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MOVING  FORWARD:  MUSIC.  TECH.  MONEY. 


FutureSound  will  bring  together  artists, 
entrepreneurs,  investors  and  rights-holders  into  the  same  room  to 
foster  focused  and  progressive  conversations  about  next-generation 
opportunities  for  music. 

This  results-driven  event  will  serve  as  tfie  definitive  forum  for  outlining 
the  solutions  to  the  main  challenges  the  digital  music  business  faces 
today,  focusing  on  positive  outcomes  for  all  involved. 

CONFIRMED  SPEAKERS  INCLUDE: 

TIM  CHANG,  Monoging  Director,  MoyfieM  Fund 
yACK  ISQUITH,  SVP  Sinrtegic  Development,  Slocker 
DM\D  ISRAEUTE,  President,  NMPA 
JOUE  ODEU,  Writer,  VentureBeot 

MITCH  ROTTER,  SVP  Marketing  and  Product  Development,  UMGD 
J  SIDER,  CEO/Founder,  RootMusk 

REGISTRATION  NOW  OPEN! 

Be  a  part  of  this  ground  breaking  event. 

Register  today  and  Save  $100 
Early  Bird  Rate  Ends  Sept  28th. 

Program  announcements  made  daily,  watch  for  updates: 
www.FutureSoundConference.com 


JUST  ANNOUNCED! 

Keynote  Speakers: 


RON  CONWAY 

Investor 
SV  Angels 


^      SETH  GOLDSTEIN 
JJT  Cholrmon/Co-Founder 
^  Tumloble.fm 


IN  ASSOCIATION  SPONSOR; 
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REGISTRATION  INFO: 

212.493.4263  CONFERENCES@BILLBOARD.COM 
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.COM  EXCLUSIVES 

Explore  our  new,  photo- 
laden  style  column,  the 
Hook,  atBillboard.com/ 
column/the-hook.  Written 
and  curated  by  columnist 
Gregory  DelliCarpini  Jr.. 
the  Hook  is  where  music 
and  fashion  connect. 


FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  with 
Loeb  &  Loeb,  is  set  for 
Nov.  17-18  in  San  Francisco. 
Keynotes  include 
Turntable. fm's  Seth 
Goldstein  and  SV  Angel's 
Ron  Conway.  More:  future 
soundconference.com. 


FILM  &  TV  MUSIC 

The  Billboard/Hollywood 
Reporter  Film  &  TV  Music 
Conference  will  take  place 
Oct.  24-25  at  Los  Angeles' 
Renaissance  Hollywood. 
Speakers  have  boon 
announced.  For  more, 
go  to  filmandtvmusic 
conference.com. 


TOURING 

The  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowClix, 
are  Nov.  9-10  at  the 
Roosevelt  in  New  York. 
Panels  and  speakers  have 
been  announced.  Details 
at  billboardtourlng 
conference.com. 
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MANAGEMENT 


BY  RAY  WADDELL  AND  EO  CHRISTMAN 


An  affiliation  between 
an  artist  management 
company  and  a  label 
is  hardly  a  novel  arrangement. 
Just  ask  Red  Light  Manage- 
ment/ATO  Records  or  Tenth 
Street  Entertainment/Eleven 
Seven  Music. 

But  by  aligning  the  interests 
of  the  world's  largest  record 
label  with  the  largest  concert 
promoter,  artist  management 
firm  and  ticketing  company. 
Live  Nation  Entertainment  and 
Universal  Music  Group's  new 
management  partnership  (Bill- 
board.biz.  Sept.  19)  is  invest- 
ing an  unprecedented  amount 
of  firepjower  in  the  concept  of 
a  management/label  alliance. 

Under  their  joint-venture 
partnership.  Live  Nation's 
Front  Line  Management 
will  acquire  a  50%  stake  in 
UMG's  artist  management 
companies,  which  include 
Trinifold.  Twenty  First  Art- 
ists, 5B  and  Sanctuary. 

While  each  will  continue  to 
be  run  separately,  the  heads  of 
those  companies  will  report 
to  Front  Line,  which  is  the 
managing  partner  of  the  )V. 
Front  Line  isn't  investing  any 
capital  in  the  venture.  Instead, 
it  will  acquire  an  ownership 
stake  in  exchange  for  its  ex- 
pertise. UMG  and  Front  Line 
will  also  collaborate  on  devel- 
oping bundled,  direct-to-con- 
sumer  product  offerings  for 
other  UMG  artists. 

As  recorded-music  sales 
continue  to  slide,  labels  have 
been  acquiring  as  many  rights 
as  they  can  when  signing  new 
artist  deals,  including  manage- 
ment and  ticketing.  But  the  la- 
bels don't  always  know  what 
to  do  with  these  rights  once 
they  acquire  them.  Front  Line 
and  Ticketmaster  immediately 


GIANT  STEPS 


What  Universal  Music's  artist  management  tie-up 
Live  Nation  means  for  the  biz 


with 


Bigger  stable:  Live  Nation  chairman 
IRVING  AZOFF;  right,  from  top: 
INDIA.ARIE,  ROBERT  PLANT  and 
WOLFMOTHER. 


solve  that  problem  for  UMG. 

Universal  Music  chairman/ 
CEO  Lucian  Grainge  "is  hell- 
bent on  building  his  manage- 
ment company  and  was  look- 
ing for  a  way  to  bring  it  all 
together."  says  an  executive  at 
a  rival  management  company 
who  requested  anonymity. 
"And  now  it  looks  like  he  has 
found  a  way  to  make  that  hap- 
pen without  worrying  about 
how  to  manage  the  business." 

UMG's  management  cli- 
ents include  Robert  Plant. 
India. Arie,  Craig  David,  Wolf- 
mother,  the  Darkness.  ZZ  Top, 
Slipknot,  Steve  Azar  and  doz- 


ens of  others. 

How  will  UMG  artists  ben- 
efit from  a  tie-up  with  Front 
Line.^  Expect  to  see  more  bun- 
dled sales  of  concert  tickets 
and  UMG  music,  as  well  as 
with  merchandise,  a  thriving 
business  in  which  Live  Nation 
and  Universal's  Bravado  divi- 
sion are  the  market  leaders. 
For  instance,  artists  could  bun- 
dle a  new  CD.  digital  album 
or  mobile  product  with  a  ticket 
sale  or  a  VIP  opportunity,  of- 
fering them  through  their  own 
websites — an  approach  that 
meshes  with  Live  Nation's  and 
Bravado's  interest  in  growing 


direct-to-fan  sales. 

According  to  a  source  fa- 
miliar with  the  situation,  the 
two  partners  expect  to  roll 
out  their  first  bundled  offer- 
ings in  the  United  Slates,  the 
United  Kingdom  and  Ger- 
many, in  cases  where  Uni- 
versal artists  are  either  hav- 
ing their  tour  booked  by  Live 
Nation  or  have  their  ticketing 
handled  by  Ticketmaster. 

As  for  Live  Nation's  market- 
leading  Ticketmaster,  which 
is  facing  competition  on  all 
fronts,  the  alliance  with  a  part- 
ner of  the  size  and  scope  of 
UMG  could  prove  to  be  a  stra- 


tegic advantage  as  it  seeks 
to  align  with  nontraditional 
ticketing  partners. 

If  the  UMG/Live  Nation 
partnership  starts  delivering 
results,  it  could  inspire  other 
labels  to  seek  their  own  al- 
liances with  management 
firms — possibly  even  with 
Front  Line  itself.  But  while 
affiliations  between  man- 
agement companies  and  la- 
bels— and  with  promoters, 
merchandising  firms,  tick- 
eting companies  and  music 


publishers — will  continue  to 
proliferate,  some  managers  and 
artists  will  still  choose  to  live 
outside  the  "big  box"  system. 
It's  a  boutique  approach  that 
has  worked  well  not  only  for  the 
likes  of  veteran  superstar/man- 
ager pairings  like  Bruce  Springs- 
teen/jon  Landau  and  Toby  Keith/ 
T.K.  Kimbrell,  but  also  new  stars 
like  Lady  Gaga  (Troy  Carter)  and 
}ustin  Bieber  (Scooter  Braun). 

The  notion  of  affiliated  ji  ti^J 
management  and  label  services 
doesn't  sit  well  with  some  artists 
because  one  of  a  manager's  pri- 
mary responsibilities  is  to  fight 
for  a  client's  interests  vis-a-vis  his 
or  her  label,  pressing  the  label 
for  more  money,  marketing  ser- 
vices, tour  support  and  promo- 
tional backing. 

Live  Nation  has  multi-rights 
deals  with  superstars  like  |ay-Z 
and  Madonna.  But  for  all  practi- 
cal purposes.  Live  Nation  aban- 
doned its  plans  of  handling 
recorded-music  projects  when 
ex-chairman  and  head  of  Live  Na- 
tion Artists  Michael  Cohl  left  the 
company  in  2008. 

Though  Live  Nation  still  re- 
tains some  recorded-conteni 
rights  under  its  multi-rights 
deals,  it  seems  clear  that  Live 
Nation  will  end  up  partnering 
with  a  label  for  content  proj- 
ects, particularly  with  a  Ma- 
donna album  on  the  horizon. 
In  a  brief  interview.  Live  Na- 
tion Entertainment  chairman 
and  Front  Line  founder  Irving 
Azoff  declined  to  comment  on 
the  specifics  of  the  UMG/Live 
Nation  deal,  but  he  confirmed 
that  "if  we  do  get  a  label  partner 
on  Madonna,  that  decision  will 
be  made  by  Madonna  and  |her 
manager]  Guy  Oseary."  • 


.lilz 
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>>>R.E.M. 
CALLS  IT  A  DAY 

R.E.M.,  the  seminal 
band  from  Athens, 
Ga.,  whose  jangly, 
Byrds- inspired  guitar 
sound  helped  de- 
fine indie  rock  and 
played  a  key  role  in 
the  emergence  of 
alternative  rock  as 
a  radio  format  and 
retail  category,  called 
it  quits  Sept.  21.  The 
announcement  came 
six  months  after  the 
release  of  the  band's 
15th  studio  album, 
Collapse  Into  Now 
(Warner  Bros.).  "We 
walk  away  with  a 
great  sense  of  grati- 
tude, of  finality  and 
of  astonishment  at 
all  we  have  accom- 
plished." the  band 
said  in  a  statement 
on  its  website.  "To 
anyone  who  ever 
felt  touched  by  our 
music,  our  deepest 
thanks  for  listening." 

>>>PANDORA 

OVERHAULS 

WEBSITE 

Web  radio  company 
Pandora  unveiled  an 
overhaul  of  its  web- 
site, with  simplified 
station  creation  and 
expanded  artist  infor- 
mation and  listener 
profiles.  Also  new  are 
dedicated  URLs  for 
individual  stations  to 
encourage  sharing 
and  player  control 
buttons  like  pause, 
thumbs  up/down  and 
a  new  shuffle  func- 
tion. Pandora  also 
sharply  Increased  its 
listening  limit  for  free 
users  from  40  hours  a 
month  to  320  hours. 

>>>VIMEO 
LAUNCHES 
MUSIC  STORE 

Vimeo  has  opened 
a  music  store  where 
video  creators  can 
purchase  and  down- 
load music  for  use  in 
their  clips.  The  store 

offers  more  than 
45.000  tracks  from 
multiple  genres  and 
enables  creators  to 
search  for  music  by 
genre  or  more  than 
100  categories  of 
metadata,  such  as 
tempo  or  mood. 

Reporting  by 
Antony  Bruno,  Jason 
Lipshutz  and  Marc 
Schneider. 
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MANAGEMENT 


BY  ED  CHRISTMAN 


Allied  Forces 


Primary  Violator's  top  executives  talk  about  opportunities  in  artist  management 


Primary  Wave  Music's 
merger  of  its  talent 
management  division 
w/ith  Chris  Lighty's  Violator 
Management  (Billboard. biz, 
Sept.  16)  represents  its  bold- 
est move  yet  to  make  serious 
inroads  In  what  it  sees  as  a 
vital  growth  area. 

Newly  christened  Primary 
Violator  boasts  superstar 
Lighty  clients  like  Mariah 
Carey,  Sean  "Diddy"  Combs, 
50  Cent  and  LL  Cool  J,  as 
well  as  Cee  Lo  Green  and 
Eric  Benet,  both  of  whom 
were  signed  jy  former  Out- 
Kast/Nas  manager  Michael 
"Blue"  Williams  after  he 
merged  his  Family  Tree  En- 
tertainment firm  with  Pri- 
mary Wave  in  2009. 

Primary  Violator  will  be 
headed  by  Primary  Wave 
Music  founder/CEO  Larry 
Mestel,  who  will  be  chairman/ 
CEO  of  the  merged  com- 
pany; Lighty,  who  will  be  COO; 
and  Williams,  who  will  be 
president. 

"We  want  to  make  as  big 
a  push  in  management  as  in 
publishing,"  Mestel  says.  "To 
do  that,  we  wanted  to  get 
into  business  with  some  of  its 
titans  . . .  We  will  take  a  very 
aggressive,  no-holds-barred 
stance  when  it  comes  to 
going  after  artists." 

Primary  Wave  got  its  start 
in  2006  as  a  music  publisher 
with  its  purchase  of  an  own- 
ership stake  in  Kurt  Cobain's 
song  catalog.  Since  then, 
the  New  York-based  com- 
pany has  acquired  stakes 
in  other  celebrated  cata- 
logs, including  Hall  &  Oates, 
Steve  Earle  and  Motown  leg- 
end Lamont  Dozier,  while 
also  aggressively  diversi- 
fying into  other  services. 
The  company's  BrightShop 
division  provides  digital 
marketing  and  production 
services,  while  its  Brand 
Synergy  Group,  which  is 


helmed  by  former  Island 
Def  Jam  senior  VP  of  strate- 
gic marketing  Jeff  Straughn, 
recently  brokered  Rihanna's 
high-profile  advertising 
partnership  with  Nivea. 

But  expanding  its  foot- 
print in  artist  management 
is  clearly  a  top  priority  for 
Primary  Wave.  In  interviews 
with  Billboard  after  the  deal's 
announcement,  Lighty,  Mes- 
tel and  Williams  discuss  their 
reasons  for  linking  up  and 
why  they're  filling  a  void  left 
by  record  labels. 


CHRIS  LIGHTY 


^g^^  How  will  your 

clients  benefit 
^^^fcj  ^rf  from  the  deal? 

^^^BE^j:^  Primary  Wave 

^^^^Hjl^^^^  a  digital 

^^^^b^^^H  arm 

^^^^^^^^^^1  have.  We  know 
the  whole  busi- 
ness is  digital.  It'll  give  us  an  interest- 
ing set  of  tools  for  our  clients,  since 
we  can't  rely  on  the  record  company 
to  do  the  things  they  used  to. 

And  the  fact  that  Primary  Wave 
has  a  publishing  arm  is  a  plus.  We 
see  so  many  writers  come  and  go  and 
didn't  focus  on  them.  But  we'll  try 
and  build  up  our  relationships  with 
songwriters  now. 

What  will  your  role  be  at  Primary 
Violator? 

Because  we'll  have  a  bigger  staff  now, 
1  can  go  out  there  and  service  my  cli- 
ents, and  also  help  bring  in  more  big 
clients.  Also,  I  can  focus  on  trying  to 
find  the  right  brand  extensions,  like 
the  50  Cent  deal  Iwith  Pure  Growth 
Partners  for  his  Street  King  energy 
drink]  and  things  like  that.  It  takes  a 
lot  of. . .  energy  to  form  these  types 
of  lucrative  ventures.  This  merger 
will  allow  me  more  time  to  pursue 
these  deals. 

Also,  it's  been  a  long  time  since 
I've  had  someone  that  can  push 
mc.  The  last  time  was  Lyor  Cohen 
at  Rush  Management.  Since  then. 
I  haven't  had  anyone  who  really 
pushed  me.  With  Larry.  I  feel  I'll 
have  that  kind  of  relationship.  Be- 
sides Larry.  Blue  and  I  have  a  great 
relationship.  It  wilt  be  good  to  have 
other  people  in  the  room  to  bounce 
things  off  of.  especially  when  think- 
ing outside  the  box. 


How  do  you  see  this  evolving? 
I'm  looking  forward  to  finding  some 
great  new  talent,  and  to  further  de- 
velop the  brand  extension.  For  the 
artists,  we  will  become  the  next  al- 
ternative to  what's  out  there.  There 
is  a  lack  of  great  management  com- 
panies— and  we're  trying  to  fill  the 
void  with  this  merger. 


LARRY  MESTEL 


Why  do  this 
deal? 

We  were  already 
building  a  man- 
agement com- 
pany. We  have 
Cee  Lo,  Eric 
Ben^tandCinu- 
wine.  We  wanted 
to  supercharge  this  effort,  so  weare  put- 
ting together  two  of  the  best  executives 
in  the  business  with  Blue  and  Chris.  We 
intend  to  build  this  into  a  powerhouse. 

Are  you  looking  to  build  an  urban/ 
pop  powerhouse,  or  will  you  pursue 
management  clients  across  genres? 
We  have  deals  with  managers  like  Scott 
Fraser  (Saving  Abel]  and  Jerry  Blair  [  Fbony 
Bones.  Alex  Young]  so  we  are  definitely 
diversifying  the  genres  that  our  manage- 
ment side  is  involved  in.  What  makes  this 
deal  so  different  is  we  will  leverage  our 
BraiKl  Synergy  Group,  our  digital  market- 
ing BrightShop.  our  tckrvision  and  movie 
synch  teams  a  nd  all  of  our  publishing  ma  r- 
ketingsothatour  management  clients  can 
use  these  tools,  That  is  the  power  of  what 
we  are  bringing  to  this  deal. 

Chris  and  Blue  will  build  this  joint  ven- 
ture as  the  main  vehicle  for  management, 
and  we  will  go  after  artists  that  are  under- 
servked  and  with  managers  that  don't  have 
the  resources  that  Primary  Wave  has. 

As  an  artist  manager,  you  typically 
won't  have  the  publishing  rights  to 
a  client's  songs,  which  means  you'd 
only  collect  a  10%-20%  cut  of  their 
revenue  from  a  synch  placement. 
Why  would  you  do  that  when  you 
could  try  to  secure  that  same  synch 
for  one  of  Primary  Wave's  songwrit- 
ers and  collect  50%? 
We  don't  market  based  on  what  percent- 
age we  get.  Wc  market  based  on  oppor- 
tunity. Let's  say  we  have  an  artist  that 
is  a  management  client  and  there  is  an 
urban  synch  opportunity — doing  that 
[^cement  would  be  additive,  not  dilutive. 

How  wilt  you  grow  the  business? 
We  will  take  a  very  aggressive,  no-holds- 
barred  stance  when  it  comes  to  goingafter 
artists.  We  are  offering  artists  services 
that  aren't  being  provided  elsewhere. 


MICHAEL 'BLUE' 
WILLIAMS 


What  made 
this  deal 
happen? 
Chris  and  I 


doing  this 
separately  for 
about  20  years. 
He's  someone 
that  I've  always  looked  up  to.  Over 
the  last  few  years,  both  of  us  had  the 
desire  to  grow.  Primary  Wave  gave 
me  that  chance.  Chris  said  he  was 
thinking  about  making  a  move.  I 
told  him  that  Primary  Wave  would 
be  a  great  place  to  make  that  move. 
Larry  Mestel  thought  it  was  great 
and  he  did  everything  he  needed 
to  do  to  make  It  happen. 

What's  the  next  move? 
In  the  past,  the  labels  did  all  the 
work  and  they  coddled  the  managers 
because  most  of  them  didn't  know 
how  to  do  their  jobs.  But  now  the 
labels  supply  fewer  services,  so  art- 
ists need  management  that  knows 
how  to  navigate  the  marketplace. 
Nowadays,  they  aren't  just  artists, 
like  athletes  aren't  just  players.  They 
are  all  brands. 

How  do  you  see  your  role  in  the  oper- 
ation versus  what  Chris  will  be  doing? 
I'm  spending  more  time  on  the  West 
Coast  because  out  here  there  are  film 
and  TV  opportunities.  Chris  will  be 
based  in  New  York.  So  right  now, 
we'll  do  things  depending,  logisti- 
cally,  where  they  fall.  Both  of  us  will 
start  kicking  in  doors,  and  talking 
Primary  Violator  up,  and  letting  the 
word  spread. 

What  benefit  does  this  deal  bring 
to  you  and  Lighty? 
When  you're  a  manager,  doing  it 
as  long  as  wc  have,  where  you  have 
to  solve  every  problem  and  handle 
everything,  you  reach  a  point  of  al- 
most mental  fatigue.  But  now  with 
Primary  Wave  wc  have  a  chance  to 
be  in  a  room  with  a  bunch  of  smart 
people,  so  they  can  push  you  and 
also  help  you  provide  more  services 
to  the  artists.  And  we  have  a  big 
staff  to  provide  any  level  of  service 
a  client  needs. 

How  will  you  grow  your  client  roster? 
I  like  to  call  it  "big  game  hunting."  Art- 
ists should  get  the  message  that  it's  OK 
lo  fire  your  manager  and  come  to  us 
as  we  try  and  find  new  ways  to  make 
money  in  this  environment.  •  ■ 
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IWin  Cities  Tastemalcer 

Minnesota  Public  Radio's  KCMP  tops  commercial  triple  A  rival  as  it  boosts  emerging  acts 


As  some  prominent  triple  A  stations  strug- 
gle with  Arbitron's  new  electronic  ratings 
system,  the  format  has  taken  an  unusual 
twist  in  Minneapolis. 

Programming  an  expansive,  stylistically  diverse 
frfaylist.  Minnesota  Public  Radio's  KCMP  (the  Cur- 
rent) isn't  just  beating  its  commercial  rival  in  the 
ratings.  Label  promotion  executives  say  it's  also 
moving  the  music  sales  needle  in  its  market  like 
no  other  noncommercial  triple  A  does. 

The  upstart  station  has  consistently  outper- 
formed Clear  Channel's  established  KTCZ  (Cit- 
ies 97)  among  listeners  a^d  25-54  since  January, 
ranking  in  the  top  five  of  the  advertiser-friendly  de- 
mographic for  three  months  from  April  to  August. 
No  other  noncommercial  triple  A  comes  close  to 
the  Current's  total  audience  share,  which  since 
June  has  stood  at  4%  or  more  of  the  Minneapolis- 
St.  Paul  market. 

The  ratings  are  especially  significant  in  light 
of  KCMP's  adventurous  playlist,  which  can  veer 
from  the  quirky  folk  of  Bon  Iver  to  a  bouncy 
'80s  ska  tune  by  Madness  to  local  hip-hop  act 
Atmosphere.  The  Current's  playlist  also  encom- 
passes arena-filters  Arcade  Fire  and  Foo  Fight- 
ers, crossovers  from  Coldplay  and  Adele.  triple 
A  staples  Wilco  and  the  E)ecemberists  and  a  host 
of  local  acts. 

Edgier  and  more  aggressive  than  many  non- 
commercial triple  As,  its  5.000-song  music  library 
includes  75  artists  in  current  rotation,  which  ac- 
count for  45%  of  the  station's  airplay,  according  to 
PD  Jim  McGuinn.  who  previously  programmed 
commercial  alternative  stations  in  Philadelphia 
and  St.  Louis. 

"It  should  be  interesting  and  challenging 
enough  that  it  doesn't  insult  serious  music  fans," 
McGuinn  says,  "but  is  still  inviting  to  the  non- 
hardcore  fans,  so  they  don't  feel  like  it's  a  club 
they  can't  join." 

Schooled  in  the  noncomm  radio  aesthetic  at 
Philadelphia's  WXPN,  McGuinn  has  applied 
fundamental  commercial  radio  programming 
practices — fast  music  rotations,  contesting, 
cross-promotion,  concise  jock  raps,  count- 
downs and  social  media — in  a  noncommer- 
cial environment.  That  combination  has  made 
the  Current  a  tastemaker  and  a  springboard 
from  which  labels  spread  acts  to  stations  in 
other  cities. 

After  KCMP  became  one  of  the  first  triple 
A  stations  to  add  "Home"  by  Edward  Sharpe  & 
the  Magnetic  Zeroes,  local  sales  of  the  band's 
Up  From  Bctow  album  shot  up  54%  when  the 
station  moved  the  song  into  heavy  rotation  the 
week  ending  Nov.  8,  2009.  according  to  Nielsen 
SoundScan.  That  made  Minneapolis-St.  Paul  the 
band's  top-selling  market  that  week,  even  though 
it  ranks  only  Uth  in  size  among  all  U.S.  demo- 
graphic market  areas.  "Home"  peaked  at  No,  9 
on  Billboard's  Triple  A  airplay  chart  and  spent 
15  weeks  on  the  Alternative  airplay  chart,  peak- 
ing at  No.  25. 

"They  really  went  after  it  and  that  served  as  a 
catalyst  for  us  to  spread  the  record  to  other  sta- 
tions around  the  coimtry.'  Vagrant  Records  CM 
Dan  Gill  says. 

Eariy  KCMP  airplay  on  Mumfbrd  &  Sons'  "Lit- 
tle Uon  Man"  is  credited  with  making  the  band's 


Let  me  come  home:  EDWARD  SHARPE  «  THE 
MAGNETIC  ZEROS  (far  left)  performing  at 
KCr^P  l^inneapolis;  MUMFORD  S  SONS;  and 
KCMP  PD  JIM  McGUINN  (inset).  . 


debut  albinn.  Sigh  No  More 
(Classnote).  a  top  10  seller  in 
Minneapolis-Si.  Paul  when 
it  came  out  on  Feb.  16,  2010. 
During  the  first  three  months 
following  the  album's  release,  it 
.sold  3.700  units  in  Minncapolis-St, 
Paul,  more  than  in  any  other  U.S.  mar- 
ket outside  of  New  York,  according  to  SoundScan. 

When  the  barKl  booked  its  2010  U.S  tour  in  sup- 
port of  the  album,  it  sold  out  Minneapolis'  Varsity 
Theater  in  one  day.  On  the  act's  previous  tour  stop 
in  the  city,  it  played  to  17  people. 

"We  networked  McGuinn  with  other  program- 
mers to  talk  about  what  he  was  seeing  with  the 
band  and  it  spread  like  wiklfire,"  says  Danny  Buch. 
senior  VP  of  promotion  and  artist  development 
at  Sony's  RED.  which  distributes  Sigh  No  More. 

More  recently,  KCMP's  embrace  of  James  Vin- 
cent McMorrow  gave  the  Irish  singer/songwriter 
valuable  promotional  support.  His  debut  album, 
Early  in  the  Morning  (Vagrant),  has  sold  15,000 
units  since  its  release  in  January,  according  to 
SoundScan,  peaking  at  No.  12  on  the  Heatseek- 
ers  Albums  chart.  Minneapolis-St.  Paul  has  gen- 


erated the  third-Iai^est  number  of  sales  for  the 
album  after  only  New  York  and  Los  Angeles,  ac- 
cording to  SoundScan. 

Several  factors  work  in  the  station's  favor.  Like 
San  Francisco  and  Seattle,  Minneapolis  has  long 
been  a  public  radio  stronghold,  thanks  to  a  popu- 
lation that's  more  educated  and  younger  than  the 
rational  average — 44%  are  aged  20-44,  according 
to  the  U.S.  Census.  Without  an  alternative  rock 
station  in  town,  the  Current  appeals  to  a  broad 
coalition  of  alt-rockers,  indie-rock  fans  and  tradi- 
tional triple  A  listeners. 

"We  draw  on  the  ideology  and  best  practices  of 
the  progressive  FM  era  of  the  early  '70s.  college 
radio  in  the  '80s  and  a  little  bit  of  the  attitude  of 
alternative  stations  of  the  '90s."  McGuinn  says. 

The  station  also  benefits  from  occupyinga  mu- 
sical niche  that  has  grown  during  the  past  sev- 


eral years.  "When  the  Current  launched  in  2005. 
playing  the  Decemberists  and  Arcade  Fire  was 
a  lot  more  fringe  than  playing  them  today."  Mc- 
Guinn says. 

Relying  on  listener  donations  to  cover  a  lai^ 
chunk  of  its  operating  costs  makes  participating 
in  the  local  music  community  more  essential  than 
for  a  commercial  station.  Those  efforts,  in  turn, 
have  benefited  its  local  standing  with  listeners. 
KCM  P  has  reached  record  sponsorship  sales  and 
corporate  underwriting  during  the  past  fiscal  year. 
McGuinn  says. 

Vagrant's  Gill  says  KCMP  has  proved  lo  be  a 
vital  promotional  vehicle  for  his  label's  artists. 

"It's  a  real  godsend  for  indie  labels  like  ours." 
Gill  says.  'When  they  give  a  record  a  shot,  they 
have  the  audience  that  allows  you  to  see  how  the 
record  is  going  to  perform."  .  •- 


THE  SOUND  OF  PHILADELPHIA 

As  WXPN's  'World  Cafe'  marks  Its  20th  year,  station  grows  Web  presence 


More  than  two  decades  after  it  be- 
came one  of  the  first  public  radio 
stations  to  evolve  from  block 
programming  to  an  adventurous 
strain  of  triple  A,  Philadelphia's 
WXPN  Is  more  than  just  a  launch 
pad  for  new  artists.  It's  also  widely 
regarded  as  one  of  the  most  influ- 
ential triple  As  in  the  nation. 

As  it  marks  the  20th  anniversary 
of  its  signature,  nationally  syndi- 
cated "World  Cafe"  program,  one 
of  the  station's  biggest  challenges 
is  squaring  the  tastes  of  older,  long- 
time listeners  with  the  younger  au- 
dience it's  trying  to  cultivate.  "Our 


airstaff  is  able  to  connect  the  mu- 
sical dots  between  the  Black  Keys 
and  Muddy  Waters,  Animal  Collec- 
tive and  the  Grateful  Dead,"  says 
Bruce  Warren,  assistant  station 
manager  for  programming  and  ex- 
ecutive producer  of "  Worid  Cafe." 

While  indie  rock  and  singer/ 
songwriters  ride  shotgun  on  the 
air,  WXPN  last  year  launched  a  pair 
of  Web  radio  streams  to  more  nar- 
rowly target  online  listeners:  XPN2 
offers  a  deeper  exploration  of  indie 
and  modern  rock,  with  an  empha- 
sis on  unsigned  and  emerging 
acts.  Folk  Alley,  n>eanwhile.  mixes 


singer/songwriters.  Celtic,  acous- 
tic. Americana  and  other  compat- 
ible genres.  Botti  are  hosted  by  sta- 
tion personalities. 

"There  are  a  lot  of  people  gel- 
ting  music  from  the  Internet  that 
they're  not  getting  from  their  radio 
stations,"  Warren  says.  "The  con- 
versation is  happening  online  so 
you  have  to  be  there." 

WXPN  is  also  a  key  contribu- 
tor to  NPR  Music's  online  portal, 
providing  on-demand  archived 
broadcasts  of  "World  Cafe"  and 
its  Friday  "Free  at  Noon"  concert 
series,  along  with  one-off  concerts 


broadcast  on  the  station.  Last  year 

it  launched  XPoNential  Radio,  a 
24/7  adaptation  of  the  station  car- 
ried by  35  NPR  outlets  from  Alaska 
to  Mexico  as  a  high-defintlion  radio 
side  channel,  arKl  the  Key,  a  website 
devoted  to  Philadelphia  musicians, 
as  part  of  NPR's  ARGO  Network. 

A  decline  in  corporate  under- 
writing coupled  with  uncertainty 
over  government  funding  of  pub- 
lic media  has  the  station  focusing 
more  efforts  on  listener  support. 
"Membership  is  still  pretty  good," 
Warren  says,  "but  it's  more  of  a 
struggle  than  ever  before."  —PH 
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Broadway  'Guy' 

Seth  MacFarlane  joins  the  cast  of  actors  taking  their 


Sound 
+Vision 


music  to  a  higher  level 

Actors  who  embarrass  themselves  as 
recording  artists  area  long  Hollywood 
tradition.  So  whenever  a  film  or  TV  star 
(hi^atens  to  rclt-js<;  an  album,  it  tends  to  awaken 
memories  of  Don  Johnson  or  Bruce  Wlllb  rather 
than  theaccdinfvi-^licd  double -threats  of  earlier 
eras,  like  BIng  Crosby  or  Barbra  Streisand. 

Tliis  year  .ilorn-  three  actors  have  immersed 
themselves  in  record!  n^:  projects:  Jeff  Bridges 
as  a  country  troubadoui  on  Jeff  Bridges  (Blue 
Note),  '  House  "  star  Hugh  Laurie  as  a  New  Or- 
leans jazz  and  blues  pianist  on  Let  Them  Talk 
(Warner  Bros, /Rhino)  and  now  "Family  Guy" 
creator  Seth  MacFarlane  as  a  big  band  singer 
reviving  the  i;lon  days  of  the  1950s 
on  Music  Is  fJcidr  Than  Words 
(Universal  Republic),  due  Sept.  27. 

But  unlike  many  Hollywood 
vanity  projects  of  the  past,  these 
albums  feature  artists  with  real 
chops  who  approached  the  record- 
ing process  with  a  respect  for  the 
music.  All  thrvc  aligned  themselves 
with  lop-iiarne  producers,  arrang- 
ers and  "^ontiu  ritlT^  —  M F;i r't^Mtv 
with  Joel  McNeely,  I^uric  with  Joe  Henry  and 
Bridges  with  T  Bone  Burnett.  All  three  albums 
have  landed  in  major  iaix'!  pipelines  as  well- 
As  he  selected  songs  to  record  for  Music  Is  Bet- 
ter Than  \l  crih.  MacFarlane  says  he  deliberately 
steered  clear  of  those  already  made  famous  by 
his  idol  Frank  Sinatra.  .After  all,  he  says  during 
a  break  from  ^  di'mi-.  the  forthcoming  "Family 
Guy"  movie,  no  one  is  going  to  sing  'Come  Fly 
With  Me'  as  wt^ll  as  Sinatra." 

Instead  of  sin^mf;  the  same  songs  as  the  Chair- 
man of  the  Board.  MacFarlane  opted  to  embrace 
the  legend's  approach  to  choosing  material.  "A  lot 
of  the  songs  ht-  made  famous  were  relatively  for- 
gotten before  he  got  his  hands  on  them."  he  says. 
"  He'd  pick  a  Jerome  Kern  song  or  a  Rodgera  A 
Hart  song  iunn  the  'ZOs  or  'SOs  and  have  Billy 
May  or  Nelson  Riddle  or  Gordon  Jenkins  make 
them  new  again  with  an  arrangement." 

The  only  songs  on  MacFarlane's  album 
that  have  bi  cn  recorded  with  any  frequency 
are  David  Rakiin  and  Johnny  Mercer's 
"Laura"  and  Tun  Sleepy  People"  from  Frank 
Loesser  and  Hoagy  Carmlchael.  The  title 


track  is  a  slow,  swinging  version  of  an  Andre 
Prevln.  Betty  Comden  and  Adolph  Green 
song  from  the  Gene  Kelly-Cyd  Charlse  film 
"It's  Always  Fair  Weather."  The  rarely  recorded 
"Nine  O'clock."  penned  by  Robert  Merrill, 
was  in  "Take  Me  Along,"  a  musical  version  of 
Eugene  O'NeiH's  "Ah.  Wilderness"  starring 
Jackie  Gleason.  And  "She's  Wonderful,  Too" 
is  a  completed  version  of  a  George  Gershwin- 
inspired  20-second  cue  McNeely  had  written 
for  an  episode  of  "Young  Indiana  Jones.' 

MacFarlane  put  his  chops  on  display  in  Au- 
gust at  L.A.  nightclub  Vibrato,  demonstrating 
both  knowledge  and  sharp  musical  instincts  that 
go  beyond  the  Broadway-inspired 
spoofs  of"  Family  Guy.'  Backed  by 
McNeely  and  a  big  band,  he  intro- 
duced songs  by  title  and  songwriter 
with  an  accompanying  anecdote. 
Like  Sinatra,  he  also  discussed 
the  arrangements  written  by  his 
collaborator.  "loel  writes  in  a  vi- 
sual way,"  MacFarlane  says.  "It's 
orchestral  jazz,  not  big  band,  and 
that's  what  difTerentiated  Sinatra's 
music  ftom  his  contemporaries.  He  wanted  rich, 
lush  orchestration  . . .  It's  the  kind  of  thing  I 
like  to  hear." 

NOTES:  This  year's  Emmy  Award  winners 
in  the  music  categories  were  Carter  Burwell 
(composition  for  a  mini-series,  movie  or  special). 
Garth  Neustadter  (original  dramatic  score) 
and  Harry  Connick  Jr.  (music  direction).  The 
Guild  of  Music  Supervisors  continues  to  push 
for  a  music  supervision  Emmy . . .  Director  Ter- 
rence  Malick  filmed  scenes  at  the  Austin  City 
Limits  Music  Festival  that  included  actor  Chris- 
tian Bale,  who  played  bongos  with  Fleet  Foxes 
. . .  Radlohead  will  play  four  songs  Sept.  26  on 
"The Colbert  Report" . . .  Douglas  Freel's  "Fix: 
The  Ministry  Movie"  will  be  screened  Oct.  19  in 
New  York  during  the  CM|  conference.        •  •• 

The  Billboard/ Hollywood  RepoHer  Film  ^  TV 
Music  Conference  will  be  held  Oct.  24-25  at  the 
Renaissance  Hollywood  Hotel  in  Los  Angeles.  For 
more  information  and  to  register,  go  to  filmandtv- 
musicconfcrenct.com. 
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'Loser'  Like  Me 

How  Train  landed  the  unusual  assignment  of  crafting 
a  TV  theme  song 


TV  tin  ine  songs,  especially  ones  with  es- 
tablished pop  musicians,  have  become 
rarities  in  prime-time  TV. 
But  the  unmistakable  pop-rock  sounds  of 
Train  will  soon  open  NBC's  weight-loss  compe- 
tition show.  "The  Biggest  Loser."  The  San  Fran- 
cisco band  has  written  and  recorded  a  theme 
song  for  the  pn^ram.  which  will  begin  airing  it 
during  its  swond  cpi.^odc  on  Sept.  27, 

A  22-second  portion  of  the  new  song. "  Brand 
New  Book' — the  chorus  and  bridge  of  the  tiute — 
will  play  during  the  opening  credits,  which  fea- 
tures the  show's  trainers  shouting  instructions 
and  encouragement  to  contestants.  A  minute- 
long  version  is  on  tap  for  use  later  this  season. 

Discussions  about  a  theme  song  for  the  show 
began  in  |une  when  Daryl  Berg,  executive  direc- 
tor of  music  for  Reveille,  the  company  that  pro- 
duces the  show,  reached  out  to  EMI  Music  Pub- 
lishing for  potential  songwriters.  Reveille  wanted 
to  add  music  to  help  freshen  up  the  show,  the 
Sept.  20  season  premiere  of  which  was  watched 
by  6.1  million  people,  according  to  Nielsen. 

"FMI  pitched  mea  bimch  of  artists,"  Bergsa>'s. 
"We  nanD\ved  it  to  three  and  we  got  our  Na  1  chokr." 

Seeking  to  capture  the  uplifting  nature  of 
the  show.  Berg  says  he  saw  Train  as  a  perfect 
fit.  The  band's  mainstream  appeal  certainly 
didn't  hurt  either.  Its  ubiquitous  2009  single 
"Hey.  Soul  Sister"  has  sold  5.6  million  digi- 
tal tracks  in  the  United  States,  making  it  the 
eighth-biggest-selling  digital  song  of  all  time, 
according  to  Nielsen  SoundScan. 

Train's  Monahan  co-wrole  two  songs  for  sub- 
mission, an  uptempo  number  that  wasn't  used 
.iiid  "Brand  New  Book."  which  is  still  energetic. 
>ui  a  bit  slower. 

"  Pat  has  a  different  work  ethic  than  many  art- 
ists," says  the  band's  manager.  Jonathan  Daniels 
of  Crush  Management.  "He's  like  an  Olympic 
athlete  and  if  1  say  there's  an  assignment,  he  gets 
really  focused  on  hitting  the  goal." 

EMI,  Reveille  and  the  band  went  back  and 
forth  as  demos  were  turned  in  and  Train  shaped 
the  song  to  fit  (he  show  s  needs.  "They  were  in- 
terested in  something  dramatic."  Daniels  says, 
"and  they  really  didn't  have  much  to  change." 

Rather  than  contract  a  composer  or  band 
to  the  standard  work-for-hire  deal.  Berg  says 
Reveille  fell  "there  was  more  value  in  gel- 
ting  a  band  of  stature.  It's  more  interesting 


to  have  Train  providing  the  flavor  and  vibe 
for  the  show." 

TV  theme  songs  have  largely  disappeared, 
with  production  companies  and  TV  networks 
usually  opting  for  itistrumentals,  partly  because 
hiringa  popular  hand  to  write  and  record  a  theme 
song  can  be  an  expensive  proposition. 

At  the  time  Monahan  was  writing  songs  for 
"The  Biggest  Loser,"  he  was  also  penning  a  track 
for  the  new  |ohn  Singleton  film,  "Abduction," 
"To  Be  Loved,"  the  leadoff  Train  track  on  the 
Sony  Music  soundtrack  for  the  Lionsgate  film, 
was  recorded,  mixed  and  mastered  in  the  four 
days  that  preceded  the  band's  two-month  tour 
with  Maroon  3  thai  wraps  Sept.  24, 

While  the  group's  songs  have  been  licensed 
for  use  in  TV  shows,  movies,  ad  campaigns  and 
videogames,  the  two  new  songs  are  Train's  most 
prominent  synch  placements  of  new  material 
since  the  act's  'Original"  was  in  2004 's  "Spider- 
Man  2"  and  "Shake  Up  Christmas"  was  recorded 
for  Coca-Cola  ads  that  aired  last  year. 

Daniels  says  it's  too  early  in  the  process  to  de- 
termine whether  "Brand  New  Book"  or  "To  Be 
Loved"  will  be  released  as  singles  or  included  on 
the  next  Train  album.  "My  hope  is  that  "The  Big- 
gest Loser'  has  them  on  to  play  the  song — it  would 
be  good  closure." 

Train  hasn't  performed  either  song  while 
on  tour,  but  Monahan  has  been  writing  exten- 
sively and  has  alwut  half  an  album's  worth  of 
new  songs.  The  band  will  go  into  the  studio  in 
November  to  start  recording  its  next  album,  tour 
China  and  Southeast  Asia  in  December  and  fin- 
ish the  album  in  |anuary. 

"Train  was  a  perfect  match  for  the  show,"  Berg 
says.  "And  with  EMI  and  Sony,  this  could  not 
have  gone  smoother."  •  •■ 


.biz 


MOBILE:  For  24/7  news  and  analy»l»  on 
your  ceirphone  or  mobile  device  go  to 
moblle.blllboard.blz. 


OCTOBER  1, 2011   i    www.blllboard.blz    I  7 


Cci' 


9 


Just  Try  in' To 
Have  Me  Some  Fun 

Manager  Al  Bunetta  talks  about  the  enduring  touring  success  of  John  Prine 


On  The 
Road 


_  RAY 
WADDELL 


There  are  some  famously  long-lived  relationships  between 
managers  and  artists.  Punch  Andrews  and  Bob  Seger, 
Jon  Landau  and  Bruce  Springsteen,  Irving  Azoff  and 
the  Eagles,  and  Erv  Woolsey  and  George  Strait  are  among 
those  that  immediately  come  to  mind. 

But  away  from  the  arenas  and  stadiums  where  those  superstars 
perform  is  another  manager/artist  pairing  that  has  been  every 
bit  as  rewarding:  Al  Bunetta  and  legendary  singer/songwriter 
John  PrIne. 

"Most  of  it  on  a  handshake."  Bunetta  says  of  their  40-year  partner- 
ship. "Now  we're  at  a  certain  age  wiiere  we  got  to  put  stuff  on  paper." 

After  all  these  years  on  the  road.  Prine  is  still  playing  big  rooms 
and  prime  dates,  working  as  much  as  he  wants  and 
on  his  own  terms.  Though  he  cut  his  teeth  in  clubs 
and  coffeehouses,  Prine  has  played  3,000-capacity 
or  larger  rooms  for  more  than  three  decades,  with  a 
route  that  includes  theaters,  auditoriums  and  per- 
forming arts  centers,  augmented  by  key  festivals 
and,  now,  music-themed  cruises. 

It's  a  rematkatde  track  record  fen-  an  acoustic-based 
folk  artist  whose  shows  feature  zero  pyrotechnics. 
Instead,  Prine  continues  to  pack  venues  by  charming 
audiences  with  his  renditions  of  such  early  classics 
as  "Illegal  Smile."  "Angel  From  Montgomery"  and  "Your  Flag  Decal 
Won't  Get  You  Into  Heaven  Anymore."  and  latter-day  favorites  like 
"in  Spite  of  Ourselves"  and  "She  Is  My  Everything." 

Prine.  who  survived  a  cancer  scare  in  the  late  '90s  and  turns 
65  on  Oct.  10.  now  works  about  50  dates  per  year.  He's  playing 
scattered  concerts  this  fall,  including  the  Mountain  Winery  in 
Saratoga,  Calif,  on  Sept.  28;  Massey  Hall  in  Toronto  on  Oct.  21; 
and  the  Orpheum  Theatre  in  Phoenix  on  Nov.  19. 

For  the  last  20  or  so  years,  Bunetta 's  management  company 
has  also  served  as  his  in-hoiLse  booking  agency — an  unusual  ar- 
rangement that's  allowed  under  Tennessee  law  for  firms  based 
in  the  state.  Taking  booking  in-house  was  a  rutural  extension  of  a 
do-it-yourself  approach  that  the  artist  and  manager  first  embraced 
with  their  founding  of  Oh  Boy!  Records  in  1981.  The  label  has 
released  all  of  Prine's  albums  since  then,  and  a  new  collection 
of  previously  unreleased  studio  tracks  and  live  recordings.  The 
Singing  Mailman  Delivers,  is  due  Oct.  25. 

Befitting  an  artist  of  his  stature,  Prine's  headlining  ticket  prices 
start  in  the  $40  range,  and  they  sell.  "We  win  more  than  we 
lose,  and  nobody  gets  creamed,"  Bunetta  says.  "lohn  won't  have 
a  promoter  get  hurt.  You've  got  to  keep  the  business  flourishing." 

Prine  gets  so  many  offers  to  play  that  bis  camp  has  to  be  selec- 
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Ah,  blow  up  your  TV: 
_  JOHN  PRINE  in  2009  at  the 
House  of  Btues  in  New  Orleans. 


live.  "You  can't  just  do  things  for  monetary  gain."  Bunetta  says. 
"We  won't,  [\rfiich]  is  why  we  get  top  money.  John  has  his  stan- 
dards, and  it's  all  about  doing  what's  right." 

That  includes  packaging  synergistically  when  appropriate, 
pairing  up  with  such  acts  as  Emmylou  Harris.  Loudon  Waln- 
wrlght  III  or  Old  Crow  Medicine  Show  in  some  markets.  Bu- 
netta says  many  of  the  good  packaging  ideas  come  from  the 
promoters,  particularly  the  young  ones.  "Most  of  the  time  they 
work,"  he  says. 

Prine  has  worked  with  many  of  the  same  talent  buyers  for  de- 
cades, including  Chuck  Morris  in  the  Rockies,  Danny  Zellsko 
in  the  Southwest,  Peter  Jest  in  Wisconsin.  Jam  in  Chicago  and 
buyers  at  such  Prine  mainstays  as  Carnegie  Hall  in 
New  York  and  WcJftrap  in  Vienna.  Va.  Prine  also  has 
cultivated  relationships  with  younger  promoters, 
including  Bowery  Presents.  Jason  Zink's  Sherpa 
Concerts  and  Darin  Lashlnsky's  NS2. 

Phoenix  promoter  Zelisko,  who  recently  launched 
Danny  Zelisko  Presents  after  exiting  Live  Nation 
eariier  this  year,  is  one  of  those  guys  who  has  worked 
with  Prine  forever,  estimating  he  has  worked  "hun- 
dreds" of  Prine's  shows  through  the  years — more 
than  any  other  artist  in  a  30-year  promotion  career. 
Asked  to  weigh  in  on  the  secret  to  Prine's  ability  to  keep  pack- 
ing them  in,  Zelisko  cites  the  connection  he's  established  with 
fans  that  inspires  repeat  business. 

"John  is  the  one  performer  that  I  look  forward  to  (for)  what  he 
is  going  to  say  in  between  songs  as  much  as  the  next  song  itself." 
ZeUskosays.  "He  stays  out  of  the  market  for  at  leastayear-and-a- 
half  or  more  between  plays,  so  he  is  welcomed  back  like  a  return- 
ing friend  who  never  overstayed  his  welcome.  The  bottom  line  is 
he  knows.  "You'll  never  miss  me  if  I  don't  go  away." 

Bunetta  agrees,  saying  he  doesn't  subscribe  to  the  "out  of  sight, 
oifl  of  mind"  theory  when  it  comes  to  touring.  "Out  of  sight,  more 
desirable,  I  think,"  he  says. 

What  does  he  think  accounts  for  Prine's  longevity  as  a  suc- 
cessful touring  act? 

"John's  greatness  first;  loyalty  first  and  second:  and  just  tenac- 
ity," he  says.  "I've  done  the  same  fucking  thing  for  40  years.  You've 
got  to  get  good  at  something  after  40  years.  But  the  loyalty  john 
and  1  have  for  each  other  means  more  than  anything."  • 

The  201  i  Billboard  Touring  Conference  aj  Awards  will  be  held  Nov. 
9-10  at  the  Roosevelt  Hold  in  New  York.  For  more  information  and 
to  register,  go  to  bUlboardtouringjConference.com. 
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RASCAL  FLATTS,  SARA  EVANS,  JUSTIN  MOORE 


$496,041 

*59.7V$2750 


$494,345 

$95/»25 


JASON  ALDEAN.  CHRIS  YOUNG,  THOMPSON  SQUARE 


Mountain,  Scranton,  Pa.,  Aug.  35 


Ltva  Nation 


MdTLEY  CRUE,  POISON,  NEW  YORK  DOLLS 


$493,nS 

S6VUS 


AMERICAN  IDOLS  LIVE 


$492,165 

S70/J4VI35/ 
J25 

$491,235 

%6S/US 


MAROON  S,  TRAIN,  GAVIN  DeGRAW 


AMERICAN  IDOLS  LIVE 


$491,230 

tSS/S45 

$490,315 

570/»45/$35/ 
S25 

$490,209 

iea.sa/U9So 

$489,261 

SS5/S62-7S 

$487,758 

JI50.5Q/H725 

$482,205 

(4VS3VS2S 

$481,580 

$95/J75 


AMERICAN  IDOLS  LIVE 


Varlxon  C«nt«r,  WMhIngton, 
D.C.,  AuB- 19  


JASON  ALDEAN,  THOMPSON  SQUARE 


California  Mld-Stata  Fair,  Paso 
Robtas  Calif..  July  26  


JOURNEY,  NIGHT  RANGER,  FOREIGNER 


FadExForum,  Mantphit,  Sapt.  14 


SOUNDGARDEN 


SADE,  JOHN  LEGEND 


Sprint  Cantar,  Kansas  Oty.  Ho., 
Ju(y26  


KATY  PERRY,  NATALIA  KILLS  ! 


Allstata  Arana,  Rosamont,  ill., 
Aug.  21 


13,617 


Baaver  Prodi>ctlons 


Anothar  Planat  Entartalnmant 


Jam  Productkins 


MOTLEY  CRUE,  POISON,  NEW  YORK  DOLLS 


$480,880 

S65/145 


$480,740 

S65/M5 


$479,960 

S95/$4950 


$476,819 

$4V$23/S20 


$476,022 


$475,231 

»54.50/$25 


$474,350 

$4750/$375O 


$473,155 

Sfi5/M5 


AMERICAN  IDOLS  LIVE 


Joa  Louis  Arana,  Datrdt,  Aug.  7 


AMERICAN  IDOLS  LIVE 


MOTLEY  CRUE,  POISON,  NEW  YORK  DOLLS 


Star  Pavilion  at  Harshayparh 
Stadium.  Harshay.  Pa..  July  13 


KATY  PERRY,  NATALIA  KILLS  ! 


MOTLEY  CRUE,  SICK  PUPPIES 


KEITH  URBAN,  JAKE  OWEN 


KnoxvHIa,  Tann., 


Jam  Productions 


Romao  Entartalnmant  Group 


The  Messina  Group/AEG  LIva 


KATY  PERRY,  JANELLE  MONAE,  DJ  SKEET  SKEET 


Beavet  Productions 


AMERICAN  IDOLS  LIVE 


$469,625 

$45/«5/t25 

$469,460 

S95/M5 

$467,635 


KATY  PERRY,  JANELLE  MONAE,  DJ  SKEET  SKEET 


Sprint  Cantar,  Kansas  City.  Ho., 
Aug.  17  


Jam  Productions 


MSTLEY  CROE.  POISON,  NEW  YORK  DOLLS 


Covaill  Centra,  Youngstown, 
OWo.  July  29 


AMERICAN  IDOLS  LIVE 


RoMfiardan,  Portland,  On^  July  9 


Eric  Ryan  Productions 


I  ATIM 


New  Kid  In  Town 


Spanish  pop  artist  Pablo  Alboran's 
breakout  year  continues  with  three 
Latin  Grammy  nods 


Among  the  artists  who  received 
multiple  Latin  Grammy  Award 
nominations  was  a  name  that 
may  not  be  familiar  to  many 
U.S.  Latin  music  fans. 

Spanish  pop  singer  Pablo 
Alboran  was  nominated  for 
best  new  artist,  best  male 
pop  album  for  his  self-titled 
debut  on  EMI 
and.  most  sur- 
prisingly, song 
of  the  year  for 
"SolanMmtcTu." 

Alboran,  22. 
has  been  enjoy- 
ing a  breakout 
year  in  Spain 
where  Pablo  Al- 
boran. released 
in  February,  has  become  the 
top-selling  album  of  the  year 
by  a  new  act  and  has  already 
been  certified  double-platinum 
there  for  shipments  of  120,000. 
according  to  Promusicae.  The 
album  will  be  released  in  the 
United  States  digitally  on  Oct. 
25.  A  physical  release  isn't 
scheduled  until  February. 

Although  Alboran  has  ben- 
efited from  support  at  Spanish 
radio — "SolamenteTu"  topped 
Promusicae's  airplay  chart — 
he  first  established  a  fan  base 
online  through  YouTUbe  and 


social  networks. 

It's  a  strategy  commonly 
pursued  in  the  United  States 
by  regional  Mexican  acts,  who 
often  get  noticed  by  major  la- 
bels after  gathering  online 
fans  and  YouTube  views.  But 
it's  far  less  common  to  see 
the  online-to-airplay  formula 
work  for  a  pop 
artist  like  Albo- 
ran. a  singer/ 
songwriter  who 
sings  flamenco- 
tinged  songs 
that  are  some- 
times reminis- 
cent of  Alejan- 
dro Sanz. 
"He's  really 
been  a  phenomenon  geared 
toward  social  networks."  EMI 
Music  Spain  president  Slnion 
Bose  says.  "YouTube.  Face- 
book,  Twitter  and  Tuenti.  a 
very  young  platform.  Those 
have  been  the  big  pillars  that 
have  supported  Pablo." 

Alboran  grew  up  singing 
and  playing  the  guitar  in  tal- 
ent shows  and  bars.  Six  years 
ago.  he  hooked  up  with  pro- 
ducer Manuel  Mian  and  the 
two  began  recording  tracks 
together.  While  their  inten- 
tion was  (o  eventually  record 


an  album,  they  weren't  in  any 
rush  to  get  something  out, 
Alboran  says,  speaking  on 
the  phone  from  Spain  prior 
to  a  concert. 

"We  are  both  very  meticu- 
lous and  didn't  want  to  record 
an  album  that  had  something 
we  didn't  like,"  he  says. 

Then  in  February  2010. 
Bose  signed  Alboran  to 
EMI.  But  Alboran  and  lllan 
weren't  finished  in  the  stu- 
dio, so  Alboran  began  shoot- 
ing home  videos  of  himself 
performing  his  songs  on  an 
acoustic  guitar  and  posted 
them  lo  YouTube,  tagging 
each  title  with  the  words  "en 
mi  casa"  ("in  my  house"). 

"We  needed  people  to 
see  a  little  of  what  we  were 
doing,"  Alboran  says.  'But  to 
our  surprise,  the  repercus- 
sion was  immediate." 

The  videos  began  gathering 
views:  first  hundreds,  then 
thousands,  then  hundreds  of 
thousands-  The  "en  mi  casa" 
version  of  "SolamenteTu"  has 
generated  more  than  9  mil- 
lion views. 

Propelled  by  the  online  ac- 
tivity and  subsequent  radio 
support,  Alboran's  album 
debuted  at  No.  1  on  the  Pro- 
musicae album  chart  in  Feb- 
ruary and  EMI  immediately 
began  booking  him  to  play 
small  clubs. 


THE  BILLBOARD 


"His  appeal  is  most  evi- 
dent close  up,"  Bose  says. 
"He  can  play  two.  three  me- 
ters in  front  of  you  and  totally 
disarm  you." 

Alboran  began  playing  in- 
creasingly bigger  Spanish  ven- 
ues through  the  summer.  And 
although  his  social  following 
isn't  huge — he  has  108.000 
Twitter  followers  and  275.000 
Facebook  likes — they're  com- 
mitted fans,  as  evidenced  by 
his  touring  schedule.  Alboran 
has  performed  90-some  shows 
during  the  summer  at  2.500- 


lo  5.000-capadty  venues. 

EMI  has  already  begun 
marketing  Alboran  abroad, 
and  earlier  this  year  released 
his  album  in  Argentina,  where 
"Solamente  Tu"  is  the  theme 
of  a  soap  opera. 

"The  Internet  has  had 
everything  lo  do  with  my 
success,"  Alboran  says.  "But 
more  than  the  Internet,  it's 
the  people  behind  each 
computer.'  •  ■• 


4» 


For  24/7  Latin  news 
and  analysis,  sac 
billl><Mrd.blz/letln. 


Chilean  pop  singer  Myriam  Hernandez  recently 
traveled  to  Los  Angeles  from  her  native  country 
to  help  announce  this  year's  nominees  for  the 
Latin  Grammy  Awards.  But  she  turned  out  to  be  a 
nominee  herself,  earning  a  best  female  pop  vocal 
album  nod  for  Seduccton  (Universal  Latino),  which 
was  released  in  the  United  States  in  April  and 
peaked  at  No.  11  on  Billboard's  Latin  Pop  Albums 
chart.  It  was  the  first  Latin  Grammy  nomination  for 
the  veteran  performer,  who  Is  a  major  recording 
star  in  Chile. 

"I've  been  In  the  music  Industry  for  21  years." 
she  says.  "I've  received  other  awards  and  I've  had 
No.  1  records,  but  to  receive  this  honor  Is  some- 
thing very  magical." 

In  an  interview  following  the  nominations  an- 
nouncement, Hernandez  talks  about  Seduccion 
and  what  she  has  planned  next. 

What  kind  of  reaction  have  you  received  for 

Seduccion? 

Within  4ft  hours  it  went  gold  in  Chile.  That  is  a 


privilege,  because  we  all  know  how  tough  the  music 
business  is  today. 

What  Is  the  album  about? 

It's  an  album  !  adore  and  I  called  it  Seduccion  be- 
cause everything  was  seducing  me — I  was  seduced 
to  work.  I  really  enjoyed  working  with  the  album's 
producer  Manny  Lopez  and  lorge  Luis  Piloto,  the 
artistic  director.  I  also  think  it's  very  important  that 
when  I'm  working  on  the  album  I  have  direct  con- 
tact with  songwriters  because  I  like  to  give  them 


feedback.  When  I'm  in  the  studio,  I'm  very  hands- 
on  and  like  giving  my  opinion  about  the  direction 
of  a  song.  I  don't  take  that  responsibility  lightly, 
because  I'm  the  one  who  will  be  on  the  cover  and 
will  live  with  that  album  forever. 

How  high  a  priority  do  you  place  on  connecting 
with  your  fans  online? 

Facebook  and  Twitter  are  extremely  important  to 
me.  It's  a  way  to  reach  a  lot  of  people  and  fast.  The 
only  reason  I  haven't  been  on  in  the  last  hour  is  be- 
cause I  was  onstage  for  the  nominations.  As  soon  as 
I  get  to  my  phone.  I'm  going  to  tweet.  1  want  people 
in  Chile  to  know  that  this  is  dedicated  to  them. 

What  do  you  plan  to  do  next? 

Most  of  the  year  up  to  December  is  almost  booked. 
I  go  to  Chile  next  for  a  concert,  then  Peru,  Ecua- 
dor and  then  Argentina.  I  perform  again  in  Chile 
during  November  in  a  series  of  seven  concerts  as 
I  continue  promoting  the  album.  I'd  also  like  to 
come  (0  the  U.S.  for  the  Latin  Grammys.  This  is 
an  exciting  time,  but  it  also  makes  me  think  about 
calling  my  producers  right  away  so  we  can  work  on 
new  projects.  It's  important  to  keep  the  momentum 
going.  — Justino  Aguila 


EN  ESPAfiOL:  All  ttie  great  Lattn  musIc  cover- 
age you've  come  to  expect  from  BilltMard— in 
Spanish.  Go  to  blltboardan«tpar>ol.cofn. 
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SHAKIRA  RETURNS  TO 
PUERTO  RICO 
After  a  five-year  absence 
from  Puerto  Rico,  Shakira 
will  perform  two  shows  at 
San  Juan's  Coliseo  de  Puerto 
Rico  Jose  Miguel  Agrelot  as 
part  of  her  worldwide  Sale 
el  Sol  tour.  The  Colombian 
superstar  will  perform  Oct. 
14-15  at  the  nearly  14,000- 
seat  venue.  SBS  Entertain- 
ment,  which  is  producing 
both  shows,  sold  out  the  first 
date  within  three  days  and 
immediately  added  a  second 
date.  SBS  has  made  a  point 
of  offering  accessible  con- 
cert tickets  to  all  of  its  shows. 
In  Shaklra's  case, prices  start 
as  low  as  $21  and  top  out  at 
$180.  -Leila  Cobo 

IGLESIAS  PARTNERS 
WITH  ATLANTIC© 
RUM,  METROPCS 
Enrique  Igleslas  has  part- 
nered with  Atlantico  Rum 
on  the  liquor  brand's  new 
print  advertising  campaign. 
Iglesias.  who  has  a  stake  In 
the  company,  says  he  was 
Introduced  to  Atlantico  by 
friends  and  "quickly  became 
a  fan."  In  another  brand  part- 
nership, mobile  carrier  Me- 
troPCS  Communications  and 
telecom  company  IHuawei 
are  sponsoring  Igleslas'  tour, 
which  Is  being  produced  by 
Concerts  West/AEG  Live. 
The  sponsorship  includes  a 
contest  on  MetroPCS'  Face- 
book  page  where  fans  can 
enter  a  sweepstakes  for  the 
chance  to  win  a  trip  to  Miami, 
including  airfare,  hotel  ac- 
commodations, autographed 
souvenirs,  a  Huawei  smart- 
phone  and  a  meet-ar>d-greet 
and  photo  with  the  Spanish 
superstar.  —LC 

JENNIFER  LOPEZ  TO 
APPEAR  IN  FIAT  ADS 
Fiat  will  feature  pop  singer 
Jennifer  Lopez  In  TV  ads  for 
Its  2012  Fiat  500  Cabrio,  as 
part  of  a  partnership  that  also 
Includes  placement  of  the 
car  in  Lopez's  music  video 
for  "Papi,"  the  current  single 
from  her  new  album.  Love? 
(Island  Def  Jam).  A  30-sec- 
ond  trailer  of  the  video  aired 
Sept.  12  on  ESPN's  "Monday 
Night  Football." 

—Justino  Aguila 


One  of  Turntable.fm*s  founders 
'X»n  why  the  startup  will  be  as 
important  for  artists  as  Twitter 
and  Facebook. 


It's  unusual  for  a  digital  music  service  to  attract  the  attention  of  both  music  fans  and  re- 
cording Industry  executives  in  equal  measure.  Turntable.fm  is  one  of  those  rarrties,  emerg- 
ing from  virtually  nowhere  in  May  to  become  one  of  the  year's  hottest  music  startups. 

After  initially  operating  on  an  invite-only  basis,  Turntable.fm  recently  opened  to  the 
public  and  now  has  more  than  650,000  registered  users  who  have  created  more  than 
300,000  listening  rooms  and  stream  atK>ut  1  million  songs  a  day. 

In  mid-September,  the  company  confirmed  it  raised  $7  million  in  venture  fundir>g.  led  by 
Union  Square  Ventures.  But  that  also  included  music  industry  heavyweights  like  Madonna 
manager  Guy  Oseary,  Lady  Gaga  manager  Troy  Carter  and  former  Interscope,  MTV  and 
Myspace  executive  Courtney  Holt. 

Turntable.fm  doesn't  Intend  to  become  another  digital  music  flash  in  the  pan.  Operating 
under  licensing  restrictions  imposed  by  the  Digital  Millennium  Copyright  Act  (DMCA),  the 
company  is  in  talks  with  labels  and  publishers  to  add  more  interactive  features  to  the  ser- 
vice. It  just  released  a  mobile  app  to  extend  the  online  party  into  the  real  wortd.  And  it  has 
several  other  plans  that  include  artists,  concerts  and  other  elements  of  the  music  industry. 

In  an  interview  conducted  in  advance  of  his  keynote  appearance  at  Billboard's  Fu- 
tureSound  conference,  co-founder/chairman  Seth  Goldstein  addresses  Tumtable.fm's 
success,  its  near-term  challenges  and  how  it  intends  to  maintain  its  momentum  into  the 
new  year. 


Did  you  expect  Turntable.fm  to 
blow  up  the  way  it  did? 
We  didn't  have  any  expectations 
around  this.  We  were  focused  on 
creating  something  that  would  get 
people  to  engage  in  a  meaningfully 
social  way.  Turntable  .fm  is  not  purely 
music.  There's  gaming  aspects,  ava- 
tars, a  chart.  .Music  is  a  key  ingredi- 
ent, but  it's  not  the  only  ingredient. 

1$  It  more  of  a  music  service  or  a 
social  service? 

That's  semantics.  Some  might  say 
you  go  into  it  for  the  music,  but  you 
stay  there  because  you're  chatting 
wHh  friends,  Others  might  say  you  go 
1  liere  to  f ;  nd  friends  and  you  wind  up 
listening  tn  music.  Clearly  music  i-s 
an  essentia!  ingredient.  I  don't  think 
it  would  Ix"  suttfssfiil  witlioul  music. 
But  I  also  tliiiik  tluii  if  wt-didn't  have 
chat,  we  \souIdii  t  be  seeing  the  kind 
of  cngagemeni  lhai   e  seen. 

What  has  the  experience  of  run- 
ning Turntable. fm  taught  you? 
People  are  driven  to  share  their  tastes 
with  their  friends.  Think  about  how 


the  service  went  viral.  We  didn't  mar- 
ket it.  It  marketed  itself.  When  peo- 
ple are  DJ'ing.  you  want  to  tell  your 
friends  on  Facebook  and  on  Twitter 
that  you're  D)'ing.  It  naturally  mar- 
kets the  service,  and  we  didn't  fully 
expect  that-  We  built  social  hooks 
into  the  service,  but  we  didn't  know 
the  extent  to  which  people  naturally 
want  to  promote  and  share  the  music 
that  they're  playing. 

We  were  also  surprised  at  the  large 
international  interest  for  this.  We  had 
to  turn  off  international  usage  very 
soon  so  we  could  be  compliant  with 
loverseas  copyright  laws|.  but  very 
early  on  there  was  an  enormous  mar- 
ket in  japan  and  Brazil.  It's  clearl>'  not 
a  U.S. -only  phenomenon. 

We  also  noticed  that  the  conven- 
tional notion  of  [genres]  is  a  relic  of 
a  bygone  day.  One  of  the  most  in- 
teresting rooms  on  Turntable.fm  is 
the  mashup  room,  where  the  only 
theme  that  ties  people  together  is  the 
fact  that  people  liave  to  mash  up  two 
songs.  One  of  my  favorites  is  Icalled] 
"orange  bear  indie  room,"  where  the 
only  caveat  is  that  you  have  to  wear 


the  avatar  of  the  orange  bear.  It's  in- 
teresting to  see  how  people  create 
communities  around  their  own  cat- 
egorization schemes. 

I  was  one  of  the  original  investors 
in  a  company  called  Del-i.cious.  and 
the  whole  point  was  that  people  would 
tag  things  however  they  wanted  to.  So 
I  think  we're  seeing  liow  powerful  it  is 
when  users  arc  given  the  opportunity 
to  oi^nize  iheir  own  music. 

Are  you  pursuing  music  licenses? 
It's  a  sensitive  topic.  Weare  respectful 
of  the  rights-holders,  and  we're  really 
trying  to  do  the  right  thing  across  the 
industry  for  artists,  labels,  publishers, 
managers  ar»d  agents.  We  urvlerstand 
therearea  number  of  constituencies. 
We  believe  the  service  we  have  built  is 
fully  compliant  with  tlic  DMCA,  and 
we've  been  payingthrough  SoundEx- 
change.  That  being  said,  we  under- 
stand the  value  of  introducing  more 
interactive  features  to  create  an  even 
more  compelling  user  experience.  To 
that  end.  we've  had  some  good  initial, 
productive  conversations  across  the 
entire  music  ecosystem. 


What  kind  of  interactive  features 
do  you  have  in  mind? 

We've  introduced  an  i  Phone  applica- 
tion that  takes  the  online  experience 
and  moves  it  offline.  It's  not  a  joke, 
but  imagine  three  of  us  walk  into  a 
bar  and  essentially  command  the 
audio  system  of  the  bar  to  take  turns 
DJ'ing,  if  the)' 're  using  a  jukebox. 

We're  working  with  some  events 
and  concerts  |ideas|  where  . . .  the 
opening  act  is  a  turntable  platform 
where  people  in  the  audience  can 
take  turns  DJ'ing  with  people  on- 
stage. Music  started  very  social  with 
concerts  and  listening  parties.  We're 
trying  to  add  social  value  back  to  the 
music  equation. 

How  will  you  maintain  momen- 
tum and  not  wind  up  as  just  an- 
other fad? 

We  just  focus  on  creating  a  great 
product  that  everyone  will  enjoy. 
There's  no  world  domination 

plans.  We've  been  very  fortunate 
to  have  artists  like  ?uestlove  from 
the  Roots  and  Lady  Antebellum 
come  on  the  platform  and  build 


relationships  with  fans.  I  think 
you'll  see  that  continue. 

You'll  see  more  and  more  art- 
ists use  this  platform  organically, 
and  more  labels  and  managers  and 
agents  prc^ramming  talent  within 
Turntable  rooms  so  you  have  your 
Facebook  account,  your  Twitter  ac- 
count and  you  have  your  Turntable 
room.  You  can  kind  of  create  new 
kinds  of  promotional  program- 
ming that  really  hits  those  differ- 
ent platforms. 

We  hope  to  be  able  to  extend 
Turntable  internationally.  There  are 
■tinre  platforms  than  just  the  iPhone. 
riiere  are  distribution  partnerships 
with  other  music  services  and  other 
social  networks  we  anticipate  work- 
ing with.  We  think  Turntable  is  fun- 
damentally a  discovery  service. 

What's  the  secret  to  landing  ven- 
ture capita)  funding?  And  do  you 
plan  to  monetize  Turntable? 
The  ability  to  attract  financing  was 
driven  by  the  fact  that  anyone  who 
uses  Turntable  loves  it. 

As  for  monetization,  when  you 
have  the  level  of  engagement  we 
seem  to  have,  there  are  a  lot  of 
ways  naturally  to  drive  revenue  off 
of  that  kind  of  experience.  You'll 
see  us  experiment  with  different 
kinds  of  virtual  goods  and  virtual 
transactions,  sponsorships  where 
certain  rooms  with  certain  talent 
might  be  brought  to  you  by  certain 
brands.  But  it's  important  to  us  that 
all  the  potential  monetization  tech- 
niques will  add  value  to  the  con- 
sumer experience.  •  •■ 

Goldstein  will  present  a  keynote  case 
study  at  Billboard's  FutureSound 
conference,  set  for  Nov.  J  7-1 8  at  Terra 
in  San  Francisco.  For  more  infor- 
mation and  to  register,  go  to  future- 
soundconfercnce.com. 


We  built  social  hooks  into  the  service,  but  we 
didn't  know  the  extent  to  which  people  naturally  want 
to  promote  and  share  the  music  that  they're  playing. 
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CONNECTIVITY 

SPOTIFY.  VEVO,  IHEARTRADIO.  TICKETMASTER.  RDIO.  MOG. 

TICKETFLY.  FACEBOOK'S  SOCIAL  "CONNECTIVE  TISSUE" 
IS  THE  FOUNDATION  FOR  THE  NEXT  GENERATION  IN  MUSIC. 

BY  GLENN  PEOPLES 
ILLUSTRATION  BY  BRIAN  STAUFFER 
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"IHIS  IS  JUST  THE  START  OF  A  HtrjOF  FEATURES  I 


Facebook's  new  social  platform  Is  a  perfect  example  of 
how  the  tech  and  content  industries  can  collaborate  on 
new  ideas  and  opportunities.  Come  see  and  learn  about 
other  such  examples  at  Billboard's  inaugural  FutureSound 
conference,  to  be  held  Nov.  17-18  at  Terra  in  San  Francisco. 
For  details  and  to  save  15%  on  new  registrations,  use  the 

code  FBKii  at  futuresoundconferencexom. 


ITS  A  GEKERALLY  ACCEPTED 
FACTTHATAPPLE  SAVED  THE 
MUSIC  BUSINESS. 

In  the  '00s  with  the  i  Pod,  iTunes  and  a  fierce  vision  for  a  new 
way  to  experience  music,  Apple  created  a  sensational  alternative 
to  illegal  services  and  inferior  legal  ones. 

Music  would  never  be  the  same. 

But  times  change. 

Now.  another  single  company  offers  the  industry  its  best  chance 
to  reinvent  itself,  usher  in  a  new  age  of  innovation  and  make  the 
business  and  the  experience  of  music  exciting  yet  again.  And  that 
company  isn't  even  a  music  company. 

Like  it  or  not — that  company  is  Facebook. 

There  won't  be  a  licensed  music  service  or  beautifully  designed 
MP3  players.  Facebook  just  wants  your  time. 

It's  the  place  where  142  million  Americans  spent  53.5  billion 
minutes  in  May,  according  to  Nielsen — by  far  the  most  of  any 
single  website  or  brand.  According  to  Facebook,  it  has  700  mil- 
lion global  users  with  an  average  of  130  friends  each.  This  com- 


mand on  Americans'  time  gives  music  companies  what  they  need 
for  the  next  generation  of  digital  products:  a  "social  graph"  that 
represents  relationships  between  its  700  million  users  and  the 
things  they  care  about:  movies,  books,  videos,  events  and  music. 
The  latest  version  of  the  Open  Graph,  debuted  at  Facebook's  Sept. 
22nd  fB  conference  in  San  Francisco,  allows  companies  to  inte- 
grate their  websites  with  Facebook's  vast  social  structure  in  new 
ways.  By  tapping  into  the  Graph  API,  or  application  program- 
ming interface,  sharing  activities  and  interests  is  easier  and  more 
powerfiil  than  ever. 

As  a  result,  companies  are  building  better,  more  meaningful 
products  that  take  advantage  of  consumers'  social  nature.  Clear 
Channel  executive  VP  of  digital  Brian  Lakamp  calls  it  the  "social 
connective  tissue"  that  brings  the  value  of  millions  of  personal 
relationships  into  his  company's  new  iHeartRadio  service.  Pan- 
dora. Spolify  and  Tickctmasler  use  it.  too. 

In  short,  there  seems  to  be  an  agreement  that  Facebook  makes 
products  better.  AikI  without  its  Graph  API  and  the  breadth  of  its  user 
base,  a  wide  range  of  masic  services  would  be  stuck  in  the  2000s. 

Entire  new  markets  are  sprouting  up  around  its  social  platform. 
RootMusic,  whose  Band  Page  app  allows  artists  to  market  them- 
selves on  Facebook.  raised  $16  million  from  GGV  Capital,  North- 
gate  Capital  and  Mohr  Davidow  Ventures.  In  January.  FanBridge 
announced  a  $2  million  funding  round  and  the  acquisition  of 


San  Francisco-based  Damntheradio.  creator  of  a  music-oriented 

Facebook  marketing  app  similar  to  BandPage. 

More  established  companies  are  also  investing  in  the  platform 
Ticketmaster,  one  of  the  world's  largest  e-commerce  compdnies 
now  builds  it  products  "on  the  rails  of  social,"  CEO  Nathan  Huh 
bard  says.  In  August  Ticketmaster  unveiled  an  interactive  ^<m 
map  where  users  can  see  where  their  Facebook  fHends  are  siitnij^ 
at  a  particular  event.  "This  is  just  the  start  of  a  host  of  features 
in  social  that  you'll  see  across  everything  we  do." 

Artist  services  company  ReverbNation  already  had  a  popular 
Facebook  marketing  app  for  artists  when  in  Sejjtenibor  it  laimched 
an  advertising  service  called  Promote  It  that  uses  Facebook's  Ad^ 
API  to  help  artists  create  effective  ad  campaigns  on  llie  platiorn  i 
Promote  It  is  a  major  investment  with  a  dedicated  team  of  t  iitj; 
neers  who  have  been  working  on  it  since  December,  Rtnt  rliN.i 
lion  COO  )ed  Carlson  says. 

The  social  network  has  even  helped  birth  a  new  generation  of 
ticketing  companies.  Eventbrite  has  raised  nearly  $80  million  to 
date.  Ticketfly  has  raised  $15  million,  including  a  $12  million 
round  in  April.  TickctBiscuit,  Ticket  ABC  and  ShowClix  have 
also  raised  funding  in  the  last  year.  All  can  attribute  some  por- 
tion of  their  success  to  social  marketing  enabled  by  Facebook. 

Ticketfly  CEO  Andrew  Dreskin,  whose  first  ticketing  company 
TicketWeb  launched  in  1995.  calls  social  media  "a  watershed  mo- 
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lOCIAL  YOU'LL  SEE  ACROSS  EVERYTHING  WE  DO. 


mcnt"  for  titkcliug  because  artists  and  venues  can  harness  the 
marketing  povwr  c^fans.  "It's  a  dream  come  true  for  ticket  sellers." 

In  fact,  a  iuhiiIxt  of  ticketing  companies  are  part  of  Facebook's 
Open  Graph  buiiLhrTicketmaster.  Ticketfiy.  Eventbrite  and  sec- 
ondary in;  keim^  services  StubHuband  ScoreBig. 

Pacebook  umld  n-entually  transform  e-conimerce,  too.  Already 
suchinnipaiin's  as  Moontoast.Topspin  Media  and  Nimbit  offer 
the  tools  to  let  people  set  up  online  stores  within  Facebook.  Shop- 
ping within  the  platform  is  in  its  early  stages  but  is  a  promising 
i-hanm-1 — wlial  's  more  seamless  than  making  a  purchase  where 
you  already  '^peiid  your  time  online? 

l  it  ketniaster  could  end  up  selling  tickets  within  the  Facebook 
platform.  Hubbard  says.  Although  he  notes  that  "some  evidence 
shows  people  prcit  i  separate  commerce  and  content  experiences." 
Hubbard  says  ibai  Facebook  is  "doing  a  really  great  job'  of  driv- 
ing awareness  lo  its  events.  "If  that  ultimately  means  creating  a 
more  seamless  experience  by  integrating  e-commerce  into  the 
social  experience,  we're  going  to  be  there." 

But  Facebook  's  biggest  contribution  to  musk  could  be  in  the 
area  that  mxds  the  help  most:  music  subscription  services.  If 
rnjnes  t>t><jNted  digital  music  Into  low-earth  orbit,  Facebook  can 
send  it  on  a  c<}urse  to  the  moon  by  turning  subscription  services 
into  a  household  product. 

Facebook  solvL-s  a  number  on(ey  problems  that  miglu  otherwise 

I 


doom  cloud'based  music  services  that  offer  unlimited  access  to 
large  catalogs  of  music.  Spotify.  MOC.  Rdio  and  even  veterans 
Rhapsody  and  Napster  need  to  generate  greater  public  interest, 
Subscription  services  oould  represent  the  future  of  music,  yet  they 
accounted  for  just  5%  of  U.S.  digital  sales  in  2010,  according  to 
IFPCs  "Recording  Industry  in  Numbers  2011"  report. 

They  need  word-of  mouth  marketing.  Fortunately  for  ihem, 
Facebook's  immense  audience,  combined  with  the  viral  nature  of 
social  media  and  people's  passion  for  music,  creates  a  powerful 
channel  to  promote  these  products.  "It's  one  of  the  most  cost- 
effective  routes."  Rdio  COO  Carter  Adamson  says,  "in  terms  of 
marketing  the.se  services," 

Reaching  the  biggest  possible  audience  at  social  netwmks  means 
giving  consumers  a  free  taste  in  hopes  of  later  converting  them 
into  paying  customers.  So.  subscription  services  are  tweaking  their 
business  models  accordingly.  In  mid- September,  both  MOC  and 
Rdio  announced  free  versions  of  their  subscription  music  services. 
(Spotify  has  had  a  free  tier  of  service  since  its  U.S.  launch  in  July.) 
Both  will  give  consumers  free  listening  on  their  Web-based  ser- 
vices— but  all-important  mobile  access  will  cost  extra. 

The  liming  of  the  announcements  was  hardly  a  coincidence. 
Facebook's  (&  de\'eIopers'  conference  was  a  week  away  and  new 
integrations  with  a  variety  of  music  services  were  set  to  be  un- 
veiled. Executives  from  both  compunies  expressed  a  desire  take 


advantage  of  the  social  nature  of  music  by  reducing  the  barriers 
to  using  their  services.  "Obviously  we  wanted  to  be  as  friction- 
free  as  possible,  free  to  share  and  play  music  with  friends  on 
Facebook  and  other  places,"  Adamson  says. 

MOG  and  Rdio  arc  just  two  of  the  music  services  that  an- 
nounced Facebook  integrations  during  the  fS  conference.  Spo- 
tify, Rhapsody.  Deezer.  iHeartRadio.  Mixcloud,  Turntable.fm, 
Earbits,  Songza  and  SoundCloud  are  also  integrated  with  Face- 
book's  new  Open  Graph  so  users'  listening  activity  appears  in 
their  friends'  news  feed.  Because  they  offer  free  listening  in  one 
fashion  or  another,  music  played  on  these  services  can  easily  be 
experienced  by  friends,  too. 

Rhapsody  isn't  following  its  competitors'  move  into  free  music, 
however.  The  veteran  company  believes  its  premium  service  is 
a  better  marketing  tool  than  a  free  one,  Rhapsody  president  Jon 
Irwin  says.  Rather  than  opening  up  its  service  to  the  masses,  it  will 
stick  to  offering  free  trials  because  "the  amount  of  time  you  can 
experience  the  ser\'icc  for  free  may  be  shorter,  but  the  value  of  the 
experience  you're  going  to  have  is  orders  of  magnitude  greater." 

But  perhaps  Facelxwk's  most  important  gift  to  subscription  ser- 
vices will  lie  its  .social  graph,  that  connective  tissue  that  can  instantly 
give  context  to  unwieldy  catalogs  of  music  as  large  as  15  million 
songs.  Imagine  a  new  subscriber  who  signs  up  for  a  premium 
subscription  service.  Combing  the  catalog  for  desirable  music  is  a 
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daunting,  herculean  effort — even  with  the  service's  best  editorial 
efforts.  Most  services  allow  aistomers  to  import  their  iTunes  playl- 
ists.  but  what  about  finding  music  beyond  what  's  already  familiar? 

Connecting  the  music  service  account  to  one's  Facebook  ac- 
count instantly  allows  the  user  to  share  musical  ocperiences  with 
friends.  By  receiving  friends'  recommendations,  and  by  brows- 
ing others'  playlists  and  cloud-based  collections,  a  catalog  of  15 
million  becomes  more  manageable  and  more  valuable. 

Context  wasn't  always  so  important.  Sharing  an  M  P3  playlist 
has  been  either  too  technically  complicated  or  too  cost-prohibitive. 
Sharinglarge  numbers  of  MP3s  is  a  cumbersome  process.  And 
sharing  in  the  MP3  world  is  an  asymmetrical  exercise:  People  may 
share  what  they've  purchased  on  iTunes.  but  they  can't  share  the 
actual  music  experience  unless  the  recipient  also  owns  the  music. 

A  subscription  service  can  make  sharing  easy  if  three  criteria 
are  met,  says  Custav  Soderstrom,  Spotify's  Stockholm-based  chief 
product  officer.  The  music  needs  to  be  a  link  rather  than  a  file.  The 
shared  music  must  not  have  any  marginal  cost  {otherwise  sharing 
can  become  a  Hnancial  burden  to  the  recipient).  And  there  needs 
to  be  a  free  tier,  which  many  services  have  already  discovered. 


Those  three  factors,  combined  with  the  power  of  Facebook's 
Graph  API.  seem  to  be  getting  results  for  Spolify.  Sodcrstrdm 
wouldn't  share  exact  numbers,  but  he  says  Spotify's  examination 
of  its  users'  behavior  has  shown  a  correlation  between  Facebook 
and  high  engagement.  Users  who  connect  their  Spotify  account 
to  Facebook  listen  to  a  wider  variety  of  tracks,  have  more  than 
double  the  number  of  playlists  in  their  libraries  and  are  more 
likely  to  convert  to  being  a  paid  user  than  those  who  haven't 
linked  their  accounts.  And  although  he  wouldn't  reveal  what 
percent  of  Spotify  users  have  linked  the  two  accounts,  "h's  a  big 
number  and  a  very  popular  feature,"  he  says. 

It's  probably  more  than  a  coincidence  that  Spotify  is  perhaps 
the  most  social  of  all  music  services  and  also  the  one  with  the 
most  hype,  attention  and  momentum.  The  service  already  has  a 
reported  140.000  paying  subscribers  in  the  United  Slates,  putting 
it  well  ahead  of  both  Rdio  and  MOG.  according  to  industry  sources. 

Now  expected  to  be  in  serious  competition  with  Clear  Chan- 
nel's newly  launched  iHeartRadio  app.  Pandora,  wfedi  already  has 
more  than  100  million  registered  users,  debuted  a  redesigned  artd 
more  social  product  on  Sept.  21.  In  the  original  version.  Pandora 


ALTERNATIVES  TO  THE  ALGORITHM? 

WHAT  YOU  DON'T  KNOW  ABOUT  FACEBOOK'S  EDGERANK 
COULD  HURT YOU 


If  an  artist  with  1  million  Facebook  fol- 
lowers posts  a  video,  will  all  1  million 
fans  see  it? 

Not  necessarily.  Some  fans  miss 
the  video  because  they  didn't  see 
it  in  their  front-page  feed.  Others 
could  miss  it  due  to  how  Facebook 
filters  its  users'  news  feeds,  and  how 
it  allows  them  to  manage  informa- 
tion on  their  own. 

Facebook  employs  a  tool  called 
EdgeRank  that  acts  as  a  filter.  By 
paying  attention  to  the  friends  that 
a  user  follows  most  closely,  Face- 
book  Is  attempting  to  make  fol- 
lowing hundreds  or  thousands  of 
friends  a  more  manageable  and  en- 
joyable experience.  This  approach 
to  information  might  sound  famil- 
iar. In  February,  Google  changed 
Its  search  algorithm  In  order  to  Im- 
prove search  results.  To  combat 
the  rise  in  content  farms  that  churn 
out  low-value  content— blog  posts 
with  copied  content,  generic  how- 
to  guides— Google  started  moving 
it  further  down  the  search  results. 
In  turn,  sites  with  strong  analysis 
and  in-depth  reports  moved  up  the 
rankings.  Google  claims  it  affected 
an  astounding  11.8%  of  queries. 

But  EdgeRank  doesn't  just  move 
Items  down  the  order.  It  may  remove 
them  completely  from  a  person's  Top 
News  feed,  the  main-page  feed  that 
creates  a  "best  of"  selection  of  posts 
from  a  person's  favorite  friends  and 
pages.  Facebook  users  can  also  set 
their  feed  to  show  all  of  their  friends' 
posts  by  selecting  the  Most  Recent 
option.  Top  News  is  like  sipping  water 
through  a  straw,  whereas  Most  Recent 


is  like  turning  on  a  Are  hose. 

Since  what  people  don't  know 
about  EdgeRank  and  the  Top  News 
feed  can  end  up  hurting  them,  social 
commerce  company  Moontoast  has 
made  an  effort  to  educate  its  users. 
"People  are  spending  the  majority 
of  their  time  on  social  networks  and 
having  information  come  to  them," 
Moontoast  VP  of  client  services  Tim 
Putnam  says.  "So  we're  enabling  art- 
ists to  l>e  part  of  that  news  stream." 

EdgeRank  works  as  an  equation 
with  three  variables:  affinity,  weight 
and  decay.  Affinity  Is  a  measure  of 
the  user's  relationship  with  follow- 
ers. Weight  is  the  result  of  the  type  of 
object  being  shared  in  the  news  feed, 
such  as  text,  photo,  video  or  hyper- 
link. Decay  refers  to  the  process  by 
which  a  news  feed  object  becomes 
less  valuable  the  more  time  passes 
since  its  posting. 

Without  trying  to  game  Edg- 
eRank, artists  and  brands  should  be 
using  all  available  tools  to  engage 
with  fans,  Putnam  says.  That  means 
asking  them  questions,  using  Face- 
book  surveys  and  posting  photos 
and  videos.  "Clicking  'like'  and  leav- 
ing a  comment  is  worth  something, 
but  opening  a  photo  or  looking  at  a 
video  is  worth  a  bit  more  because 
it's  deeper  engagement." 

A  new  study  by  EdgeRank  Checker 
has  found  that  updating  a  Facebook 
page  using  third-party  applications 
can  reduce  the  likelihood  of  engage- 
ment by  up  to  80%.  The  analysis 
of  more  than  1  million  updates  on 
50,000-plus  different  pages  re- 
vealed a  number  of  factors  could  be 


at  play.  Facebook  penalizes  third- 
party  apps  by  assigning  their  posts  a 
lower  weight  in  EdgeRank.  Multiple 
posts  from  an  app  like  TweetDeck 
are  collapsed  into  a  single  post— al- 
though this  may  be  a  helpful  feature 
for  space-restricted  mobile  phones. 
In  addition,  applications  allow  a 
Facebook  user  to  post  at  regularly 
scheduled  times  or  intervals.  Since 
those  posts  tend  to  lack  engagement, 
EdgeRank  will  "punish"  such  third- 
party-derived  posts,  according  to 
EdgeRank  Checker. 

Finally,  Facebook's  News  Feed 
just  became  even  more  confusing. 
On  Sept.  14.  Facebook  started  rolling 
out  a  new  feature  called  "subscrip- 
tions" that  gives  a  user  more  hands- 
on  power  over  the  feed.  Through  the 
subscription  option  a  user  can  opt 
between  three  levels  of  engagement: 
all  updates,  most  updates  (a  normal 
setting)  or  important  updates  only 
(which  shows  highlights  like  a  new  job 
or  a  new  home  address). 

Subscriptions  allow  Facebook 
users  to  better  differentiate  between 
friends  and  interesting  strangers. 
Like  Twitter,  a  Facebook  subscription 
is  a  good  option  for  following  news 
sources,  bloggers,  thought  leaders 
and,  perhaps,  bands.  If  these  people 
have  their  updates  set  to  "public" 
and  not  "friends."  subscribers  will 
get  their  updates,  too.  But  there's 
a  twist:  Subscribers  can  actually  do 
their  own  filtering.  The  subscriptions 
menu  allows  them  to  choose  which 
types  of  content— photos,  status  up- 
dates, games— they  want  to  see  from 
each  person.  — GP 


found  it  difficult  to  add  social  features  in  a  way  that  "felt  native 
to  the  experience."  chief  technology  officer  Tom  Conrad  says.  So 
when  the  company  started  a  redesign  of  Pandora  about  a  year  ago, 
its  top  goal  was  making  sharing  songs  and  stations  much  easier. 

The  company  wanted  to  help  its  users  share  music  with  people 
who  are  likely  to  be  interested  as  well  as  with  "musical  mentors." 
a  group  of  people  that  Conrad  says  may  or  may  not  include  close 
friends.  The  result  was  a  Facebook-powered  music  feed  that's  solely 
about  musk  discovery.  Sharing  on  Pandora  defaults  to  the  ecosys- 
tem but  can  be  expanded  to  a  user's  Facebook  followers  with  an 
additional  button  click.  The  results  have  been  encouraging,  Cwi- 
rad  says.  "The  amount  of  sharing  people  arc  doing  on  the  new 
Pandora  has  increased  by  a  factor  of  between  five  and  10  times." 

Others  are  seeing  good  returns,  too.  Hut^rd  says  adoption  of 
Ticketmaster's  social  seat  map  feature  has  been  "fantastic"  and 
that  80%  of  buyers  who  "tag"  their  seats  choose  to  share  their 
location  with  everyone,  not  just  their  Facebook  friends.  "That's 
what  I  think  is  really  cool  about  these  seat  maps — they're  part 
of  the  power  of  the  event ...  for  people  to  potentially  begin  to 
expand  their  own  networks,"  Hubbard  says. 
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AS  INCREASED  BY  A  FACTOR  OF  BETWEEN  FIVE  AND  10  TIMES." 

==s; —  )  ■Hrr=-=:=5^~'""°"  1  ^  -TOM  CONRAD,  PANDORA 


If  not  for  Facebook,  what  else  would  companies  use  to  build 
social  features?  For  creating  context,  enhancing  the  live  experi- 
ence and  enabling  music  discovery,  music  services  don't  have 
many  other  options.  Google's  new  Google  Plus  social  network 
(see  story,  below)  debuted  to  rave  reviews  but  lacks  Facebook's 
audience  and  developer  interest.  It  at  some  point  may  be  a  for- 
midable Facebook  foe.  but  for  now  it's  too  niche. 

Two  leading  alternatives  arc  Twitter  and  Tumblr.  But  Facebook 
has  a  "relationship  structure,"  Spotify  's  Soderstrijm  says.  In  con- 
trast. Twitter  and  Tumblr  have  one-way  social  graphs,  meaning 
that  a  person  follows  other  people — often  complete  strangers — 
who  don't  necessarily  reciprocate.  That  kind  of  social  graph  may 
be  good  for  some  companies,  he  says,  but  not  for  music  services. 

And  forget  about  trying  to  build  a  social  graph  to  duplicate 
Facebook.  Soderstrom  explains  that  Spotify  would  have  to  create 
relationships  by  asking  its  customers  for  their  friends"  email  ad- 
dresses. "It's  just  a  lot  more  seamless  lo  have  an  existing  graph 
than  to  find  out  who  your  friends  are  yourself,"  he  says. 

Besides,  Facebook's  vast  reach  is  incredibly  valuable.  "Things 
we  do  on  Facebook  hit  a  larger  audience  then  they  do  on  Twit- 


ter." Vevo  CM  Fred  Santarpia  says,  pointing  to  a  successful 
Facebook  premiere  of  a  Kanye  West  and  [ay-Z  performance  of 
"H*A*M"  that  has  accumulated  3.4  million  views.  "Any  plat- 
form that  has  that  kind  of  massive  adoption  represents  an  op- 
portunity for  partners." 

Facebook  dominates.  Not  a  single  executive  Billboard  spoke 
with  had  anything  but  positive  things  to  say  about  his  business' 
relationship  with  the  company.  Its  executives  and  engineers  have 
a  reputation  for  being  smart,  agile  and  forv^'ard-thinking.  "From 
my  perspective,  in  the  limited  time  Vevo  has  been  here  and  work- 
ing with  Facebook,  the  relationship  has  been  incredibly  positive," 
Santarpia  says.  Ticketmaster's  Hubbard  has  a  similar  sentiment. 
"I  have  to  say  they've  been  a  really  great  partner  to  work  with." 

The  warm  feelings  between  music  companies  and  Facebook 
are  a  constrast  to  the  often  combative  relationships  Apple  has  with 
those  companies.  That  makes  sense.  Facebook  doesn't  license 
music,  instead  playing  the  role  of  helpful  facilitator  to  Apple's 
steadfast  retailer.  So  far,  Facebook  and  the  music  biz  are  simply 
having  a  blissful  honeymoon. 

The  company  is  playing  the  facilitator  role  with  artists,  too. 


One  example  is  the"Musician's  Playbook,''a  free,  40-pagc  how-to 
guide  thai  Facebook  released  in  August.  Tlie  document  explains 
the  basics  of  Facebook  and  its  profile  pages.  It  offers  tips  on  how 
to  increa-se  fan  engagement,  upload  content  to  pages,  deal  with 
fake  profiles  and  facilitate  the  removal  of  copyrighted  material. 

Whate\'er  the  downsides  of  getting  in  bed  with  the  world's  big- 
gest social  network,  companies  don't  seem  to  mind.  "There's  also 
a  risk  that  you  rely  on  a  partner  too  much  for  too  many  things 
and  something  changes  strategically  that  you  do  open  yourself 
up  to  a  risk  there."  Vevo's  Santarpia  says.  "But  if  they're  partner- 
ing, I  think  that's  something  everybody  is  doing  with  their  eyes 
wide  open  and  the  benefits  outweigh  the  risks." 

For  an  upstart  music  subscription  service  like  Rdw,  it's  a  part- 
nership that  makes  sense.  "Once  you  haw  access  to  everything,  the 
best  way  to  discover  new  stufi" is  through  people  at>d  these  conversa- 
tions— primarily  through  people  you  trust."  Adamson  says.  "Well 
see  more  and  more  content  and  verticals  going  social,  and  these 
conversations  will  continue  to  happen  everywhere.'  •  ■  • 


CUnn  Peopla  ( @biUboard^enn )  is  senior  anaiyst  at  BiUboard. 


WHITHER  GOOGLE  PLUS 


WHILE  FACEBOOK 
PLATFORM  IS  JUST 

It's  easy  to  forget  that  Facebook  isnt  the 
only  social  networking  platform  avail- 
able to  ttie  music  industry. 

No,  we're  not  talking  about  Myspace. 
We're  talking  Google  Plus. 

Google  unveiled  the  service  this 
past  June,  and  it's  been  in  a  limited 
"field  trial"  ever  since,  with  only  those 
receiving  Invites  able  to  join  and  create 
profiles.  Unlike  Facebook,  Google  Plus 
doesn't  have  a  "feed"  for  all  users'  on- 
line activity  or  a  place  for  artists  lo  post 
streams  of  their  music  or  videos.  It  also 
doesn't  offer  a  way  for  developers  to 
create  add-on  applications  for  direct- 
to-fan  sates  or  content. 

What  It  does  do,  rather,  Is  focus  on 
selective  sharing  and  smaW  groups,  with 
the  goal  being  to  gain  more  control  over 
the  social  connecttorK  people  make  on- 
line. Instead  of  a  massive  list  of  follow- 
ers, Google  Plus  allows  for  the  creation 
of  specific  groups,  called  Circles.  These 
groups  can  be  limited  in  scope— ones 
for  family,  friends  and  professional  col- 
leagues—allowing users  to  share  differ- 
ent information  to  different  circles. 

Google  Plus  also  IrKiudes: 

•  Sparks:  A  search  and  share  tool  de- 
signed to  ease  the  way  people  find  in- 
formation about  specific  interests  on- 
line, arvd  then  connect  with  ottiers  with 
similar  interests. 

•  Huddle:  A  group  messaging  tool  that 
lets  connected  users  share  photos  in  a 
sort  of  private  album. 

•  Hangouts:  Lets  users  watch  stream- 
ing video  at  the  same  time,  including  live 
vkjeo  chat  through  webcams  that  let  all 
involved  see  each  other's  feed  as  op- 
posed to  one-on-one  chat  It  later  added 


EXPANDS  INTO  MUSIC,  GOOGLE'S  RIVAL 
FINDING  ITS  LEGS 


the  ability  to  initiate  a  group  viewing 
sessran  from  within  YouTutw  through  an 
added  "share"  button. 

All  have  been  Vkrell-recerved  from  a  criti- 
cal perspective  as  belr>g  improvements 
to  the  social  experience  not  offered  by 
Facebook.  Yet  the  success  of  any  social 
network  depends  on  reaching  critical 
mass.  Google  Plus  reached  25  million 
by  late  July,  according  to  cxxnScore,  less 
than  a  month  after  going  live  arKi  limited 
to  those  with  invites.  But  there  are  signs 
that  Interest  may  be  leveling  off.  Accord- 
ing to  Experlan  HItwrise,  traffic  to  the  site 
fell  3%  to  1.8  millk>n  the  last  week  of  July, 
and  average  time  spent  on  the  site  fell 
tO%  in  the  same  tirrw  frame. 

So.  The  music  industry  has  ap- 
proached the  servtee  rather  cautiously. 
Google  has  a  history  of  killing  off  inttia- 
th«s  that  don't  achieve  the  desired  trac- 
tion  (Google  Wave  ar>d  Google  Buzz,  for 
example).  And  it  isn't  yet  clear  whether 
Google  has  any  intention  of  trying  to 
match  Facebook's  700  million  mem- 
bers, or  if  this  is  Just  an  elaborate  ploy  to 
protect  its  search  engine  business. 

Dabbling  is  the  best  way  to  defir>e  how 
artists  have  engaged  witti  Google  Ptus  so 
far.  One  of  the  early  case  studies  comes 
from  stnger/songwrtter  Daria  Musk.  She's 
been  usir>g  ttie  Hangouts  feature  to  host 
small,  online  concerts  for  fans.  Doing  so 
highBghted  both  the  opportunity  and  the 
challenge  of  the  nascent  service.  On  the 
plus  side.  Hangouts  concerts  are  more  in- 
teractive than  a  typk:al  live  stream  in  that 
artists  arvd  fans  can  see  and  talk  to  each 
other  through  webcams  rattwr  than  just 
leave  text-based  remarks.  The  downside 
istfiat  Hangouts  is  only  designed  to  sup- 


port 10  users  at  orKe. 

But  Google's  response  to  tt>e  interest 
In  Musk's  Hangouts  led  to  some  interest- 
Ir^  changes.  The  company  first  assigned 
engineers  to  help  Musk  handle  the  larger 
rHimber  of  viewers,  but  ultimately  deckied 
it  would  be  easier  to  migrate  the  stream 
off  of  Hangouts  arvd  onto  YouTube.  And 
ttvere's  now  a  "share"  button  on  YouTube 
vkieos  that  lets  users  initiate  a  Har>gouts 
sessKKi  cfirectly  from  a  given  video. 

But  it's  worth  watching  where  Google 
goes  with  Google  Plus,  partKularty  given 
Its  interest  and  reach  in  digital  musk:  today. 
YouTube  b,  of  course,  one  of  the  few  onl  ine 
music  success  stories,  whie  Google  Musk: 
(music.google.com)  rerriains  in  beta,  just 
like  Google  Plus.  How  well  Google  Plus 
taps  into  ttiese  music  sources  so  that  users 
can  share  their  music,  playlists  and  other 
musk  activity  with  each  other  raukl  be  a 
maior  boon  for  the  service. 

And  don't  just  watch  Google,  ei- 
ther. The  company  earlier  this  month 
released  a  set  of  application  program- 
ming interfaces  that  allow  third-party 
devek>pers  to  integrate  certain  Google 
Plus  features  into  their  own  applications. 
That's  limited  to  publicly  shared  data 
today,  but  likely  will  soon  Incorporate 
such  furKtions  as  Circles,  hlar^uts  and 
more.  Mixir>g  tl>ose  APIs  with  that  of  ei- 
ther YouTube  or  Google  Music  oHild  re- 
sult in  some  interesting  devek)pments. 

Opening  its  platform  to  developers 
was  the  turning  point  in  Facebook's  suc- 
cess as  a  social  media  platform,  albeit  a 
controv^sial  one  given  the  privacy  impf  i- 
cations  that  Facetx>ok  still  struggles  with. 
Which  indicates  that  the  real  opportunity 
in  Google  Plus  has  yet  to  be  revealed— if 
it's  even  krwwn.         —Antony  Bruno 
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HISTORY  CHANNELS 

"Pan  Am,"  "Playbov  Cluli"  and  "Boardwalk  Empire"  will  be  among  the  biggest  users  of  exist  ing  songs 
on  TV  this  fall,  and  publishers  like  Sony/ATV,  Fort  Knox/Trio  and  Shapiro-Bernstein  are  ahead  of  the 
game— artists  from  St.  Vincent  to  Javier  Colon  to  Raphael  Saadiq  are  also  onboard  By  Phil  Gallo 


rian  Holland,  one-third  of  the 
Holland-Dozier-Holland  songwrit- 
ingteani  that  wrote  and  produced 
many  of  the  songs  that  are  most  in- 
timately identified  with  Motown, 
wassttdagiBGcoff^imtat^Ncw 
I  York  offiGe  thii  tumiiteT  watch- 
ling  an  early  cut  of  the  pilot  for 
N  BC's  The  Playboy  Chib."  Three 
actresses  portraying  the  Ikeltes 


started  singing  the  Marvelettes'  l'Jf>2  top  10  hit  "Playboy." 

"That's  my  jam."  Holland  said  of  the  Hoihiid-Dozier-HoUand 
composition,  accordinfi  to  Bywaler.  senior  VP  uf  music  forTMIl' 
tieth  Television,  the  division  of  Fox  that  produces  the  show  Ibr 
IfBC '1  «m  aomdi^  it  fa  him  10  get  ideal,  toaee  he'd  stig- 
gnt  VblR  ofibing  opportunities  for  publishers  to  get  us  songs. 
Theieare  a  lot  of  songs  not  being  used  by  other  shows.  The  fun 
tfdngis  finding  new  ways  to  cxpNDsp  great  songs." 

"The  Playboy  Club,"  "Pan  Am"  and  "Boardwalk  Empire"  could 
pro",  idc  u  bonanza  for  writers  like  Holland  and  for  tiie  music 
publishing  companies  with  songs  from  the  '50s,  early  '60s  and 
the  yean  around  World  War  I.  As  AMC's  'Mad  Men"— which 
uses  ^  fewer  syztch  licenses  than  these  shows  intend  to  use — 
inom  fawud  tfanui^  die  mid-'SORi  *Tlqfbay  Oubr  aod  *^ 
Am' wfllbecamehotbedsfercopyrl^itB  related  todiepre-*yeah. 
yeah,  yeah"  world — early  Motown,  '50s  rock'n'roll,  jazz  and  pop 
crooners  lilce  Bobby  Darin.  Music  is  so  central  to  these  three 
shows  that  they  stand  to  be  the  among  tlie  heaviest  users  of  ex- 
isting songs  on  prime-time  TV  th  i  s  I  a  1 1 . 

Pufalishershavefun]|iedotithepc-riod-piecebatidwa^on.  Music 
SH^enriaoCBaEelocdeiagatmalerial  from  a  wide  array  of  sources. 
In  the  fintfinrepbodea  alter  the  "Playboy  Club~  pilot,  among 
tfaeaoogilieingpsfiifinedaietfaeBourScAMiu'Ut'Walk^ 
1  Man' (pubttlied  bf  MPL  Ccmununkatloiiil,  Donnie  Raye  and 
Hu^lie  Prince's  "Boogie  Woogie  Bugle  Boy"  (Universal  Music 
PlAlidlizig),  Andy  kazof  and  |oe  Garland's  "In  the  Mood"  (Sha- 
pin>3emstein).  Rodgers  Hart  s  "The  Lady  Is  a  Tramp"  (War- 
aer/Chaf^ell),  Eddie Cook-y  and  lohri  Davenport  s  "Fever"  (Fori 
KttOK/ltio),  Henry  Mancini  and  ]ohnny  Mercer's  "Moon  River" 
(Soi^ATV)  and  liither  Din  aiidWiBie  Deniaara  "Mama  Said' 
(ABKCO/EMILongitud^.  Synch  licEnsec  in  the  ptaindade^^^ 
and  bhies  from  the  well-known  (John  Collnne^  *Mufs  Bkie^) 
to  the  obscure  (Sonny  Rhodes'  "You  Better  StopT)— Mt  «f wfaldl 
are  controlled  by  Concord  Music  Group. 

"We're  finding  little  gems  that  work  nicely  alongside  better- 
known  songs,"  "Playboy  Gub"  music  supervisor  Wendy  Levy, 
whrt  coBildeifciguiticf  wiyeM^StmdMiM.  "WetegpiDg 
out  to  a  lot  of  puMisbers  and  you  find  that  diese  older  sosigs 
have  a  lot  split  rij^ts.  If  there's  any  discunkm  about  the  8{to 
being  in  question,  even  internationally,  we  dotft  use  die  song." 

Bruce  Gilbert  cleared  for  take-ofl  in  the  "Pan  Am"  pilot  two 
recordings  troni  1962,  Buddy  Greco's  Sotu -uvv  ued  vfision  oJ 
"Around  the  World"  (CEBCO  Music/Liza  Music)  and  |ulie  Lon- 
don's EMI  leooidingof 'Must  Be  Catchin"  (EMI  Uniarl);  the 
ScBiica'  1965  oover  gf  Uttte  Richard's  "Keep  a  Knoddn"  (Songs 
of  Uaivmal,  Sony/ATV)  and  Darin's  1967  ralan  oTLolie  Bri- 
ciiiMl^TttiJauaHMBr(HMIHM«li^and'T^ 
As  die  show  takes  fli^  the  French  pop  of  BrigltteBardot  and 
Seige  GaiDHbouiff  wilt  be  in  the  moL 


"The  biggest  concern  of  everyone  is  that  this  reflects  the  experi- 
ence of  this  small  group  of  stewardesses,"  says  series  supervisor 
Ann  Kline,  who  also  oversees  Showtime 's  "Shameless"  and  NBC's 
"Harry's  Law,"  among  others,  "It'samazins;  how  iniporiant  Pan 

Am  was  to  people.  Petqde  with  nothing  f  rom  the  period  call  to 
tttt  mc  Mocinitootlfae  aidiae.'' 

While  *Bmi  Abu*  >  Sacy  Picuuci  HJmiifcMi  pw>diicUop  scfacd' 
ukdtoprenuBrecQABCaoScpb  25i  iftflUkliy  using  aosgpbo^ 
ments  and  sooce.  The  Flaybof  Ckib'wifl  take  the  tadc  used  by 
"Boardwalk  Empire"  and  the  '60s-set "AniBkan Dteanii*  (WBC 
2002-05)'  cinpkAin^:  lotir.-rtiporaryartiilBtoiniginusicoftfae 
past  and,  in  smnr  ui-rs,  t.t"-!  tfu-m. 

"Playboy  Club" — \k\\]i'v.  ^'..a^  Umy  Award  winner  Laura  Bena- 
nd.  Leah  Renee  and  Naturi  Naughton — has  lined  \xp  Colbie  Caillat 
aa  Lesley  GoK;  Raphael  Saadiq  as  Sam  Gooloe  and  Javier  Gdon 
as  Ray  Charles.  Bruno  Man  la  hi  talks  to  appear  on  Ae  show  as 
well,  and  the  series  plans  to  place  fames  Brown.  Roy  Orbison, 
Frank  Sinatra  and  Sammy  Davis  )r.  in  plots.  Every  episode  will 
feature  a  performance  by  Benanti,  usually  at  the  start  of  the  pro- 
gram. Whether  it's  the  stunt  casting  or  (he  regulars,  die  show 
intends  to  t»inga  modem  sensibility  to  the  music. 

*0n^  one  character  needed  to  sing,  Carol  Lynn.tbecharacter 
pbyed  by  Laun  Bcnand,"  'Ptacj/boy  Club'  creator/executive  pro- 
dattrCWHodgbiqfik^Gaiagfiirwiid,wfaenwewmcHt^ 
Ae  Boniries  we  nil  inr  I  boouf  tf you  can  fiiig.' The  first  Alng 
I  said  was  I  wanted  this  to  be  Kke '  Moulin  Rouge' — filled  with 
music,  historically  accurate  but  updated.  We  do  want  to  take  the 
scKigs  and  nuke  them  our  own.  The  show  has  a  patina  and  a  tone, 
a  perftcied  MBMoty  gIflM  dm  is  wry  imeintloBal.* 

ATHBO'S  "BOARDWALK  EMPIRE.' aecin  1921  AdanticOty, 
N.J.,  Regina  Spektor.  known  foe  top  lOatmin  Arin2009lhasaung 
the  role  of  Fanny  Brice.  and  actiM  Ki^  Brier  duimded  Sopfaie 
Ihcker.VinceCiordano&dieMghdiavdcshavehdddowntfielab 

of  house  bartd  at  the  Atlantic  City  nightchib  Babbette's  otiscreen 
and  in  recordings.  In  the  coming  season,  ite  second,  the  voices  of 
St.  ViiKent,  Adam  Green  and  [ustin  Townes  Earle  will  be  heard,  as 
will  David  )()han  sen  tacklini;  "Strut  Miss  Lizzy"  as  Jack  Tea  garden. 
"This  is  a  sleeping  repertoire  and  we  bring  a  band  and  modem 

.  BBSofding  tor  1^' aqn  dlow  ai^ctvisor  RandaAFoMeiV  ivho  first 
TiiitedArcBihic|ieitoMr  in  Marttar  gcumaift  2004  fibn  The 

<  lAiita;"  irfdcfa  also  innilTCd  Gioidana  "Wete  usi^ 
Nodiing  has  really  been  out  ofbounds.  We've  become  good  cu.stom- 
ers  for  a  few  publishing  comfunies  (among  them  Irving  Berlin. 
Sony/ATV,  Universal  Music  Publishing  and  EMI]  who  want  to  see 
this  rq>ertcdre  used  There  are  songs  that  have  not  been  played  m 

■  WyHBaTheinuricisbcinfl^ve&agBntplitffann.' 

of  the '70s  and  "SOs,  but  "Pan  Am' and  The  I1a9boyCkd]rwent 
oWer  and  deeper  in  their  pilots. 

While  both  shows  play  ofTthe  sex  appeal  of  groups  of  women, 
"Playlxjy  Club"  i.smorc  perfornuntc-dru rn.  Artors  [X)tt raying  Ike 
&  Tina  Turner  do  "Shake  a  Tail  Feather"  and  "Tina's  Wish."  I  e;id 
Bunny  Carol  tackles  the  Chords'  doo-wop  standard  "Sh-Booni " 
and  Fred  Fischer's  toddlin'  town  tribute  from  1922.  "Chicago." 
Ri^in  iliiipMifaig  stann,  the  diowls  nniaic  team  Is  cx^Qsii^ 
mj»  to  lucotpoiale  Mayboy  faunder  Hu^  Hefiierli  fendness 
fivfiBindiesiiow. 

'I  km  how  they  use  music  as  a  time  stamp,'  says  Wende 


Crowley,  the  Sony/ATV  VP  who  heads  the  publisher's  film.  TV 
and  videopa me  division  jiid  :i  former  music  supervisor  on  CBS" 
"Cold  Case"  (2003-10)  that  used  period  mil  sit  to  f^reat  effect.  "On 
Cold  C;ise,'  one  week  it\  I92S  and  the  next  it  s  199G,  but  you 

get  to  use  music  as  a  character  and  it  will  be  like  that  on  these 
shows,"  Crowieysiya<'lt^  not  oo^  about  (pbcnnrnlj.  but  these 
[pilotsj  use  music  in  tcoolandCKMlvewi^.' 

Soiqr/ATV  has  had  a  donn  SOUBS  on  'Boardwalk  Empiic,' 
inchiding  "You  Made  Me  Lm  You  n  I>i^'t  to  Do  I^^^ 
moat|lqndlowHnglnASCAP%npertoirein  the  1910s.  That's 
no  mean  6at  onsidBing  the  heahfay  nu  mber  of  publ  ic  dom  a  i  n 
tunes— Sheldon  Brooks'  "Dark  Town  Strutters  Ball."  the  1921 
Fddie  Ciintnr  Int  "M.iryii-"  and  |(-;ui  Schwartz's  "Wild  Romantic 
Blues"  that  Nellie  McKay  covered — the  shew  uses.  'Moon  River," 
'Crazy*  and  OiUatrnjoogs  are  likely  to  kiid  oo  *Flqibof  a 
A  highly  murical  efrisode  of  "Fan  Am' is  in  die  discittskm  stage, 
which  could  significantly  involve  Sony/ATV  copyrights. 

"Playboy  Club"  and  "Pan  Am'  employ  scores — David  Schwartz 
writes  for  the  former.  Blake  Neely  for  the  friendly  skies — while 
'Boardwalk  Empire"  operates  with  a  sparse  sonic  landstapiv 

"We've  probably  iKensedtiKMie  organ  music  than  any  other  show 
inliislory,"  he  says,  only  half  foking.  "It's  challenging  in  terms  of 
aitdaett  music  so  we  hM  a  tn»dxme  idayer  practking,  we  use  sob 
piano  or  piano  iclk  aiid  or  dasriol  muric  pn  iHlMunts  andfifr 
lovi^  Id  gh«  it  soin!  teitture.' *BoaidwaIk  ftnpfie,* 
second  12-eplsoderun  on  Sept.  25,  opens  with  Kathy  Brier  backed 
by  Giordano's  Nighthawks  singing  Irving  Berlin's  "After  You  Get 
What  You  Want  (You  Don't  Want  It}."  a  hit  in  February  1920  for 
the  vaude\'illeduoofVan  ii  Schentk.  It  's  one  of  two  Berlin  sonys 
included  on  the  show's  soundtrack  that  Elektra  released  SepL  13, 
and  the  nest  time  nmsicfiomAe  series  has  been  rnadeaiaflatle; 

"Theieasentodaaswmdtnrtistootgmicallytakeitnwteand 
olfadieaitlBtEjrefdieriiM^'ssyslSen^Kfeaie^eovQdiRVPcfAt 
luidc  REcosds  Gfouph  wUcfa  hidndes  Qdtea.  "I  HIb  to  MqrsB  true 
as  possible  [to  the  show]."  Anodier  |^s:  Half  the  16  songs  on  the 
soundtrack  are  public  domain,  significantly  reducing  the  CDs  cost 

"Playboy  Club.'  if  all  works  out.  has  plans  for  a  physical 
soundtrack,  Bywater  says,  but  without  a  label  attached  to  Fox  or 
N  BC  it  would  be  put  out  to  bid.  The  show  will  follow  the  "Clee" 
Strategy  ofieleasing  new  Bopgs  each  week  OP  nUnesjrrlasstng 
recordings  the  Friday  befixe  the  Monday  airings  through  Uni- 
versal Music  Group's  Verve  Records. 

"Eyeballs  and  ears  are  what  everybody  is  looking  for  and  ev- 
er>'one  realizes  we're  trying  to  create  audiences  for  the  show,  the 
artists  and  the  music,"  Bywater  savs. 

It  turns  out  it  doesn't  matter  if  you're  taking  about  the  Cold 
^  or  Wodd  War  I— tfaereli  a  soandlnclc  ilddBg  to  get  oil! 
and  Ae  more  young  stars  aasodated  with  tfie  music  the  better. 

*What  Randall  is  trying  to  do  is  get  a  new  audience  krUat 
diowby  having  young  folks  |sing|."  says  Giordano,  a  bassist  and 
singer  who  has  dedicated  half  a  century  to  the  music  from  the 
first  liair  of  the  20tli  century.  "Not  everyone  has  an  ear  for  this 
iiuisic  ».ju  Ikuv  ■<!  i;el  the  enerfjy  right,  the  vibrato,  the  shortstao 
c  jlQ  in  lilt-  hot  WViv  '.frv  -^iiut-ie— wf  dmrt  play  this  musIC 
as  corny.  And  getting  pop  stars  involved  extends  its  Ufc." 


Tha  Bflboafi^H6U|Sivad  A|W^ 
kMdOet2«n25atlfoHol^Hnodlbnala^ 


"These  older  sojigs  have  a  lot  of  split  rights.  If  there's  any  discussion  about  the  split 
being  in  question,  even  interiiationally,  we  don't  use  the  song."  Wendy  lievy,iinudcaiipervtier 
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Copynghied  matenal 


WILDEST  DREAMS 


Legendary  producer  Glyn  Johns  pretty  much 
wants  to  adopt  him.  Keyboardist  Benmont 
Tench  put  him  in  touch  with  Capitol.  Norah 
Jones  is  on  the  new  record-and  triple  A  is 
loving  the  single.  But,  really,  just  how  do 
they  all  keep  up  with  the  new  Ryan  Adams? 

BY  JILLIAN  NAPES 


How  does  he  function?  How 
long  have  you  got?" 
Legendary  producer  Glyn 
lohns.  his  Surrey  accent  flar- 
ing, is  asking,  rhetorically, 
about  ah-counlry  troubadour 
Ryan  Adams. 
"He  functions  like  no  one 
else  on  lin-  planet.  How  docs  he  compare 
with  the  other  people  Tve  worked  with?" 

The  question  hangs.  Johns,  after  all.  is 
the  original  "Let  It  Be"  producer,  the  man 
behind  the  boards  when  Pete  Townshend 
and  Roger  Dalirey  made  Who's  Next — and 
the  producer  behind  Adams*  new  album. 
Ashes  ei  Ftr,-.  It's  due  Oct.  11  on  Adams* 
own  PAX- AM  Records,  through  a  new  dis- 
tribution dc.tl  with  Capitol  (stateside)  and 
Columbia  (intfrnationalK)  "He's  certainly 
as  good  .tnd  as  interesting  as  anybody  I've 
ever  worked  with."  Johns  concludes.  "I  have 
a  huge  re^ipei  i  for  him  as  a  songwriter,  and 
equally  as  a  performer." 

This  is  Adjins'  13th  record  since  disband- 
ing influfntial  alt-country  group  Whiskey- 
town  in  7000.  "If  you're  a  Ryan  Adams  fan," 
Capitol/Virgin  president  Dan  McCarroll 
says,  "you're  certainly  not  sitting  around, 
pining  to  hear  more  music." 

Though  far  from  dour.  Adams  is  a  bit 
less  diplomatic  about  his  work.  "I'm  not 
cointnercial-inindfd,"  he  says  with  a  laugh. 
"Which  explains  a  lot  of  my  career.  I  just 
like  making  tunes  all  the  time,  which  I've 
gotten  a  little  bit  of  hate  for.  For  some  time, 
people  thought  my  work  was  disingenuous 
for  the  sole-  fact  of  how  much  I  did.  Thing 
is,  there's  a  lot  of  positivity  too — and  the 
intention  is  good." 


Adams  is  alt  about  the  positivity  these 
days.  During  his  "break,"  he  released  heavy 
metal  concept  record  Orion  (exclusively  on 
vinyl)  and  the  double  album  /////V,  both 
on  PAX-AM,  in  2010.  IIl/lV.  originally  re- 
corded in  2006  but  rejected  by  then-label 
Lost  H  ighway,  went  on  to  sell  47,000  copies 
(according  to  Nielsen  SoundScan) — a  sum 
Adams  is  particularly  proud  of.  Perhaps 
more  crucially,  Adams  made  some  major 
life  changes:  He  quit  smoking,  overcame 
inner  ear  and  balance  problems  caused  by 
tracheitis  and  tinnitus  and,  in  March  2009. 
married  singer/actress  Mandy  Moore. 

"I  feel  like  I  could  do  anything  now."  he 
says.  "I'm  mentally  free  and  physically  well, 
and  I  love  what  I  do.  I'm  not  the  guy  I  was. 
If  I  was.  I  couldn't  be  alive." 

A  sense  of  gratitude  does  dominate  first 
single  "Lucky  Now."  which  debuted  online 
Aug.  23  and  is  No.  15  on  Billboard's  Triple  A 
chart.  With  a  little  help  from  famous  friend.s 
like  Norah  Jones  and  Benmont  Tench.  Ashes 

Fire  showcases  Adams'  most  mellow  mel- 
odies in  years — and  feels  like  a  rebirth  for 
the  North  Carolina  native. 

"One  of  the  ways  that  literature  has  con- 
nected with  me  is  from  people  who  wrote 
about  their  experience — people  like  Henry 
Miller  and  Allen  Ginsberg,  and  Bob  Mould 
in  music,"  he  says.  "All  these  people  are 
talking  about  their  lives  in  a  really  unembar- 
rassed way.  It's  romantic  how  much  they  ex- 
pose themselves,  how  much  of  themselves 
they  let  crumble  in  their  work  so  they  can 
be  reborn." 

Longtime  friend  and  collaborator  Jones 
notes  Adams'  lifted  spirits,  which  she  sums 
up  as  "having  joy  all  over  the  place."  On  a 


lark,  Jones  lent  her  vocal,  piano  and  song- 
writing  talents  to  seven  of  the  11  tracks  on 
Asftes  tC  Fire.  She  describes  the  recording  pro- 
cess as  funny,  fast  and  full  of  spontaneity. 

"It  had  been  a  long  lime  since  Ryan  was 
in  the  studio."  she  says,  "which  Is  a  big  deal 
for  him,  because  he's  made  so  many  re- 
cords. This  was  the  first  period  where  he 
has  really  not  done  that  for  a  few  years.  I 
could  tell  he  was  really  excited.  Especially 
working  with  Glyn.  who's  like  our  uncle, 
[saying  things]  like.  ■Come  on.  kids,  get  to 
work.'  in  his  stern  voice  (while  at  the  same 
timel  telling  a  dirty  joke." 

N I N  E  A  LBU  MS  LATER ,  after  his  contract  with 
Lost  Highway  ended  in  2008.  Adams  turned 
his  attention  to  PAX-AM  (Pax  Americana),  the 
label  he  formed  in  2004  to  release  demo  male- 
rial  that  was,  according  to  him,  of  little  inter- 
est to  Lost  Highway.  Adams  is  serious  about 
maintaining  PAX-AM's  identity,  noting  that 
Ashes  li  Fire  is  only  distributed  through  ma- 
jors. Capitol's  McCarroll  and  VP  of  marketing 
Greg  Thompson  are  confident  the  label  will 
continue  its  relationship  with  Adams  beyond 
this  album. 

"The  record  was  made,  and  we  gave  people 
the  opportunity  to  see  if  they  wanted  to  be  the 
distributor  or  just  l>e  involved."  Adams  says. 
"It's  a  different  situation  when  you  can  say.  'I 
have  this,  and  I  was  wondering  if  you  wanted 
to  be  a  part  of  it.'  There's  not  really  a  sense  of 
a  loss  of  control." 

kmw.  Ashes  &  fir? 

LABa:  PAX-AM,  through  Capitol 
(Canada,  United  States)  and  Coluinbia  (worldwide) 

RELEASE  DATES:  Oct.  11  (Canada,  United  States). 
Oct.  10  (United  Kingdom,  New  Zealand), 
Oct.  7  (Australia,  Germany) 

MANAGEMENT:  John  Silva  at  Silva 
Artist  Management 

PRODUCER:  Glvn  Johns 

STUDIO:  Sunset  Sound  (HoltYwood) 

PUBLISHING:  Bug  Musk 

SITES:  PAXAMrecords.com, 
Facebook.com/ryanadams 

PUBLICITY;  Steve  Martin  at  Hasty  Little  Man 

TOURING:  West  Coast  acoustic 
tour  in  October 

BOOKING  AGENT:  Frar^  Riley  at  High 
Road  Touring  (United  States), 
Russell  Warby  at  William  Morris  Endeavor 
(rest  of  the  world) 

TWEETS:  rctthervanadams; 
@TY3nadamsaibums 


McCarroll  didn't  sen.se  much  hesitancy  from 
Adams.  Their  relationship  was  bridged  by  peo- 
ple close  to  the  artist:  Manager  John  Silva  {of 
Silva  Artist  Mariagement).  who  also  works  with 
Capitol  on  the  Beastie  Boys,  and  Tom  Petty  & 
tlie  Heartbreakers  keyboardist  Tench,  one  of 
McCarroll's  closest  friends  and  Adams'  repeat 
collaborator,  lipped  ofTthe  label  to  Ashes ei  Fire. 

"Tench  is  pretty  tough  on  records,  and  he 
kept  saying  to  me,  'Man,  this  Ryan  Adams 
record  is  amazing."  McCarroll  recalls.  "So  I 
met  with  Ryan,  and  we  sat  for  probably  three 
hours  and  talked  about  records.  He  was  in  such 
a  gR'at  space  about  the  nrcord  and  about  hi5  life 
that  it  made  it  even  more  appealing  to  want  to 
be  in  business  with  him." 

He  continues:  "Then  Ryan  called  Benmont 
and  was  like,  'Is  this  guy  for  real?'" 

DURING  THE  COURSE  of  his  ll-yearsolo 
career  (and  alongside  backing  band  the  Car- 
dinals). Adams  has  sold  2.3  million  records, 
according  to  Nielsen  SoundScan.  Needless  to 
say,  word-of-mouth  and  engaging  his  core  fan 
base  have  served  him  well,  but  Capitol  is  look- 
ing to  go  beyond  his  regular  MO. 

Adams'  last  two  records,  both  on  PAX-AM, 
didn't  have  major-label  marketing  power  or 
continuing  promotional  campaigns  behind 
them.  In  the  immediate.  Capitol's  Thomp- 
son looks  to  tastemaker  media  outlets — New 
York  magazine,  the  Onion  A.V.  Club — and 
triple  A  radio  (like  WFU  V  New  York)  to  herald 
Ashes  <  Fire.  Early  on  during  the  campaign, 
Thompson  was  already  gushing  over  the  triple 
A  reception. 

"We're  not  even  supposed  to  release  'Lucky 
Now'  for  a  couple  more  weeks  and  il  was  No. 
1  most-added  at  triple  A  yesterday."  he  said  on 
Aug.  30.  NPR  is  also  part  ofthe  equation,  as 
Adams  prepares  for  appearances  on  programs 
like  WXPN  Philadelphia's  "World  Cafe"  and 
WNYC  New  York's  "Soundcheck." 

Adams  will  also  perform  on  TV.  visiting 
"Conan"  on  Oct.  10  and "  I  Jte  Show  With  David 
Lctterman"  on  Dec.  5.  Tlie  break  between  late- 
night  appearances  not  only  accommodates 
Adams'  eight-date  West  Coast  acoustic  tour — 
his  first  in  two  years — but  also  brings  the  cam- 
paign into  its  second  phase;  the  holiday  season. 

"We're  going  to  make  sure  people  savor 
it,  and  that  we  have  a  nice,  strong  build  into 
the  holidays."  Thompson  says.  "We  all  re- 
alize that  a  Ryan  Adams  record  is  always 
going  to  be  a  marathon  and  not  a  sprint — 
even  if  Ryan's  trying  to  sprint  toward  the 
next  one."  • 

JiiUan  Mopes  ((gijumonsm^ies}  is  a  wriUr.  editor 
and  Web  producer  far  BiUboardxom. 
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:elebrating  10  years  of  learning, 
connecting  and  sharing! 
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The  one  and  only  place  to  network 
with  the  hottest  music  supervisors, 
composers,  directors,  songwriters 
and  producers  in  the  business. 


SPEAKERS  INCLUDE 


Oct  24-25. 2011 
Renaissance  Hollywood 
Hotel  &  Spa,  LA 

Purchase  your  ticket 
today  and  SAVE! 

www.FilmAndTVMusicConference.com 


Curt  Smith.  Joe  Cueilo,  SVP,  DJ  Kelly  a 

Co-Rxinder,  Creative  Music  Integialion,  IMusic  Supervisof , 
Teas  For  Feare  MTV  BET 


GinggerShankar, 
Composer 


Allison  Wright  Clartt  Greg  Sill, 

HeadofDevetopment,  PresidentDwner, 
Angry  Mob  Music        Music  Mal<es  Pictures 


Danny  Jacob, 
Composer 


IMathan  Ban-. 
Composer 


Gary  Calamar. 
President  Go  Music 


FOUNDING  SPONSOR: 


CONFERENCE  SPONSORS: 
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THE  SKY'S  THE  LIMIT 
Jason  Deruio  delivers 
sophomore  set 


GIRL  POWER 

Dum  Dum  Girls' 
more  mature  sound 


HOMECOMING 

Daryl  Hall  talks  TV, 
new  U.S.  release 


SWEET  START 

One  Direction  finds 
success  on  "X  Factor" 


WORO-OF-MOUTH 

Fans  give  Ben  Rector 
his  highest  debut 


There  arc  16  songs  and  three  bonus  tracks 
of  lighlly  woumi  rlniiit"^  iiiiil  sinewy  beats 
on  |.  Cole's  debut  album.  Cole  World:  The 
Sideline  Story;  but  the  26-year-old  rapper  says  that 
the  true  natxire  of  the  album  lies  in  (he  material 
that  didn'l  make  the  final  cut. 

"To  me  |the  album)  represents  all  the  songs 
that  actually  aren't  even  on  this  album,  whether 
it  be  mixiapt-  stufTlor)  stufTrm  saving  for  the 
next  alburn  ■  |ermaine  "J."  Cole  says  two  weeks 
before  Cnlc  World  hits  shelves  Sept.  27  tlirough 
Roc  N;jti()M/Coliuiibi;i. 

Even  the  album's  first  song,  "Dolla  and  a 
Dream  I II he  says,  is  proof  that  his  back  story  is 
justas  impofiaiit  as  Sideline  Story.  ")ust  to  be  able 
to  start  ihf  album  with  the  third  [song]  in  a  series 
does  a  lot.  iKxaiisc  it's  an  instant  connection  with 
the  fans  who  have  been  there  for  a  while."  Cole 
says  of  (he  track,  which  builds  on  songs  that  had 
appeared  on  his  earlier  mixtapes.  The  Come  Up 
and  The  Warm  Up.  "And  (it  prompts]  the  new 
people  to  go  back  and  do  their  homework." 

Those  arriving  late  to  the  ).  Cole  train  have  a 
tot  to  tatth  up  on.  Since  releasing  The  Come  Up 
and  signing  witli  Sony/five  in  2007.  Cole  has  re- 
leased a  Lolktliun  of  acclaimed  mixtapes;  made 
the  shift  10  Roc  Nation  in  2009.  after  ]ay-Z  heard 
The  Warm  Up's  "Lights  Pk?ase":  appeared  on  lay- 
Z's  i.har[-toppiiig  2009  album.  The  Blueprint  3: 
played  arenas  in  support  of  Rihanna;  and  received 
coaching  (and  a  guest  verse)  from  Roc  Nation 
label  head  |ay-2. 

He's  also  produced  the  bulk  of  his  own  music, 
including  many  songs  on  his  mixtapes  and  1  i  ot 
his  alburn's  16  tracks,  including  the  single  "Work 
Out,"  which  came  out  in  |uneand  has  sold  118.000 
copies,  according  to  Nielsen  SoundScan.  "Work 
Out"  will  appear  on  C<Ae  WoHd  as  a  bonus  track. 

The  value  in  him  is  not  just  with  the  pen  and 
the  pad,  but  [that]  he's  creating  these  records  and 
concepts  from  scratch."  says  Bystorm  Entertain- 
ment presklt'nl  Wayne  Barrow,  who  manages  Cole. 

Cole  Woriii  has  been  a  long  time  coming.  The 
single  "Who  Dat?'  and  its  video  were  released  in 
the  summer  of  2010.  The  song,  wliich  Cole  co-pro- 
duced, peaked  at  No.  32  on  Billboard's  Hot  R&B/ 
Hip- Hop  .Song,s  chart,  but  recording  for  Cole  World 
continued.  In  the  meantime.  Cole  made  several 
guest  appearances  including  one  on  Miguel's 
"All  I  Want  Is  You."  which  rose  to  No,  7  on  the 
same  tlurt,  and  Cole  performed  live,  spending 
thespriiii;and  fall  of  2010 on  U.S.  college  tours. 

For  Cole,  the  hardest  part  of  transitioning  from 
20-track  mixtapes  to  a  proper  full-length  was  ar- 
riving with  a  cohesive  statement.  He  credits  the 


BY  JASON  LIPSHUTZ 


IT'SYOURS! 

In  2009,  J.  Cole  became  the  first  artist  signed  to  Jay-Z's 
Roc  Nation.  Now,  with  all  eyes  on  him,  his  debut  arrives 


tone  of  Cole  World — which  features  reflective 
tracks  like  "Breakdown"  as  well  as  uptempo  fare 
like  the  Brian  Kidd-produced  "Can't  Get  Enoiagh," 
featuring Tre>'  Songz — to  RCA  Music  Group  pres- 
ident of  urban  music  and  Bystorm  CEO  Mark 
Pitts  and  Jay-Z.  who  served  as  mentors  and  spent 
hours  with  the  rapper  cutting  down  the  track  list. 

"A  lot  of  things  []ay-ZJ  said,  I  was  like.  'Are  you 
sure?'  And  then,  of  course,  it  made  sense."  Cole 
says.  'When  I  did  my  mixtapes.  I  knew  tl>ere  were 
songs  on  there  that  I'd  be  like.  'Ah.  I'll  probably 
skip  this  one."  On  this  one.  I  literally  press  play 
and  (he  whole  album  will  flow." 

One  of  Cole  World's  flashiest  tracks  i.s  "Mr.  Nice 
Watch."  an  electro-tinged  banger  featuring  )ay-Z 
that  Cole  says  came  together  in  the  last  week  of 
recording.  It  leaked  online  on  SepL  14.  and  within 
hours  "Mr.  Nice  Watch"  was  trending  on  Twitter. 

Barrow  says  lliat  "Mr.  Nice  Watch"  will  "whole- 
heartedly" be  released  as  a  single,  although  a  Roc 
Nation  representative,  who  asked  to  remain  anon- 
jTiious.  says  the  track  wasn't  designed  to  bait  )ay-Z 
fans  into  noticing  Cole.  "Obviously  with  lay  on  the 
record,  it's  something  that  gets  more  ej'eballs." 
the  rep  says.  "But  fay  wants  ].  Cole  to  be  I.  Cole, 
and  not  lay-Z's  artist.'" 

Before  CoIc  had  a  chance  to  establish  himself 
at  retail.  Rihanna  approached  hi(n  to  join  her 
kiiiJan-iur  tour,  which  kicked  offin  [urK'  and  also 
featured  Cee  Lo  Green.  Cole  spent  the  months 
leading  up  to  Cole  World's  release  as  support  on 
the  pop  music  trek,  which  Barrow  says  gave  him 
an  opporlimity  "to  showcase  his  talent  in  front  of 
folks  tha(  didn't  know  anything  about  him."  In 
bctwi-en  dates.  Cok*  playixl  a  prime  slot  at  Bonna- 
roo.  where  a  packed  crowd  rapped  along  to  mix- 
tape  cuts  like  "Blow  Up"  and  'Before  I'm  Gone." 

On  Sept.  14,  the  rapper  appeared  on  MTV2's 
"Sucker  1-ree  Road  to  Release."  which  docu- 
mented (he  making  of  Cole  WoHd  and  offered  fans 
exclusiw  video  footage.  On  the  same  day.  Cole 
debuted  tlie  music  clip  for  "Can't  Get  Enough." 
whrcl)  was  sho(  in  Barbados  and  features  a  canico 
by  Riliaruia.  Following  the  album  release,  Cole 
will  perform  at  scattered  U.S.  shows  before  head- 
ing to  Europe  for  a  fall  headlining  tour. 

And  other  partnerships  are  in  the  works.  "A 
luimber  of  brands  have  approached  him  to  be 
front  and  center  for  their  campaigns,"  the  Roc 
Nation  rep  says. 

In  the  meantime.  Cole  is  staying  happy  and 
humble.  "When  1  think  of  this,  I  think  of  all  the 
thitrgslhat  I've  done,  and  all  the  things  that  I've 
been  through."  he  says.  'To  get  to  this  point  is  a 
dream  come  true."  •  - 


OCTOBER  1. 2011    I  www.blllboard.biz 


23 


Ccr 


ROAD 
WORK 


Give  "em  enough  rope:  The 
first  Check  Yo  Ponytail  tour 
hops  on  the  rails  on  Oct.  20 
in  Los  Angeles  at  the  historic 
Mayan  Theater,  and  has  stops 
at  Portland,  Ore.'s  Branx 
(Oct.  26)  and  Miami's  new- 
ish (with  Adamson  sound 
system)  Grand  Central  (Nov. 
5)  before  wrapping  it  up  in 
Austin  at  Fun  Fun  Fun  Fest 
on  Nov.  6.  Bill  includes  Spank 
Rock— supporting  his  Every- 
thing Is  Boring  and  Everyone 
Is  a  Fucking  Liar  (Bad  Blood 
Records),  the  Death  Set.  Pic- 
tureplace  and  Frank!  Chan. 
Visuals  are  by  Demonbabies, 
all  shows  are  all  ages,  and 
the  sure  to  be  wild-ass  nights 
are  booked  by  the  Windish 
Agency . . .  November  rain: 
Guns  N'  Roses  are  going  out 
on  their  first  U.S.  tour  in  five 
years.  Lineup?  Axl  Rose.  DJ 
Ashba  (guitar),  Dizzy  Reed 
(keytx»rds),  Tommy  Stln- 
son  (bass),  Richard  Fortus 
(guitar).  Ron  "Bumblefoot" 
Thai  (guitar).  Chris  Pitman 
(keytxjards)  and  Frank  Fer- 
rer (drums).  Monster  Energy 
is  "fueling"  the  jaunt  that  t>e- 
gins  Oct.  28  at  Orlando.  Fla.^ 
Amway  Center  Arena.  As 
recently  as  February,  while 
on  tour  with  Ozzy  Osboume, 
Slash  told  the  Los  Angeles 
Daily  that  if  Rose  called  him, 
he  "would  do  whatever  ft 
takes  to  at  least  have  a  con- 
versation about  ta  reunton]." 
We'll  see.  Meanwhile,  last 
week  at  New  York's  Best  Buy 
Theater,  Slash  was  playing 
with  Matt  Sorum  and  Duff 
McKagan  (among  others)  at 
a  benefit  for  Road  Recovery 
Foundation  (a  nonprofit  that 
helps  young  adults  battte 
addiction).  Slash,  who  has 
t>een  sot>er  since  '06,  was 
being  honored.  He's  sched- 
uled to  release  a  live  album, 
Made  in  Stoke  24/7/11,  on 
Nov.  14  on  Eagle  Vision.  Uvo 
renditions  of  both  GNRand 
Velvet  Revolver  songs  are  to 
be  included  on  the  two-CD/ 
one-DVD  set . . .  B-tx)ys  will 
be  B-fctoys:  At  long  last  Mos 
Def  aka  Yaslln  is  reuniting 
with  Tallb  Kweli  fora  series  of 
shows.  Dates  include  Oct.  5 
at  New  York's  Irving  Plaza- 
whrch  will  be  the  place  to 
be.  The  numtierand  quality 
of  surprise  ^>ecial  guests 
should  be  phenomenal. 
The  run  ckises  out  Nov.  TI 
at  Indianapolis'  Egyptian 
Room.  The  duo  has  also  con- 
firmed a  2012  studio  album— 
would  t>e  its  first  in  14  years. 
About  time! 


lMUSIQ 


HITMAN 

Twenty-two  years  old,  9.6  million 
singles  sold— Jason  Derulo  is  just 
getting  warmed  up 


lason  Derulo  is  a  hit  factory.  Less 
than  two  yearsafter  he  launched 
his  solo  career,  the  Miami-based 
singer/songwriter  has  already 
reeled  off  three  multimillion- 
selling  singles:  "Whatcha  Say." 
'In  MyHead"and"Ridin'  Solo." 
But  as  he  gears  up  for  the  Sept. 
27  release  of  his  sophomore 
album.  Future  History,  the  Be- 
luga Heights/Warner  Bros,  pop 
talent  and  his  camp  are  deter- 
mined to  show  that  there's  a  lot 
more  to  this  young  artist  than 
his  three  Billboard  Hot  100  top 
10  hits. 

"We  just  happened  to  have 
these  massive  singles  out  of  the 
gate."  says  Deriilo's  manager,  at- 
torney Frank  Harris.  "The  hits 
came  so  quick  that  no  one  got 
to  know  who  Jason  Derulo  is. 
So  this  album  is  pivotally  im- 
portant, giving  him  a  chance  to 
connect  more  with  people.  This 
time  out.  the  music  is  more  di- 
verse and  more  reflective  of  an 
eclectic  artist  who  can  make  all 
types  of  records." 

Derulo,  who  was  writing 
songs  for  Sean  "Diddy"  Combs, 
Danity  Karw,  Sean  Kingston  and 
Lil  Waynt-  when  he  was  16  years 
old.  hit  the  ground  running  on 
his  solo  career  in  August  2009 
with  the  release  of  the  single 
"Whatcha  Say."  Deriilo  was  19 
at  the  time  and  the  song  was  a 
runaway  hit.  climbing  to  the 


top  of  the  charts  with  3.6  mil- 
lion copies  sold,  according  to 
Nielsen  SoundScan. 

"In  My  Head"  followed  in 
December  and  peaked  at  No.  5, 
setting  up  Deriilo's  self-titled 
debut,  which  arrived  the  fol- 
lowing March,  Theset  tk-LnjtcLi 
and  peaked  at  No.  11  on  the  Bill- 
board 200  and  spawned  another 
hit  single.  "Ridin'  Solo."  which 
peaked  at  No.  9  on  the  Billboard 
Hot  100  and  helped  generate  a 
total  of  9.6  milHon  in  singles 
sales.  In  May.  Deriilo  received 
the  2011  BMI  songwriter  of 
the  year  award.  Now  22.  he  de- 
scribes Future  Histcry  as  a  pro]  ■ 
ect  born  of  evolution. 

"It's  the  bridge  between 
where  I've  come  from,  where 
I  see  myself  going  and  what 
my  future  holds,"  Deriilo  says 
of  the  new  album,  which  was 
recorded  at  Los  Angeles'  Se- 
renity Studio.  "My  growth 
as  a  singer  and  performer 
over  the  last  three  years  has 
been  amazing.  But  I  think  my 
growth  as  a  man  is  the  key 
to  this  album.  There's  more 
mature  subject  matter,  more 
emotion,  more  edge." 

Producers  on  the  project  in- 
clude Beluga  Heights  founder 
J.R.  Rotem.  as  well  as  Frank  E, 
the-Dream,  the  Fliptones  and 
Eman.  Deriilo  penned  several 
of  the  set's  12  tracks  on  his 


own,  and  collaborated  with  the- 
Dream.  Kara  DioGuardi  and 
Claude  Kelly  on  others.  On  Fu- 
(urr  History,  Deriilo  once  again 
mashes  up  pop,  rock,  electronic 
and  R&B,  but  he  says  the  overall 
feel  offers  "a  little  more  urban 
flavor  this  time  around." 

The  collection's  second  sin- 
gle. "It  Girl,"  about  the  ideal 
woman,  is  climbing  the  Hot 
100:  it's  No.  30  this  week  with 
246,000  in  sales,  according  to 
SoundScan.  Lead  single  "Don't 
Wanna  Go  Home'  peaked  at  No. 
14  with  992.000  in  sales. 

"The  music  this  time  is  more 
diverse  and  more  reflective  of 
an  eclectic  artist  who  can  make 
all  types  of  records."  says  Har- 
ris, who  has  been  managing 
Deriilo  since  the  singer  was 


13.  "Although  Jason  had  pre- 
dominantly made  R&B  records 
when  he  was  younger,  we  didn't 
want  to  limit  what  he  did  musi- 
cally. We  wanted  a  global  per- 
spective. And  to  get  on  a  world 
stage,  we  decided  it  would  be 
through  pop  records.  The  first 
meeting  I  had  when  he  signed 
to  Warner  Bros,  was  with  the 
label's  head  of  international. 
Since  then.  |ason  has  gone 
platinum  in  Australia  and  the 
U.K.:  now  the  idea  is  to  catch 
up  to  that  in  America." 

Accordingly.  Warner's  mar- 
keting strategy  is  focused  on 
raising  and  building  Deriilo's 
national  profile  through  TV 
(including  "Good  Morning 
America"),  social  media  and  a 
series  of  fan-focused  projects. 


including  a  Sept.  27  concert  in 
tandem  with  Jet  Blue  at  New 
York's  JFK  terminal  billed  as 
"Live  From  Terminal  Five." 
Contest  winners  from  25 
markets  will  be  flown  in.  with 
local  radio  partner  WHTZ 
busing  in  winners.  Also  dur- 
ing street  week:  a  flash  mob  in 
Manhattan  with  the  New  York 
Knicks  in  front  of  the  Madison 
Square  Garden  marquee  and  a 
live-streamed  performance  on 
MTV.com  from  the  Gramercy 
Hotel,  both  on  Sept.  28.  Prior 
to  that,  DerUlo  jetted  to  Eu- 
rope for  a  series  of  TV  appear- 
ances (he'll  later  co-host  the 
MOBO  Awards  on  Oct.  5)  and 
promotional  stops  to  coincide 
with  the  album's  Sept.  19  re< 
lease  there. 


INDIE  ROCK 


BY  DEVON  MALONEY 


Big  Girls  Now 

Dum  Dum  Girls  polish  their  lo-fi  grit  and  deliver 
a  sophomore  album  that  truly  shines 


Dum  Dum  Girls  frontwoman 
Kristin  "Dee  Dee"  Gundred 
has  simple  goals. 
"As  corny  as  it  sounds,  it's  my  dream 
to  do  this  and  only  this."  she  says  of  mak- 
ing music.  "To  contribute  and  do  some- 
thing worthwhile." 

Corny  or  not,  for  Gundred  and  her 
all-girl  California  garage-pop  band,  the 
dream  is  coming  true.  Since  Dum  Dum 
Girls'  debut,  /  Will  Be.  which  arrived  as 
an  initial  pressing  on  HoZac  in  July  2010. 
the  band  has  signed  to  indie  powerhouse 
Sub  Pc^,  rereleased  /  Will  Be  (through  Sub 
Pop)  and  cut  the  EP  He  Grts  Me  High  {Sub 


Pop).  Now,  Dum  Dum  Girls  return  with 
their  second  fuil-length.  Only  in  Dreams. 
Co-produced  by  l^endary  songwriter/ 
producer  Richard  Gottehrer  and  the  Ra- 
veonettes'  Sune  Rose  Wagner,  thealbum 
arrives  on  Sub  Pop  Sept.  27. 

Recorded  at  Queens  of  the  Stone  Age 
frontman  Josh  Homme's  Pink  Duck  stu- 
dio. Only  in  Dreams  puts  a  new  gloss  on 
the  band's  signature  lo-fi  sound  and 
showcases  the  group'sevolution.  It's  also 
the  act's  first  release  to  feature  tracking 
by  the  full  band — Jules  (guitar),  Bambi 
(bass)  and  Sandy  (drums),  in  addition 
to  Gundred. 


"As  much  as  i  love  writing  songs  and 
recording  [on  my  own},  that  can  always 
remain  a  hobby,"  says  Gundred,  who  re- 
corded /  Will  Be  by  herself  "  But  having 


a  band  and  touring  is  the  reality  of  what 
Dum  Dum  Girls  [have  become).  I  wanted 
a  record  that  reflected  that." 

Gottehrer.  whose  influence  on  Dum 
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BY  DEBORAH  EVANS  PRICE 


Resurrection 


Rush  of  Fools  weathers 
the  storm,  moves  on 


The  past  tliiL-c'  years  have  been  tough  for  Rush 
of  Fools. 
After  tht'  Alabama-based  rockers'  self-titled 
2007  debul  spaw  iit-d  the  hit  "Undo."  which  reigned  at 
No.  1  on  Billbuaid  s  Chrustian  Songs  chart  for  seven  weeks 
and  was  named  ASC  A  V'<  Christian  song  of  the  year,  the 
band  was  riding  hi^li  as  Christian  music's  hottest  new 
group.  Then,  tiiim^s  started  falling  apart. 

"We R-lcascdmirsecond album.  Wondcrofthc  World.in 
September  2008  Jiid  then  in  December  the  label  [Midas 
Records)  shutdnwti."  guitarist/songwriter  Kevin 
Huguley  says. '  NX  c  tost  a  band  member  |JD  Fra- 
zier} — we're  still  really  close,  but  he  felt  the  call- 
ing to  leave.  At  tlie  same  time,  our  drummer's 
mom  was  going  through  cancer,  and  we  dealt 
with  that  Ingethcr.  Then  we  had  our  trailer  sto- 
len with  all  of  oiircquipTiicni  " 

But  that  wasn't  ;iil,  'Wc  no  longer  had  a  record 
label,  so  we  had  to  walk  through  all  the  legal  pa- 
perwork and  the  bwsuil  to  get  free."  Huguley  says. 
RiLsh  of  Fools  siitxi  Midas  for  breach  of  contract  in 
December  2009.  The  rase  w.is  settled  in  May  2010. 
Finally  free,  the  band  signed  with  eOne  Christian 
Music,  and  on  Sept.  27  will  deliver  its  third  album, 
and  first  with  eOne,  We  Once  Were. 

Produced  by  Nashvilli-  l)a-.i.  ij  Rusty  Varen- 
kamp.  who  engineered  the  band's  first  two  albums,  and 
Oxford,  Miss.-biised  Dennis  Herring  {Elvis  Costello,  Mod- 
est Mouse.  Hiiddv  Cuy,  Counting  Crows).  We  Once  Were 
finds  the  band— Huj:ulc\,  Wes  Willis.  |acob  Chesnut. 
[aniie  Sharpe  .md  )ak  Blount — exploring  more  personal 
songwriting  \\     ;i  bolder  and  more  aggressive  sound. 

■■  It  s  definitely  a  fresh  sound  for  us,"  says  Willis,  sitting 
i  n  I  lerring's  st  ud  io  while  putting  the  fmisliing  touches  on 
the  album.  "  And  ivrit.ailv,  it  drives  even  more  to  the  heart 
of  us  just  trying  tulive  honest  lives  in  front  of  people.  It's 
not  always  easy  or  fun,  but  we  think  it's  worth  it." 

Huguley  .uiil--  "Walking  through  all  of  that  gave  us 
songs  that  I  lion  ;  think  we  could  have  ever  had  had  we 
not  been  rhrnujili  those  painful  things." 

Herrir^  says  he's  been  keeping  an  eye  on  Rush  of  Fools 
since  he  first  lu-ard  the  band's  debut,  and  that  he  was 
intrigued  when  [ic  received  an  email  from  Willis  about 
producing  the  b;ind.  "I  definitely  could  tell  they  were  great 


songwriters  at  the  core,  and  Wes  is  a  distinctive  singer." 
Herring  says.  "They  arc  really  passionate,  which  is  the 
No.  1  thing  that  attracts  me  to  artists." 

We  Once  Were  also  finds  Rush  of  Fools  exploring  a 
different  approach  to  the  songwriting  proce-ss.  "Half  the 
record  was  written  by  the  entire  band."  says  Huguley. 
who  had  served,  along  with  Willis,  as  the  band's  princi- 
pal songwriter  on  the  previous  two  releases.  "That  has 
really  opened  up  a  whole  new  musical  platform  that  we 
can  stand  on  now.  This  isn't  Kevin  and  Wes  singing  songs 


Redone: 
RUSH  OF 
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and  some  band  with  them.  This  is  a  Rush  of  Fools  project 
written  by  Rush  of  Fools." 

The  album's  lead  single.  "Grace  Found  Me,"  is  No.  50 
on  Christian  Songs,  and  eOne  has  been  pursuing  album 
presales  at  shows  as  well  as  online  and  at  iTunes.  "We  com- 
pleted three  weeks  of  radio  promotional  tours  to  a  tremen- 
dous response."  eOne  Christian  Music  VP  Bob  Morrison 
says.  "We  secured  a  free  download  at  the  K-LOVE  network 
and  were  overwhelmed  with  the  fan  response.  The  down- 
load also  carries  the  Complete  Your  Album  fimctionality 
at  iTunes  and  we  expect  the  fans  to  respond  to  that. 

"The  album  turned  out  better  than  we  expected."  Mor- 
rison continues.  "We  allowed  the  band  lo  really  dig  into 
who  they  are  now,  rather  than  try  to  re-create  the  past.  So 
much  has  changed  in  the  lives  of  the  band  that  they  re- 
ally aren't  who  thc^  once  were.  That  freedom  to  creatively 
express  themseh'es  has  made  for  a  much  stronger  record- 
ing and  a  much  more  focused  band."  •  *• 


Dum  Girls  has  grown  since  he  first 
mixed  /  Will  Be.  says  that  polishing 
the  group's  surf-tinged  melodies  and 
showcasing  Gundred  as  a  songwriter 
have  been  the  most  important  ele- 
ments in  evoK  iiii;  the  band's  sound. 

"This  album  u>!s  a  conscious  at- 
tempt to  sh(m  pcaplc  what  [Gundredj 
can  really  do."  sj\  ^  Gottehrcr.  who's 
known  for  his  work  with  bands  that 
feature  strong  Ironlwutnen  like  the 
Go-Go's  and  Blondie. 

Not  that  Only  in  Dreams  leaves 
the  quartet's  scratchy  four-track 
aesthetic  in  the  dust— that  sound  is 
too  essential. 

"Those  eariy  recordings  were  prett) 
rough,  but  that  s  k  i  nd  of  my  world,  that 
Dl  Y  sort  of  music."  says  Dean  Hudscm. 
who  tame  ac  jo^s  Giindred's  project 
as  an  obscure  Myspacr  profile  several 
years  ago  a  itd  now  ^;er\e>  as  the  band's 
A&R  rep  at  Sub  I'op. "  I  don't  ofWn  hear 


the  production  as  being  grating  iflt's  a 
four-track  recording — I  like  that  stuff." 

And  therein  lies  the  newchallenge 
for  Dum  Dum  Girls — will  smoothing 
out  the  band's  rough  edges  alienate  its 
original  fan  base? 

"You  [have]  to  maintain  that  aes- 
thetic that  people  loved,  but  present  it 
in  a  more  universal,  palatable  way.  so 
that  a  wider  audience  can  appreciate 
it."  Gottehrer  says.  "If  you  keep  doing 
lo-fi  [productions]. you  maintain  your 
audience.  You  might  grow  a  bit.  but  >'ou 
never  reach  your  potential." 

For  her  part.  Gundred  isn't  wor- 
ried about  moving  the  band's  sound 
forward.  "[On]  some  of  my  favorite 
records — be  it  Patti  Smith  or  Elvis 
or  David  Bowie — the  lyrics  are  gen- 
erally understandable,  the  vocals  are 
high,  but  that  doesn't  make  it  a  slick 
commercial  record."  she  says.  "As  I'm 
more  comfortable  being  a  fiontpcrson. 


I'm  more  comfortable  being  louder  in 
the  mix." 

Though  /  WilJ  Be  sold  only  16.000 
copies  (according  to  Nielsen  Sound- 
Scan),  the  team  is  confident  the  re- 
sponse to  the  more  pop-oriented 
Drramswill  refiecl  the  group's  growth. 

"There's  some  folks  who  are  al- 
ways going  to  like  bands  [only]  when 
they're  small,  and  that's  fine,  but  we 
want  [Dum  Duin  Girls]  logrow."  Hud- 
son says.  "We  get  everything  in  front 
of  as  many  people  as  we  possibly  can." 

Gottehrer,  too.  sees  a  bright  future 
for  the  band. 

"I  look  at  Dee  Dee  as  a  potential 
Chrissie  Hynde,"  he  says,  referenc- 
ing the  Pretenders'  legendary  front- 
woman.  "[Hynde]  was  a  singer  in 
the  pop  world  but  was  credible  in  the 
rock  n  'roll  world,  too.  This  record  dem- 
onstrates . . .  that  Dum  Dum  Girls  are 
indeed  career  artists." 


jwiusia 


QUESTIONS 


with  DARYL  HALL 


In  1969.  Philadelphia  frierKfs  Daryl  Hall  and  John  Oates  began  a  musical  partner- 
ship that  blended  rock  and  pop  with  their  hometown's  sigriature  soul— a  sourKl 
they  dubbed  "rock  and  soul."  It  worked.  From  the  mld-'70s  to  the  mld-*80s.  Hall 
&  Oates  racked  up  six  No.  1  hits  including  "Rich  Girl,"  "Private  Eyes."  "Kiss  on  My 
List,"  and  "Maneater,"  on  the  way  to  becoming  one  of  the  biggest-selling  pop 
duos  Wffth  at  least  10  certified  platinum  albums,  according  to  the  Rl  A  A.  They  were 
irvducted  into  the  Songwriters  Hall  of  Fame  in  2003,  but  Hall  and  Oates  have  never 
been  joined  at  the  hip— they  began  nKX)nljghtir>g  as  solo  artists  as  early  as  Hall's 
1977  Sacrec/ Songs  sesstons. 

Since  2007,  Hall  has  also  hosted  award-winning  Web  series  "Live  From  Da- 
ryl's  House"  (livefromdarylshouse.com),  where  he  invites  everyone  from  Train 
to  Todd  Rundgren  to  his  home  in  Millerton,  N.Y.,  for  candid  conversations,  live 
performances  and  off-the-cuff  collaborabons.  Now  64,  Hall  is  preparing  to  bring 
"Live  From  Daryl's  House"  to  TV  and  for  the  Sept.  27  Verve  Forecast  release  of 
Laughing  Down  Crying— his  first  set  of  solo  songs  to  arrive  stateside  since  the 
2003  release  of  his  1996  set  Can't  Stop  Dreaming  (Liquid  8). 


1  "Live  From  Daryl's  House"  comes 
to  TV  this  fall-how  will  that  work? 

I'm  really  excited  about  it.  I've  done  48 
shows  [onlinel-  We're  re-editing  those 
shows  for  television.  And  of  course  vre're 


continuing  on  the  hiieniei.  so  we're  al- 
ways coming  up  \\nU  new  shows.  It'll 
be  virtually  the  i-iiiire  country  covered 
whh  various  local  st3ti<jns;  the  majority 
of  the  shows  are  beingshown  Saturday 
or  Sunday  night  in  ilie  11-12. 12-1  area. 

2  Any  favorite  guests? 

Smokey  [Robinsonj  was  the  one  who  I'd 
say  was  my  c  hildlwod  idol.  I  wanted  to  be 
SmtAey.  I  learned  a  lot  from  Smoke)',  and 
so  my  feel  i  ngs  for  h  i  n  i  go  way,  way  back . 
and  it  wasa  vi-tv  i  iiai:K  ;ii  experience,  not 
unlike  what  I  did  with  the  Temptations 
at  the  Apollo  Theater  back  in  the  '80s 
with  John  Oates. 

3  How  did  you  balance  a  solo 
career  with  being  In  a  duo? 

When  John  and  I  first  started,  we  de- 
pended on  each  other.  We  were  two 
kids  making  our  way  through  a  very 
tough  part  of  the  record  business,  the 
streets  of  Philadelphia,  the  streets  of 
New  York.  As  we  grew  up,  we  found  out 


more  about  who  we  were  as  individual 
people,  and  that  started  being  reflected 
in  what  we  were  doing  musically.  We're 
more  like  brothers  than  friends,  and  as 
long  as  we  can  find  time  to  do  things 
[together],  we  do  them.  Creatively,  I 
think  we've  moved  away  from  working 
together  as  far  as  creating  new  music, 
at  least  for  the  near  future.  We  like 
playing  songs  that  we  have  given  the 
world  together.  And  we  also  like  doing 
stuff  on  our  own. 

4  Longtime  bassist/collaborator 
T-Bone  Wolk  died  at  the  start  of  the 
Laughing  Down  Crying  sessions.  Is 
the  album  a  tribute  to  him? 

This  album  is  a  total  tribute  to  T-Bone. 
We  worked  on  the  preparation  for  this 
collection  of  songs  [together]  and  then  we 
went  in  the  studio,  and  within  the  first 
week.  T-Bone  passed.  T-Bone  was  really 
part  of  this  record  all  the  way  through. 
His  spirit  is  on  every  song,  even  the  ones 
he  didn't  play  on. 

5  What's  your  outlook  on  the 

music  business? 

I 've  always  been  wry  self-sufficient,  and 
[now]  the  business  Jias  gone  my  way.  1  feet 
much  more  in  control  and  com  fortable  in 
the  sort  of  chaotic  condition  of  the  music 
business  . . .  with  the  idea  that  big  isn't 
better,  that  loyalty  is  what's  important: 
having  a  loyal  tribe  is  more  important 
than  having  sort  of  everyman. 

9  Why  a  n*w  record  now? 

I've  gone  through  a  lot  of  changes — ^T- 
Bonc  being  one  of  them — in  my  per- 
sonal life  ...  a  new  way  of  thinking,  a 
new  way  of  relating  to  people.  I  coiddn't 
tell  you  how  many  changes  I've  made 
in  a  personal  sense,  combined  with  the 
way  the  world  is.  this  upside-down  thing 
that  seems  to  be  going  on.  Tliat 's  one  of 
the  reasons  I  called  the  record  Laughing 
Down  Crying,  because  it's  complete  con- 
fusion. It  reflects  a  very  transitional  time 
in  my  life,  a  very  intense  time.  1  tried  to 
get  all  tJiat  into  lOor  II  songs,  attd  I  think 
I  pulled  it  off. 


OCTOBER  1.  2011    I  www.billboard.biz 


25 


Ccr 


LEAVING  ROOM  FOR  DESSERT  IS  COOL. 
LEAVING  TOWN  FOR  DESSERT  IS  COOLER. 

Skipping  town  is  less  expensive  with  the  42'MPG'hwy'  CItevy  Cruze  Eco.  How'd  we  get  to  42?  An  Eco  overdrive  gear, 
a  smart  grille,  lightweight  aluminum  wheels  and  iiltralow-rolling-resistance  tires,  to  start.  All  that  anr^  f.rrnnn-ii 
aerodynamics  give  us  the  best  highway  fuel  efficiency  of  any  gas  engine  In  America,  chevy.com/cruzc 
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DREAMSEEKERS 

THE  BEST  MUSIC  YOU'VE  NEVER  HEARD 


6 STRANGE  TALK 
Indle/Pop  ' 
Melbourne,  Australia 

This  month,  these  Australian  indie- 
poppers  stormed  to  the  top  of  Un- 
charted thanks  to  the  massive  succ 
of  their  video  for  their  song,  "CtimI 
Walls,"  which  Mras  sponsored  by  Ct 
detergent  and  contained  hidden  lit 
those  that  clicked  them  would  nab 
prizes.  The  video  has  racked  up  ovi 
400.000  views  on  YouTube  since  t 
ing  uploaded  on  August  10. 


THE  DREAMSEEKERS  INITIATIVE  IS  BILLBOARD  S 
MONTHLY  RECAP  OF  SOME  OF  THE  BEST  UN- 
DISCOVERED TALENT  OUT  THERE  TODAY.  IT 
COMBINES  BILLBOARD'S  UNCHARTED  CHART, 
W/HICH  RANKS  ARTISTS  NEVER  BEFORE  APPEAR- 
ING ON  A  MAJOR  BILLBOARD  CHART  BASED 
ON  ONLINE  ACTIVITY,  AND  EDITORIAL  SPOT- 
LIGHTS FROM  BILLBOARD  PRO,  BILLBOARD'S 
SUBSCRIPTION-BASED  SERVICE  FOR  INDEPEN- 
DENT AND  EMERGING  ARTISTS,  AS  WELL  AS 
THEIR  MANAGERS,  LABELS,  PROMOTERS,  AND 
OTHER  ENTREPRENEURS  WHO  SUPPORT  THEM. 

While  Uncharted  includes  all  under-the-radar  artists 
making  waves  online.  Billboard  Pro  connects  mem- 


lers,  like 

the  power  of  the  Billboard  brand.  Members  receive 
exposure  to  thousands  of  industry  insiders  and  more 
than  10  million  music  fans  through  Billboard's  websites 
and  social  media,  profiles  in  the  widely  read  Billboard 
Bulletin,  and  Billboard  Pro's  Featured  Artist  program. 
For  the  industry,  the  Dreamseekers  platform  can  help 
labels,  publishers  and  managers  identify  emerging  art- 
ists who  have  built  their  fanbases  from  the  ground  up. 

This  pull-out  features  a  four-week  recap  of  Un- 
charted, as  well  as  spotlights  on  Pro  members  and 
editorial.  Stay  tuned  for  more  opportunities,  both  for 
developing  artists  and  for  industry  players  to  catch  an 
early  glimpse  of  burgeoning  musical  talent. 


BillbMralB!?  FEATURED 


70  Hip-Hop 

Pemberton,  NJ 


IN  THE  NORTHEAST,  HIP-HOP  IS  DEFINED 
BY  ITS  BIGGEST  AND  MOST  RECOGNIZABLE 
SCENES:  NEW  YORK  AND  PHILADELPHIA. 
BUT  FOR  PEMBERTON,  N.J.-BASED  HIP-HOP 
QUARTET  DIVERSE  ELEGANCE,  IT'S  ALL 
ABOUT  BRINGING  SOME  LOVE  TO  THE  GAR- 
DEN STATE~AND  KEEPING  THE  LOVE  UPBEAT. 

"We  come  from  a  small  town  and  have  small- 
town bonds,  so  luckily,  we  didn't  get  involved  in 
any  kind  of  negativity,"  reminisces  Frank  Harvey, 
a.k.a.  Mizzy.  one  of  the  band's  four  lyricists. 

The  flow-conscious  emcee  is  quick  to  point  out 
that  Diverse's  positive  image  goes  beyond  self- 
aware  lyrics  and  his  own  down-to-earth  persona. 
Although  the  band  has  jumped  at  opportunities 
to  showcase  in  larger  markets,  there's  no  denying 
the  groups,  genuine,  love-of-the-game  feel  that 
comes  from  representing  the  local  scene. 

"In  New  Jersey,  we're  most  focused  on  col- 
laboration, rather  than  competition."  says  Harvey, 
referencing  the  group's  willingness  to  embrace 
input  and  influence  of  peers  within  the  regional 
hip-hop  scene. 


That  said,  the  four  members  of  Diverse  Elegance 
bring  no  shortage  of  creative  input  to  the  table. 
Besides  the  versatile,  punch  line-driven  Mizzy. 
there's  Smax.  a  fast-spitting  emcee  in  the  vein  of 
Twista;  Loony  a  skilled  songwriter  with  a  voice  for 
melodies;  and  Spitty.  a  "home  run-hitting"  freesty- 
ler  with  a  knack  for  making  crowds  ooh  and  ahh. 
"We're  a  bunch  of  jokesters."  says  Harvey,  laugh- 
ing. "We  have  a  sense  of  friendly  competition  ... 
we  like  to  push  and  inspire  each  other." 

Members  of  the  quartet  grew  up  in  the  same 
neighborhood  and  cut  their  teeth  on  the  rap  game 
through  casual  freestyling  and  karaoke.  Ten  years 
ago,  they  decided  to  take  their  craft  to  the  next 
level,  recording  original  music  and  introducing 
themselves  to  the  local  live  music  scene.  This 
fall,  the  collective  has  a  slew  of  shows  lined  up  in 
the  Northeast,  to  promote  their  recent  mixtape. 
"Almost  Famous." 

While  the  quartet  is  ecstatic  over  the  positive 
feedback  they've  received.  Diverse  Elegance 
remains  forward-thinking  and  realistic  about 
the  future,  which  includes  sticking  to  its  inde- 
pendent roots. 

"I  can't  say  we're  chasing  a  record  deal."  ex- 


plains Harvey  "With  the  whole  industry  changing, 
you  don't  necessarily  need  to  be  signed  to  be 
successful." 

Nevertheless  Diverse  Elegance  has  received 
advice  and  praise  from  numerous  labels,  which 
compare  the  group  to  fellow  Jerseyan  Joe  Bud- 
den  for  its  strong  lyricism.  (As  a  four-man  outfit, 
they've  also  been  likened  to,  as  Harvey  puts  it. 
"a  young  Slaughterhouse,"  referencing  Budden's 
critically-acclaimed  crew.) 

Above  all.  Diverse  Elegance  remains  energized 
in  style  and  substance.  Its  members  recall  times 
when  they  were  turned  down  for  performances, 
simply  because  of  their  genre.  "Rap  has  a  nega- 
tive image  to  many  who  don't  really  know  specific 
artists  or  love  hip-hop. "  explains  Harvey.  Much  like 
inspirations  Nas  and  Lupe  Fiasco,  the  four  emcees 
of  Diverse  Elegance  bring  a  welcome  intelligence 
and  sense  of  consciousness  to  their  rhymes. 

"At  the  end  of  the  day.  we  can  really  rap.  It's 
not  all  about  production  [or]  swag,"  says  Har- 
vey. "It's  all  about  ...  a  beat,  a  microphone  and 
[an  act  that]  can  really  rock  a  crowd,  [one  that] 
can  really  put  lyrics  together  with  a  flow  that's 
engaging."  -Chris  Payne 


METRONOMY 
1 5  Etectronic/Pop 
London,  UK 

British  electronic  band  Metronomy  released  their  third 
record  "The  English  Rivera"  back  in  April,  to  overwhelm- 
ingly positive  reviews 
and  even  scored  a 
Mercury  Prize  nomi- 
nation. The  buzz  has 
not  faded:  the  band 
has  seen  success  on 
both  YouTube  and 
Last.fm  holding  them 
steady  in  the  ranks. 


CHILDISH 
77  GAMBINO 
"  Hip-hop/Rap 
Los  Angeles,  CA 

It's  been  a  big  year  for  Childish 
Gambino,  the  hip-hop  side  proj- 
ect of  actor/comedian  Donald 
Glover:  With  the  release  of  his 
EP  and  the  success  of  his  1AM- 
DONALD  tour  (half  concert,  half 
stand-up),  the  renaissance  man 
signed  a  deal  with  Glassnote  Re- 
cords. Glassnote  will  release  his 
new  record,  Camp.  In  November. 
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PURITY  RING 
New  York,  NY 

Following  the  August  26  release  of  this  up-and-com- 
ing electronic  duo's  newest  track 
-'A    ' '     "Belispeak,"  buzz  around  the  band 
V  [   '^^^  .     has  started  to  grow,  especially 
/'  A^^'      after  they  nabbed  a  "Best  New 
'       '  Track"  stamp  from  Pitchfork.  The 

■ ,  ^  -  song  has  garnered  over  43,000 

■  -  Jt  Ah.'     plays  on  SoundCtoud. 


1 

PoRtA 

132.513 

7 

2 

DJ  BL3ND 

130,119 

1 

3 

Jesus  Adrian 
Romero 

75,966 

17 

4 

Damian  McGinty 

66.734 

10 

5 

Maddi  Jane 

64,459 

4 

■New  rans  during  r*cw)  Dcrlod.  Aug.  20  through  SepL  17  chart  wMkt 


DJ  BLIND  7fl  NEOCLUBBER 

v.'ww.myspacG.com/blendi22y  &  V     www  mysDacocom/neociubber 


7  TRAPHIK 

M  ,  www.myspace.com/tfaphik 

27 

ROSA  DE  SARON 

w/ww  myso.ice  com,/bandarosadesaron 

3 

YOUR  FAVORITE  ENEMIES 

wv.w,mvspacccom/yourfavontoonemiGS 

28 

BONDAN  PRAKOSO  &  FADE2BLACK 

WWW  myspace  com,' bondanfade2black 

4 

MADDI  JANE 

www  myspace  com/maddijanemustc 

29 

JOSEPH  VINCENT 

www.myspace.com/joMphvincentmuslc 

5 

TYLER  WARD 

www.myspace.com/lylerward 

30 

PAROV  STELAR 

www.my5pace.com/5telarl 

1          C     STRANGE  TALK  1 

W  wwwmyspace.corn/strangeiaikmusic 

31 

BOMBAY  BICYCLE  CLUB 

WWW  myspace.com/bombaybicycleclub 

COLETTE  CARR 

wwv/.mvspaco.com/colettecarr 


33 


GIRL  TALK 

www  myspacecom/girltalk 


34 


DAMIAN  MCGINTY 

www.my5.p;icp.i:oni/dcimianmcginty 


35 


36 


GOD  IS  AN  ASTRONAUT 

wwwmyspac-^'  .ironaut 


POMPLAMOOSE 

www  iTiysp^1t:e  ccrTV  pomplamoosemusic 


PITTY 

www  mysoaco.com/bandaoitty 


EXCISION 

www  myspace  com/oxcision 


SUNGHA  JUNG 

I  I      WWW  rnyspftce.com/iungsungha 


12_ 
13 
14^ 
15 


T.  MILLS 

wwwmysDacG.com/tmills 
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DAVE  DAYS 

www  riiyspcice.com/davedays 
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DIYAR  PALA 

www  mysDace  com/diyarpald 


METRONOMY 

www  myspace  com/metronomy 


v.myspace  com/excision 


lAMX 

www  mysoacexom/iamx 


HADOUKEN! 

www  myspace  com/hadouken 


JAMIE  WOON 

www.myspace.com/jamiewoon 


16 
17 
18 
19 


NOISIA 

www  myspace  com/denoisia 


JESUS  ADRIAN  ROMERO 

WWW  myspace  com/icsusadriannet 


PRETTY  LIGHTS 

www  myspace.com/orettyligtlts 

THE  BLOODY  BEETROOTS  - 
DEATH  CREW  77 

www.my&pace.com/ttiebloodybeetroQt5 


42 
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UMEK 


space  com/djumel< 


VILLE  BABY 

v^ww  myspacecom/villebabymusic 


MODESTEP 

WWW' (ny^p.K-e  com/modestep 


A  A     GOLD  PANDA 

WWW  myspace  com/goldpanda 

PURITY  RING 

I  www.my&pace.com/purityring 


20 
21 

23 


NICOLAS  JAAR 

WWW  myspace.com/nicolasjaar 


ENTER  SHIKARI 

wv.  V,'  riiyM.>.ii.i;-.i.O'n,'eiHer5hlkari 


CHILDISH  GAMBINO 

WWW  myspacp  ram/childishgambinotherapper 


ALYSSA  BERNAL 

M  V  i pace  com/aiyssabernal 


www.myspacG.com/dashberlin 


www.myspace.com/thesub5trax 
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MAREK  HEMMANN 

www  my=;p.icp  coni/marekhemmann 


50 


ZEDD 

WWW  myspace.com/officialzedd 


CASE  STUDY: 
DAVID  WAX  MUSEUM 
PLAYS  HOUSE  SHOWS, 
GETS  BOOKED  AT 

NEWPORT  POLK 


PRO.BILLBOARD.COM 


WHEN  THE  DAVID  WAX  MUSEUM  TOOK  THE  STAGE  LAST  MONTH  AT 
THE  NEWPORT  FOLK  FESTIVAL,  HUNDREDS  OF  FANS  SPORTING  WAX 
MERCH  DANCED  WITH  PRIDE  IN  THE  FRONT  ROWS.  MANY  OF  THESE 
FANS  LOOKED  MORE  INVESTED  THAN  THE  TYPICAL  FESTIVAL  AT- 
TENDEE THAT  WEEKEND.  AFTER  ALL,  THEY'D  SHARED  MEALS  WITH 
BAND  MEMBERS  DAVID  WAX  AND  SUZ  SLEZAK  AND  MINGLED  WITH 
THEM  IN  LIVING  ROOMS  AND  BACKYARDS  ACROSS  THE  COUNTRY. 


Since  2007,  Boston's  David  Wax 
Museum  has  built  its  fan  base  thanl<s 
in  part  to  a  grassroots  tactic  increas- 
ingly popular  in  these  economic  times: 
house  shows. 

The  genre-bending  band,  which  de- 
scribes its  sound  as  "I'lexo-Americana" 
(a  fusion  of  Mexican  folk  music  with 
American  indie  rock),  credits  much 
of  its  success  to  the  buzz  generated 
by  years  of  cozy  living  room  perfor- 
mances. 

HOUSE  SHOWS:  "TRUE"  SOCIAL 
NETWORKING 

"When  people  think  of  house  concerts, 
it  can  have  kind  of  a  bad  connotation 
or  a  taboo  about  it.  like  it's  something 
my  parents  would  go  to  in  the  '60s 
to  listen  to  folk  bands  play,"  says  Dan 
Peraino,  David  Wax  Museum's  booking 
agent.  But  he  says  that  perception 
is  changing:  "[hJowadays]  they're  a 
little  bit  more  accepted,  and  cooler. 


It's  true  social  networking." 

When  the  band  toured  to  promote 
its  2009  album  "Carpenter  Bird,"  "it 
was  a  way  we  could  fill  in  dates  around 
our  tour,"  Slezak  says.  "We  would  call 
up  a  friend  or  a  fan  in  Philadelphia 
or  Buffalo,  New  York,  or  any  town 
along  our  route.  They  would  invite 
their  friends  in  their  community,  and 
we  could  show  up  in  a  town  where 
we  had  never  played,  play  for  30  or 
SO  people,  and  really  win  fans  over  in 
a  natural  way.  " 

MAKING  CONNECTIONS 

Wax  and  Slezak  relied  on  Facebook 
to  spread  the  word  about  upcoming 
performances  and  book  shows  at  fans' 
homes.  "It's  one  thing  to  go  and  see  a 
band  at  a  venue,  and  another  to  get 
to  hang  out  with  the  band  before  and 
after  the  show,  and  have  a  pot  luck 
together."  Slezak  says. 

Mailing  lists  also  come  in  handy 


when  you're  trying  to  get  on  a  major 
festival  line-up.  Last  summer,  David 
Wax  Museum  entered  a  contest  to  win 
a  spot  on  the  Newport  Folk  Festival 
stage,  and  asked  everyone  on  their 
mailing  list  to  vote  for  them.  It  worked: 
they  won  the  contest  and  were  invited 
back  to  perform  again  this  year. 

MAKING  A  LIVING 

House  concerts  also  help  musicians 
to  make  a  living  doing  what  they  love. 
"As  we  were  growing,"  Slezak  says,  "it 
was  a  way  we  could  support  ourselves, 
because  venues  take  a  big  percent- 
age of  the  money  that  comes  in,  and 
people  are  less  likely  to  buy  merchan- 
dise because  they  have  spent  money 
ori  beer  and  French  fries." 


SLOW  AND  STEADY  GROWTH 

With  gigs  lined  up  at  places  such  as 
the  9:30  Club  in  Washington,  D.C.  and 
the  Hotel  Cafe  in  Los  Angeles,  David 
Wax  Museum  (now  on  tour  to  pro- 
mote their  latest  album,  "Everything  Is 
Saved"),  no  longer  needs  to  do  house 
concerts.  Still,  the  duo  continues  to 
play  them  when  they  get  a  chance. 

"A  lot  of  times,  as  a  young  band, 
you  think,  'I've  got  to  play  this  cer- 
tain venue  or  open  for  this  band  in 
this  bigger  club,'"  says  Slezak.  "But 
in  reality  people  have  been  to  that 
club  20  times,  so  it's  not  as  special 
as  if  you  were  on  a  dock  in  the  lake 
out  back  of  someone's  house  in  the 
middle  of  July. " 

—Elizabeth  Weinstein 


JOEL  GRAVES,  KEYBOARDtST/GUrTARIST/SINGER  OF  THE  BAND  EVEREST,  TOURED  EUROPE  WITH 
MY  MORNING  JACKET.  HE'S  SEEN  THE  PEAKS  AND  VALLEYS  OF  ROAD  UFE,  AND  H  E'S  DEVELOPED  A 
STRATEGY  FOR  KEEPING  CALM  WHILE  COOPEDUP  WITH  BANDMAT^.  CHECK  OLTT  HIS  TIPS  BELOW. 


After  a  taxing  European  summer  tour  opening  for 
My  Morning  Jacket  a  tew  years  ago,  we  [Everest] 
were  practically  packed  into  a  tin  can,  sleeping  on 
each  other's  shoulders  for  a  month  while  chasing 
a  tour  bus  through  long,  sweaty  drives.  We  were 
beyond  exhausted,  and  the  conflicts  weren't  just 
showing— they  were  boiling  over. 

It's  difficult  enough  to  keep  a  single  relationship 
healthy,  but  a  five-headed  beast  of  artistic  personali- 
ties? Tall  order  The  bright  side?  Being  in  a  band  can 
teach  you  how  to  navigate  personality  differences 
and  improve  your  relationships.  Here  are  five  sugges- 
tions for  how  to  keep  the  boat  rockin'  full-sail  ahead. 


1.  GIVE  SPACE. 

We  all  have  our  bad  days.  Over  time,  you  might 
learn  that  a  certain  member  of  your  band  is  a  grump 
in  the  morning,  or  that  another  member  might  be 
nursing  a  screeching  hangover.  At  these  times, 
simply  give  bandmates  a  wide  berth. 

2.  TAKE  SPACE. 

When  your  band  roams  everywhere  together  like 
a  pack  of  wolves,  it's  easy  to  forget  how  to  walk 
away  and  do  your  own  thing.  If  you're  feeling  a 
little  homesick  or  overwhelmed  by  your  constant 
companions,  take  a  hike  and  enjoy  the  opportunity 


to  experience  the  city  you're  visiting.  Do  whatever 
works  to  retain  equilibrium  and  you'll  be  a  much 
happier  person— and  much  easier  to  get  along  with. 

3.  DON'T  TAKE  THINGS  PERSONALLY. 

Artists  are  sensitive  by  nature.  It's  easy  when  you've 
been  away  from  home  to  become  overly  touchy, 
but  you  have  to  try  to  avoid  this.  You  might  think 
the  drummer  is  mad  at  you,  but  in  reality,  he  or  she 
might  just  worried  about  their  lost  dog  back  home. 
Don't  assume  that  someone's  head-trip  revolves 
around  you. 

4.  BE  SELF-AWARE,  BUT  NOT 
SELF-ABSORBED. 

It's  easy  to  get  wound  up  in  your  own  head,  but 
don't  forget  how  your  actions  directly  affect  your 
group.  Simple  things  like  cleaning  up  after  yourself 
will  go  a  long  way.  Also,  if  a  band  mate  is  annoy- 
ing you,  be  kind  and  direct  in  your  delivery  but  let 
them  know.  Passive-aggressive  behavior  will  only 
lead  to  bitter  outbursts. 

5.  KNOW  WHEN  TO  CALL  IT. 

Most  musicians— myself  included— like  to  imbibe  on 
the  road.  Blowing  off  steam  breaks  up  the  monotony 
of  traveling  in  tight  quarters,  but  it  can  also  take  a 
loll  if  you  don't  know  how  to  manage  it.  If  there's 
a  night  when  your  head  is  pounding  and  you  want 
to  go  to  bed  even  though  the  party  train  is  going 
full-steam,  listen  to  your  body:  You'll  live  to  party 
another  day.  —Joel  Graves 


ALBUMS 


AMERICANA 


RY  COODER 

PutI  up  Some  Dust  and 
Sit  Down 

Producer:  Ry  Cooder 
Nonesuch/Perro  Verds 
Records 

Release  Date:  Aug.  30 
Social  indignities  continue 
to  provide  a  thematic  back- 
bone for  Ry  Cooder,  The 
guitarist  dips  into  familiar 
Tex-Mex  styles,  blues  and 
West  Coast  soul  on  his  14th 
solo  album.  Puif  Up  Some 
Dust  and  Sit  Down.  Cooder 
continues  to  emphasize 
stories  of  the  downtrodden 
and  oppressed,  reaching 
into  history— Jesse  James. 
John  Lee  Hooker— to  com- 
ment on  modern  issues  like 
war,  the  rich  getting  richer 
and  lying  politicians.  He 
lays  out  his  journalistically 
constructed  tales  in  a  voice 
that  alternates  between 
rumpled  croon  and  a  Woody 
Guthrie-esque  holler,  a  voice 
perfectly  aligned  with  the 
ragged  qualities  of  his  slide 
guitar,  accordion  and  road- 
house  backing  band.  Cooder 
is  out  to  raise  a  ruckus  here, 
but  he  wants  listeners  as 
tuned  in  to  his  message  as  a 
Washington  Square  protest 
singer  in  the  '60s  would. 
His  stories  are  of  everyday 
people— leadoff  track  "No 
Banker  Left  Behind"  dis- 
sects the  recent  govern- 
ment bailouts  and  the  ef- 


THE  JAYHAWKS 
Mockingbird  Time 
Producer:  Gary  Louris 
Rounder  Records 
Release  Date: 

Sept  20 

Like  David  Crosby  and 
Graham  Nash,  Gary 
Louris  and  Mark  Olson 
release  worthwhile 
material  on  their  own, 
but  strike  a  rare  level 
of  simpatico  when  paired  together,  The  founders  of  the  stel- 
lar Minneapolis  band  reunite  for  their  first  Jayhawks  outing 
together  since  1995's  classic  Tomorrow  the  Green  Crass.  Album 
opener  "Hide  Your  Cotors"  ts  overflowing  with  Jayhawks  trade- 
marks—the paired  vocals,  minor  key  transitions,  hooks  galore— 
and  an  elegant  use  of  strings.  As  sc^gwriters  they  get  wistful 
about  past  romances,  alternating  between  metaphors  and 
direct  remembrances  as  their  songs  utilize  numerous  bridges  to 


feet  on  Main  Street  USA. 
while  "Simple  Tools"  salutes 
laborers  who  work  with  their 
hands.  It  would  be  a  perfect 
time  for  Cooder  to  revisit  a 
gem  from  his  1970  debut: 
Alfred  Reed"s  Depression- 
era  classic  "How  Can  a  Poor 
Man  Stand  Such  Times  and 
Live?."  the  lyrical  model  for 
"Pull  Up  Some  Dust  and  Sit 
Down"  that  seems  to  carry 
truth  from  one  generation  to 
the  next.— P<S 


GEORGE  STRAIT 
Here  for  a  Good  Time 
Producers:  George  Strait.  Tony 
Brown 

MCA  Nashville 
Release  Date:  Sepr  6 

Country  music  veteran  George  Strait  may  be  Were  for  a 
Good  Time  on  his  3dth  studio  altxim.  but  sorr>e  of  the  char- 
acters  tfwt  populate  the  11-song  set  don't  share  tfwt  same 
sentirrwnt.  Save  for  the  smooth  and  slightly  frisky  "Love's 
Gonna  Make  it  Alright."  the  rockin'  title  track  and  Strait's 
altHjm -dosing  tritxite  to  his  fans,  "I'll  Always  Remember 
You,"  the  new  album  mirws  some  surprisingly  dark  ar>d 
downcast  territory.  There's  alcoholism  ("Orinkin'  Man"X 
romantic  turmoil  ("Shame  on  Me."  "House  Across  the  Bay") 
artd  all  manners  of  misfortune,  ranging  from  a  bull  that  ups 
and  dies  during  a  champksruhip  ride  on  the  Texas-swing 
flavored  "Lone  Star  Blues"  to  the  fish  that  won't  bite  on 
the  "Blue  Marlin  Blues."  Strait— who  co-wrote  seven  of  the 
songs  with  his  son,  Bubt>a,  and  Dean  Dillon- is  in  typically 
strong  vocal  form  throu9fK>ut.  And  his  firm,  unwavering 
tenor  provkJes  a  kind  of  reassurarKe  tfiat  even  the  darkest 
tales  have  a  shot  to  turn  out  all  right— GG 


BUTCH  WALKER 
&  THE  BLACK 
WIDOWS 
The  Spade 

Producers:  Butch  Wafker  & 
the  Black  Widows 
Dangerbird  Records 
Release  Date:  Aug.  30 
After  producing  (and  song 
doctoring)  the  exacting 
likes  of  Katy  Perry,  Pink  and 
Avril  Lavigne.  it's  not  sur- 
prising that  Butch  Walker 
would  want  to  cut  loose  a 
little  when  he  hits  the  stu- 
dio for  his  own  music.  The 
Spade,  his  sixth  solo  album 
since  the  end  of  power- 
pop  group  Marvelous  3.  is 
crammed  full  of  riffs,  hooks 
and  swinging  grooves  that 
are  meant  to  be  played 
loud— and  through  speak- 
ers rather  than  earbuds. 
Walker  and  his  Black  Wid- 
ows are  reverential  of  clas- 
sic songcraft  and  referential 
throughout.  The  band  takes 
winking,  friendly  shots  at 
Bryan  Adams  ("Summer 
of  "89")  and  Duran  Duran 
( "Synthesizers")  and  min- 
ing memories  with  good- 
humored  cheer  while 
also  cutting  a  wide  swath 
through  punk,  garage  pop. 
country  rock  and  even  blue- 
grass  (on  the  song  "Dublin 
Crow").  It  tells  you  why  so 


shake  up  the  usual  verse-cf>orus-verse  structure.  "So  much  color 
In  the  sky  that  is  in  your  eyes"  is  one  of  the  set's  sweeter  lines, 
arriving  in  the  title  track  in  the  middle  of  tfw  12-song  album.  The 
srwppy  and  simple  "She  Walks  in  So  Many  Ways"  is  a  standout, 
as  is  the  gentle  "Tiny  Arrows"  that  captures  an  early-'70s  Crosby 
vibe.  BeskJes  Louris  and  Olson,  other  original  memtrers  on 
Mockingturd  Time  iiKlude  Karen  Grotberg  (keyboards,  vocals), 
Tim  O'Reagan  (drums,  vocals)  and  Marc  Pertman  (t>ass). —PG 


many  other  artists  want  to 
work  with  the  guy— and  why 
everyone  should  be  listen- 
ing to  him —GG 


JAKE  OWEN 

Barefoot  Blue  Jean  Night 
Producers:  Joey  Moi. 
Rodney  Clawson,  Tony 
Brown 

RCA  Records 

Release  Date:  Aug.  30 

On  a  couple  of  songs  from 


his  third  album.  Barefoot 
Blue  Jean  Night.  Jake  Owen 
sings  about  setting  the 
world  on  fire.  He's  clearly 
a  man  with  a  burning  de- 
sire to  do  just  that.  This 
time  around.  Owen  opted 
to  hang  up  his  songwriting 
spurs  and  instead  tap  some 
of  Nashville's  top  guns.  He 
also  brought  in  a  new  pro- 
duction team  that  includes 
veteran  hitmaker  Tony 
Brown  and  NIcketback  as- 


PRIMUS 

Green  Naugahyde 
Producer:  Les  Claypool 
Prawn  Song/ATO  Records 
Release  Date:  Sept  13 
Les  Claypool  and  his  assorted 
Primus  t>andmates  have  covered  a  great  deal  of  sonic 
ground  during  the  past  27  years.  The  trio's  rwwest 
album.  Green  Naugahyde,  its  first  new  studio  set  sirtce 
1999's  Antipop.  brings  together  bits  of  Primus'  past. 
With  longtime  guitarist  Larry  LaLonde  and  short-term 
late-'80s  drummer  Jay  Lane,  Green  Naugahyde  fea- 
tures a  mix  that  certainly  references  Primus'  early  work, 
particulariy  1990's  Fizzle  Fry.  But  it  still  stretches  the 
group's  arty  funk  in  fresh  directions.  Space  is  the  most 
striking  feature  of  these  13  tracks.  Each  of  the  players  has 
a  distinct  territory  within  the  mix.  creating  a  sinewy  and 
seldom-overlapping  dyriamlc  t>est  felt  in  such  extended 
pieces  as  "Last  Salmon  Man,"  "Jllly's  on  Smack"  and  in 
the  staccato  attack  of  "Extinction  Burst."  Claypool  has 
plenty  of  socio-political  topics  on  his  mind  this  time,  too. 
But  he  employs  them  without  sacrificing  the  wry  wit  that 
fans  revere  and  the  unconverted  find  too  weird.— GG 


sociate  Joey  Moi.  And  the 
moves  have  paid  off,  earn- 
ing the  artist  his  first  No.  1 
on  Billboard's  Top  Country 
Albums  chart.  Barefoot 
Blue  Jean  Night  is  loaded 
with  vivid,  richly  composed 
songs  that  rock  ("Any- 
where With  You."  "Settin' 
the  World  on  Fire"),  twang 
("Keepin'  It  Country." 
"Apple  Pie  Moonshine") 
and  yank  at  the  heartstrings 
("Wide  Awake."  "The  Jour- 
ney of  Your  Life").  The 
songs  "Heaven  "  and  "Alone 
With  You"  are  full  of  pop 
sheen,  while  the  rootsy  title 
track  is  a  signature  piece 
that  showcases  a  more  au- 
thoritative and  nuanced 
vocal  style  that  helps  take 
Owen  to  the  proverbial 
next  level  throughout  the 
n-song  set.— 6G 

rm 

COMMITTED 

Committed 

Producers:  Deke  Sharon.  Ed 
Boyer  Warryn  Campbell 
Epic  Records 
Release  Date:  Aug.  30 
A  cappella  music  can  be  a 
tricky  sell  in  the  mainstream 
marketplace.  Just  ask  Nota, 
victor  of  the  first  season  of 
NBC's  "The  Sing  Off."  which 
failed  to  capitalize  on  its  TV 
exposure.  Second-season 
champ  Committed  may  be 

a  surer  bet.  though.  On  Its 
debut  album,  the  Huntsville, 
Ala.,  sextet  mixes  smooth 
boy-band  harmonies  with 
spiritual  resonance  on 
tracks  like  "Do  Anything** 
and  "That's  When  I'll  Get 
Over  You."  Elsewhere, 
"Soon  Ah  Will  Be  Done," 
a  traditional  arranged  by 
Take  6's  Cedric  Dent,  leaves 
no  doubt  about  Commit- 
ted's  church  roots.  There's 
also  a  New  Jack-styled  ren- 
dition of  Stevie  Wonder's 
"As."  a  finger-snapping 
treatment  of  Al  Green's 
"Let's  Stay  Together"  and  a 
clever,  soullfied  reinvention 
of  Lynyrd  Skynyrd's  "Sweet 
Home  Alabama."  The  ar- 
rangements throughout  the 
album  are  a  testament  to 
the  group's  range  and  offer 
another  reason  to  commit 
some  time  and  attention  to 
a  genuinely  worthy  reality 
show  winner.— GG 
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WtB  JASON  DEROlO 

IH    iR  It  Girl  (3:17) 

w\  Producer:  Emanuel  Ktriakou 

Writers:  J.  Deruto.  L.  Robbins. 
'  f  Kinskou,  E.K.  Bogart 

— H.  Publishers:  various 

Beluga  ; .  Records 

Uke  fellow  pop  singer  Taio  Cruz,  Jason  DerOlo's  Euro- 
da  nee -friendly  p>op  songs  rush  in  and  out,  wrth  more 
than  one  hook  being  offered  and  very  little  personality 
to  obstruct  the  melody's  infiltration  Into  the  listener's 
workday.  On  '  it  Girl,"  such  rootsy  elements  as  whistling 
and  acoustic  guitar  become  cybernetic  goop  in  the 
mix.  DerOlo's  lyrics  aren't  mind-blowing,  but  he  cer- 
tainly knows  how  to  italicize  them:  Lots  of  artists  have 
requested  permission  to  rock  their  audience  all  night 
long,  but  few  have  nailed  the  exact  shot  of  rebellious- 
ness required  for  a  line  like  "Let  me  play  it  loud/Let  me 
play  it  loud  like!"  for  a  hit  in  this  slick,  Auto-Tune  pop  era. 
Dertito  isn't  a  particularly  rocking  guy,  but  "It  Girl"  is  the 
rare  adult  contemporary  pop  song  that  nails  its  shot  at 
another  format  — DW 


l:N!»l!l 

JANE'S  ADDICTION 

Irresistible  Force  (3:59) 
Producer:  Rich  Costey 
Writers:  Perry  Forreli.  Dave 
Navarro.  Stephen  Perkins. 
David  Sitek 
Publishers:  vanous 
Capitol  Records 
The  Master  Musicians  of 
Jouiouka-meets-Dave  Na- 
varro guitar  crunch  of  "End 
to  the  Lies"  acted  as  Jane's 
Addiction's  first  taste  of  next 
month's  The  Great  Escape 
Artist.  Now,  the  midtempo. 
synth-aided  arc  of  second 
single  Irresistible  Force"  fur- 
ther teases  the  band's  first 


new  album  in  eight  years  as  a 
contemplative,  shadow-frlled 
groove  piece.  While"Force"  is 
less  overtly  "  rock "  than  "Lies." 
the  new  tune  overcomes  its 
spoken-word  start  with  a 
mesmerizing  verse-chorus 
melody.  MeanwhilG,  Perry 
Farrell  turns  a  physics  lesson 
into  a  quasi-cosmic  come-on 
("The  irresistible  force  met 
the  immovable  object/Bang- 
ing together")  in  true  Jane's 
style,  Navarro's  guitar  sneaks 
in  for  a  brief  solo,  but  the  point 


here  is  the  interplay  of  Farrell  s 
vocals  and  the  atmospheric 
sounds  knocking  around  in 
the  reverb-friendly  mix  cour- 
tesy of  drummer  Stephen 
Perkins  and  TV  on  the  Radio's 
Dave  Sitek.  who  served  as 
bassist  and  co-producer.— 

DAVID  GUETTA 
FEATURING  SIA 

Titanium  (4:05) 
Producers:  David  Guetta. 
Giorgio  Tuinfort.  Afrojack 
Writers:  S.  Furler.  D.  Guetta. 
G-  Tuinfort.  N.  van  de  Wall 
Publishers:  various 
What  a  Music/Astralvverks/ 
Capitol 

David  Guetta's  tatest  single 
from  Nothing  But  the  Beat  is 
immediately  reminiscent  of 
La  Roux's  2009  smash  single 
"Bulletproof."  along  with  that 
track's  myriad  remixes.  "Tita- 
nium" doesn't  mimic  the  mel- 
ody of  "Bulletproof  "—here,  the 
synlhs  build  from  individual 
plunks  to  thick  bouts  of  elec- 
tro-dub that  smack  against 
the  listener's  speakers— but 
the  song  expresses  a  similar 
sentiment  about  invincibil- 
ity without  adding  anything 
new  to  the  theme.  Guetta 
enlists  Australian  singer  Sia 
for  vocals,  and  though  her 
performance  is  exceptional, 
the  flat  lyrics  make  it  difficult 


LEONA  LEWIS 

Collide  (4:00) 
Producer  Sandy  Vec 
Writers:  various 
Publishers:  various 
Syco/J/RMG 

With  "Collide,"  the  first  sin- 
gle from  her  forthccwning 
third  album,  Leona  Lewis  has 
created  a  darKe-pop  track 
to  prove  she  belongs  with 
the  best  of  the  divas.  Using 
a  sample  from  Swedish  OJ 
Avkii's  "Penguin,"  producer 
Sandy  Vee  updates  the 
record  for  pop  radio  and  — 
helps  showfcase  a  previously 
unseen  side  of  Lewis.  While 

the  singer  can  easily  trump  the  simple  melody  of  the  verses  with  her  proven  vocal  power,  she 
keeps  things  simple  with  a  monotone  pwe-chorus  before  bursting  into  the  soaring  chorus.  If 
anyone  thought  Lewis  was  strictly  a  ballad  singer  due  to  previous  hits  like  "Bleeding  Love" 
and  "Happy,"  the  singer's  latest  single  proves  them  to  be  mistaken.  "CoJIide"  confirms  that 
Lewis  is  a  multifaceted  vocalist,  keeping  her  main  Instruntent— the  voice  that  won  her  Britain's 
"X  Factor"  in  2006— at  the  forefront.— J/.S 


to  identify  with  the  emotion 
behind  her  words.  "You  shoot 
me  down/But  i  won't  fall/1  am 
titanium,  I  am  titanium."  she 
sings  on  the  chorus.  "Tita- 
nium" alludes  to  "Bulletproof" 


THE  BAND  PERRY 

All  Your  Life  (3:52) 
Producer:  '\'3Lhan 
Chapman 

WrKcrt:  8.  f-lenningsen. 
C.  Hennrngsen 

Publishen:  EMI 

Blackwood  Music. 
Rainbow  Skylme  Music. 
Cactus  Moser  Music  (SMI) 
Republic  Nashville 
"AH  Your  Life"  marics  the 
fourth  single  from  the  Band 
Perry's  sGlf-tftled  debut  disc, 
and  like  its  predecessors— 
"Hip  to  My  Heart."  "If  I  Die 
Young"  and  "You  Ue"— the  song  is  anchored  by  Kimberly 
Perry's  distinctive  lead  vocals,  with  brothers  Neil  and  Reid  add- 
ing tasteful  harmonies  l^ced  with  dobro,  Nathan  Chapman's 
production  has  an  earthy,  organic  feel  that  ur>derscores  the 
trto's  earnest  delivery.  The  lyrics  express  a  young  woman's 
requlrenwnts  for  a  potential  suitor,  and  they  remain  fairty 


directly,  but  instead  of  neatly 
acknowledging  its  forebear, 
the  song  hits  too  many  notes 
that  dance  fans  have  already 
heard  before.— JS 


DANCE/ELECTRONIC 


LMFAO 

Sexy  and  I  Know  It  (3:19) 
Producer:  Party  Rock 
Writers:  various 
Publishers:  Yeah  Baby 
Music.  Chebra  Music.  Party 
Rock  Music  (ASCAP) 
Party  Rock/Will. i.am/ 
Cherrytree/lnterscope 
LMFAO's  "Party  Rock  An- 
them" topped  the  Billboard 
Hot  100  for  a  few  tangible 
reasons— the  massive  cho- 
rus, the  duo's  charisma  and 
instant  catchphrase  "Ev- 
eryday I'm  shufflln'"  pushed 
the  song  to  No,  1.  Yet  Redfoo 


and  SkyBlu  owned  summer 
2011  because  "Anthem."  like 
their  latest  single  "Sexy  and 
I  Know  It.  "  featured  master- 
ful production  highlighted  by 
an  unstoppable  synthesizer 
squelch.  The  "Sexy"  hook  is 
more  sinister  than  its  pre- 
decessor, with  the  ebullient 
beat  seducing  the  listener  as 
the  duo  tries  to  do  the  same 
to  its  female  subjects.  For- 
tunately. Red  and  Sky  still 
don't  take  themselves  too 
seriously,  as  they  brag  about 
sporting  "a  Speedo.  trying  to 
tan  my  cheeks"  and  let  the 
electro-pop  escalate  around 
their  vocals.  Say  what  you 
will  about  LMFAO's  party- 
first  lyrics  and  general  aes- 
thetic: The  duo  knows  how  to 
craft  a  deliriously  fun  dance 
song— JSL 


simple:  "I  don  t  want  the  whoie  worid/Tbe  sun,  the  moon  and 
all  their  light/I  just  want  to  be  the  only  girl/You  love  all  your 
life."  It's  an  unpretentious  and  heartfelt  sentiment  that  this  tal- 
ented trki  drives  home  with  warmth  ar>d  charm.  "All  Your  Life" 
sounds  like  another  hit  from  the  Band  Perry's  breakthrough 
first  atoum.— D£P 


EPITED  BY  MITCHELL  PETERS 
(ALBUMS)  AND  JASON 
LIPSHUTZ  (SINGLES) 

CONTRIBUTORS:  Jelt  L 
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Gary  Graff,  Deborah  Evans  Price. 
Jessica  Letkemann,  Jason  S, 
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Seventh  Floor.  New  York,  NY 
10003,  or  lo  ttie  writers  in  the 
appropriate  bureaus 
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Fining  the  btlC 
ONE  DIRECTION 


BY  RICHARD  SMIRKE 


Headed  For  The  Top 

Debut  single  from  Brit  *X  Factor'  finalist  One  Direction 
lands  biggest  first-week  sales  of  the  year 


Antonio  "L.A."  Reid,  Simon  Cowll  and 
Paula  Abdul:  Take  note.  On  the  same 
week  that  she  made  her  judging  debut 
(Sept.  21)  on  Fox's  "The  X  Factor."  Nicole  Scher- 
zinger  has  proved  to  be  an  equally  shrewd  hit- 
maker  on  the  other  side  of  the  pond. 

The  former  Pussycat  Doll  was  serving  as  a 
guest  fudge  during  the  2010  season  of  the  U.K.  "X 
Factor"  show  when  five  young  nH-n —  Liam  Payne, 
Louis  Tomlinson.  Niall  Horan,  Harry  Styles  and 
Zayn  Malik — audilioned  as  individual  singers. 
Spotting  their  combined  potential.  Scherzinger 
suggested  that  the  teenagers  team  up  as  a  group. 
Adopting  the  moniker  One  Direction,  the  newly 
formed  boy  band  subsequently  finished  third  in 
the  competition.  Ten  months  later,  the  quintet 
nnd.s  itself  ruling  at  No.  1  on  the  U.K.  singles 
chart  with  its  debut,  "What  Makes  You  Beautiful." 

The  hooky  pop  track,  which  mixes  rich  vocal 
harmonics  with  slick  synlh  and  rock  guitar  pro- 
duction, moved  153.000  units  in  its  first  week, 
leapfrogging  over  Adcle.  Bruno  Mars  and  Jen- 
nifer lx)pez  to  score  the  biggest  first-week  sales 
of  2011,  according  to  the  Official  Charts  Co.  The 
Syco/Sony  Music  Entertainment  group,  which  has 
amassed  more  than  500.000  followers  on  Twitter, 
is  set  to  drop  its  debut  studio  album  bter  this  year, 
with  a  release  date  to  be  confirmed. 

"There  was  clearly  a  big  gap  in  the  market  for 
a  kind  of  lustin  Bieber-style  boy  band  for  pre- 
and  early  teens,  and  One  Direction  fits  the  bill 
perfectly."  says  Gennaro  Castaldo.  spokesman 
for  leading  U.K.  entertainment  retailer  HMV. 
He  credits  Syco/Sony  with  driving  sales  using  a 
"full-on  launch  campaign"  that  included  the  label 
teaming  with  HMV  for  a  nationwide  helicopter 
public  appearance  tour,  which  saw  thousands  of 
hysterical  fans  attend  in-store  signings  in  Scot- 
land and  England. 

Similar  scenes  accompanied  a  Sept.  18  sched- 
uled appearance  on  BBC  Radio  I's  "OfTicial  Chart 
Show."  Due  10  a  large  niunber  of  devotees  waiting 


for  the  band  at  Radio  I's  London  base,  however. 

the  group's  guest  appearance  had  to  be  moved 
to  a  secret  location.  Additional  promotional  ap- 
pearances leading  up  to  street  week  included  live 
performances  on  1TV1  TV  shows  "Daybreak." 
"This  Morning"  and  "Red  or  Black." 

The  radio  strategy,  meanwhile,  was  propelled 
by  top  40-formatted  BBC  Radio  I .  which  A-listed 
"What  Makes  You  Beautiful"  and  placed  the  track 
in  regular  rotation.  The  song  was  also  champi- 
oned by  Radio  1  D|  Scott  Mills,  who  made  it  his 
record  of  the  week. 

"While  you  might  expect  a  new  boy  band  to 
appeal  largely  to  a  base  of  teenage  girls,  we  have 
found  that  the  single  generates  a  passionate  reac- 
tion from  all  demos  within  Radio  I's  target  audi- 
ence, both  male  and  female."  BBC  Radio  1  music 
policy  executive  Nigel  Harding  says.  He  describes 
"What  Makes  You  Beautiful"  as  a  track  that  "suc- 
ceeds musically  and  lyrically  . . .  that  couid  lead 
to  One  Direction's  U.K.  chart  performance  being 
repealed  elsewhere  in  the  world." 

In  line  with  previous  "X  Factor'  finalists,  a 
follow-up  single  is  expected  to  be  serviced  to  radio 
in  advance  of  the  album's  rumored  fall  release, 
although  Syco/Sony  declined  to  comment.  Con- 
firmed activity  for  the  coming  months  includes 
promotional  trips  to  Holland.  Sweden  and  Italy, 
following  a  Twitter-led  campaign  in  which  Eu- 
ropean fans  will  compete  to  earn  "air  miles"  to 
bring  One  Direction  to  their  country.  The  group 
has  also  partnered  with  cellphone  manufacturer 
Nokia  to  create  two  specially  customized  hand- 
sets featuring  exclusive  content,  available  for  pur- 
chase in  October. 

"With  the  pos-siWe  exception  of  [fellow  U.  K.  boy 
band  and  "X  Factor'  alumnij  J  LS,  which  appeals 
to  an  older  market  and  slightly  [more  urban)  de- 
mographic, there's  no  one  else  out  there  like  One 
Direction."  says  Castaldo.  who  speculates  that  the 
group  is  a  strong  bet  to  win  the  No.  1  U.K.  album 
crown  during  the  ufKoming  holiday  season.  •  •- 


ANOTHER 
NIGHTMARE 

f    Alice  Cooper  scares 
up  his  highest-charting 
album  since  1989 

Iconic  rocker  Alice  Cooper  returns  to  the 
Billboard  200  this  week  with  his  highest- 
charting  album  since  1989  as  Welcome  2 
My  Nightmurrbowsat  No.  22  with  18,000 
sold,  according  to  Nielsen  SoundScan. 

He  last  rose  higher  on  the  list  with  the 
Epic  album  Trash,  which  climbed  to  No. 
20  courtesy  of  heavy  MTV  and  radio  sup 
port  of  the  surprise  hit  single  "Poison." 
The  tune  reached  No.  7  on  the  Billboard 
Hot  100  and  marked  his  highest-charting 
Hot  100  effort  since  "You  and  Me'  went 
to  No.  9  in  1977. 

Welcome  2  is  the  sequel  to  his  1975  con- 
cept set  Welcome  to  My  Nightmare,  which 
peaked  at  No.  5  and  spent  37  weeks  on 
the  tally.  The  new  album  boasts  a  guest 
turn  from  a  recent  Hot  100  mainstay: 
KeSha.  who  duets  with  Cooper  on  the 
track  "What  Baby  Wants." 

—Keith  Caulfield 


AUCE  COOPER'S  TOP  10  HIGHEST-CHARTING 
ALBUMS  ON  THE  BILLBOARD  200 


1  DEBUT  DATE 

TITLE 

PEAK  POSITION  1 

on  the  Billboard  200  1 

V17/73 

"Billion  Dollar  Babies" 

1 

3/22/75 

"Welcome  to  My  Nightmare" 

5 

12/8/73 

"Muscle  of  Love" 

10 

12/4/71 

"Killer" 

21 

7/17/76 

"Alice  Cooper  Goes  to  Hell" 

27 

Captain  crunch: 
COOY  SIMPSON 
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Who 
Is  Ben 
Rector? 


Word-of-mouth,  social  media 
and  intense  touring  give  indie 
singer/songwriter  his  best 
showing  yet 

Without  a  Li  I  If  I  publicist  or  big  celebrity' tweets  and 
only  litnilfd  iTunes  placements — two  tiny  thumb- 
nails in  Ntw  &  Noteworthy — Ben  Rector "s  fourth 
studio  jlbtirn,  Something  Like  This  (Good  Time  Re- 
cords). Imivvs  this  wrfk  ai  No  41  on  the  Billboard  200. 
The  ddjut  marks  the  si nger/songwr iter/ musician's 
hiphesi-chartinp  project.  His  2010efrort.  Into  the 
Morning,  peaked  at  No.  1 1  on  HeaLseekers  Albums. 

So  who  Is  Rector  and  what's  the  catch.^ 

"A  lot  oi  pt'ople  have  been  asking  that  question." 
Rector  says  with  a  laugh.  "I'm  pretty  much  a  nolxxiy; 
just  a  guy  who  pla>"s  pop  music.  But  there  is  no  hmny 
business  here,  no  gimmicks.  Even  in  the  cycle  for 
my  last  albmn.  there  was  no  enormous  break,  huge 
tour  or  epic  TV.  I  try  to  put  enough  craft  into  my 
music  so  it's  not  super  simple  or  gimmicky ...  for 
me  it's  all  ^bout  the  song.' 

AttualK.  Rector  has  been  steadily  building  a  fol- 
lowing since  his  college  days  at  the  University  of 
Arkansas.  Melding  pop.  rock  and  folk  influences, 
thebvisitiess  major  began  writing  songs  in  earnest. 
After  winning  the  grand  prize  in  the  |ohn  Lennon 
Songwriting  Contest's  pop  category  in  2006.  he 
began  hitting  the  road  in  his  sophomore  year  on 
weekends  to  perform.  "It  was  like  leading  a  crazy, 
separate  life."  he  recalls.  "I'd  go  to  class  during  the 
week  and  then  jump  in  a  van  and  go.  I  can't  believe 
I  survived— and  graduated." 

One  of  his  performances  in  Texas  led  to  his 
meeting  eventual  manager  Paul  Steele,  co-founder 


Making  inroads: 
BEN  RECTOR 


of  Nashville-based  Trivate  Entertainment.  "He  was 
almost  19  when  I  first  heard  him."  says  Steele,  who 
also  manages  the  group  Green  River  Ordinance. 
"His  recordings  were  garage-y.  lo-fi.  but  there  was 
something  about  the  texture  of  his  voice  and  how 
mature  it  sounded." 

Rector  released  his  first  album,  Twenty  Tomorrow. 
in  2007.  followed  b>'  Songs  That  Duke  Wroteand  Into 
the  Morning,  Now  Nashville-based,  the  prolific  art- 
ist has  maintained  an  intense  touring  schedule.  He 
co-headlined  the  Three  Amigos  tour  in  2010  with 
Steve  Moakler  and  Andrew  Ripp  and  toured  that 
same  year  with  Dave  Barnes  and  Five  for  Fighting. 
Since  then,  he's  toured  with  Drew  Molcomb  &  the 
Neighbors  as  well  as  Matt  Wertz.  He  was  also  tapped 
to  perform  on  the  Vl  ll  Best  Cruise  Ever  with  Train, 
the  Script  and  Lifehouse. 

"1  felt  like  I  showed  up  to  a  formal  party  in  a  T- 
shirt  and  shorts."  Rector  says  of  the  cruise.  "I  was 
shocked  that  anyone  on  that  boat  had  heard  of  me.' 

The  exposure  most  likely  led  to  Rector's  track 
"After  All"  appearing  last  year  on  TV  shows  "Pretty 
Little  Liars"  and  "Castle."  However,  Steele  says  the 
push  behind  Something  Like  This  was  focused  on 


'things  we  could  actually  control.  We  decided  to 
focus  hard  on  everyone  who  has  heaixl  one  of  Ben's 
records,  followed  him  on  Twitter  or  Facebook. 
watched  him  perform  or  bought  his  CDs."  The  ap- 
proach netted  an  increase  from  5,800  Facebook  fans 
in  February  2010  to  26.200  today,  while  his  Twitter 
followers  rose  from  approximately  2,500  to  13.900 
in  that  time  frame. 

For  the  sake  of  full  disclosure.  Steele  says  tlM7  did 
spend  a  couple  hundred  dollars  on  a  Facebook  ad. 
But  that,  along  with  the  two  iTunes  placements  and 
a  YouTubc  push  behind  four  buzz-building  videos, 
were  the  only  formal  promotional  efforts. 

So  what's  next?  Reconnecting  with  fans  and  at- 
tracting new  ones.  Rector  is  back  on  the  road  as  of 
Sept.  22  for  a  five-week  headlining  tour.  Steele  has 
also  partnered  with  synch  company  Secret  Road  for 
more  licensing  opportunities. 

"We'll  do  as  much  as  we  can  independently,"  says 
Steele,  whose  stafTnumbers  full-timer  Samantha 
Higinbotham  and  two  interns.  "But  our  ideal  plan 
is  to  find  a  partner  who  can  come  alongside  and 
support  what  we're  doing.  We've  proven  he  can  sell 
records;  last  week  is  a  good  testament  to  that."  •  •  • 


ROOM  FOR  ONE  MORE 

Aussie  teen  king  Cody  Simpson  ready  to  go  'Coast  to  Coast'  in  the  U.S. 


Although  he's  freguentty  ODmpared  to  Justin  Bieber. 
Cody  Simpson  is  ready  to  prove  there's  room  under 
the  spotlight  for  more  than  one  teen  king. 

The  14-yGar-old  Australian  sensation  arrived  on 
the  scene  in  2009  when  producer  Shawn  Camp- 
bell (Missy  Elliott,  Clara)  discovered  Simpson  on 
YouTutie.  Shortly  thereafter,  he  signed  to  Atlantic. 
His  first  U  S  single.  "iYiYi,"  sold  38.000  down- 
loads, according  to  Nielsen  SoundScan;  his  first 
EP,  4U,  peaked  at  No.  4  on  Billboard's  Heatseek- 
ers  Albums  chart. 

Now  Simpson— who  has  racked  up  1.3  million 
Twitter  followers.  1.6  million  Facebook  tikes  and 
more  than  85  million  YouTube  views— is  celebrat- 
ing the  Sept.  20  release  of  his  second  EP,  Coast  to 
Coast,  available  at  major  digital  and  physical  retail- 
ers as  well  as  Claire's.  Toys  R  Us  and  Justke.  Lead 
single  On  My  Mind,"  which  peaked  at  No.  39  on 
the  Mainstream  Top  40  tally,  has  sold  more  than 
B6,OO0  downloads,  according  to  SoundScan.  Two 
days  before  the  EP's  release,  Simpson  wrapped  up 


a  nationwide  mall  tour,  sponsored  by  Claire's  and 
anti-bullying  website  Defeat  the  Label.  Kicking  off 
In  Lake  Grove,  N.Y.,  and  ending  in  Los  /^geles,  the 
tour  drew  more  ttian  3,000  fans  at  each  of  its  nine 
Stops,  according  to  Atlantic. 

Simpson  isn't  just  making  waves  with  catchy 
pop  singles,  however.  He's  also  the  centerpiece  of 
a  merchandise  campaign.  EP  preorders  came  with 
burkdles  ^turing  a  Simpson  k>cker  poster,  T-shirt, 
four-string  backpack  and  button  pack.  Fans  who 
purchased  a  limited -quantity  preorder  package 
through  QVC  also  received  a  Simpson  back-to- 
school  kit  that  included  a  poster,  silicone  brace- 
let and  No.  2  pencil.  The  artist's  website  posted 
a  similar  back-to-school  offer  featuring  "143 
sunglasses"— teen  slang  for  "I  love  you,"  inspired 
by  the  chorus  of  "IYiYi"— and  recently  added  a 
16-month  school  calendar.  Simpson  also  has  his 
own  cereal:  Cody  Crunch  Is  available  exclusively 
at  CodyCrunch.com. 

"[Simpson's]  fans  want  to  own  as  much  as 


they  can  of  the  things  associated  with  him,"  At- 
lantic director  of  marketing  Chris  Stang  says. 
"For  this  audience,  merch  Is  an  Important  part- 
not  only  of  the  marketing  of  an  artist  but  of  the 
fan  experience." 

Fans  will  soon  be  seeing  a  lot  more  of  Simpson. 
Having  appeared  on  the  Sept.  23  episode  of  Dis- 
ney's "PrankStars,"  the  teen  will  perform  on  "The 
Ellen  DeGeneres  Show"  (Sept.  27).  He's  slated  for 
"Live!  With  Regis  and  Kelly"  (Dec.  8)  as  well  as 
guest  spots  on  ABC's  "Extreme  Makeover;  Hon>e 
Edition"  and  Nickelodeon's  "Bucket  and  Skinner" 
later  this  year. 

Next  up:  a  tour  of  Australia  and  a  brief  stint  In 
Japan  before  returning  stateside  to  finish  record- 
ing his  full-ler>gth  altxim,  tentatively  scheduled  for 
early  2012. 

As  for  the  Bieber  comparisons?  Simpson 
doesn't  seem  bothered.  "When  you  listen  to  the 
EP,  you  can  tell  it  sour>ds  diff^ent  [from  Bieber]," 
he  says.  "It's  not  a  competition."     —Megan  Vick 


DRIVER'S 
SEAT 

Cliff  Martinez's  score 
finds  a  parking  space 
on  the  album  charts 

Ryan  Gosling's  sex  appeal  and  th« 
sensuous  sound  of  the  cristal  baschet 
helped  the  digital  version  of  the  score- 
driven  soundtrack  to  "Drive"  land 
at  No.  2  on  Billboard's 
Top  Soundtracks 
chart.  Drive  (Lake- 
shore  Entertainment) 
is  atso  the  rare  indie 
soundtrack  to  rev  up 
onto  the  Billboard 
200,  pulling  into  space  No.  bJ, 

Score  composer  and  former  Red 
Hot  Chili  Peppers  drummer  Cliff  Mar- 
tinez plays  the  cristal  baschet— 54 
chromatically  tuned  glass  rods  similar 
to  the  glass  harmonica— on  a  score 
that  complements  the  five  electronic 
songs  chosen  by  "Drive"  director 
Nicolas  Winding  Refn.  The  tracks 
are  two  songs  composed  by  Johnny 
Jewel.  Riz  Ortolani's  "Oh  My  Love" 
from  1971  Italian  film  "Goodbye  Uncle 
Tom"  and  two  French  DJs'  work. 

Released  by  FilmDistrict.  "Drive" 
grossed  $11.3  million  in  its  opening 
weekend  (Sept.  16-18),  according  to 
Box  Office  Mofo.  and  was  well-received 
at  ttie  Cannes  Film  Festival,  where  Refn 
was  horwred  as  tjest  ciireclor. 

Martinez's  score  was  one  of  the 
final  touches  to  the  film.  "One  of  the 
producers,  Adam  Siegel,  invited  me  to 
see  it  t>efc3re  it  went  to  Cannes,"  Lake- 
shore  senior  VP  of  music  Brian  McNeils 
says.  "The  composer  was  unresolved, 
but  he  sakj  they  were  thinking  of  doing 
something  unique  [with  the  music].  I 
knew  it  was  a  special  film  so  I  played  a 
clip  of  Ctrff  playing  the  cristal  baschet, 
and  Adam  sakJ,  'This  is  the  sound."' 

McNeils  and  Martinez  had  just  fin- 
ished working  together  on  the  film 
"The  Lincoln  Lawyer."  McNeils'  and 
Lakeshore's  relationship  with  Gosling 
dates  back  to  his  2006  breakout  film, 
"Half  Nelson,  "for  which  he  received  an 
Academy  Award  nomination. 

Drive  clocks  in  at  No.  15  on  the  Digi- 
tal Albums  chart,  selling  7.000  cop- 
ies, according  to  Nielsen  SoundScan. 
The  physical  album  will  be  released 
Sept.  27.  -PhilGallo 

At  the  wheel:  CLIFF  MARTINEZ 

plays  the  cristal  baschet. 
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For  ad  placement  in  print  and  online  call  Jeff  Serrette  1-800-223-7524— 1-212-493-4199/Jeffrey.Serretteiabillboard.com 


REAL  ESTATE 


HANS  EDLER 

Legendary  rock  'n  roll 
icon  from  Europe. 


#1  hit  song  "Black  Fender" 

Listen  to  it,  and  other 
Edier  hits,  at  iTunes, 
Amazon,  YouTube  etc. 
For  more  info: 
www.hansedler.com 


Double  Your  Pleasure! 


•  CIRCUII  RIDER  RECORDS  (Country  Gospel) 

•  ZIG-ZAG  RECORDS  (Blues)  •  RIDER  RECORDS  (Country) 

•  GLORY  ROAD  RECORDS  (Southern  Gospel) 

W.C.  TAYLOR 
662-227-9245  •  E-mait:  wctaylofjr9hughes.net 
Wo  re  l  ooking  for  New  Artists  " 


TO  SEE  ME  IS  TO  LOVE  ME 

Double  Wooded  Lot  Sanctiiarx  until  Ixig  Cabin  Reroidiiie;  Studio  and  Guest  House. 
Build  your  Dream  on  the  second  parcel.  Inspiration  is  all  around  you.  How  swecl  il  is  .  . 
Adjacent  Nature  Pieser\c  on  F^asicrn  Long  Island. 

Valued  at  more  than. 
$3,600,000 


Will  be  sold  to  the  Hif;hesi  Rea.sunable  OITer  above 
$2,561,247 

Call  91  l-GVO-yO.').')  for  more  information 
Portion  of  proceeds  donated  to  local  charily  C.\ST 

SATURDAY  &  SUNDAY  2-4  PM 


I  Neighbors  helping 
I  neighbors.  Where 
hope  begins. 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


Lady  Antebellum  'Owns'  Billboard  200 


2  v*t»rAn  Sonny  RoIIIm,  SI, 
••rm  hit  rtrst  No.  1  on  TradlHonAl 
J«zz  Albums  as  ftotd  Shewt 
Vol.  2  debuts  In  (he  top  slot 
with  1,000  copies  sold.  The 
saxophonist  will  be  celebrated 
at  the  Kennedy  Center  Honors 
I  :  December,  alongside  Nell 
Diamonds  Meryl  Streep,  Vo-Vo  Ma 
a  Cook. 


MdtotMtraC 
^VMMen( 


■  Men  ( or  "Who  Let  the 
Doga  Out"  tame)  return  to  the 
Billboard  charu  for  the  first  time 
sirtce  2003  as  ro  Gr^at  Songs 
debuts  at  No.  5  on  Top  World 
Albums.  The  pop/dartce  act  It 
working  on  a  new  studio  prefect, 
led  l>v  the  single  "Go."  Baha  Men 
have  topped  the  World  chart 
three  times  previously,  for  a 
cumulative  €5  weeks  at  No,  1. 


As  expected,  country  trio  Lady  Ante- 
bellum nets  its  second  No.  I  album  on 
the  Billboard  200  as  Own  the  Nighf  de- 
buts in  the  top  slot,  selling  347,000,  ac- 
cording to  Nielsen  SoundScan. 

The  launch  marks  the  biggest  sales 
week  for  an  album  by  a  group  since 
Sade's  Soldier  of  Love  bowed  at  No. 
1  with  502.000  on  the  Feb.  27.  2010. 
chart.  (Indeed,  Sade  is  a  group,  led  by 
vocalist  Sade  Adu.)  The  start  for  Own 
the  Nig^it  is  also  the  largest  for  any  coun- 
try release  since  Taylor  Swift's  Speak 
Now  blew  in  at  No.  1  with  1 .1  million 
on  Nov.  13.2010. 


Canadian  Tenors'  "Halleluiah" 
le-enters  Classical  Digital  Sorvgs 
at  No.  2  (S.OOO.  up  2.S2IX-s»e 
page  39)  after  the  quartet  sang  it 
during  the  Emmy  Awards' 
memorial  medley  on  Sept.  18.  The 
song  Is  from  the  act's  self-titled 
debut,  which  earns  a  Sia%  gain 
I  his  week  (1.000  copies  Mid). 


f 


Own  the  Night  follows  l.ady  A  s  break- 
through second  album.  Need  You  Now. 
which  .started  atop  the  Billboard  200  in 
February  2010with481.000.The  band's 
self-titled  first  album  debuted  and 
peaked  at  No.  4  off  a  43 ,000 start  in  2008. 

Lady  Antebellum  remains  only  the 
third  country  group  to  have  notched  No.  1 


sets  on  the  Billboard  200  following  Dixie 
Chicks  and  Rascal  Flatts.  The  Chicks 
have  three  leaders,  and  Rascal  has  four. 

STEPPIN'  UP:  Living  legend  Tony 
Bennett  may  score  his  first  No.  I 
album  on  the  Billboard 
200  nextweekas  Duets  // 
is  on  track  to  sell  as  many 
as  155.000-170.000  cop- 
ies, according  to  industry 
prognosticators. 

Theclosestthe  14-time 
Grammy  Award  winner 
has  come  to  No.  1  on  the 
Billboard  200  was  in 
2006.whenhisfirst  Duets 
album  debuted  and  peaked  at  No.  3  off 
a  202.000  start.  The  83-year-oId  vocal- 
ist has  been  charting  on  Billboard's  tal- 
lies since  I9S1  and  notched  his  first  hit 
on  the  Billboard  200  tally  six  years  later. 

Standing  in  Bennett's  way  is  Lady 
Antebellum's  Own  the  Night,  which 
may  hold  at  No.  1  for  a  second  week. 

It's  loo  early  to  say  exactly  how 
far  Own  the  Night  will  erode,  but  it's 
likely  it  will  decline  by  53%-65%.  All 
but  four  of  the  16  country  albums 
that  have  arrived  in  the  top  10  this 
year  experienced  a  second-week  de- 
cline in  that  range.  If  Own  the  Night 
follows  that  projection,  its  second- 
week  number  will  fall  somewhere 
between  139.000  and  163.000. 

CHART  'MOVES':  Bob  Seger  be- 
comes oneof  the  last  superstars  tocross 
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Counter  n 

KEITH 

CAULFIELD  Jm 


over  (he  digital  retail  threshold  as  two 
of  his  albums  made  their  digital  debut 
last  week  in  the  iTunes  store:  Live  Bullet 
and  Nine  Tonight. 

Seger  had  been  one  of  the  few  multi- 
platinum  acts  to  withhold  their  music 
from  iTunes,  along  with 
Garth  Brooks.  AC/ 
DC  and  the  bulk  of  Kid 
Rock's  catalog.  They're 
now  the  only  acts  among 
the  top  100-selling 
album  artists  in  Nielsen 
SoundScan  history  to 
take  a  pass  on  iTunes. 

In  turn.  Nine  To- 
night and  Live  Bullet  re- 
turn to  (he  Billboard  200  at  Nos.  70 
and  89  with  7.000  and  5,000  sold, 
respectively. 

One  can  imagine  that  the  rest  of 
Seger's  catalog  will  eventually  make 
its  way  to  iTunes. 

M  U  LTI  FACETED:  Kristin  Chenoweth 

claims  her  highest-charting  album 
on  the  Billboard  200  as  Some  Leswns 
Learned sUT\s.i\  No.  50with  9.000sold. 
While  it's  not  her  best  sales  week,  it  is 
her  highest  sales  start. 

The  Emmy  and  Tony  Award-winning 
singer/actress  also  takes  a  bow  on  Top 
Country  Albums  at  No.  14 — her  first 
entry  on  the  list. 

She  previously  visited  the  Chris- 
tian Albuinscharl  (As  I  Am,  No.  31  in 
2005)  and  the  Holiday  Albums  tally 
(A  Lovely  Way  to  Spend  Christmas, 


No.  7  in  2008). 

Of  course,  she's  now  more  famous 
than  ever,  following  her  multiple  guest 
appearances  on  Fox  TV's  "Glee,"  play- 
ing the  big-voiced  April  Rhodes. 

(CONS  RISING:  How  far  can  a  S7  sale 
tag  on  an  11 -track  greatest-hits  collec- 
tion take  you?  Right  to  No.  62  on  the 
Billboard  200,  as  George  Strait's 
ICON  bows  with  8.000.  The  budget  set 
went  for  $7  at  Walmart.  where  many 
other  similar  titles  are  being  sold  for 
bargain  prices.  Universal  Music  En- 
terprises' ICON  brand  has  sent  three 
earliertitles  onto thechart— from  Billy 
Currlngton,  Josh  Turner  and  Lynyrd 
Skynyrd— but  Strait's  is  by  far  the 
highest-charting.  II  helps  that  Strait 
just  arrived  on  the  tally  with  a  new  stu- 
dio set  last  week,  helping  raise  his  pro- 
file in  stores. 

The  /CONbrand  follows  in  the  foot- 
steps of  the  successful  20th  Century 
Masters:  The  Millennium  Collection 
line.  The  latter  has  notched  million- 
selling  sets  from  Lynyrd  Skynyrd  {2.6 
million)  and  ABBA  (1.2  million),  with 
efforts  from  Marvin  Gaye.  Eric  Clap- 
ton and  the  Jackson  5  all  clearing 
more  than  900.000  each. 

There  are  nine  20th  Century  Mas- 
ters  albums  on  the  list  this  week,  led 
by  the  series'  biggest-seller:  Sky- 
nyrd's  best-of  at  No.  86.  The  line  has 
had  a  higher  profile  on  the  Billboard 
200  recently,  as  mass  merchants  offer 
it  at  discount  pricing.  •  •- 


CHART 
BEAT 

»  Jazz- influenced  balladeer 
Margo  Rey  scores  (he  highest- 
debuting  first  Adult  Contempo- 
rary chart  entry  for  an  indepen- 
dently signed  artist  (dating  to 
the  list's  adoption  ot  Nielsen  BDS 
data  in  1993).  as  "Let  the  Rain." 
released  on  the  Organica  label, 
arrives  at  No.  24.  Funny  coinci- 
dence: Rey  Is  married  to  come- 
dian Ron  White,  who's  notched 
two  No.  H  on  Comedy  Albums. 

»At  the  Adult  Contemporary 
chart's  No,  30  anchor  position, 
Roxette  meket  Its  nrst  appear- 
ance since  the  No.  37-peal(lng 
"Wish  1  Could  Fly"  in  2000. 
courtesy  of  the  bow  of  "She's 
Got  Nothing  On  (But  the  Radio)." 
The  Swedish  pop  pair  has  placed 
titles  on  the  survey  in  the  'fiOs, 
■90s,  OOs  and  HOs-the  only  duo 
to  do  so. 
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JjMiii'  every  weelt  at 

^HPF  bitiboard.com/'chartbeat. 
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4.000-  llatsobom 
It  No.  I  or 
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Hiwion  MPJ  si>liJ 
the  r«c«fitlv 
released  dehiie 
vefswfl  ot  the  set 
lot  S3,«onSept. 
M  (»i  6ii  Kerge 
ilMonlj'  and  Aruite 
fn'i  TwItlH 
x(ounts).  Iwnce  its 
ujddHi  )01S  gxn 
and  ff-entfY. 


TiKVwTiibe 
anga-biroed- 
rtcordliB  artist 
i(il»eaMl  M  "The 
Ellen  McMfCS 
Show"  Ml  Sept.  IS 
to  pertomi  and 
dial.  His  album  ms 
abo  ofleretf  on 
AnunfiNPItlM 
anKdayfor  S3.99. 
Nke  imnq.  It's  iqi 

res. 


Alter  the  Kt 
perlomcd  M  the 
SepLUEnmr 
Awanis  (iiritlt 
NichaelfionoAand 
Akori).  Its  album 
rebounds  with  a 
Il\  averall  iiKrease 
aod  a  TOS  gain  in 
download  uin. 


The  act's  single. 
"Cotours,"  Is  rising 
up  the  Alternative 

tdlly,  (Itflttkig 

this  week,  while  Its 
rirsl  album  starts 
with  1.000. 
"CokNrs"  was  also 
proiMtedasiTtiKS' 
freestagleliit 
wteti. 
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Demi  lovato's  publkitv  umpatgn  Mcked  Into  high  gear  during 
UK  l«l  vwk  in  lh«  leadup  to  tht  n<HS«  ol  h«  new  atum, 
Uodrolia,  on  Sept.  20.  In  tum.  sh«  rite  36-29  on  Uw  Sodal  50 
chart.  In  the  last  week,  lovato  earned  112,000  new  fans  and 
gained  neaili  100,000  Yoilulie  profile  viein. 
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BETWEEN  THE  BULLETS 


BENNETT'S  BOW  ONE  FOR  THE  AGES 

Al  SS  yr.irsand  Iwu  months.  Tony  Bcniit'tl  bt-comcs  tlifoldt-sl  living  artist  lu  grace  the 
Billboard  Hot  100.  as  'Body  and  Soul."  witii  the  late  Amy  Wlnehouse.  hows  at  No.  87 
(25,0(K)  dowiiloads.  according  to  Nielsen  SoiindScan).  Bennett  passes  George  Bums 
(84  years  and  two  months),  whose  "I  Wish  i  Was  Eighteen  .^gain"  wrapped  its  chart 
run  in  1980.  Bennett  had  been  absent  from  the  Hot  I(X>  since  the  week  of  Nov.  25. 
I  %7— a  span  of  43  years.  10  nionths  and  one  week.  It's  llic  list's  longest  hiatus  among 
solo  artists  and  second  among  all  acts  only  to  the  Chipmunks  (45  years,  one  week). 
"Body"  previews  Bennett's  Uiu-is  //  (sec-  Oser  '^^^c  (ionntef,  past*  ^M-     — Caiy  Trust 


38   I  Go  to  www.billboard.blz  for  complete  chart  data 
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indie  Average  joe's.  It  peaked  where  it  bowed  at  No.  19  in  ^ril 
2010  {5,000  copies),  before  being  picked  up  by  Big  Machine  sis- 
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Wide  "  ranks  at  No.  14  on  Hot  Country  Songs.  — Wade  Jessen 
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1 1  fl^^^H  Child)  bow  at  No.  17  on  Top  Rap  Albums  (see  billboard 
-biz/charts)  with  3,000  copies  sold  (according  to  Nielsen 
SoundScan)  of  Cryptic  Collection  Vol.  4.  The  act  has 
released  1 3  albums  on  Psychopathic  Records,  home  to 
Insane  Clown  Posse,  and  Vol.  4  features  guest  spots  from 
ICP's  Violent ).  as  well  as  Boondox,  ABK.  Tech  N9ne  and 
Krizz  Kaliko. 

Like  Turtleneck  ei  Chain  by  comedy  troupe  the  Lonely 
Island — which  rises  20-16  following  its  performance  on 
the  Emmy  Awards  telecast — ^Twiztid's  set  only  charts  on 
Top  Rap  Albums,  and  not  the  overall  Top  R&B/Hip-Hop  Albums  tally.  Rap  sets  that  do  not  have 
an  R&B  or  hip-hop  sound  aren't  eligible  for  the  latter  chart.  — Karinah  Santiago 
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J.  COLE  MAKES  'NICE'  ARRIVAL 

1.  Cole,  the  first  MC  signed  lo  |ay-Z  s  Roc  Nation  label,  debuts  his  latest  single. 
"Mr.  Nice  Watch,"  at  No.  87  on  Hot  R&B/Hip-Hop  Songs — one  of  four  hits  for 
ihc  artist  on  this  weeks  tally.  "Work  Out."  his  previous  release,  reaches  a  new 
peak  at  No.  41.  Both  are  from  his  long-aw^iited  debut  album.  Cole  Worid.  due 
liept.  27  (see  story,  page  23). 

Cole  can  also  be  found  on  the  list  as  the  featured  act  on  tracks  by  new  artists 
Bei  Maejor  ("Trouble."  No.  52|  and  Ellc  Vamcr  ("Only  Wanna  Give  It  lo  You." 
No.  59).  Both  singles  reach  a  new  chart  high  this  issue.  — Karirwh  Santiago 


Data  for  week  of  OCTOBER  1.  2011   i   For  chart  reprints  call  212.493.4023 


Go  to  www.billboard.biz  for  complete  chart  data  i 
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LATIN  ALBUMS  TUNES  IN  REALITY  TV 

The  pint-sized  contestants  of  Univision  talent  show  "Pequenos 
Gigantcs"  arrive  at  No.  49  on  Top  Latin  Albums  with  the  soundtrack  lo 
the  singing-and-danting competition.  Twenty-eight  children  competed 
for  spots  in  rival  groups  on  the  show,  with  act  Los  Irresis-tiblt*s  emerg- 
ing as  the  winner.  The  soundtrack  is  the  first  reality  TV  set  to  chart  since 
2(KM.  when  the  "Objectivo  I^ma"  companion  album  debuted  and  peaked 
at  No.  41  on  the  May  29  tally.  — Karinah  Santiago 
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S«nd  submissions  to:  exec  a  billboard.com 


RECORD  COMPANIES:  Razor  A  Tl*  appoints  P»te  Gfberga 
VP  of  A&R.  He  will  continue  to  serve  as  a  manager  at  Career 
Artist  Management. 

Wind-up  Records  names  Adam  Zengel  director  of  brar>d- 
ing.  He  was  manager  of  synchronization  at  Imagem  Music 
Group. 

PUBLISHING:  BMI  promotes  Stuart  Rosen  to  senior  VP/gen- 
eral counsel.  He  was  VP  of  legal. 


TOURING:  The  Wndish  Agency  taps  Daniel  Traci  as  a  music 
agent  in  New  York.  He  was  an  agent  at  Intemational  Creative 
Management. 

Nededander  Concerts  taps  Shannon  Russell  as  sales  man- 
ager for  the  City  National  Grove  of  Anaheim  (Calif.)  venue. 
She  previously  held  the  dual  roles  of  director  of  convention 
services  and  senior  sales  manager  at  the  Sheraton  Anaheim 
Hotel. 

DIGITAL:  Mobile  app  development  Arm  Mobile  Roadie  ap- 
points Andrew  Mains  COO.  He  was  VP  of  sales  and  marketing 
atTopspin. 

TV/FILM:  BET  Networks  names  Eddie  Hill  senior  VP  of  con- 
sumer marketing.  He  was  senior  VP  of  marketing  at  WWE. 


RELATED  FIELDS:  RightsFlow  appoints  Fred  Beteille  senior 
VP  of  operations  and  technology.  He  was  senior  director  of 
strategk  technology  at  the  Harry  Fox  Agency. 

SESAC  promotes  J.D.  Connell  to  VP/counsel  of  new  media 
licensing.  He  was  director  of  new  media. 

Webster  A  Associates  Public  Relations  &  Marketing  pro- 
motes <  lemy  Westby  to  VP of  operations.  He  was account 
executive. 

—Edited  by  Mitchell  Peters 


GOOJ3WORKS 

FAR'EAST  MOVEMENT  PREPS  ISA  CONCERTS 

liitlifcoininiiwceks.  Asian-American  group  Far*  East  Movement 
and  film  productioncrew  Wong  Fu  Productions  will  stage  some  of 
tlieirbiggestcharity-fbcusedliitirnationalSetiR'tAgi'iils  concerts 
yet  tor  fans  in  Northern  and  Southern  California. 

A  portion  of  ticket  sales  proceeds  from  the  concerts — Sept.  24 
at  the  San  Jose  Civic  Auditorium  and  Oct.  1  at  Long  Beach's  Harry 
Bridges  Memorial  Park  on  the  Queen  Mary — will  be  donated  to 
youth  educational  nonprofit  4C  the  Power. 

Since  2008.  Far*East  Movement  and  Wong  Fu  Productions 
have  staged  IS  Aconcerts  in  Los  Angeles,  New  York.  San  Francisco 
and  Seattle.  The  group's  Kev  Nish  says  the  L.A.-based  hip-hop 
act — which  also  includes  members  Prohgress.  |-Splif  and  D|  Vir- 
man — has  woHcpd  with  4C  the  Power  through  ihc  years  and  has 
evenpartidpatedinworkshops.'Wc'dgoandleachworkshopsand 
try  to  inspire  kids,  especially  with  budgets  being  cut  in  schools." 
says  Nish,  whose  group  is  in  the  studio  working  on  the  follow- 
upalbum  to2010"s  Free  Wired (Interscope/Cherrytree),  which 
spawned  the  Billboard  Hot  100  No.  1  "Like  a  06."  "Tlie  first  that 
goes  out  is  music  and  any  thingcreattve." 

In  addition  to  Far*F.ast  Movement,  acts  confirmed  to  perform 
include  YouTube  stars  Ryan  Higa  and  David  Choi,  "America's 
Best  Dance  Crew"  champ  l.aM.mE,  comedian  Kevin  Wu  and 
singer  Cathy  Nguyen  in  San  )ose.  and  B.o.B  and  Sean  Kingston 
in  Long  Beach. 

Tickets  for  the  events  art  availableat  ISAtv.com. 

—Mitcheii  Peters 


Last  tim9  Happy  Roots  dnspped  by  Billboard,  the  rap  group  was  celebrating  tt>e 
goW-cefllfied  success  of  Its  2002  Atlantic  debut.  Watermelon.  Chicken  &  Gntz. 

(During  the  Los  Angeles  stopover  on  its  current  tour,  the  act  visrted  Billboard  senior 
correspondent  Gall  MHchal  to  discuss  the  Oct  11  arrival  o*  fifth  album  Nappy 
DptOrg.  The  new  set,  released  through  Nappy  Roots  Entertainment  Group/ 
,  AVJ  Records,  v/as  produced  by  the  pioneering  collectrve  Organized  Noize  (TLC, 
OutKast,  Goodie  Mob)  From  left  are  Nappy  Roots'  PhhscalM.  Mitchell  and  Nappy 
Roots'  B,  Stale  Big  V  CdkJ  Vno).  Sklrwiy  DeVHte  and  Ron  Clutch,  khotq  aki  kaneko 


backtMAt  a  blllboard.com. 
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EDITED  BY  ELIZABETH  HURST 


"This  IS  the  biggest  rwght  of  our  cdfeef^  Gourds  accordwrastAeyboardistOaudeBefnart  ;  i-i-t  -  -,|r- 

coontry  band's  album  release  party  at  Los  Angeles'  Echo  on  SepL  13,  But  the  smites  on  .jt '  i 
venue  proved  it  was  an  evening  to  remember,  The  Austin-based  group  was  in  high  spnit  ' 
Records  dobul,  OfdMjdJoy  From  leU  Gourds  mdrurjor  Jo*  PiImiiIU,  Vanguard  senio>    ■  : 

Locy  Sobtfti      .nr  !■.  .ni  n v I .  .r I'-i'/iv Hulc QWiOty  (|T'-^ 'fi  r.Di.ffl^  ■r-r-n-ibr'rsKakht.angford'.Lj'     t  n  ,.i  Jimmy 

Smith    II    ■  '  ^-    .  ■  if  national  pronx>1i<"' Ayappa  Biddanda  I  ^  '  t^w,  middle).  Bernard,  Vanguard  VP  ot  ASP 

Stephen  Brow  er  middle.  With  glasse-  n  :  '  ■  V'-'..        roup  director  of  A&R  BUI  Bwitley.  Gourds 

I  .  i:  .1  ■  I  ,  Kevin  "Shinyribs"  Russell  i' white  shirt)  anil  Max  Johnston    im,  i  ■ M,  .jljisei)  '-i""' ■  "n  ■<Kti  (iif;.-. 


On  Sept.  13.  the  RIAA  sent  tin  eight-year  chairmarv'CEO  Mhch  Bainwol  Cleftrfi  [5' 

m  styte  with  the  "Vou  Say  Goodbye.  I  Say  Hello"  event  that  also  welcomed  M 

his  successor,  Caiy  StMimin.  at  its  Washington,  D.C..  headquarters.  ^^^m 

Bainwol  is  leaving  to  become  CEO  of  the  Alliance  of  Automobile 

Manufacturers  Sherman  has  served  as  Ri  AA  president  s*ice  200)  after 

joining  the  organization  m  1997.  They  pose  here  with  a  commemorative 

plaQue  presented  to  Bainwol  at  the  event,  rv^oro  cabiy  oiamr 


#  #  ji  i 


GUILD  OF 
MUSIC 

SUPERVISORS 
STUMPS 
DURING 
EMMY  WEEK 

It  was  no  cotnddence  that  the  Guild  of  Musk  Super- 
visors held  a  get-together  on  Sept.  12— sandwiched 
between  the  Creative  Arts  Emmy  Awards  on  Sept.  10 
and  the  Primetime  Emmy  Awards  on  Sept.  18.  Presi- 
dent Maureen  Crowe  wants  the  troops  to  rally  behind 
GMS'  push  for  a  music  supervision  Emmy.  "When 
you  elevate  the  music  supervisors,  you  elevate  the 
music,"  Crowe  told  Billboard.biz  at  the  gattiering, 
held  on  the  rooftop  pool  patio  of  the  London  Hotel  in 
West  Hollywood,  Calif,  photos.-  michael  tighe 

UPPER  LEFT:  "True  Blood"  supervisor  Gary  Calamar 

recounting  his  recent  tnp  to  Germany's  Popkomm  (or  GMS' 
Maurewi  Croww  (right)  and  Julia  Mva.  owner/presidefit  of 
Pour  Jay's  Music  Publishing  and  GMS  sponsor 
UPPER  RIGHT.  The  event  resembled  a  family  gathering  as 
more  than  40  music  supervisors  were  loined  by 
publishers  and  music  library  representatives  feasting  on 
hamburgers  and  trufBe  fries  From  left:  Sony/ATV  MuStC 
Publishing  director  of  videogames,  film  and  TV  music 
Randy  Shaffer  and  VPs  of  him  &  T  V  mustc/music 
supervisors  Wend*  Cnjwl«y  and  Bll»y  GottMb.  BMG  VP  of 
film  &  TV  catalog  markebng  Ed  Razzano:  "Vamptre  Diaries" 
music  supervisor  Chris  Moiere.  Q'Viva"  mus»c  clearance 
coordinatoi'  Joay  Slr>g*r,  jnrj  Rttording  Academy  tnjstee 
and  writer/producer  DarreH  Brawn 

LOWER  LEFT  Enjoying  the  refreshments  are  (from  left) 
music  supervisor  TTyvga  Town.  GMS'  Maunan  Cronw  and 
Television  Academy  governor  Marti  Wattars 

LOWER  RKSHT^  GMS'  Maureen  Crow*  (left),  Killer  Tracks 
VP  of  sales  Anna  Maria  HaJI  and  Song  Stew  founder 
Jonathan  McHugh  chat  about  the  ways  in  which  ttie  guiki 
can  better  petition  for  its  members. 
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VER  3  MILLION  SINGLES  AND  GROWING 


#1  Billboard  Hot  100 
#  1  Top  40  Mainstream 
#1  HotAC 
#1  iTunes 
#1  Digital  Single 


A. 

  octone 


octone 


#1  UK 

#1  Europe  Airplay 

#1  Europe  Diqital 

#1  Canida 

#1  Australia 
and  more 


(D&20t  1  A&M/Odone  Records 

vyww.moroon5.com    www.amoctone.com    www.lwilter.com/maroon5  www.facebook.com/marooo5 
MANAGEMENT:  JORDAN  FELDSTEIN  /  CAREER  ARTIST  MANAGEMENT 


"Every  day  I  get  to  help 
talented  musicians  and 
business  managers  achieve 
their  financial  goals." 

During  25  years  of  working  in  financial  services, 
I've  learned  to  look  beyond  the  obvious.  My  team 
works  with  every  client  to  identify  the  set  of  goals  and 
objectives  that  will  satisfy  and  sustain  them  best.  We 
keep  listening  until  we  get  it  just  right.  Everything 
we  do  is  tailored  around  this  plan,  and  we  adapt  it  as 
their  needs  grow  and  evolve. 

City  National  is  The  way  up'  for  your  business. 


Holly  BeU 

Senior  Vice  President 

City  National  Entertainment 


Experience  the  Difference. 


Contact  Holly  today  at  (615)  425-4702 

54  Music  Square  East,  Suite  100 
Nashville 

cnb.com/ nashville 


City  National  Bank 

The  way  up.' 


City  National  Entertainment 


Member  FDIC 
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THE  MACHINE 


Miss  Welch,  on  her  own  terms 
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25  YEARS  OF 
THE  HOT  LATIN 
SONGS  CHART 


lESI 


THE  BOSS 
TEAM 
THAT  BUILT 
FOSTER 
THE  PEOPLE 


DJ DRAMA 

jane's  addiction 
kaumiller-heidke 
Amodeselektdr 

ItOTTY  McCREERY 


Sports  and  Entertainment  Specialty  Group.  Just  as  good  music  takes  the  right  skill,  so  does 
financial  guidance.  That's  why  our  client  advisors  are  true  music  industry  insiders  with  a  proven  track  record 
of  delivering  the  right  solutions  exactly  when  you  need  them.  We  understand  how  contract  changes  can  affect 
you.  And  how  your  credit  needs  will  vary  throughout  your  career.  Simply  put,  your  business  is  our  business. 
Call  Andrew  Kintz"  at  615.748.4434  or  visit  suntrust.com/talent. 

Royalty  ft  Catalog  Lending  Financial  Planning  Retirement  Planning  Investment  /itanagement 

'  Andrew  Kinlz,  Managing  Diraaw,  Sports  and  Enlerlainmenl  Specialty  Group,  is  a  legislered  represenlalive  of  SunTnisl  Invcslm™!  Sw vicci,,  Inr; ,  mi  m  emiJo^ee  ol  SunTnisI  Banlis.  Inc. 
Securities  and  Insurance  Products  and  Seniices:  Are  not  FDIC  or  any  other  Sovernment  Agency  Insured  •  Are  not  Bank  Guaranteed  •  May  Lose  Value 

SunTrust  Spoils  and  Enter lanmenl  Specialty  Group  is  a  mailieling  name  iB«d  Dy  SunTrust  Banks.  Inc  ,  and  tlie  loltowiiig  alltoles  B.inking  and  liusi  proaucls  and  services  are  prowled  liy  SunTrust  Bank  Secunlies  msurance  (including  annuities 
and  certain  life  insurance  produOs)  and  other  inveslment  products  and  seniins  are  offered  liy  SunTrust  Inveslmanl  Services.  Inc ,  an  SEC-registeied  «ive5lmenl  adviser  and  brokei/doalM  and  a  memlier  o(  FINIW  and  SIPC.  Oilier  insurance  products 
and  Hfvlcas  are  oDsrsd  by  SunTnisl  Insurance  Services.  Inc ,  a  tcwised  insurance  agency 

e  201 1  SuiTnsI  Banks,  Inc  SunTrusI  and  Lr»e  Solid  Bank  Sold,  are  (ederaty  registered  service  marks  of  Sun  Trust  Banks.  Inc 


SunTrust 

Live  Solid.  Bank  Solid. 
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.COM  EXCLUSIVES 

Visit  Billboarcl.com  to  see 
who  made  our  annual  21 
Under  21  list  of  music's 
biggest  young  hitmak- 
ers.  Bleber,  Greyson  and 
Selena  return,  and  new 
faces  include  K-pop's 
HyunA  and  P&B  boy  band 
Mindless  Behavior. 


FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  wfith 
Loeb  &  Loeb.  is  set  for 
Nov.  17-18  in  San  Francisco. 
Keynotes  include 
Turntabte.fm's  Seth 
Goldstein  and  SV  Angel's 
Ron  Conway.  More:  future 
soundconference.com. 


FILM  &  TV  MUSIC 

The  Billboard/Hollywood 
Reporter  Film  &  TV  Music 
Conference  will  take  place 
Oct.  24-25  at  Los  Angeles' 
Renaissance  Hollywood. 
Speakers  have  been 
announced.  For  more, 
go  to  filmandtvmusic 
conference.com. 


TOURING 

The  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowCtix, 
are  Nov.  9-10  at  the 
Roosevelt  in  New  York. 
Panels  and  speakers  have 
been  announced.  Details 
at  billboardtourtng 
confcronce.com. 
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BOSCertified  Spin  Awards  August  2011  Recipients: 


S 


4900,000  SPINS 

How  To  S  a»e  A  Lit e  /  T  ii  I  F I  a  y  /  Epic 
Iris/ Goo  Goo  Dolls/Reprise 

4700,000  SPINS 

Bubbly/Colble  Caillal/Universal  Republic 
Drift  Away/ Uncle  Kracker/RRP 
Dynamite/ Taio  Cruz/Mercury/IDJMG 
Hot  N  Cold/ KalyPerry/Capltol 

4600,000  SPINS 

California  Gurls/Kaly  Perry  Feat.  Snoop  Dogg/Capltol 

DJ  Got  Us  Fallin'  In  Love/Usher  Real  Pitbull/LaFace/Jlve/RCA 

Poker  Face/ Lady  GaGa/Streamllne/KonLlve/Cherrytree/lnterscope 

The  Way  I  Are/Tlmbaland  Feat.  Ken  Kilson/Mosley/Biackground/lnterscope 

4500,000  SPINS 

All  The  Small  Thin||S/Bllnk-182/MCA 

Bye  Bye/Jo  Dee  Messlna/Curb 

Heaven/Cielo/Los  Lonely  Boys/Epic/Or 

It's  A  Great  Day  To  Be  Alive/Travis  Trilt/Columbia 

Raise  Your  Glass/P'nk/LaFace/RCA 

Rolling  In  The  Deep/  Ad c I e /Columbia 

SoWhat/P'nk/LaFace/RCA 

Write  This  Down/ George  Strait/MCA 

You're  Beautiful/James  Blunl/Custard/Atlantic 

4400,000  SPINS 

Give  Me  Everything/ Pitbull  Feat.  Ne-Yo.  Alrojack  &  Nayer/Mr.  305/ 

Polo  Grounds/J/RCA 
Underneath  It  All/ No  Doubl/lnterscope 
Whataya  Want  From  Me/Adam  Lamberl/19/RCA 

4300,000  SPINS 

California  Love/  2Pac/Death  Row/lnterscope 
Down  Dn  Me/ Jeremih  Feat.  50  Cent/Mick  Schultz/Def  Jam/IDJMG 
On  The  Floor/Jennller  Lopez  Feat.  Pitbull/lsland/IDJMG 
Party  Rock  Anthem/ LMFAO  Feal  Lauren  Bennett  &  GoonRock/Party  Rock/ 
will.i.am/Cherrytree/lnterscope 

4100,000  SPINS 

Best  Thing  I  Never  Had/Beyonce/Parkwood/Columbla 
Country  Girl  (Shake  It  For  Me)/ Luke  Bryan/Capltol  Nashville 
Dirt  Road  Anthem/ Jason  Aldean/Broken  Bow 
I  Smile/Kirk  Franklm/Fo  Yo  Soul/Gospo  Centrlc/Verlty/RCA 
Shake  Me  Down/Cage  The  Elephani/DSP/Jlve/RCA 

450,000  SPINS 

El  Ardilio/ Larry  Hernandez/Fonovlsa 

I  Love  You  This  Blg/Scolly  McCreery/19/Mercury  Nashvllle/lnterscope 
I'm  Into  You/  lennifer  Lopez  Feal.  Lil  Waync/lsland/IDJMG 
Listen  To  The  Sound/Building  429/Essentlal/PLG 
Long  Hot  Summer/ Keilh  Urban/Capllol  Nashville 
Love  Don'1  Run/Sieve  Holy/Curb/New  Revolution 
Made  in  America/Toby  Keilh/Show  Dog-Universal 
Mr  Saxobeat/Alexandra  Stan/Ultra 
My  Body/  loiing  The  Giant/Roadrunner/RRP 
You  Make  Me  Feel.../CDbra  Slarshlp  Feal.  Sabi/Decaydance/ 
Fueled  By  Ramen/Atlanllc/RRP 


THE 
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ORDER  NOW 

Rostrum  chief  on  Mac 
Miller  release  plan 


TIME  IS  TIGHT 

George  Clinton's  UMG 
suit  over  royalties 


LIKE  TO  SHARE 

Facebook  embraces 
music  streaming 


AT  YOUR  SERVICE 

Ex-Capitol  Latin  chief 
launches  new  firm 


ROLL  WITH  THE  NEW 

A  chat  with  Select-O- 
Hits'  Johnny  Phillips 


2YNGA 
PARTNERS 
WITH  ENRIQUE 
IGLESIAS 

Zynga's  CityVille.  a 
Facebook  game  that 
boasts  some  72  million 
users,  is  teaming  with 
Enrique  Igleslas  to  help 
promote  his  Euphoria 
tour  within  the  game. 
Under  the  deal,  Igle- 
slas fans  will  be  able  to 
add  a  Euphoria  Arena 
as  a  building  in  their 
city,  where  visitors  can 
visit  and  which  earns 
virtual  credits  just  like 
other  CityVille  build- 
ings. Fans  can  also  add 
Igleslas'  avatar  to  their 
world— an  automated 
character  that  exists 
in  the  virtual  city  like  a 
resident  and  that  Inter- 
acts with  players  and 
visitors  with  prepro- 
grammed phrases. 

SPOTIFY 
ROLLS  OUT 
'PRIVATE 
LISTENING' 

Spotify  has  updated 
the  service  to  enable 
users  to  opt  out  of 
having  all  songs  they 
listen  to  listed  in  their 
Facebook  ticker.  The 
"private  listening" 
function  was  rolled  out 
after  the  subscription 
service's  integration 
with  Facebook  raised 
privacy  concerns.  To 
use  the  new  private  lis- 
tening mode,  users  will 
need  to  update  their 
current  version  of  the 
software  and  select 
the  option  from  the 
"file"  menu  bar. 

SHAZAM 
DROPS  LIMITS 
ON  FREE 
SONG  IDs 

Music  identification 
application  Shazam 
has  removed  the  limi- 
tations on  how  many 
songs  users  can  ID  for 
free  when  using  its 
free  iPod  app.  Those 
paying  for  the  Shazam 
Encore  premium  app 

have  long  been  able 
to  ID  as  many  songs 
as  they  like,  but  free 
users  were  limited  to 
five  songs  per  month. 
Users  of  the  ad-free 
Encore  tier  will  still 
have  access  to  added 
services  like  LyricPlay. 
which  streams  lyrics  to 
songs  as  they  play. 

Reporting  by  Antony 
Bruno. 


BY  PHIL  GALLO 


Completist  At  Core 

EMI's  Pink  Floyd  reissues  are  the  latest  in  a  wave  of  complete-catalog  sets 


EMl's  iifw  Pink  Floyd 
boxed  set  and  its 
planned  release  of  ad- 
ditional multiple-disc  sets  de- 
voted to  individual  titles  will  no 
doubt  attract  a  lot  of  attention  in 
this  fall's  reissue  market. 

It  has  the  splashiest  launch 
(including  the  recent  re-creation 
of  the  cover  of  Animals  at  Batter- 
sea  Power  Station  in  London),  a 
jaw-dropping  number  of  unre- 
leased  tracks,  extensive  booklets, 
elaborate  configurations  and  a 
chance  to  find  a  place  under  nu- 
merous Christmas  trees  during 
the  holiday  season. 

But  perhaps  the  most  strik- 
ing thing  about  the  Pink  Floyd 
campaign  is  that  its  comple- 
tist approach  to  its  subject  has 
plenty  of  company  this  year. 
On  Sept.  1,  Rhino  released 
the  staggering  73-CD  Grate- 
ful Dead  collection  Europe  '72: 
The  Complete  Recordings,  chron- 
icling the  entirety  of  the  band's 
European  tour  of  that  year.  And 
Sony  Legacy's  Complete  Albums 
Collection  series,  which  has  al- 
ready released  sets  devoted  to 
such  acts  as  the  Byrds,  Leonard 
Cohen,  john  Denver  and  Earth. 
Wind  &  Fire,  has  new  sets  com- 
ing this  fall  for  Electric  Light 
Orchestra.  Weather  Report  and 

the  Malidvishiiu  Orctit-Kira. 

The  concept  isn't  new.  At- 
lantic released  Led  Zeppelin's 
The  Complete  Studio  Recordings 
in  1993.  Germany's  Bear  Fam- 
ily Records  has  long  special- 
ized in  premium-priced  sets 
for  early  rock'n'roll  and  coun- 
try artists,  and  mail-order  label 
Mosaic  Records  produces  lim- 
ited-edition jazz  collections, 
such  as  its  recent  release  of  the 
Modern  jazz  Quartet's  Com- 


plete Atlantii'  Studio  Recordings. 

But  never  before  have  so 
many  "complete"  sets  found 
their  way  to  market  at  the  same 
time.  These  big-ticket  items  are 
targeting  40-and-older  comple- 
tists  and  fans  willing  to  drop 
anywhere  from  $100  to  almost 
$500  on  a  boxed  set.  The  fact 
that  labels  haven't  limited  the 
release  of  such  sets  to  the  ail- 
important  fourth-quarter  re- 
lease window  shows  faith  in  the 
power  of  nostalgia,  graphics  and 
high-quality  sound. 

"We  spent  the  better  part  of 
20  years  doing  the  [reissue]  busi- 
ness as  individual  pieces  and  it 
became  fragmented,"  Sony  Leg- 
acy VP  of  A&R  and  content  |ohn 
lackson  says.  "Our  Cheap  Trick 
campaign  was  the  first  three  al- 
bums and  \At  Rudokan] — but 
what  about  everything  else?" 

Aside  from  their  premium 
price,  one  of  the  other  key  chal- 
lenges facing  complete-catalog 
boxed  sets  has  been  the  shrink- 
ing number  of  physical  retail  out- 
lets that  would  carry  such  titles. 
As  a  result,  much  of  the  market- 
ing is  focused  online,  including 
official  artist  websites,  fan  clubs 
and  other  Web  communities. 

Sony  Legacy  sells  its  Complete 


Albums  Collectioi\  series  exclu- 
sively through  its  PopMarket. 
com  daily  deal  site.  Rhino  sold 
out  its  7.200-unit  run  of  the 
Grateful  Dead's  Europe  '72  in 
four  days  through  the  band's 
official  site  Dead.net.  To  meet 
demand.  Rhino  then  offered — 
at  the  same  price  of  $450 — an 
"Ail  the  Music"  edition  of  Europe 
'72  that  includes  all  22  shows  on 
72  discs  in  soft-packs,  but  with- 
out the  coffee-table  book  from 
the  limited  edition. 

"The  great  thing  about  Dead, 
net,"  says  Mark  Pinkus,  senior 
VP  of  worldwide  licensing  for 
Rhino  and  Grateful  De^  Proper- 
ties, "is  that  fans  are  consistently 
looking  there  for  new  releases 
and  this  has  given  us  encour- 
agement that  fans  are  ready  to 
Step  up  and  buy  flarge  boxes]." 

EMI's  Pink  Floyd  campaign 
appears  poised  to  be  the  fall's 
most  prominent  reissue  rollout. 
On  Sept.  27,  the  label  released 
Discovery,  a  16-CD  collection 
that  includes  all  of  the  band's 
studio  albums.  There  is  also, 
for  the  first  time  in  the  group's 
career,  a  single-disc  "best  of 
collection  that  EMI  sees  as  a 
mainstay  for  Walmart.  Target 
and  other  big-box  retailers. 


Open  your  heart,  I'm  coming 
Discovery  boxed  set  (above). 

Also  coming  are  "Immer- 
sion Box  Sets"  dedicated  to  The 
Dark  Side  of  the  Moon,  Wish  You 
Were  Here  and  The  Wall.  Each 
will  contain  five  to  seven  discs, 
with  5.1  surround  and  quadra- 
phonic mixes  plus  books  and 
artwork,  as  well  as  simpler  ver- 
sions with  fewer  discs.  The  Dark 
Side  of  the  Moon  sets  were  re- 
leased Sept.  26  with  Wish  You 
Were  Here  editions  due  Nov.  7: 

the  iwo  vcrsinns  nfThe  Wall  are 

coming  Feb.  27. 

TTie  rollout  is  designed  to  use 
Pink  Floyd's  biggest-selling  al- 
bums as  tentpoles  for  the  se- 
ries, says  Bill  Gagnon.  senior 
VP/GM  of  catalog  marketing 
for  EMI  Music  North  America, 
noting  the  budget  to  market  and 


home:  PINK  FLOYD  and  EMI's 

advertise  the  Pink  Floyd  albums 
i.s  north  of  $2  million. 

EMI's  September  2009  reis- 
sue of  the  Beatles  catalog  was  an 
encouraging  sign  of  consumer 
interest  in  complete-catalog  col- 
lections. Gagnon  says.  The  cam- 
paign included  the  release  of  a 
16-disc  stereo  boxed  set  that  has 
sold  258.000  units  in  the  United 
States,  and  a  13-disc  mono  box 
that  has  sold  63.000,  according 
to  Nielsen  SoundScan. 

"The  lesson  we  learnttl  [from 
the  Beatles  reissues]  is  that  if 
you  develop  very  high-end  prod- 
uct, people  will  perceive  them  as 
good  consumer  value."  he  says. 
"We  were  nervous  with  the  Bea- 
tles [boxesj,  but  that  experience 
has  given  us  confidence."  •  •• 


f  MOBILE:  For  24/7  news  and  analysis  on  your  callphortA  or 
k  mobile  device  go  to  mobne.blllboard.blz. 
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BILLBOARD  TOURING  CONFERENCE  TO  FEATURE 
SESSIONS  ON  NKOTBSB  TOUR.  AMOS  LEE 
The  highly  successful  New  Kids  on  the  Block/Bactcstreet  Boys 
tour  and  the  development  of  singer/songwriter  Amos  Lee  will 
be  the  focus  of  two  separate  "Road  Cases"  sessions  at  the 
eighth  annual  Billboard  Touring  Conference  &  Awards,  set  for 
Nov.  9-10  in  New  York. 

"NKOTBSB:  Anatomy  of  a  Home  Run"  will  break  down  the 
ground-brealdng  co-headlining  NKOTBSB  tour,  a  trek  that  sold 
more  than  500,000  tickets  and  emerged  as  one  of  the  sleeper 
tours  of  2011.  Key  players  on  har>d  to  discuss  the  tour  will  Include 
BSB  manager  Peter  Katsis  of  Prospekt  Park;  NKOTB  marwger 
Jared  Paul  of  AGPS;  actor/singer  Donnle  Wahlberg  of  NKOTB; 
Oarryl  Eaton,  agent  at  Creative  Artists  Agency  (CAA);  and  Brad 
Wavra,  VP  at  Live  Nation. 

Immediately  preceding  the  panel  discussion  will  be  an  art- 
ist development  session  that  will  examine  the  touring  career  of 
Lee,  whose  critically  acclaimed  songs  and  strategic  tounr>g  led 
to  a  significant  career  uptick  this  year. 

Sir>ce  the  release  of  the  Blue  Note  artist's  self-titled  album  in 
2005,  Lee  has  combined  key  supporting  slots  and  select  head- 
lining and  high-profile  festival  appearances  to  become  an  artist 
many  in  the  industry  feel  is  poised  to  break  through  to  major 
headlining  status.  Participating  in  the  session  will  be  Lee;  his 
managers  Perry  Greenfield  and  Kevin  Morris  at  Red  Light  Man- 
agement; EMI  senior  VP  of  marketing  Zach  Hochkeppel;  Joe 
Srauner,  the  responsible  agent  for  Lee  at  CAA;  and  AEG  Live 
promoter  Lenore  Kindor. 

The  Billboard  Touring  Conference  &  Awards  will  be  held  at 
the  Roosevelt  Hotel.  For  more  informatfon  and  to  register,  go  to 
billboardtouringconf ^ence.com . 

BILLBOARD'S  FUTURESOUND  TO  EXAMINE 
DIGITAL  MUSIC  CHALLENGES 
Billboard's  FutureSound  conference,  which  will  take  place  Nov. 
17-18  in  San  Francisco,  will  feature  top  decision-makers  in  music 
and  technology  discusslrvg  how  right-holders.  Investors  and  de- 
velopers can  solve  chalier>ges  facing  the  digital  music  market. 

Opening  the  conference  will  be  a  keynote  by  Ron  Conway, 
"super  angel"  investor  of  such  companies  as  Google,  Twitter, 
Napster  and  Foursquare.  He'll  discuss  the  opportunities  and 
barriers  that  exist  in  the  digital  music  startup  scene. 


GREGORY 
DELLICARPINI  JR. 


On  the  second  day,  Tumtable.fm  founder/chairman  Seth 
Goldstein  and  other  key  investors  ar>d  partners  in  the  company 
will  present  a  keynote  case  study  examining  the  success  and 
future  plans  of  this  year's  hottest  digital  music  service. 

Other  executives  scheduled  to  participate  in  FutureSound  In- 
clude Universal  Music  Group  Distribution  senior  VP  Mitch  Rotter 
on  what  labels  kxik  for  when  considering  partnerships,  Mayfieki 
Fund  managing  director  Tim  Chang  on  the  future  of  venture 
capital  Investment  in  digital  music,  GrooveShark  executive  VP 
Paul  Geller  on  what  startjps  can  teach  the  musk  Industry  about 
monetization  and  island  Def  Jam  senior  VP  Jon  Vanhala  on  ap- 
plying the  application  programmir>g  interface  (API)  model  to 
music  Ikensing. 

Billboard's  FutureSound  confererKe  will  be  held  at  Terra.  Visit 
futuresoundconfererKexom  for  nxire  Infom'^atton  and  registration. 

ANDREW  HAMPP  NAMED  SENIOR 
CORRESPONDENT  AT  BILLBOARD 

Andrew  Hampp  has  been 
^^^^^^^  named  senior  correspon- 

dent  for  branding  at  Bill- 
I  board,  where  he  will  cover 

\  M^B^I  rtewrs  and  devek}ping  trends 

\         ^^^^^B  ^"^i^*  endorsements,  tour 

sponsorships,  commercial 
licenstr>gar>d  other  intersec- 
.  tions  of  music  and  advertis- 

^^^11^^^^^      ing.  He  is  based  in  New  York 
\       ^^^^^fe   ^"'^  reports  to  Billboard 
deputy  editor  Louis  Haa 
Hampp.  a  native  of  Tiffin,  Ohio,  comes  to  Billboard  from  Ad- 
vertising Age,  where  he  spent  five  years  covering  media  and 
entertainment  in  New  York  and  Los  Angeles.  He  most  recently 
served  as  Los  Angeles  bureau  chief  from  2009  to  2011,  cover- 
ing a  variety  of  industries.  Including  cable  TV.  radio,  out-of- 
home,  entertainment  and  music,  while  also  contributing  to 
events  and  special  reports  like  Ad  Age  Digital,  Digital  West, 
Madison  &  Vine,  Entertainment  A-List  and  Media  Evolved. 
Prior  to  joining  Ad  Age  in  2006,  ArKkew  covered  music  for  the 
Columbus  (Ohk>)  Dispatch. 

CHUCK  DAUPHIN  NAMED  COUNTRY  NEWS 
EDITOR  OF  BILLBOARD.COM 
Chuck  Dauphin  has  been 
named  country  news  edi- 
tor of  Billboard.com.  He 
is  based  In  Nashville  and 
reports  to  Billboard.com 
editor  M.  Tye  Comer.  Dau-  ^^^B  k  \ 
phin  has  been  Involved  in 
the  country  music  busi- 
ness for  20  years,  with  his 
career  starting  out  In  radio 
at  WDKN  Dickson,  Tenn.,  in 
1991.  He  also  has  worked  at 
the  Interstate  Radki  Network  and  WFGZ  Dickson,  and  can  cur- 
rently be  heard  on  WNKX  Centerville,  Tenn.  He  has  also  written 
for  such  mc»gazlnes  and  websites  as  MusicNewsNashville.com. 
MusicCttyNews.com  and  Roughstock.com  and  htas  Interviewed 
some  of  the  biggest  stars  in  the  industry  including  Blake  Shel- 
ton,  Tim  McGraw  and  Martina  McBride.  He  can  be  reached  at 
chuck.dauphini!a;billboard.com. 

GREGORY  DELLICARPINI  JR.  NAMED  FASHION 
EDITOR  OF  BILLBOARD.COM 

Gregory  DelliCarpini  Jr.  has  been  named  fashion  editor  of  BiN- 
board.com.  He  is  based  in  New  York  and  reports  to  Billboard, 
com  editor  M.  Tye  Comer.  DellfCarpini  will  discuss  ttie  latest  con- 
vergences in  fashion  and  music  in  his  new  column,  the  Hook, 
^ich  launched  on  the  site  In  early  September.  As  a  graduate  of 
Skidmore  College,  he  was  trained  In  art  history,  art  and  design. 
After  studying  architecture  at  the  Harvard  Graduate  School 
of  Design,  he  went  on  to  explore  a  variety  of  creative  realms, 
such  as  photography,  interior  design,  exhibition,  communica- 
tion and  fashion  design.  Most  recently,  DelliCarpini  worked  at 
Vogue  magazine  and  Full  Frontal  Fashion.  He  can  be  reached 
atgregoryjrct^tMllboard.com.  • 
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In  2003,  Pittsburgh  native  and  former  execu- 
tive assistant  to  Antonio  "L.A."  Reid  at  Arista 
Records  Benjy  Grinberg  started  his  own  iatiel, 
Rostrum  Records.  Eight  years  later,  Rostrum  is 
riding  high  on  the  success  of  flagship  artist  Wiz 
Khalifa,  who  hit  No.  1  eariier  this  year  with  "Black 
and  Yellow,"  setting  up  a  No.  2  bow  for  his  third 
album.  Rt^ling  Papers  (RostrunVAtlantk:).  Now, 
Rostrum  is  turning  its  attention  to  Mac  Miller,  a 
Pittsburgh  rapper  with  an  online  presence  that 
includes  900.000-plus  TWitter  followers  (@ 
MacMiller),  more  than  1.3  million  likes  on  Face- 
book  and  at  least  ooe  video,  for  the  song  "Don- 
ald TVump,"  with  25  nr^Hiorv-plus  YouTUbe  views. 

Miller's  debut.  Blue  Slide  Park,  is  due  Nov.  8 
on  Rostrum  with  physkai  distribution  through 
Fontana,  but  at  midnight  ET  on  Sept.  27,  Miller 
anrraunced  on  Ustream  a  preorder  campaign 
designed  to  incentivtze  Miller's  fans  for  preor- 
dering  the  album  en  masse  (Billboard.btz,  Sept 
28).  Working  with  digital  distributor  INgrooves 
and  retailers  including  iTunes  and  other  part- 
ners. Rostrum  will  re\ease  Blue  Slide  Park  within 
24  hours  after  100,000  preorders  are  placed, 
slKXild  that  benchmark  be  met,  as  well  as  incen- 
tives at  the  25,000  and  50,000  marks:  the  re- 
lease of  the  set's  titie  track  and  a  $50,000  dona- 
tk>n  to  the  Make-a-Wish  Foundation  on  behalf 
of  Miller  and  Rostrum,  respectively. 

In  an  exclusive  interview  with  Billboard  just 
hours  before  the  announcement,  Grinberg,  33, 
spoke  about  the  plan. 

O  How  did  the  preorder  plan  come  about? 

The  idea  of  doing  the  typical  sales  and  distribu- 
tion seemed  really  old  school  to  us.  so  we  started 
thinking  of  things  we  could  do  to  engage  fans, 
to  engage  partners,  to  make  people  more  inter- 
ested in  the  album.  So  Mac  and  I  came  up  with 
the  idea:  "What  if  we  left  it  up  to  the  fans  as  far 
as  when  this  album  would  come  out?  And  what 
if  we  gave  them  goals — to  a  certain  degree — and 
let  them,  by  motivating  each  other,  get  this  album 
out  as  soon  as  possible  and  in  the  best  way? "  We 
woriced  it  out  with  all  of  our  partners  that  if  we 
preorder  100.000.  we  can  release  the  album  the 
next  day — which  has  never  happened,  ever. 
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0  You  mentioned  your  partners— so  this 
program  is  broader  than  Just  iTunes? 

ITunes  is  obviously  the  most  major  digital  out- 
let for  us,  so  they  were  an  important  part  of  the 
conversation.  Because  it's  such  a  big  operation— 
there's  a  lot  of  moving  parts — you  have  to  talk  to 
a  lot  of  people  and  make  sure  that  some  of  what 
we  wanted  to  do  was  possible.  For  Amazon  and 
some  of  the  other  digital  outlets,  changing  things 
like  the  release  date  with  the  preorders  was  a  little 
easier.  Hot  Topic  is  a  huge  fan  of  Mac,  and  they 
came  onboard,  wanting  to  help  push  a  physical 
preorder  through  their  stores  [and]  carry  the 
album  in  their  stores.  And  then  media  outlets, 
such  as  MTV,  have  been  very  supportive  of  Mac. 

0  Should  you  hit  100,000  preorders,  how 
will  you  handle  physical  copies? 
Because  of  the  whole  mechanism  of  manufac- 
turing. I  can't  make  them  appear  in  stores  the 
next  day  like  1  can  on  iTunes.  If  it  were  to  come 
out  really  early,  we  could  try  to  work  with  our 
distributor  to  push  up  the  physical  date — but  we 
haven't  even  gone  down  that  road  because,  like 

1  said,  it's  not  like  we  expect  to  get  100,000.  But 
what  a  great  story  it  would  be  if  we  do  [laughs], 

0  't's  one  thing  to  say,  "We're  going  to  do 
this  thing  and  release  It  early."  It's  another 
to  negotiate  details.  How  receptive  was 
iTunes  initially? 

1  give  our  partners  at  I  Ngrooves,  our  digital  dis- 
tributor, a  whole  lot  of  credit  for  bearing  a  lot  of 
that  process.  But  it's  one  of  those  things  where  at 
first  it's  like,  "All  right,  we  want  to  have  a  move- 
able release  date."  And  then  you  hear  back.  "Well. 
iTunes  doesn't  do  that."  If  you  have  an  album  up 
for  presale.  it  has  to  come  out  a  certain  day.  So 
that's  one  hurdle.  At  least  in  my  mind  I'm  think- 
ing, "Well,  thfy  ri-  Apple,  tliL->  can  du  whatever 
they  want  to  do."  And  you  have  to  sort  of  question 
the  r^ular  process  and  not  just  accept  the  fact 
that,  "Oh,  this  is  how  they  usually  do  it.  I  get  it. 
We'll  fall  into  line."  It  was  a  challenge  for  us  to 
have  that  ronversation,  but  all  in  all  iTunes  was  re- 
ceptive, they  were  really  interested  in  our  ideas.  It 
was  a  back  and  forth  that  took  about  five  weeks  to 
get  a  green  light.  [It  took]  about  two  months  to  put 
the  plan  together  from  inception  to  [realization]. 

Q  Will  Rostrum  take  Miller  to  a  major  the 
same  way  it  did  with  Wiz  Khalifa? 

We  have  no  plans  on  going  to  a  major.  We've  been 
approached  by  every  major  and  every  single  execu- 
tive. We're  appreciative  of  that,  glad  ihey  see  ilie 
vision  and  the  ability.  But  we're  so  excited  about 
the  ability  to  have  control  over  what  we're  doing. 
This  isn't  even  a  Rostrum  thing.  Mac  himself  is 
excited  to  be  doing  this  independently. 

Is  Rostrum  the  first  label  to  have  done 
a  deal  like  this  with  iTunes? 

With  all  the  back  and  forth  we  had  to  do  to  make 
this  possible,  I  know  that  no  one's  done  it.  It  was 
not  easy.  • 

For  tkefuU  interview,  go  to  BUU)oard.biz. 


LIEGAL  M  AITIERS 

G^rae  Clinton  v.  Universal  Music  GrouD  IHiahliahts  Time  I  ^^^J 


George  Clinton  v.  Universal  Music  Group  Highlights  Time  | 
Limits  On  Royalty  Claims 


Judgingfrom  pioneering  funk  productions 
helmed  by  Parliament-Funkadelic  master- 
mind George  Clinton,  the  man  knows  the 
value  of  stajing  on  the  beat  and  keeping  time. 

But  the  apparent  failure  of  Clinton  to  keep  an 
eye  on  the  clock  could  cost  him  dearly  in  terms  of 
royalties  he  claims  he's  still  owed.  The  decision 
highlights  one  of  the  challenges  facing  heritage 
artists  and  Iheir  heirs  in  navigating  claims  for 
underpayment  of  digital  downloads  and  possi- 
bly other  new-media  uses  of  their  copyrights.  In 
addition  to  keeping  track  of  royalties  due  to  them 
(which  can  require  costly  audits),  artists  must  also 
be  aware  ofhow  long  they  have  to  raise  objectkiris 
to  the  size  of  the  payments  they  receive. 

In  1980.  Clinton  signed  a  production  agree- 
ment with  Casablanca  Records,  which  is  now 
owned  by  Universal  Music  Group.  UMG  claims 
that  it  couldn't  reach  Clinton  for  years  and  that 
it  was  unable  to  send  him  royalty  statements. 
Once  Clinton  resurfaced  in  2001.  UMG  sent  back 
royalty  statements  and  payments  to  him  for  the 
years  1996-2000. 

But  Clinton  sued  UMG  in  2007  for  breach  of 
contract,  claiming  the  label  group  didn't  pay  him 
all  the  royalties  he  was  due  from  2000  to  2003. 
His  production  contract  required  Clinton  to  pro- 
vkie  detailed  and  specific  objections  to  his  royalty 
statements  and  he  complied — almost.  Clinton 
outlined  underpayments,  nonpayments  and  im- 
proper withholding  of  taxes.  What  Clinton  never 
specified  was  that  he  had  been  underpaid  for  roy- 
alties stemming  from  digital  downloads. 

Then  earlier  this  year.  Qinton  amended  his  law- 
suit claiming  for  the  first  time  that  UMG  hadn't 
paid  him  the  correct  royalty  rate  for  digital  down- 
loads, citing  a  2010  decision  by  the  U.S.  Court  of 
Appeals  for  the  Ninth  Circuit  in  F.B.T.  Productions 
v.  Aftermath  Records.  In  the  F.B.T.  case,  the  court 
held  that  in  certain  contractual  situations  digital 
downloads  are  a  license  and  as  such  the  record 
label  must  pay  a  higher  royalty  rate  to  the  artist 
Clinton  had  the  right  under  his  production 
agreement  to  review  and  audit  royalty  statements 
to  determine  if  UMG  had  properly  paid  him.  He 
also  had  the  right  to  sue  U  MG  if  it  failed  to  do  so. 

But  both  of  these  rights  had  a  time  limit — 
three  years  after  the  date  a  royalty  statement  was 
"rendered"  to  Clinton.  It's  common  in  recording 
agreements  for  there  to  be  a  time  limit  on  bring- 
ing a  lawsuit,  a  period  of  time  that  is  usually 
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shorter  than  the  statute  of  UmitatKms  stipidated 
in  state  or  federal  law. 

Three  years  seems  like  a  pretty  easy  way  to 
calculate  a  deadline.  Indeed,  in  2003.  Clinton 
and  UMG  agreed  to  a  "tolling"  agreement  that 
effectively  froze  time  so  the  three-year  win- 
dow within  which  Clinton  had  to  file  a  lawsuit 
for  the  statements  rendered  in  2000  and  later 
wouldn't  run  out. 

But  on  Aug.  9,  U.S.  District  Court  Judge  Philip 
S.  Gutierrez  ruled  that  the  dock  had  started  run- 
ning three  years  from  the  time  Clinton  should  have 
received  his  royalty  statement.  If  Clinton  didn't 
receive  his  royalty  statement,  his  1980  contract 
placed  the  responsibility  on  Clinton  to  tell  UMG 
in  writing  that  he  never  received  it.  Clinton's  four- 
year  absence  cost  him  the  ability  to  sue  UMG  for 
potential  accounting  errors  in  multiple  years. 

In  his  ruling.  Gutierrez  made  it  clear  that 
Clinton  failed  to  specifically  object  to  the  un- 
derpayment of  digital  download  royalties  in  a 
timely  manner.  Because  Clinton  didn't  comply 
with  the  requirements  in  his  recording  contract, 
he  lost  the  opportunity  to  challenge  UMG  on 
years  of  royalty  statements  specifically  related 
to  digital  downloads. 

At  the  end  of  October.  Gutierrez  will  deter- 
mine whether  Clinton  v.  UMG  will  go  to  trial  <mi 
the  question  of  whether  the  tolling  agreement 
was  valid.  The  district  judge  ruled  that  it  wasn't 
valid,  but  an  appeals  court  reviewed  the  decision 
and  sent  the  question  back  to  Gutierrez. 

If  the  tolling  agreement  is  valid — that  is,  if 
Clinton's  suit  against  UMG  is  deemed  to  have 
been  filed  within  the  required  time  frame,  then 
Gutierrez  will  rule  on  Clintt»i's  claims  that  UMG 
failed  to  pay  him  royalties  due  to  him,  eaduding 
those  for  digital  downloads. 

This  is  a  significant  concern  for  any  label  or 
artist.  Even  though  there  isn't  a  binding  court 
decision  in  Clinton  v.  UMG  on  this  issue,  it  has 
become  imperative  to  include  language  that  ref- 
erences the  freezing  of  ail  statutor>'  limitations 
periods  as  well  as  contractual  limitations  perkxls. 

The  possibility  that  the  tolling  agreement 
could  be  declared  invalid  has  prompted  Clin- 
ton to  sue  his  now-former  lawyers  for  legal 
malpractice.  •••• 

Tamem  H.  Bennett  is  an  entertainment  and  intd- 
lectual  property  attorney  based  in  Lewismlle.  Texas. 
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As  You  Like  It 

Facebook  changes  highlight  key  role  that  streaming  services  play  in  social  music 


At  Facebook's  Sept.  22  f8  de- 
velopers conference,  upstart 
streaming  services  like  Spotify 
were  the  life  of  the  party,  while 
download  stores  like  iTunes 
seem  to  be  as  welcome  as  a  par- 
ent on  keg  night.  That  is  to  say. 
they  were  nowhere  to  be  found. 

There  are  good  reasons  for 
this.  A  staggering  140.3  million 
unique  U.S.  visitors  spent  53.5 
billion  minutes  on  the  social 
network  in  May.  according  to  the 
most  recent  edition  of  Nielsen's 
"State  of  the  Media:  The  Social 
Media  Report."  Yahoo  sites 
claimed  the  second-highest 
amount  of  time  spent  with  a 
collective  17.2  billion  minutes, 
with  Google  sites  following  in 
third  with  12.5  billion  minutes. 

And  Facebook  attracts  nearly 
100  times  more  user  hours  than 
the  next  closest  social  network 
Tumblr.  where  Nielsen  says 
users  spent  623.5  million  min- 
utes in  May.  Twitter  was  right  be- 
hind with  565.2  million  minutes. 

Partnering  with  Facebook 
gives  music  services  access  to 
potential  customers.  Short  of 
manufecturing  the  world's  most 
popular  digital  media  player  and 
-  smartphone.  there  may  not  be  a 
better  way  to  reach  tens  of  mil- 
lions of  people. 

A  music  ser- 
vice that  tightly 
integrates  the 
social  network 
puts  its  users' 
activities — as 
well  as  its  own 
brand — into  the 
news  feed  and 
tickers,  a  new  ac- 
tivity feed  that's 
part  of  Facebook's  redesigned 
profile  page. 

And  so  such  young  services 
as  Spotify.  MOG,  Deezer.  Rdio, 
IHeartRadio.  Tumtable.fm  and 
Slacker  were  welcomed  into 


Digital 
Domain 


Share  that  tune:  Facebook  CEO  MARK  ZUCKERBERG  at  the  company's  f8  developers 
conference  in  San  Francisco  on  Sept.  22. 

Facebook's  inner  circle.  Even 
though  profits  are  scarce  and 
some  might  not  survive  a  few 
more  years,  collectively  they 
represent  the  future  of  re- 
corded music. 

But  the  ft  conference  wasn't 
a  passing  of  the  torch.  Down- 
loads are  still  far  more  valuable 
than  streaming.  They  continue 
to  grow  rapidly,  too.  Year-to-date 
U.S.  sales  of  digital  tracks  and 
digital  albums 
rose  11%  and 
20%,  respec- 
tively, through 
Sept.  25,  accord- 
ing to  Nielsen 
SoundScan.  At 
the  current  pace. 
U.S.  consumers 
will  have  pur- 
chased 1.3  billion 
tracks  and  103  million  digital  al- 
bums in  2011.  representing  $2.7 
billion  in  consumer  spending 
(at  $1.29  per  track  and  $9.99  per 


digital  album). 


ACOUSTIC 
BOOST 

Digital  music  has  its  share  of  sound 
issues,  but  at  least  there  are  now  more  affordable  ways 
to  get  good  audio  performance,  f^usic  played  through  a 
computer  can  get  a  boost  from  an  easy-to-lnstall  plug-in 
for  Windows.  Bongiovi  Acoustics'  Digital  Power  Station 
plug-in  works  by  decompressing  a  computer's  audio  sig- 
nal and  instructing  the  processor  to  optimize  the  acous- 
tic performance  for  a  particular  computer's  hardware 
and  speakers.  It  can  also  take  into  account  such  variables 
as  the  user's  headphones,  TV  and  home  theater  system. 

The  DPS  plug-in  is  available  for  $15  and  can  be  down- 
loaded at  dpsplugin.com.  — GP 


By  contrast.  U.S.  subscription 
services  returned  just  $101  mil- 
lion to  record  labels  in  2010,  ac- 
cording to  IFPI's  "Recording 
Industry  in  Numbers"  report. 
Moreover,  the  per-stream  ac- 
counting used  to  compensate 
rights-holders  for  use  of  their 
music  on  digital  music  services 
limits  the  potential  monetary 
value  of  the  streaming  market 
(Billboard.  Sept.  24). 

Still.  fB  marked  an  impor- 
tant shift  in  how  music  will  be 
shared  and  experienced.  The 
new  Facebook  heavily  empha- 
sizes tracking  and  sharing  user 
activity,  letting  others  know,  for 
example,  what  you're  listening 
to  at  any  given  moment  so  they 
can  listen  too.  Previously,  shar- 
ing on  Facebook  had  a  slight  bit 
of  friction — it  took  a  few  clicks 
to  share  an  item  with  your 
Facebook  friends.  But  through 
tighter  integration  with  third- 
party  services,  Facebook  auto- 
matically reports  a  user's  activ- 
ity. If  a  person  listens  to  a 
song  on  Spotify.  it's  an  ac- 
tivity reported  by  Facebook. 
The  friction  is  gone. 

This  is  where  streaming 
services  wield  a  distinct 
advantage  over  download 
stores.  Audio  streams  accounted 
for  72.8%  of  music-related 
"transactions"  (encompass- 
ing all  streams  and  purchases) 
through  Aug.  21.  according 
to  Nielsen.  Video  streams  ac- 
counted for  another  20%.  Pur- 
chases accounted  for  just  7.1% 
of  transactions,  which  included 
track  downloads  (5.8%).  physi- 
cal album  purchases  (0.9%)  and 
digital  album  purchases  (0.4%). 


1  n  fact,  streaming  accounts  for 
an  even  greater  share  of  music- 
related  transactions  than  these 
numbers  suggest.  Nielsen's 
numbers  included  streams  from 
AOL.  Yahoo.  Napster.  Rhapsody. 
Slacker,  MediaNet,  Guvera, 
Thumbplay.  Vevo  and  Akoo.  But 
they  exclude  services  that  would 
inflate  streaming's  share  even 
more:  YouTube.  Grooveshark, 
Spotify,  Rdio  and  MOG. 

Imagine  a  Facebook  news 
feed  and  ticker  that  tracked 
only  purchases.  In  Septem- 
ber, there  were  between  23 
million  and  24  million  digital 
purchases  per  week,  according 
to  Nielsen  SoundScan.  an  aver- 
age of  about  3.3  million  each 
day.  Those  purchases  would 
barely  be  noticed  in  an  activ- 
ity stream  filled  with  likes, 
comments  and  shares.  If  all 
services  and  download  stores 
tracked  by  Nielsen  were  inte- 
grated into  Facebook,  streams 
would  outnumber  purchases 
by  a  margin  of  13-1. 

As  online  music  listening 
becomes  a  more  social  activ- 
ity, streaming  services — with 
their  high  number  of  shareable 
transactions — are  more  attrac- 
tive as  potential  partners  for  the 
likes  of  Facebook  than  down- 
load stores. 

Purchases  of  digital  tracks 
and  albums  may  be  where  most 
of  the  money  resides  in  digital 
music.  But  streaming  is  where 
most  of  the  sharing  resides — 
and  that  will  increasingly  count 
for  something.  •  * 
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For  24/7  digital  news 
and  analysis,  see 
blllboard.blz/digit«l. 
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GOOGLE  WALLET 
TURNS  SMARTPHONE 
INTO  CREDIT  CARD 

Google  has  made  a  foray 
into  mobile  payments 
with  Google  Wallet,  an 
app  that  enables  consum- 
ers to  use  their  smart- 
phone  like  a  credit  card 
at  retailers  equipped  with 
MasterCard  PayPass.  Cus- 
tomers simply  tap  their 
phone  on  the  card  reader. 
BP,  Burger  King  and 
Rite  Aid  are  among  the 
businesses  that  accept 
Google  Wallet.  But  the 
app  is  only  available  for 
the  Nexus  S  4G  Android 
handset  on  Sprint. 

U.S.  COMPANIES 
URGE  PASSAGE  OF 
PROTECT  IP  ACT 
A  broad  coalition  of  359 
U.S.  companies  and  trade 
groups  has  signed  a  let- 
ter urging  members  of 
Congress  to  pass  the  anti- 
piracy  PROTECT  IP  Act, 
which  would  target  rogue 
websites  that  engage  in 
piracy  or  sell  counter- 
feit goods.  "These  rogue 


sites— those  websites 
dedicated  to  counterfeit- 
ing and  piracy— put  Amer- 
ican jobs,  consumers  and 
innovation  at  risk,"  the 
letter  read.  The  signato- 
ries are  a  diverse  group 
that  Includes  Caterpillar, 
Electronic  Arts,  Ralph 
Lauren,  News  Corp.,  the 
National  Football  League, 
the  RIAA,  the  National 
Music  Publishers'  Assn. 
and  all  major-label  groups 
except  EMI. 

GOOGLE  STILL  THE 
MOST-VISITED  U.S. 
WEB  PROPERTY 

Google  sites  were  col- 
lectively the  most-vis- 
ited Web  property  in  the 
United  States  in  August 
with  183.4  million  visitors, 
according  to  comScore. 
Yahoo  sites  were  a  close 
second  with  177.5  million, 
followed  by  Microsoft 
sites  with  177.2  million 
and  Facebook  with  162.4 
million.  The  highest-rank- 
ing music-focused  Web 
property  was  Vevo  at  No. 
17  with  65.7  million. 
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One-Stop  Startup 


Ex-Capitol  Latin  executive's  new  services  company 
casts  a  wide  net 


Latin 
Notas 


Most  major-label  downsizings 
used  to  involve  laying  off  the 
most  junior  employees  first. 
But  now  labels  are  increasingly 
trimming  from  the  upper  ech- 
elons of  management- 

And  rather  than  launch- 
ing labels  of  their  own,  as  the>' 
might  have  in  the  past,  some 
of  those  downsized  senior 
executives  are  starting  new 
businesses  aimed  at  provid- 
ing many  of  the 
services  that  la- 
bels have  out- 
sourced, such  a-s 
PR.  marketing, 
radio  promo> 
tion  and  digital 
marketing. 

The  most  re- 
cent senior  ex- 
ecutive to  join 
the  fray  is  former  Capitol  Latin 
senior  VP  Diana  Rodrigusz. 
who  has  launched  Criteria  En- 
tertainment with  former  Capi- 
tol Latin  promolions  VP  Jose 
Marquez.  Rather  than  just  spe- 
cialize in  one  area  of  expertise, 
the  Santa  Monica.  Calif.-based 
company  strives  to  be  a  one- 


stop  shop  providing  market- 
ing, radio  promotion,  publish- 
ing administration  and  even 
managerial  services  to  a  broad 
swath  of  clients  that  includes 
artists,  labels  and  publishers. 

It  also  serves  clients  in  both 
the  United  States  and  Latin 
America.  And  rather  than  fo- 
cusing on  the  Latin  music 
market.  Criteria  aims  to  pro- 
vide services  to  those  looking 
to  sell  any  type 
of  music  to  con- 
sumers who 
speak  Spanish. 

"1  really 
haven't  seen  a 
company  that 
does  exactly 
what  we  do  and 
can  put  every- 
thing under  one 
umbrella."  Rodriguez  says. 

Criteria  has  at  its  disposal  a 
roster  of  experts  who  offer  ser- 
vices in  different  territories,  hi 
Mexico,  for  example,  it  works 
with  the  Workshop,  the  com- 
pany launched  by  former  EM  I 
Mexico  cliairman  CamUo  Lara 
and  which  specializes  in  A&R 


consultancy  and  synch  licens- 
ing. Respected  film  and  music 
video  director  Simon  Brand  is 
working  with  Criteria  to  secure 
brand  integration  opportuni- 
ties for  music  ndeos  he  shoots 
on  behalf  of  the  firm's  clients. 

"We  really  work  according  to 
an  artist's  needs  and  we  work 
hand  in  hand  with  the  label." 
Rodriguez  says.  Forexamfrfe.  a 
current  client  is  pop  group  OV7, 
which  is  harniled  by  Westwood 
Enterlainmeni  and  signed  to 
Sony.  Criteria  is  helping  with 
radio  promotion  in  Puerto  Rico, 
among  other  things. 

Other  clients  include  trum- 
peter Chris  Botti.  who  has 
hired  Criteria  to  assist  him  in 
the  launch  of  his  new  album 
in  l-atin  America:  Dominican 
star  Juan  Luis  Guerra  for  ad- 
ministration and  exploitation 
of  his  pubhshing  in  the  United 
States:  singer/actor  Carlos 
Ponce  for  projects  in  Mexico; 
and  emerging  Colombian  rock 
band  V  for  Vohmte,  whkJi  Cri- 
teria manages. 

in  addition — and  separate 
from  Criteria — Marquez  man- 


DIY  executive: 

Criteria  Entertainment's 

DIANA  RODRIGUEZ 


ages  up-aiul -coming  pop/urban 
artist  Joey  Montana,  who's 
signed  to  Capitol  Latin. 

"We  are  not  a  label."  Rodri- 
guez says.  "We  don't  distribute, 
we  don't  license,  although  we 
do  help  get  label  deals  together. 
But  labels  are  focased  on  selling 
music  and  wt're  focused  on  sell- 
ing services,  re^jdless  of  genie." 

At  the  same  time,  she  adds, 
"we  arc  flexible  and  wc  un- 
derstand that  especially  today, 
there  arc  360  deals  in  place  and 
we  will  respect  what's  in  place 
within  the  label." 


Rodriguez  says  her  fees  and 
pay  structure  differ  according 
to  what  an  artist  needs. 

"You  can  tell  me.  "I'm  set 
in  Mexico  but  I  need  a  digital 
plan  in  the  U.S.  or  a  publicist 
in  Argentina.'"  she  says.  "We 
can  work  as  your  product  man- 
ager or  simply  as  a  company 
that  gets  sponsorships.  You 
can  sec  us  on  the  red  carpet 
with  an  artist,  or  at  the  nego- 
tiating table."  ■  •■ 


For  24/7  Latin  news 
and  analysis,  see 

blllboard.blz/latln. 


THE  BILLBOARD 


Brad  LeBeau,  founder  of  New  York- 
based  dance  music  promotion,  mar- 
keting ar>d  production  company  Pro 
Motion,  has  been  remixing  and  pro- 
moting club  music  for  26  years.  He's 
worked  with  some  of  the  biggest 
names  in  Latin  music,  including  Glo- 
ria Estefan  and  Ricky  Martin,  and  says 
remixes  provide  an  effective  way  for 
artists  to  stay  relevant. 

"Promoting  an  artist  may  be  50% 
about  the  music,"  LeBeau  says.  "The 
other  50%  is  about  the  image  and  the 
concept  of  the  artist." 

LeBeau  talked  to  Billboard  about 
the  realities  of  the  new  ecor>omy,  the 
popularity  of  club  music  and  how  re- 
mixes can  benefit  l-atin  artists. 

How  important  is  the  Hispanic  audi- 
ence for  you? 

If  we  take  a  look  at  the  Billboard  Latin 
singles  chart,  you've  never  seen  so 
many  Anglo  artists  on  that  chart. 
Enghsh  is  the  first  language  of  the 


18-24  demographic  in  the  Hispanic 
community.  Soft  drinks  want  that 
demo.  Alcohol  [companies]  want  it. 
Car  companies,  credit  cards  and  cell- 
phone companies  want  it.  Why.'  It's 


RAD  LeBEAU 


the  first  time  that  demographic  has 
disposable  income. 

Promotional  budgets  are  shrinking 
in  the  music  business.  How  is  this 
affecting  you? 

Remixes  are  a  big  pari  of  our  business. 
We  get  hired  to  A&R  and  then  promote 
ariists  that  we  represent.  There  are  bud- 
gets there,  but  they  are  less  than  they 
were.  The  budgets  are  in  line  now  much 
more  with  what  they  should  have  been. 

You've  worked  with  regional  Mexi- 
can balladeer  Marco  Antonio  Soils. 
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How  does  a  remix  benefit  an  older 
pop  artist  like  him? 

Ewrybody  seems  to  really  want  this  18-24 
and  the 25-plus demographic.  Iftheyare 
older,  like  Gloria  [Estefan],  they  reinvent 
themselves  in  a  community  that  didn't 
know  them  in  the  beginning  because 
now  you  have  a  whole  new  generation. 

How  relevant  are  remixes  in  Latin 
music  today  for  the  club  culture? 

When  you  went  to  [Hispanic]  clubs 
initially,  you  would  not  hear  English- 
language  records.  You  would  only  hear 
Spanish  records.  That's  no  longer  the 
case.  You  may  hear  Gloria  Estefan.  Wisin 
y  Yandeland  Lady  Gaga.  Bui  in  the  same 
set,  you'll  also  hear  Christina  Aguilera 
in  English  and  Spanish — all  the  more 
reason  [why]  someone  like  Marco  Anto- 
nio Solis  should  remix  his  records  ifhe 
wants  to  get  involved  in  that  fray. 

How  has  your  business  changed 
through  the  years? 
It  used  to  just  be  record  labels  coming  to 
us.  I  think  that  artists  now  control  a  lot 
more  of  their  own  repertoire,  especially 
if  they're  not  directly  signed  and  want 
much  more  involvement  in  the  market- 
ing of  their  music.  — Justino  Aguila 


EN  ESPANOL:  All  the  great  t^tln 

^ music  coverage  you've  come  to 
enpect  from  BlllbOArd— in  Spanistt 
Go  lo  bflB>oardenespanol.com. 
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PLACIDO  DOMINGO 
SIGNS  WITH  SONY 
CLASSICAL 
Piacido  Domingo  has  signed 
a  recording  contract  with 
Sony  Classical,  which  plans 
to  release  its  first  album 
under  the  deal  in  fall  of  2012. 
The  Grammy  Award-winning 
ten(M-has  recorded  more  than 
100  operas  and  was  honored 
last  year  as  the  Latin  Grammy 
person  of  the  year  for  his 
cultural  and  philanthropic 
accomplishments.  He  is  cur- 
rently general  director  of  the 
Los  Angeles  Opera  and  was 
named  honorary  chairman  of 
IFPI  in  July.  —Justino  Aguila 

MTV  TR3S  WILL  NAME 
EUPHORIA  CONTEST 
WINNERS  OCT  7 
MTV's  Tr3s  channel  will  an- 
nounce the  winners  of  Its 
"Subway  Fresh  From  the 
Road"  contest  on  Oct.  7. 
Winners  in  San  Antonio, 
Texas;  Dallas;  Orlando,  Fla.; 
and  Atlanta  will  get  an  alt- 
expenses  trip  to  cover  the 
Euphoria  tour  with  Prince 
Royce,  Enrique  Iglesias  and 
Pitbull.  Each  winner  will 
work  with  a  producer  and 
camera  crew  to  interview 
the  singers  for  a  segment  on 
the  cable  network's  "Lo  Que 
Te  Pica"  show.  —JA 

PERFORMERS  NAMED 
FOR  BILLBOARD 
MEXICAN  MUSIC 
AWARDS 

Gerardo  Ortiz,  Larry  Hernan- 
dez and  Julion  Alvarez  y  Su 
Nortef^o  Banda  are  among 
the  first  acts  to  be  announced 
as  performers  at  the  inaugu- 
ral Billboard  Mexican  Music 
Awards  presented  by  State 
Farm.  Also  performing:  Into- 
cable,  Grupo  Montez  de  Du- 
rango,  Banda  los  Recoditos, 
Los  Horoscopos  de  Durango, 
Shaila  Durcal  and  Paquita 
la  del  Barrio,  with  more  per- 
formers to  be  announced. 
The  awards  will  honor  re- 
gional Mexican  artists  and 
labels  according  to  Nielsen 
SoundScan  sales  data  and 
Billboard  charts  perfor- 
mance. Premios  Billboard 
de  la  Musica  Mexicana  will 
take  place  at  the  Orpheum 
Theater  in  Los  Angeles  and 
will  be  broadcast  Oct.  27  on 
Telemundo.      —Leila  Cobo 


BY  ED  CHRIS 


The  indie  distribution  executive 
talks  about  losing  hip-hop 
artists  to  the  majors  and 
embracing  the  Latin  market. 


Few  independent  distributors  can  boast  the  pedigree  of  Setect-O-Hits.  The  Memphts-based 
company  was  co-founded  in  1960  as  a  record  store  within  the  Sun  Records  warehouse  by 
legendary  producer  arvd  Sun  owner  Sam  Phillips  and  his  brother  Tom.  It  later  evolved  into  a 
one-stop  and  finally  an  independent  record  distributor.  In  the  late  '70s,  Tom,  who  had  tx>ught 
out  his  brother's  share  In  the  company,  sold  it  to  his  children  Sam,  Johnny  and  Kathy. 

The  company  became  a  leading  distributor  of  hip-hop  in  the  genre's  early  days,  carrying 
such  labels  as  Tommy  Boy.  Profile,  Prelude,  Oef  Jam  and  Priority.  In  1996,  independent  soul  and 
blues  label  Malaco  Records  bought  a  50%  stake  in  Select-O-Hits  and  together  they  acquired 
the  gospel  label  Atlanta  International  Records  in  2005. 

Today,  Select-O-Hits  is  the  oldest  indie  distributor  in  the  United  States,  carrylr>g  at>out  100 
labels  with  a  catalog  of  more  than  25,0O0  titles.  It  remains  very  much  a  family  affair,  with  Sam 
heading  up  day-to-day  operations  as  president,  Johnny  overseeing  all  distribution  agree- 
ments and  manufacturing  operations,  Sam's  daughter  Tiffany  Couch  servirvg  as  head  of  sales 
and  his  son  Wes  servir^  as  head  of  buying. 

Demonstrating  the  nimbleness  that  has  enabled  it  to  endure  as  many  of  its  client  labels  have 
struggled  with  sliding  sales,  Select-O-Hits  has  become  a  significant  force  in  Latin  music,  whfch 
r>ow  accounts  for  about  25%  of  its  txjsiness. 

Johnny  Phillips  talks  with  Billboard  about  the  adjustments  ^  company  has  made  to  stay 
ahead  of  the  game. 


Select-O-Hlts  has  always  had  a 
rep  as  a  big  rap/hip-hop  distribu- 
tor Is  your  label  lineup  still  heav- 
ily weighted  toward  rap? 
Now  it's  aboui  10%  of  our  sales,  and 
about  35%  of  oti  I  digital  sales.  Wc  have 
had  some  big  rap  hits  down  through 
the  years. 

The  majors  it-emed  to  view  Select- 
O-Hits  as  their  hip-hop  farm  team. 
Could  be.  Tlie>-  raided  a  lot  of  our  art- 
isls;Gutti  Mancanc]Tlia-c6Mafia.We 
had  the  first  So  Cent  record.  We  dealt 
his  Full  Clip  Ijbr-i  and  must  have  sold 
400.0(K)copies  .  When  Eminem  signed 
him,  we  were  allowed  to  sell  off our  in- 
ventory. But  the  majors  coming  in  and 
s^nizigacts,it's  just  the  way  business  is 
when  you  arc  an  independent 

How  have  you  coped  with  the 
steep  decline  in  rap/R&B  sales? 
We  still  sell  a  lot  of  rap  and  hip-hop. 
That  busiiK-ss  tonifs  and  goes,  but  it's 
been  hit  the  liiirdc?;!  by  flic  sharingand 
even  single-track  sales.  We  do  very  well 
with  black  gospel  thanks  to  Atlanta 
International.  Savoy  and  Malaco.  Wc 
don't  doasmuch  Southern  soul/R&B 


bu-siness  that  we  once  did.  but  that's 
because  those  type  of  radio  stations 
have  dried  up  and  the  mom-and-pop 
stores  are  going  out  of  business. 

What  other  genres  are  you  doing 
well  with? 

We  have  a  lot  of  music  from  Texas.  We 
distribute  Jimmy  BufFett's  label  [Mail- 
boat  Records] ,  Wc  have  Audio  Fidelity, 
who  put  out  some  great  titles,  and  we 
do  very  well  with  Latin,  whether  it's 
regional  Mexican  or  tropical. 

When  did  Select-O-HiU  diversify 
into  Latin  music? 
About  2005  or  so. 

That  was  about  when  the  major  la- 
bels were  raiding  you  for  rap  music. 
That's  about  right. 

How  do  you  explain  the  growth 
in  your  Latin  business  despite  the 
genre's  steep  decline  In  U.S.  sales? 
Wcarc  niakingup  for  that  b>- carrying 
more  bbels  and  we  have  expanded  our 
reach  into  Puerto  Rico,  which  makes 
a  big  difrercncc.  Also,  we  have  opened 
a  lot  ofaooounts  in  South  America. 


How  does  Select-O-Hits  distin- 
guish itself  in  the  Latin  market 
from  the  major  Latin  distributors? 

When  the  major  labels  have  problems, 
they  cut  back.  So  as  Latin  sales  are 
shrinking,  the  major  Latin  labels  are 
doing  what  they  usually  do — cutting 
back  and  letting  artists  go  and  gener- 
ally not  paying  as  close  attention  to  the 
Latin  market  as  they  used  to. 

The  Latin  market  is  very  simi- 
lar to  the  way  U.S.  music  distribu- 
tion was  20  years  ago  before  all  the 
corporate  retailers  came  in.  We  are 
dealing  with  accounts  that  have  real 
people,  as  opposed  to  trying  to  deal 
with  a  corporation.  We  are  dealing 
with  10-15  Latin  one-stops.  [It  re- 
minds me  of]  how  the  music  busi- 
ness was  20  years  ago  when  there 
were  still  plenty  of  one-stops,  as  op- 
posed to  today  where  the  industry 
is  down  to  three  on  the  Anglo  side. 

What  else  can  you  offer  Latin 
labels? 

A  lot  of  Latin  artists  have  been  doing 
their  own  work  like  promotion  and 
marketing  for  years.  So  why  let  some- 
one else  reap  the  benefit  when  you  are 


handling  most  of  lA^iat  the  labels  do? 
And  then  you  can  come  to  us  where 
we  create  the  artwork  and  can  make 
your  music  available  digitally  and 
physically.  Itallows  the  artist  to  make 
twice  the  money  than  they  would  at 
a  major  label.  We  show  them  that 
there  are  alternatives  to  being  with 
a  major.  We  just  signed  to  distrib- 
ute Los  Temerarios.  who  have  sold 
30  million  records  wY)rldwide  over 
the  last  20  yeai^.  This  is  coup  for  us. 

How  many  Latin  labels  are  you 
distributing? 

We  probably  have  20-25  active 
Latin  labels  in  both  the  tropical 
and  regional  Mexican  genres 
and  those  labels  have  close  to 
100  titles.  We  have  a  lot  of  bud- 
get product  from  Platino  Records 
and  Serca  Music.  Platino  has  a  lot 
of  titles  that  have  done  exception- 
ally well  at  Walmart  and  a  lot  of 
the  Latin  one-stops. 

But  it  is  the  new  releases  that 
drive  the  business.  When  you 
have  a  new  release  from  Diana 
Reyes  coming,  that  can  help  sell 
the  older  catalog  of  the  artist. 


You  started  with  regional  Mexl* 

can  music? 

Yes.  but  nowwe  carry  all  kinds  oTLatin 
music.  We  are  very  proud  of  our  salsa 
business,  which  Lsasubgen  re  of  tropi- 
caL  It  seems  to  be  a  genre  ignored  by 
the  major  labels  but  it  sells  very  well 
on  the  East  Coast  and  in  Puerto  Rico. 
Some  people  think  of  it  as  music  for 
the  older  Latin  fan.  But  a  bt  of  people 
love  it  because  it  is  an  upbeat,  happy 
masic.  It's  not  like  the  genre  left,  but 
it  may  be  making  a  comeback. 

How  are  you  handling  digital? 

If  it's  a  well-known  label,  we  will 
do  physical  with  the  hopes  of  get- 
tingdigital.  We  haven't  gotten  to  the 
point  yet  where  we  insist  on  digital 
distribution  too.  With  the  new  la- 
bels, we  tell  them  we  want  digitaL 

What  about  for  your  online  store? 
We  set  it  up  with  the  labels  where  we 
build  websites  for  them  if  they  want 
it.  So  if  you  go  lo  one  of  our  labels 
and  hit  "buy  music  CDs,"  the  cus- 
tomer comes  to  our  store  although 
they  don't  know  they  left  the  label's 
site.  We  ship  the  product  to  the  cus- 
tomer. We  also  handle  T-shirts  and 
other  merchandise  for  the  labels  if 
they  want  us  to. 

What  do  you  have  coming  up? 

Wc  have  some  big  releases  coming 
out  from  Colt  Ford,  Montgomery 
Gentry  and  |osh  Gracin.  We  will 
probably  ship  100.000  each  of  them. 
We  have  some  big  releases  coming 
from  Malaco  as  well,  like  Sounds 
of  Blackness  and  Maurette  Brown 
Clark.  Other  upcoming  big  releases 
are  the  Kentucky  HeadHunters. 
and  in  rap/hip-hop  we  have  a  Gucci 
Mancalbum  coming  made  up  of  old 
tracks.  [We  also  have]  Brotha  Lynch 
Hung,  Gangsta  Blac,  Haystak&  felly 
Roll,T-Rockand  Lil  Kckc.  Wc  think 
it  will  be  a  good  holiday.        •  ••• 


"The  Latin  market  is  very  similar  to  the  way  U.S.  music 
^    distribution  was  20  years  ago— before  the  corporate 
^retailers  came  in.  We're  dealing  with  accounts  that  have 
real  people,  as  opposed  to  trying  to  deal  with  a  corporation. 
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ONIII[H[[L!iOfllElim[S!iFyL 
WJNDAWOFDillES 
OPENING  FOyZ.FlORfNCEWElCH 
-AM  FLORENCE  UHE  MACHINE- 
IS  BACK  WITH  ANEW  yNIVEmi 
fiEPyOllCALByH-ANOSHE 
READY  10  BLOWIHEHOySEOOWN 


It  was  a  highly  tempting  offer.  But  ultimately  not  quite  templing  enough. 

Such  is  the  confession  of  Florence  Welch,  25.  the  flame-haired  siren  who  fronts  Florence  & 
the  Machine. 

About  18  months  ago,  when  the  Grammy  Award-nominated  Brit  was  in  the  early  stages  of  prep- 
ping  her  eagerly  anticipated  second  album,  the  idea  of  going  to  Los  Angeles  to  work  with  some  of 
the  hottesl  writer/producers  on  the  planet  was  briefly  and  tantahzingly  dangled  before  her.  She 
declines  to  reveal  their  names,  but  says  the  oppiortunity  was  one  that  held  an  instant  attraction. 

"1  love  Lady  Gaga,  and  I  love  Katy  Perry  and  R&B  and  rap  music."  Welch  says,  the  words  tum- 
bling from  her  mouth  in  rapid  succession — like  an  excited,  albeit  highly  well-spoken  teen.  "I  love 

big,  American  pop  music.  I'm  a  total  sucker  for  it.  So  the  label  said.  'Do  you  want  to  go  over  to 
America  to  work  in  that  scene?"  And  1  was  like,  'Yeah,  OK.  Maybe  I  could  bring  my  own  take  on  it.' 


It  got  put  in  the  diary  to  go  out  for  a  week,  to  start  writing  the  new  record.  And  then  the  diary  got 
sent  to  me  and  I  looked  at  it  and  just  went,  'No.  No.  No.  No.  No!  I  can't  do  that.  This  is  too  weird.  1 
can't  just  suddenly  leave  behind  everything  thai  made  (2009  debut  album]  LwKgs." 

Not  for  the  first  time  in  her  hfe.  Florence  Leonline  Mary  Welch — born  in  South  London  in 
1986  to  Evelyn  Welch,  a  professor,  and  Nick  Welch,  an  advertising  executive — choose  to  follow 
her  heart  over  her  head;  her  natural  instinct  over  cold-hearted  commercialism.  Not  for  the  first 
time,  it  has  paid  off  handsomely. 

Titled  Ceremonials  and  due  Oct.  31  worldwide  on  Island  Records/ Universal  (except  for  North 
America,  where  it  will  debut  Nov.  ]  on  Universal  Republic).  Florence  &  the  Machine's  second  stu- 
dio set  is  a  muscular,  hugely  ambitious  and  achingly  beautiful  work  that  takes  its  predecessor's 
sonic  blueprint  (soaring  vocals,  ethereal  gospel  choirs,  mystical  harps  and  pounding  tribal  drums) 
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and  tires  it  to  the  stars.  I'lodutcd  by  i'.ju 
Epworlh.  currently  riding  high  vviih  hi<- 
work  on  Adek''sa!l-conqutTing2r  (XI,  Ri- 
cordiiigs/Columbia).  Ihe  12-track  record 
covild  accurately  be  described  as  a  inon 
tonfident.  bigger  and  better  version  oftht- 
l  elebraled  iunp. 

That  set  went  on  to  sell  J. 5  million  units 
worldwide,  according  to  Universal.  Do- 
mestic sales  stand  at  738.0(H).  according  to 
Nielsen  SoutwlScan.  with  tlie  album's  break 
out  track.  "Dog  Days  Are  Over,"  peaking  a! 
No.  21  oti  tlif  Biltlxiard  Mot  ItWand racking 
up  1.8  million  downloads.  In  the  United 
Kingdom.  Lungs woti  die 2010  BRITAward 
for  British  album  and  has  moved  1.4  mil- 
lion uruts,  according  to  tlieOfTicial  Charts 
Co.  Combined  single  sales  in  the  United 
Kingdom  total  nwre  than  1 .2  million  units. 

As  impressive  as  those  numbers  arc. 
Uni\er!;al  is  optimistic  that  Catmonials  wiU 
knock  those  achievements  out  of  the  park. 
"We've  got  incredibly  high  expectations." 
says  Universal  Republic  president/CEO 
Monte  I.ipman.  who  calls  the  album  one 
of  the  fourth  quarter's  key  releases.  "She 
can  compete  against  an>lKKiy  in  the  mar* 
ketplace  and  that's  the  way  we're  treating 
tins.  We  re  giving  it  every  thing  we've  got." 

Welch,  fresh  from  a  morning  jog 
around  her  local  London  park  that  cul- 
minated in  the  singer  pirouetting  on  a 
public  bench  to  the  delight  of  bemused 
onlookers  ("I'm  more  of  a  balletic  runner 
than  athletic.*"  she  says  with  a  giggle},  of 
fers  a  more  modest  assessment. 

Tm  excited  to  play  it  live  but  I  am  ner- 
vous about  what  the  reaction  to  the  record 
is  going  to  be."  Welch  says,  h's  as  if  the 
sci  apixjok  of  timgs  has  been  given  a  be- 
ginning, middle  and  an  end  and  made 
iDio  a  whole  story.  It's  taken  the  sound 
;  lut  I  found  about  halfway  through  mak- 
ing Lungs  and  really  gone  with  it.  1  think 
I  have  taken  it  to  the  apex." 

The  first  demo  sessions  for  Ceremonials 
took  placein  January  2010al  a  modest  stu- 
dio in  London,  with  just  two  people  present: 
Welch  and  Epworth.whoco-wroiethreeof 
thelrackson  Lu»igs  and  produced  fourofits 
finest  cuts,  including  fan  favorites  "Rabbit 
Heart  (Raise  It  Up)"  and  "Cosmic  love." 
Pleased  with  the  results  and  keen  to  avoid 
the  disjointed  nature  of  her  debut,  which 
featured  four  producers.  Epworth — who 
Welch  affectionately  likens  to  a  shaman — 
was  asked  to  sit  in  the  producer's  chair. 

There  were  a  lot  of  people  who  vranted  to 
work  with  her."  Island  Records  senior  A&R 
manager  Ben  Mortimer  says,  "espeaally  as 
her  success  grew  in  America.  But  Florence's 
general  feeling  v^is.  'I  just  want  (o  do  Lungs 
but  I  want  to  do  it  so  much  better."' 
■  I  had  an  idea  of  the  sound."  Welch  says. 
1  u  anted  it  to  be  more  dark,  more  Vieavy. 
bigger  drum  sounds,  bigger  bass,  but  with 
more  of  a  whole  sound.  So  it  sounded  like 
a  whole  project  rather  than  a  scrapbook 
of  ideas,  which,  for  better  or  for  worse, 
the  first  one  was.  That  was  a  real  specific 
thing:  I  wanted  to  work  in  one  place  with 
one  producer." 

There  was  one  small .  i  f  no!  u  nwekome. 
obstacle  to  overcome  first,  however:  the 
ongoing  success  of  Lungs,  First  released 
stateside  in  November  2009.  when  it  de- 
buted at  No.  179  on  the  Billboard  200. 


Lungi  was  a  slow-burning  success  that 
ptMkcd  at  No.  H  in  Octolx-r  2010  follow- 
ing llie  act  s  breakthrough  performance 
of -Dog  Days  Are  Over"  at  the  2010  MTV 
Video  Music  Awards.  The  song  was  sub- 
sequetilly  covered  on  "Clee."  with  the  cast 
recording  hitting  No.  22  on  the  Hot  100. 
The  track  also  benefited  fram  some  high- 
profile  synchs.  most  notably  the  trailer  for 
tiie  Julia  Roberts  film  "Eat  Pray  Love."  To 
capitalize,  the  band  maintained  a  heavy 
live  schedule  throughout  2010  and  2011. 
including  muhiple  U.S.  tours  and  a  suc- 
cession of  sold-out  European  runs. 

The  result  was  that  the  follow-up  to 
lungs  was  put  on  the  back  burner.  Inter- 
mittent songwriting  sessions  still  took  place 
tliroughout  2010 — including  a  fruitful  all- 
nig^it  tour  bus  effort  b>'  Wek:h  and  kinglime 
musical  partner  Isabella  "Machine"  Sum- 
mers (wliile  in  Amsterdam)  that  resulted  in 
one  of  Cfremoniah '  best  tracks. "  No  Light. 
No  Liglit"  But  the  bulk  of  material  ^^■as  \\Tit- 
tcn  between  January  and  March  of  this  yvar. 

In  addition  to  Epworth,  who  co-wrote 
seven  of  Ceremonials'  12  tracks,  several 
other  British  writers  share  credits  on  the 
record,  including  Summers.  Kid  Harpoon, 
lames  Ford  and  Ivor  Novetlo  Award-win- 
ning composer  Eg  White  (co-author  of 
Adele's  "Chasing  Pavements").  Record- 
ing look  place  during  five  weeks  in  April 
at  Abbey  Road  s  Studio  Three,  followed  b>' 
a  return  trek  to  the  United  States;,  where 
Florence  &  the  Machine  played  headli 


dau  ^,  summer  festivals  and  a  handful  of 
support  slots  on  U2's  360°  lour,  an  experi- 
ence that  Welch  likens  to  "open-air  gladi- 
atorial combat.  It  was  amazing." 

During  this  time.  Epworth  continued  to 
refine  the  music  at  his  own  Wolf  lone  stu- 
dio in  London,  while  Wekh  would  spend 
off  days  visiting  U.S.  studios,  such  as  New 
York's  Stratosphere  Sound  and  Miami's 
South  Beach  Studios,  to  record  %'ocal  tracks, 
which  the  producer  would  supervise  via 
Skype.  A  final  sessirai  featuring  Welch,  her 
band.  Ep\^-orth  and CTgirwer  Mark  Rankin 
took  place  in  July  at  Wdf  Tone. 

The  final  tally  was  approximately  40 
tracks,  later  cut  to  liie  12  that  make  up  the 
standard  version  of  Crrrmonifl/s.  A  digital 
and  CD  20-trackdcluxe  version,  featuring 
additional  songs  and  demo  and  acoustic 
numbers,  will  accompany  the  release, 

"I'm  pretty  surprised  at  how  prolific  I  ve 
been,  to  be  honest."  Welch  says.  "When 
making  the  first  album  1  think  I  wrote  a 
song  about  every  six  months."  She  cred- 
its her  band — Summers  (synth).  Chris 
Hayden  (drums).  Tom  Moth  (harp).  Rob 
Ackmyd  (guitar).  Rust\-  Bradshaw  (piano) 
and  Mark  Saunders  (bass) — with  giving 
CrrrmomWs  a  fuller,  richer  and  more  pow- 
erful sound  than  its  predecessor. 

"Tlie  first  album  was  so  much  about  the 
vocals  canning  it.  This  time  I  really  wanted 
to  give  the  music  space  lo  breathe  and  for 
the  band  to  be  able  lo  experiment."  she 
Key  tracks  include  the  majestic  opener 


"Only  Iffora  Night":  "Never  U-x  MeGo,"an 
impassioned  midpaced  ballad;  "Breaking 
Down."  a  dreamlike  pop  sympliuny  with 
siirniig  strings;  aiKl  llie  i-etro  soul  thrust  of 
"Lover  to  I  over."  where  Welch's  vxKais  soar 
lo  previously  untapped  heights. 

"There's  always  been  a  trii  tt  i-;m  thrown 
at  Florence  that  she  shouts  rather  than 
smgs.  and  I  dare  anyone  to  level  that  at 
her  after  they  have  listened  to  Ceremoni- 
als" Island's  Mortimer  says.  "The  way  she 
sings  on  this  record  is  delicate  and  beauti- 
ful and  full  of  melody." 

"Through  touring,  my  voice  has  ma- 
lured  and  strengthened."  Welch  says. 
"|Epworth]  was  really  helpftjl  as  well.  He 
encouraged  me  to  relax  and  just  let  it  hap- 
pen instead  of  forcing  it  all  the  time." 

.Asked  if  the  massive  success  of  Lungs 
brought  added  pressure  when  making  its 
fbllow-up.  Welch  gives  a  small  chuckle  and 
notes  that  she  has  been  here  before. 

'Nothing  could  have  been  harder  than 
making  the  first  record,  so  I  was  pre- 
pared for  the  onslaught  this  time,"  she 
says,  citing  the  "terrifying"  expectation 
that  birilied  her  debut.  The  cause  of  her 
anxiety  back  then  was  the  fervent  media 
buzz.  whicJi  begun  when  Florence  &  the 
Machine.  like  Adele  Ihe  previous  year,  won 
the  2009  BRIT  Critics  Choice  Award,  prior 
to  releasing  a  record.  "There  was  a  huge 
amount  of  media  scrutiny  on  me."  she  re- 
calls, citing  numerous  times  during  the 
making  of  Lungs  when  she  could  be  found 


"lyinu.  crying  on  ilic  sludio  noor." 

■Those  conditions  of  people  waiting 
and  waiting.  Hut  expectance,  everyone 
setting  pre-album 
awards-those  .ire  the  conditions  that  I 
did  my  first  albu.n  ni.  This  one,  by  com- 
parison,  is  much  easier,"  Welch  says,  "I 
ome  into  it  having  a  much  clearer  idea  of 
what  sotmd  I  wanted  to  make  and  a  mucli 
clearer  idea  of  what  was  going  to  happen 
alter  tic  record  was  finished," 

■FlotmcoaWheriob.  Shedeliverrda  mas- 
■erpiece.  Now  it  s  on  us,"  Universal  Repub- 
lic s  Lipman  sav.s. 

To  that  end.  the  labi-l  ,s  taking  nothing 
for  gnmted,  shifting  the  word  s  sttwi  date 
to  stand  in  line  with  the  rest  of  the  world. 
(Its  North  American  bow  was  originally  set 
for  Nov.  15.)  -niere-s  tremendous  intetrst 
buill  mlo  the  release  and  thetr  s  a  stmng  fan 
base  out  theteand  a  certain  anticipation  tlut 
you  can  operate  within  and  capitalize  on 
but  we  still  have  to  hit  the  marks."  Upman 
says.  "We  have  to  be  aggressive  and  make- 
sure  we  .seize  every  opportunity." 

The  first  of  those  markers  came  Aug 
2i  when  a  video  for  setup  track  -  What  the 
Water  Cavr  Mc"  debuled  on  the  hands  web- 
site. Hie  previous  night.  Welch  alerted  her 
83.000  Twitter  followers  (®no  Iweel)  to 
■pop  over  to  my  website  at  5pm  tomorrow 
lor  a  peck  at  something  verv  special "  T)ie 
rcspon.se  exceeded  all  expectations,  says 
Island  Records  marketing  manager  Tom 


Mamh.  who  says  tlH-video  drew  I.5million 
views  in  two  days.  Despite  its  five-and.a- 
half-mimile  running  time,  radio  has  given 
>,   the  songa  warm  welcome,  with  the  track 
'     «"ving  plays  on  a  number  of  alternative 
stations,  including  strong  support  from 
Los  Angeles'  KROQ.  according  to  Lipman 
1  he  radio  pu.sh.  meanwhile,  begins  with 
.  ,     first  single  "Shake  It  Out."  a  musing  pop- 
P      wck  number  m  the  spirit  of  "Dog  Davs  Are 
^     Ov^r."  which  Lipman  envisiomi  as  "an  an- 
them  in  every  gyin  in  America  a  year  from 
now.  Duefordomesticn-leaseOd.  II  (llie 
same  day  as  the  preorder  album  release) 
■Shake  It  Out"  has  been  serviced  to  top 
•to,  triple  A.  alternative  and  R&B  formats 

ItisatRSBiadiowhenjUniverealRepub- 
he  has^succeeded  in  breaking  idiosjiKralic 
British  female  pop  singers.  Several  years 
ago.  it  was  R&B  lliat  first  jumped  on  Amy 
Wmehouse.  After  all.  "there's  no  station 
for  dioral.  gospel  chamber  pop  with  heavy 
tribal  drum  sty-lings."  Welch  jokes.  Interna- 
hotially.  -Sluke"  is  already  making  waves 
'"  '^"••'"■aha.  It  s  playlisted  at  Triple  J  and 
Nova,  with  strong  airplay  in  Scandinavia 
Italy  and  Canada,  according  to  Universal 

TV  spots  will  additionally  form  a  major 
element  of  the  domestic  push,  savs  Up- 
man. who  cites  the  artisfs  strenglh  as  a 
live  performer  as  a  key  sales  driver  "The 
greatest  cataly-it  to  seU  Florence  &  the  Ma- 
chine were  her  TV  performances.  That's 
what  ultimately  broke  Florence,"  he  says 
To  that  end.  Welch  w-ill  visit  the  Uniti-d 


Down  in  the  park: 
FLORENCE  WELCH 
of  Florences  the 
I^achine  performing 
in  New  York's  Central 
Park  on  June  24. 


Mates  on  three  separate  occasions  this  year 
to  do  TV  press  and  radio  promotion.  Exact 
details  are  still  being  .scheduled,  although 
the  artist  is  confirmed  to  a|)pear  on  CBS' 
I  '^"'^^y  Morning,"  International  TV  spots 
tncltide  "The  Late  Late  Show- in  Ireland 
and  Skavlan"  in  Norway  and  Sweden,  with 
■tiany  more  to  follow  "This  is  a  wonderfiil 
album  that  lias  the  potenHal  to  explode  Fbr- 
ence  inleriuitionally.  and  we  are  targeting 
platinum  in  all  markets,"  Universal  U  K 
director  of  international  Chris  DwyxT-sav. 

An  extensive  international  live  pkm  is 
also  taking  shape,  with  Univei^l  hopehil 
that  Crrcmonia/s  marks  the  point  where 
Florence  &  the  Machine  step  up  from  the- 
aters to  larger  venues,  "That's  what  we're 
:>11  striving  for,"  Lipman  says,  "I  know 
someone  like  Florence  could  certainly 
play  somewhere  like  (New  York's]  Radio 
City  Music  Hall.  It's  iiist  a  question  of  , 
how  many  nights."  Confirmed  live  dalM  ' 
for  201 1  include  a  run  of  U.S.  radio  shows  t 
and  a  solitary  U.K.  concert  on  Oct.  25  at 
London's  I.7()0.capacity  Hackney  Empire 

I  love  playing  live  and  I  love  making  - 
music,  and  where  that  lakes  me  is  w-hat 
will  hapix-n.I'mnot  really  doing  it  fbr  an- 
other  rea,son."  Welch  says  in  friendly,  self- 
deprecating  tones.  -Things  just  happen  the 
way  that  they  happen.  I  don't  have  a  goal" 
Quizzed  on  how  her  self-conlessed  love  of 
fishion  and  distinctively  bohemian  visual 
style  inOiienc-es  her  creativm.  the  singer's 
rel  J  u-d,  jovial  exterior  mura.  ritarily  slips 
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if'-nH  l"i  .1  second. 
■■Musk  to  me  is  so  internal.  It's  physical 
.fs  emotional,  -ftliereas  fashion  is  so 
much  about  the  exlemal  that  it'salmost  like 
a  break.  It's  not  inner  mmioil.  It's  total  escap. 
Km;  s.-iys  Welch.  whocounLs Anna  Wi„i„u, 
amongher  many  &hio„is-ta  6ns.  In  return. 
Wefch  peBonally  sent  her  a  copy-of  Ccn-m,,. 
"luf^as  soon  as  it  was  finished.  ("She  reallv 
I'W  it.-  Welch  say^i.)  Karl  Lagerfeld.  meati' 
while,  collaborated  on  the  press  shots  thai 
"  ill  dominate  the  forthcoming  campaign. 

Music  is  so  much  about  the  baitlm^  „,„ 
■»  two  sides  of  yourself,  and  with  fashion 
>ou  can  put  something  on  and  you  feel  a 
certain  way.-  Welch  says.  "You're  not  try- 
ing to  exercise  a  demon  "  So  what  demons 
IS  she  addrc-ssing.>  "I'm  just  being  overly 
clra,natic.-sheadd.s.  "I'm  not  really  pos- 
sessed.  Maylw  I  am.>  I  don't  know  I'm  still 
figuring  it  out." 


Richcml  Smith  Idlrsmiricf)  is«  Lcuim-bascd 
joumalm  ^riu,  nrguloWy  fir  Billhoard 
maeaziiu  mil  Billboanl.hu. 
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BILLBOARD'S  INFLUENTIAL 
HOT  LATIN  SONGS  CHART 
CELEBRATES  25  YEARS  OF 
TRENDSETTING 

BY  LEILA  COBO 

On  Oct.  4,  1986,  Mexican  singer/songwriter  Juan  Gabriel 
ranked  at  No.  1  on  Billboard's  newly  created  Hot  Latin  Songs 
chart  with  "Yo  No  Se  Que  Me  Paso." 

Juan  Gabriel  was  already  a  superstar  throughout  Latin 
America,  known  for  his  eloquent,  sugar)'  balladry,  and  "Yo  No 
Se  Que  Paso."  with  its  synth  keylxwrd  and  plethora  of  strings, 
epitomized  the  sound  of  the  day:  romantic,  heartbroken,  de- 
cidedly adult-skewing  and  largely  imported  from  Mexico. 

It  was  a  time  when  Latin  music  and  Latin  culture  overall  in 
the  United  States  were  stili  oddities,  flanked  on  the  East  Coast 
by  the  predominantly  Cuban  Miami  and  on  the  West  Coast 
by  predominantly  Mexican  California  and  Texas.  Although 
there  were  occasional  flare-ups  of  Latin  beats.  Latin  music 
was  niche,  heard  only  on  the  Spanish-language  radio  stations 
that  catered  to  predominantly  Hispanic  communities  and 
found  in  the  world  music  bins  of  stores  like  Tower  Records. 

Fast  forward  25  years:  It's  a  dramatically  altered  landscape. 
The  numberofHispanics  living  in  the  United  States  has  more 
than  douHed.  from  22.4  million  in  1990  to  more  than  50  million 
in  2010.  according  to  the  U.S.  Census,  and  they  are  younger  than 
the  mainstream:  23.1%  of  children  17  and  younger  are  Latinos. 
Hispanics,  who  constituted  9%  of  the  population  in  1990.  now 
comprise  16.3%,  officially  the  largest  minority  in  the  nation. 

And  the  music  on  Billboard's  Hot  Latin  Songs  chart  is  now 
an  amalgamation  of  styles,  nationalities  and  even  languages, 
led  this  week  by  reggacton  duo  Wisin  y  Yandel's  "Tu  Olor."  It's 
their  eighth  No.  1  on  the  chart,  continuing  a  distinct  sonic 
tendency;  in  the  past  year,  the  chart's  longest-running  No.  1 
has  been  "Danza  Kuduro"  (15  weeks),  which  belongs  to  an- 
other urban  artist.  Don  Omar. 

"Radio  in  general  is  becoming  more  variety-based  as  a  result 
of  [the  Portable  People  Meter],"  Univision  Radio  senior  VP  of 
programming  ).D.  Gonzalez  says.  "The  same  is  happening 
in  Spanish.  Spanish  listeners  prefer  a  variety  of  tempos  and  a 
variety  of  textures.  And  that's  what  we're  seeing  on  the  chart. 
Listeners  are  less  inclined  to  live  in  just  one  niche.  They  don't 
just  live  in  regional  Mexican  or  contemporary.  The  challenge 
is  knowing  how  far  we  can  push  the  boundaries." 

Billboard  debuted  its  Hot  Latin  Songs  chart  (as  the  Hot  Latin 
50)  in  1986  with  a  prominent  story  on  the  second  page  of  the 
magazine,  announcing  a  "new  weekly  Latin  airplay  chart"  com- 
prising the  "top  70  Latin  (Spanish-speaking)  radio  stations" 
in  the  United  Slates  and  Puerto  Rico.  Stations  were  asked  to 
report  their  playiists  and  adds  weekly.  The  information  was 
compiled  via  telephone  and  entered  into  Billboard's  computer, 
with  points  assigned  to  positions  and  multiplied  by  the  station's 
weight  to  determine  ihe  rank  of  each  track.  The  Hot  Latin  30 
chart  ran  beneath  Billboard's  then-biweekly  Top  Latin  Albums 
chart,  which  was  segmented  by  genre:  pop,  tropical/salsa  and 
regional  Mexican.  In  comparison,  the  Hot  Latin  Songs  chart 
put  all  genres  together  under  a  single  umbrella,  and  it  quickly 
became  the  barometer  of  the  Latin  industry. 

"Back  then,  if  you  weren't  on  the  airplay  chart,  there  was  no 
sales  development."  saj-s  Lucas  Pina.  senior  VP  of  SBS  Entertain- 
ment, whose  first  industry  job  (in  1994)  was  as  a  radio  promoter 
for  PolyGram  Records  in  the  Northeast.  "The  Hot  Latin  Songs 
chart  told  people  what  was  new.  Being  on  that  chart  was  crucial. 
In  the  U.S.,  it  was  the  difference  between  having  credit  or  not." 

"It's  the  beat  of  the  industry,"  says  songwriter  Omar  Alfanno, 
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who  penned  "A  Puro  Dolor,"  the  lon^st-running  No.  1  track  in 
Ihe  history  ofthe  chart  at  61  weeks.  "If  you're  not  on  that  chart, 
you're  nowhere.  As  composers,  we  don't  write  to  be  outside  of 
the  chart.  We  have  to  write  songs  that  are  worthy  and  precise." 
Although  on  Oct.  8. 1994.  Billboard  launched  subgenre  airplay 
charts — regional  Mexican,  Latin  pop  and  tropical  airplay — Hot 
Latin  Songs  continued  to  be  the  holy  grail.  Its  importance  only 
grew  when  in  November  of  that  same  year,  the  chart  switched 
to  Nielsen  BDS-monilored  airplay.  While  tracks  were  initially 
monitored  by  their  number  of  plays,  on  Aug.  30, 1997,  the  chart 
switched  to  audience  impressions,  cross-referencing  the  time 
of  play  with  estimated  listeners,  according  to  Arbitron  data. 

Looking  Iwck  at  the  chart's  top  songs  through  the  years,  it's 
uncanny  how  they  reflect  both  the  musical  and  demographic 
landscape.  "It's  the  national  chart."  Sony  Music  U.S.  Latin 
president  Ruben  Lcyva  says.  "It's  the  only  true  reflection  from 
a  national  perspective  taking  into  account  all  the  genres."  Fol- 
lowinga  clear  Mexican  dominance  with  acts  like  |uan  Gabriel. 
Ana  Gabriel  and  Daniela  Romo  topping  year-end  charts,  the 
early  '90s  saw  a  boom  of  Tejano  music,  with  La  Mafia  and 
Selena  topping  the  year-end  chart  from  1993  to  1996. 

Tejano  and  Mexican  acts  continued  to  dominate  the  charts 
through  the  '90s.  but  by  the  end  ofthe  decade  a  new  generation 
of  artists — many  of  them  Puerto  Rican — began  to  climb  regu- 
larly to  the  top  10.  By  the  early  2000s.  the  chart  was  all  about 
variety,  with  an  increasing  number  of  appearances  by  names 
from  Colombia  {Shakira.  |uanes,  Carlos  Vivcs),  Puerto  Rico 
(Chayanne.  Ricky  Martin.  Huey  Dunbar.  Jerry  Rivera)  and  also, 
fresh  music  from  more  traditional  regional  Mexican  acts  like 
Conjunto  Primavera.  LosTigresdel  Norte  and  Bandael  Recodo. 

The  biggest  milestone  from  a  musical  standpoint,  however, 
came  in  2003  and  2004.  with  the  advent  of  rcggacton.  "That 
opened  the  door  to  a  new  genre  of  music,"  CBS  Radio  VP 
of  Latin  programming  Pio  Ferro  says.  "The  Latin  rhythmic 
sound  is  so  crossover,  it  just  broadened  the  spectrum,"  On 
Aug.  13.  2005.  Billboard  launched  its  Latin  Rhythm  Airplay 
chart,  incorporating  a  breadth  of  music  that  went  far  beyond 
rcggacton  and  continues  dominating  the  chart  today.  "The 
urban  movement  revolutionized  U.S.  radio  and  forced  stations 
to  change  the  format."  says  Walter  Kolm,  former  president  of 
Universal  Music  Latino/Machete.  He  now  manages  singer 
Cristina  Castro.  Kolm  experimented  early  on  with  pairing 
urban  and  pop  acts,  delivering  tracks  to  radio  that  were  far 
more  youth-leaning  and  uptempo  than  the  ballads  of  yore. 

The  move  came  at  a  time  when  research  became  more 
refnicd.  No  longer,  some  say.  was  radio  programming  a  re- 
flection of  what  labels  pushed,  but  rather,  of  what  research 
dictated.  That  trend  only  accelerated  with  the  advent  ofthe 
Portable  People  Meter  as  a  ratings  tool  in  2008.  Now,  says  one 
executive  who  prefers  to  remain  nameless,  "we  have  a  less 
politicized  chart.  It's  a  truer  representation  than  it  was  10-1 5 
years  ago.  There  is  PPM  accountability  and  people  themselves 
are  telling  us  what  we  should  be  playing."  Today  there  are  119 
stations  that  report  to  the  Hot  Latin  Songs  chart,  and  324 
songs  have  hit  No.  1  during  the  past  25  years. 

So,  what's  hot  now,  according  to  the  chart.^ 

A  mix  of  traditional  Mexican  music,  home-grown  urban 
and  pop  tracks  and  some  English-language  hits,  reflecting 
an  increasingly  diverse  audience  that  includes  younger,  U.S.- 
born  Latinos  who  are  now  tuning  in  to  what  used  to  be  only 
their  parents'  radio  stations.  "As  more  Latinos  assimilate, 
and  they're  proud  of  their  roots,  it's  not  anti-cool  to  listen  to 
Spanish  music."  Ferro  says.  "Everything  is  cyclical,  and  it's 
pretty  uptempo  now.  But  we're  going  to  see  more  no-name 
artists  becoming  big-name  artists  because  it's  easier  to  record 
things  that  may  catch  fire." 

Regardless  of  what's  playing.  Kolm  says,  "the  chart  is  more 
important  than  ever  now.  Because  selling  tickets  is  more  im- 
portant, and  tickets  get  sold  when  an  artist  is  hot  on  the  radio. 
And  for  the  business  in  Latin  America,  beyond  being  the  most 
tnistworthy  chart,  it's  the  one  that  sets  the  trends.  Most  charts 
in  Latin  America  follow  the  Billboard  chart.  That's  why  it's 
so  important  to  reach  No.  1."  •  •• 

Chart  data  provided  by  Billboard  director  of  charts  Silvio 
Pietroluongo.  associate  director  of  charts  Gary  Trust  and 
Latin  chart  manager  Karinah  Santiago. 
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It  was  launched  as  the  only  chart  that  tracked  airplay  of 
Latin  music  in  the  United  States.  A  quarter  of  a  century 
later,  It  remains  the  "Bible,"  ttie  'place  to  be,"  the  "trend- 
setter," in  the  words  of  artists  and  industry  experts.  Bill- 
board's Hot  Latin  Songs  chart  Is  not  only  the  thermom- 
eter of  Latin  music  in  the  United  States,  but  it  also  dictates 
the  direction  of  radio  playlists  throughout  Latin  America. 
More  than  a  measuring  or  martteting  instnjment,  Hot  Latin 
Songs  has  been  the  soundtrack  of  U.S.  Latinos— from  the 
romance  of  Mexican  balladeers  to  the  accordion  strains  of 
Tejano.  from  the  crossover  of  Ricky  Martin,  Enrique  Iglesias  and 
Shakira  to  the  dance  beats  of  reggaeton  and  the  heady  fusions 
of  today's  home-grown  talent.  The  history  of  the  Hot  Latin  Songs 
chart  is  our  history,  as  heard  through  the  sounds  of  music. 


CRISTIAN 
CASTRO 

Cristian  Castro  is  the  Hot  Latin  Songs  chart's  No.  3  artist,  trailing 
only  Luis  Miguel  and  Enrique  Iglesias.  His  feats  include  29  top  10 
hits,  and  1996's  "Amor,"  v^tch  f>e  v«-ote,  was  No.  1  for  11  weeks. 

I  wrote  "Amor"  in  New  York  when  1  was  living  there.  I  was  feeling 
anxiety  about  love,  something  I'd  been  feeling  for  a  long  time.  There 
was  a  rertain  amount  of  fnistration,  and  desire  lo  explore  romantic 
themes.  It  was  1995.  New  York  seemed  likethe  best  place  to  examine 
those  feelings.  I  purposely  chose  to  live  in  solitude — that  was  both 
good  and  bad — but  it  allowed  me  to  create.  I  recorded  "Amor"  with 
producer  Daniel  Freiberg.  He  helped  me  structure  the  song  and  take 
it  from  my  head  and  guitar  to  a  completed  song — it  was.  for  me,  like 
writing  a  poem.  We  made  it  into  a  pop  song,  created  a  chonis  and 
the  melodies.  It's  a  song  about  asking  love  to  give  me  a  chance.  It 
isn't  about  a  woman.  When  I  started  working  on  the  song,  1  was  in  a 
zone,  a  trance,  and  it  allowed  me  to  observe  people  in  the  city.  After 
we  recorded  "Amor"  we  went  to  Rome  and  filmed  the  video.  It  was 
a  lx?autiful  journej'.  and  in  the  end  the  song  gave  me  hope. 
I've  been  lucky  from  the  start.  It's  not  just  about  Ix-liv 
supported  hy  a  label.  Fans  buying  the  music  is  ke\ .  I  ni 
also  lucky  in  that  I'm  the  son  of  [actress/singer]  Veronica 
Castro  and  [comedian]  Manuel  ("  El  Loco"  Valdes].  People 
have  opened  doors  because  of  them. 

As  told  to  Justino  Aguila 


CHAYANNE 

In  a  career  that  has  spanned  the  chart's  25-yeDr 
history,  pop  heartthrob  Chayanne  is  the  No.  4  art- 
ist in  the  chart's  history,  with  43  charting  titles,  28 
top  10s  and  nine  No.  Is,  including  his  1987  break- 
out hit,  "Fiesta  en  America,"  and  1998's  "Dejaria 
Todo,"  which  spent  five  weeks  at  No.  1. 
My  first  record  was "  Fiesta  en  America"  in  1987. 


AI.E 
PER 


THE  MEXICAN  SINGER,  SON  OF 
RANCHERA  ARTIST  VICEHTE'^      -  v 
FERNANDEZ,  HAS  THE  NO.  2  TRACK  ON 
^THE  ALL-TIME  HOT  LATIN  SONGS  TALLY 

-  In  1997,  Alejandro  Fernander's  "SI  Tu  Suj^as"  was  No.  1 
for  six  weeks.  The  song  spent  42  weeks  on  the  Hot  Latin 
Songs  chart— the  most  of  any  of  hiS'Blngles— and  holds 
the  No'  2  spot  on  Hot  Latin  Songs'  all'tirne  top  tracks  list 
(see  chart,  page  19).  "Being  part  of  the  Billboard  charts," 

^  f^tnandez  says,  "is  about  being  part  of  musk;  history." 

•.T  —Justino  Aguila 


It  became  my  signature  record  in  shows  and  on  tours.  It's  an  upt- 
empo song,  which  wasdifTerent,  I  h  i  .h  ist-  ,it  t  ht*  i  ime  ballads  always 
got  promoted  first.  And  because  it  was  a  rhythmic  track,  it  helped 
me  move  onstage.  "Fiesta  en  America"  was  the  song  that  took  me 
through  Latin  America,  to  Brazil,  Portugal,  i-\i-i  y  where.  It's  the  song 
that  made  me  international.  And  later,  in  1999,  it  was  "Salotnc." 
which  took  me  to  other  places  at  a  different  time  in  my  career.  1 
had  gold  records  in  Sweden,  in  Turkey.  It  sold  1  million  copies  in 
Spain  in  a  single  year.  One  of  my  favorites.'  Dejaria  Todo"  was  a 
marvelous  record.  I  already  had  experience,  I'd  done  several  kinds 
of  tours,  I  was  established,  I  had  nidss  retognition.  enthusiasm, 
and  it  all  came  together  with  "Dejaria  Todo."  As  told  to  LeUa  Coho 


GLORIA 

ESTEE4I\ 

The  singer/songwriter  claims  third  place  for  most  No.  Is— 14— 
and  also  counts  22  top  10  singles. 

It'sasexcitingtOMiitodayas  it  was  25  years  ago  to  see  my  music  climb 
a  Billboard  chart.  A  chart  hit  on  Ri  1  Ilxiard  has  been  and  still  remains 
the  key  barometer  of  an  album  or  single's  success.  I  remember  like 
it  was  yesterday  when  [husband)  Emilio  and  I  found  out  that  I'JKS's 
"Conga"  had  charted  in  the  top  40 — it  was  surreal.  While  wc  don't 
make  music  thinking  about  whether  it's  going  to  appear  on  a  chart, 
it's  always  an  ad^d  reward.  As  totd  to  Gail  Mitchdl 


AlNAGAItlllEI. 

Ana  Gabriel  was  one  of  Hot  Latin  Songs'  earliest  stars. 
Her  1986  single,  "Ay  Amor,"  reigned  at  No.  1  for  14 
weeks,  remaining  on  the  chart  for  a  total  of  43 
weeks.  With  five  subsequent  No.  Is  and 
many  more  songs  on  the  chart.  Gabriel 
was  a  fixture  on  Hot  Latin  Songs  for 
the  next  two  decades. 

"When  "AyAmor"  became  No.  l.it 
was  so  important  for  me  because 
I      V        .     I  had  won  the  Festival  OTI  de 
j^m^     I3  Cancion  with  thai  song.  It  al- 
^^^^        ways  happened  that  the  second- 
"Jr  place  song  was  successful,  not  the 

first-place  song — it  was  like  a  curse.  So 
when  they  a.sked  me  to  participate  in  the  OTI 
with  one  of  my  songs,  I  swear  I  didn't  want 
to  win,  because  I  wanted  the  song  (o  be 


itenal 


a  hit . . .  i  diwa)b  btt-n  prrscnt  uu  the  tliartb.  L^cniualK.  1  was 
given  a  lifetime  achievement  award  [the  Billboard  Latin  Music 
tstrella  Award,  for  her  contribution  lo  the  Latin  music  industry], 
I've  recently  gone  home  to  open  that  door  again.  I've  returned  to 
Sony  after  beinp  10  years  without  a  record  label.  1  really  can'i  tell 
you  how  a  certain  sohr  becomes  No.  1 — it's  the  public  that  pets 
it  there.  But  it's  something  that  makes  me  more  thankful,  more 
humble  and  work  harder  in  everything  I  do. 

As  told  to  Judy  Cantor-Navas 


JUAN  GABRIEL 

Mexican  singer/songwriter  Juan  Gabriel  has  had  seven  No.  Is 
on  Hot  Latin  Songs.  He's  also  the  chart's  lOth-ranked  top  art- 
ist. His  top-charting  hit,  2000's  "Abrazame  Muy  Fuerte,"  was 
No.  1  for  nine  weeks,  The  baiiadeer  also  holds  the  distinction  of 
having  the  first  No.  \  on  the  chart  with  "  Yo  No  Se  Que  Me  Paso." 
Thecharts  have  motivated  me.  I  have  shared  them  proudly  in  order 
to  motivate  others.  I'm  appreciative.  "Abrazame  Muy  Fuerte" . . . 
marked  the  end  of  the  centiu7  and  I  entered  the  year  2000  with  a 
strong  embrace.  In  those  years  1  was  spending  part  of  my  life  in 
Fort  Lauderdale.  Fla.,  very,  ver>'  close  to  Miami . . .  The  song  was 
written  for  the  Cubans.  "Yo  No  Se  Que  Me  Paso"  is  alwa>'s  on  my 
mind — it  defines  me  very  well.  The  song  appears  to  be  simple 
but  it's  also  wonderfully  surprising.       As  told  to  justino  Aguila 


ENRiqUE 
IGLESIAS 

Iglesias  has  had  more  No.  1  hits  on  the  chart— 22— than  any 
other  act,  dating  back  to  his  1996  Spanish-language  debut. 
And  more  so  than  any  other  artist.  Iglesias'  music  represents 
the  past,  present  and  future  of  the  chart,  beginning  with  almost 
innocent  ballads  like  "Si  Tu  Te  Vas"  to  such  uptemp>o.  English- 
language  dance  fare  as  "I  Like  It." 

When  I  was  little  I'd  read  the  charts  up  and  down.  I'd  scour  the 
charts  and  compare.  I  was  a  young  kid  when  1  saw  an  album  by 
Luis  Miguel.  Segundo  Romance.  I  think,  and  it  was  top  10  or  top 
20  on  the  Billboard  200.  At  the  time.  1  was  like.  "Oh.  my  God,  I 
can't  believe  there's  a  Spanish  album  in  the  top  20!"  It  was  unreal. 

A  hit  is  a  hit  no  matter  what.  It  all  comes  down  to  the  songs.  If 
it's  a  hit  song,  people  bu>' the  music.  If  it's  not.  it  doesn't  matter.  I 
do  think  the  Hispanic  market  in  the  U.S.  doesn't  mind  listening 
to  songs  in  English.  And  you  see  it  already  happening.  Especially 
kids  in  my  generation  and  the  younger  ones  who  are  Hispaiuc  but 


HOT STUFF 

STORIES  BEHIND  THE  HITS 


"A  PURO  DOLOR" 

Written  by  Omar  Alfanno 
and  produced  by  Alejandro 
Jaen,  "A  Puro  Dolor."  re- 
corded by  debut  boy  quar- 
tet Son  by  Four  tn  2000,  is 
the  top  Hot  Latin  Song  of 
all  time. 

I  thank  God  that  he  gave  me 
a  song  like  "A  Puro  Dolor." 
which  is  every  composer's 
dream.  I  wrote  it  in  Puerto 
Rico  one  morning.  It's  a 
romantic  song  that  speaks 
of  long-distance  love.  We 
need  to  call  simply  to  hear 
her  voice.  "A  Puro  Dolor" 
is  the  song  that  marked 
my  life,  and  that  of  [singer] 
Angel  Lopez.  Without  Angel 
and  Son  by  Four,  the  song 
wouldn't  have  made  any 
sense.  Songs  are  made  for 
certain  singers.  And  this 
song  marks  a  before  and 
after  I'd  written  several  hits, 
but  this  was  the  mega-song. 
My  wife  Carmen  [Alfanno, 
who  at  the  time  headed 
Sony/ATV  Music  Publishing 
Latin  America]  alwa)^}  said. 
"Papi.  you  need  that  song, 
the  song  that  will  take  you 
to  the  other  side."— Omar 
Alfanno 

As  told  to  Leila  Cobo 


"TE  QUIERO" 

ln2008."TeQuiero" 
topped  Hot  Latin  Songs  for 
20  weeks.  It  not  only  put  its 
Panamanian  author  into  the 
spotlight,  it  gave  him  good 
reason  to  change  his  name. 
As  the  song  took  the  artist 
known  as  Nigga  from  Pana- 
ma's romantic  style  scene  to 
U.S.  radio,  he  became  Flex, 
and  a  Latin  star  was  born. 
When  we  heard  it  was 
going  sky  high  on  the  Bill- 
board chart  it  was  like.  "Oh. 
my  God!"  We  were  really 
surprised.  It  was  really  a 
phenomenon  created  by  the 
fans — as  much  as  on  so- 
cial networks — people  who 
went  to  Mexico  and  heard 
it  and  copied  it  and  took  it 
to  the  United  States.  That's 
how  "Te  Quiero"  started  to 
travel.  When  we  came  back 
after  all  of  the  international 
success  to  give  a  concert 
for  the  Panamanian  fans, 
I  performed  at  the  biggest 
venue  where  usually  only 
the  foreign  superstars  play. 
People  came  from  all  over 
the  country.  The  mayor 
called  me  and  gave  me  the 
keys  to  the  city.— Fl«x 
As  told  to  Judy  Cantor-Navas 


"NOMEDOY  PGR 
VENCIDO" 

Puerto  Rican  singer/ 
songwriter  Luis  Fonsi  had 
four  No.  15  on  the  chart, 
dating  to  2000.  But  none 
of  them,  and  none  of  his 
total  25  charting  tracks, 
had  the  impact  of  "No 
Me  Doy  por  Vencldo." 
Released  in  July  2008. 
in  tandem  with  an  AT&T 
campaign  to  promote  the 
Summer  Olympics  and 
also  used  for  an  institu- 
tional campaign  on  the 
Telemundo  network,  the 
song  struck  a  universal 
chord  with  its  message  of 
hope  and  striving.  It  spent 
19  weeks  at  No.  1  and  49 
weeks  on  the  chart.  Fonsi 
was  only  able  to  release 
a  second  single  eight 
months  later.  "Aqui  Estoy 
Yo,"  with  David  Bisbal, 
Aleks  Syntek  and  Noel 
Schrajis,  also  hi  No,  1. 
This  is  a  song  I  wrote  with 
Claudia  Brant — the  first  per- 
son 1  call  when  I  have  to  write 
a  song.  Because  of  the  chem- 
istry, the  friendship,  we  read 
each  other's  thoughts.  And  I 
called  her  and  said.  "I  want  to 
write  positive  songs  as  well."  1 


don't  want  to  write  very  heart- 
break songs  or  cheesy  songs. 
1  want  to  write  singer/song- 
writer albums  where  the  lyr- 
ics have  depth.  And  we  came 
up  with  that  phrase: "  No  me 
doy  por  vencido." 

1  remember  like  it  was 
yesterday  Claudia  telling  me 
halfway  through  the  writing 
process.  "Do  you  think  it's  too 
Mexican-sounding  for  you?" 
And  I  said.  "You  know  it  has 
that  backbone,  but  let's  just 
keep  going  and  we'll  make 
sure  the  arrangement  sounds 
like  a  song  from  my  album." 
And  when  we  called  [pro- 
ducer] Armando  Avila  to  do 
the  preproduction,  I  thought 
Armando  was  perfect,  be- 
cause he's  Mexican;  he  can 
put  together  the  perfect  in- 
gredients of  pop  and  rock  and 
Mexican  music.  The  trum- 
pets are  there,  they're  present. 
And ...  I  think  it  came  at  a 
time  when  we  needed  to  hear 
positn-e  IjTics. 

Hot  Latin  Songs?  That's 
our  chart.  That's  where  we 
strive  to  get  to  the  top.  It's 
that  page  of  the  magazine 
that  I  automatically  flip  to. 
It's  our  Bible —Luli  Fonsi 

As  told  to  Leila  Cobo 


HOT  LATIN  SONGS  TOP  HITS 


Son  by  Four  boasts  the  top  title  during  the  first  25  years  of  Billboard's  Hot  Latin  Songs  chart,  as  "A  Puro  Ddor"  earns  the  cov- 
eted distinction.  The  song  spent  20  weeks  at  No.  1  in  2000 and  a  rotiust  61  weeks  on  the  chart  total— 55  of  those  in  the  top  10, 
a  chart  record.  Luis  Miguel  reigns  as  the  top  artist  of  the  chart's  first  quarter-century.  His  57  career  appearances  on  the  tally 
are  ttie  most  among  solo  acts  (and  secorvd  only  to  Los  Tigres  del  Norte's  64).  Miguel's  haul,  spanning  1987  through  last  year. 
Includes  a  chart-best  39  top  lOs,  16  of  whk:h  reached  No  1.  The  only  act  with  mora  Hot  Latin  Songs  No.  Is?  The  retrospective's 
No.  2-ranking  artist,  Enrkiue  Iglesias  (22). 
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1  "A  Puro  Dolor  ' 


2  "Si  TU  Supteras" 

4  "Te  Quiero" 

6  "Me  Enamora" 

8  "Suerte(Whef>ever,  Wherever)" 

10  "D«  Ml  Enanrtorate" 

12  "Te  SIgo  AmarKto" 

14  "Danza  Kuduro" 


15  "YTuTeVas" 


7    "Abrazame  Muy  Fuerte" 


Shaktra  featunng  Aleiandro  Sanz 


16    "Quitame  Ese  Homtire" 
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KM)  1988 


1  (16)  1988 


18  "Cuando  Me  Efwmoro"  Enrique  Igtorias  featuring  Juan  Luis  Guerra        1  (17) 

20  "FotosyRecuerdos (Back  on  the  Chain  Gang)"  Setefta  __U7)_ 

22  "Rompe"  Daddy  Yankee  1  (IS) 

24  "Corazon Sin Cara"  PiinceRoyce  ^(2) 


25  "Ui  Camisii  Negra" 


The  25lh-anniversary  Hot  Latin  Songs  (ill*  aod  artlsi  rankirtgs  arc  based  on  actual  pertormancB  on  tti«  w««kly  Hot  Latin  Songi  chart  dating  to  Its  inception 
m  the  Oct.  4, 1966. 15SU«  ttwough  Sect  24.  2011  Rankings  arm  based  on  an  inverse  point  system,  with  weeks  at  Ho.  1  having  the  greatest  value  and  weeks 
at  lower  rank\ngi  earning  less  Due  to  vartoos  changes  in  chart  ruls*.  chart  length  and  metbodoloav  tfwoughout  the  years— ir^cKtchng  the  implementation  In 
1994  of  monitored  airplay  data  from  Nielsen  BOS-songs  had  varying  reigns  at  No.  1  and  on  itit  chart.  To  ensure  eouitable  representation  of  Xtto  biggest  hits 
from  all  2S  years,  time  frames  were  ftach  weighted  to  account  for  the  difference  between  turnover  rates  from  those  periods 
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have  been  brought  up  in  the  U.S.  Then  you  also  have  the  Ameri- 
can market  where  they  say.  "If  there's  a  hit  song,  why  would  they 
mind  listening  to  a  few  songs  in  Spanish.'" 

The  one  that  is  most  significant  to  me  (on  new  album  Euphoria] 
is  "Cuando  Me  Enamoro"  [which  spent  17  weeks  at  No.  1)  featur- 
ing [uan  Luis  Guerra.  1  wrote  it  at  home  with  my  fiiend  Descemer 
Bueno.  I  have  a  small  studio  next  to  my  bedroom — that's  where  I 
write  at  night.  1  sang  it  on  my  own  first  and  1  liked  it.  but  I  wasn't 
crazy  over  it.  1  was  ner\'ous  about  asking  |uan  Luis  to  sing  because 
he's  always  been  one  of  my  idols.  He  was  the  first  concert  by  a  Latin 
act — other  than  my  dad — that  blew  me  away.  And  1  really  didn't 
know  him  personally.  I  didn't  think  he  was  going  to  say  "yes."  And 
he  didn't.  He  said.  "1  really  can't  give  you  an  answer  unless  1  hear 
the  song."  Which  is  the  way  it  should  be.  As  tdd  to  Gail  Mitchell 


JUANES 


Juanes  has  seven  No.  Is  among  his  19  charting  titles,  ranking 
him  among  the  top  10  acts  with  the  most  No.  Is  on  the  chart. 
His  hits  include  2007's  "Me  Enamora,"  which  spent  20  weeks 
atop  the  chart.  His  longest-running  hit.  2002's  "A  Dies  le  Pido." 
which  spent  46  weeks  on  the  chart,  peaked  at  No.  2. 
I  wrote  "A  Dios  le  Pido"  on  a  bus  during  a  U.S.  tour.  I  was  sitting 
next  to  the  driver  when  the  first  notes  and  the  melody  came  to  me. 
Several  months  later,  when  1  heard  it  on  the  radio  for  the  first  time, 
I  couldn't  believe  it ...  It's  amazing  how  music  travels  through 
time  and  transforms  according  to  the  life  each  person  wants  to 
give  it.  My  vision  of  life  changed  a  bit  [after  his  darker,  self-titled 
debut,  which  preceded  Un  Dia  Normal,  which  featured  "A  Dios 
le  Pido"].  Life  is  very  beautiful,  and  one  has  to  take  advantage. 
Every  lime  I'm  on  the  chart  I  feel  pure  joy  and  graritude  toward 
God  and  those  who  listen.  After  arriving  in  the  U.S.  in  1996,  after 
having  fought  and  wailed,  hearing  any  of  my  songs  on  the  radio 
was — and  still  is — a  blessing.  As  told  to  Leila  Cobo 


RICKY 
MARTIN 


With  37  hits  on  Hot  Latin  Songs  since  1992.  Ricky  Martin's  chart 
trajectory  has  traced  the  rise  not  only  of  his  solo  career  but  also 
Latin  music  In  the  United  States.  From  his  crossover  hit  "Livin*  la 
Vida  Loca,"  which  ignited  the  late-'90s  Latin  explosion,  to  this 
year's  No.  1  "Lo  Mejor  de  Mi  Vida  Eres  Tu,"  which  celebrates  the 
personal  milestones  he  has  publicly  embraced.  Martin  has  had 
n  No.  Is  on  Hot  Latin  Songs. 

I  still  remember  how  I  felt  when  I  saw  my  name  at  No.  1  on  the 
chart  for  the  first  time.  It  was  an  amazing  sense  of  accomplish- 
ment, tangible  proof  that  my  music  was  connecting  with  many 
people  and  all  the  hard  work  was  paying  off.  The  songs  that  have 
reached  No.  1  are  all  milestones  in  my  life,  and  when  "Lo  Mejor 
de  Mi  Vida  Eres  Tu"  also  reached  the  top  of  the  charts  I  just  felt  so 
happy,  because  that  meant  many  people  were  sharing  the  same 
joy  1  've  found  in  my  children,  but  also  taking  time  to  think  about 
issues  of  equality.  As  told  to  Judy  Cantor-Navas 


LUIS  MIGUEL 

With  57  chart  hits  and  39  songs  in  the  top  10,  including  16  No.  1s, 
between  1987  and  2010.  Luis  Miguel  is  the  No.  1  Hot  Latin  Songs 
artist  of  the  past  25  years. 

His  songs  have  spent  843  weeks  on  the  Hot  Latin  Songs  chart. 
M iguel's  hits  have  included  pop  tunes.  Mexican  mariachi  classics 
and  Christmas  songs:  but  most  important,  he  gave  a  new  voice  to 
the  bolero,  single-handedly  reviving  the  classic  Latin  love  ballad 
for  a  multigenerational  audience. 

Miguel's  first  No.  1  was  1987's  "Ahora  Te  Puedes  Marchar,"  a 
Latin  pop  version,  in  Spanish,  of  "I  Only  Want  to  Be  With  You," 
originally  recorded  by  Dusty  Springfield.  He  was  an  instant  '80s 
pop  idol,  his  draw  as  a  heartthrob  enhanced  by  a  Michael  |ack- 
son-style  video,  with  Miguel  leading  a  line  of  dancers  in  a  leather 


HOT  LATIN 
SONGS TOP 
ARTISTS 


1  LUIS  MIGUEL  »  m-m 

2  EKRIOlUKiiESItS  

3  (KSIIMCASniO 

mm 

4  mum. 

s  urnma 

mm 

6  HARCOMnCMIOSOUS 

895-2010 

1    7  U£iUDmFEIIUWa 

m-m  1 

8  SEIOU 

9  miARDOHONIlNIR 

m-m  1 

10  JUANUniEl  

11  inCIIVMAilTIN 

m-m 

12  GUMIMESTEFMI 

I9II6-2O0? 

ri3  VICfNIiKDNSNDi; 

14  LOSTKiliESIItlNOIlIt 

15  SHMM 

16  COKlUNTOPIIIHIiVHIA 

BS6-i0W 

1   17  JUMB 

MOI-MIO 

1    19  IKTOUeiE 

mm 

20  lOSBUKIS 

r2i  UHtm 

22  muKWBuim 

MMW 

23  M»IK«(TH»(Y                   Wi  ffill 

24  BHMUa 

m-m 

25  6l)IM(0:aGKU«T{HUaiU 

mt-m 

jacket.  His  songs  became  a  fixture  on  the  chart  from  that  time  on. 

Miguel's  career  heated  up  in  1989,  with  two  No.  1  love  bal- 
lads, "La  Incondicional"  and  "Fria  Como  el  Viento,"  followed  by 
two  more  chart-toppers  the  next  year.  But  it  was  in  1991,  when 
the  singer  nicknamed  "El  Sol  de  Mexico"  stole  the  heart  of  the 
Latin  public  with  his  album  Romance.  That  record  of  well-known 
boleros  resulted  in  two  No.  Is  and  four  top  10s  on  Hot  Latin 
Songs.  His  love  affair  with  the  charts  continued  with  Segundo 
Romance  (1994),  Romances  (1997).  AmarU  Es  un  Placer  (1999) 
and  Mis  Romances  (2001). 

He  returned  to  pop  in  2003.  with  the  album  33.  and  was  back 
at  No.  1  with  "Te  Necesito."  The  next  year,  he  again  looked  back 
to  tradition  for  inspiration,  recording  Mexico  en  la  Piel.  with  Ma- 
riachi Vargas  de  Tacalitlan,  and  landed  in  the  top  10  again  with 
"Que  Seas  Feliz."  As  expected,  the  Hot  Latin  Songs  chart  em- 
braced the  single  "Labios  de  Miel"  from  his  2010  self-titled  album. 

Iconic  Mexican  composer  and  Miguel  producer  Armando 
Manzanero.  who  has  composed  many  of  the  greatest  Latin  love 
songs  of  all  time,  produced  Miguel's  Romance,  which  took  Man- 
zanero's  "No  Se  Tu"  to  No.  1  on  Hot  Latin  Songs.  The  pair  teamed 
up  again  for  Segundo  Romance  and  Romances.  Manzanero  con- 
tributed to  a  pair  of  new  songs  on  last  year's  Luis  Miguel.  Here, 
Manzanero  discusses  Miguel's  chart  achievements  and  their 
creative  partnership. 

"Luis  Miguel  put  in  the  mouths  of  his  generation  all  of  the 
great  romantic  songs  that  had  a  30-year  history.  It's  a  phenom- 
enon that  could  happen  al  any  moment  because  young  people 
always  want  to  listen.  The  youth  always  ask  for  new  songs,  but 
the  repertory  of  Latin  American  songs,  and  especially  Mexican 
songs,  is  truly  grandiose. 

"There  are  only  two  kinds  of  music,  good  and  bad,  and  good 
songs,  like  the  ones  that  Luis  Miguel  recorded,  will  live  forever. 
When  they  start  recording  on  the  moon  they  will  be  hits  there, 
too.  because  they  are  so  good. 

"There  are  two  of  my  songs  that  Luis  Miguel  did  that 
I  love  the  most,  because  he  interpreted  them  magistrally 
and  because  I  love  those  songs:  'Por  Debajo  de  la  Mesa'  and 
'Dormir  Contigo.' 

"Billboard  is  like  the  Bible  for  those  of  us  who  live  the  songs. 
Take  it  from  me,  1  have  lived  a  long  time."  —Judy  Cantor-Navas 


PRINCE  ROYCE 

Prince  Royce  debuted  with  a  remake  of  a  classic,  "Stand  by 
Me,"  which  reached  No.  8  on  Hot  Latin  Songs  in  May  2010. 


Since,  he  has  made  his  own  compositions  part  of  his  budding 
catalog  of  hits.  In  less  than  two  years,  he  has  stacked  five 
chart  entries,  including  three  top  10s  and  the  No.  1 '  Corazon 
Sin  Cara,"  which  spent  two  weeks  on  top  beginning  in  March 
Growing  up,  I  already  knew  about  the  Latin  charts.  It's  ,ilw.i\  < 
been  a  dream.  I  always  saw  them  growing  up.  hoping  that  I  ( .m 
one  day  be  onstage  and  pick  up  an  award,  hoping  that  one  da\  ! 
can  get  on  Billboard.com  and  see  myself  on  the  charts.  That  s  i  ht- 
first  thing  I  did  when  "Stand  by  Me"  first  started  getting  radio 
play.  I  would  get  on  Billboard.com  every  week,  lau^lis]  It  wasiui- 
real  to  see  my  name  there,  and  to  see  my  song  toniinuc  to  rise. 
Just  lo  see  my  name  among  people  like  Enrique  [Iglesias],  PiibuH , 
Shakira  and  all  these  superstars.  To  me  it's  like  a  blessing.  I  ^ '  1 1 1 
check  every  week  to  make  sure  I'm  there.  Billboard  has  so  mm  i  i 
credibility ...  So  when  you  start  seeing  your  name  on  the  chart, 
when  you  start  receiving  Billboard  awards,  when  you  start  getting 
articles  written  about  you  [in]  the  magazine,  that's  when  people 
start  taking  you  seriously. 

I'm  working  on  two  albums,  going  on  tour  with  Enrique— 

I  mean,  I  just  met  President  Obama.  I  sang  "Stand  by  Me"  in 

honor  of  the  people  we  lost  on  9/ 11 ,  and  then  I  sang  the  national 
anthem  and  then  I  got  to  meet  the  president  [and]  his  wife.  He 
and  I  spoke  for  a  little  bit.  He  told  me.  "Hey,  everyone  is  talking 
about  your  music."  And  I'm  like,  "Oh,  my  God.  Obama  is  not 
telling  me  this  right  now!" 

I've  gotten  told,  "Why  are  you  wasting  so  much  money  on  this 
stuff  that  you  don't  even  know  if  it 's  for  sure?"  So  it's  a  good  feeling 
to  know  that  finally  you're  being  recognized  for  what  you  always 
dreamed  of  doing,  what  you  loved  doing.  You  take  it.  you  enjoy 
it.  you  celebrate  it,  and  then  you  just  continue.  Ride  the  wave. 

As  told  to  Karinah  Santiago 


SELENA 


Despite  the  late  singer's  impressive,  arxJ  all-too-short,  history 
on  Hot  Latin  Songs,  Selena  Quintanilla-Perez's  seven  No.  u 
between  1992  and  1995— including  her  longest-leading,  "Tu 
Solo  Tu,"  in  1995,  with  10  weeks  on  top— kept  her  at  the  summit 
for  a  combir>ed  44  weeks,  the  highest  total  among  all  artists  in 
that  span.  Her  cultural  impact  stretches  far  beyond  Billboard's 
charts.  Selena  was  murdered  in  March  1995.  Her  father,  Abra- 
ham Quintanilia,  speaks  on  her  behalf. 

"No  McQuedaMas"[No.  1  beginning  iii  IJftciiilx'r  1994]  was  writ- 
ten by  one  of  our  band  members,  Ricky  Vela,  one  of  the  keyboard 
players  in  the  group.  And  I  don't  know  how  he  would  feel  about 
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me  idling  how  that  song  came  about,  but  I  will  let  you  know.  I'll 
tell  you:  See.  Ricky  isa  very  shy  person,  an  introvert.  And  he  liked 
my  other  dauphter,  Suzette.  thednimmer.  And  I  knew  Rickyliked 
her  because  he  would  tell  me,  and  I  would  kid  around  with  Ricky 
and  say,  '  I  lev,  Ricky,  you  like  her?  Talk  to  her!"  And  he  wouldn't 
do  it.  So  in  the  meantime,  Suzette  never  knew  about  that;  so  as 
time  v.vnt  by,  Stizette  met  her  now-husband.  Billy  Arriaga.  and 
she  married.  And  that's  how  that  song  came  about. 

After  she  got  married,  Ricky  wrote  that  song.  Selena  knew  be- 
cause had  toid  her  about  the  song  and  she  sang  it  so  passionately. 
Because  orif;in.iiK  we  recorded  it  with  a  mariachi,  but  [then-EMI 
Latin  pn-sidcnt/CEO]  Jose  Behar.  again,  said  that  it  wouldn't  go  into 
the  pop  market  as  a  mariachi  song.  So  we  took  it  to  Bebu  SiKetti — 
he's  passed  away,  a  very  famous  arranger  who's  done  a  lot  of  work 
for  Rotio  Durcal  and  other  big  artists — and  he  made  the  pop  ar- 
rangements. And  sure  enough,  it  hit  the  radio  and  it  was  a  big  hit. 
To  this  diiy.  they  play  it  a  lot,  and  many  artists  haw  covvred  the  song. 

Was  SelciKi  excited  when  a  song  ofhers  was  on  the  charts? 
Ah,  you  had  to  know  Selena's  personality.  She  was  ecstatic  about 
everyihmg  she'd  done — she  loved  the  art  so  much  that  she  would 
get  really  exdted  about  a  song.  She  put  all  her  heart  Into  It. 

As  told  to  Erika  Ramirez 


i>IAIUO 

AI\Ti)]\IO 

Mexican  superstar  Marco  Antonio  Solfs  has  straddled  regional 
Mexican  and  pop  nrtarkets.  pladng  nine  songs  at  No.  1  on  the  chart. 
Withaptethora  of  hits.  Soiis  r,  tt>e  sixth-lf^ciding  ,irtist  on  the  chart 
with  a  caveat.  Unfike  those  above  him,  he  has  penned  all  of  Ns  Nts. 
[A  songl  that  has  truly  represented  me.  and  continues  to  do  so.  is 
1987's  Tu  Career  [b>'  former  band  Los  Bukisj.  It  didn't  reach  No.  1 , 
but  that  .ill  tuin  was  Ihc  one  for  which  I  received  a  platinum  award 
for  sales  ■  A'owt  1  million  copies  in  Mexicoalone.  That  album  gave 
me  the  r  inot  mnu\ balance  I  needed  at  the  time,  after  my  divorce. 
Anoihei  "Si  NoTeHubieras  Ido."  I  wToteitin  1983.  Itwasoneof 
10  tracks  I  produced  for  Marisela  and  with  it,  she  became  known 
throughout  the  world.  1997's  "La  Vcnia  Bcndita"  is  another  song 
that  look  tnc  loa  completely  difTca-nl  market,  because  1  sang  with 
mariachi,  and  2003's  "Mas  Que  Tu  Amigo."  which  is  a  cumbia. 
Overall.  1  am  happy  and  so  thankful  to  God,  to  life,  to  music  and 
to  my  taith  t  ui  and  very  special  fans.  As  lold  to  Leila  Cobo 
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ENTRAVISION  VPOF 
PROGRAMMING  NESTOR 
ROCHAON  REGIONAL 
MEXICAN,  CORRIDO,  POP 
MUSIC  AND  THE  POWER 
'   OF  THE  LATIN  MARKET 

BY  LEILA  COBO 

I Nestor  "El  Pato"  Rocha  started  his  career  In  radio  at  top  40 
KXXX  CX-100)  San  Francisco  in  1986.  Rocha  was  a  mixer,  but 
I     also  a  research  director,  and  as  such,  he  saw  firsthand  what 
worked  and  wtiat  didn't  as  far  as  programmir>g  was  concerned. 
As  a  Mexican  immigrant,  he  also  saw  an  opportunity  in  Span- 
|>    ish-language  radio,  which  had  just  started  to  take  off.  Today, 
'     Rocha  is  VP  of  programming  for  Entravision  and  oversees 
programming  for  the  network's  48  radio  stations— located 
predominantly  on      West  Coast  and  in  tf>e  Southwest— and 
its  four  formats:  Jose  Toca  Lo  Que  Ouiere  (adult  top  40).  El 
Gato  (rhythmic  regional  Mexican),  Tricolor  (hardcore  Mexican) 
and  Superestreda  (pop  hits).  Rocha  speaks  at>out  the  evolutnn 
of  Spanish-language  radio  during  his  25  years  in  the  busirkess. 

Your  first  job  was  in  mainstream  radio.  When  did  you 
switch  to  Spanish? 

in  1993  in  San  Jose.  Calif.  I  started  doing  mornings  as  a  D]  and 
helpingtheprogrammingdinxioratKBRGSuperestrella.  Itwasn't 
the  current  Superestrclla  format.  It  was  more  a  soft,  romantic 
sound,  like  KLVH  (Los  Angeles).  Back  then,  everybody  was  play- 
ing soft,  romantic  music.  The  big  artists  had  nothing  to  do  with 
rock  (or)  pop.  There  w^ere  the  jose  (oses.  the  [ulio  Iglesiases.  So, 
we  decided  to  do  somethinga  couple  ofhours  a  day.  It  was  a  show 
called  "La  Hora  Pi  rata"  [The  Pirate  Haur[  on  Saturday  nights.  We'd 
play  pop/rock  in  Spani.sh:  Shakira,  Mana.  Caifanes.  Fey,  Pau- 
lina Rubio.  And  it  was  just  huge.  That's  when  we  decided,  "Why 
don't  we  create  the  first  Spanish  [top  40|  station  in  the  country?" 
So  we  went  to  Los  Angeles  and  treated  Supercstrella.  It  was  the 
first  Spanish  (top  40)  station  iti  the  whole  country.  All  the  other 
stations  were  playing  salsa,  regional  Mexican  or  romantic  musk. 

How  did  Superestreila  do  at  the  time? 

When  you  looked  at  the  18-34  numbers.  Superestreila  was  some- 
times the  overall  No,  I  in  the  format.  It  was  youthful,  sold  well. 
It  was  always  a  small  signal,  and  that  was  always  part  of  our 
problem.  But  the  brand  is  so  powerful.  There  is  a  niche  for  that 
formula  in  Los  Angeles.  Between  2001  and  2003  we  expanded 
[to  other  cities)  because  we  felt  there  was  a  big  passion  for  the 
music.  We  had  the  )uaneses  and  Shakiras  of  the  world,  and  we 
wanted  to  be  first  in  the  market.  It  worked  fairly  well,  but  I  just 
think  that  the  one  thing  we  suffer  from  is  lack  of  music.  If  you 
look  at  thebigartists  that  sell  records,  they  are  artists  who  broke 
in  Los  Angeles  ISycarsago. 

Is  that  why  you  went  back  to  that  single  Los  AngalsE 
Station  in  the  format? 

We  started  switching  from  the  whole  Latin  pop  to  urban,  and 
urban  became  pop  because  of  the  lack  of  pop  artists.  And  now 
you  see  more  stations  playing  pop  music  because  it  has  more 
mass  appeal,  but  with  urban  music  as  part  of  the  mix.  The  urban 
sound  is  now  very  pop.  very  danceable.  And  there  are  a  lot  of 

8 stations,  from  UniWsion.  for  example,  that  adapted  that  format. 
With  regional  Mexican  music,  you  can  have  five  or  e\'en  more 
stations  playing  the  format  and  you're  still  OK.  But  with  (top 
40)  there  isn't  room  for  many  stations  in  a  single  market.  If  you 
look  at  all  the  stations  that  exist  in  the  country,  80%  are  regional 
Mexican.  It's  just  huge.  It's  the  pop  sound  for  the  market.  By 


population  there's  more  people  listening  to  regional  Mexican 
than  anj-thing  else.  There  are  markets  that  will  have  1 3  regional 
Mexican  stations  and  one  pop  station. 


What  trends  do  you  see  now  on  the  charts? 

At  this  moment  the  Latin  sound  is  still  very  big,  and  even  if 
you're  doing  pop.  young  music,  it  needs  to  have  some  kind  of 
Latin  sound  to  it.  The  best  example  is  Aventura.  They're  young, 
they're  very  hip.  they  speak  English  perfectly,  And  they  didn't 
come  out  in  Spanish  with  a  mainstream  sound;  they  came  out 
with  a  bachata  sound.  Another  perfect  example  is  Pitbull.  Ev- 
erything Pitbull  does  has  a  Latin  sound  in  it.  And  a  lot  of  other 
groups  come  out  but  they  don't  have  the  Latin  sound,  and  it  just 
doesn't  connect  as  well.  You  hear  them  say, "  WTiy  do  1  need  to  put 
ina  Latin  sound.'  I  can  do  this  as  wellasan  American  band."  But 
if  it  doesn't  have  a  Latin  flavor  I'll  say,  "I  can  listen  to  the  same 
thing  in  English.  Give  me  something  else.  Give  me  that  flavor." 

How  about  regional  Mexican  trends? 

It  has  become  the  urban  sound  for  the  youth.  The  corrido  move- 
ment is  a  street  movement  with  a  lot  of  underground  clubs 
and  you  see  a  lot  of  youth  (agcsj  12-19  that  are  into  it.  And  the 
funny  thing  is,  it's  very  traditional.  It's  not  like  ihey  went  and 
made  some  great  production.  The  lyrics  changed.  Now  they're 
not  driving  the  pickup  but  the  Mercedes.  But  the  sound  of  the 
music  is  very  traditional. 

How  has  Arbitron's  Portable  People  Meter  affected 

your  programming? 

PPM  has  made  you  be  more  competitive,  just  because  it's  lis- 
tening to  the  station  at  the  moment.  It  tends  to  hurt  the  record 
industry  because  we  have  to  play  "this"  as  opposed  to  making 
"that"  a  hit.  That's  why  you  see  the  decline  of  the  record  labels. 
They  now  need  to  have  proven  hits  because  of  PPM .  When  PPM 
came  into  our  formats  1  went  jockless,  and  we  did  very  well.  If 
you're  going  to  have  personalities,  they  have  to  be  very  compel- 
ling and  they  have  to  have  a  mission.  Overall  I've  reduced  the 
number  of  new  tracks  we  play  and  the  talk. 

What  do  your  listeners  like  now? 

They  really  like  anything  that's  danceable.  That's  why  Pitbull's 
sound  is  huge.  The  whole  Don  Omar  movement  is  huge.  And 
I've  seen  it  also  happen  on  the  Anglo  side.  Now  they  appeal  to 
Latinos  more  than  ever  because  the  urban  side  is  more  danceable. 

Should  there  be  English  music  on  the  Hot  Latin  Songs  chart? 

If  it  appeals  to  our  market,  why  not.^  It's  what  our  audience  is 
listening  to.  Obviously,  we're  not  going  to  bean  English  station. 
But  the  majority  of  songs  that  are  crossing  over  into  our  charts 
are  bilingual-  They  compete  because  they  appeal  to  the  Latin 
community.  It  happens  more  on  the  pop  stations. 

What's  the  big  challenge  for  Latin  radio? 

We're  always  going  to  be  what  the  market  wants.  The  challenge 
really  is  for  the  people  that  are  producing  this  music.  They're 
the  ones  that  need  to  have  their  cars  to  what  the  market  wants. 
And  that's  something  we  at  radio  do  well.  We're  always  doing 
research.  We're  always  looking  for  the  next  trend.  ■  •• 
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drdilOW.  Bmnt  Kredel.an  artist  manager  3t  Los  An- 
^eles'  Monotone,  nxdves  a  panicked  plionc  call  from 
■  I  ;i  local  musician  who  he'd  befriended  a  year  earlier. 
B  H  The  call  was  from  Mark  Foster,  leader  of  then- 
B  H  unknown  LA.-based  rock  band  Foster  the  People. 
A  few  months  earlier,  the  musician  had  posted  his  catchy  song 
"Pumped  Up  Kicks"  as  a  free  download  on  his  website.  Foster, 
who  had  been  writing  music  for  commercials  to  pay  the  bills, 
wasn't  quite  prepared  for  the  online  explosion  that  followed. 

"Mark  was  saying,  *I  think  I  just  did  something  good."  recalls 
Kredel.  who  now  co-manages  Foster  the  People  with  Monotone's 
Brett  Williams.  "'Fwryxine  is  catling  me  and  emailing  me — what 
do  I  do?  U'ho  are  the  good  guys,  who  are  the  bad  guys?"" 

A  month  after  posting  "Pumped  Up  Kicks. "  Nylon  magazine 
caught  wind  of  the  tune  and  used  it  in  an  online  advertising 
campaign.  Others  in  the  music  btogosphere  caught  on.  some 
predicting  it  would  be  "the  song  of  next  summer."  As  Internet 
chatter  spread.  Foster  realized  he  i»ceded  professional  guidance. 

"He  went  from  the  guy  who  couldn't  get  a  hold  of  anyone  to 
being  the  guy  who  had  hundreds  of  emails  in  his  inbox."  Kre- 
del says.  "So  we  spent  the  next  month  being  there  to  help  him 
through  this  process — and  figuring  out  if  it  was  a  good  marriage 
between  the  two  of  us." 

Neither  Foster  nor  Kaxlel  had  any  clue  that  during  the  next 
20  months,  the  trio — Foster,  bassist  Cubbie  Fink  and  drummer 
Mark  Pontius,  who  started  playing  together  in  late  200*> — would 
have  a  lop  10  album  on  the  Billlxjard  200.  a  monstrous  hit  at  top 
40  radio,  numerous  TV  appearances  and  synch  deals,  dozens  of 
sold-out  headliningconccrts.a  best  new  artist  nomination  at  this 
jvar's  MTV  Video  Music  Awards  and  coveted  perforniarice  slots  at 
Coacliella.  Lollapalooza  and  the  Austin  City  limits  Music  Festival. 

So  how  does  a  virtually  unknown  l.A.  rock  group  so  quickly 
become  one  of  tlje  most  successful  artist  development  stories  in 
recent  memory?  The  team  behind  Foster  the  People — which  in- 
cludes executives  from  StarTime  International/Columbia  Records. 
Monotone  and  the  Windish  Agency — says  it's  an  ongoing  strate^ 
that  involves  alkiwing  the  group  to  naturally  develop  in  all  areas 
of  ite  career,  rather  than  skipping  crudal  devebpmental  steps  and 
immediately  cashing  in  on  the  popubrity  of  "Pumped  Up  Kkks." 

"We've  been  at  this  now  for  about  a  year,  and  the  amount  of 
things  we've  been  able  to  do  (during  that  time]  is  on  par  with 
campaigns  that  can  take  twice  as  long."  says  Ian  Quay.  Foster 
the  People "s  product  manager  at  Columbia.  "That's  not  to  sound 
cocky.  It  just  moved  really  quickly.  Everyone  can  tip  their  hat  and 
ktiow  they  did  an  awesome  job." 
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spring  2010.  Kredel  and  Foster  take  meetings 
with  Warner  Bros..  Atlantic,  Columbia  and  Uni- 
versal Republic.  "I  can't  think  of  a  label  that  wasn't 
interested,"  Kredel  says.  An  early  champion  of 
the  band  was  Isaac  Green,  who  oversees  Colum- 
bia imprint  StarTime.  By  May  2010,  Foster  the 
People  had  decided  to  sign  a  worldwide,  multi- 
album  deal  with  Columbia. 

"Columbia  stepped  up  and  said,  'We  know 
there  are  a  lot  of  people  chasing  you.  We  want 
to  be  the  ones  who  win  this."  Kredel  says.  "So 
wc  were  happy  the  band  was  able  to  sign  a  deal 
that  didn't  involve  ancillary  rights — your  typi- 
cally straightforward  record  deal  that  had  noth- 
ing to  do  with  merchandise  or  touring.  A  lot  of 
people  were  surprised  that  in  2010  we  were  aUe 
to  go  out  and  get  a  deal  like  that.' 

With  the  Columbia  deal  squared  away,  it  was 
time  to  concentrate  on  the  music.  "The  focus," 
Kredel  says,  "was  to  stop  everything  and  not 
work  on  any  marketing  or  touring,  but  to  make 
an  album  that  backed  up  'Pumped  Up  Kicks.'" 

So  from  July  through  September,  Foster 
and  his  bandmates  wrote  the  new  material 
that  would  appear  on  the  group's  debut  album. 
Torches,  the  following  year.  As  songs  began 
to  lake  shape,  Green  asked  the  band  mem- 
bers for  their  producer  picks.  Three  months 
later,  Foster  was  co-producing  his  first  album 
with  Paul  Epworth  (Adelc,  Florence  &  the  Ma- 
chine), Rich  Costey  (Muse,  Interpol)  and  Gr^ 
Kurstin  (Beck.  Red  Hot  Chili  Peppers),  whom 
Kredel  describes  as  "some  of  the  top  prodxic- 
ers  of  our  time." 

THE  UVE  SHOW 

In  truth,  the  band  didn't  have  much  experience 
performing  together.  So  booking  agent  Tom 
Windish  stepped  in  and  booked  a  handful  of 
club  shows  in  secondary  and  tertiary  markets 
beginning  in  October  2010.  "This  was  to  help 
them  get  their  sea  legs,"  Windish  says,  "and  be- 
come accustomed  to  playing  in  atl  sorts  of  dif- 
ferent situations." 

He  admits  that  securing  dales  for  a  band  with- 
out any  touring  experience  was  challenging. "  I 
was  begging  promoters  to  book  a  band  they'd 
never  heard  of.  and  to  pay  them  $100  or  $200," 
says  Windish.  who  now  books  the  group's  tours 
in  North  and  South  Amerka.  Asia  and  Australia. 
"Some  wouldn't  go  for  it.  Others  did." 

Foster  the  People  had  a  secret  weapon  leading 
up  to  its  lour  that  began  taking  shape  in  January: 
a  massive  database  of  fans  who  had  downloaded 
"Pumped  Up  Kicks'  from  its  website.  "We  sent 
an  email  to  [those]  1 5.000  or  20.000  people  that 
said. '  Hey,  we're  playing  shows.  Here's  the  first 
round,*"  Kredel  says. 

Early  on  in  the  year,  Windish  had  convinced 
Coachella  booker  Paul  ToUett  to  give  Foster  the 
People  a  shot  at  playing  a  much  sought-after 
tent.  Although  many  in  the  group's  camp  view 
the  Coachella  performance  as  a  key  point  in  the 
group's  touring  career.  Windish  believes  the 
band's  live  as'pect  really  took  shape  in  January 
during  a  month-long  residency  at  Los  Angeles' 
350-capaci(y  club  the  Echo. 

By  the  time  of  the  third  Echo  show  on  Jan. 
26,  "there  were  hundreds  of  people  trying  to 


get  in  outside,"  Windish  recalls.  The  manage- 
ment company  was  walking  up  and  down  the 
sidewalk  saying,  'You're  not  going  to  get  in' — 
and  people  stayed.  It  was  an  obvious  turning 
point  that  could  be  measured  in  numbers."  Ac- 
cording to  the  Windish  Agency,  between  last 
Halloween  and  the  end  of  October  the  band 
will  have  played  approximately  14S  shows. 
Since  July  23.  the  majority  of  the  group's  con- 
certs have  been  sellouts.  Its  festival  appear- 
ances have  drawn  upwards  of  50.000  people. 

The  Echo  residency  shows,  meanwhile,  also 
helped  Foster  the  People  ease  its  way  into  the 
licensing  world.  "We  started  bringing  out  music 
supervisors  to  some  of  those  shows  at  the  mo- 
ment we  realized  they  were  ready  for  bum  time," 
Columbia  senior  director  of  creative  licensing 
Jonathan  Palmer  says.  "Some  licenses  devebped 
from  that  down  the  line." 

mcHO-fuunin 

January  also  marked  the  first  commercial  re- 
lease of  Foster  the  People's  recorded  music — a 
self-titled  EP  that  featured  "Pumped  Up  Kicks," 
"  Houdini"  and "  Helena  Beat.'  Product  manager 
Quay  says  that  pari  of  the  strat^y  in  releasing 
the  EP  was  to  show  the  world  that  the  act  had 
more  than  just  one  strong  track  under  its  belt. 


And  since  the  full-length  album  wouldn't  ar- 
rive until  late  May,  an  EP  would  hold  fans  over. 

"The  entire  record  had  yet  to  be  turned  in," 
Quay  says,  noting  that  fans  who  bought  the 
EP  on  iTunes  were  able  to  apply  the  purchase 
toward  the  full-length  through  the  retailer's 
Complete  My  Album  option.  "We  wanted  to 
show  it  was  more  eclectic  than  what  one 
might  expect." 

Additionally,  having  an  EP  available  ahead 
of  the  May  23  release  of  Torches  was  helpful  in 
exposing  Foster  the  People's  material  to  indus- 
try folks  at  South  by  Southwest  in  March,  and  to 
music  supervisors  and  studio  music  executives 
who  were  looking  for  songs  to  place  in  upcoming 
season  finales  and  episodes  airing  during  sweeps. 

"A  lot  of  limes,  we're  compelled  to  keep  musk 
closer  to  the  vest  until  it's  closer  to  the  album 
release  date."  Palmer  says,  noting  that  the  band's 
first  "Pumped  Up  Kicks"  synch  came  in  late 
July  2010  in  an  episode  of  HBO's  "Entourage." 

'The  plan  helped  us  a  great  deal  to  set  up 
more  opportunities  rather  than  chasing  the  re- 
lease date."  he  continues.  "So  by  the  time  we 
put  the  record  out  in  May,  we  had  already  placed 
several  songs." 

To  date  the  group's  music  has  been  li- 
censed to  such  outlets  as  TV  shows  "Gos- 


sip Girl"  ("Pumjjed  Up  Kicks,"  "Houdini") 
and  "The  Vampire  Diaries"  ("Helena  Beat," 
"Pumped  Up  Kicks"),  feature  films  "Friends 
With  Benefits"  ("Pumped  Up  Kicks")  and 
"Suits"  ("Don't  Stop  [Color  on  the  Wallsl"). 
videogame  "FIFA  2012"  {"Call  It  What  You 
Want")  and  a  Nissan  commercial  {"Don't  Stop 
[Color  on  the  Wallsl"). 

"I  haven't  seen  this  kind  of  a  range  of  song 
licenses  from  one  album  since  we  worked  the 
first  Ting  Tings  record  [We  Started  Nothing) 
three-and-a-half  years  ago."  Palmer  says.  "That 
was  an  album  where  we  licensed  nine  or  [all]  10 
songs  on  (he  album.  We're  kind  of  in  a  similar 
situation  [with  Torches]." 

Foster  controls  his  own  publishing  for  North 
America.  In  2010  he  struck  a  deal  with  Sony/ 
ATV  Music  Publishing  for  publishing  outside 
of  North  America,  according  to  Kredel. 

THE  JUDIO  CROSSOVER 

Foster  the  People's  biggest  push  into  the  main- 
stream began  at  the  start  of  201 1  with  exposure 
on  alternative  radio  that  eventually  led  to  wide- 
spread airplay  on  top  40.  In  January,  without  a 
heavy  push  from  Columbia,  numerous  alterna- 
tive radio  stations — including  Sinus  XM's  Alt  Na- 
tion channel  and  Los  Angeles  outlets  KROQ  and 
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KYSR — started  spinning  "Pumped  Up  Kicks." 

"It  was  one  of  the  only  alternative  bands  I 
remember  in  a  while  that  you  could  actually 
dance  to."  Columbia  senior  VP  of  promotion 
Lee  Leipsner  says.  "And  the  fact  that  the  record 
has  a  groove  and  rhythmic  feel  to  it — not  heavy 
guitar-based  at  all — gave  us  a  wide  opportunity 
to  cross  the  record." 

"Pumped  Up  Kicks"  debuted  on  Billboard's 
Rock  Songs  airplay  chart  at  No.  47  on  Jan.  29, 
eventually  peaking  at  No.  3  in  mid-july.  On  Feb. 
5  the  track  debuted  on  the  Alternative  Songs 
airplay  chart,  peaking  at  No.  1  (for  five  weeks) 
in  lale  lune.  Fueled  by  the  band's  growing  live 
fan  base  and  success  at  alternative  radio.  Torches 

debuted  on  the  Billboard  200  al  No.  8  on  |unp 
U.  Further  bolstering  the  band's  image  were 
release-week  appearances  on  "Last  Call  With 
Carson  Daly."  "The  Tonight  Show  With  |ay  Lcno" 
and  ")inimy  Kimmel  Live!" 

"Last  Call"  music  producer/booker  Davis 
Powers  says  it's  highly  unusual  for  a  devel- 
oping act  to  land  back-to-back  late-night  TV 
bookings  on  a  debut  album.  "There  are  a  cou- 
ple of  those  artists  every  year  where  you'll 
see  that  trend."  Davis  says,  pointing  to  the 
success  of  "Pumped  Up  Kicks."  Footage  of 
the  band  performing  at  Los  Angeles'  El  Rey 


Theatre  will  air  on  "Last  Call"  in  October. 
The  group  is  also  scheduled  to  perform  on 
"Saturday  Night  Live"  (Oct.  8)  and  "The  Ellen 
DeCeneres  Show"  (Oct.  18).  Torches  has  sold 
321 .000  copies  in  the  United  Stales,  accord- 
ing to  Nielsen  SoundScan. 

Back  at  radio.  Leipsner  says  the  group's  true  top 
40  breakthrough  arrived  shortK'aftcra  new  music 
presentation  in  )unc  organized  by  Clear  Cliannel 
Radio  president  of  national  programming  plat- 
forms Tom  Polcman.  Tlic  meetitig,  according  to 
Leipsner,  included  key  programmers  from  arwind 
the  country,  including  KIIS  Los  Angeles"  )ohn 
Ivey.  WKSC  Chicago's  Rick  Vaughn.  KHKS  Dal- 
las' Patrick  Davis.  WXKS  Boston's  Dylan  Sprague 

and  Wl  lYI  Miami.s  Alrx Tfar. 

"Obviously  during  our  presentation  we  had 
a  big  push  on  Foster."  Leipsner  says.  "After  we 
showed  our  presentation,  we  had  so  many  Clear 
Channel  major-market  programmers  come  up 
to  us  and  say.  'The  record  I  want  to  play  besides 
Adele  is  Foster  the  People.'" 

"Pumped  Up  Kicks"  debuted  on  the  Bill- 
board Hot  100  at  No.  96  on  May  14  and  broke 
into  the  chart's  top  40  in  late  July.  It  went  lop 
10  on  Aug.  27  and  spends  a  fifth  frame  at  No. 
3  on  this  week's  chart.  The  song  debuted  on 
the  .Adult  Top  40  chart  on  July  9.  Seven  months 


after  it  first  appeared  on  the  Rock  Songs  tally, 
the  track  debuted  on  the  Mainstream  Top  40 
chart  on  Aug.  6. 

"We're  a  more  rhythmic  radio  station,"  KIIS 
PD  Ivey  says,  "so  certain  records  that  we  put 
■u  kind  of  clear  the  way  for  other  rhythmic 
-lations  to  think  it's  OK  to  play  the  record.  At 
this  point.  'Pumped  Up  Kicks'  is  a  power  re- 
cord for  me  and  it's  nowhere  near  burnt.  It's 
one  of  the  five  most  prepular  songs  on  the  radio 
station  right  now. 

"it's  kind  of  hipster,  but  in  a  very  palatable 
way,"  Ivey  adds.  "You  hear  it  a  couple  times  and 
you  feel  like  you  know  it." 

"Pumped  Up  Kicks"  is  the  25th  biggest- 
selling  digital  song  of  2011  with  2  million 
sold,  according  to  Nielsen  SoundScan.  The 
track  has  shifted  more  than  100,000  down- 
loads per  week  for  the  past  seven  weeks.  On 
YouTubc,  "Pumped  Up  Kicks"  has  received 
more  than  23  million  views. 

PRonamm  emo 

Overall,  perhaps  the  most  challenging  aspect 
for  Team  Foster  during  the  band's  rise  has 
been  to  shy  away  from  lucrative  offers  that 
wouldn't  be  beneficial  to  the  act  later  on. 
"We've  worked  really  hard  with  Columbia  to 
really  foresee  the  trajectory  and  make  sure 
we're  making  good  decisions  for  the  band," 
Kredel  says.  "There  have  been  tons  of  oppor- 
tunities that  have  come  to  the  band — whether 
it's  an  endorsement  or  something  that  would 
help  them  right  away — but  in  three  months 
they'd  regret  doing.  Those  have  been  the 
harder  decisions  as  managers." 

But  so  far.  the  team  members  are  still  ask- 
ing themselves  how  this  all  happened  so 
quickly — and  even  pinching  themselves  to 

make  sure  it  isn't  a  dream. 

"How  often  do  you  see  a  band  like  this 
come  on  the  scene  and  completely  explode 
in  that  period  of  time.'"  Columbia  senior  VP 
of  marketing  Scott  Greer  asks.  "For  all  of 
(hat  to  come  together  in  such  a  short  period 
of  time  is  pretty  tremendous.  It's  a  great 
example  of  the  team  coming  together  and 
working  hard  in  their  respective  areas  to 
develop  the  best  band."  •  •- 


Chart  data  provided  by  Billboard  associate  director 
of  charts  Keith  Caulfteld. 
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Torches 
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StarTitne  International/Columbia 
RflOISfMTI: 

May  23 
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Mark  Foster,  Paul  Epworth, 
Rich  Costey,  Greg  Kurstin 

5VIVCHOM15: 

"Entourage. "  "Gossip  Girl," 
"Awkward."  "The  Vampire  Diaries," 
"Cougar  Town."  "One  Tree  Hill."  "CSI:  NY," 
"Warehouse  13"  (TV);  "Fright  Night," 
"Friends  With  Benefits,"  "Suits"  (film); 
Nissan,  Rdio,  Microsoft  Windows  Phone, 
02  Mobile.  "FtFA  2012"  videogame 

PUBUSHING: 

Mark  Foster  (North  America). 
Sony/ATV  Music  Publishing  (rest  of  the  wortd) 

nnppuMHCB: 

"Saturday  Night  Live"  (Oct.  8), 
"The  Ellen  DeGeneres  Show"  (Oct.  18), 
"Last  Call  With  Carson  Daly"  (October) 

TOURING: 

North  America 
(September- October), 
United  Kingdom  CNovember), 
Japan  (January  2012), 
Australia  (January/ February  2012) 

MANAGEMENT: 

Brent  Kredel  and 
Brett  Williams  at  Monotone 

BOOKING 

Tom  Windish  at  the 
Windish  Agency  (North  and  South 
America,  Asia,  Australia) 

sm 

FosterthePeople.com, 
Facebook.com/fosterthepeople 

PUBUOTV: 

Benny  Tarantini  and 
NIkki  Bennett  at  Columbia 

TWEETS: 

(Sifosterthepeople 
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PACKAGED  TOURS, 
AFFORDABLE  TICKETS 
MORE  IMPORTANT 
TO  STRONG  TOURING 
OUTLOOK 


AGENTS 


BY  MITCHELL  PETERS 


After  the  challenges  the  live  music  indus- 
try weathered  in  2010.  booking  agents 
across  muhiple  musical  genres  agree 
that,  thankfully,  it's  back  to  business  as 
usual  for  the  North  American  concert 
industry  this  year. 

With  a  positive  outlook  going  into  the  2012 
touring  season,  many  agents  have  noted  a  num- 
ber of  developing  trends  and  have  been  explor- 
ing new  booking  strategies  to  offer  more  value 
to  concert- goers. 

"Things  are  relatively  healthy,  in  general,"  says 
Artists  Group  International  president  Dennis 
Arfa.  who  books  Billy  )oel.  MetalHca  and  Rush. 
"There  are  lots  of  different  types  of  shows  that 
work  in  the  live  environment  more  than  ever." 

William  Morris  Endeavor  (WME)  head  of  con- 
temporar)'  music  Marc  Geiger  agrees,  noting 
that  the  live  entertainment  business  is  coming 
offa  strong  year  despite  economic  uncertainty. 

"All  of  the  markets — other  than  when  you 
mispricc  or  overbook  something — were  pretty 

healthy."  he  says.  "Last  year  there  were  ad)ii>it- 

nients  made  on  fees,  ticket  prices  and  size  of 
venues,  and  those  made  a  difference  in  terms 
of  percentage  of  attendance." 

More  agents  and  artist  representatives  arc 
turning  to  package  tours  with  affordable  ticket 
prices  as  a  way  to  draw  new  fans  to  concerts. 
The  Agency  Groups  Peter  Schwartz — who 
books  hip-hop  acts  Wiz  Khalifa.  CurrenSy.  Mac 
Miller.  Big  Sean  and  Big  K.R.I.T. — had  great  suc- 
cess in  late  July  with  booking  those  acts  on  the 
same  bill  at  the  Merriweather  Post  Pavilion  in 
Columbia,  Md.  Part  of  the  reason  for  the  sellout 


(15.200  tickets  sold)  was  due  to  the  affordable 
$39  ticket  price,  Schwartz  says. 

"We  always  try  to  really  focus  on  a  good,  re- 
alistic ticket  price,"  he  adds.  "With  this  all-age 
demo,  we  don't  want  to  hit  them  with  a  $40 
ticket.  And  we  know  there  are  fees  and  charge 
to  pay  on  top.  I  think  that  would  take  away  some 
of  the  success  we've  had." 

Schwartz  hopes  to  have  similar  success  with 
this  fall's  Smoker  s  Club  tour.  The  30-date  North 
American  trek  b^ns  Oct.  1 2  at  Toad's  Place  in 
New  Haven.  Conn.,  and  features  Method  Man. 
CurrenSy  and  Big  K.R.I.T.  The  jaunt  will  visit 
primarily  1.000-  to  2.500-capacity  venues. 

"A  lot  of  times  you  see  newer  artist  packages 
or  more  of  those  heritage  artist  packages." 
Schwartz  says,  noting  that  tickets  will  cost  S30 
or  less.  "But  this  is  one  we're  excited  about  be- 
cause it  brings  both  elements  together." 

Meanwhile.  WME  Nashville  agent  Rob  Beck- 
ham— who  books  tours  for  country  masic  .stars 
like  Brad  Paisley.  Rascal  Flatts.  Reba  McEntire 
and  Blake  Shrllon — says  his  roster  has  had  a 
very  lucrative  summer. 

"Conservatively,  we're  probaWy  25%-30%  stron- 
gerthis  summer  than  wcwere  last  year."l>e  says.  "I 
don't  know  if  the  economy  is  better  or  stronger,  but 
I  think  either  the  entertainment  dollar  or  dispos- 
able income  has  come  back  into  play  for  people." 

Much  of  the  sucress.  Beckham  adds,  is  a  a*sull 
of  strong  packaging  situations.  Those  included 
[^i.sley  and  Shelton  with  jerrod  Niemann;  Rascal 
Flatts  and  Sara  Evans:  Justin  Moore  and  Easton 
Corbin;  and  Toby  Keith  with  Eric  Church.  "All 
those  packages  continued  on  >>p28 
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from  »p27  were  very  strong,"  Beckham  says. 
"It  gave  a  lot  of  bang  for  the  buck,  so  to  speak.  It 
was  real  important  to  do  that." 

AGI's  Arfa  points  out  that  packaging  has  be- 
come especially  important  to  veteran  artists. 

"It  used  to  be  that  you  shouWn't  be  seen  every 
year,  because  you're  overexposing  yourself,"  he  says. 
'Bui  I  find  that  with  some  of  the  dassk  acts — out 
oTsight.  out  of  mind."  Arfe  notes  that  Mdtley  Crtie's 
50-city  stmimer  package  with  Poison  and  the  New 
Yoric  Dolls  gave  &ns  more  inantive  to  attend  shows. 

"People  want  to  have  a  special  night,  like  Rod 
Stewart  and  Stevie  Nicks,"  Arh  adds,  noting  that 
deals  for  package  tours  are  often  more  lucrative 
than  solo  jaunts.  "That  becomes  a  very  important 
ingredient  in  reintroducing  how  many  of  these 
bands  can  sustain  themselves." 

Windish  Agency  president  Tom  Windish  says 
his  firm — whose  roster  of  300-plus  acts  includes 
Animal  Collective.  Foster  the  People,  Hot  Chip, 
Justke,  Cut  Copy  arid  Crystal  Castles — continues 
to  expbre  new  booking  strategies. 

Act  Peter  Bjorn  and  John  recently  told  Wind- 
ish that  they'd  like  to  play  weeklong  residencies 
in  select  U.S.  cities  in  order  to  spend  more  time 


Packaging  has  become 
especially  important  to 
veteran  acts.  Motley  CrOe's 
50-citv  summer  package  with 
Poison  and  the  New  York  Dolls 
gave  fans  more  incentive  to 
attend  shov«. 


with  their  families,  rather  than  embark  on  a  tra- 
ditional North  American  tour.  So  beginning  in 
August  and  continuing  into  the  fall,  the  Swed- 
ish indie-rock  band  is  playing  various  venues  for 
a  week's  time  in  such  markets  as  Los  Angeles. 
Chicago.  San  Francisco  and  New  York. 

"In  the  week  in  between,  before  they  get  to 
the  next  big  city  where  they  do  the  residency, 
the  band  goes  and  plays  secondary  and  tertiary 
markets — some  places  they  haven't  been  to  in 
a  really  long  time,  or  other  places  they've  never 
been,"  Windish  says.  "It's  working  out  great." 

Peter  Bjorn  and  )ohn  will  set  up  shop  in  Los 
Angeles  Oct.  1-5,  playing  the  Troubadour,  the 
Smell,  the  Echo  and  the  El  Rey  Theatre.  Three 
of  those  shows  were  already  sold  out  at  press 
lime.  Windish  says  the  mini-residency  strategy 
is  a  win  for  everyone  involved,  because  it  not 
only  allows  the  band  members  to  bring  along 
their  families,  but  also  gives  fans  an  opportunity 
to  sec  the  group  perform  in  intimate  settings. 

Heading  into  201 2,  with  countless  bands  em- 
barking on  new  lours,  Windish  and  others  be- 
lieve that  it  will  basically  be  survival  of  the  fittest. 

"The  bands  that  arc  doing  the  best  arc  the  ones 
that  are  the  hottest  and  have  the  most  interest," 
Windish  says.  'People  are  losing  interest  on  di- 
nosaur acts.  They're  sick  of  paying  $50  to  go  see 
them  and  getting  the  same  show  they  got  last 
time.  But  people  are  really  interested  in  seeing 
these  new  bands  that  are  hyped  up  and  sound 
really  good,  get  good  live  reviews  and  play  for  a 
reasonable  ticket  price."  •  •• 


College  Credit 

Universities  now  want  campus  shows  to  pay  their 
way;  social  media  a  new  tool  for  marketing  dates 

BY  KEN  TUCKER 

While  student  activity  fees  are  in  place  at  many  universities  to 
subsidize  such  imiversity- owned  facilities  as  arenas  and  assembly 
centers,  many  college  officials  now  expect  such  venues  to  turn  a 
profit  when  it  comes  to  concerts  and  events. 

lohn  Page.  COO  of  Global  Spectrum,  which  manages  facilities 
for  a  number  of  colleges  and  universities.  Is  among  those  who 
has  seen  the  business  landscape  change. 

"The  sense  in  today's  climate — which  is  probably  differ- 
ent than  a  few  years  ago — is  thai  all  the  shows  should  make 
money  or  at  least  nol  cost  them  money."  he  says.  "If  you  are 
going  to  lake  a  risk,  it  has  to  be  calculated.  Instead  of  being  a 
drain,  [an  event  has  to  be]  either  less  of  a  drain  or  hopefully 
a  profit  center." 

[ohn  Graham,  associate  athletics  director  for  the  University  of 
Texas  in  Austin,  oversees  the  school's  Frank  Erwin  Center.  He 
calls  ihc  venue  "self-supporting." 

"Overall  our  goal  is  to  break  even  and  also  to  then  be  able  to 
make  enough  income  over  the  years  to  pay  for  any  upgrades  or 
maintenance  project.*;  that  come  along.'  Graham  says. 

Similarly.  Tim  Reese,  manager  at  the  University  of  Tennessee's 
Thompson-Boling  Arena  in  Knoxville.  says  ihe  venue  doesn't  re- 
ceive any  state  funds. 

"We  have  lo  stand  on  our  own  two  feet.  We're  looking  for  shows 
that  are  going  to  make  money.' 

Elsewhere  in  Ihe  state,  private  school  Vanderbilt  University  in 
Nashville  relies  on  a  student  activity  fee.  which  subsidizes  shows. 

"As  long  as  we  don't  go  into  deficit,  we're  fine."  says  Dwayne 
Elliott,  director  of  student  campus  events.  "It's  always  good  to 
make  money,  but  that's  not  our  No.  1  goal.  Our  goal  is  to  educate 
students  on  different  genres  of  music." 

Faced  with  competition  from  Nashville's  Bridgestone  Arena 
and  Ryman  .Auditorium,  among  other  venues,  Vanderbilt  fol- 
lows its  own  path. 

"We  have  a  different  niche  that  wc  go  after  and  it  doesn't  [in- 
volve acts  that|  usually  go  to  the  Bridgeslones  or  the  Rymans." 
says  Elliott,  who  works  with  the  Music  Group  on  campus  to  se- 
lect, book,  market  and  produce  shows. 

The  university's  main  venue  is  Memorial  Gymnasium,  with 
a  capacity  of  more  than  9,300  for  concerts  (although  it  admitted 
1 1.500  for  lay-Z  two  years  ago),  While  bookings  lean  rap  and  hip- 
hop  al  that  venue,  the  university's  Alumni  Lawn,  which  is  home 
to  such  traditional  events  as  Commodore  Quake  and  Rites  of 
Spring,  boasts  a  slightly  varied  menu. 

Rites  of  Spring,  for  example,  averages  14-17  bands  over  two 
days,  including  rap.  hip-hop.  country,  indie  and  electronic  artists. 

All  shows  are  open  to  the  public,  but  "our  main  concern  is  the 
students."  Elliott  says,  "since  part  of  their  activity  fee  goes  toward 
that.  But.  we're  interested  in  the  general  public  as  well,  because 
there's  no  way  we're  going  to  get  all  9.000  students  to  a  show." 

(While  Vanderbilt's  Dudley  Field  holds  the  distinction  as  the 
smallest  stadium  on  U2's  360"  tour  al  45,500  scats,  that  event 
was  produced  by  Live  Nation,  not  the  university.) 

The  Erwin  Center  has  a  different  model.  "We're  trying  to  get 
everyone  that's  out  there  whose  touring  schedule  works  with 
our  schedule."  says  Graham,  citing  shows  by  Lady  Gaga.  Katy 
Perry.  Sadc.  )ourney.  Adclc.  Taylor  Swift.  Ringling  Brothers  and 
Barimm  &.  Bailey.  Sesame  Street  Live  and  the  Harlem  Globetrot- 
ters as  examples. 

And  while  roughly  50,000  students  attend  the  university,  "not 
that  many  live  on  campus."  Graham  says.  "They're  living  out  in 
the  commtmity.  so  most  of  them  arc  like  anyone  in  that  demo- 


graphic age-wise.  Austin's  a  fairly  young  community  overall,  so 
if  it  appeals  to  someone  who's  20-28.  it's  probably  going  to  appeal 
to  some  students." 

While  social  media  is  an  important  part  of  any  venue's  mar- 
keting efforts,  it  takes  on  added  significance  at  venues  targeting 
students.  "More  students  will  look  al  (social  media]  than  a  news- 
paper or  use  word-of-mouth."  Vanderbilt's  Elliott  says.  "Word-of- 
mouth  used  to  be  our  main  way  of  getting  information  out  and 
now  social  media  makes  it  so  easy." 

Grahain  sees  it  as  a  two-way  street.  "Not  only  are  we  pulling 
things  out  there,  but  we're  getting  feedback  from  people  as  well,"* 
he  says.  "You'll  get  reactions  where  someone's  not  particularly 
pleased  with  something  or  they  had  a  great  time.  We'll  have  folks 
posting  pictures  of  themselves  at  one  of  our  events  while  it's 
going  on.  Here's  this  live  experience  but  now  it  has  this  virtual 
component  to  it." 

Global  Spectrum  manages  campus  vcnu€^  including  the  Ted 
Constant  Convocaiion  Center  at  Old  Dominion  University  in 
Norfolk.  Va.  COO  Page  calls  social  media  "a  big  push.  It's  im- 
portant for  us  to  be  out  on  the  cusp  and  making  sure  that  we 
communicate  in  the  appropriate  manner  to  get  the  word  out  for 
the  shows.  For  the  students  that's  their  network,  whether  it's 
Fatcbook  or  Twitter.  Even  CraigsHst  locally  drives  awareness 
for  our  events." 

The  University  of  Texas,  which  owns  its  ticketing  system  pow- 
ered by  Paciolan.  can  easily  track  buyers'  habits.  "We  know  thai  if 
they  bought  tickets  to  George  Lopez  that  the  next  time  he  comes 
they  might  be  interested."  Graham  says. 

"Using  Paciolan  and  New  Era  Tickets  allows  us  to  get  that  data 
back  quickly."  Page  says.  Then  as  we  look  at  shows  and  the  de- 
mographic, we  can  really  segment  tl  and  target  it.  It's  a  real  inter- 
esting analysts  the  way  things  are  changing  and  changing  daily." 

Adam  Tobey.  senior  VP  at  talent  buyer/booking  agency  Con- 
cert Ideas,  says  social  media  can  mean  more  immediate  impact 
for  an  artist. 

"Instead  of  it  taking  weeks  or  months  or  six  months  for  an  act 
to  develop  in  a  marketplace,  it  can  happen  in  hours.  The  day  Re- 
becca Black's  video  came  out.  we  had  people  calling  us  about  book- 
ing her.  Go  back  10  year.s  and  some  band  releases  a  single,  that 
sort  of  conversation  would  be  ridiculous.  It  would  never  happen. 

"In  a  weird  way.  you  could  almost  say  that  whatever's  popular 
this  instant  is  what's  going  to  sell  well."  Tobcy  adds.  "It  really  is 
more  instantaneous."  . 
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EXTRAORDINARY  MOMENTS  AWAIT 


Arenas  are  made  to  leave  you  exhilarated  and  energized.  Arenas  are  allowed  to  force  your  wild  side 
and  make  you  feel  alive.  And  arenas  are  allowed  to  say  "you  wouldn't  want  to  be  anywhere  else." 

WELCOME  TO  OUR  ARENAS. 


Highest  Tour  Grosses  I  Sold  Out  Shows  I  #24  Worldwide  Ticket  Sales  2011 
FREEDOM  HALL  I  BROADBENT  ARENA  I  KFC  YUM!  CENTER 

For  booking  information,  please  contact  Dennis  Petrullo  at  213-446-7781  or  dpetrullo@aegworldwicle.com, 
or  contaa  Dave  Patrone  at  502-367-5171  or  dpatrone@l^sfb.l<y.gov. 

Properties  located  in  Louisville,  Kentucky  and  managed  and  operated  by  the  Kentucky  State  Fair  Board. 
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Taking  Stock 
AtlEBA 

International  Entertainment  Buyers  Assn. 
targets  new  generation,  looks  at  safety  issues 


High  profile:  SARAH  DARLING 
is  among  the  artists  showcasing 
at  the  lEBA  conference,  where 
executive  director  TIFFANY 
DAVIS  (inset)  says  sessions  will 
get  "back  to  basics." 


For  the  concfrt  business  at  Ui^  autumn 
is  the  time  of taking  stock  of  this  year's 
winners  and  losers,  and  assessing 
what  might  do  well  in  2012. 

In  many  ways  this  begins  in  Nashville,  the 
hub  of  the  country  music  business,  arguably 
the  most  successful  genre  in  developing  and 
sustaining  talent  during  the  last  few  years. 
For  its  41st  annual  gathering,  the  Interna- 
tional Entertainment  Buyers  Assn.  is  expand- 
ing on  its  premier  attraction — agency-spon- 
sored artist  showcases — while 
evolving  to  provide  content  use- 
ful to  its  younger  members. 

This  year  s  lEBA  conference. 
Oct.  2-5  at  the  Sheraton  Hotel 
in  Nashville,  begins  with  "back 
to  basics"  programming  geared 
toward  the  newest  generation 
of  talent  buyers. 

"We  decided  to  ofTer  a  kind 
of  A-Z  three-hour  session  that 
walks  the  buyer  through  the  whole  process," 
says  Tiffany  Davis,  now  set  to  tee  up  her 
fourth  confab  as  lEBA  executive  director.  "It's 
open  to  everyone  registered,  but  really  we're 
gearing  it  to  our  younger  members  to  give 
them  a  place  to  really  feel  like  they've  got  a 
good  footing  on  everything  and  can  ask  ques- 
tions in  more  of  a  protected  environment." 

Overall,  programming  covers  traditional 
live  entertainment  topics  appropriate  to  lE- 
BA's  general  n>embership.  But  this  year  there 
will  be  a  focus  on  safety  issues,  as  that  par- 
ticular topic  has  heated  up  in  the  wake  of  the 
tragic  stage  collapse  at  the  Indiana  Stale  Fair 
in  August.  lEBA  has  historically  had  a  large 
contingent  of  fair  and  festival  buyers  among 
its  members,  and  Davis  says  she  has  been 
"bombarded"  with  calls  to  cover  the  issue. 

"We  want  to  take  the  opportunity  to  talk 
broadly  about  safety,  not  just  for  outdoor  fes- 
tivals but  club  safety  as  well.'  she  says.  "Ob- 
viously there's  the  safety  angle  in  jusl  being 
prepared,  but  it's  also  about  how  you  deal  with 
it  afterward  [and]  whafs  the  crisis  PR  plan." 
For  many.  lEBA  is  about  the  artist  show- 
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cases,  particularly  within  the  country  genre. 
This  year,  performances  will  take  place  at  the 
Sheraton's  newly  renovated  ballroom,  but 
lEBA  also  will  use  the  nearby  War  Memo- 
rial Auditorium  and  Polk  Theatre. 

The  Nashville-based  offices  of  five  agen- 
cies will  host  major  showcases:  APA  (Lynd> 
s«y  Highlander,  Aaron  Parker,  Ray  Scott, 
Dread  Clampftt.  Wanda  Jackson  and  Jim 
Messina).  Paradigm  (Reno  Collier.  Mariee 
Scott,  Dean  Alexander.  JT  Hodges,  Jack 
Ingram  and  Here  Come  the 
Mummies).  Creative  Artists 
Agency  (Kip  Moore.  Edens 
Edge,  Brett  Eldredge. 
Craig  Campbell,  Sonla 
Leigh  and  Love  and  Theft). 
William  Morris  Endeavor 
(Wynonna.  Neal  McCoy, 
Eric  Paslay.  Tyler  Farr,  Lee 
Brice.  Jerrod  Niemann  and 
the  Band  Perry)  and  Buddy 
Lee  Attractions  (Bush  Hawg.  Sarah  Dar- 
ling, Josh  Gracln.  Mark  Chesnutt,  Corey 
Smith  and  LoCash  Cowboys),  in  addition 
to  Ojai.  Calif -based  Paradise  Artists  (Paul 
Revere  ft  the  Raiders.  Uriah  Heep,  Dave 
Mason,  Glen  Templeton,  BlackHawk  and 
the  Outlaws). 

lEBA's  relationships  with  vendors  help  it 
manage  production  costs,  among  them  Ac- 
curate Staging.  Clair  Nashville  (sound).  PGP 
(lighting),  LMG  (video  screens)  and  Rabbit 
Hole  (video  recording).  Acts  will  share  pro- 
duction in  the  ballroom,  the  Paradigm  and 
William  Morris  showcases  are  at  the  War  Me- 
morial, and  the  Polk  will  be  used  for  shorter 
showcases  from  smaller  agencies  and  man- 
agement companies.  Davis  says. 

Conference  registration  is  "tracking  way 
ahead  of  last  year,"  according  to  Davis,  who 
adds  that  sponsor  participation  has  ex- 
ceeded projections.  • 

Tho  Billboard  Touring  Conference  a 
^»  ■  Awards  will  bo  h»ld  Nov.  9-10  at  the 
JPIZ  Roosevelt  Hotel  In  New  York.  For  more 
Information  iind  to  register,  go  to 
btllboardtourlnBconf«r«nca.com, 
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TAVLOB  SWIFT,  NEEDTOBREATHE,  JOSH  KELLEY 


Arana.  Vancouver.  Sept. 


The  Me»lna  Group/AEG  Uve 


Rogers 

w-n 


TAYLOR  SWIFT.  NEEDTOBREATHE.  CHARLIE  WORSHAM 


The  Mestlrta  Group/AEG  Live 


TAYLOR  SWIFT,  NEEDTOBREATHE,  JOSH  KELLEY 


The  Hestlrta  Group/AEG  Uve 


Evenko,  Live  Nation 


TAYLOR  SWIFT,  NEEDTOBREATHE,  JOSH  KELLEY 


Ttve  Hesttna  Group/AEG  Uve 
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I  $969737 
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JIMMY  BUFFETT  S  THE  CORAL  REEFER  BAND  : 


Clerkilon.  Hlch..  July  21 


Palace  SporU  A  Entertaimnent 


BRITNEY  SPEARS,  NICKI  MINAJ,  JESSIE  S  THE  TOY  BOYS.  NERVO 


Uve  Nation.  Palace  Sports  ft  Entertainment 


M6TLEY  CRUE.  BRET  MICHAELS.  DOC  NEESON 


HcManus  Entertainment 


TAYLOR  SWIFT.  NEEDTOBREATHE.  JOSH  KELLEY 


ELTON  JOHN 


The  Messina  Group/AEG  Live 


Evenko.  Live  Natton 


TAYLOR  SWIFT.  NEEDTOBREATHE,  JOSH  KELLEY 


The  Messtna  Group/AEG  Uve 


BRAD  PAISLEY.  BLAKE  SHELTON,  JERROD  NIEMANN  8,  OTHERS 


TAYLOR  SWIFT.  NEEDTOBREATHE.  CHARLIE  WORSHAM 


The  Hesslna  Group/AEG  Uve 


JOURNEY.  FOREIGNER.  NIGHT  RANGER 


ClBftaton.  Mich..  Jury  31 


Lh«e  Nallon.  Palace  SporU  A  Entertainment 


FOO  FIGHTERS,  RISE  AGAINST,  MARIACHI  EL  BRONX 


Jam  Producttons 


BRAD  PAISLEY.  BLAKE  SHELTON,  JERROD  NIEMANN  S  OTHERS 


Ltve  Nation 


BRAD  PAISLEY  BLAKE  SHELTON.  JERROD  NIEMANN  g  OTHERS 


Uve  Nation 


JASON  ALDEAN,  CHRIS  YOUNG.  THOMPSON  SQUARE 


JASON  ALDEAN.  CHRIS  YOUNG.  THOMPSON  SQUARE 


Oarksion.  Mich..  Sept.  16 


FOO  FIGHTERS.  RISE  AGAINST,  MARIACHI  EL  BRONX 


Uve  Nation.  Palace  Sports  •  Entertainment 


JOURNEY  FOREIGNER.  NIGHT  RANGER 


Uve  Nation,  IrMtowse 


JASON  ALDEAN.  CHRIS  YOUNG,  THOMPSON  SQUARE 


KEITH  URBAN,  JAKE  OWEN 


SUGARLAND.  SARA  BAREILLES 


Variety  Attractions 


Uve  Nation.  Palace  Sports  A  Entertainment 


Nederlander  Concert* 


KENNY  CHESNEY.  UNCLE  KRACKER 


The  Mestra  Group/AEG  Uve.  Townsquare  Medi 


MOTLEY  CRUE.  POISON,  NEW  YORK  DOLLS 


Uve  Nation 


AMERICAN  IDOLS  LIVE 


$464,985 
I  $463^ 

$463^ 


AMERICAN  IDOLS  LIVE 


BLINK-182,  RANCID,  AGAINST  ME! 


RASCAL  FLATTS,  SARA  EVANS.  JUSTIN  MOORE 


Sleep  Train  Amphitheatre. 
MaryivlHe.  Calif.  Sept.  15 


M6TLEY  CRUE,  POISON,  NEW  YORK  DOLLS 


Glenn  Smith  Presents 


AMERICAN  IDOLS  LIVE 


Bradlev  Center.  MKiweukee.  Aug.  4 


DEATH  CAB  FOR  CUTIE,  FRIGHTENED  RABBIT  J 


NederlarKler  Concerts 


AMERICAN  IDOLS  LIVE 


Scottrade  Center.  St.  Louis.  July  SI 


SADE,  JOHN  LEGEND 


Scottrode  Center.  St  Louis.  July  28 


•MONKEY  BUSINESS 

Modesoioktoi  makes 
'.onir-  noise 


TEEN  IDOL 
Scotty  McCreery 
readies  debut 


GANGSTA  GRILL 

DJ  Drcima  talks 
mixtapes.  third  LP 


DOUBLE  UP 

Rodney  Atkins  holds 
No.  1  for  second  week 


WHITE  HOT 
Betty  White  revs  up 
remix,  video 


BY  JILL  MENZE 


The  Fix 

Jane's  Addiction  returns  with  its  first  studio 
album  in  eight  years 


Oil  Si|>i,  22.  Perry  Far- 
rell,  the  iconic  frontman 
ul  I  (IS  Angeles  all-rock 
band  lane's  Addiction, 
stood  onsta^pii^hiii^theioiiiiteniil- 
ture  before  a  crowd  of  Silicon  Valley 
insiders.  "I  still  believe  in  human  com- 
munication -  none  of  this  Face-fuck- 
ing-book," he  jokttl  durin^a  Jane's  set 
at  the  lavish  "A  Celrbrat  ion  of  Music' 
parly  thrown  by  Napster  founder 
and  former  Facebook  president  Sean 
Parker  to  teicbratc  the  conclusion  of 
Facebook's  f8  tonfcrcntc,  which  fea- 
tured a  series  of  announcements  in- 
cluding a  partnersiiip  between  Face- 
book  and  Spoiif>  designed  lo  further 
disrupt  the  iruivit  iiKiiisirv.  (Parker  is 
a  Spotify  i  nvestor.)  "Face  lo  face.  One- 
on-one  touch ."  Fa  r  rel  1  conti  nued . "  1 1 's 
still  the  only  way." 

The  next  night.  Jane's  performed 
a  short  set  at  the  iHeartRadio  Music 
Festival  in  Las  Vegas.  The  appear- 
ances were  just  tlie  latest  tech-savvy 
stops  on  lane's  AdditiiunV  run-up  to 
the  release  of  I'he  Creal  Escape  ArlisI, 
the  band's  toiirth  studio  album  and 
first  since  i(H)3  s  Sim)\  which  entered 
the  Billboard  200  at  No.  4.  Throughout 
the  year,  the  group,  which  has  seen  its 
share  of  shakcups,  breakups  and  re- 
unions during  iis  26-year  career,  has 
been  popping  up  in  a  scries  of  high- 
profile  spots,  iiKiuding a  performance 
at  the  Google  I/O  developers'  confer- 
ence in  May  and  a  concert  at  New 
York's  Tfrniinal  5  in  July  as  part  of 
LG's  rollout  of  its  Thnll  4G  phone.  The 
latter  show  was  laplua-d  by  cameras 
and  fans  t-quippcd  with  LG  phones  to 
be  edited  intoa  (>0-minutr  3-D  docu- 
mentary set  to  air  on  YouTube  3D.  As 
for  the  album? 

"For  lane's  Addittioii  to  make  a 
great  record,  it's  deiinitdy  emotional — 


it's  not  something  you  just  do."  drum- 
mer Stephen  Perkins  says.  "We  knew 
[making  a  new  album]  wouldn't  be  a 
piece  of  take,  but  we  knew  when  we 
finally  did  get  that  piece  of  cake  it'd  be 
fucking  delicious." 

Indeed.  The  Great  Escape  Artist  is 
)ust  that  tasty  cake.  Due  Oct.  18  on 
Capitol,  the  album  finds  core  members 
Fanell,  Perkins  and  guitarist  Dave  Na- 
varro sounding  rejuvenated  and  con- 
fident. Recorded  with  producer  Ricti 
Costey  (Muse.  Interpol)  and  contri- 
butions from  TV  on  the  Radio's  Dave 
Silck.  who  wrote  and  played  bass  on 
the  project.  The  Great  Escape  Artist  is  a 
dynamic  collection  that  features  some 
of  the  band's  best  work. 

According  to  Perkins,  the  group's 
"itch"  lo  work  on  new  material  began 
after  he.  Farrell  and  Navarro  reunited 
with  original  bassist  Eric  Avery  for  a 
performance  at  the  inaugural  U.S.  edi- 
tion of  the  United  Kingdom's  NME 
Awards  in  2008.  The  band  received  the 
Godlike  Genius  Award,  and  the  perfor- 
mance marked  the  first  Jane's  appear- 
ance with  Avery — who  was  with  the 
group  through  its  early  Warner  Bros, 
releases.  1988's  Not/iing'sS/wcfcingand 
1990  breakthrough  Ritual  delo  Habit- 
ual (certified  double-platinum  by  the 
RIAAJ— since  1991. 

Avery  stayed  onboard  through  the 
2009  NIN/IA  tour  with  Nine  Inch 
Nails,  but  left  soon  after.  Initially, 
former  Guns  N'  Roses  bassist  Duff 
McKagan  signed  on  to  contribute  to 
the  new  album,  but  departed  after 
six  months  (though  he  does  appear 
on  three  tracks  on  The  Great  Escape 
Artist).  Costey  and  the  band  recruited 
Sitek  as  McKagan's  replacement  in  the 
studio  (along  with  Strap  bassist  Chris 
Chaney,  who's  playing  with  the  band 
on  the  road).  Sliek  began  rehearsals 


with  the  group  last  October  and  de- 
moed  with  the  band  from  November 
through  lanuary. 

"It's  painful  to  really  make  some- 
thing great,  but  that's  what  we  were 
after."  Perkins  says. 

Capitol  &  Virgin  Label  Group  presi- 
dent Dan  McCarroll  agrees.  "Everyone 
pushed  to  make  it  great — good  wasn't 
good  enough,"  he  says.  "They  knew  as 
a  band  and  as  a  voice  in  history  [that] 
they  had  to  make  a  record  that  [made] 
people  say.  'This  is  amazing.'  It  was  a 
talked-about,  conscious  effort  to  deliver 
a  record  that  was  really  special." 

The  album's  first  single.  "Irresist- 
ible Force."  is  a  slow-building  sonic 
blast  about  the  big  bang  theory  that 
sits  at  No.  9  on  Billboard's  Alterna- 
tive chart.  Perkins  says  it  harks  back 


to  classic  Jane's  songs  like  Ritual  lie 
lo  Habiiual's  "Then  She  Did  . . ."  "Its 
lyric  and  emotion  [is]  connected  and 
completely  tied  [to  that  song],"  he  says. 
"No  one's  faking  it;  no  one's  trying 
too  hard." 

The  Great  Escape  Artist  also  features 
the  Master  Musicians  ofjoufouka.  who 
worked  with  the  Rolling  Stones'  Brian 
Jones  in  the  '60s,  on  the  psychedelic 
guitar-shredder "  End  to  the  Lies."  Else- 
where, "Broken  People"  packs  a  mel- 
lower, stadium-sized  refrain,  and  Far- 
rell declares  his  allegiance  to  life  on 
the  street  on  the  gritty,  drum-heavy 
"Underground." 

In  addition  to  performing  at  events 
like  the  Parker  party  and  the  LG  show, 
the  group  is  playing  a  string  of  club 
dates  in  Chicago,  Los  Angeles  and  New- 


Standing  in  a  field  . . .  thinking? 

JANE'S  ADDICTION 


York  in  September  and  October.  The 
performances,  in  partnership  with 
credit  card  Citi,  launched  Sept.  24  and 
25  at  Chicago's  Metro,  where  in  1988 
the  band  took  the  stage  in  support  of 
Nothing's  Shocking. 

Reflecting  on  the  group's  early 
days — which  not  only  helped  jump- 
Start  the  alternative  rock  movement 
of  the  early  '90s  but  also  set  the 
stage  for  Farrell's  brainchild  LoUa- 
palooza,  which  has  left  an  endur- 
ing mark  on  the  festival  circuit — the 
group's  continued  influence  isn't 
lost  on  Perkins. 

"We  put  one  drop  of  blue  ink  in  a 
huge  pool  of  water,  and  the  whole  pool 
turned  blue."  he  says  of  the  band's  ca- 
reer. "We  threw  a  rock  into  the  ocean, 
and  that  ripple  is  still  going."      •  •■ 
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Party  in  the  U.S.A.:  After 
making  the  TV  rounds 
("Saturday  Night  Uve,"  "The 
Colbert  Report")  Radiohead 
played  New  York's  Roseland 
Ballroom  Sept.  28-29,  mark- 
ing the  band's  first  U.S.  dates 
in  several  years.  A  smallish 
venue  for  the  alt-rock  leg- 
end, tickets  (about  $80  face 
value)  sold  out  in  minutes. 
With  asking  prices  online  as 
high  as  $2,000.  one  fan  of- 
fered a  drumhead  signed  by 
the  band  in  exchange  for  a 
ticket.  Thom  Yorke  and  crew 
picked  heavily  from  their  last 
two  albums  and  covered  the 
recently  defunct  R.E.M.'s 
"Everyt>ody  Hurts" ...  Big 
year  for  Pink  Floyd:  Follow- 
ing the  reissue  of  the  band's 
catalog  (see  story,  page  5) 
and  a  weeklong  covers  series 
on  "Late  Night  With  Jimmy 
Fallon,"  Roger  Waters  plans 
to  tour  America  playing 
classic  set  The  Wall.  "We 
want  to  base  the  tour  around 
Saturday  nights  in  baseball 
stadiums,"  Waters  said,  not- 
ing he'd  like  to  hit  markets  his 
last  Wall  romp  skipped,  such 
as  Austin . . .  Good  vibra- 
tions? Legal  issues  reserved, 
the  Beach  Boys  are  plotting 
a  likely  2012  world  tour  to 
coincide  with  their  50th  an- 
niversary and  the  release  of 
the  group's  Smile  Sessions, 
arriving  Nov.  1  on  Capitol. 
"We'll  do  maylDe  50  amphi- 
theaters here  and  50  or  60 
overseas."  guitarist  Al 
Jardine  said.  But  at 
press  time,  master- 
mind Brian  Wilson 
said  he  wouldn't 
be  joining  the  tour . . . 
Elite  company:  Vince  Gill 
stormed  onstage  mid-song 
at  a  Rascal  Flatts  concert  on 
Sept.  27  to  inform  the  mem- 
bers they'd  been  invited  to 
join  the  Grand  Ole  Opry.  The 
Opry  crowd  responded  with 
a  standing  ovation . . .  The 
Joy:  Kanye  West  and  Jay-Z 
will  kick  off  their  Watch  the 
Throne  tour  on  Oct.  28  at 
Atlanta's  Phillips  Arena.  The 
28-date  North  American 
tour  will  hit  arenas  through 
Dec.  18,  with  double-dips 
in  Atlanta:  East  Rutherford, 
N.J.;  Toronto;  and  Vancou- 
ver . . .  ttDrakeSmilesWhen: 
Ready  for  his  Oct.  24  sopho- 
more release  through  Young 
Money/Cash  Money/Univer- 
sal Republic,  Drake  will  make 
his  "Saturday  Night  Live" 
debut  on  Oct.  15.  performing 
alongside  host  Anna  Faris. 

—Chris  Payne 
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ELECTRONIC 


BY  KERRI  MASON 


GO  APE 

Modeselektor  gets  new  attention 
with  a  self-released  album 
featuring  a  bold-faced  name 


Thorn  Yorke  doesn't  take  collaboration  lightly- 
Through  the  years,  the  Radiohead  fronlmaii 
and  solo  artist  has  formed  lcnipor;iry  cre^tivf 
relationships  with  the  likes  of  PJ  Harvey,  Bjork  and  Di 
Shadow.  They've  yielded  precious  little  outpul,  wlikii 
nonetheless  fit  into  his  canon  of  beautifully  ugly,  post- 
apocalyptic  love  songs. 

Producers  Gemot  Bronsertand  Sebastian  Szary — 
aka  German  electronic  duo  Modeselektor — are  also 
members  of  Yorke's  trusted  cabinet.  He  guested  on 
Modeselektor's  2007  album.  Happy  Birthday!,  and  has 
two  songs  on  the  duo's  fifth  full-length.  Monkeytown. 
out  Oct.  4  on  the  group's  own  label  of  the  same  name. 
But  don't  expect  them  to  discuss  the  venerable  art- 
ist, let  alone  leverage  him  in  their  promotional  plan. 

"l  don't  want  to  talk  that  much  about  it,  because 
[Yorke]  is  a  really  good  friend  of  ours  and  we  respect 
tJie  friendship,"  Bronsert  says.  'We  don't  work  with  him 
because  of  name-dropping  shit." 

'We  actually  try  to  not  have  people  focus  on  only  that. 
We  even  kind  of  avoid  it,"  Modeselektor  manager  Marit 
Posch  says.  "None  of  us  want  to  use  him  as  a  stepping 
board  to  the  next  level  for  Modeselektor.  And  it  wouldn't 
be  fair  to  all  the  other  great  artists  on  the  album." 

While  the  Yorke  afTiliation  certainly  hasn't  hurt  (New 
York  magazine  and  Spin  are  just  two  of  the  outlets  to 
cover  Monkeytown  with  a  Yorke  peg),  thai  anti-hype, 
art-first  philosophy  extends  to  how  the  group — which 
will  celebrate  its  10th  anniversary  in  2012 — chooses  to 
make  music  and  run  its  career. 
"Every  song  has  its  own  story,"  Bronsert  says  of 


Monkeytown's  11  tracks.  "We're  not  the  types  of  pro- 
ducers who  go  into  the  studio  and  make  a  dance  re- 
cord thinking  it  might  work  in  a  certain  market.  We 
just  go  into  the  studio  and  hope  something  is  going 
to  happen.  That's  the  way  to  make  music." 

Monkeytown  is  the  product  of  10  weeks  of  uninter- 
rupted studio  work,  and  it  shows.  The  collection  travels 
blithely  from  free-wheeling  hipster-hop  (first  single  "  Pre- 
tentious Friends"  with  rapper  Busdriver).  to  the  moody 
atmospherics  of  Yorke's  pieces  (the  twitchy  "Shipwreck" 
and  mournful  "This"),  to  stripped-down  techno  ("Ger- 
man Clap").  But  there's  a  consistent  presence  beyond 
the  attacking-blob  bass;  something  unhinged  and  sin- 
ister going  ape  across  an  urban  landscape — very  much 
a  monkey  town. 


"Maybe  it'sabout  love,  or  hate."  Bronsert  says. 
"U  s  like  a  David  Lynch  movie;  yuii  i.an  decide." 

PosLh's  four-person.  Berlin-based  team 
iiunages  the  group  and  the  Monkeytown 
ijbel,  which  also  releases  music  from  Mod- 
i-ral  (Modeselektor's  collaborative  project  with 
Apparai)  and  fellow  German  electronic  act 
Siriusmo.  The  team  also  handles  touring  for 
Modeselektor.  Siriusmo  and  shadowy  dubstep 
Mtinimalist  Anslam. 

"We  discuss  and  decide  everything  together, 
.md  don't  really  have  a  hierarchy,"  Posch  says. 
"M's  kind  of  a  family  business:  We're  all  either 
related  or  former  roommates,  or  have  just  been 
working  together  for  a  long  time  now.  And  we 
all  have  kids,  so  family  business  indeed." 

Monkeytown  was  foimded  in  2009  primarily 
to  release  Siriusmo 's  music  and  evolved  into  an 
ob\  ions  outlet  for  Modeselektor's  as  well.  "It's 
important  to  us  that  we  not  just  service  big  chain 
stores  and  digital  elephants  like  Beatport.  but 
also  small  record  stores  and  digital  shops."  Posch 
says,  The  label  uses  Rougli  Trade  afFiliatc  Forced 
Exposure  for  U.S.  distribution  and  avoids  stream- 
ing services  like  Napster. "  For  us.  music  is  an  art 
form  and  should  be  valuable.  Musicians  work 
so  hard  and  put  so  much  energy  into  their  music — this 
should  be  honored.'  she  says. 

Modeselektor  traveled  the  United  States  this  sum- 
mer with  the  inaugural  Identity  Festival,  a  large-venue, 
all-electronic  tour  that  rolled  through  19  cities  in  30 
days — a  mark  of  American  youth's  passionate  new  in- 
terest in  dance  culture.  But  for  Bronsert,  it  wasn't  a 
familiar  scene. 

"There  was  a  big  generation  change  in  the  last  three 
years,  and  the  American  music  scene  is  looking  for  its 
own  identity — maybe  that's  why  the  tour  was  called  that," 
he  says.  "I  was  bom  in  East  Berlin  and  grew  up  with 
electronic  music.  When  the  Wall  came  down,  we  didn't 
have  Nirvana,  we  had  techno.  So  what's  going  on  now  is 
interesting,  but  it's  not  what  I  understand  as  rave."  • 


BY  KAREN  BLISS  | 

The  Shining 

According  loToronto  singer  Lights,  she  riami'd  her  sophomore 
albiun  Siberia  for  good  reason. 

"I'd  talk  with  [manager]  |ian  jGhomeshi]  for  countless  hours 
about  pushing  me  out  of  my  comfort  zone,  and  making  sure  I 
was  always  at  the  cusp  of  my  craft,'  says  the  24-year-old  luno 
Award  winner,  who  legally  changed  her  name  to  Lights 
in  2008.  "|1  wasj  almost  afraid  while  1  was  doing  it  be- 
cause it  was  so  Siberia — it  was  so  unknown  and  so  new 
and  unexplored,  and  thai  is  what  was  exciting  about  it." 

Due  Oct.  4  through  the  artist's  own  Lights  Music  and 
arriving  stateside  on  Last  Gang  Entertainment,  Siberia 
takes  the  li^,  electro-pop  sound  of  her  2009  frdl-length 
debut,  The  Listening  (Lights  Music/Sire),  and  bathes  it  in 
grit  courtesy  of  a  last-minule  wash  by  experimental  electronic 
duo  Holy  Fuck.  Ahhough  Lights  reteamed  with  The 
Listening  producer  Thomas  "Tawgs"  Salter.  Lights 
says  that  80%  of  the  new  album  bears  Holy  Fuck's 
fingerprints.  The  pair  co-wrote  teaser  song "  Every- 
body Breaks  a  Class,'  whkh  leaked  in  |uly  and  features 
rapper  Shad  K.  The  first  official  single.  "Toes."  which 
was  recently  serviced  to  colk^  radio  and  specialty  shows 
with  hopes  of  crossing  over  to  alternative,  was  heavily  in- 
fluenced by  Holy  Fuck  as  well. 

"We  didn't  write  it  with  them,  but  as  they  did  with 
most  of  the  songs  afterward,  we  fed  them  our  beats  and 
our  keyboard  lines  and  they  ran  it  through  their  cables 
of  junk  and  gave  it  this  gritty,  gnarled,  imperfect  sound." 
Lights  says.  "It  took  it  from  a  clean,  almost  perfect  place  to 


Toronto  singer  Lights  goes  dark, 
shifts  distribution  on  new  release 

something  a  little  dirtier." 

Ghomeshi  says  that  Siberia's  sound  is  one  of  the  main  rea- 
sons the  album  will  arrive  in  the  United  States  on  Lasjt  Gang 
rather  than  Warner  Bros.,  which  released  The  Listening.  (It  has 
sold  38,000  copies,  according  to  Nielsen  SoundScan.)  "Warner 
was  looking  for  something  more  in  the  commercial  vein  than 
where  Lights'  head  space  is  at,'  he  says.  "This  album  expands 
the  palette.  There's  the  elements  of  grime,  dubstep  and  rock 
and  then  the  quieter  stuff." 

Lights  has  previously  toured  America  with  Owl  City,  Keane 
and  festivals  like  Vans  Warped  and  Lilith.  as  well  as  on  her 
own.  On  Oct.  18  she'll  headline  600-  to  1.000-capacity  venues 
on  her  first  Siberia  tour  that  runs  through  Nov.  10,  and  Gho- 
meshi predicts  most  of  the  dates  will  sell  out  "on  the  strength 
of  this  underground  Lights  army."  a  social  media  fan  base 
that  includes  1  million  followers  among  Twitter,  Facebook. 
Myspace  and  YouT\ibe. 

Last  Gang  U.S.  GM  Jonathan  Partch  says  Best  Buy  put  in  a 
sizable  order  for  Siberia,  and  preorders  for  a  limited-edition,  de- 
luxe physical  album  nearly  sold  out  in  less  than  a  vreek.  Partch 
adds  that  he  plans  to  use  Lights'  "army"  full  force.  Between 
now  and  year's  end  i  nitiatives  include  a  Go<^e  Map  tour  app, 
interactive  song  visualizer,  videos  and  a  CetGlue  campaign. 
"These  are  all  interactive  platforms."  he  says,  "which  due  to 
the  pull,  rather  than  push  nature  of  who  Lights  is  as  an  art- 
ist in  attracting  fans,  are  key  in  not  only  embracing  an  exist- 
ing fan  base,  but  in  enhancing  and  developing  a  further  and 
deeper  legion  of  fans." 
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Young  Blood 

Fresh  off  'American  Idor  tour,  Scotty  McCreery 
delivers  impressive  debut 


It's  the  rare  artist  who  can  perform  in  the  Philip- 
pines and  attend  his  high  school  homecoming  in 
the  same  week.  Rare,  too,  is  theartist  who  releases 
his  debut  album  just  five  days  before  his  18th  birth- 
day, but  so  it  goes  for  Garner.  N.C,  native  Scotty 
McCreery.  winner  of  the  10th  season  of  "Ameri- 
can Idol"  and  matriculating  high  school  senior. 

"I've  got  one  more  class  to  graduate,  but  I'm 
taking  a  full  load  because  I  plan  on  applying  to 
collide."  the  young  country  crooner  says. "  School 
is  important.  It's  going  to  probably  take  me  a  few 
years  extra  [to  get  a  degree]  because  I'll  be  working 
and  doing  the  singing  thing,  but  we're  definitely 
heading  that  way." 

Since  winning  "Idol"  in  May,  McCreery  has 
been  juggling  his  desire  to  stay  true  to  his  small- 
town-boy roots  and  the  demands  of  his  burgeon- 
ing career.  He  spent  the  summer  performing  on 
the  American  Idols  Live!  tour  and  prepping  for  the 
release  of  debut  album  Clear  As  Day  (Oct.  4, 19/ln- 
terscope/ Mercury  Nashville).  ^ 
Produced  by  Mark  Bright 
(Carrie  Underwood,  Rascal 
Flatts).  the  set  utilizes  the  as- 
sets that  helped  make  McCre- 
ery a  champ — his  charm  and 
deep  bass  voice — across  songs 
perfectly  suited  to  his  age.  ap- 
titude and  attitude. 

"I  could  have  made  a  record 
where  I  was  trying  to  sound 
like  a  40-year-old  country 
singer,  but  that's  not  what  I 
wanted  to  do,"  McCreery  says, 
adding  that  he  knew  he  found 
the  right  producer  as  soon  as 
he  met  Bright.  "He  knew  ex- 
actly where  I  was  coming  from  in  the  country 
format,  as  well  as  my  background  in  church  and 
the  Christian  aspect  in  my  life." 

McCreery's  first  single.  "I  Love  You  This  Big," 
debuted  at  No.  1  in  )une  on  Billboard's  Country 
Digital  Songs  chart  and  peaked  at  No.  15  on  Hot 
Country  Songs.  Follow-up  "The  Trouble  With 
Girls."  which  McCreery  describes  as  "a  song  that 
says  what  girls  want  to  hear  and  guys  have  a  hard 
time  saying,"  is  No.  40  on  Hot  Country  Songs. 

Though  he  didn't  write  any  of  the  album's 
tunes.  McCreery  worked  closely  with  Bright  to 
select  such  material  as  "Water  Tower  Town"  and 
"Dirty  Dishes."  about  a  mother's  prayer,  that 


Southern  sun: 
SCOTTY  MCCREERY 


'"When  vou 
hear  the  songs 
you  go.  That 
s(^oms  like 
(he  guy  I  saw 
on  ^American 
Idol. 

-TOM  LORD, 
UNIVERSAL  MUSIC 
GROUP  NASHVILLE 


speaks  directly  to  McCreery's  life  and  values. 

"Scotty  knew  what  he  wanted  to  record,"  Univer- 
sal Music  Group  Nashville  VP  of  marketing  Tom 
Lord  says.  "He  has  a  really  good  sense  of  himself 
When  you  hear  the  son^  you  go,  'That  seems  like 
the  guy  I  saw  on  'American  Idol."" 

Post-"IdoI,"  McCreery's  labels  released  an  EP 
(American  Idol  Season  10  Highli^ts:  Scotty  Mc- 
Creery) as  a  bridge  project  to  satisfy  fans  until  the 
full  album  arrived.  The  American  Idols  Live!  dates 
featured  postcards  with  McCreery's  street  date  and 
website  info,  as  well  as  the  Oct.  M  release  date 
for  runner-up  Lauren  Alaina.  "We  drove  people 
to  Scotty's  site  to  preorder."  Lord  says.  "If  you  buy 
the  digital  or  physical  album,  you  get  an  instant 
download  of '1  Love  You  This  Big'  and  a  limited 
number  of  orders  got  a  signed  8-by-lO  photo.  You 
were  also  able  to  get  a  customized  message  on  a 
24-by-24  poster." 

Advertising  will  target  a  broader  audience 
than  the  typical  country  re- 
lease because  of  the  "Idol" 
fan  base,  including  spots  on 
ABC  Family  and  Nick  at  Nite. 
"Both  of  those  networks  index 
extremely  well  with  the  coun- 
try consumer,  but  also  index 
extremely  well  with  the  'Amer- 
ican Idol*  viewer,"  Lord  says. 
"Online  we're  trying  to  do  the 
same  thing  and  spread  beyond 
the  country  side." 

McCreery's  street-week 
media  blitz  will  include  ap- 
pearances on  "Good  Morn- 
ing America."  "Today,"  "Live! 
With  Regis  and  Kelly"  and 
"The  Ellen  DeGeneres  Show,"  as  well  as  the  GAC 
special  "Introducing:  Scotty  McCreery,"  featuring 
footage  shot  this  summer  and  premiering  Oct.  3. 
Clear  As  Day  will  also  be  released  in  a  limited  edi- 
tion 'ZinePak  featuring  the  album  and  a  72-page 
mini-magazine,  available  exclusively  at  Walmart. 
Other  plans  include  a  homecoming/birthday  event 
on  Oct.  8  in  North  Carolina  where  people  can 
use  their  CD  to  enter  the  performance,  Lord  says. 

"The  marketing  partnership  has  been  in  tan- 
dem with  Interscope  Records  in  L.A.  and  that  has 
been  an  advantage  to  Scotty  and  Lauren."  Lord 
adds.  "In  this  case,  [there  are]  two  major  labels 
backing  them."  • 


QUESTIONS 


With  roughly  100  mixtapes 
to  his  credit  since  his  first, 
llladelph  In  1995,  DJ  Drama  Is  re- 
garded as  the  leading  hip-hop  mixtape  DJ  of 
the  past  10  years.  Through  his  signature  Gang- 
sta  Grillz  mixtape  series,  the  Philadelphia- 
tram,  Atlanta-t>ased  DJ  has  helped  break  the 
careers  of  such  artists  as  TJ.  and  Young  Jeezy, 
and  his  work  with  Lll  Wayne  on  the  Dedica- 
tion mixtape  series  played  a  role  In  setting  up 
Wayne  to  be  a  pop  powerhouse. 

In  addition  to  continuing  his  work  as  a 
mixtape  DJ,  Drama  hosts  a  syndicated  radio 
show  on  WHTA  Atlanta  and  "Gangsta  Grillz 
Radio"  on  SIrlusXM's  Shade45  channel.  He 
recently  launched  his  own  site  (dramallketh- 
edj.com)  and  his  third  album.  Third  Power. 
will  arrive  Oct.  11  on  El  Music.  His  previous 
sets,  2007's  Gangsta  Grillz:  The  Album  and 
2009's  Gangsta  Grillz:  The  Album  (Vol.  2), 
were  released  through  Grand  Hustle/Atlan- 
tic. Both  projects  peaked  at  No.  26  on  the 
Billboard  200. 

In  January  2007,  Drama's  Atlanta  offices 
were  raided  by  authorities.  Drama  and  DJ 
Don  Cannon  were  arrested  on  racketeering 
charges  stemming  from  their  sale  of  mixtapes. 
The  two  were  held  overnight  and  the  charges 
later  dismissed. 

1  After  so  much  success,  do  you  still  feel 
a  need  to  be  Involved  with  mixtapes? 

When  the  big  raid  happened  in  '07. 1  felt  like 
1  had  a  certain  obligation  to  the  game  because 
that  situation  kind  of  happened  while  I  was  at 
the  forefront — the  face  of  mixtapes.  Since  then 
I've  really  wanted  to  keep  that  up  and  still  go 
hard  on  the  mixtapes.  1  think  that  [mixtapes] 
are  as  alive  and  well  as  they  always  were,  but 
with  new  technology,  it's  brought  a  whole 
new  generation  to  really  know  and  love  them. 


With  DJ  DRAMA 


I  realized  it  when  I  did  Chris  Brown's  Irx  My 
Zone  tape.  I  was  getting  certain  feedback  . . . 
[and]  I  realized  [I  was]  introducing  mixtapes 
to  a  whole  new  audience  that  didn't  grow  up 
with  ID)s  like]  the  Ron  Gs  and  the  Clues  or 
the  Green  Lanterns  or  Kay  Slays  or  even  the 
Dramas.  Different  artists  are  crossing  over 
into  that  world.  But  at  this  point,  right  now 
in  2011.  there  are  very  few  artists  that  would 
surprise  you  if  they  were  to  drop  a  mixtape. 

2  How  have  mixtapes  changed? 

Today,  a  lot  of  the  mixtapes  that  1  drop.  I  don't 
even  print  up  physical  copies.  A  lot  of  it  lives 
online,  so  that  changed.  But  1  also  remem- 
ber back  in  '07  .  . .  not  really  a  lot  of  artists 
broke  that  year.  And  then  Drake  came  with 
his  projects,  and  Wiz  Khalifa  and  so  forth.  As 
the  mixtapes  came  back,  the  artists  and  their 
movements  came  back  as  well  and  people  real- 
ized that  it's  important  to  the  culture.  Most  of 
the  artists  these  days,  from  Wiz,  from  Drake, 
from  I-  Cole,  from  Kendrick  Lamar ...  all  the 
people  that  people  talk  about,  it's  come  back  to 
that  mixtape  era.  People  [also]  started  to  take 
mixtapes.  after  they  were  available  for  free,  and 
package  them  and  put  them  in  stores  and  sell 
them.  Which  in  a  situation  like  me  and  Fabo- 
lous  did,  with  There  Is  No  Competition  2,  that 
was  available  for  months  for  free,  and  then  be- 
cause of  the  popularity,  it  got  rereleased  into 
stores  Ithrough  Def  |am]  with  a  couple  of  extra 
songs,  videos  were  shot . . .  people  started  to 
really  treat  them  as  albums,  whereas  they  were 
used  at  a  point  to  promote  a  [retail)  album  that 
was  coming  out. 

3  What  are  fans  getting  from  a  DJ 

Drama  album? 

Some  bangers,  man.  A  good  mixture  of  new 
artists  as  well  as  artists  you've  become  accus- 
tomed to.  not  far  off  from  the  quality  that  you 
expect  from  me. 

4  In  your  position,  is  it  any  easier  to 
gather  artists  for  an  album? 

It's  always  a  challenge  because  you  deal  with 
schedules,  and  artists  that  have  agendas  as  well, 
but  the  respect  level  is  mutual  and  the  love  is 
there.  I  wouldn't  necessarily  say  it's  easier,  but  I 
know  how  things  work  so  I  have  a  good  formula 
for  getting  things  done. 

0   Does  technology  slmpliry  putting 

songs  together? 

To  an  extent,  but  you  still  have  to  be  careful . . . 
you  try  not  to  do  too  much  emailing  (because  of 
concerns  over  hacks  and  leaksl. 

6  Do  you  see  yourself  ever  reaching  a 
point  where  you're  past  mixtapes— like, 
bigger  than  them? 

I  don't  know.  I  love  mixtapes.  And  I  love  bring- 
ing new  music  to  the  people,  so  as  long  as  the 
game  still  wants  me  here,  I  '11  still  be  here.  •  •  • 
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Core  appeal: 
RODNEY  ATKINS 


BY  DEBORAH  EVANS  PRICE  J 


Sweet  Spot 

Rodney  Atkins'  sixth  No.  1  single  paves  way 
for  fourth  Curb  album 


Willi  lead  singli'  "Take a  Back  Road- 
holding  the  No.  I  spot  for  a  second 
consecutive  week  on  Billboard's  Hot 
Country  Songs  chart — plus  promotional  tie-ins 
with  Massey  Ferguson  Tractors  and  NASCAR — 
Rodney  Atkins  could  double  as  the  poster  boy 
for  heartland  country  values.  Nonetheless,  all 
of  that  bodes  well  for  the  Oct.  4  release  of  (he 
singer/songwriter's  new  Curb  Records  album. 
Take  a  Back  Road. 

"Rodney  hits  the  sweet  spot  of  the  country 
audience  in  a  way  thai  is  so  relatable."  Curb  VP 
of  sales  leffTuerff  says.  "That's  the  formula  for 
liis  success.  He's  incredibly  approachable,  both 
in  his  hfe  and  his  music.  That's  what  appeals  to 
that  core  country  audience." 

The  title  track  is  Atkins"  sixth  No.  1.  He  has 
charted  15  titles  on  Hot  Country  Songs,  includ- 
ing "If  You're  Going  Through  Hell  (Before  the 
Devil  Even  Knows)"  and  "Watching  You,"  which 
both  spent  four  weeks  at  No.  1.  His  2003  Curb 
debut.  Honesty,  was  followed  by  IJ'You're  Going 
Through  Hdl  (2006)  and  Uh  America  (2009).  Ust 
year  he  released  an  album  exclusively  through 
Cracker  Barrel  Old  Country  Store,  whicli  included 
previous  hits,  an  unrelcased  track  and  the  sin- 
gle "Farmers  Daughter,"  which  peaked  at  No. 
5  on  Hot  Country  Songs  last  November  and  is 
included  as  a  bonus  track  on  Take  a  Back  Road. 

The  East  Tennessee  native  says  the  goal  for  his 
new  album  was  to  set  trends,  not  follow  them. 
"You  want  to  find  music  that  is  really  honest." 
he  says.  "Maybe  it's  not  painting  the  prettiest 
picture,  but  that  doesn't  mean  it's  not  painting 
a  picture  that's  going  to  move  somebody.  That's 
what  we  are  trying  to  achieve." 

Atkins  hits  the  mark  with  songs  like  "Feet."  a 
poignant  ballad  about  a  couple  that  sometimes 
goes  to  bed  angry  but  always  falls  asleep  "touch- 
ing feet."  A  hilarious  look  al  the  characters  pop- 
ulating a  family  reunion  is  the  focus  of  "Fam- 


ily." Fatherly  pride  and  unconditional  love  are 
the  themes  powering  the  anthem  "He's  Mine," 
while  the  upbeat  "Growing  Up  Like  That"  fea- 
tures nostalgic  lyrics  that  Atkins  penned  with 
his  longtime  producer  Ted  Hewitt  and  song- 
writer Ben  Hayslip. 

"Tips."  penned  by  Atkins.  Hewitt  and  Bob 
Regan,  was  inspired  by  the  singer's  early  days 
playing  in  an  East  Tennessee  nightspot  called 
the  Oasis.  "The  last  time  1  played  there.  Patty 
[ones,  who  owns  this  little  pizza  joint,  had  T- 
shirts  made  up  and  sold  them  that  night  while  I 
played,"  Atkins  recalls.  "At  the  end  of  the  night, 
she  walked  up — she'd  made  like  $200  off  these 

T-*jhir(R — -and  ^iaid.  't-Ier<*  you  go,  Iioncy.  Yoii  gti 

to  Nashville  and  knock  them  dead.'  So  when  we 
did  Great  American  Country's  'Origins."  that's 
where  we  played."  That  show  is  set  to  air  Oct.  12. 

A  special  promotion  with  Pillsbury  is  also 
under  way.  "Well  have  visibility  in  M),000  res- 
taurants nationally."  Tuerlf  says.  "With  the  pur- 
chase of  a  Pillsbury  biscuit  meal,  consumers 
get  the  opportunity  to  download  Rodney"s  new 
single  for  free." 

In  tandem  with  Atkins'  role  as  spokesman  for 
Massey  Ferguson  Tractors,  an  insert  inside  the 
new  CD  will  direct  fans  to  the  company's  site  to 
enter  a  contest.  Tlie  grand  prize:  a  GC2400  series 
tractor.  Take  a  Back  Road  will  also  l)e  promoted 
through  Atkins'  image  appearing  on  thelwd  lid 
of  a  NASCAR  truck.  Tlie  vehicle  will  be  driven  by 
lohnny  Sauter.  a  strong  contender  for  the  truck 
series  championship.  Rounding  out  the  label's 
efibrts  is  a  promotion  with  the  Food  City  chain. 

"We've  got  advertising  and  messaging  being 
printed  on  every  single  receipt  that  gels  kicked 
chainwide.  which  is  about  a  million  transac- 
tions per  week."  Tuerff  says.  "We're  pretty  ex- 
cited about  this  nontraditional  level  of  exposure. 
Driving  the  hit  single  and  branding  the  street 
date  were  our  goals."  •  •■ 


GRACEFUL  EXIT 

Winding  down,  R.E.M.  leaves 
fans  with  a  greatest-hits 
album— plus  three  new  songs 

Although  R.E.M. called itaday on  SepL21.fans  will 
be  pleased  to  know  that  a  greatest-h  its  album  is  on 
the  way.  and  that  it  will  include  three  new-  songs. 

Part  /,/«.  Part  Heart.  Part  Truth.  Part  Garbage. 
1982-2011.  due  Nov.  15  on  Warner  Bros.,  will  lie 
the  first  career-spanning  hits  set  from  tlie  act.  co\'- 
ering  both  its  early  years  on  I.R.S.  Records  and  its 
Warner  career  from  1988  to  the  present.  The  40- 
song  package  also  boasts  new  tracks  "A  Month  of 
Saturdays,"  "Hallelujah"  and  the  single  "We  All 
Go  Back  to  Where  We  Belong." 

Following  the  news  of  R.E.M.'s  breakup,  the 
group's  catalog  of  singles  and  albums  saw  a  bump 
in  sales  la.sl  week.  Tlw  band's  biggest  Billboard  Hot 
100  hit,  "Losing  My  Religwn"  (No.  4  in  1989).  posted 


a  179%  sales  gain  and  was  its  biggest  seller  (4,000 
downloads,  according  to  Nielsen  SoundScan).  Somc- 
wiiat  fittingi)',  R.E.M.'ssecond-largest  seller  was'lt's 
the  End  of  the  World  As  We  Know  It  (And  I  Feel 
Fine)."  whkh  moved 4.000 as  well  with  a  25%  jump. 
Meanwhile,  in  terms  of  albums,  the  band's 
last  hits  set.  in  Time:  The  Best  Of  (2003).  was  a 
big  seller  with  1,000  sold  (up  263%).  Its  best- 
selling  studio  set  was  its  March  7  release  Col* 
lapse  Into  Now.  which  also  earned  a  263%  gain 
and  sold  1,000.  —Keith  Caulfield 


R.E.M.'S  TOP  20  BILLBOARD  HOT  100  SINGLES 

This  ranking  is  based  on  actual  performance  on  lt>e  weekly  Hot  100  chart.  Songs  are  ranked  based  on  an 
Inverse  pjoint  system,  with  weeks  al  No.  1  earning  tt>e  greatest  value  and  weeks  at  lower  rankings  on  ttie  ctiart 
earning  less.  Prior  to  the  Hot  lOO's  implementation  in  1991  of  enhanced  radio  and  sales  information  from 
Nielsen  BOS  and  Nielsen  SoundScan.  songs  had  shorter  reigns  at  No.  1  and  shorter  chart  lives.  To  ensure 
equitable  representation  of  R.E.M.'s  biggest  hits,  time  frames  were  each  weighted  to  account  for  the  differ- 
ence between  turnover  rates  from  those  years  and  the  turnover  rates  that  have  occurred  since  the  advent 
of  Nielsen  Music  data- 


RANK 

TITLE 

DEBUT  DATE 

LABEL 

[  "Losing  My  Religion" 

4/6/d1  ^^^1 

K  Warner  Br^^l 

2 

"Stand" 

1/21/89 

Wartier  Bros. 

'H'he  One  1  Love"  _B1^I^K. 

9/19/87^^^1 

1  I.R.SyMO  ■ 

4 

■Shiny  Happy  People" 

7/27/91 

Warner  Bros- 

f   "Whafs  the  Frequency,  KenneiP?* 

9/2^^^^^| 

Warner  Bro^H 

6 

"Everybody  Hurts 

9/11/93 

Wnrner  Bros. 

_  "Bang  and  Blanie"__^^^||^ 

V21/K^^^| 

Warner  Bro^"^ 

a 

"Drive" 

"10/31/92 

Warner  Bros 

"Man  on  the  Moon"  l^^^^^^B 

2/6/93^^B 

Warner  Bros. 

10 

"Strange  Currencies" 

4/29/95 

Warner  Bros 

l_  "The  Great  Beyond" 

BjWamer  Bros,  j 

12 

"Bittersweet  Me" 

11/16/96 

Warner  Bros. 

:   "It's  the  End  of  the  World 

^  I.R.SyMO^^| 

As  We  Know  It  (And  1  Feel  Fine)* 

14 

"E-Bow  the  Letter" 

"9/7/96 

Wnrnor  Bros. 

16 

"South  Central  Rain  (I'm  Sorry)" 

■Radio  Free  Europe  " 
"Davsleeoer"       _  _ 

6/23/8^^^H 

7/2  J/83 

11/14/98^^H 

B_  IRS. 

I.R  S-/Unl<nown 
Warner  Brofc-i 

18 

■Pop  Song  89  ^ 

6/10/89 

Warner  Bros. 

k.  "Fall  on  Me"  ^^^■■■^K 

20 

"Imitation  of  Life" 

5/26/01 

Warner  Bros. 

34 
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BY  JUDY  CANTOR-NAVAS 


Rallying 
Cry 

In  wake  of  Grammy 
restructuring,  Poncho 
Sanchez  pays  tribute  to 
Latin  jazz  pioneers  Dizzy 
Gillespie  and  Chano  Pozo 

If  Latin  jazz  has  an  anthem,  ifs  "Manteca."  Trum- 
peter Dizzy  Gillespie's  historic  collaboration  with 
conga  player  Chano  Pozo  was  first  recorded  in  1947. 

"That's  when  America  found  out  about  Latin 
jazz."  says  conga  playcr/bandlcadcr  Poncho  San- 
chez, whose  latest  release  is  Chano  y  Dizzy.  Recorded 
with  New  Orleans  trumpeter/film  composer  Terence 
Blanchard.  the  set  marks  Sanchez's  25th  album  on 
the  Concord  Picante  label.  "Chano  and  Dizzy  are  like 
the  grandfathers  of  Latin  jazz,"  SarKhez  adds.  "It  was 
definitely  time  to  pay  very  special  tribute  to  them." 

Sanchez  and  Blanchard  open  the 
album  with  "Chano  Pozo  Medley," 
which  b^ins  with  a  sublime  conver- 
sation Ix-tween  conga  and  trumpet  and 
includes  "Manteca."  And  though  the 
timing  for  the  recording  wasn't  inten- 
tionally planned,  the  euphoric  shouts 
of  "manteca"  {translation:  grease)  in  the 
Latin  bop  cla.ssic  could  also  be  taken 
as  a  rallying  cry  for  the  supporters  of 
Latin  jazz  who  have  mobilized  to  protest  the  Record- 
ing Academy's  elimination  of  tlic  Latin  jazz  cattery. 

The  dLadcMjyariin  111  tilled  a  substantial  restructur- 
ing oTils  awards  slate  on  April  6.  eliminating  3]  of  its 
109 1  aJt-gorii-s  including  Latin  jazz.  Academy  presi- 
dent/CfXj  Neil  Portnow  clarified  then  that  all  artists 
arc  still  elit^ibie  to  submit  tlieir  recordings  but  under 
different  categories.  However,  on  Aug.  2  in  the  Su- 
preme Court  ofNew  York,  musicians  Ben  Lapidus, 
Mark  Lcvine,  Eugene  Marlow  and  Bobby  Sanabria 
filed  a  knvsuit  against  the  nonprofit  organization 


(Billboard.biz.  Aug.  4)  asking  for  reinstatement  of 
the  category.  The  case  is  pending.  Meanwhile,  the 
nominations  ballot  for  the  upcoming  54th  annual 
Grammy  Awards  {Feb.  12)  will  be  mailed  to  voting 
members  on  Oct.  12. 

"The  Recording  Academy's  deci- 
sion is  unfortunate."  says  Blanchard. 
who  describes  "Manteca"  as  "one  of 
those  tunes  that  has  been  around  so 
long  that  most  people  have  probably 
heard  it  and  don't  know  who  the  origi- 
nators were.  This  music  is  universal 
and  speaks  to  a  lot  of  peoj^e  across  all 
cultural  lines.  It  also  speaks  volumes 
about  the  impact  that  pioneers  like  Dizzy  Gillespie 
and  Chano  Pozo  had.  because  look  at  how  big  the 
genre  has  become.  When  you're  talking  about  Latin 
jazz,  you're  talking  about  a  major  musical  genre." 

Cham  y  Dizzy  not  only  celebrates  the  inspired 
marriage  between  Pozo's  Afro-Cuban  conga  and 
Gillespie's  big  band  but.  more  broadly,  salutes  what 
Sanchez  calls  the  "tasty"  pairing  of  American  mel- 
odies and  Latin  rhythms.  In  addition  to  Gillespie's 
classic  "Con  Alma,"  arranged  here  with  an  Afro- 
Cuban  rumba  beat,  the  album  features  the  Latin 


evergreen  "Siljoney"  and  original  compositions. 

"I-atin  jazz  is  very  sophisticated  but  very  sabroso, 
very  flavorful."  Sanchez  says.  'And  don'i  forget,  it 
is  American  music.  Latin  jazz  is  mine  and  yours 
music  if  you  were  born  here  in  the  U.S." 

Having  recently  completed  the  score  for  George 
Lucas'  upcoming  film  'Red  Tails."  Blanchard  has 
since  begun  an  extensive  tour  with  Sanchez  and  his 
band  that  will  continue  through  May  2012. 

Sanchez,  who  turns  60  next  month,  is  originally 
from  Laredo,  Texas.  Growing  up  in  Los  Angeles  as 
the)'oun^stof  11  children,  he  caught  mambo  fever 
from  his  older  sisters  and  taught  himself  to  play 
Latin  percussion.  A  Cuban  musician  early  on  told 
him,  "Cliicanos  don't  play  congas."  But  Sanchez  per- 
severed. Also  known  for  his  Latin  soul  sound,  the 
musician  has  been  a  fixture  on  the  Latin  jazz  scene 
since  he  played  with  Gal  Tjadcr — another  Latin  jazz 
icon — in  the  '70s. 

"I'm  proud  to  say  that  the  Poncho  Sanchez  band 
takes  authentic  Latin  jazz  all  over  the  world,  and  we 
spread  the  word."  Sanchez  says.  "Regardless  of  what 
happens  with  the  Grammys,  I  love  Latin  jazz  and 
that's  what  I  want  to  play.  I'm  proud  to  hold  down 
the  fort,  because  that's  my  music."  •  •■ 


GET  READY 


Propelled  by  New  York  Lottery*s  current  ad  campaign, 

Australia's  Kate  Miller-Heidke  prepares  for  an  even  bigger  audience 


Promoting  the  concept  that  good  things  can  hap- 
pen in  an  instant,  the  New  York  Lottery's  current 
ad  campaign  features  clips  of  businessmen  driv- 
ing a  golf  cart  around  the  office  and  a  bus  driver 
wearing  tennis  clothes,  among  other  sights.  But 
the  most  unforgettable  element  is  the  commer- 
cials' infectious  theme  song:  Kate  Miller-Heidke's 
"Are  You  Ready?" 

Since  the  campaign's  launch  in  May,  "Are  You 
Ready?"— with  its  quirky  keyboard,  bright  and 
sugary  melody,  bouncy  vocals  and  inescapable 
hook— has  helped  both  the  Australian  singer/ 
songwriter  and  the  New  York  Lottery  reach  a 
wider  audience.  Written  by  Miller-Heidke  and 
husband/guitarist  Keir  Nuttall.  the  song's  inclu- 
sion in  the  campaign  was  a  surprise. 

"We  had  written  the  song  already,"  Miller- 
Heidke  recalls,  "and  by  coincidence  the  lottery 
was  looking  for  a  song  that  had  the  words  'you 


ready'  or  'are  you  ready'  in  it.  It  was  the  right  time, 
right  place  kind  of  thing  where  you  just  get  lucky." 

The  song  also  doubles  as  the  lead  single  from 
Miller-Heidke's  Oct.  11  stateside  release,  Liberty 
Bell,  through  Sony  Australia/RED.  Released  in 
Australia  in  June  by  Sony  Music  under  the  title 
Fatty  Gets  a  Styilst—Xho  name  of  Miller-Heidke 
and  Nuttall's  side  project— the  album  features  the 
singer  leaving  her  comfort  zone  and  exploring 
new  sounds  with  longtime  collaborator  Nuttall. 

"This  album  is  very  different,  and  I  don't  ex- 
pect all  my  old  fans  to  like  it,"  says  the  alterna- 
tive-pop singer,  who  credits  artist  Ben  Folds' 
encouragement  for  her  creative  courage  and 
decision  to  release  Liberty  Bell  under  her  own 
name.  "There  are  also  some  people  that  hate 
my  music  but  really  like  this  album,  so  I  guess 
it  goes  both  ways.  Hopefully  people  will  have 
a  completely  fresh  palette  with  no  preconcep- 


tions, and  Just  take  the  music  at  face  value." 

Still  relatively  unknown  In  the  United  States, 
Miller-Heidke  has  scored  hits  in  her  native  Aus- 
tralia. Her  second  album,  Curtouser,  was  her  first 
top  10  set.  It  featured  the  single  "The  Last  Day  on 
Earth,"  which  peaked  at  No,  3  on  the  Australian 
Recording  Industry  Assn.  singles  chart.  Then  a 
live  version  of  another  song,  "Are  You  F"king 
Kidding  Me?  (Facebook  Song),"  went  viral  on 
YouTut>e,  racking  up  almost  2  million  views.  That 
led  to  gigs  at  Coachelta  and  Lilith  Fair,  two  tours 
with  Folds  and  her  own  headlining  club  trek. 

The  multitasking  artist  also  moonlights  as  an 
opera  performer,  having  appeared  as  Baby  Jane  in 
"Jerry  Springer  The  Opera"  at  the  Sydney  Opera 
House  to  critical  acclaim.  She's  now  preparing  for 
her  upcoming  role  in  the  English  National  Opera 
House  production  of  "The  Death  of  Klinghoffer 
due  to  premiere  in  early  2012.     —RJ  Cubarwbia 


SHE'S  STILL  HOT 

Betty  White  makes 
music  debut  with 
guest  spot  on 
Luciana  single  for 
the  Lifeline  Program 

Like  the  Energizer  Bunny,  Betty  White 
iust  doesn't  stop.  TV  Land's  "Hot  in 
Cleveland"  star  has  now  teamed  with 
dance  artist  Luciana  on  a  remix—and 
video— for  the  latter's  "I'm  Stili  Hot." 
Coincidental ly,  Luciana's  original  ver- 
sion, released  through  Violent  Lips/ 
Audacious,  sashays  to  No.  1  this  week 
on  Billtx>ard's  Dance  Club  Songs  chart. 
It's  the  British  singer/songwriter's  first 
song  to  chart  in  the  United  States, 

The  idea  for  the  remix,  released  dig- 
itally on  iTunes  on  Sept.  22.  stemmed 
from  While's  role  as  spokeswoman 
for  the  Lifeline  Program.  Mirroring 
the  reverse-mortgage  concept,  the 
Lifeline  Program  provides  another 
financial  option  for  retiring  seniors: 
allowing  them  to  sell  an  existing  life 
insurance  policy  as  an  asset  while 
they're  still  alive. 

"We  started  thinking  about  how 
we  could  use  social  media  to  create  a 
viral  video  campaign  to  reach  seniors 
and  talk  about  our  financial  retire- 
ment options,"  says  Stephen  Terrell. 
Lifeline  senior  VP  of  sales,  marketing 
and  public  relations.  "We  wanted 
to  create  awareness  for  an  industry 
that  a  lot  of  people  don't  know  exists. 
Then  everything  snowballed  when 
Luciana's  song  was  brought  to  us." 

In  behind-the-scenes  footage  on 
YouTube.  Luciarw  says  White  was  "giv- 
ing it  some  shoulder"  when  the  two  re- 
corded the  song  at  Margarita  Mix  in  Los 
Angeles.  IrKJeed,  the  89-year-old  cuts 
loose  as  she  spits  such  colorful  rhymes 
as  "I  will  get  you  sweaty  t>ecause  I'm 
the  big  Betty."  The  indefatigable  se- 
nior also  gets  her  dance  on  in  her  first 
music  video,  which  was  filmed  at  Los 
Angeles'  Siren  Studios. 

The  teaser  campaign  for  the  video 
kicked  off  in  early  September.  A  pre- 
miere p)arty  is  set  for  Oct.  11  in  Los  An- 
geles, after  which  the  clip  will  debut 
on  TheLifeline.com.  Proceeds  from 
sales  of  the  remix  will  benefit  one  of 
White's  favorite  charities,  the  Greater 
L,  A  .  Zoo  Assn.  —Gail Mitchell 
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For  ad  placement  in  print  and  online  call  Jeff  Serrette  1-800-223-7524— 1-212-493-4199/Jeff rey.Serrette  gbillboard.com 


TALENT 


REAL  estate 


HANS  EDLER 

Legendary  rock  'n  roll 
Icon  from  Europe. 

#1  hit  song  "B/ack  Fender" 

Listen  to  it,  and  other 
Edier  hits,  at  iTunes, 
Amazon,  YouTube  etc. 
For  more  info: 
www.hansedler.com 


AUCTION 


^uam-Onsite 
2  Oceanliront  Miami,  Florida  Luxury  Homes 
Sold  ABSOLUTE,  No  Minimums,  No  Reserves 


Located  on  the 
Atlantic  Ocean  in 
Beautiful  Golden 
Beach,  Miami  Florida 

2  OCEANFRONT  homes 
located  In  Golden  Beach, 
Miami  where  the  oceanfront 
properties  include  large  pri- 
vate beaches  on  the  Atlantic 
Ocean  deeded  to  the  high  tide 
line.  Originally  listed  for 
$11.5M  &  $12.9M.  IMinutesto 
South  Beach,  Bal  Harbor.  Fort 
Lauderdale  and  International 
Airports.  Two  brothers  down- 
sizing create  a  once  in  a  life- 
time opportunity. 


Property  »1: 125  Ft.  Oceanfront       Property  «2;  100  Ft.  Oceanfront 


Sold  IndMdually 


Property  Tours: 
By  appointment  -  Please  call 
Neil  Salter  §561-305-5231 
3%  Broker  Participation 

fisherauction.com 
800.331.6620 

I  FISHER 

\  I  MtCTION  COMPANY 

L«MRshcrAU93AB106|SapclloaillemscilHto 


DUPLICATION 
REPLICATION 
VINYL  PRESSING 
CD  ROM  SERVICES 
DVD  SERVICES  FOR  SALE 
PROMOTION  &  MARKETING 
SERVICES 

MUSIC  DISTRIBUTORS 

AUCTIONS 
RECORDING  STUDIOS 

REAL  ESTATE 
INVESTORS  WANTED 
STORES  FOR  SALE 
EQUIPMENT  FOR  SALE 


STORE  SUPPLIES 
FIXTURES 
CD  STORAGE  CABINETS 
DISPLAY  UNITS 
PUBLICITY  PHOTOS 

INTERNET/WEBSITE 

SERVICES 
BUSINESS  SERVICES 
MUSIC  INSTRUCTION 
BUSINESS  OPPORTUNITIES 
COMPUTER/SOFTV/ARE 
MUSIC  MERCHANDISE 

T-SHIRTS 
EMPLOYMENT  SERVICES 


PROFESSIONAL  SERVICES 
DJ  SERVICES 
FINANCIAL  SERVICES 
LEGAL  SERVICES 
ROYALTY  AUDITING 
TAX  PREPARATION 
BANKRUPTCY  SALE 
COLLECTABLE 
PUBLICATIONS 

TALENT 
SONGW/RITERS 
SONGS  FOR  SALE 
DEALERS  WANTED 
RETAILERS  WANTED 


WANTED  TO  BUY 
CONCERT  INFO 
VENUES 
NOTICES/ 
ANNOUNCEMENTS 
VIDEO 
MUSIC  VIDEO 
POSITION  WANTED 
LISTENING  STATIONS 

FOR  LEASE 
DISTRIBUTION  NEEDED 
EDUCATION  OPPORTUNITY 
HELP  WANTED 
MASTERING 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


TonyBennettNetsFirstNo.  1  On  Billboard  200 


Nir  Billboard  lalei  c 
n«l(«  tlv«lr  d«tMJl  on  Billboard. 
>iz  this  we«k  as  vinyl  Albumi 
ind  thrsc  digital  iong  gartre 
anklngt  (Pop.  Altemativ*  and 
Hard  Rock)  take  a  bow.  Ort  the 
/Inyl  tally,  the  No.  1  title  this 
week  belortgt  to  Cklt'  FMthf, 
\oa,  Haty  Ghost,  which  »old 
ftLP*  latt  week. 


wd  pop  duo  Oaryl  Hall  artd 
lohn  Oatei  are  back  together  on 
he  Adult  Contemporary  chart . . . 
ron  of  (lee  billboard,  blx/charts). 
■lati  debuts  with  his  own  single, 
-Talking  to  You  (Is  Uke  Talking 
0  HyMin."  at  No.  28  while  Oat 
:o-wrote  Margo  Ray's  "Let 
^Blfi"*!  No.  24. 


Tony  Bennett  achieves  his  first  No.  1 
album  on  the  Billboard  200  with  Duels 
//,  making  the  SS-year-oM  the  oldest 
living  artist  to  reach  No.  1.  His  all-star 
collaborations  album  bows  in  the  top 
slot  with  179.000  sold  in  its  first  week, 
according  to  Nielsen  SoundScan. 

His  previous  high  on  the  chart  was 
in  2006  when  his  first  Duels  set  debuted 
and  peaked  at  No.  3  with  202.000.  Until 
now.  the  oldest  living  artist  to  top  the 
Billboard  200  was  Bob  Dylan,  whose 
Together  Through  Life  debuted  at  No.  1 
in  2009  when  he  was  67  years  old. 


Tony 
Bennett 
Duets \\ 


Over  The 
Counter 


rl  Amos  this  week  |olns 
^«  ranks  of  pop  stars  who  have 
lotched  No.  1  albums  on  the 
:iauical  Crossover  chart  at 
'^Ight  of  Hunters  arrives  atop 
:he  Ifst.  Among  the  other  pop 
irtlsts  who  have  reached  No.  1  on 
Crossover:  StIng,  Elvis  Costello 
ir>d  Michael  Bolton.  Amos'  Night 
s  her  14th  entry  on  the  Billboard 
ICO,  where  It  itwts  at  No.  24 
Nith  18.000  t<rfd. 


It  hasn't  been  uncommon  to  see  sea- 
soned recording  artists  perch  atop  the 
Billboard  200,  but  no  one  older  than  80 
has  ever  ruled  the  list.  In  recent  times, 
such  senior  citizens  as  Dylan,  Barbra 
Streisand  and  Nell  Diamond  have 
reigned  over  the  chart. 

Shall  we  go  for  Duets  /// in  five  years 
when  he  hits  90?  Will  a  Justin  Bleber 


duet  be  in  the  cards? 

Duels  II  features  17  pairings  with 
such  stars  as  Lady  Gaga,  Marlah 
Carey.  Carrie  Underwood  and  the 
late  Amy  WInehouse.  Last  week. 
Bennett  made  news  as  the  oldest  living 
artist  to  chart  on  the  Bill- 
board Hot  100  when  his 
duet  with  Winehouse, 
"Body  and  Soul."  de- 
buted at  No.  87. 

With  such  a  varied 
list  of  collaborative  tal- 
ent pulled  from  many 
genres  of  popular 
music,  there's  a  little 
something  for  every- 
one. We  can  imagine  a  decent  num- 
ber of  Gaga's  monster  fan  base  may 
have  picked  up  the  set,  in  addition  to 
older  folks  who  grew  up  on  Bennett. 
Indeed,  with  20%  of  the  album's  first- 
week  sales  coming  from  downloads 
I  usually  read  as  an  indication  of  youth- 
ful appeal).  Duels  //  isn't  strictly  for 
the  blue-haired  set.  Unlike,  say,  Susan 
Boyle's  last  album.  Christmas  efTorl 
The  Gift.  In  its  first  week,  the  album 
moved  306.000.  but  a  mere  3.4%  were 
downloads.  That  tiny  percentage  isn't 
exactly  a  sign  of  robust  appeal  to  the 
digital-savvy  younger  demographic. 

Comparatively.  Lady  Antebellum's 
Own  f/ieNigHt  bowed  at  No.  1  a  week  ago 
with  347.000,  andofthat  figure.  25%  were 
downloads.  And  38%of  Lll  Wayne's 
overall  first  week  for  Tha  Carter  \V 
(964,000)  came  from  downloads. 


GRAMMY  BAIT:  It's  a  nice  bit  of  tim- 
ing that  Tony  Bennett's  Duets  //  ar- 
rived Sept.  20.  just  10  days  before 
the  end  of  the  2011  eligibility  period 
for  the  S4th  Grammy  Awards.  You'd 
think  the  album  would  be  a  likely 
candidate  for  a  number 
of  categories,  as  could 
some  other  recent  Bill- 
board 200  arrivals.  Per- 
haps the  all-star  Super- 
Heavy  group  (which 
includes  Mick  Jag- 
ger)  and  its  debut  set, 
which  bows  at  No.  26 
with  18.000?  Or  what 
about  the  Wynton  Mar- 
sails  and  Eric  Clapton  Piay  the  B/ues 
album,  which  moves  31-41  in  its  sec- 
ond week? 

NOW  I'M  FOLLOWING  YOU:  At  No. 
6  on  the  Billboard  200.  rock  band 
Needtobreathe  bounds  in  with  The 
Reckoning,  selling  49,000  copies.  It's 
easily  the  act's  best  sales  week  and 
marks  its  first  visit  to  the  top  10  and 
highest-charting  album.  Its  previ- 
ous high-water  mark  came  when  The 
Outsiders  debuted  and  peaked  at  No. 
20  on  the  Sept.  12.  2009.  chart  off  a 
21.000  start. 

Some  of  the  sales  for  The  Reckon- 
ingcan  be  attributed  to  twohigh-pow- 
ered  friends  of  the  band:  Taylor  Swift 
and  Justin  Bieber.  The  singers — two 
of  the  top  10  most-followed  people  on 
Twitter — tweeted  about  The  Reckon- 


ing during  release  week:  Bieber  on 
Sept.  20  and  Swift  Sept.  24.  (Bieber 
has  1 2.9  million  followers;  Swift.  8.2 
million.)  It  makes  sense  that  Swift 
would  alert  her  followers  about  Need- 
tobreathe, as  the  band  has  been  open- 
ing for  her  on  her  Speak  Now  tour 
since  it  launched  May  27, 

The  Speak  Sow  gig  has  done  won- 
ders for  Needtobreathe's  visibil- 
ity and  album  sales.  Since  the  tour 
launched.  The  Outsiders  has  enjoyed  a 
.second  life  on  our  tallies.  It  re-entered 
on  June  18  at  No.  163  with  3.000  (up 
357%)  after  a  seven-month  absence 
from  the  chart.  Venue  sales  from  the 
Speak  Now  tour  (along  with  discount 
pricing  at  Family  Christian  stores) 
helped  push  the  title  back  into  the  top 
100  on  June  25  and  July  2. 

Since  its  return  on  June  28.  17 
weeks  ago.  the  album  has  moved 
57.000  units.  That's  20%  of  its  cu- 
mulative sales  since  it  was  initially 
released  109  weeks  ago. 

KING  COLE:  Watch  for  J.  Cole  to  bow 

aiop  the  Billboard  200  next  week  with 
his  debut  album.  Cole  World;  The  Side- 
line Story,  which  could  move  as  many 
as  240,000-250.000  copies,  so  say  in- 
dustry prognoslicators.  If  the  26-year- 
old  rapper  opens  at  No.  1.  it  will  mark 
the  first  time  a  solo  artist  has  taken  his 
debut  entry  straight  to  No.  1  since  B.O.B 
did  so  with  The  Adventures  of  Bobby  Ray 
on  May  15. 2010.  with  84.000 sold  in  its 
first  week.  • 
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139,000  lans,  up  Iron  130,000  new  las  the  week  pcioi. 
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Tlmeffliei,  "The  Scotch  Tape" 

The  hip>-hop  duo  (producer/DJ  Rob  Resnickand  vocalist  Cal)  makes 
its  chart  debut  at  No.  4  on  Heatseekers  Albums  with  its  first  set 
selling  2,000  units,  according  to  Nielsen  SoundScan.  The  act's  col- 
lege tour  will  take  it  through  the  Midwest  and  along  the  East  Coast 
this  fall. 
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lies  U2  tot  most  topXKintbasitaa. 


Dole 

1 
4 
3 

2h 

8 
10 

KB  LOST  IN  MY  MIND  { 

SOMEONE  LIKE  YOU 

THE  ADVENTUHES  OF  RAIN  DANCE  MAGGIE 

Rtn  HUT  ci-;ii  fiFPERi  ,'.JiH?t[(i  vnr,-. , 

4 

2 

21 

PUMPED  UP  KICKS 

o 

a 

6 

S 

» 

22 

HEY  MAMA 

W*!  Kt*MhH      ■. '(IVtHlj*!.  nfMH^ICl 

ROLL  AWAY  YOUR  STONE 

o 
o 

11 
8 

2 
4 

PARADISE  1 
ltf:1l!IJ:W  cnoniT  riniTru.  | 
CALLED  OUT  IN  THE  DARK 

SVDW  l'»tl>Cit                    "    ■.  1  lO.M&l 

o 

to 

12 

1  MIGHT 

vtma    .  :■  . 

© 

15 

4 

LUCKY  NOW 

w 

14 

i 

STAY  YOUNG.  GO  DANCING 
LH*i>i  CM  (0*1  cum  HJHSu>,*iiAmici 

t3 

MAYHEM 

i» 

9 

17 

COMEBACK  KID 

BRIIT  UEhNIM          ■   'ir  , 

14 

EVERY  TEARDROP  IS  A  WATERFALL 

ID 

12 

S 

HOW  COME  YOU  NEVER  GO  THERE 

© 
© 

t6 
22 

i 
i 

CALAMITY  SONG 

IMl  DtCtMStniiTS     .,-  Mtl 

HEART  ON  FIRE 

© 

16 

FLOWER 

»MOS  lit . :  ; :  -tflllXl 

1* 

© 

17 
2i 
25 

16 

e 

9 

BARTON  HOLLOW 

I«  Cl-i  ■.  W*RS 

JUNK  OF  THE  HEART  (HAPPY) 

rt.[  »oons 

SHE  WALKS  IN  SO  MANY  WAYS 

22 

?1 

6 

BRAND  NEW  DAY 

23 

19 

19 

OPTIONS 

24 

23 

11 

MIRACLE  WORKER 

tB 

26 

6 

DRIVE  ALL  NIGHT 

HEIOIOBREnHI  iAIlJi-t!IC  Wj 

44   I  Go  to  www.billboard.bi2  for  complete  chart  data 


Data  for  week  of  OCTOBER  8,  2011 


BillbMid 


HOT  COUNTRY  SONGS 


bis 

A 

-si  SS 
5S  iiss 

1     2  23 

TITLE 

KItake  a  back  road 

BES  1    M''  ■■    '    ■ WUIIS,LL*IROI 

Artist 

lUPfilKT  &  NUMKR  /  PROMOTION  UBtL 

Rodney  Atkins 
9  CURB 

ts 

s 

Sc 

2  3 

MADE  IN  AMERICA 

-       1  ■                 ,  HEivi&i 

Toby  Keilti 
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With  a  SKond  we«k 
aINo.  l.lMdsingle 
from  Atkins'  new 
album  (due  Oct.  4) 
twomes  the  fitth  of 
ttii  six  tedders  lo 
tiold  atop  the  (hart 
tot  multiple  weelQ. 
The  ifMk  s«ts  a  new 
peah  on  Country 
Digital  Songs  with 
a  J-4jump(s« 
page4J). 


SwitI  (taims  t>er 
14th  sIruQhl 
prornoled  top  10 
sjngleiexduding 
»a&onai  latt). 
lying  Carrie 
Underwood's  still- 
adive  record  tor  ttie 
most  top  lOs  among 
women  lo  start  a 
chart  career.  Swift's 
first  (op  10  came  in 
December  2006, 
one  vMf  after 
Undenraod  first 
cracked  ttw  upper 
tier. 
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'NATURAL'  HIGH 

■    Tlic  Oak  Ridge  Boys*  !t's  Only 
Natural  debuts  at  No.  16  on  Top 

Gnintry  Alliums  and  No  70  on 

the  Billboard  200.  It's  the  quar- 
tet  s  best  rank  on  the  latter  list 
since  1983's  American  Made  hit 
No.  51.  Sold  exclusively  through 
Cracker  Barrel  Old  Country 
Store  locations,  the  set  moved  7.000  copies  in  its  first  week,  ac- 
cording to  Nielsen  SoundScan.  Predecessor  TUe  Boys  Are  Back 
peaked  at  No,  16  on  tlic  country  list  in  2009.  The  group,  with 
gospel  quartet  roots  dating  back  to  the  mid-'40s,  officially  be- 
came Grand  Ole  Opry  cast  members  in  August.  — Watk  Jessen 
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MRS.  RIGHT 
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BETWEEN  THE  BULLETS 


MINDLESS  BEHAVIOR  TAKES  A  BOW 

Teen  vocal  quartet  Mindless  Behavior  debuts  its  first 
album.  #1  Girl,  at  No.  2  on  Top  R&B/Hip-Hop  Albums 
and  No.  7  on  ihe  Billboard  200  with  35,000  sold, 
according  to  Nielsen  SoundScan.  While  the  album's  two 
singles — "Mrs.  Right"  and  "My  Girl" — have  so  far 
_  missed  the  top  10  on  Hot  R&B/Hip-Hop  Songs,  #1  Cirl"s 
li.  ^^^M  i  appeal  is  owed  not  to  widespread  radio  exposure  but  to 

[Ib^^  '  '''''  8'°"?  *  youthful  social  media  appeal.  (For  example, 

f  ji?'      ^'^^       1  '^"^  ^"-"^  uploads  on  its  official  YouTube  channels  have 

been  viewed  54  million  times  total.)  The  group — 14-year- 
olds  Prodigy,  Roc  Royal,  Ray  Ray  and  Princeton — will  ap- 
pear on  the  Scream  tour  this  fall,  following  in  the  footsteps  of  such  Scream  alumni  as  B2K  and 
Pretty  Ricky.  — Karinah  Santiago 
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BETWEEN  THE  BULLETS 


BIG  SEAN  WINS  TIGHT  RACE  FOR  NO.  1 

Big  Sean  earns  his  firs!  No.  1  on  Hot  R&B/Hip-Hop  Songs  as  "Marvin  & 
Chardonnay"  (featuring  Kanye  West  and  Roscoe  Dash)  jumps  8-1.  It's  the 
biggest  leap  to  the  top  since  Maiiah  Carey's  "Loverboy"  flew  36-1  on  Aug.  4. 
2001.  "Marvin"  also  gives  West  his  fourth  leader  and  featiired  artist  Dash  his 
first.  With  only  606  diart  points  separating  Nos.  1  and  10  this  week,  it's  the  tight- 
est top  10  race  since  the  chart  began  using  Nielsen  BDS  and  SoundScan  data  in 
December  1992.  Plus,  as  "Marvin"  has  only  a  tiny  18-point  lead  over  the  No.  2 
single  (tlie  smallest  margin  since  1992),  anything  is  possible  next  week.  — Karinah  Santiago 


Data  for  week  of  OCTOBER  8.  2011   I   For  chart  reprints  call  212.493.4023 


Go  to  www.billboard.biz  for  complete  chart  data  i 
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Airplay.  WSKQ  New  York  played  a  role  in  the  song's  sprint  to  No.  1 ,  as 
the  station  spun  the  single  67  times  during  the  tracking  week  (up  from 
21  playstheweek  previous). Theairplay  accounted  for  35%ofits  Latin 
audience  last  week  (3.9  million).  — Karinah  Santiago 
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EXECUTIVE 
TURNTABLE 

S«nd  submissions  to:  exec  a  billboard.com 


RECORD  COMPANIES:  Interscope  Geffen  A&M  names  J-r 
emy  Summers  executive  VP/chief  marketing  officer.  He  was 
senior  VP  of  marketing  at  Universal  Music  Canada. 

Universal  Music  Group  promotes  Si[;i o  . .  ::t  to  head  of 
technology  for  the  company's  global  digital  group.  He  was  VP 
of  technology  at  Universal  Music  Group  International. 

Sony  Music  Entertainment  appoints  Ad.im  Guniic  execu- 
tive VP  of  international,  overseeing  Scandinavia.  Belgium,  the 
Netherlands,  Luxembourg,  Eastern  Europe.  Greece,  Turkey 
and  South  Africa.  He  was  GM  at  Epic  Records. 

A-Blake  Records  names  D,^ve  'ur-  president.  He  was  mar- 
keting director. 


PUBLISHING:  Peermusic  appoints  Kim  Wiggins  creative 
manager.  She  previously  served  in  the  same  role  at  Sony/ATV 
Music  Publishing. 

TOURING:  AEG  Facilities  names  Doug  Hall  GM  of  the  22,000- 
seat  Houston  Dynamo  Stadium,  which  is  scheduled  to  open  in 
2012.  He  was  interim  executive  director/VP  for  the  2011  Hous- 
ton Final  Four  Local  Organizing  Committee  and  GM/VP  for 
the  Toyota  Center  and  Houston  Rockets. 

DIGITAL:  Music  video  portal  Vevo  names  Nic  Jon*??,  senior 
VP  of  international.  He  was  chief  digital  officer  at  Starcom 
Media  Vest. 

MANAGEMENT:  Thirty  Tigers  taps  >  u■.^  ■Di.  to  run  the  Nash- 
ville company's  A&R  department  and  as  an  artist  manager. 
She  previously  oversaw  the  A&R  department  at  Lost  High- 
way Records. 

TV/FILM:  NBCUnlversal  appoints  Emllio  Romano  president 
of  Telemundo.  He  was  CEO  at  Mexican  airline  Grupo  Mexicana 
de  Aviacion. 

—Edited  by  Mitchell  Peters 


GOQDWQRKS 

FOSTER  THE  PEOPLE  DO  GOOD  ON  THE  ROAD 

Los  Angele-'i-ba.sed  Irio  Foster  the  People  may  be  one  of  today's 
fastest-rising;  rock  bands  (see  ston> ,  pjge  22).  but  members  Mark 
Foster.  Cubbie  Fink  and  Mark  Pontius  are  making  good  use  of 
their  stardom  by  giving  back  to  chaiity  organizations  in  the  dlies 
they're  visiting  on  tour. 

"[Foster|hasmadea  mission  statertienl.  in  some  respects,  that 
he  wants  people  to  Teel  great  about  their  life,"  says  Ian  Quay,  the 
band's  product  manager  at  Columbia  Records. 

To  help  achieve  this,  the  act  tapped  drummer  Pontius'  sister, 
Rebecca,  to  oversee  its  DoGood  Bus.  w+iich  Is  following  the  group 
on  its  North  American  tour.  The  full-size  bus  picks  up  volunteers 
in  each  market  the  band  plays,  then  driws  to  a  local  charit)'  to  arfcr 
their  sennces.  For  example, dtiringa  Sept.  20stopinOrl3ndo,  Fla.. 
the  busvisitedlheMustard  Seed  oiganization.whidiprcft'ides  home 
furnishings  for  people  who'w  cxperieiKcd  tragedy  or  disaster. 

The  bus  was  made  possible  by  fan  donations  through  Start 
Some  Good,  a  website  that  enables  people  to  fund  social  causes. 
'We  raised  $  KM)  .(»<>()  via  Foster  the  People  fans,  and  friends  and 
family."  Rebecca  Pontius  says,  noting  that  the  platform  is  reward- 
tiased.  Fans  who  donated  $60  received  a  signed  copy  of  the  band's 
debut  album,  Torches.  And  one  very  generous  fan  in  Brooklyn. 
Conn.,  donated  $10.000 to  haw  the  band  perform  a  privateacoustic 
show  in  the  fan's  backyard  on  Sept.  10. 

For  more  information  about  the  campaign,  go  to  Do- 
GoodBus.com.  — Mitchelt  Peters 


I  Earth.  Wind  &  Fire,  which  is  celebrating  its  40th  anniversary,  helped  J&R  Music 
World  celebrate  its  own  40th  milestone  by  Dlaymg  a  free  show  on  Sept-  9  at  New 
York's  South  Street  Scdoort.  jiiSt  a  fow  Wocks  away  from  the  Pork  Row  store. 
Since  the  retailer  opened  m  1971,  it  has  grown  to  tO  stores  and  500,000  sauarc 
feet  in  lower  Manhattan,  across  the  street  from  City  Hall,  New  York  Mayor  Michael 
Bloomb*rg  did  the  netghboriy  thing  by  presenting  both  the  band  and  J&R  with 
a  40lh-anniverMry  proclamation  at  the  event  Ffoin  left  ore  WCBS  New  York  DJ 
Ron  Parker,  EWSF's  Philip  Bailey  Bloomberg,  EW&F  s  Verdine  Wt»ite  and  Ralph 
Johnson,  jndJSR  co-CEO  R«ch»ll«  Friedman,  ■■moio  damjiu  Mc.-js-ir'.i,:,Bit 
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Oi>5eDt.  15,  ASCAPandGrammy  U  co-hosled 
"The  ItnportarKe  of  Music  in  Film  &  TV  101 "  at 
San  Artonio  College,  attracting  rxiady  200 
attendees.  Parcel  participants  gathered  for  a 
Dhoto  before  the  session  started.  From  left 
If-  'JLitional  Assn,  of  Latino  Independent 

i.ceri  San  AntonK)  prestdent  VBionka  R. 
H'vnandK,  ASCAP  a«oc»atc  director  of  film 
.V  1  I  V  music  J«*fJtmt9an.  ASCAP  music 
supervisor/comfioser  Carl  ThM  entertainment 
attorney  YoctI  Akmso,  ASCAP  Texas  Laiin 
rijorewntative  and  pAfw?!  ro-modorator 
VefiaGonz^z,  ■'•SC.-'-f  ■!  ■.=':  ^.Lipervisor/ 
■ian  Block  ■  ■■  .r-ioRIm 


On5ept.l9.ASCAPMiL!b!ijOJbpeLuloOvjii4_.j',ciLx.'n(ngof[.'...li:i'  .i    l'  ■ 

Double"  at  the  E  Street  Cinema  in  Washington,  D  C  invitee?.        :     i  i 

Congress  and  congressional  staffers,  administration  officials  ,:■  '  '     i  _ 

£irc-i  artii-t'c  community.  The  event  was  highl)ghted  by  on  intJ,  -  vii.vv  .-.iri .  fi; 

r  ii  ,  ■  I    1  I II     ,  John  Dvbfwy,  As  an  added  treat,  the  film's  co-wnier  ana  dnecto' 

Michael  Brandt  offered  a  behind-the-scenes  account  of  filming  the  movie,  as  well 

-I  t  II  ,t  1  the  creative  process  behind  writing  the  script.  From  left.  ASCAP 
u      ill  vi;  ;P  ot  nMjmbcrship  Randy  Grimmatt  who  nwderated  the  OA  A,  poses  here 
with  Debne^.  ASCAP  president/ctutrman  Paid  Williams  and  special  consultant  for  him 
and  TV  Nancy  KnutMfl,  and  Brandt,  i-ic-o  asiuip 


I       I  I  or  correspondent  Ed  Chnstman  visited 

;  I  .  preathtaking  view  of  New  York  from 

:  ire  State  Building  and  to  help  celebrate 
f  ri  i.-is  whojustjumpedfromAmazonto 
.;d  of  content  and  label  relations  with  thecompl- 
.  hich  earlier  this  year  opened  its  U  S  office.  Talk 
I  ised  on  the  label's  ambitious  plans— it's  creating 
9fti't--^rjeci'ic  albums  m  hopes  of  owning  the  first  page  of  any 
genre  search  on  iTunes-and  on  the  impact  that  free  streaming 
services  MOG  and  Rdio  will  have  on  Spotify  Partygoers  JoMlyn 
Joifm.  who  designed  the  X5  office  space,  and  her  husband, 
filmmaker  Steve  Hamilton  (center),  pose  here  with  Billtx>ard  GM 
oldigil^^i  George  Whit*  ^xj'u  LDCHUr<.iMAN 
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EDITED  BY  ELIZABETH  HURST 


hnology  entrepreneur  Sean  Parker  held 
extravaganza  "A  Celebration  of  Music"on 
Sept.  22  in  a  San  Francisco  warehouse,  with 
Snoop  Dogg.  Jane's  Addiction,  the  Killers 
and  Kaskade  providing  the  entertainment. 
In  addition  to  the  music,  partygoers  enjoyed 
pigs  on  spits,  lobster,  sushi  and  their  choice  of 

pillows.  PHOTOS  KtVINMAZUR/WIHEIMAGE 


Producer/sirYger/soncrwnlor  <)nd  voc^l  co^di  Jan  "Mama  Jan"  Smith 
tnductod  Into  the  Goofgw  Music  Hall  of  Fame  oo  Sopt  17.  during  wh. 
she  received  the  Chaifman's  Award.  Two  of  her  cl*ents.  Usher  and  Justin 
Dtabaf.  pertormed  a  special  tribute  to  Smith,  who  hds  helped  develui- 
ttie  voices  of  such  acts  as  Rob  Thomas,  Ciara.  Su9ariand.  India  Arie 
and  TLC  During  the  ceremony  at  Atlanta's  Cobb  Energy  Performing 
Arts  Centre,  Usher  joined  Smrth  as  a  surprise  during  her  performarKe 
of  "Georgia "  Bieber  periormed  an  acoustic  set  of  three  songs  liy  Smith 
clients:  "SAM."  by  Tlwmas'  band  Malchtx)x  20.  Usiw  s  "Nice  aixi  Slow"; 

ai>dhlSOVVM  'B-lbv^n  .  (..   j.m.-n.   .  n    ■/.•.  m/h    ii  ■■ 
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Billboard 

TOURING 

CONFERENCE 
&AWARDS 

NOVEMBER  9-10,  2011 

The  Roosevelt  Hotel,  NYC 


Touring  Industry  Success  in  2012  Begins  IHERE! 


ROAD  CASES:  ARTIST  DEVELOPMENT 

Team  Amos  Lee  will  break  down  the  moves  that  now  have  this 
artist  poised  to  ascend  to  major  headlining  status. 


Featuring:  Amos  Lee 


PLUS 


Joe  Brauner,  Responsible  Agen 
Creative  Artists  Agency 
Perry  Greenfield,  Manager, 
Red  Light  Management 


Zach  Hochkeppel,  SVP  Marketing, 
EMI 

Lenore  Kinder,  Promoter, 
TMG/AEG  Live 

Kevin  Morris,  Manager, 
Red  Light  Management 


Inference  Sponsors: 


Seats  Are  Going  Fast,  Register  Today  Before  It's  Too  Late! 
www.BillboardTouringConference.com 

Registration:  212  493  4263  Conferences(a  Blllboard.com 
Sponsorship:  646  315  2961  Cebele.Marquez@)Billboard.com 
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veri  on  >»/?EN4  Cheiapeai«;Arena  eventful  1g'^ji2£gjggs  i       lUJK  CENTER 


Cci  ■atarial 


"As  a  music  industry  specialist, 
my  job  is  to  make  sure  my 
clients  have  more  time  to 
focus  on  creating  music." 

Many  of  my  clients  experience  dramatic  changes  in 
cash  flow  over  the  course  of  a  year.  I  enjoy  working 
with  their  team  to  manage,  protect  and  grow  their 
wealth  to  provide  peace  of  mind  -  especially  during 
unpredictable  times  in  a  career.  We  want  our  clients 
to  focus  on  their  music,  and  not  be  concerned  about 
their  finances. 

City  National  is  The  way  up'  for  your  business. 

Lori  Badgett 

Relationship  Manager 

City  National  Entertainment 


Experience  the  Difference. 

Contact  Lori  today  at  (615)  425-4702 

54  Music  Square  East,  Suite  100 
Nashville 

cnb.com/ nashville 


City  National  Bank 

The  way  up.- 


City  National  Entertainment 


Member  FDIC 


Maybe  it  was  on  the  balcony  at  Ghostbar  at  Palms  or  flying  over 
his  friends  on  the  Fremont  Street  Flightlinez,  but  he'd  clearly 
dropped  his  discretion  somewhere  when  he  updated  his  status. 

Take  the  oath  at  VisitLasVegas.com/KnowTheCode 
and  be  entered  for  a  chance  to  win  a  trip  to  Vegas. 

1 

What  IHappens  Here,  Stays  Here."  #KnowTheCode 

■       No  purchase  necessary.  Sweepstakes  ends  4/30/12.  Open  to  legal  U.S.  and  Canadian  residents  (excluding  residents  of  Quebecl  age  21  or  older.  Void  in  Quebec 
1        ^nd  outside  the  U.S  and  Canada,  and  where  prohibited.  See  Official  Rules  at  www.VisitLaeVegas  com/KnowTheCode 

Cc|' 


Ml  III  III  1 

m 

1 

ON  THE  CHARTS 

•  ALBUMS 

ARTIST '  TITli 

inc.  tSILLDV^AHU  £UU 

HEATSEEKERS 

[  DUM  OUM  CIRLS  ' 

TOP  COUNTflY 

UDY  UmBEUUM 

BUJEGRASS 

57 

AUSON  KMUSS  *  UNION  STATION  , 

TOP  MB/HIP-HOP 

58 

J.  COU  / 

(.cuMCHm  t*(  90UMStDRir 

CHRISTIAN 

60 

SWITCHNNn/ 

GOSPEL 

60 

DANCE  ELECTRONIC 

61 

TRADITIONAL  JAZZ 

61 

TONY  SEHNETT/ 

CONTEMPORARY  JAZZ 

61 

TROMeONE  SHORTY/ 

TRAOmONAL  CLASSICAL 

61 

MOfIMM  TABERMAOE  CMOn  / 

■;-  .!■  '"1  i  Miiin 

CLASSICAL  CROSSOVER 

61 

MCKJE  EVMma  1 

WORLD 

61 

CaTK  TWWKR  f 

TOP  LATIN 

62 

ESPWOZAPAZ 

:i,'*;mr;aui  iH.tUK 

©ARTISTS 

MGE  MIOT 

SOCIAL  so 

CI 

JUSTMMOei 

UNCHARTED 

TRAPHIK 

^  SONGS 

ARTIST ;  ItTL£ 

THE  BILLBOARD  HOT  100 

AO€LE/ 

HOT  100  AIRPLAY 

HMMON  S  FHT.  UMSTIU  AGtULEU : 

uM^imi  it/My 

HOT  DIGITAL 

55 

'  AOaE 

HEATSEEKERS 

53 

«NQY  GRAMMER  ; 

MAINSTREAM  TOP  40 

56 

MiHOUN  I FUT  CKMSTMMUUM/ 

ADULT  CONTEMPORARY 

56 

AQEU 

ADULT  TOP  40 

56 

MMOOH  S  FEAl  CWUTW  AOUtBUI  / 

ROCK 

56 

FOOFtOMTlM/ 

ACTIVE  ROCK 

56 

STMHD/ 

M>T  JUUM 

HERITAGE  ROCK 

56 

RaWTCwupfPfai/ 

mt  wemjHEi  Of  MM  0M«  woH 

HOT  COUNTRY 

57 

fOIVKBTH/ 

MAINSTREAM  R&B  t1IP410P 

58 

M  SEAN  FEAT  K  WEST  1  R  DASH  i 

RHYTHMIC 

56 

UO  MEETS  EVE  FEAT  BfllMQ  MARS  / 

ADULT  flSB 

58 

JU  UOTt  KAt  JUrmONT  HAMtTOII  / 

RAP 

58 

DRAKE ' 

HOT  RtB/HIP-HOP 

59 

UL  WATNE  RAniRMG  DRAKE  / 

CHRISTIAN 

60 

U£nCTMC/ 

CHRISTIAN  AC 

60 

MTTHiWWeiT/ 

CHRISTIAN  CHR 

60 

•OTUfiM 

GOSPEL 

60 

URNESrniOH/ 

■  r  1  tnis  BIORt 

DANCE  CLUB 

61 

ClORIAESTEfM/ 

DANCE  AIRPLAY 

61 

SWEDISH  HOUSE  MM/ 

SMOOTH  JAZZ 

61 

BONEV  JAMES . 

HOT  LATIN 

62 

PTTBUU  FBd  MAK  AmMWr  / 

THIS  WEEK  ON  .biz 

urisT/inu 

TOP  CATALOG  ALBUMS 

.1 

PINKFURD/ 

[-^iiK'iurancwxM 

DIGITAL  ALBUMS 

.1 

J.  COLE/ 

caeMMUi  iicaoKjMfinir 

INTERNET  ALBUMS 

.1 

BUM-IK/ 

INDEPENDENT  ALBUMS 

.1 

.1 

WUQ/ 

ftKUlCM 

MUSIC  VIDEO  SALES 

HlflVAU/ 

'  .■.  'J  ;iKWAM*OimT 

RINGTONES 

.1 

IIL  WATNE  1 

FEATl HES;"*.  \ 
29  BEYOND  THE 
T-SHIRT  BOOTH 

Today's  merchandise  business 
/  is  strong-and  growing.  , 

'      SPECIAL  FEATURE 

35  LATIN  MUSIC'S  SURE 

BET  Las  Vegas  to  host  i2tli 
annual  Latin  Grammy  Awards. 


1 PFROXT 

4  STEVE  JOBS  1955- 
2011  Remembering 
the  Apple  visionary 
and  his  impact  on 
the  music  businesSj 
18  On  The  Road  \ 
20  Latin  / 


/  IN  F.VKHY^- 

issn-: 

48  Marl<etplace 

49  Over  the 
Counter 

49  Market  Watch 

50  Charts 
65  Backbeat 

CoiOis 


i:Mi^iiHd;i#i^i 


Mr  SIC 

41  I'M  ONE  ONE 

Joe  Jonas  grows 
up  his  sound  on 
solo  debut,  v 
Women  swoon.N 

42  6  Questions: 
Peter  Gabriel 

44  Reviews 

46  Happening  Now 


.COM  EXCLUSIVES 

Visit  Billboard.com  as 
we  celebrate  15  years  of 
"South  Park"  with  the 
toon's  15  most  memorable 
music  moments,  and  as 
we  take  an  interactive, 
video-infused  map  tour 
of  streets  named  for 
musicians. 


FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  with 
Loeb  &  Loeb,  is  set  for 
Nov.  17-18  in  San  Francisco. 
Keynotes  include 
Turntable.fm's  Seth 
Goldstein  and  SV  Angel's 
Ron  Conway.  More:  future 
soundconference.com. 


FILM  &  TV  MUSIC 

The  Billboard/Hollywood 
Reporter  Film  &  TV  Music 
Conference  will  lake  place 
Oct.  24-25  at  Los  Angeles' 
Renaissance  Hollywood. 
Speakers  have  been 
announced.  For  more, 
go  to  filmandtvmusic 
conference.com. 


TOURING 

The  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowClix, 
are  Nov.  9-10  at  the 
Roosevelt  in  New  York. 
Panels  and  speakers  have 
been  announced.  Details 
at  billboardtouring 
conference.com. 
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Steven  Paul  Jobs 


1955-2011 


That  a  man  who  never  played  an  instrument  or  so  much  as  sang  a  note  pro- 
fessionally could  be  considered  one  of  the  greatest  rock  stars  of  this  genera- 
tion speaks  to  the  impact  that  Steve  Jobs  had  on  the  music  industry  and  the 
legacy  he  leaves  behind. 
At  a  moment  of  perilous  transition  for  the  recording  industry.  Jobs  emerged 
as  a  bold  and  innovative  leader.  He  rolled  out  the  first  handheld  digital  media  player  to 
go  mainstream.  He  negotiated  licensing  deals  with  major-label  executives  to  launch  the 
first  successful — and  now  market-leading — digital  music  store.  And  when  things  got 
contentious  with  his  label  partners,  he  reframed  the  debate  by  going  straight  to  the  mu- 
sic-buying public  with  a  well-timed  interview  or  blog  post,  accusing  labels  of  "getting  a 
little  greedy"  in  2005  when  they  wanted  to  raise  prices  at  iTunes,  or  calling  on  them  in 
2007  to  drop  digital  rights  management  (DRM)  restrictions  on  downloads. 

By  dint  of  his  strategic  brilliance,  an  unerring  sense  of  what  consumers  want  and  a 
lamentable  lack  of  viable  alternatives  being  generated  by  other  music  and  technology 
companies.  Jobs  became  by  default  the  principal  architect  of  the  recording  industry's 
digital  strategy,  mapping  out  the  way  forward. 


"We  needed  something  compelling 

that  the  consumer  would  embrace." 
recalls  Paul  Vidich.  who  was  Warner 
Music  Group  executive  VP  when  Apple 
launched  the  iTunes  Music  Store  in 
2003.  "Jobs  and  Apple  using  our  con- 
tent created  a  compelling  format  and 
permanently  altered  the  relationship 
between  fans  and  music.  He  did  it  at 
a  moment  in  time  when  there  was  a 
lot  of  chaos  in  the  market." 

Al  Smith,  former  senior  VP  for  Sony 
Music  Entertainment,  agrees  that  Jobs 
played  a  piwtal  role  in  the  development 
of  the  digital  music  market.  "Before 
Jobs,  we  couldn't  agree  on  anything," 
Smith  says.  "We  couldn't  talk  to  each 
other ...  It  took  someone  like  jobs  a.*?  an 
outsider  to  deal  with  every-body." 

fobs  was  also  an  avid  music  fan.  Ac- 
cording to  former  Apple  employees, 
his  involvement  in  the  music  indus- 
try was  a  labor  of  love.  He  was  per- 
sonally involved  in  not  only  creating 
the  iTunes  digital  retail  system  itself, 
but  also  in  acquiring  the  music  catalog 
he  himself  wanted  to  hear  and  make 
available  on  it.  The  most  high-profile 


example  was  his  success  in  finally  per- 
suading the  Beatles  in  2010  to  drop 
their  resistance  to  make  their  catalog 
available  for  download. 

But  there  were  many  more  such 
cases  of  his  personal  involvement. 
He  convinced  Dr.  Dre  to  make  his 
catalog  available  digitally.  He  negoti- 
ated directly  with  Bono,  fimmy  lovine 
and  manager  Paul  McGuinness  at  his 
kitchen  table  for  the  U2  iPod  in  2004 
(see  page  23).  He  invited  the  acts  he 
liked  to  perform  at  Apple's  many  spe- 
cial media  events.  And,  of  course.  Ap- 
ple's TV  ads  became  a  powerful  pro- 
motional platform  for  recording  acts 
ranging  from  Feist  to  U2  (see  page  26). 

RETURNING  TO  APPLE, 
LAUNCHING  THE  IPOD 

Jobsdidn'l  assume  the  mantle  of  digital 
music  trailblazer  until  the  remarkable 
third  act  of  his  storied  business  career- 
After  starting  Apple  Computer  in 
t976  with  Steve  Wozniak  and  Ron- 
ald Wayne,  Jobs  helmed  the  company 
through  its  celebrated  success  with 
the  pioneering  Apple  11  and  Macin- 


STEVE  JOBSl 
sctiool  photo. 


tosh  personal  computers  before  being 
ousted  from  the  company  in  1985.  He 
went  on  to  build  two  other  companies 
that  would  further  cement  his  legacy: 
computer  platform  developer  NeXT 
and  animation  studio  Pixar.  NeXT 
was  acquired  in  1996  by  a  then-trou- 
bled Apple,  in  a  move  that  eventually 
brought  Jobs  back  to  the  company  he 
had  co-founded. 

Four  years  after  his  return.  Jobs  led 


Apple — and.  as  it  turned  out.  the  en- 
tire entertainment  industry — into  a 
new  frontier  with  the  2001  launch  of 
the  iPod.  a  digital  music  player  that 
put  '1,000  songs  in  your  pocket,"  as 
Apple  touted  at  the  time. 

Initial  reaction  to  the  $400  device 
wasn't  wholly  positive:  Some  critics 
joked  that  its  name  was  an  acronym 
for  "Idiots  Price  Our  Devices.' a  ding 
on  its  premium  price. 

Much  of  this  derision  stemmed 
from  the  fact  that  the  market  for  M  P3 
players  was  pretty  much  a  dud.  The 
original  Napster  had  introduced  music 
fans  to  digital  downloading,  but  for 
most  consumers,  those  downloads  re- 
mained on  their  computers,  with  only 
the  savviest  digital  users  dealing  with 
the  clunky  experience  o(  transferring 
song  files  to  a  portable  player. 

But  what  Appk*  designed  in  the  iPod 
was  nothing  tike  the  devices  cluttering 
the  market  to  date.  It  was  intuitively 
designed,  looked  beautiful  and  had  a 
cooler  name.  And  it  worked  great  with 
Apple's  music  management  software 
program  iTunes  (which  wouldn't  be- 
come a  retail  store  until  2003). 

The  combination  was  slick,  easy 
and  exactly  what  digital  music  fans 
were  looking  for.  Jobs  always  stayed  fo- 
aised  on  what  made  sense  for  consum- 
ers, says  Cameo  Catison,  head  of  digital 
business  development  for  Borman  En- 
tertainment and  a  former  label  relations 
and  music  programming  manager  at 
Apple:  "What  does  that  consumer  want? 
What  do  they  need?  How  do  they  use 
products  and  services?  And  I  think 
that's  what  makes  him  very  dirrercnt." 

The  iPod/iTunes  ecosystem  was 
warily  received  by  the  music  business. 
Labels  interpreted  Apple's  2001  "Rip. 
Mix.  Burn."  advertising  campaign  to 
promote  iTunes  as  an  attempt  to  le- 


gitimize all  the  illegally  downloaded  i 
music  that  consumers  had  on  their 
hard  drives. 

Moreover,  the  iPod's  c^trntual  domi- 
nance of  the  M  P3  player  market  made 
it  difficult  for  rivals  to  mount  an  effec- 
tive challenge. 

"The  IPod  became  so  ubiquitous 
that  no  other  device  sold  in  the  mar- 
ketplace." says  Larry  Kenswil.  former 
president  of  Universal  Music  Group's 
eLabs  division.  "Because  no  other 
devices  sold,  no  other  formats  could 
get  a  foothold  in  the  marketplace  . .  . 
Once  the  i  Pod  spread  and  became  the 
musk  player  of  choice,  the  marketplace 
for  Rhapsody  and  the  latter-day  Nap- 
ster became  very  small  because  [they 
sveren't  compatible  witli]  the  player  that 
people  already  owned." 

Bui  working  with  Apple  also  reaped 
benefits  for  labels,  as  the  company 
used  iPod  ads  to  showcase  hip  new 
music.  The  first  ad  featured  the  Pro- 
pcllerheads.  while  the  Black  Eyed  Peas 
got  their  first  big  break  with  an  Apple 
synch  placement  for  "Hey  Mama." 

But  the  bigger  impact  was  on  how 
fans  suddenly  began  interacting  with 
music.  ITunes  helped  popularize  the 
idea  of  making  playlists  for  different 
occasions.  And  the  shuffle  feature 
helped  them  rediscover  tracks  other- 
wise long  forgotten  in  the  depths  of 
their  music  library.  Of  course,  tliis  was 
just  the  beginning. 

LAUNCHING  ITUNES. 
USHERING  IN  ERA  OF 
DIGITAL  MUSIC  RETAILING 

It  was  in  the  creation  of  the  iTunes 
Music  Store  that  Jobs'  personality  and 
negotiating  style  really  made  a  differ- 
ence. Labels  at  the  time  saw  the  iPod  as 
a  way  to  listen  to  illegally  downloaded 
music  on  the  go.  They  were  casting 
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"He  stepped  pastevorythinj^f^oiiij^  on  and 
pill  together  a  \\  ay  to  deiiv(*r  music 
without  worrying  about  compat  ibility 
probk^ms.      forced  the  industry  to 
ibllow.  He  ended  the  bullshit " 


-AL  SMITH,  FORMER  SONY  MUSIC 
ENTERTAINMENT  SENIOR  VP 


STEVE  JOBS  in  2006 
during  a  press  event  at  the 
Verba  Buena  Center  for  th« 
Arts  in  San  Francisco. 


For  more  coverage  of 
Steve  Job's  regacy.  and 
the  complete  interview 
with  U2  manager  Paul 
McGuinness  (see  page 
23).  go  to  Billboard, biz. 
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about  for  a  legitimate  way  to  sell  music 
digitally,  and  all  their  internally  built 
efForft  were  failing. 

Given  the  desperation  in  the  air.  Jobs 
didn't  need  to  turn  on  the  charm  too 
high  to  get  them  onboard.  He  simply 
presented  himself  as  the  answer  to  their 
proUcms,  and  the  rest  took  care  of  ilsdf 

Former  Warner  executive  VP  Paul 
Vidich  recalls  an  early  meeting  with 
fobs,  who  rocked  back  and  forth  in  his 
chair  in  obvious  frustration  as  he  lis- 
tened to  Warner  execs  explain  their  dig- 
ital plans.  "I  don't  want  to  talk  about 
what  you  guys  are  doing."  Vidich  re- 
calls jobs  finally  saying,  noting  that  he 
began  to  say,  "You  guys  have  always  had 
your  head  up  your."  but  diplomatically 
opted  not  to  finish  his  sentence.  Warner 
was  ultimately  the  first  major  to  strike 
a  deal  with  iTunes. 

The  industry  as  a  whole  was  so  mes- 
merized with  the  slick  interface  and 
intuitive  navigation  of  iTuncs  that  the 
implications  of  the  terms  it  demanded 
didn't  immediately  appear  obvious. 

For  the  traditional  music  industry, 
the  99  cent  per-track  price  point — de- 
bundled  from  the  album — gave  con- 
sumers less  of  a  reason  to  buy  albums. 

While  digital  tracks  were  growing, 
they  didn't  make  up  for  the  decline  in 
album  sales  in  both  digital  and  physi- 
cal formats,  leading  many  in  the  music 
business  to  question  the  k)gic  of  the  tran- 
sition, even  if  it  was  an  inevitable  one. 

Even  more  interesting  is  the  effect 
this  had  on  other  digital  music  services. 
The  deal  )obs  struck  gave  70%  of  each 
sale  to  the  labels  and  publishers,  with 
Apple  keeping  only  30%.  Thai's  a  thin 
profit  margin,  but  Apple  didn't  care — it 
could  afford  to  run  iTunes  on  a  break- 
even basis  while  it  raked  in  the  ca.sh 
from  the  iPod. 

Other  digital  music  services  didn't 


music  failed  because  there  was  just  no 
margin  there.  That  was  what  got  the 
labels  onboard.  He  made  il  such  that 
there  was  no  way  for  anybody  else  lo 
make  any  money,  and  that  gave  Apple 
a  huRe  portion  of  the  market  share." 

Then  there  was  the  issue  of  DRM. 
insisted  on  by  the  labels,  the  ramifica- 
tions of  which  grew  far  beyond  what 


'Jobs  and  Apple,  using  our 
content,  created  a  compelling 
new  format  and  permanently 
altered  the  relationship 
between  fans  and  music." 

-PAUL  VIDICH,  FORMER  EXECUTIVE  VP, 
WARNER  MUSIC  GROUP 


have  that  hixury.  They  had  to  make  that 
same  deal  that  Apple  was  giving,  only 
without  the  benefit  of  a  brisk  hardware- 
selling  business  to  offset  the  losses. 

"He  made  it  very  difficult  for  any- 
body else  to  be  a  retailer  of  digital  music 
because  the  margin  structure  that  was 
set  up  was  very  advantageous  for  labels 
and  very  disadvantageous  for  anybody 
else,"  says  Dave  Goldberg,  founder  of 
Launch.com  and  former  head  of  Yahoo 
Music.  "All  the  others  who  tried  to  get 
into  the  business  of  selling  digital 


they  could  have  ever  predicted.  Apple's 
DRM  implementation  used  a  propri- 
etary system  called  FairPlay.  which 
worked  only  within  the  ecosystem  of 
Apple's  devices.  The  company  rcfijscd 
to  license  it  to  other  digital  retailers, 
meaning  any  music  bought  in  DRM 
form  from  those  services  wouldn't  play 
on  the  iPod.  This  was  particularly  frus- 
trating for  subscription  services. 

At  the  time  of  the  iTunes  negotia- 
tions. Apple  accounted  for  only  about 
5%  of  the  personal  computer  market. 


Thanks  to  the  success  of  the  iPod  and 
the  restrictions  of  DRM.  Apple  soon 
captured  an  estimated  80%  of  the  digi- 
tal music  market. 

But  to  just  look  at  revenue  splits  and 
user  interface  designs  isn't  enough  to 
fully  appreciate  what  |obs  brought  to 
iTunes.  His  mere  opinions  helped 
shape  the  market  by  what  he  didn't  do 
as  much  as  what  he  did. 

Take  subscription  music.  Jobs  from 
the  very  beginning  looked  down  on  the 
model,  because  he  didn't  personally 
think  that's  what  consumers  wanted. 

"He  probably  had  a  role  in  the  slow 
development  of  the  streaming  business 
by  criticizing  it  with  some  frequency." 
former  Napster  CEO  Chris  Gorog  .says. 
"Days  after  [Napster's  rebirth  as  a  legiti- 
mate subscription  service).  Apple  put 
out  a  press  release  comparing  iTunes' 
great  success  versus  Napster  2.0's  still- 
dev-eloping  opening  numbers.  Jobs  fol- 
lowed this  by  giving  media  interviews 
explaining  that  'nobody  wants  to  rent 
music' — attacking  Napster's  subscrip- 
tion model-  This  was  like  the  hare  cir- 
cling back  to  jump  up  and  down  on 
the  turtle.  It  made  us  mad.  and  then 
it  made  us  laugh.  He  was  awesome." 

JUMP-STARTING  THE 
SMARTPHONE  MARKET 

The  debut  of  the  iPhone  in  2007  revolu- 
tionized the  mobile  business,  both  from 
the  perspective  of  hardware  manufac- 
turing (particularly  with  its  touchscreen 


interface),  but  more  importantly  by  the 
way  content  is  acquired  through  them. 
The  App  Store  model  largely  removed 
wireless  carriers  from  the  content  re- 
tailing equation,  allowing  developers, 
service  providers  and  media/entertain- 
mcnt  companies  lo  reach  mobile  con- 
sumers directly. 

It  also  had  a  profound  impact  on  the 
digital  music  business  by  essentially 
mobilizing  any  service  that  could  cre- 
ate an  app.  Before  the  i  Phone,  custom 
Internet  radio,  subscription  music 
and  music-ID  companies,  among  oth- 
ers, had  yet  to  find  their  legs  and  their 
lack  of  mobility  inhibited  their  ability  to 
grow.  To  take  miiKi  share  away  from  es- 
tablished players  like  commercial  radio 
and  TV.  make  accessing  music  as  com- 
pelling as  owning  it  and.  ultimately,  let 
users  identify  songs  while  they're  out. 
these  services  needed  a  connected  de- 
vice that  enabled  users  to  take  their  ser- 
vices on  the  go. 

And  the  iPhone  turned  out  to  be  ex- 
actly that:  the  platform  that  freed  Web- 
based  music  services  from  the  chains 
of  a  computer  and  make  them  mobile. 
Due  to  the  frenzy  surrounding  the 
device  and  the  subsequent  app  down- 
loading craze,  mobile  usage  of  Pan- 
dora. Slacker.  Rhapsody  and  Shazam 


skj'rockctcd,  reinvigorating  users  with 
a  sense  of  enthusiasm  for  music. 

OrKc  mobile.  PaiKkn~a  and  Slacker  al- 
lowed listeners  to  take  the  customized 
station.*;  they  made  online  atxl  take  them 
places  they  hadn't  been  experienced  be- 
fore. For  many  new  users,  tliis  may  have 
been  the  f  irst  time  they'd  ever  heard  a 
radio  station  tailored  to  match  their 
tastes  and  one  that  they  could  give  feed- 
back to  in  real  time.  The  popularity  of 
these  services  cai^t  the  attention  of  ter- 
restrial radio  giant  Clear  Channel,  which 
recently  rolled  out  the  ability  to  create 
custom channds on  its  iHeartRadio app. 

Where  all  of  this  leads  remains  to  be 
seen.  Apple  can  be  expected  to  remain 
an  innovator.  But  it  will  now  have  to 
soldier  on  without  [obs'  charisma  and 
his  ability  to  cajole  media  and  enter- 
tainment chieftains  to  venture  out  into 
new  terrain.  | 

"He  stepped  past  everything  going 
on  and  put  together  a  way  to  deliver 
music  without  worrying  about  com*  ' 
patibility  problems."  former  Sony  exec 
Smith  says.  "He  forced  the  industry  to 
follow.  He  ended  the  bullshit." 


Billboard  chart  manager  Kyle  Bylin 
(@kbYlin}  oversees  the  social/streaming 
media  charts. 


6    I    BILLBOARD   I   OCTOBER  15, 2011 


FormorcoiiStovcJobsaiullii.siniimctoii  the 
music  iiulustrj,  luin  topage21.  > 


SATURDAY  ^ 
MARCH  19  % 


RAYMOND  JAMES  STADIUM* 


pnHiJ(>  niajiiified  by 


i[ci:<i>]i:wii 
KirjNtirAi 


46,551 


uu 

HZ 


■\ 


SATURDAY  THANK  YOU. 

APRIL  16  KENNY! 


52,390 


HZ 


SATURDAY 

JUNE  4 


FecExfieM 


45.446 


bau 


THANK  YOU. 

KENNY! 


SATURDAY  ^f^^^^?^ 


ENTERTA  NMENT 


group 


uu 


V*      V  '  ^  -  f  **  1^ 


THANK  YOU. 

KENNY! 


SATURDAY 

JULY  30 


^RROWHE/ID 


Cci  -aterial 


w 


zua 
uu 

4a 


SATURDAY  thank  you. 
AUGUST  13  KENNY! 


Cc|' 


106.755 


zu 

HZ 


^^^^^ 


AUGUST  26  THANK  YOU, 

AUGUST  27  KENNY! 


10  YEARS 


 "^'^ 


io,obo;ood 

TICKETS  SOLD 

IMMm  THANK  YOU, 

^m^-  KENNY! 

FROM  LOUIS.  ROME,  KATE  8  RYAN 

SPECIAL  THANKS  TO  DALE.  CLINT.  MIKE  8  TIFFANY 


STATEMENT  OF  OWNERSHIP.  MANAGEMENT  AND  CIRCULATION 

1.  Title  of  Publication:  Billboard 

2.  Publication  No.  0056-1000 

3.  Date  of  Filing:  Oct- 1.  2011 

4.  Frequency  of  Issue:  Weekly  except  the  first  ar>d  third  weeks  in  January,  the  first  week  in  March, 
the  first  week  in  May.  the  third  week  in  July  and  the  last  week  in  December 

5.  No.  of  Issues  Published  Annually:  46 

6.  Annual  Subscription  Price:  $299 

7.  Complete  Mailing  Address  of  Known  Office  of  Publication:  Promsthcus  Global  Media 
LLC.  770  Broadway.  Now  York.  N.Y.  10003-9595 

Contact:  Lou  Bradfield.  646-725-0105 

a.  Complete  Mailing  Address  of  the  Headquarters  of  General  Business  Offices  of  the 
Publisher:  Prometheus  Global  Media  LLC,  770  Broadway,  New  York,  N.Y.  10003-9595 

9.  Full  Names  and  Complete  Mailing  Address  of  Publisher.  Editor  and  Managing  Editor. 
Publisher:  Lisa  Ryan  Howard,  770  Broadway,  New  York,  N.Y.  10003-9595.  Editor:  William 
Werde,  770  Broadway.  New  York.  N.Y,  10003-9595 

10.  Owner:  Prometheus  Global  Media  LLC.  770  Broadway.  Now  York.  N.Y.  10003-9595 

11.  Known  bondholders,  mortgagees  and  other  security  holders  owning  or  holding  1% 
or  more  of  total  amount  of  bonds,  mortgages  or  other  securities:  None 

12.  N/A 

15.  Publication  Title:  Billboard 

14.  Issue  Date  for  Circulation  Data:  July  9.  2011 

15.  Extent  and  Nature  of  Circulation; 


Average  No. 
Copies  Each 
issue  During 
Preceding 
12  Months 


A.  Total  No.  of  Copies  (net  press  run) 

B.  Paid  Circulation 

1.  Mailed  Outside-County  Paid 
Subscriptions  stated  on  PS  Form  3541 

2.  Mailed  In-County  Paid 
Subscriptions  Stated  on  PS  Form  3541 

3.  Paid  Distribution  Outside  the  Mails  Including 
Sales  Through  Dealers  and  Carriers, 
Street  Vendors.  Counter  Sales  and  Other 
Paid  Distribution  Outside  USPS 

4.  Paid  Distribution  by  Other  Classes 
of  Mail  Through  the  USPS 

C.  Total  Paid  Distribution 

D.  Free  or  Nominal  Rate  Distribution 

1.  Outside-County  Copies 

2.  In-County  Copies 

3.  Copies  Mailed  at  Other  Classes 

4.  Free  Distribution  Outside  the  Mail 

E.  Total  Free  Distribution 

F.  Total  Distribution 

G.  Copies  Not  Distributed 

H.  TOTAL 

I.  Percent  Paid  and/or  Requested  Circulation 
16.  Publication  of  Statement  of  Ownership  is  required  and  will  be 

Oct.  15.  2011.  issue  of  this  publication. 
17. 1  certify  that  all  information  furnished  on  this  form  is  true  and 


24,870 


8,672 


1,216 

4.787 
14.675 

3.503 
0 
0 
1.744 
M47 
19,S22 
4,946 
24.B70 
73.66% 


No. 

Copies  of 
Single  Issue 
Published 
Nearest  to 
Filing  Date 

22.458 


4,667 
14.717 


1,945 
0 


1.303 
3,248 
17,96S 
4,493 

22.458 

81.92% 
printed  in  the 

complete. 


Lisa  Ryan  Howard,  Publisher,  9/30/11 


Enterlainmerifs 

MUST  READ 

^Kliffir44^  ^^^^H^  Wk'l0r()()(l 

SUBSCRIBE  NOW 

THR.COM/SUBSCRIBE 


I  I()IIi7ii()(kI 

■  /REPORTER 


Rednecks 
Conquer  Europe 


Rebel  rock  band  Black  Stone  Cherry 
clicks  on  overseas  stages 

Black  Stone  Cherry  would  seem  an  un- 
likely candidate  to  become  a  European 
rock  festival  mainstay,  given  its  roots  in 
backwoods  Kentucky.  But  during  the  past  few 
years,  the  band  has  played  ihe  Download  Fes- 
tival in  Donington,  England;  Rock  Im  Park  in 
Nuremberg,  Germany:  and  the  Metahvay  Festival 
in  Zaragosa.  Spain;  and  it  headUnes  at  nndMZr 
rooms  across  continental  Europe  and  bigger  ven- 
ues in  the  United  Kingdom. 

Three,  four  albums  in.  and  the  U.S.  is  starting 
tocatchon  to  wlial  we're doinj;wlit'n  Eniiiand  fi^^ 
been  with  us  since  day  one,"  vocalistChris  Rob- 
Mtion  says. "  I  don't  know  what  it  is  about  a  bunch 
of  rednecks  that  they  love  o\'er  there  so  miKh." 

Robertson,  bassist  Jon  Lawhon  and  drum- 
mer John  Fred  Young  started  BSC  in  the  same 
Metcalfe  County  practice  house  that  spawned 
the  Kentucky  HeadHunten.  'When  the  three 
of  us  were  playing,  it  was  covers  and  blues  jams,  it 
wasn't  any  heavy  rock'n'rdi  until  we  got  this  guy." 
Lawhon  says,  referring  to  guitarist  Ben  Wells. 

Wells  Hved  down  the  road  in  Glasgow,  but 
had  trouUe  finding  bandmales  as  serious  about 
music  as  he  was.  He  was  nervous  when  he  first 
showed  up  at  the  practice  house,  but  he  shouldn't 
have  been;  he  had  gear.  "Chris  and  I  were  using 
little  combo  amps  and  John  Fred  was  playing  his 
uncle's  double-kick  Sonar  OE75."  Lawhon  recalls. 
"Ben  shows  up  with  a  412  cabinet,  a  212  combo 
amp,  three  guitars,  and  we're  like,  "This  dude's 
ready  to  tour!"" 

The  HeadHunters'  Richard 
Young,  fethcr  of  BSC'S  John  Fred, 
took  an  interest  in  the  band  and 
booked  it  at  biker  rallies  normally 
reserved  for  classic  rock  and  edgy 
country  acts.  The  group  managed 
In  find  shows  in  neighboring 
states  and  as  far  north  as  Michi- 
gan, with  Wells'  father  often  driv- 
ing the  group  around  in  a  van. 

While  still  in  high  school,  the  BSC  members 
developed  a  plan  to  get  gigs.  "We'd  look  up  all  the 
bands  we  were  into,  go  to  their  websites  and  locJc 
at  their  tour  dates,  and  if  they  were  anywhere  near 
us — say,  within  200  miles — wed  write  down  the 
club,  ff>  to  the  club  website,  find  out  who  the  pro- 
moter was  or  the  contact,  write  them  all  down  on 
a  sheet  and  then  come  down  here  to  the  practice 
house  and  call  these  clubs  and  ask  if  there  was 
any  opening  bands,"  Wells  says.  "Sometimes  it 
worked,  sometimes  it  didn't." 

One  time  it  did  work  was  when  Shinedown. 
a  band  that  everyone  in  BSC  admired,  played 
Elizabethtown.  Ky.,  about  40  miles  away.  Rich- 
ard Young  finagled  the  band  a  slot  on  the  show, 
and  Shinedown  took  a  liking  to  BSC.  Former 
Shinedown  guitarist  Jasfn  Todd  turned  on  man- 
ager Bill  McGathy  at  In  De  Goot  Management 
in  New  York  to  BSC.  Suddenly,  there  were  New 
York  showcases  and  label  interest. 

McGathy  had  heard  enough  to  convirKe  him- 
self to  visit  the  practice  house  on  his  own.  He 
signed  Black  Stone  Cherry  to  a  management  con- 
tract, and  a  record  deal  with  Roadrunner  soon 
followed.  The  debut  album  Black  Stone  Cherry 
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Blame  it  on  the  boom  boom:  Black  Stone 
Cherry's  BEN  WELLS  pt?rforming  in  June 
at  the  DownioacI  Festival  in  England's 
Donington  Park. 

came  out  in  June  2006  and  BSC  hit  the  road 
in  a  sut-passenger  Yukon  the  members  bought 
with  S45,O0O  left  over  from  their  recording  bud- 
get. The  group  toured  with  Saliva,  Buckcherry, 
Staind,  Three  Days  Grace  and  Hinder,  and 
moved  up  to  a  bus  within  a  year. 

BSC  first  hit  Europe  in  2007. 
touring  in  a  six-bunk  "short  bus" 
that  came  with  a  driver  who  alter- 
nated between  yoga  and  cocaine. 
Before  long,  BSC  was  a  big  deal 
overseas,  which  surprised  the 
band.  "I  expected  the  Southeast 
and  Midwest  to  be  the  first  true 
explosion  for  us,"  Lawhon  says. 
"But  it  happened  in  the  U.K." 
The  development  of  BSC  isn't 
unlike  Nashville-based  Kings  of  Leon,  who 
broke  big  in  the  United  Kingdom  and  Europe 
well  before  getting  stateside  traction. 

Today  in  Germany.  BSC  headlines  up  to 
1.500-capacity  rooms,  and  the  band  plays  to  500- 
800  seats  across  the  rest  of  Europe.  "But  when 
you  get  to  England,  Scotland,  Wales  and  Ireland, 
it's  2,500-4.500,  on  our  own,  selling  them  out," 
Robertson  says. 

BSC  just  completed  the  Carnival  of  Madness 
tour,  and  on  Oct.  20  starts  opening  for  Alter 
Bridge  in  continental  Europe,  then  co-headlin- 
ing in  the  United  Kingdom.  The  act  is  booked 
by  Steve  Kaul  at  the  Agency  Group,  while  X-Ray 
Touring  handles  Europe  and  the  United  Kingdom. 

And  if  the  growth  trajectory  is  less  than 
straight  up.  that's  fine.  "As  long  as  fans  keep 
coming,  the  slow,  steady  pace,  as  long  as  it's  going 
up.  is  great,'  Young  says.  Wells  adds.  "It's  the  old 
tortoise  and  the  hare  thing.'  •••• 

The  Billboard  Touring  Conferenu  el  Awards  iwiH  be 
held  Nov.  9-Wat  the  Roo&eveh  HoUl  in  New  York. 
For  more  information  and  to  register,  go  to  biltt>oard- 
touringconference.com. 
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If  You  Own  or  Control  Exclusive  Rights  In  Sound 
Recordings  and/or  Musical  Compositions  That  Were 
Transmitted  By  Sirius  Satellite  Radio  During  the 
Time  Period  November  1,  2005  -  August  26,  2011 

Your  Rights  May  Be  Affected  and  You  May  Be  Entitled  To  a  Benefit 
Notice  of  Class  Action  Settlement  and  Right  to  Opt  Out 


Purpose:  This  Is  Intended  to  provide 
notiL-e  to  members  of  a  class  action 
sciilcnient  in  the  action  Nola  Music 
Ptihli\hini(.  Inc..  et  at.  v.  Sinus  SalelUle 
Haiiio.  Inc. .  06-cv-63f)7  ( A  KH ) 
(S.D.N.Y.).  pending  in  the  U.S.  District 
Court  tor  the  Southern  District  of  New 
York.  M  you  are  a  member  of  one  of  the 
Settlement  Classes,  ii  advises  you  of  your 
right  to  either  participate  in  or  exclude 
yourself  from  this  class  action. 

How  Do  I  Know  If  I  Am  a  Class 
Member?  Ihe  Seltlcmenl  Classes 
include  all  persons  or  entities  who  invn 
or  control  (in  whole  or  in  part)  exclusive 
rights  in  at  least  one  sound  recortling 
and/or  musical  composition  transmitted 
by  the  Sirius  Senice  at  least  one  time 
during  the  time  period  November  I.  2005 
through  August  26,  201 1.  You  may  refer 
to  your  SoundExchange,  ASCAP.  BMI  or 
SLSAC  statements  to  determine  whether 
or  not  sound  recordings  and/or  musical 
compositions  you  own  or  control  were 
transmitted  by  the  Sirius  Service  during 
ihc  relevant  peritxi. 

You  may  review  or  obtain  Ihe  rornial 
Selllement  Notice  by  Koing  to 
ww  w.nolavsirius.com.  If  you  have  not 
received  the  formal  Settlement  Notice 
by  mail,  then  you  must  register  with 
Ihe  Settlement  Administrator  (The 
Garden  Cily  Group,  Inc.i  in  order  to 
receive  future  communications.  Notice, 
and  a  Proof  of  Claim  form.  If  you  arc 
a  member  of  one  of  both  Settlement 
Classes,  you  must  file  a  Proof  of  Claim 
in  order  to  share  in  the  setllemenl 
pnKeeds.  The  deadline  to  file  a  Pniof  of 
Claim  form  is  .\pril  6.  2012.  If  you  are 
a  member  of  either  Settlement  Class, 
but  do  not  file  a  Proof  of  Claim,  you 
will  still  be  bound  by  the  releases  set 
forth  in  the  Settlement  Agreement,  and 
will  he  deemed  to  have  waived  Ihe  rif^hl 
lo  object  to  the  Settlement  Agreement 
in  any  action  or  proceeding,  including 
an  appeal,  if  the  Court  enters  an  order 
approving  the  Settlement.  Vou  may 
register  online  at  ww  w.nolavsirius.com 
or  by  downloading  and  mailing  your 
completed  Registration  form  to 
Ihe  Setllemenl  Administrator  at  the 
address  below.  Vou  may  also  contact 
Ihe  Settlement  Administrator  by 
telephone  at  1 -H88-885-%92. 

What  Is  This   Lawsuit  About? 

Plaintiffs  allege  thai  Sirius.  fnmi  on  or 
abt>ut  November  1.  2(K)5  forward  has.  by 
virtue  of  its  activities  m  connection  with 
certain  Sirius  Recording  Devices  (which 
arc  capable  of  malting  recordings  fnmi 
the  Sirius  Ser\  ice).  infringed  and  violated 
Plainlifis*  and  members  of  the  Settlement 
Classes'  rights  under  federal  and  New- 
York  law.  Sirius  denies  these  claims. 
The  Court  has  not  ruled  on  the  merits  of 
Plaintifl's'  claims  or  the  defenses  asserted 
by  Sirius.  This  Notice  docs  not  imply  that 


the  Court  has  found  that  Sirius  violated 
the  law.  To  resolve  the  claims  against  it. 
Sirius  has  agreed  to  pay  S2.224.I33  and 
has  agreed  to  remedial  and  other  relief  as 
set  forth  in  the  Settlement  Agreement. 

AS  IS  SKT  FORTH  IN  THK 
SEITLKMKN  I  NO'I  ICK,  IF 
VOU  IM)  NOI  TIMKLV  SUBMIT 
A  WRITTKN  NOTICK  TO  OI»T 
OUT  OF  THE  SETTLEMENT, 
VOU  VVU.L  BE  BOUND  BV  THE 
TERMS  OF  THE  SETTLEMENT 
AGREEMENT.  IF  YOU  CHOOSE 
TO  EXCLUDE  YOURSELF  FROM 
THE  SETTLEMENT.  VOU  WILL 
NOT  BE  ABLE  TO  SHARE  IN  THE 
SETFLEMENT  PROCEEDS,  AND 
YOU  WILL  NOT  BE  BOUND  BV 
ORDERS  OF  THE  COURT. 

What  Steps  Should  I  Take  If  I 
Want  to  Opt  Out?  The  Court  will 
exclude  you  fium  the  Sound  Recording 
Settlement  Class  and/or  the  .Musical 
Composition  Seltlenicnl  Class  only  if 
you  make  a  written  request  for  exclusion, 
which  must  be  postmarked  and  mailed 
lu  the  address  below  by  no  later  than 
November  25.  2011.  You  must  supply 
the  following  information  with  your 
opt  out  notice:  ( I )  your  name,  address, 
and  phone  number;  (2)  all  trade  names 
or  business  names  and  addresses  that 
the  Settlement  Class  Member  has  used, 
as  well  as  any  parents,  subsidiaries  or 
aniliales;  (3)  the  name  of  the  action  Nota 
Music  Pitblishiiiii,  Inc.,  ft  id.  v.  Sirius 
Saietlite  Radio  Inc..  07-cv-6307  (AKH) 
(S.D.N.Y.);  and  (4)  a  signed  statement 
that  "l/we  hereby  request  that  I/wc  be 
excluded  from  the  Sound  Recording/ 
Musical  Composition  Settlement  Class 
in  Nnia  Music  Publishing.  Inc..  et  at.  v. 
Sirius  Satellite  Rudio  Inc.,  07-cv-6307 
lAKH)  (S.D.N. Y.)."  Your  request  for 
exclusion  must  be  mailed  to: 

In  re  Sirius  Satellite  Radio 

Cfipyrighi  Litigation 

c/o  The  Garden  City  Group.  Inc. 

KO.  Box  9739 

Dublin.  OH  43017-.*i6.^9 

A  Fairness  Hearing  will  be  held  on 
.lanuary  9.  2012  at  10:00  a.m.  before 
the  Honorable  Alvin  K.  Hcllerstein  at 
the  Daniel  Patrick  Moynihan  I'niled 
Stales  Courthouse,  500  Pearl  Sireel. 
New  York.  New  ^'ork.  Courtroom 
I4D.  to  consider  the  fairness, 
rea.sonablenevs,  and  adequacy  of  the 
Settlement  Agreement. 

Do  I  Need  to  Hire  My  Own  Lawyer? 

You  do  not  have  lo  hire  your  ow  n  lawyer. 
But  you  can  if  you  want  to.  and  have 
that  lawyer  make  an  appearance  on  yt»ur 
behalf,  at  your  own  cost. 

Again,  for  more  information,  go  to  the 
website  www.notavsirius.com.  or  call 
I-8S8-X85-9692. 


www.notavsirius.com  1-888-885-9692 
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Blazing  His 
Own  Trail 

Pepe  Aguiiar  readies  string  of  pop  and  mariachi  releases 


Latin 
Notas 


While  many  artists  are  just 
now  changing  the  way  they 
do  business,  Mexican  star 
Pepe  Aguiiar  did  so  more 
than  10  years  ago,  when  he 
parted  ways  with  Mexican 
label  Musart. 

From  that  point  on,  Agu- 
iiar—  the  son  of  legend- 
ary Mexican 
singer  An- 
tonio Agui- 
iar— recorded 
with  Sony. 
U  n  i  vi  si  on 
Records  and 
EMI.  releas- 
ing both  pop 
and  mariachi 
albums  that 
amassed  sales  of  1.7  million 
in  the  United  States,  accord- 
ing to  Nielsen  SoundScan. 
But  all  his  label  relation- 
ships were  licensing  deals 
that  let  him  retain  owner- 
ship of  his  masters. 

Now.  Aguiiar  has  struck  a 
slightly  modified  deal  in  the 
United  States  and  Puerto 
Rico  with  Universal-dis- 


tributed indie  Venemusic, 
which  last  month  released 
Negociare  Con  la  Pena.  an 
EP  of  pop  tracks  that  feature 
Aguilar's  oh-so-velvety  voice 
with  acoustic  guitars,  organic 
drums  and  percussion.  Sony 
will  handle  distribution  of 
the  EP  in  Mexico. 
^^^^  The  set  was 
^^^H  produced  by 
Aguiiar  with 

  Cheche  Alara 

and  Chuy  Ftores 
and  mixed  by 
Humberto  Gat- 
tica  (Josh  Gro- 
ban.  Andrea 
Bocelli).  Tracks 
were  penned  by 
longtime  Aguiiar  collabora- 
tor Fato,  with  Aguiiar  co- 
writing  two  songs. 

The  seven-track  collection 
(the  seventh  cut  is  a  remix) 
is  the  first  of  several  that  will 
be  released  in  quick  succes 
sion.  For  November,  Ven 
emusic  has  scheduled  a  12 
track  compilation  of  mariachi 
music,  culled  from  Aguilar's 


previous  recordings.  Then, 
another  EP  of  new  pop  ma- 
terial will  come  out  in  2012, 
followed  by  another  compila- 
tion of  mariachi  tracks. 

As  part  of  his  Venemu- 
sic deal,  each  of  Aguilar's 
releases  will  be  promoted 
through  an  extensive  TV 
campaign  on  Univision- 
owned  networks — Univi- 
sion,  Calavision  and  Telefu- 
tura — with  which  Venemusic 
has  partnerships. 

"He's  a  very  versatile  artist 
in  both  genres."  says  Jorge 
Pino.  VP  of  music  for  Venevi- 
sion  (which  owns  Venemu- 
sic). who  previously  tried  to 
sign  Aguiiar  to  other  labels 
he  headed. 

Aguiiar  says  he's  pleased 
with  the  creative  freedom 
he  has  under  the  Venemusic 
deal.  "We're  at  a  completely 
different  place  now."  he  says. 
"I  know  what  my  music  is 
worth.  I'm  not  looking  for  a 
No.  1  (radio  hit].  It's  not  im- 
portant anymore." 

Although  TV  is  a  major 


focus  of  his  new  deal,  he  be- 
lieves digital  platforms  are 
just  as  crucial.  To  that  end, 
he's  also  launched  his  own 
social  media  company.  Green 
Dream  Social,  which  has  cli- 
ents both  in  and  outside  of 
the  music  industry. 

Among  Aguilar's  projects 
is  a  reality  music  competition 
show  titled  "  El  Rey  del  Maria- 
chi" (The  King  of  Mariachi) 
that  will  launch  in  late  Octo- 
ber and  seeks  new  singers  in 
the  genre.  Aguiiar  is  asking 
social  media  followers  (close 
to  350.000  on  Facebook  and 
more  than  600.000  on  Twit- 
ter) to  submit  audio  or  video 
demos  to  his  YouTube  page. 
His  followers  will  pick  final- 
ists, and  the  uhimate  winner 


will  get  a  one-year  contract 
with  Aguiiar  that  includes 
opening  all  his  North  Ameri- 
can shows  and  recording  an 
album  on  his  label.  Equinoc- 
cio  Records.  Green  Street  will 
provide  all  online  presences. 

Aguiiar.  meanwhile,  is 
planning  a  small  tour  of  six 
or  seven  stops  before  year's 
end.  He'll  perform  new  ma- 
terial in  an  intimate  set- 
ting, much  like  he  did  for  a 
Walmart  "Acceso  Total"  ses- 
sion in  August. 

A  major  lour,  he  says, 
will  launch  in  2012 — one  he 
hopes  will  have  his  mariachi 
winner  in  tow.  •  •• 

j^^^   For  24/7  Latin  news 
and  analysis,  see 
billbMrd.biz/latin. 


Please  Mr.  DJ 

EMI  Music  Mexico's  Vitamina  imprint  sees  opportunity  in  remixes 


Vitamina,  the  new  compi- 
iation-focused  EMI  Music 
Mexico  imprint,  is  embrac- 
ing a  do-it-yourself  sensi- 
bility despite  its  major-la- 
bel parent. 

The  leading  force  be- 
hind Vitamina  is  Pablo  Ca- 
marena.  who  has  spent  the 
past  16  years  in  the  music 
business,  doing  everything 


Mix  master: 


from  A&R  to  marketing 
pop,  dance  and  electronica 
music  in  Mexico.  Now  he's 
parlaying  his  experience 
into  launching  Vitamina. 

Since  EMI  Music  Mexico 
is  behind  Vitamina,  mar- 
keting won't  take  the  tra- 
ditional route.  Instead,  the 
label  will  be  promoted  at 
dance  clubs,  record  stores 


DJBSNOand 


and  online  social  networks 
tied  to  DJs,  according 
to  Camarena,  who  owns 
Presto  Productions,  a  mar- 
keting and  consulting  firm 
In  Mexico  City. 

Vitamina  was  born  out  of 
Camarena's  work  on  vari- 
ous projects  with  EMI  in  the 
past  two  years.  Launching 
a  dance  label  with  access 
to  EMt's  extensive  catalog 
seemed  like  a  no-brainer. 

EMI  Music  Mexico  man- 
aging director  Robbie 
Lear  says  that  he  sees 
the  label  benefiting  from 
branding  opportunities, 
sponsorships  and— since 
compilations  aren't  gen- 
erally full-blown  record- 
ing projects— a  cost-ef- 
fective operation. 

Lear  says  the  label  will 
take  advantage  of  mer- 
chandise tie-ins  like  T- 
shlrts,  caps  and  mugs.  He 
also  wants  the  music  to  be 


heard  in  commercials. 

In  late  September,  the 
label  released  its  first 
compilation:  The  two-disc 
Weekend  01.  featuring  re- 
mixes of  David  Guetta's 
"Gettin'  Over  You,"  Katy 
Perry's  "Teenage  Dream" 
and  Kylie  MInogue's  "Get 
Outta  My  Way."  But  the 
project  also  includes  music 
from  Mexican  DJ  Bsno, 
who  was  tapped  to  cre- 
ate "Mi  Amor,"  an  original 
dance  song.  Collaborations 
with  other  DJs  from  Latin 
America  are  planned  for 
the  future. 

Music  from  Mexican  pop 
singers  Anahi,  Belinda  and 
Paty  Cantu  is  also  Included 
on  the  28-track  collec- 
tion, which  was  mixed  by 
DJs  Manzetti  and  Alex  Ma, 
among  others. 


Vitamina's  goal  is  to  re* 
lease  eight  to  10  compila- 
tions per  year,  mostly  built 
around  songs  by  artists 
signed  to,  or  distributed  by, 
EMI,  but  also  with  tracks  by 
independent  DJs.  The  next 
release,  as  yet  untitled,  is 
scheduled  to  arrive  near 
the  end  of  the  year  and  will 
also  be  spearheaded  by  Ca- 
marena and  Lear,  as  well  as 
label  manager  Alvaro  Gon- 
zalez and  A&R  representa- 
tive Fernando  Grediaga. 
Eventually,  Camarena  says, 
he  hopes  for  Vitamina  to 
expand  internationally. 

"We  want  to  break  the 
barrier  between  indie  and 
the  [major]  record  label," 
Camarena  says.  "We  want 
to  build  a  strong  alliance 
and  have  the  best  of  both 
worlds."     —Justino  Aguila 


EN  ESPANOL:  All  the  great  Latin  music  covsrage 
you've  come  to  expect  from  Billboard— In  Spanish. 
Go  to  blMboardenaspanot.com 


EN 

BRIEVE 

VAZQUEZ  LEAVES 
SONY  MUSIC  LATIN 

Sony  Music  Latin  longtime 
director  of  national  public- 
ity Edith  Vazquez  has  left  her 
post.  Vazquez,  who  guided 
press  campaigns  for  Sony  art- 
ists large  and  small  for  15  years, 
hasn't  announced  her  future 
plans.  Her  departure  is  the  lat- 
est in  a  series  of  changes  at 
Sony  Latin.  In  August,  Guill- 
ermo  Page,  the  label's  senior 
VP  of  commercial  and  sales, 
also  left  the  company.  Mean- 
while, West  Coast  VP  of  A&R 
and  marl<eting  NIr  SeroussI 
has  been  promoted  to  a  senior 
managen>ent  position. 

-Leila  Cobo 

PITBULL  TO  STAR 
IN  BUD  LIGHT  AD 
CAMPAIGN 

Pitbull's  crossover  appeal 
has  landed  him  a  Bud  Light 
campaign  that  will  include 
digital,  print  and  TV  commer- 
cials scheduled  to  launch  this 
month.  The  English-  and  Span- 
ish-language ads  are  target- 
ing a  "multicultural"  audierKe. 
Pitbull  will  sing  "Bon  Bon,"  and 
fans  will  be  able  to  use  their 
Shazam  app  by  holding  up 
their  smartphones  and  tablets 
to  their  TVs  to  activate  extra 
footage  featuring  the  Cuban- 
American  rapper.  The  ads  will 
air  on  all  major  U.S.  broadcast 
networks.    —Justino  Aguila 

JENNI  RIVERA 
LAUNCHES  TALK 
SHOW 

Regional  Mexican  singer  JennI 
Rivera  is  adding  talk  show  host 
to  her  resume.  Starting  Oct. 
19,  the  songstress  will  debut 
"Jenni"  on  Estrella  TV  through 
Liberman  Broadcasting,  one  of 
the  largest  Spanish-language 
broadcasters  in  the  United 
States.  The  program  will  be 
taped  in  front  of  a  live  audi- 
ence and  focus  on  lifestyle  and 
celebrity  topics.  Rivera  also 
has  a  reality  series  on  bilingual 
channel  mun2  and  is  launching 
her  own  radio  show.  "Contacto 
Directo  Con  Jenni  Rivera,"  air- 
ing this  month  on  U.S.  radio 
stations  owned  by  Entravision. 
The  artist,  who  in  August  re- 
newed her  contract  with  Uni- 
versal Music  Latin  Entertain- 
ment/Fonovisa,  is  a  Billboard 
Mexican  Music  Awards  finalist 
in  four  categories,  including  fe- 
male artist  of  ttw  year  —JA 
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STEVE  JOBS 
19o.V2()ll 


Clockwise  from  left:  STEVE  JOBS  with 
ALICIA  KEYS  at  a  launch  event  for  the 
ropean  iTunes  Music  Store  in  London 
EMI  Group  CEO  ERIC  NICOLI 
BARN  with  Jobs  in 
n-Universal  Music 
O  DOUG  MORRIS 
008  Spirit  ol  Life 
Award  dinrll^^HRIi  Monica,  Calif. 


Step  On 
The  Gas  And 
Wipe  That 
Tear  Away 

AFTER  THE  DEATH  OF  ITS  CHIEF  VISIONARY,  APPLE 
FACES  NEW  CHALLEN(JES  IN  DIGITAL  MUSIC-BUT  WILL 
REMAIN  A  CENTER  OF  INNOVATION 

BY  GLENN  PEOPLES  AND  KYLE  BYLIN 


Apple's  stock  price  the  moniingafter 
Steve  jobs  died  belied  the  iincer- 
lainty- created  by  his  pasiting. 
Thirty  minutes  after  trading 
opened,  Apple  was  down  just 
0.36%.  By  midday  it  wa.s  up  1.1%. 
Its  co-founder/chairman  was  j*one, 
yet  ijivestor  confidence  in  Apple  re- 
mained unchanged. 
And  yet  there's  no  denying  that 
lobs'  death  comes  as  Apple  faces  challenges  on  numerous  fronts. 
The  portable  de\ice  marketplace  essentially  birthed  by  Apple  has 
evolved  into  a  fight  to  connect  consumers  to  digital  media  (rem 
any  device  and  at  any  time.  The  digital  music  market  Apple  cre- 
ated is  being  changed  by  nimble  music  startups  that  consider 
music  downloads  to  be  pass^. 

The  big  technology  fighl  will  be  in  (he  clouds.  Google  and 
Amazon  have  taken  aim  squarely  at  Apple's  iTunes  store  and 
portable  devices.  Cockle's  Android  operating  system  is  the  U.S. 
smartphone  market-share  leader,  and  its  purchase  of  Motorola 
gives  it  a  significant  hardware  play  as  well.  Its  devices  are  con- 
nected to  Google  stores  llial  sell  apps  and  e-books,  stream  movies 
and  store  music,  Meanwhile,  Amazon's  popular  Kindle  e-rcader 
has  evolved  into  the  $199  Kindle  Fire  tablet,  a  consumer  gateway 
into  the  company's  dominant  e-commerce  platforms  and  na-s^^nt 
Cloud  Drive  service. 

Startups  pose  a  challenge,  too.  For  years.  Apple  has  been  stead- 
fast in  its  skepticism  about  music  subscription  services.  But  the 
purchased  download  isn't  generating  as  much  excitement  these 
days  as  the  new  streaming  services  entering  the  market.  Upstarts 
like  Spotify — ironically  enabled  by  the  Apple-led  smartphone 
revolution — are  jockeying  for  digital  music's  leadership  position. 

Apple's  first  response  is  iCloud,  set  to  launch  Oct.  12.  ICloud 
will  let  users  back  up  their  files  on  Apple's  servers — stored 
in  the  cloud — and  access  them  from  any  Internet-connected 


Apple  COO  TIM  COOK.  CEO  STEVE 
JOBS  and  executive  VP  of  product 
marketing  PHIL  SCHILLER  answering 
questions  after  Jobs  introduced  new 
versions  of  the  iMac  and  iLife 
applications  on  Aug.  7,  2007,  in 
Cupertino.  Calif.;  below:  GAVIN 
ROSSOALE.  GWEN  STEFANl.  STEVE 
JOBS  and  JIMMY  lOVINE  attend  the 
2008  Spirit  of  Life  Award  dinner  on  Oct. 

15. 2008,  in  Santa  Monica,  Calif. 


Apple  device.  Music,  books  and  apps  purchased  at  iTunes  will 
be  stored  In  the  cloud.  Past  purchases  can  be  downloaded  to 
the  same  or  other  devices. 

Music  plays  a  key  role  in  the  second  part  of  Apple's  cloud 
stratej;y.  iTunes  Match.  Set  to  debut  at  ihc  end  of  this  month 
in  the  United  Stales  (and  later  in  other  territories),  iTunes 
Match  will  scan  a  user's  hard  drive  to  quickly  create  a  du- 
plicate collection  in  the  user's  iCloud  library.  Regardless  of 
the  original  file's  quality  or  its  source — purchased,  ripped 
from  a  CD.  acquired  elsewhere — matched  songs  will  be  digi- 
tal rights  management- free  ACC  files  encoded  at  256  kbps. 
Songs  not  matched  to  iTunes  Match's  licensed  catalog  of  20 
million  tracks  can  be  uploaded  individually.  ITunes  Match 
will  cost  $2S  per  year. 

Serious  questions  remain,  however.  Is  Apple  correct  in  its 
belief  that  consumers  want  to  purchase  and  own  their  digital 
media?  If  not.  how  long  can  iCIoud  and  iTunes  Match  hold  off 
subscription  and  advertising- based  competitors? 

If  Apple  has  an  Achilles'  heel  in  digital  nmsic,  it  could  be 
in  social  media.  The  constant  activity  and  sharing  involved 
in  streaming  services  fit  with  social  media  like  hand  in  glovr 
Given  unlimited  access  to  millions  of  songs,  a  natural  tendents 
is  to  share  with  friends  and  discover  new  music  through  whai 
their  friends  are  sharing. 

The  symbiotic  relationship  between  social  and  streaming 
music  was  on  full  display  at  Facebook's  Sept.  22  ft*  confer- 
ence. During  the  keynote  presentation,  Facebook  CF.O  Mark 
Zuckcrberg didn't  sharethe stage witha  repre.scnlative ofthe 
download-to-own  era  of  digital  music.  Instead,  the  spotlight 
went  to  Spotify  CEO  Daniel  Ek.  the  perceived  face  of  digital 
music's  future.  Spotify  uses  Facebook's  social  graph  to  build 
social  features  within  its  application.  And  ihrougli  an  integra- 
tion with  the  redesigned  Facebook  page.  Spotify  users'  activ- 
ity can  be  instantly  shared  with  their  friends.  Rdio.  MOG  and 
Rhapsody  have  been  integrated,  too. 

Facebook's  role  of  kingmaker  shouldn't  be  underestimated. 
The  service  has  800  million  global  users.  Its  open  applica- 
tion programming  interface  has  allowed  music  companies 
of  all  stripes  to  build  social  elements  into  their  products: 
Ticketmasler,  Rdio.  Pandora.  Ticketfly.  Turntable. fm  and 
many  others.  And  it's  where  people  spend  much  of  their 
lime  online.  In  May,  140.3  million  Americans  spent  a  total 
of  53.^  billion  minutes  on  Facebook.  according  to  Nielsen, 
about  three  times  more  than  the  17.2  billion  minutes  spent  at 
second-place  Yahoo  and  86  times  more  than  the  next-closesi 
social  aetwurk,  Tuiiiblr. 

The  budding  friendships  of  Facebook  and  streaming  ser- 
vices highlight  the  failure  of  Ping,  the  social  network  built 
into  iTunes.  A  rare  disappointment  for  Apple.  Ping  shows 
the  inherent  problems  of  competing  with  an  open  and  domi- 
nant social  network.  Since  2003,  consumers  have  been  all  too 
pleased  to  purchase,  collect  and  experience  music  within  the 
iTunes  ecosystem.  But  Ping's  closed-off  experience  doesn't 
lend  itself  to  the  constant  sharing  of  today's  online  consumers. 

Meanwhile.  Apple  is  rumored  to  be  mulling  a  move  into 
TV — not  just  through  its  Apple  TV  set-top  box  but  as  a  man- 
ufacturer of  Web-connected  flat-screen  TVs.  Products  like 
Apple  TV,  Roku  and  Microsoft's  Xbox  already  enable  consum- 
ers to  access  such  online  music  services  as  Pandora  and  MOG 
through  their  TVs. 

The  primary  impact  that  an  Apple  set  could  have  on  music 
services  is  proliferation.  The  iPhone  enabled  users  to  take 
their  favorite  services  on  the  go.  Given  the  added  real  estate 
that  a  TV  screen  provides,  an  Apple  TV  set  could  inspire  app 
developers  to  create  new  musical  experiences  that  go  beyond 
what's  already  available  through  a  computer  or  smartphone. 

For  instance,  music  video  channels — fueled  by  YouTube 
and  Vevo  content,  among  others — could  re-emerge  to  create  a 
real-time,  social  experience  that  MTV  could've  only  dreamed 
of  becoming. 

Services  like  video  viewing  site  Chill  hint  at  what's  to  come. 
If  their  emphasis  on  shared  viewing  experiences  made  its  way 
to  TV  and  empowered  viewers  to  become  the  VJs  of  their  own 
music  cliannels — where  they  curated  a  mix  and  people  voted 


on  the  quality  of  it  in  real  time,  while  conversing  with  friends 
and  strangers  alike — it  could  socialize  the  entire  music  video 
viewing  and  sharing  experience  many  times  over. 

And  that's  just  music  videos:  Imagine  what  things  could 
be  done  with  actual  TV  programming.  Music  identifica- 
tion apps  like  Shazam  and  SoundHound  could  conceiv- 
ably evolve  as  well.  Rather  than  being  on-demand  services, 
where  users  bring  up  the  app  to  tag  songs  they  want  to  learn 
about,  they  could  shift  to  a  real-time  function,  continuously 
identifying  every  song  that's  being  played  on  TV.  And  that, 
in  turn,  could  enable  viewers  to  buy  the  song  instantly  and 
synch  it  to  their  devices  through  iCIoud  or  another  service 
of  their  choice. 

Then  there's  Siri,  the  voice-powered,  personal  assistant 
iPhone  app  that  Apple  introduced  Oct.  4.  It  allows  users  to 
speak  commands  into  their  iPhone  and  have  it  carry  out  actions 
that  would  have  previously  required  physical  input  by  the  user. 

Here,  too,  a  plethora  of  new  music-related  applications  could 
emerge.  In  an  Apple  video  trailer  for  Siri,  a  runner  is  portrayed 
checking  his  messages  mid-workout.  Once  finished,  he  tells 
Siri  to  play  his  running  playlist  and  without  missing  a  beat, 
music  starts  playing. 

Fxpect  to  see  Siri  voice  commands  integrated  into  playlist 
apps  like  Jog.fm  and  Songza.  ]og.fm  tracks  how  fast  the  user 
is  running  and  creates  a  playlist  from  his  library,  matching 
its  beats  per  minute  with  his  pace.  Users  can  slow  or  hasten 
the  speed  of  the  music  using  up-and-down  paddles,  as  well  as 
include  a  warm-up  or  cool-down  song.  With  Siri.  however,  run- 


ners wouldn't  need  to  open  the  Jog.fm  at  all;  they  could  simply 
make  requests  and  the  app  would  slow  the  music  for  them. 

Once  Siri  works  with  online  music  services,  the  inefTtcicncy 
of  switching  between  songs  and  apps  will  be  eliminated,  trans- 
forming the  iPhone  music  experience  into  a  seamless  flow 
of  great  music. 

Apps  will  be  features  of  the  device,  as  opposed  to  services 
that  a  user  calls  up  as  needed. 

At  the  moment.  Apple  remains  the  king  of  digital  music. 
ITunes  downloads  represent  the  vast  majority  of  record  labels' 
download  .sales,  and  download  sales  account  for  most  digi- 
tal revenue.  According  to  Apple,  more  than  16  billion  tracks 
have  been  downloaded  from  iTunes  around  the  world.  In  the 
United  States,  this  year's  resurgence  in  digital  sales  have  added 
to  Apple's  leverage  over  the  rest  ofthe  supply  chain.  Year-to- 
date  through  Oct.  2.  U.S.  digital  track  sales  were  up  11%  from 
the  same  period  in  2010,  while  digital  album  sales  were  up 
20%,  according  to  Nielsen  SoundScan.  Those  gains  represent 
an  incremental  increase  of  103  million  digital  purchases — 
mostly  at  iTunes. 

Dominance  in  music  downloads  today  should  mean  influ- 
ence in  digital  music  tomorrow.  ICIoud  and  iTunes  Match  will 
have  the  benefit  of  tapping  into  a  large  group  of  iTunes  users. 
NPD  Group  estimates  51  million  U.S.  consumers  use  iTunes 
and  about  38.3  million  purchase  music  with  it.  Combined 
with  the  installed  base  of  iPhones.  iPod  Touches  and  iPads, 
Amazon  and  Google  will  have  a  better  chance  of  expanding 
the  market  than  peeling  off  loyal  Apple  customers.        •  •■ 
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ln.h.p..,a.wu.ar.arg„ablynoonchasbeenamorepron,inc.n, 

ness  R,oup..d  Apple  in  with  a  number  of  other  telcos  and^earch 
-.np..Mcs  tha,  had  -butlt  n.ul,ib.lhon.dollar  indu'nef  on 

You  r.any  had  a  unique  rela.lo„.hlp  with  Steve 

I  suppose  I  wish  there  were  more  like  him. 

He  wL?      T"  "  much' 


How  did  that  come  to  l»  known  to  you' 

k^T,  "      ^  environment-  he 

^«wa  lo,  .Ix,,,,  ar.,„.  and  reco^  labek . . .  He  was  very  generous 

ml.^.cn„,gtomusic:averycoIorfulg,.y.,twa.7nSNA 
He  knew  ex,raordi,K,rwmoun,s  of  information  abou  he  way 
T^"'^"«^'*^'^'bu,edandpaidfor.particulariy.HrjasC 
of  un,que^Fu.vo„c  else  in  the  tech  w^rld  sort  of  grew  oTof^e 

He  d,dn  t  .nive  the  problems.  The  problem.,  are  still  the^' 

Whet  was  he  like  to  deal  with  In  that  resard?  There  wa.  tt,i. 
Yeah.  For  the  hr.,  ttme,  we  were  allowing  U2  mustc  to  be  us^ 
he»^l.ng  a  mus,c  vtdeo  onto  the  TV  screen  and  paying  for 


ouh  s  m        '         '"''"^  P^>™^"'      "'a..  But  we 

80t.h,smas.s,ve  worldwide  exposure  for  our  song.  And  thatwl 
'ho  first ...  alongside  tha,  we  could  have  the  U2.brandc^iPod 
How  did  that  Idea  come  lo  be' 

IZl  bt'ofif'n"'"'  "  ^  i"--  There 

»ere  a  lot  of  jdeas  floating  around  at  the  time 

1  !r'         ,  °"  "■ '"       "hat  we  sold  with  the  blark 

did  somethmg  thai  wasn't  white.  UnHl  Ihen  Annie  h,rf  / 
policy.whichwaswInteonly.TheWipXt  t  ^^^h," 

In  your  role  with  U2  rm  sure  you  deal  with  many  different 

HewasinterctedindoingwhatwasrightforhiscompanyHehad 
took  l,ke,  whe  her  ,t  was  advertising,  thestore.  of  the  pnSuct  itself 

•I  ■and|o,my(lve,AppleseniorVPofindus,rialdes,g„I  who^^ 
go..oknow,u,tewdl.theyhadanexttaoniinaryae.S*tTr^ 


PAUL 

McGUINNESS; 
Bottom;  BONO 
holds  a  white  iPod 
JndaU2  Special 
Edition  iPod.  the 
latter  device 
representing 
a  partnership 
among  Apple.  U2 
and  Universal,  as 
STEVE  JOBS  looks 
on  during  a  press 
conference  in  San 
Jose.  Calif. 


What  details  linger  with  you  from  Jobs,  the  person? 

Xo  h^  Alto  mansion;  „  was  a  pretty  nonnal  home.  There 

Trttraii^rA^x. 

^Ih  other  Jh"  """""     """P  APP". 

OSPsras  be,na  ""^  P«"''"s 

Indus  ri«  """on-dollar 

hfnk  o  h        '        °'  "  What  do  you 

think  of  h  s  legacy?  Was  It  purely  p<,si„ve? 

When  Apple  proceeded  to  become  .he  most  powerful  retailer  in 
buZ Ne?e   ''^j'"""'"™P-h'-i" *edownload business 

eS  Tr'"''™"''°"'''-^'"'--'''.thedistributors 
i?cotT'    f  T"'"'"'""  '"'^''*-^''^<''"=''e,.partof 
their  code  to  protect  the  sources  of  content  better.  Tltc.-  sa>^  "1 

noA,„g.odow,thus.rheywa.shtheirhandsofresponlmt^Bu^ 

njheyearstocome  I  thinUhcywill  beblamedfoTnotaX 
'heir  resources  and  power  to  those  sorts  of  things. 

There  have  been  studies  saying  that,  for  example,  for  every 
40.glg  ,Pod,  a  person  spent  money  on  only  ,6  or  17  trackT 

!  th  a°:o " ";: '-'^    -i^-ns d 

with  a  40.g,g  IPod  with  only  16  or  ,7  songs  on  1, 

^ughs,  The  stats  are  ptetty  clear.  If  y™,  look  into  the  future  no, 

-lV.lK.waymwl«hthecon,en,i„du.«eswnllcolJ,teirincome 
n  ,he  fu,ure.  perhaps  li,c.rally.  „  doesn't  have  a  strong  com^ 

r  ^■'■"'^ "■'^  '""lei  will  change  so  that  Z 

veryconc^ptoowningapieceof  content  willbecomeir^™^ 

People  will  have  ubiquiloas  access  to  content:  movi«  m 
n™.papers.  magazines,  and  those  payments  will t  mt^^ 
through  iTunes  or  another  equivalent.  We  will  eventually  Ich 
a  point  whcte  the  gatekc-epers.  the  pipe  owners.  theThonc  ^.n 
p..nK..  the  ISPs  will  collect  tha.  mon';and  distribme~^ 

rfV""!" 'i'*  P"*-**  "-.re? 

r'^tlt^TV'"^'  '"■'P'"S    ^--l-e  that  n„- 

Z  "  """"■I''  phone  became  a 

nh,^!  Ml  ^  °™''^  '^°"''^>'''*hensomc™ege.s.he^ 
phone  btll.and  It  says  yo„Vemadeacall.oAus.ralia,forLmr 
no  one  senous  y  thinks  .here's  any  corruption  in  ha.  ;^oTess' 

0™       T  T     "  r  —  -  oTv  - 

which  ,ramcandchargeappropriatcIyforit.lwish  the  same  levei 
of  tngenuitywereapplied  to  collecting  musicand  other  c™ 

I  think  your  concern  i.  very  co„™„dable.  ,t  would  be  very 
asy  for  you  and  U2  to  no.  be  as  preoccupied  wl^th^ 
m  sure  Ifs  money  out  of  your  pocket,  but  your  pockets 

-vo  a  lot  Of  money,  and  other  artists  don't  have  la  " 
have. ,  think  your  advocacy  „„l  continue  to  benefiuh.m 

l^u,ke..eryo„esenti,led.oge,paidforwha,,heydo.T^ehTsr; 
of  the  music  industry  is  littered  with  stories  of  vichms  who  wtl 

songw™ersortc™tdi,,,ar.ist.,.Musicianshave,K"ebererT 
clear  tha. ,.  is  possible  ,„  „  ack  every  micm  transaction,  every  son/ 

n  ov  ,e.  ifvou  really  wantto.  And  then  you  can  collect  the  money 
ami  Rive  It  to  the  rightfitl  tecipients.  ^ 


Friend? 
Or  Foe? 


ITUNESTRANSFORMEDMUSICRETAILING-ANDNOT 
ALWAYS  FORTHE  BETTER 
BY  ED  CHRISTMAN 


Op.nion  in  the  music  business  .s  sull  spht  be- 
tween  .hose  who  think  Apple  saved  record  la- 
bels just  when  it  looked  like  Internet  P'^'V 
about  to  overwheln.  them  and  others  who  th.nk 
the  cotnpany  did  lasting  damage  to  the  music 
bustness  by  ,ts  insistence  on  letting  consumers  buy  ,us.  the  , 
T.:u:^Ztgt,Apple-simpacthas  never  beenascurand 

dried  as  either  argument  makes  it  out  to  be. 

Yes  the  launch  of  the  iTunes  Musk  Store  >n  2003  was  tnorc 
J"-enhancing  the  appeal  of  the  -™P.-V  ^  ~ 

^-^:-a-:;^^e=^rr: 

,Kilitv  to  listen  to  digital  music  on  the  go. 

iTwh  le  iTunes  pioneering  ease  of  use  demonstrated 
onccllf  r  all  the  vtabih.y  of  the  digital  --^^'-^X 
cess  has  come  a,  an  enormous  cost  to  the  recording  mdus.^^ 
wWch  has  ceded  to  Apple  a  degree  of  leverage  unprecedented 

SLVrSa.es  App.eaccou„,edforas.aggering  33%of 
U  S  recorded-music  revenue  in  2010.  dwarfing  -cond-place 
Walmar.  a.  10.1%  and  far  exceedmg  the  market  share  of  any 

"'tr^^^nwlparalleled  ability  .osellmus,.  major 
laWs  hrritwitheX^early-rc-leasewmdowsandbonu^^^ 
tracks  While  that  makes  smart  business  sense  tn  the  short 
r  n  ,1^  1  S-.erm  risks  associated  with  such  a  strategy  are 
';,::mo,:'h;ca,.se.heyconcentra.emorepower,n.hehands 


mm  >•  ^ 


how  to  make  money  on  track  sales  that  bring  tn  70  cents  .n- 
steld  of  on  a.bum  sales  that  previously  had  wholesale  prtces 

°'™L.y,.heNo.lworryft.labele«cu.iv«n^^^^^^ 
i.  how  much  revenue  they  derive  from  what  krnd  of  sales.  Wha 
pe'cX  of  sales  will  come  from  the  album?  How  much  w,« 
come  "mm  digital  .racks?  Will  track  sales  canmbahze  album 
sa^sV  oTn  those  concerns  could  be  replaced  b,  worrres  over 
wt,hcr"ubscript,on  music  services  are  hurr.ng  mus.c  pur- 
chases but  that  doesn't  appear  likely  anyt.me  soon. 

Apple  haschanged  every  aspect  of  .he  justness  ngh. 
doCn  to  ,ts  jargon.  Instead  ofjus,  talking  ^bout  ,n,t»l  shtp- 


ments  or  price  and  positioning,  label  executives  also  want  to 
rwwS"their'op.priori,yreleasesha,ereceivedprom^^ 

"tfr;r^^s^^^.w.r^^^^ 
::^^^;sr:f^r^^^^^-?^ 

fo  see  how  iTunes  is  merchandising  their  albums  and  m  how 
""unt'untqueapproachto  merchandising  hasfulfiUed  one 
,0  fantly  oHabel  executives:  It  won't  a-p.  coop- 

;;:^'::i"i^t^:h:^^^^ 

in  prime  placemen,  on  iTunes'  home  page  or  i.s  weekly  New 
^"^r?^"veadd.lars.bonuscon,en,and»c^^^ 
selhng  periods  ^e  the  coinage  of  the  Apple  "  -J^/^ 

-;^e-::*^::^:^H:Xn^nin^ 

'on  ofle  price  finally  cemented  it  as  a  ceiling  in  the  min^ 
of  consumers,  requiring  labels  to  rethink  their  pricing  strate- 

^'::^^::^^:of.enservesasacr^alb.^^ 

If  an  artist  performs  on  the  Grammy  Awards  Jl^-^T™'*;' 
Show  Wi.hTayLeno.-labelsrind  out  ,uickly-oftenw,thm24 

hours-whether  they  have  a  hit  on  their  hands. 

Bu,  in  Cher  ways.  iTunes  can  muddy  .he  J"^  ^ 
executives  trying  to  forecast  first-week  sales  and  set  m.t.al 
CD  m  nufacLring  requirements  and  shipments^  U  el  and 
distribution  sales  executives  start  as  always  w-'*^  >  ™^ 
.ales  projection  and  a  one-year  forecast  for  an  album  sales^ 
BuHhen  hey  face  the  question  of  what  percenuge  of  sales  wdl 

be  dS.a  which  affects  how  many  CDs  should  be  manu^. 
turei*  AS  iTunes  continues  ,o  grow,  label  sales  prognosticators 

have  to  keep  tinkering  with  their  formulas. 

Now.ha.  iTunes  IS  rollingoutcloud-basedfearuresasw  11^ 

that  tinkering  is  sure  to  coWinue.  as  is  a  refrain  often  heard 
"alLys  of  record  labels:  "Why  wasn't  our  album  en 
the  home  page  of  iTunes?- 
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Steve  Jobs: 
Word  For  Word 


"Making  an  insanely  great 
product  has  a  lot  to  do  with 
the  process  of  making  the 
product,  how  you  leamthings 
and  adopt  new  ideas  and 
throw  out  old  ideas."— Ptay- 
Ixjy,  February  1985 

"Being  the  richest  man  in  the 
cemetery  doesn't  matter  to 
me  . . .  Going  to  bed  at  night 
saying  we've  done  something 
wonderful . . .  that's  what  mat- 
ters to  me."— The  Wall  Street 
Journal.  May  25.1993 

"Design  is  a  funny  word. 
Some  people  think  design 
means  how  it  looks.  But  of 
course,  if  you  dig  deeper,  it's 
really  how  it  works.  The  de- 
sign of  the  Mac  wasn't  what 
it  looked  like,  although  that 
was  part  of  it.  Primarily,  It 
was  how  it  worked."— Wired, 
February  1996 

"Picasso  had  a  saying.  He  said, 
'Good  artists  copy,  great  art- 
ists steal.'  And  we  have  always 
been  shameless  about  steal- 
ing great  ideas,  and  I  think 
part  of  what  made  the  Macin- 
tosh great  was  that  the  people 
working  on  it  were  musicians 
and  poets  and  artists  and  zo- 
ologists and  historians  who 
also  happened  to  be  the  best 


computer  scientists  in  the 
world."— PBS  documentary 
"Triumph  of  the  Nerds:  The 
Rise  of  Accidental  Empires," 
June  1996 

"To  me,  marketing  is  about 
values.  This  is  a  very  compli- 
cated world,  it's  a  very  noisy 
world,  and  we're  not  going  to 
get  a  chance  to  get  pteople  to 
remember  much  about  us;  no 
company  is.  And  so  we  have 
to  t>e  really  clear  on  what  we 
want  them  to  know  about  us. 
Now  Apple,  fortunately,  is 
one  of  the  half  a  dozen  best 
brands  in  the  whole  world, 
right  up  there  with  Nike,  Dis- 
ney, Coke,  Sony . . .  But  even 
a  great  brand  needs  invest- 
ment and  caring  if  it's  going  to 
retain  its  relevance  and  vital- 
ity."—Discussing  the  debut  of 
the  "Think  Different"  ad  cam- 
paign, Sept.  30, 1997 

"There's  a  lot  of  smart  people 
at  the  music  companies.  The 
problem  is.  they're  not  tech- 
nology people.  The  good 
music  companies  do  an  amaz- 
ing thing.  They  have  people 
who  can  pick  the  person 
that's  going  to  be  successful 
out  of  5,000  candidates.  And 
there's  not  enough  informa- 
tion to  do  that— it's  an  intuitive 
process.  And  the  best  music 


companies  know  how  to  do 
that  with  a  reasonably  high 
success  rate.  1  think  that's  a 
good  thing.  The  world  needs 
more  smart  editorial  these 
days.  The  problem  is,  is  that 
that  has  nothing  to  do  with 
technology.  And  so  when  the 
Internet  came  along,  and  Nap- 
ster came  along,  they  didn't 
know  what  to  make  of  it.  A  lot 
of  these  folks  didn't  use  com- 
puters—weren't on  email; 
didn't  really  know  what  Nap- 
ster was  for  a  few  years.  They 
were  pretty  doggone  slow  to 
react.  Matter  of  fact,  they  still 
haven't  really  reacted,  in  many 
ways.  And  so  they're  fairly  vul- 
nerable to  people  telling  them 
technical  solutions  will  work, 
when  they  won't."— Rolling 
Stone,  Dec.  3. 2003 

"The  subscription  model  of 
buying  music  is  bankrupt.  I 
think  you  could  make  avail- 
able the  Second  Coming  in 
a  subscription  model  and  it 
might  not  be  successful."— 
Rolling  Stone,  Dec.  3, 2003 

"We  were  very  lucky— we 
grew  up  in  a  generation  where 
music  was  an  incredibly  inti- 
mate part  of  that  generation. 
More  intimate  than  it  had 
been,  and  maybe  more  inti- 
mate than  it  is  today,  because 


today  there's  a  lot  of  other 

alternatives.  We  didn't  have 
videogames  to  play.  We  didn't 
have  personal  computers. 
There's  so  many  other  things 
competing  for  kids'  time  now. 
But.  nonetheless,  music  is  re- 
ally being  reinvented  in  this 
digital  age,  and  that  is  bring- 
ing it  back  into  people's  lives. 
It's  a  wonderful  thing.  And  in 
our  own  small  way.  that's  how 
we're  working  to  make  the 
world  a  better  place."— Roll- 
ing Stone,  Dec.  3, 2003 

'*Your  time  is  limited,  so  don't 
waste  it  living  someone  else's 
life.  Don't  be  trapped  by 
dogma— which  is  living  with 
the  results  of  other  people's 
thinking.  Don't  let  the  noise 
of  others'  oprntons  drown  out 
your  own  inner  voice.  And 
most  important,  have  the 
courage  to  follow  your  heart 
and  intuition.  They  somehow 
already  know  what  you  truly 
want  to  become."— Com- 
mencement address  at  Stan- 
ford University,  Jur>e  12, 2005 

"We're  trying  to  compete 
with  piracy.  We're  trying  to 
pull  people  away  from  piracy 
and  say.  'You  can  buy  these 
songs  legally  for  a  fair  price.'  If 
the  price  goes  up  people  will 
go  back  to  piracy,  then  every- 
body loses.  The  labels  make 
more  money  from  selling 
tracks  on  ITunes  than  when 
they  sell  a  CD.  There  are  no 
marketing  costs  for  them.  If 
they  want  to  raise  the  prices 
it  just  means  they're  getting 


a  little  greedy."— Associated 
Press.  Sept.  20. 2005 

"If  the  music  companies  are 
selling  over  90%  of  their  music 
[without  digital  rights  man- 
agement on  CDs],  what  ben- 
efits do  they  get  from  selling 
the  remaining  small  percent- 
age of  their  music  encum- 
bered with  a  DRM  system? 
There  appear  to  be  none.  If 
anything,  the  technical  exper- 
tise and  overhead  required  to 
create,  operate  and  update  a 
DRM  system  has  limited  the 
number  of  participants  sell- 
ing DRM-protected  music. 
If  such  requirements  were 
removed,  the  music  industry 
might  experience  an  influx  of 
new  companies  witling  to  in- 
vest in  innovative  new  stores 
and  players.  This  can  only  be 
seen  as  a  positive  by  the  musk 
companies."— "Thoughts  on 
Music,"  Feb.  6, 2007 

"I  think  people  want  to  enjoy 
their  entertainment  when 
they  want  it  and  how  they 
want  it,  on  the  device  that 
they  want  it  on.  So  ultimately, 
that's  going  to  drive  the  en- 
tertainment companies  into 
all  sorts  of  different  business 
models  ...  If  you're  a  con- 
tent company,  that's  a  great 
thing— more  people  want- 
ing to . . .  enjoy  your  content 
more  often  in  more  different 
ways.  That's  why  you're  in 
business.  But  the  transitions 
are  hard  sometimes."— All 
Things  Digital  conference. 
May  30. 2007 


"We  did  ITunes  because  we 
all  love  music.  We  made  what 
we  thought  was  the  best 
jukebox  in  ITunes.  Then  we 
all  wanted  to  carry  our  whole 
music  libraries  around  with 
us.  The  team  worked  really 
hard.  And  the  reason  that  they 
wortted  so  hard  is  because  we 
all  wanted  one ...  I  mean,  the 
first  few  hundred  customers 
were  us.  It's  not  about  pop 
culture,  and  it's  not  at>out  fool- 
ing people,  and  it's  not  atx>ut 
convincing  people  that  they 
want  something  they  don't. 
We  figure  out  what  we  want. 
And  I  think  we're  pretty  good 
at  having  the  right  discipline 
to  think  through  wrtiether  a  lot 
of  other  people  are  going  to 
want  It,  too."— Fortune,  March 
7,2008 

"What  we  have  to  do  is  fig- 
ure out  a  way  to  get  people 
to  start  paying  for  this  hard- 
earned  content.  This  provides 
us  a  potential  opportunity 
to  provide  them  even  more 
value  than  just  a  Web  page 
and  to  start  to  charge  a  little 
bit  for  that.  What  I  preach 
is  that  I  don't  know  what's 
going  to  work,  but  I  can  tell 
you  as  one  of  the  largest  sell- 
ers of  content  on  the  Internet 
to  date,  the  biggest  lesson 
Apple's  learned  is:  Price  it  ag- 
gressively and  go  for  volume 
- . .  I  think  people  are  willing  to 
pay  for  content.  I  believed  it 
in  music,  I  believe  it  in  media, 
and  I  believe  it  in  news  con- 
tent."—All  Things  Digital  con- 
fererK^,  Jur>e  1, 2010 


SEPTEMBER  JOOl  ] 

''topiomillTon 


.-ION 

■Li  ^ntU. 

INCLUDING 
A  VERSION 

coMPAiiBie 

WITH 

WINDOWS 


I  MARCH  700.1 
FOP  ; 


ANNOUNCES  TH- 
NFW  IPOO  NA>ji 
(PRODUCDRti 
SPtClAL  EDITrON 
TO  BENEFIT  THE 
OtOeAl FUND 
TO  FIGHT  AIDS. 


I  DECEMBER  .1..:^ 

ITUNE^ 


ADS 


I  AUGUST  aOM 

ITL.NESMU5IC5IORE 
LAUNCHES  IN  JAPAN 


JANUARY  30M 

iPflli  WUFFLE 
I  RELEASED 


OCTOflCR  2004 

SfECtAL-CDlTION 
I  LI  J  imi'  RFiFASED 


JUMI3C04 

ITUNES  MUSIC  STORES 
LAUNCH  IN  THE  UNITED 
KiNOOOM,  FRANCE  AND 
GERMAMV 


JANUARr  Jn  .1 

SHLIH-I  :    I   ,■.    ,lr        j-.v.i...  ..I'    ■  .■. 

FIVE  COlL>&S 

AMH.MOT 

EMI  MAKES  CATALOG 
AVAtLABLE  DIGIIAL  RIGHTS 
MJMACEMENT>FREE  ON 
nuN6i«OMIlHON1H 

IPOO  SOtO 

JUUrM07 

ITUNES  MUSIC  STOfiE 
SAieSTOPi  BULHW 
SONGS  MXD 

■  nan    debuts  with 

■  ■■■  TOUCHSCREEN 

CAPABILITY 


I     ON  AUC.  LfaV  I       ANU  NBC 


JAHUABVa009 

ALL  MUStC  DOWNLOADS 
AT  ITUNES  MUSIC  STORE 
AVAILABLE  DICJtAL  RIGHTS 


RECORDING. 
SOCIAL  GAMES; 
IPOD  NANO 
UPDATED  WlIM 
TOUCHSCREEN 


IPCMtUAtrr  Mil 
vtRI/ON  HEfilNS 
SGLLING  iPMONE  4 


ITUNES  MUSIC  STM»E  STARTS 
5EUINO  FULL-LENGTH  MOVIES, 
IPOO  NANO  UPDATED  WITH 
ALUMINUM  SHELL:  »OD  SHUFFLE 
UPDATED  WITH  Bm.T-IH  O-IP 

MAY  300* 

NIKF  -IPOD,  AN  IN. SHOE  SENSOR 
10  I  PACK  WORKOUTS  ON  AN 
IPOO  NANa  IS  RELEASED 


JUNC20M 

ITUNCS  MUStC  StOftE  SALES  TOP 
5  BILl  ION  SONGS  SOLO;  IPHONE  * 
Df  BUIS,  WITH  SUPPOflT  FOR 
THIRD-PARTY  APPLICATIONS 

MAY  MM 

ITUNES  MUStC  STOUt  SIAWn  ■ 
StLLlNO  MOVIES  ON  SAME 
[JAVASDVD  RFIEASE 

APMLMM 

ITUNES  MUSIC  STORE  PASSES 


Copyrighted  mafcrial 


The  Art  Of 
The  Neojingle 

APPLE'S  WAY  VV  I  TH  MUSIC 
IN  ADVERTISING 

BY  JENNIFER  NETHERBY  AND  ANDREW  HAMPP 


Steve  Jobs  didn't  just  reinvent  the  music  business  wnth  the  iPod 
and  iTunes.  he  also  reinvented  the  way  music  could  be  discovered 
through  advertising. 

In  the  iPod — and  now  iPhone — era.  Apple's  TV  spots  have 
made  liberal  use  of  music,  to  the  benefit  of  artists  whose  music 
was  featured  in  the  spots,  ranging  from  the  Ting  Tings  and  Feist 
to  Eminem.  Coldplay  and  Franz  Ferdinand.  But  it  was  often  lobs 
himself  who  had  the  final  say  in  approving  many  of  the  biggest 
songs  to  achieve  breakout  success  from  an  Apple  ad.  "Steve  was 
an  uber-visionary."  says  Josh  Rabinowitz,  senior  VP/director  of 
music  at  the  Cre>'  Group. 

Indeed,  it  was  Apple's  pairings  of  artists  and  advertising  in  2004 
that  paved  the  way  for  many  other  brands  that  would  later  incorporate 
indie  music  into  their  marketing  efTorts.  from  Converse  to  Kia  to  Ve- 
rizon Wireless.  "Apple  is  an  iconic  brand  in  all  forms  of  advertising, 
but  (he>'*re  at  the  forefront  of  how'  effective  music  use  can  be  in  an 
ad."  says  Lauren  King,  talent  music  specialist  at  ad  agency  Mother 
New  York.  "When  an  indie  band  gets  tapped  by  Apple.  thc>''rc  pretty 
much  guaranteed  a  boost  in  sales  and  social  media  buzz." 

The  Nielsen  SoundScan  numbers  proved  this  lime  and  again. 
Feist  got  a  huge  boost  after  her  single "  1 234"  anchored  a  June  2007 
iPod  nano  campaign,  eventually  climbing  to  No.  8  on  the  Billboard 
Hot  100.  (Her  album  The  Reminder  was  iTunes'  biggest-selling  set 
of  2007.)  And  unknown  French -Israeli  singer  Yael  Naim  got  an 
even  bi^er  bump  the  following  year  when  her  song  "New  Soul" 
helped  introduce  the  MacBook  Air  in  |anuary  2008.  By  the  end  of 
February  her  song  was  a  top  10  hit  on  the  Hot  100. 

More  recently,  a  fall  2010  iPod  nano  spot  featuring  Cake's 
2001  song  "Short  Skirt/Long  lacket"  sent  digital  track  sales  of 
the  song  surging  (see  chart). 

Certainly  part  of  the  boost  is  simj^y  the  association  with  Apple's 
iconic  brand.  Being  identified  with  it  means  Apple's  devoted  fol- 
lowing will  listen.  But  more  than  that.  Apple  has  used  music  in  a 
way  that  few  other  brands  have.  The  company  uses  simple  mes- 
saging, no  dialogue  or  voice-over  and  a  mix  of  sounds  and  visu- 
als. And  because  Apple  has  used  (mostly)  indie  music,  the  song 
is  often  identified  as  part  of  the  brand.  It's  virtually  impossible  to 
hear  songs  like  the  Black  Eyed  Peas'  "Hey  Mama,"  Caesars'  "jerk 
It  Out."  Jets  "Are  You  Gonna  Be  My  Girl?"  or  Daft  Punk's  "Tech- 


nolc^ic"  without  picturing  white  headphones  shimmying  across 
youthful  silhouettes. 

"In  the  past,  brands  were  obsessed  with  jingles  to  spread  their 
message  and  sonically  persuade  and  engage  consumers,  but  it 
was  rarely  done  with  elegance  and  taste — or  an  awareness  of  cul- 
ture," Rabinowitz  sa)'s.  Brands  like  Nike  and  Volkswagen  became 
tastemakers  with  songs  on  a  smaller  scale,  but  Apple  redefined 
what  a  brand  could  do. 

"In  using  a  most  discriminated  and  discerning  ear,  and  aligning 
great  and  significant  music  with  rich  imagery  and  simple  mes- 
saging, Apple  has  taken  what  the  jingles  had  done  in  the  past  and 
created  a  new  and  masterful  neojingle,  which  instead  of  literally 
singing  about  the  product,  the  music  Ixxiomcs  the  sound  of  the 
product  and  ui  essence  tlic  product  becomes  inextricably  connected 
to  sound,"  Rabinowitz  says.  "It  feels  not  as  ifthey  borrowed  or  even 
stole  the  music,  but  that  the  music  belonged  to  the  Apple  brand.' 

Not  surprisingly,  bands  covet  Apple  synch  placements,  which 
can  be  as  elusive  as  finding  Willy  Wonka's  golden  ticket.  But  the 
company's  TV  ads  have  shifted  away  from  song  synchs  dur- 
ing the  past  12  months,  focusing  instead  on  describing  the 
features  of  the  iPad  and  the  iPhone  4.  TBWA\Media  Arts  Lab 
still  has  two  music  supervisors  dedicated  to  the  Apple  account, 
but  has  declined  to  comment  on  the  brand's  strategy  since  jobs 
retired  in  August. 

The  good  news  may  be  that  other  brands  are  finding  ways  to 
incorporate  music  as  meaningfully  as  Apple  has,  if  not  as  consis- 
tently. Target  often  uses  great  tracks,  according  to  Mother's  King. 
Some  car  ads  have  featured  a  shot  of  the  vehicle  with  the  right 
music  and  limited  dialogue.  King  cites  as  examples  Buick's  use 
of  the  Airborne  loxic  fcvent's  "Wishing  Well"  and  Cadillac's  place- 
ment of  Phoenix's  "1901." 

But  Apple  has  done  it  better  than  others,  music  supervisor  Mike 
Boris  says.  Boris  worked  with  the  band  Orba  Squara.  getting  its 
music  licensed  for  a  Goodyear  ad  a  year  before  Apple  used  the  in- 
strumental track  of  the  group's  song  "Perfect  Timing"  for  its  first 
iPhone  ad.  The  sales  impact  was  immediate,  according  to  Boris. 

"For  the  most  part.  Apple  has  stuck  to  music  that's  mostly 
acoustic,  sparse  and  organic."  he  says.  "It's  almost  its  own 
genre  now."  •  •• 


SYNCHS  IN  THE 
SPOTLIGHT 

Steve  Jobs  had  an  ear  for  music,  both  indie  and  mainstream,  and 
often  cherrypicl<ed  the  songs  featured  in  some  of  Apple's  best- 
known  spots  of  the  last  decade  (for  example.  Feist's  "1234"  for 
an  IPod  nano  commercial).  The  ads  gave  a  tremerxlous  aware- 
ness boost  and  sales  lift  to  emerging  artists,  as  well  as  superstars 
like  U2  and  Coldplay. 
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promoting 
Die  in  1998: 
a  TV  ad  for 
iPod  nano 


Apple  CEO  STEVE  JOBS 
holds  a  new  mini  iPod  at 
the  2004  Macworld 
conference  in  San 
Francisco.  He  announced 
several  new  products,  in- 
cluding the  mini  iPod  and 
iLife  4  software. 


[FROM  THE  BILLBOARD  ARCHIVES] 

The  iTunes 
Boom 

IN  200  1 .  BILLBOARD'S  BRIAN  GARRITY  AND  SCOTT  BANERJEE 
CHATTED  WITH  STEV  E  JOBS  ON  THE  ONE-YEAR  ANNIVERSARY 
OF  I  TL  NES.  TO  SAY  ITUNES  HAD  CHANGED  EVERYTHING? 
MASSIVE  UNDERSTATEMENT. 


MAY  1, 2004 — UlrimaieK ,  the  digital  music  revolution  wouldn't  be 
where  it  is  today  without  Steve  Jobs,  who  threw  open  the  doors  to 
i1\ines.  Apple  s  virtual  music  store,  one  year  ago.  Since  co-found- 
ing Apple  in  1976.  the  company  chief  executive  has  revolutionized 
the  vrorid  with  popular  innovations  such  as  the  Macintosh  PC.  its 
widely  1 1  >|iifd  operating  system ,  the  mouse  and  the  color  monitor. 
Now  he's  doiif  it  again. 

Before  1 1  uiit  s  opened  a  year  ago  on  April  28.  record  bbels  had 
been  searching  tbr  an  cffettivc  alternative"  to  their  nemesis:  illegal 
jxTr-to-[M'cr  file-sharing  networks.  All  five  majors  took  a  chance 
on  lobsjnd  his  plan  to  sell  songs  for  99  cents  through  iTunes.  A 
year  later,  nuisu  pirates  are  slowly  being  converted  into  music 
buyers,  and  some  are  calling  the  innovation  a  possible  savior  of 
the  !k- league  red  industry. 

■'irunes  provided  an  important  glimmer  of  hope  for  an  Indus- 
try that  was  really  under  siege."  says  Gary  Sherman,  president  of 
the  mdustry's  trade  group  the  Rl  AA.  Now  iTunes  is  projected  to 
sell  more  than  125  million  songs  per  year. 

When  you  launched  ITunes  one  year  ago,  people  were 
skeptical.  One  year  later,  ITunes  Is  a  huge  success. 
What  did  it  take? 

WhenwcbutiLlied  iTunes.  the  1^1  dcnvnload  market  was  dead;  it 
was  3  f;n  li  I  re.  There  were  three  things  that  we  were  able  to  bring  to 
it.  Many  of  tlie  legal  models  had  been  subscription-based.  We  fell 
Strongly  th.^t  people  didn't  want  to  rent  their  music.  If  they  were 
old  enough  to  buy  LPs,  CDs.  cassettes,  they  didn't  want  to  rent 
it.  they  wante  d  to  buy  it.  With  DVDs,  the  pendulum  has  swung 
from  retiring  your  movies  tobuyingandowningthem.  You've  go! 
people  like  Blnckbusier  hurting. 

There  needed  to  be  some  commonality  and  simfrficity  in  terms 
of  pricing.  Wv  had  to  work  with  the  labels  and  convince  them  that 
uniformity  ut  pricing  in  terms  of  singles  and  uniformity  of  per- 
sonal use  I  l^:tlls  were  paramount  to  make  this  work.  We  fought 
very  hard  tor  iliai,  and  we  were  successfiil.  The  second  component 
was  the  i  l  unes  Mu.sic  Store.  It  kicks  simple,  but  it's  a  complex  piece 


of  technology.  Our  competitors  saw  this  and  thought  they  could 
create  one  of  these  in  a  month.  It  turned  out  to  be  a  fot  harder  than 
it  k)oks.  And  then  the  third  thing  was  marketing  We've  invested 
a  lot  to  market  iTunes.  We  see  that  as  an  investment  we'll  have  to 
continue  to  make  for  years  to  come.  A  lot  of  our  competitors  don't 
want  to  or  don't  have  the  money  (o  make  that  marketing  investment. 

Has  ITunes  helped  bring  back  music  Into  people's  lives? 

Oh,  there's  no  question ...  On  the  iTunes  Music  Store,  someone 
has  bought  over  93%  of  the  songs  just  once,  and  that  included 
over  a  half-million  songs.  This  is  not  a  service  that's  just  selling 
the  hits.  There's  a  tremendous  breadth,  interest  in  music  on  the 
eclectic  edge.  The  most  important  thing  we  did  is  let  people  lis- 
ten to  30-second  previews  for  free.  People  are  listening  to  songs 
they've  never  heard.  When  they  hear  20%-25%  of  the  song  for  free, 
they  get  a  chance  to  bounce  all  around  the  store. 

What  is  your  view  on  the  album  as  an  art  form,  and  to 
what  extent  has  the  personalized  playllst  displaced  It? 

Well,  first,  let's  look  at  the  data.  )ust  under  half  the  songs  we've 
sold  are  part  of  albums.  We  have  given  our  customers  a  choice. 
They've  chosen  to  buy  half  their  music  as  songs  and  half  as  al- 
bums. I  think  that's  terrific.  And  frankly,  it  surprises  everyone, 
includingus.  We  thought  the  album  ratio  would  be  less.  Now,  the 
way  we  do  pricing  is  wc  price  the  s*)ngs  al  99  cents  but  we  let  the 
albums  float  depending  on  how  much  we  have  to  buy  them  for 
from  the  labels.  The  album  percentage  could  be  higher  if  the  labels 
let  us  price  them  more  competitively.  Personally,  I'd  like  to  see  a 
J7.99  album.  Rather  than  buy  three  songs  ofTan  album,  1  think 
more  people  would  buy  the  entire  album  if  it  were  priced  at  $7.99. 

Are  there  concerns  on  your  part  In  terms  of  wholesale 
pricing  strategies? 

The  important  thing  is  to  keep  the  price  of  the  single  no  higher 
than  99  cents.  The  customers  have  told  us  loud  and  clear  that 
that's  what  they  want,  and  we're  pretty  passionate  about  that.  It's  a 


little  bitofacounterbalarKe  to  the  labels  overpricing  the  albums, 
because  the  customers  will  just  buy  the  singles.  The  labels  have 
an  irKentive  to  price  the  albums  attractively  in  light  of  the  99  cent 
singles.  That's  the  key.  The  interesting  thing  is  that  the  music 
companies  don't  know  their  customers.  There's  nodirect  link.  To 
them.  Best  Buy  is  the  customer.  But  we  know  the  customers  now. 
We've  got  a  really  good  feel  for  some  of  these  issues.  We  know  that 
the  customers  think  that  99  cents  is  a  really  good  price  fora  song, 
but  they  don't  want  to  pay  a  penny  more  than  that. 

Exciusives  are  increasingly  popular  on  ITunes.  Will 
we  see  more  of  these? 

We  like  it  and  we  promote  it.  I  think  pet^Ie  see  fHines  as  an  in- 
teresting way  to  break  a  new  record.  We've  got  millions  of  people 
a  day  going  to  iTunes  to  see  what's  new.  We  had  an  "American 
Idol'  Istar]  break  an  album  on  iTunes.  and  it  was  No.  2  for  a  week. 
I  think  you're  going  to  start  to  see  more  and  more  of  that. 

What's  your  take  on  the  compatibility  landscape  of 
the  digital  music  Industry? 

The  only  people  talking  about  that  are  the  sour  grapes  comments 
from  the  guys  that  are  losing.  I  don't  think  customers  are  talk- 
ing about  that  at  all — they're  just  going  out  and  buying  an  iPod. 

CDs  and  DVDs  play  in  the  same  devices.  Shouldn't 
the  same  level  of  simplicity  exist  for  downloads? 

The  iPod  will  load  M  P3s  from  anywhere.  You  can  go  buy  a  CD  and 
run  it  on  any  jukebox.  You  can  run  iTunes  on  Windows  and  load 
these  tunes  into  vx>iir  iPod.  The  i  Pod  can  take  music  from  anywhere. 
The  iPod  had  a  market  share  as  of  last  December  of  46%  of  all  the 
MP3  players  sold  in  December.  That's  irxiluding  the  $50  players. 
Most  of  those  are  given  as  gifts,  but  they're  never  used  because  they 
only  hold.  like.  IG  songs.  If  you  look  at  the  portaUe  music  players 
that  are  in  use — there  aren't  statistics  on  this — but  our  guess  is 
the  iPod  is  well  over  lialf  And  the  iTunes  Music  Store  has  a  mar- 
ket share  of  70%  of  the  legally  downloaded  music  in  this  country. 

How  do  you  view  the  subscription  model? 

We  have  more  discussions  with  the  content  owners  than  anyone 
else.  This  is  something  we've  pursued  right  from  day  one.  If 
for  $10  a  month  you  could  put  10,000  songs  on  your  iPod,  we'd 
like  to  know  about  it.  But  you  can't,  because  there's  no  business 
model  that  makes  sense  for  the  labek.  or  the  subscription  fees 
you  would  have  to  pay  are  ridiculous.  It  doesn't  matter  what  kind 
of  technology  we  develop  or  Microsoft  develops  for  something 
like  that  if  there's  no  content  to  be  licensed  with  acceptable  terms 
to  use  it.  One  of  the  failures  of  technology  companies  is  that  they 
build  technologies  thinking  everything  else  will  work  out.  Look 
at  Microsoft's  tablet  PC.  It's  a  terrible  failure,  fust  because  you 
build  it  doesn't  mean  they  will  come. 

Do  you  perceive  Illegal  file  sharing  as  a  continuing  threat? 

There  will  always  be  music  on  the  Internet  that  people  can  steal. 
What's  new  is  not  theft.  What's  new  is  a  distribution  channel  for 
stolen  property  called  the  Internet.  So  there  will  ahvays  be  illegal 
music  on  the  Internet. 

We  have  to  offer  a  far  better  experience  than  you  can  get  by 
stealing  music.  We  have  to  offer  reliable,  fast  downloads;  pristine 
encoding;  we  have  to  offer  a  phenomenal  u.ser  interface  that  lets 
you  sample  music  and  learn  about  artists.  We  hav^e  to  do  it  for  a  re- 
ally reasonable  price,  and  you  have  to  compete  with  stealing  music; 
we're  in  the  early  stages  of  competing  successfully  with  stealing 
music,  and  no  one's  going  to  claim  that  the  tide  has  been  turned, 
but  we  have  a  little  glimmer  of  light  at  the  end  of  the  tunnel. 

And  hopefully  wath  a  lot  of  work  over  the  next  few  years  that 
will  grow,  and  we'll  see  the  legal  download  market  as  10%  of  the 
legal  music  sold  on  CDs  in  the  next  four  or  five  years.  I  think  in 
the  course  of  10  years,  that  can  be  pretty  explosive;  that  it  can  be 
much  higher  in  10  years.  I  think  over  time  we're  going  to  make 
some  serious  headway.  And  I  think  we've  shown  the  way,  all  in 
one  year.  •  •  ■ 
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"The  world  has  lost  a  visionary-.  And  there 
may  be  no  greater  tribute  to  Steve's 
success  than  the  fact  that  much  of  the 
worid  learned  of  his  passing  on  a  device 
he  invented." 

— President  Baiack  Obatna 

'No  words  can  adequately  express  our 
sadness  at  Steve's  death  or  our  gratitude  for 
the  opportunity  to  work  with  him.  We  will 
honor  his  memory  by  dedicating  ourselves 
to  continuing  the  work  he  loved  so  much." 

— Apple  CKO  Tim  Cook, 
in  a  memo  to  Apple  employees 

'Steve  and  I  first  met  neariy  30  years  ago. 
and  have  been  colleagues,  competitors  and 
friends  over  the  course  of  more  than  half 
our  lives  ...  For  those  of  us  lucky  enough 
to  gel  to  work  with  him,  it's  been  an 
insanely  great  honor." 

— Microsoft  chairman  Bill  Gates 

@>SteveCase:  1  feel  honored  to  have  known 
Steve  lobs.  He  was  the  most  innovative 
entrepreneur  of  our  generation.  His  legacy 
will  live  on  for  the  ages. 

— AOL  co-founder  Steve  Case, 
chairman  of  the  Case  Foundation 

(g)RonASpaulding:  RIP  Steve  jobs.  You 
changed  our  culture  forever.  Our  future  is 
a  bit  more  dim  without  you  in  it. 

— Fontana  Distribution  president 
Ron  Spaulding 

©benjaminmadden:  Damn.  RIP  STEVE 
jOBS.  Thanx  for  all  the  stuff  you  gave  us. 
Life  is  SHorL  Live  it  up. 

— Good  Charlotte's  Benji  Madden 

i@)SonicbidsPanos:  Steve  [obs.  You 
changed  my  life. 

— Sonicbids  founder  Panos  Panay 

©THEREALSWIZZZ:  RfPS  STEVE 
jOBSTHEGREAT!  HECHANGED 
OUR  WORLD  IN  MANY  WAYS  NOW 
HE  IS  GOING  2  ANOTHER  WORLD  OF 
GREATNESS  1  GUESS  HE  GRADUATED 
WITH  HONORS 

— producer/ MC/DI  Kasseem 
"Swizz  Beatz"  Dean 

@MileyCyrus:  Thank  you  for  connecting 
all  of  us  Mr.  fobs.  RIP 

— Miley  Ray  Cyrus 

@atrak:  It's  pretty  amazing  how  Steve 
Jobs  was  able  to  personify  everything  great 
about  Apple.  All  we  can  say  is  thank  you. 

—  Fool's  Gold  co-founder 
Alain  "A-Trak"  Macklovitch 

@)patrick  ^wilson:  I  liked  the  part  of  Steve 
lobs  that  wasn't  afraid  to  tell  someone  they 
were  fucking  up. 

— Weezer's  Patrick  Wilson 

ig)MarcusTGrant;  you  put  the  world  in 
our  palms. 

— the  Collective  s  Marcus  Grant 


STEVE  JOBS  and  wM.  LA 
POWELL  on  the  red  <  up-  i 
82nd  annual  AcadL  iii  ,  a  .-. 
in  2010  at  HoHywonri  Kr 
Theatre:  fnset:  Jobs  tiiJ 
co-founder  BILL  GAT  E  S 
questions  at  a  May  1985 
conference,  held  at  (S^w 
Tavern  on  the  Groen.  to  announce 
Microsoft's  Excel  program. 


What 
People 
Said 


TIIKRI]  UTIONTO 
JOBS' DEATIinAS 
SWIFT  AND  PASSIONATE 


(g)quei^lo\'e.  Adopted.  DropOut. 
FontLover.  LSDlover,  Dreamer.  Innovator. 
Fired  from  his  own  Apple  Ice.  Pixarlogist. 
338  PATENTS!  philanthropist.  #JOBS 

— the  Roots'  Ahmir 
".^uestlove"  Thompson 


ig)ethank:  Ifanyone  sees  Woz  at  the 
Outback  across  from  Innnite  Loc^.  give 
him  a  hug. 

— Former  Warner  Music  Group 
technology  executive  Ethan  Kaplan 

@bunyan71: 1  had  the  distinct  honor  of 
working  with  Mr.  |obs  on  the  "Lose 
Yourself"  iTunes  commercial.  He  was  so 
hands-on  and  brilliant.  RIP 

— Shady  Records  co-foutider/ 
Eminem  manager  Paul  D.  Rosenberg 

"  He  made  a  new  generation  realize  that 
they  had  to  pay  for  music  and  that  it  is 
a  tough  battle  when  you  are  competing 
against  free." 

— Martin  Bandier.  Sony/ATV  Music 
Publishing  chairman/CEO 

"Sieve  and  I  certainly  disagreed  about 
some  issues,  as  business  partners 
sometimes  do,  but  I  respected  him  not  only 
for  his  astounding  genius  but  for  what  set 
him  apart  from  so  many  other 
technological  innovators:  his  deep  love  of 
music.  I  believe  much  of  his  amazing 
success  is  attributable  to  just  that — hts 
ability  to  envision  devices  and  the  listening 
experience  from  the  perspective  of  a 
passionate  music  fan.  He  is  irreplaceable.' 

— ^Warner  Music  Group  chairman 
Edgar  Bronfman  |r. 

"I  found  him  to  be  a  very  shy  person,  and 
yet  a  very  deep  person — an  unusually 
soulful  person  to  be  in  a  position  of  power." 
— Paul  Vidich,  former  executive  VP  at 
Warner  Music  Group,  the  first  major  to 
sign  with  iTunes 

"It's  almost  incomprehensible  that  such 
a  force  of  nature  could  ever  be  subdued, 
much  less  stilled.  With  his  passing  the 
world  has  lost  a  rare  original,  Disney  has 
lost  a  member  of  our  family,  and  I  have 
lost  a  great  friend.  An  incomparable 
inno\'ator,  Steve  Influenced  two  separate 
centuries  and  forever  chang^  what  we 
believe  is  possible." 

—Walt  Disney  Co.  president/CEO  Bob 
iger.  in  a  memo  to  Disney  employees 
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CONSOLIDATION,  CROSS-PROMOTION. 
BRAVADO.HOTTOPICAND 
LIVE  NATI6N  MERCHANDISING. 
NORDSTROM  AND  URBAN 
OUTFITTERS.  LOTS  OF  INTENSE 
COMPETITION.TODAY'SMERCHBIZ 
IS  STRONG-AND  GROWING. 
BYRAYWADDELL 

ILLUSTRATION  BY  WARD  SUTTON 

In  the  traditional  hierarchy  oflhe  music  business,  iflouring  was 
last  10  be  invited  to  the  party,  merchandising  was  relegated  to 
the  kids'  table. 

Now.  as  the  live  business  has  ascended  to  the  top  of  the  music 
industry  food  chain,  the  nierch  business  has  not  only  moved  up 
in  iitatus  accordingly  but  also  transcended  its  live  events  bound- 
aries to  become  a  powerful  revenue  force  in  its  own  right,  driven 
not  only  by  innovative  live-music  bundling  concepts,  but  an  ever- 
expanding  Internet  distribution  channel  and  a  growing  music 
apparel  presence  at  retail. 

In  short?  Music  merchandising  has  matured.  In  the  past, 
merch  deals  for  artists  were  set  up  much  like  a  label  deals,  with 
advances  {and  recoupment  by  the  merch  company),  royalty  rates 
and  revenue  percentages.  But  where  they  once  were  only  as  long- 
lived  as  a  lour  or  album  cycle,  increasingly  today  merch  deals 
last  longer  and.  like  label  conttatts,  have  grown  more  coniplrx. 

"If  I  were  to  say  they  were  all  getting  easier.  I'd  be  getting 
slammed  the  next  day."  says  Tom  Bennett.  CEO  of  Bravado,  a 
subsidiary  of  Universal  Music  Group  (UMG).  "But  I  would  say 
that  most  artists,  because  of  the  nature  oftheir  earning  capacity 
and  the  way  the  pie  is  split  up  now.  are  very  inten.sely  focused  on 
what  their  piece  of  pie  is  on  the  merchandising." 

Merch  is  "increasingly  integrated"  into  an  artist's  career 
now.  according  to  Live  Nation  Merchandise  CEO  Dell  Furano. 
"In  the  last  five  years  in  particular,  merchandising  by  artist 
managers  and  the  merch  companies  starts  with  the  single 


release,  starts  with  the  album,  starts  with  the  tour,"  he  says. 
"We  have  a  lot  more  cross-marketing.  That's  a  growing  trend. 
Sell  the  music,  sell  the  merchandise,  sell  it  together,  package 
it  and  cross-promote  it." 

Like  the  rest  of  the  music  industry,  the  merch  business  has 
undergone  widespread  consolidation.  The  two  biggest  players  are 
Live  Nation  Merchandise  (a  subsidiary  of  Live  Nation  Entertain- 
ment) and  UMC's  Bravado.  Beyond  that,  Cinder  Block  and  Dream 
On,  Dreamer  are  two  of  only  a  handful  of  remaining  indepen- 
dents. Another  factor  is  label-run  merch  companies,  exclusive 
ofthe  Bravado/UMG  situation — a  result  of  labels  acquiring  as 
many  rights  as  possible  in  signing  recording  contracts. 

"If  you're  a  band,  you  have  more  choices,  particularly  in  your 
concert  merchandising"  Furano  says,  citing  labels,  major  firms, 
independents  and  DIY  as  options.  "Some  bands  will  decide  to  do 
the  merchandising  themselves.  And  then  each  step  becomes  a 
little  more  complicated.  You  have  the  concert  mercharvdising,  you 
have  the  retail  merchandising,  and  you  have  your  e-commerce. 
Different  merchandise  companies  have  different  strengths  in 
diflereni  areas." 

There's  a  wealth  of  options,  but  some  see  a  dearth  of  exper- 
tise. "There  aren't  a  lot  of  people  out  there  that  arc  veterans  of 
the  business,"  says  joseph  Bongiovi,  co-founder  of  Brothers  En- 
tertainment Merchandise,  recently  acquired  by  AEG  Live  sub- 
sidiary BandMerch, 

The  number  of  options  available  to  artists  "depends  on  what 
they  want  to  do."  Bennett  says.  "!  believe  the  performance  of 
certain  music-related  merchandising  companies  has  dramati- 
cally improved  over  the  last  five  years."  but  he  adds  that  it  s  very 
tough  for  smaller  companies  to  compete  on  the  scale  of  what 
Bravado  does. 

"We've  improved  the  service,  the  team;  we  do  more  and  differ- 
ent types  of  things,"  Bennett  says.  "It's  harder  for  others  to  com- 
pete at  that  level,  and  therefoa-  for  a  new  act — assuming  you're 
a  new  act  with  aspirations,  hopes  and  dreams — like  anything 
else  you  want  to  gel  into  bed  with  the  best  company  you  can. 
So  there's  actually  less  choice  for  full-service  merchandising." 

As  VP  of  merchandising  at  Sony  Music,  Mat  Vlasic  over- 
sees the  merch  initiatives  across  all  Sony  labels,  and 
works  wilh  inlcrnationa)  jffiUaie:*  a.s  well.  All  mtrch 
activity  at  Sony  exists  under  the  Thread  Shop  banner, 
initially  an  Epic  Records  endeavor  tliat's  now  used  primar- 
ily as  a  retail  brand  for  music-mercli  efforts  al  retailers  like 
Nordstrom  and  Urban  Outfitters.  Vlasic  estimates  that  about 
85%  of  all  new  record  contracts  today  include  some  element 
of  merch  rights. 

"Some  labels  are  more  aggressive  in  getting  [merch  rights] 
thati  others,  and  some  oflhe  deals  arc  so  highly  competitive  that 
they  start  taking  some  of  those  rights  off  the  table  wlien  they  sign 
the  deals."  Vlasic  says.  "The  various  business  and  legal  affairs 


/ 


/ 
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'The  big  miss  with 
all  these  rights  we 
have,  and  all  these 
great  artists,  is  we 
were  basically  only 
selling  a  T-shirt" 

-TOM  BENNETT,  BRAVADO 
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people  who  are  negotiating  those  deals  have  our  pitch  template, 
and  will  rope  us  in  as  needed  to  talk  to  managers." 

And  it's  not  just  deal<;  for  new  artists.  "We're  also  going  back 
(o  our  more  established  or  iconic  artists  and  doing  deals  with 
them,"  Vlasic  says.  "We  just  did  a  new  deal  with  the  Strokes  to 
do  all  their  stuff,  and  we  just  closed  a  deal  with  Bob  Dylan,  which 
is  really  a  first  for  him  at  licensing  and  retail.  He's  always  had 
tour  mcrch.  but  thai  was  it." 

These  deals  are  structured  "7  million  different  ways,"  Vlasic 
adds.  Sometimes  it's  just  a  matter  of  artists  having  a  seamless 
merch  operation.  "Generally,  on  the  newer  acts  we're  already 
going  to  be  running  their  website,  so  it  just  makes  sense  to  have 
an  online  store  intertwined,  and  we  might  as  well  do  their  tour 
and  retail  merch,"  he  says.  "We'd  obviously  like  to  do  it  all.  but 
in  the  case  of  Dylan,  he's  had  a  touring  situation  for  many  years, 
and  it  wasn't  an  option  to  change." 

Most  in  the  industry  agree  that  labels  eagerly  acquire  merch 
rights,  but  operate  them  with  varying  degrees  of  expertise.  The 
skills  involved  are  complex. 

"Label  mcrch  operations  have  gotten  a  bit  better,  but  the  abil- 
ity to  issue  the  contract,  develop  the  artwork,  clear  the  rights,  get 
the  product  approved,  run  it  parallel  with  the  management  firm 
so  they're  in  the  final  stages  of  releasing  the  record,  manufac- 
turing the  product  for  the  lowest  price,  manufacturing  the  right 
amount  ofthe  product,  shipping  it.  collecting  the  money,  pay- 
ing the  royalty  and  doing  every  step  of  that  process  at  the  lowest 
possible  cost  structure,  that  requires  a  lot  of  expertise,"  Furano 
says.  "The  margins  are  thin,  h's  very  competitive." 

Vlasic  admits  that  the  merch  biz  has  been  a  learning  experi- 
ence. "We've  grown  organically  over  the  last  three  or  so  years. 
We've  learned  just  as  you  learn  anything — you  make  mistakes, 
you  fix  them,  you  hone  your  craft,  you  invest  in  infrastructure, 
you  invest  in  talent  acquisition,  you  build  the  business."  he  says, 
adding  that  the  challenges  are  many.  "This  is  a  company  that's 
been  set  up  to  just  .sell  music,  so  to  start  incorporating  T-shirts 
and  stickers  and  buttons  is  a  challenge.  Bui  you  learn  and  you 
build-  We've  done  a  good  job." 

Bennett  points  out  that  Bravado  shouldn't  be  compared  to 
mcrch  operations  at  some  labels.  "Bravado  is  not  a  bolted-on 
business,"  he  says.  "We  don't  just  represent  Universal  acts.  We 
represent  acts  as  diverse  as  Michael  [ackson  on  Sony.  Metallica 
on  Sony  in  the  U.S..  Katy  Perry  on  EMI.  Red  Hot  Chili  Peppers 
[and]  a  ton  of  other  projects." 

The  top  executives  at  Bravado  have  more  than  a  century  of  ex- 
perience in  the  merch  business,  Bennett  says.  "That's  not  some- 
thing you  can  get  easily,  or  the  relationships  that  come  along 
with  that,"  he  adds.  "We're  trying  to  run  [Bravado]  very  much  as 
a  stand-alone  business  that  has  to  justify  what  it  does  and  how 
it  does  it  to  each  and  every  one  of  its  artists,  regardless  of  what 
label — if  they're  even  on  a  latx;!." 

Even  if  they  don't  directly  see  revenue  from  merch  sales,  the 
labels  have  come  to  realize  they  can  benefit  from  strat^c  mer- 
chandising programs. 

"For  certain  releases,  merch  is  really  helping  to  drive  the  CD 
release.  For  Lady  Gaga,  we  had  a  humongous  merch  program  at 
many  retailers  all  around  the  world.  Getting  that  image,  and  the 
news  out  there  that  the  product  was  coming,  was  well-driven  by 
apparel-type  retailers."  Bennett  says.  "It's  rare  now  that  an  act 
of  any  level  would  look  to  release  a  record  without  at  least  trying 
to  understand  what  value  the  merch  component  could  bring. 
Becau.se  merch  will  sell  a  lot  around  the  release  of  a  new  record, 
or  add  to  the  visibility  of  the  project  or  both.  It's  integral,  and  it's 
great  to  see  artists,  managers,  retailers  and  record  companies 
alike  are  all  getting  it." 

And  if  a  merch  company  like  Live  Nation  Merchandise 
finds  itself  alternatively  cooperating  and  competing  with 
labels,  "that's  just  life,"  Furano  says.  "The  approach  hasn't 
changed:  "Can  we  make  the  artist  more  money  from  more 
sources  in  his  merchandising  on  a  worldwide  basis — touring, 
retail,  licensing,  e-commerce — than  our  competitors?  Can  we 
do  it  with  better  service?"  Every  day  we  go  to  the  office  and 
that  is  our  focus.' 

Live  Nation  Merchandise  has  about  100  clients,  down  about 
40  from  recent  years.  "We  trimmed  our  roster  some,  focused  on 
artiisLs  where  we  have  long  relationships  with  the  management 
firms,  and  we  focused  on  more  established  artists."  Furano  says. 


The  Internet  has  created  opportunities  for  bands  to 
chart  their  own  mcrch  course.  "There  a  re  bands  out 
there  that  have  no  record  deal,  no  management,  and 
they're  aresellingthousandsofT-shirts  at  Hot  Topic" 
BandMerch's  Bongiovi  says.  "The  reason  Hot  Topic 
is  having  so  much  success  is  they  understand  the  re- 
gional part  ofthe  business.  They  also  embrace  what 
we  used  to  call  'cult  followings.'  meaning  a  smaller 
niche.  Now  a  cult  following  is  millions  online." 
Bongiovi  says  BandMerch  is  targeting  develop- 
ing bands  to  help  them  "extend  their  brand,  reach  more  kids  and 
give  ihem  better  tools  online  and  on  the  merchandising  side  to 
help  them  on  tour,  as  well  as  better  ways  to  get  iheir  products  out 
to  retail."  he  says.  "You  become  a  resource  for  emerging  talent 
at  a  time  when,  if  you're  an  emerging  talent,  you're  not  going  to 
become  huge,  but  you're  definitely  going  to  be  able  to  maintain 
a  business  for  yourself  Some  of  these  bands  just  on  their  down- 
loading alone  are  making  tens  of  thousands  of  dollars  a  month.' 

just  as  UMG's  relationship  with  Bravado  can  add  value  for 
both  act  and  label.  BandMerch's  affiliation  with  AEG  Live  can 
provide  juice  when  the  latter  can  add  a  merchandising  compo- 
nent to  a  tour  offer. 

Still,  "it  has  to  be  right  for  the  artist."  Bongiovi  says.  "In  bringing 
a  tour/merch  deal  to  the  table,  there  are  ways  to  make  it  more  ben- 
eficial to  the  artist,  but  ultimately  it  comes  down  to: '  If  you're  smart 
as  a  brand,  what's  the  best  company  for  you  to  extend  your  brand? 
Who's  going  to  give  you  the  right  attention  to  take  your  brand  to 
the  next  level,  to  take  your  database  from  100.000  people  online  to 
a  few  million  people,  which  ultimately  allows  you  to  maybe  not  do 
a  record  deal  next  time?'  You  don't  have  to  worry  about  selling  mil- 
lions of  records  anymore;  you  sell  a  few  hundred  thousand  and  make 
more  money  [with  merch|  than  you  did  selling  a  million  [records!." 

And.  as  Live  Nation's  new  affiliation  with  UMG  through  Live 
Nation's  Front  Line  division  has  a  strategic  ticketing  element  to 
it.  Bongiovi  believes  the  relationship  between  BandMerch  and 
AEG  Live  has  promising  potential  as  the  latter  ramps  up  its  own 
ticketing  operation,  Outbox  Enterprises. 

"(AEG's]  new  ticketing  system  will  help  us  create  what  1  want 
to  create:  a  one-stop  place  for  any  given  property."  Bongiovi  says. 
"You  have  property  X,  and  they  have  an  e-commerce  site  or  shop- 
ping cart  connected  to  their  website — you  should  be  able  to  buy 
everything  about  that  property  at  that  one  place.  You  don't  have 
to  go  one  place  for  the  music,  somewhere  else  for  the  merch, 
somewhere  else  for  the  tickets,  .somewhere  else  for  the  screen- 
savers,  somewhere  else  for  the  ringtones." 

Smaller  merch  companies  tout  their  boutique  approach,  saying 
it  allows  for  more  focus  on  each  artist.  Large  companies  counter 
with  scale  and  leverage. 

Vlasic  believes  many  bands  don't  maximize  their  merch  rev- 
enue potential,  sometimes  sacrificing  earnings  for  autonomy. 

"A  lot  ofbands  when  they  start  out  realty  want  to  do  it  themseh'es. 
and  that  works  up  until  a  certain  point  vArere  they  need  a  professknial 
to  take  over  ar>d  monitor  inventory,  especially  for  touring,"  he  says. 
"1  see  why  tlvcy  want  to  do  it  themselves.  They  think  the  margins 
are  going  to  be  better,  they  think  they're  going  to  make  more  money, 
but  the  reality  is  when  they  don't  have  SMnebody  who  can  be  really 
dedicated  to  inventory  management,  they  don't  necessarily  know 
how  to  pn^rty  menJiandise  product  There  a  re  also  a  lot  of  missed 
opportunities  at  retail  that  some  bands  forgo.  They  don't  think  it's 
wxjfth  it,  or  they  think  it  might  negatively  impact  their  fan  base." 

If  there  is  a  missed  opportunity  out  there,  Bennett  believes  it 
may  be  the  lack  of  deeper  product  lines  from  artists.  "Tlie  biggest 
miss  is  people  like  us  and  our  competitors  are  not  doing  enough 
of  either  the  slightly  more  up-market  or  more  varied  product."  he 
says.  "The  big  miss  with  all  these  rights  we  have,  and  all  these 
great  artists,  is  we  were  basically  only  selling  a  T-shirt." 

Overall,  Bennett  says  he  "couldn't  be  more  excited"  about  the 
state  of  music  merchandising,  'It's  one  ofthe  few  areas  of  our 
business  that  came  through  this  thing  called  'the  great  recession' 
relatively  intact,  and  it  really  does  feel  that  touring  is  coming  back 
strong,"  he  says.  "Retail  is  strong,  online  sales  are  growing,  and 
it  feels  like  quite  a  stable  force  in  the  business."  • 


NashviUe-based  Ray  Waddell  ((g>bUlboardiour}  is  execi*tive  director 
of  content  and  programming  far  louring  and  live  entertainmrni  at 
Billboard.  I  h  writes  the  uwWy  On  the  Road  column. 
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The  Changing 
Rules  Of 

(Moving  Merch  On) 
The  Road 


Live  Nation  Merchandise  CEO  Dell  Furano  says  merch  per- 
caps  are  "down  slightly"  overall,  but  points  out  that  a  variety 
of  factors  influence  sales.  "We  don't  measure  the  same  way 
you  measure  ticket  sales."  he  says.  "Arenas  and  our  big  head- 
liners  continue  to  do  really  solid  business  at  a  consistent  level. 
Artists  that  tour  in  the  summer,  if  they  don't  have  a  record,  the 
tour  sales  will  be  down  by  a  third.  If  you  have  a  new  record  and 
a  major  tour,  we'll  do  good  if  not  better  per-heads  as  last  time. 
Overall,  I'd  say  solid  to  good  with  areas  of  softness." 

Through  Live  Nation's  multirights  deals  with  such  acts  as  Ma- 
donna. U2.  Shaitira.  Nickelback  and  Jay-Z,  Live  Nation  Merchan- 
dise has  "buitt-in"  deals  with  world-class  artists,  but  that's  only  a 
small  percentage  of  the  merch  division's  100-plus  client  roster. 

"You  got  to  know  which  ponds  to  fish  in,"  Furano  says.  "You 
always  fish  in  the  pop  pond.  And  you  always  keep  your  pole  in 
the  country  pond,  too.  Country,  p>op,  rock,  alternative— those  are 
always  the  strongest  areas  with  the  biggest  breakout  potential, 
which  is  what  we  always  look  for." 

In  terms  of  trends,  "shirts  are  still  king,  and  caps,"  Furano 
says,  "pyobably  the  biggest  change  is  [that  there's]  much  more 
overseas  touring.  We're  doing  per-heads  in  Moscow  that  we've 
never  seen  before;  Eastern  Europe  like  we've  never  seen  before: 
Greece.  In  South  America,  where  they  used  to  be  10%  of  what 
we  do  [stateskle],  they're  now  a  third  of  what  we  do  here.  These 
global  tours  are  an  important  element." 

Even  If  shirts  and  hats  are  mainstays,  the  styles  of  merch  are 

evolving,  "from  two-fers  a  few  years  ago,  to  txjmouts  last  year,  to 
a  combirwtion  of  things  this  year,"  BandMerch  president  Joseph 
Bongiovi  says.  "Items  for  women  are  becoming  more  prevalent. 
Now  you  have  styles  and  sires  buflt  for  male  ar>d  female  separately." 

Pricing,  as  in  every  business,  is  a  critkral  consideration.  "With 
newer  artists,  we  keep  the  prices  down,"  Furano  says.  And  ticket 
prices  always  play  a  role  in  sales  volume.  "It's  a  simple  theory:  The 
higher  the  ticket  price,  the  more  dedk:3ted  ttw  fan;  the  higher  the 
merchandise  sales,  the  more  desire  to  have  a  souvenir.  When  you 
start  having  discounted  tickets,  soft  tickets,  giveaways,  festivals, 
[you  get  fewer]  passionate  fans,  ar>d  it  changes  [things]  a  lot." 

Figuring  out  how  to  maximize  sates  on  the  road  e  a  rrK)ving  target. 

"You  have  to  look  at  each  venue,"  Furano  says.  "You  have  to 
make  sure  the  buildings  have  good  displays,  an  adequate  num- 
ber of  vendors— which  is  a  big  issue.  They  always  want  to  keep 
the  vending  staff  down  so  the  individual  vendors  make  more 
money.  The  merchandisers  want  more  vendors  so  they  don't 
miss  sales,  The  negotiations  [are]  never  routine." 

The  best  way  to  sell  more  merch,  according  to  Cinder  Block 
COO  Michael  Kromnick,  is  for  bands  to  connect  with  fans  on 
the  deepest  possible  level,  both  in  social  media  and  in  per- 
son, before  the  first  note  is  played.  'Through  personal  contact 
at  meet-and-greet  events,  through  crowd-sourced  content 
and  finally  through  constant  communication,  a  strong  bond 
is  formed,"  he  says.  "The  stronger  the  bond,  the  more  merch 
will  be  sold."  -RW 


SYNERGY 
AT  WORK 

TOURING,  RETAIL  ONLINE:  THEY  MUST 
WORK  TOGETHER  MD  SEPARATELY 

BYRAYWADDELL 


The  three  legs  of  the  merchandising  stool 
are  touring,  retail  and  online.  All  three 
require  a  focused  and  unique  approach, 
and  the  challenge  today  is  for  merchandis- 
ers to  synergize  rather  than  cannibalize. 

How  can  merchandisers  accomplish 
this?  "By  just  being  smart,  patient  and 
strategic,"  BandMerch  president  Joseph 
Bongiovi  says.  "Each  one  deserves  its 
own  exclusivity  when  it  comes  to  art- 
work and  product." 

Each  market  s^ment  has  its  own  place 
in  tx>nsumerconsck)Usness,  BongkA'i  says. 
"When  you  sell  something  to  someone  at  a 
concert,  it's  an  impulse  buy,"  he  says.  "Re- 
tail tends  to  be  a  little  more  fashion-forward, 
a  little  more  lifestyle,  a  little  more  art-based, 
or  retro-based  sometimes." 

Live  Nation  Merchandise  CEO  Dell  Fu- 
rano says  the  approach  at  his  company 
models  what's  happening  in  the  sports 
merch  business.  "The)'  do  huge  business 
at  the  event,  at  retail  and  online."  Furano 
says.  "You  have  a  certain  mix:  you  keep 
a  lot  of  exclusive  product  design  for  the 
specific  channels." 

While  tour  merch  is  about  the  souvenir 
for  fans,  e-commerce  is  about  deep  product 
lines.  "If  we're  selling  30  products  on  the 
road  with  Kiss,  we  can  sell  200  products  at 

Kiss  Online.  ofTer  a  broader  scope  of  prod- 
ucts, better  selection,  women's  and  chil- 
dren's nightshirts,  whatever  it  might  be." 

Bravado  CEO  Tom  Bennett  agrees.  "[On- 
line] is  about  variety,  exclusivity  of  the  prod- 
uct, uniqueness,  making  sure  you're  giv- 
ing that  core  fan  that's  going  to  a  website, 
Twitter.  Facebook — that's  absolutely  en- 
gaged in  social  media  for  the  artist — give 
them  a  chance  to  get  something  that  isn't 
available  everywhere."  he  says.  "It  gives  us 
a  chance  to  make  some  cool,  hip  stuff  that 
we  don't  make  in  huge  quantities." 

Right  now,  retail  works  for  only  a  small 
group  of  artists.  "The  classic  bands  do 
the  biggest  at  retail,"  Furano  says.  "And 
retail  has  become  more  challenging,  be 
cause  over  the  last  seven  or  eight  years  alt 
the  independent  record  stores  arc  gone. 
Record  retailers  were  huge  business  for 
us:  Virgin,  Tower . . .  they  bought  every- 
thing— new  groups,  alternative  groups, 
heavy  metal — and  they  took  chances  on 
new  artists.  Today,  there's  not  nearly  the 
number  of  independents." 

On  the  other  hand,  lifestyle  retailers  like 


Hot  Topic  have  become  more  important 
than  ever,  as  have  mass  retailers.  "We  sell 
a  lot  of  product  to  Gap.  Old  Nav>'.  Target, 
[and]  the>'  want  more  Beatles,  AC/DC.  Aero- 
smith,  the  Who.  Kiss — classic  rock  bands, 
which  is  a  specialt)'  of  ours."  Furano  sa>'s. 

Shelf  space  is  a  challenge,  and  "the 
artists  it  hurts  most  are  the  real  heavy, 
heavy  metal  groups  and  the  new  alter- 
native groups."  Furano  says.  "It's  much 
harder  to  get  a  lot  of  traction  at  retail  for 
them."  Other  genres  are  expanding,  he 
adds.  "Mot  Topic  now  carries  )ustin  Bieber 
and  Taylor  Swif :  shirts.  Two  years  ago  the>' 
never  would  have  carried  those  [artists]. 

Bravado's  Bennett  says  his  company's 
relationshipwith  parent  Universal  Music 
Group  brings  a  lot  to  the  party  at  retail, 
particularly  in  bundling  music  with  mercli 
when  the  former  can  be  difficult  to  find. 

"If  you  go  to  any  mall  in  America, 
you'll  struggle  to  find  a  music  CD."  Ben- 
nett says.  "So  by  us  having  a  good  look 
and  a  good  experience  for  the  shopper 
at  some  of  these  stores  as  diverse  as  For- 
ever 21.  Zara.  H&M  or  Urban  Outfitters, 
sometimes  that's  your  first  mode  of  con- 
tact to  actually  know  that  something  is 
happening  with  artists — around  a  release 
week  even — because  you  won't  see  that 


at  a  mall.  And  in  some  countries  . 


.  like- 


Australia  and  Holland,  the  biggest  retail- 
ers for  the  record  were  actually  apparel 
retailers  that  we  were  able  to  convert  to 


■1 


Booties  for  sale:  Fab  Four  merch 
can  be  found  at  department 
Stores  like  Bloomingdjie's. 


be  apparel/music  [retailers]." 

Bongiovi  says  the  collectible  memora- 
bilia business  has  exploded  online,  "es- 
pecially for  our  A  properties.  We  have  an 
auction  function  proprietary  to  each  site, 
so  there's  a  Bon  [ovi  section  of  their  e- 
commerce  site  and  we  auction  products, 
whether  it's  one-of-a-kind  or  limited  edition. 
We  dki  a  [Ht^ram  with  |on  [Bon  fovi]  w^ere 
each  night  we  auctioned  off  the  acoustic 
guitar  from  that  night,  with  photos  of  him 
playing  it,  signing  it  [and]  dating  it." 

Price  isn't  the  main  consideration  here. 
Bongiovi  says,  adding.  "You're  not  goug- 
ing your  audience,  you're  giving  them 
what  they  want,  and  they're  excited  about 
it.  Obviously  the  margins  are  wonderful 
as  well.  Certain  properties  have  created  a 
business  that  didn't  exist  before.  I  have  a 
saying  to  acts:  'Your  garbage  is  our  gold. 
Don't  throw  an>thing  out.  We  can  always 
create  a  feel  to  that  for  the  audience."* 

Bennett  doesn't  really  believe  that  on- 
line and  retail  can  cannibalize  tour  merch. 

"Once  an  act  is  at  a  certain  level,  they 
get  to  be  more  popular  to  a  lot  more  peo- 
ple than  they  can  play  to.  They  can't  play 
in  every  city,  even  if  they  go  out  and  play 
hundreds  of  dates  in  America  in  the  hun- 
dreds of  towns  that  there  are."  he  says. 
[Retail  and  online]  reach  past  the  fan  base 
you  can  reach  by  just  going  to  a  concert. 
It  might  be  every  couple  of  years  that  an  j 
act  is  hitting  a  particular  city.  You  need 
to  have  the  availability  of  the  product  in 
those  marketplaces." 

So  if  an  artist  has  all  three  channels 
in  play,  which  is  the  strongest? 

"Retail  and  tour  for  the  artists  we  deal 
with  will  be  the  higher  of  the  three,  and  if 
the  artist  is  doing  an  arena  tour  and  not 
as  much  in  retail,  it's  probably  going  to  be 
tour."  Sony  Music  VP  of  merchandising 
Mat  Vlasic  says.  Online  attracts  core  fans, 
arxl  online  sales  are  increasing.  "But  there's 
something  to  say  for  a  30-SKU  pad  sitting 
in  the  middle  of  a  Walmart  that  has  250,000 
people  walking  through  it  ever>'  week,"  he 
says.  "Tliere  are  a  lot  of  impulse  buyers.' 

Bottom  line,  each  channel  has  its  ben- 
efits and  drawbacks.  "It  depends  on  the  j 

artist,  the  tiniing,  ifthey  have  an  album 

out,  if  there's  cross-promotion  at  retail," 
Vlasic  says.  "The  idea  is  to  penetrate  every 
place  you  can." 
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SPECIAL  FEATURI 


The  Latin  Rccording  Academv 

Latin 
Music's 
Sure  Bet 


LAS  VEGAS  TO  HOST  12TH  ANNUAL 
LATIN  GRAMMY  AWARDS 

BY  JUSTING  AGUILA 


Tlic  1 2th  annual  Latin  Grammy  Awards  will  air  live  f  rom  the 
Mandaiay  Bay  Resort  &  Casino  in  Las  Vegas  on  Nov.  lOon 
ihe  Univision  network. 
Broadcast  in  Spanish  since  the  show  moved  to  Univision 
in  2(K)5,  the  event  is  one  of  the  network's  tnosi  highly  rated  pro- 
grams, according  to  the  Utin  Recording  Academy. 

Las  Vegas'  role  as  host  of  the  show  is  part  of  an  agreement 
among  the  academy.  Univision.  Ihe  Mandaiay  Bay  Events  Center 
and  the  Us  Vegas  Convention  and  Visitors  Authority.  Tl»e  awards 
show  will  be  held  at  the  Mandaiay  Bay  through  2012. 


Puerto  Rican  duo  Calle  13  has  set  a  record  with  10  nomina- 
tions this  year,  and  Shakira  will  be  honored  as  Person  of  tin'  Year. 

Lifetime  achievement  honors  wll!  be  presented  to  Mexican- 
American  songstress  Linda  Ronsladi.  Puerto  Rican  singer/gui- 
tarist lose  Fcliciano.  Brazilian  crooner  Gal  Cosla.  Mexican  rock 
pioneer  Alex  Lora.  Argenlini.- ensemble  Les  Luthiers.  Afro-Uru- 
guayan percussionist  Ruben  Rada  and  the  late  Colombian  salsa 
singer/songw  riter  |oe  Arroyo,  who  died  in  |uly. 

The  trustees'  awards  will  be  bestowed  on  songwriter/com- 
poser/producer  Manuel  Alejandro,  Mexican  arranger/ musician 


1  Children's  ch|n»lon: 

^SHAKIRA  wiirbe 

honored  for  her  musie 

\ 

and  her  philanthropic 

V 

efforts  to  aid 

underprivilegadidds. 

Recognized  for  her 
artistic,  philanthropic 

achievements 

BY  justinoAguila 

Known  as  a  prolific  slnger/song- 
wrlter  and  a  champion  of  children's 
well-being.  Shakira  has  been  named 
the  Latin  Recording  Academy's  2011 
Person  of  the  Year  for  her  artistic  and 
philanthropic  achievements. 

The  youngest  artist  to  receive  the 
recognition,  Shakira,  34,  joins  a  ros- 
ter of  previously  honored  recording 
artists  that  includes  Carlos  Santana, 
Gloria  Estefan  and  Ricky  Martin. 

Shakira's  gala  tribute  on  Nov.  9  is 
being  held  one  day  before  the  Latin 
Grammy  Awards  at  the  Mandaiay 
Bay  Convention  Center  In  Las  Vegas. 
She's  also  nominated  in  three  cat- 


)esus  "Chucho"  Ferrer  and  Ray  Santos,  known  as  "El  Maestro" 
of  the  inambo  sound. 

The  Latin  Grammys  arc  presented  in  46  categories  for  albtuns 
and  songs  tliatarc  recorded  atk?asl  51%  in  Spanish  or  Portuguese 
and  released  between  luly  I.  2010.  and  |une  30. 201  l.The  prizes 
recognize  recordings  from  around  the  globe  that  fulfill  the  lan- 
guage eligibility  requirements. 

This  special  feature  highlights  nominations  in  key  catego- 
ries including  best  new  artist,  producer  of  the  year  and  song 
of  the  year.  •  •• 


"La  Tortura"  set  a  chart  record  by^ 
sper>ding  25  weeks  atop  Billboard's 
Hot  Latin  Songs  chart,  one  of  nine 
No.  Is  on  the  list  for  Shakira.  The 
singer  has  also  had  five  chart-top- 
pers on  Top  Latin  Albums,  including 
her  most  recent.  Sale  el  Sol,  which 
spent  12  weeks  at  No.  1.  Shakira's 
album  sales  stand  at  9.9  million  units, 
according  to  Nielsen  SoundScan. 

Shakira,  at  18,  founded  the  Pies 
Descalzos  Foundation,  a  charity  cre- 
ated to  support  the  academic  needs 
of  underprivileged  children.  Also, 
the  singer  has  continued  helping 
children  around  the  world  through 
benefit  concerts  and  other  chari* 
table  work. 

"We  are  honored  to  pay  hom- 
age to  this  dynamic,  socially  con- 
scious woman  whose  illustrious 
career  has  touched  so  many  people 
around  the  world,"  Latin  Recording 
Academy  president/CEO  Gabriel 
Atiaroa  Jr.  says.  -  j 


egories,  irKludir>g  altxjm  of  the  year. 

A  native  of  Colombia,  Shakira  has 
combined  rock,  Latin  and  Mediterra- 
nean influences  in  her  music.  In  1996. 
her  album  Pies  DescsUos  produced 
the  hits  "Estoy  Aqui"  and  "Se  Ouiere 
...SeMata." 

She  continued  to  gain  fans  with 
other  offerings  like  Donde  Estan  k>s 
Ladrones  in  1998  followed  by  Sha- 
kira: MTV  Unplusged.  which  earned 
Shakira  her  first  Grammy  for  best 
Latin  pop  album  and  two  trophies  at 
the  2000  Latin  Grammys. 

Shakira  released  her  first  English- 
language  album,  Laundry  Service,  in 
2001,  which  introduced  her  to  a  big- 
ger audience.  In  2005,  Fijacion  Oral 
Vol.  1  included  the  hit  "La  Tortura," 
featuring  Spanish  singer/songwriter 
Alejandro  Sanz.  The  album  earned 
her  four  Latin  Grammys. 
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Behind  The 
Ballots 

LOOKING  AT  HOW  LATIN 
LABELS  VIE  FOR  GRAMMYS 

BY  LEILA  COBO 


When  ballots  for  the  mainslream  Grammy  Awards  are  an- 
nounced by  the  Recording  Academy,  voters  immediately 
get  a  flurry  of  emails  and  postcards  from  supportive  re- 
cord companies  labeled  "For  yourconsideration,"  urging  academy 
members  to  vote  for  a  specific  artist  or  recording. 

The  academy  doesn't  prohibit  such  solicitations  through  postal 
mail,  email  or  advertisements.  But  it  does  state  that  neither  the 
Grammy  logo  nor  specific  information  about  award  categories 
should  be  included  in  those  solicitations. 

The  Latin  Recording  Academy  offers  the  same  guidelines  to 
those  seeking  support  for  Latin  Grammy  nominees.  Those  guide- 
lines affect  how  Latin  music  companies,  managers  and  publicists 
pursue  nominations  and  votes. 

The  process  begins  with  the  first  round  of  voting  for  the  nomi- 
nations, when  the  academy  sends  ballots  and  a  list  of  all  submit- 
ted and  screened  recordings  to  voters. 

"We  sent  out  a  list  of  all  our  submissions  to  everyone  we  knew." 
one  label's  marketing  director  says. 

But  direct  calls  to  action  aren't  the  only  way  to  raise  awareness. 
"We  always  make  sure  the  right  people,  especially  in  the 
artistic  community,  hear  the  music,"  says  Tomas  Cookman, 


president  of  indie  Nacional  Records,  which 
received  five  nominations. 

It's  hard  to  say  who  the  "right  people"  are, 
as  the  Latin  Recording  Academy  has  many 
members  and  because  finalists  for  many  of 
the  categories — including  the  main  ones  like 
album,  record  and  song  of  the  year — are  de- 
cided upon  by  a  small  voting  committee  and 
not  by  the  voters  arc  large.  So  many  in  search 
of  a  Latin  Grammy  cast  a  wide  net. 

Cristian  Castro,  for  example,  had  never 
garnered  a  Latin  Grammy  nomination  be- 
fore. This  year,  his  label  and  management 
felt  strongly  that  his  album.  Viva  el  Principe 
(Universal) — an  homage  to  legendary  Mexi- 
can singer  |ose  [ose  produced  by  Rafael  Perez 
Botija,  Jose  |ose's  original  producer — merited 
a  nomination. 

"We  designed  his  tour  precisely  during  the 
voting  period  to  remind  everybody  about  this  great  album," 
Castro's  manager  Walter  Kolm  says.  Viva  el  Principe  was  nomi- 
nated in  the  best  male  pop  album  category,  which  isn't  selected 
by  committee  but  by  voters  at  large. 

Despite  the  best  intentions  and  the  most  massive  exposure, 
however,  some  recordings  don't  receive  the  expected  number 
of  nominations. 

A  case  in  point  is  Don  Omar,  whose  worldwide  smash  hit, 
"Danza  Kuduro"  (featuring  Lucenzo),  was  nominated  for  best 
urban  song  (which  receives  general  voting)  but  not  for  song  of 
the  year  (which  is  by  committee),  despite  the  fact  that  it's  been 
the  longest-running  No.  1  on  Billboard's  Hot  Latin  Songs  chart 
in  the  past  year  and  has  even  topped  airplay  charts  in  Spain. 

"If  [omitting  Don  Omar]  was  not  deliberate,  then  I  must  state 
that  the  various  'pop  aficionado'  members  of  the  committee  have 
taken  themselves  far  too  seriously,"  Don  Omar's  manager  Adam 
Torres  wrote  in  a  letter  to  Billboard.  "In  my  humble  opinion,  they 
disr^rded  the  purpose  of  the  song's  creative  process  and  ultimate 


Anticipation:  Latin  Recording 
Academy  president/CEO 
GABRIEL  ABAROA  JR.  announced 
the  nominations  for  the  12th 
annual  Latin  Grammy  Awards, 
which  will  air  Nov.  10  on  Univision. 


intent.  whkJi  I  believe  is  to  touch  and  impact 
as  many  people  as  possible  with  music.  So 
it's  jolting  to  me  to  have  seen  some  of  the 
names,  titles  and  number  of  nominations 
for  some  of  the  selections  when  I  have  not 
seen,  heard  or  felt  the  impact  of  them  in 
many  places  throughout  the  world." 

Regardless  of  how  nominations  are  gar- 
nered, once  they're  announced,  publicists 
get  to  work. 

"All  publicists  create  a  very  detailed  pro- 
motional plan,"  says  Nevarez  Communica- 
tions' Mayna  Nevarez,  whose  clients  include 
Castro  and  Daddy  Yankee.  "The  moment 
they're  nominated  we  sent  out  press  re- 
leases, we  talk  about  the  album  with  the 
dailies,  do  TV  interviews,  mention  the  nom- 
inations repeatedly." 

So  do  labels.  Select-O-Hits  publishes  ad> 
(in  Billboard,  among  others)  and  runs  retail  promotions  to  ■^[lui 
sales.  Sales  bumps,  president  Johnny  Phillips  says,  are  bi^ticst 
when  artists  perform,  but  are  still  seen  with  nominations. 

The  outreach.  Nevarez  adds,  goes  beyond  the  United  Stales 
"In  Latin  America,  the  press  gives  the  Latin  Grammy  noniiiu 
tions  a  tot  of  relevance.  It  really  opens  the  door,  especially  with 
new  artists.' 

Is  getting  a  Latin  Grammy  nomination  or  award  a  sure-fire 
route  to  increased  sales.>  Everyone  agrees  that  it  isn't — but  it  cer- 
tainly helps. 

"It's  part  of  that  brand  equity  we  speak  about  so  much,"  ont- 
major-bbel  executive  says.  "It's  a  very  positive  thing.  But  it  doesn't 
[make  or  break]  a  career.  I've  had  many  acts  get  multiple  nomi- 
nations and  nothing  much  happens." 

Nacional's  Cookman  adds.  "In  the  end.  being  able  to  say,  *I  got 
two  Latin  Grammy  nominations' — people  look  at  you  differently. 
For  a  media-sawy  artisi  it  s  an  amazing  thing,  because  people  pay 
attention  to  it.  It's  an  eye-grabber  on  your  press  release."      •  •  • 


The  Newcomers 


Best  new  artist 
nominees  arrive 
from  multiple 

cultures 

BY  JUSTINO  AGUILA 

This  year's  contenders  for  the  best 
new  artist  Latin  Grammy  Award  orig- 
inate from  Brazil,  Puerto  Rico.  Spain, 
Italy  and  Uruguay.  But  each  qualifies 
for  a  nomination  in  this  category  re- 
served for  acts  that  have  released  re- 
cordings based  on  albums  that  "first 
establish  their  identity  to  the  public 
as  performers."  according  to  the 
Latin  Recording  Academy. 

PABLO  ALBORAN 
The  self-titled  album  on  EMI  Music 
from  Spanish-born  Pablo  Alboran 
features  romantic  and  moving  pop 
ballads.  The  crooner's  lyrics  and 
voice  shine  most  when  performing 
his  songs  in  an  acoustic  arrange- 
ment, showcasing  his  flamenco-in- 
spired music  with  a  raspy  voice  that 
has  inspired  millions  of  viewers  to 
check  him  out  on  YouTube.  His  per- 
formances stand  out  with  the  sim- 


plicity of  just  his  voice  and  the  light 
strumming  of  his  guitar. 

MAX  CAPOTE 

Born  in  a  region  of  Uruguay  that's 
riddled  with  gangs  and  drug  traffick- 
ing. Max  Capote's  love  of  rock'n'roll 
began  as  a  child  when  he  found  he 
could  escape  the  troubles  around 
him  by  listening  to  a  local  radro  show 
called  "Golden  Hits."  It  was  how  he 
discovered  such  artists  as  Chuck 
Berry,  Little  Richard  and  Jerry  Lee 
Lewis.  With  a  nomination  for  his  Oja 
Musica  album  Chicle,  the  singer/ 
songwriter  brings  a  heartwarming, 
whimsical  vibe  to  his  music.  He  ef- 
fortlessly meshes  several  genres 
from  lounge  to  bolero  and  a  '60s  sen- 
sibility. Add  Capote's  visual  style  of  a 
trademark  suit,  tie  and  shades  to  the 
mix  and  his  pop- inspired  melodies 
stand  out  in  a  fresh,  hip  and  cool  way. 

PAULA  FERNANDES 
The  popularity  of  Brazil's  country 
music,  known  as  sertanejo,  contin- 
ues to  thrive  and  songstress  Paula 
Femandes  is  keeping  the  tradition 
of  the  music  alive  on  her  album  Paula 


Femandes  Ao  Vivo  (Universal  Music 
Brazil),  which  is  also  in  the  running 
for  best  sertaneja  album.  The  singer/ 
songwriter  has  been  performing 
since  she  was  a  chikJ.  Now  with  a  high 
profile  in  her  native  country  the  en- 
tertainer is  set  on  bringing  her  musk: 
to  new  audiences. 


Hailing  from  Italy,  classical  crossover 
trio  II  Volo  recently  played  its  first 
North  Amencan  tour  and  performed 
in  more  than  a  dozen  cities.  The 
teenage  threesome— Piero  Barone, 
Ignazio  Boschetto  and  Gianluca  Gi- 
noble— were  first  seen  on  Italian  tal- 
ent show  "Ti  Lascio  Una  Canzone" 
in  2009  and  are  now  focused  on 
attracting  an  international  follow- 
ing. Live  Nation,  in  association  with 
Geffen  Records,  released  the  act's 
Italian-  and  English-language  album 
and  presented  its  recent  tour.  Univer- 
sal Music  Latino  released  the  Spanish 
version  of  the  album,  which  qualified 
the  group  for  this  nominatk>n. 

SIE7E 

David  Rodriguez,  better-known  as 
Sie7e,  left  a  well-paying  advertising 
agency  job  in  Puerto  Rico  only  a  few 
years  ago  to  pursue  his  dream  of 
writing  and  singing  music.  The  gam- 
ble paid  off.  Rrst,  Sie7e  self-released 


• 


Fresh  faces:  Among  the 
nominees  for  best  new 
artist  are  (clockwise  from 
top  teft)  SIE7E.il  VOLO 
and  PABLO  ALBORAN. 


the  independent  album  La 
Buena  Vida\  its  success  le 
to  a  deal  in  June  with  War 
Music  Latina.  whkh  releasee 
set  Mucha  Cosa  Buena.  whi< 
earned  hfm  this  nomi- 
nation. The  new  album  | 
features  endearing  lyr-  r| 
ics  and  fast-movingl 
rhythmic  compositionsa 
set  in  batucada,  samba 
and  salsa.  It  spent  six 
weeks  on  Billboard's 
Top  Latin 
Albums 


Billboard's 
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SESAC  CONGRATULATES  LATIN  GRAMMY®  NOMINEES: 

EL  GUERO  Y  SU  BANDA  CENTENARIO  "ESTARE  MEJOR"  -  BESTBANDA  ALBUM 

DON  TEHO  "MIENTEME,  PROMETEME"  -  BEST  ROCK  ALBUM 

AND  TO  OUR  SONGWRITERS  WHO  CONTRIBUTED  TO  LATIN  GRAMMY  '  NOMINATED  PROJECTS: 

JACOB  LUTTRELL  ("Euphoria'VEnrlque  Iglesias),  JENCARLOS  CANELA  ("Armando'VPitbull), 

FONSECA/SAYCO  ("Lenguaje  de  Amor'VAlex  Campos),  AND  BILL  O'CONNELL  ("Pure  ImaginaHon  '/Dave  ValenHn) 


oARLOS  L  M  L     I  BtAi^R; 

JOEY  MONTAi...  IslElslJcff^ 


www.sesaclatina.com 
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Premier  Producers 


Versatile  veterans  are 
competing  for  the  prize 

BYJU5TINO  AGUILA 

The  bar  has  been  set  high  for  the  Latin 
Grammy  nominees  in  the  category  of  pro- 
ducer of  the  year.  The  field  features  five 
veteran  and  versatile  producers  who  have 
worked  with  some  of  the  best-selling  art- 
ists in  Latin  music. 

RAFAEL  ARCAUTE 

He's  no  stranger  to  the  Latin  Grammys  and 
this  year  Rafael  Arcaute  returns  with  a  nod 
for  his  work  with  multiple  nominee  Calle 
13.  The  Argentine  producer  has  achieved 
a  distinctive  career  by  working  with  such 
rock  and  alternative  music  acts  as  Diego 
Torres,  FIto  Paez  and  Altierto  Splnetta.  This 
year  he's  nominated  for  his  work  on  Calle 
13's  Entren  los  Que  Quieran.  which  peaked 
at  No.  6  on  Billboard's  Top  Latin  Albums 
chart  and  has  sold  57,000  units,  according 
to  Nielsen  SoundScan. 

AUREO  BAQUEIRO 

Mexican-born  Aureo  Baquelro  has  had  a 
thriving  career  producing  the  work  of  many 
well-known  artists  including  Alejandro  Fer- 
nandez. The  prolific  producer  is  being  rec- 


ognized for  six  projects  that  earned 
him  a  spot  among  his  highly  re- 
garded colleagues.  Those  albums 
are  Leonel  Garcia's  Tu,  Senny  Ibar- 
ra's La  Marcha  de  la  Vida.  Alex  Jorge 
y  Lena's  self-titled  album,  Ha'Ash's  A 
Tiempo,  Paty  Cantu's  Afortunadamente 
No  Eres  Tu  and  Fernandez's  Dos  Mundos 
Revolucion  En  Vivo. 

DESMOND  CHILD 

One  of  the  busiest  producers  in  the  busi- 
ness straddling  an  impressive  mix  of  genres, 
Desmond  Child  said  recently  that  he  chal- 
lenges artists  by  pushing  them  away  from 
their  comfort  zones,  which  isn't  always  an 
easy  transition.  That  said,  the  results  con- 
tinue to  speak  volumes  as  the  producer  and 
co-writer  of  Ricky  Martin's  Musica  *  Afma  * 
Sexo  finds  a  top  spot  among  his  peers.  The 
CD  debuted  at  No.  1  on  Top  Latin  Albums, 
spending  two  weeks  atop  the  tally. 

ISIDRO  INFANTE 

Puerto  Rico-bom  pianist/arranger  Isfdro  In- 
fante has  worked  with  some  of  the  biggest 
names  in  the  business  including  Tito  Puente, 
Celia  Cruz  and  Johnny  Pacheco.  Previously 
nominated  for  dozens  of  Grammy  Awards, 
the  producer  this  year  has  received  a  Latin 
Grammy  nomination  for  Salsa:  Un  Homenaje 


A  el  Gran  Combo,  which  peaked  at  No.  3  on 
Top  Latin  Albums. 

GUSTAVO  SANTAOLALLA 

A  previous  winner  of  both  Grammy  and 
Academy  Awards,  Gustavo  Santaolalla  re- 
turns to  the  ranks  of  nominees  with  several 
projects  including  Supervlelle's  Reverie. 
Antonio  Carmona's  De  Noche  and  Gustavo 


Behind  the  soundboard: 
DESMOND  CHILD  (left) 
and  GUSTAVO 
SANTAOLALLA  are 
among  the  nominees  for 
producer  of  the  year. 


Galindo's  Entre  la  Ciudad y  el  Mar.  which 
peaked  at  No.  14  on  Latin  Pop  Albums. 
Born  in  El  Palomar,  Argentina,  the  producer 
began  his  career  in  the  late  '60s  with  Arco 
Iris,  the  band  he  co-founded.  His  cinematic 
scores  have  been  heard  in  such  films  as 
"Brokeback  Mountain"  and  "Babel."  both 
of  which  earned  an  Oscar  for  best  original 
music  score. 


Romantic  at 
heart:  "A 
Vamos  A 
by  MAR 
ANTON 
s  up  for 
the  year. 


At  Tlie  Creation 


Writers  honored 
with  song  of  the  year 
nominations 

BY  JUSTINO  AGUILA 

The  song  of  the  year  category 
recognizes  the  earliest  stage  in 
the  creative  process  that  leads 
to  a  successful  record.  This  Latin 
Grammy  is  given  exclusively  to  the 
songwriter,  unlike  record  of  the 
year,  which  goes  to  the  recording 
artist  and  producer.  In  the  case 
of  this  year's  nominees,  all  the 
artists  either  wrote  or  co-wrote 
the  music. 

■ADONDE  VAMOSA 
PARAR' 

Writer:  Marco  Antonio  Solfs 
Hitmaker  Marco  Antonio  Soils  has 
become  one  of  Latin  music's  most 
recognized  singer/songwriters 
with  a  career  spanning  several 
decades.  Once  the  lead  singer  of 
Los  Bukis,  he  has  gone  on  to  write 
successful  songs  for  himself  and 
other  artists.  His  nomination  is  for 
"A  Donde  Vamos  A  Parar."  which 


stays  within  his  romantic  style.  It's 
from  his  album  En  Total  Plentitud, 
a  12-track  set  with  carefully  crafted 
songs  complete  with  string  instru- 
ments. The  album  showcases  his 
ability  to  orchestrate  fresh  melo- 
dies for  lovers  and  the  broken- 
hearted alike. 

'LATINOAMERICA' 
Writers:  Rafael  Arcaute,  Calle  13 
Calle  13  enters  this  year's  Latin 
Grammys  with  10  nominations. 
The  pair  known  as  Residente  and 
Visitante  return  to  the  awards  with 
recognition  for  song  of  the  year 
thanks  to  their  album  Entren  los 
Que  Quieran.  It  was  produced  by 
Argentine  producer  Rafael  Ar- 
caute. who  through  the  years  has 
made  a  name  for  himself  by  col- 
iat>orattng  with  alternative  acts. 

LOMEJOR  DEMI  VIDA 
ERES  TU- 

Writers:  Eric  Baztlian,  Claudia 
Brant,  Andreas  Carlsson,  Desmond 
Child,  Ricky  Martin 
Five  songwriters  collaborated  on 
the  nominated  track  from  Ricky 


Martin's  album  Musica  +  Alma  * 
Sexo.  The  single,  featuring  Na- 
talia Jimenez,  stayed  at  No.  1  for 
two  weeks  on  the  Hot  Latin  Songs 
chart  and  sold  more  than  130,000 
units,  according  to  Nielsen  Sound- 
Scan.  Co-writer  Desmond  Child, 
who  produced  Martin's  album,  is 
up  for  producer  of  the  year  as  well. 

'QUEELSONETO  NOS 
TOME  POR  SORPRESA' 
Writer:  Jorge  Drexler 
Uruguayan  musician  Jorge  Drexler 
returns  to  the  Latin  Grammys  with 
the  song  "Queel  Soneto  Nos  Tome 
Por  Sorpresa."  which  is  featured  in 
the  film  "Lope."  The  singer/song- 
writer has  worked  with  such  art- 
ists as  Shakira,  Maria  Rita  and  Vic- 
tor Manuel.  Now  he  returns  to  the 
ranks  of  Latin  Grammy  nominees 
with  a  tenderly  written  ballad. 

•SOLAMENTETU' 

Writer:  Pablo  Alboran 
Also  nominated  in  the  best  new 
artist  category.  Spain's  Pablo  Al- 
boran is  a  contender  for  song  of 
the  year  as  writer  of  "Solamente 
Tu."  The  singer/songwriter's  soul- 
ful ballads  with  flamenco  and 
acoustic  combinations  only  add 
to  his  well-crafted  harmonies  and 
lyrics  about  life  and  love. 
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Select-O-Hits  Congratulates  all  of 
our  Latin  Grammy  Nominees 

Select-0-Hits..Tlie  #1  Independent  Latin  Music  Distributor 


RUBEN 
BLADES 

SEIS  DEL  SOLAR 


Ruben  Blades 

(Todos  Vuelven  Live) 

•  Best  Salsa  Album 

•  Best  Long  Form  Music  Video 


El  Gran  Combo 

(Salsa:  Un  Homenaje  A  El  Gran  Combo) 

•  Best  Salsa  Album 


Edwin  Bonilla 
(Homenaje  A  Los  Rumberos) 

•  Best  Salsa  Album 

•  Best  Engineered  Album 


II 

jEL  ^ 

Sle7e 

(Mucha  Cosa  Buena)       :  ^ 

•  Best  New  Artist 

•  Best  Alternative  Song 


^POPULAR 

LxssCanarios 


7m  ]  1-3  VIda  Buena 


if 

UMItEOBJmON 

Jose  Alberto  (El  Canario) 
(Original  Limited  Edition) 
•  Best  Salsa  Album 


Los  Temerarios 

Coming  Soon 


i 


Diana  Reyes 

(Ajustando  Cuentas) 
November  1,  2011 


I 


Independent  Music  is 
Alive  and  Well  at 
>ELE(^^1TS.   ^^I-^JS      Select-O-Hits/ Selecto  Latino 

www.selectohits.com  -  phone:  901.388.1190 


www.thevmg.net 


Cci' 


'BLOOD'  SIMPLE? 
Peter  Gabriel  talks 

I'chpctivi)  arrangement 


'FLOWER'  GIRL 

"Idol"  runner-up 
Lauren  Alalna  arrives 


MSSRS.  RIGHT 

Hamilton  Park  brings 
R&B  groups  back 


GOING  DEEP 

James  Morrison  seeks 
an  awakening 


A  SURE  BET 

Grouptove  draws  heat 
with  "Colours" 


In  [uly.  invitations  began  ctrcularingfora  free 
concertsponsored  by  Paper  magazine,  to  be 
held  in  a  warehouse  in  Brooklyn.  That  fact 
alone  wasn't  unusual,  but  the  lineup  was 
a  little  puzzling:  local  super-producer/arl  collec- 
tor Swizz  Bcatz — and  a  solo  ]oe  Jonas,  formerly 
of  the  multiplatinum.  teen-girl-fantasy  trio  the 
fonas  Brothers. 

Rap  fanatics  and  Paper's  30-something.  cos- 
mopolitan audience  arrived  confused — would 
)onas  perform  former  Jonas  Brothers  pop-rock 
mega  hits,  like"Burnin'  Up"  and  "Lovebugrasa 
warm-up  for  Beatz'  cacophonous  raps?  But  after 
Jonas  took  the  stage  clad  in  a  sharp-looking  blazer, 
a  tough  crowd  converted.  He  played  a  brief  set  of 
electric.  R&B-infused  tracks  fi-om  his  solo  debut, 
fastii^;  (due  Oct.  11  on  HtJlywood  Records),  and  it 
was  dear  the  man  onstage  was  no  longer  the  cute 
kid  from  the  Disney  Channel.  (A  healthy  number 
ofhis  longtime  fans  wvw  in  altcndancx*.  too.  if  tin- 
hormonal  screams  were  any  indication.) 

Transforming  a  charmed  tcenhood  career 
into  a  viable  adult  one  is  possibly  one  of  the  en- 
tertainment industry's  most  difficult  feats.  For 
every  Justin  Timberlakc,  there  are  10  former  boy- 
band  members  whose  post-group  disinterest  led 
them  to  hang  up  their  hats.  Jonas,  now  22,  is  fivr 
years  past  his  family  barid's  first  album  {it's  About 
Time),  and  the  group  is  on  hiatus.  Brother  Nick 
has  a  solo  album  and  is  working  on  Broadway: 
Kevin  is  a  newlywed.  Joe's  betting  on  his  own 
transition  with  a  slick,  infectiotis  R&B  and  club 
album  that  showcases  not  who  he  was.  but  who 
he's  become:  an  adult  with  a  refined  sense  u( 
style,  a  love  for  club  culture  and,  apparently,  a 
lot  of  heartbreak  to  sing  about. 

"Everytliing  that  I  write  about  I  pull  from  per- 
sonal things  that  I'm  going  through,  whether 
good  or  bad,"  Jonas  says  from  his  home  in  Los  An- 
geles, on  a  break  from  his  tour  with  Cash  Money 
Records'  R&B  star  Jay  Sean.  "It  can  be  a  scary 
thing  sometimes  when  you  say.  'OK,  here's  my 
journal.  What  do  you  think?'" 

Specifically.  Jonas  has  perfected  the  art  of 
sounding  anguished  in  his  signature  velveteen 
tenor.  On  lead  single  "Just  in  Love,"  just  anointed 
with  a  racy  feature  from  Lil  Wayne  and  a  sexy 
Parisian  video  (which  stirred  controversy  after 
the  directors  of  the  independent  2010  film  "For 
Lovers  Only"  accused  the  video's  directors  of  pla- 
giarism), he  croons  about  an  overwrought  rela- 
tionship. Another.  ■"Kleptomaniac,"  produced  by 
R&B  specialist  Adonis  (Usher's  No.  1  "My  Boo"), 
bemoans  a  girl  with  a  bad  streak,  and  is  mature 
both  in  Jonas'  delivery  and  its  dubstep  beat.  While 


BY  JULIANNE  ESCOBEDO  SHEPHERD 


ON  ONE 

Joe  Jonas  grows  up  his  sound  on 
solo  debut.  Women  swoon. 


Fastlije  was  largely  produced  by  Timberlake  col- 
laborators Danja  and  Rob  Knox,  its  sound  was 
guided  by  |onas'  love  for  club  music,  and  his  im- 
provement as  a  D|.  something  he  picked  up  dur- 
ing the  last  Jonas  Brothers  tour. 

"I  wanted  to  be  able  to  conie  up  with  some- 
thing different  than  stulTeverybody  Iiears  on  the 


radio  or  whatever,"  Jonas  says.  "I  know  a  lot  of 
celebrities  go  and  jusl  DJ,  so  I  didn't  want  to  be 
like,  'Oh.  I'm  a  celebrity  and  now  1  D).'  or  any- 
thing like  that.  I've  been  really  practicing  and 
learning  with  other  DJs.  which  is  really  great. 
That  was  exactly  where  |the  path  of  the  album| 
was  at  Whether  it  meant  completely  doing  some- 


thing  totally  left,  or  just  like  the  dubstep  stuff, 

trying  to  create  my  own." 

While  Jonas  was  sending  mixtapes  to  his 
friends  and  going  out  dancing,  his  label  and 
management  were  parlaying  his  new  lifestyle 
into  the  next  phase  ofhis  career. 

'To  have  a  successful  group  and  individually 
break  away,  it's  never  a  guarantee.'  says  mana^r 
Johnny  Wright ,  who  has  worked  with  the  Jonases 
since  2006  and  has  been  behind  the  careers  of 
virtually  e^-ery  major  boy  band  since  New  Kids  on 
the  Block.  "The  discussion  we  had  with  Joe  was 
just,  'Let  it  just  happen  naturally.  If  you  grow  the 
way  that  you're  growing,  you  mature,  the  music 
matures,  you  bring  all  the  fan  base  and  pick  up 
new  fans  along  the  way.'" 

Jonas'  team  has  been  gearing  up  for  Fastlije  for 
more  than  a  year,  with  a  massive  blueprint  befit- 
ting a  Jonas.  Asked  about  the  label's  rollout  plan. 
Disney  Music  executive  VP  Ken  Bunt's  instinct 
is  a  gasp  and  a  laugh:  "Wow."  A  better  question 
might  hav^  been  what  isn't  part  of  the  plan:  stops 
on  "The  Ellen  DeGeneres  Sho*-."  "Late  Niglit  With 
Jimmy  Fallon,"  "Live!  With  Regis  and  Kelly."  "Tlie 
Tonight  Show  With  Jay  Leno,"  "Today"  aixi "  Danc- 
ing With  the  Stars,"  while  "Late  Sliow  With  David 
Letterman"  and  "MTV  World  Stage"  are  already 
done.  F!  Fnlertainment  Television  premiered  tlie 
videos  for  "See  No  More"  and  "Just  in  Love"  on 
air  and  online,  and  when  Ryan  Seacrest  has  a  sick 
day  at  "American  Top  40."  he  calls  Jonas  to  fill  in. 

That's  about  half  of  what's  on  the  schedule, 
so  certainly  |onas  is  doing  all  right— a  fact  Bunt 
attributes,  in  part,  to  the  Jonas  Brothers'  early 
savvy  with  social  media  and  their  fierce  connec- 
tion to  their  fans.  "They  were  one  of  our  first 
artists  who  really  understood  the  power  of  You- 
Tube  and  online,"  Bunt  says.  "We're  seeing  this 
whole  new  era  of  artists  who  really  grasp  it  now. 
but  they  were  among  the  first  and  never  really 
got  the  credit  for  that."  The  singer's  new  mobile 
app  includes  a  live-chat  feature  for  when  jonas 
wants  to  talk  with  his  fans. 

But  having  a  tight  schedule  is  nothing  new  for 
Jonas.  What  is.  however,  is  the  ability  to  express 
himself  in  such  a  direct,  personal  way.  "Writ- 
ing without  my  brothers  was  interesting."  he 
says,  "because  a  lot  of  times  when  you're  writ- 
ing with  other  people  you're  feeding  off  each 
other,  coming  up  with  a  concept.  You  may  not 
all  want  to  write  a  breakup  song.  [With  FastUfe], 
I  was  able  to  dive  deeper  into  my  relationships 
and  things  that  I've  gone  through  personally, 
and  discuss  what  it  means  to  have  those  emo- 
tions." Cue  screams,  fainting.  •  •■ 
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ROAD 
WORK 


Banner  year:  Bon  Iver  added 
four  North  American  dates 
to  the  back  end  of  his  fall 
tour,  wrapping  a  huge  2011 
before  a  hometown  crowd 
at  Madison,  Wis.'  Orpheum 
Theatre  on  Dec.  10.  "For  the 
Chicago  play,  we've  selected 
the  UlC  Pavilion,  which  is  a 
larger  arena-style  venue," 
management  says,  "We're 
hoping  that  this  show  is  an 
introduction  to  a  step  we 
may  need  to  take  in  2012 
in  playing  larger  capacities 
worldwide" . . .  Swim  good:  , 
Thanks  to  what  he  called 
"an  overzealous  promoter," 
Frank  Ocean's  first  solo 
dates— New  Orleans  (Hous* 
of  Blues.  Nov.  5).  New  York 
(Bowery  Ballroom.  Nov.  6), 
Los  Angetes  (El  Rey  The- 
atre, Nov.  15)— were  leaked 
online,  prompting  Ocean 
to  announce  on  his  Tumblr 
three  European  stops:  Paris, 
London  and  Amsterdam . . . 
Protest  rock:  Two  days  after 
a  pair  of  rare  performances 
at  All  Tomorrow's  Parties  in 
Asbury  Park,  N.  J..  Neutral 
Milk  Hotel  icon  Jeff  Mangum 
popped  up  again  on  Oct.  4 
at  the  Occupy  Walt  Street 
march  in  Manhattan,  playing 
solo  among  a  crowd  of  pro- 
testors. Only  his  seventh  live 
performance  in  the  past  10 
years,  it  came  days  after  ru- 
mors of  a  Radiohead  protest 
set  were  squashed . . .  Better 
late:  Eleven  years  after  back- 
ing out  of  the  Super  Bowl's 
halftime  show.  Madonna  is 
reportedly  set  to  perform 
at  the  Feb,  5  event  in  India- 
napolis, though  publicist  Liz 

Rosenberg  wouldn't  confirm 
or  deny.  In  2000,  Madonna 
did  say  she'd  be  open  to 
giving  it  another  go . . .  Gel 
well:  Adele  canceled  10  U.S. 
dates  starting  Oct.  7  after 
doctors  suggested  she  seek 
an  "extended  rest  period" 
for  her  ailing  voice . . .  Game 
on:  Foo  Fighters  will  head- 
line the  closing  ceremonies 
of  BlizzCon  2011 ,  an  annual 
gamirvg  convention  set  for 
Oct.  21-22  at  the  Anaheim 
(Calif.)  Convention  Center. 
It's  already  sold  out,  though 
fans  can  view  live  coverage 
of  the  event  by  purchasing  a 
"virtual  ticket."  Dave  Grohl 
quipped,  "We're  pretty  sure 
. , .  music  historians  will  look 
back  at  BlizzCon  2011  as  the 
unquestionable  pinnacle  of 
Foo  Fighters'  long  ar>d  illus- 
trious career."  Noted! 

—Chris  Payne 


INDIE  ROCK 


BY  REGGIE  UGWU 


SEACHANGE 

Future  Islands  venture  into 

the  unknown  with  *On  the  Water' 


S.iriiiid  T.  Urn  ui^issliirt- 
itit;  111  get  nervous.  His 
l).iiic!.  the  Baltimore-via- 
North  Carolina  trio  Future  Is- 
lands, is  on  the  verge  of  releasing 
its  third  and  most  high-profile 
album  y&~  On  the  Water,  due  Oct 
1 1  from  Tlirill  |ockey  Records. 

"It  leaked  the  other  day.  or  y-es- 
terday.  I  think,  and  the  mixed  re- 
views are  already  starting  to  come 
in."  Herring  s,tvs  iwo  wit-ks  lie- 
fore  street  date.  "I  guess  I'm-  Ix-en 
waiting  on  the  mixed  rf\'ie\vs.  ' 

It's  taken  the  singer  jnd  liis 
band — which  includes  bassist 
William  Casliion  and  keyboard- 
ist Gerrit  Wdrnors — a  long  time 
to  get  to  the  poiiil  where  anyone 
cared  enough  :ilioiil  their  music 
to  publish  a  rfview  in  the  first 
place.  Now  that  they've  crossed 
that  threshoW.  and  delivered  an 
alijiim  I  iiat  pioljably  no  one.  nnt 
even  ihemseK^s.  ntpectpd.  tlie  an- 
lici|jation  is  starting  to  take  its  loll. 

Last  summer's  In  Evening 
Air  was  the  breakthrough.  The 
band's  second  full-length  LP 


since  forming  in  2006.  In  f  vi 
iiiiig  Airsinick  listeners  with  st^ 
astute  deconstruction  ol  m-v. 
wave  sentimentality.  And  then 
there  was  Herring's  voice,  which 
by  that  point  had  devoK  t-d  into  a 
ragged,  theatric  howl — a  turbid 
mixture  of  Vincent  Price,  '70s 
Bowie  and  Michael  Crawford 
as  the  Phantom  of  the  Opera. 
Thrill  Jockey  signed  the  band 
after  hearing  In  Evening  Air  in 
near-finished  form. 

"{Future  Islands]  have  the 
rare  ability  to  capture  your  100% 
absolute  attention."  label  spokes- 
man David  Halstcad  says.  "It's 
more  than  just  a  good  beat  and 
a  catchy  bassline.' 

The  band  toured  almost  con- 
stantly in  support  of  In  i:ivnm^ 
Air.  opeinng  Ibr  Okkervill  River 
and  Tilu-s  ArKlronkiis  and  playing 
Los  Angeles'  raucous  Fuck  Yeah 
Festival.  Future  Islands  earned 
a  growing  army  of  ardent  sup- 
porters in  part  due  to  Herring's 
unsettling  stage  persona,  which 
involves  him  singing  with  throat- 


shrc-dding  sintcTiiy.  archinghis 
back  whik' gazing  wide-e>e(,l  itilo 
the  audience,  thrusting  his  fists 
into  the  air  and,  occasionally, 
pantomiming  interactions  with 
a  phantom  presence.  He's  also 
been  known  to  break  into  tears. 

"The  songs  come  from  a  pas- 
sionate place,  so  it's  easy  for  me 
to  be  passionate  onstage."  Her- 
ring says.  "I've  had  people  who 
absolutely  were  in  love  fwith  our 
live  show]  and  I've  had  people 
who  were  just  really  terrified  by 
me.  Honesty  is  a  weird  thing  to 
deal  with  in  art.  but  I  want  our 
audience  to  know  this  is  real. 
These  are  real  stories.  There's 
a  lot  of  pain  and  anger  and  sad- 
ness and  truth  in  them." 

Halstead  says  the  live  show 
has  been  instrumental  in  turn- 
ing casual  Future  Islands  listen- 
ers into  true  believers. 


"I'W  ^ci  n  -ki  p;iL>  u.ilk  iiui.  .1 
slimvamik'aveabsduleh  tkxired." 
he  says. '  I  had  t.  f)ni|>Iete  strang- 
ers lean  over  and  tell  me.  This 
band  is  amazing!'  in  the  middle 
of  a  set  and  wlien  >ou  ihink  about 
it.  that  never  really  hai^)ens."' 

The  new  album  invdccs  a  quki 
intimacy  for  long  slrctcttes.  which 
will  likely  make  it  more  difficult  to 
translate  for  a  ravenous  crowd — 
part  of  the  reason  for  Herring's 
current  apprehension.  On  the 
Water  W3.S  recorded  at  the  river- 
front house/li\e-in  studio  of  origi- 
nal Lower  Dens  drummer  Abiam 
Sanders  in  North  Carolina,  away 
from  the  band  members'  busy 
lives  in  their  adopted  home  of 
Baltimore.  Vi\'id  narratives  have 
always  been  a  staple  of  Future  Is- 
lands' songs,  but  On  the  Water  is 
the  closest  tiling  to  a  full  concept 
album  that  the  band  has  ever  pro- 


this' FUTURE  ISLANDS 


duced.  II  revolves  around  a  nar- 
rator who  reconciles  with  love, 
nienior)'  and  loss  while  traveling 
between  two  bodkrs  of  water. 

"We  slowed  things  down  on 
this  record,  not  purposefully,  but 
just  because  ih^i  s  (he  way  the 
songs  came  out  when  we  were 
writing  them."  Herring  says. 
"You  can't  takea  song  back.  Arid 
1  don't  want  to  hide  a  beautiful 
.«ong  just  because  it's  not  what 
we  think  our  fans  are  expecting." 

The  new  album  landed  a  cov- 
eted spot  on  NPR's  "First  Listen" 
online  streaming  series,  and 
the  band  has  some  "tastefully 
selected"  movie  and  TV  licens- 
ing deals  that  Thrill  Jockey  isn't 
yetreveahng.  Future  Islarvjswill 
headline  a  nationwide  tour  Oct. 
25-Dcc.  3,  including  a  stop  at 
Fun  Fun  Fun  Fest  in  Austin  in 
early  November.  • 


QUF«TiONS 


wrth  PETER  GABRIEL 


During  the  past  year-and-a-half.  Peter 
Gabriel  has  taken  something  of  a 
sledgehammer  to  a  batch  of  music— 
both  his  own  and  others'.  Working  with 
arranger  John  Metcalfe.  Gabriel  first 
reinterpreteci  songs  by  David  Bowie, 
Paul  Simon,  Arcade  Fire  and  others  for 
his  2010  release  Scratch  My  Back  (Real 
World/Virgin),  which  peaked  at  No.  26 
on  the  Billboard  200.  Gabriel  then  in- 
vited those  sjmo  acts  to  take  their  shot 
at  his  own  catalog  for  the  companion 
project  I'll  Scratch  Yours  (which  cur- 
rently only  exists  online).  Now,  his  tour 


supporting  Scratch  My  Back  has  yielded 
New  Biood,  a  set  of  orchestra)  versions 
of  13  of  his  songs  with  some  new  part- 
ners— Ane  Brun  in  place  of  Kate  Bush  on 
"Don't  Give  Up"  and  daughter  Melanie 
Gabriel  on  "DovmskJe  Up"— and  an  am- 
bient piece  called  "A  Quiet  Moment" 
that  serves  as  a  segue  between  the 
main  album  and  a  bonus  track  of  "Sols- 
bury  Hill."  New  B/ood,  again  created 


with  Metcalfe,  arrives  Oct.  10  through 
Real  World/Virgin,  with  a  companion 
video.  "New  Blood  Live  in  London," 
coming  Oct.  25  on  DVD,  Blu-ray  and  3D. 

1  After  doing  Scntch  My  Back, 
what  led  you  to  approach  orchestral 
versions  of  your  own  material  for 
New  Blood? 

This  wasan  accidental  project  in  the  sense 
that  it  fell  oul  otScratch  My  Back.  When 

1  took  it  on  the  road,  there  was  about  an 
hour's  worth  ol  material  and  I  wanted  to 
play  at  least  two  hours.  So  we  started  look- 
ing at  what  else  I  could  do.  and  then  it  was 
an  obviotis  thought  lo  ii  y  doing  some  or- 
chestral arrangements  fixwn  my  material. 
And  in  applying  that  to  my  siufl.  it  really 
felt  like  it  was  remventing  some  of  those 
songs  in  a  way  that  really  got  me  going, 
and  I  thouf^t,  "Oh.  we  better  record  this." 

2  What  was  the  arrangement 
process  like? 

Obviously  we  were  applying  John  Met- 
calfe's cars  and  intelligence  as  well  as 
my  ideas.  We  started  off  together  and  I 
explained  what  I  was  looking  for.  and 
then  John  would  come  back  with  some 


first  drafts.  Occasionally,  such  as  [on 

Bowie's]  "Heroes"  on  the  Scratch  My 

Back  project,  they  sounded  perfect  to 
me.  but  more  often  it  would  go  two. 
three,  four  times  back  and  forth  and  I 
would  point  things  out  that  I  thought 
could  be  better  or  suggest  some  alter- 
native harmonic  ideas.  1  n  the  end,  the 
mood.';  felt  better  defined  in  some  ways, 
and  also  the  vocals  and  the  lyrics — you 
hear  them  better  in  these  arrangements 
than  in  my  original  arrangements. 

3  Did  "Don't  Give  Up"  take  on  a  dif- 
ferent character  or  meaning  for  you 
by  having  a  different  duet  partner? 

Yes.  I  think  so.  That's  probably  one  of 
the  most  covered  if  not  the  most  covered 
song  I've  written.  There's  been  quite  a 
few  other  versions  by  other  artists,  and 
of  course  Kate  is  very  much  in  people's 
minds  when  they  hear  that  song.  So  it's 
tough  for  any  singer  to  come  in  and  take 
it  on,  and  Ane  did  a  wonderful  job  and 
really  made  it  her  own. 

4  Is  any  more  being  done  with  the 
I'll  Scratch  Yours  component? 
Well,  out  of  the  12  artists  [covered  on 


Scratch  My  Back]  we've  had  six  tracks 
back,  and  there's  really  outstanding  things 
there.  Some  of  the  artists  who  originally 
hoped  to  be  part  of  this  just  aren't  going  to 
be  able  to  come  through,  so  vvc're  looking 
at  getting  three  or  four  other  artists  who 
have  sort  of  done  my  stuffin  one  form 
or  another  in  order  to  get  to  an  album's 
worth.  And  1  know  you  don't  have  to  do 
ail  album  any  longer;  you  can  do  song  by 
song,  but  1  still  like  the  album  format 

5  But  aren't  you  also  the  perfect 
candidate  to  embrace  more  short- 
form,  download-friendly  types  of 
projects,  too? 

I 've  got  no  problem  with  the  songs  being 
cut  up  and  distributed  separately,  but  1 
really  would  miss  the  opportunity  to  put 
them  together  and  sequence  them  and 
have  them  tell  the  story  as  a  single,  united 
body  of  work  rather  than  just  a  succession 
of  bits  and  pieces.  That's  still  the  way  I'd 
like  to  work. 

f 

6  Do  you  see  yourself  continuing  i 
to  pursue  the  orchestral,  decon-  \ 
structed  approach  of  Scratch  My  i 
Back  and  New  Blood?  \ 

I  vrtjuld  like  to  roll  it  to  a  halt  We  have 
a  short  tour  in  November,  and  that  may  i 
be  the  end  of  it.  I'm  itching  to  get  back  ; 
to  writing  and  to  generating  some  new  i 
stuff,  and  I  will  review  some  of  the  many  | 
tracks  that  are  in  thecan  in  some  states  of  ; 
completion.  There's  a  lot  of  material  but  1 
very  few  finished  lyrics  or  vocals.  i 
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TEEN 
DREAM 

'American  Idol'  runner-up 
Lauren  Alaina  follows  winner 
Scotty  McCreery's  lead 

fV^k  efore  I  was  on  American  Idol.'  I  thought  itvi-ouldbesocasy" 
■i^t  says  Lauren  Alaina.  the  "American  Idofseason  lOrunner-up. 

"It  was  so  shocking  to  me  how  much  hard  work  I  had  to  put 
into  it.  i 'm  so  glad  it  wasn't  as  easy  as  I  expected  because  it  prepared 
me — I  feel  like  no  matter  what  comes  at  me,  I  'II  be  able  to  handle  it" 

Now.  the  16-ycar-old  Georgia  native  is  preparing  to  release  her 
debut  album.  Wildjlower,  Oct  U  through  19/Interscope/Mercury 
Nashville.  It  was  recorded  during  the  summer  while  Alaina  was  on 
the  American  Idols  Live!  tour.  "I  was  singing  at  night  and  waking 
up  and  recording  my  album,"  she  says,  "[Producer]  Byron  Gallimore 
would  fly  to  where  I  was  and  we'd  do  it  there."  Recording  sessions 
took  place  in  cities  including  Chicago,  Atlanta  and  Nashville.  'I 
was  really  lucky  because  there  were  good  studios  around,"  Alaina 
says.  "We  would  jusi  drive  over  to  the  studio  and  get  to  business." 

In  selecting  songs,  the  high  school  junior,  who  plans  to  take 
classes  online  this  year,  kept  her  fan  base  in  mind  b>-  picking  mate- 
rial that  was  age-  and  IjTically  appropriate. "  I  have  adult  fans  too.  but 
I  feel  like  the  adults  would  respect  me  more  for  singing  songs  that 
are  appropriate  for  my  age  than  singing  grown-up  songs."  she  snys. 

She  says  the  title  track  was  a  perfect  fit.  "That's  my  personalit)'. 
I'm  a  wildflower."  And  the  lead  single.  "Like  My  Mother  Does." 
is  also  dulobiographital.  "1  fell  in  love  with  it  because  me  and 
my  mom  are  best  friends."  she  says  of  the  song,  which  peaked 
at  No.  2  on  Billboard's  Country  Digital  Songs  chart  and  is  No. 


39  this  week  on  Hot  Country  Songs.  "We  do  pretty  much  every- 
thing together . . .  My  mom  and  I  have  always  been  so  close,  but 
being  on  "American  idol."  I  feel  like  it  brought  us  even  closer." 

Alaina,  who's  been  writing  songs  since  she  was  9.  co-wrote 
"Funny  Thing  About  Love"  with  Brett  [amesand  Luke  Laird.  "We 
actually  wrote  another  song  first  and  then  wv  just  started  randomly 


jamming  and  came  up  with  the  music,  then  I  started 
spitting  out  words  for  it,"  she  says.  "We  put  together  a 
chorus  and  then  I  called  them  four  or  five  days  later  and 
we  [finished]  the  song." 

The  album  also  includes  a  tune  by  one  of  Alaina's  he- 
roes, Carrie  Underwood,  who  co-wrote  "Eighteen  Inches" 
with  Kelley  Lovelace  and  Ashley  Gorley. 

In  lune.  1 9/1  nterscope/ Mercury  Nashville  released  the 
Amerkxin  Idol  Season  JO  Highlights:  Lauren  Alaina  EP 
exclusively  to  Walmart  to  whet  fans'  appetites  (the  proj- 
ect peaked  at  No.  6  on  Top  Country  Albums),  and  Wild- 
JUswer  has  been  promoted  through  a  presale  campaign  on 
Alaina's  website  (laurenalainaofTiciaLconi)  and  postcards 
announcing  the  street  date  that  were  handed  out  during 
the  American  Idols  Live!  tour.  Additional  support  will 
come  from  advertising  at  radio,  TV  and  print  outlets. 

In  a  strategic  move  by  the  labels  involved,  the 
debut  album  from  "American  Idol"  winner  Scotty 
McCreery.  Clear  As  Day.  arrived  Oct.  4  (also  on  19/ 
Interscope/Mercury  Nashville),  one  week  before 
Wildflower. 

"They  do  share  a  fan  base  tt^ether  by  nature  of  shar- 
ing the  "American  idol'  experience  tt^ether,"  Universal 
Music  Group  Nashville  VP  of  marketing  Tom  Lord  says 
of  Alaina  arni  McCreery.  "This  allows  us  to  message  both 
releases  to  the  fan  base,  so  people  going  to  retail  to  buy 
one  will  see  the  other  positioned  at  retail  at  the  same  time. 

"  We  went  one  week  apart  from  each  other  so  that  they 
can  each  have  their  own  street  date,"  Lord  adds,  "and 
so  that  they  wouldn't  be  competing  with  each  other  for 
similar  media  bookings  in  the  same  week." 

"It's  really  cool  that  our  careers  are  being  laid  out  around  the 
same  time."  Alaina  says  of  McCreery.  "We  went  through  this 
whole  experience  together.  That's  a  bond  we  don't  have  with  any- 
one else."  •  •- 


UQTJ    BY  GAIL  MITCHELL 


Love  Jones 

Industry  vet  Andre  Harrell  revives  a  genre  mainstay 
with  first  Harrell  Records  signing,  Hannilton  Park 


Whate\'er  happened  to  R&B  vocal  groups?  Sure, 
there  have  been  a  few  sightings  along  the  way — 
comeback  attempts  by  established  acts  like  lagged 
Edge  and  Dru  Hill.  TV-bred  newcomers  (Day26. 
Bruthal  and  would-bc  stars  waiting  in  the  wings 
prcpping  for  another  run  (Rlectrik  Red.  RichCirl). 
But  it  's  been  years  since  an  R&B  group,  once  a 
mainstay  of  the  genre,  has  really  hit  it  big. 
That  may  soon  change  as  two  new  male  acts 


look  to  breathe  life  back  into  the  group  dynamic. 
Two  weeks  ago,  the  debut  album  by  teen  quartet 
Mindless  Behavior  (Billboard.  Dec.  4.  2010),  #1 
Cirf  (Slreamline/Conjunction/lnterscope),  shot  to 
No.  7  on  the  Billboard  200.  The  group's  second 
single,  "Mrs.  Right"  (featuring  Di^y).  has  entered 
the  top  20  on  Hot  R&B/Hip-Hop  Songs,  and  *I 
Cirl  is  now  No.  27  with  sales  of 51,000.  aaording 
to  Nielsen  SoundScan. 


Next  up:  fellow  foursome  Hamilton  Park,  the 
first  act  signed  by  industry  veteran  Andre  Har- 
rell to  his  new  Atlantic-distributed  label.  Harrell 
Records.  The  group's  first  single.  'Thing  Called 
Us."  is  No.  57  on  Hot  R&B/Hip-Hop  Songs  and 
a  self-titled  EP  arrives  Oct.  II. 

If  there's  one  thing  Harrell.  founder  of  Uptown 
Records  (Mar)' ).  Blige.  Hca\7  D)  is  bullish  on.  it's 
Hamilton  Park's  ability  to  go  the  distance.  "I've  got 
J  track  record  with  groups."  says  Harrell.  whose 
resume  includes  game-changers  Guy  and  jodeci. 
■  I  know  what  to  look  for.  what  makes  sense  from  a 
record  standpoint.  Hamilton  Park  had  the  group 
thing  down  when  I  met  them.  All  they  needed 
was  a  tweak  or  two." 

Harrell  first  met  Hamilton  Park — Anthony  Mr. 
Marcus  Lee.  Chris  Voice  and  Royce  P — last  year 
when  he  staged  the  Superstar  Soul  Search  in  part- 
nership with  Radio  One  in  Atlanta.  Althougli  the 
high  school  grads  missed  the  registration  deadline 
for  the  competition,  word  of  their  talent  reached 
Harrell.  prompting  him  to  meet  the  group,  which 
is  managed  by  Atlantic  Southeast  regional  man- 
ager Yancey  Richardson  and  Don "  Frame"  Howard 
lluough  their  L7  Entertainment.  Hamilton  Park 
was  invited  to  perform  the  national  anthem  for  the 
Soul  Search  finals,  and  it  wasn't  long  before  the  act 
was  in  New  York  singing  for  Atlantic  executives. 

"We're  modeling  ourselves  offthe  old  pattern 
of  what  groups  were."  Lee  says,  noting  that  the 
group  has  been  together  for  five  years,  polishing 
its  vocal  prowess  in  church  choirs  and  camara- 
derie skills  on  the  basketball  courts  of  Atlanta's 
Hamilton  Park  Recreation  Center.  "We'w  watched 
other  groups  break  up  after  rushing  to  a  desti- 
nation without  understanding  what  it  takes,  the 
ups  and  downs.  We're  no  choirboys;  we've  made 


mistakes.  But  when  you  stay  prayed  up.  you  can 
work  through  things." 

Hamilton  Park  possesses  a  down -home.  South- 
cm  soulfulness.  In  addition  to  the  lovc-ballad  sin- 
gle "Thing  Called  Us,"  the  group's  six-song  EP 
features  early  viral  buzz  track  "Computer  Love" 
and  a  contempxjrary  take  on  the  Guy  classic  "Piece 
of  My  Love." 

The  collection  is  all  in  keeping  with  the  group's 
chivalry-isn't-dead  philosophy.  "We're  connois- 
seurs of  love  whose  end-all,  be-all  goal  isn't  just 
to  get  in  the  bed,"  Anthony  says.  "It's  about  heart- 
to-heart  communication  from  a  mature  young 
man's  perspective  about  love,  relationships,  sad- 
ness and  happiness." 

"All  of  my  groups  have  had  a  strong  male  atti- 
tude," Harrell  adds.  "I  liked  the  fact  that  Hamilton 
Park  are  chuitii  boys  and  athletes,  yet  kind  of  street." 

A  prcorder  campaign  for  the  tP  includes  an 
exclusive  deluxe  CD  bundle  containing  a  T-shirt 
and  rubber  wrist  band  with  the  group's  logo  plus 
instant  access  to  the  extended  version  of  the  sin- 
gle's video.  Deluxe  CD  purchasers  will  also  receive 
access  to  a  preorder  pa.ss  allowing  them  to  un- 
lock exclusive  content — detailed  profiles  of  each 
member — during  a  four-week  period  leading  up 
to  the  EP  s  release. 

Hamilton  Park  will  get  a  chance  to  showcase 
its  wares  as  one  of  the  featured  acts  on  the  22-date 
Scream  Tour:  The  Next  Generation.  Launching 
Sept  30  in  Augusta.  Ga..  and  ^Tapping  Nov.  20  in 
Richmond.  Va.,  the  trek's  lineup  includes  Mind- 
less Behavior,  Diggy  Simmons.  |acob  Latimore. 
the  OMG  Girlz  and  special  guests  the  New  Boyz. 

"This  whole  generation  is  missing  love  on  the 
radio,"  Harrell  says.  'Hamilton  Park  can  bring 
back  that  emotional  enei^y."  •  •■ 
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DEMI  LOVATO 

Unbroken 
Producers:  various 
Hollywood  Records 
Release  Date:  Sept  20 
A  product  of  the  same  Dis- 
ney Channel  star  factory 
that  created  Miley  Cyrus, 
Selena  Gomez  and  the 
Jonas  Brothers.  Demi  Lo- 
vato  veered  dramatically 
off-script  last  year  when  she 
left  a  tour  with  the  Jonases 
to  enter  rehab  for  cutting 
and  eating  disorders.  But 
if  you  expected  Lovato  to 
brush  that  unsavoriness 
under  the  rug  on  her  third 
studio  album.  Unbroken. 
think  again— the  set  is  a  sur- 
prisingly frank  examination 
of  Lovato's  recent  troubles. 
By  Mouse  House  stan- 
dards, it's  practically  on 
par  with  Hole's  1994  album. 
Live  Through  This.  "Would 
It  make  you  feel  better  to 
watch  me  while  I  bleed?" 
she  asks  in  "Skyscraper.  "  a 
Toby  Gad-produced  ballad. 
Later,  in  the  song  "For  the 
Love  of  a  Daughter."  which 
Lovato  co-wrote  with  the 
Academy  Is  . . .  lead  singer 
William  Beckett,  she  begs 
a  parent  to  "put  the  bottle 
down."  Unbroken  offsets 
the  heaviness  with  some 
lighter  fare,  most  appeal- 
ingly  in  the  form  of  "All 


RODNEY 
ATKINS 
Take  a  Back  Road 
Producers:  Ted 

Hewitt.  Rodney  Atkins 
Curb  Records 
Release  Date:  Oct.  4 
You  can  say  this  much 
for  Rodney  Atkins— his 
albums  are  full  of  per- 
sonality. On  his  fourth 
release.  Take  a  Back 
Road,  the  Knoxville. 
Tenn..  native  presents  himself  as  an  easygoing  regular  guy, 
a  dedicated  family  man.  a  loyal  friend  and  even  a  bit  of  a 
romantic.  It's  a  new  wrinkle  for  him  in  such  tracks  as  "Cabin  in 
the  Woods"  and  "She's  a  Girl."  Most  important.  Atkins  makes 
listeners  feel  these  attributes  with  vocal  performances  that 
sound  so  earnest  and  sincere  you'd  expect  lightning  to  strike 
the  disc  if  he  wasn't  telling  the  truth.  There's  also  an  audible 


Night  Long."  the  killer  Tim- 
baiand/Missy  Elliott  club 
jam  that  opens  the  album. 
But  Lovato  pulls  remarkably 
few  punches  here.— MIV 


LADY  ANTEBELLUM 
Own  the  Night 
Producer:  Paul  Woriey 
Capitol  Nashville 
Release  Date:  Sept.  15 


SETH  MacFARLANE 
Music  Is  Better  Than  Words 

Producer:  Joel  McNeely 
Universal  Republic 
Release  Date:  Sept-  27 
Given  Seth  MacFarlane's  position 
as  one  of  htollywood's  highest-paid 
writer/producers,  it  doesn't  exactly  come  as  a  shock 
to  leam  that  the  "Family  Guy"  creator  has  recorded  an 
alt>um.  After  all,  less  powerful  showbiz  players  than  he 
have  convinced  labels  to  tiankroll  similar  forays  into  musk:. 
(This  year  In  particular  has  produced  a  bumper  crop,  with 
recent  records  from  actors-tumed-singers  Jeff  Bridges, 
Tim  RobtJins  and  Hugh  Laurie.)  But  If  Music  Is  Better  Than 
Words  carries  a  whiff  of  inevitability,  its  content— ar>d  its 
quality- does  ir>deed  surprise.  Frontir>g  an  hof>est-to- 
goodness  big  band  captured  live  at  Los  Angeles'  historic 
Capitol  Studios,  MacFarlane  offers  charmir>g  renditk>ns 
of  such  vocal-jazz  standards  as  "You're  the  Cream  in  My 
Coffee"  arkd  "It's  Easy  to  Remember  (ArKl  So  Hard  to 
Forget)."  Norah  Jones  and  Sara  Bareilles  appear  for  sure- 
tNng  duets  in  "Two  Sleepy  People"  and  "Love  Won't  Let 
You  Get  Away,"  respectively.  But  it's  MacFarlarw  who  turns 
In  the  album's  most  impressive  performance  in  a  haunting 
take  on  David  Raksln  and  Johnny  Mercer's  "Laura."— MIV 


After  the  success  of  its  first 
two  albums,  and  especially 
2010's  Need  You  Now.  one 
might  expect  Lady  Ante- 
bellum to  kick  up  its  heels 
a  little  on  its  third  release. 
Not  quite.  The  trio  is  sell- 
ing subtlety  on  Own  the 
Night,  a  decidedly  gentle 
and  even  dour  affair  domi- 
nated by  songs  about  lost 
love  (curious  since  Lady  A 
lady  Hillary  Scott  recently 
announced  her  marriage 
engagement)  and  string- 
laden  ballads  clearly  aimed 
at  the  heartstrings  tugged 
by  the  Need  You  Now  title 
track.  The  tune  "Just  a  Kiss" 
in  particular  follows  that 
same  mold,  with  Scott  and 
Charles  Kelley  trading  vo- 
cals and  a  big,  lush  bridge 
that  sweeps  the  track  into 
a  dramatic  crescendo. 
There's  a  lot  more  where 
that  came  from  in  "Wanted 
You  More,"  "As  You  Turn 
Away"  and  "Heart  of  the 
World."  Elsewhere.  "Cold 
As  Stone  "  has  a  slight  Celtic 
flavor  and  "Friday  Night"  is 
the  set's  lone  out-and-out 
rocker.  There's  a  great  deal 
of  craft  and  melodic  sophis- 
tication at  work  here,  but  in 
raising  one  bar  Lady  A  has 
lost  some  of  the  breezy 
fun  that  marked  its  earlier 
work.  — GG 


aim  on  this  outir>g  to  reclaim  the  commercial  momentum  of 
2006's  If  You're  Going  Through  Hell  after  stumbling  a  bit  with 
It's  America  in  2009.  so  there's  a  little  more  ght  on  the  title 
track,  "He's  Mine,"  "The  Comer."  "Growing  Up  Like  That"  and 
"Tips."  And  there's  some  genial  wit  on  "Family"  and  the  anthe- 
mic  "Lifelines."  This  is  one  back  road  that  may  return  Atkins  to 
country's  highway  of  hits.— GG 


DREAM  THEATER 
A  Dramatic  Turn  of  Events 
Producer:  John  Petrucci 
Roadrunner  Records 
Release  Date:  Sept.  13 
Dream  Theater  fans  have 
been  anxiously  awaiting  the 
band's  new  album.  A  Dra- 
matic Turn  of  Events.  With 
co-founder  and  drummer 
extraordinaire  Mike  Portnoy 


unexpectedly  departing  the 
group  last  year,  the  ques- 
tion of  who  would  follow  in 
his  iconic  shoes  has  loomed 
large.  But  new  drummer 
Mike  Mangini  takes  his  place 
behind  the  kit  like  business 
as  usual.  Dream  Theater  has 
wisely  turned  the  shakeup 
into  a  new  (and  needed) 
change  of  direction.  The 
epic  songs  and  nonstop 


CHICKENFOOT 
Chickenroot  III 
Producers:  Mike  Fraser 
Chickenfoot 
earMUSIC/eOne  Music 
Release  Date:  Sept  27 
Supergroups  terKl  to  bring  out  the  cynic  In  most  music 
fans,  and  wrth  historically  good  reason.  But  Chickenfoot 
sounded  surprisingly  right  right  from  the  get-go  in  2009, 
and  Chickenfoot  III  (the  quartet's  smirklrvgly  titled  second 
effort)  is  even  better  than  its  self-titled  debut.  It's  a  rare 
case  of  a  group  that's  equal  to— or  perhaps  even  greater 
than— the  sum  of  its  parts,  cranking  out  twefy  blues-rock 
with  virtuolstlc  sheen  from  guitarist  Joe  Satriani  and 
powered  by  Red  Hot  Chili  Peppers  drumnwr  Chad  Smith's 
muscular  whomp.  Chickenfoot  covers  a  good  deal  of 
ground  on  the  10  tracks  of  III.  The  songs  range  from  the 
riffy.  Rolling  Stones-styled  "Alright  Alright"  to  the  rootsy 
groove  of  "Something  Gone  Wrong."  Meanwhile,  Sammy 
Hagar  and  Michael  Anthony  harmonize  in  vintage  Van 
Halen  fashion  on  "Different  Devil,"  and  "Lighten  Up"  nods 
to  Deep  Purple,  a  collective  inf1uer>ce.  The  track  "Three 
and  a  Half  Letters"  might  carry  some  socio-political 
weight,  but  this  is  an  album  that  really  wins  hearts  with 
its  granite  thump'n'roll.— GG 


time  changes  remain,  but 
the  band  sounds  fresher  and 
looser  than  it  has  in  ages.  The 
group's  members  are  cleariy 
enjoymg  a  rediscovered 
meiodicism  and  experimen- 
tation in  their  songwriting. 
Dream  Theater  digs  in  with 
impressive  might  into  twist- 
ing, hook-heavy  journeys  like 
"Bridges  in  the  Sky,"  "Break- 
ing Ail  Illusions"  and  "Outcry." 
yet  also  softens  into  a  vulner- 
ability never  heard  before  on 
songs  like  "Far  From  Heaven" 
and  "Beneath  the  Surface" 
(the  latter  a  heartbreak  story 
of  lovers  too  immobilized 
by  pain  to  reach  out  to  each 
other).  Fans,  rejoice:  The 
spirit  carries  on.  very  much 
intact-Cr 


SOUNDTRACK 


PEARL  JAM 
Pearl  Jam  Twenty 
Producer:  Pearl  Jam 
Columbia  Records 
Release  Date:  Sepf.  20 
Pearl  Jam  hasn't  been  shy 
about  digging  into  its  archives 
in  the  years  running  up  to  its 
current  20th-annjversary 
bonanza.  But  with  Cameron 
Crowe's  career-spanning 
documentary  "Pearl  Jam 
Twenty"  in  theaters  world- 
wide, the  famously  rock- 
friendly  director  did  what 
any  fan  with  such  unprec- 
edented access  to  the  band's 
vaults  would— he  made  the 
soundtrack  an  epic  mixtape, 
complete  with  his  own  exten- 
sive liner  notes.  The  two-disc, 
29-son9  effort  takes  choice 
live  musical  moments  from 
the  film  ("Alive,"  from  the 
band's  third  show  ever,  in 
1990  Seattle:  a  stirring  2010 
"Better  Man"  singalong  from 
New  York's  Madison  Square 
Garden)  and  rolls  them  up 
with  previously  unreleased 
demos  and  instrumentals 
(1991's  sweet  "Acoustic  #1," 
featuring  frontman  Eddie 
Vedder's  big  voice  front  and 
center;  Mike  McCready's  gui- 
tar-only take  on  1998's  "Given 
to  Fly")  that  capture  the  vet- 
eran act's  songwriting  pro- 
cess through  the  years.  For 
hardcore  fans,  there's  much 
here  to  love  and  dissect.  For 
the  more  casual  listener,  it's 
an  engaging  musical  portrait 
of  the  first  20  years  of  a  great 
American  rock  band  — Ji. 
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SINGLES 


FOSTER  THE  PEOPLE 

Helena  Beat  (4:35) 
Producer:  Greg  Kurstin 
Writer:  M.  Foster 

Publisher  Smims  Coffee  and  Tea  Music  Publishing 
(BMf) 

Startime/Columbia 

With  indie  crossover  MGMT  shying  away  from  the  dance- 
floor  on  its  recent  material,  up-and-coming  Los  Angeles 
rock  band  Foster  the  People  continues  to  pick  up  the 
slack  with  "Helena  Beat,"  the  second  single  off  debut  set 
Torches.  Like  the  surprise  hit  "Pumped  Up  Kicks,"  "Helena 
Beat"  pairs  some  moderately  disturbing  lyrics  ("I  tie  my 
hands  up  to  the  chair  so  I  don't  fall  that  way")  with  a  light- 
hearted  beat,  half-daring  listeners  to  rethink  what  they're 
dancing  to.  Frontman  Mart<  Foster  and  the  band  could 
probably  stand  to  back  off  the  studio  tricks  a  bit— the  high- 
pitched  falsetto  vocals  of  the  "Kicks"  chorus  run  the  entire 
song  here.  Ar>d  although  "Helena  Beat"  lacks  the  earworm 
quality  of  its  predecessor,  the  song  finds  its  own  identity  as 
a  more  fieshed-out  synth-rock  track.— CP 


DANCE/ELECTRONICA 


NERO 

Promises  (Skrillex  Remix) 
(4:28) 

Producers:  Joe  Ray.  Dan 
Stephens.  Alana  Watson. 
Sonny  Moore 

Writers:  J.  Ray.  O  Stephens. 
A.  Watson.  S.  Moore 
Publishers:  EMI/EMI/ 
Copyright  Control 
MTA  Records 

For  those  unfamiliar  with 
the  format,  the  "Promises" 
remix  is  a  bit  of  a  head-butt: 
After  one  verse  and  chorus, 
a  sweet,  unsuspecting  vocal 


gets  attacked  by  the  sonic 
equivalent  of  dinosaurs  with 
laser  beams  attached  to  their 
heads.  That's  the  essential 
effect  when  Sl<rillex  gets  his 
hands  on  a  track  like  "Prom- 
ises" by  U.K.  electronic  outfit 
Nero.  Skrillex  strips  the  origi- 
nal "Promises"  of  its  turbo- 
charged  breakbeats,  isolates 
the  vocal  and  allows  it  to  fly 
almost  a  cappella  for  a  spell. 
Then  he  unloads  an  explosive 


bass  drop  on  top,  complete 
with  harmonic  synths,  ma- 
chinedronesand  high-pitched 
screeches  that  have  become 
signatures  of  his  aggressive 
dubstep  style.  Out  of  context, 
the  shift  sounds  abrupt— but 
on  a  nightclub  dancefloor  or 
under  a  tent  at  a  festival,  it's 
pure  adrenaline.— KAf 

MONICA 

Anything  (To  Find  You) 
(Featuring  Rick  Ross) 
(3:42) 

Producer:  Missy  Elliott 
Writers:  various 
Publishers:  various 
RCA  Records 

"Anything  (To  Find  You)," 
the  first  single  from  Monica's 
forthcoming  seventh  studio 
album.  New  Life,  is  a  throw- 
back to  '90s  hip-hop,  right 
down  to  the  "Who  Shot  Ya" 
sample  and  producer  Missy 
Elliott  declaring,  "As  we  pro- 
ceed to  give  you  what  you 
need!"  The  30-year-old  singer 
has  been  out  of  the  spotlight 
as  of  late,  but  the  single  reas- 
sures fans  that  she's  still  got 
the  smooth,  soulful  vocals 
that  can  slide  gracefully  over 
a  backing  beat.  After  Rick 
Ross  grunts  through  an  open- 


FLORENCE  &  THE 
MACHINE 

What  the  Wafer  Gave  Me 
(S:32) 

Producer  Paul  Epworth 
Writers:  F.  Welch. 
F  White 

Publisher:  not  listed 
Universal  Island 
"What  the  Water  Gave 
Me,"  the  first  sounds  from 
Florence  &  the  Machine's 
sophomore  album, 
Ceremonials,  sounds  like 
nothing  else  on  mainstream 
radio.  However,  like  the  tjand's  surprise  crossover  hit,  "Dog  Days  Are  Over,"  there's  a  familiar 
structure  in  place  that  makes  the  choruses  hit  hard— and  pop  fans  hit  the  replay  button.  After 
building  up  for  more  than  three  minutes,  frontwoman  Florence  Welch  begins  wailing  over  the 
amalgamation  of  her  Machine's  harps  and  percussion.  The  lyrics  ("Be  the  overflow/Pockets 
full  of  stones")  eerily  allude  to  Virginia  Woolf's  drowning,  while  the  song  shares  its  title  with 
an  abstract  Frida  Khalo  painting.  Clearly,  Florence  &  the  Machine  are  trying  to  inject  some 
culture  into  their  comeback  single— luckily  for  the  listener,  the  unstoppable  hook  is  all  the 
group  really  needed  to  stave  off  a  sophomore  slump —JB 


ing  verse,  Monica  arrives  with 
lyrics  that  combine  attitude 
and  vulnerability.  "I'm  open, 
won't  you  come  inside?/And  I 


COLDPLAY 

Paradise  (4:38) 
Producers:  Markus  Dravs. 
Daniel  Green.  Rik  Simpson 
Writer  Coldplay 
Publishers:  various 
Capitol 

Boiling  strings,  rattling 
synthesizers,  bdss-heavy 
beats— has  Coldplay  made 
a  Kanye  West  record?  Not 
exactly,  but  "Paradise,"  the  new  single  from  the  group's 
upcoming  fifth  studio  album,  Mylo  Xyloto,  does  bring  a  few 
new  ideas  to  the  table.  For  the  lightweight  chorus,  Chris 
Martin  dangles  the  title  word  ("Para-para-paradise")  like  a 
squirming  fish  on  a  hook.  The  rest  of  the  lyrics  aren't  much 
more  descriptive— Martin  sings  about  a  giri  wanting  to 
escape  Into  her  own  dreams  amid  a  bleak  landscape— but 


promise  that  I  will  treat  you 
better  than  right,"  she  sings. 
With  "Anything  (To  Find  You)," 
Monica  has  issued  another  soft 
jam  to  secure  her  status  as  an 
R&B  queen  in  the  company  of 
MaryJ.BIige.-MD 


KELLY  CLARKSON 

Mr.  Know  It  All  (3:53) 
Producers:  Brian  Kennedy. 
Ester  Dean 

Writers:  B.  Seals.  £  Dean, 
B.  James,  D.  Jones 
Publishers:  various 
S/I9/RCA 

After  painting  with  darker 
tones  on  2007'5  uneven  My 
December,  Kelly  Clarkson 
triumphantly  returned  to 
bubble-gum  pop-rock  with 
2009's  All  I  Ever  Wanted. 
While  'Mr.  Know  It  All,"  the 
lead  single  of  f  Clarkson's  up- 


coming Stronger,  features 
some  nasty  gibes  at  a  ex- 
boyfriend,  the  singer  is  clearly 
staying  put  in  a  sunny,  upbeat 
sound.  Unlike  "Never  Again," 
the  vitriolic  breakup  single 
from  My  December,  "Mr  Know 
It  All"  pairs  Clarkson's  frustra- 
tion with  an  upbeat  arrange- 
ment that's  awash  in  gentle 
guitar  chords  and  twinkling 
piano.  The  song  floats  be- 
tween the  righteous  declara- 
tions ("You  like  to  bring  me 
down,  don't  you?/Well,  I  ain't 
going  down")  of  the  verses 
before  arriving  at  the  phrase. 
"You  don't  know  a  thing  about 
me,"  in  the  hook.  Clarkson 
has  handled  this  subject  with 
more  intensity  in  the  past,  but 
"Mr  Know  It  All"  presents  her 

as  a  more  tempered,  mature 

artist  before  her  fifth  full- 
length  is  released.— JSZ. 


Coldplay's  main  appeal  has  never  been  its  lyrical  content. 
Musically,  "Paradise"  suggests  a  massive  budget,  with  Will 
Champion's  hard-hitting  percussion  sounding  particularly 
lavish.  Rock  fans  who  couldn't  get  behind  Viva  la  Vida 
or  Death  and  AU  His  Friends  probably  won't  appreciate 
"Paradise,"  but  the  track  is  another  slice  of  warm-hug 
ecstasy  for  those  who've  been  onboard  since  "Yellow."—/?/? 
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Breaking  his  mold: 
JAMES  MORRISON 


BY  RICHARD  SMIRKE 


From  Grief  To  Glory 

Brit  singer  James  Morrison  turns  personal  loss  into  No.  1 
album;  Starbucks  tie-in  launches  phase  two  of  campaign 


RIHANNA'S  RECORD  PACE 

The  singer  logs  the  fastest  run  to  20  Hot  100  top  10s 
among  solo  acts 

Rihanna  roars  to  a  20th  Billboard  Hot  100  top 
10  faster  than  any  other  solo  artist  as  *■  We  Found 
Love,"  featuring  Calvin  Harris,  darts  16-9  this 
week  (see  chart,  page  54).  Having  first  graced 
the  list  in  the  \une  11.  2005.  issue,  the  singer 
reaches  tlie  milestone  in  a  span  of  six  years  and 
four  months,  besting  Madonna  for  the  quickest 
collection  of  20  top  10s  among  soloists  (from  an 
artist's  first  Hot  100  appearance).  The  Material 
Girl  tallied  her  20th  such  hit.  "Hanky  Panky." 
the  week  of  july  28.  1990.  for  a  stretch  of  six- 
years  and  nine  months  from  her  chart  arrival 
with  "Holiday." 

Among  the  14  total  acts  with  at  least  20  lop  10s, 
Rihanna — the  swanky  club's  fifth  female  mem- 
ber— reaches  the  mark  the  second-fastest.  Only 
the  Beatles  sprinted  to  the  sum  more  swiftly,  tak- 
ing just  two  years,  seven  months  and  one  week 
between  their  chart  entrance  with  "1  Want  to  Hold 
Your  Hand"  (Ian.  18.  1964)  and  "Yellow  Subma- 
rine." wliich  sailed  52-8  on  Aug.  27. 1966.  Rihanna 
piLshcs  the  Supremcs  to  third  place  among  all  acts. 
Motown's  dream  girls  collected  their  20  career  top 
10s  during  a  span  of  six  years,  five  months  and  one 
week  bct^^^■cn  1964  and  1970.        — Gary  Trmt 

RIHANNA'S  20  BILLBOARD  HOT  100  TOP  lOs 


The  past  few  years  have  been  a  tumultuous, 
life-changing  period  for  British  singer/ 
songwriter  lames  Morrison.  Itstartedwith 
the  birth  of  his  first  child.  Elsie.  Then,  roughly 
1 2  months  ago.  his  father,  a  struggling  alcoholic, 
died,  leaving  the  artist  inconsolable.  "It  was  a 
very  emotionally  charged  period  of  time,"  says 
the  candid  27-year-old.  who  channeled  his  ex- 
periences, joy  and  grief  into  his  third  studio  set. 
The  Awakening. 

"Without  losing  my  dad.  this  album  wouldn't 
have  been  the  record  that  it  is."  says  Morrison, 
who's  signed  to  Island  Records/ Universal  and 
published  by  Sony/ATV  Music  Publishing.  "To 

write  about  somclhmg  so  pcri^onul  but  not  have 

it  feel  like  I'm  giving  too  much  away  . . .  that's 
a  delicate  thing  to  deal  with,  and  I  feel  like  I've 
done  it  with  a  sense  of  dignitj'  and  tact.  I 've  made 
an  album  that  1  feel  really  proud  of.  and  it  has 
really  connected  with  people." 

Landing  Morrison  the  second  No.  1  album 
of  his  career.  The  Awakening  debuted  atop  the 
U.K.  albums  chart,  with  first-week  sales  of 
62,000  units,  according  to  the  Official  Charts 
Co.  His  first  No.  1  was  his  2006  debut.  Undis- 
covered, followed  by  2008"s  sophomore  set  Songs 
for  You.  Truths  for  Me.  which  peaked  at  No.  3. 
The  BRIT  Award-winning  artist,  who  scored 
a  Europe-wide  smash  in  2008  with  the  single 
"Broken  Strings" — an  emotive  duel  with  Nelly 
Furtado — has  posted  total  worldwide  record  sales 
of  5  million,  according  to  Island. 

"lames  has  one  of  the  best  soul  voices  in  the 
U.K..  if  not  the  world."  Island  Records  U.K.  CM 
Jon  Turner  says.  He  credits  Morrison's  maturity 
as  an  artist  as  the  key  force  behind  the  singer's 
third  successive  hit  album. 

"I  haven't  broken  the  mold  musically."  Mor- 
rison adds,  "but  I  feel  that  I've  broken  the  mold 
for  myself  as  an  artist.  1  wanted  to  move  away 
from  the  poppy  side  of  things  a  bit.  This  time 
I  felt  that  I  had  the  confidence  to  be  the  artist 


that  I  wanted  to  l)c  and  not  worry  about  success." 

To  launch  The  Awakening,  key  radio  executives 
were  invited  to  Island's  London  offices  in  luly  to 
hear  an  exclusive  albimi  playback,  introduced  by 
Morrison.  That  personal  touch  "really  galvanized 
support  and  got  people  onboard."  Turner  says. 

Lead  single  "I  Won't  Let  You  Go"  received 
strong  backing  from  rq^onal  radio  stations  across 
the  United  Kingdom,  many  of  which  began  play- 
ing the  track  five  weeks  early.  The  sotilful  rock- 
pop  ballad,  which  debuted  at  No.  5  on  the  U.K. 
singles  chart  on  Sept.  25.  has  also  been  placed  in 
regular  daily  rotation  by  the  two  leading  national 
networks:  top  40  station  BBC  Radio  I  and  AC- 
formatted  BBC  Radio  2.  "It's  only  a  certain  type 
of  artist  that  can  play  on  both  those  statiuiiK." 
Turner  says.  Also  driving  albums,  he  adds,  was  a 
street-week  performance  on  the  BBC  2  TV  show 
"Later . . .  With  lools  Holland." 

The  second  phase  of  what  Island  envisions  as 
a  yearlong  campaign  is  getting  under  way.  Com- 
mencing Oct.  9  with  an  in-store  concert  at  its 
Hagship  London  store,  Starbucks  will  launch  a  na- 
tionwide promotional  campaign  through  which 
customers  can  download  one  Awakening  track 
from  iTunes  for  free.  To  maintain  sales  during 
the  holiday  season,  second  single  "Up."  a  duet 
with  British  singer  [essie  I,  will  be  released  in 
the  United  Kingdom  on  Dec.  5. 

Morrison  will  embark  on  a  six-date  U.K.  head- 
lining tour  in  November.  That  will  be  followed 
by  a  wider  national  trek  in  lanuary  and  February, 
booked  by  London-based  Creative  Artists  Agency. 
A  U.S.  run  of  live  dates  will  also  take  place  in  early 
201 2.  according  to  Island,  although  details  haven't 
yet  been  announced.  The  Awakening  is  slated  for 
domestic  release  in  March  or  April  through  Uni- 
versal Republic. 

"I'm  going  to  go  over  there  and  sing  my  ass 
off."  Morrison  says  of  his  U.S.  plans.  "Hopefully 
they'll  love  it — I'll  sell  some  records  and  have  a 
hit  in  America."  •  • 


46 


OCTOBER  15.  2011 


Another  milestone 
RIHANNA 


PEMPOSmON 

miE 

2005 

No.  2 

"Pon  De  Replay" 

2006 

No.  6 

"Unfaithful  • 

2007 

No.9 

No.  1 
No.  7 

No.  3 

No-KB 

^Break  It  Off-  (Rihanna  andSean  PauO^^^^^^^^^B 

"UmbrollG  '  CfeJturing  Jjy-Z) 

"Hate  That  1  Lov*  You"  (featuring  Ne-Yi^H^^^^^^^^^| 

"Don't  Stop  the  Music" 

"Disturbia" 

"Run  TiiK  Town"  (.j(iy-z.  Rihanno  and  Kanye  West) 
"Harci"  (featuring  Jeezy) 

2007 
2007 
2008 
2008 

2008 
2008 

2009 
2009 
2010 
2010 

No.im 
No.  1(0 

No,  2 

No.9  

No.8 
No.1^ 

20)0 

No."l(7) 

"Love  the  Way  You  Lie"  (Eminem  featuring  Rihanna) 

3010 

No.10> 

'Only  Girl  (In  the  Worid)"  ■■^■■■^H 

2010 

No.  1 1ll 

"Wliat's  My  Name'"  (featuring  Drake) 

No.im 

"SAM"  (featuring  Britney  Spears) 

2011 

No.  7 

"Cheers  (Dnnl<  to  Triat)" 
■toe  l=ound  Love"  (featuring  Calvin  Hartli9^°^^^^^^^^^H 

'itlllchwbng 

No  little  girl; 

CADY  GROVES 


.eti  material 


I 

■  :t«W:^   BY  MITCHELL  PETERS  J 

Making  It 
In  America 

High-profile  synchs,  key  TV 
appearances  and  tour  slots- 
including  Florence  &  the 
Machine— get  the  ball  rolling 
for  Grouplove 

Approximately  19  months  before  the  Sept.  13 
release  of  its  full-length  debut,  Never  Trust  a 
HappY  Song  (Canvasback  Music/Atlantic), 
Los  Angeies-based  rock  quintet  Grouplove  ironically 
survived  by  licensing  its  soup  "Cletaw  a>  Oir  "  to  H  BO's 
"How  to  Makt'  It  in  America."  Seven  months  later,  the 
CW  Network  caught  wind  of  the  band  and  licensed 
its  catchy  tune  "Colours"  for  an  episode  of  "90210." 

"It  wasn't  a  lot  of  money."  Grouplove  frontman 
Christian  Zut_Loin  recalls,  "but  it  was  enough  to 
cover  our  rem  and  not  let  us  work  shitty  day  jobs 
while  we  ^ot  the  band  up  and  running.™ 

Those  T\''  synchs.  along  with  early  support  from 
such  music  wdTsiics  as  the  Hype  Machine  and  NME, 
have  helped  C  rouplovc  cam  an  opening  slot  for  Flor- 
ence &  the  Machine,  a  co-headlining  tour  with  Fos- 
ter the  Penplf,  key  festival  bookings,  late-night  TV 
appearances  atid  a  chart -climber  in  "Colours."  The 
single  mwes  21-19  in  its  ninth  week  on  Billboard's 
Alternative  airplay  chart  and  has  sold  37,000  down- 
loads, according  to  Nielsen  SoundScan.  Its  video  has 
garnered  565,000  views  on  YouTube.  Never  Trust  a 
Happy  Song  debuted  at  No.  4  on  Heatseekers  Albums 
and  has  sold  6.000  copies. 

Alii'rnaiivc  WSUN-FM  Tampa.  Fla..  is  one  of 
Crouplove's  i  hiffradio  supporters.  The  station  has 
played  "Colours"  561  times  through  Oct.  2,  accord- 
ing to  Nielsen  EDS. 

"I  wanted  \V  s  L  N  to  be  the  first  modem  rock  sta- 
tion to  play  It."  WSUN  PD  Michael  Sharkey  says, 
"and  the  rrsponsf  has  been  very-  positive.  People 
want  to  hear  someihinj:  that  sounds  unique  with- 
out being  weird." 

Ben  Berger  co-manages  Grouplove  with  his 


brother  Nicky  Berger  as  Berger  Management.  The 
initial  promotional  push  began  with  the  )an.  25 
release  of  a  self-titled  EP.  which  has  sold  11.000 
copies,  according  to  SoundScan.  The  band's  pro- 
file quickly  grew  following  the  placement  of  "Co- 
lours" on  key  music  blogs.  which  sparked  addi- 
tional touring  opportunities.  Each  day  during  the 
month  leading  up  to  the  release  of  Never  Trust  a 
Happy  Song,  the  band  posted  fresh  content  on  its 
website,  ranging  from  videoclips  from  the  road 
to  drawings  by  Grouplove  %'oca list/keyboardist 
Hannah  Hooper. 

'This  was  effective,"  Berber  says,  "because  what 
we  wanted  to  gel  across  is  that  the>''re  five  friends 
having  the  best  time  doing  what  they've  always 
wanted  to  do." 

Grouplove — whose  other  members  include  An- 
drew Wessen  (vocals/guitar),  Sean  Gadd  (vocals/ 
bass)  and  Ryan  Rabin  (drummer/producer) — formed 
in  2009  after  the  bandmates  randomly  met  a  year  ear- 
lier at  an  artist  colony  in  Greece.  The  quintet  made 
its  national  TV  debut  in  late  March  on  NBC's  "Last 
Call  With  Carson  Daly."  "La.st  Call"  music  producer/ 


booker  Davis  Powers  says  he  booked  the  band  im- 
mediately after  it  opened  for  Florence  &  the  Ma- 
chine at  Los  Angeles'  Wilti-rn  a  few  months  prior. 
"I  didn't  really  know  about  them  until  I  saw  that 
show,"  Powers  says. 

"Last  Call"  taped  Grouplove  during  its  headlin- 
ing concert  at  Los  Angeles'  SOO-capacitj'  Troubadour 
earlier  this  >x*ar.  "It  made  the  perfert  scenario  to  give 
them  their  TV  debut."  Powers  adds. 

Since  then,  Grouplove  has  embarked  on  its 
own  headlining  North  American  club  tour  and 
played  such  festivals  as  Chicago's  Lollapalooza 
and  England's  Reading  and  Leeds.  Its  music  has 
also  been  licensed  to  HBO's  "Entourage,"  a  Chev- 
rolet ad  and  the  videogames  "Madden  NFL  12" 
and  "FIFA  12."  The  act  performed  on  "Conan" 
in  late  September  and  is  scheduled  to  appear  on 
"Late  Show  With  David  Letterman"  in  Novem- 
ber. In  the  coming  months  Grouplove  will  tour 
Europe  and  Australia,  perform  at  a  number  of 
U.S.  holiday  radio  show  concerts  and  play  a  mix 
of  headlining  shows  and  opening  slots  in  North 
American  early  next  year.  ■  •■ 


BALANCING  ACT 

RCA  newcomer  Cady  Groves  spices  her  pop  with  a  little  spunk 


In  the  music  video  for  Cady  Groves'  debut  single, 
"This  Little  Girl,"  the  pint-sized  pop  singer  enlists 
birKKulars  and  various  hiding  spots  to  watch  her 
boyfriend  canoodle  with  another  girl  behind  her 
back.  Eventually,  she  duct-tapes  the  guy  to  a  wall 
in  her  apartment.  'This  little  girl  is  capable  of  mur- 
der, because  you  hurt  her,"  Grove  sings. 

The  seething  sentiment  doesn't  exactly  match 
the  sunny  pop-rock  arrangement  of  "This  Little 
Girl."  But  the  single  is  catching  on— the  video 
counts  48,000  views  on  Vevo  since  its  Sept.  26 
debut— while  unveiling  the  spunky  22-year-otd 
Oklahoma  native's  real-life  heartbreak  story.  After 
signing  to  RCA  Records  in  May  2010  and  moving 
to  California,  Groves  became  romantically  in- 
volved with  one  of  the  songwriters  working  on  her 
debut  album.  That  is,  until  she  discovered  he  had 
a  secret  girlfriend. 

Devastated,  Groves  scrapped  all  the  material 
she  had  previously  written  and  decided  to  start 


anew.  "It  was  hard  to  even  write  at  that  point,"  she 
says.  "I  just  wanted  everyone  to  leave  me  alone, 
to  hide  away.  What  was  great  was  the  label  say- 
ing, 'We  understand  what's  goirtg  on,  but  we  see 
somethir>g  that  you  can't  see.  There*sa  silver  lining 
in  you  writing  right  now.'" 

So  Groves  pressed  on  and  delivered  an  album 
set  for  early  2012  that  balances  her  anger  and 
natural  poise:  "This  Little  Girl"  and  "Your  Win- 
dow" are  full  of  vitriol,  while  "We're  the  Shit"  is 
a  loving  shout-out  to  her  fans.  RCA  senior  VP  of 
marketing  Aaron  Borns  says  the  upcoming  pro- 
motion campaign  will  involve  amplifyirtg  Groves' 
natural  pop  appeal  without  keeping  her  pissed- 
off  lyrics  at  the  forefront. 

"It's  coming  from  a  genuine  place,"  Boms  says. 
"  Even  if  some  of  the  subject  matter  isn't  as  light  as 
the  sound  of  the  songs  may  allude  to  initially,  that 
only  makes  it  more  interesting  for  people." 

"This  Little  Girl"  will  continue  being  pushed  to 


top  40  formats,  with  Groves  spending  the  rest  of 
the  year  doing  promotional  radio  tours  and  at- 
tending press  events.  Borns  says  the  main  mar- 
keting focus  is  the  song's  video,  which  features  a 
cameo  by  country  star/"The  Voice"  coach  Blake 
Shelton.  Groves  says  she  got  in  touch  with  him 
through  Twitter,  where  the  two  initially  bonded 
ovor  "being  crazy  funny  arxl  inappropriate." 

Shelton  (  a  blakeshetton)  has  since  helped  pro- 
mote Groves  on  the  social  platform  and  posted 
links  to  the  "Girl"  video  for  his  709.000  followers. 

Groves,  who  has  32,000  followers  (  qcady- 
groves),  tweets  dozens  of  times  per  day  and 
often  laces  her  musings  with  profanity.  Though 
she  may  look  like  an  innocent  teenybopper,  the 
singer/songwriter  wants  to  be  taken  seriously  as 
an  adult  talent. 

"I  get  enough  crap  for  looking  younger  than 
I  am,"  she  says.  "That's  not  what  I'm  going  for." 

—Jason  Upshutz 


TURNING 
THE  TABLES 

Erik  Arbores,  14-year- 
old  Dutch  science 
whiz,  also  on  way  to 
becoming  a  chart- 
topping  DJ 

Very  young  faces  are  nothing  new  in 
pop  music.  But  a  14-year-old  chart- 
topping  DJ?  That  might  t>e  a  first. 

Meet  Erik  Arbores.  The  scier>ce  whiz, 
Katy  Perry  fan.  budding  pianist  and 
DJ/producer  is  signed  to  one  of  the 
worfd's  biggest  dance  labels,  superstar 
DJ  Armin  van  Buuren's  Armada. 

Arbores'  first  release,  the  three- 
track  EP  Take  ft.  was  released  worid- 
wide  on  Sept.  26  and  quickly  shot  to 
the  top  of  the  Dutch  iTunes  chart.  One 
of  its  trance-y  tracks,  "Bliss."  entered 
the  overall  Dutch  charts  at  No.  20  and 
recently  debuted  on  American  radio 
on  DJ  Austin  Kramer's  "Fresh  Friday" 
show  on  SiriusXM's  dance-dedicated 
BPM  channel. 

Arbores  is  a  prodigy  in  more  than 
just  music:  He  skipped  four  grades  in 
his  native  Holland  and  is  attending  the 
Delft  University  of  Technology,  where 
he's  studying  physics.  "Understand- 
ing tlie  structure  of  science  helps  with 
understanding  melody  and  rhythm," 
he  says.  "And  the  creativity  required 
In  music  helps  with  thinking  outside 
the  l>ox  in  science,  which  is  often  how 
new  insights  are  discovered." 

For  Armada  co-owner/dlrector 
Maykel  Piron,  Arbores  symbolizes 
a  new  age.  "When  I  was  14, 1  snuck 
into  clubs."  he  says.  "But  these  days, 
videoclips  and  music  are  all  over  the 
Internet.  So  kids  can  get  a  taste  of 
what's  going  on.  And  music  produc- 
tion tools  are  more  accessible." 

Armada  is  planning  a  full-tilt  U.S. 
dance  radio  promotion  campaign 
behind  Take  It.  In  the  meantime,  the 
iat>el  is  building  Arbores'  online  foot- 
print with  an  introductory  YouTube 
video  and  new  Facetx>ok  page. 

Arbores  hopes  to  pursue  a  career 
as  an  international  DJ.  like  mentor  van 
Buuren,  "I  rememtwr  creating  my  own 
mixtapes  arxi  trying  to  produce  my  first 
few  tracks  at  14,"  van  Buuren  recalls. 
"None  of  that  sounded  as  high-profile 
as  Erik's  stuff.  The  future  holds  a  great 
career  in  music  for  him."  —Herri  Mason 
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HANS  EDLER 

Legendary  rock  'n  roll 
icon  from  Europe. 

m  hit  song  "Black  Fender 

Listen  to  it,  and  other 
Edier  hits,  at  iTunes, 
Amazon,  YouTube  etc. 
For  more  info: 
www.hansedler.com 
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REAL  ESTATE 


NOTICES/ANOUNCEMENTS 


TAP  INTO  THE  PUBLIC'S  FRUSTRATION 
ABOUT  WALL  STREET  AND  POLITICS 
Check  out  two  songs  called  "BIG  BUCKS" 
and  "RUN  FOR  OFFICE."  Both  songs  have 
received  some  airplay.  Both  are  available 
for  publishing  deals. 
Listen  to  free  clips  at 
www.barrows.com/music.html. 
For  Business  Inquiries,  Contact 
Robert  Barrows  at  R.M.  Barrows 
Advertising,  650-344-1951 
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IRS  PROBLEMS  SOLVED 

GROUP  OF  EXPERT  TAX  ATTORNEYS  AND  CPA's  WHO  HAVE 
BEEN  SOLVING  SERIOUS  IRS  TAX  CASES  LIKE  YOURS  FOR  OVER 
20  YEARS.  YOU'VE  TRIED  THE  REST,  NOW  COME  TO  THE  BEST  ! 
LET  US  PUT  AN  END  TO  YOUR  SUFFERING.  RELEASE  OF  BANK 
ACCOUNT  LEVIES  AND  WAGE  GARNISHI^ENTS.  REMOVAL  OF 
FEDERAL  TAX  LIENS  FROM  CREDIT  REPORTS.  PENALTY  ABATE- 
MENTS. OFFERS  IN  COMPROMISE,  INSTALLMENT  PAYMENT 
PLANS.  AUDIT  REPRESENTATION.  APPEALS,  UNFILED  BACK  TAX 
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SOLVERS  TODAY  AT  1-800-55-SOLVE  (76583) 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


J.  Cole's  'Story'  Starts  At  No.  1  On  Billboard  200 


He'i . . .  • . . .  cttart'ing  . . . 
guy!  S«th  M«cF*rlan*,  creator 
of  ~Famtly  Guy,**  debuts  at  No. 
2  on  the  Traditional  Jazz  and 
H««tieek»ri  album  charti  (and 
No.  111  on  the  Billboard  200)  with 
Music  Is  Better  Than  Words.  The 
standards  collection  includes 

NU  with  Sara  Baretlles  and 


Absent  from  the  Billboard 
200  since  198S,  Johnny  Winter 
returns  with  Roots.  dotHJtlng  at 
No.  163.  The  new  guest-laden  set 
Includes  such  stars  as  VInce  GUI 
and  Susan  TedeschI,  and  also 
arrives  at  No.  4  on  Blues  AltHims. 


Just  one  week  after  85-year-old  Tony 
Bennett  grabbed  his  first  No.  1  album 
on  the  Billboard  200  with  Duets  //,  an- 
other artist  nets  his  first  No.  1 — but 
he'salittle  younger. 

Rapper  J.Cole.  26.  bows  in  the  No.  1 
slot  with  CoU  World:  The  Sideline  Story, 
selling  218.000  copies,  according  to 
Nielsen  Sound  Scan. 

It's  the  Roc  Nation/Columbia  artist's 
first  album  and  marks  the  first  time  a 
solo  artist's  debut  effort  has  entered  at 
No.  I  since  May  14.  2010.  That  week. 
B.o.B  started  at  No.  I  with  The  Adven- 
tures of  Bobby  ;?ay  with  84.000.  (For 
more  on  B.o.B  this  week,  see  page  54.) 


spectively,  it  marks  the  first  timean  im- 
print has  locked  down  three  of  the  top 
four  since  Columbia  itself  did  so  on  the 
Jan.  8  chart. 


Over  The 
Counter 


KEITH 
CAULFIELD 


E; Mtf  ot  this  week's  Billboard 
MO  top  10  comprises  rock 
s*U,  led  by  Bllnk-182's  No.  2 
•rriVAl  with  Nttghtwrfioods 
(1S1.000  sold,  according  to 
Nielsen  SoundScan).  Wllco's  The 
Whole  Lo^  is  next  at  No.  S,  with 
02.000.  Switchfoot.  Chlckenfoot 
.ind  Mastodon  (Not.  8-10) 
complete  the  rockin'  fivesome. 


Cole's  launch  is  the  highest  sales 
week  for  any  act's  debut  chart  ef- 
fort since  NIcki  Minaj's  Pink  Friday 
started  with  375,000  at  No.  2  on  Dec 
11. 2010. 

With  Cole's  fellow  Columbia  acts 
Adele  and  Bennett  at  Nos.  3  and  4,  re- 


REISSUE  MANIA:  Just  outside  the  top 
lOon  the  Billboard  200  this  week.  Pink 
Floyd's  reissue  of  Tfitr 
Dark  Side  of  the  Moon 
re-enters  at  No.  12  with 
26.000sold  (up  3.607%). 
The  act  rereleased  14  of 
its  albums  last  week  and 
a  boxed  set  collecting  all 
of  the  newly  refurbished 
titles.  Dark  Side  got  the 
glossiest  redux  treatment, 
as  it  was  available  in  ex- 
panded versions  dubbed  "Experience" 
and  "Immersion."  Kach  came  equipped 
with  bonus  live  tracks  and  assorted  out- 
lakes,  with  the  lavish  "Immersion"  edi- 
tion carrying  a  list  price  of  Si  30. 

Dark  Side  continues  to  hold  the  re- 
cord for  the  most  weeks  charted  on  the 
Billboard  200.  with  781  nonconsecu- 
tivc  frames  on  the  tally.  It  first  debuted 
on  the  chart  upon  its  release  in  1973 
and  eventually  peaked  at  No.  1.  It  was 
a  fixture  on  the  chart  from  its  initial  re- 
lease until  1988.  The  album  returned 
to  the  list  in  late  2009  after  we  revised 
chart  eligibility  rules  regarding  older 
releases.  It  was  last  on  the  chart,  pre- 
vious to  this  week,  on  july  9,  when  it 
ranked  at  No.  74. 

Five  more  Pink  Floyd  titles  dot 
the  Billboard  200:  The  Wall  (No.  40; 


10,000).  Wish  You  Were  Here  {No.  7\: 
7.000),  Animals  (No.  83;  6.000).  Med- 
dle (No.  174;  3,000)  and  the  Discovery 
Studio  Box  Set  (No.  175:  3.000).  Com- 
bined, the  14  reissued  studio  albums 
sold  67.000  copies,  with  the  least  popu- 
lar being  Mort.  The  week  previous,  they 
moved  just  3,000.  More 
was  originally  released 
in  1969,  but  was  reissued 
in  1973  as  Doric  Side  was 
beginning  its  mammoth 
chart  run. 

Another  classic  No.  1 
album,  but  of  a  more  re- 
cent vintage,  also  makes 
a  big  gain  this  week: 
Nirvana's  Nevermind 
bounds  146-1 3  with  25.000  (up  647%). 
The  jump  is  owed  to  the  1991  set's 
20th-anniversary  reissue  packages  that 
dropped  last  week. 

The  original  album's  sales  have  been 
merged  with  all  the  newly  reissued  ver- 
sions of  the  set,  save  for  a  "super  deluxe- 
package,  which  charts  separately  at  No. 
131  (4.000).  Among  the  "super'  set's 
70  tracks  are  many  live  or  alternative 
versions  of  Ntwrmind's  original  track 
list,  including  a  whopping  22  songs 
that  weren't  on  the  album.  Because  it 
had  such  an  expansive  amount  of  ad- 
ditional songs,  it's  treated  as  a  unique 
entity  on  our  charts. 

FRANKMUSIK  POPS:  British  singer/ 
producer  Frankmusik  bows  at  No.  11 
on  the  Dance/  Electronic  Albums  chart 


with  his  proper  U.S.  debut  album,  Do 
It  in  the  A  M,  shifting  1 ,000  copies  in  its 
first  week. 

The  Cherrytree/lnterscope  act  (aka 
Vincent  Frank)  is  on  the  road  with 
Erasure,  opening  for  the  veteran  elec- 
tronic/pop act  (Billboard,  Aug,  6).  It's 
a  perfect  combo,  as  Frankmusik  also 
produced  Erasure's  new  album.  Tomor- 
row's World,  out  Oct.  11  in  the  United 
States.  Frankmusik's  latest  single,  "No 
I.D.,"  features  his  labelmate  Colette 
Carr.  and  its  ''Grease''-inspired  video 
has  notched  1.2  million  views  since 
its  YouTube debut  on  Sept.  10.  Its  pre- 
ceding single,  the  title  track  (featuring 
Far' East  Movement) ,  has  collected  1 .9 
million  views  on  YouTube. 

'IDOL'  COMEBACK?  This  year's 
"American  Idol"  winner,  Scotty  Mc- 
Creery,  is  poised  to  become  the  first 
"Idol"  champ  since  Ruben  Studdard 

in  2003  (and  only  third  overall)  to  debut 
at  No.  1  on  the  Billboard  200  with  his 
first  album. 

industry  prognosticators  suggest 
McCreery's  Clear  As  Day  will  bow 
atop  the  tally  next  week  with  perhaps 
170,000  copies  sold.  That  would  eas- 
ily mark  the  biggest  debut  sales  week 
for  any  "Idol'  winner  since  2008. 
when  David  Cook's  self-titled  set 
started  at  No.  3  with  280.000.  In  2009. 
Kris  Allen's  self  titled  album  bowed 
at  No.  1 1  with  80.000,  and  then  last 
year.  Lee  DeWyze's  Live  tt  Up  started 
at  No.  19  with  39,000. 
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>>As  her  new  album.  Miss  Little 
W*v#na— which  Is  eitcluslve  to 
Target  artd  ITunes— debuts  on 
the  Billboard  200  at  No.  28, 
Gloria  Estefan  enjoys  her  first 
No.  1  on  Dance  Club  Songi  since 
"Oye"  the  week  of  Sept.  19, 
1998.  with  "Wepa,"  her  sixth  ca- 
reer topper  on  the  list.  She  first 
r*lgn«d  with  '-Tradiclon"  In  the 
Dec.  25, 1993,  Issue. 

>>Now  a  trio  following  the 
departure  of  Michael  Steele, 
the  Bangles  grace  the  Billboard 
200  for  the  first  time  since  July 
21. 1990.  as  Sweetheart  of  the 
Sun,  the  group's  first  studio 
album  since  2003,  bows  at  No. 
148.  Of  the  Bangles'  four  prior 
chart  entries,  they  rose  as  high 
as  No.  2  with  DttfnMLiBM 
in  1987. 


j^B^  Read  Chart  Be^il 
IWelll   every  week  at 
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AUSON  KRAUSS  &  UNION  STATX)N  P»|i»r  Ajniljnu 
STEVE  MARTIN  AND  THE  STHP  CANYON  RMGBRS  'tuv  S.i;  Am 
RICKY  SKAGGS  A  Skaggs  Famity  Chrisimas  Volume Tv^xj 
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Follow  Me  Down  I 
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RICKY  SKAGGS 


Bright  Morning  Start  I 
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CourHry  Hits  Bkjegraes  Style  I 


BETWEEN  THE  BULLETS 


KEITH'S  A  'MADE'  MAN 


loL))  Kc-ilh  ioys  liis  20lh  iead- 
'  T  on  Hot  Country  Songs,  as 
Made  in  America"  becomes 
ilie  Oklahoman's  first  in  exactly 
two  years,  following  two  weeks 
atop  the  than  with  "American 
Ride"  in  October  2(K>*>.  Keith  competed  with  five  official 
singles  between  his  prior  and  current  No.  1  songs,  achiev- 
ing his  best  rank  during  that  frame  with  "Cryin'  for  Me," 
which  stopped  at  No.  6  in  February  2010.  His  stack  of  20 
No.  Is  includes  six  straight  between  March  2001  and  De- 
cember 2002.  Tlic  new  song  introduces  Keith's  ISlh  studio 
set.  Clancy's  Tavern,  due  Oct.  24.  — Wade  Jcssen 


Data  for  we«k  of  OCTOBER  15,  201)    I    For  chart  reprints  call  212.493.4023 


Go  to  www.biliboard.biz  for  complete  chart  data 
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COLE,  PHONTE  ARRIVE 

).  Ciole  isn't  ihe  only  rapper  from  North  Cirolinii 
making  some  noise  on  Top  R&B/Hip-Hop  Albums  as 
Greensboro  native  Phonie.  tornu'rly  of  the  trio  LlltJc 
Brother  and  duo  (he  Foreign  Exchange,  debuts  his 
fiTSl  solo  album,  Charity  Slurls  at  Home,  al  No.  9.  The 
pii>jec:t  sold  just  soulh  of  8.000  units,  according  to 
'.K'lsen  SoundScan.  Previous  to  this  set.  Phonte  had 
other  charted  works  as  a  member  of  Little  Brother. 
!i  bandmates  Rapper  Big  Pooh  and  *Jlh  Wonder.  In 
addition,  he  had  two  Billboard-charted  projects  as  half" 
of  the  Foreign  Exchange  with  Dutch  producer  Nicolay. 
Neither  group  reached  llic  top  10  with  any  of  its  albums.  Meanwhile.  9th  Wonder  dehuts  at 
No.  12  with  TJif  Wonder  Yeam.  — Karirnh  Santiago 
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Oiiu  of  the  most  suttcssful  arlists  on  Hot  RiiB/Hip-l  lup  Sough  returns  to 
No.  1  as  Ul  Wa>'ne  wiggles  up  three  slots  to  tlie  top  spot  with  "She  Will." 
the  third  official  single  from  Via  Carter  IV.  Tlie  title  is  his  seventh  No.  1, 
tying  him  with  labehnate  Drake  for  second-most  chart-toppers  by  a  rapper 
in  Uie  chart's  69-year  histor>-.  Only  rap  standard-bearer  lay-Z.  with  eight, 
has  placed  more  No.  ts.  Of  Weezy's  seven  leaders.  "She  Will"  is  his  third 
as  a  lead  aitist  and  the  first  to  reach  No.  I  with  him  taking  top  billing  since 
"A  Milli"  did  so  three  years  ago  this  month  (Oct.  23.  20()KJ.  —Karinah  Santiago 
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FttWkltaawt  ASCAPAMNm  JOMnASCAPOmTTN 
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BWAIudi  y  r«  Sorgs.  8Utl  AM'<H .  HIDO  IM 1 2.  FBt 

a 

600  6A«  ME  nW  iNo  GWB  Music  PUMMq. 
ASCJ^       ^  >  Use  FUiIeM«.  UC.  ASDPl  CS  A. 
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HOMI(Qr|«lG  Uelc.  AfiCAPlSuip  tJo  Utac. 
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Oesqnw,  ASCM^«Hm  Bo)  AMmq.  ASCAPAng  Bing 
Use  ASOV/Soigs  01  IWMrai  he .  M]  AMFV»i.  HICD 
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CS32 

ni  OH  OK  ou  kmk)  FuMM«  nftSoip  a  MwA 

he,  aWifenv      Urn,  aWfeuq  Umr  FUMsg 
tc,  BMWfenataetra  FUNMg  Con.  MFIS  N- 
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UC  HUK  ShwtwruiteqOeagiKehtUiltviM 
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rrOH  IMK  Miac.  ASCWHHTt  ImW  Ai  tbu  Ndd 
Use.  BMVWiM  Hwnite  MSonwMIV  Sou  lie. 
BMWq  Hdd9  IteASM'MM  Use  FU^^ 
a  he.  ASCAFyksoiflBda  BAMWq  use  he.  BU). 
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BMEM  Fov  Use  SESACMtav  DM  Simi. 
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ASCWAMont.  ASCAFMUI  Use  FUUcMQ  VIM 
to.  he .  ASCAPAorte  UMe  Use  BMWffi  Dn  US 
A(  BMIOP  In  FUihsMu.  mi).  AMFHIOO  IB.  LI  39 
UDE  MOHn  A  EAIU  HOMMI  (MMmlDN  Uk. 
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(UfNkmielMdM  AMMq,  BMnNun  It  FU- 
bhra  BM1.AWM.maD1t,u77 
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UseASCAPl.AArM.FeHC 

NAOUM  naiBMnilB  B  l)Mi  FUlkMl« 
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ASCAP  HONORS 
ATL  LEGENDS 

ASCAP's  rhythm  and  soul  team  hosted  its 
star-studded  ATL  Legends  event  at  the  W  Hotel 
Midtown  in  Atlanta  on  Sept,  28  to  toast  the 
city's  music  icons  who  have  given  back  to  the 
community  and  helped  transform  the  local  scene 
into  an  internationally  renowned  music  center. 

'JMOTOS,  THE  PICTURE  GROUP 

ABOVE:  ATL  Legends  honoree  Hu-Yo  (far  left)  poses 
here  with  (from  left)  ASCAP  rhythm  and  soul  director  of 
membership  Janntfw'  Dniw.  VP  of  membership  Mool* 
Geofys  and  fellow  honoree  Devyne  Stephem.  CEO  of 

Upfront  Megatainment 

UPPER  LEFT;  Recording  artist/songwrrter  Johnta  Austin 
(right),  who's  signed  to  JHinaiiw  Duprfs  So  So  Def 

Recordings,  looked  on  proudly  as  his  co-honcee  was 
presented  with  a  proclamation  from  Atlanta's  city  council 
LOWER  LEFT  ATL  Legends  honor ee  Lucteorh  with  manager 
and  DitturtMig  Tha  Peace  co-founder  C 
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MYSPACE,  BILLBOARD 
GET  AMP'D  UP  FOR 
ADVERTISING  WEEK 

B-o  B.  Natasha  Bedingfield  and  Far'EasI  Movement  were  the  head- 
Imers  at  Myspace's  Amp"d  Upf  concert  on  Oct  3  in  New  York— but 
the  name  on  everyone's  lips  was  Justin  Timberlake.  Myspace's  new 
creative  director  (Billboard  biz,  June  29)  held  a  private  reception 
for  marketers  and  ad  agencies  at  Radio  City  Music  Hall's  Roxy  Suite 
prior  to  the  Advertising  Week  concert— co-presented  by  Billboard, 
com  and  Advertising  Week— but  the  closest  he  got  to  the  Best 
Buy  Theater  stage  was  a  brief  hang  with  B.o.B  in  the  stage-right 
VIP  section  dunng  Far'East  Movement's  energetic  opening  set.  He 
checked  out  shortly  after,  photos  fernanooleon/picturegroup 


UPPER  LEFT:  '-lyspace  senior  director  of  music  marketing  R 
Cobarnibias       left)  is  the  hostess  with  the  mostess.  postr>g  with  (from  left) 
Si'  i.v-:m  l-  DJ  Wondw.  My&poce  production  inan»ger  Randy  Nangpl  and  ttvi 

Cardiivii  Ayoncy's  DJ  OB 

UPPER  RIGHT  Fiir'Eost  Movement  and  Its  team  pal  around  backstage  alter  the 

group's  iivi'tiiiy  -.iM  Iti.^t  tKifnpccI  ijplht>CfO\vd  for  th<>  re^t  of  lhen»ght  From 
l-"''t  h  inr)  if  I  i-iMi---.-  JT  TT-ii  i.-t  on  t  mr'-vr  Christopher  Franco: musical  direc- 
■  r  Kanobby  ■       ■         DJ  Virman  .  -  ■   ■    i  '-il)erO«ony"IXI 

Denkym"  Kym  ■  J.  Spllf  Kev  NIsh       i  Prohgress  ind  band 

'  ■  ii .    .  '        I. M.,'  ,.1  .■  : I I  ;  i.iri  i.-r  Russelt  Redeaux 
CENTER  LEFT  No  other  company  has  the  rights  Myspace  has,"  said  Tim 
Vanderhook  (left),  who  along  with  brother  Chris  (center)  is  co-CEO  of 
r  t ,  .1-  <c{.'    Nobody  h<is  the  relationships  we  have  w<th  the  four  major  labels, 
X I  )c  cdialog  of  25.000  irvdependent  artists  and  42  million  songs  "  He*e.  ttie  pair 
further  their  relationship  with  Grammy  Award-nominated  artist  B.o.8  M'orr^ 


CENTER  RIGHT;  i'    f-    .  i  t 

■  1  ■  ■..  I  I  r  ■.  Bill  Werde  ^ 
Roslynn  Cobarrubias  i 


[■.-irty  planners  (from  left).  B*llboard 
:  vice  senior  directof  of  music  markehng 
'   irtg  Week  executive  director  Matt 
rut  all  kickoff  boshes 


LOWER  LEFT:  Natasha  Bedingfield  and  her  team  hung  out  behind  the  scenes 

DAS  Communications  president  and 
L.  -  .i  i  ,  !t J  I  1  in.  i_t  William  Oerrella,  DA5  CEO  David  Sonenberg.  Bedmgfield 
.11  .d  UAh  iM.in,ijLT  Ja»on  Richardson 
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Oct  24-25, 2011 

Renaissance  Hollywood 
Hotel  &  Spa.  LA. 


LEARN.  SHARE.  NETWORK. 

The  one  and  only  place  to  network  with  the  hottest  nnusic  supervisors, 
composers,  directors,  songwriters  and  producers  and  the  business. 


NEW  Panel  Highlight! 


THE  CONNECTION  BETWEEN 

SPONSORED  BY  BMI 


MODERATOR:  SPEAKERS: 


Doreen  Ringer  Ross,   Mychael  Danna,      Bennett  Miller,        Ed  Shearmur,      John  Singleton, 

VP,  Film  &  Television        Composer,  Director,  Composer,  Director, 

Relations,  BMI         "MONEYBALL"      "MONEYBALL"       "ABDUCTION"  "ABDUCTION" 


PURCHASE  YOUR  TICKET  TODAY  AND  SAVE 

www.RlrnAixflVMusk:Coiifiei«ncex:om 

Registration:  212.493.4263  Conferences  a  Billboard.com 
Sponsorship.  646.315.2961  Cebeie.Marquez  a  Billboard.com 


FOUNDING  SPONSOR: 


CONFERENCE  SPONSORS: 


i\m  ^^^issL         BMI  531^^11 


sports  and  Entertainment  Specialty  Group.  Just  as  good  music  takes  the  right  skill,  so  does 
financial  guidance.  That's  why  our  client  advisors  are  true  music  industry  insiders  with  a  proven  track  record 
of  delivering  the  right  solutions  exactly  when  you  need  them.  We  understand  how  contract  changes  can  affect 
you.  And  how  your  credit  needs  will  vary  throughout  your  career.  Simply  put,  your  business  is  our  business. 
Call  Andrew  Kintz*  at  615.748.4434  or  visit  suntrust. com/talent. 


Royalty  ft  Catalog  Lending 


Financial  Planning 


Retirement  Planning 


Investment  Management 


SumTrust 

Live  Solid.  Bank  Solid. 


'Anarew  KInlz.  Managing  DireclOf.  Sports  and  Entertainment  Speaally  Group,  is  a  registered  representative  of  SunTrust  In-^siment  Services.  Inc.  and  an  employee  of  SunTrust  Banks,  Inc. 
SecuritlH  and  tnsurancs  Produds  and  Senlces:  Are  not  FDIC  or  any  other  Government  Agency  Insured  •  Are  not  Bank  Guaranteed  •  May  Lose  Value 

SunTrust  Sports  and  Entertainment  Specialty  Group  is  a  marketing  name  used  by  SunTrust  Banks,  Inc  ,  and  the  lollowng  alfilales  Banking  and  tnjsl  products  and  services  are  provided  tjy  SunTrust  Bank,  Secirilies,  msurarvce  (inciuding  annuities 
and  certain  Irfe  imurance  products)  and  ottier  Fnvestment  products  and  services  are  offered  by  SunTrust  Investment  Services,  Inc.,  an  SEC-registered  investment  adviser  and  broker/dealer  and  a  memtier  of  FINRA  and  5IPC  Other  insurance  products 
and  sennces  ara  offered  by  SunTrust  Insurance  Servroes.  Inc..  a  licensed  insurance  agency. 

©  2011  SunTrust  Banks.  Inc.  SunTrust  and  Live  Sobd.  Bank  Solid,  are  federally  registered  service  marks  of  SunTrust  Banks,  Inc. 
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Chief  Sustarnability  Officer 
The  Coca-Cola  Company 

HUMANITARIAN 
OF  THE  YEAR 
AWARD 


T.J.  Martell  Foundatiin 


36i 


Leukemia,  Cancer  and  AIDS  Research 


President  &  CEO 

Rig  Machine  Label  Group 

SPIRIT  OF 

EXCELLENCE 

AWARD 


GoM  Legend  6 
Philanthropist 

LIFETIME 

PHILANTHROPIC 

AWARD 


CHAIRMAN'S 
AWARD 


Co-Chairmen 


Avery  Lipman 

Monte  Lipman 

Amy  Palmer  Saunders 


INNER  COM 


Clarence  Avant 
Martin  Sandier 
John  Bozard 
Edgar  Bronfman.  Jr. 
Del  Bryant 


Martina  McBnde 
Jerry  Moss 
Don  Perry 
Antonio  'LA'  Reid 
Darius  Pucker 
Sunny  Sweeney 
Bany  Weiss 


GALA  STEERING  COMMITTEE 


Hernando  Courtright 
FranI*  Dattoma 
Lisa  Ryan  Howard 
Terry  Lamb 


Lori  L.  Lambert 
Harry  Lyons 
Lisa  Manley 


Chad  Phillips 


Alissa  Pollack 
Scott  Wellington 
Judee  Ann  Williams 


RSDAY,  3rd  of  NOVEMBER 
THE  MARRIOTT  MARQUIS  NEW  YORK 

COCKTAILS  6:00  PM  |  DINNER  7;30  PM 

PERFORMANCES  BY 

Martina  McBride  •  Darius  Rucker  •  Javier  Colon 
A  Silent  Auction  of  Extravagant  Necessities 

To  purchase  sponsorships  or  tickets, 
please  visit  honorsgala.org  or  call  (212)  331-2161. 


Founded  in  1975  by  music  executive.  Tony  Martell.  the  TJ  Martell  Foundation  is  Ihe 
music  industry's  largest  foundation  that  funds  innovative  medical  research  focused 
on  finding  cures  for  leukemia,  cancer  6  AIDS,  it  has  provided  over  S250  million  over 
the  past  thirty-six  years.  The  Foundation  sources  and  supports  early  stage  research 
projects  at  eleven  medical  facilities  aimed  at  developing  more  effective  clinical 
treatments  for  patients  which  otherwise  might  not  be  funded. 
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Online 

.COM  EXCLUSIVES 

Visit  Billboard.com  to 
watch  our  two  great  live 
Q&As  from  this  weel< 
with  Evanescence 
frontwoman  Amy  Lee 
and  the  one  and  only 
"Weird  Al "  Yankovic. 


Events 

FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  with 
Loeb  &  Loeb,  is  set  for 
Nov.  17-18  in  San  Francisco. 
Keynotes  include 
Turntable.fm's  Seth 
Goldstein  and  SV  Angel's 
Ron  Conway.  More:  future 
soundconference.com. 


FILM  &  TV  MUSIC 

The  Billboard/Hollywood 
Reporter  Film  &  TV  Music 
Conference  will  take  place 
Oct.  24-25  at  Los  Angeles' 
Renaissance  Hollywood. 
Speakers  have  been 
announced.  For  more, 
go  to  filmandtvmusic 
conference.com. 


TOURING 

The  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowClix, 
are  Nov.  9-10  at  the 
Roosevelt  in  New  York. 
Panels  and  speakers  have 
been  announced.  Details 
at  billboardtouring 
conference.com. 
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STARTING  OVER 
Myspace  attempts  to 
woo  brand  marketers 


PAST  IS  PRESENT 

VH1  updates 

"Rock  Docs"  scries 


MERGING  STREAMS 

Cross-platform  play  list 
sharing  in  the  works 


TRAVELIN'  BANDS 
Rock  acts  demonstrate 
touring  strength 


I'M  A  BELIEBER 
Scooter  Braun  on 
Justin,  major  labels 


BY  ED  CHRISTMAN 


Eyes  On  The  Prize 

Digital  rebound,  discounted  catalog  CDs  push  U.S.  music 
sales  toward  annual  gain 


After  years  of  wrench- 
ing declines,  the  re- 
cording industry  ap- 
pears to  be  on  the  brink  of 
acliicving  thi*  first  annual 
increase  in  U.S.  album  sales 
since  2004. 

Getting  to  this  point  hasn't 
come  without  a  price — or 
rather,  low  prices,  as  aggres- 
sive discounting  of  catalog  ti- 
tles at  Walmart,  Best  Buy  and 
other  retailers  have  helped 
goose  CD  sales. 

But  the  rebound  in  sales 
through  the  first  nine  months 
of  201 1  has  also  been  fueled  by 
an  eiKou raging  recovery  in  digi- 
tal sales.  During  the  same  pe- 


riod in  2010.  digital  track  sales 
had  slowed  so  sharply  that  they 
posted  an  alarming  0.7%  de- 
clirte  from  the  prior-year  period. 
But  this  year,  track  sales  are  up 
again,  while  digital  album  sales 
growth  is  accelerating. 

To  wind  up  in  the  black  for 
2011.  U.S.  music  sales  will 
have  to  overcome  a  challeng- 
ing year-oii-ycar  comparison 
with  fourth-quarter  2010. 
when  the  current  recovery  in 
digital  sales  got  under  way  and 
sales  were  buoyed  by  a  strong 
release  schedule  that  included 
[.il  Wayne's  /  Am  Not  a  Human 
Being.  Kanye  West's  My  Beauti- 
ful Dark  Twisted  Fantasy.  Tay- 


SALES  OF  MAJOR  FORMATS  OVER  TIME 

The  third  quarter  is  traditionally  the  slowest  quarter  for  digital 
sales,  so  it  wasn't  a  surprise  that  digital  track  sales  dropped  by 
about  30  million  units,  or  9.6%,  from  the  second  quarter.  But  track 
sales  were  still  up  8  8%  from  third-quarter  2010 


lor  Swift's  Speak  Now.  Susan 
Boyle's  The  Gift  and  lackie 
Evancho's  O  Holy  Night. 

Another  concern  is  how  the 
economy  will  hold  up.  with 
some  retail  observers  express- 
ing concern  that  consumers 
will  be  conservative  in  their 
spending  during  the  year-end 
holiday  season. 

New  superstar  titles  ex- 
pected out  by  the  end  of  this 
year  include  Rihanna  s  Tailt 
That  Talk.  |usrtn  Bieber's  Under 
the  Mistletoe,  the  Lou  Reed/Me- 
tallica  project  Lulu  and  Miranda 
Lambert's  Four  the  Record. 

Even  if  those  titles  sell  well, 
"the  new  release  schedule  is 
lighter  in  a  number  of  ways, 
ceriainly  on  the  seasonal 
front."  says  feff  Wyrick.  senior 
category  manager  for  music  at 
Hastings  Entertainment. 

Similarly,  Universal  Music 
Group  Distribution  presi- 
dent/CEO Jim  Urie  says  that 
"the  industry's  fourth-quar- 
ter schedule  isn't  as  good  as 
it's  been  for  the  last  couple  of 
years,"  but  adds  that  music 


sales  "will  probably  finish 
positive  for  the  year." 

Through  the  first  nine 
months  of  2011,  U.S.  sales 
of  albums  and  track-equiva- 
lent albums  (or  TEA,  where 
10  digital  tracks  equal  an 
album)  totaled  323.7  million, 
up  5.4%  from  307.1  million 


during  the  same  period  last 
year,  punctuated  by  an  eye- 
popping  13%  sales  increase 
recorded  by  Sony  Music  En- 
tertainment, according  to 
Nielsen  SoundScan. 

Album  sales  alone  rose 
3.4%  to  228.5  million  from 
221.1  million  for  the  prior 


TOP  10  ALBUMS  THROUGH  FIRST  NINE  MONTHS  OF  2011 

The  10  top-selling  albums  of  the  first  nine  months  of  2011  sold  13.6  million  units,  down  8.7%  from  the 
14.9  millKjn  generated  by  their  top  10  counterparts  in  the  year-earlier  period.  That  's  a  steeper  decline 
than  the  1.2%  fall  in  sales  of  all  current  albums. 
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year's  corresponding  pe- 
riod, fueled  by  a  19.8%  jump 
in  digital  album  sales  to  74.1 
million  from  61.9  million 
units  a  year  earlier,  accord- 
ing to  SoundScan. 

CD  sales  declined  3.6% 
to  151.6  million  from  157.2 
million  during  the  same  pe- 
riod last  year,  when  CD  sales 
had  plunged  20.6%  from 
the  prior  year.  The  improve- 
ment in  CD  sales  stemmed 
in  part  from  Walmart's  pric- 
ing of  select  catalog  titles  at 
$5  each,  with  Best  Buy  soon 
following  suit  and  other  re- 
tailers offering  their  own 
pricing  promotions. 

Vinyl  sales  also  continue 
to  enjoy  a  resurgence,  jump- 
ing 36.1%  to  2.7  million  units 
from  2  million  a  year  ear- 
lier, although  the  format  ac- 
counted for  only  1.2%  of  total 
album  sales  during  the  Tirst 
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HOW  THE  NUMBERS  STACK  UP 

U.S.  music  sales  trends  through  the  first  nine  months  of  2011,  according  to  data  from  Nielsen  SoundScan. 


MARKET  SHARE  BY  DISTRIBUTOR  BASED  ON  ALBUM 
AND  TEA  (TRACK-EQUIVALENT  ALBUM)  SALES 

Unlver^l  Music  Group  Is  still  on  top  thanks  to  Its  dominance  of  digital  track 
sales,  which  lifted  Its  share  of  track-equlvatent  album  sales.  But  on  album  sales 
alone,  Sony  Musk:  topped  UMG  29.8%  to  29.3%. 

2on  2on 


ALBUM  SALES  BY  STORE  TYPE 

More  striking  than  the  continued  gains  for  nontradltlonal  retailers  (which 
include  digital  download  stores)  have  been  the  slowing  sales  decline  at 
chains  and  mass  merchants,  down  8.8%  and  3.1%,  respectively. 
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CD  ALBUM  SALES  BY  GENRE 

RAB,  which  Includes  rap,  suffered  the  worst  percentage  decline  during  the 
period,  falling  10.2%,  outpacing  the  drops  In  rock  (6.3%),  gospel  (7.6%)  and 
Latin  (5.9%).  Country  was  the  only  genre  to  grow,  up  3.2%. 
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ALBUMS  PLUS  TEA  SOLD  BY  DISTRIBUTOR 
Both  UMG  and  Sony  posted  net  sales  gains,  with  the  latter  notching  a 
particularly  impressive  Increase  of  10.8  million  units  from  a  year  earlier, 
up  13%.  Indie  distributors  collectively  posted  a  12.4%  gain. 
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ALBUM  SALES  BY  GENRE 

After  plummeting  20.3%  In  2010  and  34.3%  In  2009,  Latin  album  sales  finally 
appear  to  have  stabilized  durtrvg  the  first  nine  months  of  this  year,  down  only 
3.2%,  albeit  at  a  time  when  total  album  sales  are  up  3.4%. 
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DIGITAL  ALBUM  SALES  BY  GENRE 

While  rock  has  the  smallest  growth  in  digital  album  sales  versus  last  year,  up 
14.5%  versus  gains  of  more  than  20%  for  the  other  large  genres,  rock  makes  up 
38%  of  all  digital  album  sales. 
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nine  months  of  the  year,  ac- 
cording to  SoundScan. 

Five  albums  topped  sales  of 
1  million  uniis  eath  through 
the  end  of  the  third  quarter, 
down  from  eight  albums  a 
year  earlier.  Adele's  21.  the 
year's  top-selling  album  so 
far.  has  sold  3.8  million  units, 
outpacing  last  year's  top-sell- 
ing album  Eminem's  Recov- 
ery, which  had  sold  2.7  mil- 
lion units  through  the  end  of 
third-quarter  2010. 


Digital  track  sales  jumped 
10.6%  through  the  first  nine 
months  to  911,7  million 
from  850.4  million  units 
a  year  earlier,  according  to 
SoundScan.  Through  the 
first  nine  months  of  2011. 
80  songs  have  reached  the 
million-unit  mark,  versus 
63  a  year  earlier.  The  top- 
selling  digital  track:  Adele's 
"Rolling  in  the  Deep,"  with 
5.2  million  downloads. 

Current  albums — titles 


released  within  the  last  18 
months,  or  older  titles  that 
rc-iiiaiii  ill  the  top  hall  of  the 
Billboard  200  or  are  active 
at  radio — slipped  1.2%  dur- 
ing the  first  nine  months  of 
the  year,  while  catalog  album 
sales,  helped  by  discounting 
at  big-box  retailers,  rose  9.2%. 

Country  enjoyed  the  stron- 
gest sales  gain  among  genres, 
rising  9%  to  28.8  million  units 
from  26.4  million  a  year  ear- 
lier. Rock  album  sales  posted 


a  1 .4%  increase  to  76.4  million 
units,  up  from  75.4  million  a 
year  earlier 

After  nearly  losing  its 
market-share  lead  over 
Sony  Music  in  the  first  half 
of  the  year.  Universal  Music 
Group  put  a  bit  more  dis- 
tance between  it  and  resur- 
gent Sony,  thanks  to  strong 
digital  track  sales.  Through 


the  first  nine  months  of  the 

year.  UMG's  market  share 

Stood  at  30.3%.  followed  by 
Sony  at  28.9%,  Warner  Music 
Group  at  18.7%  and  EMI  at 
9%.  Independent  distribu- 
tors held  a  collective  12.6% 
market  share.  If  calculated 
by  label  ownership,  indie 
market  share  would  have 
been  31.9%. 


tiOBILE:  For  24/7  news  and  iinalysis  on  your  cellpiione  or 
mobile  device,  go  to  moblle.blllboartl.blz. 


>'-;  UNIVERSAL 
MUSIC  PUBLISHING 
NAMES  LAMBERG 
NORTH  AMERICA 
CHIEF 

Evan  Lamberg  has  been 
appointed  president  of 
Universal  Music  Publish- 
ing Group  North  America, 
part  of  a  leadership 
restructuring  following 
the  departure  of  former 
chairman/CEO  David 
Renzer  in  April.  Lamberg, 
who  had  been  executive 
VP  of  creative  for  UMPG's 
East  Coast  operations, 
will  report  to  Universal 
Music  Group  chairman/ 
CEO  Lucian  Grainge  and 
UMG  president/COO 
Zach  Horowitz. 

>>>SONY  MUSIC 
APPOINTS 
LEWINTER 
EXECUTIVE  VP  OF 
LABEL  STRATEGY 
Mel  Lewinter  was  named 
executive  VP  of  label 
strategy  for  Sony  Music 
Entertainment,  reunit- 
ing with  his  former  boss, 
Sony  Music  chairman/ 
CEO  Doug  Morris.  Lewin- 
ter was  most  recently 
chairman/CEO  of  Uni- 
versal Motown  Republic 
Group  and  has  previously 
served  In  senior  executive 
posts  at  MCA  and  W/arner 
Music  Group. 

>>>SPOTIFY 
REPORTS  SURGE  IN 
'10  SUBSCRIPTION 
REVENUE 

In  a  U.K.  regulatory  filing, 
Spotify  disclosed  that 
it  posted  a  net  loss  of 
£26.5  million  ($41.5  mil- 
lion) in  2010,  widening 
from  a  net  loss  of  £16.6 
million  ($26  million)  In 
2009.  The  streaming 
service  said  revenue 
surged  to  £63.2  million 
($99.1  million)  in  2010 
from  £11.3  million  ($17.7 
million)  in  the  prior  year. 
Subscription  revenue 
accounted  for  most  of 
the  gain,  leaping  to  £45.1 
million  ($70.7  million) 
from  £6.8  million  ($10.6 
million),  while  advertis- 
ing revenue  grew  to  £18.1 
million  ($28.3  million) 
from  £4.5  million  ($7  mil- 
lion). At  the  end  of  2010, 
Spotify  subscribers  num- 
bered between  750,000 
and  1  million.  Aided  by 
Its  U.S.  launch  in  July, 
the  service  reported  In 
September  that  It  had  2 
million  subscribers. 

Reporting  by  Ed  Christman 
and  Glenn  Peoples. 
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Reclamation  Project 

In  competition  to  woo  brand  marketers,  Myspace  faces  steep  challenges 


When  Myspace  for- 
mally relaunches 
in  early  201 2  with  a 
renewed  focus  on  music,  attract- 
ing the  interest  ofbrand  maricet- 
ers  will  be  crucial  to  its  success. 

But  where  Myspace  will  fit 
into  the  plans  of  advertising 
executives  remains  unclear. 

Part  of  the  challenge  is  the 
rapidly  evolving  market  for 
new  streaming  music  services 
that  build  social  experiences 
around  music.  So  far  this  year, 
Ihe  launch  of  Turntable. fm. 
Spotify's  U.S.  debut  and  Clear 
Channel's  rollout  of  personal- 
ized features  for  its  iHearlRa- 
dio  app  have  generated  excite- 
ment around  the  intersection 
of  music  and  social  network- 
ing that  Myspace  tried  to  target 
under  former  owner  News  Corp. 

New  parent  company  Specific 
Media,  which  acquired  Myspace 
in  June,  plans  to  launch  a  new 
ad-supported  music  player  with 
personalized  listening  capa- 
bilities to  better  compete  with 
Pandora  and  other  online  radio 
services,  with  an  on-demand 
streaming  function  that  presi- 
dent/CEO Tim  Vanderhook 
claims  will  rival  Spotify.  Plus, 
the  company  can  count  on 
the  smarts  and  star  power  of 
Myspace  investor  and  creative 
director  Justin  Timberiake. 

But  Myspace's  decline  into  a 
social  media  also-ran  long  be- 


fore the  June  acquisition  will 
hinder  Specific  Media's  at- 
tempts to  spark  the  interest  of 
brand  marketers. 

"We're  all  skeptical  with  the 
relaunch,  given  all  the  turmoil 
of  the  [News  Corp.]  ownership 
back  in  the  day,  going  from  the 
super  higli  to  the  bottom  of  the 
bottom."  says  Yolanda  Lam,  se- 
nior VP/digital  group  client  di- 
rector for  MediaVest  USA.  an 
agency  that  buys  online  ads  for 
clients  like  Heineken,  Walmart 
and  Coca-Cola.  "Myspace  has  a 
niche  and  they  can  continue  to 
build  on  the  name,  but  it  cer- 
tainly carries  a  lot  ofbaggage." 

Matt  Freeman,  global  chief 
innovation  officer  for  Univer- 
sal McCann,  which  counts 
MasterCard  and  Kohl's  among 
its  key  clients,  is  encouraged  by 
Myspace's  relative  simplkity  and 
plans  for  an  ad  model  that  would 
give  advertisers  a  crack  at  cate- 
gory-exclusive sponsorships  on 
different  channels. 

The  combination  of  music,  so- 
cial and  video  could  fill  a  niche, 
and  I  think  that  there  is  some 
sort  of  nexus  between  the  social 
aspect  and  the  more  rich  media- 
based  focus  that  Myspace  has  that 
could  be  ownable."  he  says. 

Michael  Hayes,  president  of 
digital  communications  for  Ini- 
tiative Worldwide,  which  works 
with  clients  like  Dr  Pepper 
Snapple  Group  and  MillerCo- 


ors,  thinks  that  Myspace  could 
fill  the  void  in  emerging  artists 
as  YouTubc.  Vevo  and  others 
pursue  exdusives  from  and  sell 
sponsorships  against  big  con- 
certs from  Justin  Bieber.  Lady 
Gaga  and  Rihanna. 

"When  [the  big  music  playersj 
come  and  pitch  us  it's  these  big 
sponsors,  new-release-video  kind 
of  thing.'  Hayes  says.  "They're 
not  filling  those  with  niche 
bands.  If  I  was  Myspace  I'd  prob- 
ably go  after  that  niche,  which 
would  give  them  an  advantage." 

MediaVest's  Lam  notes  (hat 
Myspace  still  has  residual  rele- 
vance among  multicultural  and 
Hispanic  consumers  who  still 
use  the  site  to  discover  music. 

"Those  are  the  guys  who 
didn't  go  away,  while  [Myspace's] 
general  market  audience  is  still 
threatened."  Lam  says.  "Just  to 
find  the  Hispanic  audience  on- 
line is  not  an  ea.sy  thing  to  begin 
with,  and  there  really  isn't  an- 
other service  that  can  provide  a 
lot  of  scale  with  a  focus  in  music 
right  now." 

In  the  meantime,  Myspace 
must  move  quickly  to  shore  up 
its  rapidly  shrinking  user  base. 
U.S.  unique  visitors  to  the  site 
plunged  47%  in  September 
to  30.6  million  from  57.5  mil- 
lion a  year  earlier,  according  to 
comScore.  That  still  exceeded 
U.S.  unique  visitors  to  Pandora 
in  September,  which  totaled 
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Big  plans:  Specific  Media  CEO  TIM 
VANDERHOOK  and  the  Myspace  Music 
home  page. 


19  million,  but  the  latter  tally 
grew  28%  from  a  year  earlier 
and  excludes  Pandora's  sig- 
nificant mobile  user  ba.se.  And 
Myspace's  trafTic  is  dwarfed  by 
the  163  million  U.S.  unique  visi- 
tors that  Facebook  attracted  in 
September,  up  10%  from  148.4 
million  a  year  earlier,  according 
to  comScore. 

Vanderhook  says  one  of  the 
site's  key  draws  is  Myspace  Mu- 
sic's access  to  more  than  42  mil- 
lion songs  from  independent 
artists  and  the  four  major-label 
groups.  Under  its  acquisition 
of  Myspace,  Specific  Media  in- 
herited the  music  licensing 
pacts  that  had  been  negotiated 
by  former  owner  News  Corp., 


which  formed  Myspace  Music 
as  a  joint  venture  with  the  four 
majors.  The  majors  remain  |V 
partners  in  Myspace  Music. 

Vanderhook  says  Myspace 
expects  to  roll  out  enhance- 
ments to  its  music  service  by 
early  2012. 

"Right  now,  if  you  create 
a  great  experience,  it's  still 
wrapped  in  a  bad  product  and 
consumers  reject  it,"  Vander- 
hook says.  "We  want  to  get  that 
right  and  pump  out  product  on  a 
monthly  basis  from  there." 

Having  Timberiake  on- 
board should  help  attract  po- 
tential marketing  partners.  "In 
terms  of  promotion  and  atten- 
tion there's  an  obvious  benefit 


there."  McCann's  Freeman 
says.  'But  I  also  think  as  they 
move  into  producing  more  orig- 
inal content,  he  produces  cred- 
ibility and  the  know-how  that 
will  get  things  made." 

Much  has  been  made  ofTim- 
berlake  becoming  the  unofficial 
"face"  of  Myspace.  The  pop  star 
co-hosted  an  Oct.  3  Myspace  re- 
ception in  New  York  for  brand 
marketers  and  ad  agencies.  But 
Vanderhook  insists  that  Timber- 
lake's  duties  will  be  more  be- 
hind the  scenes  for  now. 

"He's  very  integrated  in  the 
development  of  the  product." 
he  says.  "Whether  he  wants 
to  market  it  or  not,  that's  up 
to  him."  •  •■ 


Taylor  Swift  Named  Billboard's  Woman  Of  The  Year 


Taylor  Swift  will  receive  Billboard's  Woman  of 
ttie  Year  award  at  the  2011  Billboard  Women  in 
Musk  event  on  Dec.  2  at  Capitalc  in  New  York. 

The  annual  award  honors  the  achievements 
of  a  trailblazing  female  recording  artist  dur- 
ing the  past  12  months  and  acknowledges  her 
overall  success  and  leadership  in  the  music 
business.  Swift,  21,  is  the  youngest-ever  recipi- 
ent of  the  award. 

Swift  has  spent  most  of  the  year  touring  the 
world  in  support  of  her  2010  album  Spe^k  Now. 
The  album  generated  U.S.  debut-week  sales  of 
1  million  units  and  has  sold  3.7  million  to  date, 
according  to  Nielsen  SoundScan,  making  her 
the  biggest-selling  albums  artist  in  any  genre 
of  music  for  the  past  12  nnonths.  A  gifted  song- 
writer as  well.  Swift  composed  every  song  on 
Speak  Now.  including  the  top  10  Billboard  Hot 
100  singles  "Mine,"  "Back  to  December"  and 
the  title  track. 

She  also  made  history  on  the  Hot  100.  chart- 
ing 11  songs  from  Speak  Now  in  a  single  week. 


the  most-ever  simultaneous  entries  on  the 
chart  from  one  album.  In  addition.  Swift  holds 
the  Hot  100  record  for  most  top  10  detujts  by 
an  artist  in  the  53-year  history  of  that  chart, 
with  seven.  Further,  her  self-titled  2006  debut 
album  holds  the  record  for  the  longest-running 
album  on  the  Billboard  200  since  2000,  and 
her  smash  single  "You  Belong  With  Me"  holds 
the  record  for  largest  overall  airplay  audience 
for  a  song  by  a  country-based  act, 

A  four-lime  Grammy  Award  winner.  Swift 
has  been  nominated  for  five  2011  Country  Musk: 
Assn.  Awards  including  entertainer  of  the  year, 
female  vocalist  of  the  year  and  album  of  the 
year.  In  May.  Swift  won  Billboard  Music  Awards 
for  top  country  album,  top  Billboard  200  artist 
and  top  country  artist. 

Swift  has  generated  worklwide  album  sales 
of  more  than  20  million  and  digital  track  sales 
of  more  than  40  million,  according  to  her  label. 
Big  Mactiine  Records.  In  addition  to  enjoying  a 
successful  musk:  career,  Swift  has  raised  money 


and  awareness  for  causes  including  clean 
water,  literacy  and  disaster  relief.  She  person- 
ally ctonated  more  than  $1  million  to  charity  in 
the  past  year. 

"Taylor  has  shown  the  power  of  good 
songwriting  with  music  that  has  transcended 
genres,  arKi  we're  thrilled  to  recognize  all  of  her 
successes  over  the  past  year  by  honoring  her 
with  the  Billboard  Woman  of  the  Year  award," 
Bitltxiard  editorial  director  Btll  Werde  says.  "At 
the  young  age  of  21,  Taylor  has  already  made  a 
ma>or  impact  on  music  and  has  been  an  irtcred- 
ible  role  model  for  aspiring  singerVsongwriters 
and  young  women  everywhere.  I  look  forward 
to  watching  her  career  continue  to  flourish  In 
the  years  to  come." 

The  Billt>oard  Women  in  Music  event  cele- 
brates the  most  powerful  and  talented  women 
in  music.  The  event  is  also  held  in  coniunction 
with  the  publication  of  Billboard's  Women  in 
Music  Power  Players  list,  which  recognizes  the 
muskifKlustry'stopfemaleexecutives.  • 
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Hce  s  something  sure  .0  make  Gen-Xers  feel  old.  Total 
Request  Live.-  MTVs  afk-rnoon  music  show  dunng  the 
Bmn.,/Llmp  Bl.klt/boy  band  years.  >s  evidently  old 
enough  to  meiit  a  documentary.  .-tIt^THI 
The  last  of  the  interviews  are  being  conduc"f  The  m 
Decade-  is  being  edited  for  a  premiere  on  Dec.  15  on  VHl.  the 
Viacom-owned  sister  station  of  MTV.  „f„,vHrs 
The  episode  represents  a  significant  thematic  leap  for  VHl  s 
-R«k  Do^T-  senes.  which  launched  five  years  ago  with  exami- 
natsoTsuch topics as.h.  Who.  Woodstock.  Brown 

'irp::;rnrTomC..dero„.ackn<^edge..ha,*e<^^ 

umentary  series  is  gravitating  toward  culmral  m.leposts  of  .he 
mid- to  late  Ws  and  early  2000s.  -r.lderonesaK 
-The  sweet  spot  for  VH 1  is  25-  to  30-year-okU.  Oldemne  sa^. 
■andwlI^R^wasontheairev.ryaftern<x,n.thosewe<emag^ 
^Himel for  peoplein  that agcgroup now. Thats  iowin^^^^^^ 
their  musical  tastes.  It  wasn  t  jus.  Britney  and  «  Wn'  -^^^^^^ 
and  Limp  BizkitandN.lly  and  J.y-Zcameou.of.heshow,.he 
arts  that  defined  music  collections. 

nn'nrecently."RockDocs-financedandac^.«ld«^^^^^^ 
Urie,  .ha.  emphas^ed  .he  historicaL  mo,,  noubb.  .he  200X 
-The  Nigh,  lames  Brown  Saved  Bos.on.  which  fo- 
cused on  .he  aftermaO,  of  the  1968  assassination  of 
„.rt.n  Lu.h.r  King  Jr.,  2009  s  -A-i^The  Story 
of  Anvil.-  the  saga  of  Canadian  metal  band  Anvil 
,ha.  couldn'.  ca.ch  a  break  in  .he -JOs  bu.  would 
inspire  anorher  generation  of  me.al  ac.s;  and  las. 
year's  -Soul  Train;  The  Hippes.  Trip  in  America. 

During  .he  las.  year,  .he  names  and  .opics  have 
become  more  cortemporary.  including  50  C.nt, 
Foo  FighWts  and  hip-hop's  rela.ionship  wi.h  crack 
cocaine  At  a  time  when  .he  highes..prorile  music 

pumentar^h^ebec^^^^^^^ 

?:;Lr.m:n"-VH^^sfound^nichep^^^^ 

^.r— dtr2^-ha.haveasocia,e,emenL.ha. 
conrrhedoUtomusic.-saysVHlVPofpro<^uct,onand^- 
grammingand  -Rock  Docs"  executive  producer  Brad  Abr.m«n_ 
wtoi^his  14  years  at  the  ne^vork  has  overseen  his  fair  share  of 
ttodtheJLic- episodes. -This l^anasasign^ure-^^ 

J^es  to  remind  viewers  about  our  roots  m  music.  The  pro|erts 
Sya«rchdiireren.fmm.hepas..-Themos.recen.«ample 

IC-T-prcKluced  "Plane.  Rock:  The  S.ory  of  H.p-Hopand 
ra:ckCenLion"tha.premierc.dSep..lS.The«» 
was  wa.ched  by  437.000  viewers,  according  ">  N^^'^™, 

■Rock  Docs-  has  .hree  acive 
projec.  overseen  by  producer/direcror  Uumn  Uatn  (  TUpac  Res 

8   I    BILLBOARD   I   OCTOBER  22,  2011 


urrected").  In*e  spring  around  .he  20.h  ^r™"; 
"hTfoUowed  the  acqui..al  of  police  officers  charged  in  .he  bea.- 
„g  0  Rod„.y  King.  VHl  plans  to  air  "F  Police:  Hip  Ho^, 
and  .he  L  A.  Riots." .«  Cube  is  executive  producer  of  the  film 
lich  will  be  told  from  the  perspective  of  rappers,  musicians, 
police  officers  and  vicims.  ^-nnifeTed's 
■^Producer/direcor  AI.X  Wint.r-.he  ac«.r  from  M&T^s 
Excellen.Adven.u,e--isproducing-Downloaded.abou..hense 

Xsler,  which  is  slated  for  a  mid-  to  la.e.201  airing. 

AbLson  says  VHl  is  aiming  to  produce  six  to  e^ht  p^M's 

per  year,  including  acquiring  TV  rights  to  the  "1=^"' 
mm  -This  is  1.-  and  D.vi,  Gugg.nh.im'.  profile  of  Jimmy 
PM.  th.  Edg.  and  J.ck  Whll.  ("U  Migh.  Get  Loud  . 
TnitmuTngthe  possibility  of  rampingup.hedE«  opm^^^^^^ 

slate  for  201 3  and  is  already  penciling  in  some  pro,ec.s  for  2014. 
Or^^pr^Utha.  has  gone  bylhe  wayside  isad^umentai^^^^^^ 

form"  r  Sony  Music  head  Tommy  Mottol.  tha.  .he  co-author  of 

^n:™oirs.  R.ch«d  St««o„,  IS  direcrtng^  ''^Z^°ZL 
hasalo.  of  ideas,  we  decided  .ha.he  has  .0  make  *e  film  he  wanu 

,o  make "  Abramson  says.  "We're  not  making  i.. 
Semnesaysthecu^ent24-7musicmedUlandsc.pe  means 

,he?eisn"mucrmys,iquelef.surrounding.hepeopleandsub- 

iects  .hat -Rock  Docs- wanU.oprob<:. 

■We  have  to  get  the  person-if  they're  still  alive- 

in  a  confessional  .ha.  you  can',  ge.  in  print,  can . 

ge.  in  a  blog  and  you  won',  see  in  a  .wo-nunu.e 

viral  clip."  he  says.  "Behind  .he  Music  followed 

the  rise,  fill  and  rise  of  a  career.  Now  we  find  the 

B-s.ory  from  Behind  the  Music'  and  make  i.  an  A 

„ory  Dave  Grohl  and  .he  pressures  of  being  a  fron.- 

man.  Run-D.M.C.  and  their  adopiion  story.  That  s 

the  secret  sauce." 
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also:  Hugh  l3uH..*epiano-playings.arof  FoxVHouse:had 
a  TV  triple  header  on  Sep..  30  to  support  debut  album  UtThjm 
rr(Rlo,.Hisconcer.VcialpremieredonPBS'-Grea.Pe^^^^^ 
™n  es.-heguestedon-TheTonightShowW,.hlayUno.  andlm 
rrreleal^washeldatLosAnrlesclubMinL^^^ 
made  a  surprise  appearance . . .  -Entertammen.  Tonight  debuted 
ZvWrofBW-^Tton-sremakeofK.nnyloggins'-Foo.loose 
".T.was.hefirs.timethes>.dicatedshow.iaairedar^^^^ 
video  in  itsenti^y  since  Mich...  Jack»>n-.''ThnUermlW^ 

rv.,=k  Luk.  will  star  opposite  iordin  Sp.rte  in  the  SonyTnStar 
rakeTheWTGmorSparkle.-ThefilmalsosUrsWh^ney 

Houston.  Mile  Epps  and  Cm  Lo  G«.n. 
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Oct  24-25, 2011 

Renaissance  Hollywood 
Hotel  &  Spa,  LA. 


LAST  2  WEEKS  TO  REGISTER! 

LEARN.  SHARE.  NETWORK. 

The  one  and  only  place  to  network  with  the  hottest  nnusic  supervisors, 
composers,  directors,  songwriters,  and  producers  in  the  business. 

^^^■■■■■■H  NEW  Program  Announcement! 

yWTTl^^^^^^r^B    ASCAP  PRESENTS:  THE  MUSIC  OF  THE  MUPPETS  _ 

^^^^^^^^^^^^^PJj^uH  SPONSORED  BY  ASCAP 

^^^^H^^^^^^RkI^iO  ^  Join  us  as  we  celebrate  the  music  of  The  Muppet^^^ 

I  with  the  team  behind  the  movie's  soundtrack, 

^tt^HSKt       ^^^^  ^^'^  J  Including  the  composer,  songwriters  and  filmmakers. 


7  jota 


MODERATOR: 

Randy  Grimmett,  Executive  Vice  President, 
Membership,  ASCAP  ^  ^  ^ 

SPEAKERS:  jma^^ 

Paul  Williams,  Songwriter,  "Rainbow  Connection"  ^^T^^ 
Bill  Barretta,  Muppet  Performer/Associate  Producer  &  Puppet  Captaii 
Christophe  Beck,  Composer 
James  Bobin,  Director 
Chris  Caswell,  Arranger 

Kaylin  Frank,  VP  Creative,  Music  &  Soundtraci<s,  Walt  Disney  Studios 
Jeannie  Lurie,  Co-Songwriter  "Pictures  In  My  Head" 
Ed  Mitchell,  Music  Producer 


F 

Connection" 
iate  Producer  &  Puppet  C 


ippet  Captain 


Thp  Muppc(5  1CI201 


HURRY!  LAST  2  WEEKS  TO  REGISTER! 

wv\nA^.RImAncrrVMusicCoriferencex:orn 

Registration:  212.493.4263  Conferences  a  Billboard.com 
Sponsorship:  646.315.2961  Cebele.Marqueza  Billboard.com 
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Does  Not  Play  Well  With 
Others— Until  Now? 

Tomahawk  player  aims  to  make  music  subscription  services  work  together 


The  ability  to  share  playHsts  and 
listen  to  (he  same  tracks  simul- 
taneously acrass  different  sub- 
scription services — something 
music-tech  geeks  call  "content 
resolution" — remains  a  pipe 
dream  at  the  moment.  But  that 
could  soon  change. 

With  content  resolution,  a 
Rhapsody  subscriber  could 
post  a  playlist  that  a  Spotify 
subscriber  could  click  and  play 
or  multiple  Facebook  friends 
using  difTerent  services  could 
stream  the  same  track  together 
and  comment  on  it.  But  with- 
out it,  users  are  still  forced  into 
their  individual  service  silos. 

Today,  that's  probably  not  a 
big  deal.  After  all,  at  this  point, 
streaming  music  services  still 
have  woefully  few  subscribers. 
Spotify  claims  2  million  pay- 
ing users  worldwide.  Rhapsody 
last  tallied  around  800,000  pay- 
ing customers,  while  Napster, 
which  Rhapsody  plans  to  ac- 
quire, has  about  700.000  sub- 
scribers. And  MOG  and  Rdio 
probably  haven't  even  cracked 
100.000  each  yet. 

ABl  Research 
estimates  that 
fewer  than  6 
million  people 
worldwide  sub- 
scribe to  music 
subscription 
services  today. 
Dividing  that 
figure  by  Face- 
book's  800  million  members 
means  only  about  0.8%  of  Face- 
book's  users  subscribe  to  one 
streaming  music  service  or  an- 
other. Given  that  context,  it's  no 
wonder  Facebook  hasn't  spent 
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Bridging  the  gap;  the  i  ir;  ;ih_i.-.  I  open-source  music  player,  inset:  JASON 
HERSKOWITZ,  a  Tomahawk  developer. 
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much  time  worrying  about  the 
lack  of  interoperability  within  a 
fraction  of  its  user  base. 

But  that's  expected  to  change 
soon.  ABl  Research  also  pre- 
dicts that  the  number  of  music 
subscribers  will  grow  to  more 
than  161  million  people  by 
2016.  At  that  point,  finding 
a  way  to  let  users  of  different 
services  interact 
will  be  far  more 
crucial. 

"It  helps  solve 
one  of  the  big- 
gest problems  of 
the  subscription 
market  today, 
which  is  the 
massive  frag- 
mentation." says 
lason  Herskowitz.  one  of  the 
developers  behind  the  Toma- 
hawk open-source  project.  "You 
have  everybody  posting  links 
to  services  I  don't  use.  How  do 
you  help  bridge  that  gap?" 


Digital 
Domain 

ANTONY 


HIGH-PHONE 
FIDELITY 


Want  to  Improve  the  sound  quality  of  an 
IPhone  but  don't  want  to  shell  out  btg  bucks 
for  a  pair  of  headphones  or  speakers?  The 
IWOW  3D  adapter  converts  lackluster  head- 
phones Into  surround  sound-quality  tunes. 
One  end  plugs  into  the  30-bit  dock  connector 
on  the  iPhone  (or  iPad),  and  the  other  is  a  3.5mm 
jack  for  headphones.  Once  connected,  just  down- 
k>ad  the  IWOW  app  from  the  App  Store,  and  enjoy  the 
crystal-clear  sounds  that  result.  Presets  include  Speak- 
ers, Headphones  and  Car,  and  the  app  allows  for  a  vari- 
ety of  additional  tinkering  with  the  audio  settings. 

The  IWOW  is  available  at  a  suggested  retail  price 
of  $S0.  -AB 


Tomahawk  is  an  open-source 
music  player  that  aims  to  do  ex- 
actly that.  Users  enter  the  name 
of  the  song  or  artist  they  want 
to  hear,  and  the  player  then 
fmds  the  best  source  of  that 
track  based  on  the  services 
each  user  has  access  to.  Per- 
haps the  song  is  stored  locally 
on  the  user's  digital  library,  or 
is  available  through  the  user's 
subscription  service  or  on  a 
particular  blog.  The  software 
does  all  the  work. 

Tomahawk  also  lets  users 
connect  to  friends'  comput- 
ers to  view  their  playlists  and 
listener  history  and  listen  to 
songs.  There  are  limitations, 
though.  Tomahawk  finds  the 
best  matching  source  within 
the  user's  available  services  tor 
a  song  the  friend  is  listening  to 
at  a  given  time.  But  it  can't  play 
just  any  music  in  the  friend's 
library  on  demand. 

Also,  as  cool  as  Tomahawk 
sounds,  its  use  at  this  point  is 
limited  to  a  mere  handful  of 
digital  music  iiber-geeks.  To 
become  something  more  than 
the  side  project  it  is  today,  its 
features  would  need  to  be  more 
broadly  implemented  by  Face- 
book  or  another  social  service 
of  its  magnitude. 

"The  concept  of  content  reso- 
lution is  one  that  needs  to  hap- 
pen on  a  wide  scale,"  Herskow- 
itz .says.  "I  hope  Facebook  does 
that  and  helps  educate  the  mar- 
ket. Let's  all  talk  about  music 
in  the  way  we  all  talk  about  it 
in  the  real  world — and  that's 
by  title  and  artist,  not  by  a  spe- 
cific link  to  a  specific  instance 
of  that  track." 

The  music  industry  should 


watch  this  issue  closely.  We've 
already  seen  how  the  domi- 
nance of  Apple's  iTunes  stunted 
competition  in  the  digital  re- 
tailer space.  Ceding  the  stream- 
ing market  to  Spotify  could 
yield  a  similar  result. 

Here's  an  analogy  that  sug- 
gests the  potential  impact.  At 
the  beginning  of  2001.  mobile 
phone  customers  could  only 
send  text  messages  to  other 
subscribers  of  the  same  opera- 
tor. By  the  end  of  that  year,  mo- 
bile operators  had  implemented 
text-messaging  Interoperability 
so  users  could  send  messages 
outside  of  their  carrier's  net- 
work. As  a  result,  messaging 
traffic  jumped  from  6  million 
in  fourth-quarter  2001  to  50 
million  in  first-quarter  2002 
in  the  United  States  alone, 
according  to  data  collected 
by  CTIA-The  Wireless  Assn. 
Today,  more  than  2.5  billion 
text  messages  are  sent  in  the 
United  States  every  day. 

That's  the  power  of  interop- 
erability. Bui  don't  look  to  the 
subscription  music  services  to 
do  this  on  their  own.  They  still 
want  to  lock  customers  into  their 
respective  sibs.  It's  going  to  haw 
to  be  Facebook  or  perhaps  a  play- 
list-sharing  service  like  Digster 
that  takes  the  first  step. 

When  they  do.  the  benefit 
vnllbefeltbyaU. 

Billboard's  inaugural  FutureSound 
confeTmcewiUbcheidNov.  17'18at 
Term  in  San  Francisco.  For  more 
informaiion  and  to  register,  go  to 
futuresoundconference.com. 

• For  24/7  digital  news 
and  analysis,  %9* 
blllboard.bfz/digltal. 
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IPHONE  4S  FIRST- 
DAY  PREORDERS 
TOPI  MILLION 
Apple  says  preorders  of 
the  iPhone  4S  exceeded 
1  million  units  in  the  first 
24  hours,  topping  the 
600.000  first-day  preor- 
ders taken  for  the  iPhone 
4  last  year.  The  increase 
in  first-day  preorders  was 
helped  by  the  fact  that  the 
IPhone  is  now  available  in 
more  countries  and,  for 
the  first  time,  is  being  car- 
ried by  U.S.  wireless  car- 
rier Sprint.  The  iPhone  4S 
features  a  faster  dual-core 
chip,  an  improved  camera 
and  a  voice-controlled  per- 
sonal assistant  program. 

HELLO  MUSIC 
ASSEMBLES  NEW 
EXECUTIVE  TEAM 
Artist  services  plat- 
form Hello  Music  has  re- 
bounded from  the  sudden 
departure  of  Its  founding 
president  John  Boyle  with 
a  new  executive  team. 
The  new  president  is  Rick 
Camino,  formerly  of  EMI 
Music  Marketing,  where  he 


was  senior  VP/GM  of  mar- 
keting and  product.  Also 
added  to  the  team  are  Will 
Urban  as  VP  of  program- 
ming and  business  devel- 
opment and  Bob  Glaser  as 
VP  of  business  operations. 

STUDY:  ADS  IN 
VIDEOGAMES  TO  ' 
GROW  TO  $7.2B 
BY  2016 

The  market  for  new  forms 
of  advertising  is  grow- 
ing on  all  platforms,  not 
just  music  services.  Ac- 
cording to  a  report  from 
market  research  firm  DFC 
Intelligence,  the  global 
market  for  advertising 
in  videogames  will  grow 
from  $3.1  billion  last  year 
to  $7.2  billion  in  2016.  The 
United  States  should  see 
an  increase  from  $1  bil- 
lion In  2010  to  $2  billion 
by  2014.  These  figures 
represent  ads  placed  in 
the  virtual-world  envi- 
ronments where  gamers 
spend  their  time— such  as 
along  the  sides  of  a  race- 
track or  billboards  on  a 
virtual  street. 
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ARTIST(S) 

Venue.  Date 


JUSTIN  BIEBER,  COBRA  STARSHIP,  BIG  TIME  RUSH 


Poro  Sol.  Mexico  Ctty.  Oct.  1-2 


ELTON  JOHN 


Th«  ColossMjm  at  Caturs  Palac*. 
Lai  VeffBS.  Oct.  6-9 


MARC  ANTHONY,  JOEY  VEGA 


MARC  ANTHONY,  JOEY  VEGA 


MEAT  LOAF.  THIRSTY  MERC 


MARC  ANTHONY.  JOEY  VEGA 


Casssri  Entertainment 


Cardenas  Marketing  Network.  Live  Nation 


Cardenat  Marketing  Network.  Live  Nation 


Frontier  Touring 


11.864  n  960 


Cardenas  Marketing  Network,  Live  Natton 


JOURNEY.  FOREIGNER,  NIGHT  RANGER 


Comcast  Center.  Mansfield,  Mass.. 


JOURNEY.  FOREIGNER.  NIGHT  RANGER 


JOURNEY.  FOREIGNER.  NIGHT  RANGER 


Live  Nation 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER.  NIGHT  RANGER 


JOURNEY.  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


The  Woodtartds,  Texas,  Sept.  2$ 


JUDAS  PRIEST.  WHITESNAKE 


TI^STO.  PORTER  ROBINSON 


T4F-Time  For  Fun 


Goldenvo(cc/AE6  Live 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


KEITH  URBAN,  JAKE  OWEN 


Stapfes  Center.  L«s  Angeles,  Oct.  8 


Goldenvoice/AEG  Uve 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


Luna  Parte,  Buenos  Aires,  Aug.  15-16 


T4F-Tline  For  Fun 


JOURNEY.  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY.  FOREIGNER.  NIGHT  RANGER 


JOURNEY,  FOREIGNER.  NIGHT  RANGER 


JOURNEY.  FOREIGNER.  NIGHT  RANGER 


I3.BS6 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


New  York  State  Fair,  Syracuse. 
N.Y.,  Aug.  30  


Triangle  Talent,  New  York  State  Fair 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


JOURNEY,  FOREIGNER,  NIGHT  RANGER 


Great  Allentown  Fair 


JOURNEY.  FOREIGNER,  NIGHT  RANGER 


Uve  Nation 


LIL  WAYNE.  RICK  ROSS.  KERI  HILSON.  FAR'EAST  MOVEMENT.  LLOYD 


oS.sJ^SmIS^aS.'Io'  uve  N.t»n,P»l.c.  sport..  Enl.,l.lrm.nt 
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The  Finish  Line 

Reasons  to  be  cheerful  in  the  final  months 
of  the  2011  touring  year 


As  we  head  into  the  home  stretch  of  the  tour- 
ing year,  it  has  become  clear  that  the  Uve  music 
business  experienced  an  encouraging  relxiund 
in  2011. 

The  way  stakeholders  in  the  touring  busi- 
ness addressed  last  year's  ills  with  creative  pric- 
ing, routing,  packaging  and  booking  has  been 
inspiring.  But  it's  also  just  as  clear  that  if  the 
business  forgets  what  works — as  it  seems  to  do 
about  every  decade  or  so — a  relapse  is  not  only 
possible,  but  probable. 

While  rock  is  exhibiting  dear  signs  of  weakness 
at  radio  (Billboard,  )une  1 1),  it's  most  definitely  not 
dead  in  the  touring  space.  Almost  half  of  the  top 
50  lours  could  be  considered  rock  acts.  Thanks  to 
the  genre's  resilience  on  the  road, 
declining  radio  support  for  rock 
artists  shouldn't  deter  labels  from 
signing  more  acts  in  the  genre,  es- 
pecially now  that  they  get  a  piece 
of  touring  and  merchandising  in 
just  about  every  new  deal. 

People  still  snapped  up  tick- 
ets this  year  to  see  rock  bands, 
whether  it's  Linkin  Park,  Me- 
tallica.  Roger  Waters  or  Bob 
Seger  A  the  Silver  Bullet  Band. 

About  half  of  all  acts  in  the  top  50  started  in 
the  '70s.  How  did  they  develop  their  careers.^ 
By  touring  like  bandits.  Their  relentless  focus 
on  playing  live  built  a  foundation  that  allows 
these  acts  to  tour,  usually  on  a  global  basis,  long 
after  airplay  and  retail  sales  have  dissipated. 
It's  worth  noting  that,  in  relative  terms,  tick- 
ets were  much  less  expensive  when  these  acts 
were  touring  in  the  '70s.  allowing  fans  to  ex- 
periment, see  lots  of  shows,  discover  who  the 
dynamic  entertainers  are  and.  hence,  remain 
loyal.  Even  though  many  of  these  acts  have  $100 
tickets  today,  people  still  want  to  be  entertained 
in  tough  economic  times.  They  just  don't  want 
to  take  a  chance  on  ponying  up  and  not  be  en- 
tertained. Acts  don't  have  decades-long  careers 
by  not  being  good  entertainers. 

Case  in  point:  U2.  The  four  dudes  from  Dublin 
rewrote  the  record  books  and  proved  some  seri- 
ous points  in  the  process:  People  want  a  show, 
and  the  band's  worldwide  360°  tour  was  the  big- 
gest show  ever  on  multiple  levels.  It  recorded  a 
total  gross  of  more  than  $736  million  and  total 
attendance  of  7.3  million.  Those  are  the  highest 
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tour  tallies  ever  reported  to  Billboard  Boxscore. 
They  shatter  the  Rolling  Stones'  previous 
gross  record  of  $558  million  for  its  2005-07  Big- 
ger Bang  trek. 

Another  lesson  from  the  rock  artists  who  still 
played  to  packed  houses  in  2011:  While  many 
of  the  acts  from  the  '70s  and  '80s  received  a  fair 
amount  of  mainstream  exposure.  TV  and  radio 
airplay  as  they  came  up,  a  lack  of  such  exposure 
didn't  prevent  some  from  building  strong  and 
loyal  fan  bases.  Cases  in  point:  Iron  Maiden, 
Phlsh  and  Leonard  Cohen  all  put  up  solid 
numbers  on  the  road  in  2011.  When  was  the 
last  time  you  heard  any  of  them  on  the  radio?  It's 
safe  to  say  that  concert-goers  know  what  they're 
going  to  get  when  they  buy  a  ticket 
to  any  of  these  acts. 

Country  is  still  the  best  genre  at 
artist  development,  if  you  consider 
that  term  to  mean  not  only  build- 
ing careers,  but  sustaining  them 
too.  As  many  as  a  dozen  country 
tours  could  wind  up  among  the 
top  50  tours  of  the  year,  according 
to  Billboard  Boxscore,  including 
Kenny  Chesney.  Brad  Paisley 
and  Jason  Aldean.  None  of  them  are  overnight 
successes;  which  means  that  overnight  failure 
is  much  less  likely. 

Meanwhile,  pop  remained  a  major  force  in 
touring  this  year,  accounting  for  about  17  of  the 
top  50  acts,  even  if  some  of  them  overlap  into 
other  genres  like  country,  rock  or  R&B.  A  long- 
held  belief  that  fickle  pop  fans  move  on  to  other 
music  as  they  grow  older  has  been  shattered.  Two 
examples:  the  huge  success  of  the  New  Kids  on 
the  Block/Backstreet  Boys  tour,  which  moved 
more  than  a  half  million  tickets  (and  will  be  ex- 
amined in  depth  at  the  Billboard  Touring  Con- 
ference on  Nov,  9),  and  the  blockbuster  tour  by 
U.K.  boy  band  Take  That,  which  split  up  in  1996, 
eons  ago  in  pop  terms.  With  the  return  of  break- 
out vocalist  Robbie  Williams  to  the  group.  Take 
That  exploded  in  the  United  Kingdom  and  Europe 
this  summer,  shattering  box-office  records  and 
emerging  as  one  of  the  elite  tours  of  201 1 .   •  • 

The  Billboard  Touring  Conference  a£  Awards  will 
be  held  Nov.  9-W  at  the  Roosevelt  Hotel  in  New 
York.  For  more  information  and  to  register,  go 
to  billboardtouringconference.com. 
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Bigger  Idol' 

Expanded  Puerto  Rican  edition 
wins  ratings  battle 


Through  the  years,  TV  singing 
competitions  centered  on  Latin 
music  have  come  and  gone  in 
the  United  States  and  Puerto 
Rico  without  making  much  of 
a  splash  with  viewers. 

Not  so  for  "Idol  Puerto 
Rico."  the  Puerto  Rican  fran- 
chise of  "American  Idol."  Five 
weeks  after  its  Aug.  7  debut 
on  independent  Puerto  Rican 
channel  Wapa  TV,  ratings 
for  the  show — 
which  is  only 
seen  in  Puerto 
Rico — have 
risen  steadily  to 
the  extent  that 
it  now  beats 
its  combined 
competition  on 
the  Telemundo 
and  Univision 
networks. 

On  Oct.  3,  for  example,  the 
show  kicked  off  with  a  32% 
share  at  9  p.m.  and  by  the 
time  it  ended  at  11:15  p.m.  it 
had  a  43.7%  share,  according 
to  Nielsen. 

"It's  a  phenomenon."  says 


publicist  Mayna  Nevarez, 

who  represents  "Idol"  judge 
and  Puerto  Rican  pop/salsa 
singer  Jerry  Rivera.  "Every- 
one is  watching." 

"Idol  Puerto  Rico"  winners 
get  a  Universal  recording  con- 
tract, management,  $10,000, 
one-year  phone  service,  a 
$5,000  scholarship  for  voice 
lessons  and  a  Ford  car. 

While  some  attribute  the 
success  of  "Idol 
Puerto  Rico." 
which  is  slated 
to  run  through 
November,  to 
the  hugely  suc- 
cessful and  pow- 
erful "American 
Idol"  brand,  the 
reasons  may  be 
more  complex. 
Wapa  TV  programming  V  P 
Jimmy  Arteaga  says  that  for- 
mat owner  FremantleMedia — 
which  co-produces  the  show 
with  Wapa — allowed  the  sta- 
tion to  make  adaptations. 

"This  is  the  only  place  in 
the  world  where  the  show 


In  the  spdllight;1 
Puerto  Rico"  hos 
MAYOL(centorr 
contestants. 


runs  two  hours  instead  of  one," 
Arteaga  says.  "This  allows  for 
longer  performances  and  for 
longer  observations  from  the 
jurors.  And  at  the  end  of  the 
two  hours,  we  announce  who 
leaves,  so  viewers  have  height- 
ened suspense  until  the  end." 

Jurors  are  another  key  fac- 
tor. Past  music  reality  shows 
designed  for  both  Puerto  Rico 
and  the  U.S.  Hispanic  market 
relied  on  celebrity  judges  and 
jurors  who  were  already  em- 
ployed by  the  show's  produc- 
tion company  rather  than  on 
music  experts-  The  panel  of 
judges  on  Univision's  "Viva  el 
Sueflo,"  for  example,  were  all 
Univision  radio  D|s. 

Instead,  the  judges  of  "Idol 
Puerto  Rico"  are  Rivera,  Ven- 


ezuelan star  Rlcardo  Mon- 
taner,  singer/songwriter  Erika 
Ender — who  brings  a  compos- 
er's point  of  view — and  artist 
manager  and  former  radio  pro- 
grammer Topy  Mamery,  who 
in  the  past  has  managed  Mon- 
taner  and  Yolandlta  Monge. 

The  judges  don't  play  nice, 
and  they  can  get  extremely  tcch- 
nk:al;  in  a  recent  episode,  Rivera 
critiqued  specific  aspects  of 
vocal  glissandos  and  intonation. 

"  No  one  coaches  us  on  what 
to  say,  or  whether  to  he  the  good 
guy  or  the  bad  buy,"  Rivera  says. 
"In  my  case,  it's  difficult  to  voice 
opinions  in  a  language  every- 
body will  understand." 

Rivera  observes  that  early 
rounds  featured  many  artists 
who  sounded  like  Natalia  Ji- 


menez, former  lead  singer  of 
La  Quinta  Estaclon,  under- 
scoring the  impact  of  certain 
singers'  styles.  However,  con- 
testants with  that  particular 
sound  have  already  all  been 
eliminated.  "My  main  point  is 
to  tell  them.  "Don't  sound  like 
anyone  else,'"  Rivera  says. 

In  Puerto  Rico,  finding  origi- 
nality and  talent  isn't  a  problem, 
and  that  may  be  the  biggest  fac- 
tor. "It's  Puerto  Rico,"  show  host 
Jaime  Mayol  says.  "There  isn't 
that  goof  off  factor  you  see  in  the 
'American  Idol'  auditions,  for 
example.  When  a  Puerto  Rican 
comes  to  an  audition  and  says. 
'I  sing,'  he  really  sings." 
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Estefan  Re -Boots  'Conga' 


New  remix  highlights  'Miss  Little  Havana' 


Twenty-five  years  ago  the 
U.S.  debut  of  the  single 
"Conga"  by  Miami  Sound  Ma- 
chine fired  up  nightclubs  and 
radio  and  built  up  so  much 
momentum  that  it  thrust 
Cuban  singer  Gloria  Estefan 
into  a  global  spotlight. 

Now  the  Infectious  dance 
hit,  originally  on  Primitive 
Love  (Epic),  has  returned  to 
the  charts  thanks  to  Este- 
fan's  Sept.  27  release  of  her 
new  studio  album,  Miss  Lit- 
tle Havana,  which  includes 
a  new  downloadable  remix 
of  "Conga." 

The  song  is  available  on 
the  deluxe  version  of  the  CD 
solely  at  Target  stores  nation- 
wide. When  consumers  insert 
the  disc  in  their  computers, 
it  gives  them  access  to  such 
bonus  content  as  a  photo 
gallery,  Estefan's  version  of 
"Let's  Get  Loud"  (which  she 
wrote  for  Jennifer  Lopez)  and 
"Conga25,"  a  new  remix  pro- 
duced by  Emilio  Estefan  and 
Tony  Mardini. 


The  original  "Conga" 
had  a  substantial  sales 
jump  at  ITunes  on  Sept. 
12  when  tt  appeared 
on  the  "69  Cent  '80s 
Songs"  playlist,  which 
had  high  visibility  on 
iTunes'  home  page. 

In  early  October 
the  new  "Conga"  had 
amassed  2,000  down- 
loads and  reached  No.  8 
after  three  weeks  in  the 
top  10  on  Latin  Pop  Dig- 
ital Songs.  The  original 
version  was  the  band's 
first  hit  on  the  Billboard 
Hot  100,  peaking  at  No. 
10  on  Feb.  7, 1986. 

"The  song  abso- 
lutely put  Miami  Sound 
Machine  on  the  map  and 
launched  the  careers  of  Glo- 
ria and  Emilio  Estefan,"  says 
Eddie  Fernandez,  senior  VP 
at  Universal  Music  Publish- 
ing Group  Latin  America. 

"Conga"  has  been  a  signa- 
ture tune  for  Estefan,  "heav- 
ily licensed"  to  projects  in  TV, 


movies  and  ad  campaigns  in 
Europe,  according  to  Estefan 
Enterprises  president  Frank 
Amadeo,  who  also  manages 
the  singer/songwriter's  career. 

Written  by  Miami  Sound 
Machine  drummer  Enrique 
"Kiki"  Garcia,  "Conga"  came 
to  be  after  a  series  of  Euro- 
pean shows  by  the  band  as  it 


pronrrated  its  overseas  hit 
"Dr.  Beat."  Garcia  came 
up  with  a  composition  in- 
spired by  Cuban  cumbtas, 
says  bassist  Marcos  Avila, 
now  a  co-executive  pro- 
'  ducer  on  his  wife's  new 
^  talk  show,  "Pa'lante  Con 
Cristina,"  on  Telemundo. 
i  "i  recall  we  were  in 
London  and  Kiki  shared 
with  me  a  new  song," 
Avila  says.  "He  played  me 
a  rough  version  of 'Conga' 
and  it  always  had  magic." 

Primitive  Love  was  the 
band's  second  English- 
language  album  and 
"Conga"  helped  pave  the 
way  for  crossover  success. 
TV  veteran  Errol  Falcon  di- 
rected the  original  "Conga" 
music  video,  which  was  shot 
on  35mm  film— a  pricey  proj- 
ect in  the  days  when  labels 
would  often  pay  for  videos  in 
hopes  of  luring  the  MTV  set. 


"We  didn't  know  it  was 
going  to  be  as  big  as  it  was. 
but  'Conga'  had  a  great  t>eat 
and  sound,"  says  Falcon, 

whose  production  company 
Is  celebrating  35  years.  "The 
timing  was  right  and  it  was  a 
crossover  hit." 

"Conga"  is  owned  by  the 
Estefan  FIPP  catalog,  which 
is  administered  by  Univer- 
sal Music  Publishing  Group. 
Sony  owns  the  master  of 
the  original  song,  says  Fer- 
nandez, who  negotiated 
the  catalog  for  represen- 
tation in  Canada  and  the 
United  States. 

"Before  Miami  Sound  Ma- 
chine there  realty  wasn't  this 
big  of  a  crossover  act,"  says 
Fernandez,  who  also  refers 
to  Jose  Feliciano  and  Ritchie 
Valens  as  trailblazers.  "Glo- 
ria and  Emilio  took  it  to  a 
whole  new  level." 

—Justino  Aguila 


.biz 


EN  ESPANOL:  All  the  great  Latin  music  coverage 
you"ve  come  to  expect  from  Billboard— in  Spanish. 
Go  to  bil)board*n«spanol.com- 


EN 

BREVE 


SALSA  ARTIST  REY  RUIZ 
DEBUTS  RADIO  SHOW 

Salsa  singer  Rey  Ruiz  now  has 
his  own  radio  show.  "Et  Rey 
de  la  MaRana"  is  heading  the 
weekly  nromlng  drive  on  tropi- 
cal WXDJ  (El  Zol>  Miami.  The 
show,  heard  live  from  6  a.m.  to 
10  a.m.,  kicked  off  Oct.  6.  This 
marks  the  first  time  Ruiz,  a  fre- 
quent radio  show  guest,  hosts 
his  own  endeavor.  The  former 
Sony  artist,  who  was  one  of 
the  top-selling  salsa  acts  of  th« 
1990s,  will  release  a  new  album 
in  2012  on  his  own  Luna  Negra 
Productkms  label.  —Leila  Cobo 

LOPEZ  TEAMS  WITH  AOL 
Jennifer  Lopez's  TV/nim  com- 
pany Nuyorican  Productions 
and  New  York-based  Believe 
Entertainment  Group  are 
teaming  to  launch  the  digi- 
tal video  series  "Tiger  Beat 
Entertainment."  Billed  as  an 
entertainment  news  and  life- 
style show,  the  program  is 
geared  to  teens  and  young 
adults  through  a  partnership 
with  AOL.  Popular  teen  fan 
magazine  Tiger  Beat  will  serve 
as  a  programming  source  for 
the  new  project.  The  series 
is  being  produced  by  Lopez, 
Nuyorican's  Simon  Fields  and 
a  team  from  Believe  Enter- 
tainment. Shows  will  include 
themes  on  celebrity,  music,  TV, 
film,  books  and  gaming.  AOL's 
Cambio  young  adult  platform 
will  provide  programming  with 
social  media  support.  A  panel 

of  young  adult  anchors  will 

host  ttie  show.  —Justino  Aguila 

OBAMA  APPOINTS 
SHAKIRA  TO 
COMMISSION 

Singer/songwriter  Shakira  has 
been  appointed  to  President 
Obama's  Advisory  Commis- 
sion on  Educational  Excellence 
for  Hispanics.  She  was  chosen 
for  her  worldwide  charitable 
efforts,  having  founded  the 
Barefoot  Foundation  in  1995, 
which  oversees  schools  and 
educational  projects  in  her  na- 
tive Colombia,  as  well  as  South 
Africa  and  Haiti.  In  2010,  Sha- 
kira helped  the  World  Bank 
and  her  foundation  establish 
an  initiative  to  distribute  edu- 
cational and  developmental 
programs  for  children  in  Latin 
America.  The  group  works  with 
the  Department  of  Education 
to  provide  quality  education  to 
Hispanic  Americans.  —jA 
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BY  GAIL  MITCHELL 


Scooter 
Braun 


e  entrepreneurial  manager 
talks  about  Justin  Bieber, 
Asher  Roth  and  his  mixed 
take  on  major  labels. 


Long  before  he  discovered  a  global  teen-pop  pherK>menon  rn  southern  Ontario,  Scooter  Braun 
was  already  on  a  fast-track  career  trajectory. 

While  he  was  still  a  19-year-old  student  at  Atlanta's  Emory  University.  Braun's  party  promo- 
tion company  had  already  become  a  htgh-profile  local  enterprise.  A  year  later,  he  was  execu- 
tive  director  of  marketing  for  Jermaine  Dupri's  So  So  Def  Recordings,  negotiatirtg  deals  with 
Live  Nation  to  present  an  urt^n  and  pop  stage  at  Atlanta's  annual  Music  Midtown  Festival  and 
brokering  corporate  branding  deals  for  So  So  Def  and  Dupri  with  such  companies  as  3  Vodka. 

Ever  the  entrepreneur,  Braun  established  his  own  promotions  and  consulting  company  in 
2003.  SB  Projects,  quickly  brokering  a  branding  alliance  betvreen  Ludacris  and  Pontlac  worth 
more  than  $10  million. 

But  it  has  been  during  the  last  few  years  that  Braun  really  hit  his  stride,  becoming  one  of  the 
first  executives  to  successfully  mine  the  social  media  Zeitgeist  when  he  discovered  teen  pop 
singer  Justin  Bietwr  on  YouTut>eand  rapper  Asher  Roth  on  Myspace. 

Since  then,  Braun— who  has  more  than  1  million  followers  on  Twitter  (  a  scooterbraun)— has 
signed  14  -year-old  Australian  pop  star  Cody  Simpson  and  has  steered  SB  Projects  into  a  full- 
service  entertainment  company.  SB  now  includes  Raymond  Braun  Media  Group,  Schoolboy 
Music,  Sheba  Publishing  and  a  TV/FtIm  division  that  was  behind  Bieber's  box-offke  hit  "Never 
Say  Never." 

As  he  prepares  for  the  pending  release  of  Bieber's  first  Christmas  album.  Braun  spoke  with 
Billboard  about  what  he's  learned  during  his  meteoric  rise. 


You've  enjoyod  success  as  a 
manager  in  a  short  time.  What's 
your  secret? 

The  to  pical  idea  of  management  is 
that  >  ou're  working  for  someone  and 
doing  wlidi  he  says.  Thafs  not  my 
character.  I  can't  manage  someone 
v^o  wants  a  yes  man.  I  have  a  real 
tfiationsliip  w  iili  my  clients;  they're 
going  to  gft  the  truth  from  mo.  It's 
also  iniportitnt  for  them  to  shape 
their  own  opinions  and  disagree  if 
they  feel  passionate.  They're  able  to 
get  some  rea  i  perspective,  and  so  am 
I  becau-se  iherc  are  times  when  they 
are  right  and  I  need  to  listen. 

I  also  \'\\v  by  something  Will 
Smith  sj  id  in  an  interview:  He  hates 
being  rcjlistit  .  No  one  realistic  ever 
achieved  anyihin^.  Tlie  idea  of  being 
an  impossible  thinker,  regardless  of 
success  or  failure,  makes  life  much 
more  fun. 

What  other  l«iioni  hav*  you 

learned? 

That  ynii'rr  not  going  to  be  able  to 
make  an  art  isi  something  he  or  she 
doesn't  want  to  be.  You  need  to  em- 
brace who  that  person  is.  He  has  to 


be  as  happy  and  ascomfoilablewith 
his  life  as  you  want  to  be  with  yours. 
The  other  lesson  I've  learned  that's 
been  reafTirnied  these  last  five  years: 
Trii-sting  your  gut  is  No.  I .  When  you 
trust  your  gut,  you  don't  took  back 
and  wonder  what  if.  Also  being  coop- 
erative instead  of  compjetitive  is  the 
smartest  way.  It's  so  much  more  pow- 
erful when  you  work  with  talented 
people  rather  than  wasting  your  en- 
ergy trying  to  work  against  them. 

Has  the  Universal  restructuring 
had  an  effect  on  your  business? 

We're  a  very  self-contained  unit,  so 
it's  business  as  usual.  We  still  have 
to  deliver  great  records.  I  can't  speak 
highly  enough  of  [Island  Def  jam 
presidenl/COO]  Steve  Barlelsand  his 
staff.  And  now  we're  working  with 
[IDI/Univcrsal  Motown  Republic 
Croupchairnian/CEO]  Barry  Weiss. 
He's  smart  and  a  real  straight  shooter 
whose  career  hasn't  been  too  shabby. 
And  (Univcrtial  Musie  Group  chair- 
man/CEO) lAician  Grainge  isn't  the 
normal  Britjlaugh.s].  He'slikeaNew 
Yorker  wlto  just  stt^sped  by  Great  Brit- 
ain for  a  while.  He's  a  shrewd,  intel- 


ligent guy,  a  rare  hybrid  who's  vt-ry 
business  but  extremely  passionate 
about  the  music. 

What  are  the  major  labels  doing 
right— and  wrong? 

They've  created  a  grt-al  infrastruc- 
ture on  the  international  \cvv\.  The 
international  markelplatc  is  where 
we  are  right  now  because  of  the  In- 
ternet. Ifyour  artist  is  trying  to  have 
iniernationai  success,  they're  a  great 
partner  to  have  because  they  have 
representation  in  every  single  coun- 
try around  the  world. 

What  they're  doing  wrong  is  call- 
ing themselves  the  music  business. 
We're  a  multimedia  business  based 
around  music.  For  the  music  busi- 
ness to  survive  and  move  forward, 
it  has  to  be  about  building  brands 
based  in  music  that  influence  mul- 
tiple areas  of  business,  whether  it  be 
retail,  creating  platforms,  television 
or  film. 

Musicians  are  the  most  influen- 
tial brands  on  the  planet.  Look  at 
Facebook:  The  top  pages  are  mostly 
those  of  musicians.  Look  at  Twit- 
ter: The  (op  two  are  Lady  Gaga  and 


Justin  [Bieber],  and  Britney  Spcar> 
isn't  far  behind.  Realizing  we  make 
the  most  influential  content  on  the 
planet,  major  labels  should  slop 
fighting  over  market  share  and  be 
open  to  collaborating.  Market  share 
is  basically  a  bunch  of  bullshit.  We 
should  be  working  together  on  ca'at- 
ing  fJalforms,  not  fighting  over  how 
many  CDs  we're  selling. 

What's  your  take  on  Spotify's  and 
Facebook's  music  partnerships? 

I  love  Spotify:  it's  really  well  done. 
People  are  forgetting  they're  just  re- 
ally launching,  .so  they  are  going  to 
make  more  improvements.  But  you 
can  see  the  growth  and  how  quick  it 
is.  I  did  my  quick  test  of  catling  kids 
on  college  campuses,  asking  if  they 
use  iTunes.  And  literally  every  single 
one  said,  "No,  we  use  Spotify."  I've 
heard  that  before  and  it  was  called 
Facebook.  And  like  I  said,  it's  better 
to  collaborate  than  fight. 

Few  singers  have  successfully 
transitioned  from  teen  to  adult 
performer.  Will  Bieber  overcome 
that  hurdle? 


II  goes  back  to  the  music.  This  Christ- 
mas album  is  by  far  Justin's  best  work 
to  dale.  But  this  is  Justin's  adult  voice. 
He  sounds  better  than  ever  before,  so 
soulful.  I  played  it  for  Mark  Sudack, 
who  used  to  manage  Mariah  Carey. 
And  Mark  put  up  a  tweet.  ("Wow  (g) 
scooterbraun  is  playing  me  @jiistiii' 
bieber  Xmas  album.  Instant  classic 
It's  neck  &  neck  with  MariahCarey 
1st  one. "I  That's  how  you  make  your 
transition:  Make  music  that  people 
can't  deny. 

Why  did  Asher  Roth  take  a  two- 
year  break  after  hitting  it  big 
In  2009? 

"I  Love  College"  became  too  big  too 
quick.  He  felt  he  got  defined  as  the "  1 
Love  College"  guy.  He  \o\vs  the  song, 
but  he  knew  he  was  more  than  the 
party  music:  he  also  wanted  to  deliver 
very  clear  messages.  So  he  decided 
that  he  needed  to  slow  it  down.  He 
went  on  tour  with  Blink-182  and  on 
his  own,  building  a  hardcore,  loyal 
fan  base  that  knows  what  he's  all 
about:  a  true  lyricist. 

Another  thing  that  slowed  us 
down  a  bit  was  the  transition  at 
Universal.  That's  why  he  and  Jus- 
tin haven't  really  delivered  any  new 
music  becau.^  I  insisted  on  letting 
things  settle  down.  I  fee!  comfortable 
now  that  Barry  has  things  in  order. 
I'm  ready  now  to  .start  coming  back 
out  with  music  from  my  clients. 

What  do  you  plan  to  do  next? 

After  "Never  Say  Never,"  I'd  like  to 
do  more  scripted  stuff.  I'd  also  like 
to  do  more  public  speaking.  I  enjoy 
speaking  to  young  entrepreneurs 
andyoungminds.  I  find  it  extremely 
gratifying  and  aLso  learn  things  my- 
self. I  have  a  message  I  want  to  give 
ihcm:  Anyone  who  says  you're  too 
young,  tell  them  to  fuck  off.  I  get 
very  frustrated  because  I  know  how 
many  walls  I  ran  into;  1  know  what 
the  word  "no"  sounds  like.  • 


"Market  share  is  basically  a  bunch  of  bullshit.  We 
should  be  working  together  on  creating  platforms, 
not  fighting  over  how  many  CDs  we're  selling.' 
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There  are  other  milestones.  )on  Bon  Io%  i  won  a  Grammy  (in 
2007  for  his  duct  wilh  |ennifer  Nettles,  "Who  Says  You  Can't 
Go  Home")  and  was  inducted  into  the  Songwriter  Hall  of  Fame 
in  2009.  The  band  received  MTV  Europe  Music  Awards"  Global 
Icon  honor  in  2010.  and  also  performed  at  the  Crarnmys  for  the 
first  time. 

Tlie  group's  tours  f  inisl>ed  as  Billboard's  highesl-groiwing  twice 
(in  2008  and  2010).  The  band  became  one  of  a  handful  of  acts 
to  perform  on  the  Great  Lawn  in  New  York's  Central  Park.  The 
Circle  world  tour — which  wrapped  this  summer  with  a  $365  mil- 
lion gross,  according  to  Billboard  Boxscore — and  the  preceding 
tost  Highway  tour,  not  only  continued  building  the  group's  North 
American  and  European  audiences,  but  also  sold  out  shows  in 
Japan.  Australia,  New  Zealand  and  South  America. 

Bon  lovi  has  more  than  14  million  Facebook  friends,  and  Bon- 
Jovi.com  claims  a  database  exceeding  1.3  million  people.  The 
band  generates  S2  million  annually  in  online  merch  sales.  And 
it's  not  just  the  fans  that  are  loyal — Paul  Korzilius.  to-managL-r 
of  the  group  with  David  Munns  at  Bon  |ovi  Management,  has 
worked  with  the  band  since  its  earliest  headlining  days.  Bon 
Jovis  global  touring  partnerships  with  Creative  .Artists  Agency 
and  AEG  Live  have  become  synergistic  beasts,  with  the  latter  pro- 
ducing the  band's  last  three  world  tours.  There  are  two  reasons 
for  all  of  the  success;  great  songs  performed  well,  and  the  drive 
and  vision  of  Jon  Bon  {ovi. 

"No  one  works  harder  than  |on."CAA  managing  partner  Rob 
Light  says.  "No  one  is  more  involved  on  every  le\el  of  his  career 
as  an  artist  than  |on.  He  knows  exactly  who  he  is  and  has  cm- 
braced  that,  so  it's  much  easier  to  then  go  market  it.  He's  com- 
fortable being  Bon  )ovi  and  [on  Bon  |ovi.  He  knows  what  that 
brand  means." 

The  higli  regard  for  Bun  Jovi  the  band  extends  to  Bon  |ovi  the 
man,  and  transcends  the  music  business.  "He's  one  of  those  people 
who's  just  gotten  better."  "Saturday  Night  Live"  producer  Lome 
Michaels  says.  ")on  is  one  of  those  guys  who  I'd  never  underesti- 
mate. We're  not  talking  about  him  in  the  past.  We're  talking  about 
him  now.  That  alone  marks  him  as  something  to  watch.  Longevity- 
is  a  testament  to  something  other  than  a  marketing  campaign." 

Formed  in  New  Jersey  in  1983.  the  group — Bon  Jovi.  guitarist 
Richie  Sambora.  keyboardist  David  Bryan,  drummer Tico Torres 
and  ihen-bassisi  .Alec  John  Such — was  let  loose  upon  the  world 
w  ith  Son  Jovi  in  1984.  then  exploded  with  Slippery  When  Wet  two 
years  later.  ( Hugh  Mc  Donald  has  handled  bass  duties  si  nee  Such 
left  the  band  m  1994.)  Unlike  many  of  its  counterparts,  Bon  Jovi 
w  eathered  both  the  grunge  era  and  internal  conflicts  unscathed, 
consistently  racking  up  hit  albums  and  global  tours  and  settling 
comfortably  into  a  superstar  groove  before  taking  an  amicable 
hiatus  in  1997.  Despite  having  already  seen  enough  success  for 
to  bands,  the  break  was  only  the  calm  before  the  next  storm. 

In  retrospect,  it's  now  clear  that  20O0's  Crush,  the  band's  sev- 
enth studio  album,  was  the  jumping-off  point  (or  a  huge  com- 
mercial and  creative  renaissance,  and  "It's  My  Life"  became  the 
group  s  most  important  single  in  a  decade.  Bon  )ovi  had  already 
developed  his  career  as  an  actor  and  was  respected  in  that  field, 
but  filming  "U-57r  with  such  stars  as  Matthew  McConaughey. 
Bill  Paxton  and  Harvey  Keitel  oddly  brought  the  singer  a  renewed 
vigor  and  vision  toward  his  music.  Focusing  on  acting  brought 
him  new  "source  material."  he  says,  leading  to  'a  great  period  of 
growth  which  was  based  on  humility." 


For  inspiration,  Bon  |ovi  turned  to  another  famous  Garden 
State  hero.  "I  came  home  and  said  to  Richie,  '1  want  to  be  Frank 
Sinatra.  I 'm  going  to  make  movies  here.  I'm  going  to  make  music 
there.  I'm  going  to  run  the  business  here.  This  is  the  way  it's 
going  to  be.'"  he  recalls.  "It's  the  Sinatra  kind  of  vision.  He  got 
a  president  elected.  He  did  incredible  things  for  civil  rights  at 
the  time.  He  was  making  movies,  music,  and  he  was  doing  it 
the  way  he  wanted  to  do  it.  Frankie  said.  'I  did  it  my  way.'  that 
beaut>'  of  that  honest  IvTic.  The  people  who  related  to  that  song 
found  Frankie  in  themselves.  It  was  an  incredibly  empowering 
lyric — it  empowered  rne.  That's  what  happens  when  ^-ou  hit  on 
a  lyric  that's  honest  and  true." 

"It's  My  Life"  was  a  worldwide  hit.  but  also  served  to  introduce 
the  band  to  a  new  generation  of  listeners — while  the  original  fans 
stayed  loyal.  In  Light's  view,  Jon  Bon  Jovi  "really  got  comfortable 


and  enjoyed  being  Bon  )ovi  again.  He  found  that  moment  where 
he  just  loved  doing  it.  and  when  you  love  it.  and  with  the  feed- 
back from  the  fans,  it  became  this  symbiotic  relationship  that 
pushed  it  all  forward.' 

Crush  connected  the  group  with  a  new  audience,  Universal 
Music  Group  International  (UMGI)  COO  Max  Hole  says.  "I've 
probably  been  to  more  Bon  |ovi  shows  than  any  other  act  on  Uni- 
versal, and  I've  seen  them  in  more  countries  around  the  world." 
he  adds.  "Today,  their  audience  is  17-  to  18-year-olds  right  up 
to  people  in  their  50s.  They're  an  incredible  live  act  that  tours 
relentlessly." 

|on  Bon  jovi  is  obsessed  with  writing  and  recording  songs  that 
are  relevant  today.  He's  not  driven  b>'  financial  gain.  "1  wouldn't 
be  sitting  here  in  a  hotel  room  by  myself  thinking  I  need  to  make 
a  buck."  he  says.  "I  could  have  sold  my  soul  a  hundred  times  over 
doing  reatit)'  TV  or  what  my  dear  first  manager  used  to  call  'the 
lunch  box  lour.'  where  you  go  out  and  sell  bed  sheets  and  lunch 
boxes.  Anything  I  do  and  pn'sent  musically  or  professionally  is 
always  with  the  art  first  in  mind." 

Maintaining  relevance  isn't  the  same  as  shitting  styles  to  chase 
musical  trends.  "I  try  not  to  stray  so  far  from  what's  comfortable." 
he  says.  "When  we  came  into  Nashville  jto  cut  2007's  Lost  Higii- 
woyj, . .  I'd  always  prided  myself  on  being  a  storyteller,  writing  a 
lyric  that  people  could  relate  to.  So  for  mc  that  wasn't  that  much 
of  a  stretch.  But  for  me  to  have  had  rappers  when  rap  was  at  its 
pinnacle,  or  boy  bands,  or  dance  moves,  or  gone  to  techno  beats 
because  it  was  big  in  Ibiza— none  of  that  would  have  rung  true. 
When  you're  defining  who  you  are.  it  's  important  not  to  confuse 
the  world.  Do  what  you  do  and  do  it  well,  and  people  can  like  or 
dislike  it.  But  at  least  we  know  what  it  is." 


"MY  PEER  GROUP  ASPIRED  TO  BE  ON  THE  COVER 
OF  CIRCUS  MAGAZINE.  I  ASPIRED  TO  BE  ON 
THE  COVER  OF  TIME.  THERE  WAS  MUCH  MORE 
I  WANTED  TO  DO  IN  THE  WORLD  THAN  JUST 
BE  A  GUY  IN  A  ROCK  BAND.  "  JONBONJOV 
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DELIVERING  ON  A  PRAYER 

A  PHILANTHROPIC  NATURE,  PLUS  HIS 
SOUL  FOUNDATION'S  SOUL  KITCHEN  LEAD 
TO  A  PRESIDENTIAL  APPOINTMENT  FOR 
JON  BON  JOVI 


Jon  Bon  Jovi  isn't  just  a  good  Catholic  boy. 
"He  is  the  best  Catholic  boy,"  Sister  Mary 
Scullion  says. 

In  200B.  Bon  Jovi  was  honored  with  the 
Humanitarian  Award  at  the  Billtx^ard  Touring 
Awards.  The  singer  has  tong  been  known  for 
his  passionate  support  of  social  causes,  work 
that  eventually  led  to  the  formation  of  his  Soul 
Foundation,  and  has  now  carried  through  to  a 
presidential  appointment  to  the  White  House 
Council  for  Community  Solutions,  chaired  by 
Michelle  Obama. 

This  month  marks  the  five-year  anniversary 
of  the  Soul  Foundation,  an  organization  that  di- 
rectly addresses  the  Issue  of  homelessness.  Its 
work  through  the  years  has  led  to  the  construc- 
tion of  hundreds  of  units  of  affordable  housing. 
Now  up  and  running  is  the  first  Soul  Kitchen 
restaurant,  whose  "Robin  Hood"  style  form  of 
payment  for  patrons  is  creating  a  buzz  in  phil- 
anthropic circles  and  is  sure  to  expand. 

Bon  Jovi  would  be  the  first  to  say  he  was 
mentored  in  this  SF>ace  by  Sister  Mary  who,  in 
1989,  co-founded  Project  H.O.M.E.,  a  nationally 
recognized  Philadelphia -based  organization 
that  provides  housing,  employment  and  edu- 
cation to  those  in  need.  According  to  its  web- 
site. Project  H.O.M.E.  has  leveraged  more  than 
$50  million  in  equity  toward  housing  and  eco- 
nomic developnnent.  Sister  Mary  also  serves  on 


the  board  of  the  Soul  Foundation. 

"Once  we  met  him,  and  he  met  many  of  the 
men  and  women  that  had  experienced  home- 
(essness,  he  said,  'I'm  in  and  will  do  whatever  I  can 
and  whatever  it  takes  to  deal  with  this  situation,'" 
Sister  Mary  recalls.  "He  is  Just  a  really  intelligent, 
strategic,  compassionate,  incredibly  generous 
person,  and  a  real  can-do  person.  He  isnt  afrakJ  to 
get  his  hands  dirty  or  get  involved  on  thegrourtd 


floor  to  better  understartd  a  srtuatkxi." 

Of  course,  it's  not  unusual  in  entertainment 
and  sports  and  celebrity  in  general  to  find 
people  who  want  to  give  back.  "[But]  it's  not 
about  the  photo  op.  It's  about  getting  results, 
making  an  impact,  accountability,"  Feldman 
says.  "And  by  the  way,  people  have  figured  that 
out  down  here.  That's  why  they  appointed  [Bon 
Jovi]  to  this  council,  because  they  know  he's 
going  to  roll  up  his  sleeves  and  personally  get 
involved.  His  reputation  down  here  is  as  a  guy 
who  delivers." 

Sister  Mary  expects  Bon  Jovi's  participation 
on  the  council  to  bring  even  more  momentum 
to  both  Project  H.O.M.E.  and  the  Soul  Founda- 
tion. "This  really  enhances  our  work  and  the 
work  of  many  of  our  partners,  because  it  brings 
t>est  practices,  it  expands  our  knowledge  and 
understanding  and  solutKtns  to  some  of  the  is- 


sues we're  working  with,"  she  says.  "Jon's  vis- 
ibility and  worldwide  recognition  attract  a  lot 
more  resources,  capacity  and  energy  to  some 
of  these  really  difficult  social  problems." 

Bon  Jovi's  charitable  efforts  are  widespread 
and  only  make  use  of  his  celebrity  when  the 
spotlight  serves  the  cause. 

"Jon  does  a  bt  publidy,  tuA  he  does  a  lot  qui- 
etly as  well,"  'Today"  host  Matt  Lauer  says.  "He 
put  together  the  entertainment  for  a  huge  fund- 
raiser for  the  Apollo  Theatre  out  in  the  Hamp- 
tons. Jon  played,  and  Ben  E.  King,  and  Jamie 
Foxx  and  Alicia  Keys.  Once  he  puts  his  name  to 
something,  you'll  find  his  level  of  involvement  is 
never  at  a  superficial  level." 

Others  can  quickly  cite  their  own  examples 
of  Bon  Jovi's  efforts.  "When  I  called  him  and 
asked  him  to  help  with  City  of  Hope,  it  took  one 
phone  call  arxJ  we  raised  $10  million  in  one  night, 
in  large  part  because  of  Jon,"  says  Anschutz  En- 
tertainment Group  CEO  Tim  Leiweke,  who  re- 
ceived City  of  Hope's  Spirit  of  Life  award  in  2010. 

The  Soul  Kitchwi,  which  offers  healthy,  New 
Orleans-influenced  cuisine,  allows  diners  to 
pay  what  they  can  afford  or,  if  they  can't  afford 
anything,  to  exchange  volunteer  work  for  the 
meal.  "What  we  do  with  the  kitchen  is  not  only 
needed,  it's  going  to  work,  and  it's  going  to 
work  because  it  conws  from  a  pure  place,"  Bon 
Jovi  says.  "I  can't  tell  you  any  other  reason  why 
I  enjoy  washing  pots  ar>d  pans." 

Bon  Jovi  seemingly  moves  easily  through 
political  circles  and  finds  presidents  "not  even 
a  little  bit"  intimidating,  he  says.  "The  intimi- 
dation factor  has  passed  with  time,  but  the 
respect  for  the  office  has  not  changed  one  bit. 
It's  still  immense.  If  I  have  any  clue  what  I'm 
talking  about,  I'm  very  comfortable.  I  don't 
care  if  it's  in  the  Oval  Office  or  in  Philadelphia 
with  Sister  Mary."  — /?  W 


The  act  had  its  chance  to  chase  trends  during  the  grunge  era 
that  effectively  closed  the  curtain  on  hair  bands.  "A  lot  of  my 
peer  group  started  to  pretend  they  were  influenced  by  the  same 
things  that  Kurt  Cobain  was  influenced  by,"  Bon  jovi  says.  "Well, 
Kurt  Cobain  was  an  original,  and  that's  why  he  was  loved  as  he 
was.  Record  companies  have  done  this  time  and  again  . . .  sign 
10  things  that  look  and  pretend  to  sound  like  the  original  until 
the  genre  loses  its  way.  The  big  arena  rock  sound  of  the  mid-  and 
latter  '80s  was  watered  down  so  severely  that  it  was  the  perfect 
time  for  a  Kurt  Cobain  to  come  in  and  reinvent  the  wheel.  The 
real  ones  stay  true,  and  it's  nothing  more  than  you  being  you." 

Bon  Jovi  says  he  doubts  he'd  be  able  to  sell  out  stadiums  around 
the  world  imless  younger  fans  were  coming  onboard.  "I'm  aware 
that  there  are  two  generations  of  fans  out  there,"  he  sa>'s.  "We've 
known  that  for  the  last  decade.  But  I 'm  not  in  the  'fat  Elvis'  suit  yet." 

Tlic  band  "dianges  up  the  flow  each  time,"  Island  Def  jam  Music 
Group  president/coo  Steve  Bartels  says.  "Just  look  at  Lost  High- 
way, an  incredible  breakthrough  project  that  spoke  to  the  country 
audience,  many  of  which  were  Bon  |ovi  fans  for  years.  They  just 
nt-fclfd  the  opportunily  lo  lock  back  in  again,  and  Ix'  R-distovcnxl." 

It's  an  important  disllnctioii:  Bon  Jovi  still  sells  records  as  well  as 
tickets.  "When  they  go  into  a  new  tour,  they  play  new  songs  along 
with  the  classic  songs  everyone  wants  to  hear,"  Hole  says.  "They're 
always  introducing  new  songs  from  the  new  record  into  tlieir  catalog 
on  each  tour.  That's  what  keejjs  them  a  relevant,  growing  group." 

For  the  label,  Bon  Jovi's  heavy  touring  schedule  provides  the 
perfect  global  marketing  platform,  beginning  with  innovative 
ticket/album  bundling  programs  before  the  record  ever  hits 
shelves.  "We  still  approach  it  by  drilling  specifics  in  each  local 
market . . .  press,  retail,  the  Web  or  radio,"  Bartels  says.  "The  'be- 
fore' and  "after'  of  a  concert  gets  completely  marketed." 


Tours  can  take  a  year-and-a-half  to  set  up.  and  the  records  are 
also  strategized  far  in  advance.  "This  is  a  relationship  over  time, 
not  just  a  movement  shortly  before  albums  drop."  Bartels  says. 
"We're  already  in  discussions  planning  a  new  [Bon  jovi]  studio 
album  release  for  2013." 

As  diverse  as  Bon  jovi's  interests  are,  his  band  is  "home  base," 
he  says.  "I  encourage  everybody  in  the  band,  and  myself,  to  di- 
versify. Go  and  explore  what  it  is  in  your  life  that  moves  you.  But 
know  that  when  the  call  comes  to  go  back  to  work,  everybody 
comes  back  to  home  base." 

Bon  Jovi  has  always  been,  at  its  core,  a  live  band.  Fans  keep  coming 
back,  "because  they  know  every  year  it's  bigger  and  better  than  the 
tour  before,  no  matter  how  big  it  was  that  time,"  Light  says.  "So 
what  inevitably  happens,  and  it's  true  of  all  the  great  bands,  is  ev- 
eryone goes  and  everyone  wants  to  go  the  next  lime,  because  they 
know  it's  one  of  the  most  satisfying,  sure-bet  nights  of  thoir  lives." 

Bon  jovi  lours  have  been  a  huge  boon  to  AEG  Live.  "With  Jon. 
we  didn't  go  out  and  bid  and  win  a  tour:  We  went  out  and  devel- 
oped a  partnership  very  early  on."  Anschutz  Entertainment  Group 
president  Tim  Leiweke  says.  "This  is  not  only  about  a  group  of 
musicians  that  have  risen  to  the  top  of  the  industry,  and  the  loy- 
alty they  have  to  their  fans,  and  the  passion  their  fans  have  for 
them.  From  a  business  standpoint,  this  is  a  company  and  Jon 
runs  it  that  way.  They're  disciplined,  they're  well-organized,  very 
professional.  It's  like  clockwork  with  these  guys.  Back-of  house; 
best  machine  I've  ever  seen.  Front-of-house:  most  passionate  love 
affair  between  a  band  and  its  fans  that  I've  ever  seen." 

Ron  Van  de  Veen,  senior  VP  of  events  for  MetLife  Stadium  in 
East  Rutherford.  N.j.,  has  been  on  the  venue  side  of  Bon  Jovi  tours 
for  about  a  dozen  stadium  shows  and  10  arena  dates.  Bon  Jovi  in 


its  home  state  is  about  as  big  as  it  gets.  The  band  opened  the  new 
stadium  last  year  with  four  sellouts  that  drew  250,000  people  and 
grossed  more  than  $21  million.  "We  can't  wait  for  him  to  come 
back."  Van  de  Veen  says.  "It's  an  exuberant  live  performance." 

Bon  Jovi's  history  as  a  live  act  pays  dividends,  particularly  in  this 
era,  when  artists  are  often  developed  on  TV  ratlier  than  in  sweaty 
clubs.  "To  have  your  roots  as  a  live  band  and  come  up  as  they  did 
through  the  clubs  to  the  arenas  and  touring  and  touring,  you  cre- 
ate fans."  Van  de  Veen  says.  "And  that's  what  Bon  Jovi  has  done." 

There's  a  moment  in  Phil  Griffin's  2009  documentary  "When 
We  Were  Beautiful."  which  marked  the  band's  25th  anniversary, 
when  Bon  Jo\i  says, "  I  want  to  sell  out  the  desert.  More  than  once." 
It's  a  telling  quote.  This  band  has  always  had  a  global  perspective. 

"I  had  the  idea,  going  back  nearly  30  years  ago.  that  it's  a  big 
world  out  there  and  a  lot  of  places  are  influenced  by  American 
pop  culture."  Bon  Jovi  says.  "Wc  established  those  routes  from 
the  first  record.  We  went  to  Europe.  Asia,  and  wc  started  setting 
routes.  What  we  learned  was.  with  time,  tlirrc  art*  going  to  Ix."  cer- 
tain markets  that  turn  their  back  on  you,  [and]  there  will  be  other 
markets  with  economic  unrest,  or  markets  with  civil  unrest.  We 
never  had  to  rely  on  just  one  marketplace  to  distribute  our  records." 

Such  an  approach  is  more  common  today  than  it  was  in  the 
■80s,  but  still  relatively  few  acts  are  willing  to  invest  the  time  and 
money  into  touring  overseas.  "He  was  the  first  artist — truly — in 
the  rock  era  to  understand  the  breadth  of  the  world  in  terms  of 
opportunity,"  Light  says. "  He  was  opening  doors  in  markets  long 
before  other  bands  were  going  there.  That's  part  of  his  psyche  and 
how  he  looks  at  the  world.  It's  always  a  conversation  . . .  because 
new  markets  are  always  opening  up.  economies  are  changing, 
new  economies  are  emerging.  He's  always  kx>king  for  new  places 
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JON  KNOWS  EXACTLY 
WHO  HE  IS  AND  HAS 
EMBRACED  THAT,  SO 
IT'S  MUCH  EASIER  TO 
THEN  GO  MARKET  IT  " 

ROB  LIGHT.CREATIVE  ARTISTS  AGENCY 


to  go  and  extend  the  Bon  jovi  reach." 

One  such  market  that  has  exploded  for  Bon  Jovi  is  Australia 
and  New  Zealand,  where  AustraUan  promoter  Paul  Dainty  of 
the  Dainty  Group  has  done  "beyond  well"  with  the  band,  with 
multiple  stadium-level  sellouts.  "Bon  jovi  are  massive  here,"  he 
says.  "December  last  year  we  went  into  Sydney  planning  to  do 
one  stadium  and  ended  up  doing  three.  Australia's  a  big  country, 
but  we've  only  got  21  million  people.  Five  million  people  in  Syd- 
ney, To  do  three  stadiums,  on  a  per  capita  basis  globally,  those 
are  stupendous  numbers." 

Dainty  describes  "a  real  passion  across  every  demographic  that 
runs  deep  with  Australians,"  and  adds  that  Bon  Jovi  has  made 
a  commitment  to  the  market.  "He's  so  professional,  dedicated 
and  committed  to  everything  he  does.  That  connects  with  the 
audiences,"  he  says.  "They  deliver  every  night  the  most  real,  full- 
on  rock'n'roll,  a  brilliant  show.  That's  how  you  know  the  minute 
they  schedule  to  come  back,  it  will  he  bigger  again." 

This  global  touring  approach  provides  a  critical  platform  for  a 
label  with  the  reach  of  U  MG.  which  has  a  presence  in  77  coun- 
tries, and  it's  an  opportunity  seized,  according  to  U  MGI's  Hole. 
"If  they're  touring  in  [apan,  for  example,  we'll  often  release  a 
special  Japanese  tour  edition,  which  has  unique  content  that 
will  keep  the  Japanese  fans  completely  interested.  It's  a  question 
of  working  out  what  the  fan  really  wants,  market  by  market." 

More  than  a  few  people  refer  to  Bon  Jovi  as  the  "CEO"  of  Bon  Jovi 
Inc.  "He  has  a  better  handle  on  their  business,  their  future  and 
their  path  than  anyone  I've  ever  seen,"  Leiweke  says.  "When  he 
wakes  up  in  the  morning  and  goes  to  bed  at  night,  Jon  is  a  CEO. 
That's  the  way  he  views  his  role." 


"His  business  acumen  and  instincts  are  unparalleled,"  Bartels 
adds.  "Jon  Bon  Jovi  drives  hard,  and  the  entire  organization  feels 
his  energy.  It  rubs  off.  and  therefore  much  gets  done  in  an  effi- 
cient manner.  The  success  speaks  for  itself  due  to  this  approach." 

Light  says  the  band  is  like  any  team,  business  or  organization 
in  that  there  are  always  leaders.  "'It  may  take  a  whole  team  to  ex- 
ecute, but  somebody  becomes  the  heart  and  soul,  and  that's  Jon," 
Light  says.  "He  leads  it.  he  calls  the  shots,  and  everybody  else 
on  that  stage  and  who  surrounds  him — label,  promoters,  crew, 
whatever — are  all  integral  parts,  and  he  would  acknowledge  that. 
People  organically  want  to  follow  him.  They  want  to  be  a  part  of 
what  he's  doing.  They  know  he's  going  in  the  right  direction." 

When  it  comes  to  planning  a  tour  or  other  project,  Bon  Jovi  is 
in  the  mix.  "There  is  nothing  he's  working  on  where  his  name 
and  the  band's  name  and  their  music  is  involved  that  he  isn't  in- 
tegrally involved."  Light  says.  "That  doesn't  mean  he  is  on  every 
call.  If  we're  talking  about  an  endorsement  or  sponsorship,  we  may 
do  a  lot  of  the  initial  work,  but  when  it  comes  time  for  [questions 
like],  'What  is  the  creative?  How  is  it  going  to  work?  What  does 
it  mean  to  the  band  and  to  me?,'  he's  having  that  conversation." 

But  don't  pitch  Bon  Jovi  a  business  deal  on  show  day.  "The 


show  is  his  main  job,"  Light  says. "  He's  an  artist  first,  but  he  has 
the  ability  to  touch  all  those  other  things  and  he  does  so  intel- 
ligently, creatively  and  gladly." 

Matt  Lauer.  host  of  NBC's  "Today,"  says  that  "in  the  nicest 
possible  way . . .  Jon  is  a  control  freak.  If  you  look  at  most  really 
successful  people,  they  are.  Jon  has  a  firm  grip  on  every  aspect 
of  this  band.  There's  a  reason  the  band  is  called  Bon  Jovi." 

Being  the  "CEO"  is  "one  facet  of  who  I  am,  sure."  Bon  Jovi 
says.  "If,  after  three  decades,  you  haven't  learned  how  to  run 
your  business,  then  you  really  are  a  living,  breathing  cliche  of 
rock'n'roll.  So  I  take  pride  in  that  description." 

Still,  Bon  Jovi  the  sports  fan  makes  it  clear  that  the  band,  and 
everyone  who  works  with  it.  arc  a  team.  "Everybody's  participation 
is  key  to  the  team's  success,  but  somebody  has  to  be  the  leader," 
he  says.  "So  in  that  regard  I'll  accept  the  credit — or  the  blame. 
But  everybody's  contributions  make  for  the  sum,  and  the  sum 
of  the  parts  make  for  the  whole." 

Being  the  leader  means  having  to  make  tough  decisions,  as 
when  Sambora  left  the  tour  this  summer  to  enter  rehab.  (Guitar- 
ist Phil  Xenidis  filled  in.)  There  wasn't  any  talk  of  Sambora's  exit 
being  permanent,  and  Bon  Jovi  doesn't  shy  away  from  discuss- 
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MILLIONS  AND  MILLIONS  SERVED 

Every  Bon  Jovi  studio  album  released  since  2000  has  sold  at  least  500,000  copies  In  the  United  States,  according  to  Nielsen  SoundScan. 

The  act  recently  celebrated  its  11th  top  10  set  on  the  Billboard  200,  with  the  No.  S-peaking  Greatest  Hits  in  2010. 


■  Noii-Ui.  Sales 

SOURCE:  Nl«teen  SoundScan  (US-J.  Univ«fM<  MuMC  Group  (non^.S.) 


Cci 


ing  "the  Richie  scenario." 

"I  loved  liirn  just  as  much  before  as  I  do  after,"  he  says.  "And 
the  best  thing  lo  do.  both  for  him  and  for  us.  is  say.  'We're  going 
to  work.  You  should  take  care  of  yourself  I  didn't  threaten  him 
with  being  fned.  I  didn't  do  anything,  in  the  media  or  privately. 
Everybody  supported  him.  and  in  turn,  the  fan  base  supported 
the  decision,  and  we  went  out  and  did  a  month.  15  or  so  shows. 
I  guess.  It's  go<xi  that  he  realizes  we're  going  to  work  no  matter 
what,  as  long  as  I  can  get  up  and  out  there.  It  was  good  for  him. 
and  he's  in  a  great  place  again." 

It  boils  down  to  "immense  respect  for  our  relationship,"  and, 
given  his  long-lfrni  connection  with  the  entire  team,  including 
the  band,  u  s  clear  loyalty  is  important  to  Bon  Jovi,  the  man  and 
the  band.  "A  lot  of  it  has  to  do  with  the  number  of  years  and  the 
time  served."  he  says.  "I've  spent  more  time  in  this  band  than 
I  have  spent  out  of  it,  and  I  have  spent  more  time  with  the  guys 
than  I  have  spi-nt  with  my  own  family.  That's  quite  a  statement, 
but  it's  based  on  a  28-year  relationship.  There's  a  basis  for  all 
that  loyalty.  We've  seen  marriage,  birth,  accomplishment,  failure 
tc^ether.  Vt'e  pride  ourselves  on  the  difference  between  us  and 
a  lot  of  our  [leer  group  that  fell  by  the  wayside.  We  were  able  to 


recogniK  when  it  was  time  to  pat  someone  on  the  back — and 
when  it  was  time  to  punch  them  in  the  nose." 

Bon  (ovi's  curiosity  extends  beyond  the  opportunities  that  exist  for 
the  band  into  what  other  entertainers  and  organizations  are  doing. 

"I  know  what  he's  more  than  likely  interested  in  doing  and 
what  he's  not,  but  I  like  to  tell  him  c\'erything,  because  it  helps 
him  understand  the  bigger  market."  Light  says.  "When  he's  not 
being  the  artist,  when  we're  doing  business,  he  wants  to  know 
about  everything  in  the  business:  how  other  tours  are  doing, 
what  are  ticket  prices  {costing],  what's  working  on  a  mariceting 
level,  what  promotrons  have  worked,  what  new  media  is  woiking." 

Lome  Michaels  calls  Bon  )ovi  "incredibly  disciplined."'  but  adds. 
"  He  has  the  thing  we  look  for:  manners.  I  don't  mean  'please  and 
thank  you'  manr>ers.  I  just  mean  a  level  of  respect  for  all  the  people 
you  work  with.  I  like  him  a  lot.  I've  found  him  in  every  one  of  my 
dealings  with  him  to  be  completely  honest  and  straightforward. 
I've  been  around  a  long  time,  and  it's  not  that  common." 

Despite  the  wide  range  of  interests  that  require  a  lot  of  time 
and  attention,  Bon  Jovi  is  a  family  man.  He  has  been  married  to 
his  high  school  sweetheart,  Dorothea,  since  1989,  and  they  have 
four  children.  Lauer.  who  lives  near  the  Bon  Jovis  and  sees  them 
socially,  calls  Bon  Jovi  "a  doting  father." 

"Family  man"  is  another  mantle  Bon  (ovi  proudly  accepts.  "With- 
out that,  the  rest  of  this  is  a  sliallow  poo!  to  swim  in,"  Ik  says.  "Celeb- 
rity and  the  fame  game  never  appealed  to  me.  And  I  do  know  a  lot 
of  applause  junkies  who  live  for  that.  They  become  the  journeymen, 
they  live  on  the  road,  they  like  that  kind  of  lifestyle,  and  they're  un- 
able to  function  in  the  real  world  when  it  comes  to  going  to  school 
or  going  lo  family  functions — or  changing  a  light  bulb.  1  find  that 
when  I'm  done  touring.  1  don  t  miss  it.  I  love  doing  it  while  I'm 
doing  it,  but  when  I'm  not.  it's  the  furthest  thing  from  my  mind." 

It's  illuminating  to  know  that  as  he  nears  the  half-century  mark. 
Bon  Jovi  is  trying  to  learn  about  new  things  and  develop  new  in- 
terests. And  he's  still  developing  his  chops.  "I've never  studied  so 
hard  playing  guitar.  I'm  taking  guitar  lessons  at  50  years  old  to  be 
a  better  and  better  guitar  player." 

All  involved  with  Team  Bon  Jovi  believe  the  band  will  continue 
to  break  new  markets,  attract  new  fens  and  sell  more  records.  "He 
hasn't  quite  gone  n-erywhere  he  wants  to  go."  Light  says.  "And 
he's  certainly  never  one  to  sit  back  on  his  laurels.  He's  always 
hungry  for  the  next  adventure,  so  I'd  be  surprised  if  he  doesn't 
find  another  gear."  •  •• 

NashvUk^scd  Ray  Waddell  (@biUboardtour)  is  executive  director 
of  content  and  programming  for  louring  and  live  entertainment  at 
Billboard.  He  writes  the  weekly  On  the  Road  cdumn. 


HAVING  A  NICE  DECADE 


Bon  Jovi's  touring  achievements  have  twice  led  it  to  topping  Billboard's  year-end  list  of  the  top  tours.  In  2008  and  2010. 
lOUB  HO.  Of  SHOWS  TianSSOlD   GROSS 


The  circle  (201011) 

146 

3,705.757 

$375,138,461 

Lost  Highway  (2007-08) 

99 

2.157,675 

$210,033,874 

Have  a  Nice  Day  (2005) 

86 

2,020,870 

$153,151,510 

Bounce (2002-03) 

88 

2,155,461 

$104,148,591 

Crush  (2000)/One  Wild  Night  (2001) 

92 

2.727.600 

$101,344,820 

1  TOTAL 

511 

12,767,363 

$943,817,2571 
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R-E-S-P-E-C-T? 

THE  ROCK  HALL 
AND  BON  JOVI 


Aren't  13  million  tickets  In  10  years  enough? 

As  yet  another  list  of  Rock  and  Roll  Hall  of  Fame  in- 
ductee rwmlnations  Is  revealed  without  Bon  Jovi,  "I  find 
it  extraordinary  they're  not  in  the  Rock  and  Roll  Hall  of 
Fame,  and  I  hope  it's  something  the  Rock  and  Roll  Hall 
of  Fame  will  do  something  about  very  soon,"  Universal 
Music  Group  International  COO  Max  Mote  says. 

"I  think  they're  idiots,"  Anschutz  Entertainment 
Group  CEO  Tim  Leiweke  says.  "This  band  is  arguably 
one  of  the  top  two  bands  in  the  world  over  the  last  10 
years.  You  can  have  any  opinion  you  want,  but  the  fans 
have  spoken.  What  Is  it  about  this  band  they  don't  get?" 

"Saturday  Night  Live"  producer  Lome  Michaels  be- 
lieves perceptions  are  hard  to  overcome.  "There's  al- 
ready a  guy  who's  called  the  Boss,"  Michaels  says,  refer- 
ring to  Bruce  Sprir»gsteen,  who,  like  Bon  Jovi,  famously 
hails  from  New  Jersey.  "The  slot  was  taken.  If  [Bon  Jovil 
came  from  Delaware,  it  would  be  a  different  thing." 

For  many,  Michaels  says,  Bon  Jovi  was  "written  off  as 
a  hair  barxj  in  the  'BOs.  If  s  Just  how  you  enter  the  game. 
In  my  work!,  he's  taken  very  sernusly." 

Jon  Bon  Jovi  isn't  bitter,  but  does  seem  a  bit  bewil- 
dered. "What  are  you  going  to  do?"  he  says  with  a  shrug. 
"Do  we  deserve  to  t>e  in  the  thing?  Yeah.  Do  I  want  to  be 
in  It?  Yeah.  Truthfully,  I  do  want  to  be  associated  with 
Elvis  and  the  Beatles  and  the  Stones  and  the  greats.  Do 
our  accomplishments  speak  for  themselves?  Yeah,  I  be- 
lieve they  do.  But  the  guys  there,  we're  just  of  a  different 
ger>eratton  and  they  don't  want  to  know." 

Bon  Jovi  declines  to  dismiss  the  achievements  of  any 
hall  memtiers  ("God  bless  them  all,"  he  says),  but  it's  clear 
tt\at  some  inductees  puzzle  him  wtien  compared  with  his 
band's  accomplishnrients.  "You  look  and  you  go,  'Really? 
Is  that  even  In  the  same  league  as  us?  No,'"  he  says.  "Take 

me  out  of  the  equation.  If  the  prerequisite  for  being  in 
something  like  this  were  your  influence  on  future  gen- 
eratk>ns  and  your  catalog  of  music  having  left  sonr>e  kind 
of  mark,  you  could  cite  examples  of  people  that  aren't  in 
that  make  you  go,  'You're  kickiing.'  If  you  think  Kiss  didn't 
have  an  influence  on  the  kids  that  came  after  them,  then 
you're  crazy.  You  may  or  may  not  be  a  Kiss  fan,  but  they 
dkl  Influence  generatk>ns  of  kids  that  dkl  emulate  them." 

Others  seem  far  more  irritated  t>y  the  Rock  Hall  snub. 
"I  don't  get  it."  Leiweke  says.  "But  the  people  that  count 
are  the  13  million  people  that  bought  $1  tiillion  worth  of 
tickets  for  this  band.  Game,  set,  match."  —RW 
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TO  STEP  INTO  THE  PRACTICE  HOUSE  in  ultra-rural  Metcalfe 
County,  Ky.— about  100  miles  northeast  of  Nashville  and  light  years 
from  any  semblance  of  a  music  business— is  to  step  into  music 
history.  *  This  house  has  spawned  three  serious  rock'n'roll  bands: 
Itchy  Brother,  the  Kentucky  HeadHunters  and  Black  Stone  Cherry- 
nearly  encompassing  all  the  musical  offshoots  of  rock.  And  to  sit  with 
the  four  Kentucky  HeadHunters  in  worn-out  chairs  as  they  amiably 
spool  out  their  unlikely  tale  is  to  relive  one  of  the  great  music  stories 
of  any  genre,  a  tale  of  wild  dreams  found  and  lost,  gutty  perseverance 
and— more  than  40  years  in— contentment  and  renewed  creativity. 


//////////// 


Most  of  their  songs  were  born  in  the  Practice  House,  but  the 
HeadHunters  never  recorded  there  until  cutting  the  tracks  for 
their  new  album.  Dixit  Lv^h\ts.  to  be  released  Oct.  18  on  Nash- 
ville-based independent  Red  Dirt  Music.  Cliches  be  damned,  Lui- 
Idbies  truly  brings  this  veteran  band  full  circle,  not  only  because 
it  was  recorded  at  the  house,  but  because  it  features — in  bassist 
Doug  Phelps,  rhythm  guitarist/vocalist  Richard  Young,  drum- 
mer Fred  Young  and  lead  guitarist  Greg  Martin — the  original 
version  of  the  HeadHunters  (as  they  were  first  known),  before 
Phelps'  older  brother  Ricky  Lee  joined  the  group.  It  was  the  elder 
Phelps  who.  with  hLs  country  sensibilities,  helped  qjen  the  doors 
in  Nashville  that  led  to  the  group's  1989  landmark,  Grammy 
Award-winning  album  ?\ddW  On  Nas/iifilie. 

HOUSE  OF  MUSIC 

A  modest,  white  farm  house  surrounded  by  woods  and  pas- 
tures, the  Practice  House  sits  on  lames  Howard  Young  Road, 
a  narrow,  winding  county  byway  named  for  the  father  of  the 
HeadHunters'  Richard  Young  and  his  younger  brother  Fred,  a 
hard-pounding  drummer  known  almost  as  much  for  his  foot- 
long  mutton  chops  as  his  world-class  chops.  Formerly  owned 
by  the  Youngs'  grandmother,  the  house  sat  vacant  until  1968 
when  the  Young  brothers  discovered  music  and  needed  a  place 
to  play.  Fred  and  cousin  Anthony  Kenney  were  11,  Richard  was 
14.  and  Martin,  another  cousin,  was  15.  Before  long,  rock  music 
was  ringing  out  of  the  hollow,  as  was  bluegrass.  with  New  Grass 
Revival's  Courtney  Johnson  living  about  a  quarter-mile  down 
the  road.  "They'd  be  down  there  playing  bluegrass  and  we'd  be 
up  here  playingrock."  Richard  Young says.  "All  that  music,  right 
here  along  this  creek." 

Their  hair  grew  along  with  their  musical  skills,  and  the  shin- 
digs at  the  Practice  House  were  epic.  "If  we  didn't  have  a  gig. 
we'd  get  a  bunch  of  cases  of  beer  and  hide  it  from  Daddy.  Come 
Friday  or  Saturday  night,  it  wasn't  nothing  for  us  to  have  80-90 
people  out  here,'  Richard  Young  recalls.  "Then  Sunday  morn- 
ing Daddy  would  roll  us  out  of  bed  and  say,  'Y'all  get  your  asses 
up  there  and  clean  up  them  beer  cans."" 

The  music  of  their  earliest  incarnations — they  were  known 
first  as  Aftermath,  then  Velvet  Mandrake  and  ultimately  as  Itchy 
Brother — was  blues-based  rock,  with  Martin,  who  had  moved 
down  from  Louisville,  Ky.,  bringing  that  city's  broader  palate  of 
North-meets-South  musical  influences  with  him  and  providing 
tuneful,  searing  lead  guitar,  'Greg  is  the  musicologist  of  the  band, 
and  he  was  bringing  a  lot  of  blues  into  the  fold  because  he  had  a 
great  record  collection,"  Richard  Young  says. 

Itchy  Brother  was  clo.ser  to  Free  than  Lynyrd  Skynyrd,  but  the 
music  was  a  mixed-breed  mongrel.  "When  you're  from  Kentucky, 
you  can  say  you're  the  baddesl-ass  English  blues  rock  band  in 
the  world,  but  you  still  sound  like  a  bunch  of  Kentucky  boys." 
Richard  Young  says.  "If  you  listen  to  'Little  Miss  Blues  Breaker" 
on  the  new  record,  that  is  pure,  unadulterated  Itchy  Brother."' 

Playing  locally,  the  band  mixed  Led  Zeppelin  and  Black  Sabbath 
covers  with  their  own  originals,  but  were  never  a  typical  top  40 
sock-hop  outfit:  An  English  teacher  pulled  the  plug  when  it  broke 
into  Steppenwolf  s  "The  Pusher'  at  a  prom.  And  venmring  down  to 
Nashville  in  1970  for  a  "young  country"  showcase,  the  act  couldn't 
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resist  ambushing  the  audience  by  whipping  out  "Crossroads." 

Southern  rock,  then  at  its  most  adventurous,  ruled  the  air- 
waves and  arenas,  but  Itchy  Brother  was  too  young  to  head  to  its 
heart  in  Macon,  Ga.  Instead,  it  took  up  residence  at  the  Yellow 
Hydrant  in  nearby  Bowling  Green,  where  word  of  the  band  began 
to  spread.  By  1972,  Itchy  Brother  was  opening  for  the  Charlie 
Daniels  Band  and  the  Outlaws.  "It  was  a  great  time  to  be  in  a 
band,"  Richard  Young  says. 

In  1977  Itchy  Brother  caught  the  attention  of  Phil  Walden's 
Capricorn  Records,  but,  when  Lynyrd  Skynyrd's  leased  Convair 
plane  plummeted  into  the  swamps  of  Gilisburg.  Miss.,  on  Oct. 
20, 1977.  the  tragedy  brought  the  original  Southern  rock  era  to  a 
hah.  "When  Ronnie  [Van  Zant]  and  them  crashed  that  October, 
it  was  over  with."  Richard  Young  recalls. 

Though  Capricorn  was  now  out  of  the  picture.  Itchy  Brother 
knew  it  was  ready  to  record.  Snowed  in  and  bored  in  the  winter 
of  78.  the  band  started  flipping  through  records  and  reading  the 
labels,  stopping  on  Zeppelin's  The  Song  ^mmns  Same  on  Zep's 
own  imprint.  Swan  Song.  Dialing  the  label  in  New  York,  Rich- 
ard Young  was  lucky  enough  to  reach  Swan  Song  exec  Mitchell 
Fox  and  convince  him  to  come  to  Kentucky  and  hear  the  band. 
Though  Fox  was  sold — ""We  were  going  to  be  one  of  the  first 
American  bands  they  ever  signed,"  Young  says — tragedy  again 
reared  its  head  when  Zeppelin  drummer  John  Bonham  died  in 
September  1980.  leading  to  the  dissolution  of  the  band  and.  ulti- 
mately, Swan  Song.  The  disappointment  led  to  Kenney  quitting 
Itchy  Brother.  "It  couldn't  get  no  bigger  than  Swan  Song  for  us." 
Young  says.  "Some  people  can  overcome  failures.  If  you're  going 
to  get  in  a  covered  wagon  and  be  a  pioneer,  get  ready  to  gel  air  iti 
your  ass.  If  you  can't  take  the  air,  you  got  to  stop." 

REBIRTH 

The  others  stuck  with  music.  With  help  from  Fox.  Richard  Young 
went  to  Nashville  to  write  for  Acuff-Rose.  while  Fred  Young  found 
a  gig  drumming  for  country  pop  songstress  Sylvia.  Martin  was 
playing  rockabilly  guitar  with  Ronnie  McDowell,  for  whom 
Missouri-bred  Doug  Phelps  was  playing  bass,  and  by  *85,  Itchy 
Brother  started  convening  for  fiin .  with  Phelps  replacing  Kenney 
on  bass.  It  rechristened  itself  the  HeadHunters,  named  for  Muddy 
Waters'  band.  "When  the  HeadHunters  started,  we  were  going  to 
be  nothing  but  strictly  blues."  Fred  Young  says. 

"We  were  studying  the  blues,"  Doug  Phelps  adds-  "We  said,  'We 
won't  just  start  with  the  Beatles  or  Zeppelin,  but  with  who  influ- 
enced them.  It  was  Muddy  Waters  and  Howlin'  Wolf  and  Sonny  Boy 
Williamson  ar>d  Jimmy  Reed,  all  those  guys.  And  we  had  to  play  it 
exactly  the  way  they  played  it.  not  sort  oflike  they  played  it.  Once  we 
got  that  foundation,  then  we  let  all  the  other  influences  come  out." 

One  of  those  influences  was  country.  "We  were  rural  farm 
boys,  we  are  country  folk."  Phelps  adds.  "We've  always  thought 
our  music  relates  to  the  country  side  of  things  in  the  rural  sensi- 
bilities that  we  have  and  when  we  open  our  mouths,  you  i  .m  ii-ll/ 

Meanwhile,  singer  Ricky  Lee  Phelps  had  moved  from  Arizona  to 
Nashville  to  give  a  country  music  career  a  shot.  Douj;  Phelps  con- 
vinced his  brother  to  come  up  to  Kentucky  to  hear  what  he  was  up 
to.  "I  just  wanted  him  to  check  out  what  we  was  doing.  He'd  never 
seen  us."  Phelps  says.  "He  said.  'I'll  come  up.  but  1  ain't  sitting  in.'" 


//////////////////////// 

But  sit  in  he  did.  and  though  Richard  Young  says  he  was  con- 
cerned about  "monkeying  with  the  chemistry."  the  impact  was 
immediately  obvious  when  the  Phelps  brothers  started  singing 
together.  "All  of  a  sudden,  here's  this  monster  rock'n'roll  band 
and  you  put  these  two  vocals  together,  and  the  damn  room  went 
neon."  Young  recalls.  "God  gives  every  bunch  of  boys  one  good 
band  in  their  life,  and  here  we  saw  an  opportunity  for  another." 

While  most  of  P'xcVin'  On  NashvifU  was  written  and  demoed 
before  Ricky  Lee  Phelps  came  onboard,  he  brought  a  couple  of 
songs  with  him  that  were  quickly  HeadHunler-ized.  "We  said,  ' 
'Ricky,  you  sing,  we  play,"  Richard  Young  says.  "But  1  will  say 
this:  We  wouldn't  have  had  the  chance  of  a  snowball  in  hell  if 
Ricky  hadn't  been  singing.  At  the  time  they  wouldn't  have  ac- 
cepted Doug  or  anybody  else  that  sang.  Ricky  had  enough  of  that 
country  flavor  with  the  rock  music." 

Nashville,  which  was  in  one  of  its  more  rebellious  musical 
phases,  got  wind  of  what  the  HeadHunters  were  doing,  and  the 
band  ended  up  signing  whh  Mercury  Records.  A  decade  after 
the  Swan  Song  disappointment,  it  had  a  deal.  "I  was  scared  to 
death,"  Martin  says.  "We  were  all  making  a  living  in  music,  we 
almost  didn't  want  a  record  deal.  The  reality  is.  'no'  is  hard  to 
lake,  but  once  they  say  'yes.'  that's  when  It  gets  hard.  That's  when 
your  ass  is  on  the  line." 

"Kentucky"  was  added  to  the  HeadHunters  name  "to  make 
us  sound  country,"  according  to  Fred  Young,  plus  the  Georgia 
Satellites  were  hot  at  the  time.  Picitin"  On  Ha%hv\\Xc,  a  blend  of 
rewed-up  covers  of  BUI  Monroe  and  Don  Gibson  and  original 
new  songs  like  "Dumas  Walker."  quickly  struck  a  chord,  and  four 
hit  songs  and  a  Grammy  followed.  The  album  has  sold  779,000 
copies,  according  to  Nielsen  SoiindS<.;iii, 

Af^er  20  years,  the  Kentucky  HeadHunters.  with  Fox  as  man- 
ager, were  suddenly  the  toasi  of  Music  City,  a  bizarre  turn  for  a 
group  that  had  grown  up  "avoiding  Nashvillr  like  the  pkiguc." 
according  to  Richard  Yoinig,  Big  tours  with  the  top  stars  of  the 
genre  followed,  along  v^ith  No.  1  parlii-s  ;tt)d  s;iles  milestones. 
"We  were  very  excited,  but  we  were  also  very  apprehensive  and 
careful,"  he  says.  "We  had  done  this  so  lonp.  we  were  like  salty 
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dogs  that  never  had  any  success.  The  whole  thing  with  the  Head- 
Hunters  was  like.  'We're  not  going  to  let  anybody  fuck  with  this." 
But  it  got  thrown  into  the  mix  of  shaking  the  industry  up." 

The  follow-up  EXccir'xc  harrvfard  came  in  1991,  but  didn't 
achieve  the  same  success,  though  the  album  went  gold  and 
garnered  the  HeadHunters  a  second  Country*  Music  Assn.  group 
of  the  year  award.  (It  has  sold  604,000  copies.)  In  retrospect,  the 
band  thinks  the  album  was  rushed.  "We  were  30-something 
years  old  and  we  were  on  the  road  350  days  in  1990."  Richard 
Young  says.  "We  weren't  ready.  They  were  pushing  us  too  hard. 
They  didn't  realize  it  took  years  to  make  that  [first  album]  hap- 
pen. We  could  have  done  it  again  if  they'd  just  given  us  a  couple 
more  months." 

Shocking  the  Nashville  music  community,  the  Phelps  brothers 
abruptly  departed  the  HeadHunters  in  the  summer  of  1992,  form- 
ing the  country  duo  Brotlier  Phelps.  The  HeadHunters  soldiered 
on.  bringing  their  cousin  Kenney  backon  bass  and  rock-oriented 
vocalist  Mark  Orr  into  the  fold.  They  released  three  records  with 
that  lineup,  the  most  notable  of  which  was  T/iot'/l  Worfc.  a  col- 
laboration with  legendary  Chuck  Berry  pianist  Johnnie  johnson, 
forming  a  relationship  that  lasted  until  fohnson's  death  in  2005. 
Sales  for  DxaX'M  Worfe  stand  at  21.400. 

BACK  TO  BASICS 

Yet.  the  magic  was  missing.  Orr  left  the  band,  and  in  1995.  Richard 
Young  called  Doug  Phelps  to  see  if  he'd  be  interested  in  coming 
back.  He  was.  Even  Ricky  Lee  Phelps  briefly  gave  it  a  try,  but  the 
artistic  differences  remained  and  the  Kentucky  HeadHunters 
opted  to  continue  with  Doug  on  lead  vocals. 

A  series  of  solid,  sometimes  great,  albums  on  a  series  of  la- 
bels, including  MCA,  Audium,  Elektra  and  CBu|.  marked  the 
turn  of  the  millennium  for  the  HeadHunters.  To  celebrate  the 
20th  anniversary  of  Picfein' On  NashviUc,  the  band  released  a  fiery 
live  album  from  1990.  It  settled  into  a  robust  touring  scheduled 
booked  by  the  Bobby  Roberts  Co,,  took  its  management  in-house 
and,  though  it  continuously  wrote,  didn't  feel  compelled  to  release 
a  new  album — imtil  now. 
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Dixie  Lullabies  is  the  first  album  of  new  material  from  the  band 
since  2003.  The  HeadHunters  were  spurred  into  recording  not 
only  by  musical  compatriots,  but  also  by  longtime  friend  and  fel- 
low Kentuckian  Ben  Ewing.  CM  of  Red  Dirt  Music,  a  subsidiary 
of  Progression  Music.  Richard  Young  describes  Ewing  as  "an 
entrepreneur,  smart-ass,  great  guy.  We  need  somebody  like  him. 
He's  successful,  and  we're  not,  in  business.  We're  musicians." 

Some  tour  dates  with  )amey  johnson  initiated  conversations 
with  Johnson  bandleader  Wayd  Battle,  who  was  up  for  recording 
at  the  Practice  House.  During  11  told  winter  days,  the  band  cut 
Dixie  luUabies  at  full  power  with  Battle  as  engineer.  "Wayd  didn't 
have  no  headphones,  so  when  he'd  open  the  door  and  say,  'Go,' 
we'd  knock  him  in  the  floor,"  Richard  Young  says. 

The  14  songs  on  Dixie  Lullabies  bottle  undistilled  HeadHunt- 
ers: from  the  backwoods  boogie  of  the  title  cut.  to  the  Rolling 
Stones-esque  "Tumblin'  Roses."  to  the  loping  first  single  "Great 
Acoustics"  and  hard-charging  "Just  Believe."  When  the  band 
debuted  several  of  the  songs  at  a  packed  August  showcase  at 
3rd  and  Lindsley  in  Nashville — its  first  date  in  the  city  in  five 
years — Nashville  music  writer  Holly  Gleason  wrote,  "Twenty 
years  after  being  the  biggest  thing  there  was,  it  appears  the 
Kentucky  HeadHunters  are  on  the  verge  of  being  what  they 
were  meant  to  be:  a  slamming  rock-roots  band  that  fears  no 
corner  at  any  speed.  " 

Whatever  Dixie  Lullabies  is,  the  album  owes  its  life  to  the  Prac- 
tice House.  "This  house  is  the  reason  we're  doing  this,"  Rich- 
ard Young  says.  "Every  record  we've  made,  that's  what  we  were 
supposed  to  be  doing  at  the  time.  This  has  got  us  back  to  being 
a  roots  band.  We're  not  chasing  our  tail  anymore  for  anybody." 

"This  house."  Though  its  walls  are  now  adorned  with  posters, 
photos  and  clippings  documenting  a  lifelong  search,  the  Practice 
House  is  essentially  the  same  as  it  was  when  Itchy  Brother  first 
rattled  its  foundations.  Roadrunner  Records  VP  of  A&R  Ron 
Burman  visited  the  house  to  see  Roadrunner  band  Black  Stone 
Cherry  (see  story,  right)  and  was  blown  away.  "That  house  is  the 
real  deal."  Burman  says.  "All  kinds  of  juju  going  on." 

And  going  on.  •  •• 


Pride  of  the  Practice  House  (from  left):  Black 
Stone  Cherry's  JOHN  FRED  YOUNG,  the  Kentucky 
HeadHunters'  FRED  YOUNG,  BSC'S  BEN  WELLS 
and  CHRIS  ROBERTSON,  the  HeadHunters' 
RICHARD  YOUNG  and  DOUG  PHELPS,  BSC'S  JON 
LAWHON  and  the  HeadHunters'  GREG  MARTIN; 
Inset:  Itchy  Brother's  Martin,  ANTHONY  KENNEY, 
Richard  and  Fred  Young  (from  left). 
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PRACTICE 
HOUSE  2,0 

INSPIRED  BY  THE 
HEADHUNTERS, 
BLACK  STONE  CHERRY 
MINE  A '708  VIBE 


The  odds  of  one  band  of  note  emerging  from  the  back- 
woods of  Kentucky  would  seem  long,  at  best.  But  Met- 
calfe County.  Ky.,  has  produced  four  of  them:  Itchy 
Brother,  which  then  reincarnated  into  the  Kentucky 
HeadHunters;  bluegrass  trailblazer  New  Grass  Revival; 
and,  most  recently,  the  hard-rocking  Black  Stone  Cherry 
on  Roadrunner  Records  (Billboard,  Oct.  15). 

Black  Stone  Cherry  comprises  Chris  Robertson  (vo- 
cals/guitar), Ben  Wells  (lead  guitar),  Jon  Lawhon  (bass) 
and  John  Fred  Young  (drums),  the  latter  being  the  son 
and  nephew  of  the  HeadHunters'  Richard  and  Fred 
Young,  respectively.  Just  as  '70s-era  kids  gravitated  to 
the  Practice  House  to  hear  Itchy  Brother,  late-'90s  Ken- 
tucky headbangers  found  their  way  to  James  Howard 
Young  Road  to  check  out  the  developing  Black  Stone 
Cherry.  Many  of  those  BSC  kids  were  the  spawn  of  those 
who  threw  down  at  the  Practice  House  a  generation  ear- 
lier. "Richard  would  come  down  here  and  say,  'My  God, 
if  s  like  the  '70s  ail  over  again,'"  Wells  says. 

Rather  than  boots  too  big  to  fill,  the  memt>ers  of  BSC 
found  inspiration  and  a  road  map— illustrated  with  pot- 
holes—from the  HeadHunters  saga.  "We  learned  so 
much  from  the  whole  story  of  what  happened  with  the 
HeadHunters,"  Robertson  says.  "Me  growing  up  being 
best  friends  with  John  Fred  for  the  last  21  years,  I  was 
there  firsthand  for  everything.  I  watched  it  all  rise  and 
unfold  and  then  come  back  again.  Just  witnessing  that, 
and  having  people  like  Richard  and  Fred  around,  having 
their  knowledge  of  the  business  and  of  music,  and  them 
turning  us  on  to  certain  stuff,  has  definitely  been  a  huge 
advantage  for  us." 

For  their  part,  the  Young  brothers  encouraged  the 
young  rockers  to  make  use  of  the  Practice  House.  "For 
the  first  six  months,  my  Dad  and  Fred  were,  for  all  prac- 
tical purposes,  saying,  'You  guys  go  on  over  there  and 
hang  out.  Y'all  don't  get  too  drunk,'"  John  Fred  Young 
says.  "They  actually  used  us  going  to  the  practice  house 
as  an  advantage  to  themselves,  to  have  the  house 
cleaned  up  and  taken  care  of." 

With  only  the  HeadHunters'  Young  brothers  living  in 
the  area,  the  house  needed  attention— and  music.  "The 
first  time  we  came  back  from  touring  there  were  vines 
growing  up  through  the  floor,"  Rot>ertson  says.  John 
Fred  Young  adds,  "The  worst  thing  to  do  for  a  car  Is 
leave  it  sitting." 

Jamming  at  the  Practice  House  was  inspirational, 
If  not  intimidating,  for  BSC.  "You  look  on  the  wall  and 
you  see  Eric  Clapton  and  John  Lennon  and  Son  House, 
then  Itchy  Brother,  the  HeadHunters— and  now  Black 
Stone  Cherry,"  Robertson  says.  "You  have  to  be  good 

tor  people  to  put  you  on  a  wall,  and  now  we  have  awards 

Of  our  own  hanging  up  down  here,  so  it's  like,  'OK,  we're 
working  on  it.'" 

Richard  Young  says  watching  the  birth  and  then 
growth  of  BSC  "fired  our  butts  up,"  Inspiring  the  Head- 
Hunters to  write  and  record  a  new  record.  And  while 
BSC  shared  bills  with  the  HeadHunters  in  the  past  (even 
if  its  much  harder,  more  aggressive  style  wasn't  always 
the  twst  fit),  now  there's  talk  of  the  HeadHunters  play- 
ing some  dates  in  support  of  BSC  in  Europe.  "We've  got 
to  convince  the  promoters  over  there,"  Richard  Young 
says.  "We  can  hang  with  them.  We  just  can't  do  it  three 
or  four  nights  In  a  row."  —RW 
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A  Night  For  Latin's 
Hottest  Genre 


Iconic  ensomble: 
INTOCABLEwill  be 
mong  the  performers 
atthis  debut  event. 


BILLBOARD  AND  TELEMUNDO  TEAM  TO  PRESENT 
HONORS  IN  REGIONAL  MEXICAN  MUSIC 


BY  LEILA  COBO 

Welcome  to  the  inaugural  Pre- 
mios  Billboard  de  la  Musica 
Mexicana — Billboard's  first 
Mexican  Music  Awards. 
For  the  past  25  years.  Billboard  has  estab- 
lished itself  as  the  arbiter  of  Latin  music  pop- 
ularity in  the  United  States  and  the  primary 
source  of  news  about  the  Latin  music  industry. 
We  pride  ourselves  not  only  on  our  charts,  cover- 
age, conferences  and  award  shows,  but  also  on 
recognizing  the  trends  that  define  Latin  music. 
Simply  put,  no  other  brand  is  as  dedicated  and 
passionate  about  Latin  music  as  Billboard. 

We're  pleased  to  once  again  be  at  the  fore- 
front of  the  business  by  teaming  with  media 
partner  Telemundo  to  launch  the  first  music 
awards  dedicated  exclusively  to  the  top-selling 
genre  of  Latin  music  in  the  United  States:  re- 
gional Mexican. 

The  show,  staged  at  Los  Angeles'  Orpheum 
Theater  on  Oct.  20  and  presented  by  State  Farm. 

will  Ik-  broadcast  by  Telemundo  on  Oct.  27 

This  marks  the  first  time  a  major  network  is 
airing  a  Mexican  music  awards  show  produced 
in  this  country.  It  is  our  way  of  acknowledging 
the  importance  of  a  genre  so  vast  and  rich  that 
it  merits  its  own  space. 

Equally  important.  Premios  Billboard  de 
la  Musica  Mexicana  will  honor  achievements 
based — as  always — exclusively  on  the  Billboard 
music  charts,  underscoring  a  commitment  to 
veracity  and  transparency. 

"We  are  extremely  excited  about  this  new 
show,"  says  Joshua  Mintz,  senior  executive  VP 


ofTelemundo  Entertainment,  which  is  produc- 
ing and  airing  the  show  as  part  of  its  extended 
partnership  with  Billboard  (which  also  includes 
the  Billboard  Latin  Music  Awards  each  spring). 

"The  diversity  of  the  genre  is  so  rich  that  it 
appeals  beyond  Mexicans  to  all  Hispanics  who 
love  everything  from  Mexican  pop  all  the  way 
to  regional  Mexican,  regardless  of  their  country 
of  origin."  Mintz  adds. 

Somos  Production,  owned  1^  Luis  Villanueva 
and  Mary  Black,  a  multiple  Emmy  Award  win- 
ner who  for  many  years  produced  Premios  lo 

State  Farm 


D  E    LA  MUSICA 


MEXICANA 

Nuestro.  will  be  the  executive  producer. 

Viewers  will  see  a  star-studded  bill  of  per- 
formers, including  diva  Jenni  Rivera,  leading 
finalists  Gerardo  Ortiz  and  Larry  Hernandez, 
[ulion  Alvarez  y  Su  Nortefto  Banda  and  iconic 
group  Intocable. 

Also  scheduled  to  perform  are  Grupo  Montcz 
de  Durango.  Banda  los  Recoditos.  Los  Horosco- 
pos  de  Durango,  Shaila  Durcal,  Los  Tucanes 
de  Tijuana  and  Paquita  la  del  Barrio,  as  well 
as  up-and-comers  Tribal  Monterrey.  El  Bebeto. 
America  Sierra  and  Voz  de  Mando. 


It's  an  auspicious  beginning  for  a  first-time 
awards  show.  Mintz  says.  "1  envision  it  grow- 
ing to  be  the  same  or  bigger  than  the  Billboard 
Latin  Music  Awards  in  five  years  or  less,"  he 
says.  "This  is  our  first  show  so  we're  starting 
small,  so  we  can  grow." 

As  with  the  Billboard  Latin  Music  Awards, 
categories  are  based  on  sales  data  provided  by 
Nielsen  SoundScan  and  radio  airplay  monitored 
by  Nielsen  BDS. 

But  the  eligibility  period  {Aug.  28, 2010-Aug. 
20,  2011)  is  unique  to  these  awards  and  is  one 
of  the  reasons  finalists  and  eventual  winners 
may  differ  from  honorees  at  the  Billboard  Latin 
Music  Awards. 

Further,  because  these  awards  are  dedicated 
solely  to  regional  Mexican  music,  finalists  and 
winners  arc  determined  by  performance  solely 
on  the  regional  Mexican  charts. 

There  will  be  32  awards  given  out  at  Premios 
Billboard  de  la  Musica  Mexicana.  including  hon- 
ors for  top  publisher,  publishing  corporation, 
producer,  songwriter,  album  and  airplay  im- 
print of  the  year,  and  album  and  airplay  label 
of  the  year. 

Awards  will  be  given  to  the  top  artists  and 
songs  overall  in  regional  Mexican  music,  and 
in  each  of  four  subgenres:  ranchera/mariachi. 
norteno.  banda  and  duranguense/grupero. 

Also,  for  the  first  time  in  the  history  of  the 
Billboard  awards  on  Telemundo.  digital  track 
sales  were  factored  into  the  formula  determin- 
ing the  finalists  for  the  top  artists  and  top 
songs  categories.  • 


THREE  SPECIAL 
ACCOLADES 

Los  Tucanes  de  Tijuana, 
Paquita  la  del  Barrio,  Jenni 
Rivera  earn  inaugural  awards 
BY  LEILA  COBO 


In  addition  to  the  awards  based  on  chart 
achievements,  three  special  honors  for  ex- 
ceptional achievements  will  be  presented  at 
Premios  Bllltx>ard  de  la  Musica  Mexicana.  as 
chosen  tjy  Billtx>ard's  editors  and  Tetemundo. 

LEGADO  MUSICAL  j 
(THE  LEGACY  AWARD)  1 
Formed  In  1987  In  the  Mexican  border  city 
of  Tijuana,  sextet  Los  Tucanes  de  Tijuana, 
headed  by  lead  singer/songwriter  Mario 
Quintero,  have  chronicled  more  than  20 
years  of  border  history  in  a  stream  of  love 
songs,  cumblas  and  fearless  corhdos  that 
steadily  ctiarted  on  Billboard's  tallies.  The  act 
has  recorded  31  studio  albums,  placing  six  No. 
Is  on  Top  Latin  Allxims  and  49  tracks  on  Bill- 
board's radio  charts.  The  t>and  has  received 
30  gold  and  27  platinum  certifications  from 
the  RIAA.  Los  Tucanes  have  redefined  the 
scope  of  the  traditional  norterto  comdo.  tal<- 
ing  the  music  to  film  and  TV  way  beyond  ttie 
realm  of  traditional  Mexican  music. 

The  group  is  this  year's  recipient  of 
the  first  Legacy  Award,  recognizing  the 
band's  long  and  rich  trajectory  and  its  in- 
fluence on  the  genre  and  its  artists. 


LA  VOZ  (THE  VOICE  AWARD) 

An  icon  of  Mexican  song.  Paquita  la  del  Barrio 
(Paquita  From  the  Hood)— bom  Francisca  Vi- 
veros  Barradas— is  synonymous  with  feminist 
strengtti.  She  has  more  than  25  albums  to  her 
name,  both  mainstream  and  Latin  Grammy 
nominations  and  a  string  of  hits  on  Billboard's 
charts.  More  important,  she's  an  iconoclast 
with  a  powerful  voice,  a  singular  repertoire 
and  a  unique,  recognizable  presence. 

Paquita  la  del  Barrio  is  the  recipient  of  Bill- 
board's inaugural  La  Voz  (The  Voice)  award, 
given  to  an  artist  with  a  distinctive  persona, 
on-  and  offstage. 


I 


EL  PREMIO  DE  LA  ESTRELLA 
(THE  STAR  AWARD) 
A  finalist  in  four  categories,  Jenni  Rivera 
will  be  honored  by  the  Telemundo  Net- 
work with  El  Premio  de  la  Estrella.  Rivera, 
one  of  the  most  successful  female  artists  in 
the  regional  Mexican  realm,  is  recognized 
as  an  Icon  for  women  through  her  accom- 
plishments as  an  entrepreneur,  producer, 
TV  star  and  social  activist. 


I 
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WORDS  AND  MUSIC 

Songwriting  finalists  compete  for  honors 


BY  JUSTINO  AGUILA 


Four  accomplished  composers  will  compete  for  the  honor  of  songwriter  of 
the  year  at  the  Billboard  Mexican  Music  Awards.  Each  finalist  also  has  enjoyed 
success  as  a  performer. 


GERARDO  ORTIZ 


ON  TOP  OF  THE  WORLD 

Latin  labels,  publishers  get  nods  for  top-selling 
singles,  albums 

BY  JUSTING  AGUILA 


BENNY  CAMACHO 
Recent  chart  achievement:  In  March,  Benny 
Camacho's  "Me  Encantaria"  (Disa)  spent 
nine  weeks  at  No.  1  on  Billboard's  Regional 
Mexican  Airplay  chart. 

HORACIO  PALENCIA  CISNEROS 
Recent  chart  achievement:  Horacio  Palencia 
Cisneros'  songs  include  "No  Me  Dejes  con 
las  Ganas,"  recorded  by  Los  Horoscopos  de 
Durango.  The  song  peaked  at  No.  S  in  July 
on  the  Regional  Mexican  airplay  chart. 

ESPIN02A  PAZ 

Recent  chart  achievement:  Espinoza  Paz 
has  been  a  staple  on  Regional  Mexican  Al- 


bums with  such  releases  as  Yo  No  Canto. 
Pero  lo  fntentamos  and  Del  Rancho  Para  ei 
Mundo.  He's  up  for  nine  awards  including 
artist,  male  artist  and  songs  artist  of  the  year 

GERARDO  ORTIZ 
Recent  chart  achievement:  Gerardo  Ortiz, 
also  known  as  "the  King  of  Corridos."  is  a  final- 
ist for  his  compositions  on  his  albums  Morir  y 
Existir:  En  Vivo  and  Ni  Hoy  Ni  Mariana  (both 
on  Del  Records/Sony  Music  Latin).  Morir  y 
Existir  detntted  on  Regional  Mexican  Albums 
at  No.  1  in  April.  Ortiz  debuted  on  Top  Latin 
Albums  in  June  2010  with  Ni  Hoy  Ni  Mariana. 
He's  a  finalist  In  10  categories  offering  what  he 
calls  "progressive"  corridos. 


They're  labels  and  publishing  companies  at 
the  lop  of  their  game  with  projects  thai  have 
kept  them  competitive  and  at  the  forefront  of 
the  Utin  music  business. 

At  (he  Bilihoard  Mexican  Music  Awards, 
four  labels  are  finalists  for  albums  record  label 
of  the  year  and  four  have  nods  tor  airplay  re- 
cord label  of  the  year. 

Four  publishers  that  have  had  a  strong  market 
presence  alsoare  finalists  for  the  awards:  Arpa 
Music  (BMI).  Del  Records/Sony  Music  Latin 
(BMl).  Ferca  Publishing  (BMI)  and  Marcha 
Musical  (ASCAP). 

The  albums  record  laliel  finalists,  eligible 
for  albums  released  between  Aug.  28,  2010. 
and  Aug.  20.  2011.  are  Dasnii  Music.  Eagle 
Music.  Sony  Music  Latin  and  Universal  Music 
Latin  Entertainment. 

UMLE's  impressive  reach  into  the  U.S. 
market  includes  a  rosier  of  recording  artists 
who  have  spent  considerable  time  charting 
throughout  the  eligibility  year  Some  of  these 
acts  and  their  projects  include  l.arry  Heriian- 
drz  for  20  Super  Exito^:  La  f  tisXoria  de  Im  ExUos, 
Espinoza  Paz  for  Del  Rancho  I'ara  el  Mundo. 
Marco  Antonio  Solis  for  Mas  de  Marco  Anto- 
nio Solfsand  lenni  Rivera  for  La  Cran  SeHora. 

Sony  Music  Latin  has  also  enjoyed  a  strong 
year,  especially  with  the  success  of  regional 
Mexican  singer  Gerardo  Ortiz,  who  was  dis- 
covered on  YouTube  by  Del  Records  execu- 
tives. As  a  leading  finalist,  Ortiz  released  two 
albums  during  the  eligibility  period:  Ni  Hoy 
Ni  Mailana  and  Morir  y  Exi.viin  En  Vivo.  Other 
Sony  finalists  include  ranchera  legend  Vicente 
Fernandez  for  El  Homhre  Qite  Mas  Tc  Amo. 
forge  Santacruz  y  Su  Crupo  Quin  for  La  Su- 
premacia  and  Los  Cuales  dc  Sinaloa's  Tocando 
With  the  Mafia. 

Rounding  out  the  albums  record  label  fi- 
nalists are  Eagle  Music  with  Los  Inquietos 
del  Norte's  Vamos  A  Darle  Con  Todo:  Colec- 
cion  de  Corridos  and  Las  Puertas  del  Injiemo 
and  Dasmi  Music  with  Intocable's  2011. 

As  finalists  for  airplay  record  label  of  the 
year,  ASL.  Disa,  Foriovisa  and  Sony  Music 
l.alin  have  shown  strength  in  the  genre  with 
a  roster  of  acts  that  have  consistently  gained 
airplay  in  a  tough  market. 

ASL  is  a  strong  finalist  with  popular  of- 


ferings like  "IncreiWe"  by  Banda  Sinaloense 
MS  de  Sergio  Lizarraga.  "Gracias  A  Dios"  by 
Violento,  "No  Lo  Intentes"  by  julion  Alvarez  y 
Su  Nortefio  Banda  and  'El  Culpable'  and  "Al 
Diablo  Lo  Nuestro"  by  Espinoza  Paz. 

Di.sa  maintains  a  significant  share  of  air- 
play with  "Me  Ertcantaria'  by  Fidel  Rueda,  "Mi 
Necx-bidad'  by  Grupo  Montcz  dc  Durango.  "No 
Me  Digas"  by  El  Chapo  de  Sinaloa  and  'Bor- 
racho  y  Loco'  by  Los  Huracanes  del  Norte, 
among  others. 

Fonwisa  has  held  its  airplay  presence  with 
artists  and  singles  that  include  Roberto  Tapia's 
"Me  Duele."  larry  Hemaixlez's  "Arrastiando  las 
Patas.  "  Los  Rieleros  del  Norte's '  Ni  el  Dialilo  Te 
Va  A  Querer"  and  loan  Sebastians  "El  Padrino." 

Sony  Music  Latin  shines  with  such  singles 
as  "El  Trokero  Lokochon"  by  Ortiz.  "Te  Amo 
y  Tc  Amo"  by  La  Adictiva  Banda  San  lose  de 
Mesillas  and  "El  Hombre  Que  Mas  Te  Amo" 
by  Vicente  Hernandez. 

The  airplay  imprint  of  the  year  finalists 
are  Disa.  Fonovisa.  Mendieta  and  Sony  Musit 
Latin.  The  albums  imprint  finalists  are  Del 
Disa.  Fonovisaand  Sony  Music  Latin. 

Among  the  publisher  finalists.  Arpa  Musit 
has  had  a  steady  string  of  regional  Mexican  hits 
including 'Al  Diablo  l^o  Nuestm"by  Fspinoz;i 
Paz.  "La  Escuelita  "  Banda  los  Recoditos  and 
"Donde  Estas  Presumida'  by  Chuy  Lizarraga 
y  Su  Banda  Tierra  Sinaloense. 

Del  Records/Sony  Mu.sic  Utin  achieved  its 
success  with  releases  from  singer/songwriter 
Gerardo  Ortiz.  irKluding  the  sin^^  "ElTrokeru 
Lokochon."  "La  Ultima  Sonibra"  and  "Cara  A 
la  Mucrte  (Live)."  The  publisher  also  saw  chart 
action  from  forge  Santa  Cruz  y  Su  Grupo  Quin 
with  the  single  "Ella  Es  Mi  Mujer,' 

Ferca  Publishing  is  a  finalist  for  such  sin- 
gles as  "Nifta  de  Mi  Corazon'  and  "Cuanto 
MeCuesta"  (both  Disa/Fcrca)  by  La  Arrolla- 
dora  Banda  el  Umon.  as  well  as  Los  Horosco- 
pos de  Durango's  "No  Me  Dejes  Con  Las 
Ganas"  (Disa/ASL). 

Marcha  Musical  Corp.  has  had  a  produc- 
tive year  with  a  number  of  offerings  including 
"Como  Olvidar"  (Disa/ASL)  by  Lupillo  Rivera 
&  Rigo  Marroquin  and  two  hits.  "La  Maria  " 
and  "No  Lo  Inlentcs"  (both  Disa/ASL)  from 
)ulion  Alvarez  y  Su  Norlefto  Banda.       •  ■ 
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Chart-Iopping 
fronttnan  JULION 
ALVAREZ 


HITMAKING  PRODUCERS 

Finalists  craft  the  chart-topping  sounds  and  songs 

BY  JUSTINO  AGUILA 

Here  are  the  finalists  for  producer  of  the  year  at  the  Billboard  Mexican 
Music  Awards: 


1 


JULION  ALVAREZ 
Recent  chart  achievement:  Fronting  the 
Jution  Alvarez  y  Su  Norter^o  Banda,  this 
singer/songwriter/producer's  album  Ni  Lo 
Intentes  (Disa/ASL)  peaked  at  No.  l  last  De- 
cember on  Billboard's  Regional  Mexican  Air- 
play chart.  His  song  "Olvidame"  (Fonovisa) 
entered  Regional  Mexican  Digital  Songs  at 
No.  5  in  April,  then  reached  No.  1  four  months 
later  and  held  the  top  spot  for  several  weeks. 
On  Regional  Mexican  Airplay,  the  same  song 
peaked  at  No.  2  on  Sept.  3. 

ESPINOZA  PAZ 

Recent  chart  achievement:  Espinoza  Paz's 
single  "Al  Diablo  Lo  Nuestro"  (Disa/ASL). 
which  he  produced,  peaked  at  No.  2  on  Oct. 
23. 2010.  in  its  20th  week  on  Regional  Mexi- 
can Airplay.  Paz's  "El  Culpable"  peaked  at  No. 
2  in  May  on  the  same  chart.  The  multitalented 


performer  is  up  for  nine  awards  Including  art- 
ist, male  artist  and  songs  artist  of  the  year. 

LARRY  HERNANDEZ 
Recent  chart  achievement:  Larry  Hernan- 
dez's self-produced  single  "El  Ardldo" 
(Mendieta/Fonovisa)  peaked  at  No.  3  on  Re- 
gional Mexican  Airplay  on  June  18.  "Arrast- 
rando  Las  Patas"  peaked  at  No.  2  in  January. 

FERNANDO  CAMACHO  TIRADO 
Recent  chart  achievement:  Fernando  Ca- 
macho  Tirade's  production  helped  La  Ar- 
rolladora  Banda  el  Limon's  single  "Nina  de 
Mi  Corazon"  (Disa)  spend  10  weeks  atop  Re- 
gional Mexican  Airplay,  Another  production, 
"Incredible"  (Disa/ASL),  recorded  by  Banda 
Sinaloense  MS  de  Sergio  Lizarraga,  peaked  at 
No.  5  in  March.  The  latter  group's  "Me  Toca  A 
Mi"  peaked  at  No.  11  in  August. 
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NEWCOMERS  AND  VETERANS 
ARE  AMONG  FINALISTS 

Ortiz  tops  ranks  of  contenders  with  nods  in  10  categories 

BYJUSTINO  AGUILA 


Nortono  contender 
VOZDEMANOO 


Here's  a  look  at  the  leading  artist  fi- 
nalists for  Premios  Billboard  de  la  Mu- 
sics Mexicana,  which  Telemundo  will 
broadcast  Oct.  27.  For  a  complete  list 
of  finalists,  go  to  billboard.com/mma. 

GERARDO  ORTIZ 

Regional  Mexican  crooner  Gerardo  Ortiz  (Del 
Records/Sony)  has  been  performing  since  he 
was  a  child.  The  singer/songwriter  debuted  on 
Billboard's  Top  Latin  Albums  chart  in  luly  2010, 
but  since  then  has  continued  to  chart  steadily  in 
regional  Mexican.  After  making  his  f  ^rst  national 
impact  on  YouTube.  the  Pasadena.  Calif. -born 
entertainer  keeps  his  fans  updated  through 
Facebook  and  Twitter.  With  a  style  described  as 
"progressive"  corridos.  Ortiz  is  a  finalist  in  10 
categories,  including  artist,  new  artist,  album 
and  download  artist  of  the  year.  He's  competing 
against  himself  as  a  double  finalist  for  norteAo 
album  of  the  year  for  Moriry  Existinnd  Ni  Hoy 
Ni  MaHana. 

LARRY  HERNANDEZ 

Leading  contender  Larry  Hernandez  {Mendieta/ 
Fonovisa)  continues  to  shine  as  one  of  Latin's 
most  popular  singers.  Known  for  his  roman- 
tic banda-style  compositions  and  narcocorri- 
dos.  Hernandez  has  also  received  accolades  as 
a  songwriter  in  regional  Mexican.  He's  up  for 
nine  awards  including  artist,  male  artist  and 
songs  artist  of  the  year.  Hernandez  is  also  a  pro- 
ducer. "El  Ardido"  peaked  at  No.  3  in  June  and 
"Arrastrandolas  Patas"  reached  No.  2  in  January 
on  Billboard's  Regional  Mexican  Airplay  chart. 

ESPINOZA  PAZ 

Currently  a  coach  on  the  Mexican  version  of 
TV  singing  competition  "The  Voice,"  Espinoza 


Paz  has  become  a  fixture  In  regional  Mexican 
as  a  singer,  songwriter  and  producer.  He  has 
charmed  audiences  with  his  emotionally  rich 
romantic  ballads  that  have  appeared  on  the  Re- 
gional Mexican  Albums  chart  on  such  CDs  as 
Yo  No  Canto,  Pero  Lo  Intcntamos  and  Del  Ran- 
cho  Para  el  Mundo.  The  triple-threat  is  up  for 
nine  awards  including  artist,  male  artist  and 
songs  artist  of  the  year.  Paz  embraces  the  digital 
age  through  his  Twitter  account,  which  counts 
70,000-plus  followers. 

JULION  ALVAREZ  Y  SU  NORTENO 
BAN  DA 

A  leading  duo/group  finalist.  Julion  Alvarez  y  Su 
Norteflo  Banda  are  up  for  eight  awards  includ- 
ing new  artist,  duo/group  artist,  song,  songs 
artist,  airplay  artist,  banda  song  and  banda  art- 
ist of  the  year.  Alvarez,  who's  also  a  finalist  for 
producer  of  the  year,  has  a  successful  career  as 
a  songwriter.  His  song  "Ni  Lolntentes"  reached 
No.  1  on  Regional  Mexican  Songs  and  No.  3  on 
Hot  Latin  Songs. 

LA  ARROLLADORA  BANDA  EL 
LIMON 

La  Arrolladora  Banda  el  Limon  is  competing  in 
six  categories:  duo/group  artist,  song  (for  "Nifta 
de  Mi  Corazon").  songs  artist,  airplay  artist, 
banda  song  and  banda  artist  of  the  year.  "Nii^a 
de  Mi  Corazon"  stayed  at  No.  1  for  10  weeks  on 
the  Regional  Mexican  Airplay  chart 

INTOCABLE 

Veteran  act  Inlocable  is  up  for  five  awards:  artist, 
duo/group  artist,  nortefio  song,  nortefto  album 
and  norteflo  artist  of  the  year.  The  Zapata .  Texas- 
based  Tejano/nortcflo  group  in  March  released 
tntocable  201 1  on  its  own  label,  Good  Eye  Music. 


The  CD  debuted  at  No.  2  on  Top  Latin  Albums 
thanks  to  deals  with  key  retailers  including 
Walmart.  which  placed  the  set  in  endcaps  and 
pallets  and  hosted  the  band  for  in-store  appear- 
ances. The  act  left  EMI  last  year,  then  released 
covers  collection  Ciossii:  through  Sony  Music 
Utin.  It  went  on  to  win  a  201 1  Grammy  Award 
for  best  norteno  album,  but  the  band  decided  lo 
stay  indie  and  not  sign  with  a  rrujor. 

VOZ  DE  MANDO 

Los  Angeles-based  group  Voz  de  Mando  received 
four  nods  including  new  artist,  norteno  song 
(for  "Mente  en  Blanco")  and  norteho  artist  of 
the  year.  Founded  in  2009.  the  band  is  a  finalist 
along  with  heavyweights  (enni  Rivera.  ElTrono 
de  Mexico  and  thetong-disbarHled  Los  Bukis.  Voz 
de  Mando  signed  with  Univision  Music  Group's 
Disa  Records  after  it  released  two  albums  on  the 
group's  own  label,  Gaxiola  Discos,  in  2009:  ie- 
vantando  la  Voz  and  12  Impactos  de  Alto  Calibre. 
The  band's  Disa  debut.  Con  la  Nuem  Federacion. 
came  out  in  2010;  its  most  recent  CD  is  Con  la 
Mente  en  Blanco. 

JENNI  RIVERA 

Jenni  Rivera  has  had  one  of  the  best  years  of  her 
career.  In  August,  she  renewed  her  recording 
contract  with  Universal  Music  Latin  Entertain- 
ment/Fonovisa.  In  September,  she  became  the 
first  female  regional  Mexican  singer  to  perform 
at  the  Staples  Center  in  Los  Angeles.  The  banda 
diva  has  sold  more  than  1  million  albums  in  the 
United  States,  according  to  Nielsen  SoundScan. 
Her  most  recent  studio  set.  La  Gran  Seiiora. 
reached  No.  2  on  Top  Latin  Albums,  where  to 
date  she's  earned  five  top  10s.  Rivera  is  a  final- 
ist in  four  categories:  female  artist,  ranchero/ 
mariachi  album,  ranchero/mariachi  artist  and 
mariachi  song  of  the  year. 

EL  TRONODE  MEXICO 

El  Trono  de  Mexico  is  a  finalist  in  four  catego- 
ries: duo/group  artist,  duranguense/grupero 
song  (twice,  for  "La  Cludad  del  Olvido"  and  "Te 
Recordare"),duranguense/gruperoalbum(Sigo 
Estando  Contigo]  and  duranguense/grupero  art- 


ist of  the  year.  Acrowd  favorite,  the  band  has  had 
a  prolific  year  and  continues  toentertain  with  a 
steady  touring  schedule. 

LOS  BUKIS 

Los  Bukis  disbanded  in  1995,  but  their  music 
continues  to  have  broad  appeal  and  relentless 
reach  in  r^ional  Mexican  today.  The  group,  led 
by  prolific  singer/songwriter  Marco  Antonio 
Solis.  is  up  for  four  awards:  album  (35  Aniversa- 
rio),  albums  artist,  duranguense/gruperoalbum 
and  duranguense/grupero  artist  of  the  year.  {All 
of  their  nominated  releases  are  compilations.) 

BANDA EL RECODO 

Banda  el  Recodo  is  a  finalist  in  three  categories: 
digital  download  artist,  banda  song  ("Dime  Que 
Me  Quieres"}  and  banda  artist  of  the  year.  The 
group  (officially  known  as  Banda  Sinaloense  el 
Recodo  de  Don  Cruz  Lizarraga)  was  founded  in 
the  19SOs  and  has  since  been  under  the  direction 
of  the  Lizarraga  family.  One  of  Mexico's  most 
popular  banda>5tyle  groups.  Banda  el  Recodo 
has  had  a  strong  and  successful  recording  and 
touring  career  that  features  its  signature  brass 
instruments  in  songs  that  have  received  mul- 
tiple accolades. 

PEDRO  FERNANDEZ 

Pedro  Fernandez  is  a  contender  in  three  catego- 
ries based  on  the  chart  success  ofhis  album  Am- 
arte  A  la  Antigua  and  its  title  track.  He's  a  finalist 
for  ranchero/mariachi  song,  ranchero/mariachi 
album  and  ranchero/mariachi  artist  of  the  year. 
His  album  spent  seven  weeks  atop  Regional 
Mexican  Albums.  Fernandez  first  gained  fame 
as  a  child  singing  the  theme  to  the  film  "La  Nifta 
de  la  Mochila  Azul.'  in  which  he  also  appeared. 

JOAN  SEBASTIAN 

Singer/songwriter  joan  Sebastian  is  up  for  three 
awards — ranchero/mariachi  song  ("El  Padrino"), 
ranchero/mariachi  album  (Los  Huevos  Rancheros) 
and  ranchero/mariachi  artist  of  the  year — along- 
side such  artists  as  Pedro  Fernandez,  Vicente 
Fernandez  and  jenni  Rivera.  He  has  composed 
hundreds  of  songs  during  a  career  that  began  in 


28    I    BILLBOARD   {   OCTOBER  22, 2011 


the  1970s,  and  his  music  stretches  from  pop  to 
ranchers  to  grupcro. 

GRUPO  MONTEZ  DE  DURANGO 

Grupo  Montez  de  Durango  is  nominated  in 
three  categories:  vocal  ev-ent  song  {for  "El  Punto 
Final."  recorded  by  ConjuntoAtardecer  featuring 
Grupo  Montez  de  Durango).  duranguense/gru- 
pero  song  {"Mi  Necesidad")  and  durangucnse/ 
grupero  artist  of  the  year.  The  Chicago-based 
band  was  founded  by  |ose  Luis  Terrazas,  who  was 
born  in  Durango,  Mexico,  but  grew  up  in  Chi- 
cago, where  he  participated  in  his  high  school's 
marching  band.  "Mi  Necesidad"  peaked  at  No. 
5  on  Regional  Mexican  Airplay. 

LOS  TITANES  DE  DURANGO 

LosTitanesde  Durangoareup  for  awards  in  the 
duranguense/grupero  song  ("El  Enamorado"). 
duranguense/grupero  album  {15  Exitos)  and 
duranguense/grupero  artist  categories.  Accor- 
dionist and  singer/songwriter  Sergio  Sanchez 
Ayon  leads  the  group  in  a  sound  that  meshes 
banda,  nortefto  and  duranguense.  The  band, 
from  Sinaloa.  Mexico,  has  held  a  steady  pace 
with  regional  Mexican  fans  throughout  its  na- 
tive country  and  the  United  States. 

SELENA 

The  late  Selena  continues  lo  inspire  new  gen- 
erations with  her  music.  As  a  child  she  learned 
to  sing  with  her  siblings,  and  a  star  was  born. 
She's  a  finalist  in  two  categories:  female  artist 
and  digital  download  artist  of  the  year.  She's  had 


Spanish  songstress: 
SHAILADURCAL 


several  songschart on  Regional  Mexican  Digital 
during  the  eligibility  period  including  "Como  la 
Flor"  (No.  2),  "Bidi  Bidi  Bom  Bom"  (No.  1)  and 
"El  Chico  del  Apartamento  512"  (No.  5).  Her 
posthumous  album.  La  Leyenda.  peaked  at  No. 
4  on  Regional  Mexican  Albums. 

FIDEL  RUEDA 

Fidel  Rueda  is  a  finalist  in  two  eateries — song 
and  banda  song  of  the  year — for"Me  Encantaria," 
a  nine-week  No.  1  on  Regional  Mexican  Airplay. 
The  Sinaloa,  Mexico- bom  singer  learned  to  play 


the  accordion  as  a  child  and  later  b^n  to  sing. 
!n  2007  he  released  his  first  solo  album.  Paz  en 
Este  Amor. 

MARCO  ANTONIO  SOLfS 

Marco  Antonio  Solis  has  made  a  career  out  of 
singing  some  of  the  most  memorable  songs 
that  he's  written.  Popular  among  his  peers,  the 
singer/songwriter  is  a  finalist  for  duranguense/ 
grupero  album  of  the  year  (Mas  de  Marco  AnUmio 
Soils).  He  has  sold  millions  of  albums  in  a  career 
that  began  in  the  1970s  as  lead  singer  of  fellow 


nominee  Los  Bulds.  Also  a  prolific  producer.  SoUs 
has  worked  with  some  of  the  biggest  entertain- 
ers in  the  industry.  Last  year  he  received  a  star 
on  the  Hollywood  Walk  of  Fame  for  his  musi- 
cal contributions.  During  the  eligibility  period, 
his  album  was  No.  1  for  two  weeks  on  Regional 
Mexican  Albums. 

SHAILA  DURCAL 

Madrid-born  Shaila  Durcal  is  nominated  for 
female  artist  of  the  year  along  with  Indira  Mon- 
tes.  lenni  Rivera  and  the  late  Selena.  The  singer, 
whose  mother  is  the  late  Rocio  Durcal,  grew  up 
knowing  from  an  early  age  that  she  wanted  a 
career  in  entertainment.  After  studying  music, 
she's  gained  a  loyal  following  in  regional  Mexi- 
can with  such  ranchera  tracks  as  "Convenceme." 
which  was  also  recorded  as  a  banda-style  ballad 
that  went  to  No.  26  on  Regional  Mexican  Airplay. 

ROBERTO  TAPIA 

Roberto  Tapia  brings  a  unique  perspective  to 
regional  Mexican.  He's  known  for  meshing  tra- 
ditional Mexican  music  with  hip-hop  and  elec- 
tronica.  As  a  teen  he  mastered  the  clarinet,  then 
began  performing.  In  2001.  at  age  17.  he  made 
his  professional  debut  in  Tijuana,  Mexico.  The 
performance  motivated  him  to  start  his  own 
band  and  a  career  was  bom.  Well-known  for  writ- 
ing music,  Tapia's  songs  have  been  performed 
by  acts  like  Larry  Hernandez  ("Arrastrando  las 
Patas").  Los  Rieleros  de!  Norte  ("Ni  el  Diablo Te 
Va  A  Querer")  and  loan  Sebastian  ("  El  Padrino"). 
Tapia  is  a  finalist  for  new  artist  of  the  year,  • 
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RETURN  OF  FOREVER 

Lalah  Hathaway  taps 
her  roots 


MASSIVE  ATTACK 

M83  delivers 
double  LP 


BLUES  BROTHER 

Everlast  returns  with 
political  set 


GOING  DELUXE 

VaShawn  Mitchell's 
"Triumphant"  reissue 


RED  ALERT 

Hunter  Hayes  is  ready 
to  stir  up  a  storm 


CHRISTIAN 


BY  DEBORAH  EVANS  PRICE 


Gotta  Have  Faith 

Casting  Crowns'  unorthodox,  church-based 
approach  promises  to  propel  its  new  album 
to  the  top  of  the  charts 


Sometimes  it  really  is  hip  to  be  square. 
Casting  Crowns  fronlman  Mark  Hali 
will  readily  admit  his  seven-piece  band 
of  church  workers  isn't  the  coolest  bunch  on  the 
road.  But.  with  the  group  topping  Billboard's  year- 
end  charts  for  four  consecutive  years,  there's  no 
denying  its  appeal. 

Casting  Crowns'  last  studio  album,  2009's  UntU 
the  Whole  Worid  Hears,  spent  18  weeks  at  No.  1  on 
the  Top  Christian  Albums  chart  and  debuted  at 
No.  4  on  the  Billboard  200.  The 
band's  new  Beach  Street/ Re- 
union set,  Come  to  the  Well,  due 
Oct.  18.  is  also  poised  to  make  a 
strong  entry.  Lead  single  "Cou- 
rageous" is  No.  3  on  Christian 
Songs,  and  it's  featured  in  the 
Sherwood  Pictures  film  of  the 
same  name,  which  opened 
at  No.  4  at  the  box  office  last 
weekend.  The  album  launch 
is  also  buoyed  by  Crowns'  cur- 
rent arena  tour  and  Hall's  new 
book.  "The  Well:  Why  Are  So 
Many  Still  Thirsty?" 

"I  don't  think  we'd  have 
the  songs  that  we  write  if  we 
weren't  in  the  church,"  Hall 
says.  "Every  song  is  about 
something  that's  going  on 
right  now.  something  that  I'm 
teaching.  It  keeps  you  fresh." 

Hall  is  the  youth  pastor 
at  Eagles  Landing  Baptist 
Church  in  Atlanta,  and  fel- 
low band  membcrii  Megan 
Garrett,  Melodee  DeVevo.  Hector  Cervantes, 
Chris  Huffman,  juan  DcVevoand  Brian  Scoggin 
ail  serve  at  their  respective  churches.  Although 
they've  kept  their  day  jobs  and  schedule  record- 
ing and  touring  around  their  church  work,  none 
of  it  has  hampered  the  band's  success.  According 
to  Nielsen  SoundScan,  the  act's  2003  self-titled 
debut  has  sold  1.8  million  units,  while  its  second 
album,  2005's  Lifesong.  has  moved  1.3  million. 
The  Altar  and  the  Door  (2007)  has  sold  1.2  mil- 
lion and  spent  13  weeks  at  No.  1  on  Top  Chris- 


tian Albums,  and  Until  the  Whole  Worid  Hears 
has  sold  913,000. 

The  band's  2008  Christmas  album,  Peace  on 
Earth,  topped  the  chart  for  seven  weeks,  and  Cast- 
ing Crowns  has  released  four  live  albums  that  all 
debuted  in  the  top  20  on  the  Christian  chart.  On 
top  of  all  that,  the  band  has  had  nine  No.  1  songs, 
including  "The  Voice  of  Truth"  (13  weeks  at  No. 
1)  and  "East  to  West"  (12  weeks). 

Generally.  Christian  acts  with  platinum-selling 


is  against,  but  they're  really  not  sure  what  the 
church  is  for.  Sometimes  it  takes  someone  from 
within  the  church  to  stand  up  in  love  and  speak 
truth  to  the  church.  I've  always  felt  that's  our  job 
with  Casting  Crowns:  not  [to]  throw  rocks  at  the 
church,  but  to  stand  up  within  the  church  and 
point  out  some  things." 

"Icsus,  Friend  of  Sinners,"  a  pivotal  track  on 
the  new  album,  urges  the  church  to  demonstrate 
compassion.  "Let's  let  the  world  know  that  we 


success  have  been  bolstered  by  songs  that  crossed 
over  to  mainstream  radio,  such  as  Jars  of  Clay's 
"Flood"  and  MercyMe's  "I  Can  Only  Imagine." 
But  Casting  Crowns  has  never  chased  commer- 
cial acceptance,  instead  targeting  the  church  with 
its  music — and  sometimes  even  chastising  fel- 
low believers. 

"The  church  has  painted  a  confusing  picture 
of  |esus,"  Hall  says.  "The  church  has  painted  an 
angry  picture  of  him.  a  judgmental  picture  of 
him.  The  worid  is  quite  aware  of  what  the  church 


don't  have  it  all  together  and  that  God  loves  us 
anyway,"  Hall  says.  "If  they  can  see  that  God  loves 
us  despite  all  of  our  weaknesses,  then  they  would 
understand  that  God  loves  them  too." 

Come  to  the  Well  also  features  songs  focused 
on  family-  "So  Far  to  Find  You"  was  written  for 
Hall's  adopted  daughter,  Hope,  while  "Angel" 
is  a  love  song  Hall  penned  for  Melanie.  his  wife 
of  21  years,  who  serves  as  the  band's  tour  man- 
ager. The  Hails  travel  with  their  four  children 
and  home-school  them  on  the  road. 


Casting  Crowns'  Garrett  sings  lead  on  the 
poignant  "Just  Another  Birthday."  inspired  by 
a  conversation  wiih  a  girl  in  Hall's  youth  group. 
"She  turned  16  and  her  father  wasn't  coming," 
says  Hall,  who's  been  a  youth  pastor  for  18  years. 
"She  was  trying  to  reassure  me  and  herself  that 
she  was  going  to  be  OK,  but  1  could  tell  that  she 
wasn't.  All  she  wanted  was  for  him  to  be  there. 
Watching  this  girl  long  for  a  father's  love  broke 
my  heart." 

Casting  Crowns  is  promoting  Come  to  the  Well 
on  a  40-city  tour,  which  kicked  off  Sept.  22  and 
has  already  sold  out  six  of  its  first  10  tour  dates, 
including  Phoenix  and  El  Paso.  Texas.  On  Oct. 
19.  the  band  returns  to  Eagles  Landing  Baptist 
Church  for  an  album-release  party,  which  will 
stream  live  on  HearitFirst.com. 

Reunion  Records  parent  company  Provident 
Music  Group  is  using  Hall's  book  and  the  "Cou- 
rageous" movie  to  promote 
the  new  album.  "Our  film 
division.  Provident  Films, 
has  been  a  great  partner  in 
plugging  Casting  Crowns 
into  its  efforts  marketing  the 
'Courageous'  movie  [with]  ad- 
vertising. Facebook  and  Twit- 
ter messaging  to  its  own  on- 
line community."  Provident 
Label  Group  VP  of  market- 
ing Brian  Dishon  says.  "For 
[Hall's]  book,  we  partnered 
with  Zondervan  Publishing. 
We  have  an  ad  in  the  back  of 
Mark's  book;  they  have  an  in- 
sert in  our  CD." 

Dishon  credits  the  band's 
"clearly  defined  vision.  Mark's 
teaching  ability  and  a  dedi- 
cated focus  on  the  church"  for 
the  act's  success.  "(The  band 
is]  a  family-oriented  minis- 
try." he  adds,  "meaning  it's 
not  just  for  moms  and  dads 
or  the  teens — they  package 
themselves  for  the  whole  family." 

But  Hall  says  his  father  sees  the  group's 
simple,  direct  approach  as  its  calling  card. 
"Dad  said,  'You  guys  just  keep  it  plain  and  put 
it  right  down  there  on  the  bottom  shelf  where 
everybody  can  reach  it.'"  Hall  says.  "We  don't 
speak  as  though  we  have  it  all  together.  We're 
the  ones  who  have  messed  up  Christian  life, 
and  somehow  God  hasn't  given  up  on  us.  It 
just  gives  us  hope.  That's  what  I  think  these 
songs  offer:  hope  for  everybody."  •  • 
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ROAD 
WORK 


Devil  with  a  cause:  De- 
troit native  Kid  Rocl< 
announced  plans  for  a 
charity  tour,  donating  to 
VKorthy  endeavors  in  each 
U.S.  city  he  stops  in,  ac- 
cording to  Nick  Stern  at 
7-10  Music  PR.  Bacl<ed 
by  a  host  of  Motor  City 
supporters  (including  the 
NBA's  Detroit  Pistons), 
the  tour  tips  off  Nov.  16 
at  the  Fillmore  in  Silver 
Spring,  Md.  Booked  by 
Rick  Roskin  at  Creative 
Artists  Agency,  the  run  fo- 
cuses on  smaller  theaters 
rather  than  the  stadiums 
of  Rock's  Born  Free  tour 
. . .  Buzz  buzz:  New  York's 
annual  CMJ  Music  Mara- 
thon begins  Oct.  18,  with 
Jersey  punk  band  Titus 
Andronicus  headlining 
the  night's  hot  show  at 
Brooklyn's  Glassiands. 
Jake  Rosenthal  and  Rami 
Haykal  booked  through 
hometown  agency  Pop- 
gun, in  cooperation  with 
tastemaking  blog  Ste- 
reogum . . .  Odd  couple: 
Along  with  chillwaver 
Neon  Indian,  Kreayshawn 
will  take  her  blog-friendly 
brand  of  hip-hop  to  col- 
lege campuses  across 
North  America  this  fall  as 
part  of  the  Noisey  College 
Tour.  Backed  by  Dell  and 
Intel,  it  kicks  off  Oct.  24 
at  the  University  of  Iowa 
. . .  Lookin'  sharp:  Brook- 
lyn's How  to  Dress  Well 
(aka  Tom  Krell)  is  taking 
his  experimental  R8B 
overseas  in  December, 
with  dates  in  Australia, 
New  Zealand  and  Japan. 
He  wraps  up  Dec.  12  at 
Tokyo's  UNIT  club,  joining 
indie  rock  act  the  Big  Pink 
and  electro-pop  band 
Metronomy  on  the  venue's 
December  schedule . . . 
Stunna  shades:  New  York 
venue/art  foundation 
Angel  Orensanz  was  the 
place  to  be  for  indie  rock 
fans  on  Oct.  13  with  its  Ray 
Ban  Raw  Sounds  show, 
featuring  ex-Smlths  gui- 
tarist Johnny  Marr  and  his 
band  the  Healers  backed 
by  Best  Coast,  Mona  and 
a  DJ  set  from  Au  Revoir 
Simone . . .  That  same 
night  and  across  town, 
S.O.B.'s  showcased  the 
Black  Girls  in  Rock  &  Soul 
tour,  featuring  Estelle,  Lil 
Mama,  Be'la  Dona  and 
Rah  Oigga.  The  future  is 
bright!  —Chris  Payne 


Los  mackediches: 
CHINOYNACHO 


EetlEN  . 

n-friendly  turn  has  led  to  mas§ive 
ct5  and  iQflittRs^  of  new  farts 


A lot  can  happen  in  two  years.  In  2009,  Chino 
y  Nacho  were  on  the  verge.  Already  well-es- 
tablished in  their  native  Venezuela,  20-some- 
things  )esus  Alberto  Miranda  (Chino)  and  Miguel  Igna- 
cio  Mendoza  (Nacho)  had  made  inroads  throughout  Latin 
America  as  an  urban/re^eton  act  and  were  close  to  sign- 
ingan  indic-labcl  deal.  But  since  then,  Chino  y  Nacho  have 
become  one  of  the  most  notable — and  rapid — Latin  artist- 
development  stories  in  recent  memory.  Now.  following  the 
Grammy  Award-winningsuccess  of  their  2010  major-label 
debut.  Mi  Nifia  Bonita.  the  duo  is  preparing  for  the  Oct.  18 
release  of  its  follow-up,  Supremo,  bolstered  by  major  spon- 
sorship campaigns  and  sky-high  expectations. 

The  turn  of  fortune  stems  from  the  song  "Nina  Bo- 
nita" (Pretty  Girl),  an  addictive  hybrid  of  pop  and  me- 
rengue  recorded  in  2009  and  promoted  with  the  group's 
own  funding.  The  track  was  a  hit  in  Latin  America,  pav- 
ing the  way  for  the  duo  to  test  the  waters  in  the  United 
States,  where  "Nina  Bonita"  picked  up  enough  airplay 
to  land  the  pair  a  360  deal  with  Machete,  the  urban  im- 


print of  Universal  Music  Latin  Entertainment. 

'"Nina  Bonita'  marked  our  before  and  after."  manager 
Pablo  Villalobos  says. 

With  Machete's  backing,  "Nifia  Bonita"  climbed  to 
the  top  of  Billboards  Hot  Latin  Songs  chart  in  2010, 
became  the  third-most-downloaded  Latin  song  of  the 
year  (according  to  Nielsen  SoundScan)  and  helped  Mr 
Nina  Bonita  nab  a  Latin  Grammy  for  best  urban  album. 

"We  truly  found  our  sound  and  our  essence  as  a  duo," 
Nacho  says  of  the  song.  "We  have  completely  different 
musical  visions,  completely  different  personalities — 
[but]  we  really  matched  with  "Nifia  Bonita."  We  found  a 
tropical  sound  that  other  urban  acts  didn't  have." 

That  sound  comes  to  a  head  on  Supremo,  a  mix  of 
pop-friendly  merengue.  bachata,  salsa  and  a  few  ballads 
(plus  collaborations  with  ]ay  Sean  and  salsa  star  Luis  En- 
rique)— all  penned  by  Chino  y  Nacho,  who  arc  signed  as 
writers  with  Universal  Music  Publishing  Latin  America. 
Although  the  duo  started  out  as  a  reggaeton  act.  Chino 
y  Nacho's  newfound  strength  lies  in  their  soulful  voices. 


their  talent  for  catchy,  simple  lyrics  and  a  retro  charm 
reminiscent  of  Bruno  Mars.  It  also  helps  that  they  sing 
pretty  love  songs,  in  the  best  sense  of  the  term. 

"When  we  foimd  our  sound,  we  also  found  a  younger 
audience  that  was  tired  of  negative  messages,"  Nacho 
says.  "Many  women,  especially  younger  women,  were 
looking  for  romance." 

That  romantic  allure  helped  Chico  y  Nacho  land  spon- 
sorship deals  with  tliree  Venezuebn  brands — soft  drink 
Martin  Polar,  w  atch  and  ey^lasses  company  Tecnoma- 
rin  and  Rectex  shoes — and  two  global  brands,  Coca- 
Cola  and  AT&T.  '"Their  mix  of  rhythms  plus  their  youth 
and  good  looks  make  them  very  appealing  to  segments 
that  brands  want  to  reach — especially  tweens  and  the 
18-34  demo."  Universal  Music  Latino/Machete  manag- 
ing director  Luis  Estrada  says.  "They're  like  an  urban 
boy  band  with  credibility.' 

Chino  y  Nacho's  partnership  with  AT&T  began  in 
2010,  when  the  company  tapped  them  to  sing  "Nifla 
Bonita"  for  a  major  TV  push.  This  time  around,  the 
duo  stars  in  AT&T's  new  Go  Phone  TV  campaign  in 
the  United  States  and  Puerto  Rico,  singing  an  adapted 
version  of  new  single  "El  Poeta." 

Even  broader  is  the  pair's  18-month  deal  with  Coca- 
Cola:  Chino  y  Nacho  are  the  Latin  faces  of  the  company's 
"Esta  Noche  Seremos  Mas"  campaign,  the  Spanish  ver- 
sion of  its  "Can  You  Feel  It  Tonight.'"  European  cam- 
paign. Aimed  at  every  Latin  country  except  Venezuela 
and  Brazil.  "Esta  Noche"  includes  TV,  radio  and  online 
spots  starring  Chino  y  Nacho.  The  duo  will  launch  the 
campaign  in  each  country  with  high-profile  perfor- 
mances and  press  events. 

In  the  digital  realm.  Chino  y  Nacho  are  focused  on 
growing  their  U.S.  following.  Although  the  duo  boasts 
1.5  million  likes  on  Facebookand  nearly  500.000  follow- 
ers on  Twitter,  the  proportion  of  U.S.  fans  "is  still  low 
compared  to  other  countries."  Estrada  says. 

"The  U.S.  is  not  the  country  that  gives  us  the  most 
touring  revenue,  but  for  us  it's  about  credibility."  man- 
ager Villalobos  says.  "All  the  award  shows  are  here,  for 
example — and  I  want  to  be  on  every  one  of  them."  •  •  ■ 


^^yj    BY  GAIL  MITCHELL 

What  Goes 
Around 

With  new  management 
in  place,  Lalah  Hathaway 
looks  back  to  move  forward 

"I  wanted  to  make  a  record  that  spoke  to  the  be- 
ginnings of  me,"  Latah  Hathaway  says  of  her  sixth 
solo  album  and  second  for  Stax,  Where  It  All  Begins 
(Stax/Concord,  Oct.  18).  "It's  a  love  letter  to  my  par- 
ents and  also  to  the  fans  who  have  stayed  with  me. 
But  I  also  wanted  to  challenge  what  people  expect  to 
hear  from  me.  In  fact,  this  project  closely  resembles 
my  first  record  [1990's  Lalah  Hathaway]  In  terms  of 
energy  and  intent." 

Where  It  AU  Begins  symbolizes  a  creative  as  well 
as  career  transition  for  the  daughter  of  R&B/soul 
icon  Donny  Hathaway.  Continuing  the  creative  reju- 
venation sparked  by  her  2008  Stax  debut.  Self  Por- 
trait—her  first  top  10  debut  (No.  6)  on  Billboard's  Top 
R&B/Hip-Hop  Albums  chart— Hathaway  took  a  more 
hands-on  approach  this  time  out.  Including  recruiting 
such  songwriters  and  producers  as  longtime  friend 
Rahsaan  Patterson,  Mike  City.  Andre  Harris  &  Vidal 
Davis,  James  Fauntleroy  and  Lee  Hutson  Jr.,  whose 
father.  R&B  songwriter/producer  Leroy  Hutson.  was 
Donny  Hathaway's  college  roommate.  On  the  career 
front,  Hathaway  also  enlisted  a  new  manager:  Marcus 
King  of  Los  Angeles-based  King  Management. 
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The  resulting  album  is  a  brighter-sounding  project 
that  not  only  cements  Hathaway's  sterling  rep  as  a 
ballad  singer  but  also  displays  her  uptempo  versatil- 
ity, as  heard  on  the  sassy  opener  "Strong  Woman" 
and  bumping  first  single  "If  You  Want  To,"  currently 
No.  34  on  the  Adult  R&B  tally.  Offering  noteworthy 

nods  to  her  past  ar«  a  rwamp  of  "I'm  Coming  Back,"  a 

track  from  her  1990  debut  album  and  a  concert  staple, 
and  a  cover  of  one  of  her  dad's  classics,  "You  Were 
Meant  for  Me." 

"Of  all  of  his  songs,  this  fit  best  with  this  body  of 
work,"  says  Hathaway,  who  recorded  "You  Were 
Meant  for  Me"  live  with  legendary  production  veter- 
ans Phil  Ramone  and  AI  Schmitt.  "The  opportunity  to 


record  it  live  made  it  a  beautrful  statement." 

But  after  20  years  and  a  Grammy  Award  nomina- 
tion for  best  female  R&B  vocal  for  the  2008  single 
"That  Was  Then,"  Hathaway  pretty  much  remains 
a  best-kept  secret  outside  her  loyal  fan  base.  And 
that's  something  new  manager  King  is  determined 
to  change.  "Lalah  ts  carrying  on  her  dad's  legacy  but 

we're  focusing  on  the  legacy  she's  creating  for  her- 
self," he  says.  "I  really  want  to  see  her  get  more  music 
out  there,  to  do  more  live  shows  and  then  move  her 
across  the  board  into  film  and  TV  as  well.  People  need 
to  see  and  hear  more  of  Lalah;  that's  been  the  void." 

Helping  to  fill  that  void  are  appearances  on  "Late 
Night  With  Jimmy  Fallon"  (Oct.  14)  and  Tom  Joyner's 
syndicated  morning  radio  show  (Oct.  13).  A  Sound- 
Cloud  embedded  album  listening  party  went  live 
Oct.  11.  An  AOL  listening  party  will  go  live  between 
Oct.  17  and  24,  and  an  MSN  Music  listening  party  will 
hit  during  release  week.  Tapping  into  Hathaway's 
126,000-strong  Facebook  page,  Stax/Concord  will 
launch  a  Facebook  app  the  week  after  the  album's  re- 
lease. A  Best  Buy  exclusive  (Oct.  18-22)  will  give  fans 
the  opportunity  to  receive  two  exclusive  tracks  and  a 
$2  off  coupon  to  buy  the  album  at  the  retailer. 

The  label  also  plans  to  capitalize  on  Hathaway's  in- 
ternational appeal.  Where  It  Alt  Begins  will  be  released 
Oct.  18  in  the  United  Kingdom  and  in  December  in 
Japan.  The  singer  plans  to  visit  overseas  in  the  new  year. 

"I'm  just  excited  about  meeting  the  challenge," 
Hathaway  says  of  her  artistic  rebirth.  "I'm  trying  to  be 
like  Adele,  Beyonc^  and  Lit  Wayne . . .  just  trying  to 
get  the  message  of  music  out  to  as  many  people  as 
possible."  •  •• 

CC,      ■     ■■■■■        ■  ■ 


ELECTRONICA 


BY  KERRI  MASON 


Double  Down 

Electronica  wizard  M83  gets  ready  to  drop  a  double 
album— and  defy  industry  expectations  along  the  way 

I 


I  f  popular  opinion  deems  the  album  dead — a 
irtim  of  the  low-corn  milment.  easy-selling 
I  siiiRle— tiKTi  what  of  the  double  album? 
A  favorilp  format  of  titans  like  the  Beatles.  Led 
Zeppelin  and  Pink  Floyd,  the  double  album  is 
a  declaration  of  artistic  conviction,  of  creative 
bounty — and  of  undeniable  risk.  Pricier  for  re- 
cord labels  to  produce  and  for  consumers  to  buy, 
it's  a  gamble,  especially  in  today's  challenging  re- 
tail Liridstapf, 

But  .IS  electronic  musician  M83  and  his  label. 
Mute,  prppa  re  to  release  the  two-volume.  22-track 
Hurry  f.'p.  We're  Dreaming  on  Oct.  18. they  don't 
seem  worried:  they  might  even  be  excited.  One  lis- 
ten shows  why:  Huny  Up  is  a  generation-defining 
collection  of  diary  entries  from  a  contemplative 
30-sometli'nn  <;et  in  a  time  capsule  of  sonic  in- 


flucniL-i.  that  don't  usually  go  together.  Confident, 
grand  and  outrageously  beautiful,  it's  the  kind  of 
album  t  h  a  t  a  music  fan  has  to  own — double  or  not 

•It's  ki-iinusc.  Kajagoogoo.  Naked  Eyes,  My 
Bloody  V-ilrMtmr  and  a  little  Simple  Minds,  in  a 
wail  of  >ound  like  Sigur  Ros.  Astonishingly  good." 
tweeted  elect  ronu  artist  BT.  who  himself  released 
a  double  album,  the  Grammy  Award-nominated 
These  Hopt-fitl  Machines,  in  2010. 

"I've  bccti  dreaming  of  doing  a  double  album 
since  I  was  a  teenager,"  says  Anthony  Gonzalez, 
the  French  songwriter/producer/musician  behind 
M83.  "It  wa>  just  the  right  moment.  I'm  more  con- 
fident will)  myself  and  my  music.  And  I  had  the 
songs— a  crazy  amount  of  songs.  We  had  enough 
to  pick  froiii." 

"I  don'i  believe  the  album  is  dead,  and  present- 
ing a  colif  sivc  work  hke  this  demonstrates  it  even 


more."  Mute  marketing  director  Nicole  Blonder 

says.  "We  can't  price  this  to  compete  on  the  single- 
album  playing  field,  but  we  feel  it's  of  stich  a  high 
quality  that  fans  old  and  new  will  embrace  it  as 
something  special." 

Hurry  Up  is  a  follow-up  to  2008"s  critically 
lauded  Saturdayi=Youth.  M83's  fifth  and  most 
successful  album.  With  its  thick  electronic  tex- 
ture and  emotive  melodies,  the  dreamy.  '80s-in- 
flected  LP  helped  Gonzalez  build  a  dedicated  fan 
base.  It  peaked  at  No.  4  on  Billboard's  Dance/ 
Electronic  Albums  chart  and  at  No,  107  on  the 
Billboard  200.  moving  7G,000  copies,  according 
to  Nielsen  SoundScan.  Gonzalez  toured  behind 
the  album  with  a  full  band,  supporting  acts  like 
the  Killers.  Kings  of  Leon  and  Depeche  Mode  on 
international  runs. 

Signs  indicate  that  the  fans 
gained  during  that  period  are 
staying  on.  "Midnight  City." 
the  first  single  off  Hurry  Up. 
hit  SoundCloud  on  {uly  20.  had 
100.000  listens  by  the  next  day 
and  made  M83  a  trending  topic 
on  Twitter. 

"The  fan  ba.se  has  grown  to  the 
point  where  we  don't  need  any- 
thing super-gimmicky,"  Blonder 
says.  "That's  not  to  say  we're  not 
being  creative  with  our  markel- 
ing,  but  we're  letting  the  music 
lead  the  way." 

After  giving  Saturdays  its 
album  of  the  year  distinction  in 
2008.  music-focused  downtown- 
chic  clothing  chain  Urban  Out- 
fitters jumped  back  onboard  to 
support  Hurry  Up  in  a  big  way. 
Starting  Oct.  10.  the  album  will 

LI  be  streamed  exclusively  on  the 
I  stores  blog  (blog.urbanoutfit- 
I  ters.com)  and  promoted  in  all  of 
its  outlets,  including  its  3.3-mil- 
lion-deep  email  list,  social  pro- 
files (about  1  million  Facebook 
and  Twitter  followers  combined) 
and  the  store's  home  page. 
The  Saturday  before  release, 
all  165  Urban  Outfitters  locations 
will  host  a  listening  event,  with  each  playing  the 
album  at  the  same  time.  "UO  hasn't  done  anytliing 
like  tiiis  before,  and  Saturday  is  their  most  highly 
trafficked  day."  Blonder  says.  Plus,  "Midnight  City- 
was  the  lead  track  on  the  chain's  tSTN compila- 
tion, released  Sept.  0. 

M83  is  touring  North  America  through  the  end 
of  the  year,  again  with  a  four-piece  band.  "We're 
going  lo  create  some  videos,  so  the  shows  are  vi- 
sual experiences  as  well  as  musical  ones."  Gonza- 
lez says.  "I'm  really  excited  about  that." 

Beyond  the  touring  cycle.  Blonder  sees  her  su- 
persizcd  product  as  her  best  asset  in  terms  of  get- 
ling  M83  traction.  "A  lot  of  labels  might  balk  at 
the  idea  of  a  double  album,  but  it's  actually  more 
marketable."  she  sa>'S.  "Fans  can  come  back  again 
and  again  and  find  new  favorite  songs.  It  just  has 
more  depth."  • 


MUSIC^ 


QUESTIONS 


with  EVERLAST 


Everlast  has  nothing  to  hide.  Literally.  As  the 
42-year-old  Grammy  Award-winning  rapper/ 
singer  bom  Erik  Schrody  in  Valley  Stream,  N.Y., 
sips  a  cocktail  at  a  SoHo  cafe  on  a  recent  af- 
ternoon In  New  York,  gray  hairs  cover  his  stout 
face  and  he's  clearly  comfortable  In  his  own 
tatted-up,  grizzled-veteran  skin.  Yet  when  it 
comes  to  the  current  state  of  the  world,  Ever- 
last  is  not  so  content. 

On  his  sixth  solo  album,  Songs  of  Ungrateful 
Living,  due  Oct.  18  on  his  own  Martyr  Inc.  with 
distribution  through  EMI.  the  bold  MC— who 
first  made  his  bones  as  the  bruising  frontman 
of  Irish  hip-hop  trio  House  of  Pain  before  going 
on  to  win  a  Grammy  for  his  performance  on 
Santana's  1999  album  Supema(i/ra/ ("Put  Your 
Lights  On")  and  deliver  the  theme  song  to 
TNTs  crime  drama  "Saving  Grace"— unleashes 
a  two-fisted  sequel  of  sorts  to  his  guitar-driven 
1998  revelation  Whitey  Ford  Sings  the  Blues 
(Tommy  Boy/Warner  Bros.).  The  new  album 
Is  packed  with  protest  songs  denouncing 
and  dissecting  the  collapse  of  the  American 
middle  class,  rampant  housing  foreclosures 
and  soaring  unemployment.  Even  President 
Barack  Obama  isn't  safe  on  the  collection. 

Billboard  recently  sat  down  with  Everiast, 
Mrho  underwent  heart  surgery  in  1998.  to  find 
out  why  anger  can  indeed  be  good  for  the  soul. 

1  \s  Songs  of  Ungrateful  Living  your  most 
political  effort  to  date? 

1  didn't  set  out  to  make  a  political  album.  I  come 
from  a  hardcore,  blue-collar  union  family.  All  of 
my  people  are  still  wwricing-class  folks.  I  still  see 
it  when  my  sister  comes  to  me  because  the  check 
that  has  been  covering  everything  for  so  longall  of 
sudden  is-n't  covering  everything,  or  a  friend  has  to 
humble  thetnselves  loask  someone  for  something. 
You  feel  their  pain.  I'm  hearingalot  of  the  fans  tell 
me,  "Thanks,  man.  for  making  something  real." 

2  Would  ttb«  correct  to  say  that  your  first 


slngl*.  "I  G«t  By"  speaks  on  your  disillu- 
sionment with  Obama? 

I 'm  waiting  on  that  chan^,  too.  You  didn't  come 
in  office  and  gangsta  it  up  the  way  you  acted  on 
[your  campaign).  You  came  in  and  tried  to  play 
the  field  so  that  e%  erybody  would  like  you.  And 
youcan't  do  that.  Ain't  nothing  changingexcept 
the  awrageperson'sbank  account.  I'mstill  pull- 
ing for  him.  I'm  just  sitting  around  waiting  for 
the  next  Chuck  D  or  the  next  Zach  de  la  Rocha 
. . .  the  next  artist  that's  really  going  to  say  some 
shil.  Then  it  dawned  on  me.  "Well.  I  got  a  voice.' 

3  There  seems  to  be  more  of  a  harder 
hip-hop  feel  on  the  new  album.  Were  you 
itching  to  flex  your  MC  skills? 

First  of  all.  everything  I  do  in  my  e>'es  is  hip-hop. 
1  can  singa  country  ballad  and  to  me  it's  hip-hop 
if  I'm  doing  it.  I  just  brought  tliat  knock  back  a 
little  bit:  the  boom-bap  is  a  little  more  present.  I 
just  feel  like  people  don't  get  it  sometimes.  They 
think  that  I  abandoned  hip-hop.  Last  night  I  had 
Busta  Rhymes  wanting  me  to  spit  on  a  record, 
which  is  an  honor  to  nie.  I'm  still  an  MC. 

4  What  goes  through  your  mind  when 
you  perform  House  of  Pain's  "Jump  Around" 
almost  20  years  later? 

It's  different  now.  but  before  WtuUry  Foni camcout 
I  wanted  to  separate  myself  from  ""jump  Aroimd." 
I  just  didn't  want  people  coming  to  the  shows 
just  to  hear  that  song.  I  sold  way  more  Whitey 
Ford  records  than  I  did  with  House  of  Pain.  [Ac- 
cording lo  Nielsen  SoundScan.  Whitey  Ford  has 
sold  3  million  units,  while  House  of  Pain's  three 
albums  have  sold  2.7  million  collectively.]  So 
once  I  had  that  success  be>'ond  "|ump  Around" 
I  was  able  to  re-embrace  it.  But  you  know  what's 
going  to  happen  when  "jump  Around"  drops  in  a 
club  [laughs].  You  know  shit  is  about  to  go  crazy. 

5  Did  facing  death  after  your  emergency 
heart  surgery  in  1998  compel  you  to  be- 
come more  introspective  as  a  songwriter? 

It  was  ail  of  the  alx^-e.  The  weird  thing  is.  the  whole 
Whitey  Ford  record  was  written  and  in  the  can 
when  all  that  stuff  happened  to  me.  Literally  the 
day  I  went  i  nto  surgery  was  the  last  day  of  record  - 
ing.  Dante  Ross  mixed  the  record  while  I  was  in 
tlie  hospital ,  and  I  noticed  the  songs  had  a  lot  (o  do 
with  death.  I  knew  it  was  coming  subconsciously. 

6  In  ttie  end,  what  are  you  trying  to  »ay  to 
that  Everlast  fan  who  has  grown  up  with  you 
since  your  Rhyme  Syndicate  days  with  Ice-T? 

The  object  of  every  album  is  . . .  trying  to  find 
the  common  denominator  in  everyone's  soul. 
That  thing  that  when  they  hear  your  song  they 
can  say,  "I  feel  the  same  way."  Even  people  that 
like  songs  about  Maybachs  and  private  jets 
once  in  a  while  want  to  hear  something  else.  I 
would  rather  if  people  love  or  hate  my  music. 
The  only  thing  I  don't  want  is  indifference.  If 
you  are  not  stirring  shit  up,  then  what  the  hell 
are  you  doing.'  • 
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ALBUMS 


l:f*M!4 
MUTEMATH 

Odd  Soul 

Producsr:  Mutemath 
Teleprompt/Warner  Bros. 
Records 

Release  Date:  Oct.  4 
Mutemath  s  two  previous  al- 
bums and  an  assortment  of 
EPs  prove  that  the  New  Or- 
leans rock  band  tikes  its  elec- 
tronics. But  anyone  who's 
seen  the  troupe  live  knows  it 
can  get  rockin'  in  a  major  way. 
The  group's  newest  release, 
OddSoul.  captures  that  attack 
better  than  its  predecessors. 
Recorded  by  Mutemath's  Paul 
Meany.  Roy  Mitchell-Cardenas 
and  Darren  King  while  the  act 
was  between  guitar  players, 
the  set  gets  cranking  from  the 
get-go  with  a  title  track  whose 
blues-rock  bite  is  a  near- 
homage  to  the  Black  Keys, 
Elsewhere,  the  song  "Tell  Your 
Heart  Heads  Up"  nods  in  the 
White  Stripes'  direction,  while 
"Prytania,"  "Blood  Pressure." 
"Equals"  and  "Allies"  try  on 
psychedelic  and  garage  rock 
conventions.  The  track  "Cav- 
alries" touches  on  jazz  and 
"Walking  Paranoia"  has  the 
kinetic  urgency  of  early  new 
wave.  Mutemath  still  touches 
on  its  trademark  loop'n'roll  for 
the  song  "All  or  Nothing"  and 
the  seven-minute  "Quaran- 
tine." while  "In  No  Time"  is  an 
airy,  optimistic  anthem  whose 


JANE'S 
ADDICTION 
The  Great  Escape 
Artist 

Producers:  Rrch 
Costey.  Perry  Farrell 
Capitol  Records 
Release  Date:  Oct. 
w 

Perry  Farrell  declares 
at  the  beginning  of 
Jane's  Addiction 
fourth  studio  album, 
The  Great  Escape 
Artist,  that  he  has 
"reptanted  my  feet  back  in  the  underground."  But  this  may 
actually  be  the  most  readily  accessible  of  the  verwrable  aK- 
rock  bar>d's  reteases.  The  dark  ambierKe,  droning  trippir>ess 
and  explosh/e  dyrwimlcs  that  populate  these  10  tracks  are  more 
comnwnplace— and  commonly  accepted— r>ow  ttwn,  say,  in 
1988.  Artd  new  co-writers  like  TV  on  the  Radn's  Dave  Sitek 
aiKl  Guns  N'  Roses/Vehret  Revolver  alumnus  Duff  McKagan 
make  their  impact  by  helping  Jane's  bring  the  mek>die5  more 


to  the  forefront  than  ever  before.  But  tf>ere's  still  plenty  of 
anthemk:  muscle  to  be  found,  particularly  in  the  taut  grooves 
of  "Underground";  the  beefy  choruses  of  "Curtoslty  Kills,"  "I'll 
Hit  You  Back"  and  "Splasha  Little  Water  on  It";  and  the  thrashy 
propulsion  of  "Words  Right  Out  of  My  Mouth."  Those  tracks 
sit  nk:ely  alongskJe  the  prettiness  of  "Broken  People"  and  the 
proggy  counteriance  of  "Irresistible  Force."  These  old  dogs  not 
only  learrwd  new  tricks,  but  they  used  them  very  well.— GG 


hymnal  ambience  sticks  with 
listeners  well  after  the  album's 
done.— GG 

WILCO 

The  Whole  Love 

Producers:  Jeff  Tweedy. 
Patrick  Sansone.  Tom  Schick 
dBpm 


INDIGO  GIRLS 
Beauty  Queen  Sister 

Producer:  Pefer  Collins 
IG  Recordings/Vanguard  Records 
Release  Date:  Oct.  4 
In  "Feed  and  Water  the  Horses,"  a 
pretty  folk-pop  tune  from  the  lr>digo 
Giris'  new  album,  Beauty  Queen  Sister,  Emily  Sailers 
irKlulges  in  some  nostalgia  for  the  good  old  days— back 
before  "all  of  the  news  [came]  via  Hnk."  ("I  miss  the  snr>el1 
of  ink  on  paper,"  she  adds  with  characteristic  detail.)  Yet 
the  13-track  Beauty  Queen  Sister  is  actually  the  veteran 
Georgia  duo's  least  conservative  effort  in  years.  If  anything, 
it  demonstrates  how  committed  the  Indigo  Girts  remain 
to  k>oking  forward.  As  always,  Sailers  and  Amy  Ray's 
harmony  vocals  constitute  the  heart  of  the  music,  rwver 
more  handsomely  than  in  the  stripped-down  "Krthday 
Song."  But  around  those  voices  the  Indigos  and  their 
sklemen  (irvrludlng  bassist  Viktor  Krauss  and  fiddler  Luke 
Bulla)  keep  thir>gs  nx>ving,  $moothir>g  out  their  attack  to 
a  vir>tage-soul  sheen  in  "We  Get  to  Feel  It  AM"  and  folding 
some  tart  fiute-ar>d-whjstle  action  into  the  Celtic-accented 
"Damo."  At  one  point  they  even  offer  up  a  sprightly  zydeco 
jam  ("Making  Promises")  tfiat  uncannily  recalls  the  theme 
song  from  "Laveme  &  SNriey."— AfW 


Release  Date:  Sept.  27 
The  first  few  seconds  of  The 
Whole  Love  suggest  that 
Wilco  has  made  a  break  from 
the  increasingly  mellow  dad- 
rock  of  Its  last  several  stu- 
dio albums.  The  song  "Art 
of  Almost"  opens  with  a  bit 
of  field-recording  rustle,  as 
though  someone  had  sur- 
reptitiously clicked  on  a  tape 
machine  inside  the  band's 
Chicago  rehearsal  space;  a 
burbling  synth-and-drum 
groove  then  revs  to  life  be- 
fore being  swallowed  by  dark, 
Radiohead-style  strings- 
It  s  pretty  trippy— and  also 
something  of  a  red  herring. 
Like  2007  s  Sky  Blue  Sky  and 
2009  S  Wilco  (The  Album),  The 
Whole  Love  mostly  turns  out 
to  capture  Wilco  in  a  laid-back 
roots-rock  mode,  frontman 
Jeff  Tweedy's  occasionally 
forbidding  lyrics  aside,  ("You 
won't  set  the  kids  on  fire,"  he 
sings  at  one  point,  "Oh.  but  I 
might.")  Often  the  approach 
pays  off:  The  strummy  "Born 
Alone"  is  perhaps  the  loveli- 
est song  you'll  ever  hear  about 
swallowing  opioids.  At  other 
points,  though.  The  Whole 
Z.ove— which  marks  Wilco's 
first  release  on  its  own  label- 
Feels  a  little  sluggish.  Dads 


can  probably  understand  the 
impulse.— MiV 


SCOTTY  McCREERY 
Clear  As  Day 
Producer:  Mark  Bright 
IB/In  terscope/t^ercury 
Nashville 


Release  Date:  Ocf  4 

Country  has  been  fertile  ter- 
ritory for  the  "American  Idol- 
empire  (see:  Carrie  Under- 
wood), and  this  year's  champ. 
Scotty  McCreery,  seems 
poised  for  similar  success. 
His  confident  baritone  makes 
the  18-year-old  sound  like  a 


MERLE  HAGGARD 
Working  In  Tennessee 
Producers:  Merle  Haggard.  Lou 
Bradley 

Vanguard  Records 
Release  Date:  Ocf.  4 
It  seemed  unlikely  that  Merle  Hag- 
gard could  be  more,  well,  Merie  Haggard  than  on  2010's 
prosaically  titled  /  Am  What  I  Am.  But  the  American 
music  legend  hits  the  same  mark  this  time  out.  On  his 
latest  album.  Working  in  Tennessee.  Haggard  combines 
deft  melodies,  plalnspoken  lyricism  and  sly  biting  wit. 
Having  overcome  lung  cancer,  he's  ornery— railing  at 
the  country  music  establishment  in  the  title  track  and 
"Too  Much  Boogie  Woogie"— and  reflective  on  the  pen- 
sive "Sometimes  I  Dream"  (co-written  with  daughter 
Janessa).  The  singer  Is  also  wistful  on  "Down  on  the 
Houseboat,"  one  of  two  writing  collaborations  with  wife 
Theresa.  Haggard  and  his  better  half  also  sourxl  as  con- 
vincingly copular  on  a  cover  of  Jerry  Leiber  and  Billy  Edd 
Wheeler's  "Jackson"  as  Johnny  and  June  Carter  Cash 
did  in  1967.  Elsewhere,  a  remake  of  "Workin'  Man  Blues" 
is  bolstered  by  some  fine  singing  and  picking  by  Willie 
Nelson,  and  highlights  son  Ben  as  a  smooth  chip  off  an 
unrepentantly  Jagged  bk>ck.— GG 


seasoned  Nashville  veteran 
on  the  dozen  songs  found  on 
his  debut  set.  though  it  should 
be  noted  that  producer  Mark 
Bright  did  a  good  job  of  choos- 
ing age-appropriate  material 
for  his  young  charge.  So  we 
have  McCreery  singing  about 
high  times,  girls.  Friday  night 
post-game  parties,  girls,  small 
towns,  girls,  visiting  mama . . . 
and  did  we  say  girls?  A  couple 
of  the  tracks,  like  "The  Trouble 
With  Girls"  and  "Back  on  the 
Ground,"  seem  a  bit  too  wist- 
ful for  a  teenager.  But  upbeat 
fare  like  "Out  of  Summertime." 
"Water  Tower  Town,"  Rhett 
Akins'  breezy  "Write  My  Num- 
ber on  Your  Hand"  and  a  resur- 
rection of  Keith  Urt>an  and  the 
Ranch's  "Walk  in  the  Country" 
are  as  solid  as  anything  you'd 
expect  from  someone  twice 
or  three  times  McCreery's 
age.— GG 

rm 

SYLEENA  JOHNSON 

Chapter  V:  Underrated 
Producers:  various 
Shanachie  Entertainment 
Release  Date:  Sept  27 
She  broke  through  into  na- 
tional consciousness  as  a  fea- 
tured guest  on  Kanye  West's 
2004  hit  "All  Falls  Down," 
Seven  years  later,  however, 
Syleena  Johnson  remains 
one  of  R&B's  most  under- 
rated voices.  But  that  hasn't 
stopped  the  daughter  of  noted 
blues/R&B  singer  Syl  Johnson. 
On  her  aptly  titled  fifth  album. 
Chapter  V:  Underrated.  John- 
son throws  down  the  gauntlet. 
Her  full-bodied  vocals  are  a  re- 
freshing respite  from  an  Auto- 
Tuned  world  as  she  soulfully 
powers  her  v/ay  through  a  12- 
song  set  she  co-wrote,  John- 
son takes  the  every  woman 
anthem  to  the  next  level  on 
the  fiery  "A  Boss."  She  and 
featured  guest  Tweet  dialogue 
about  women  who  possess 
negative  attitudes  on  "Angry 
Girl"  before  Johnson  soars 
solo  on  the  aching  yet  em- 
powering ballad  "My  Shoes." 
And  she  and  guest  Malone 
channel  the  duo  dynamics  of 
Marvin  Gaye  &  Tammi  Terrell 
and  Ashford  &  Simpson  on 
"Little  Things."  By  the  end  of 
Chapter  V.  Johnson  leaves  no 
doubt  that,  underrated  or  not. 
she  isn't  going  away  anytime 
soon.— GM 
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SINGLES 


1^^  RIHANNA  FEATURING 

CALVIN  HARRIS 
t    IP  We  Found  Love  (3:35) 

.  Jk  /  X     Producer:  Catvin  Harris 
rf^"^    Writer  C  Harris 

 A  1    Publisher  EMI  April  Music 

(ASCAP)SRP/Def  Jam/IDJMG 
Hitting  the  airwaves  less  than  a  year  after  the  release  of 
her  best-selling  fifth  album.  Loud.  Rihanr^a  dives  even 
deeper  into  the  world  of  beat-driven  dance  decadence 
on  "We  Found  Love."  With  Scottish  producer  arKl  past 
touring  partner  Calvin  Harris  onboard,  the  first  samplir>g 
of  Rihanna's  forthcoming  sixth  album  Talk  That  Talk  makes 
the  BwtMdian  star's  past  dance  hits  "Only  Girl  (In  the 
World)  '  and  "Don't  Stop  the  Music"  sound  tame  in  com- 
parison- Harris  scores  a  credit  In  the  song's  title  solely  for 
Ns  production,  and  rightfully  so— his  infectious  synthesizer 
throb  takes  the  single  to  dizzying  heights,  and  indicates 
the  24-year-old'$  potential  to  attain  crossover  success 
a  la  David  Guetta.  When  Rihanna  belts  "We  found  love 
in  a  hopeless  place"  at  the  song's  apex,  it  seems  almost 
reasonable  that  she  and  Harris  could  unite  Democrats  and 
Republicans,  Red  Sox  and  Yankees  die-hards— or,  at  the 
very  least,  urt>an  pop  and  hardcore  techno  fws.~CP 


xssssm 

DIERKS  BENTLEY 

Home<3:58) 
Producers:  Brett  Beavers. 
Luke  Wooten 
Writers:  D.  Wilsor). 
B.  Beavers.  D,  Ber^ttey 
Publishers:  various 
Capitol  Records  Nashville 
Dierks  Bentley  has  previewed 
his  sixth  Capitol  Nashville  stu- 
dio album  due  in  early  2012 
with  this  thoughtful  tribute 
to  America  The  lyrics  paint 
a  picturesque  portrait  of 
our  country's  beauty  and 


strength,  while  the  melody 
wraps  around  the  listener  like 
an  autumn  sunset.  Forgoing 
the  bombastic  chest-beating 
that  can  at  times  characterize 
the  best-tntentioned  patriotic 
anthems,  Bentley  instead 
delivers  an  understated  yet 
poignant  celebration  of  the 
United  States.  "Home"  is  a 
far  cry  from  his  recent  rowdy 
chart-topper,  "Am  I  the  Only 


One,"  but  that's  what  makes 
Bentley  one  of  the  best  in 
the  format— he  continually 
proves  himself  a  dexterous 
songwriter  and  a  man  for  all 
seasons.  Penned  with  Dan 
Wilson  and  Brett  Beaver!;. 
Bentley  has  crafted  a  song 
that  acknowledges  the  na- 
tion's struggles,  yet  resonates 
with  hopeful  optinnisnn  about 
the  future. —OfP 

NICKELBACK 

Bottoms  Up  (3:36) 
Producers:  Nicke/back.  Joey 
Moi 

Writers:  C.  Kroeger. 
M  Kroeger.  J.  Moi 
Publishers:  various 
Roadrunner/RRP 
Nickelback  returns  with  guns 
blazing  on  "Bottoms  Up."  the 
first  single  from  its  forthcom- 
ing seventh  album.  Here  and 
Now.  and  a  surprising  return  to 
the  bawdy  arena  rock  of 2006 
single  "Rockstar "  The  veteran 
group  would  be  excused  for 
slipping  into  more  reflective 
fare  (e.g..  "Photograph"),  but 
Chad  Kroeger  and  crew  offer 
crunchy  guitars,  heated  vo- 
cals and  the  most  masculine 
of  lyrical  conceits.  "This  is 
what  it's  all  about,  no  one  can 
slow  us  down/We  ain't  gonna 
stop  until  the  clock  runs  out. 


T.I.  FEATURING 
BIG  K.R.l.T. 
"I'm  Flexin'"  (3:06) 

Producer  Big  K.Ri.l 
Writers:  C  Hams,  J.  Scott 
Publishers:  various 

A{l,^ntic/Gr.-)nd  Hwitf^ 
Comebacks  aren't  easy— 
especially  when  it's  an  art- 
ist's second  try  in  less  than 
two  years.  But  that's  exactly 
the  position  T.I.  finds  himself 
in  with  the  release  of  his 
first  song  after  his  second 
consecutive  prison  stmt. 
Last  year.  T.I.P.  treated  fans 
to  the  hom-heavy  banger 
"I'm  Back";  this  time  around, 
with  "I'm  Flexin',"  the  rapper 
is  out  to  remind  fans  that  he's  not  just  home,  but  still  King  of  the  South,  Over  a  beat  from 
rapper/producer  Big  K.R.l.T,  that  features  plunking  pianos,  wailing  guitars  and  crisp  claps, 
T.I,  hypnotizes  on  the  mic,  his  voice  at  once  bouncing  with  chewed-gum  elasticity.  He  hardly 
allows  listeners  to  soak  in  lines  like,  "My  top  is  down  and  my  pockets  fat  and  my  diamonds 
clearer  than  HD."  or  "My  position  vacant,  my  crown  await  me.  my  throne  is  empty.  I  own  that." 
but  it's  cool.  They'll  be  hitting  Ifie  rewind  button  anyway.— JS 


Bottomsup!  "  Kroeger  growls. 
Aside  from  a  nifty  solo  by  gui- 
tarist Mike  Kroeger.  "Bottoms 
Up"  IS  amazingly  monolithic: 


TAIO  CRUZ 
FEATURING 
FLO  RIDA 

Hangover  (4:04) 
Producers:  Lukasz  "Or 
Luke  '  Gottwald.  Cirkut 
Writ«rs:  T  Cruz. 
L.  Gottwald.  H.  Walter 
Publishers:  various 
Mercury/IDJMG 

Tak)  Cruz's  latest  single,  "Hangover."  featuring  Fto  Rida.  has  the 
same  dub  sour>d  as  Britney  Spears'  "Til  the  Worid  Ends"  and 
a  similar  lyrkuil  concept  as  Katy  Perry's  party-without-regrel 
anthem  "Last  Friday  Night  (T.G.I. F.)."  That's  not  surprising, 
since  Dr.  Luke  produced  all  three  tracks:  The  studio  whiz  con- 
tinues to  focus  on  the  comblrwtion  of  dancing  and  heavy  drink- 


The  verses  bleed  into  the  cho- 
ruses undetected,  and  the 
hard-hitting  tone  never  wa- 
vers. "Bottoms  Up"  is  a  nice 
head-banger,  but  lacks  the 
slick  melodies  of  the  group's 
past  hits  — JZ. 


DANCE/ELECTRONICA 


JUSTICE 

Audio,  Video,  Disco  <3:45} 
Producer  Justice 
Writer:  Justice 
Publishers:  Headt>angers 
Publishing/Because  Editions 
Elektra/WEA 

They're  French,  use  crosses  in 
their  artwork  and  are  pretty 
much  peerless  when  it  comes 
to  forward-thmkmg  dance 
music.Andwith  "Audio,  Video, 
Disco,  "  the  title  track  from  Jus- 
tice's upcoming  sophomore 


full-length,  duo  Gaspard  Auge 
and  Xavier  de  Rosnay  have 
jettisoned  their  competition 
with  a  full-on  masterstroke. 
In  fact,  labeling  this  expansive 
sensory  feast  as  "electronic"  is 
insulting— this  is  a  full-blown 
21st-century  electro-rock 
symphony  built  around  a 
simple  chorus  and  itchy  beat. 
"Audio.  Video,  Disco"  opens 
with  a  brief  calm,  with  only  a 
blaring  synth  progression  and 
the  thud  of  a  programmed 
bass  drum.  The  minimalist 
tension  quickly  turns  majestic, 
as  churning  guitars,  electric 
piano  plinks  and  harmonies 
sprout.  When  the  massive 
drum-kit  crunch  kicks  in  half- 
way through,  ifs  the  sort  of 
sonic  miracle  that  comes  along 
not  often  enough.— ffff 


ing  as  an  enigmatic  pop  sir>ger  brags  about  his  or  her  exploits. 
After  offering  straightforward  themes  on  "Break  Your  Heart" 
and  "Dynamite,"  Cruz  returns  v^th  lyrical  gems  like  "I  got  a  little 
bit  wasted/I  got  a  little  shitfaced-ed,"  while  Luke's  intoxicatir>g 
dance  beat  gamely  supports  the  singer.  The  listener  may  need 
three  or  four  listens  to  latch  onto  the  melody,  but  "Hangover" 
will  likely  become  a  fall  anthem  for  college  parties  and  dance 
dubfiallw.-M£> 


EDITEb  BY  MITCHELL  PETERS 
(ALBUMS)  ANP  JASON 
LIPSHUTZ  (SINGLES) 

CONTRrSUTORS:  Jon  Blistein. 
Maggie  Doherty.  Gary  Graff. 
Jason  Lipshutz.  Gail  Mitchell, 
Ctuis  Payne,  Deborah  Evans 
Price.  Ryan  Reed,  Miksel  Wood 


All  albums  commercially  avail- 
able in  the  United  States  are  eli- 
gible. Send  album  review  copies 
to  Mitchell  Peters  at  Billboard. 
5700  Wilshire  Blvd.,  Suite  500. 
Los  Angeles,  CA  90036  and 
singles  review  copies  to  Jason 
Lipshutz  at  Billboard.  770 
Broadway,  Seventti  Floor.  New 
York.  NY  10003.  or  to  the  writers 
m  itie  appropriate  tKjreaus 
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IDOL  WORSHIP 

Scotty  McCreery  becomes  only  the  third  'American  Idol' 
champ  to  debut  at  No.  1  with  first  album 


This  week,  "American  Idol"  winner  Scott  Mc- 
Creery joins  an  elite  club.  He  becomes  just  the 
third "  Idol "  clia  rnp  to  see  h  is  debut  studio  album 
bow  at  No.  1  on  the  Billboard  200. 

McCreery's  Clear  As  Day  zooms  straight  into 
the  penthouse  on  the  tally  (see  Over  the  Coun- 
ter, page  41)  marking  the  first  "idor  winner  to 
arrive  at  No.  I  with  a  first  album  since  Ruben 
Studdard  in  2003.  Fellow  victors  Carrie  Under- 
wood (2005)  and  Taylor  Hicks  (2006)  came  close 
with  their  first  albums — both  started  at  No.  2. 

Underwood  eventually  made  it:  Her  next  two 
albums  both  arrived  at  No.  1.  Hicks,  on  the  other 
hand,  has  only  visited  the  chart  once  more,  with 


the  independently  released  The  Distance  'm  2009. 
which  debuted  and  peaked  at  No.  58. 

The  last  two  "Idol"  winners.  Lee  DeWyze 
and  Kris  Allen,  both  missed  the  top  10  with 
their  first  albums — a  bit  stunning,  consider- 
ing the  series*  first  seven  champs  all  bowed  in 
the  top  10. 

While  Allen's  self-titled  debut  spent  only 
18  weeks  on  the  list,  runner-up  Adam  Lam- 
bert found  greater  success  on  the  tally.  His  For 
Your  Entertainment  set  started  at  No.  3  with 
198.000  units  and  has  sold  827.000  total,  ac- 
cording 10  Nielsen  SoundScan. 

—Keith  Caulfield 


BY  DEBORAH  EVANS  PRICE 


Triumphant  Return  ! 


VaShawn  Mitchell's  debut  album  gets  the  deluxe  treatment 
with  two  new  songs  plus  a  DVD 


VaShawn  Mitchell  Is  riding  an  undeni- 
able hot  streak.  The  Chicago  native 
is  nominated  for  11  Stellar  Awards 
after  watching  his  breakout  hit,  "Nobody 
Greater,"  top  Billboard's  Gospel  Songs 
chart  for  nine  weeks.  Now  as  the  song  gains 
traction  at  adult  R&B  radio.  EMI  Gospel  has 
dropped  a  deluxe  edition  of  Mitchell's  2010 
album  Triumphant. 

Released  Oct.  11,  Triumphant— The  De- 
luxe Edition  comes  packaged  with  two  new 
songs  plus  a  DVD  featuring  more  than  60 
minutes  of  performance,  concept  and  in- 
terview footage.  Predecessor  Triumphant, 
Mitchell's  debut  set  for  EMI  Gospel,  bowed 
at  No.  2  on  the  Gospel  Albums  chart  last 
August.  It  has  sold  110,000  units,  accord- 
ing to  Nielsen  SoundScan. 

"We  wanted  VaShawn's  fans  to  have  ac- 
cess to  video  content  from  the  Triumphant 
project  that  wasn't  available  when  we  re- 
leased the  album."  EMI  Gospel  VP/GM  Larry 
Blackwell  says.  "The  DVD  contains  six  full- 
length  videos  including  a  live  performance 
and  conceptual  video  of  'Nobody  Greater.' 
Aggressively  pricing  the  DVD  bundled  with 
the  CD  plus  two  new  songs  made  sense 
during  the  holidays."  The  CD/DVD  package 
is  being  priced  at  $13.98— the  same  as  the 
original  album's  list  price. 

EMI  Gospel  has  previously  released  de- 
luxe and/or  limited-edition  sets  of  projects 
by  Donald  Lawrence  &  the  Tri-City  Singers, 
the  Clark  Sisters  and  Smokie  Norful.  "For 
the  most  part  they've  all  performed  up  to 
expectations,  ranging  anywhere  between 
10,000  to  more  than  200,000  units  sold." 
Blackwell  says.  "To  me,  certain  key  compo- 
nents need  to  be  in  place— timing,  right  art- 
ist, right  content,  right  price— to  release  a 
deluxe  edition." 

Based  on  the  success  of  "Nobody 
Greater"  Mitchell  looks  like  a  strong  can- 
didate for  a  robust-selling  deluxe  edition. 
"'Nobody  Greater'  is  one  of  those  classic 
songs  whose  message  lyrically  is  simple, 
strikes  a  nerve  with  the  listener  and  is  per- 


formed passionately."  Blackwell  says  of  the 
song.  "And  it  doesn't  hurt  that  hundreds  of 
churches  across  the  country  have  decided 
to  perform  it  weekly  in  their  services." 

For  Mitchell,  "Nobody  Greater"  says 
"something  that  people  need  right  now. 
both  for  those  who  are  in  church  and  those 
who  are  not  in  church.  Everyone  is  strug- 
gling with  the  economy  and  what  they  are 
going  through  financially.  So  people  need 
to  know  that  they  have  a  source  to  depend 
on  and  that  is  God.  There  is  nobody  greater 
than  him." 

It's  only  natural  that  Mitchell  would  de- 
liver music  that  strikes  a  chord  with  church 
congregations.  As  a  teen,  he  was  assistant 
music  director  at  St.  Mark  Baptist  Church  in 
Chicago.  For  almost  a  decade,  he  served  at 
Bishop  Larry  D.  Trotter's  Sweet  Holy  Spirit 
Church,  becoming  the  youngest  minister 
of  music  m  the  church's  history,  "l  started 
writing,  recording  and  producing  for  my 
church  choir,"  says  Mitchell,  whose  song- 
writing  prowess  has  also  earned  him  songs 
recorded  by  such  gospel  notables  as  Norful 
and  Vanessa  Bell-Armstrong.  He  was  also 
featured  on  GMWA  Mass  Choir's  "Only  a 
Test,"  a  No.  8  hit  on  the  Gospel  Songs  tally 
in  2005. 

Mitchell  has  been  serving  as  minister  of 
worship  at  Higher  Living  Christian  Church 
in  Atlanta  since  2007.  "As  of  right  now  I'm 
staying  in  my  position."  he  says.  "I  try  my 
best  to  get  back  on  Sunday  mornings  as 
much  as  I  can,  although  it's  getting  harder 
and  harder.  I  have  a  great  staff  that  allows 
me  to  look  good  even  when  I'm  gone." 

"Chasing  After  You"  is  the  new  single 
being  worked  from  Triumphant.  In  the 
meantime,  Mitchell  has  already  started 
prepping  a  sophomore  album  tentatively 
slated  for  fall  2012.  "I'm  writing  and  just  try- 
ing to  hear  the  next  sound,"  he  says.  "I  want 
to  follow  up  correctly  with  the  next  project. 
But  I  believe  it's  going  to  be  just  another 
level  of  praise  and  worship,  another  level  of 
exciting  and  fresh  sounds."  *  * 


'AMERICAN  IDOL'  WINNERS"  DEBUTS  ON  THE  BILLBOARD  200 


Detail  Date 

DetwI/PeakPosilini 
OnHieNllKuidJOO 

ArtisI 

SoundScin  Sales 

5/3/03 

No.1 

Kelly  Clarkson 

"Thankful" 

297.000 

12/11/04 

No.  8 

Fantnsin 

"Free  Yourself" 

240.000 

12/3/05 

Na2 

Carrie  Undtfwood 

^Some  Heart*" 

12/30/06 

No,  2 

Taylor  Hick? 

"Taylor  Hicks" 

298.000 

12/8/07 

No.  10 

Jordin  Sparks 

*Jordbi  Sparks'* 

119.0<^| 

12/6/08 

No.  3 

David  Cook 

"David  Cook  ' 

280.000 

12/5/09 

No.11 

12/4/10 

No.  19 

Lee  DeWyze 

"Live  It  Up" 

39,000 

10/22/11 

Nal 

Seotty  McCreery 

"Cfear  AsDay" 

Daylong  marathon: 
THE  FLAMING  LIPS 
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BY  GARY  TRUST 


Freshman 
Class 

Hunter  Hayes  is  latest 
member  of  next-gen 
upstarts— including  Taylor 
Swift  and  Scotty  McCreery— 
ready  to  leave  his  mark 

Releasing  a  debut  album  at  20  years  old  might 
seem  premature  for  many  artists.  But  for 
Hunter  Hayes,  that  particular  achievement 
is  perhaps  overdue. 

A  quick  glance  at  Hayes*  previous  accomplishments 
explains  why.  The  Beaux  Bridge.  La.,  native  relocated 
to  Music  City  two  years  agoand  quickly  signed  a  song- 
writing  deal  with  Universal  Music  Publishing  Group. 
He  opened  for  Taylor  Swift  on  her  Speak  Noivtourthis 
year.  He  has  co-written  songs  for  Rascal  Flatts  and 
Montgomery  Gentry.  And  he  contributed  a  cover  of 
"Almost  Paradise"  (a  No.  7  Billboard  Hot  100  hit  for 
Mike  Reno  and  Ann  Wilson  in  1984),  with  Victoria 
Justice,  for  the  soundtrack  to  "  Footloose."  the  remake 
of  the  1984  blockbuster  due  out  Oct.  14. 

Three  days  earlier.  Atlantic  Records  released  Hayes' 
self-tit  led  debut  set.  It's  the  first  country  release  issued 
bya  major  label  featuring  an  artist  playing  every  note 
and  singingevery  part  (Billboard  Country  Update.  Oct. 
10).  Leading  thechargeis  first  single"Storm  Warning." 
It's  bulletedat  No.  24  tliis  week  on  Hot  Country  Songs. 

In  support  ofhis  debut  album,  Hayes  launched  his 
first  headlining  tour  on  Oct.  8,  with  several  stops  on 
the  15-date  Most  Wanted  tour  marking  a  return  to 
markets  where  he  opened  for  Swift.  The  jaunt  includes 
visits  to  Pittsbui^h,  Detroit,  Chicago  and  Nashville. 

Hayes*  music  career  was  born  not  long  after  he  was. 
By  the  time  he  was  2,  Hayes  remembers  "picking  up 
everything  and  making  an  instrument  out  of  it.  My 
grandmother  gave  me  a  toy  accordion  for  my  second 
birthday,  and  1  immediately  began  picking  up  Cajun 
songs  by  ear  from  the  radio."  At  age  4  Hayes  found 


himself  singing  "lambalaya"  with  Hank  Williams 
jr.  in  front  of 200.000  people;  at  6  he  appeared  with 
Robert  Duvall  (who  gave  him  his  first  guitar)  in  the 
film  "The  Apostle."  Hayes  has  also  performed  for 
President  Clinton. 

Calling  Rascal  Flalts'  recording  ofhis  co-written 
song  "Play"  a  miracle.  Hayes  says,  "A  lot  of  my  songs 
speak  heavily  to  my  influences:  you  can  hear  them. 
And  in  this  particular  song  you  hear  a  lot  of  Flatts.  I 
was  listening  to  a  lot  of  their  stuff  at  the  time  [I  wrote 
"  Play"].  I  wanted  it  for  my  record  but.  at  the  same  time. 
1  had  this  crazy  dream  that  they'd  listen  to  it  and  like 
it.  As  a  songwriter  that  had  just  moved  to  Nashville, 
1  was  really  writing  for  me.  But  it's  so  cool  to  get  an 
outside  cut.  That  was  one  of  my  dreams. 


Despitehis  impressive  list  of  achievements.  Hayes 
is  humble  about  the  numerous  goals  he's  slill  deter- 
mined to  fulfill. 

"  1  "m  20,  and  that's  intimidating.  I  feel  like  there's  a 
lot  to  prove — just  in  general — as  a  young  person  going 
into  any  job."  he  says.  "You've  got  a  lot  to  figure  out  at 
the  same  time,  so  there's  a  lot  of  pressure." 

In  the  meantime.  Hayes  finds  it  cool  that  he's  "part  of 
a  class  of  younger  country  artists."  like  Swift,  the  Band 
Perry.  Glorianaand  18-year-old  "American  Idol"  cham- 
pion Scotty  McCreery  (see  story,  opposite  page).  "I  love 
that  because  I 'm  finding  new  favorites  that  I  love  listen- 
ing to."  Hayes  adds.  "There  arc  a  lot  of  new  ideas,  a  lot 
of  experimentation . . .  .some  brandling  out.  some  new 
ground  to  cover.  I  lovethevibeofit.theenergy." 


BONING  UP 

Flaming  Lips  to  package 
a  24-hour  song  in  a 
human  skull 


The  Flaming  Lips  are  taking  perfomwnce 
and  packaging  to  a  whole  new  level.  First, 
the  band  is  planning  on  recording  a  24- 
hour  opus.  And  on  the  heels  of  using  toys 
and  head -shaped  gummy  bear  candy  as 
packaging,  the  Ups  are  graduating  by  plac- 
ing a  USB  drive  in  an  actual  human  skull. 

"Luckily,  I  live  In  a  city  with  a  skull-and- 
bones  place,"  Raming  Lips  leader  Wayne 
Coyne  says  of  hometown  Oklahoma  City. 
"Packaging  has  become  a  big  part  con- 
ceptually of  what  we're  doing.  Five  years 
ago  this  would  have  been  laughed  at . . . 
but  I  want  to  find  new  ways  for  us  to  re- 
lease music.  It's  not  for  everyone,  but  for 
us  It's  justifiable.  The  [24-hour]  song  Is 
about  death  and  the  never-ending  Insane 
struggle  with  not  being  able  to  turn  off  your 


mind.  It  will  be  a  unique  thing  to  behold." 

The  Lips  were  scheduled  to  enter  the 
studio  on  Oct.  12  to  begin  six  days  of  re- 
cording the  daylong  piece.  Coyne  pre- 
dicted they  would  work  on  it  four  hours  at 
a  time,  jamming  on  a  variety  of  musical  and 
lyrical  ideas. 

The  impetus  for  the  24-hour  song 
began  with  a  25-minute  piece  that  Flam- 
ing Lips  member  Steven  Drozd  created 
on  the  piano.  Drozd  played  it  during  a  Lips 
sound  check  and  Coyne  was  intrigued, 
suggesting  it  could  be  developed  further 
with  other  melodies,  tempos  and  levels 
of  intensity.  "It's  not  20  songs  strung  to- 
gether," Coyne  says. 

The  result  was  a  six-hour  song, 
"Found  a  Star  on  the  Ground."  It  resides 
on  a  USB  drive  Inside  the  Strobo  Trip,  an 
object  described  on  its  box  as  "a  light 
and  audlophase  Illusions  toy."  This  pack- 
age was  released  quietly  during  visits 
to  local  record  stores  and  at  show  mer- 
chandise booths  while  the  band  toured 
in  late  summer.  The  toy  is  also  a  fund- 


raiser for  two  Oklahoma  charities,  the 
Central  Oklahoma  Humane  Society  and 
the  Academy  of  Contemporary  Music  at 
the  University  of  Central  Oklahoma. 

"As  we  started  this,  it  passed  our  minds 
that  we  could  do  a  24-hour  song,"  Coyne 
says,  noting  that  such  artists  as  Brian  Eno 
have  created  longer  pieces  of  music.  "No 
reasonable  person  says,  'Let's  do  a  six- 
hour  song.'  And  if  we  went  into  this  with 
nothing,  I  don't  know  that  we'd  be  so  fear- 
less. But  when  you're  playing  music,  a  two- 
hour  jam  is  not  that  big  of  a  deal.  Once  I 
think  I  know  the  plot,  we'll  come  up  with 
music  to  connect  the  dots.  It  will  be  hellish 
and  exciting." 

One  decision  that's  already  been  made 
about  the  song  is  that  it  will  be  an  ex- 
tremely limited  edition  vwth  most  likely  no 
more  than  10  copies  being  released  Inside 
the  skutls.  The  expected  price  tag:  $5,000. 

And  although  the  opus  isn't  finished  yet, 
Coyne  has  a  release  date.  "MkJnight  on  Hal- 
loween." he  says.  "The  other  skie  of  life— it's 
all  tied  together."  ~PhH  Gallo 


CAPITALIZING 
ON  SUCCESS 

Things  keep 
improving  for  Five 
Finger  Death  Punch, 
thanks  to  a  career- 
minded  label/ 
management  team 

With  record  sales  slipping,  it's  be- 
coming more  difficult  for  many  artists 
to  sustain  past  success.  It  appears  just 
the  opposite  for  Los  Angeles  metal 
band  Five  Finger  Death  Punch. 

Prospect  Park— operating  as  a  man- 
agement/indie  label  combo— has 
made  the  band's  career  a  top  prior- 
ity. And  sales  and  chart  stats  reflect 
that  commitment.  Five  Finger  Death 
Punch's  last  album,  2009's  War  Is  the 
Answer,  has  sold  569.000  copies,  ac- 
cording to  Nielsen  SoundScan.  The 
group's  2007  debut,  The  Way  of  the 
Fist,  remains  a  consistent  seller  as  well 
at  508,000  units.  And  now  American 
Capitalist,  released  Oct.  11.  could  be 
cruising  to  a  top  three  debut  on  the 
Billboard  200  with  sales  projections 
of  80,000-100.000.  (.War  started  at 
No.  7  with  44.000.)  Propelling  sales  is 
lead  single  "Under  and  Over  It."  which 
jumps  6-4  on  the  Active  Rock  airplay 
chart  and  is  No.  22  on  Rock  Songs. 

"Labels  can  look  at  an  album  like 
a  movie  release,  where  they  pack  ev- 
erything and  front  load  up  until  the 
week  of  release,  says  manager  Mark 
Phillips  of  Prospect  Park.  "It  will  sput- 
ter out,  or  they'll  have  other  releases 
to  focus  on.  Our  goal  is  to  have  an 
album  and  work  it  to  its  full  potential." 

Noting  that  radio  took  a  big  leap 
of  faith  playing  a  heavy  track  like 
"Under,"  Phillips  adds.  "There  are  four 
more  tracks  I  think  could  be  singles." 
But  he  plans  to  keep  focus  on  the  cur- 
rent single  before  Introducing  a  new 
single  in  early  2012. 

To  kick-start  album  sales,  Prospect 
Park  partnered  with  Best  Buy  to  offer 
an  exclusive  album/T-shirt  bundle. 
On  iTunes,  digital  copies  include  an 
exclusive  bonus  track.  And  the  anthe- 
mic  "Back  for  More"  scored  Aa  spot 
in  EA  Sports'  best-selling  videogame 
"Madden  NFL  2012,"  introducing 
fans  to  a  second  new  track  before  the 
album  dropped. 

In  a  press  release  announcing  the 
album,  guitarist  Zoltan  Bathory  sums 
up  the  band's  appeal:  "People  listen 
to  different  bands  to  get  into  a  certain 
mood.  I  want  people  to  feel  like  fuck- 
ing lions  when  they  listen  to  this." 

—Chris  Payne 


Scaling  new  heights:  FIVE  ^ 
FINGER  DEATH  PUNCH 


Billboard  connect  with  the  music  industry's  most  important  decision  makers! 


MARKETPLACE 


REAL  ESTATE 


REAL  ESTATE 


By  Order  Of  Thm  Unhad  States  Bankruptcy  Court.  Southam  District  of  Florida.  Miami  Div 

Cflse-  No  T  M  7075-BKC-RAM  RE  Claudio  Eleazar  Osoric  &  Amaiilis  Wofan  Osrho 


15St.<    .0.  Miami  Bcacii  :  ;  2-Half  Bath.  Exquisite. 

Bayfroiii  Estjie  located  on  Exclusive.  CSuara-gated  Star  Island.  Spectacular 
Miami  Skyline  Views.  Minutes  to  South  Beach,  Easy  Access  to  Atlantic 
Ocean.    $10.5    Million    Minimum    Bid         2%    Broker  Participation. 


  ConUcr  us  to/  Banluvptcy  Court  BttkM  ffaquirwnwta 

THE  JILLS      FISHERAUCTI0N.COM  •  800.331.6620 


Coiawell  Bantff  R  E 


THEJILLS.COM  •  305.915.2556  fisher 


MUSIC 
MERCHANDISE 


BUY  DIRECT  AND  SAVE! 

While  other  people  are  raising  their  prices  v.e 
are  slashing  ours  CD's  LP  s.  Books,  Cassettes 
as  low  as  50  cents  Your  choice  from  (he  most 
extensive  listings  available 

For  fide  catalog  call  (609)  890-6000. 
Fax  (609)  890-0247  or  write 
Scorpio  Music,  Inc. 
P.O.Box  A  Trenton.  N.J.  08691-0020 
email:  5corpiomus@aol,com 


AUCTION 


Hiursday,  November  lotli 
@uam-Onsite 

2  Oceanfront  Miami,  Florida  Luxury  Homes 
Sold  ABSOLUTE,  No  Minimums,  No  Reserves 


Property  #1 :  1 25  Ft.  Oceanfront       Property  #2:  1 00  Ft.  Oceanfront 
So(c/fnd/v((/ua/ry 


lAtcated  on  the 
Atlantic  Ocean  in 

Rcatitiftil  Cinltloi 
Beach,  Miami  FloritUi 

2  OCEANFRONT  homes 
located  in  Golden  Beacli, 
Miami  wl\ere  the  oceanfront 
properties  include  large  pri- 
vate beaches  on  the  Atlantic 
Ocean  deeded  to  the  high  tide 
line.  Originally  listed  for 
$11. SM  &  $12.9M.  Minutes  to 
South  Beach,  Bal  Harbor,  Fort 
Lauderdale  and  International 
Airports  Two  brothers  down- 
sizing create  a  once  in  a  life- 
time opportunity^ 


Property  Tours: 

By  appointment  -  Please  call 
Neil  Saffer  ©561-305-5231 


3%  Broker  Participation 


fisherauction.com 
800.331.6620 


*^  FISHER 


L.imw-Fiaher  AUS3  ABlC»6|Sutii«lK>ali  icms  ol  salo 


HANS  EDLER 

Legendary  rock  'n  roll 

icon  from  Europe. 

#1  hit  song  "Black  Fender" 

Listen  to  it,  and  other 

Edier  hits,  at  iTunes, 

Amazon,  YouTube  etc. 

For  more  info: 

www.hansedier.com 

SONGS  FOR  SALE 


TAP  INTO  THE  PUBLIC'S  FRUSTRATION 
ABOUT  WALL  STREET  AND  POLITICS 
Check  out  two  songs  called  "BIG  BUCKS" 
and  "RUN  FOR  OFFICE."  Both  songs  have 
received  some  airplay.  Both  are  available 
for  publishing  deals. 
Listen  to  free  clips  at 
www.barrows.com/muslc.html 
For  Business  Inquiries,  Contact 
Robert  Barrows  at  R.M.  Barrows 
Advertising,  650-344-1951 
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'American  Idol'  Stages  A  Country  Comeback 


Roger  Willtami,  wtio  disd  Oct. 
9  at  th»  age  of  87,  app«an  on  a 
ftlllboard  cFiart  for  th«  first  time 
since  1977  as  "Autumn  Leaves" 
•nters  New  Age  Digital  Songs 
at  No.  9  (see  page  47).  The 
Instrumental  topped  the  pre-tlot 
KO  Best  Sellers  in  Stores  chart 
for  four  weeks  In  1955. 


I    Rkh»rd  Marx,  who  penned 
'  all  three  of  hit  Billbovd  Hoi  100 
tfto.  H  ("Hold  On  to  the  Nlghts," 
m^lined,"  "Right 
I  now  claims  his  third  No.  1  on  Hot 

Country  Songs  as  a  writer,  as  Keith 
.  Urtwt's "Long  Hot  Summer"  rises 
Mam  elso  co-wrote  the  No. 

1c  "Better  Life"  (for  Urt»n)  and 
..KMiny  Rog«rt'  "Crazy;" 


"American  idol"  is  back. 

With  the  arrival  of  the  show's  latest 
winner.  Scotty  McCreery.  at  the  top  of 
the  Billboard  200  this  week,  he  breaks  a 
woefu!  streak  of  subpar  performances 
from  the  series'  recent  winners. 

Clear  As  Day.  McCreer)''s  first  studio 
set.  arrives  with  197.000  sold,  accord- 
ing to  Nielsen  SoundScan.  He's  the 
first  country  act  to  debut  at  No.  1  with 
his  first  studio  album,  and  at  18  years 
old ,  the  youngest  man  to  open  at  the  top 
of  the  chart  with  his  debut  release. 


Over  The 
Counter 


t  W»tihhal9h0iN0.1on 
'the  Contemporary  Jazx 
Albums  chart  thts  week— Gu/tar 

I^a/i— Oeorge  Benson  matcttes 
Pourplay  for  the  second-most 
Chart>toppers  In  the  tally's  24- 
year  history.  Only  Kenny  G,  with 
'  14  No.  Is,  has  more.  On  the 
j  Billboard  200.  Cufra/- Man  arrivet 
Lm  No.  109  (4,000  units  according 
rto  Nielsen  SoundScan].  It's 
Benson's  25th  charting  album. 


Previously,  the  youngest  male  to 
bow  at  No.  1  with  his  premiere  album 
was  Omarion.  who  was  20  when  O 
started  at  No.  1  in  2005. 

Surprisingly.  McCreery,  who 
turned  18  on  Oct.  9.  is  also  the  first 
"Idol"  winner  since  2003  to  hit  No.  1 
with  his  first  studio  set. 

Rub«n  Studdard  was  the  last 
"  Idol"  champ  to  start  his  career  with  a 


No.  1  album,  when  his  SoHl/wi entered 
the  Dec.  27.  2003,  tally  with  417,000 
sold,  Kelly  Clarkson,  the  first  "Idol" 
champ,  also  bowed  at  No.  1,  with 
Thankful  on  May  3.  2003  (297.000). 
Further.  Clear  As  Day  owns  the  big- 
gest debut  sales  week 
of  any  "Idol"  winner's 
first  album  since  2008. 
when  David  Cook's 
self-titled  set  started 
with  280.000  at  No.  3 
(see  story,  page  38). 

McCreery  easily  beats 
the  arrivals  of  the  last 
two "  idol"  winners,  pop- 
rock-dudes-with-guitars 
Lee  DeWyze  and  Kris  Alien.  Allen  s 
self-titled  2009  debut  launched  with 
80.000  (No.  1 1).  and  in  2010.  DcWyze's 
Live  It  Up  bowed  on  the  list  ai  No.  19 
with  39.000. 

In  fact,  after  jusl  one  week,  McCre- 
ery's  Cl^or  As  Dayhas  sold  more  than 
Live  It  Up  has  moved  in  its  nearly  11 
months  of  release  (146.000).  If  Mc- 
Creery can  keepup  the  pace,  he  could 
trump  Allen's  debut,  which  has 
moved  329.000. 

SOUTHERN  COUNTRY:  This  year 
marked  the  first  time  the  top  two  fin- 
ishers on  "American  Idol"  were  both 
country  acts.  Next  week,  runner-up 
Lauren  Aiaina  will  likely  arrive  in  the 
top  10  with  her  debut,  Wildflower. 

Previous  to  2011.  the  only  "idol' 
winner  to  go  on  to  have  a  country 


career  was  2005  victor  Carrie  Un- 
derwood, who  has  also  become  the 
biggest-selling  "Idol"  contestant. 
She  has  shifted  12.4  million  albums 
in  the  United  States,  according  to 
Nielsen  SoundScan.  The  second- 
biggest  "Idol"  winner 
is  Kelly  Clarkson.  with 
10.7  million  sold. 

In  the  )une  11  issue, 
we  noted  how  McCre- 
ery's  introductory  sin- 
gle. "I  Love  You  This 
Big,"  got  off  to  a  fast  start 
with  171,000  down- 
loads— the  best  debut 
sales  week  for  an  "Idol" 
winner  s  first  single  since  David 
Cook's  "The  Time  of  My  Life"  started 
with  236,000  in  2008.  Obviously,  Mc- 
Creery's  single  sales  were  a  sign  of 
greater  things  to  come. 

The  fact  thai  McCreery  hails  from 
the  South  (North  Carolina)  isn't  lost 
on  us,  either.  Of  the  10  "Idol"  winners, 
seven  are  from  the  region — including 
Oklahoman  Underwood.  Only  Jor- 
din  Sparks  (Arizona).  Cook  (born  in 
Texas,  raised  in  Missouri)  and  Lee 
DeWyze  (Illinois)  hail  from  outside 
the  South. 

In  a  perfect  scenario.  McCreery 
could  turn  into  the  male  version  of 
Underwood,  but  it's  too  early  to  tell 
where  his  career  will  take  him.  While 
former  "Idol'  judge  Simon  Cowell 
was  right  about  Underwood  when 
he  said — while  she  was  still  a  contes- 


tant— she  would  "sell  more  records 
than  any  other  previous  'Idol'  win- 
ner." did  anyone  ever  think  Under- 
wood would  be  this  big?  Since  win- 
ning "Idol,"  she's  notched  11  No.  Is  on 
Hot  Country  Songs  and  three  on  Top 
Country  Albums.  Underwood — like 
Clarkson — is  the  standard-bearer  for 
the  kind  of  superstar  that  "Idol"  has 
always  sought. 

With  Fox's  "X  Factor"  due  to  crown 
its  first  winner  in  December,  McCrc- 
ery's  No.  1  arrival  couldn't  have  come 
at  a  better  time. 

EARLY  ARRIVAL:  Scotty  McCre- 
ery's  Clear  As  Day  is  the  first  "Ameri- 
can Idol"  winner's  album  to  hit  retail 
earlier  than  November  since  Kelly 
Ciarkson's  debut  bowed  in  April  2003. 
That's  the  odd  one  out  though,  as  the 
first  season  of  "idol"  ran  from  lune 
through  September  2002.  unlike  every 
subsequent  season,  which  has  aired 
from  january  to  May.  Since  the  second 
season,  each  winner'salbum.  until  Mc- 
Creery's,  bowed  in  either  late  Novem- 
ber or  mid-December,  profiting  from 
the  holiday  shopping  season. 

McCreery's  speedy  delivery  isn't 
that  surprising.  When  the  new  Simon 
Cowell-less  "Idol"  premiered,  with  In- 
terscopc  Geffen  A&M  and  Universal 
as  the  new  home  for  "Idol"  winners 
and  their  albums,  the  powers  that 
be  promised  a  faster  turnaround  be- 
tween a  winner's  coronation  and  his 
or  her  first  release.  • 


Market  Watch  A  Weekly  National  Music  Sales  Report 
Weekly  Unit  Sales  Year-To-Date 
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DIGITAL  TRACKS  SALES 

SALES  BY  ALBUM  FORMAT 
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CHART 
BEAT 

>>  Erasure  celebrates  more  then 
25  years  of  charting  on  Darvce 
Club  Song».a»  "When  I  Start  (TO  , 
Break  It  All  Down)"  bows  at  No, 
44.  The  duo-Andy  Belt  and  Vincej 
Clarke-firil  arrived  with  the  No, 
6-peaking  "Who  Needs  Love  Like 
ThafV'Heavenly  Action"  in  the 
Feb.  IS,  198S,  luue.  The  new  SOng, 
introduces  Erasure's  14th  studio 
album,  Tomorrt»¥-t  WorM,  due  to  ; 
appear  on  next  week's  charu. 

» Another  venerable  duo. 
Indigo  Girls  (Amy  Ray  and  Emily 
Sailers),  likewise  demonstrates 
Its  staying  power,  as  Beauty 
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CALAMITY  SONG 


HOW  COME  YOU  NEVER  GO  THERE 


MIGHT 
MAYHEM 


SHE  WALKS  IN  SO  MANY  WAYS 
HEART  ON  FIRE 


II  .n  won. rAPiTOti 
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MAOt  IN  AMERICA 

■■ r-HHvES 
GOD  GAVE  MEYOU 


I  HERE  EORA  GOODTME 

■  ■■"■■■I"'  mnBSTHwiinniflNl 
TAKE  A  BACK  ROAD 


Artist  : 

IMPnNiaNtMURfPWMOIHmiABEl    8  1 

KaMt  Urban 
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CRAZV  GIRL 


JUST  FISHIN 
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DjivKt  Nnil 


KEEP  ME  IN  MIND 


DRINK  IN  MV  HAND 

■  I  '..ILL 

COST  OF  LIVIN 
I  GOT  NOTHIN  " 
ALL  VOUR  LIFE 
FISH 
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BILLY  CURRINGTON 

BLAKE  SHELTON      Lo«led:rhe  Best  Of  Slake  Shef. 
JOSH  TURNER 
RONNIE  DUNN 
KEITH  URBAN 
DARIUS  RUCKER 
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HAUGONnMUSS  a  UlflON  STATION    Paper  Airplane 
HDUNDEB  S1««S-  CONCORD  . 


STEVE  MARTWJ  AND  TH  E  STEff  CAKYOH  RAMGBB  f4ire  S.rfl  Aier 
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WILLIAMS  RETURNS 


Opciiintiwilh  lO.OOOcupK-sat  No. 
II  on  Top  Country  Albums  (No. 
42  on  the  Billboard  200),  The  loul 
Notebooks  of  Hank  WUHams  is  the 
commercial  fuiflllment  of  a  dozen 
pariiallyftnisheti  songs  by  the  col- 
»-  .« H  lection's  namesake  when  he  died 
on  New  Year's  Day  in  1953.  Spearheaded  by  Williams'  ad- 
mirer Bob  Dylan  and  the  Country  Music  Hall  of  Fame,  the 
songs  were  completed  and  recorded  by  a  diverse  group  of 
artists  including  Dylan.  Merle  Haggard,  (ack  White.  Alan 
[ackson  and  Norah  |ones.  Williams  is  a  member  of  the 
tounlry  and  rock'n'roll  halls  of  fame.        — Wade  Jessen 
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Billboard. 
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BDS  Scnji<JS<.an 

SIftas  P  pem  Ml  Mghol-dyfttig  Id  M 
ftp  UB/I^Hi*  MtaK  as  tehr  0/ 
(craBiw^  bom  at  No.  S  •Hin^, 

according  to  NMsoi  SoumSon.  The 
rapper's  best  prior  showing  was  wfUi  Super 
6»ngsttf  (iitrdonitiwy  Statleawt).  wttkh 
(Mated  and  peaked  at  Ho.  7  in  20GT. 
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Ritardo  Artona  debuts  his  1 3th  studio  set.  Independiente.  at  No.  1  on  Top 
Latin  Albums  and  Latin  Pop  Albums,  selling  7.000  copies,  according 
to  Nielsen  SoundScan.  Its  release  seemed  to  prompt  increased  airplay 
t  or  first  single '  El  Amor."  which  rises  9- 1  on  Hot  Latin  Songs — his  first 
Lliart-topper  since  2O02's  "El  Problema."  The  new  song  earned  a  51% 
increase  in  audierKe  (10.2  million,  up  from  6.8  million),  landing  Arjona 
his  first  No.  1  on  Tropical  Airplay.  — Karinah  Santiago 


54   I  Go  to  www.blllboard.biz  for  complete  chart  data 


Data  for  week  of  OCTOBER  22,  2011 


Billboard. 


O  JAPAN 


BILLBOARD  JAPAN  HOT  10O 


If 

ii 

IHIELSlIt  MUnSCUl 

'MTEHHATIOfftALl             OCTOIOt  tt.  1911 

Ii 

eg  lHAIISHIH:'S0UHOtCltN 

3se  It^Ut'^lAtntCHi         OCfOKII  72. 1011 

i! 

tlffOIA  COHTROt.)           DCTQSf H  Ifill 

Iff: 

i 

:  imtmcML 

ii 

INIELIIN  lOUNUICAll 

tHF^RHATlCINAlj            OCTMER  21  till 

1 

WE  FOUND  LOVE 

HIHAHH*  FMI  CaiVIN  HJWBIS  SHP 

1 

,c    OMO«0*SENAKUIiARU  SOHOHl  HMie 

"     tJXl  NUMBER  .11. 

ABENTEUER 

1 

1 

THE  AWAKENING 

MMES  WORRSDH  .^L«h: 

1 

3 

SOMEONE  UKE  YOU 

AO[lE  ' ' 

2 

1 

MOVI  S  LIKE  JAQODI 

H.iKii'm  tLti  CMMTMMaUMMH'.'.  ' '. 

ft 

^  GREEN  ALIVE 

z 

,  MTVUMUJOOSItUIEJUSOeiHOTaaUNIC 

'» ' 

31 

'  i 

t 

WE  FOUND  LOVE 

I".  tiAhIA  r '  I  tlVlh  MRHt  SRP 

3 

1  ur,-.  PEOPLE  (WHATTm  F"K!J 

3 

^     BO  PEEP  BO  PEEP 

3 

,     WIR  SIND  AM  LEBER 
'    Roumou  ^si 

3 

NIW 

,  SINNERS  NEVER  BLEEP 

3 

ELLE  ME  DIT 

4 

13 

SEXY  AND  1  KNOW  IT 

«    IF  1  HAD  A  QUN... 

noa  uluwm  hwh  rinM  wvi  sonv 

4 

MM  CANT  STAND  THE  SILENCE 

RE*  flABVFf  UNVIBSUL  { 

,  OWN  THE  NIGHT 

'  uunr  unEiEUiHi  CAPiioi  HAStnrLE 

4 

4 

MOVES  LIKE  JAGGER 

5 

1  WON  T  Ltl  YOU  GO 
J*M(S  MOtmiSON  ISLAMD 

s 

JOSHIRVOKU  PARADISE 

Si.ifiR  litP.S  AVri-J-MOflE 

S 

.f,    WENNWORIt  M£INe  SPfUCHE VHABC 

5 

3 

ED  SH(iRAN  A' 

5 

5 

RAIN  OVER  ME 

nrnjiiii  "/..I,  sJC(H»>',ii  ...itaucwues 

6 

9 

SOMEONE  UK£  YOU 

i-  e 

2     RISING  SUN 

a 

METALS  j 

~"  ftisi  ■  ! 

h 

2 

VELOCIRAPTORI 

e 

6 

GOOD  FEELINO 

7 

RE 

JAR  OF  HEARTS 

THnstUU  PEWU  AILAMTIC 

7 

GOLDEN  AGE 

BtFTECHtlNTA.H 

7 

,     NOTHING  BUT  THE  BEAT 

'    uwD  eum*  WHAT  *  V  1  '  .  :i 

7 

NEW 

,  EVERY  KINGDOM 
KM  NOWMD  ISLAND 

7 

GOT  2  LUV  U 

SEAN  PAUL  n  ALEntJMIMVP 

8 

WITHOUT  YOU 

lAVID  CUCm  fCAt  USHCII  HHU  A  llK)-j'C 

!• 

»    BIRD  1 

)  JMITt  tUtMU  WkftNIR  I 

iHI^  HAND  AUPS  HERZ 

•AirttnutHm  SFAi/EN .  1  ■■ 

a 

10 

□00-W0P5  a  HOOUQANft 

W'MO  WABi  '  :  I  ■  ■  'lA 

e 

10 

SET  HRb  TO  THE  RAIN 

UXLE 

9 

WHAT  MAKES  YOU  SCAUTtFUL 

am  OMFCiiOM  1 

e 

TABIBITO  IN  THE  DARK 

HJSf  B»LI  IE«P.  ■  " 

9 

,-,  21 

'■■  'ififXL 

9 

HE 

DUETS  II 

T;tS'  rEXMFn  RI'M  '  r.  IrMBU 

9 

WITHOUT  YOU 

r  i.'  ■!  r  iF-ri  f  jSHtB  tVHAt  A  Ml'SIC 

10 

3 

IRIS 

COO  000  (Mill  WARNER  BROS 

,10 

„    Al  WO  KURAE 
**    lUfWlV  WAfiNtfl 

10 

I'M  WITH  YOU 
"  R£DlttTDIIUnrfCnw*RN(RBflOS 

10 

7 

NOTHING  BUT  THE  BEAT 

Mm  GUETTA  WHAT  A  MU^'^  '.'^blH 

10 

RE 

ROLLING  IN  THE  DEEP 
AML£  XL 

O CANADA 


si 


ii 


HlElSFN  SOUNOtCANI    OCrOlfR  ».  H11 


3    NEW  ; 

■ 


CAPITOL  MSHMiHb 


MEIGHBORHOOOS 


|<>  BRAZIL 

f 

i 

(AKHjIKlSni             OCTMEN  t.  nit 

1 

1 

AGAPE  MUSICAL 

MAACEIO  HOU)  SONV  MUSIC 

2 

? 

PAULA      RNANDES  AO  VIVO 

-HJIA  tlKNANWi  .1'. 

3 

MUSICAS  PARA  CHURRA5CO  VOL.  1 

Sf'JjOMW  UHlVin&M 

4 

TEENAGE  DREAM 
•  «n  PEHUT  CAWIOl 

21 

NninjtauiMu 

1  MUBLML 

1 

1 

OST  NO  RrTHO  {CO/DVD) 

{  VMIIKIS  umm  WALT  niSMEV 

I'M  WITH  YOU 
{  RED  HDI  CHILI  PfPPEM  MAflNER  IHOS 

0 

PODER  OA  CRtACAO 
SK'-^n  MCUEM  IMI 

J. 

EXTRAOROINARIO  AMOR  OE  DEUS 
AIME  UHHOC  MC 

1  Q  MEXICO 

1  AICKH.AV 

THIS  1 

WEEK  1 

iHIELtEH  USI                DCTOHR  II  IBM 

1 

OE  Ml 

:  (MKA  SONV  MUSIC 

Z 

Hiw 

rr  OF  JO  EN  IIBERTAO 

HA-ASM  -JA-i  UUEIC 

S 

2 

LAST  FRIDAY  NIGHT  (T-G-l-F-> 

lAn  WHfti  CAPirOL 

GIVE  ME  EVERVTHINQ 

■ 

3 

PARTY  ROCK  ANTHEM 
imoRVmNCCKMl  :AHOe(mHEEM«tSDaFE 

BASTA  VA 

.»M  twm  n  HUCO  MTOM  nm  FONCUSA 

T 

9 

MARCHATE 

JIRIW  ALVAREZ  Y  U  MOmBB  lAMBA  OSA 

8 

B 

IE  ESTOV  EHGANANDO  CON  OTRA 

GALltn  M  DISA 

8 

ME  VOY 

lESSE  a  JOT  WARMER 

10 

10 

EL  AMOR 

Data  for  week  of  OCTOBER  22,  2011 

^ KOREA 


BILLBOARD  KOREA  K-POP  HOT  100 


ii 

1 

ii 

13 

IIILLMAm  KDRIAI       OCTOIER  »,  Htl 

TOKYO  GIRL 
■UttntUHHICJEtH 

P 

IB 

FOX 

raOHONTW  cjeui 

3 

1 

HELLO 

.  4 

3 

DON  T  SAY  GOODBYE 

B 

SIXTH  SENSE 

■nOWK  ETU  GIKS  MbGA  HETWWK 

[• 

27 

FALLING  MOON 
OOIALA  SEIIIW  CJ  tit* 

7 

5 

THE  WAY  1  AM 

.'.A  iFlIt  HA  DOMi  KTIM)  MH 

4 

STEP 
MRA  OSP 

9 

6 

PARADISE 
INflMTT  WOOLLIH  EHT 

10 

MEW 

CHEERZ 

tIMOH  0.  AWEBA  CUIIURI 

ii  ii! 


3 

5  NEW 


LAST  NIGHT  ON  EARTH 

umn  BQeAuusii; 

PERDONAME 
DANZA  KUDURO 


9  NEW 


ii 

ii 

1  Nit  I  SEN  SOUHDICAH 

INIEHRATIONAll            OCIOtlR  II.  IQII 

NEW 

WE  FOUND  LOVE 
RWANHA  FI  CAUnM  HAfUVS  SFtP 

t' 

MOVtS  LIKt  JAOQCR 

■HHOOH  S  n  CMunHMAGUieMAAMOCIOM 

2 

4 

JAR  OF  HEARTS 

CWtlSHNA  PfflHI  AHtIC 

f* 

2 

WHAT  MAKES  YOU  BEAUTIFUL 
ME  DinCTIM  SYCO 

5 

TITANIUM 

Mm  GumA  n  w  what  a  music 

"  6 

NEW 

SEXY  AND  1  KNOW  IT 

LMHO  PARI>  nOCi;.MlLL  1  Ay.tHERRYTREE 

7 

€ 

THE  A-TEAM 
EO  SKaiUM  ASriUM 

MM 

STEREO  HEARTS 

CYw  ciAss  mmti  n  mum  lfvini  of&wtwce 

s 

NEW 

SHAKE  IT  OUT 

FICHFNCE  «  THE  WCMM  ISLAND 

9 

n  GIRL 

JASDH  OCKUUI  BELUGA  WKHtS 

For  chart  reprints  call  212.493.4023 


* 

AUSTRALIA 

ALBUMS 

ms 

WEEK 

Sg 

lAHIA)                       OCTOBER  Id  I«11 

1 

1 

21 

ADEUn. 

■ 

i 

DUETS  II 

TMT  lean  nPucoLuwuiA 

3 

4 

MAKING  MIRRORS 

imrrE  f : :  .1 1. 

4 

FALLING  &  FLYING 

a 

NEIGHBORHOODS 

tUNA      Jbi:  iNIERSCOPE 

0 

13 

SORRY  FOR  PARTY  ROCKING 

7 

6 

NOTHING  BUT  THE  BEAT 

• 

RV 

ULTIMATE  HITS 

LH  imtiMt.  ■  -■■ '.  ^■.■■■■4.M  svAXASMoiKMiai 

9 

7 

OWN  THE  NIGHT 

UU)T  AHTOfLUNI  CAPITOL  NASHVILLE 

10 

BEW 

THE  ACCOUSTIC  CHAPEL  SESSKMS 
JOHN  FAMMN  SL'HY  UUGIC 

Hh  SWITZERLAND 

ii 

3S 

tHIilSFR  SOUNOSCAN 

INIfRNATIOHAU           OCTOIER  II.  I«ll 

1 

NEW  AGE 

MAMOM  ROUOtm  UMVtRSAl 

1 

3 

WE  FOUND  LOVE 
RIMNMA  n  CALVW  HAIMII  SAP 

3 

5 

RAIN  OVER  ME 

pmuuFiMtRCJwnKinun  )'  .:<ir  aRcuo6 

4 

4 

GOT  2  LUV  U 

S<J<4PAIK.M  AlUIS  lOROiUI  VP 

6 

1  WONT  LET  YOU  00 

JAMfl  MOmilOM  IHIANII 

8 

2 

TURN  THIS  CLUB  AROUND 

R.I  Q  n.U-JEAR  ICNIH 

7 

6 

MOVES  LIKE  JAGGER 

■AROON  i  FT  CMBTVU  WINLBW  UMOCTCM 

8 

NEW 

SOMEONE  LIKE  YOU 
AKLC  11 

9 

9 

ONE  NIGHT  IN  IBIZA 

iH  cwn  1  pen  FI  *anKi9HieaHac9imiN 

10 

Ri 

PARADISE 
CDLDflAT  PAR-OI't'ONf 

NEW  ZEALAND 

ii 

1 

ii 

IHinSEN  tOOTDlUR 

INTERHATIOHALI            OCTOOIR  11.  »I1 

so^^LBOOY  thai  i  used  to  know 

2 

2 

V.l   1  [JUNLi  I  ilVl 

3 

:i 

MOVES  LIKE  JAGGER 

r/A.fXIN        CHfuyiHA  AGUIUI'J  . 

4 

4 

STEREO  HEARTS 

D>«  OASS  tcnOES  n.  AOAMUWHt 

9 

UOMINO 

JFF.SIiJ 

a 

SK 

SEXY  AND  1  KNOW  IT 

LllfAO  i'ii-'-  "'3C",mi  1  AMitHEBRVTflF ; 

7 

7 

GOOD  FEEUNG 
FID  RID*  m  iOl 

8 

8 

WITHOUT  YOU 

IIV.  ^GUttlAII  IttMRAMAI  A  WUSIC 

9 

NEW 

F.1H  KNOW  IT  ALL 
Kla'  aAUlON  i'l 

10 

B 

□ON  T  FORGET  YOUR  ROOTS 

I  NETHERLANDS 

DIGITAL  SONGS 


is  iii 


OCTOBER  II  ion 


^'ff'^fS*  PARADISE 

•       '      miOPVAt  i  fj;  I 


ES              INtinUtlONALI  OCIOMfllllOII 

1 

1 

SOMEBODY  THAT  1  USED  TO  KNOW 
■jinif  1'  KIMIiftA         .!  ■      ii           ■  ' 

it. 

2 

SOMEONE  LIKE  YOU 

AOIll  ■. 

NN 

,  SKINNY  LOVE 

m 

1  WE  FOUND  LOVE 

NIMANNA  FT  UlVtH  HARRH  Sftf 

5 

5 

MOVES  LIKE  JAGGER 

UAROm  i  FT  CHNfTHlUUHAUWCTaNE 

6 

1 

PARADISE 
COtPPlAY  PAHLOPHOIIE 

7 

4 

MAN  DOWN 

rllllAIMA  '^P 

• 

7 

£LLC  ME  DIT 
MIKA  '.a:i,!i1.A|i|CA 

9 

NEW 

,  SEXY  AND  1  KNOW  IT 

LMFAO  'I^IY  ROCK^WL  1  AH'CHERRVintE 

WITHOUT  YOU 
,    OAVID  SUEm  Ft  UIWH  WHAT  A  MUS'^ 

+SWEDEN  1 

Ii 

i! 

IHtElSCn  lOUHOICAN 

IKTEUAIIOMLI            OCIOIH 11.  Ill) 

1 

3 

3 
1 

2 

SET  FIRE  TO  THE  RAIN 
AOfLE  n 

MOVES  LIKE  JAGGER 

MAROON  &  n  CmtTIHAAi.i  '(HAAMtQCKM 

WE  FOUND  LOVE 
WHAHNA  FI  CMM  jURM  iH» 

'  4 

4 

VART  JAG  MIO  1  VARLOEN  VAN  OCR 
OtN  ntKUA  SJORKtlMBMEH  GOLOENOf  SI 

NEW 

MADE  OF 
NMIH  UNIVERSAL 

■i  4 

SOMEONE  UKE  YOU 

AOCU 

PARADISE 

COtOnAT  PARIOPHONE 

r- 

B 

CALL  MY  NAME 
TOn  tTTRU  KONY  MUSIC 

9 

9 

WHAT  ARE  WORDS 

10 

ROLUNQ  IN  THE  DEEP 
AOtUXl 

ii 

ii 

IRIEtiER  lOJMDICAN 

IHTERNITIIMAll            OCTOIER  II.  Hit 

Ii 

ii 

IHIEISEH  tOlTHDSCAK 

mTEHNAIIONAll             OC T 0 BtR  tl.  Mil 

1 

SOMEONE  LIKE  YOU 

ADtlf  ' 

1 

NEW 

SUPERHEAVY 

SUHRHEAVY  i  .      :  ' .  Hf niMIC 

c  . 

SET  FIRE  TO  THE  RAIN 

Anfii  . 

2 

NEW 

1  KARDIA  MOU  ANTIMILAEI 

CMUITOS  P  liWvERSAL 

3 

JAR  OF  HEARTS 

3 

NEW 

1  M  WITH  YOU 

HOT  CMI  PtPnRS  WARMER  BROS 

4 

MOVES  LIKE  JAGGER 

HAIIDOWin  CHRlSTMAAGWaMAM«IQNE 

'  4 

NEW 

GREEK  SUMMER  HITS  2011 
VAMMM  AATOTl  UMTVERSAL 

S 

PARADISE 

CDtDFLAY  -'1-HL;II-'"jM 

B 

NEW 

NEVERMIND 

amiAM  SL«  PdP.'DOC'UHE 

8 

9 

A  MAQUINA  (ACOR[>OU> 

AHOHEIFCCIHO  ''.i-T-iliibl 

e 

4 

TO  KALITEHO  PSEMA 
KATZKIAHNIS  WHALIS  Utir'.'EilSAl 

7 

MEW 

WE  FOUND  LOVE 
niKANNA  FT  UIVIN  HAMVt  SRP 

7 

KLEISTA  TA  STOMATA 
ANItMIS  RtMOS  rlL.i'.L^  VU.-iC 

ID 

ROLLING  IN  THE  DEEP 

Anfi!  ■ 

S 

3 

MINOS  2011  KALOKAIRt 
vilh  JUS  ADTOTt  MINOS-CHI 

M 

3 

RAIN  OVER  ME 

mauu.  n.  MlflC  ANDCMT      JD^nU)  GfUADS 

9 

NEW 

21 

UNLE  KL 

1 

1  TITANIUM  , 

DAVID  GUEm  n  HA  WHi:  A  MLl!,IC 

m 

i 

MANO-S 

DMITRIS  bUJWnB  UNIVERSAL 

Go  to  www.blllboard.biz  for  complete  chart  data 


  _  _cStSI&1kotfMlil_ 

SCSlGf  Wl « Itec  SEStttoAa  s  I 

jiscwysonK«TV  IMS  uc.  «s»RG«vmivMuK  ru>- 

I0«D  IK  PIfiW  MM  Putting  Ud.  ASCVffintn 
MUnq  UL  IfiCARiBI  A(r<  MiBC  Ik  .  ASUP.fM 
■Ktanod  Mine  he.  nWBJ  Muac  nAWwg  Ud , 

MFM.H100^WHU 


On  U  Mm.  BM/E«  Gi«  Sonm,  ASDP)  mtS^ 
MUm  Un  |»  Bbdwtnd  MM  M .  eMMMx 
aylM  tWc.  BMICaeta  Mom  Mtnc  DM) .  W.  (5  22. 
HIOOBO 

MMWHIQU&nmolMnPutiWMa  SESADIm 
d  R  a>t  I  DM  S^ttfbn  1  re.  sraowm  Sem. 
euSm    Bm  Bl«jn  MM.  BMHMHji  En 

taBia.lnc.,ASC«P)CS4S 
Mm  (SonATV  IwlUMm  Coifwy.  BWttI  Kyi 
UK  aiWRiM  Rhv.  BMmMB  COi  On  FUM^ 
BHtW  Fta  Ita  Use  S£&U1^  ol  Ite  WsM^ 
SCSKC/IIM  cl  R  M  T  OMt  SESUStil  MScctM 
Smo.  SOCM«Mw  Senrtea  BUfW  BWHocd  1^ 

a  Mm  (iirlara  MusU.  ASCAP^AIV  Dbccg  Msg 

fWiWwigLC  «I>P|  III 
AMOHCLWIDESTWO  1  in-  M.r.r  X'--CAPm  Use; 

WrTHIHc  iiO  n«  TOO)  i  '.ii  .  ..i.ii&on  Pnductos 

UM  Ua)C  FUMNrg,  ASCAr,f  Ml      MbK.  Inc 

ton  U£ .  JlSCAPitam  auis^ 


Coq)-.  BM/B«  Rn»  MuM.  ASCVmtn  CaitB  PuUUi- 
ASCAPMscSAsCmiaaKr  ASCJV>^MifeM«LlM:. 

ASCApi  jwp.wi  m-^ 

AUNQUE  SU  EN  SILENCIO  ICUAIRO PNABIES) ;1N U- 


MAtDDg  FUttMng.  BWniMMi  MuK.  a 
UaK  Oow.  eMSKMler  hlfiic  Scnot  Coqnaijan. 
BWMinil  Mae  -  Cam  BMWtft  KnmM  liWM 


MjiIc,  Bkftftg  UkK  Mm.  SMIlDiM  tamO  Acs 
WBic.ewSijMi9BP*altUC  BMKMMIIhbilclne. 
ASCAP^DnioTcourtwert.  ASCAPl  It  5  31 
lAKFOOT  mC  JEAN  MGHT I  Mr^.  31 CU  »  BWU  W 
f -.-u- ■  '  MI-  wcAPftoennw 

BASIATA  ■ 

HST  THM I  IKVet  HAD  1 1  ^.1  J  PAgk.  a»Sam  a 
Ucn«s4l  rc  mm  J>oil  Uu:.  rc-.  ASCAP^CHy  Afr 
ASC#/CnM(M  (Mm  hkjsc  eWMo)  MiBC 
PljHtthna  BIMXJ  Saui  ASCtf AMaoM  UK 
»:fKqUC  ASCAP.^  («a:in  UjsK.  ASCAPAUnMi 
■..,iPA.-::.U-iHv,  .■.VPH,H10O65,I18H)3 

BFnTRWTHTMf  IICHTSOFF  i WBW anarv 


BADiBjR  Beiond  If  Eiikihiki-  PuUtMto,  BM).  IMPM. 

mao3s 

nFTZNI 

6wwK>  fttteMM.  DWff ifcni  ft) 
EHranwQnMKPuWMnaCov.B 

niHW       &  Shim  fUMm  BMIMWan  Al>- 

lABlC  F^«EMnD.  SNVSam  «  M  JiOP^ 
tas.BMnnHSI 
MnKmiHMIIW  MM  inm^Lat  Mm.  BUWrk  2 


Ustc.ASCtf/11 
BeMuscASCAPXtl-CStf 

1  iSvyAIV  tn  RAWmg  Caiw.  BMSov  01 


lav  ASCAPAfl  IWtf  Mute  ASCAP/DWT  Sbnn  PuHtf) 


mfUMUnoLiC  SXAN*VmryiM«ttiai.ei«TwT 
Hi  Scngi  AS^nWrnOnHm  fUMra  Ccr^ 
flHfiDMTV  Sons  UCL  SHI.  JWH.  H100 15.  RBK  aO 
CMM  WMI  Hlir  FiMoMb  UntOs  nMsMig 


MmOiESBniS  _ 
onorataatiiTso 

he-  BMMW  Mum:  Corp.  ASCAIVJwr  l«  UAMD- 
ASCAf>}.AMPM.RSH2S 
COR  flP  Unr  (tUv  fM  Sm  SCMVSny  ATV  bn- 

btr.  SE»05amKiv  1m  ruufigcmpviiF.  ewsrn>- 
_M%jtot.BMiLtt.C5a) 

(ninwiMitjiiiijiMii  MMiiio.isctf^ifc«t 
c«ft.ASCAfiaj9«r   " 


tq  uc.  ASOffMM  Use.  Ik,  ASCWS^lir  FUMv- 
M  ASCW/Dl  Dnn  Dm  Use  eiift»i2  Sov  lie. 
BWfteinnit  BMKm's  l«d  Use  UMwa 


UCAlMjmnM  Mitt  Ciwaoiaa  ASC»P;»  ita  luti^ 
ttft  ASCtfMe  tei  FUMvig  tot.  GMVfeMy  Famwi 
UjSK.  ASCAR  WPM.  HBH  EE 

— mriurr — 


ASCAP/AtwgtZJSHscAttsma  BMHttn 
lUimng  C«p  -  BMrtiMni  1^  Uelc.  BMQ,  AWCS 
1l,niOOB3 
OMNUMIM 

aMt.AMP)H.H1(l041 
OMZr  Ml.  (Ule  Cub  Ufitc.  BMSM  HriMU  UsK. 
euSirvATV  Ik  FUAslmg  Ccnvinr.  BMCM  Ian. 
—  -  "M),AMPrtl,CS6H1i»36 


SACMtJiZ 
miMT  1  (Anise  Miuc,  JiSCAnei  tan  UbKl  Inc. 
ASCAP;9I  Or«  Scn^  ASCAf /OA  SaoL  ASCtf /JMob- 
nns  ASOf /Sov'AIV  ttn  F>uuiihng  Conwy.  »*t 


DIQUEBaWSAflAglSiifMimRMHU? 
DffIT  ROAD  AMTTet  I'AMtalMnMitngCariL. 


OONOE  ESTU  PKSUMDA  lAiiu  U«Ut.  I IC.  MHI 18 

DONTKISSME  <i:(  .iLKli  WH  B8 

DRANK  H  MY  CUP  Vt  MjMlFMk.ASCAMMIIO? 

-.:»[UMOBPniidDreuC.ekM'i 

.  >L<..[\y.K  .LL.ASAIPJIWM 
OfWK  M  MY  HMD  >^AIV  In  UiilMni  CimpVT. 

SMKJnmtf  MM  -  Caicn.  MM  FtMHd  MKTine 
Mm.  BMQ.AIffWLCS  IftHiaOra 
OMK  maF  anu  (Firty  Mirtc  Use.  ASCtf /M 
AfrtUMC  ncASCAP/AtfiSaMUSceUftcMnn 
Slqa  fttttling  Conm.  ASCAfWbn*  MuK 


EMT  ISw  a  UPMnA  he,  BMMMM  SonoL  BMUU- 
wral  MuK  Copottn  ASCtf,firal  Fiiil  Set«s  OIBm- 
laiASWJMptarabMfiic.ASCAPVAMPM.CStS. 
HIOOSO 

IK  BNK  OF  lURV  (SMH  Gamma  Gv. 
BASin^lV  Sonp  U£,  aWHuM  01  &v  PittlMa 
nc.  awGbloe  UoK  he ,  BMWnwftrartM  UittA^ 
*«  Cm.  BWQrtn  Mujte  F\MtMrg.  BWiMml  M 
Cvto  WisMg.  ASCAF^M^ 
ASCAP)AMPM.HtDD40 

BlilBMMUBIinSCMu9cBM«lMtUaKBMii  T 
3' 

DOOM  IMouU  F4)  Ubk  PUtkArQ.  AXV' Sir'', 
Drcp,        n*>Wm(l  LiC,  ASCAP^/yxrt  tea  Crl-i- 

ENHORABUENA  '.'j^tb  UaicM  CopoaiOfi  ASCtf^  il  £G 
OlSDUME  A  OlVIMn  iTlnis  De  b  Son  UjM. 
br.v\,^.-.,  M-^L^jrKaPktflsMna.eWAriaUex3t 
i.c  rM'iA(r0ti<inUraFUiltrMgCa|).eMniT?3 


Inc .  SMKoim  Rm*  BmUMMiK  eUVW  Mm 
Ca».  ASCAROcnW  And  ia  IMnVs  UiBc.  ASCAFVMoin. 
«  Chmrt  Uflic  ttilml.  GVOfysris  Misic.  JiSCtfVto 
 ttASC«.»«Fm74 


he  eMi,Awraao33 

V  ITS  im  (Soiv  a  UnMnri.  he.  BHMinunli  Sen] 
Chm  GNtUKle  BuM-i  Hole  he .  ASCAP).  AMP/H.. 

F  nOIMIiriO  (Wiur.  SBAUMa  EntiR  MusxL 
BUCsOTtaMr  PUMHa  ASCW/kWKi  UIV. 

scsADmn 

I  Mr  nmr  (unM  UM  omni^ 


moo  99 

I  flOT  VQU  (TtK  IS  W  M ,  ASCAPraxf  &  MoHr  Mat 
ASCAfVBg  IfM  Soap.  AS(WMiyt  Itatn  MM, 
eWM  2  MM  M«g  UU0  Bucl&  nVSor^KIV 

rngCofiiiir.  V,^      rt  u  -iflOBS 
ILKHDWTTFeLS         ir  \SDV>«SanOIMOK 


RIMin 
MftWVMr  C 


ASCAPlf  OB  MscFWfim  ASCAfWSFUWkoU- 
ASCAram  Ac*  MoiC.  W».  AMPWH  49 
fNBin  (Skgi  nm  SOQ.  ASCWimt  VUaviUMc. 
AfiCApntEGWSngi  UDV^  Ml 
ASCAfMtas  la*  Mbc.  AfiCinnC  ttev- 
iv«lU^.ASCAPXK.Hia092 

UC.  SESAQAmScM  PtttMna  SKi^^ 
fUMm  SGSNjCiiafi  Enmnmn  SESII& 
&  Tti  MiSl  Ufik.  SeMCPlHt        SESO  CS  21 
m  m  (Unnssri  Mbic  •  MOB  SOVL  ASCAPl,  MPAC 
HiaiS3 

fV  4Hn|*i  Bltic  Muse.  eWMoicy  Mtk  UiK, 
MSmv  01  UhMtf .  he..  BM(Mhvt  ton  Use 
lUnonyAIV  Sa«  UC,  BWMM  Mnic  lisnural 
he  ASCApwnm  Enmnfflsi  UC,  ASCAfwmn 
iteM  Db9w  ASCAMMta  JDflh  AS(»P»Oamm( 
FWWI  nmn  BU).  WM.  HlOO  ».  RBH  23 

RVTOKIMn  (Fta  Gimt  Uoic  ASCimd  V  GoU  FUh 
m«  SHKeniAIV  Son  lie,  IWtWSMCtan  FU^ 

mtLnniN  (Ms  IM  Empcnun  BHiei  BbdMDol 
Hak  he.,  BHiQnsab  Sngi  BMffin)  Gtm  Mci:. 
CMVIi,FW19 

fM  (EM  eWwMd  Use  Ik  BMnvnlt  Muse  FWitfi- 

anilKlnmaHilusa  Una  FUlWina  BWWf  FU>^ 
in  BUOeana  Use  AS^tfAJTMrnai  usK  Dm^ 
B,MOP)Ui3 


lUSfrUETWTjMacMiM  ASCAnSHpWwiltn 
fWi  Mfitc.  BWScMt  Mean  Hsckc  BMItWi  0 
HfliC  BMh»W%  Mac  BMWW&nwIn  fUfeh 
ing  CSp.  MOi^Sinfiargt.  he.  OWOn  DM  MuK 

     ..  ^^itsCfP^t 


ewsoyAnsoigs  UC.  BMAlMa 
AXVjKM  MM  FUilMig  Anm  k«.  ASOtfVtlw 
aoyi  PuUtsmg  UC.  BUniMy  Mm  Bnn.  GMn ,  AAim. 

Hia)5t 

I  Um  MY  VTCHES 14  BbB  1 1 AJ  Ok*  AMsWia 
EMtM  Sbdano]  lAfilc  he..  GWiX  Mac  FUiH*^ 
nr.  A.'^lAP.I^OBMuMRMsnho.ASCAPAnttSoniii 
FUi  ■.Ti.EM).ltFW72 

I  LOVE  YOU  (Cecil  BMS  fU*Shi«  ASCtfJSoiiMIV 

'    lie  flU).it.nDHea 

iiu  BOSS  (Fustn  wiwns.  ASCN>/4  aiMiu  Ji  cnce  PUb- 
l(y-ini  aMb&nnATV  Soni  U£.  BHfM  V  GdU  UMi- 
m  BW>Mo  JMI  U«r.  ASCAf^.  K.  fCH  22 

m  HEW  nScnwK  M  n  MUM'S  UtfC.  ASCAP/NB 
Uk  Cop.  ASCAP.^  IxdFUMH 
UnMrsf.  K .  EM)  AMPVH.  HICO  SGl  SH  45 

rM  BOMH  UM  TDU  TWnm  IT  OW  Uw  Cop.. 
AXV  IMku  s  Win;*  UM  lUAsAMg.  ASCAfVGcl  A 
L:a3  » 1te        ASCAPMAmsMIi  Smgi  BWSo^i 
laics  UjsK  EWBlid<  lo  Bbd  Son^  BUUl  BUn  AMP 

TM  Oil  OW  lai  I'M)!  PUUnltnj  BM  W  01  LnmA 
Ire .  BMIW»«y  Ite*  Use  BMl'ftung  Ucnry  FUiHMxi 
he.  BUmro^rorln FUliMn COQ- BWnlN 
GcM  PijUI»m  BUSonfMIV  Sov  UC ,  GMMw  Bqi 

Ua  SMW  SiNlw  PlMMm  Dam  SMtUUn^ 
SiiM  Use.  EM).  MlPM.  H1»  37.  WH  IT 
MTBIBU  QM  nBBE)  m  LfiM)  46 
II IWONK  (Mfe     Uisic.  ASCAP/Sontv'AIV  Iiras  Lie 
ASCWK.HICOn 

■TKMiaCiPitcoBBtylUiUwg  ASCAP/l«eib 


PubfeMlLEMlReHl 
M 1W  Mn  fSW  UC.  ASCAP/^cogDomfiK  Conm 

yMmule  MiWmtostM  f\AMiq)Caii ,  BW 

AWPEH  C 

1 MME  (tohjde  t  MbK  (\jHA<q  BMt«cisni  H£i(, 
ASCV.1*wcrai  U»c  Ctxpolnn.  ASCAR'Awl  Gvtfe 
Mine  F\Mtjnn}.  ASCAP:n.4i     Use  he  ASCtf-i. 
AMP«,(»H29 

fTMrTaomKUMIFSMGL  NKHt^byMoc 
SMCtrialBOmScn^  BMWtqiUc  he.BMV 
AMPH,CS4; 

rrsH  iftaMB  whk.  Ktjmmi  \s 


■cFUMM  Atna- 
Uaiehe.M). 


U  tN^ .  ASCARrjBon  OcniM  BM%iHo  U«ic.  he .  e 

HL  HI  00  IS 

r  VKI  MM  0An  FHcaMotc.  AfiCAPitta  WKn  Use 
ASCVMsc  Nnrnram  UC.  ASCAPfM  Aoril  Muse. 
.  ASCAP/I)ir  PIM  Mtne.  ASCAPMitani  Use  Copo^ 


ASDVVAMPM.HiaDe4 
H  W  gGtahm  AB.  STKKongs  Oi  lu 
i;Wnma.tae  9iWBatBn.l&CJe/iit 


KitaRMAKlU)- 
IOTrg;Wnma.tae  BMI<htaaln». A^,K)M Misc 
Pi«ldwgJknna.hc.  ASCAPAt  Knn  Scm 
ASCtf  «hl  Ami  UjSK,  nc  .  tSW).  It.  H 100  29 


BUMMta  h  Tta  Qonl  ftttshm.  ASa 
[  -  z  im  UC. ,  ASCAnsv«nivsvn  I 
MAiwM  r  ni  soigi.  BH)i  AMPM.  moo  1 1 IJ  j 


aOO  UVE  IK  nU  <M9  Gang  Um  luwnni 

ASCAf;.Itei  A  lie  UiBC  fWWWig  UC.  ASWPI CS  5 

nice  24 

eOOD  fiaM  MKh  SuvMr  Une  ASCAP^-Qbs  FU>- 
wwa  misenMiv  IMS  uc.  ASCAPyKnHerar  lui 

Sa&  UC.  J^Mffimv  liK  bGmm  ftu^ 

eu^mn^  CrtDW  ttKlHod  UM:  he,  BMOA 

ScarifM  BHffiii  langMi  Use  AM).  II.  w  DO  77 
8000  «»  NOfTW  USM  m  73 
600D  Ul  lUMMnda  Use.  llSCAPAtM  nmrs 

Hex,  ASCAFVSoWAIVlnMi  lux  ASCtf/tasm 

UscASCARKaUM  '   ' 

A£CAP)fWolG*nnlU 

ASCAP)Lll.Hia020 
80T I  UN  U  (DdD  Fbck  MfliC.  FRSCU  IflM  MBlC.  he . 

ASCAPWW  2  Iw  FU«n»  ASCWMM  Mac  PlM» 

fiOT  HT  COUKTRT  ON  (tend  Contuson  Mbk. 
fMl'^jr-)<K  tiOvnM  use  FWWna  UC. 
luting  EMUjucOISlVlfw8WSongsO>Coin 
inn  BhmG  OnaUs  MBK  fUttrm  BliHnv 
Mmt  Use.  BMAm  «S  UK.  BU)  (S  46 

aura  MCO  (MteaM  UMnp  DKlgnwll^^ 
NqM  FU«i^  DiUvmUM  Mrs  htt^ 


(e.ASCAP)t-6  ,    .  , 

ASCAPllte  Mmy  UMWq.  ASCAPilMrabw  F^i 

-  •  -p.UC.ASCAPriC.MI0t4a 

'  «ei«IhanMsc(UM»i- 


FlMMa  «CAFffianf«IV  Son  UC.  BM^  It.  m  95 
WMUB  ahe  M  UC  BWm  flbcttnad  Use  K. 
n  &  Man  UC  SOCMtfloi-iik  PnmelDfB  LUX 


ASCAPjSnyATV  Uw  UC.  ASCAP)  HL.  HI  00 1 7.  RW  2 
MK  FOR  A  OOOD  TMI  iDn  Mom  Use.  ASCtf  Mrfto 
EiaitomiM  1^.  toe .  ISWAnni  to  Thi  M«(  Mw^ 
BWHoinD  ErMtinM  ba« .  tc .  SHk»nn  SSI 
Use  BWImaki  PlMtMng.  8M)  CS  4,  moo  46 
HOME  lOvyoH  use  ASCAfVSaVl  U» 


BMtmiH^mXt  Use.  BUWOOBUIirStUileMq. 
BMIOt  Fo^  UAe  SEStOHMrr  tliMi  Songs, 
SESACM  EhdMOOt  use  Inc .  SMfatrg  SHUs 
UBc6MI.MP.tt.H10D3l 
Ml  niMr  iSon^^AW  tajl  (tee  Mm  BMSn  nng  Or 
an  Smgi.  EWSvvArviBi  FWntm  Conon.  9k/f»n 

Hib  */uM.  UDo  mne  U£ic.  I  ic.  BU).  n.  CS  7.  Htm 

67 


uvT  Hnnr  Hwr  (iau(  (Wwi  rn  wi  «ui  Bi  Mr 

tog  ASCAPftMns.  ASCAftMM  UK  PUWMB  Ans 
la  he .  ASOVflonw  Mdte  Mac  BIftWm  Oi  Kei 

UIE  IHHn  «  HMT  HMiiBI  Mnlimtlta 
BWSP2  Use  Irt.  BMMMfiM  M  Sow.  MQn 


noi  usie  eu»i  euMMi  usic  he ,  ayi).  n.  F» 

31 

UW  IT  ON  MIM  Om  D»  U«.  BtKSongB  OtUrns- 
fil.  he .  eWHl-fiw  Use.  EMU  Qnl  ta»  Bw  na 
SIMi  BMffrbMfUMlM.UCBMn.MPiH.RGH  47 

LGGBumr  ma  LAM  Reinoo 

in  IT  MM  iSowrtter  Moic.  ASCAPjCMI  MbIc  &a«, 
ASCtf/BHC  GoU  Soros.  ASCAPiCbSitHn.  ASCAP^We 
JMnMinGKULASCWCSW  HICOffi 

ITS  MMTCMl  IT  A  MBHT{Pnii«  BWSdiv  01  Sml 
Mr  The  Dwde  KAsK  SESA&EU  Fom  Use 
^'M^.M^■.  utM.c  tlCBMMKDmMsUBtcnA- 
■.v.::tiMHtc,flW)ilt.&l3 

LIFE  or  THE  PAATT  InnsKUUBCBIiMtonBFWfr 
)'.M:i  I'u  -u..''>  I  kitstMu^BMUEdMSinsn 
U^c  BfJlI<iu-rajDitK.ASCAMHbiSaiSi)fU)- 


SakUsc  BMKnBOl IMMmL 


(SukDMsx.  ASCAp)MnsftMn9natMk<iimM. 
BMWnwWtm  MlCKMshilbnU»ieBHegVM8has,i 


DIIIBt|MQipibOc(PUIibhmUC8WS]nf/A1VIm  wnnumiMi 
UCASCAP/GhJwUMchc.BWVMRram.  MUMnaWSk 

JeCAP/hDWDrt&ASCAP/JDMsMscMc  ASCtf/Skhr    ~ 

OlffM  Mac  WBMG  Onstis  use  PittdMg. 
BWfiufl^  PtOnNng  BM.  It.  Hin  93.  ICH  34 
'  lEMja^LdBSMHl^ 

Donnm  10  Hva  wm  im  (D  srr«  PicM^ 

EMM  OH  SUfcnniaK  IKU  aM&nas  01  IMMna. 
kK.MUMiBiiMi*>U«ftvBMn.Mim.mOO 

a2,nH48 

       pi^j22 


ASCAP) 

MMSf  PwnY  I  h  r.^ 'Mla«.  ASCAP/tane  Bsb  lUlsh 
-  .'';.irQCI»MiB<.ASCAP)0»vL» 

■'wnc.ASCAPxaiii,FBH7i 

HOW  TO  L(M  M . UiKy  nMihhg  he .  BWWns- 


liMq  tognw  ASCAPAjNsk  Sifinew  rUMfte 
Dnignn.  UCliPAanvaovRiiWiSLAaAnWgBhn 
Use  ASCAPfSaqs  a  Uwsiri.  tocTMIl.  AW-Al.  H  lOO 
I&ICN1B 

IMrnU  miM        OtlMsal,  he-.  BWAdHic  29 
MMMq.  aWStog  SMoi  BMiesoffs  SOM  Songi 
BMKdM  own  Ustc  BHWk  andge  Use  RjUsTMig 
BMUwsiri  MuBe  Cannon.  JUUF^Mr^^ 
A5CAPt,«>/H.CS3J 


I  DOn  WANT  IKS  MBHT  TO  EM)  I  Sa)|i''ATV  tie  FUsten 


BWAB  Use  Can.  KCAPiliMtEi's  Monr  Muse  PU>- 
WmASOVfiMALiadOIThsMisc.  KCAPl.AMPAt. 
CSaMiD0  73 
F I  DC  VDUN6  nanetla  FWnfi'o.  SWf^  9a«  Musi: 


UB<cASCAP/Ita*IUtU«,*_   

UC  ASCAPJEMAoilMGe.  ke.  ASCtf/tePlnUse 
ASDV/ArtFor  «rs  SMMak,  ASCAPi'Mtajn  EnSHv 
■rart  lie.  ASCWAx  Use  4  Ui  FlHshhg.  ASCAP/» 
O  ContE  FUftMrQ.  he.  BMiW  BiKlMOd  Use  he . 
BMtmikm  MrtMA  FWltfm  BMFUiun  fee  (Ui- 
WMl SM).  AW>,H. H100 12  IT 44 

Uffi  Bl  ilU  IMM  M  Sowd  lUMsTaio  TSCAPAIlmn 
Wnd  PUUWna  ASCAR^ATV  lim  UC  KOffi 
DOM  PWuclare  FUttMn.  UCAprjKtte  aWCo^ 
MM  FUHMng  he,  BUUitMnri  MuKt.  he 
ASCWAMiK  Uscaln  FaAU.  KSCAPV  HL  RBH  70 

UK  nr  DOS  iTInUi  RDom  Mifitc.  BMfiPJ  ASnrtiMon 
BMC«ewnUac  he  eMtMNAMnUjW.BU)CSS3 

UK  m  IWna  OOEI  (SoyAIV  he  fUlnhng  Cwrw- 
nr.  BMH:m  Uv.  BMMIi.  BMfW)  h  TTk  An  FUM^ 
BMfMn  Ma  UsK.  BMB.  It.  CS  36 

UW6  HOT  HMMn  ifkM  kta  Mne.  ISCAF^Iitey 
f<a-*\A^K  [iMr>:4K;i0tLMHR*hC.MXAIim.C$ 

LOHGWATTBGO  [MltfilM«tc,hC.ASCAIVH4noris 

LOTIJS  aOVKR  BOW -M  USH  Ctfp.  ASCAT/Dad  Sm 

LflVtAmHWAR 

LJ)VED0N7FUN  ..  lAsc. 

bWl'j-  L«-     .,  ric 

LWE  OH  TOP  lEU  Jiprt  Use  Inc.  ASC>P«Dw  fVMe^ 


ni.  ASCAK211C  Use  FUtisrtn^  ASCAP.VW  Woe  Cap . 
UCAP:1XJ  ScHQi.  ASCAP.'QxrKHMi  UfiK  l\4)WMig  UC 
ASCWj  JWP.H.FBHS7 
UM  rau  UK  A  UNE  ion  (Mem  Soigv 
A£CV;Atjsric  FiEH  Um.  BM/Sorgs  aunMnN.  toe . 
BMkMjUOtta  I^KiA  BMW  0  MjM.  BMOcHM*w> 
Use:  FUili^  UC.  ASCAP1.  ANPM_  mOOH 


E  ■  illMKA JWWD  tns,  eWBoOv'i  line.  Und 
UwlDdL  BUffio  MM  Use.  UC  BMStMuer 
&  eMiAvmpPuMiMa  Cop..  BMt  CS  2.  m  00  43 


MHC  lOU  MTOOH  MCtiom  Use.  BMVSMSe  fU> 

Wihg.  ASW/ZSUi  Mflic  FU)»ra.  BMj  RBH  &2 
MHHMAMLIBMOaiuElltanftUMia. 

ASCAFVSow'ATV  Oaccs  U«e  FUittng  UC  ASDW.WY 
fUitsnn)  BWflfMiiral'UalaUiiaFUMIinci  BMIIT 

■UniYN  HOmOC  { W  UMri»  RGK  99 
MAinn  A  CMMlOHMr  (fflD  Oil  FUilbng,  UC 
SMfVee  {^iim  1^  FUBMno  K ,  MOB  BlKianQil 
Usic  he.  BMKow  01  UnMnl.  he.  eWtom  DM 
PuUMn  ASOVj&np«r  Matt.  ASGAnCM  Agn  Use 
he .  ASCliP),  AHPM.  KIOO  35.  RBH  3 
MWVM  nOOl  (BM  BbclMOd  Mac  he .  BMAm  WM 
:lC.  BM'Mmt  &  lAfiKUC.  SOCAHSKk. PRSl  It. KtOO 

•/f  RBHIO 

HAS  QUE  NIMCA  Misc  FVUGnra  he.  BHl  LI  33 
a  HBRVeSO  lUvrftt  MjSOl  Corponnvi.  ASCAP)  U  1 7 
HSirr  GO  ROUND  I'SarvAIV  Kna  UC  ASCARftme 

leidUl  '^tK'Jnij  Comm.  ASCAP.Svw'ATV  Sonip  UC. 

lUASt^c  Ul  ^ul^.  9WS«f  M  ta  awgv  ASCAPACoM 

\i£ic  PJusiwig  ^™xa.  he.  ASCAR.  it,  CS  58 
a  K  HOn       Uln  Conncn  he..  iiSCtf/lqaflo 

Mfjtd  Dt:i]^ji  ASCAP)  J  a 
MOM  TTUM  rOUlI  e«R  BMW  (Nutst  WMt  Uiv>c 

(.SCJP.fVitK  Coast  nah  fUMmg  8MIO  Cbrce  Ueti 

8Mf' T,  Uw  FUMMtg.  BMMm  Itttilf  Puwstmg 

ASCAP]  Fwai 
inmiOai  (B«  eudMDOI  use  he.  BWJMn4i  Maic. 

BUCM  Fa3f  Mse  SBKfihO  tiw  tt  SH  A  tas. 

SESM^HniMc  Bafi.  BMIWmI  Utt  UC  eNKsn  or 

KOM  Msc  FUMwn  Amra  he .  flHMwg  Unt 

FUAftra  kc.  SMB.  AnML  R8H 15 
MOVa  LKE  JMIR  (SudOK  Use  BMUwwal  Use - 

Cvnrs  mUtoBalMiSK:  BMWeeOiKjsiX 

'.' ""  ■■'  ■!">]i'flimcahc.BMn, 

MOVIN'  DOWN  THE  mi    :     '.tcic,  ASCAP-Umosl 

'.Vm:  ..^;,:rjM-,;^xW  .  Wl ..VV.  FfiM 91 

m  nm  IIAU  IB  LIWA  SoiQS,  ASCWKlMial  hisc 
CortDOlna  ASOVVU  OMn  Dm  Uik.  BMIfion  01 
UTMnH.  he.  BMIM  UsK  Cmt.  ASCJAaani  Com- 
nnton  Use  ASCAF^  Jmn  Son.  ASCAPWl  Fff 
MelDdC  Ufite  UCAP)i  AMPM.  1*10027 
  kUseBMtSCMedtfWUsc 


.  RLIHlodX 

MAC  he.  BMBMlinn  SKp.  ASCAPAkMsd  Ubk 
Cormtofi  asCWMmc  Use.  ASCAPfSKOKlml  SBr- 
tiD  ASCtf^DgwUscFUAamUCaWtonaftmr- 
m  lUteMg  Cop .  BHl  AMPAC  HI 00  79.  HBH 12 

in  HEAIff  CMTTTBimU  W  (Kttfl  Usic  FUMIrn 
AnvicL  he..  ASCAPAM  9np  01  MngwHnoL  BMMa- 
onUscOanBM  AMPa32 

MV  UfTfFF  Otf  i\Old)hB.  UC.  BMU  TlaSbV  BiMi 
UjW  FU)lahiv.  ASCAPfOviMIt  HyM.  ASCAP«El  Aprl 
UjEK  he.  ASCAf^fVh  Vn  liMs  he.  ASCtffiowOI 
unwniiW:  BMCiAfeBwnlU{neiwicel\MaNna 
8M).AMm,nBH21 

IfV  WT  MNB  (Esl  T  9m»  fU)lefMM|.  emOcniT  Sttnf 
FUAirtnoBMnFBH92 


--  -  EDiOd  .... 

PiMMu  ASCWVCMbC  Songs.  A&ViQd  V  E>«m 
nsd.  UC  BUfi<  Ckde  Uac  F\BWIrg.  UC.  ASCAP) 
CSS4 

H* 'Al  M  HM  (PhM  Gkme  FUMim  he.  BM^ 
eWMKd  Use  he.  BMei  Aoril  Uw.  he. 


BMftpa  Gioge  Use.  GMUMJaivM  MHit  hc_  GMi. 

Mm.  moo  32:  FBI  4 
Ml  RIK  MCI.  <UinM  Mm  t\l)l(lwg.  EM^  bncnna 

UntcAsBMrilKS 
HO  U  VOT  A  BCAMH  lEdnui.  ASCAf^  U  38 

HOOWGONWLOVETOil"     

.  'A  ■  HMh. 

MOSUEP 


.ra  FitWim  ASCAP/M  Use  Cap. 
M.nc  eMWOTOiKBiMBU].ANP 


1100 IX 

NDraMBIknigan  Songs  ID  F>n&&nc  Gqflli  ASCAP^ 
A«nl  USK.  he  ASCAf /Smt  line  Use  tx .  BMQ  A. 
HI0034 

HOTOmmilG  D(awUsc.eMl«»r»Imtm 
FWMing  cop .  BMVM  2  M  rurisMu  ASDV/WaM 
unc  nnsMig  AmrtOL  he .  ASCIP)  AMPHIOQ  57 


E IXAM  Edka  Usol.  SAdeCV)  J  2 
ONE  MM  OMM  SOM  (Nm  sow  01  9h  Gii^ 

GHftem  HBie  ew,  It,  CS  16,  Hin  BG 
" — lEmonuiEiMK 


OnUlEIMNrM 
BMiSoniATVSotm  UC.  BUOn^i  1m  FUMNng 

SUdi  Mnmnat  UC  BM'Sani  01  Lkvw 
alhe.BWOHiMWi.BMCWMiiicFUMr-  - 
ASCAP)Cold  QMrt  Use  FUMwg.  toe .  ASCV/ 
MM.ASCV).HIFM.RBH4B 
on  plHW  Qmm  Mr  F\MMm  tc .  BUm  Btadmod 
Mole  hc .  BMfM  J^rt  UacH .  ASCV,C«W  Ben 


eWmom^SA.  iK-.ASCAPAMchKC>«Msit.he 
aW)AMPAiHI0OS6.<«H^ 
Olff  OmV  NUD      Lu  Ol  Use  BUtCAf  Aj 
Ufiic.aWSmaLhMn:d.itK  eMWaJhclMi£K 
(UMtiro  SESAQftrlid  Aimmc  liC.  ASCAP,(nKi 
Use  ASCAfVAS  Urk  Cm .  ASCJVVTi»&ss  Use  he. 
a«CU  BbdMK*)  Use  he.  BWWro  Um  he. 
BMMtn&ScngL  BMj,  AMPAt.  REM  36 


MR  (San  01  FMhB.  BM^AIV  Songs 
Srnk  BWMnwOTOM  Use  SotiM 
AMR4f.H1009G 


JOE  (0[ri  Use.  Linn.  Fft&UmsJ  Use  -  UGfi 
Sovs  ASCAPAJDS  Use  he.  BWj,  WPM.  HICoa 
MM  HO  PERDSni  (<Upi  UUttJ.  t  LC.  (M)  I1 16 
nmv  IFIsK  eiRiTie  My  lUMM  he  EMni  Btida 

Use  he .  BWWr  ACM  Use  rnvsovATV  Son^ 

UC  a*M  4pi  Use.  he .  ASCtfAt^  lUMrg. 
ASCAPOiyuta  MsK.  ASCAmHB  Qonl  P%  Em  NIWi 
  BMCiW 

Hit.  moo 

«  IIWI') 

PMIIY ROCK  AMTHaiit^lM Mac  A5CM-|mOD6. 

ll  r  W  79 

PCTW  POim  I  But  Eno  Soul  Mm.  ASCAP^U  A(n 

Use  he.  ASCWAnyi  Hacn Use  ASCtf/Sowgi  01 

WhdwoitFWk,  BMKnwMrts  Enloli 

SMfMvn  lAigo,  ASCAPIl  HL  FW  85 
ncav  ME  ^Ato  BMI  UEie  BM/M 

RMstng  Cap.  BHOuAHmnVs  HouK  nawmg. 

ASCtfVSlaa  Co.  UC.  ASCAP/Wnwon  Mae  FUi- 

feMM.  UCAPiQA  JW  use  he.  ASCAF\Bbt  tel. 

ASClVAg  Use  ASOIP).  AhPiM.  RGH  37 

PUir(MijgiB«nHB3 

PKTTV  MU  rihnvma  Use  auiftt  h  lie  Fokto 
Mm  BMQug  Use  he .  fiWJonMoi  FtMni  Use. 
BMSoiirtiVSongj'   ""' 


bmnrMLLC  ASCV/IMnimJ3MM.ASCAP£ianvrw 
RnW  F^rftn.  8M/Sr«wi  EAwtK,  aw.  It.  H100  97 
PMNKE  iDJ  F«»  hAiSK.  SESACno)  IM  k  SHI  A  to- 


-^MtaUBcfUMing, 


PIMPB)  UP  KOS 

tiMfl  I.',';  'I  l-  ■ 
a  PUNTO  FWAL '  :u .  ^,  K'u .  ^1  ^.niMon.  ASCAP/Jcovi 
HA'TXiit  Uin  L-WtfthC-  ASCAPiOlBOl 

Fttl  Use  FU)letaq.  ASCAP)  a  3Q 


QUE  A  TODA  MURE  (QUi  A  nm  QAVILGA  Use  Flfr 
l-Jiru  EM-Ucs  Emnras.  he.  BMto  Oxvowms 

i^jbWuq  hUii,T43 
OUOUE  { UJ=  ULse  ASCM>,f«ft  UW,  BUS  Duto 
UiAASCAPiHIOOatFCHB 


MMH  (ThiCMnri  ItawlMc.  BWSoiqrtlV  MAdy. 

BMMuiri  lAoay  PtiNgMa  BHUMMsal  Uaie - 

Casn.  Bl«la  Om  (W  AgKlo  FUMstwg,  ASCAPJ 

Ahm.aiS 
MOO  aOMSE  lAIWr  F^AAMni  he.  EMUiMna 

M»  -  7  Soffi  Sin.  MPM.  WH  36 
MM  own  MTAtuh  y  ill  Son.  BWSo>vATV  Son 

LLC  BW^OIFMte.BIMtacArihoirr. 

ASCAP^'ATV  IMS  UC  AfiCAiWOI  Soijp.  BHL  It. 

H10094  U4 

KMITT  (Scnr  ATV  UknUolt  AfiCtflUnkod  Mate 
LLC  ASCV.^ATVOmNMHHenMhnft 
ASCAP,^  TTw  Sags,  UClnSMBlhM  Use  he . 
MM  Jmi  CdMrtui  Mat  «Ctf)i  It.  CS  38 

fMH.  UM  Ihdi  B  Male  BWSoM  01  UMtf  FWrGnn 
■■naionri.  BMMafei  Foma  MSe  BWlMna- 
SoQ  01  FUiton  hMOA  auti  AH>?H.  RW  B3 

IIHM  Ml  ll«iBt  01  S«  GHkUlM.  ASCAPiai  Aprt 
MBic.  he.ASCAMHblHM'bBeMBC.ASCAPt 
WOO  Si 

(cam  |[»a«  Sorai.  SHKonATV  1M>  UeK  l^jbisf)- 
mg  UC.  BhUnMUK  Use  WMmASCAPfSavWrV 


ASWQLI 
KUIIIBM 


HOUND  DF  APPUUSf 


flUK  THE  WORLD  IGlftSI        .  :if;^  Ujw.F\ 

■^.-HflrilMiathC- 
'  ''-•icAIIIMUBli. 


*ABcBfUfi,he. 
■  •lAsc.SULAIif'M. 


SETT  AW  I  KNOW  FT  '        , '.^ce.ASCAppOMn 
Mot  AiC«^MiO04 

8HWE  UFE  ;YiLf>j      Uu.  (ic. .  MAiOl  BlKtaeod 
Use  K  BMilwMi  CJxaomrtn  niMhng  Oon- 
an!.ASCW.tfWg6 

MMTTIOU  tSsv  01  UnMsL  kc.  BMCUUi  B^od 
u  E)tmve>  WiwiM  BMiCim  law  Mm 
Conwv  he.  ASCAP«siy  315  Use  A£Ctf/Tht  Bid 
BBl  Gin  ASCAPMeM  Use  PIMMng  aUMto*- 

oot  GMfto  BZPitfirMig  he.  ASCAPAq  Ueie 

ASCAP/me  Mm  QMp  ASCtf,<SDiVATV  Im  UC. 
ASCAP/Bn  Jvre.  BM).  MP.OMH.  RBH  25 
aC  MU  Ottfo  Mowy  PltUiiqi  he.  EAAWnia«rw 
m  FUMmg  Cop  -  BMAM  Wm  UC .  BMbON  Bhck- 
atne  Mm  »K  EMCfinmi  Bv  FUittftng.  EM) 

swncAiiffi  f  r-tAnKiEWiaHrwihar.aMioit 

SICTSCHAPtfi  .■  ..>-ip,'LiCASCAP.WAirlUjSleW, 
^^i^f■.'M'.lJ-Jx  A£C*P,i'A5aUjsKMMtaAS0lPA*r 
rjMQ  Mm.  r^^iKOril  Use  (UAittng  Ar 


nl  Uok.  he .  ASCAPffimOF  a«  Use 
MIPKMn  ASCAPAlQqgmnM^ 
Bic  Ca>p .  ASCAPl ,  AI«WL  R8H  35 


ASCAPAJnm^  Ufik  Coqndkn.  ASCAP^lj  Nsi&k. 

ASCAPM^IMolche.A   ■  " 

ASCAPyfUHMPmm 
ASCAP/MMeicCaip.A 
SO  ■  urn  iBue'i  BMir  feUe  ASCAfWnwsl  Mat  Co 
OoOlaa  AiXAfyiaiy  Wntt'i  Usle  UC.  £HS^ 
LMwtf .  he,  BMIAA  Ane  Uoie.  eWEM  BiMlwiid 
Uric  kK .  8MU  KmSSl  ASCAPOl  Airi  Uale  he . 
ASCIPI  A*P«^flBM18 
SOWnnrs  CNaKA  (2MMn  U«lc  OnA  ASCAPftd 
'  .'Vi'^SownTVCmsltoiShWcFttiBh- 
MSe  ASCAPyOMM  AT  •Bud* 
.  .  il:uis.BMn.HI.CS5Q 

SOMEONE  mE  TOU';ijnMQ)i-j^Oift*iOannntt- 

Uxu  HM^Cri>^Mm.ASCAP)SvldeHaK, 
ASCAPl.MmH1001.LI4B 


MMTMr  MWr  A IMCK  AMc  01 9bqi  Him. 
BAKai(E  01  Cvim  SMMItaiitU^ 

Qijl^UBic  FttUKhg.  BMSavFnnThiOauli 

«Mn  fV  ISoiyATV  Ik  fUtthngCanfBV,  BWfyo 
Sal  Use  BU),  HL  CS  a  H1Q0  54 
»WIT    Em  Mm  ASCAPI RBH  SB 
SMT  (GIsKi  M  Gtan  Mm  PuMNng.  ASCAAQM*- 
tm  M«c  PIMllMa  ASCAP/SontfKTV  Iini  UC. 
UCAfWood  4«  Sol  Udc  ASCWQ^^ 
■^"-^ ».ASC«SoiQiOllWi««  he. 


n  ClHwtf  Use  Copoakan  ASCAPMS- 
ta  DM  Sao  he.  ASCAPAMi  Butti  s  use  he. 

ASCIPAF?  Music  I>1«  ASCAPMM  f<MD^ 
ASCAp;  hyiF^i  rrn 
STEREO  ISAm^  CMsBHifttnai 

'■Mfy''  ■■.'^nucCuBaMidle 
ASCAi  r.'  ^.'-'VtaawMse 
.■.!  i-vi M,- , iTit Chi.  awiiiuiaab 


S  (Songi  0  MMnN.  he .  awHanr  UM 
Mvi  FUMMn  GMOsM  Use  ASCM^Butfnai: 
ASCAPiQug  Mac.  ASCtf AMG  FMui  Snv.  ew«b  I 
IM  «u  IMe  BMD.  AMWL  CS  24 
 UDSjteH   


 ceiyhrmanml.AfiCAmurimSanh 

jeCAPtSMM  Jistu  HI  ftttBHglkyjnK 
eMCiaayn)ts»Jw»iyMiyDpqrai.BWHMsi 
Uhif  F\ttdvn  he .  BMVkmFlhpatov  Rtadnig 
Can.  BMt.  Aim.  H1C0 1SL  flBH  60 
sum  UM  itaMu  blM  Ualc,  BMMomr  Ma 
UsK.  BWSonB  01  UMMnil.  kK-.  BMHlMd  F\fr 
ASCIPM  Dbwi  Obbi  Uflte  eU74l2  Sonu  UC 
eM^ffMtt.  BWTbCB  IMMBM  KCAPL  Mm. 
,H1«II4.J3<lRBM43 

&FUM««.  AfiCAjP^  Aim 


BMVhin*  IttlK.  AS6P)SanrtTV  Use  FUikm 
Cntb.  SOCAI^M  No*  Use  SOCAI«  It.  FBI  97 


•y  cj/ir-.l  Viv.  F W!,  SAftL)  LI  J 
run  I  BACK  nOAD  IMatlCtacMUlSCirK.  BWhri) 

.      ■  ;M).AMPAI.CS5  H1X?3 
lAU  n  OFF  Lr.1  TiiuMwd  Mm  he .  BM^»iv  SKM 
UiiK.  M^onji  n  Soulwdi  MawidM  Use  FUitsh- 
fig  lX)imCai«uslBnHab«CA^ 
com  ASCAPifUAoaUatt.he.«CAPifl«f1NMlbBr 
U£M.  ASCAP)  AMPM.CS2E 
TWE  ME  BNMlNcI  Lad)  m  94 
1W  OVBI  COHnoi  (9MC  Biiie  Mvagemn  (UK) 


FVS4MG  FVnfn  Scpgi  aWIALPA  Use  Putanft 
^■M^^^c  «t.-jv  FMHrt.  ASCAP/VahooMn. 

■■■r.  i.-BUCASCAPJ.rt.HIOOA* 
TAnDOSDMTHtsiDWOlMwtamataiPiliiMf 
.  -iiBKir.BMiDaBtlMUilMc, 
..■.«ri(.*SCtf,flM6Gok(S«». 

TEAAnvnAMO  i-J:leMiQne.ai»LT9 
IE  ESTDY  EHGAHAWO  CON  OHH  m  isbdl  LI  IB 
TEOUBDAMOfW  .K-di:M7 
1>MTaH.|)>«<r<  FooW  Mux:  SMHmCMlUae 

ASCAPiMwo  COU*)  SOV.  BU)  CS  57 
mir«nr  (Dal  Shdi  Use  BUWB  Use  Cop, 

ASCAP/4  BhnBU  M  Oma  nMMg.  BMFksrr  GOd 


lOMM 
wiUse 


AfiCAfVSom  01  MwMl  he.  UNmm  M 

eWSmOMIwEMaW    

t»  FUMmg  Cap.  BWSnirinV  Ssn  UC  H). 

WPWl.M-W.':  RBHS 
THMG  CALLED  US  '!^nlsuAMnmiFUA«Kg 


'    '  .'•liurmOoVwBWWHSB 
TMS  OU  eOT  I     Mole  cop.  ASCVAUbB'i  Umy 
Mm  FUUmng  ASCAPM  A  tMl  01  fib  use 

Ascipffiyi  SMnd  Mae  he.  Busmg  sum 

Msie  BM*h«atA  Mm.  BMQ.  Aim  CS  40 
TlWaiBIMi1MnilBMMI(WrnM»Use 
BHKov  aiUM  MUK  PUMnp  Anna  IK . 
BMOn  ON  Mak.  UC,  ASCAP/nR  IMg  Comoi). 
ASCAPMM4  Urie  BHfMoi  OOnar  Sorgi.  e{|).  AkP 
CS4< 

ro— IT  l—ll  lim  Miiii,  ASCAPgwp  urn  rm 
RM  Use  BMSoM  Mas  Use  toe .  BMM  0 
Uale  BMMdM  Uac  ASOmn^  iDoMf  Ai  Ibu  Ml 
Use  BIMMn  HMB  MM.  BMkSawAIV  Sen»  UC 
BMMy  nodD  lUcJtSCW^ 
a.he.ASCAP).lt.Hi(l02B 


Fad  Uiih.  BMftKk  BOB  Uale  UMhg.  Ik..  BM)  Rm 

31 

lOOBWr  IFwd  4  y  Soil  UjM.  ASCMWlwya  XMn 
RMMhgDsloae,  AfiCAPAMvl  Fhnto  fUMng 
DHVM  MWnn  And  GMai  Hate  FUHWu 
IfiWOcngi  01  IMwraiL  he.  BHiB«Mi  BM  UK 
BMHalKnMMiMdi  FUdM  he.  «CAP)BA  ^ 
Uric.  he.  ASCV).  MML  R»  39 

lOMM  (SoyAIV  >K  PUbWWg  Compaif .  BMiMe  SMh- 
«UMeBM].HLCS34 

imUME  [Bb  Mule  BHAM  OoU  Sam 
BMnRWHMinjMSo«aiM«Mht,a4r 
AAmPfiHSO 


.    .   ji.Aaaiw«» 

>ASCAP)Hq  Loul  BudK  SMI.  WFM.  CS37 
1UinKB<M]IU«d)lT4l 
IV IMMA  (IMmaftivta  AMMiqi  Coil  MMkn- 
nOnall  MMs.  SACUSMbi  Sdni  nawihg 

OB9qnKSACMlL!2B 


tcRMMn 
Amu  lift  MUa- 


ASCAPiUwaJ  Mat  CapiiMii.  MCAftOaarfHaJ 
Uric  UMM.  ASCAPMrv  Aitir  Male  ASOVMH- 
«  use  ? W  UC .  ASCAPiMov  RmMU  FM- 


NHIOI  (Un  Nomlm  ASCtf)  m  75 
IK  MUS  9I0O IM  b  SM  AfhHM.  S&KWFi^ 
Hrib  SGSCai  EMMmrilMiL  seSAMlm- 


UKjBAAivl  Urie.he.ASCIf1,>t.H10B7 
[Wnatnain  hMMno  Cob. 
BNMia»JU£I9UMi« 


BMCTB^fwoalUse. 


■ETWIB  fiop  OIUMriM.  he.  BUCUbi  fluori 
Ik  teama  fuiH««,  awSwlUMc  IUM« 
BWOAAprt  use  he.  ASCIfmiKriM  BUHiiMl 
SM  ftMMrig,  ASCAPMl  lim  AMrilho.  ASCARW- 
ma  Male  CovoMn.  ASCARNlMv  OHi  Sov  kc. 


lfal«..ASCAPVAim^ 
MMHMRIBWBIOOETMMIMiwhMrii  

Coqu  BM«im  W  Oao  nnwr*  he.  aaCAN(DM« 
Uric  he.  SQCANiBMli  DM  Uric  SOCNMW 
MmFtadijtaEne30Dli4.AlffKiaO75 
M«  COUmir  MOM  OA  BUmdM  Uric  he 
BMQn  fta]  Mm  FUlMa  BHMIric  a  Shgi  that 
BM^  ^  Seng  And  SringtBMWMCnjrilMaBi- 

rTB<llJ5;UC  ASC«1,H,CS*4 

W«  I  COM  FMM  (Big  IW  ta.  BMflg  Utf  Sucta. 

RM-Aruftto**  Songs. BM*  "     '"  '  " 

FM^ruS»rt*wUsieM 
Ulli^M  " 


i:t<TUsK,BW,Ft.CS35 
li^UaielSDmitarill 
nlfSHAtaKSESIICflill 


SESAOSupn.  BoraMi  t  CP.  kiC.  ASCARWM  A  Ftt- 

..    _ — ^utBftltanaipi 

VEdMMl.SICEM).»t. 


BUOB  Use.  BWSMhi  ShB  lAate  BMHm  BM  M 
Skjfta  Use  BMKwgi  faai  Fonr  SM  BMflW 
OifMB  Mac  FUMm^BH),  AM?  CS  eo 


WOK  OnpMmMin,  BNiai  BMkHDd  Mac  he . 
BMnm  Onm  1^  FUMMl  he.  BMiSmp  OF  UMa- 
sil.  he .  BUUhmok  Uric.  BMme  Ori^  Uric 


56   I   Go  to  www.billboarcj.biz  for  complete  chart  data 


RmrUaleASCAPni&hdFI 
ASCAPjOA       Male  he.  ASCAPlCM  MM  ASOPV 

AiimmD0«LFeH2r 


lES  (Ch  A  »  Mm  PtANMm  he.  BUSa>irtTV  Soa 
UCBWrekrtpBMlUrienWIhnalwalsinAfci- 


ASCAP)in4 
mXFkann-BM 

ASCAPiUnvM  Uric  -  Cain.  BMMVi  >^ 

MaHhB  Male  BMy  AMF^  CS29 
VOU  AH  I  (SMn  fiffWEMplA  labM 

ewsovAiv  soiiE  UC  MiHui  (X  a 

h: .  BMOcUoe  Mse  toe.  M|.  It.  HtOD  10 
nu  AMI  lEQUtA  (Saigs  01  UnwM.  He.  eWMOM) 

Use  EWmMmCap,ISCAP)DMnM«Uale 

i&J^!  *MP,H  .H10070 
rau  MWE  ME  FEB~  WMm  Uaic  Ut  PRSmoiMC 

(in  LU  t%P  a  P  Sons  Lit  GU)  HiaD9 
rau  TMI  BOBS  (4  BUB  IJI M  OKV  FUiMB  BMBI 

BBdMood  Mm  he .  BMAll  On  TiB  Itfi  UIM*« 

ASCAf^Mhng  Mms  Use  Qnn  ASCAPMoiivBMM 

Use  8MX  It.  FBI  52 
m  WD  Mnr  Ma  Mm  BM*riiMu  Ml  Use 

BMSm  a  UnMn^.  he.  SMiMH  FUMSg  On* 

Ma  AS£jiP.'WBUScDn  AECVMOMfSOMl. 

ASCAP^  AMP.At.FeHSA 


Data  for  week  of  OCTOBER  22, 2011, 

L'l  lai 


Cafwdian  OJ/produccr  DaadiiMuS  (aha  Joel  Zimmerman)  brought  h.s  MGowir>gion's  Hax 
lour  to  New  Yc>rk's  Rosdand  Ballroom  on  Oct.  4,  kicking  off  a  historic  six-mght  run  that 
broke  the  venue's  previous  record  set  by  Rage  Against  the  Machine  <n  1996.  Live  Nation 
Gxecs  were  on  har>d  to  present  DeadmauS  with  a  piaque  commemorating  his  record -setting 
residency.  Additionally.  Ultra  Records  execuUves  awarded  the  DJ  (wearing  a  new  mouse 
head  designed  by  an  online  contest  winner)  with  a  gold  plaque  for  his  2009  single  -Ghosts 
Stuff "  ncadmauS  (left)  accepts  kudos  from  Ultra  Music  president  Pitrtck  Mcawy.  GM 
David  WaxmanPind  senior  director  Jessica  Rlsllr>g-Sholl  t^-'inio  wcNoeu  leooonO'WMtt'MAGe 


FVPCUTIVIE 
TURNTABIJi 

Sffnd  submissions  to:  exec  o  blllboard.com 


LABELS:  Provldem  Musk  Group  promotes  Darren  EIrod  to  se- 
nior VP  of  finance  arKl  operations.  He  was  VP. 

Universal  Music  Group  ups  Andy  Brown  to  interna- 
tional CFO.  He  was  senior  VP  of  finance  at  Universal 
Music  Group  International. 

Sony  Music  Nashville  names  Caryl  Healey  VP  of  sales.  She 
was  associate  director  of  sales. 

Black  River  Entertainment  appoints  Doug  Johnson  VP 
of  A&R.  He  previously  served  in  the  same  role  at  Curb 
Records  Nashville. 

Columbia  Records  Group  names  J.R.  Ltndsey  senior  director 
of  A&R.  He  was  head  of  urt>an  A&R  at  BMG  ChrysaUs  (formerly 
Chrysalis  Music  Group). 

Sony  Music  Entertainment  International  appoints  Bert 
5  c  hr  T  r  CFO.  He  held  the  same  position  at  Sony  Music  Enter- 
tainment Germany,  Switzerland  &  Austria, 


TOURING:  Live  Nation  Entert^rwnent  promotes  Jodi  Good- 
n^n  to  president  of  Northern  California.  She  was  senior  VP  of 
San  Francisco. 

Palace  Sports  &  Entertainment  in  Debt>it— which  oversees 
the  Palace,  DTE  Energy  Music  Theatre  ar>d  the  Meadow  Brook 
Music  Festival— appoints  Dennis  Mannion  president.  He  was 
president  of  M^^  League  Baseball's  Los  Angeles  Dodgers. 

TV/FILM:  Mun2  pronx>tes  RIcardo  de  Montreuil  to  VP/creative 
director.  He  was  on^air  creative  director. 

RELATED  FIELDS:  Publicist  Natalie  Kilgore  launches 
publicity  boutique  Dashboard  Media.  She  was  senior 
publicist  at  experience  and  event  marketing  agency  G7 
Entertainment  Marketing. 

Webster  A  Associates  PubTic  RelatkHis  A  Marketing  taps  Kay 
Waggoner  as  a  senior  publicist.  She  was  a  publicist  at  Nashville 
publicity  firm  PLA  Media. 

—Edited  by  Mitchell  Peters 
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WYCLEF  JEAN  SUPPORTS  USCRI  GALA 

Political  activist/musician  Wyclef  lean  will  lend  his  talents  to  the 
lOOth-anniversarycelebrationofthe  U.S. Commitleefor  Refugees 
and  Immigrants,  The black-tiegalaandauctionwilibe held  Oct.  19 
at  the  Andrew  W,  Mellon  Auditorium  in  Washington,  D.C. 

lean,  a  Haiti  refugee  who  landed  in  Brooklyn  at  the  age  of  10. 
says  his  two-hour  performance  at  the  USCRI  event  will  include 
songs  from  his  forthcoming  album.  Feel  Good  Music,  due  next 
summer.  He  says  the  set  will  feature  collaborations  with  Paulina 
Rubio.  Estelle,  Melanie  Fiona  and  Jim  lones. 

The  gala  will  also  include  the  presentation  of  Centennial 
Awards  to  President  DwightD.  Eisenhower  and  Sen.  Edward  Ken- 
nedyfortheircontributionsonbehaifofrefugeesand  immigrants. 
Tlie  nonprofit  USCRI  is  dedicated  to  helping  improve  the  lives  of 
refugees  and  immigrants, 

lean  is  also  working  to  rebuild  his  homeland  foUowing  thecoun- 
tr)-'sdcvastatingearthquakein2010. 

"In  my  country,  Haiti,  the  president  appointed  me  the  ambas- 
sador at  large."  Jean  says.  "The  focus  is  to  vfork  on  bringing  invest- 
ment into  Haiti.  The  other  part  of  it  is  education  and  job  creation. 
We  can  do  as  much  philanthropy  as  we  want,  but  unless  we  start 
to  come  up  with  philanthropy  that  is  actually  helping  the  people 
in  these  countries  help  themselves,  we'realways  goinglo  find  our- 
selves In  a  situation  with  a  starving  nation." 

For  more  details  about  the  USCRI  gala,  goto  Refugees.org. 

—Mitchell  Peters 


Dunng  a  Sept.  26  tour 
stop  at  the  Izod  Center  in 
East  Rutherford.  N  J„  Foo 
Fighters  eoioyed  a  doulDie 
cetebration  the  t>arxi's 
two-times-platimjm  atoum 
Wastng  Ught  and  gold 
certification  of  the  DVD 
ckx:ixrwntary  "Back  arxJ 
Rarth."  From  left  we  RCA 
senior  VP  of  martteting 
Aaron  Bom&  guitarist 
Oirtt  SMWtt  RCA  senior 
VP  of  rock  proiTtotion 
BM  Burri  bassist  hUte 
htavM.  lead  vocalist/ 
giMtamt  Davt  GroN.  RCA 
ceo  Peter  Edge.  VP  of 
sales  JuttaSavDca 
president/coo  Tom 
Conorv  servor  director  of 
pop/rock  promotion  Jeff 
Gib,  execkittve  VP  of 
intomatioral  John 
Ractanslikv  drummer 
Ikylor  llawfcfcu.  RCA  senior 
VP  of  sales  Bob  AndBfson 
and  gurtahst  Pat  Smear. 
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MICHAEL  FOREVER: 
THE  TRIBUTE 
CONCERT 

The  life  and  music  of  the  King  of  Pop  were  celebrated  last 
.'.eekend  (Oct.  8)  during  Michael  Forever:  The  Tribute 
Concert  at  the  Millennium  Stadium  m  Cardiff.  Wales.  Jamie 
Foxx  and  British  TV  host  Fearne  Cotton  hosted  the  tribute, 
which  featured  performances  by  Christina  Aguilera.  Cee  Lo 
Green.  Jennifer  Hudson.  Ne-Yo.  Leona  Lewis  and,  via  video. 
Beyonc^.  Also  hitting  the  stage  with  JLS  for  "Blame  It  on  the 
Boogie"  were  Jackson  siblings  Marlon.  Tito  and  Jackie. 

LCFT:  After  performmg  "I  Just  Can't  Stop  Loving  You  '  with  Gladys 
Kntght  and  soloing  on  "She's  Out  of  My  Life,"  Smolwy  Robinson  caught 
up  backstage  with  the  late  singer's  chikJrer:  Prince,  Paris  and  Mlchavl 
Joseph  Jr..  aka  Blanket  photo  emi'.va  ooME;.'iHijt*ytuB-\ruii.iufiti 
ABOVE:  Alien  Ant  Farm  delivered  two  songs  at  the  tribute  concert, 
including  its  hit  cover  of  "Smooth  Cnminal "  The  tiand's  origir\at  lineup- 
lead  vocalist  Diyden  Mitchell,  drummer  MHw  Cosgrovt,  guitarist  Itory 
Corso  and  twssist  Tye  Zamor»— will  soon  begin  recording  its  fourth 
album  under  a  new  deal  with  Executive  Music  Group  through  Fontan^ 
Universal.  The  spring  2012  rele-ise  li  tin;  band's  first  album  since  2006'5 
Up  in  the  Attrc  and  the  first  with  the  onginal  members  since  2003. 
Backstage  at  the  Millennium  are  (from  left)  EMG  VP  Jbnmy  Swan. 
Corso.  Cosgrove.  EMG  president  Jactjb  Cap.  Mitchell.  Zamora  and  AAF 
manager  Jason  Flakls  of  fhm  Maiwigomcnt.  "noio  lmm*  vas  v-oy  is 
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Asparto*athfee- 
year  renovabon 
project.  New 
Yor1<'s  Madison 
Square  Garden 
wlH  debut  its 
MSG  Signature 
Colteclion  of 
food  offerings  in 
November  and 
Oecombef  Beluga 
Heights/Warner 
Bros,  singer/ 
songwriter  Jaton 
DerOlo  gels  an 
early  taste  of 
what  's  in  store- 
in  thts  case  Chef 
Jean- Georges 
Vongerichten's 
Simply  Chicken— 
at  an  exclusive 
arena  preview. 


Gerardo  Ortiz  ,■.  i  .ir  i- 
in  tegional  Me>ican  muiic 
until  he  was  discovered  on 
YouTut>e  several  years  ago 
Now  tho  singer/songwnter 
has  logged  a  major 
milestone:  playing  to  a 
sold-out  house  of  7.0O0 
fans- including  fellow  singer 
Luptllo  Rivera-at  the  Nokia 
Thieatre  at  L  A.  Live  in  Los 
Angeles.  Relaxing  with  Ortiz 
(center)  Ijefore  showtime 
are  Sony  Mus»c  Latin 
tnarketlng  manager  J 
Bull  and  GM  Ntr  Swou»l 


ASCAP  SONGWRfTERd 


France's  14th-century  Chateau  Marouatte.  located  in  the  Dordognt^ 
reqion  of  Perigord  Vert,  was  the  site  of  ASCAP's  Songwriters  Retreat 
J;  1,1-7).  With  medieval  tapestries,  stainedglassand  Gothic  furnitureas 
I  v^pirational  backdrops,  songwriters  gathered  into  groups  each  day  to 
write  and  record  onginal  songs.  Also  at  their  disposal:  five  workstations 
decked  out  with  state-of-the-art  technology  and  gear.  At  the  end  of 
the  weeklong  session,  each  songwriter  left  France  with  six  fully  realized 
songs.  The  ASCAP  retreat  was  sponsored  by  Cain  Foundation.  Avid 
Gibson  and  Sennheiser.  whotos  ascac 

ABOVE  LEFT:  T.il.  .nq  3  rrcstivc?  ty-eak  wtti  cattle  oi-.n^f  T^ii-.ic  p.pc ut.vr-  Mlles 
Copeland    l.r  1'-   <■■'<-    ,1  inr  Im.  1  i.jr-t    :'i .  rr        I  1  I'' n  1'    'ir..    ■  -i 

■  I  '     1      !  1  (        I        >  Marc  Emert-Hutner        1.   i:.  ■   Nina  Woodford 
;  Dave  Bassett  ■'  i-i.-r-       -rui.  '  ■  !  ■  .    r     i-  Sue  Drew  ■ 

'  I.   <■<  '   Michelle  Bell  Lindsey  Ray  Greg  Wells  EHle  Goulding  Billt>Otird 
Lindy  Robbins  Chris  DeStefano  Talay  Riley  Hillary  Lindsay  Jarrus  Bay 
Theron  "Neff-U"  Feemster  Jo hnta  Austin  Priscilla  Renea  1  ^n-rplin.-i  Mika 
Shea  Taylor   1  <  Martin  Johnson 

ABOVE  RIGHT:      ■  ;  ■,■  ^  r  Billboard  ASCAP  ■■,  Marc  Emert-Hutrwr  .4  :  Sue  Drew 
II  I    Chris  DeStefano  Elite  Goukling  irii  l  Shea  Tayk>r  I  !r  [-1  .  " 


RIGHT:  Huddlmq  together  (li-oni  lett)aie  Marc  Emert-Hutner 

^orKt,'.ritotv  Ellle  GouWIng,  JMn*»  Bay.  Chris  DeStefano  lI  Ki  LIndy  Robblns. 

snd  ASC  Ar>  -i  Sue  Drew 
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fli  NOVEMBER  9-10,  2011 

&  AWAJKDSI  The  Roosevelt  Hotel,  NYC  - 


ouring  Industry  Success  in  2012  Begins  HERE! 
NEW  PROGRAM  HIGHLIGHT 

NKOTBSB:  anatomy  of  a  home  run 

Key  players  will  discuss  the  strategic  moves  in  the  set-up,  launch, 
and  execution  of  one  of  the  most  creative  tour  concepts  in  pop 
music  history. 


Featuring  Donnie  Wahlberg,  NKOTB 


And: 

Peter  Katsis,  Manager, 
Backstreet  Boys,  Prospect  Park 

Jared  Paul,  Manager, 
NKOTB,  AGPS 
Darryl  Eaton,  Agent, 
Creative  Artists  Agency 

Brad  Wavra.  VP, 

Live  Nation 


SEATS  ARE  GOING  FAST,  REGISTER  TODAY  BEFORE  ITS  TOO  LATE 
For  the  fuli  schedule,  speakers  and  to  register  - 
www.BiilboardTouringConference.com 

Registration:  212  493  4263  Conferences  aBillboard.com 
Sponsorship:'646  315  2961  Cebele.Marquez(SBillboard.com 
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Now  I  know  there  are  rock  stars 
in  the  financial  industry. 


Sports  and  Entertainment  Specialty  Group.  Just  as  good  music  takes  the  right  skill,  so  does 
financial  guidance.  That's  why  our  client  advisors  are  true  music  industry  insiders  with  a  proven  track  record 
of  delivering  the  right  solutions  exactly  when  you  need  them.  W/e  understand  how  contract  changes  can  affect 
you.  And  how  your  credit  needs  will  vary  throughout  your  career.  Simply  put,  your  business  is  our  business. 
Call  Andrew  Kintz*  at  615.748.4434  or  visit  suntrust.com/talent. 


Royalty  &  Catalog  Lending 


Financial  Planning 


Retirement  Planning 


SumTrust 

Live  Solid.  Bank  Solid. 


Investment  Management 


'Andrew  Kintz.  Manajpng  Oredof.  Sports  and  Entertainment  Specialty  Group,  is  a  regislered  repfesentali'.-e  of  SunTrust  hvesi^en!  Services,  inc  and  an  employee  of  SunTrust  Banks.  Inc 
Securitln  md  Insurance  Products  and  S«rvic*s:  Are  not  FDIC  or  any  oth«r  Government  Agency  Insured  •  Are  not  Bank  Guaranteed  •  May  Lose  Value 

SunTrust  Sports  and  EntertammenI  Specialty  Group  is  a  marketing  name  used  by  SunTrust  Banks,  inc .  and  Ihe  follotving  affiliates  Banking  and  trust  products  and  services  are  provided  tjy  SunTrust  Bank  Secunlies,  insurance  (including  annuities 
and  c^n  life  insurance  products)  and  other  investment  pnjduds  and  services  are  offered  tiy  SunTrust  Investment  Sendees,  inc  an  SEC-regislered  inveslmeni  adviser  and  broker/dealer  and  a  member  of  FINRA  and  SIPC  Other  insurance  products 
and  services  are  offered  l>y  SunTrust  Insurance  Services,  Inc ,  a  licensed  insurance  agency 

©  201 1  SunTrust  Banks,  inc  SunTrust  and  Live  Solid,  Bank  Solid-  are  federally  registered  service  marks  of  SunTrust  Banks,  Inc 
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REGISTER  TODAY! 

NOVEMBER  17-18,  2011 
TERRA,  SAN  FRANCISCO 


MOVING  FORWARD:  MUSIC.  TECH.  MONEY. 


KEYNOTE  SPEAKERS: 


RON  CONWAY 

Investor 
SV  ANGELS 


SETH  GOLDSTEIN 

Chairmon/Co-Founder 
TURNTABLE. FM 


STEVE  JANG 

Foundcr/CEO 
SOUNDTRACKING 


JOE  KENNEDY 

CEO 

PANDORA 


NEWLY  ANNOUNCED  KEYNOTES: 

STEVE  GREENBERG,  Founder/CEO,  S-Curv«  Records 
TRAVIS  CLARK,  Fiontman,  We  The  Kings 
RICK  FARMAN,  Co-Founder,  Superfiy  Presents 
DANIEL  GLASS,  Founder,  Glassnole  Entertainment  Group 


AND  PRESENTATIONS  ON: 

@  NAVIGATING  THE  STARTUP  MINEFIELD 

0  LOWERING  THE  BARRIERS  TO  MUSIC  LICENSING 

^  MAKING  MUSIC  MORE  SOCIAL 


FutureSound  will  bring  together  artists,  entrepreneurs, 
Investors  and  rights-holders  into  the  same  room  to  foster 
focused  and  progressive  conversations  about 
next-generation  opportunities  for  music. 

This  results-driven  event  will  serve  as  the  definitive  forum 
for  outlining  the  solutions  to  the  main  challenges  the 
digital  music  business  faces  toda/,  focusing  on  positive 
outcomes  for  all  involved. 


Be  a  part  of  this  ground  breaking  event. 

REGISTER  TODAY  &  SAVE  $50 

Use  promo  code  SPEBII- offer  expires  10/28 
www.FutureSoundConference.com 


IN  ASSOCIAIiON  SPONSOR 


LOEB6. 
ILOEBmp 
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REGISTRATION  INFO:  212.493.4263  CONFERENCES@BILLBOARD.COM 
SPONSORSHIP  INFO:  646.315.2961  CEBELE.MARQUEZ@BILLBOARD.COM 


it  was  awesome.  I  got  a  low  rate, 
perfect  terms,  and  get  this 
there  was  this  super  cool, 
un-bank-like  person  helping  me. 


Yeah,  and  then 
you  woke  up, 
right? 


You  werenf  dreaming,  you  were 
of  First  Enferfoinmenf  Credit  Union 
getting  o  home  loon. 


Un-bank-like  service  from  people  who  understand  your  needs  and 
understand  your  industry  is  nothing  new  here  at  First  Entertainment 
Credit  Union.  We've  been  taking  care  of  entertainment  industry  folks 
like  you  for  decades. 

Whether  you  are  in  the  market  for  a  new  home  or  simply  looking  to 
refinance  your  existing  loon  while  rates  ore  low,  do  yourself  a  favor 
-  consider  First  Entertainment.  We  have  a  variety  of  real  estate  loan 
products  to  choose  from  and  we  offer  jumbo  loans  up  to  $2,000,000. 

Visit  www.firstent.org  for  more  details  or  call  us  at  323.845.4411. 


Real  Estate  Rates 


2.750% 
2.875% 
3.250% 


FIRSTENTERTAINMENT 
CREDITUNION 

An  Alternative  Way  to  Bankj^ 


Oat  th*  rrM  moUl*  app  at 

httpi/Zgettagmobi 
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.COM  EXCLUSIVES 

This  week  on  Billboard, com, 
check  out  our  track-by- 
track  review  of  Coldplay's 
new  album,  Mylo  Xyloto, 
and  as  Halloween 
approaches,  find  out 
who  readers  voted  as  the 
scariest  musician  ever. 


F^gWwSES  Direct-to- 
JmWfasfseiies  have  long 
K^><6eused  on  the 
|KH66nverted— can 
SSf^lpu  Tube's  Mercti 


FEATURES 

COVER  STORY 

18  FASTEST  GIRL  I 

Lambe'-t  returns  with  Fc 

22  SOUND  FACTO! 

Guild  of  Music  Supervisi 
composer  Christopher  ^ 

24  ROMEO,  OH,  RC 

frontman  goes  solo,  loo 
his  Latin  base. 

26  FROM  THE  FRIt 

FERRARI  Streamin 

SPECIAL  FEATURE 

29  A  HITMAKER  Ri 

HEIGHTS  Diane  Wi 
withUMG. 


MISIC 

37  HE'S  A  BUSINESS, 

MAN  Toby  Keith 
toasts  his  down- 
home  past  on 
Clancy's  Tavern ^ 

39  6  Questions; 
Thomas  Dolby 

40  Reviews 

42  Happening  Now 


ON  THE  COVER  M.r.ind.l  Lambert 
ptiotograpti  by  R.indoo  SI  Nicholas 


Events 

FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  with 
Loeb  8  Loeb.  is  set  for 
Nov.  17-18  in  San  Francisco. 
Keynotes  include 
Turntable.fm's  Seth 
Goldstein  and  SV  Angel's 
Ron  Conway.  More:  future 
soundconference.com. 


FILM  &  TV  MUSIC 

The  Billboard/Hollywood 
Reporter  Film  &  TV  Music 
Conference  will  take  place 
Oct.  24-2S  at  Los  Angeles' 
Renaissance  Hollywood. 
Speakers  have  been 
announced.  For  more, 
go  to  f  ilmandtvmusic 
conference.com. 


TOURING 

The  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowClix, 
are  Nov.  9-10  at  the 
Roosevelt  in  New  York. 
Panels  and  speakers  have 
been  announced.  Details 
at  billboardtouring 
conference.com. 


OCTOBER  29, 2011   I    tvww.blllboard  biz    I  5 
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Sony/A^ 

MUSIC  PUBLISHING 


LIVE  LONG  AND  PROSPER. 

SONY/ATV  MUSIC  PUBLISHING  AND  FAMOUS  MUSIC  ARE 
PLEASED  TO  ANNOUNCE  THE  LONG-TERM  EXTENSION  OF  THEIR 
EXCLUSIVE  WORLDWIDE  AGREEMENTS  TO  ADMINISTER  THE 
MUSIC  PUBLISHING  CATALOGS  OF  PARAMOUNT  PICTURES 
&  DW  STUDIOS. 


IVNIOUS 
MUSIC 


THE 

LATEST 
NEWS 
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»>CmGROUP 
STILL  MULLING 
EMI  BIDS 

The  fate  of  EMI  Group 
was  still  uncertain  at 
press  time  as  owner 
Citigroup  continued  to 
weigh  whether  to  sell 
the  major-label  group 
to  a  single  bidder  or 
break  up  the  com- 
pany and  sellEMi's 
recorded-music  and 
publlshir>g  divisions 
to  separate  entities.  A 
second  round  of  bids 
submitted  in  early 
October  fell  short  of 
CItigroup's  expecta- 
tions. One  looming 
uncertainty:  EMt's 
potential  pension 
fund  liabilities,  which 
would  be  assigned  to 
the  recorded-music 
operation  in  the  event 
that  the  label  group  Is 
sold  in  pieces. 

>>>MERLIN, 
YOUTUBESIGN 
LICENSING  DEAL 

Merlin,  the  indie-label 
master  rights  licens- 
ing agency,  reached  a 
global  licensing  deal 
with  YouTube.  Under 
the  agreement.  Merlin 
member  \abe\s  will 
be  paid  a  portion  of 
advertising  revenue 
generated  by  YouTube 
videos  featuring  their 
repertoire.  Merlin's 
members  include 
Merge,  Warp,  Epitaph, 
Tommy  Boy,  One 
Little  Indian,  Beggars 
Group,  Sub  Pop  and 
Domino. 

>>>PANDORA 
HIRES  FIRST 
MARKETING 
CHIEF 

ParKlora  named  Cisco 
rriarketlng  executive 
Sinrton  Fleming-Wood 
as  its  first  chief  market- 
ing officer,  represent- 
ing the  webcastirvg 
company's  first  top- 
level  executive  hiring 
since  it  went  public  in 
June.  Fleming-Wood 
joins  Pandora  as  It  at- 
tempts to  establish 
a  foothold  in  the  au- 
tomotive market  and 
faces  growing  com- 
petition from  Clear 
Channel's  IHeartRadio 
service  and  the  re- 
launched AOL  Radio, 
powered  by  new  part- 
ner Slacker. 

Repeating  by  Ed 
Christman  and  Glenn 
Peoples. 


19 


PUT  ME  IN,  COACH 

Tinie  Temp.ih  scores 
big  with  bLiseb.ill  synch 


DASHBOARD  STEREO 

Music  biz  expands  its 
presence  on  Tumblr 


HITS  >N-  GIGGLES 

The  tmisic  obst'sMons 
of  NBC  s    Up  At!  Niciht 


CALLIN'  BATON  ROUGE 

Quint  D.ivis  on  B.Tyou 
Country  Supcrfost 


TERRA  NOVA 

Univprs.il  s  M.ix  Hole 
on  oinpryinq  nuriipl-- 


BY  GLENN  PEOPLES 


Merch  For  The  Masses 

Direct-to-fan  sales  have  long  focused  on  the  converted— can  YouTube's  Merch  Store  expand  their  scope? 


Selling  concert  tickets  and 
music-related  merchan- 
dise from  artist  websites 
provides  a  n  efFec  live  way  to  serve 
dedicated  fans.  But  what  about 
the  legions  of  casual  fans  who 
probably  won't  visit  those  sites 
and  who  represent  a  significant, 
untapped  sales  opportunity? 

To  reach  tbcm.  artists  need — 
and  until  recently,  have  lacked — 
an  online  platform  that  caters  to 
a  mass  audience. 

During  the  past  year,  e- 
commercc  services  like  Moon- 
toast,  Nimbit  and  RoolMustc 
(through  a  partnership  with 
Topspin  Media)  have  enabled 
artists  to  sell  merch  and  music 
from  their  F-'acebook  pages. 

And  in  mid-October,  You- 
Tube announced  the  pending 
launch  of  Merch  Store,  a  new 
platform  that  allows  artists  and 
labels  to  create  storefronts  on 
YouTube  channel  pages  that  fea- 
ture downloads,  merch  and  tick- 
ets. The  stores  will  be  available 
at  YouTube  artist  channels,  but 
not  on  individual  video  pages, 
according  to  YouTube  product 
manager  Chris  LaRosa. 

As  the  Web's  de  facto  video 
clearing  house.  YouTube  Is  a 
promising  platform  for  direct- 
to-consumer  sales.  With  so 
much  of  fan  attention  focused 
on  this  one  destination,  it  makes 
sense  to  integrate  e-commerce 
to  benefit  artists  and  labels,  es- 
pecially when  few  of  them  arc 
getting  rich  from  all  the  traffic 
they  generate. 

Among  the  first  YouTube 
partners  to  adopt  Merch  Store 
are  indie  rock  band  Portugal, 
the  Man,  cover-song  sensation 
Karmin  and  hip-hop  label  Duck 
Down  Records. 


Duck  Down  co-founder 
Drew  Friedman  doesn't  think 
YouTube  has  reinvented  the 
wheel  with  Merch  Store.  After 
all.  Duck  Down  already  has  an 
e-commerce  store  that  accounts 
for  about  10%  of  its  sales. 

But  YouTube  has  unsur- 
passed volume.  According  to 
comStore.  U.S.  unique  viewers 
on  Google's  ^-ideo  sites  (the  over- 
whelming majority  of  which 
visit  YouTube)  totaled  162  mil- 
lion in  August,  up  11%  from  a 
year  earlier  and  dwarfing  near- 
est rival  Vcvo.com.  which  had 
62.3  million  unique  viewers  in 
August,  up  37%. 

YouTube  estimates  it  streams 
more  than  3  billion  videos  each 
day  to  viewers  around  the  world. 
That  means  untapped  potential 
to  a  label  like  Duck  Down  that 
posts  video  content  lo  YouTube 
every  day.  "Their  reach  is  whafs 
so  exciting,"  Friedman  says. 

Merch  Store  lets  artists  opt 
in  for  a  choice  of  offerings  from 
different  third-party  partners. 
Topspin  can  enable  artists  to 
sell  digital  and  physical  music, 
such  physical  merchandise  as 
T-shirts,  concert  tickets  and  fan 
experiences.  Songkick  will  pro- 
vide a  feed  of  artists*  events,  with 
links  to  buy  tickets.  ITunes  and 
Amazon  provide  links  for  down- 
load sales  (strongly  suggesting 
that  YouTube  parent  Google  is 
still  a  ways  from  launching  its 
own  digital  music  store). 

Rather  than  allow  for  sales  di- 
rectly within  YouTube  channel 
pages.  Merch  Store  will  only  dis- 
fJay  the  items  for  sale,  To  buy  an 
item,  a  fan  must  click  on  a  link 
to  the  appropriate  partner.  You- 
Tube will  keep  a  small  commis- 
sion to  cover  its  costs,  according 


Viral  marketing: 
Cover-song  duo 
KARMIN.  one  of 
thehrstactsto  sign 
up  for  YouTube's 
Morch  Store, 


to  a  representative. 

Other  streaming  and  down- 
load services  have  talked  about 
selling  merch  and  tickets  for 
years,  with  little  to  show  for 
it.  For  instance,  in  April  2010. 
Myspace  Music  began  offering 
artists  tlw  ability  to  add  buy  links 
to  ticket  vendors  on  their  profiles 
as  part  of  the  planned  rollout  of 
a  broader  Myspace  Events  cak^n- 
dar  and  ticketing  platform.  But 
by  then,  Myspacc's  popularity 
was  already  in  steep  decline. 

With  direct-io-consumer  com- 
merce such  a  natural  extension 
of  digital  music  consumption, 
why  have  large  online  services 
been  so  slow  to  embrace  them.* 

Until  recently,  there  has 
been  a  lack  of  adequate  part* 
ners.  Music  streaming  services 


can  typically  do  only  one  thing 
well — some  not  even  that — 
and  can't  easily  shift  resources 
to  selling  other  types  of  items. 

Today,  numerous  venture- 
backed  startups  offer  services 
that  can  be  integrated  into  a 
Web  page,  including  one  that 
is  hosted  on  a  social  network- 
ing site  or  a  streaming  site 
like  YouTube.  YouTube  doesn't 
need  to  be  a  jack-of-all -trades.  It 
can  focus  on  offering  the  best 
streaming  experience,  while 
letting  its  partners  specialize 
in  other  areas.  Because  there 
are  other  potential  partners,  the 
debut  of  YouTube's  Merch  Store 
could  help  propagate  additional 


storefronts  at  other  streaming 
services.  Topspin  has  a  number 
of  competitors,  such  as  Moon- 
toast.  Nimbit  and  Bandcamp. 
BandsInTown  and  Eventful 
compete  in  the  same  concert 
listing  market  as  Songkick. 

But  for  now.  Merch  Store 
will  be  a  learning  experience 
for  artists,  consumers  and  even 
Google.  For  all  ns  eye-popping 
traffic,  YouTube  hasn't  been  an 
arena  where  consumers  arc  ac- 
customed to  spending  money. 

"What  we'll  see  in  the  next 
six  months  to  a  year."  YouTube's 
LaRosa  says,  "is  the  artists  learn- 
ing what  works  in  the  store  and 
in  this  space."  .  . 
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Extra  Base  Hit 

Major  League  Baseball  synch  deal  boosts  the  profile 
and  sales  of  TInie  Tempah's  'Written  in  the  Stars' 


Tinie  Tempah's  "Written  in  the  Stars."  fea- 
turing Eric  Turner,  was  the  U.K.  rapper's 
breakout  U.S.  hit,  peaking  at  No.  12  on  the 
Billboard  Hot  100  in  May. 

But  the  song  is  now  enjoying  a  strong  second 
wind  thanks  to  a  synch  licensing  pact  with  Major 
League  Baseball.  Since  Aug.  12.  the  single  has 
served  as  the  theme  song  of  the  MLB's  post-season 
marketing  campaign,  appearing  in  TV  spots  and 
during  game  coverage. 

The  spots  went  into  heavier  rotation  after  the 
MLB  playoffs  kicked  off" Sept.  30.  U.  S .  digital  track 
sales  of  the  title  touled  26.000  units  during  the 
two  weeks  ended  Oct  16,  suiting  more  than  77% 
from  sales  of  14.000  during  the  prior  two  weeks, 
and  lifting  total  sales  to  1.5  million,  according  to 
Nielsen  SoundScan. 

As  the  Texas  Rangers  and  the  St.  Louis  Cardi- 
nals face  ofTin  the  World  Series,  "Written  in  the 
Stars"  will  continue  lo  be  exposed  to  a  huge  na- 
tionwide TV  audience.  M  LB  executives  estimate 
the  total  promotional  time  on  Fox  and  Turner 
Sports  to  be  worth  $40  million-$50  million  in 
free  media  exposure,  an  extraordinary  amount 
of  incremental  exposure  for  the  song, 

Neither  MLB  nor  the  song's  primary  publisher 
EM  I  Music  Publishing  would  comment  on  spe- 
cific financial  terms.  "For  us  it  wasn't  so  much 
about  the  money.  It  was  more  about  the  signifi- 
cant impact  it  would  have  in  the  short  and  long 
term  to  Tinie  in  his  career  and  for  this  song,"  says 
Brian  Monaco,  executive  VP  of  sales  and  strategic 
marketing  for  EMI  Music  Publishing. 

The  deal  represents  MLB's  biggest  music- 
related  marketing  campaign  to  date.  It  also  in- 
cluded a  Sept.  14  performance  by  Tempah  at  the 
MLB  Fan  Cave  interactive  event  space  located 
inside  the  old  Tower  Records  at  the  corner  of 
Broadway  and  Fourth  Street  in  Manhattan.  The 
show  was  streamed  at  MLBFanCave.com. 

"Written  in  the  Stars"  had  been  on  M  LB's  radar 
for  a  little  while  as  a  potential  theme  song,  but  the 
Tempah  connection  came  courtesy  of  Rick  Krim. 
a  former  EMI  executive  who  now  serves  as  execu- 
tive VP  of  talent  and  music  prc^ramming  at  VHl. 

"He  introduced  us  to  the  right  people  to  have 
that  conversation."  MLB  chief  marketing  officer 
Jacqueline  Parkes  says,  noting  that  he  happened 
to  be  a  fan  of  the  New  York  Yankees. 

The  Tempah  campaign  has  been  a  home  run 
for  Parkes,  who  praised  the  song's  ability  to  help 
the  league  reach  its  target  of  18-  to  34-year-olds 
and  then  some. "  It's  caught  on  with  fans  and  celeb- 
rities alike — even  the  baseball  players  themselves 
talk  about  "Written  in  the  Stars,'"  Parkes  says.  "It's 
resonated  very  well  with  all  of  our  constituents." 

The  newfound  emphasis  on  incorporating 
music  into  its  campaigns  began  with  Parkes'  boss 
Tim  Brosnan,  executive  VP  of  business  at  MLB. 
"He's  a  big  believer  in  music  and  sports'  ability  to 
transcend  generations,"  Parkes  says.  "This  song 
really  helped  us  create  an  anthemic  fee!  for  the 
overall  campaign." 

The  licensing  deal  was  one  of  the  first  major 
commercial  syiKhs  brokered  by  the  newly  aligned 
licensing  groups  at  EMI  Music  and  EMI  Music 
Publishing,  which  combined  departments  on 


April  1  to  become  a  one-slop  shop  for  recorded 
music  and  publishing.  In  addition  to  owning  the 
master  recording  of  "Written  in  the  Stars."  EMI 
owns  75%  of  the  tomposition  as  it  represents  two 
of  the  song's  writers,  Tinie  Tempah  (real  name: 
Patrick  Okogwu)  and  Eshraque  Mughal.  Warner/ 
Chappell  Scandinavia's  ZStripes  Music  Publishing 
owns  the  remaining  25%. 

"  It's  exciting  for  the  artist  and  definitely  a  new 
platform,"  EMI  Music  Publishing's  Monaco  says. 
"We  thought  Tinie  was  perfect  because  he's  really 
starting  to  break  in  the  U.S.  He'd  already  broken 
in  the  U.K.  and  we  knew  the  MLB  was  going  to 
put  such  an  a^ressive  digital  push  behind  it.  We 
realized  they  had  over  21  million  registered  users 
and  28  million  Facebook  fans,  iis^ich  was  really 
important  to  us." 

Prior  to  the  MLB  partnership.  'Written  in 
the  Stars"  had  scored  a  couple  of  other  synchs. 
including  summer  promos  for  USA  Network's 
"Necessary  Roughness"  and  the  theme  song  for 
the  WWE's  Wrestlemania  XXVII  event  earlier 
this  year,  both  of  which  contributed  lo  the  song's 
summer  chart  peak. 

Now.  Monaco  is  hoping  to  leverage  Tempah's 
newfound  exposure  to  make  a  U.S.  hit  out  of  sec- 
ond single  "Pass  Out,"  already  No.  I  in  the  United 
Kingdom,  as  well  as  push  Tempah's  Disc-Overy 
album,  which  peaked  at  No.  21  on  the  Billboard 
200  on  |une  4  and  has  sold  58.000  units,  accord- 
ing to  SoundScan. 

"Once  people  get  a  chance  to  hear  'Pass  Out,'" 
Monaco  says,  "they  may  want  to  hear  more."  •  •  ■ 
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Gerardo  Ortiz  Wins  Big  At 
Billboard  Mexican  Music  Awards 


Hardcore  corridos  singer  Gerardo  Ortiz  was 
the  big  winner  at  the  inaugural  Billboard 
Mexican  Music  Awards,  taking  home  six  hon- 
ors, including  artist,  new  artist,  male  artist, 
albums  artist  (for  2010's  Ni  Hoy  Ni  Manana 
and  this  year's  Mohr y  Existir:  En  Vivo)  and 
norter^o  artist  of  the  year.  He  also  won  vocal 
event  song  of  the  year  for  "Culiacan  vs. 
Mazatlan."  a  Calibre  50  track  with  Ortiz  as  a 
featured  artist. 


The  awards  show,  presented  by  State 
Farm,  took  place  Oct.  20  at  the  Orpheum 
Theatre  in  Los  Angeles  and  will  be  broad- 
cast on  Telemundo  at  7  p.m.  ET  on  Oct.  27, 
marking  the  first  time  a  major  U.S.  TV  net- 
work has  produced  and  aired  an  awards 
show  dedicated  entirely  to  regional  Mexican 
music,  the  top-selling  genre  of  Latin  music 
in  the  United  States. 

Ortiz  stands  out  among  a  new  genera- 
tion of  corrido  singers  who  have  managed 
to  scale  both  the  airplay  and  sales  charts. 
His  multiple  awards  were  particularly  im- 
pressive given  that  he  didn't  debut  on  Bill- 
board's Hot  Latin  Songs  or  Top  Latin  Al- 
bums charts  until  mid-2010. 

His  success  this  year  has  also  been  marked 
by  tragedy.  In  March,  the  young  artist  nar- 
rowly survived  an  ambush  in  Colima,  Mexko, 
that  killed  his  cousin  and  business  manager 
Ramiro  Caro  and  their  driver. 

Other  multiple  award  winners  Included 
Larry  Hemandez,  who  won  songs  artist  and 
nortefto  song  of  the  year  (for  "Arrastrando  las 
Patas")  and  ranchera  icon  Vicente  Fernan- 
dez, who  won  ranchero/mariachi  artist  and 


ranchero/mariachi  album  of  the  year  for  El 
Hombre  Que  Mas  Te  Amo.  Also  winning  two 
awards  were  newcomers  Jullon  Alvarez  y  Su 
Norteno  Banda,  who  won  song  and  banda 
song  of  the  year  (both  for  "Ni  Lo  Intentes"), 
and  legendary  romantic  group  Los  Bukis,  who 
won  album  and  duranguense/grupero  album 
of  tfw  year  for  JSAniversa/io. 

La  Arrolladora  Banda  el  Limon  received 
the  airplay  artist  of  the  year  award  and 
Telemundo's  Premio  Tu  Mundo,  which  was 
determined  by  online  fan  voting. 

The  winners  of  the  Billboard  Mexican  Music 
Awards  are  determined  by  chart  performance 
as  chronicled  in  Billboard  magazine  and  on 
Billboard.com  during  the  eligibility  period  of 
Aug.  28, 2010.  through  Aug.  20, 2011.  Award 
categories  are  based  on  sales  data  provided 
by  Nielsen  SoundScan  and  radio  airplay  moni- 
tored by  Nielsen  BDS. 

Three  other  acts  received  special  awards: 
Los  Tucanes  de  Tijuana  (the  Legacy  Award), 
Paquita  la  del  Barrio  (the  Voice  Award)  and 
Jenni  Rivera  (Telemundo's  Star  Award). 

For  a  complete  list  of  winners,  go  to 
telemundo.com/premiosbillboard.  • 
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City  National  knows  the  score. 

Experience  and  expertise.  People  in  "the  business"  look  to  the  City  National  entertainment 
professionals  to  provide  the  attentiveness  and  sensitivity  that's  required  for  their  special  bank- 
ing needs.  We  provide  comprehensive  business  and  personal  financial  solutions  for  the  music 
and  film  industries. 

Experience  the  Difference. 

Call  us  at  (866)  618-5203  to  get  the  score  on  City  National  financial  solutions. 


City  National  Entertainment 


City  National  Bank 

The  way  up.- 


cnb.com    Member  FDIC 


Fire  On  The  Bayou 

Louisiana's  Bayou  Country  Superfest  stakes  its  claim  as  an 
iconic  music  event 

li 


It  was  a  confident  Quint  Davis  who  spoke 
with  us  two  years  ago  when  the  New  Orleans 
|azz  &  Heritage  Festival  producer  launched 
the  inaugural  Bayou  Country  Superfest  for 
Memorial  Day  weekend  at  Louisiana  State  Uni- 
versity's Tiger  Stadium  in  Baton  Rouge,  La. 
Produced  in  conjunction  with  TMG/AEG  Live 
president  Louis  Messina.  Superfcst's  first-year 
headliners  were  Kenny  Chesney  and  Taylor 
Swift,  two  acts  whose  tours  Messina  produces. 
But  launching  a  new  event  that  costs  millions  is 
always  risky,  especially  in  an  iff)-  economy.  Now, 
with  four  crowds  of  more  than  75.000  having 
packed  Tiger  Stadium  for  Superfest,  the  event 
has  established  itself  as  one  of  the  premier  U.S. 
country  music  festivals. 

This  year.  Bayou  Country  Superfest  has 
booked  Keith  Urban.  Rascal  Flatts.  Carrie 
Underwood.  Jason  Aldean.  Eric  Church.  Di- 
erks  Bentley.  Sara  Evans.  Little  Big  Town. 
Joe  Nichols  and  Jerrod  Niemann,  and  the 
event  is  expected  to  continue  to  grow.  Scheduled 
for  Memorial  Day  Weekend  2012  (May  26-27). 
Superfest  has  become  a  destination  event  with 
staying  power. 

The  first  year  "blew  out  beyond  our  expecta- 
tions," Davis  says,  adding  that  it  was  immediate!)' 
evident  that  the  event  was  a  national  draw.  "We 
had  Ticketmaster  print  o\it  the  area  codes  of  ev- 
erybody that  bought  a  ticket  that  first  year,  and 
it  was  32  pages  long.  People  came  from  l.OOO 
towns,  47  states,  two  provinces  in 
Canada  and  a  couple  military  bases 
in  Germany.' 

Still.  Chesney  and  Swift  are 
two  of  the  biggest  touring  art- 
ists on  the  planet.  "The  question 
was:  Was  this  a  one-time  thing,  or 
could  it  really  become  one  of  the 
national  iconic,  big-time  country 
music  festivals?  The  second  year 
we  did  75.000  people  from  45 
states.  They  came  back,  and  the  thing  stood  up. 
So  now  as  we  go  into  year  three,  we  "re  staking 
a  claim  as  America's  Memorial  Day  weekend 
festival." 

Urban,  who  headlines  Saturday  night  with 
Underwood,  and  Aldean,  who  headlines  Sunday 
night  with  Flatts.  are  both  return  visitors.  Davis 
says  that  speaks  volumes  to  the  stature  of  the 
event.  "It  has  a  reputation  now.  [and  these  art- 
ists] all  wanted  to  be  part  of  it."  he  says.  "I'm  a 
live  show  guy.  and  I'm  excited  about  the  show, 
because  it's  a  hot  show." 

There  has  been  a  learning  curve,  but  the  uni- 
versity athletic  department's  experience  in  hosting 
93.000  people  inside  and  tens  of  thousands  more 
outside  each  fall  for  football  is  invaluable.  "That 
first  year  was  like  running  a  marathon  one  cen- 
timeter at  a  time,"  Davis  says.  "There  were  chal- 
lenges, but  now  that  it's  been  done  we've  figured 
out  all  the  logistics." 

Like  all  successdil  festivals.  Superfest  has  one 
factor  in  particular  working  in  its  favor:  value. 
"We've  got  a  two-night  discount  ticket  for  $80 
that  works  out  to  $8  an  act."  Davis  says.  "Our  best 
sideline  seat  is  $150  for  both  nights,  so  you  can 
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sit  right  up  by  the  stage  and  you're  seeing  Ras- 
cal Flatts,  Carrie  Underwood  and  jason  Aldean 
for  $16  each.  It's  a  great  entertainment  value." 

The  lineup  has  meat  all  the  way  down  to  the 
bone.  "Everybody  on  the  show  has  had  ma)or  hit 
records."  Davis  says,  adding  that.  like  the  school's 
football  games.  Superfest  is  a  party.  "One  of  the 
reasons  our  thing  is  a  success,  in  terms  of  both 
the  audience  coming  back  and  the  performers 
wanting  to  do  it.  is  our  show  rocks.  We  have  a 
fantastic  music  audience  down  here.  They're  lath- 
ered up  for  this  thing,  and  that  brings  the  best 
out  of  the  performers.  1  know  the  personality  of 
our  show,  and  it's  not  laid-back. 
So  the  show  needs  pop.  We  need 
people  that  can  go  out  there  and 
rock  the  house." 

Major  sponsors  of  the  2012 
Superfest  are  the  State  of  Louisi- 
ana Department  of  Culture,  Rec- 
reation and  Tourism,  the  Baton 
Rouge  Area  Coin-ention  &  Visitors 
Bureau  and  Bud  Light.  L'AulK-rgc 
Casino  &  Hotel  of  Baton  Rouge  is 
an  official  sponsor  of  the  festival. 

Davis  lielieves  sponsor  interest  will  continue 
to  grow.  "We've  only  done  it  twice,  so  it's  really 
interesting  as  it  grows  as  a  national  event."  he 
says.  "I've  got  one  festival  that's  42  years  old  and 
is  an  icon  in  America  [jazzFest].  and  here  is  one 
that's  only  2  years  old  . . .  Now  that  this  thing  is 
establishing  itself  going  into  year  three,  we're 
starting  to  grow  with  the  local  sponsorships.  And 
as  the  years  go  by  we'll  grow  both  ends — not  only 
more  national  sponsors  but  the  local  businesses 
in  Baton  Rouge  want  to  associate  with  it.' 

The  talent  level  will  sustain  as  booking  agents 
can  now  point  their  artists  toward  an  established, 
well-run  event,  while  artists  tell  one  another  how 
much  fun  they  have.  "The  show  we've  come  up 
with  this  year  you  can't  come  up  with  just  be- 
cause you've  got  money."  Davis  says.  "They  have 
to  want  to  be  on  it.  This  has  really  taken  root,  and 
I  think  it's  here  to  stay."  .  •  • 

The  Billboard  Touring  Conference  Awards  will  be 
held  Nov.  9-10  at  the  Roosevelt  Hotel  in  New  York. 
For  more  information  and  to  register,  go  to  billboard' 
touringconference.com. 


BOXSCORE 


ARTIST(S) 


ConcerLGrosses 

Attendance 


1 

$2,155,105 

S500/S250/ 

ELTON  JOHN 

The  Colosseum  at  Caesars              12,568                CaMars  Ent»rtainmenl 
Pdlace.  Lai  Vegat,  Oct.  13-15             .  .  .  -k:  r-,        ^a"*"  tntertainment 

$1,285,617 

St2950/S8950/ 
$39  50/J19  SO 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

B 
H 

Staples  C«n»,.  Lo>  Ang«l«.           15.432                Conc.tli  WMt/AEG  Uv. 

R 

$1,122,650 

V50056/S7i)  J  5 

PLACIDO  DOMINGO,  KATHERINE  JENKINS 

CBS  Canterbury  Arena.                   8.202                 Oominao  f  hnstrhnrrh 
Christchurch.  New  Zealand.  Oct.  6     -  .  -  '                  Domingo  Christctiurch 

$1^97541 

$:i9/$39  50 

CAIFANES 

A^l.^Octw-ts'-""'''-"                        .  Gold.m,oic./AESLK, 

$1/>77,999 

il29  5O/$a9  50/ 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

PriiJeMialCemef.Newa<l(.N  J..      14,131                Concerts  W..t/AEa  Live 

$39  50/V9  SO 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

Albute  Arena.  Rosemom.  III..        14.787               Concerts  West/AEG  Live 

$981367 

$125  41/$I8  88 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

si'pf'JI'^'^""*  ''"""""'-          S'™              Concerts  West/AEG  Live 

8 

$973,149 

$129  89/$99  56 

MEAT  LOAF,  THIRSTY  MERC 

IJdlSy  (in """*■                             F,ontle.  Touring 

$^5,263 

$99SO/$69-50> 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

HP  Pavilion.  San  Jose.  Ca«l.,          14.336              Concerts  Wesl/AEG  Live 

10 

K99.300 

FIRE  RELIEF:  THE  CONCERT  FOR  CENTRAL  TEXAS 

Frank  Erwin  Center,  Austin.            15.078                Live  Nation.  In-hous. 

n 

$680,663 

$>?9/$2S0/ 

BARRY  MANILOW 

Paris  Theatre  at  Paris  Las  Vegas.     S.SSa                Coocerts  West/AEG  Live 
Las  Vegas.  Oct.  8-10. 14-16             6  ^fM  si .  '.f^o.■.  l-                 wesi/AEl*  Live 

12 

$634,810 

LOVEVOLUTION  AFTER:  GARETH  EMERY,  MOBY  &  OTHERS 

sJ?t' 2*'""' '         'i^^'i                Skills  DJWoriishoo 

13 

$630,133 

CHRIS  BROWN,  KELLY  ROWLAND,  T-PAIN,  TYGA 

acfswt'l"'' '  f"                Live  nation.  Haymon  Entertainment 

14 

$629,880 

$■19 

ENRIQUE  IGLESIAS,  PITBULL 

LasVeSi's'oci™  ""^ 

15 

$603,196 

%39  50/$l9  SO 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

TO  Garden,  Boston.  Sept.  22                                   Concerts  Wtlt/AEG  Uv 

16 

$589,221 

$fl4  7t./$<J  ^ 

FURTHUR 

Grjek  Theatre,  Lo.  Angeles.           10,526^  Jl.l         Nedertanaer  Concerts 

17 

$570,473 

$72  50/$29 

TIM  McGRAW.  LUKE  BRYAN,  THE  BAND  PERRY 

Blossom  Music  Center,  Cuyahoga    15.447               ■  uatinn 
Falls.  Ohio,  Aug- 12                      ■-■i  *  f,';t               """^  r*awon 

18 

$569,054 

S7150/$26  25 

TIM  McGRAW,  LUKE  BRYAN,  THE  BAND  PERRY 

RIvertxnd  Music  Center,                15,089                ■  i„.  N>tinn 
Cincinnati,  July  3t                         -^69^                 Live  Nation 

19 

$564,574 

KEITH  URBAN,  JAKE  OWEN 

^rget  Center.  Minneapolis,           10.364  GAME 

20 

$563,548 

SS9-50/$69iO/ 
$3950/$1950 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

Palace  of  Auburn  HIHj,  Auburn       10,868              canMrts  West/AEG  liv« 
Hills.  Mich.,  Sept.  30                     -'i                   concerts  west/AEG  uve 

21 

$557,209 

$90/$70/»4V 
$20 

DEF  LEPPARD,  HEART 

USANA  Amphitheatre.  West           11.331                 ijnlt«<i  Canr»tt 
valley  Cttv,  Utah.  Aug,  31                                       ^""^  Concerts 

22 

$554,697 

($£3&!20Aiit!3i^l 
$12116/$8S36 

BRYAN  ADAMS 

iSt'ftSS*"  ""'"*■  ^'*"*''        ?■;?.'.'„              Frontier  Toufing 

23 

$550,408 

$B9S0/$69S0/ 
$79  TO-*!  to  50 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

"!.'.'°i7  *"'•'•''*"""•                                       Concerts  West/AEG  Uve 

24 

$549,788 

MARC  ANTHONY.  JOEY  VEGA 

cS!J?S wt"!o*""*'  ""*•""•■          "  .                Cardenas  Marketing  Network 

25 

$547,778 

EVANESCENCE 

Collseo  d«  Puerto  Rico.  Hato          7,789  onmnMijic 
Rey.  Puerto  Rico.  Oct.  6  Rompeoias 

26 

$532,275 

$125^  $85/565/ 

DEF  LEPPARD,  HEART 

BOK  Center.  Tulsa.  Okla..  Sept.  20                            Live  Nation 

27 

$527,773 

$79-50/15950/ 
S3950/S19  50 

ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 

SpnnlcenlM,  Kansas  CItv.  Mo..      9,825                Concerts  WesI/AEO  Live 

28 

$524721 

il7VSM5/$&V 
$15 

MAROON  S,  TRAIN,  NIKKI  JEAN 

^Ii'rkS&SfASlT'                                   Ll«,  Nation,  Palace  sports.  En.ert*nn»« 

29 

$517,063 

DEF  LEPPARD,  HEART 

lo»a  state  Fair.  DesMolnas.lowa,       10,S54                Triangle  Talent.  Iowa  State  Fair 

30 

$507,229 

$171/SM2.5(V 
$7575/53750 

MARC  ANTHONY,  JOEY  VEGA 

Swt''*""*  """*""  '^'"'"                              Cardenas  Marketing  Network.  Live  Nation 

31 

$504,672 

($493201  C*YK**)) 

$101  fli  '^n 

JOSH  GROBAN 

RexaU^PIace.  Edmonton,  Alberta,     5,963  Nation 

32 

$S02.S40 

S7' 

CAMILA 

Collseo  de  Puerto  Rico.  Hato          10,683  DuMiMnt 
Rey.  Puerto  Rico,  Oct.  1                  i    ^  PUDMvem 

33 

$501,120 

W0S2!. 

JASON  ALDEAN,  CHRIS  YOUNG,  THOMPSON  SQUARE 

"['"Ajg^a"                                               Triangle  Talenl,  Illinois  State  Fair 

34 

$497,684 

i$4&:9CAji;-j.,i.) 
S)23-07/$a4  61 

BRYAN  ADAMS 

Palais  Theatre,  Melbourne.             5.543                 Frontier  Tourina 
Australia,  Sept.  15-16                   i  .vo  ^i-i'c  j-;         t'rontier  Tounng 

35 

$489,120 

JASON  ALDEAN,  CHRIS  YOUNG,  THOMPSON  SQUARE 

Iowa  State  Fair.  Des  Molnts,           11.412                 ■iw««i»  tsiw         Kt=^  b*i# 
Iowa.  Aug.  12                            sellout               Trwngle  Talent,  M>wa  State  Fair 

We  Are  mm^ 

Home  to  the  World's  Greatest  Composers 
-g  ^^^^^^^^^^^^^^^^^ 


ASGAP  Congratulates  our  Emmy  Award  Winning  Composers 

Garth  Neustadter  -  American  Masters  -  "John  Muir  in  the  New  World" 

Outstanding  Music  Composition  for  A  Series  (Original  Dramatic  Score) 

Carter  Burwell  -  Mildred  Pierce  -  "Part  Five" 

Outstanding  Music  Composition  for  a  Miniseries,  Movie,  or  a  Special  (Original  Dramatic  Score) 

Trevor  Morris  -  The  Borgias 
Outstanding  Original  Main  Title  Theme  Music 

Seth  Meyers,  Justin  Timberlake,  John  Muianey 

Saturday  Night  Live  -  "Justin  Timberlake  Monologue" 
Outstanding  Original  Music  and  Lyrics 


Conbacb  our  Film  &  Television  beam  bodayl 


LOS  ANGELES  323.883.1000 

Shawn  LeMone  Vice  Pr^esidend 
Alisha  Davis  I  Chanlyn  Ber^nal  I  JenniFer^  Har^mon 
Max  Espinosa  I  JePP  Jernigan  I  Nancy  Knutsen  I  Mike  Todd 

NEW  YORK  212.621.6000 

Rachel  Perkins  I  Sue  Devine  I  Michael  Kenker 
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Success  Is  Spelled  E-X-I-T-0 

Fonseca  is  the  latest  artist  to  score  big  at  Colombian  mass  merchant 


Exito.  (he  Colombian  mass 
merchandiser  and  super- 
market chain  that  is  the 
country's  largest  retailer, 
is  aLso  emerging  as  its  top 
music  seller. 

The  twist,  though,  is 
that  Exito — the  name 
means  "success' — 
rarely  stocks  music. 
But  during  the  past 
three  years,  the  com- 
pany's periodic  part- 
nerships with  key 
artists  have  yielded 
the  country's  biggest- 
selling  albums. 

The  latest  is  with 
Colombian  singer/ 
songwriter  FonMca, 
whose  evocative  tropi- 
cal/pop album,  liusion 
(released  Sept.  30),  is  being 
sold  exclusively  in  Exito- 
owned  stores  through  Nov. 
30.  when  it  will  be  available 
to  all  retailers. 

The  album  has  sold 
50.000  copies  of  100,000 
shipped,  according  to  Exito 
marketing  director  Martin 
Nova — a  stunning  suc- 
cess in  Colombia  where  a 
gold  certification  is  10,000 
copies. 

Fonseca  also  receives 


Meeting  in  the 
aisle:  FONSECA 


a  media  blitz  worth  around 
SI  million,  according  to  man- 
ager F«lip»  Jaramlllo.  includ- 
ing prime  positioning,  brand- 
ing and  signage  in  some  300 
Exito-owned  properties,  pro- 
motional appear- 
ances in  Exito 
stores  around 
the  country  and 
a  15-city,  17-date 
concert  tour  pro- 
moted by  Exito. 

"The  level  of 
promotion — it's 
so  massive  and 
simultaneous — 
is  amazing,'  Fonseca  says, 
speaking  from  Bucaramanga. 
Colombia,  during  a  promo  stop 
at  an  Exito  store.  "There  are 
billboards,  posters.  TV  spots. 
1  think  it's  the  only  way  to  put 
so  many  copies  of  the  CD  on 
the  street  and  reach  as  many 
people  this  quickly." 

Even  with  radio  hits.  Fon- 
seca adds,  "you  need  to  wait  for 
each  single  to  cycle.  Here,  the 
results  are  immediate." 

Exito's  music  promotions 
are  few  and  far  between,  w^ich 
makes  them  hugely  coveted — 
particularly  because  Colombia 
doesn't  have  an  iTunes  store. 

"Selling  music  is  not  our  busi- 
ness." Nova  says.  "It's  more  an 
innovation  and  marketing  tod. 
but  we've  had  great  opportuni- 


ties. We  get  ofiered  every  single 
album  release  in  Colombia." 

Exito  started  its  musical 
partnerships  when  Nova  took 
the  post  three  years  ago.  The 
first  deal  was  with  Carlos 
Vivas,  who  sold 
280.000  copies  of 
his  2009  album 
Claskos  de  la  Pro- 
vincia  2.  accord- 
ing to  Nova.  Last 
year  it  was  Sha- 
kira,  who  sold 
120,000  copies  of 
Sale  el  Sol.  and  a 
smaller  cam- 
paign with  Julio  Igleslas  lied 
to  Mother  s  Day  sold  75.000 
copies  of  a  compilation. 

A  big  factor  in  generating 
Exito's  sales  is  pricing.  Al- 
bums in  Colombia  typically 
retail  for  between  SlO  and 
$13.  but  Exito  sells  thetn  for 
between  $6  and  $8. 

"Our  consumer  is  the  typi- 
cal middle-class  woman,"  Nova 
says.  "But  clearly,  her  children 
are  also  fiiture  clients  of  Exito." 

That  determines  the  success 
of  more  targeted  campaigns, 
like  one  Exito  did  around 
Lady  Gaga  and  another  sur- 
rounding an  electronica  fes- 
tival that  has  Exito  selling  a 
compilation  album  in  its  con- 
sumer electronic  stores.  Nova 
says  that  sales  in  the  store  have 


THE  BILLBOARD 


InStyle  Digital  Marketing 
president/founder  Diego 
Prusky  has  assisted  some  of 
the  music  industry's  biggest 
names  navigate  the  digital 
space,  helping  clients  look 
beyond  their  own  websites 
to  use  social  media  plat- 
forms and  other  online  tools 
to  build  audiences. 

St.  Louis-based  InStyle 
has  worked  with  clients  like 
Warner  Music  Group's  and 
Universal  Music  Group's 
Latin  music  labels,  and  has 
spearheaded  online  market- 
ing campaigns  for  such  acts 
as  Mand,  Juanes,  Cristian 


Castro  and  Luis  Fonsi. 

Prusky  talked  to  Billboard 
about  InStyle's  approach  to 
music  marketing. 

Why  should  artists  go  to 
you  instead  of  an  agency 
with  similar  services? 
We  have  teams  of  people  do- 
mestically and  internationally 
who  can  work  on  a  single  proj- 
ect and  move  quickly.  Some- 
times we  have  three  days  to 
prepare  and  sometimes  we 
have  five  months.  We  don't  just 
point  at  Facebook  and  Twitter. 
Our  specialty  is  understand- 
ing social  media,  communi- 


cations and  the  [search  engine 
optimizationi  process.  We  look 
at  every  project  objectively  and 
measure  the  success. 

What  If  you  don't  get  the 
results  you're  looking  for? 

It's  very  important  for  us  to  be 
transparent  with  our  clients. 
The  first  thing  wc  do  is  cre- 
ate a  plan  and  develop  clear 
objectives.  It  helps  when  an 
artist  has  presence,  but  we 
measure  everything.  Agroup 
like  Mana  received  about 
150.000  hits  on  a  (promo- 
tional] landing  page  that  we 
built  |for  2011  album  Drama 
y  iuz\.  We  also  saw  50.000 
clicks  on  ITunes  [in  the]  U.S. 
and  40,000  hits  on  a  Face- 
book  game.  But  we  also  have 
to  look  at  the  artist  and  the 
experience  and  the  relation- 
ship with  the  consumer — 
this  is  key.  We  combine  dif- 
ferent aspects  of  media  and 
advertising  campaigns  that 


include  videos.  [Web]  pages 
and  things  like  games. 

Not  everyone  is  Mand,  the 
world's  most  successful 
Latin  rock  band.  Have  you 
ever  turned  anyone  away? 

Yes.  we  have  turned  clients 
away,  but  most  of  the  time 
we  tell  them  it  doesn't  make 
sense  to  spend  money  when 
they're  not  ready.  They  have 
to  know  what  they  want  as  an 
organiz^alion. 

How  are  you  surviving  In 
this  economy? 
Budget  cuts  in  the  music  in- 
dustry haveaffected  us.  labels 
are  cutting  back  and  business 
can  be  slow.  But  our  advantage 
is  that  we  can  adapt  to  this  new 
economy  with  a  diverse  slate  of 
clients  from  the  U.S.  to  Latin 
America.  If  the  pace  is  slow  in 


jumped  25%  since  the  promo- 
tion's start. 

Partnering  with  Fonseca. 
with  his  wholesome  good  looks 
and  broad  appeal,  could  have 
even  greater  results. 

"  More  than  short-term  gains, 
we  looking  at  the  long  term, 
because  the  consumer  clearly 
identifies  [the  promotions]  with 
Exito."  Nova  says.  "We're able  to 
increase  our  market  share." 

For  Fonseca,  who  signed  to 
Sony  fotlowinga  split  with  EMI, 
the  reach  is  also  long  term.  The 
Exito  tour  may  be  the  longest 
tour  ever  to  be  scheduled  in  Co- 
lombia and  could  ser^'e  not  only 
as  a  valuable  promotional  tool, 
but  as  a  setup  for  the  album's 
release  in  other  markets.  Sony 
has  already  released  Ilusion  in 
Ecuador  and  Venezuela  and 
will  offer  the  album  in  the  re- 
mainder of  South  America  by 
year's  end.  laramilloand  Sony 
are  in  conversations  for  release 
of  tlie  album  in  North  America, 
where  touring  potential  may  be 
more  important  for  Latin  labels 
than  record  sales. 

However,  laramtllo  says, 
"For  us  the  album  contin- 
ues to  be  super  important. 
You  can't  undermine  selling 
100.000  copies." 

I  ,      For  24/7  Latin  newi 
■Q  and  analysis,  se* 
blllboard.blz/latln. 


^BT^G^PRUSKY 


one  country,  we  have  clients  in 
other  parts  of  the  world.  We 
also  work  with  clients  outside 
of  music  |such  as  Univision]. 
Also,  we  started  right  before 
the  economy  went  sour,  so  we 
had  made  a  name  for  ourselves 
and  people  still  come  to  us  for 
price  and  volume. 

— Justino  Aguila 


EN  ESPAAoL:  All  tti«  great  Latin  music  covarag*  you'va 

come  to  expect  from  Billboard— in  Spanish 
Blllboardanvspano1.com. 
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PEERMU5IC  LATIN 
SCHOLARSHIP 
DEADLINE  IS  FEB.  10 

The  BMI  Foundation  is 
taking  applications  for  its 
ninth  annual  peermusic 
Latin  scholarship  compe- 
tition. The  competition  Is 
open  to  songwriters  and 
composers  ages  16-24  who 
are  enrolled  in  any  college 
or  university  within  the 
United  States  or  Puerto 
Rtco.  The  prize  will  be  given 
to  the  best  composition  in 
any  Latin  genre  and  must 
be  100%  original  in  order 
to  compete  for  the  $5,000 
award.  Entries  must  be 
postmarked  by  Feb.  10.  For 
more  inrormation,  go  to 
bmifoundation.org. 

FLAMENCO  STAR 
DIEGO  EL  CIGALA 
TO  TOUR 
NORTH  AMERICA 
Latin  Grammy  Award- 
winning  Spanish  flamenco 
singer  Diego  El  Cigala  em- 
barks on  his  first  major  North 
American  tour  in  October. 
Stops  include  Knight  Con- 
cert Hall  in  Miami  on  Oct.  27, 
Town  Hall  in  New  York  on 
Nov.  1  and  the  Harris  Theater 
for  Music  and  Dance  at  Mil- 
lennium Park  in  Chicago  on 
Nov.  11.  For  more  Informa- 
tion, go  to  elcigala.com. 

INDIANA 
UNIVERSITY 
HOSTING  LATIN 
MUSIC  CONFERENCE 
Indiana  University's  Latin 
American  Music  Center  is 
celebrating  its  SOth  anni- 
versary with  a  conference 
Oct.  19-23  titled  "Examin- 
ing the  Musical  Interac- 
tions between  the  U.S.  and 
Latin  America."  The  con- 
ference will  feature  key- 
note addresses  by  Carol 
Hess,  musicology  profes- 
sor at  Michigan  State  Uni- 
versity; Alejandro  Madrid, 
associate  professor/direc- 
tor of  graduate  studies  in 
the  Latin  American  and 
Latino  studies  program  at 
the  University  of  Illinois  in 
Chicago;  and  Robin  Moore, 
professor  of  ettinomusl- 
cology  at  the  University  of 
Texas  In  Austin. 

—Justino  Aguila 
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UNIVERSAL 
1US1C  GROUP 
INTERNATIONAL  COO 


Hole 


ftversal's  international  chief 
talks  about  why  he's  excited 
about  emerging  markets. 

As  Universal  Musk  Group  scours  the  globe  for  new  business  opportunities,  Universal  Music 
Group  International  COO  Max  Hole  is  at  the  center  of  much  of  the  action. 

The  former  UMGI  executive  VP  and  Asia  Pacific  president  assumed  the  COO  post  in  July 
2010.  charged  with  overseeing  Universal's  operations  outside  of  North  America,  the  United 
Kingdom  and  France. 

Since  then.  Universal  has  strucic  a  worldwide  recording  and  artist  services  agreement  with 
Talpa  Media  Group  of  the  Netherlands  for  Talpa's  "The  Voice"  TV  singing  competition  fran- 
chise and  openeda  new  regional  business  development  unit  in  Singapore  for  Universal  Music 
Southeast  Asia.  It  promoted  UMGI  executive  VP  of  international  marketing  Andrew  Kronfeld 
to  the  newty  created  post  of  UMG  president  of  global  marketing.  And  it  played  a  key  role  in 
shepherding  the  Songs  for  Japan  charity  album  and  in  Chinese  search  engine  Baidu's  land- 
mark licensing  agreement  with  Or>e-Stop  China,  a  joint  venture  established  by  Universal,  Sony 
Music  Entertainment  and  Warner  Music  Group  (Billboard,  July  30). 

As  head  of  Universal's  worldwide  classical  music  busir>ess,  Hole's  duties  also  include  grow- 
ing the  company's  flagship  classical  labels  Deutsche  Grammophon  and  Decca  Classics.  He 
has  appointed  a  new  senior  management  team  for  classical  music,  including  senior  VP  of 
classical  artists  and  repertoire  Costa  Pilavachi  (former  president  of  EMI  Classics),  and  has 
moved  Deutsche  Grammophon's  headquarters  from  its  longtime  base  in  Hamburg  to  Berlin, 
the  home  of  Universal  Music  Deutschland. 

Billboard  caught  up  with  Hole  during  his  recent  visit  to  the  Sydney  offices  of  Universal  Music 
Australia.  Inaninterview,theexecutrve  chats  about  opportunities  inen>erging  markets,  classi- 
cal music  and  UMG's  restructuring  under  his  boss,  chairman/CEO  Luctan  Grainge. 


Why  are  emerging  markets  a 
high  priority  for  you? 

Over  the  last  30  years,  we  made  85% 
of  our  revenue  in  10  countries.  Over 
Ihe  next  30  years,  that  will  change 
draniaticalK ,  Because  of  mobile  de- 
vices and  social  media,  we're  going 
to  start  10  see  our  revenue  grow  in 
Brazil.  China.  India.  Indonesia. 
Russia — countries  where  we  re- 
ally struggled  are  going  to  become 
a  reality.  We're  expanding  in  the 
Middle  East,  because  we  can  make 
music  offerings  for  lelcos  to  hit  the 
consumer  in  Qatar  and  the  United 
Arab  Emirates. 

It's  a  challenge  to  make  money 
from  music  in  India.  Would  you 
do  it  through  licensing  deals 
rather  than  physical  sales? 
No.  Physical  sales  have  declined 
to  an  alarming  point  in  India. 
But  India  has  an  expanding  mid- 
dle class,  which  is  interested 
in  fashion  and  popular  culture 
both  in  Ihe  Indian  language 
and  in  the  English  language. 
They  increasingly  have  smart- 


phones  and  we  have  the  pros- 
pect of  being  able  to  sell  direct. 
Also,  we  can  offer  telcos  music 
services  that  attract  customers 
to  their  business. 

You  launched  a  regional  office  in 
Singapore  in  July.  What  oppor- 
tunities are  in  Southeast  Asia? 
We're  doing  well  in  Asia.  Sandy 
Monteiro  runs  Southeast  Asia  for 
me.  Singapore  is  a  market  where 
we  have  a  very  good  partnership 
with  SingTel  and  it's  growing  the 
business.  Whereas  physical  sales 
are  disappearing  in  Singapore,  the 
digital  business  is  really  taking  off. 
Asia  is  an  important  priority  and 
it's  growing  for  us. 

Australian  concert  promoter  Mi- 
chael Chugg  has  long  discussed 
a  Pan-Asian  touring  circuit. 
It's  starting  to  happen.  You're 
Starting  to  see  a  lot  of  artists  play 
Hong  Kong.  Taipei,  Singapore, 
Manila,  Jakarta  and  into  main- 
land China.  It's  sort  of  become 
a  circuit. 


You  were  also  closely  involved 
in  the  Baidu  deal.  Do  you  have 
high  hopes  for  the  China  market? 

Two  years  ago.  I  was  pretty  pes- 
simistic about  China.  In  the  last 
year,  I've  become  a  lot  more  opti- 
mistic. We  took  a  decision  a  while 
ago  that  we  were  going  to  invest 
in  Mandarin-language  music; 
China's  a  95%  Mandarin-language 
market.  And  the  Baidu  deal  was 
a  big  step  along  the  way.  Baidu 
agreed  that  if  we  could  make  a 
deal  for  a  Icgilimatc  music  service, 
they  would  remove  deep  linking. 
It  suddenly  gives  us  the  potential 
for  real  growth.  And  we're  hoping 
iTunes  could  launch  in  China  in 
the  not-too -distant  future.  It's  still 
a  small  market,  but  in  the  next 
three  to  five  years,  it  really  could 
be  something. 

You're  involved  In  reinvlgo- 
rating  classical  for  Universal. 
What's  directing  your  efforts? 

I  felt  we'd  lost  our  way  a  little  with 
classical  music.  It  had  become  a 
little  isolated  and  separate  from 


the  mainstream,  so  1  set  about  try- 
ing to  bring  it  back  into  the  main- 
stream of  our  business.  Our  man- 
aging directors  are  just  as  likely  to 
be  asked  by  me  about  what  we're 
doing  with  [conductors]  Gustavo 
Dudamel  or  Daniel  Barenboim 
as  they  are  with  Justin  Bieber  or 
Lady  Caga. 

You  ignore  classical  music  at 
your  peril.  There  is  a  huge  audi- 
ence for  classical  music,  certainly 
the  ticket  business  for  classical 
music  is  bigger  than  ever.  Be- 
cause of  the  collapse  of  retail,  we're 
finding  it  difficult  to  communi- 
cate with  the  classical  consumer. 
We're  doing  a  lot  of  things  to  try 
and  change  that.  We're  signing  a 
lot  of  new  artists,  [guitarist  Milos 
Karadaglic]  being  a  very  good  ex- 
ample of  an  artist  who's  playing 
classical  music  but  he  understands 
the  power  of  promotion.  We're  try- 
ing to  bring  somt'  pop  music  disci- 
pline to  the  way  we  promote  classi- 
cal music  and  to  really  focus  on  a 
few  artists.  It's  not  rocket  science. 
It's  about  paying  attention. 


How  is  Universal  retooling  Itself 
for  the  times  ahead? 

We've  had  to  diversify,  but  at  the 
heart  of  what  we  do  is  music  and  art- 
ists. The  thing  that  hasn't  changed 
is  our  100%  focus  on  A&R.  We're 
having  a  pretty  big  year  with  inter- 
national this  year.  It's  becau.se  of  the 
strength  of  our  local  repertoire  in 
places  like  Germany,  and  in  |apan 
and  France,  that  gives  us  our  depth. 
In  America.  Lucian  is  hiring  and 
strengthening  our  businesses  in 
A&R.  That  hasn't  changed. 

How  has  Lucian  Grainge  been 
enjoying  his  new  gig? 
I  think  he  loves  it.  He  loves  Los 
Angeles.  We've  had  great  success 
in  the  past  but  clearly  needed  some 
renovation  and  renewal.  He's  re- 
ally close  with  jimmy  lovine  on 
the  West  Coast  and  he's  brought 
in  Barry  Weiss,  who  he's  also  very 
close  with,  on  the  East  Coast. 

And  he's  stirring  it  up.  either  pro- 
tnoling  from  within  people  like  [Is- 
land Def  jam  Music  Group  execu- 
tive VP/head  of  A&R]  Karen  Kwakor 
bringing  in  people  from  Ihe  outside 
like  [Def  jam  Recordings  executive 
VP  of  A&R]  No  I.D.  or  [A&R  con- 
sultant! Brandon  Creed  or  (Geffen 
Records  chairman]  Gee  Roberson. 
There's  a  whole  host  of  new  A&R 
people.  [Universal  Republic  execu- 
tive VP  of  A&R]  Rob  Sle\'enson  has 
come  back  to  us.  He's  a  real  asset 
for  us  to  have  back. 

Which  Universal  acts  should  we 
keep  an  eye  out  for? 

Lana  Del  Ray  is  very  exciting.  limmy 
lovine  has  an  artist.  Lloyd,  who  I 
think  we're  going  to  break  big,  She's 
not  a  new  artist,  but  the  new  Florence 
&  (he  Machine  album  is  sensational. 
In  classical,  we've  got  a  pianist  called 
Ben  Crosvenor.  who  is  one  of  the 
most  talented  pianists  that  we've 
seen.  We've  got  a  rich  stream  of  new 
artists  coming  through.  •  •• 


Because  of  mobile  devices  and  social  media,  we're  going  to  start  to 
see  our  revenue  grow  in  Brazil,  China,  India,  Indonesia.  Russia- 
countries  where  we  struggled  are  going  to  become  a  reality. 
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morethanjusther"thehousethatbuiltme;mirandalambertreturnswith 
anewsoloalbum,anewgroupalbumandmoreappearancesthanthenewlywed, 
headlining,platinumsuperstarcanshakeastickat 
by  deborah  evans  price 


Newly  signed  artists:  often  timid, 
pliable  souls  so  happy  to  have 
a  record  deal  that  they  can  be 
easily  molded  into  someone 
else's  vision. 
Sony  Music  Nashville  chair- 
man/CEO Gar>'  Overton  knew 
during  his  first  conversation 
with  Miranda  Lambert  she 
wasn't  that  kind  of  girl.  "I 
remember  having  a  lunch 
with  her  at  the  Palm  before 
she  made  her  first  recond  for 
Sony."  says  Overton,  who  was 
heading  EMI  Music  Publish- 
ing's  Nashville  division  at  the 
time.  He  was  trying  to  sign 
Lambert  as  a  songwriter. 
"She  said,  'I  can  tell  you 
this:  They're  not  going  to  tell 
me  what  music  to  record.  I'm 
going  to  do  it  my  way.'  I  said. 
"Well,  that's  kind  of  not  the  way  it  happens  on  Music  Row.* 
and  she  goes,  'Well,  that's  the  way  it's  going  to  happen 
with  me.  or  I'll  just  go  back  to  Texas  and  make  my  living. 
I'm  not  going  to  change  my  music  or  anything  else.'" 

"1  was  telling  everybody  that  at  that  point."  says  Lam- 
bert, whose  fourth  album.  Four  the  Record,  is  due  Nov.  \. 
"1  probably  just  didn't  know  any  better,  being  tlial  young, 
and  brand-new  in  town.  But  I'm  glad  1  made  that  stance. 


because  people  took  it  seriously — and  they  still  do.  I'm 
still  doing  music  my  way,  and  it's  working.' 

"It's  working"  is  an  understatement.  In  a  format  where 
female  acts  have  generally  languished  in  recent  years, 
Umbert  has  exploded — thanks  to  a  distinctive  voice,  im- 
pressive songwritingcliops  and  an  itKendiary  stage  pres- 
ence. Her  2005  Epic  debut.  Kerosene,  has  sold  more  than 
1  million  copies,  according  to  Nielsen  SoundScan.  lam- 
bert  s  2(K)7  Crazy  Ex-Girifriaid  scanned  1.1  million,  and 
2009's  Revolution  has  sold  1.4  million.  All  three  albums 
debuted  at  No.  1  on  Billboard's  Top  G>untry  Albums  chart. 

Revolution  spawned  the  hits  "White  Liar."  "Only  Pa-t- 
tier."  "Heart  Like  Mine"  and  "Tlie  House  That  Buih  Me," 
a  poignant  Tom  Douglas/Allen  Shamblin-penned  bal- 
lad that  swept  nearly  every  major  awards  show,  earning 
song  of  the  year  honors  from  the  Country  Music  Assn. 
and  Academy  of  Country  Music  as  well  as  the  Grammy 
Award  for  best  female  country  vocal  performance.  She's 
the  reigning  CMA  female  vocalist  and  has  won  the  last 
two  ACM  top  female  vocalist  honors.  Revolution  was 
named  album  of  the  year  by  both  the  CMA  and  ACM. 

SO  EXPECTATIONS  ARE  HIGH.  But  Lambert  refiises 

to  let  her  successful  past  paralyze  her  creative  future. 

"1  went  into  it  without  a  plan,"  she  says.  "I  figured 
that  I'm  not  going  to  make  Revolution  again,  and  1  re- 
ally shouldn't.  Part  of  being  an  artist  is  evolving  and 
reinventing  yourself,  so  I  went  into  the  studio  with  an 
open  mind  and  let  the  songs  lead  the  way.  That's  why 
there's  everything  on  this  record  from  rock  to  blues  to 


country — all  my  musical  influences.  I  listened  to  a  lot 
of  jerry  |efTWalker.  David  Allan  Coe.  Willie  (Nelsonl 
and  Waylon  [Jennings]  growing  up." 

Raised  in  Lindale.  Texas.  Lambert's  youth  was  not  only 
steeped  in  music  that  would  providea  bedrock  founda- 
tion for  her  unique  brand  of  country,  her  parents  were 
private  investigators.  This  provided  young  Miranda  with 
a  bird's-eye  view  of  the  town's  most  interesting  characters 
and  situations.  "I  defmitely  think  that  Influenced  me," 
Lambert  says.  "So  between  my  real  life  and  what  I'w  lived 
through,  and  what  I've  seen  my  parents  live  through,  it 
all  mixes  together  and  makes  my  style  unique." 

As  a  teen,  she  honed  her  skills  on  the  competitiw  Texas 
music  circuit.  She  gained  her  first  national  exposure  on 
country  talent  competition "  Nashville  Star,"  placing  third 
on  the  show  in  2003.  "It  defmitely  helped  me."  she  says.  "I 
don't  think  I'd  be  talking  to  you  right  now  if  it  weren't  for 
Nashville  Star."  It  ga%r  mv  a  launching  pad,  and  I'm  thank- 
ful for  opfjortunities  like  that.  If  it  weren't  for 'American 
Idol,'  we  wouldn't  have  Kelly  Clarkson  or  Carrie  Under- 
wood to  make  the  music  industrj-  look  ga'al." 

In  2003,  l-amberl  signed  with  f-pic  Records.  I  ler  debut 
single.  "Me  and  Charlie  Talking."  released  in  the  fall  of 
2004,  peaked  at  No.  27  on  Hot  Country  Songs  the  follow- 
ing March.  Though  the  title  track  and  highest-charting 
single  of  debut  album  Kerosene  only  peaked  at  No.  1 5.  the 
album  debuted  at  No.  1  and  went  platinum. 

Her  sophomore  album,  Cnazy  Ex-Girlfriend,  produced 
four  singles — the  title  track.  "Famous  in  a  Small  Town." 
"Cunpowxler  &  l-ead"  and  "More  Like  I  ter,"  which  peaked 
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at  Nos.  50. 14. 7  and  17,  respectively.  Despite  the  lack  of  a 
top  five  hit.  the  album  debuted  at  No.  1  and  was  certified 
platinum.  Revolution  was  a  game-changer  for  Lambert. 
"I  had  chart  success."  slie  says.  "I'd  never  had  a  top  five 
before  Revolution.  I  had  good  sales  and  got  on  big  tours, 
but  defmilely  having  a  couple  of  No.  Is  under  my  belt 
really  kicked  things  into  gear." 

First  single  "Dead  Flowers"  only  hit  No.  37.  but  "White 
Liar"  peaked  at  No.  2.  "The  House  That  Built  Me"  topped 
the  chart  for  four  weeks.  "Only  Prettier"  p>eaked  at  No.  12. 
and  "Heart  Like  Mine"  became  her  second  No.  1.  "It  was 
kind  of  a  slow  build,"  says  Lambert,  who  turns  28  on  Nov. 
10.  "It  took  a  while  for  people  to  grasp  what  I  was  about 
because  I'm  a  little  left-of-center  and  i  do  have  kind  of  a 
feisty  image.  Bui  I  feel  like  now  people  understand  where 
I'm  coming  from.  It  has  taken  three  records  to  get  there 
fully,  but  now  radio  and  fans  have  embraced  what  it  is 
about  me  that's  different — and  now  they  like  it." 

Lambert's  vocal  style  makes  her  music  decidedly  coun- 
try, but  in  terms  of  her  lyrical  content  and  production, 
there's  a  defmite  edge.  "Whatever  I  do  is  country  with 
my  accent  and  the  way  I  sing,"  she  says,  "but  my  records 
have  so  much  more  to  them.  There's  a  lot  of  different 
influences.  I'm  kind  of  all  over  the  map." 

Lambert  thinks  diversity  is  part  of  her  appeal,  and 
that  approach  plays  a  big  part  in  Four  the  Record.  "This 
album  has  something  for  everyone."  she  says.  "You  can't 
just  listen  to  the  first  single.  'Baggage  Claim.'  and  go. 
"That's  what  the  album  sounds  like.'  Different  people 
will  have  different  favorite  songs  and  that's  what  I  like 
about  it.  I  can  reach  the  mass  audience  if  I  come  from 
different  perspectives  on  every  song." 

"It's  spectacular."  Sony  Music  Nashville's  Overton  says. 
"The  cool  thing  was.  she  knows  that  a  song  like  'The 
HouseThat  Built  Me'  is  a  one-time  song.  If  you're  lucky 
enough  to  have  one  come  along  in  your  career,  it's  wonder- 
ful. She  didn't  try  to  find  a  song  that's  similar  to  that,  like 
a  lot  of  artists  try  to  do.  She  was  like,  'I'm  not  trying  to  re- 
create that.  I'm  going  to  keep  moving  and  find  some  other 
great  songs,  or  write  them.'  I  think  that  was  important." 

"Baggage  Claim"  is  No.  9  on  Hot  Country  Songs  and 
climbing.  Lambert  penned  the  tune  with  Natalie  Hemby 
and  Luke  Laird,  and  contributes  her  songwrititig  skills 
to  six  of  the  14  tracks.  Lambert  co-wrote  four  songs  and 
penned  two  tunes  solo,  "Dear  Diamond"  and  "Safe." 

"I'm  really  proud  of  Dear  Diamond,'"  Lambert  says. 
"1  had  this  vision.  I  wanted  Patty  Loveless  to  sing  on  it 
because  I  was  in  Switzerland  doing  a  festival  last  Septem- 
ber and  Patty  was  there.  We  got  to  spend  some  time  to- 
gether. She  was  already  one  of  my  heroes,  but  I  definitely 
left  there  loving  her  even  more.  So  as  soon  as  1  wrote  it 
I  was  like,  'I  want  Patty  to  sing  on  this  song,'  and  she 
did.  It  was  a  dream  come  true.  Ii's  really  special  to  mc." 

Lambert  and  her  husband.  Blake  Shelton,  duet  on 
"Better  in  the  Long  Run."  penned  by  Charles  Kelley. 
Ashley  Monroe  and  Cordie  Sampson.  She  and  Shelton 
co-wrote  the  poignant  "Over  You."  about  the  death  of 
his  older  brother.  "He  got  into  a  car  accident  when  he 
was  24  and  Blake  was  14."  she  says.  "He  was  sharing 
with  me  about  that  experience  and  we  wrote  that  song. 
It's  very  personal  and  really  close  to  both  of  our  hearts." 

Of  cotirse.  l^mbert  is  also  known  for  sassy  uptempo  tunes 
tliat  include  fire — andfireanns — and  FoiirtiK  Record  doesn't 
disappoint  in  that  department.  "Fastest  Girl  in  Town"  opens 
with  the  lines,  "You  got  the  bullets,  I  got  the  gun/1  got  a  han- 
kerin'  for  getting  into  somcthing/l  hit  the  bottle,  you  hit  the 
gas/I  heard  your  "65  can  really  haul  some  ass." 

"I  wrote  that  one  with  Angalccna  [Presley]."  Lambert 
says  of  her  Pistol  Annies  bandmate  (see  story,  above), 
"and  to  me.  that's  classic  Miranda.  That's  a  song  everyone 
would  expect  to  hear  from  me.  It's  one  of  my  favorites." 

A  broken  heart  and  revenge  are  also  territories  she's 
visited  before  in  hits  like  "Kerosene"  and  "Crazy  Ex-Girl- 
friend." She  does  so  again  on  "Mama's  Broken  Heart." 
penned  by  Brandy  Clark,  Shane  McAnally  and  Kasey 
Musgraves:  "Wish  1  could  be  just  a  little  less  dramatic/ 
Like  a  Kennedy  when  Camelot  went  down  in  flames/ 
Leave  it  to  me  to  be  holding  the  matches/When  the  fire 
trucks  show  up  and  there's  nobody  else  to  blame/Can't 
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In  addition  to  recording  her  newalbi 
cord.  Miranda  Lambert  has^undt 
schedule  for  two  creative  detour 
topped  Billboards  Top  Country  Alt 
HellonHeels,  the  debut  project  frotr 
trio  shofomied  with  friends  Ashley 
galeem  Presley.  Initially  intended 
releas%  the  album  bowed  atop  tl 
and  ailived  at  No.  5  on  the  Billboerc 
Sony  Music  Nashville  to  rush  copies 
"I  don't  think  the  label  knew  wh( 
happan  and  in  hindsight  they  pipba 
planned  for  a  bigger  releaSli.  "lanr 
had  Walmart  and  Target  caqfrig||he  I 
need  the  Pistol  Annies  r^ord  inour  s 
the  people  are  asking.'  It  was  /ctui 


happened  that  way  1:)(?C3liso 


high  demand  than  none  ' 

Lambert  attributes  the  sugcess  to  h 
able  music.  "We  all  liauesoryi^ing  to  s 


[he  label  goin 
KJr  stores  [bei 
ctualiy  great 
''d  rather  thei 


able  music.  "We  all  hawesoiywthing  to  say  as  iidHiW 
ual  women  and  as  individual  artists,"  she  says,  "iMp 
[when]  you  put  ail  threeopinkms  together,  all  thA 
lifestyles  and  what  weVe  all  been  through,  it  fust  fa ; 
like  we  were  saying  something  that  most  peopH 
think  and  don't  actually  say.  fw  like  that  in  my  so» 
career  I  take  risks  and  I'm  honest  in  my  musk,  and 
we  just  carried  it  out  with  this  Pistol  Annies  project." 

In  addition  to  the  Annies  and  her  solo  set,  LamT^jl 
bert  has  been  in  the  studio  wjth  husband  Blake Shel-lj' 
ton  producing  an  album  with  country  veteran  Neal 
McCoy,  a  Texas  compatriot  who  sang  at  their  May 
wedding  "We  actually  wofked  together  with  Brent 
Rowan,  Blake  and  I,  to  produce  an  album  on  NcnI." 
Lambert  says  of  Xtf,  which  will  be  released  on  Cleve-  > 
land-based  Blaster  Records  in  January.  First  single  jf '" 
"A-OK, "  penned  tiy  Barry  Dean,  Luke  Laird  and  Brett 

Eldrc>c49C.  was  just  released. 

"I've  known  Neal  for  a  long  time.  We  were  right 
around  the  corner  from  each  other  in  East  Texas," 
Lambert  says.  "He  asked  Blake  to  be  a  part  of  [the 
new  album]  and  then  Blake  asked  me  to  be  a  part  of 
it.  We  got  together  with  Brent  and  it's  been  a  great 
experience.  Neal  is  such  an  amazing  entertainer  still 
to  this  day.  Our  goal  is  to  get  him  back  on  the  radio, 
get  some  hits  and  have  him  go  out  on  a  tour." —DEP 


get  revenge  and  keep  a  spotless  reputation." 

For  anyone  who  thought  love  and  marriage  would 
soften  her  edge,  l^mbert  says  it's  unlikely  to  happen. 
"1  have  that  angsl  naturally,"  she  says.  "I  always  lean  to- 
ward a  sad  song  or  an  angry  song  more  than  a  love  song, 
but  now  that  I  am  happy  and  in  love  and  married,  1  can 
have  the  perspective  of  both." 

"She's  an  artist  in  the  true  sense  of  the  word,"  Overton 
says.  "She's  marching  ahead.  She's  not  trying  to  pander 
to  anyone  or  think.  'How  do  I  capture  this  audience  or 
this  crowd?'  There  is  music  within  her  and  she  listens 
to  it.  That's  how  she  makes  her  records  and  that's  how 
she  makes  up  the  set  list  each  night. 

"People  sign  up  for  that."  Overton  adds.  "They  see  il. 
They  see  this  strong  woman  atid  this  incredible  live  stage 
show.  When  you  think  of  Miranda,  there's  an  image. 


You  know  what  Miranda  is.  what  she  means,  what  she 
stands  for.  There  are  other  artists  who  don't  have  that." 

Overton  further  notes  that  despite  the  fiery  reputa- 
tion. Lambert  is  a  kind  soul  with  a  soft  side  that  not 
everyone  sees.  "Having  been  around  Miranda  now  for 
the  last  year-and-a-half.  it's  very  interesting."  he  says,  "i 
don't  want  to  blow  her  cover  [because]  siie  is  that  sassy, 
very  strong  woman,  but  I 've  had  occasion  to  see  that  very 
sweet  and  lender  side  of  her  that  a  lot  of  people  don't  see 
[when  they]  just  buy  a  ticket  to  a  show." 

A  ROAD  WARRIOR 

1 1 's  a  Friday  afternoon  and  Lambert  is  having  her  hair  high- 
lighledandcut  before  takingthe  stage  in  Baton  Rouge,  La., 
onastopof  her  Reivlution  tour.  |uggling  an  interview  and 
hair  stylist  doesn't  posea  problem  for  the  multitasking art- 
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Lst.  i't-iloiiiimg  i>  .1  jXis-^iuii  iJiiiliei  t  s  liM-sln)W  has 
been  :i  major  factor  in  her  career  lratector\-. 

"They  worked  hard  early  on  in  her  career  setting  her 
lip  to  \ycii  iK'adliniii^uLl  instead  uftakin^  th(?c.*a.s)'  mon(.*y 
and  continuing  to  open  for  the  Kenny  Chesneys  atid  the 
Brad  Paisleys,'  Overton  says  of  Lambert's  management 
and  booking  agencies.  'She  could  have  jusl  taken  the 
money,  but  said,  *No.  i  want  to  build  a  following.'  and 
that's  been  one  of  the  keys," 

Lambert  says  she  assumed  headliner  status  out  of 
necessity.  "There  really  w-asn't  anywhere  else  to  go."  she 
says. "  I  had  been  on  pretty  much  every  big  tour  you  could 
be  on  and  I  had  to  sink  or  swim  at  that  point.  1  had  to 
work  and  earn  my  spot  to  be  the  one  right  before  Kenny 
Chesney  at  a  stadium,  and  where  do  you  go  from  there? 
You  don't  want  to  be  an  opener  the  rest  of  your  career. 


\qii  have  to  step  out  and  gel  your  feel  wet  diid  lake  llwt 
chance.  1  think  we've  done  it  the  right  way  ...  A  lot  ot 
money  and  a  lot  of  people's  lives  arc  on  the  line,  hut  so 
far  it's  working  grfal."  1-amlwrt  will  wrap  hrr  current 
lour  on  Oct.  22  in  joiiesboro.  Ark.,  then  hit  the  road 
again  in  January  with  Chris  Young  and  ferrod  Niemann 
as  her  opening  acts. 

If  Four  the  Rcconi  debuts  at  No,  1  on  Top  Country  Al- 
bums. Lambert  will  hold  the  distinction  of  having  every 
album  she's  released  bow  atop  the  chart  Lamljert 'shock- 
ing agent,  joey  Lee  at  William  Morris  Hndeavor.  cred- 
its her  live  show  with  spurring  her  success.  "It's  been 
the  beast  behind  the  whole  thing  since  day  one.  since 
before  she  even  had  a  single,"  Lee  says.  "She's  always 
been  a  performer.' 

Lambert  played  her  first  few  headlining  dates  in  iIk- 


fall  of 2009  and  launched  her  first  major  tour  as  a  head- 
liner  in  the  spring  of  2010.  and  has  been  prc^ressively 
growing  her  business.  "In  the  spring  of  2011.  we  played 
4.000-  to  6.000-scat  venues  and  in  the  fall,  she's  play- 
ing 5.000-7.500  seats."  Lee  says.  "In  the  spring  of  next 
year,  e\'erything  is  pretty  much  6.000-9.000  and  in  the 
summer  she's  doing  a  run  of  amphitheaters,  which  are 
all  12.000-18.000.  Then  we'll  probably  finish  up  doing 
arenas.  2012  will  be  all  arenas  and  amphitheaters.  There 
will  only  be  eight  or  10  fair  and  festival  dates." 

Lee  says  the  growth  of  Lambert's  touring  has  been 
strategically  planned  and  next  year  it'll  be  stepping  things 
up.  "We're  jumping  into  a  lot  of  the  major  markets  that 
\vf  tried  to  stay  out  of  in  2010  and  2011."  he  says.  'We've 
primarily  played  secondary  markets  in  the  spring  and 
summer  now  that  she's  jumping  up  to  the  major  mar- 
kets. She  starts  out  Jan.  9." 

Lee  attributes  Lambert 's  success  to  the  fact  that  "she's 
an  artist  who  from  day  one  has  always  had  something 
to  say  and  still  does.  It  reflects  in  her  music,  in  her  live 
shows  and  the  way  she  conducts  business.  She's  an  all 
around  artist — a  singer,  a  writer,  a  performer  and  she 
has  something  to  say." 

During  the  next  month.  Lambert  will  be  busy  launch- 
ing Four  the  Rei:ord, 

"Our  awareness  campaign  started  in  |une  at  the  CM  A 
Music  Festival,'  Sony  Music  Nashville  senior  VP  of  mar- 
keting Paul  Bamabee  says.  "We  had  a  very  unique  street 
date  in  11/1/11  and  began  to  start  making  people  think 
of  the  date.  We  secnired  the  Web  address  and  created  the 
site  www.whatisllUl.com.  We  then  hired  street  teams 
to  give  away  T-shirts,  stickers  and  fans,  all  branded  with 
www.whatisl  1 1 !  l.com.  We  also  asked  the  teams  to  chalk 
the  streets  with  the  message." 

The  label  capitalized  on  Lambert's  performance  on 
the  final  night  of  the  CM  A  Music  Fesl  by  flying  an  air- 
plane over  the  crowd  at  LP  Field  in  Nashville  before  the 
start  ofthe  show  with  the  question  "What  Is  lllll?"  In 
|uiy.  Lambert  was  a  guest  on  "Good  Morning  America" 
where  she  revealed  that  the  numerical  message  was  the 
release  date  of  Ft>ur  the  Record. 

"All  those  folks  who  signed  up  at  the  website  were  sent 
an  email  alerting  them  that  it  was  Miranda's  album  re- 
lease date,"  Bamabee  adds.  "We've  since  set  up  some  of 
the  usual  partners  such  as  preps.  b\og  inter\'iews,  as  well 
as  radio  syndicators.  We  also  utilized  her  tour  markets 
to  continue  to  promote  the  new  album  and  release  date." 

In  addition.  Sony  Music  Nashville  is  partnering  with 
the  Hipstamatic  iPhone  app  to  launch  a  "Listen  &  Cre- 
ate" photo  contest  where  fans  will  take  photos  inspired 
b>*  the  song  "Mama's  Broken  Heart,"  The  winner  will  be 
chosen  based  on  the  photo's  number  of  Facebook  likes 
and  will  receive  an  autographed  guitar. 

And.  during  street  week  Lambert  will  appear  on 
"Today"  and  "Live!  With  Regis  and  Kelly."  On  Nov.  9. 
she'll  perform  during  ABC's  live  telecast  of  the  CMA 
Music  Awards.  She'll  also  appear  on  "Access  Hollywood." 
AP  TV,  "The  Tonight  Show  With  |ay  Leno."  "The  Ellen 
DeGeneres  Show'  and  ")immy  Kimmel  Live!"  Among 
the  magazines  featuring  her  on  the  cover  will  be  La- 
dies Home  lournal,  Texas  Monthly  and  People  Country. 

"Miranda's  music  has  always  been  the  best  marketing 
tool."  Barnabee  says.  "Our  job  is  to  let  folks  know  when 
it's  coming  and  just  how  freaking  great  it  is." 

Overton  notes  that  Lambert  often  gets  TV  and  print 
opportunities  not  generally  offered  to  country  acts,  and  it's 
no  jw'crct  her  music  has  been  deemed  cool  b>'  rock  critics 
who  usually  turn  up  their  noses  at  country.  "It's  scary." 
Lambert  says.  "I'm  just  trying  to  break  down  doors  for 
other  artists  who  want  to  be  iherrLselves." 

She's  happy  with  whcR*  her  defiant  streak  has  led  her. 
"I'm  right  where  I  want  to  be  right  now  in  my  life  and 
that's  a  great  feeling,"  she  says  with  a  sigh.  "I  have  set 
goals  and  I've  reached  them.  I  just  want  to  keep  going 
and  make  sure  that  I  stay  on  a  good  path."  •  • ' 


Ddyorah  Evans  Price  is  a  Nashviile-based  fredancepunudist. 
Her  work  tUso  appears  in  Country  Weekly  and  CMA  Close 
Up  and  on  AOi's  the  Boot  and  watdigmetv.com. 
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THINGS 
YOU  DIDN'T 
KNOW 
ADOUT 
MIRANDA 
LAMBERT 


I. 

"I  can  make  very  good 
chicken-fried  steak, 
chicken-fried  venison 
to  be  exact. 
I  double-batter." 


2. 

"I  played  saxophone 
in  my  high  school 
band." 


3. 

"I  have  a  farm  and 
every  animal  on  my 
farm  is  named  after 
a  song  or  an  artist  in 
country  music.  Some 
examples  are  one 
of  my  dogs  is  'Delta 
Dawn'  and  I've  got 
a  mini  horse  named 

Annie  after  'Polk 
Salad  Annie.'  I've  got 
another  mini  horse 

named  Sugar.  She  was 
already  named,  but 

there's  a  million  songs 
that  you  could  put 
with  that  one.  I  have 

chickens  and  they  are 

all  named,  collectively 
Ain't  Nobody  Here 
but  Us  Chickens." 


4. 

"I  do  not  like  Jazz 
music  at  all." 


"I  used  to  dream  of 
being  a  barrel  racer 
and  I'm  still  trying 
to  achieve  that  goal 
before  I  die.  I  always 
wanted  to  be  a  little 
girl  going  really  fast 
with  the  hair  flying 
behind  me.  I  just  have 
to  get  the  going  really 
fast  part  down."  —DEP 
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Fnew  Guild  of  Music  Supemsors  made  a  high-profile  debut.  There  was  an  awards  ceremony,  a  party  to  celebrate 

s  on  TV  shows  and  a  lobbying  campaign  to  create  an  Emmy  Award  for  music  supervision. 
Now  entering  its  second  year,  [^uild  president  Maureen  Crowe  says  the  organization,  which  hopes  to  have  125 
Imembers  by  year's  end.  is  planning  a  second  awards  event — most  likely  during  Grammy  Week — and  working  to 
lestablish  a  presence  at  the  upcoming  Film  Independent  Spirit  Awards. 

"A  lot  of  supervisors  are  the  ones  looking  for  real  artists,"  says  Crowe,  whose  supervisor  credits  include  "Chicago," 
["Poseidon"  and  "The  Replacements."  "We  re  committed  to  the  music  business,  and  elevating  it.  While  the  current 
jniovemeni  of  just  finding  new  bands  and  new  songs  is  great,  nobody  is  more  driven  by  that  than  music  supervisors 
land  we  hope  the  guild  puts  a  spotlight  on  ihe  shows  that  do  a  great  job." 
The  group  also  continues  to  expand  its  educational  outreach.  Its  primary  aim  is  to  place  music  supervisors  on  par  with 
other  behind-the-scenes  jobs  in  film  and  TV  while  elevating  the  quality  of  music  in  numerous  visual  mediums.  Crowe 
spoke  with  Billboard  while  in  New  York  to  work  on  "The  Late  Quartet,"  a  drama  directed  by  Yaron  Zilberman  for  RKO 
Pictures  about  a  musician  stricken  with  Parkinson's  disease  and  its  impact  on  a  string  quartet,  starring  Philip  Seymour 
Hoffman.  Catherine  Keener  and  Christopher  Walken. 

With  a  year  under  your  belt,  what  Is  the 
key  direction  for  the  guild  now? 

For  membership,  we're  reaching  out  to 
commercial  music  supervisors,  who  seem 
very  interested  in  getting  inralved  with  us. 
[and]  also  to  corporate  people  who  work 
with  products  at  places  Hke  Nike  and  use 
music  to  tell  a  story.  Our  goal  is  to  be  that 
conduit  to  media  and  have  a  galvanizing 
voice  when  we  go  out  to  the  Directors 
Guild  or  Producers  Guild,  the  Television 
Academy  or  the  Motion  Picture  Academy. 
On  our  website  we're  going  to  be  updating 
the  role  and  definition  of  a  music  super- 
visor to  include  understanding  budgets, 
how  to  deal  with  different  agencies,  tech- 
nical delivery  requirements,  clearances 
and  also  marketing.  It's  important  that 
we  show  that  our  members  understand 
the  whole  process.  We  also  want  to  be  an 
educational  tool  for  directors  with  their 
projects  as  they  navigate  the  somewhat 
complicated  world  of  music. 

It  your  site's  aim  more  to  build  aware- 
ness of  the  guild,  or  to  provide  Infor- 
mation about  music  supervision? 

It 's  mostly  for  people  who  are  starting  out, 
or  who  have  had  minimal  exposure  with  a 
music  supervisor.  I  gel  a  dozen  calls  from 
students  with  a  short  [film|  and  they  don't 
have  the  rights  to  a  Randy  Newman  song — 
and  they  need  it  tomorrow.  Music  schools 
teaching  the  music  business  need  |super- 

vision)  to  be  more  intricately  woven  into  all  media — so  they  understand  it  like  they  understand  special  effects.  They  know  there  are 
some  effects  they  can  do  on  their  computer,  and  that  it  will  look  a  whole  lot  better  if  it's  done  at  George  Lucas'  place.  Same  thing  with 
music,  but  it  s  not  in  the  curriculum. 

What  atx>ut  people  already  working  in  the  industry? 

A  lot  of  people  in  the  industry  have  gotten  music  for  free  for  so  long  they  don't  see  why  there  would  be  any  issue  over  music  they  want  to 
use.  Or  that  they  have  to  pay  for  it:  "Gosh.  I'm  27, 28  years  old  and  I  have  my  new  show  and  I  have  never  paid  for  music,  so  why  would  1 
have  to  pay  for  it  now?"  The  business  affairs  people  have  to  explain  that  music  is  the  same  as  actors,  theclothes,  graphic  design.  It's  a  big 
education.  We  want  to  clean  the  industry  of  people  who  are  calling  themselves  music  supervisors  who  may  be  just  pitching  music,  or 
carpetbagging.  Too  many  peopkr  are  saying.  "I'll  use  whatever."  It  hurts  the  studios  and  creates  a  lot  of  frustration. 


Are  labels  and  musicians  getting  behind  you? 

Some  labels  are.  I  was  talking  to  [Classnole  president]  Dan- 
iel Class  in  Memphis . .  .The conversation  I  ii.id  with  Daniel 
was  that  we  need  to  do  things  in  film  schools  and  television 
schools  and  talk  about  music  in  a  much  broader  sense.  We 
are  not  a  separate  industry.  I'd  be  hard  pressed  topickoutany 
media  that  had  no  music  in  it.  Music  is  a  driver. 

Since  the  summer  ttiere  has  been  a  lot  of  that  in  cable  TV.  Has  ^  ' 
that  side  of  the  industry  upped  the  ante  with  music? 
The  HBO  shows  have  always  been  great  and  tliev  spend  money 
on  music.  Thai's  why  they're  very  dishiigiii'^hable.  "Mad 
Men"  on  AMC  or  "Boardwalk  Empire"  |pro\i_]  that  quality  'i,- 
shows  have  quahty  music.  It  goes  hand  in  hand.  When  you; 

see  a  show  paying  attention  to  music,  .  ' 
it  shows.  And  when  music  is  given 
short  shrift,  it  saysMui  re  shortthang 
ing  your  own  program. 


tun 


THE  GUILD  OF  PROSPEROUS  !  NTENT:  "We  Want  to  Clean  the  industry  of  people  who  are 
calling  themselves  music  supwrvisors  who  may  just  be  pitching  music,  or  carpetbagging," 
guild  president  MAUREEN  CROWE  says. 


The  fall  network  schedule  features 
comedies  that  use  music  more,  es- 
pecially "New  Girl"  with  Zooey 
Descfianel. 

She's  found  her  niche.  Go  back  in 
her  credits  and  you'll  see  she  sings 
a  lot.  She  writes  original  songs  and  it 
would  be  wonderful  if  we  heard  some 
of  that.  It's  [a  sign]  that  truly  creative 
people  see  music  as  a  wonderful  part 
of  storytelling. 

That  still  seems  rare— that  music 
gets  to  play  a  role  In  storytelling 
on  TV. 

Go  to  BMI's  and  ASCAP's  film  and 
television  awards  and  you  hear  the 
same  exact  cue  for  20  shows  whether 
it's  a  new  show,  an  entertainment  show 
or  a  reality  show.  They  are  indistin- 
guishable from  one  another.  That's  de- 
pressing. When  you  hear  great  theme 
music  it  elevates  the  show,  like  the 
theme  to "  Housewives  of  New  jersey." 
Whatever  a  show  is,  it's  unique  and  it 
should  be  treated  uniquely — a  memo- 
rable cue  can  give  the  show  extra  legs. 


What's  happening  In  the  world  of 
film? 

We  see  a  flexibility  in  the  amount  they  want  to  pay  so  peqile  try 

to  cut  budgets  and  say,  "Let's  use  free  music  and  have  my  nephew 
do  that.'  Again,  it's  about  getting  the  information  out  there  that 
we  deserve  recognition.  •  •  ■ 

The  Guild  of  Music  Superv\%ors  wiU  discuss  budgtrls  and  How  they 
affect  music  choices  at  the  BiUboard/Hdlywood  Reporter  Film^TV 
Music  Conference  being  heid  Oct.  24-25  at  the  Renaissance  HoUy- 
wood  Hotel  in  Los  Angles.  For  more  information  and  to  register,  go 
to  filmandtvmusicconferencexom. 
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OK  ROMtO 


Wrra  A  WILL  SMITH-PRODUCED  ABC  SITCOM,  AND  A  SOLO  DEBUT  iVLBUM  THAT  ALREADY 
FEATUBES  TWO  NQ.1S.BOMEO  SANTOS,  FORMERLY  OF  HIS  MASSIVELY  SUCCESSFUL  BAND 
AVENTURA,  ARRIVES  WlTU'imMEW  HEFT  OF  THE  LATIN  DEMO— BUT  AIMS  TO  REACH  EVERYONE 

BYLEILACOBO 


Anthony  "Romeo"  Santos  was  born  in 
the  Bronx  in  1981.  Mis  mom:  Puerto 
Rican.  His  dad:  Dominican. 
This  month,  it  was  announced  that 
Santos  will  be  starring  in  an  upcom- 
multi-camera  ABC  comedy  series. 
He  will  portray  the  son  of  Domini- 
cans living  in  New  York's  Washing- 
ton Heights  who  is  torn  between  his 
grand  ambitions  and  his  parents'  traditions. 

In  other  words,  Santos  has  pretty  much  agreed  to  play  himself. 
"It's  a  show  where,  as  they  say,  'Each  head  is  its  own  world,'" 
Santos  says.  The  scries  is  produced  by  Overbrook  Entertainment, 
the  connpany  founded  by  partners  James  Lassiter  and  Will  Smith. 

"  My  dad  in  the  show  ciwns  a  morn-and-pc^  restaurant  He's  leal^ 
old-tishkned,  leaUy  ladkal  aixi  wants  to  do  tilings  his 
his  dream  is  for  me  to  take  over  the  lestsuiant  And  [my  diazacto 
TOnt^topow;tobeadewtoperi>hoqwisaDtoehnTrt^^ 
SaMtoS|Tfeoserealfitthgisaittii!cdcri>driyeyai>dooostruc 
wwkPT  *^[H^tifTPTgpfVPinf|tftnniBsinwli>lTf  anaT*'°** 

But  aitist  he  is.  And  that  ails  just  fine  with  the  growing  COO' 
tingenc^ofpnduoers,  marketers,  brands  and  lecxnl  companies 
Aat  want  to  nocfa  that  growing— but  oontlniiousiy  ehutifE— 
younger,  bdinguaL  bicultural.  home-^rown  Latino  who  it  flu- 
ent in  Englid  but  keeps  one  foot  firmly  anchored  in  his  or  her 
iDOts,  culture  and  language. 

'iniey  s^afl  Lathikidsindie  U.S.rig|rtnawwhoa]«  ISand 
undo;  92%  aie  bom  in  the  U.S.  *  Santos'  managpr  Johmqr  Ma- 
rines s^  "So  Ae  idea  is  fizst  genoatbn  venus  secood  genoa- 
tita^L  What  parents  itof  as  BiiciyM...AesBOMid  and  thtodgencta' 
tioQ  haw  mudi  bigger  goals  and  look  at  success  in  diflbentin^ 
And  ahhough  this  is  going  to  ho  a  story  told  througb  :■  rXuninican 
family,  it  exists  in  all  cultures  and  all  races.  EverylMxly  canfdatei" 
In  the  Latin  realm,  Santos  isn't  the  first  U.S.-born  artist  to  attt^mpt 
reaching  a  young,  bilingual  demographic.  But  as  lead  singer  and 
lead  oomposei  of  urban/bachata  group  Aventura,  he  has  arguably 
been  the  most  suoDessful  Aventuia  has  sokl  niore  than  1.7  million 
albums  in  the  United  States,  including  The  Last,  which  was  the 
top-selling  Latin  album  of 2009  (according  to  Nielsen  SoundScan). 

Now,  as  Santos  prepares  for  the  Nov,  8  release  of  his  solo  debut 
album,  thebilingiial/bicultural  Vormula.  Vol.  /,  his  potenti^il  ap- 
pears to  be  growing.  "You."  the  album's  first  single,  spf  nt  seven 
weeks  at  No.  1  on  Billboard's  Hot  Latin  Songs  chart  earlier  this 
summer.  Current  single  "Promise."  featuring  Usher,  reaches  No. 
1  this  week  and  also  tops  the  Latin  digital  download  chart.  Since 
the  release  of  its  video  two  weeks  ago,  sales  of  the  track  doubled, 
reaching  49,000  this  week,  according  to  Nielsen  S(>undS(an- 

"Rorncx}  has  (.  rossedover  without  shiging  in  English,"  says  Sony 
U.S.  l.atin  president  Ruben  I  eyva,  who  signed  Santos.  "He's  lieen 
able  to  do  what  other  artists  have  been  able  to  do — reach  a  dom- 
inant-English-speaking audience — only  by  singing  in  Spanish." 

Santos  is  signed  to  Sony  U.S.  Latin  but  a  joint  eflfort  between  the 
labd  and  RCA/)ive  Reooids  allows  him  to  ei^  atypKal  dual  promo- 
tion in  both  English  and  Spanish  media.  The 'Promise"  vkko,  for 
eauunple  iwfaidifeBturesUriiersingingbacbatam English— was 
pushed  faeavily  on  MTVand  nodaed  Na  1  on  its  most-played  list 

Inthemenitinw;  WUnaitirtikfa  is  Rkaudn^ 
sionofAedbuox  is  doing  nnniwTVpranialian  fir  tftepraieGL 


spots  are  running  on  both  Spanish-language  and  mainstream 
TV  channels,  includingadsduringtiie Latin GEamn^Awaids 
telecast  on  Nov.  10. 

Many  are  hoping  this  rollout  will  be  the  blueprint  to  reaching 
a  new  Latin  f  an  and  music  buyer.  "It's  the  perfect  combo  of  hav- 
ing a  super  artist  together  with  the  power  still  wielded  by  a  major 
label,"  Sony  Music  Latin  VP  of  marketing  Paula  Kaminsky  says. 

The  issue  is,  of  course,  how  do  you  replicate  Santos? 

Like  most  major  successes  in  any  market,  he  is  an  oddity,  in 
every  sense  of  tin-  word.  Or.  as  toini-diaii  Cicorgc  Lopiv.  says  in 
the  intro  skit  that  opens  the  atbiun.  "Romt-o.  you  have  the  for- 
mula. Eres  el  mas  chignon  lYou're  the  shitl.' 

Now  30,  Santos  created  Aventura  more  than  a  dttade  ago,  craft- 
ing tiaditionalbachata — the  typical  rhythm  of  the  Dominican  Re- 
public known  fOT  its  syncopated  percussion  and  plucked  guitar — but 
with  traces  of  R&B»  En^ttl,giapfaic^nksand  Santos'  high  tenoc: 
The  group,  sigrted  to  indie  Piemium  Records,  steadily  gained  a 
following,  much  (rf'it  in  New  Yoric,  before  breaking  out  with  the 
2002 single "Obsesskmrwhichbecameasurprise No.  1  in  Europe. 
Fram there.  Aventnra's  star  rose,  thanlEStoSanlOs'  theatrical  an- 
tics onstage,  coupled  with  his  songs — vslldUemini  soap  operas. 

Foi  millions  «4ko  would've  been  hard  pnssed  to  pionounce 
the  wonl'l»chata.''mudi  less  identify  die  miisic,  the  genie  be- 
came thousdiold  name.  Aventun^jQngscfAiciiata  became  tf)e 
seooad4>est*«d]ing  album  of 2007,  accocding  to  Nielsen  Sound- 
Scan.  The  Lost  was  the  top-sdling  album  in  2009,  and  Aventura 
hadflietop  Latin  tour  on  BiDboaii^  2010ycai>enddiails,  indu^ 
ing  four  sold-out  dates  at  New  Ycric^  Madison  SfjuareGaiden. 

Piwwvra  MfitfaH  alwif  fiatilna  ^  ^ifiiaiy  ti^ 

fawif  flffkiali  ^'*"^'**^*iiiffltimilBffiv4i?Baf  iffliW  iBaiiii  dral 
But  even  with  that  move*  he  broke  rank  with  the  norm.  While 

moat  acts  who  aim  for  Latin  and  mainstream  markets  usually 
release  albums  in  English  and  Spanish  that  arc  then  protnoted 
to  their  respective  markets  by  the  respective  labels,  Santos'  aim 
was  always  to  reach  one  unified  fan  base. 

"We  made  stire  the  deal  wotildn't  differentiate  albums  by  lan- 
guage." Marines  says.  "We  fek  it  would  over-separate  tlie  &n  base, 
and  we  wanted  to  make  sure  everybody  could  go  get  one  album." 

Indeed,  while  FormuJa.  Vo),  Iisabout60%bachata.  theovEtall 
track  list  is  a  reflection  of  its  multicultural  author.  While  "Prom- 
ise," "You,"  "All  Alxjard"  (ft'aturing  l  il  Waynt")  and  two  sicits  arc* 
llilingual.  there's  also  straight-aht-ad  bachata.  a  rnarvL-loiis  fusion 
with  flamenco  guitarist  Tomatito  ("Mi  Santa'"),  a  pop  ballad  with 
Mario  Domm  of  Camila  {"Rivar)  and  a  ini.x  of  bachata  and  rap  with 
Spanish  underground  rapper  L^  M.iki  RtKlngue/  ( "Magia  Negra"). 

Walmart's  20-track  exclusive  album  also  iiKludes  the  uptetnpo 
"Alcluya."  in  English  and  Spanish  and  featuring  Pitbull.  That 
song,  along  with  others  on  the  Walmart  version,  may  later  be 
included  in  a  deluxe  version  to  be  released  in  2012. 

"It  was  supposed  to  have  more  English  material,"  Santos  says 
of  his  album,  noting  that  in  the  next  year  he  plans  to  recoid  five 
new  English-language  songs.  "But  I  didn't  want  to  take  tliatiisk 
with  my  &ns.  I  always  wanted  todostuSFlike  that  hitlmsdonfy 
taking  my  fans  there.' 

In  &ct  at  die  2010  Billboard  Latin  Music  Conference,  »*en 
asked  how  he  wanted  to  grow  beyond  Aventuiali  success,  he 
sud  he  mMed  to  haw  mainstKsni  adi,  like  Usher  and  Justin 
Timbedahe^  singbadiaia.  *I  said, 'Thece's  aomediiiig  rtai  miss- 


ing, and  that's  putting  these  artists  from  the  Anglo  market  into 
my  bachata  world.'" 

The  connection  with  Usher  came  through  .M-G  Live  CEO 
Randy  Phillips,  who  was  itnpressed  after  Aventura  sold  out  two 
shows  at  Los  Angeles'  Staples  Center  in  2009.  Phillips  introduced 
Usher  to  Marines,  who  proposed  that  the  two  record  logetlier. 

"Seeing  him  perform,  hearing  his  music  but  also  seeing  how 
incredible  he  is  as  a  performer.  I  said,  'This  is  the  thing  that  peo- 
ple will  remember, '"  Usher  says  in  a  behind-the-scenes  video  on 
Youl'iibe.  The  TV  deal  was  similarly  serendipitous.  Overbrook 
Entertainment's  Lassiter  and  Smith  developtxl  the  idea  of  a  show 
with  a  Latin  star  and  contacted  former  record  executive  Steve 
Stoute,  founder  of  marketing  firm  Translation.  Stoute  dkhi't  know 
Santos  but  had  already  set  his  eyes  on  him.  He  called  Marines 
out  of  the  bhie  and  asked  for  a  meeting. 

'I  asked  them, 'Are  you  guys  awzie  I've  never  done  this  befote?~ 
Santos  sajrswidi  a  laugh.  Santos  is  soft-spoken — in  sharp  co>- 

*linfeiy|«iwle.nottfieiu>miLW  type,"  he  says  over  wine 
(»eewoingtfhissuileattheVHaKlinMiaaiBeaeli.Hefti 
with  Marines,  and  on  die  kihiignuniHIgi  AenflmtooBtfcod 
fionPF  Changs.  Santos,  in  bladcjeansaiidasiieiler,  lounges 
on  die  couch,  talking  through  each  ofUs  tndn,  loniediing  he 
hasnte«endone)ct(mUs'IMtler(8llanieaSaaHanig4,«hcK 
he  hu  more  dian  81,000  ftihwm. 

bdieie  in  the  nqrstay  of  an  aitisL  I  beliew  in  going  out  when 
l^iea^  to  sell  n^  product.  A  let  ofaiilslsaie  out  these  evcfy 

ilay  lli*liii»»i«mii»r«ti»Jiill««lgl»riinn,»l«»J«»»Jni.ii  mill, 

was  about  the  music 
There  realljr  isnt  a  fimnuh  for  success.' he  adds.  Ihe  w^ 

Aventura  became  successful  was  so  weird.  We  didn't  hneaBHiar 
label.  They  say  everything  has  a  reason,  but  it's  not  easf  tofiud. 
The  only  thing  that  was  right  was  the  music" 
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Four  years  ago,  David  Goodman,  the  president  of 
CBS  Radio's  Interactive  Music  Group,  ran  an  ad 
campaign  during  New  York's  Advertising  Week 
touting  radio's  relative  ubiquity.  From  laptops  to 
cellphones  to  thermostats,  the  ad  asked  theques- 
tion:  "Which  of  these  is  not  CBS  Radio?"  The 
^^^^^^^B  only  exception  at  the  time  was  a  toaster.  But  now. 
Goodman  says,  "If  I  had  to  do  that  again.  I'd  probably  be  wrong. 
There  probably  is  a  toaster  with  a  radio  somewhere." 

Goodman's  not  exaggerating.  Streaming  music  services  like 
Pandora.  iHeart  Radio.  Spotifyand  Vcto  arc  virtually  e\-erywhere 
these  days — from  connected  TVs.  IPads  and  Xboxes  to  BMWs. 
Jeeps  and  Chevys.  And,  after  this  year's  Consumer  Electronics 
Show,  they're  coming  to  the  kitchen  in  Wi-Fi-enabled  applianas 
like  Samsung's  LCD  refrigerator.  The  advent  of  other  music  start- 
ups like  Spotify.  MOG.Turnlable.fm  and  Rdiohas  only  acceler- 
ated the  arms  race  to  get  streaming  music  on  more  alternative 
platforms,  even  as  the  economic  benefits  for  these  companies 
remain  minimal. 

In  the  case  of  Pandora,  mobile  listening  now  accounts  for  an 
astonishing  70%  of  the  company's  J7  million  active  monthly  users 
across  400  different  Pandora-enabled  devices.  Yet  Pandora  has  yet 
to  monetize  a  significant  chunk  of  that  activity  through  ad  sales. 

"We're  really  focused  on  growth,  and  we  think  the  most  im- 
portant thing  we  can  do  right  now  is  establish  our  presence  and 
ubiquity,'  Pandora  founder  Tim  Westergrcn  says.  "As  you  reach 
scale,  it  begins  to  make  sense  to  has-e  a  more  localized  sales  team, 
no  matter  how  small  it  is  to  sell.  Our  goal  is  to  do  that  as  quickly 
as  possible  and  in  a  more  orderly  fashion." 

Clear  Channel  Digital  president  Brian  Lakamp  describes  the 
distribution-neutral  strategy  as  a  marketing  play.  "We  need  to 
be  in  all  those  places  so  consumers  don't  miss  opportunities  to 
interact  with  our  properties,"  he  says.  Clear  Channel  notably  held 
a  two-day  music  festival  Sept.  24-25  in  Las  Vegas  that  served  as 
a  kickofT event  for  iHeartRadio's  new  and  improved  mobile  app. 
which  already  has  deals  with  auto  partners  like  Ford  and  Toyota 
as  well  as  |VC  navigation  receivers, 

The  digital  arms  race  comes  at  a  time  when  digital  radio  listen- 
ing is  gaining  the  lion's  share  of  media  attention  but  still  accounts 
for  just  fractions  of  overall  consumption.  The  Radio  Advertising 
Bureau  recently  estimated  that  streaming  radio  only  accounted 
for  4%  of  all  radio  listening  in  2010,  although  digital  ad  re\'enue 
increased  by  24%  to  $615  million  for  the  full  year  (with  total  radio 
ad  revenue  up  6%  to  $17.3  billion).  Pandora,  which  doesn't  report 
revenue  figures  to  the  RAB.  posted  ad  revenue  of  $58.3  million 
for  the  second  quarter,  a  118%  hike  from  the  same  period  in  2010. 

One  distributor  looking  to  enhance  the  ad  model  for  stream- 
ing music  is  Microsoft's  Xbox  360.  which  announced  plans  to 
add  nearly  40  entertainment  providers  to  its  Xbox  Live  lineup, 
including  iHeartRadio  and  Ve\'0.  Ross  Honey.  GM  of  content  ac- 
quisition for  Microsoft's  interactive  entertainment  business,  says 
media  partners  have  the  option  of  le\eraging  a  new  ad  product 
called  NUAD,  which  synchs  with  Microsoft's  Kinect  technol- 
ofry  and  adds  more  layers  of  interactivity  to  ads.  Xbox  Live  has  a 
worldwide  base  of  35  million  active  users. 

"We  are  committed  to  helping  our  partners  drive  a  bigger 
business  for  themselves — they  have  to  be  successful  for  us  to 
be  successful."  Honey  says.  He  points  to  the  multiplatform  suc- 
cess of  such  longtime  Xbox  media  partners  as  Netflix  and  Last, 
fm  as  proof  of  this  win-win  model. "  It  took  a  lot  of  effort  to  help 
them  grow  their  business." 

Even  MOG.  the  5-year-old  music  on-demand  service,  is  amp- 
ing  up  its  offline  efforts,  recently  teaming  with  BMW  for  a  new 
in-car  app  set  to  roll  out  later  this  month  on  the  iPhone.  Ethan 
Forchette.  who  works  in  advanced  technolc^y  planning  and  strat- 
egy at  BMW.  recently  told  Billboard.biz  that  apps  like  MOG  and 
Pandora  are  starting  to  help  boost  BMW's  position  among  po- 
tential customers.  "The  premium  auto  segment  is  pretty  com- 
petitive right  now.  but  this  intpgratinn  of  technology  on  top  of 
our  features  could  definitely  tip  tfie  scale." 

But  perhaps  the  biggest  benefactors  of  all  these  new  plat- 
forms may  soon  be  the  record  labels  themselves.  While  ser- 
vices like  Pandora  and  iHeartRadio  are  collecting  ad  revenue 
to  boost  their  own  bottom  Hue.  the  expansion  of  other  services 
like  Vevo,  Spotify  and  Rdio  will  only  further  benefit  the  labels 
as  the  interactive  license  models  evolve.  BTIG  Media  analyst 
Rich  Greenfield  says.  "The  labels  want  services  like  Spotify  to 
grow,  because  the  opportunity  to  drive  everlasting  subscriptions 
is  a  much  more  meaningful  chunk  of  dollars  than  online  radio 
dollars."  he  says.  "Even  if  the  dollars  were  huge  in  advertising, 
the  labels  won't  see  them."  • 
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Diane 

Decau<se  of  jour  "singular"  voice, 
you've  given  so  many  singers  theirs. 
You're  a  national  treasure 
and  you  own  my  hear:. 


love  you. 
Iristin  Chenoweth 
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ReachesNew  Heights 


A  composer's  gift:  DtANE 
WARREN  "knows  how  to  write 
songs  that  express  emotions 
everyone  has,"  Cher  soys,  "but  she 
an  say  it  better  than  anyone  else." 


Diane  Warren, 
fresh  from  a 
Golden  Globe 
Nictory,  embraces 
new  deal  \^1th 
Universal 
Music  Group 

BY  MEUNDANEWMAN 


Cher  doesn't  mince  words  when  asked 
the  secret  to  songwriter  Diane  War- 
ren's monumental  success.  The  two 
have  a  long  history,  stretching  from 
l9S9's-|r!Cou!dTurn  Back  Time"  to  this  year's 
Golden  Globe-winning  "You  Haven't  Seen  the 
Last  ofMe"  from  the  movie  "Burlesque." 

"No  one  can  say  it  quite  like  Diane  does."  Cher 
says.  "She  knows  how  to  write  songs  that  express 
emotions  everj'one  hjs.  but  she  can  say  it  better 
than  anyone  else." 

Beywce  agrees.  The  multiple  Grammy  Award 
winner  cut  her  first  Warren  song  this  year  when 
she  recorded  "I  Was  Here"  for  her  album  4. 

"When  Diane  fir-sl  played  me  '1  Was  Here.'  i 
got  chills,"  she  recalls.  "My  album  was  just  about 
done  but  I  knew  that  this  song  had  to  l>e  on  it. 
1  knew  it  was  going  to  be  a  very  special  song. 
It  just  fit  where  1  was  in  my  life  and  expressed 
something  1  believed  and  wanted  to  share. 

"As an  artist."  Beyonccadds.  "you  want  your 
music  to  mean  something  or  to  help  someone 
get  through  something,  and  when  a  song  has 
a  great  message  and  meaning,  it  is  what  you 
strive  for." 

The  two  plan  to  work  together  again  on  the 
forthcoming  remake  of  "A  Star  Is  Born."  star- 
ring Beyonce.  according  to  Warren's  manager, 
Merck  Mercuriadis. 

II  has  been  nearly  30  years  since  Warren's  first 
major  hit.  Laura  Branigan's  "Solitaire."  and  her 
mega  watt  success  has  seldom  dimmed. 

Through  the  years,  she  has  written  or  co- 
written  97  Billboard  Hot  100  hits.  Her  songs 
have  earned  five  Golden  Globe,  six  Oscar  and 
nine  Grammy  nominations.  Her  work  has  been 
acclaimed  by  ASCAP.  the  Songwriters  Hall  of 
Fame,  the  Academy  of  Country  Music,  the  Ivor 
Novello  Awards  and  others. 

But  now.  Warren  is  poised  to  reach  even 
greater  heights  through  a  new  deal  with  Uni- 
versal Music  Group,  under  chairman/CEO  Lu- 
cian  Grainge. 
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Fans  Of  Diane 

Kxeeulivcs  and  arlisls  on  Warren  s  \\a\  willi  a  sonsj 


Creative  match:  BEy,ONC^  and 
Diane  Warren  will  wdrk  together 
on  a  remake  of  "A  Star  Is  Born," 
in  which  Beyonce  will  star. 


The  multifeceted  pact,  announced  in  |une. 
calls  for  Warren  to  scrvf  as  a  global  A&R  con- 
sutlani  for  UMG's  recording  artists.  Addi- 
tionally. Universal  Music  Publishing  Group 
(UM  PC)  will  administer  Warren's  Realsongs 
catalog  outside  of  North  America,  a  task  for- 
merly handled  by  Sony/ATV. 

"This  is  a  milestone  event  for  UMG  as 
Diane  is  one  of  the  finest  songwriters  of  her 
generation  and  certainly  one  of  the  most  com- 
mercially successful."  Graingc  said  in  a  state- 
ment  announcing  the  deal.  "On  the  recordcd- 
music  side,  she  will  now  become  UMG's 
■go-to  creative'  person  available  to  our  labels 
and  artists  around  the  globe  to  write  songs 
that  will  help  to  fully  realize  their  potential. 
It's  a  win-win  for  everyone." 

Involved  in  the  deal  are  key  members  of 
Grainge's  team  including  UMG  president 
Zach  Horowitz,  Universal  Music  Publishing 
Group  president  Evan  Lamberg  and  UMPC 
Europe/U.K.  president  Paul  Connolly. 

"The  entire  strategy  was  to  increase  the 
conversations  that  were  taking  place  about 
Diane's  songs  with  artists,  managers  and  re- 
cord and  movie  executives,  on  a  daily,  weekly 
and  monthly  basis,  around  the  globe."  Mer- 
curiadis  says.  "1  fell  that  Lucian.  Zach.  Evan 
and  Paul  were  the  right  people  to  lead  those 
conversations.' 

The  opportunity  to  work  with  Warren 
"is  something  music  publishers  dream  of," 
Horowitz  says.  "She  is  one  of  those  very  rare 
talents,  whose  songwriting  connects  with 
music  fans  across  a  wide  variety  of  musical 
genres,  while  continuing  to  inspire  and  in- 
fluence contemporary  music  and  popular 
culture." 

Warren's  attorney.  Aaron  Rosenberg,  who 
negotiated  the  deal.  says.  "Although  it  is  dif- 
ficult to  envision  a  higher  level  for  someone 
of  Diane's  already  legendary  success,  this  deal 
helps  to  continue  that  legacy  by  creating  a 
real  s>'T)ergy  I>etween  Diane  and  Universal's 
recording  and  publishing  divisions.  Diane  is 
a  creative  force  of  nature  and  both  sides  wx-re 
equally  eager  to  find  ways  to  incorporate  that 
creativity  throughout  the  UMG  system." 

Representing  Warren's  catalog  is  "an  ex- 
ceptional opportunity."  says  Connolly,  who 
also  commented  on  Warren's  broad  appeal. 

n>e  "essentials  to  success,"  he  says,  are  "the 
songwriter's  ability  to  write  songs  that  con- 
sistently appeal  to  a  global  audience,  and  . . . 
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the  publisher's  ability  to  effectively  represent 
and  to  creatively  promote  those  songs  across 
many  difTerent  territories.  Diane  Warren  has 
that  rare  ability  as  a  songwriter." 

The  unique  agreement  with  UMG  has  al- 
ready yielded  results  with  two  of  the  compa- 
ny's signings.  Popular  British/Irish  boy  band 
the  Wanted  flew  to  tos  Angeles  to  meet  with 
Warren  and  cut  three  of  her  songs  in  three 
days  for  its  second  U.K.  album,  including 
likely  single "  Rocket."  Amy  Winehouse's  god- 
daughter. Dionne  Bromfield.  also  recorded 
one  of  Warren's  tunes. 

Hven  though  UMPG  in  the  United  Slates  is 
excluded  from  the  pact,  "we  work  with  her  as 
if  she  has  a  deal  here."  Lamberg  says.  "We're 
looking  at  this  as  a  worldwide  deal.  If  Beyonce 
lias  a  [Warren-penned]  smash,  we  wwi'l  benefit 
in  the  U.S..  but  every  other  [UMG]  territory 
will.  If  we  hook  her  up  with  a  new  artist  like 
[Lava's]  CJ.  Holland,  my  visbn  is  [he]  cou\d  be  a 
global  breaker  and  e\'er\T)ne  else  could  benefit." 

Mercuriadis  notes  that  "in  addition  to  in- 
creasing the  conversations  about  Warren's 
songs.  1  wanted  to  create  a  strategic  alliance 
with  the  best  record  makers  in  the  world." 

The  first  ofthese  nonexciusiw  alliances  is 
with  producer  Tricky  Stewart,  best-known 
for  his  work  with  Beyonce.  Rihanna,  justin 
Bieber  and  Britney  Spears.  Stewart  produced 
the  Wanted  cuts. 

"When  you  can  make  the  marriage  be- 
tween the  artist,  producer  and  the  song  all  at 
the  same  time,  it  gets  done,"  Mercuriadis  says. 
"The  whole  process  is  accelerated." 

Stewart  feels  like  he  and  Warren  are  two 
peas  in  a  pod.  "Diane  is  arguably  one  of  the 
most  prolific  songwriters  in  the  history  of 
music,"  says  Stewart,  who  thinks  they  could 
have  their  first  No.  1  record  tc^ether  with  the 
Wanted's  "Rocket."  "My  career  has  gone  all 
the  way  from  making  rap  records  to  makmg 
country  records.  Diane's  songwriting  capabili- 
ties have  shown  the  same  versatility  and  broad 
spectrum  as  my  production  capabilities.  That 
is  why  we  are  a  good  match." 

The  UMG  deal  and  the  partnership  with 
Stewart  are  parts  of  a  plan  to  make  Warren's 
music  omnipresent.  The  strategy  also  includes 
realigning  Realsongs'  priorities  so  that  more 
time  is  spent  promoting  Warren's  catalog  tlian 
administering  it. 

Warren,  who  still  has  the  scrappiness  and  ; 
drive  of  a  newcomer,  has  certainly  kept  up  her  5 


"Diane  has  it  all,  and  her  drive  and  am- 
bition—after everything  she  has  already 
written  and  achieved— is  why  I  have  this  un- 
shakable belief  in  her  future  with  us." 

—  LuciAN  Gpainge,  cmaibman/ceo, 
Universal  Music  Group 

"Diane  Warren  lives  and  breathes  music. 
At  first  I  was  somewhat  intimidated  by 
this  force  of  nature.  But  I  learned  to  be 
enthralled  by  it.  grow  fond  of  it  and  in- 
deed cherish  it.  Whether  it  was  'Un-Break 
My  Heart'  for  Toni  Braxton,  or  'Love  Will 
Lead  You  Back'  for  Taylor  Dayne,  or  'Don't 
Turn  Around'  scoring  for  Ace  of  Base,  or  'I 
Didn't  Know  My  Own  Strength'  for  Whitney 
[Houston],  our  personal  list  is  a  very  long 
one.  Great  artists  need  great  songs.  [Frank] 
Sinatra  always  knew  that.  He  was  forever 
indebted  to  the  professional  songwriters 
whose  material  he  immortalized.  Diane 
has  done  that  for  more  artists  with  more 
copyrights  than  anyone  in  the  last  quarter 
century.  For  this  we  must  be  thankful  that 
her  intense  insecurity,  her  pain,  her  heart 
and  of  course  her  huge  talent  have  kept  us 
singing  her  songs  year  after  year.  Without 
question,  she  is  one  of  a  kind." 

-  i  tATivE  OFflCER, 

■Til  never  forget  the  first  lime  I  heard  You 
Haven't  Seen  the  Last  of  Me'  becuase  I 
looked  at  Diane  and  said,  'I  can't  sing  this 
fucking  song.  Are  you  kidding  me?  With 
those  notes?  No  way.'  But  anyone  who 
knows  Diane  can  tell  you  that  she's  relent- 
less when  she  gets  it  in  her  head  that  you 
need  to  sing  a  song  she  wrote." 

"Diane  Warren  is  nothing  short  of  bril- 
liant. Her  competitive  nature  is  intoxicat- 
ing while  frightening  at  the  same  time. 
But  what  has  always  impressed  me  most 
was  her  imaginative  use  of  obscene  curse 
words  that  could  make  a  sailor  blush." 

-Mu-.'t  LcM;.N...Jt.,L,^N./Le.:. 
Universal  Republic 

"I  am  very  proud  to  say  that  Diane's  first  hit 
was  on  Atlantic.  Twenty-eight  years  ago. 
Laura  Branigan  scored  a  top  10  record  with 
'Solitaire.'  Since  then,  Diane's  accomplish' 
ments  have  been  nothing  short  of  extraor- 
dinary. It  is  one  thing  to  be  able  to  write  a 
catchy  song;  it  is  quite  another  to  be  able 
to  tell  a  moving  story  through  music.  That 
is  where  real  magic  lives  in  Diane's  work—in 
her  inspired  gift  of  telling  universal  stories 
that  touch  the  hearts  of  people  through 
brilliant  melodies." 

-C  K    ;  I  MiN,  CMAIHMAn/cSO, 

Atlantic  Recoaos 


"When  I  first  heard  'Bleed  for  Love.' 
•Still  Here'  and  'You  Pulled  Me  Through.' 
1  knew  immediately  that  they  were  all 
pieces  I  wanted  to  sing.  To  then  learn 
that  they  were  written  by  Diane  Warren 
was  no  surprise.  It  had  always  been  a 
dream  of  mine  to  sing  one  of  her  songs. 
She  is  without  a  doubt  one  of  my  favor- 
ite songwriters  and  a  true  talent  of  our 
generation.  Diane  writes  real  music.  She 
brings  the  words  to  life  with  such  emo- 
tion and  power.  I  have  always  said  that 
I  want  people  to  feel  something  when  I 
sing  and  her  songs  make  it  easy  for  me 
to  accomplish  [that]." 

"So  the  first  time  1  met  Diane  War- 
ren, our  A&R  man,  the  illustrious  John 
Kolodner,  brought  me  a  tape  with  a  Ce- 
line Dion  wannabe  singing  this  song 
called  *l  Don't  Wanna  Miss  a  Thing."  I 
listened  to  it  in  the  car  and  I  said,  'Well, 
Where's  the  chorus?"  I  just  didn"t  hear 
it.  And  when  1  got  back  to  the  Sunset 
Marquis,  Diane  was  waiting.  She  sat  at 
the  piano  and  proceeded  to  play  the 
song  and  I  fell  off  the  bench,  sat  on  the 
floor  and  I  said,  'This  is  the  most  beau- 
tiful song  I've  ever  heard."  because 
when  she  sang  it,  the  song  came  to  life. 
And  it's  been  a  love  relationship  with 
her  because  when  someone  as  beauti- 
ful as  Diane  is  as  a  songwriter  writes 
songs  for  people  like  me,  it's  like  hav- 
ing a  baby  together.  It  just  is.  She's  that 
good  of  a  songwriter  She  has  made 
my  life  as  about  as  sweet  as  it  can  be: 
Aerosmlth"s  first  No.  1,  She"s  got  an- 
other little  gem  called  'We  All  Fall 
Down,"  which  I'm  keeping  in  my  back 
pocket  as  a  secret  weapon." 

"Diane  Warren  and  I  have  worked  to- 
gether many  times.  She  has  written 
several  amazing  songs  for  me  over  the 
years.  From  the  No.  1  song  "Music  of  the 
Heart'  by  'N  Sync  featuring  Gloria  Es- 
tefan  to  the  incredible  song  'Born  to 
Be  Somebody"  that  she  recently  wrote 
for  the  Justin  Bieber  film  'Never  Say 
Never."  She  is  a  true  phenomenon  and 
force  to  be  reckoned  with.  Her  creativ- 
ity and  passion  are  unmatched  in  to- 
day's music  business,  and  I  plan  on  hav- 
ing many  more  successes  with  her  in 
the  future.  In  my  opinion,  'Don't  Want 
to  Miss  a  Thing'  was  one  of  the  greatest 
movie  songs  of  all  time." 

—  Rand.  Si-tNuiovL,  i'RtsioENi  of  moiioh  pic- 
ture Musrc,  Paramount  Pictures 

Quotes  compiled  by  Mel/nda  Newman. 


LEAVING  ROOM  FOR  DESSERT  IS  COOL 
LEAVING  TOWN  FOR  DESSERT  IS  COOLER. 


Skipping  town  is  less  expensive  wllh  the  42-MPG-hwy'  Chevy  Cruze  Eco  How'b  we  gel  to  42?  An  Eco  overilfive  gear, 
,1  smart  grille,  lightweight  aluminum  wheels  and  ultralow-rolling-resislanco  tires,  to  start.  All  that  and  exceptional 
,  liamics  give  us  the  best  highway  fuel  efficiency  of  any  gas  engine  in  America  cfievy.com/cruze 


DREAMSEEKERS 

THE  BEST  MUSIC  YOUVE  NEVER  HEARD 


THE  DREAMSEEKERS  INITIATIVE  IS  BILLBOARD'S 
MONTHLY  RECAP  OF  SOME  OF  THE  BEST  UNDIS- 
COVERED TALENT  OUT  THERE  TODAY.  IT  COMBINES 
BILLBOARD'S  UNCHARTED  CHART,  WHICH  RANKS 
ARTISTS  NEVER  BEFORE  APPEARING  ON  A  MAJOR 
BILLBOARD  CHART  BASED  ON  ONLINE  ACTIVITY, 
AND  EDITORIAL  SPOTLIGHTS  FROM  BILLLBOARD 
PRO,  BILLBOARD'S  SUBSCRIPTION-BASED  SERVICE 
FOR  INDEPENDENT  AND  EMERGING  ARTISTS,  AS 
WELL  AS  THEIR  MANAGERS,  LABELS,  PROMOTERS, 
AND  OTHER  ENTREPRENEURS  WHO  SUPPORT  THEM. 

White  Uncharted  includes  all  under-the-radar  art- 
ists making  waves  online.  Billboard  Pro  connects 
members,  like  those  featured  monthly  inside  this 


insert,  to  the  power  of  the  Billboard  brand.  Members 
receive  exposure  to  thousands  of  industry  insiders  and 
more  than  10  million  music  fans  through  Billboard's 
websites  and  social  media,  profiles  in  the  widely 
read  Billboard  bulletin,  and  Billboard  Pro's  Featured 
Artist  program.  For  the  industry,  the  Dreamseekers 
platform  can  help  labels,  publishers,  and  managers 
identify  emerging  artists  who  have  built  their  fan- 
bases  from  the  ground  up. 

This  pull-out  features  a  four-week  recap  of  Un- 
charted, as  well  as  spotlights  on  Pro  members.  Stay 
tuned  for  more  opportunities,  both  for  developing 
artists  and  for  industry  players  to  catch  an  early 
glimpse  of  burgeoning  musical  talent. 


BROUGHT  TO  YOU  BY 
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GARDNERVILLE,  NEVADA,  NATIVE  BRYAN 
JONES  IS  SITTING  IN  A  HIDEOUSLY  COLORED 
MOTEL  ROOM  IN  MEDFORO,  OREGON.  STYLED 
WITH  DULL  ORANGES,  FADED  TURQUOISES, 
AND  A  NAVY  RUG,  THE  ROOM  CONTAINS  TWO 
TWIN  BEDS  AND  A  BROKEN  TELEVISION. 
THIS  IS  WHERE  JONES  AND  THE  REST  OF 
HIS  FIVE-PIECE  AMERICANA/ROOTS  BAND, 
BUSTER  BLUE,  WILL  BE  STAYING  TONIGHT. 

The  singer/guitarist  moves  a  camera  around  the 
room,  mapping  out  where  each  multi-instrumentalist 
band  member  will  sleep:  Jay  Escamillo  is  already 
curled  up  in  a  blue  blanket,  but  there's  a  spot  on 
the  bed  next  to  him  for  Andrew  Martin;  multi-in- 
strumentalist Rachel  McElhiney.  and  Brendon  Lund 
will  share  the  other  twin  bed.  while  Jones  and  tour 
manager  Billy  Dohr  will  crash  on  the  floor. 

This  is  the  third  YouTube  installment  of  Buster 
Blue's  road  blog.  posted  just  after  the  band's  fifth 
show  of  their  second  tour  this  year  The  all-hands- 
on-deck  DIY  act  has  34  shows  left  between  now  and 
December  (making  that  around  160  for  the  year,  per 
Jones'  estimate);  the  videoblogs  are  just  one  of  many 
ways  Buster  Blue  connects  with  fans  and  fans-to-be. 

"People  know  the  personalities  in  the  band  very 
well."  says  Jones.  It's  not  even  like  they're  writing 
to  Buster  Blue— people  seek  out  certain  members 


of  the  band.  And  it's  not  disingenuous;  we  want  to 
share  our  experiences...  we  want  to  show  them  how 
hard  we're  working." 

And  working  hard,  they  are:  Buster  Blue  started 
with  Jones  and  Escamillo  "stealing  the  neighbors' 
pots  and  pans  going  to  open  mics."  but  has  since 
evolved  into  a  band  that  self-released  their  debut, 
"When  The  Sliver's  Gone,"  last  year  (they  recorded  it 
in  an  opera  house  in  the  ghost  town  of  Virginia  City, 
Nevada),  and  are  set  to  record  their  follow  up  early 
next  year.  They've  been  operating  autonomously  as 
a  full  band  for  nearly  two  years. 

But  even  a  tiand  as  industrious  as  Buster  Blue  faces 
the  challenge  of  surmounting  its  own  often-stifling 
geography.  Jones  says  their  home  base  of  Reno, 
Nevada,  has  a  relatively  small  arts  scene,  explaining 
that,  despite  its  tight-knit,  supportive  community, 
"there  isn't  really  that  push,  for  a  lot  of  bands,  to  get 
outside  of  that  ring."  Reno,  like  any  scene  in  its  early 
stages,  claims  victims— bands  can  run  themselves 
ragged  solely  playing  shows  around  town.  The  key. 
he  says,  has  been  making  their  own  rules. 

"We've  always  had  the  drive  to  just  do  something 
different,"  says  Jones.  "Growing  up  [in  Gardnerville], 
we  never  had  a  band  to  look  up  to...so  we  just  kinda 
figured  out  how  to  do  it  on  our  own." 

At  the  start,  the  band  relied  on  classic  tactics — 
fliers,  mailing  lists,  social  media,  newsletters,  street 
teams  (which  now  exist  in  various  cities),  and  booking 
local  Reno  shows  as  openers  for  bigger,  like-minded 


acts  that  rolled  through — to  build  their  profile  at 
home.  As  a  totally  independent  act.  Buster  Blue 
is  archetypal — the  strategies  they've  pursued  are 
tenets  of  a  DIY  bible  that  has  launched  many  a  suc- 
cessful act  in  recent  years.  Last  year,  the  band  began 
expanding  and  embarked  upon  their  first  self-booked 
tour.  The  success  of  that  stint  made  it  possible  for 
them  to  do  it  again-twice  this  year,  once  in  the 
spring  and  now,  in  the  fall. 

"We've  just  been  using  the  same  approach  in 
every  city,"  says  Jones,  referring  to  their  slew  of 
flyers,  newsletters,  and  the  expansion  of  their 
street  teams."ln  every  city  we  go  to,  we  take  ex- 
tra lengths  to  extend  our  family."  Jones  adds  that 
attendance  at  concerts  has  certainly  grown  since 
their  last  go-around,  exclaiming.  "I  can't  get  over 
seeing  people  I've  never  met  singing  mine  or  Andy's 
words  at  shows."  That,  to  Buster  Blue,  is  a  sign  of 
a  successful  tour. 

In  the  midst  of  an  American  roots  music  revival. 
Buster  Blue  are  troubadours:  their  relentless  tour- 
ing and  constant  interaction— both  onstage  and  off. 
online  and  in  person— are  all  for  the  sake  of  establish- 
ing what's  really  important  to  them:  making  people 
happy,  and  making  it  work  as  a  career. 

"It's  kind  of  humbling,  the  response  we  get 
from  people  that  want  to  help,  want  to  feed  us 
for  the  night,  or  they  want  to  put  us  up."  says 
Jones.  "People  are  so  wonderful  and  supportive 
of  what  we're  doing."  —Jon  Blistein 
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end  of  the  bargain.  She  has  been  on  a  writing 
spree  lately,  landing  mustcally  diverse  cuts  with 
a  wide  array  of  acts  ranging  from  Nicole  Scher- 
ringer,  John  Legend  and  Kristin  Chenoweth  to 
YouTube  sensation  Karmin,  Mary ).  Blige.  Semi 
Precious  Weapons  and  Steven  Tyler. 

Plus,  she  has  two  new  contenders  for  Oscar 
nominations:  "Bleed  for  Love."  recorded  by  Jen- 
nifer Hudson  and  featured  in  the  Winnie  Man- 
dela biopic  "Winnie."  and  "Born  to  Be  Some- 
body" from  Justin  Bieber's  "Never  Say  Never." 

Billboard  spent  time  with  Warren  in  the 
plush  den  at  Realsongs'  Sunset  Boulevard  of- 
fice in  Hollywood.  Her  passion  and  her  excite- 
ment about  the  UMG  deal  and  her  other  projects 
were  palpable. 


years,  but  it's  nice.  Lo(^,m(Hiey'sasaHecaFd.so 
in  that  way,  it's  cool.  I  just  love  to  write  songs.  It's 
never  not  exciting  when  someone  does  a  great  job 
on  one  of  my  songs  or  you  have  a  hit. 

Is  your  UMG  deal  exclusive  In  any  way? 

I  still  work  with  other  artists.  You  couldn't  pay 
me  $50  million  to  say  I  can't  work  with  another 
artist.  I  have  to  give  the  song  to  the  best  artist 
that  the  song's  right  for. 

One  of  the  first  projects  as  part  of  your 
UMG  deai  was  to  work  with  British/Irish  boy 
band  the  Wanted.  They  came  to  your  office 
and  recorded  three  songs  In  three  days. 

That's  a  cool  part  of  my  deal.  Here's  a  group 
that's  the  top  group  in  England  that  [Univer- 


"I  just  try  to  write  the  best  song  that  is  humanly 
possible  to  write.  It's  never  not  exciting  when 
someone  does  a  great  job  on  one  of  my  songs 
or  you  have  a  hit." 


You  have  more  activity  swirling  around  you 
than  ever,  including  the  UMG  deal.  Does  any 
of  It  fundamentally  change  how  you  work? 

I  don't  usually  even  think  like  that.  I  always  have 
my  blinders  on,  I  show  up  every  day  to  work.  I 'm 
doing  now  what  I 've  always  dor»e:  I  just  try  to  write 
the  best  song  that  is  humanly  possible  to  write: 

What  excites  you  the  most  about  this  deal? 

I  really  like  Lucian.  He's  a  great  guy;  he  loves 
songs.  I  just  love  that  he's  hooking  me  into  so 
many  great  opportunities  with  [Universal]  artists 
around  the  world ...  I  could  find  artists  maybe, 
develop  an  artist.  It's  all  about  my  songs.  The 
deal  is  an  amazing  deal  and  I  want  to  earn  all 
the  money  back.  I  saw  him  the  other  day.  I  said, 
"Lucian ,  I  want  to  double  and  triple  your  money 
back."  That's  who  I  am. 

You  dldnt  do  the  deal  for  money,  obviously. 

1  have  never  done  this  for  the  money  in  my  en- 
tire life.  I  haven't  needed  any  money  for,  like,  20 
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salj  sent  out  to  work  with  me.  That  was  really 
cool.  I  gave  them  something  different  for  them 
and  for  me:  It's  an  uptempo  dance  track  [called 
"Rocket'].  The  thing  is,  I  do  uptempo  songs. 
People  know  my  ballads,  but  I  have  a  whole 
dance  side  to  what  1  do. 

TVicky  Stewart  produced  the  Wanted  traclts 
as  part  of  a  strategic  alliance  you  two  have 
formed.  Why  are  you  a  good  pair? 

He's  a  great  producer.  We're  a  great  team.  I'm  not 
a  producer.  I  know  nothing  about  producing  any 
kind  of  record.  That's  not  what  I  do.  I'm  not  an 
arranger.  You  have  someone  like  Tricky,  who's 
state  of  the  art  at  that,  [and  it's)  like.  "I'm  in  good 
hands."  These  are  my  kids,  these  songs.  You  want 
to  make  sure  they're  in  the  best  hands  possible. 

So  many  of  the  artists  you're  writing  for  are 
new.  Is  that  what  helps  keep  you  relevant? 

Well,  yeah,  but  I  always  think  I'm  relevant.  I  don't 
ever  buy  intoany  of  that  [about]  I'm  not  relevant. 


It's  almost  like  hedging  bets.  You  go  with  the 
stocks  that  you  know  are  going  to  do  well ,  like  the 
major  artists,  and  take  your  chances  [with  the  oth- 
ers), but  I  want  it  to  be  someone  who  excites  me. 

We're  at  a  very  rhythmic,  beat-heavy  point 
at  radio  and  it  has  been  that  way  for  the 
last  few  years.  How  does  that  affect  how 
you  do  your  Job? 

I  do  a  lot  of  stun*  that's  [beat-oriented]  too.  I  like 
to  take  in  some  of  that  stuff,  but  I'm  not  ever  not 
going  to  have  songs.  Some  of  the  stuff  I  hear,  I 
go,  "What  the  fuck.'"  it's  just  not  very  interesting. 
We're  not  in  a  very  interesting  time  at  top  40  radio. 

You've  called  "I  Was  Here,"  which  Be- 
yonc6  recorded  for  4,  your  favorite  song 
you've  even  written.  How  did  that  one 
come  about? 

I  was  at  my  house  [and]  I  come  up  with  this  line, 
"I  want  to  leave  my  footprints  on  the  sands  of 
time."  I'm  like,  "Oh,  that's  like  the  best  opening 
line  I've  ever  come  up  with."  It's  so  evocative. 
This  song  was  channeled  through  me.  I  didn't 
have  a  tape  recorder;  I'm  sitting,  singing  inlu  my 
answering  machine.  I  thought.  "Who  could  this 
be  for?  I've  never  worked  with  Beyonc6.  Maybe 
it's  Beyonc^?" 

So  1  call  )ay-Z:  he  doesn't  call  me  back.  (A 
few  days  later].  I  told  my  assistant  to  call  Jay-Z 
again  and  tell  him  it's  urgent.  He  took  my  call 
this  time.  I  said.  "If  I  told  you  I  wrote  one  of  my 
best  songs,  would  you  want  to  hear  it?"  He  said, 
"I  want  to  hear  it  this  second."  (I  play  it  for  him] 
and  he  goes,  "Oh,  my  God.  This  is  one  of  the 
best  songs  I've  heard  in  my  life.  Stay  where  you 
are.  BeyorKe  is  going  to  be  getting  <^a  plane; 
I'm  going  to  have  her  call  you." 

She  called  me  a  couple  of  hours  later.  [I 
play  it  for  her  and]  she  goes,  'I'm  supposed 
to  be  mastering  my  album  on  Friday.  I  don't 
care.  I'm  coming  out  on  Wednesday  to  cut 
this  song." 

Mary  J.  Bilge  recorded  "Beautiful  Scars" 
recently,  a  song  about  wearing  your 
wounds  proudly.  How  did  she  react  when 
she  heard  it? 

It's  a  song  I  wrote  and  1  really  feh  was  great  for 
Mary.  She  came  over  to  see  me  and  I  played  it  for 
her  on  the  piano  and  shecried.  There's  no  better 


reaction  than  that  because  it 's  r^.  Even  if  they're 
not  sad  tears,  they  feel  something.  1  love  that. 
She  was  really  crying,  she  had  to  have  Kleenex. 

You've  recently  worked  with  John  Legend 
for  the  first  time.  How  did  that  come  about? 

We  have  the  same  lawyer.  Hecametohearacouf4e 
of  songs.  I  played  him  one.  he  liked  it.  but  said, 
"Play  me  something  else."  [I  played  him  "Where 
Is  Your  Heart"]  and  he  loved  it.  He  said, "  Let's  do 
it  at  my  house  tomorrow."  I  (was)  hearing  him  sing 
this  song — there's  been  a  couple  of  moments  like 
that . . .  whether  it  was  Beyonc6  singing  '1  Was 
Here'  or  lohn  singing  "Where  Is  Your  Heart." 
There's  nothing  better  than  to  hear  the  song  that 
you  came  up  with  [sung  back].  It'slike  your  heart 
found  another  heart.  It's  like  you  have  this  little 
orphan  kkl.  this  really  cool  orphan  kid,  and  sorrte- 
one  tookhim  into  this  beautiful  house,  this  warm 
house,  when  it  finds  its  right  [home]. 

tMd  it  bother  you  that  he  wasn't  crazy  about 
ttw  first  song? 

No.  That's  why  I  love  to  meet  with  an  artist.  That 
could  never  have  happened  if  I  didn't  sit  in  a  room 
with  him,  if  I  was  just  sending  songs  to  an  A&R 
person.  Tliat's  not  the  way  to  do  it  for  me. 

Jennifer  Hudson  ]ust  cut  "Bleed  for  Love" 
for  "Winnie,"  a  film  chronicling  the  life  of 
Winnie  Mandela. 

I'd  read  the  script  and  got  the  song  from  that.  1 
hadn't  actually  seen  footage  yet  and  I  thought, 
"This  is  kind  of  my  Oscar  moment  if  it's  done 
right"  The  Cher  thing  was  kind  of  a  disappoint- 
ment. It  was  great  to  win  the  Golden  Globe,  but 
to  be  honest,  it  was  a  pretty  big  disappointment 
not  to  get  nominated  [for  an  Oscar] . .  .  Don't 
even  get  me  started.  [The  Golden  Globe]  was 
the  first  televised  award  I've  ever  won.  That  was 
a  great  moment. 

Did  you  write  '^ou  Haven't  Seen  the  Last 

of  Me"  specifically  for  Cher? 

I  wrote  that  a  million  percent  for  Cher.  1  wrote 
it  for  the  movie.  I  wanted  to  write  a  song  thai 
was  not  only  for  that  character  that  she  played, 
but  I  wanted  to  write  a  song  that  was  Cher's 
"  My  Way."  She's  still  here.  She  outdoes  all  those 
bitches  and  she  always  will.  She'll  be  9S  and 
she'll  be  [saying],  "Yeah,  you  bitches,  you've 
got  a  lot  to  learn." 

What  would  it  mean  to  win  an  Oscar? 

Itwouki  be  great.  I'd  be  honored,  it  would  be  re- 
ally nice.  Look,  I'll  be  happy  being  nominated. 
It's  so  hard  to  get  nominated  with  these  rules. 
I  can't  figure  out  the  music  branch  [of  the  Mo- 
tion Picture  Academy  of  Arts  and  Sciences].  I'm 
a  member  of  it  and  I  can't  figure  it  out. 

You  not  only  have  "Bleed"  from  "Winnie," 
but  also  "Born  to  Be  Somebody"  from 
Justin  Bieber's  movie  that  could  be  Oscar 
contenders. 

You  never  know.  I'm  so  lucky.  Whether  it's  Jus- 
tin Bieber.  BeyorKe.  |ohn  Legend,  the  Wanted. 
Karmin,  |ennifer  Hudson,  II  Volo — it's  kind  of 
fun.  To  go  from  II  Volo  to  Aerosmith ...  It  keeps 
it  interesting.  -  •■ 


dear  Diane: 

from  Burlesque  to  Beyonce, 
you  continue  to  shine! 

a  big  "mazel  tov"  to  you 
on  this  exciting  new  chapter. 


with  love  and  respect, 

I 

aaron,  eric,  Jeffrey,  francois 
and  your  family  at  the  firm 


myman  greenspan  fineman 
fox  rosenberg  &  light,  lip 
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He's  A 

Business,  Man 

More  than  20  million  albums  sold,  an 
expanding  investment  portfolio  and 
a  highly  anticipated  album  on  deck- 
raise  a  glass  for  Toby  Keith 


Toby  Keith  has  come  a  long  way  from 
the  wide-eyed  teen  soaking  up  the 
music  and  atmosphere  in  his  grand- 
mother's bar:  millions  of  records  sold, 
sev-eral  chart-topping  singles,  liundrcds 
of  sellout  shows.  But  his  new  Show 
Dog/Universal  album.  Clancy's  Tav- 
ern— which  pays  homage  to  his  graiid- 
motherand  her  liome  away  from  home 
and  arrives  Oct.  25  — makes  it  clear  he 
hasn't  forgotten  his  roots. 

His  grandmother's  work  ethic 
and  the  musicians  he  met  in  her 
bar  helped  shape  Keith's  vision 
of  his  future.  "  I  was  in  there  on  a 
regular  basis  six 
or  seven  times  a  ^  : 

year  during  my 
childhood,  but 
one  whole  sum- 
mer I  went  and 
stayed  with  her." 
Keith  recalls.  "I 
was  there  with 
her  every  single 
night.  I  looked 
forward  to  going 
down  there  and 
watching  the 
band.  It  was  an 
amazing  time.  I 
was  addicted  to 
music  when  I  left.  She  [had  already] 
bought  me  a  guitar  and  I  learned 
a  couple  chords,  but  I  didn't  really 
started  getting  serious  about  any  of 
it  until  after  that  summer." 

Talk  about  serious — since  then. 
Keith  has  sold  28.9  million  albums, 
according  to  Nielsen  SoundScan. 
That's  the  seventh-most  albums  sold 
among  all  country  acts  in  the  Sound- 


"We  probably 
got  pitched 
400-500 
business 
investmonls  a 
year,  so  99"/<)  of 
them  get  cast 
away." 

-TOBY  KEITH 


Scan  era — only  Garth  Brooks.  George 
Strait,  Tim  McGraw,  Alan  Jackson. 
Shania  Twain  and  Rcba  McEntire  have 
moved  more.  He's  placed  19  titles  on 
Billboard  s  Top  Country  Albums  chart, 
including  nine  No.  Is.  His  top-selling 
set,  2003's  Shock  N  Vail,  has  sold  4.4 
million  units.  Since  debuting  in  1993 
with  the  chart-topping  hit  "Should've 
Been  a  Cowboy."  Keith  has  placed  64  ti- 
tles on  the  Hot  Coimtry  Songs  list,  with 
40  reaching  the  top  10  and  20  hitting 
No.  1,  including  "How  Do  You  Like  Me 
Now?!,"  "Who's  That  Man?,"  "Ameri- 
can Soldier,"  "Whiskey  Girl,"  "Beer 
for  My  Horses"  and 
"As  Good  As  1  Once 
Was."  The  latter 
two  each  topped  the 
chart  for  six  weeks. 

Keith's  strato- 
spheric success 
has  let  him  ex- 
pand far  beyond 
his  roots  in  music 
with  various  out- 
side business  ven- 
tures. In  addition 
to  Show  Dog  Re- 
cords, Keith  owns 
a  chain  of  restau- 
rants called  I  Love 
This  Bar  &  Grill;  he  also  recently 
launched  Wild  Shot,  rated  the  No. 
1  premium  mezcal  in  the  United 
States  by  Beverage  Media  magazine. 
No  wonder  the  Oklahoma  native  was 
named  country  music's  top-earning 
entertainer  by  Forbes  magazine, 

But  Keith  insists  his  extracurricular 
business  activities  don't  interfere  with 
his  music  career. 


"Music  is  the  only  thing  I'm  hands- 
on  [with]."  he  says.  "We  probably  get 
[pitched]  400-500  business  investments 
a  year,  so  99%  of  them  get  cast  away. 
But  when  something  makes  sense,  like 
when  somebody  says,  "Why  don't  you 
get  into  the  mezcal  business?" — I  own 
11  bars,  and  in  the  next  five  years,  I'll 
have  40  I  Love  This  Bar  &  Grills  in 
major  cities.  It  only  makes  sense  to 
use  your  resources  and  synergize.  I 'm 
selling  my  liquor  through  my  bar  and 
building  another  brand.  I've  got  a  guy 
that's  my  partner  in  it  who  has  been 
in  the  national  liquor  business  forever. 
He  put  the  thing  it^ther.  and  1  get  out 
here  and  tell  the  world  about  it." 

But  right  now  Keith's  focus  is  telling 
the  world  about  Clancy's  Tavern.  He'll 
be  in  New  York  during  street  week 
promoting  the  new  album,  then  heads 
overseas  for  a  three-week  European 
tour  that  includes  stops  in  London, 
Amsterdam,  Munich,  Hamburg  and 
Stockholm  before  wrapping  in  Berlin 
on  Nov.  19.  Show  Dog  has  launchcnl 


a  contest  on  Spotify  to  promote  the 

new  album — the  winner  gets  a  trip 
to  Keith's  Stockholm  show. 

Show  Dog-Universal  head  of  sales 
and  marketing  Bill  Kennedy  notes  that 
Clancy's  Tavern  marks  the  first  time 
Keith  has  had  'a  simuhaneous  global 
release."  noting  that  Keith  has  been 
working  with  reps  in  Universal's  Eu- 
ropean office  since  March.  "He  laid  the 
groundwork  in  2009.  going  over  there 
and  doing  the  shows,  the  interviews, 
the  press. "  Kennedy  says.  "That  was 
so  successful." 

The  release  of  Clancy's  Tavern  is  pre- 
ceded by  Keith's  latest  No.  1.  "Made 
in  America."  "It's  nice  to  have  a  huge 
record  upfront,  a  No.  1  lead  single,  to 
help  as  your  main  driver."  Kennedy 
says.  "Surrounding  that  has  been  his 
sold-out  tour,  which  has  bcTn  grcat  all 
su  m  mcr.  Obviously,  he's  had  a  chance 
10  play  a  couple  tracks  and  talk  about 
(he  new  album." 

Another  track  on  Clancy's  Tavern 
garnering  attention  is  "Red  Solo  Cup," 


peniwd  by  brothers  Brett  and  Jim  Bea- 
vers and  Brad  and  Brett  Warren.  The 
songwriters  are  featured  in  the  song's 
playful  video,  along  with  NBA  Hall  of 
Famer  Larry  Bird.  Ted  Nugent,  Kric 
Church,  late-night  talk-show  host  Craig 
Feiijuson.  Sammy  Hagar,  singer/song- 
writer Rose  Falcon  and  Carrot  Top. 

"I  didn't  think  radio  would  be  that 
interested  in  playing  it.  but  we  wanted 
to  do  il  in  the  show,  so  I  went  ahead 
and  sprung  for  a  video."  Keith  says,  But 
since  he's  been  getting  such  a  positive 
response  from  radio  that  tnay  change. 
"It  could  be  a  single — if  not.  we'll  move 
on  to  something  else,'  he  says. 

Keith  also  hears  the  title  track  as  a  po- 
tential singk'.  The  "tavern"  in  question 
was  called  Billy  Gamer's  Supper  Club, 
but  his  grandmother's  husband  nick- 
named her  Clancy,  and  Keith  drew  on 
that  for  the  title.  She  worked  at  the  club 
for  years  and  eventually  bought  it  from 
the  owner.  "She  owned  it  when  she  died," 
he  says.  "She  was  just  a  grand,  striking 
woman.  I  really  admired  l>er."  • 
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Swagger  so  impressive: 
Vice  magazine  and  Intel's 
Creators  Project  took  over  | 
Brooklyn's  Dumbo  neigh- 
borhood for  an  arts  and 
music  festival  on  Oct.  15-16 
that  featured  performances  i 
by  Four  Tet,  Company  Flow,  I 
Justice  and  Atlas  Sound. 
Florence  &  the  Machine  de- 
buted new  songs,  and  new 
Polo  Grounds  Music  signee 
A$AP  Rocky  brought  along 
his  band  of  Harlem  misfits. 
Also  that  weekend:  the  pre- 
miere of  "Stop  the  Virgens," 
the  new  rock  opera  from 
Yeah  Yeah  Yeahs'  Karen  ! 
O . . .  Going  to  the  chapel: 
Buzzing  electronic  artist 
Balam  Acab  will  hit  the  road 
for  his  first  U.S.  tour.  The  11- 
date  swing  features  stops  in 
Columbus,  Ohio;  Phoenix; 
and  New  York;  and  kicks  off 
Nov.  4  at  the  ISO-year-old 
Sanctuary  at  Salem  United 
Church  of  Christ  in  Har- 
risburg.  Pa. . . .  Being  there: 
Witco  tacked  on  a  slew  of 
dates  to  its  fall  romp,  includ- 
ing four  sold-out  hometown 
gigs  at  Chicago's  Civic 
Opera  House,  Riviera  The- 
atre, Vic  Theater  and  Metro 
. . .  Benevolent  kings:  Kanya 
West  and  Jay-Z  (touring  as 
Watch  the  Throne)  added 
dates  to  their  North  Ameri- 
can swirvg,  including  two 
nights  at  Madison  Square 
Garden  (Nov.  7-8)  and  ex- 
tended stays  at  Chicago's 
United  Center  (Nov.  30)  and 
Los  Angeles'  Staples  Center 
(Dec.  13). . . .  Rebound:  After 
a  stage  collapse  killed  five  in 
August.  Belgium's  Pukket- 
pop  Festival  anrvouncod  that 
it'll  return  next  year  on  Aug. 
16-18.  Government  gave  the 
OK  after  determining  that 
a  natural  disaster  was  to 
blame . . .  Wizards  of  Oz:  Foo 
Fighters  are  heading  to  Aus- 
tralia for  a  string  of  dates, 
includir>g  two  nights  at  Mel- 
bourne's A  AMI  Park  (Dec. 
2-3)  where  they'll  be  joined 
by  Jack  Black  and  Kyle  Gass' 
Tenacious  D  and  Toronto 
hardcore  t>and  Fucked 
Up . . .  Punching  the  clock: 
Brooklyn  noise  rockers  Parts 
&  Labor  are  calling  it  a  day 
after  10  years.  Their  final  five 
shows— each  highlightirvg 
one  of  their  records— began 
Oct.  19  at  local  Union  Pool. 
One  last  bash  booked  by 
Todd  P  is  scheduled  for  Feb. 
24  at  the  Brooklyn  scene's 
DIYmecca,285  Kent. 
—Jon  Blistein  S  Chris  Payne 
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BY  JASON  LIPSHUTZ 


Soul  To  Soul 


I, 
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For  their  20th  anniv( 
who  made  them  the 


y,  Boyz  II  Men  reunite  with  the  pM-oducers- 
:-selling  R&B  group  of  all  time 


Shawn  Stockman  was  18 
years  old  when  Motown 
released  Cooleyhighhar- 
many,  the  debut  album  from 
Boyz  II  Men — then  made  up 
of  Stockman,  Michael  McCary 
and  brothers  Nathan  and  Wanya 
Morris — in  February  1991. 

Cooleyhighharmony  and  its 
1994  follow-up.  //,  have  sold  a 
combined  15.6  million  copies, 
according  to  Nielsen  Sound- 
Scan.  The  first  album's  hit 
single.  "End  of  the  Road,"  set 
a  record  for  longest  run  atop 
the  Billboard  Hot  100  with  a 
13-week  .stay  in  1992.  li's  "I'll 
Make  Love  to  You"  bested  that 


with  a  14-weck  stint  al  No.  1 
in  1994.  And  then  "One  Sweet 
Day,"  a  smash  duet  wilh  Mariah 
Carey,  spent  16  weeks  atop  the 
chart  a  year  later. 

Two  decades  after  the  group's 
debut.  Stockman.  39,  has  indeed 
gone  from  boy  to  man.  Asked 
how  he's  changed,  he  laughs 
and  says,  "Well.  I  can  make 
love  better." 

As  for  the  music'  "Now. 
being  grown  men  and  having 
relationships  and  children,  the 
songs  take  on  a  deeper  mean- 
ing and  add  something  that  we 
wouldn't  have  been  able  to  un- 
derstand ifwc  didn't  experience 


them."  Stockman  says. 

That  freshly  formed  reso- 
nance defines  Twenty,  the 
group's  first  U.S.  release  of 
new  material  since  2002.  Due 
Oct.  24  on  the  acfs  own  im- 
print, MSM  Music  Group,  and 
in  association  with  Benchmark. 
Twenty  offers  fans  a  fresh  batch 
of  soul,  including  first  single 
"More Than  You'll  Ever  Know," 
which  has  sold  15.000  copies,  ac- 
cording to  Nielsen  SoundScan, 
as  well  as  a  second  disc  featur- 
ing rerecorded  versions  of  nine 
Boyz  II  Men  classics. 

Since  the  release  of  2002's 
Full  Circle  (350,000  copies,  ac- 


cording to  SoundScan).  the  act 
has  released  three  cowrs  album.s 
and  a  japan-only  full-length,  and 
has  sung  the  hits  on  multiple 
international  lours.  Since  2009. 
Stockman  has  also  served  as  a 
judge  on  NBC's  "The  Sing-Off." 
However,  the  trio  {McCary  ex- 
ited in  2003  due  to  health  con- 
cerns) wanted  to  commemo- 
rate the  20th  anniversary'  of  the 
group's  formation  by  reuniting 
with  producers  like  Babyfacc 
and  limmy  )am  &  Terry  Lewis 
earlier  this  year  and  creating  a 
new  album,  featuring  a  more 
adult  version  of  its  classic  sound. 
"Ust  year  we  realized  it  was 


coming  up  on  the  20th  anniver- 
sary and  [said].  This  is  the  time 
to  do  original  material' — to  not 
only  write  for  themselves  but  to 
rekindle  the  magic  that  they  had 
years  ago."  says  )oe  Mulvihill. 
llie  group's  manager  since  2004. 

Despite  the  nostalgic  vibe  sur- 
rounding the  release  of  TWeniy, 
the  rollout  will  be  hip  and  ag- 
gressive: Boyz  II  Men's  Face- 
book  page  is  updated  daily  for 
its  317.000  fans,  and  MSM  chief 
marketing  officer  Marc  OfTen- 
bach  says  that  humor  websites 
College  Humor  and  Funny  or 
Die  have  approached  the  group 
for  collaborations  following  a 
May  appearance  on  Comedy 
Central's  "Tosh.O."  Those  op- 
portunities will  coincide  wilh 
appearances  on  "Today"  and 
"The  Rosie  O'Donnell  Show,"  as 
well  as  upcoming  promotion  on 
the  current  season  of  "The  Sing- 
OiT*" — Tvpenty  will  be  mentioned 
on  the  show  during  its  week  of 
release,  and  Stockman  hints  that 
Bayv.  1 1  Men  may  perform  on  the 
program's  Nov.  28  finale. 

The  act  also  scored  a  deal 
with  Walmart.  The  big-box  re- 
tailer will  exclusively  feature 
the  physical  album,  which  will 
be  distributed  through  the  Or- 
chard. "Walmarfs  got  millions 
of  people  walking  through  their 
stores,  and  what  they're  going  to 
do  for  us  visibility-wise  is  a  huge 
part  of  our  campaign,"  Offen- 
bach says.  ■ 


BY  KERRI  MASON  | 

Disco 
Inferno 

Justice  fuses  arena  rock 
and  underground  dance  on 
its  sophomore  album— with 
explosive  results 

It  was  the  year  2007,  and  dance  music  was  at  a  crossroads. 
On  one  side:  the  synthesized,  instrumental  rhythms  of 
underground  dance,  created  by  dominantly  faceless  pro- 
ducers to  feed  a  global  yet  dwindling  network  of  louring 
D|s.  On  the  other:  mashup  artists  like  D]  AM  anda  bevy 
ofimitators.makingeverything  from  "Sweet  Home  Ala- 
bama" to  "Oops! ...  I  Did  It  Again"  into  dancefloor  fod- 
der, frequently  in  thecelebrity-packed  V I P  lounges  of  las 
Vegas  and  Los  Angeles. 

Then  came  )ustice.  That  same  year,  the  French  duo 
released  debut  album  Cross,  a  cocksure.  Daft  Punk-in- 
fluenced feast  of  house  and  electro,  peppered  with  pop- 
pcry  like  the  hit  single  "D.A.N.C.E."  True  to  its  name. 
Cross  kindled  the  notion  that  dance  music's  two  paths 
need  not  be  so  divergent  after  ail. 

Nearly  five  years  later,  hundreds  of  thousands  of  festi- 
val-gotTS  arc  dancing  to  both  the  radio  pqj  of  David  Gudta 
and  the  dubsiep  rage  of  Skrillex.  So  it  only  seems  right 
that  lustice — producer/  D)s  Xavier  de  Rosnay  and  Gaspard 
Auge — is  back  with  its  secc«id  album.  Audio.  Video.  Disco 
(Vice/Ed  Banger/Because  Music/Elektra).  out  Oct.  25. 


Audio.  Video.  Disco  takes  all  of  the  70s  references  of 
the  duo's  debut  across  town,  from  the  disco  of  night- 
clubs to  the  prog-rock  of  arenas.  "Horsepower"  opens  the 
album  with  singeing  power  chords.  "Brianvision"  piles 
on  the  harmonics,  and  "Parade"  even  offers  up  a  "We 
Will  Rock  You"  stomp-stomp-clap.  "The  first  album  was 
really  about  samples — proper  electronic  music.  Chop 
it,  reverse  it,  put  some  efTect  on  it  and  put  it  in  the  com- 
puter," Winter  says.  "This  album  is  all  played  guitar, 
drums  and  keys,  which  gives  it  a  different  feeling." 

At  first  listen,  it  might  sound  like  satire.  But  Auge 
says  that's  not  the  point.  "We're  helpless  romantics." 
he  says.  "[Wei  always  have  to  go  a  tiny  bit  over  the  top 
in  terms  of  emotions,  but  it's  never  parody.  We  make 
music  in  a  very  naive  and  sincere  way." 

The  album  reconnects  the  Justice  team  with  Vice  Re- 
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cords,  which  successfully  released  Cross  in  the  United 
States  as  part  of  a  Warner  Bros,  distribution  deal  through 
Atlantic  Recoixls.  (It  has  sold  1 34.000  copies  and  768.000 
single  downloads,  according  to  Nielsen  SoundScan.) 
Wlien  the  deal  dissolved.  lustice  bounced  to  Downtown, 
which  then  moved  to  Universal,  temporarily  leaving 
the  pair  without  a  label  home.  Now.  Vice  is  back  in  the 
Warner  fold. 

"That  was  all  about  p<^itics  and  business."  says  Pedro 
Winter,  the  band's  manager  and  head  of  Ed  Banger. 
"But  the  band  and  myself  requested  to  be  linked  wilh 
Vice  again,  for  sentimental  reasons.  And  we  have  a  lot 
in  common:  We're  the  same  ages,  we're  of>en-minded. 
hardworking,  we  grew  up  listening  to  hip-hop  and  are 
passionate  about  electronic  music  and  alternative  cul- 
ttire — in  France  we  call  itcountercuhurc.' 

The  new  album's  first  single.  "Civilization,"  has  al- 
ready been  featured  in  an  Adidas  TV  spot,  garnering 
moa*  than  1  million  YouTube  \-iews  for  the  commercial 
and  1.5  million  for  the  track's  Edouard  Salier-dirccted 
video,  which  features  animated  buffalo  attempting  to 
escape  the  apocalypse. 

While  lustice 's  new  sound  is  more  instrunient-based. 
the  group  doesn't  intend  to  tour  as  a  live  band — which 
means  that  its  raucous  D|  shows,  documented  lascivi- 
ously in  the  2008  DVD  documentary  "A  Cross  the  Uni- 
verse." will  hit  a  market  already  buzzing  for  dance  music, 
(justice  s  set  at  Vice's  recent  Creator's  Project  was  shut 
down  by  New  York  police.)  Yet  for  Auge,  that's  incidental. 

"We  ended  up  in  the  dance  circuit  almost  by  ac- 
cident," he  says.  "When  wc  do  albums,  they're  more 
meant  to  be  home-listened,  hopefully  a  few  times. 
When  we  D).  we  play  party  music  for  what  it  is — [to 
makel  people  dance."  •  ■• 


Cci' 


^:UWM     BY  DEVON  MALONEY 


COME  AS  YOU  ARE 


The  boys  of  Deer  Tick  have  been  on  fire 
Ulelv— literally. 
-Massive  enplosions.  I  burned  my 
hand:  guilai  ist  Ian  O'Neil  says  with  a  laugh. 
"Iflkoiiu- out  really  great.- 

He's  a  lerrins  to  the  band's  recent  name-filled 
video  for  ■  Ma.n  Street;  a  track  ofl  nev^' album  D.- 
^  Provider out  Oct.  25  on  Partisan  Records. 
The  shoot  was  so  raucous  that  drummer  Dennis 
Rvan  caught  on  fire,  and  frontman  |ohn  McCau- 
ky  ended .  .p  in  the  hospital  with  a  sprained  ankle. 

But  lor  fans  of  the  rowdy  alt  counlry  qum^ 
lefs  to-r-drenclR-a  sets,  the  pyromania  should 
come  as  ..<.  surprise.  And  there  have  been 
plenty  ..t  opportunities  to  share  in  the  band  s 
revelry  The  release  of  Divine  Pw«ckmx  comes 
holstered  by  a  yearlong  stint  of  heavy  tour- 
ing  free  shows,  charity  fund-raisers,  brand- 
ine'deals  and  well-received  side  proiccts-a 
strategy  that  aims  to  establish  the  group's  in- 
dependence and  adaptability. 

-Wewai.!togeta*^yftr>mbeingpigeonhota). 
O'Neil  savsoftheact'sversatileappnwch.  (Fit- 
tingly Die..;.  Providence,  named  after  the  bands 
home  base  ofPnjvidence.  R.I..  is  the  first  record 
on  w  hich  O'Neil's  ^«als-as  weU  as  Ryan's-are 
featurc^l.|  "We  need  people  to  understand  that  we 
won't  be  releasing  coun.ry-nKk  records  forever. 
It's  up  to  us  to  carve  our  own  niche. 

NiclK-car^ng  seems  to  be  what  Deer  Tick  does 
best-lnthe  wake  of  its  last  effort,  2010's  Black 
Dirl  SfsMor,.,,  Deer  Tick  has  elevated  its  profile 
significanllv.  McCauley's  successful  stmt  in  su- 
pcrgioun  Middle  Brother  (which  also  includes 
JtattVa-^iezofDeltaSpintandTaylorGoklsmith 

of  Dawes)  gave  the  band  significant  press  cov- 
erage and  Deer  Tick  made  several  appearances 
as  Deervana,  a  Nirvana  cover  band,  at  South  by 
Southwest  in  March  and  Brooklyn's  Northside 

Festival  in  |une, 

TItougl,  Black  Dirr  S«sion,(  sold  23,000  cop- 
i  ies  abou,  4.000  units  less  than  2009  LP  Bom 
^  on  Vlufi  Day  (according  to  Nielsen  SonndScan). 
5  i,  peaked  at  NO.  4  on  Billboard's  Heatseekers 
I  Albums  chart  and  No.  24  on  Independent  Al- 
l  bums,  while  Bom  on  Flog  Day  reached  Nos.  17 
S     and  14.  respectively. 


QUESTIONS 

with  THOMAS  DOLBY 


SHll  DeerTick  manager  Ian  Wheeler  insists 
that  no  one  in  the  band's  camp  is  paying  atten- 
tion to  sales  any  more  than  they  have  to  Ac- 
cording  to  his  calculations,  the  group's  Facebook 
numbers  have  doubled  with  each  record  since 
Bom  on  Flag  Day,  The  release  of  Block  Dir.  Ses- 
sions yielded  a  TV  debut  on  "Late  Show  With 
David  Utterman." 

-We're  in  a  declining  market  right  now.  and 
the  band's  other  areas  of  income  have  improved 
exponentially.-  Wlieeler  says.  "My  main  focus  is 
that  they're  able  to  cominue  to  grow,  be  happy 
and  have  careens  in  music.- 

That  plan  is  proving  more  attainable  on  the 
ev^  of  Divine  PrwUUnaS  release.  The  band  has 
already  snagged  its  second  -Utterman"  appear- 
ance  (Oct.  12).  and  the  album's  free  firstj^'n^e. 
-MUs  K--which  has  ranked  highly  on  the  CM| 
charts  since  its  Augu-st  «.|ease-has  been  down, 
loaded  thousands  of  times. 

And  that's  just  the  start:  McCauley  and  key- 
boardist Rob  Crow^ll  just  finished  recoriing  yet 
another  collaboration,  called  Diamond  Rugs 
with  members  of  Black  Lips,  Los  Lobos  and 
Sw  Finger  Satellite,  That  record  is  slated  for  a 
late.spring  2012  release. 

But  in  terms  ofincome.  deals  like  the  one 

the  band  |ust  landed  with  Stella  Artois  may  be 
what  fund  its  modest  ambitions.  Alter  hearing 
Deer  Tick's  own  pilches,  the  beer  company  and 
Mother  Agency,  in  partnership  with  Terrorbird 
Media,  recently  took  the  band  to  Buenos  Ai.es  to 
shoot  an  onhne-only  ad  that  will  run  in  the  com- 
im  wwks.  Tlie  dip  directc-d  by  -Biutiful-  screen- 
wnte.  Armando  Bo.  is  one  of  ibc  firs,  branding 
opporuinitie.tl«  act  has  accepted.  Wl«ekrsays 

the  experience  is  one  that  will  be  repeated. 

-h's  a  great  viral  asset  for  the  band."  he  says. 
-And  they're  getting  paid  for  it,Thesedays,that 

doesn't  happen  as  much  as  it  used  to," 

And  ifconcc-rns  about  a  salt-of-the-earth,  tough- 
and.tumblegi«uplikeDec.rTick-sellingout  aK- 
raised,  tlie  band  Ls  quick  to  brush  them  off. 

-We  don't  have  that  sense  that  we  need  to 
maintain  some  kind  of  public  image  to  be  satis- 
fied with  who  we  are.-  O'Neil  says.  "Our  music 
has  all  the  integrity  we  need.' 


^  .■n,~„MDolbv  walked  away  from  a  music  career  largety 
Nearly  20  yearsa9o,Bri,lshsvn.h.popart«,jm^^^ 

defined  by  his  1983  hit  "She  Blinded  Me  V^-ith  ^^f^J^^  ™  p,7;^i„g    poiby's  debut  album,  The 
B/,ncfe<y  Me  VV,fWdence  EP  and  was  later  mduded  on^^^ 

Go«enAgeofVV/^(ess(re.easedonVen,ce,nP«Hin.^^^^^^^^^ 

States,,  showcased  Dolby's  masterfu  ctMnm^ 

!:::c:rr.~~^^^^ 

,n.City>areferencetoh.ss.udioon^ahouse^at.^ 

Dolby  has  served  as  music  dirertor  of  the  annual  TEC^^^^         ^  ^^^^ 

eye.  vyith  a  U.S.  tour  planned  for  eariy  next  year. 

and  Oceanea).  For  "Amerikana,-  1  very  fondly 
look  back  at  my  years  in  Calitornia  and  1  felt 
comfortable  enough  to  return  there  jmusica  ly). 
-  Urbanoia--  I'm  not  a  city  person,  but  I  do  like 
going  in  fora  few  days.  I  prefer  the  coumry  and 
I've  returned  to  the  environment  I  grew  up  in, 
the  coast  of  England  facing  the  North  Sea  to 
give  my  kids  the  experience  1  had  as  a  child. 
It's  very  gratifying.  When  I  did -Oceanea. 
Eddi  IReaderl  came  in  and  her  performance 
broke  my  heart. 


1  The  number  of  different  styles  on  the 
new  album  suggests  that  you've  listened  to 
a  lot  of  different  music  since  >lstronauts  S 
HereMcs.  Why  go  all  over  the  map? 

1  like  to  use  differem  musical  idioms  to  tell  a 
story  and  these  stories  are  so  diverse.  1  find 
i,  stimulating  to  work  in  genres  that  are  un- 
familiar to  me. 

2  While  a  song  lIKe  "Simon*"  connects 
sonically  with  your  'SOs  work,  A  M.p  of  the 
F/oatms  Oty  has  some  pseudo  bossa  nova, 
mid-'60s  pop  homs  and  even  some  banio. 

I'm  trying  to  create  something  I  J*;' 
hear,  but  lin  the  last  two  decades)  I've  absorbed 
rather  than  listened.  It's  quite  rare  that  1  buy  a 
download  of  an  album-1  just  seem  to  pick  it 
UD  I  feel  1  have  a  fondness  for  American  roots 
Isic  and  1  remember  hearing  a  Dolly  Parton 
album  where  she  was  going  back  to  her  roots.  It 
was  really  sweet. 

3  The  album  is  full  of  fictional  stories,  but 
you  mention  places  like  Cuba,  New  York  and 
the  "spice  trail,"  Why  Is  geography  so  Impor- 
tant to  you? 

I'm  strongly  affected  by  geography-that  s 
why  there  are  three  distinct  sections  set  on 
fictional  continents  lUrbanoia,  Amenkana 


4  Rather  than  return  with  a  concert  tour, 

you're  doing  shows  that  are  similar  to  two 
you  did  In  late  July  in  England, 

h's  an  hourlong  solo  show,  I  play  a  half-dozen 
songs,  a  couple  of  old  favorites  and  1  tel  the  slory 
of  the  lifeboat  and  how  in  setting  up  the  album 
it  turned  into  an  onlinegame  that  proved  popu- 
lar I  saw  (talking  about  the  gamel  as  a  way  to 
express  mvself  in  adifferem  medium,  attract  a 
new  audience  and  gain  a  crowd  through  social 
networking.  It's  a  different  audience  than  the 
Dolby  nuts. 

5  Obviously,  technology  h«  mad.  huge 
leaps  since  you  entered  that  field.  How  does 
that  affect  your  music? 

To  be  able  to  interact  with  fans  is  a  )oy.  In  chap- 
ter one  of  my  career  1  would  look  at  the  charts 
and  I  d  say,  "I  don't  know  who  these  people 
are  fbuying  my  albums  and  singles],-  I  hope 
they'll  continue  to  come  out  of  the  woodwork 
and  support  me,  I  finally  feel  like  I  am  making 
music  for  an  audience  rather  than  an  Ai.R  ex- 
ecutive. For  kids  starting  today,  that  approach 
will  be  healthy. 


6  Regina  Sp.ktor,  Eddl  Reader,  Imogen 
Heap,  Mark  Knopfler  and  Natalie  Mac- 
Master-how  did  those  collaborations 
come  about? 

,  have  been  working  for  a  decade  as  the  miisic 
director  of  the  TED  conferences  and  have  had 
,0  bring  in  musical  acts.  I  bought  in  Imogen. 
Natalie  MacMaster  the  fiddler,  all  except  Mark^ 
Having  made  those  connections,  I  thenaskedif 
they  would  do  a  cameo.  In  Mark's  case  some- 
body heard  the  track  and  said  it  sounded  like 
■  Knopfler's  2000  song]  -Sailing  to  Philadel- 
phia ■  1  always  loved  his  guitar  playing  so  I  sent 
him  a  demo  and  he  invited  me  to  his  studio  in 
London,  After  a  few  hours  he  gave  me  a  few 
tapes  of  his  part, 
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CHRIS  ISAAK 
B«yondthe  Sun 
Producer  Chm  isaak 
Wicked  Game/Vanguard 
RelUM  Date:  Oct.  ;s 
On  his  first  indie  studio  album 
following  a  lengthy  stint  at 
Warner  Bros,.  Chris  Isaak  pays 
loving  tribute  to  the  catalog 
of  another  independent  label: 
Sam  Phillips'  Sun  Records, 
famous  for  launching  the  ca- 
reers of  Elvis  Presley.  Jerry 
Lee  Lev»i5,  Roy  Orbison  and 
Johnny  Cash,  among  others. 
No  one  who's  heard  l5aal<'s 
own  neo-rockabilly  material 
(luring  the  last  couple  of  de- 
cades will  be  surprised  by  the 
faithfulness  of  his  renditions 
here.  He  shares  little  taste  for 
renovation  with  II  Divo.  which 
recently  performed  its  poo- 
operatic  version  of  Isaak's 
"Wicked  Game"  on  -America-s 
Got  Talent,"  But  eeyondffte 
51/1  is  one  of  the  warmest 
tribute  albums  released  in 
years-and  not  just  because 
it  includes  "Ring  of  Fire." 
"DixieFried"and "Great  BalK 
of  Fire."  On  -i  Walk  the  Line" 
Isaak  accentuates  the  brilliant 
simplicity  of  Cash's  original, 
while  "Can't  Help  Falling  in 
Love"  showcases  his  still- 
sensual  singing.  As  preserva- 
tionists go,  Isaak's  agood  one 
to  have  around,— Miv 


THE  BEACH  BOYS 

The  SMILE  Sessions 
f  l-'l*''^     Producers:  Bnan  Wilson.  Mark 
~|     ''"etf,  Alan  Boyd.  Dennis  Wolfe 

Capitol/eMI 
Release  Date:  Wen  ' 
The  Beach  Boys'  SMILE,  the  first  ,9  tracks  of  this  five-CD 
^  .  is  an  essential  pop  music  album.  The  version  Brian 

than  this  collection  of  music  from  the  initial  ,966-'67  ses- 

clans  and  the  Beach  Boys  in  moments  that  are  chaotic, 
loopy  and  remarkably  in  synch.  It's  a  consistently  bril- 
liant album.  With  four  CDs  reliving  Wilson's  hours  spent 
Shaping  SMILE,  the  song  "Heroes  and  Villains"  is  Imned 
a  an  extraordinary  level,  placed  under  the  microscope 
and  Ultimately  on  a  throne.  Hands  down  one  of  Wilson  s 
ines  melodies.  ''Heroes  and  Villains"  is  GershwTn! 
e  que  in  „s  sweeping  moments,  hauntingly  still  a,  times 

health  '  ^'  ^'"^  -  a 

healthy  amount  of  listening  separates  the  song  from  ,s 
ep  c  brethren  "Surf's  Up"  and  "Good  Vibrations,"  heail 
here  in  a  more  rustic  version  than  the  hi,  single.  Those 
better-known  tracks  feel  perfect  in  length  and  structure 
Heroes  and  Villains  "  lingers-were  S«,.f  a  Broadway 
show^theater-goers  would  hum  it  while  exiting  the  venue 

temperament,  which  is  oddly  calm  and  precise  -PC 


FIVE  FINGER  DEATH 
PUNCH 

American  Capitalist 
Producers:  Kevin  Churko. 
Five  Finger  Death  Punch 
Prospect  Park  Records 
Release  Date:  Oct.  n 
If  anyone  thought  that  a  little 
success  might  soften  Los  An- 


JUSTICE 

Audio,  Video,  Disco 
Producers:  Gaspard  Auge.  Xavier 
de  Rosnay 

Ed  Banger/Because/eiektra 
Release  Date:  Oct  24 
Dance  music  has  expkxled  in  the  United  States  In  the 
<^^rs  Since  this  Parisian  duo  released  Its  Gramm^ 
Award^om,r«ted  2007  debut,  no  styk,  more  than  ,^ 

w«h  the  hi  single  "D.A.N  C.E.""  (Vou  know  you"ve  moved 

hip-hop  star  did  for  2009  s  '"On  to  the  Next  On.  •■>  Z 

Justice  changes  directk>nson.l,^>b,  i'ldeo.  DIscoZ^^ 

the  French  m.xmasters  layer  Yes-styte  hannonteed  vocals 
(by  Vincent  Vendetta  of  Australla  s  Midnight  Jugger^ 

overabubblinglounge-funkgroove.  While  "Onvon™! 
*e  Eastem-lnftected  riff  from  ""Kashmir""  by  Led  Zep^Tn 

« In  lead  single  ""Civilization,"  which  follows  a  fuzr-cake^ 

"/DC  np.)  „o^,  ,^  surprisingly  wam,- 
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geles  rock  quintet  Five  Finger 
Death  Punch,  or  at  least  lead 
It  to  write  some  happier  lyrics, 
then  think  again-the  band 
comes  out  harder  than  ever 
on  its  third  album,  American 
Capitalist.  The  set  features  a  fe- 
rocious "license  to  hate."  a  fully 
articulated  "100  Ways  to  Hate " 
-j    3"=^"  on  the  track  "Under  and 
I    Over  It."  some  particular  vitriol 
for  haters  who  would  deny  the 
group  Its  mainstream  spoils. 
The  rage  gives  American  Capi- 
I     <a*sf  a  fierce  potency  It  offers 
I    defiant  mosh  Bit  anthems  like 
the  title  track.  "The  Pride"  and 
"Back  for  More",  middle-Rnger- 
throwing  kiss-off  s  like  "Wicked 
Ways":  and  the  nihilistic  call  to 
arms  "Generation  Dead."  Five 
Finger  Death  Punch  even  en- 
ters power  ballad  territory  on 
the  tamily-dissing  "Remem- 
ber Everything"  and  "Coming 
Down."  Those  give  the  album, 
and  the  Death  Punch  gang,  a 
left-right  combo  that's  abso- 
lutely lethal.-GG 

JACK'S  MANNEQUIN 
People  and  Things 
Producers:  Jim  Scott.  Rob 
Cavallo.  Andrew  McMahon 
Sire  Records 
Release  Date:  Ocf.  4 
"People,  Running."  "Amelia 
Jean."  "Amy,  I."  It  isn't  hard  to 


figure  out  why  Andrew  Mc- 
Mahon called  the  new  Jack  's 
Mannequin  album  People 
and  Things.  If  the  singer's 
lyrics  here  reflect  his  deal- 
ings with  the  folks  around 
him,  though,  the  music  often 
suggests  his  thoughts  on 
another  cast  of  characters- 


guys  like  Bruce  Springsteen, 
Billy  Joel  and  Elton  John. 
People  and  Things  is  the 
most  classic-rock-oriented 
outing  yet  from  Jack's  Man- 
nequin, which  began  as 
side  project  during  McMa- 
non's  days  with  Southern 
California  emo  crew  Some- 


JOHN  PRINE 
J.  The  Singing  Mailman  Delivers 

m       ^Lr  Producers:  Ray  Nordstrand  Alex 

jBij,  McCollough 

-   ■       Oh  Boy  Records 

Release  Date:  Oc(  25 
Forty  years  after  the  release  of  his  self-titled  debut.  John 
Pr.™  revisits  material  that  predates  that  se,  w«h  this 
..rrn^g  wo-dlsc  look  at  his  early  days.  The  product ^ 
a  garage  cleaning-for  which  Prine  duly  thanks  his  wife 
^me  liner  notes-«,ese  ,970  recordings  hail  from 

^  ™''     '^^       Perfomiing  « 

i^ht.  During  the  Hme  he  was  well-known  enough  to  1^ 
■ntervlewed  a,  Chk:ago's  WFMT,  where  he  recorded  11  ^ 
h»songs,n,he  studio,  and  referredtoasaguywhonJLs 

s^n^nl  ^•'^-'^  »nd  immediate- 

rantie  as  the  unreleased  "A  Star,  a  Jewel  and  a  Hoax" 
and  a  ln,e  medley  of  Hank  Williams'  '"Hey  Good  LooT^'" 

^1  ^•^^  '^"'"W  veteran's 

^^^^"^'"'■'••^'^"'■'-'''-^'^ 
ck^i^r^  '         '"^  <"      P««^  will  ^tart 

cleaning  their  garages,  toa-GG 


thing  Corporate.  (The  latter 
toured  last  year  in  support 
of  a  greatest-hits  set  and  has 
spoken  of  recording  another 
studio  album.)  The  more  ex- 
pansive arrangements  suit 
McMahon"s  hyper-expres- 
sive  singing,  especially  on  a 
handful  of  cuts  C"My  Racing 
Thoughts,"  "Platform  Fire") 
with  keyboards  by  veteran 
session  player  Patrick  War- 
ren. But  occasionally  they 
make  McMahon's  songwrit- 
ingfeel  less  distinct  than  it 
has  in  the  past.  "Television" 
and -Release  Me"  could  fit  on 
records  by  Train  or  the  Goo 
Goo  Dolls  without  anyone 
noticing.— MkV 

MARTINA  McBRIDE 

Eleven 

Producers:  Martina  McBride. 
Byron  Gallimore.  Dann  Huff 
Republic  Nashville 
Release  Date:  Oct  ii 
You  can  take  the  girl  out  of 
Nashville,  and  apparently 
you  can  take  some  Nashville 
out  of  the  girl,  too-oral 
least  out  of  Martina  McBride 
on  her  11th  studio  album.  The 
appropriately  titled  Eleven 
(which  has  11  tracks,  with  IS 
on  a  Target  special  edition) 
IS  all  about  the  new  for  Mc- 
Bride. This  time  out  she  has 
a  different  label,  a  fresh  co- 
producer,  and  it's  her  first 
time  recording  outside  of 
Music  City  (in  Atlanta).  For- 
tunately. McBride  is  up  to 
the  task  of  handling  a  wealth 
of  new  directions  on  what  is, 
I     'or  all  intents  and  purposes,' 
a  pop  album  with  occasional 
country  touches.  The  song 
"Teenage  Daughters"  fea- 
tures a  sly  bit  of  soul-rock 
and"Watcha  Gonna  Do"  is 
lust  plain  soulful,  while  "You 
Can  Get  Your  Lovin'  Right 
Here"  mines  a  slinky  but 
polished  groove.  Elsewhere, 
"Broken  Umbrella"  has  more  I 
sunshine  than  a  Katrina  &  5 
the  Waves  video  and  "I'm  S 
Gonna  Love  You  Through  i 
It"  will  sell  plenty  of  tissues,  | 
while  McBride  and  Pat  Mo-  j 
nahan  re-create  their  "CMT  t. 
Crossroads"  duet  on  Train's  1 
"Marry  Me."  Clearly  you  ° 
cantakeMcBride-whoco-  S 
wrote  SIX  of  these  tracks-  § 

anywhere  and  she'll  sound  | 
justfine.-GG  I 


SINGLES 


JUSTIN  BIEBER 

Mistletoe  (3:02) 
Producers:  The  Messengers 
Writers:  N.  Atweh.  A.  Messinger. 
J.  Bieber 

Publishers:  various 

RBMG 'Island  Def  Jam  Music  Group 
Justin  Bieber  Is  back  for  the  holidays  with  "Mistletoe," 
a  soutful,  acoustic  R&B/reggae  Jam  that  serves  as  the 
first  single  off  forthcoming  Christmas  allium  Under  the 
Mistletoe.  His  voice  has  certainly  matured  since  his  "Baby" 
days,  sounding  smooth  ar>d  Intinrvate  as  he  celebrates  the 
nwst  wonderful  time  of  the  year  with  lines  like.  "The  wise 
men  followed  the  star/The  way  I  folk)w  my  heart/And  it 
led  me  to  a  miraclo."  Meanwhile,  the  stripped-down  sound 
allows  the  young  superstar  to  showcase  how  much  he  and 
his  voice  have  grown.  Although  the  chorus  sounds  warm 
and  fuzzy  thanks  to  a  pleasant  melody  and  unfussy  produc- 
tion from  the  Messengers.  Bietier's  breezy  crooning  and 
flat  lyrics  make  "Mistletoe"  come  off  like  an  uninspiring, 
Jason  Mraz-esque  holiday  track.  Bieber  tries  to  inject  his 
urKieniable  charisma  into  the  song,  but  he's  still  far  from 
the  classic  holiday  pop  of  Mariah  Carey's  "All  I  Want  for 
Christmas  Is  You --«^C 


KATE  BUSH 
Wild  Man  (7:16) 
Producer  Kate  Bush 
Writer:  K.  Bush 
Publisher  Noble  &  Bright 
Anti-  Records/Fish  People 
The  weird  and  whimsical 
"Wild  Man"  serves  as  the 
first  new  single  from  British 
art-rock  craftswoman  Kate 
Bush  in  a  whopping  six  years 
(not  including  the  retooled 
tracks  from  this  year's  Di- 
rector's Cut).  A  word  of  ad- 
vice to  first-lime  listeners: 
Be  sure  to  have  an  atlas  and 


thesaurus  handy.  "From  the 
sherpas  of  Annapurna  to  the 
Rinpoche  of  Qinghai/Shep- 
herds  from  Mount  Kailash 
to  Himachal  Pradesh."  Bush 
sings  in  her  breathy  lisp, 
somehow  sounding  erotic 
while  randomly  referenc- 
ing Indian  provinces  and 
Buddhist  principles,  For  all 
of  its  impenetrable  word- 
play. "Wild  Man"  makes  for 
a  wicked  headphone  atmo- 
sphere, with  Dan  Mcintosh's 
expressionistic  digital  guitar 
curlicues  wandering  around 
a  crisp  Steve  Gadd  kit  and 


LUKE  BRYAN 

I  Don't  Want  This  Night  to  End  (3:39) 
Producer:  Jeff  Stevens 

Writers:  L.  Bryan,  D.  Davidson.  R.  Atkms.  8.  Hayslip 
Publishers:  various 
Capitol  Nashville 

There  are  a  lot  of  aspects  of  "I  Don't  Want  This  Night 
to  End."  the  second  single  off  Luke  Bryan's  Tailgates  & 
Tanfines,  that  shouldn't  work.  Namely,  the  singer/song- 
writer's clunky  pacing,  out-of-place  guitar  solo  and  the 
line,  '"Your  pretty  (ittle  eyes  so  blue/Are  pulling  me  in, 
like  the  moon  on  your  skin."  Yet.  somehow,  Bryan  turns 
what  could've  been  a  generic  anthem  into  an  emotionally 
engrossing  snapshot  of  the  type  of  longing  every  listener 
has  encountered.  As  he  sings  about  cruising  around  with  a 
girl  who  can  let  her  hair  down  and  put  her  hands  up  whik; 
"singing  every  song"  on  the  radio.  Bryan's  husky  vocaK 
become  unexpectedly  strained,  denoting  a  deep-seated 
hurt  that  comes  with  reflecting  on  a  lost  moment.  It'5  i 
surprisingly  poignant  effect  and  hints  at  Bryan's  future  star 
potential  after  "Country  Girl  (Shake  It  for  Me)"  scored  on 
country  radio  earlier  this  year.— JL 


RIE\(IIE\AfS- 


John  Giblin  bass.  As  an  an 
nouncement  of  Bush's  r*^ 
turn,  "Wild  Man"  is  a  tad  off 
kilter.  But  then  again,  whor 
has  the  ever-singular  B 
been  anything  but?—/?/? 


WILLOW  SMITH 
FEATURING  NICKI 
MINAJ 

Fireball  (4:11) 
Producers:  Stoopid  Robots 
Writers:  O.  Rambert. 
M_  Kinchen.  L-  Franklin, 
O.  Miraj 

Publishers:  various 
Roc  Nation/Columbia 
Looking  to  build  momentum 
for  her  forthcoming  debut 
album,  viral  sensation  Wil- 
low Smith  teams  with  Young 
Money's  most  stylish  hip- 
hop  icon  (sorry,  Drake)  for 
this  beat-heavy  dancefloor 
bid.  The  10-year-old  Smith 
sounds  somewhat  over- 
shadowed when  paired  with 
the  imposing  Minai.  though 
she  makes  her  best  effort  to 
make  Smith  feel  at  home  and 
references  her  2010  smash 
by  spitting.  "When  it's  time 
to  whip  your  hair,  put  your 
braids  up!"  The  chorus  to 
"Fireball"  also  attempts  to 
replicate  the  earworm  qual- 
ity of  Smith's  debut,  with  a 
heavy  beat  poundmg  like  a 
boxing  glove  and  lyrics  that 


BRUNO  MARS 

It  Will  Rain  (4:17) 
Producers:  The 

Smee^ingtons 
Writers:  B.  Mars. 
P.  Lawrence.  A.  Levine 
Publishers:  various 
Summit/Chop  Shop/ 
Elektra/Atlantic 
Bruno  Mars'  latest  single, 
"It  Will  Rain,"  expands  on 
the  darker  insecurities  first 
heard  in  the  singer's  Bill- 
board Hot  100  chart-topper 
"Grenade"— which  is  why 
the  track  made  the  cut  for 
the  "Twilight  Saga:  Breaking 
Dawn"  soundtrack  that's 
due  next  month.  "It  Will  Rain"  starts  with  a  menacing,  dissorvant  crescendo,  but  resolves  in  a 
simple  piano  riff  that  the  pop  crooner  uses  frequently.  Tight  harmonies  and  haunting  tiackup 
vocals  compliment  the  aching  lyrics:  "(f  you  ever  leave  me  baby/Leave  some  morphine  at  my 
door ...  If  you  walk  away/Every  day  it  will  rain."  The  t>allad's  use  of  percussion  and  the  solemn 
chord  progression  actually  recall  OneRepublic's  oeuvre  more  than  Mars'  sunny  hits,  but  for 
fans  of  the  tatter's  pitch-perfect  vocals  and  his  knack  for  wart>iing  about  women  troubles,  the 
man  once  again  delivers.— 


make  for  a  solid  singalong. 

Though  not  the  revelation 
"Whip  My  Hair"  was,  "Fire- 
ball" remains  an  encour- 
aging opportunity  for  the 


tween  star  to  spread  her 
wings  alongside  the  cock- 
sure Minaj.  Plus,  how  can 
anyone  not  smile  upon  hear- 
ing a  child  sing.  "My  whole 
crew  is  fresh  and  they  rolling 
with  me"?~CP 

LACUNA  COIL 

Trip  the  Darkness  (3:13) 
Producers:  Don  Gilmore. 
Lacuna  Coil 

Writers:  D.  Gilmore.  Lacuna 

Coil 

Publishers:  various 
Century  Media  Records 
Channeling  elements  of 
American  hard-rock  acts 
Linkin  Park  and  Evanescence. 
Italian  goth-metal  outfit  La- 
cuna Coil  knows  the  right 
chords  to  hit  with  an  inter- 


national audience.  The  first 
single  off  the  group's  forth- 
coming album,  Dark  Adrena- 
line, packs  the  kind  of  punch 
that  could  sniff  commercial 
success.  "Trip  the  Darkness" 
takes  a  while  to  gel  down  to 
business:  Its  six-measure  elec- 
tronic intro  nicely  develops 
the  themes  of "  Darkness,"  but 
once  the  song  takes  off,  it's 
relatively  simple,  albeit  ap- 
pealing, in  its  delivery.  Andrea 
Ferro  and  Cristina  Scabbia's 
vocals  are  unusually  crisp, 
but  the  production  needs  an 
ounce  or  two  more  of  the  tow- 
end  power  that  defines  the 
goth  metal  genre.  Neverthe- 
less. "Darkness"  is  formidable 
as  a  single  release,  aptly  fore- 
telling the  flavor  and  intensity 
of  the  record  it  precedes.— DM 
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BY  DEBORAH  EVANS  PRICE 


Return  To  Form 

Vince  Gill  breaks  five-year  hiatus  with  home-cooked 
new  album  'Guitar  Slinger' 

■  ^ 


It's  been  Bve  years  since  Vince  Gill  released  his 
ambitious  four-CD,  Grammy  Award-winning 
MCA  Nashville  collection  These  Days.  The 
Country  Music  Hall  of  Famcr  will  return  Oct.  24 
with  Guitar  Slinger,  a  home-cooked  efForl  filled 
with  slice-of-life  songs. 

"The  feeling  of  being  home  is  prett>'  wonderful 
for  someone  who  travels  all  the  time,"  Gill  says 
of  recording  in  the  home  studio  that  he  and  wife 
Amy  Grant  built  in  Nashville.  "When  you  start 
being  creative  and  comfortable,  you  really  stand 
a  chance  to  win." 

Gill  has  been  a  consistent  winner  in  llw  coun- 
try arena.  During  the  Nielsen  SoundScan  era, 
the  singer/songwriter  has  sold  18.9  million  units 
on  the  strength  of  best  sellers  like  1994's  When 
Love  Finds  You  (3.1  million).  1992's  I  Stiil  Believe 
in  You  (2.9  million)  and  I995's  Souvenirs  (2.2  mil- 
lion). These  Days  has  sold  380.0(K).  He  has  also 
won  20  Grammys  and  18  Country  Music  Assn. 
Awards,  including  five  consecutive  wins  for  male 
vocalist  of  the  year. 

Guitar  Slinger  gets  personal  on  se\'eral  tracks. 
includingCiirs  'True  l,ove"  duet  with  Grant,  who 
wrote  the  song  about  l>er  husband. "  It  took  a  svhUe 
to  convince  her  to  do  a  duet  with  mc."  Gill  says, 
"because  she  thinks  she  can'l  sing  songs  as  slow 
as  I  do.  I  really  like  a  very  laid-back  tempo  more 
often  than  not.  I  had  a  drummer  once  thai  said. 
'Your  songs  are  so  slow  1  have  to  count  them  off 
with  a  calendar.'" 

The  album  is  somewhat  of  a  family  affair 
with  daughters  fenny.  Sarah  and  Corrina  also 
contributing  background  vocals.  Gill  decided 
to  include  9'year'old  Corrina  when  he  was  tak- 
ing her  to  school  one  morning  and  heard  her 
singing  along  to  "Billy  Paul,"  a  song  he  wrote 
about  a  friend  who  killed  a  woman  and  then 
killed  himself  Gill  says.  "[I  thought]  this  could 
be  hauntingly  beautiful  if  a  little  girl's  voice 
was  singing.  'What  made  you  go  crazy.  Billy 
Paul?'  Why  wouldn't  a  kid  ask  that  question? 
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A  kid  might  be  the  first  to  ask  that  question." 

Another  Gill-peniwd  track.  "Buttermilk  lohn," 
was  written  in  honor  of  the  late  John  Hughey. 
who  had  played  steel  guitar  with  Gill  on  records 
and  on  the  road  since  1990.  Lead  single  'Threaten 
Me  With  I  leaven"— No.  46  with  a  bullet  on  Bill- 
board's Hoi  Country  Songs  chart — is  a  tune  Gill 
wrote  with  Grant.  Dillon  O'Brien  and  the  late 
Will  Owsley.  While  not  all  of  the  songs  on  Gui- 
tar Stinger  deal  with  somber  subjects.  Gill  has 
never  been  one  to  shy  away  from  songs  of  sub- 
stance. "Music  should  have  emotion  in  h."  he 
says.  "I'm  not  afraid  of  emotion  on  any  level,  so 
it's  not  hard." 

Gill  will  promote  the  album  through  numer- 
ous media  appearances,  including  "Today"  (Oct. 
26).  "Early  Show"  (Oct.  29),  "The Tonight  Show 
With  )ay  Leno"  (Nov.  16).  "limmy  Kimmel  Live!" 
(Nov.  17)  and  "CMT  Crossroads"  with  Sting 
(Nov.  25).  GAC  will  premiere  "Backstory:  Vince 
Gill"  in  November.  Gill  will  also  perform  on 
Yahoo's  "Ram  Country,"  "AOL  Sessions."  QVC 
and  MLB.com's  "Major  League  Artist." 

"Vince  always  excels  through  his  live  perfor- 
mances, so  we  took  every  marketing  opportunity 
we  could  to  do  that."  Universal  Music  Group 
Nashville  VP  of  marketing  Tom  Lord  says.  "And 
because  of  Vince's  stature  as  an  artist,  there 
are  doors  open  to  him  that  aren't  available  to 
newer  artists,  like  the  'CMT  Crossroads'  pro- 
gram with  Sting." 

Gill's  versatility  as  a  guitarist  and  vocalist  also 
keep  him  in  demand.  He  has  recently  sxmg  or 
played  on  projects  by  Alice  Cockier,  jazz  trumpeter 
Chris  Botti.  Australian  act  the  Greencards  and 
Irish  group  Cherish  the  Ladies.  "It  never  ceases 
to  amaze  me  sometimes  who  is  on  the  other  end 
of  a  song."  Gill  says.  "I  did  something  with  Tom 
Hank's  wife.  Rita  Wilson,  the  other  day.  She's  a 
really  great  singer;  just  completely  knocked  me 
out.  I  like  all  things  and  never  say  'no.'  You  never 
know  what  you're  going  to  miss." 


EAR  CANDY 

Radio  gets  ready  to  treat  listeners  to  Halloween  hits 


Leading  up  to  Oct.  il.  radio  stations 
will  soon  dress  up  their  playtists  with 
songs  esptxially  appropriate  for  Hal- 
loween. In  oneinstance,  Clear  Chan- 
nel adult  top  40  WSN  E  Providence. 
R.I . — at  the  suggestion  of  air  talent 
Dave  Newfell — even  rebranded  itself 
from  "Coastgi.i"  to  "Ghost 93.3"  for 
the  holiday. 

But  which  (witch?)  Halloween 
songs  are  the  most  popular? 

According  to  Nielsen  EDS.  Mi- 
chael )ack.son's  "Thriller"  received 
the  most  plays  of  all  Halloween- 
themed  songs  in  the  week  preced- 
ing the  holiday  last  year.  Bobby 
"lloris"  Pickett  &  iheCrypl-Kickcrv 
praveyard  smash  "Monster  Masl. 
ranked  second  in  that  span,  follow  ed 
by  Ray  Parker  Ir.'s  "Ghostbusters.' 

"Thriller"  is  likewise  the  most 
downloaded  Halloween  thcmcd 
hit.  with  digital  sales  of  2.8  mil- 
lion, according  to  Nielsen  Sound- 
Scan.  The  song  is  also  Jackson's 
besl-sclling  download,  ahead  of 
runner-up  "Biliie  Jean."  which 
has  sold  2.3  million.  — Gary  Trust 


Trick  or  treat:  Holiday 
favorites  include  ^ 
"Ghostbusters." 
"Monster  Mash" 

and  MICHAEL  ^  t 

JACKSON'S  fci  -  ' 


GHOSTBUSTERS 


BILLBOARD'S  TOP  HALLOWEEN  SONGS 


MbturtlMIDO 


1 

"Thriller" 

Michael  Jact<son 

No.  4  0984) 

3 

"Ghostbusters" 

Ray  Parker  Jr 

No.  10984) 

5 

"Highway  to  Hell" 

Ac/ix; 

No.  47  0979) 

7 

"Don't  Fearthe  Reaper" 

Blue  Oyster  Cult 

No.  12  0976) 

9 

"Runnin'  With  the  Devil" 

Van  Halen 

No.  84  0978) 

The  most-played  Hallo  woe  rx-lhomed  songs,  asdctGrmined  by  total  plays  on  ^11  Nielsen  BDS-momlored  U.S.  g 
terrestrial  and  network  stations  and  channels  Oct.  25-31. 2010 
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BY  GARY  TRUST 
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POWER  ROOKIE 

strikes  a  chord  with 
debut  RCA  single 
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tTh*  soundtrack  to  ttw  rwnak* 
the  19M  NIm  "Footioose" 
klcks  up  th«  BItlbOJird  200  (tM- 
16)  *nd  Top  Country  Albums 
(2B-6)  with  a  406X  talei  9*ln, 
(oltowing  Ih*  movls'i  r»l««t*  on 
Oct.  14.  Th*  original  soundtrack 
spant  10  wecki  al  No.  1  on  tha 
0  and  spawned  sli  Billboard 
Ipl  100  hit  ilnglai. 


I  WHIIam  Shatrvaf  botdly  goas 
icra  ha's  rtavar  gorM  tiafora: 
D  No.  1  on  a  Billboard  aiburru 
chart,  as  his  Seeking  Major  Tbm 
bows  atop  Heatsaekeri  Albumi 
(4,000  sold,  according  to 
NMsen  SourvdScan),  Th«  two- 
tima  Emmy  A  ward- winning  actor 
Is  Joined  by  such  tian  as  Sharyl 
Crow  and  Brad  Paisley  on  the 
concept  set,  which  also  enters  at 
Ho.  IS1  OA  Itw  Billboard  20a 


t  ~ 

■kigar  Lana  Del  Rey  starts  at  No. 
1  on  both  Hot  Siftgles  Sales  and 
Dance/Eleclronk  Singles  Safes 
with  "Video  Games."  seillrtg 
6.OO0.  The  recent  Interscope 
Records  slgnec's  debut  album  Is 
due  In  early  2013. 


Evanescence  Returns;  Holidays  On  Horizon 


Rock  band  Evanescence  returns  to 
Itie  Billboard  200.  storing  its  second 
No.  1  album,  as  its  self-titled  third  set 
bows  with  1 27.000  copies  sold,  accord- 
ing to  Nielsen  SoundStan.Thcact.  led 
by  singer  Amy  Lee,  last  released  an 
album  in  2006.  when  The  Open  Door 
debuted  at  No.  I  with  447,000. 

The  new  set  s  first  single. "  What  You 
Want,"  rises  15-U  on  the  Rock  Songs 
airplay  chart  this  week,  while  also  hold- 
ing a  bullet  at  No.  17  on  the  Alternative 
tally.  The  group's  first  album.  2003's 
Falltn.  spawned  the  Billboard  Hot  100 
hits  "Bring  Mc  to  Life"  (No.  5)  and  "My 
Immortal"  (No.  7). 


Last  week's  No.  1  album,  Clear  An 
Dayfrom  2011  "American  Idol' winner 
Scotty  McCreery.  falls  to  No.  4  with 
88.000  (down  55%). 

A  second  2011  "Idol'  alum  joins  Mc- 
Creery in  the  lop  five,  as  runner-up 
Lauren  Alaina  debuts  at  No.  5  with 


Wildjlower.  The  set  shifts  69,000  in  its 
opening  frame. 

This  is  the  first  lime  since  2008 
where  both  the  winner  and  second- 
place  finisher  of  "Idol"  posted  top 
five-charting  albums  (or  top  10.  for 
that  matter).  The  last  Nos,  1  and  2 
placers  to  do  so  were  'OK  victor  David 
Cook  and  runner-up  David  Archul* 
eta.  Their  debut  albums  respectively 
bowed  and  peaked  at  Nos.  3  and  2. 

SIGN  OF  THE  SEASON:  It's  the  most 
wonderful  time  of  the  year,  as  Bill- 
board's Top  Holiday  Albums  chart 
makes  its  annual  return  to  our  web- 
sites. The  tally,  which  reflects  the 
week's  biggest  Christmas  albums 
(and  sets  inspired  by  the  season),  is 
ted  by  David  Crowder  Band's  Oh  for 
Joy  EP.  which  sold  3.000  copies.  The 
chart  will  continue  to  be  compiled 
through  the  end  of  the  holiday  season 
in  january. 

Despite  how  it's  not  even  Hallow- 
een yet.  it's  beginning  to  look  a  lot  like 
Christmas  on  the  charts,  thanks  to 
Justin  Biaber's  holiday  album  Under 
the  Mistletoe,  due  Nov.  1 . 

Under's  first  single.  "Mistletoe.' 
went  on  sale  at  ITunes  Oct.  17.  followed 
by  other  retailers  shortly  thereafter.  It 
will  make  a  splashy  debut  on  the  Bill- 
board Hot  100  next  issue.  Industry 
prognosticators  suggest  thesongcould 
move  more  than  250.000  downloads  in 
its  first  week. 

Bicbcr's  Under  is  one  of  two  proba- 


IbverThe 
Counter 


ble  blockbuster  holiday  titles,  as  it  wi 
be  joining  Michael  BublA's  Christmas. 
out  Oct.  24. 

Bubl^  could  be  this  season's  answer 
to2007's  Noc/byJoshGroban.  It  bull- 
dozed through  3.7  million  in  the  last 
1 2  weeks  of 2007  and  be- 
came the  biggest-selling 
album  of  that  year.  Every 
year  we've  been  looking 
for  "the  next  Noel.'  and 
Buble's  Christmas  jusi 
might  be  it. 

The  common  theory 
is  that  holiday  albums 
profit  from  sales  gener- 
ated by  older  consum- 
ers— mostly  women — who  are  buying 
music  to  play  around  the  house  during 
the  wintery  season.  That  idea  makes 
sense  if  you  look  at  some  of  the  biggest- 
selling  holiday  albums  from  the  past 
few  years. 

Last  year,  Susan  Boyle's  then-new 
The  Gift  moved  1.9  million,  and  in 
2009.  Andrea  Boceiil's  My  Christmas 
release  shifted  2.2  million.  Certainly. 
Buble's  target  audience  is  younger 
than  either  Boyle  or  Bocelli.  which 
again  makes  him  more  comparable  to 
Groban.  (And  Buble.  Boyle  and  BocelU 
appeal  to  a  much  more  senior  demo- 
graphic than  Bieber,  which  places  him 
inaclass  ofhisown.) 

What's  also  helping  Buble  is  his 
breakthrough  to  top  40  radio  in  recent 
years — something  that  continues  to 
elude  Groban.  Buble's  "Haven't  Mel 


You  Yet"  peaked  at  No.  21  on  the  Main- 
stream Top  40  radio  airplay  chart  last 
year  and  spent  19  weeks  on  the  sur- 
vey. It  also  reached  No.  8  on  the  Adult 
Top  40  chart,  one  of  his  four  hits  on 
that  tally. 

Groban,  on  the  other 
hand,  has  yet  to  visit  ei- 
ther top  40  list.  He's  still 
firmly  an  Adult  Con- 
temporary artist,  having 
notched  16  hits  on  the 
AC  radio  chart,  includ- 
ing five  No.  Is. 

Noel  stands  as  the 
Nielsen  SoundScan 
era's  second-biggest- 
selling  Christmas  album,  behind 
only  Kenny  G*s  Miracles — The  Holiday 
Album  (7.2  million).  Noel,  at  5.3  mil- 
lion total ,  is  followed  by  Celine  Dion's 
These  Are  Spuial  Times  (5.2  million). 
Mariah  Carey's  Merry  Christmas  (5.1 
million)  and  Mannheim  Steamroll- 
er's Christmas  in  the  Aire  (3.7  million). 

WELL,  WELL,  WELL  . . .  Casting 
Crowns*  Come  to  the  Well  may  debut  at 
No.  1  on  the  Billboard  200  next  week, 
with  perhaps  95.000-110.000  sold— 
so  say  industry  prognosticators.  The 
set  could  mark  both  the  act's  first  No. 
1  on  the  big  chart  and  the  first  since 
1997  to  crown  both  the  Billboard  200 
and  the  Christian  Albums  chart. 
LeAnn  Rimes'  You  Light  Up  My  Life 
topped  both  tallies  in  September  of 
that  year. 


Market  Watch  A  Weekly  National  Music  Sales  Report 
Weekly  Unit  Sales  Year-To-Date 
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»Vaultlng  12-1  on  Blues  Dlglt«l 
Songiwilh"What'dlSay<P«rt  i 
1)."  Ray  Charles  appears  atop 
a  euiboard  song  chart  for  the 
ftrst  Ume  since  1990,  wtien 
Quincy  Jones'  "I'll  Be  Good  to 
Vou."  featuring  Ctiarles  and 
Chaka  Khan,  ruled  the  Hot  RftB/^ 
Hip-Hop  Songs  and  Dance  Club  ' 

5ong>  chart!.  "Say"  mark*  the 
late  legend's  first  No.  1  song  i 
as  a  teed  since  "Seven  Spanish 
Angels."  with  Willie  Nelson, 
topped  Hot  Country  Songs  the 
week  of  March  23. 1965. 


»Taylor  Dayne  continues  her 
perfect  streak  o(  reaching  the 
Dance  Club  Songs  top  10,  as 
"Floor  on  Fire"  bums  a  13-8  path. 
The  song  Is  Oayne's  15th  top  10  In 
as  many  visits  dating  to  her  1987 
arrival  wllh  the  No.  4'peaking 
-Tell  It  to  My  Heart." 


Read  Chart  Beat 
every  weelt  at 
billboard, com/charibeal. 
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Feted  by  Steven 
Tyler.  Hkk 
rieehvood  ("Sharp 
Oressed  Man"). 
Nkkelttach 
("Legs").  DaughtrY 
("Wdtin'forttie 
Bus").  Jamey 
Jotinon  (pictumt) 
and  more,  the 
(ompilalion  tnws 
wtlh  4.0O0  and 
starts  at  No.  7  on 
Comptiallofl 
Albuim. 


The  smger 's  lirsi 
new  studio  album 
in  three  years,  and 
Iter  first  indie  set. 
starts  with  4.D00 
sold.  Previously 
Willi  Warner  Bros, 
and  RCA  Victor 
t>etorellut,tier  last 
album.  2008 's 
Ekpfunts . . .,  tooli 
abONatNo.5!. 

A  (orectiott  in  ttte 
linking  ol  the 
album's  various 
UK  (Odes  Yields 
this  week's  chart 
ptocement.  tn  other 
Seger  news.  ttK 
next  leg  of  his 
North  American 
lour  hicks  off  Nov.  2 
mYpstlanti.  Mich., 
and  wraps  Dec.  30 
In  la  Vegas. 


The  vocal  trio 
played  CBS'  "Tlw 
Talk"  01)  Oct.  13. 
witlch  aids  the  rise 
of  its  debut  set  (up 
21%).  The  sibling 
group  will  issue  a 
digital  Chrtstmas  EP 
on  Nov.  21-its  third 
retease  this  year. 

mi 

Her  new  remix 
package  (No.  45, 
9,(H}0)  starts  much 
higher  than  the 
No.  t!4  debut  and 
peak  ot  its  2005 
predecessor.  But 
With  a  U.OOO  entry, 
ilie  »  Mi-whKh 
indudedapfevtoustv 
unr^awd  song 
and  bowed  during 
Thanksgiving  week 
-had  a  larger  sales 
start. 
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ElKtronk  artlsl  Kraddv-aka  Hatthcw  Kratza,  a  foumtlng 
member  of  the  Glitch  Mob-released  his  latest  album,  Anittms 
ol  the  Hero,  on  Oct.  10  and  simultaneouslv  streamed  it  on 
SoundCloud.  Since  being  uploaded  to  tt>e  site  that  same  day, 
the  set  has  been  streamed  more  Uian  ZS.OOO  times,  helping 
him  debut  on  Undurted  at  No.  24. 


An  Esquire  magazine  cover  and  a  Facebooh  campaign  send 
Rihanna  into  the  Social  SO's  lop  liw,  where  she  shares  Hte 
spotlight  with  JusUn  Bieber  (No.  I),  iUele  (No.  2)  and  wm 
(S*!).  The  Fatebooh  campaign,  caled  "UnkKked."  allows  tans 
to  sioNly  gain  access  to  information  about  her  new  atbum.  fatt 
mat  filk,  which  is  due  Nov.  Z1.  She  also  added  211,000 
Facebooli  iaos  amli  to  tmk. 
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Future  Islands,  "On  the  Water" 

The  Baltimore  trio's  third  album  becomes  its  first  to  reach  a 
Billboard  chart  as  it  starts  at  No.  12  on  Heatseelters  Albums.  The 
synth-pop  band  is  on  a  U.S.  tour  and  has  dates  lined  up  through 
Dec.  3.  Fittingly,  the  trek  will  wrap  in  the  group's  hometown. 
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New  Edition  for  its  last  studio  set,  20O4's  One  Love. 
Elsewhere  this  week  in  the  top  10.  D]  Drama's  latest  studio  effort.  Third  Po%vcr.  enters  at  No. 
7  (10,000).  After  releasing  a  scries  of  Gongsta  GriUz  albums,  this  is  his  first  to  stray  from  the 
familiar  name-brand  territory.  On  Third  Power.  Drama  presents  a  slew  of  rap  giants,  ranging 
from  |.  Cole  and  Wiz  Khalifa  to  Fabolous  and  Big  Sean.  — Karinah  Santiago 
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DEAR  JOE 


MX  WEWAW.K.  SWEAT! 


9M1JBICUHEWFIWMTCIBC0WI 


JMiiNSWIUIAUll  WAOOtUi 


MintComMonl 
9  CABtt  wmwwtAoy 


Ybung  Jeety  Featuring  Tl.  I 


STRANGE  CLOUDS 

REAL  LOVE 

LOVE  AFTER  WAR 

LOVE  ON  TOP 

■  .iHiflKNCTAlESrMSHSTAyUlfc 
STILL  GOT  IT 
SHtatfl  UM^STEVHttCIUaMmMHaHIBWl 


EricBei 
JOHDAfI  MOUStlCAPlTOL  I 


RobinThidce  I 

  9  SMB  nwtjtlEFHH,1MtRSa)PE  I 

Beyoncel 
e  F'AHKWUaO.'CIXUMBIA  I 

1ygi  Featuring  Dnka 
9wuwiiioiiiiwiAaH>iwHtt>uwwai8aiBi^^ 


iaMTSirAtS^JSHAflRIS  ill 

IN  THE  MIDDLE 


I  LOVE  MY  BITCHES 

!■  ■  I'  ■  uLnrs 
DON'T  KISS  ME 


J  SMrTH.K.ltWiSt 


GIVE  ME  EVERYTHING 

A  i;  PIHJJN  VAN  D£  WAUJCSMItin 

PARTY  ROCK  ANTHEM 


PLAY  Goapele  I 

HUNDtHBOU  ICMCt«U£.fi.M0HlABA>IUUAaWltllCt,UIOOBIGll£ajWJUBB^  9  SmtAZBDtCOW  1 

GUCa  dUCa  "  Kraavahawnl 

mas  i\;oioTAHFiiRtTmiiKBwwiiouaaw  9a)uiMBiA| 


UOVIN'  DOWN  THE  LINE 

CAN  T  GET  ENOUGH 

I  ■  .  I'  •.■Ai  f.  .ra't  -^'[ILMAH*  

MAGIC 

IBAr.K  -N  WBUB^KMiroNWl 


PICTURE  PraFECT                                      Eric  Robervon  Featuring  Phonte  I 
suMtATJi  (EiwenisoN.pcoiow4*.HiuaimMC8Awn  9  puwubkowe  | 

WOP 


DASKI 
THANK  VOU 

SWAG  GIN 


EstBllal 

KooUohn  Featuring  Skippef.  lamSu  &  Love  Rsnoe  I 


ANYTHING  |T0  FINDYOUt 
TAKE  ME  AWAY 
MAKE  ME  PROUD 
UP 

WO'  USIED  WOT  USTHIi  


»POSS  G  HrXS  IKXROSSJ  BENHETTl 


The  Soundt  Of  Btadiness  Featuring  Jsmeda  Bennett  I 
  9|MAlAC0l 


JDUJWWlITt  ISJnStFHWIMiai.TAIM>Ba 
MARILYN  MONROE 

INOT IISUDI   


Miranda  Breofcel 


V :  t  A  mm  <A  WAMILTON.MVWgJ>-OIXI)«M  OUEJ  taiLFMAHl 


BETWEEN  THE  BULLETS 


MINDLESS  BEHAVIOR  HITS  TOP  10 

Twtcii  st'iisatiuii  Mindless  Behavior  stores  iis  firsi  lop  10  single  on 
Hot  R&B/Hip-Hop  Songs  as  its  second  release,  "Mrs.  Right"  (featuring 
Diggy).  moves  to  No.  10.  With  successful  R&B  vocal  groups  bccoiii- 
irig  scarce  through  the  years,  the  top  10  feat  is  notable,  as  the  quartet 
of  14-year-oIds  is  the  first  non-rap  group  to  enter  the  lop  10  since  the 
Pussycat  Dolls'  "Don't  Cha"  hit  the  region  on  Aug.  H.  2005.  Mindless 
Behavior  also  returns  male  R&B  vocal  groups  to  the  top  10  for  the  first 
time  since  112's  "U  Already  Know"  (April  23.  2005).  —Karinah  Santiago 
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BDS                      Sound  Scan 

CHRISTIAN  SONGS 
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Mmi  IMPnuiI    PROWOItOM  LAWt 

MOVE  I 

MtnCYHE  mil  F*lil  IRAOE  j 

COURAGEOUS 
asnmaamnucH  smaiFeMmna  1 


4 

29 

HiiirHiw  »f5t          ■;.  (V  i.mu 

h 

2 

29 

THE  WAY 

J(B[l«Y  CJUtP  ::S.IOOTH  i  1IJ.II 

H 

6 

19 

D 

> 

17 

ftilV  UnDC  IC  IM  vr\ii 
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■ 

00  EVERYTHING 
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■ 

1 

nULU  MC 

Milt  EFUa  rEAt  lOBTKUC  GOIEE 

P 

II 

1  1  lET  uv  UAunc 
1  Ulr  1  MT  nAnUo 

CWIS  lOMllPI     STEPS' Si*AfiR!W  tW  CM& 

t 

9 

a 

LIFT  M6  UP 

JHE  hlMP.%  iSii  IMW  1H»D( 

11 

24 

THE  LIGHT  IN  ME 

HRAHOON  HtAlH  '.'i  ',                ■    ■.    'i  •■,  J 

IS 

34 

YOU  LOVE  ME  ANYWAY 

SIOt'**,l«  F«nPK(!S              ,Mi.  .  I..Jt-H 

19 

n 

29 

TRUST  IN  JESUS 

rwdUMT  1  ..'.[M  ri.r, 

12 

26 

aUnflcL^nc  wunin  UTinu  run 

MIKESCWUH  1.  .J>^!l 

tr 

H 

TENTH  unMM  MH1N  NIL-VION  PI  ^ 

ID 

19 

» 

PAL  1  ADADT 

JOSiiHIIlSON  SraKNOtt.lUI  CWU 

Bi 

19 

9 

uuAiTiMf^  cnD  TAunDonw 
rrMl  1  Inu  rwn  IWMUnnUfV 

NJUUIS«   I'M'^MIV  IW  iVG 

BD 

19 

13 

MOTION  OF  MERCY 

rnrkHCE^r.*  bmt  sriui  \  ii'.t<ti>wo<Ui  CURB 

2t 

12 

EVERYTHING  GOOD 

ID 

23 

IS 

CHW^  liRVENI.'tttffiO-CUn 

BH 

22 

22 

SAVE  YOUR  LIFE 

i» 

20 

19 

RISE 

SUtWW  WCOOMUD  5P*«R0W'EMi  CUC 

El 

24 

29 

AMAZED 

ID 

a? 

S 

BUSTED  HEART  (HOLD  ON  TO  ME) 

iOB          i  COUNIni  l;-,iH.    iVL'i.i  LL'I'H 

21 

13 

RESTLESS 

fS 

12 

DOWN 

1 

17 

SLUMBER 

NtlUTOi«(AIHE  Jll  ■■M  L  AZ'il  :  L -lii 

9 

REMIND  ME  WHO  1  AM 

s 

14 

AT  YOUR  NAME  (YAHWEH.  YAHWEH) 

31 

13 

GOD  IS  STILL  GOD 

HEITHEB  •"ILUMS  '       '  .AMf 

I  WANNA  KNOW  YOU  UKE  THAT 

1 ALIVE 


>o(t  giinM  Dw  Via  nHsttn  IB  ktsi 
NMun  SoondSofl  WNh  and  Mgtwsl  rMh 
(Ho.  t)  M  OMlM  Nbum,  as  tlx  bm't 
Idl-tltM  simi  Id  stilts  •Itti  4,00(1.  Lull 
stifk 'Nilm"  iMtod  It  Nt.  K  on  IM 
n«I-IMM  QrisBli  9lKt  isl  (SH 
HMHnMili/clunsllKtnmlli. 
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I 
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• 

upcnTonncATUP  IH 

«  riCCUIUDMcAinC 

THE  HKKDMIHG  ■.-            .        ■  ■■.  HL'  

9 

i 

TCUTM  Ai/PhJMP  hjnDTM  ^Hl 

Ifii  DEAS  VAIL  1 
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li 

D 

19 
14 

r^U  DIQ  A 1  14^1  IQT 
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ye  rWLnLiViViC 

IXGfMWUSIM  iDVEMBlK'ttljmMXNt'MrHHTV^B 

K 
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«   LAURA  STORY 

»1{SSINS  im:'  iBT.V^OVIDfNT'lNTtliRllr 

1> 

11 

r»    LECRAE  B 

"    MH»8  -SEACti  fllfllNFIMIV  ■•  ■ 

Iff 

IS 

la*  SKILLbl  Hi 

«wiwi t T  M"-.vi.«iDC ;''ji*pn(>rt:tvT-»mc-prv  Wr 

<D 

S( 

KM  MOVE        icaM:f<KMiBMinaRrrr  1 

7 

A     UAViU  UrIUWUcn  DAnU 

OHFOnjOY               -.-iSRPA  fiJfiS. (Ml  CWi  ^B 

17 

JAMIE  GRACE 
*    wisMGwtnw   -iir  i  K'i^-.a-mojnvmsvn  ^| 

IS 

uAoiniic  ADTicTC  I^H 

*    «SCW»«:rMPXi  '       r- ^--wotj^ksoiw^B 

P» 

12 

^     MAD  IxniMII  >  -"i1  M3- VIlHUI  CURB  H| 

16 

UAT  t^CAOtdPV  H 
•  1     MAI  PxtAKNcT 

"    lOUKGiCnri  M  :!' if.O«-.'tUiCUG  HI 

V 

19 

'     PMN  UP  ■■■  .'.1  ■!  ■  IfilNtlWI*  + 

V 

11 

A  TOBYMAC 

E 

10 

.    VARIOUS  ARTISTS 

B 

4 

«    SHANE  &  SHANE 

K. 

27 

u    CHRIS  TOMLIN 

BI 

1 

iroFMvr'AUD  I^H 
™    Mcmuur  n«MWa»n«JKTB(£79l6IMCHG  «-  ^1 

H| 

•  EiUNliUK 

^     UnOSTS  UPOM  THE  EARTH  aHASlf  OOffiL^AOXURB 

■1 

3 

'     nESPWy  ---  ■■-■.:;£ '!i996PHflVIDflMITHHfTY  |^ 

B> 

41 

A    SELAH  H 
■    tmn  111  iMt  B^jiEH  wai.li .  n       ■.'.vw-ffj*  ^B 

21 

J    BILL  &  GLORIA  GAITHER  ^B 

E 

33 

,g    STEVEN  CURTIS  CHAPMAN  B| 

■ 

ao 

A.   MANDISA  ■ 

"    INkAI  IF  WE  WlPt  FKM.  SPArTHOW  rsGl'tMl  CUQ  ^| 

23 

.    BILL  &  GLORIA  GAITHER 

THE  010  RU&6ED  CHOSE  GSITMf  11  SIJi'EI*  CMC  *  K 

■i 

2Z 

.  THRICE 

Wi.JliR  wmUH               I.'..:  -  CMI  Ctffi 

1 

J,    FRANCESCA  BATTISTELU 

KJNGR-E  MilHt  UAPS     ■.    .  K!aCM1MRCI-CU« 

I 

NEWSBOYS 

1 

i^j    MATT  MAHER 

"^T      fXLlntWKTWlDl^i-iHTiiii.  IIBilW(M10r.WEi«Ty 

HI 

y    VARIOUS  ARTISTS 

|5> 

31 

„    THE  AFTERS 

iiGHi  i/p  THE  sf;r  r,,  -1,1.  i  j.nviMNl-lNtlfiRiiy 

"© 

VARIOUS  ARTISTS 
fcA^  Hnpf  IS  aoHh    :  n  MUS  fi 

.© 

JJ  HELLER 

K 

M 

J    WOMEN  OF  FAITH  WORSHIP  TEAM 

i> 

23 

J  LEELAND 

D 

43 

«    BUILDING  429 

tSTTHTTi-HEijiinci  ■■■zmjminKam 

X 

„    BRANDON  HEATH 

1 

42 

,3  HILLSONG 

'*    iiti  {tan  liituif 'iiL:i:M&sr<*PiuM«tti.tMCWC  «' 

m 

46 

,    MARANATHA!  PRAISE  BAND 

'    rip»nHa[KHiiiniQinaiuuu>M--ii' vnuTMi 

m 

44 

n    SIDEWALK  PROPHETS  ■ 
**  -itM  s«fvi  mnva  ifw/tM  K.^w*C'-ciifiH  ^B 

i* 

SO 

37  ■ 

1In:il  W(  ItAVt  FULt  CSSENIIU  IMie.'PLG  ^1 

36 

„    MATTHEW  WEST  ■ 

'      HFAHI  Q*  CHHISTMAI  SHSPiiOrt  '.."H.^  i  Wj  r.MI".  fll 

D 

B 

Q  JOSH  WILSON  ^ 

■ 

m 

ito  VARIOUS  ARTISTS  ■ 
■1  MrTliTOilMI'M^WMflHmtWCNGIIMftWDCM^B 

Hilil  JASON  GRAY  H 

lUllllll  XMtlOmiWlXDMIICtHT'lCtPHiiftTMCMG  IB 

Kaufelie  Btown-datk  climtrt  )5-I5  on 
Gospel  Songs  witti  "i  Hur  Itte  Sound  (01 
Vklorv)."  The  song  \aUQi\XK  Samd  of 
VktOfY.  diK  Nov.  8. 01  the  vderin  singer's 
ihTM  prioi  chart  entrits,  sbc  (ami  btsi 
m\t\  "It  Ain't  Om."  wlikti  spent  fm 
weeks  at  No.  I  in  June  and  July  1009. 


STRONG  ENOUGH 


MAmrw  WEST  I 
MY  HOPE  IS  IN  YOU 


GOSPEL  ALBUMS 


ARTIST 

htli  iuprimi  &  NiwuH .  DisrmBuraio  luel 

LE  ANDRIA  JOHNSON 


^1 

10 

■ 

26 

■1 

eti 

A 

11 

31 

B 

IS 

16 

IS 

17 

12 

ID 

16 

11 

IB 

19 

13 

O 

19 

14 

^ 

21 

7 

iO 

19 

23 

4 

22 

17 

2S 

S 

29 

i 

3 

B 

MOVE 

HSHCIMl         ■  ■  '.i-lLi. 

COURAGEOUS  I 
CMI— OWWWMBlKn^urWWB  I 


I  LIFT  MY  HANDS 

ewaisniwiN  ■  ■  ■  -  --p,.swww;Ew  CMC 
THE  WAY 

JEPEMf  r,»l«P     I"  Ilv^tHiNWl  


KIRK  FRANKLIN 

MtllQ  FEAR 

Iecrae 

HEHA3  !■    ■■■■     ,.  •! 


ISAAC  CAHREE 

UNCDMHONMl 

"l-lSIX 

■UN  UP  f-^-i  -I  ■  I--  :>.*IN 


r  VARIOUS  ARTISTS 


li  W1I  .' 


TURN  AROUND 

MATIWAHIH'  ■.■.'■■•.^ 

HOLD  ME 


r,-lAC(  FtAI  Tcwnwc ; 


I VARIOUS  ARTISTS 

i  VASHAWN  MITCHELL 
I  THioMfHwr  vww  man.m  aosre. 

ANDRAE  CROUCH 


LIFT  ME  UP 


MARY  MARY 


TRUST  IN  JESUS 


W    12  90  ""^"^ 

-l^-f*  iOMETMne 

aBBfli'MARVI 
■■Tearne 
 BBBB  bwoh't 


1 

M 
B 
B 

i 


DORINDA  CLARK-COLE 


BATTLE 

CHfilS  AU6USI  I  >  -<vtr. 
FALL  APART 


iiitm'jiiWKtwtiU) 


WAITING  FOR  TOMORROW 


SAVE  YOUR  LIFE 


WHERE  I  BELONG 

BuiiomGija ' ■  r;;:;.  I'l 
SLUMBER 

MitDTaintATHE  '1: 


nsTCd  MS  R  xiiK  t  laaKiK  ifi  c  afiic  vss  on 

TIMES  OF  nitRISMIHG  -MMf  -iM'  ECMtl 

NORMAN  HUTCHINS 

IF  YOU  mOMTHNdW  IIVE  li-    -  H  .LjJHUE* 


VARIOUS  ARTISTS 

THBuniPBSCPH  wnMS(»w»niTmiaj5re.K» 

DA  TR.U.TH. 

imwHQiEimiTH    ■  11151  


EVERYTHING  GOOD 


VOLANDA  ADAMS 


1! 

if  li 

it 

TITLE 

ARTlit  rMPHIM    PROMDTKM  LABH 

O 

KIdown 

WeM  iut  kurw  r  ;si>ap 

17 

NOT  ALONE 

24 

LIFT  ME  UP 

11 

STRONG  ENOUGHTOSAVE 

TSN'M  AVEVUe  NOilltl     .  ■■    ■,  i 

15 

YOUR  LOVE  IS  A  MYSTERY 

12 

13 

RESTLESS 

smncHFouT  i  v  -.  ...i  '•(«B.«u«ro«a»fTl»t.HiCMj 
EVERY  TIME  YOU  RUN 

B 

10 

16 

AMAZED 

HUTLESS  ll-f  TIWTM  i  HKL 

ID 
D 
■ 

14 

12 
9 

11 
9 
21 

BATTLE 

CHRIS  AUDusi  'bhviiii,w(mi>-cunB 
COURAGEOUS 

^tl'\m  cnOWRS  hi  ic«  SIRfEI<^EUNIOIi'Plli 

MOVE 

MFHCYME  '.'■<-  •!  --M-rti 

7 

16 

SOMEONE  WORTH  DYING  FOR 

MIKESCHiJR  1  .1  n 

m 

16 

6 

1  WANNA  KNOW  YOU  LIKE  THAT 

ARTttfn  ticMTi  ■ -^.|^■o^'PLli 

It 

17 

SLUMBER 

lEEOIC'liHtAtMf  MLJMICWrflD  CL*lfl 

m 

21 

3 

YOU  LEAD 

JAV'L  GUCI  GDIEl 

m 

16 

10 

REMEDY 

nuti-AEi  lAiiM  - . '.:« fUEL  ::o 

m 

22 

4 

MADE  FOR  YOU 

Buiinixr.  i'ri  ■    ■ tL'PlG 

m 

M 

i 

MAKE  A  MOVE 

HEriAL  IMLCinL'L.Lhlii^.PlL. 

B 

1 

YOU  LOVE  ME  ANYWAY 

B 

MY  BRAM  SAYS  STOP  BUT  Ifir  HEART  SAifS  00 

19 

15 

LET  5  GO 

lisailF  ■  CRi*  '!«T  IDBTIWIiflVtNt.'WUItO  CUH* 

m 

27 

7 

UNDONE 

24 

75 

9 

TURN  AROUND 

26 

EVERYTHING  GOOD 

£s 

aS  SB  TITLE 

311  is  *"TIST  rVPHIFI)    PHOMOnUN  LAIEL 

nl  1  NEED  YOUR  GLORY  1 

fP7^EAniCSTPuaM!PHBlAClL5M0Un«OKIimDf  1 

; 

^    IN  THE  MIDDLE 

"     ISAAt  CAIimi      .1    ■  ..r*  AStNCl 

3 

-  SPIRITUAL 

DOMAlOLAWniMCl  1  Ml  UUIEI  WATER'VERITVfKA 

a 

HH  BE  STILL 

B  TDUMU  UDMII M-HOUSE 

1 

B  ■  SMILE 

B  HTM  FRAtKlX  i :  >  a  SOUL130SP0  UHinC'VUIItV.'RCA 

■ 

B  HE  HAS  HIS  HANDS  ON  YOU 

B  lUnVIN  SAPP  .t-.Mi  RCA 

7 

m 

7 

s 

NOBODY  GREATER 
«    OVER  &  OVER 

^    inMum  i :  wa  rj  mrnniUCWRDOOSSAUCIMIU 

10 

9 

,q    BACK  TO  YOU 

CiUPINDAClAM  CULE  .IILHTiKIW 

11 

5-  EXCELLENT 

"  MAHritA ituvijii  '"AMuimn 

14 

ONE  MORE  TIME 

15 

7?   Ill  1  HEAR  THE  SOUND  (OF  VKTOnV)  1 

■■■  HIUMTTE  IROWNflltRM  AIR  GDSPELHAIACO 

14 

|a  STILL  ABLE 

BB            FOATUHE  A  f  ITA  .  ..<••  1 1 

B  TRUST  ME 

■  1  WONT  GO  BACK 

I  WIUIAMMCOOMU  IiELIVERv  ROOttJJGHTiOrH 


m 

^^fl  21  4 

@    25  7 

@    24  15 

^   23  9 


STILL  HERE 

SURVIVE 

PUT  IT  ON  THE  ALTAR 
A  GOD  LIKE  YOU 


1  SHALL  LIVE  AND  NOT  DIE 
FLY  AGAIN 


56 
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e 
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4 
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PAPI 
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27 

S 

TONIGHT 
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SHOW  ME 
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Bi 

COLLIDE 
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DON  T  HOLD  VOUR  BREATH 
HICOU  SCMUIHSU  IKUrlSCO^f 
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» 

4 

SOMEONE  UKE  YOU 
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■ 

1 

IN  THE  DARK 
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6 
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8 

FLOOR  ON  FIRE 

IHTLDHCAIMl  i 

33 
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FEEL  SO  CLOSE 

CALVIN  NMKtL^Lir-^'i 

9 

WITHOUT  YOU 
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I'M  STILL  HOT 
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i 
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12 

LOVE  SLAYEH 
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8 
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CHERRY  BOMB 
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LITTLE  BAD  GIRL 
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32 

LIGHTS 
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\llnnns  (2,0(K),sold.  according  to  Nielsen  SoundScan),  giving  the  act  \\s 
1  ii^^hesKharting alburn  yet.  Ilalso  bows  at  No.  3  on  Rejjional  Mexican 
\lbums  while  its  first  single,  "Versos  de  Mi  Alma."  receivi-s  Greatest 
Gainer  honors  on  Regional  Mexican  Airplay  (28-14).  Tlie  group  is 
nominated  for  a  number  of  awards  at  the  Premios  Billboard  de  la 
Musica  Mexicana.  airing  Oct.  27  on  Telemundo.  — Karinah  Santiago 
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PcMTvwL  BMVUvtntfaCmnliiEMIBIadMoodMM 
hK  BMlimSCvdimBMUBJILanginideMim: 
BMIl  K..Hia}tf 

600D  6000  mW  (Not  UMCU  H1(D  91 R8H  66 

6000  UR  tfAM  Mnd*  Mwic.  ASCAPAWwl  Hanrat 
Uffc  ASCAP/Sonf/AIV  Tunv  UC.  ASCAP/Aminnan 


'ra  PUtMm.  ASOWWnll  MuiK 

:  ASCAPl  HL  mooes 


W  DUE  HGAtSAUS 


GOT  MY  CDtiKTnv  ON  IHBmriConturtanMuac  BMU 
..it-  Jtii[MMPiCltthnB.UCBMinte9 
3M  >A,wWSlB9aTtw.»WSonM()(Conv 
rfM  BMimG  Chwalit  Mac  WiAm  BMIJDv^ 
MM  Muiic.  BHlW  «  Mm  BM^ 
flUta  Mira  IMKMlU  Zobl  PlUiAra  Ouvwf Antonr 
Htfm  niMtfwg  naaqraaMtchMl  Wtoiw  PuMiitwig 
□eugneelABHSI 


Wm  l&A  Pm*  lAwc  PUslahna.  Bhnmiam  Muuc 

p>a<»^nftfl^«Wc^llfeMtfBUl^l^^^»^«NnBW 

Dm  Snm  ASCAP/Sw>f/ATV  Sorgi  UC, 

BMH 1^  ffiH  97 
NEMUKS  niva  MHa  UC  BM/Oi  OKJcMtf  Mm 
kc.  BMlUawt  ft  MdhsUC  S0CAN,t»1dB  Pnxbc 
im  UC.  ASCAP/Sonv/AIV  taw  UC  ASCAPl  HI.  HIOO 
liBBH? 

fSAITIEir  H  nem  S  Die  UMic.  ASCAP>fMI  Apd 

l-r  \^rA^1ir!l«B*»MMASCtflH.HI0O43 

HERE  fCII  A  GOOD  T«K|D»rMDWrMitK;  ASCAPMn- 
<uo  hc.ASCAPA<wvrgin«Ni^ 
I -renanmni  &D4I.  kc..  BMVSwmn 
Li.   M.  '  LM  \t«akiPutM>>aB*«CS£H1l]048 

HOMI  :r.)rrs.ibM.uc.ASCAP/Sug«Uw Mm  ASCAP/ 
BMj  H^ci  Maragm  areUnt  UMBl  IW»i/Dmm 
B»n  Muse  aMfi«WMa  Tnds.  ASCAPl  CS  IS 

HOOK  MRIV  jFhcan  WMIm.  ASCAP/fcna  BaeB  Pt*- 
iitfm  tem*.  ASCAP/Vowq  Oaii  Uk  ASCAPVOWTT 
tM  UiwWdMg  Ccnifanr  trc .  ASCAPl  au  FIBH  e& 

MOW  TO  im  mMig  Monm  PuUMm  he .  BU/Wanier. 
iMlm  FNjbMhm  Cm .  BMf  KM  »Ktotnl  lu^ 
Inc .  BM/YW  Naad  Ui.  Ooin-i  LNMi  Mr  BMlitjMv 
Sepnur  fWtfwg  Oemee.  ASCAP/UtWa  Se^Biu 
nMi^  Dvim  ASOVAianw  Put^^ 
ASCAm*  ab«  Mm.  ASCAPySangi  a  UraMnA  kx 
MlAlklP/HLHta}2aR8H19 

HURrnUKmilSwOIUniMnalUic  eM(<A<ir<»' 
aPiAMHtt.BMI/S(«SlaWn.eMl«ooinBSci:.r  . 1 
BWCoNOMMiseBMVAtaBnigtMLScF.::  . 
BWJMmal  iWccrpoMm  ASCAPAh^ir,  ^ 
ASCAPl  «*/H_CS  4* 


IDOin«IIMlirTMSmKTTDmitSaiv,'AIV  I1W 

PutM«ng  Cixnnnt  eMl1>unu1  Wll  Sonsi.  BMI^tMl 
BlacMcod  Mm  tt.  BM/Strra  Sneldw  UiiK.  BM/ 
RMnwiA  MuK.  BM/M  MkM  Cwp ,  ASCAP/HWosa^ 
Mm  IAm  niM«nB.  ASCAPL  A  loKl  0*  ThQ  Muik: 

ASCAPl  AMP^Hl.CSJVHIOOH 
IT  I OIC  TOUMG  ir>.ir(fci>it«f  PuHishng.  BMLUn  »»m 

M      1.    !-f,t  vMfHIOOa 
IfrrSLGVE  .  ■  :.  .^UmtFsg.t^.m/temma.^ 
!)■■  [        v.-  -ijiflHsMjM  ITC  ASCAPiAMP/ 


n.ASCAP/ 

CadataPutMwg.  ASCAPAttC  Mm  ASCAP/SUI  Wnrt 
MtaTI»W]n)an.ASCAP/EinrGnHnC«M^  BMU 
AAffM.CS  18 
laOTTOUITTttliHil.hc.ASCU'/THx'  ".M  •  ■.>.•>■  < 


I  Ua  ir  US  nur  iMdH  Mmc  ASCAP/Sleeo  Mtwi  rn> 
Hdi  H«c  BMVScMil  Mun  Mute,  he .  BUt/Wonk  & 
MusiL  BH/Nnb  0  Muse.  BMI/TinM    MtBC.  BMV 
Wam^lmwItM  Pt«Wm  co^.  SMI^^ 
ht..  BMjQm  Boet  Utte  9A/Atan  Uuul  Mm  mi/ 
Rsdiiii  Mnx.  ASCAP/Harailookn'  At  ^KddMM. 
BMIAMin  HMrn  Utttt  BU'Sanii/ATV  SonOB  UC 

Antral  he  .  ASCAP/ltwBimPuHalmUC  BMI/ 
Pmwt  Waw  Bnan.  BMa  AMPjH.  HIDO  75 

I UM  MY  HRWt  14  aim  in  Ai  Onca  Pu(Mm«  BU/ 
EMI  hduMcd  Uwt  he .  BMtiHX  KtMC  IS«Mmw 
UCASCAP/rOB  UMPiUlthng.ASCAP/Kenobi  San«i 
PUtiWM&BMt>l.nBH79 

I  UWEnw  (CacUe  Bartat  PUMmb,  ASCAP/Sm/ATV 

sciaucaMH.i»ies 

■M  na  fkten  WHan  ASCAP/A  BM3  U  Ai  I  > . 
FUMMg,BM/Sviv/ATVSormUCeMbTntN  : 
PublahML8W0rtiMc>JiNllIudM.ASUn  It  r; 
fMREIM'aDnmAnlViMapaitvlMUK.A.srju  .. 


SonfatuaaMM8MVBhck1oeiidlSatti.eMl.  . 
BMtlAMPCS74.Hia)T1 

ON  OW  iOJ  niiW  PktfaMn  BWlSaru  01  li'i '  .<  I 
he .  BHIM>w  MKk  ftte.  oQl/^  MbNf  F\<t. -1 
•ng  he.  BMbWamahlanariaw  nteNrg  Onp .  m\,^  i^t 
V  GoU  FUMmb.  BUM  BfanR  Ut  Al  On  fUlltfina 
BMI/Sm/ATV  Sav  UC  SMIttoM  Bogi  PMetint 
eMt»<iir»  EOgi  PiMlihm,  SOCAWlweWMe  UC. 
Wt|.<  '^htw-t^.i-iPifdithraQenme.BMUMaroraini 
■   V:.' .  ■(>.•('  A|jP/H.H1004l.  R8H 15 
mTHEDAUK  ... -.,;iMM.AStM>/Sanf/ATVTUnBi 

■  1?,IT43 
M  THE  MIDOU  li^n^iBabvPuUUtung.  ASCAP/T^BbAi 


IHCiiilini.aMI|HaH7e 
H  TWMMOlSblli  UC  ASCAP/Sucegocmac  ComiMnr. 
BMVJanodSaY  ASCAP/BM  PlwmM«c.  ASCtf/ 
HonattanmM  BMVWiwImwrim  PMWwg  CVr. 
6hULAMPFSH« 
1 MU  «mht  Mum  MliAng.  BMIMBMnra  htac. 
ASCAPAkMcrat  U»c  Conxnua  ASCAP/AM  Carta 


irMHUMIN  \u  ■  .        .  ■ 

ASCAP.«uu:f*r«r;inn7i  .ii:,  A:.:;W,tMI  Ap'il  M.ii.; 

he-.  ASCAf An  PHna  Mm.  ASCAPfUnwertf  Mac 

OMpmien,  ASCAPV  AW/K  H1(»  47 
I VMMNA  00  (Mauim  Aa  SlUStr^  01  KcCall  UtK 

PuUntu^  Anwrci  he.  BMliMaMra.  ASCAP/XobM 

MuKFtittitiraAmvea  be  ASCAPM  KanmiSongJ. 

ASCAP/EM  «a4  Mac  k-t ,  ASCAPl  »L  HIDQ  37 


MWmCorp  BMU 
DMtiwod  Uuut.  SW/nAOICeutETSPut*shm  BM/ 
EU  FornUiM.  S£SACAl«wv  Dawn  Sow.  SESAOEU 
BtatwcM  Um  kc.  BMiSlrra  SlnHEtw  Mm,  BIA 
AMP/ICHlinTB 
JWr  MHW  (Sonv/Arv  AciA  fl(v  Mm.  BMI&  nng 
On»  Sons  EMUSoiyAlV  be*  AAlbhng  Convanr. 
eMbfMHMM*tBMlpDoWi«MMUC  BAH 
HI.H10DB1 


EAST  niDAY  NI6HT  IT  G I '  I  men  fm  Rdi  TDu  II  fie  Mf 

--.T-         \VP>.V-i::.>'P  .■■:-;rjvrt!»KiA»wft*> 
'.'VcbMMMPUtWMig 

'      '  :i\(ll.AM>mOQ30 

lAn  NKHTTS  &  LARLV  MORNINGS  iMvtfMotw Mm. 

DamH,.tr.'       ■■     -      ...  ..tUjKhe.nni, 

H1.RBH.', 

UVrrONME  I.  .i  '.W.«.aWVSenaO 

UnwnJ.t/  !!'/  i-.flniWiiic.BUWCanUaocti 
Bon  Tiw  SNn.  Bt^vTT  To  M  Pitf  atwa  LLC.  BUL  MF! 

HI,  fIBH  tB 

UODIDAIIV  (Uorev  Mtdt  lAisit.  BUAJ  IMed  PuBtolt- 

ing  UhUVin^  01  IXHnM.  km  ,BMUUM*  BMnt  U 

 ~il«wuBMrthB*AWalLASCAPflMe 


PUMhni  BMvShe 
kASCAPAh*wMlM_.  ..^ 
ZbwiUC.ASCAPirt 


Pi«i)hM.  ASCAPAoowtv  Mm  BMVSongi  01 K 
Mm  PubUwa  Amench  he.  BMlMf^jM^ 
ASCAP/KoM  Mm  PuMwna  Anwea.  he ,  ASCA 


OIKotMi) 


Sdnr/AIVMiBCPb 


K  PuMwig  Anwea.  he ,  ASCAP/ 
_  K  Ptttshha  GntH/Snrif/Arv  Sorgt  ILC. 
BMIllA  Rwd  Mmc  ASCV/FM  A«nl  MujK.     .  ASCAPl 
UJP.H.  REW  ten 
irrmUlM  <  .-!   ''.■    .  WiCamwiiMM 
Tyirjc      ■■■  -.iCAP/GlaMlBan 
l,$rj.-'\;:    .       ■  -■   jV)CS15,HI00  94 
LETS  DON'T  CAUn  A  NKHT  '  r'.iina  BMl/SimiCn 
.  Vu^K.itiAC'tMFomliAwc. 
i''              I.  ilC.EMIWGCrnsahiMM 
'  ';V0nM«cBM(LILCS4l 
UFEOFTHEPAftTY  '<:mtridMM.eMllMamiPetMr 
.\:A-.x'\i  lubMt Mm. BMIU Eddie Saraw 
Mac  BhlL'Dewiu  s  Omiet  ASCAPyWfl«n  Smm 
PvBMhnn  OMiVmL  ASCAP)  HBH 13 
IWnBIIIShnCM  Shaft  Music.  BMI/Songi  Of  UMwra*. 
he.  BMI/AAtgit  Mm  BMIiWamaitonirlva  PUtWurg 
C«p.  8MIMm  fra  Umc.  ASCAPyfttfitNa*,  ASCAP/ 
Bug  Mm.  ASCAPAk  Nahon  Mm.  A^/IAm 
FanvTwwn  UC  ASCAP/CU      Mm.  he .  ASCAP/ 
lor  ftaa  Mte.  ASCAP/M  Fn  M%  Sale  Mum.  ASCAP/ 
  mUCASCAP/ltacUiMAlA 


BABI 


Id  Mm  he.  BhWfuHonm  Wcrtlwdc 


moo  16;  IT  46 

Un  HI  AU  RMa  Aft  Sound  nMwg.  ASCAP/Dow 
WvtJ  PtMohiv  ASCAP/Sonv/Aiv  Tunas  UC  ascap/j 
Down  Phxhcient  MUhna  ASCAP/Jaccbik*.  8MI/ 
Cnwin  Wi>ld  PuMiiht^  kK ,  BM/Unwnl  UiKa.  kc . 
ASC«P/t«>i)re  Mincato  FanUM  ASCAPl  K.  WH  U 

UKCMY  DOS  :fktA^  Haom  Mute.  BIAWJ  A<>nn«ni 
r.of,  PMI,.fiiKm?.1_-.<  Ire  SMliMo'tt^AJIfnUjM. 

UKE  MV  MOTXER  DOES  <'^.ii,:m  ^m  FUltfing 
:  urn  .,-7  i.','  I  f  -'Vl  .!•  fWlifiain  In  The  An 

■■  '  ■  ■  ■  •■■    ■■■.  r  fiMlHI.CS3; 

lONC  HOT  SUMMER         ■  "  .  -  I.Xm  ASOtf/MnY 
..I  i-i:  EMILAAP/ 

LONC  WAY  TQ  GO   '  ■  Irr  ASCAPAiiJln(^l» 

LOST  » 


.'  '."^iUun«g,BM;Snnl 
-Ml'ApwjiB  Mum, 
..liiuff  "avWUlamt 
"M,<BugMMkK- 

LDTliS  FLOWER  BOMB  ,'.  I:  Ijxp  ASCAP/Davl 

.'rr'm«o,BMMgua(Jcn8l 
,  I'^vmSESACArmaChPkUi*)^ 


UIWONTOPIEU  AgnlUiK.  kcASCAP/frOn 
fSMhng  ASCAP/TCR  Mum  FUMmg  ASCAPAV 

LOVETOU'UIIEALOVISQNG 


MADE  N  AABKA  ITiMca  Tunes.  BM/Bciti,\  Itm. 
hml  inj  iM^nct.  BMIDd  AW  Mnc  LLC  BMir 
Sweeiwmr  Jwia  BMIflevnangPiMWirgCop.  BMt 

CSEHIOOS? 

MMK  l^ll>vMw  Meunii  Umc  aMVMHEm  Mnae 

ft:.  ASCAP)  HBHSr 
MNEIKPMUO  AmWiieUC,SMt«ril 
BWbwnd  Mm  he .  BNlAMhat  Hv  PXM>^  BU/ 
WC.  BU/tMl  Forav  Mm  SfSACMnM*  Saitw  Muic. 
SM.MxievMafk  lAiut.  BM.'Swi^  01  UnMrari.  kK. . 

lAAKE  YOU  SAY  DOH          .  n.-.- Mjm.  BMI/SMtl* 
I  ".(.'liVmLBMIlFWGI 
MAQLtlMA  DEL  IIEMPO  1 1  ;  '  I  ^r'mPuUitfimL  ASCAP/ 
■.' .  .  '■W-ilwulLCASCAP/WYPifr 
 aBMqU2D 


iir,tM>LkKaPu_  _ 

MARILYN  M0F4ftDE  'MLiMtfraH9B 
MAAV1N  A  CHAROOfMWfff  ToOatnitMWtt  UC  OMV 

■     ■  ■  ASCAP/EMA(rt 

■I  '.  s.hbhs 

MARVINS  ROOM    '  "V':,--.rlT  BMUm 

■\  :,■  .  ■■.'iSni  PBSl 

lAAS  out  NUNCA  .'.1111138 
ELMENTmDSD  "  .  .;U^|1 18 

Mtwtv  GO  BnuNO  I  .  iMwAa 

'■■  .■  ,  vis  Ob  Scooi'ASaiP; 

■Ttl-r  XSCff,' 


LLMIIAMORES 


N  YDJLL  EVtflHNOW     .  '  .V-icMjM. 

.  ■  1.  -cWiy 

N  aMI  B^iKtaMKC  }Am  In:  GMt  JimMb 
lAiw.  BM/IM  fa«r  Mine.  StSADDKo  Uw  It  Ml  A 
•trnw.  SCSAOHipnobc  Baett.  BMMnI  MHit  UC  fiHI/ 
Strgt  0<  (etan  Mum  IWaPm  JWrm.  he.  flyl/ta^ 
V.*'P.(^.fJr;',r,t,x  BMlA^#/^t.F«HIB 
MOVES  UKE  JACGER  iSudpe  MuM.  BMbUihml 
 VI  Vain  Ball  Mum.  atAWm  Da 


ASCAPl  AMP/HLFWH9S 
M  UMMr  IT  AU  iBUwA  Songt.  ASCAPAlmm 
Mute  CvpgiaiMn  ASCAP/Dk  Own  Dean  Mm  EMI' 
SengiOfUnMraAtc.  BWWBUMCani,  ASCAP/ 
Cdanwl  Cemtuwn  Muaic.  ASCAPiBnm  Janas  Scngi, 
ASCAP/AJI  for  Metoda  M«c  ASCAPl  AMPfHL.  H 1 0D  » 
m  SUOBEffr  Mm  E«ve<  Mm,  BMVSC  IMoPn 
Uae  EmenwMM.  Sft|  moo  21.  IT 14 
B.III6HTICviunRn>EfaanBnnsnL  BMvEM 


unwenai  Mm  Cotponikiv  ASCAP/Nowe  Max;  a: 
Sfcomtwd  Stactfip.  ASCAP^iggy  Mac  PuUlritra  UL. 
6MI/IAl«iw  larmlana  FUii^  Cn .  SMIL  AM'M. 
HiaD74.  HBH  to 
Mr  NEAIT  CANT  TU  YOU  W»  IKatan  Mm  PuUohrg 
*—  -M.  Inc.  ASCAP/Uae  SmOMeigiRnngs.  8MV 
•winiai  MiM  era«.  BML  AMT  CS  31 
IK IMT IFF  To OalKlM«« UC  BMUai The Sm 
Bagh  Mum  PLMthm,  ASCAP/Ontalii  Mute.  ASCAP/ 
EM  Apri  Mm  he  .  ASCAP/TMe  fyiM  bin  . 


NAOAieUAlES  '-i'..<lUuK.ASCAP]LI37 
NEVER  REAUr  WAMTDCal  N  Scntp.  tSCAPIhm 

.  .\.L.V=,'CittleCScnoj,ASCAPX*(W 
iiiiunij.-r-ti-.  !L„  EWL-fJCaileMuiePubWimgUC 
ASCAPl  CSb* 

Hr*A3  M  MOB  IPkMe  Gurnw  Mv  PuUitlwg  ht .  BU/ 
EMf  BbckMOod  MUM    .  BM/EMI  A«nl  UiM  tv . 
ASCAPjCanet  Bo«  Muse,  ASCAP/Wt  Boy  Mbc  BMIU 
Cant  Taadi  B«i  The  9««L  aUVSom  Of  Urnwd,  . 
9mm  Gaom  Mm.  WMhicNmll  Muw.  he. 

BMIlAM>/»I.HIOOZ7:flBH3 
M  fUE  RUN,  UMiBtt  Uwc  UWm«  BMI/FN  Edlc» 

•viVi^iKj/a  EMnLTAT 
HO  lA  VOV  A  (N6ANU  lEdnoi.  ASCAP)  IT  SO 
NO  ONE  GONMA  LOVE  VOUlDant  Rich  Mm.  BMKMi 

■.  .,.iv-  ..:V..-=  I-..  BMIlK.ief31 
NOTHING  rij^Koi  Sons  Ud.nS/SmcGraHin.  ASCAP/ 
EM  Jen  M»[.    .  JQCAP/Siaae  Time  MjRc  he . 

BMIl  HL  HIOO  31 
NOT OWBraU (Q  Oa&aw U»c. BM/WvnM- lamottne 
PiiJithra  Cm.  BM/Wifls^livefUiltfMn  ASCAP/ 
KoM  Muak  PulM>««  AfflMa  Ik.  AS^ 

men  SI 


.  "  11(00  80 

THE  0«E  THAT  GOT  AWAY  '  .  .  '.'ircv  PuWolw^. 

iioiSomUC, 
■.Mi<WiAS&P)mOQ9« 

ONLY  WAHNA  GIVL  IT  10  YOU  iH^SCnUiK  fMAPi- 
''  -n>MtTiMPuUi)hf^ 
■■.'I v  ilC  EWUSongtOIUie- 
ti  L'M.'D^<um.ilLi<.i  rMl.^UacAUMwg, 
UK .  A$CAP/C«W  Oilki  Mm  nctMv  he .  ASCAP/ 
Songt  Of  Mart  ASCAA  AMP/HL  RBH  41 
OmTneue  GvriM  My  PMflmg  kK.  BU/IMI  BUobMSod 
htae  IKL.  BMVGMI  Apnl  Mum.  ht,  ASCAPiCme' Bon 
Mum.  A5CAP/1M  fUbbas  Catatag.  kc .  ASCAP/BUG 
GoU  SvoL  ASCAPM  BMW  M  A  Mm.  he  .  ASCAP.' 
EM6  Plaifwni  Siwm.  auijfim  hKriir  Umc.  BMV 
Tiihrrrcm  iiK  .  FIUt/S«mg  Baal  Sim.  BMKDfnaNne 
.-■i't-i:  .        WWpaertWOHJSA., he., ASCAP/ 
K  eMILAWPH.mOOG2:RBH9 

OUlUtMYHLAU    .'r  IuIMIMm  BMtfMMW)  AS 

.,;n|sOlunMnal.ke..eMUMfltnhci 
M.,.,  ..  :,lSAOPwf*clATlBnl>i»  UC  ASCAP/ 

Lmoi  Ujur.  K^JiPflM  MUM  Corp.  ASCAP/Ise^Saii 
Muie  te .  BMI1IMI  atedcMOOd  M*c  be  .  EMt^AJimQ 
Mm  kK.eWMtonteSon^  BMIL  MUPM.  R8H  U 


A&STMLAhP/»4.H1009B 
MMOnf  iCtm  Mum,  lo^  PFtSAhMntf  Mm 
-  MG8  Smn.  ASCAPAJpob  Mum  he .  BMa  AMP/ 

HI,  HtOOSa 

PMANOraiDBRIlAwMuNaLliCBMIlU  IB 


BhckMnedUndncE 
AIV  SW  UC,  BMCM  Apil  MuK,  he ,  ASCAPjUDv 
FUAKMO.  ASCAPA>*VisU  MuW.  ASCAP/Wa  Oonl  Phf 
Ewn  Wtan  Wa  Be  Pleyn  .  ASCAP/Gai  Ve  Frog  On  MiWv 
■ig.  BMI^&iWtaipnm  Mum.  GMUSIck  U  hfaw  Corp , 
MLW.maOB7.RBH7 
MKIV  OOCK  MinSI  IPwiy  ftxk  Mum.  ASCAPl  H 100 
IT  7  BBt  ftJ 

PtCTURE  PERFECT  itiueEna  Sod  Mm  ASCAP.'lKf  >V<: 
"anoNananMMASCA''.-':-'. 

 V  awton— wrta  htamn". 

...  .■■.j::fiPlHL(BHBB 
PIECES  OF  ME  ,:=ii.,ir;  Beap  Mum. BfaVWraf  i.irr, 
njUulHrg  t,uip .  BMvQwcl  Hannmy)  t«Mie  Pu:>  >i ! 
ASCAP/Sntm Co.  UC.  ASCAP/Nmnihwnt  lAi:.: 
PIAA>h>«.ASCAP/(MA0ilMuichc.ASCAF.^..  . 
ASCAP««  UiM.  ASCAP).  AMP/>1,  fOi  39 
PUW  M*  b  wr«  Wk  MiM  ASCAPi4icnW  Mii^  • 
ASCAP/Camn  MMalle  Mm  ASCAP/KobeH  M 
PUAMq  Arnica,  he .  ASCAP/Rdc  NBliv  M^'^  ' 
Kn  The  U,  ASCAP^fibm  Sly,  M/Tlw  Mifc  r.i.i 
A^R»IB3 


PMHi  [EU  Forait  Mm.  SESAC/lte  Lo«i  b  SHI  A 
ANVar  SESAC/litoi«i«a  Mmk.  he.  ASCAPMNiH  De 

nma-  A3:aP.'!jij?Tri' MjA™  Mm  Bi 
PUMPED  Iff  KICM  ' 


^  ^^taaMMPlCUth- 


El  PUNIO  FINAL  •.■ .  (I  .xKwnlioft  ASCAP/ 

J .  I' 'J  mi 'r.LitiL  .jiifi QmngM hc.ASCAP/ 
CAtf  D*  Para  Mw<t  haillnia.  ASCAPl  LTAO 


OUEAT0OAhUD«  :< 

IWie«,?V 

timrK 
aunociK--.)',' 

■-■  .'--O  DAfl)afiAU»>cPul}- 
BUtAiBCiin|Ka*gm 

MuM.BWAOun} 

(UOtOSAiThpr.iniTwW 
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fwanv  Second  MoT.  he ,  BM^Mnw  Caeear  Mm 
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TV/FILM:  Fus«  names  Liana  Huth  Farnham  senior  VP  of 
partnerships  and  events.  She  wilt  help  expand  Fuse's  brand 
across  a  range  of  music  industry  partners  and  manage  the 
company's  partnership  with  MSG  Entertainment.  Huth  Farn- 
ham will  also  work  closely  with  MSGE  to  grow  Fuse's  festival 
business  to  develop  it  into  a  significant  music  and  sponsor- 
ship platform.  "I  am  thrilled  to  have  moved  from  backstage 
to  the  front  row,  and  look  forward  to  increasing  awareness 
amongst  music  fans  for  Fuse's  exclusive  content,"  she  says. 
"I  joined  the  Fuse  team  at  a  pivotal  time,  and  can't  wait  to  ex- 
parKl  the  company  's  brand  across  a  range  of  partners  k>okir>g 
to  connect  with  music."  Huth  Famham  was  VP  of  marketing, 
concerts  and  network  integration  at  MSGE. 


RECORD  COMPANIES:  N«w  West  Records  promotes  Gary 
Briggs  to  senior  VP  of  A&R  and  artist  relations.  He  was  A&R 

and  producer, 

Warner  Bros.  Records  names  J  Scavo  senior  VP  of  digital 
marketing.  He  was  VP  of  global  digital  marketing  at  Dtsney. 

PUBLISHING:  The  BMI  board  of  directors  elecU  Susan  Oav- 
ppport  Austin  chaimion.  She  succeeds  former  B«lo  Corp.  vke 
chairman  Jack  Sander,  who  was  elected  presiding  director. 
Davenport  Austin,  who  was  vice  chairman,  serves  as  a  direc- 
tor and  senior  VP/CFO  of  Sheridan  Broadcasting.  She  Is  also 
president  of  Sheridan  Gospel  Network. 

Bertelsmann's  supervisory  board  appoints  Thomas  Rab 
chairman/CEO,  effective  Jan.  1.  He  currently  serves  as  CFO. 

TOURING:  MSG  Entertalnnwnt  names  Amy  Stevens  senior  VP 
of  marketing  concerts  and  media  integration.  She  was  senior 
VP  of  strategic  alliarKes  at  Fuse. 

-Edited  by  Mitcheif  Paters 


GTIODWORKSJ 

SWIZZ  BEATZ  HONORED  BY  NEW  YORK 
HEALTH  AND  HOSPITAL  CORP. 

Rapper/producer/visual  artist  Swizz  Beatz  was  honored  by  New 
York's  Health  and  Hospital  Corp.  during  its  annual  gala  on  Oct, 
18  for  his  philanthropic  endeavors,  which  include  arts  education 
and  working  with  his  wife,  AHcia  Keys,  on  the  charity  organiza- 
tion Keep  a  Child  Alive. 

"We  need  children's  hospitals,"  Beatz  says.  "I  have  kids  of  my 
own,  and  the  last  thing  you  want  to  do  is  not  be  able  to  bring  the 
kid  to  the  emergency  room  or  have  them  taken  care  of  properly. 
[The  HHC]  is  known  for  doing  great  things,  so  I'm  glad  to  be  a 
part  of  it." 

BealzalsodonatedanoriginalpieceofhisartworictotheHHC. 
"  I  did  a  mixed  media  with  acrylics  and  some  photography.  It's 
called  'Young  Brazil,"'  he  says.  "The  photo  that's  applied  on  it  is 
one  I  took  in  Brazil,  which  is  one  of  my  favorites.  It's  these  three 
kids  who  are  looking  off  into  the  stars.  It  goes  with  my  slogan, 
'Sky  is  not  the  limit,  it's  just  a  \iew.'" 

The  gala,  held  at  the  Bellevue  Hospital  Center  Atrium,  also 
served  as  the  launch  of  STAT!,  a  series  of  music  and  entertain- 
ment events  through  the  end  of  October  to  benefit  public  hcalth- 
carefacilities  throughout  NewYork.  More  information  about  the 
events  is  available  at  stathhc.org. 

Meanwhile,  Beatz  says  he  has  abandoned  plans  to  release  a 
soloalbumandwill  instead  focus  on  releasingsingles."lt'saproj- 
ect  now,  which  means  that  I  just  want  to  put  out  singles  and  cam- 
paign," he  says.  "I  don't  want  to  do  anything  traditional,  because 
the  world  isn't  traditional  anymore.  The  only  way  to  gel  ahead  is 
to  not  be  traditional  as  well."  — Mitchell  Peters 
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■We  were  tivc  kids  from  Mjnch'i-ilO' 
.  ■■;r  :>\>i)ig  throuQfi  rrtusic, "  Graham 
Nash  '.--.-.^lled  after  the  Sept  22 
I   i.'.ide  premiere  of  "The  Hollies: 
Through  Any  Window  1963- 
^  'Oduced  by  Reclin"  in 
-'foductlor^s  and  Eagle 
■  iinment.  the  documentiir  . 
>. di..ic's  22  performances  and  fi.' 
interviews  with  Nash  and  fellov. 
founding  members  Allan  Clarke  t  -  . 
Hicks  and  Bobby  Elliott  Gatheroci  -t 
the  American  CInemategue's  Aero 
Theatre  in  Santa  Monica,  Calif.,  are 
(from  left)  Nash,  Reelin'  In  the  Years 
■ r ,  1 1  i  V  f>  Jackie  Clary  a  nd  V  P  ■ 
'  ,-- Phil  Galloway  :~\7,'^,-. 

Tom  Gulotta  Tom  Potty      ,.  i  i    ;  ■  ■ 

David  Peck  and  record  producer  Pete 
Asher.  r.u">TO  'lOMvoufNWEiDtn 


MfKcaii  iingci'iCriMlan  Ca»tro  dr<i 
Jo«e  Jof#  recently  spent  the  clay 
at  the  mun2  offices  and  studios  m 
Universal  City,  Calif .  shooting 
promos  for  an  upcoming  weeklong 
•..late  o(  programming  (Nov  21-27) 
highlighting  Castro's  career  and 
his  new  Jose  Jose  tribute  album. 
Ml  Amigo  el  Ptincipe  The  week 
will  conclude  with  "mun2  Presents; 
Cristian  Castro  Mi  Historia,"  a  one- 
hour  behind-the-scenes  look  at  the 
crooner's  life  airing  at  3  p.m.  ET/ 
PT  on  Nov.  27.  From  left  are  mun2 
director  o(  development  and  current 
j-fcc)f,imming  MoteM  VMaz.  Castro. 
I  i.;r.  .^■xecutivo  producer  Gloria 
Medel  ^ose  Jose.  mun2  senior  VP 
.  '  i  ■' ;  irjmming  and  production 
Flavio  Morales  vi  f  lnoctor  of  music 
 :  Roberto  Isaac  i=mc;o 


THIRTY  TIGERS/ 

SUMMERTYNE 

PARTY 

iridustry  professionals  from  two  continents 
stopped  by  the  Thirty  Tigers/Summertyne  party 
at  the  Hard  Rock  Cafe  on  the  closing  night  of 
the  Americana  Music  Festival  &  Conference  in 
Nashville  on  Oct.  15.  Among  those  who  listened  to 
performances  by  Chuck  Mead.  Raul  Male.  Garland 
Jeffreys  and  others  were  Americana  Music  Assn. 
executive  director  Jed  Hilly:  Tamsin  Austin, 
creative  director  for  U  K,  venue  the  Sage 
Gateshead;  Waterloo  Records  owner  John  Kunz; 
Conqueroo  president  Cary  Baker;  and  Sugar  Hill 
VP  of  A&R  Gary  Paczosa.  Paid  attendance  for  the 
conference— which  welcomed  Nissan  as  a  sponsor 
—exceeded  1.100.  according  to  Hilly,  which  was 
up  from  850  in  2010.  Nashville's  PBS  outlet  WNPT 
broadcast  the  awards  show  live  from  the  Ryman 
Auditorium,  photos  glenn  peoples 
A  BOVE:  All  ears  at  the  party  are  (from  le(t)  AOL/ 

I  dNow  senior  account  manager  Anni*  Klavtr.  Crash 
I  ,  ?  s&'Tior  publicist  EmilM  Warner  and  Thirty  Tigers 
:i  irtal  media  Katie  Studley 
UPPER  LEFT:  Thirty  Tigers  director  of  miirketing  and 

t  ■    I  I  p.>r  John  TUmer  and  manager  Nancy  Ouinn 
h,ing  out  <■.:  tl^e  Hard  Rock. 

LOWER  LEFT:  Thirty  Tigers  co-founder  David  Maclai 

(right)  spends  some  quality  party  time  with  3!  Tigers 
Records  executive  Andy  Rubin 


N  V  lOOOI  K«  SuMcrfMkwrM*  Hul 
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Somewhere  between  the  hot  stone  massage  at  The  Venetian's  Canyon 
Ranch  Spa  and  the  designer  shopping  at  Crystals,  she  got  carried  away 
with  the  indulgence  and  engaged  in  some  irresponsible  wall  posting. 

Take  the  oath  at  VisitLasVegas.com/KnowTheCode 
and  be  entered  for  a  chance  to  win  a  trip  to  Vegas. 

What  Happens  Here,  Stays  Here.®  #KnowTheCode 

No  purchase  necessary.  Sweepstakes  ends  4/30/12.  Open  to  legal  U.S.  and  Canadian  residents  (excluding  residents  of  Quebec)  age  21  or  older.  Void  in  QualMc 
and  outside  the  U.S.  and  Canada,  and  where  prohibited.  See  Official  Rules  at  www.VisiILasVega5.com/Kn0wTheC0de. 


O20I]  Porsche  Cvs  Ha^t^  Amcfica,  Inc.  Porufte  (ecotrmenos  seat  Mil  Migt  vti  cbMrvirc*  ol  «ll  IraHic  Imi  it  a/l  limes. 

The  US  EPA  has  nM  eslmxatea  fuelwoooffr,  fof  th«  Pananwa  S  Hybfifl,  Check  oof  KWgia.ccn  lor  uixJMed  rtorrMdon,  Sc«n  tig  lor  mort  (Ma«t  w>  lyw  th-  iir^  prf>c«rc,  c*-  V  r.  -  ^  '  -  - -  7.-5  at  I 


panameraxonVhybrid 


What  do  you  do  after  you've  done  the  impossible? 
Do  it  with  less. 

The  Porsche  Panamera  was  the  first  vehicle  to  combine  true  race-bred  driving 
dynamics  with  executive-class  comfort  and  amenities.  A  feat  few  thought  possible. 
But  for  Porsche,  it  was  just  the  start.  Introducing  the  Panamera  S  Hybrid.  Beneath 
its  lightweight  body,  a  supercharged  V6  engine  seamlessly  combines  output  with 
an  electric  motor  for  low  fuel  consumption  and  a  0-60  time  of  5.7  seconds. 
Less  has  never  been  more  thrilling.  Porsche.  There  is  no  substitute. 

The  new  Panamera  S  Hybrid 
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REGISTER  TODAYl 

NOVEMBER  17-18,  2011 
TERRA,  SAN  FRANCISCO 


MOVING  FORWARD:  MUSIC.  TECH.  MONEY. 


KEYNOTE  SPEAKERS: 


RON  CONWAY 

Investor 
SV  ANGELS 


SETH  GOLDSTEIN 

Choirmon/Co-Founder 
TURNTABLE.FM 


-3  (OA        STEVE  JANG 

'     -  Founder/CEO 

SOUNDTRACKING 


JOE  KENNEDY 

CEO 

PANDORA 


NEWLY  ANNOUNCED  KEYNOTES: 

STEVE  GREENBERG,  Founder/CEO,  S-Curve  Records 
TRAVIS  CLARK,  Frontmon,  We  The  Kings 
RICK  FARMAN,  Co-Founder,  Superfly  Presents 
DANIEL  GLASS,  Founder,  Glossnote  Entertainment  Group 


AND  PRESENTATIONS  ON: 

^  NAVIGATING  THE  STARTUP  MINEFIELD 
Q  LOWERING  THE  BARRIERS  TO  MUSIC  LICENSING 
MAKING  MUSIC  MORE  SOCIAL 


FutureSound  will  bring  together  artists,  entrepreneurs, 
investors  and  rights-holders  into  the  same  room  to  foster 
focused  and  progressive  conversations  about 
next-generation  opportunities  for  music. 

This  results-driven  event  will  serve  as  the  definitive  forum 
for  outlining  the  solutions  to  the  main  challenges  the 
digital  music  business  faces  today,  focusing  on  positive 
outcomes  for  all  involved. 


Be  a  part  of  this  ground  breaking  event. 

REGISTER  TODAY  &  SAVE  $50 

Use  promo  code  SPEBll- offer  expires  11/8 
www.FutureSoundConference.com 


IN  ASSOCIATKDN  SPONSOR:; 


CONFERENCE  SPONSORS 


LOEB5. 
1  LOEBuip 


REGISTRATION  INFO:  212.493.4263  CONFERENCES@BILLBOARD.COM 
SPONSORSHIP  INFO:  646.315.2961  CEBELE.MARQUEZ@BILLBOARD.COM 
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.COM  EXCLUSIVES 

To  kick  off  Billboard. corn's 
brand-new  country  column, 
the  615,  the  one  and  only 
Miranda  Lambert  will  be 
on  hand  for  a  live  Q&A  on 
Nov.  1,  the  same  day  her  new 
album.  Four  the  Record, 
is  released. 


PAUL 
SIMON 


Events 

FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  vi/lth 
Loeb  &  Loeb,  Is  set  for 
Nov.  17-18  in  San  Francisco. 
Keynotes  include 
Turntable.fm's  Seth 
Goldstein  and  SV  Angel's 
Ron  Conway.  More:  future 
soundconference.com. 


TOURING 

Tfie  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowClix, 
are  Nov.  9-10  at  ttie 
Roosevelt  in  New  York. 
Panels  and  speakers  have 
been  announced.  Details 
at  billboardtouring 
conference.com. 


NOVEMBER  5,  2011       www.billboard.biz    I  3 


TOURING  INDU 


ShOW/Tbr  PRESENTS 

TlCKCTINO 

Billboard  _ 

TOURING 

&AWARDS 

NOVEMBER  9-10. 2011 

The  Roosevelt  Hotel  NYC 
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Why  Af^e-Festivais 


estivals 
icking  Ass? 


has  been  arguably  the  most  robust 
year  ever  for  festivals  of  all  sizes.  Hear 
from  festival  producers  with  proven 
track  records  unveil  their  strategies  - 
or  at  least  some  of  them. 

PLUS 

•  NEW  Professional  Tracks,  Including 
the  Ticketing  Forum 

•  The  Agency  Forum  Roundtables 

•  Networking  Cocktail  Receptions 
THE  BILLBOARD  TOURING  AWARDS, 

honoring  the  industry's 
top  artists,  venues  and 
professionals  of  the  year! 


Josh  Baron 
:or. 

Relix  Magazine 
and  Co-Author, 
Ticket  Masters 


Ashley  Capps,     Quirt  Oavis, 

AC  Productions  New  Orleans 
Jazz  &  Heritage 
Festival 


Charlie  Jones, 

C3  Presents 


Gaiy  Richards,      OohSmHey.  JaySweet, 

Hard  Events         MiKwaukee  Newport 

.  ■  .  -  World  Festival  _    FolkPestival  ^ 


SEATS  ARE  GOING  FAST,  REGISTER  TODAY  BEFORE  HPS  TOO  LATE 
For  the  full  schedule,  speakers  and  to  register  - 
BillboardTouringConference.com 


Registration:  212  493  4263 
Conferences(d)Billboard.com 


Sponsorship:  646  315  2961 
Cebele.Marquez@Billboard.com 


Conference  Sponsors; 


Ticketing 
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BRING  THE  CANDY 
Sour  Patch  Kids  teams 
with  Method  Man 


JOINT  POINT  OF  SALE 

Loudbytes'  physical* 
digital  sales  bundles 


BLUE  RIDGE  BEATS 
Why  Moogtest  made 
Its  home  in  Asheville 


NO  LABEL  NEEDED 
Argentine  Montaner's 
hot  live  streak 


>>>EMI 
TO  BE  SPLIT, 
SOURCES  SAY 

Citigroup  appears 
lil<ely  to  split  the 
recorded-music  and 
publishing  opera- 
tions of  EMI  Group  in 
its  auction  of  the 
major-lat}el  group, 
according  to  industry 
sources.  Warner  Music 
Group  owner  Access 
Industries  and  the  Ber- 
telsmann/Kohlljerg 
Kravis  Rot>erts  joint 
venture  BMG  Rights 
Management  were  the 
leading  contenders  at 
press  time  to  buy  EMI 
Music  and  EMI  Music 
Publishing,  respec- 
tively. Ron  Perelman's 
MacAndrews  &  Forbes 
and  Sony  Corp.  are  still 
vying  for  the  recorded- 
music  and  publishing 
divisions,  respectively, 
sources  say. 

>> ^LAYOFFS 
AT  CLEAR 
CHANNEL, 
CUMULUS 

Radio  giants  Clear 
Channel  and  Cumulus 
have  laid  off  staff,  al- 
though it  wasn't  clear 
at  press  time  how 
many  jobs  were  shed. 
Cumulus  is  streamlin- 
ing staff  following  its 
recent  acquisition  of 
Citadel  Broadcasting. 
KLOS  Los  Angeles  PD 
Bob  Buchmann  and 
evening  host  Jim  Ladd 
were  among  those  let 
go  at  Cumulus.  Clear 
Channel's  layoffs  ap- 
pear to  be  focused 
on  small  and  midsize 
markets. 

>>>CRITERION 
FOUNDER 
GOLDSEN  DIES 

Mickey  Goldsen. 
founder/CEO  of  music 
publisher  Criterion 
Music,  died  Oct.  19  at 
his  home  in  Encino, 
Calif.  He  was  99. 
Criterion's  catalog 
includes  works  by  Lee 
Hazlewood,  Jackson 

Browne  and  Lyie 

Lovett.  Goldsen  co- 
founded  the  Assn.  of 
Independent  Music 
Publishers  in  1977.  He 
is  survived  by  daugh- 
ters Eileen,  owner  of 
French  Fried  Music, 
and  Nancy;  and  son  Bo, 
president  of  Criterion. 

Reporting  by  Ed 
Christman  and  Mike 
Stem. 


Editions  Of  You 


Simultaneous  deluxe/standard  album  releases  emerging  as  new  model  for  majors 


The  recording  industry 
has  long  envied  the 
book  publishing  busi- 
ness model  of  higher-margin 
hardcover  releases  followed  by 
less  expensive  paperbacks  of  the 
same  titles. 

Now  the  major  labels  are  ap- 
proaching their  own  modified 
version  of  this  sales  model:  re- 
leasing higher-margin  deluxe  edi- 
tions at  the  same  time  as  cheaper 
standard-album  releases. 

At  a  time  when  the  majors 
have  lowered  wholesale  prices 
on  fronl-line  CDs.  the  growing 
popularity  of  deluxe  albums 
with  extra  content  is  helping 
offset  downward  pricing  pres- 
sure on  other  titles. 

Label  executives  estimate  that 
40%-50%  of  new  major-laliel  re- 
leases debut  in  deluxe/standard 
versions.  Kelly  Clarkson's  Stron- 
ger and  Evanescence's  self-titled 
third  album  are  among  the  lat- 
est releases  to  receive  the  deluxe/ 
standard  treatment,  with  forth- 
coming superstar  albums  like 
Drake's  Take  Care.  Rihanna's 
Talk  That  Talk  and  Mary ) .  Blige's 
My  Life  II ...  The  Journey  Contin- 
ues (Act  1}  to  fdlow  in  November. 

Ahhough  thev'  decline  to  dis- 
close specific  numbers,  label 
executives  confirm  that  more 

established  artists  arc  rflcas- 

ing  deluxe  editions  of  new  al- 
bums day-and-date  with  stan- 
dard versions  and  that  the  ones 
with  extra  content  wholesale  for 
between  S2  and  S6  more,  with 
most  priced  around  $12.50. 

During  the  past  eight  years, 
most  majors  have  lowered  whole- 
sale prices  for  front-line  titles 
from  established  artists  from 
$12  to  a  range  of  about  $9.10- 
$10.50.  But  the  growth  of  deluxe 


album  sales,  particularly  during 
the  cnjcial  initial  weeks  of  an  al- 
bum's release,  can  often  produce 
a  blended  wholesale  price  that  ap- 
proaches  the  previous  pricing 
level,  executives  say. 

Take,  for  example.  Lady  Ga- 
ga's Horn  This  Way.  For  the 
week  ended  May  29.  the  title 
sold  1.1  million  units  in  the 
United  States,  of  which  446.000 
were  CDs,  and  the  remaining 
662 .000  were  digital,  according 
to  Nielsen  SoundScan,  largely 
thanks  to  the  estimated  450.000 
units  sold  at  Amazoti's  MP3 
store  for  99  cents  each. 

The  deluxe  edition  of  Born 
This  Way  contained  three  extra 
tracks  plus  a  second  remix  disc. 
Interscope's  wholesale  pricing 
of  the  album  was  $14  for  the  de- 
luxe CD.  $11.20  for  the  delu.\c 
digital  album.  $10.35  for  the 
standard  CD  and  $8.40  for  the 
standard  digital  album.  Based 
on  the  fact  that  the  deluxe  edi- 
tion accounted  for  about  70%  of 
first-week  CD  sales  of  Born  This 
Way  and  that  the  deluxe  digital 
version  at  iTunes  accounted  for 
85%-90%of  iTunes'  total  Udy 
Gaga  album  sales  lliat  week.  Bill- 
board estimates  that  Born  This 
Way  had  a  blended  wholesale 
price  of  $12.46  in  its  first  week 

of  rrlr.iRe — slightly  hifiher  than 
the  typical  wholesale  price  of  a 
superstar  album  in  2004. 

Label  sales  and  distribution 
executives  say  the>'  see  encourag- 
ing signs  of  growing  consumer 
acceptance  of  deluxe  editions  of 
new  albums.  One  reason  is  their 
simultaneous  release  with  stan- 
dard releases,  finally  marking  a 
break  from  the  industry's  long- 
criticized  practice  of  releasing 
a  deluxe  edition  with  extra  ma- 


All  I  ever  wanted; 
Stronger,  the  new  album 
by  KELLY  CLARKSON, 
was  released  in  deluxe 
and  standard  versions  on 
Oct.  24;  inset,  from  left; 
Lady  Gaga's  Born  This 
Way.  Rihanna's  Ta*  That 
Tall<  and  Drake's  ra*e  Care. 


m 


terial  months  after  a  standard 
album  release,  forcing  die-hard 
fans  to  buy  the  album  again — or 
pushing  them  to  peer-to-peer  file- 
sharing  netu'orks  to  dowTiload  the 
tracks  the>-  didn't  already  have. 

Today,  a  major-label  head  of 
sales  says,  "the  consumer  is  now- 
trained  to  look  for  the  versions 
that  carry  more  music  and  con- 
tent |on  street  date]." 

Overall,  "we  are  selling  about 
60%/40%  in  favor  of  the  deluxe 
albums  in  titles  that  have  them." 
Trans  World  VP  of  music  and  new 
media  Ish  Cuebas  says. "  But  latelj- 
that  is  reaching  an  80%/20%  s-plit 


for  first-week  sales.'  He  adds  that 
sales  of  deluxe  editions  are  hold- 
ing up  better  beyond  the  first 
week,  andnow  deluxe  editions 
can  still  generate  steady  sales  as 
much  as  two  months  later. 

As  deluxe  editions  sell  for  a 
longer  period,  a  national  distribu- 
tion executive  at  a  major  label  es- 
timates that  the  deluxe/standard 
split  for  some  titles  is  approach- 
ing 50%/50%  for  the  first  year  of 
release.  In  the  digital  format,  de- 
luxe editions  are  drawing  an  even 


higher  share  of  sales,  often  as 
much  as  90%  in  the  debut  week, 
label  executives  report. 

Meanwhile,  the  growing  draw 
of  deluxe  editions  for  new  releases 
has  exacerbated  retailer  frustra- 
tion over  exclusive  delu.\e  editions 
that  the  majors  continue  to  give 
to  iTunes  and  big-box  stores  like 
Best  Buy.  Target  and  Walmart. 
The  tactic  hurts  more  than  e\'er, 
Cuebas  says,  liecause  "now  you 
are  messing  with  80%  of  my 
first-week  sales."  •  •• 
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■  

With  SEBASTIAN  GENESIO  MM 

'         by  ANDREW  HAMPP 

"sour":  Krafts 

SEBASTIAN 

GENESIO 

and  (right)  a 

scene  from 

the  video  for 

Method  Man's 

"World  Gone 

i 

Sour  (The  Lost 

Kids)." 

Method  Man  has  had  many  fannous  duet  partners  through  the 
years,  from  his  fellow  members  in  Wu-Tang  Clan  to  longtime 
collaborator  Redman  to  Mary  J.  Blige. 

But  in  a  recently  released  video  teams  up  with  a  famous 
group  of  a  different  sort— ttie  Sour  Patch  Kids. 

"World  Gone  Sour  (The  Lost  Kids)"  is  the  hip-hop  artist's  first 
solo  single  in  five  years.  In  the  clip,  which  Kraft  Foods  posted  on 
the  Sour  Patch  Kids'  official  YouTube  page,  the  "lost"  Sour  Patch 
Kids  wreak  havoc  on  the  rapper's  home,  recording  studio  and 

Facebook  profile  (Billboard. biz.  Oct.  5). 

The  digital  single  has  generated  only  negligible  sales  slrrce  its 
release  In  early  Octot>er,  according  to  Nielsen  SoundScan.  But 
the  campaign,  a  teaser  for  the  forthcoming  release  of  a  "World 
Gone  Sour"  console  videogame  by  a  yet-to-be-named  pub- 
lisher, remains  one  of  the  most  surprising  branded  entertain- 
ment programs  of  the  year. 

Billboard  caught  up  with  Sour  Patch  Kids  marketing  director 
Sebastian  Genesio  to  find  out  more  about  the  brand's  Method 
Man  collaboration. 

O  Among  the  celebrities  that  would  seem  to  be  a  fit  for 
Kraft,  the  star  of  "How  High"  doesn't  naturally  come  to 
mind.  Why  was  Method  Man  the  right  choice? 

Our  biggest  concern  was  not  being  authentic  enough. 
That's  why  we  gave  him  total  freedom  to  create  the  track. 
We  needed  for  consumers  to  actually  see  this  as  a  piece  of 
content  to  share  and  be  proud  of  sharing  it.  We  got  more 
than  half  a  million  views  in  a  week,  and  it's  become  one 
of  our  most  viral,  shared  clips.  The  response  from  con- 
sumers has  been  extremely  positive — if  you  look  at  the 
number  of  people  who  "like"  it  on  YouTube  versus  dislikes 
you  can  see  that. 

0  What  was  your  brand  objective? 

For  Sour  Patch  Kids,  the  equity  of  the  brand  is  to  deliver  that 
sour  and  sweet  duality.  It's  something  that's  really  relevant  for 
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;  onsumers.  We've  been  experimenting  with  that  message  for 
several  years  with  increased  success  among  teens  and  adults. 
Music,  gaming  and  social  media  are  just  the  right  platforms 
tor  us  to  talk  to  consumers  in  the  right  way.  We  had  more  than 
Z  tiiillion  fans  on  our  Facebook  page,  organic  fans  who  were 
there  before  we  actually  started  talking  to  them.  And  music 
is  our  next  move  as  part  of  our  journey  here.  We're  trying  lo 
find  content  that's  authentic  to  consumers  so  we  can  keep 
ijur  brand  equity. 

O  "World  Gone  Sour"  will  be  a  videogame  later  this  win- 
ter. How  does  the  music  video  tie  into  that  launch? 

We  wanted  to  use  music  as  a  way  to  break  the  message  through, 
then  finish  in  the  gaming  world.  We  already  launched  a  mo- 
bile game  |Sour  Fling]  that's  available  on  iTunes.  so  we're  at- 
tacking everything  at  the  same  time  so  that  people  are  aware 
that  Sour  Patch  Kids  need  to  be  eaten — otherwise  they  will  go 
sour,  and  they  do. 

Q  You  worked  with  visual-effects  studio  Framestore  to 
help  animate  the  Sour  Patch  Kids.  What  about  your  ad 
agency,  Mother?  How  did  it  contribute  to  the  project? 

They  basically  were  the  creative  force  behind  the  video  and  also 
responsible  for  the  direction.  I  tell  you,  they  really  were  the  Sour 
Patch  Kids.  They  beat  themselves  up  trying  to  come  up  with  fiin 
new  ideas. 

Q  Aside  from  YouTube  views  and  Facebook  likes, 
what  other  metrics  are  you  using  to  track  success? 
We've  had  a  lot  of  success  on  Xbox  Live  in  terms  of  views.  It's 
a  different  channel  but  we  were  able  to  leverage  the  linking  of 
music  and  games  in  one  platform.  When  we  launched  this, 
Method  Man  became  a  trending  topic  on  Twitter,  which  is  sort 
of  huge,  so  we're  seeing  a  lot  of  traction  there.  Our  focus  now 
is  how  to  keep  that  exciting  and  keep  it  up.  We're  focusing  on 
doing  some  more  things  that  would  keep  this  fresh.  People  were 
surprised  by  this  and  we  amused  them.  That's  exactly  what  we 
do  with  the  candy. 

O  The  video  is  accompanied  by  a  parental  advisory  warn- 
ing that  refers  viewers  to  the  Entertainment  Software 
Ratings  Board's  website.  Why  include  that  for  a  relatively 
harmless  song  about  candy? 

Because  it's  associated  with  gaming,  the  rating  you  would  see  in 
videogames.  We  want  to  link  all  elements  of  pop  culture — music, 
gaming,  social  media — and  then  use  those  as  the  basis  for  the 
brand  as  it  expands  its  message.  •  •■ 
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"Our  favorite  movie  star!" 

-  Randy  Phillips,  AEG  Live 

"...a  dona  fide 
teeo-pop  dreamboat..." 

-  Jon  Caranianica,  The  New  York  Times 

"TIlis  could  be  a 
forever  story." 

-  Usher,  Justin  Bieber:  Never  Say  Never 

"Live,  he  delivers  tbe  goods!" 


■  Dt  bra  Rathwell,  AEG  Live 
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Tag,  You're  It 

Loudbytes  finds  a  way  to  generate  digital  sales  at  physical  retail 


Los  Angelcs-bascd  Loudbytes 
has  created  a  system,  currently 
in  beta,  for  combining  digital 
music  products  and  brick-and- 
mortar  retail.  And  it  just  might 
give  the  record  industry  a  much- 
needed  shot  in  the  arm. 

Here's  how  it  works.  A  re- 
tailer that  uses  a  point-of-sale 
system  with  the  Loudbytes 
plug-in  can  bundle  physical 
merchandise,  like  a  T-shirt  or 
hoodie,  with  a  digital  downloiad. 

When  the  customer  pur- 
chases the  physical  item,  the 
point-of-sale  software  counts 
the  sale  of  both  items  and 
Loudbytes'  software  notes 
the  sale  for  royalty  purposes. 

After  the  transaction,  the 
customer  receives  a  receipt 
with  information  on  how  to 
download  the  music  files.  It 
may  have  either  a  bar  code, 
which  can  be  scanned  with 
a  typical  smartphone,  or  a 
download  code  and  the  Web 
address  of  the  redemption  lo- 
cation. Once  a  customer  re- 
deems the  download  code, 
Nielsen  SoundScan  counts  it 
as  a  sale. 

Loudbytes  was  founded  in 
2007  with  the  goal  of  bring- 
ing digital  prod- 
ucts into  the 
physical  world, 
founder  Ruben 
Lozano  says. 
His  experi- 
ence in  digital 
media  extends 
back  to  Loud 
Energy,  the  on- 
line CD  store 
he  founded  in  1999.  Now, 
Loudbytes  is  one  of  five  digi- 
tal companies  under  the  um- 
brella of  Digital  Trellis,  a 
group  of  digital  media  busi- 
nesses operated  by  a  central 
management  team  headed  by 


Digital 
Domain 


GLENN 
PEOPLES 


founder/CEO  Lozano.  Amoii^ 
its  advisory  board  members 
are  such  industry  heav\ 
weights  as  ex-Capitol  and  At- 
lantic CEO  }ason  Flam,  Vans 
Warped  tour  co-founder 
Kevin  Lyman  and  Union 
Entertainment  Group  co- 
founder  John  Greenberg. 

Loudbytes  originally  had 
the  most  traction  with  hang 
tags,  stickers  and  buttons  th.il 
would  typically  provide  frt-t- 
digital  music  downloads  fur 
promotional  purposes. 

But  last  year,  the  com- 
pany began  focusing  on  sell- 
ing downloads  bundled  with 
physical  merchandise  after  re- 
cording artists  began  express- 
ing a  desire  to  sell  download 
codes  that  would  be  counted 
by  SoundScan.  "That's  when 
things  started  to  shift  for  the 
company  because  we  really 
saw  what  the  potential  is  with 
the  model,"  Lozano  says. 

Now  the  company  is  work- 
ing with  La  )olla  Group, 
the  owner  of  such  surf- 
ing-related lifestyle  brands 
as  Rusty  and  O'Neill;  Sun 
Diego  Boardshops.  a  chain 
of  surf  and  skate  retail  stores 
in  San  Diego: 
and  other  re- 
tailers target- 
ing a  young 
demographic. 

OntheccHitent 
side.  Loudbytes 
has  worked  with 
indie  labels 
like  SideOne- 
Dummy.  My- 
space  Records,  Victory 
and  Suburban  Noize.  Since 
its  system  started  handling 
download  sales,  the  com- 
pany's hang  tags  have  been 
used  by  bands  like  Flogging 
Molly,  Something 


MIXER  TO  GO 

DJ  equipment  maker  Numark  has 
rolled  out  a  new  four-channel 
DJ  controller  called  the  N4. 
The  portable  unit  has  a  built- 
in  mixer  that  works  with  or  with- 
out a  computer  and  allows  DJs  t 
from  CD  players,  tumlables  and  MP3  players. 
The  N4  has  touch-sensitive  control  wheels  and  a 
USB  audio  interface.  It  comes  with  two  software  programs: 
Serato  DJ  Intro  artd  a  four-deck  version  of  Virtual  DJ  LE. 

Numark  hasn't  yet  set  a  release  date  for  the  N4,  which  Is 
expected  to  retaH  for  about  $500. 


Bundle  up  Loudbytes  founder  RUBEN 
LOZANO;  inset:  a  hang  tag  and  an  album 
download  card  for  Loudbytes  clients. 


Corporate  and  Black  Gold, 
and  music  publisher  Primary 
Wave  Music. 

Even  the  four  major  labels 
have  begun  expressing  inter- 
est in  selling  music  through 
Loudbytes.  Lozano  says,  not- 
ing that  while  those  conver- 
sations haven't  yet  resulted 
in  any  deals,  they  show  how 
eager  labels  are  for  new  ideas. 
Three  years  ago.  he  says, 
meetings  with  the  majors 
"just  completely  would  not 
have  happened." 

Loudbytes  is  aiming  for  a 
wider  retail  footprint  through 
its  strategic  partnership  with 
Retail  Pro,  the  Folsom,  Calif- 
based  provider  of  point-of-sale 
software  to  35,000  retailers  in 
63  countries,  including  Amer- 
ican Apparel.  Helly  Hansen 
and  Victorinox.  Loudbytes 
provides  the  company  with 
a  plug-in  that  integrates  the 
Loudbytes  system  into  Retail 
Pro  software. 

'It's  really  a  no-brainer," 
says  Mike  Bishop,  VP  of  busi- 
ness and  partner  development 
at  Retail  Pro.  *It  has  a  simple 
integration  [and]  is  simple  to 
implement  for  our  retailers 
and  resellers." 

The  Retail  Pro  partner- 
ship helps  further  open  up 
a  potentially  valuable  retail 
channel  that  other  compa- 
nies aren't  focusing  on.. 
Combining  digital  and 
physical  worlds  has  proved 
difficult  in  the  past.  Perhaps 
the  most  prominent  example 
has  been  the  numerous  at- 
tempts to  operate  in-store, 
CD-burning  digital  kiosks, 
which  haven't  gained  signif- 
icant traction. 

But  finding  a  more  effec- 


tive way  to  sell  bundled  pack- 
ages of  physical  and  digital 
products  is  critical  at  a  time 
when  brick-and-mortar  sales 
channels  are  drying  up.  In- 
dependent record  stores  con- 
tinue to  shut  down,  while 
big-box  retailers  are  devoting 
shrinking  amounts  of  floor 
space  to  music. 

Music  sales  at  nontradi- 
tional  brick  and-mortar  stores 
are  weak,  too.  Through  Oct. 
16,  year-to-date  unit  sales  at 
nontraditional  retail  outlets 
like  Starbucks,  Hot  Topic  and 
Toys  'R'  Us  fell  4%  from  the 
same  period  last  year,  despite 
a  3%  increase  among  all  re- 
tail categories,  according  to 
Nielsen  SoundScan.  Loudbytes 
has  the  potential  to  get  music 
to  a  "retailer  that  would  love  to 
sell  music  but  is  never  going  to 
sell  a  CD."  Lozano  says. 

The  pitch  to  retailers  is 
compelling  because  the  sys- 
tem puts  little  pressure  on 
them.  Because  Loudbytes  can 
connect  to  the  point-of-sale 
system,  the  retailer  doesn't 
have  to  pay  the  cost  of  car- 
rying music  inventory.  In- 
stead, the  retailer  pays  Loud- 
bytes after  the  digital-physical 
bundle  is  sold. 

Retail  Pro's  Bishop  thinks 
Loudbytes  is  unlike  anything 
on  the  market  and  'is  right  up 
the  alley  of  80%  of  our  cus- 
tomer base."  •  •- 

Bi^xjord^i  inauffmd  FutureSound 
conferencewiUbehddNov.  t7-18at 
Term  in  San  Francisco.  For  more 
ir^rmation  and  to  register,  go  to 
juturesoundconfirtncr.com. 

t^,_  For  24/7  digital  news 
JH2  sf^d  analysts,  see 

binboard.blc/dlglul. 
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BITS  AND  BRIEFS 


HOW  TABLET, 
SMARTPHONE 
OWNERS  USE 
DEVICES  WHILE 
WATCHING  TV 
About  40%  of  U.S.  tablet 
computer  and  smartphone 
owners  use  their  devices 
every  day  while  watching 
TV,  according  to  a  recent 
survey  by  Nielsen.  Checking 
email  was  the  most  common 
task  that  survey  respondents 
performed  on  their  devices 
while  watching  TV,  followed 
by  performing  unrelated 
Web  searches,  visibng  a  so- 
cial network  site,  checking 
sports  scores,  searching  for 
details  related  to  a  TV  show 
and  looking  up  information 
or  deals  related  to  something 
seen  in  a  commercial. 

MIDEMLABTAKING 
APPLICATIONS 
The  deadline  for  appl»cations 
for  MIDEM's  annual  MIdem- 
Lab  competition  Is  Nov.  4. 
Balderton  Capital,  French 
consulting  firm  Bluenove 
and  Music  Ally  will  select  the 
30  finalists  who  will  compete 
in  MidemLab  2012  Micro- 


RINGTONES 


soft's  BizSp»ark  program  will 
provide  coaching  sessions 
for  the  finalists.  MidemLab 
recognizes  the  startup  com- 
panies and  app  developers 
that  have  created  the  most 
innovative  digital  solutions 
for  the  music  Industry.  In 
2012,  MidemLab  will  be  open 
for  the  first  time  to  startups 
and  developers  that  devise 
non-music-related  products 
or  services  that  can  help  the 
music  business  reach  and 
monetize  audiences. 

ATOM  FACTORY, 
GETTY  IN 

DISTRIBUTION  PACT 
Atom  Factory  Music  Licens- 
ing, which  was  co-founded 
by  Lady  Gaga  manager  Troy 
Carter,  has  signed  its  first 
commercial  licensing  distri- 
bution pact  with  Getty  Im- 
ages Music.  Under  the  agree- 
ment, Getty  Images  wilt 
serve  as  the  commercial  li- 
censing distribution  platform 
for  works  included  in  AFML's 
library.  Getty  customers  will 
have  access  to  precteared 
AFML  tracks  of  hip-hop,  pop 
and  viK>rld  music. 
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Hn  the  Moog: 
THE  FLAMING  LIPS 


Asheville's 
Electronic  Heartbeat 

Moogfest  boasts  history  and  headliners  Flaming  Lips, 
Moby  and  Terry  Riley 


Some  might  consider  Ashevillc,  N,C..  an  unlikely 
place  to  stage  an  elect ronic-themed  niche  music 
festival.  They  would  be  wrong. 

The  second  Moogfest  in  set  to  take  place  in 
Asheville  Oct.  28-30,  tapping  into  a  burgeoning 
electronic/D)  music  scene.  The  cit>'  was  also  the 
home  of  the  late  Bob  Moog,  inventor  of  the 
iconic  Moog  synthesizer,  and  the  electronic  in- 
strument company  he  founded.  Moog  Music,  is 
headquartered  there. 

Moogfest  producer  Ashloy  Capps,  president 
of  AC  Entertainment  in  Knoxville,  Tenn..  pro- 
ducer of  the  Big  Ears  festival  in  that  city  and 
co-producer  (with  Supcrfly  Presents)  of  Bonna- 
roo  in  Manchester.  Tenn.,  has  been  producing 
concerts  in  Asheville  for  some  20  years.  He  says 
AC  is  always  looking  at  ideas  on  which  to  build 
special  events  and  festivals,  and  Moogfest  was 
rooted  in  several  elements. 

"First  of  all.  we  loved  Asheville."  Capps  says. 
"It  was  a  very  strong  music  mar- 
ket for  us,  and  people  there  are 
very  passionate  about  their  sup- 
port for  arts  and  culture  in  gen- 
eral, and  music  in  particular.  So  it 
was  a  natural  place  to  think  about 
developing  a  concept." 

Capps  became  aware  in  the 
'90s  that  Moog  called  Asheville 
home.  "Artists  wanted  to  meet 
him."  he  recalls.  "Through  that, 
I  met  him.  and  I  was  inspired  by  how  other 
artists  were  inspired  by  Bob  Moog's  creativity 
and  vision  as  a  person  as  well  as  a  musical  in- 
ventor. At  the  same  time,  I  learned  these  amaz- 
ing electronic  musical  instruments  were  still 
being  manufactured  in  Asheville.  These  things 
became  the  impetus  to  build  an  e%'ent  around 
Bob  Moog  and  his  personal  creative  visions." 

Capps  says  Moogfest  was  in  the  works,  at  least 
conceptually,  before  the  live  electronic  music 
scene  exploded.  "I  had  seen  the  contemporary 
eleclronica  thing  kind  of  ebb  and  flow,  but  the 
roots  of  doing  Moogfest  go  back  several  years  and 
really  predate  the  current  boom  in  electronica." 
he  says.  "You  could  kind  of  see  it  coming,  but 
I  would  be  lying  if  I  said  I  realized  it  was  going 
to  blow  up  to  the  extent  that  it  has  at  the  pres- 
ent time." 

The  lineup  for  Moogfest  2011  includes  the 
Flaming  Lips.  Moby,  Passion  Pit,  STS9,  Tan- 
gerine Dream,  TV  on  the  Radio.  Special 
Disco  Version  featuring  LCD  Soundsystem's 
James  Murphy  and  Pat  Mahoney.  Umphrey*s 
McGee,  Chromeo.  Suicide,  St.  Vincent  and 
Tore  Y  Mol.  Also  among  the  performers  is 


electronic  music  pioneer  Terry  Riley,  whose 
son.  performer/composer  Gyan  Riley,  will  join 
him  onstage. 

'This  is  very  much  a  curated  event,  and  it's 
absolutely  true  that  every  single  artist  that  plays 
was  selected  for  a  reason,"  Capps  says.  Asked  who 
the  curator  is.  Capps  says.  "That  would  be  me, 
with  a  lot  of  help.  Three  of  us  (at  AC]  are  very  ac- 
tively involved  in  the  bookirag  process,  which  also 
evolved  from  discussions  with  peofrfe  from  Moog 
Music,  the  Bob  Moog  Foundation  and  sometimes 
artists  came  to  us  asking  to  play  the  event.  It's 
very  much  a  collective  effort." 

Beyond  the  music.  Moogfest  includes  work- 
shops and  sessions  with  such  panelists  as  Moby, 
Dan  Deacon  and  Neon  Indian's  Alan  Pal- 
omo.  Capps  is  particularly  pleased  that  legend- 
ary producer/ musician  Brian  Eno's  new  EP, 
Panic  of  Looking,  due  Nov.  8.  will  be  released  early 
at  Harvest  Records  in  Asheville  during  Moog- 
fest weekend.  Eno  will  be  attend- 
ing the  festival  for  the  opening  of 
his  video  installation.  77  Million 
Paintings,  and  presenting  an  "il- 
lustrated talk"  on  Saturday  after- 
noon during  Moogfest. 

Several  shows  will  take  place  at 
AnimMoog  Playground,  a  space 
adjacent  to  the  Renaissance  Hotel 
downtown  and  named  for  Moog's 
new  iPad  app.  Most  of  the  venues 
are  indoor  rooms,  including  the  Asheville  Civic 
Center,  Thomas  Auditorium.  Diana  Wortham 
Theatre.  Asheville  Music  Hall  and  the  Orange 
Peel,  which  AC  books. 

"The  range  of  venues  enables  us  to  create  dif- 
ferent types  of  performance  experiences  appro- 
priate to  the  music  the  artis^t  makes."  Capps  says. 
"I  really  love  the  way  the  experience  changes  as 
you  go  from  venue  to  venue;  it's  one  of  the  things 
that  sets  the  festival  apart.  Everything's  within 
walking  distance,  which  is  very  important  to  us." 

Last  year's  total  attendance  was  about  24,000, 
and  Capps  expects  "a  few  more'  this  year.  Week- 
end passes  are  $184.50,  up  from  $149.50  lasl  year, 
with  individual  days  at  $75.  'Ticket  sales,  espe- 
cially weekend  passes,"  he  says,  'have  gone  way 
beyond  what  we  did  last  year.'  •  •• 

The  Billboard  Touring  Conference  af  Aiyords  will 
be  held  Nov.  9-10  at  the  Roosevelt  Hotel  in  New 
York.  For  more  information  and  to  register,  go  to 
bitlboardtouringconference.com. 

^or  24/7  louring  news  and  analysis, 
JMK  go  to  l>iiiboard.biz/touring. 
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'Happy'  Days 


Argentine  star  Ricardo  Montaner  is  enjoying  a  big  year 
witliout  the  benefit  of  a  label 


Earlier  this  month.  Ricardo 
Montaner.  the  veteran  Ar- 
gentine singer/songwriter 
with  boyish  good  looks  and 
a  powerful  voice,  performed 
an  impressive  series  of  four 
concerts  at  Buenos  Aires'  Rex 
Theater,  which  seats  3,000. 
But  it  was  just  the  encore  to 
a  string  of  performances  in 
the  city  earlier  in  the  year, 
when  Mon- 
taner played  12 
sellout  shows 
at  the  Luna 
Park  Amphi- 
theater, which 
seats  8.000. 

Indeed.  Mon- 
taner has  been 
touring  virtually 
nonstop  through 
Argentina  and  Latin  America 
since  early  2010.  playing  more 
than  120  shows — including 
a  massive  outdoor  concert  at 
Mar  del  Plata  for  250.000.  It  s 
estimated  that  he's  performed 
for  more  than  1  million  people 
in  the  past  18  months. 


The  twist.^  Montaner's  big 
numbers  come  while  he  is 
between  recording  contracts 
and  without  the  benefit  of 
major-label  promotion  or  a 
new  album  in  the  market. 

"Without  a  distributed 
album.  I've  had  one  of  the 
most  ambitious  tours  in  my 
entire  career."  Montaner  says 
by  phone  from  Buenos  Aires. 

"It's  a  tour  that 
hasn't  stopped 
in  almost  two 
years." 

Montaner 
and  his  manage- 
ment did  what 
an  increasing 
number  of  art- 
ists are  now  do- 
ing when  they 
found  themselves  in  flux:  as- 
sume the  marketing  and  pro- 
motional duties  typically  han- 
dled by  a  label. 

The  results  are  startling, 
even  with  Montaner's  status 
as  a  Latin  American  artist  and 
his  successful  touring  history. 


"We  did  all  the  marketing 
ourselves,"  says  manager 
Fernando  Castellar,  who 

has  offices  in  Miami  and  Ar- 
gentina but  works  with  local 
promoters  in  every  market. 
"And  when  you  have  that  di- 
rect connection  with  radio 
and  television — when  you 
can  negotiate  different  types 
of  promotions  and  really  dic- 
tate what  you  want  and  what 
you  need  and  engage  the  pro- 
grammers and  develop  those 
personal  relations — the  re- 
sults are  different." 

The  launch  for  Montaner's 
burst  of  dates  was  the  song 
"Soy  Feliz"  (I'm  Happy), 
which  Montaner  says  "be- 
came something  of  a  hymn." 
and  drove  sales  of  the  com- 
pilation album  of  the  same 
name — his  last  one  on  EMI. 
Released  throughout  South 
America,  it  ended  2010  as  Ar- 
gentina's seventh-top-selling 
album  of  the  year,  according 
to  the  country's  chamber  of 
record  producers  CAPIF. 


Instead  of  signing  with  a 
single  promoter  for  region- 
wide  touring.  Castellar  cre- 
ated alliances  with  local 
promoters  (in  Argentina  he 
works  with  RGB,  the  com- 
pany owned  by  promoter/TV 
executive  Gustavo  Yankelev- 
Ich),  which  allowed  better  cost 
control  and.  most  important, 
direct  oversight  of  the  shows. 

Then,  last  spring,  Montaner 
penned  and  recorded  a  new 
track,  "Yo  Creo"  (1  Believe), 
which  he  performed  on  "Gran 
Hermano."  the  South  Ameri- 
can version  of  "Big  Brother" 
that  airs  in  Argentina  and  its 
surrounding coimtries.  It's  im- 
pact was  such  that  the  governor 
of  Argentina  called  and  asked 


if  the  track  could  be  the  city's 

official  song. 

"That  song  took  off  so 
well,  even  without  a  label, 
that  it  stretched  out  a  tour 
that  was  already  over  a  year 
old,"  says  Montaner.  a  tireless 
worker  who  alternates  tour 
dates  with  his  current  gig  as 
judge  on  "Idol  Puerto  Rico," 
the  Puerto  Rican  version  of 
"American  Idol." 

Despite  the  success.  Mon- 
taner is  getting  ready  to  re- 
turn to  label  life.  "Yo  Creo," 
he  says,  will  be  included  on 
his  new  album,  to  be  released 
early  next  year  with  Sony.  •  •• 

m         For  24/7  Lattn  news 
BQ[  and  analysis,  see 
billboard.blz/tatln. 


Nickelodeon,  Televisa  Team  For  TWeens 

New  series  *MissXV*  seeks  to  replicate  success  of  'Quinceanera'  in  U.S.,  Latin  America 


Nickelodeon  Latin  Amer- 
ica and  Mexico's  Televisa 
network  are  partnering  to 
launch  a  new  youth-  and 
music-Inspired  telenovela, 
•■MissXV,"  hoping  to  lure  the 
highly  sought  Latin  tween 
demographic. 

The  series  Is  based  on 
the  popular  1987  Mexican 
soap  "Quinceanera."  which 
starred  Mexican  actresses 


ThaKa  and  Adela  Noriega  In 
a  coming-of-age  story  about 
two  best  friends. 

Updated  for  the  Nickel- 
odeon set,  the  Televisa  soap 
premieres  in  late  March.  The 
executive  producer  is  Pedro 
Damian,  who  also  worked  on 
the  hugely  successful  teen 
soap  "Rebelde."  That  show, 
filmed  between  2004  and 
2006,  ran  for  three  seasons 


on  Televisa  and  made  its 
teen  actor/singers  house- 
hold names  as  they  acted  and 
performed  in  a  real-life  band 
called  RBD.  (The  groi^^'s  name 
is  t>ased  on  the  TV  show.) 

Executives  of  "MissXV" 
say  that  the  show  will  in- 
clude musical  elements,  but 
unlike  "Rebelde,"  will  gener- 
ally stay  away  from  featur- 
ing the  cast  as  a  group  on 
the  program.  But  the  actor/ 
singers  will  perform  as  the 
band  EME15,  and  will  record 
music  and  tour  during  the 
show's  hiatus. 

The  series  began  produc- 
tion in  mid-October  and  will 
continue  to  tape  for  about 
six  months,  aiming  for  120 
one-hour  episodes,  accord- 
ing to  Damian. 

"We  have  the  commitment 
to  do  a  second  season  for  80 
episodes,  but  my  hope  is  that 
we  can  do  more,' '  Damian  says. 

Juan  "JC"  Acosta,  senior 
VP/CFO  and  executive  in 
charge  of  production  for  par- 
ent company  MTV  Networks 
Latin  America,  Canada  and 


U.S.  Hispanic,  says  the  show 
is  based  on  the  theme  of  a 
quinceanera.  or  sweet  16 
party,  which  in  Mexico  and 
other  Latin  American  coun- 
tries is  celebrated  at  15,  as  re- 
flected in  the  show's  title. 

The  original  1987  soap 
had  traditional  melodra- 
matic storylines,  but  Da- 
mian says  "MissXV"  is  more 
in  tine  with  a  comedic  show 
like  Nickelodeon's  "iCarly." 
He  hopes  the  telenovela  will 
appeal  to  tweens,  teens  and 
their  parents  in  the  same 
way  that  the  U.S. -based 
Nickelodeon  shows  fre- 
quently transcend  the  tar- 
geted tween  market. 

Nickelodeon's  Latin 
American  division  is  no 
stranger  to  the  youthful  tele- 
novela franchise,  its  shows 
include  "Isa  TKM"  (2009), 
produced  in  Colombia  with 
SPTI;  "Suefia  Conmlgo" 
(2010),  produced  in  Argen- 
tina with  Televisa  and  Illu- 


sion studios;  and  "Grachi" 
(2011),  produced  in  Miami  by 
Nickelodeon  Latin  America. 

Acosta  says  that  "MissXV" 
will  be  promoted  through 
digital  marketing,  music  vid- 
eos, CDs  and  live  tours.  The 
show  will  debut  on  Nickel- 
odeon in  Mexico,  and  then  air 
one  month  later  on  Televisa. 
Because  of  Televisa's  relation- 
ship  with  Unlvision,  Acosta 
believes  the  U.S.  Spanish- 
language  broadcaster  will 
explore  options  to  air  the  pro- 
gram.  Dubbed  versions  will 
also  air  in  Brazil,  he  says. 

Nickelodeon  is  carried 
in  23  Latin  American  coun- 
tries, with  22  million  cable 
households  In  the  tween/ 
teen  demographic,  which  has 
an  influential  "buying  power 
and  access  to  media,"  Acosta 
says.  "It's  important  for  us  to 
show  a  youthful  p<»nt  of  view 
living  in  an  adult  world  with 
compelling  story  lines." 

—Justino  Aguila 


EN  ESPANOL:  All  the  great  Latin  music  coverage 
you've  come  to  expect  from  Billboafd— in  Spanish. 
Go  to  bllltKiBrdvnsipanol.com. 


EN 

BRIEVE 

TV  NETWORKS  PICK 
UP  ANTHONY/LOPEZ 
SHOW'Q'VIVA!' 
Producers  of  the  Marc  An- 
thony/Jennifer Lopez  pro- 
gram "Q'Viva!  The  Chosen" 
have  partnered  with  several 
networks  including  U.S.-based 
Univision,  Mexico's  Televisa 
and  Colombia's  Caracol  TV  to 
air  the  show  when  it  debuts  in 
2012.  American  Airlines  and 
BlackBerry  will  be  the  exclu- 
sive sponsors.  Anthony  calls 
the  show  a  "docu-journey," 
g  i vi  ng  u  nd  iscovered  acts  from 
21  Latin  American  countries 
the  chance  to  perform  on  TV 
for  a  global  audience.  Chore- 
ographer Jaime  King  will  join 
Anthony  and  Lopez  during 
theirtravels.  Executives  for  the 
program,  produced  by  "Amer- 
ican Idol"  creator  Simon  Fuller, 
expect  to  announce  more  net- 
work deals  soon. 

SIRIUSXM  LAUNCHES 
LATIN  CHANNELS 

SiriusXM  Is  Introducing  a  new 
suite  of  commercial -free  La- 
tino channels  featuring  music, 
sports,  news,  talk  and  enter- 
tainment. The  move  is  part  of  a 
technology  upgrade,  SiriusXM 
2.0,  boasting  enhanced  hard- 
ware, software,  audio  and  data 
services  and  increased  band- 
wlth.  The  channels  include 
Caliente,  Viva  and  La  Mezcia 
and  feature  Latin  music  stars 
as  well  as  artists  like  Katy  Perry, 
Lady  Gaga  and  Britney  Spears 
who  are  popular  among  Span- 
ish-language audiences.  Tele- 
mundo  talk  show  host  Cristina 
Saralegui  will  also  have  her  own 
lifestyle  program. 

XIMENA  SARINANA 
TO  TOUR  U.S. 
Warner  Bros,  artist  Ximena 
SariAana,  whose  self-titled 
release  in  July  was  her  first 
English-language  album,  is 
headlining  a  25-city  U.S.  tour. 
It  begins  Nov.  4  in  Portland, 
Ore.,  and  ends  Dec.  22  in  Chi- 
cago. Other  stops  Include  Se- 
attle, Boston  and  New  York. 
The  Mexican  bilingual  pop 
singer/songwriter  released 
her  first  album.  Mediocre,  in 
2008,  and  toured  Europe  in 
September  opening  for  Sla 
and  Oh  Land.  GraffitiS  will  join 
Sari^ana  on  the  first  teg  of  her 
tour,  with  Avalanche  City  per- 
forming on  later  dates. 

—Justino  Aguila 
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myman  greenspan  fineman 
fox  rosenberg  &  light,  lip 

1            COUNSELORS  AT  LAW 

! 

PUSH,  AND  ALBUM  CUES  IS  LlK^  in 

BY  KERRI  MASON  ^ 


fl  ustin  Biebcr  wants  to  talk  candy.  '  y.^u,  football  sta- 

m  right  now  and  rm  tearing  through  .t  ^.>,„  i„  ^o  short  yea,?  wCTt  from 

busker  inhis  native  Stratford.  Onuno,  toon. oHhc  op ^pam^ 

r:;^:::;;::^^^— rrton.,.s^nkindorpo.cu,,ur^^ 

Never.-  which  is  the  highest-gmssing  concert  film  m  U.S.  history 


omceMoiolns^^dplaceisMid.^ 

With  an  army  of  selfproda.med  B<-'"^^-  become  one  of  the  most  powerfu 

his  every  tweet  and  shaggy  ha.r '^^^'l^'  .^m^  by  means  of  Instagram-and 
guys  ,n  show  business.  He  posts  a  P-'"-  ""^^^^^^^^^^^^^  „„„J.e,  He  makes  an  appearance 
nearly  crashes  the  service  by  rackmg  up  50  „uses  a  flash  mob 

a,  New  York's  Macy's  Herald  ^^^^^  ^ ^,„t^:;,:'^el  mo^^  than  S3  million  in  sales  at 

'tr";:^-P— .andheg.^;w.^^ 

gra^redhUfans'levelofaccessthatalotofmustctansiustdont.     •  ■ 

NOVEMBER  5, 2011    I   www.b«lbo.rtAlz    I  « 


Bieber  and  h«  team  now  aim  to  channel  that  tra.t  and  influ- 
once.  wh,le  sett.ng  up  ,he  young  s.ar  for  a  career  ,ha.  will 

^^^^^  -^-o- 

and"^"^  '"^^^^"-'holiday  album 

and  fifth  release,  drops  Nov.  Bu,  ifs  no,  justa  convenL.ift 
opnon  for  h,s  devoted  legion,  or  a  fulfillment  of  Tina  Fey  pn,ph 

h.s  June  2010  Saturday  Nigh,  Live"  appearance):  Ifs  his  most 

ge«  ph,lanthn>p,c  campaigns  ever  mounted  by  a  pop  music  star 

Announced  Oct.  27  in  a  YouTube  video  message  to  hiXs" 
H.  verston  of  a  press  conference."  Universal  VP  of  marketing 

a^«dGran,says-*eBelieveCharityDriveenlis.sBiebersfai,h 
WtohelpratsemdhonsforacoUection  of  philanthropic  orgal. 
^t.ons-l,keC,tyof  Hopeand  the  Boys  &  Girls  Club-bTthe 

hor  Bieber,  the  effort  is  personal. 
ChrlrTT'^'-r*"''  "P      ''^""8  ^  lot.  especially  around 
so  one  of  the  char.fes  were  helping  out  is  the  food  bank  in  my 
own.  1  want  every  one  of  my  fans  to  fc.1  like  theyte  herptag  ou 

that,  fe,  s  «>me.hmg  positive  1  can  do  with  what  Gods  given  me  ■■ 

the  Mv  Wo tr''  "f^^-"  ™  '"^  ™Tf  of 

IheMyWorldtourtoPencilsofPromise  aNewYmVh,  ,A 

P^ofitthat  builds  schools-ndevelopinrrnl^J^^i^^tZ 
fragrance  ,s  manufactu,«i  and  distributed  by  Give  Back  b"^' 

:™urr""^--'°P-^''~f-HeMakt 
-Justin  and  his  team  are  always  looking  for  ways  to  give  back  " 

The  drive  will  rely  primarily  on  direct  donations  (fans  wtll  be 
able  to  go  ,0  a  mtcrosite  and  select  a  charity  of  choic  )  as  Z  ^ 
brand  partner  fund  matching  and  donations,  partne  01^^!" 
and  promotions,  a  Believe  charity  merchandis'  line  nd  a  To, 
Hon  of  the  revenue  from  Mistletoe.  ^ 


^nd„  ,hr  MUlUtor  wasn't  always  meant  to  be  a 
full  album. 

-lustin  jus,  wanted  to  do  a  single  Christmas 
song.  Then  it  became  an  EP.  because  vw,  thought 
P„"  ,  """^  manager/ 

studio,  and  It  started  getting  really  good  " 
TTie  album  is  now  r  1  cuts  deop.  There  are  five  standards  and 

M.S  iu»e   ,  s  Chrmmas.  shawty.  but  I  only  have  eyes  for  you 

Vtt  N-'-n^oundL"^:: 

1  hat  perspective  has  won  Bieber  his  adolescent  fans  ,b„ 
apparently  adore  a  hand-holding  kind  of  in  Zee  ^h 
ever-so-s  ight  hint  of  eventual  experience.  But  the  sedunto 
■nore  upfront  on  this  album,  because  well 

■Vocally,  his  balls  have  dropped."  Braun  says. 

Lsland  Def  Jam  Musk  Group  (IDJMG)  president/COO  Stew  Bar- 
tels  puts  It  mote  gently.  "The  album  really  show,  his  gro^  ^a 
young  i,,an.and  his  ™ice  has  jus.bk>ssomi,-he  says.  "ft^plL 
anH>.urpnscn.ny people.  ,tsnotyour,ypic.lhdid  ;lu'^^ 
There  is  indeed  a  warmer,  deeper  quality  to  Bieber's  vcice  L 

^l,neshke-,tsortoffeelslikei,sValentines--^„aZ-m 
called  Chnstmas  Eve."  which  is  co-written  by  Chris  Brown-a 
more  mature  resonance.  Album  opener  "Only^Thi  g^Zce 
for  Christmas-  goes  down  as  smooth  as  eggnog  (sans  rum)  A 

Lhrishnas  Song  (Chestnuts  Roasting  on  an  Open  Firel"  finds 
them  both  wielding  vocal  runs  and  falsetto  leaps  ve^^i^^^ 
home  with  the  pomp  and  performance  of  yuletideR&B 

There  was- one  case  in  which  a  bass-ier  Bieber  wasn't  a  bonus- 
his  du«  with  Mariah  Carey  on  her  own  smash  "AH  1  Wamfor 

^rrrof;r"'?'^'^"^''«'=ft-'-"4r;a^ 

■That  wa.s,he  hardest  song  todo.-Braun  says.  "Aycar  ago  that 


His  worici:  JUSTIN 
BIEBER  with  manager  i 
SCOOTER  BRAUN.  vocal, 
coacli  JAN  SMITH  and 
USHER  RAYMOND  (from-' 
loft)  backstage  at  the 
2011  Georgia  Music  Hall  , 
of  Fame  Awards  on  Sept  j 
i/in  Atlanta,  Smith  was  i 
inducted  into  the  hall  4 
while  Bieber  received  m 
the  Horizon  Award:  insetr^ 
SELENA  GOMEZ  and 
Bieber  attend  the  Teen 
Choice  Awards  on  Aug  7 
JaJiniversal  City.  Calif 


1!^ 


M  111  M  Under  the  MisUetae 
lallf  l  RBMG  Music  Group/Island  Def  Jam 
Music  Group 

woKj,imiiii:iii  1 1  No^, 

Al.».MPR„,a„-,.;„s.ChrhHicks,Thaddis~Kuk"Harrell 
MAN.MiE.MIA  I  Scott -  Scooter- Braun 
at  SB  Projects 

»K  U  V  Glv«  Back  Brands  (Someday  fragrance).  ,-800 
Rowers.  Proactiv.  Just  Beats  (Beats  by  Ore) 

'L''',  "  " '■ho  Tonight  Show  With  Jay  Leno" 

(Oct.  3,).  "The  Ellen  DeGeneres  Show  - (Nov  ])  -Chel- 
sea utely-  (Nov. ,),  -Dancing  With  the  Stars"  (Nov  ,) 
Toda,^(^    ,,^,„,3,.^^^^.^,.^^^^^  .^^ 

Mus^Awards<Nov.20). -Christmas  in  Rockefellercen- 
ter  (Nov.  30).  "Dick  Clark  s  PrimeKme  New  Year-s  Rockln' 
Eve  With  Ryan  Seacresf  (Dec.  31) 

"  I  ■     M^'l<  Cheatham  and  David  Zedeck  (touring) 
Nick  Styne  (hlm/TV)  and  Mariene  Tsuchli 
(international  touring)  at  Creative  Artists  Agency 
I  " :  ^  i  I  Aaron  Rosenberg  at  Myman 
Greenspan  Fineman  Fox  Rosenberg  &  Light 
"I  i  1^1 1 1  -  JuslinBieberMusic.com. 

Facebook.com/justinbtetier 
PI  IW.lMir,,   Universal  Publishing 
KTll.K  1 1  *  Melissa  Victor  and  Laura  Swanson 
at  Island  Def  Jam  Music  Group 
T(M-:i-;i  ,',  ajuslinbieber 


I  Scented  a 
Bieber  alt 
launch  of  his 
fragrance,  Some, 
at  New  York's  Mac 
Herald  Square -n 
June  23. 
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would  have  been  no  problem  - 

we'iu  dl:"  ■  B""<ied  i,  ou.  and 

try"l!^rd'™rL?'""r«"''''*^'^"''''''^'^-™Pl"''-- 
try  bai  ad  Fa  La  La  with  Boyz  If  Men  sounds  even  b€„er  a  can 

and  neariy  keeping  a  Busta-like  pace  with  his  own  rap 

These  songs  show  he  really  can  do  anyihing  he  warns-  He's 

^how  The  snowy  video-culminating  in  a  rosy-chceked  Bieber 


pIant,ngoneonablush,ngbrune„e-dropped,hene«daya, 
Withrh  '  ^'"'"Itaneous  premier  on  MTV  and  Vevo 

Wi  hin  hours,  i,  was  the  No.  1  single  on  iTunes.  a  firs,  fo  a 

but^a'i'.T:nTb°u,  '^'"'•"'"^'^'^  ^-"■<'- 
■/-u:^::^s:::^3::::s^• 

Universal  also  nicked  the  switch  on  a  paid  online  media  cam 
paign.  including  display  ads  on  sites  like  Zo.  YoutX^Z' 
fared  plus  targeted  Facebook  ads  and  paid  .search  ' 

Wo  always  put  together  campaigns  for  single  launches  but 

there,  but  also  spread  wider  to  lifestyle  sites." 


I 

I 


"(3lt's  a  hiUtxtnt  bag  attir  age  naixx^      0  a  strange 
ttme  faifBn  tl|e  biggest  artists  in  tlfe  £ti0rlh  aren't 
e&en  gning  piatinnm/' 


SCOOTER  BRAUN,  MANAGER 


To  add  even  more  heft  to  the  social  push,  the  label  is  also  de- 
veloping an  Under  the  Misdetce  Facebook  ;ipplication.  Launched 
Oct.  26.  iIr-  app  invites  Beliebers  to  upload  a  side  profile  photo 
ul  themselves.  Hps  puckered.  It  will  then  generate  an 
image  of  them  kissing  their  dream  Christmas 
date — where  else? — under  the  mistletoe.  The 
app  encourages  girls  to  make  the  image  their 
main  profile  pic  on  Facebook  and/or  Twit- 
ter and  to  share  the  experience  with  their 
friends.  "Itaddsawholeotherviralelement 
to  the  campaign,"  Grant  says. 

On  Oct.  21,  Universal  launched  "12 
Days  of  Bieber,"  a  countdown  to  release 
dale  meant  to  'really  mobilize  the  fan  base 
and  put  them  into  a  frenzy  of  anticipation," 
Grant  says.  Each  day.  Bieber  will  post  a  piece  of 
content  for  his  more  than  36  million  Facebook  fans 
and  13  million  Twitter  followers — like  the  cover  of  next  single 
"The  Clirisliiuis  Song."  or  a  video  greeting  from  he  and  Carey. 

The  Mhtlftof  campaign  then  ramps  up  for  the  holidays. 
Throughout  November  and  December,  there  are  major  retail, 
film  and  media  partnerships  in  place. 

Macy  s  will  attempt  to  get  even  more  traction  out  of  Bieber's 
Someday  fragrance,  which  launched  at  ihe  800-localion  depart- 
ment store  chain  in  June.  Macy's  shoppers  will  be  able  to  pur- 
chase an  exclusive  bundle  containing  Someday  and  a  limited 
edition  of  Under  the  Mistletoe,  marking  one  of  the  few  times  the 
retailer  has  sold  music.  They'll  also  be  able  to  download  a  free 
bonus  sons',  3"  acoustic  version  of  album  track  "All  1  Want  Is 
You,"  Macy  s  will  donate  $2  to  the  Make-a-Wish  Foundation  for 
every  unit  sold,  contributing  to  the  Believe  Charity  Drive  goal. 

An  ■Aniinagit;-  version  of  Bieber  will  make  an  appearance 
in  "Santa  Glaus  Is  Coming  to  Town."  the  classic  TV  special  that 
airs  each  year  on  ABC.  A  fully  animated,  stop-motion  video  will 
show  a  doll-like  Bieber — designed  to  match  the  beloved  charac- 
ters f  roT7i  the  cartoon — performing  his  Mistletoe  version  of  the 
title  song.  It  will  be  featured  on  the  early  December  broadcast, 
and  serve  as  a  value-add  for  the  Sony/Classic  Media  DVD  release. 
(Consumers  can  download  it  after  purchase.) 

"Vm  excited  for  that,"  Bieber  says.  "Growing  up  and  seeing 
[that  special]  every  year,  it's  really  fimny  that  they're  actually  mak- 
ing one  of  me." 

A  live-action  video  for  "Santa  Glaus  Is  Coming  to  Town"  will 
also  make  il  into  movie  theaters  for  the  high-lrafTic  Thanks- 
giving weekend,  through  a  partnership  with  the  Sony  Pictures 
release  "Arthur  Christmas" — an  animated  3-D  jaunt  through 
Santa's  high-tech  workshop,  meant  for  preteens.  The  video  will 
screen  before  the  film  in  3.000-plus  theaters  on  opening  weekend, 
starting  Nov.  23.  "It's  an  opportunity  to  reach  the  younger  end 
of  lustin's  demo,"  Grant  says.  Bieber's  version  of  "Santa  Claus" 
will  also  back  trailers  for  the  film. 

To  close  thf  year  in  grand  fashion.  Bieber  will  join  Lady  Gaga 
on  "Dick  Clark's  Primetime  New  Year's  Rockin'  Eve  With  Ryan 
Seacresf  broadcast.  But  Braun  isn't  sure  exactly  what  he'll  per- 
form. "Christmas  will  be  over,  and  we're  working  a  Christmas 
album."  he  says.  "But  we  "re  going  back  into  the  studio  to  record 
[more  of  his  next  album].  We'll  figure  it  out." 

The  top-selling  holiday  albums,  according  to  Nielsen  Sound- 
Scan,  belong  to  Kenny  G  {Miracles — The  Hdiday  Album.  7.2  mil- 
lion sold).  |osh  Groban  {Noel.  5.3  million)  and  Celine  Dion  {These 
Are  Special  Times.  5.2  million) — artists  with  their  main  footholds 
in  older  demographics.  But  that  doesn't  phase  Team  Bieber.  "In 
the  beginning  there  was  discovery  by  very  young  fans,  but  over 
the  course  of  the  past  few  years  his  listeners  and  purchasers  have 
evolved  older,"  IDJMG's  Bartels  says.  "Naturally  his  core  fans 


wilt  check  the  project  out,  but  it's  a  great  holiday  gift  that  many 
will  pick  up  regardless  of  age."  (See  Over  the  Counter,  page  45.) 

"I  hope  it's  a  platinum  record,  and  I  feel  it  will  be."  Braun 
says.  "It's  a  different  day  and  age  now.  It's  a  really  strange  time 
when  the  biggest  artists  in  the  world  aren't  even  going  platinum." 

Beyond  the  immediate  sales  effect  of  Mistletoe.  Braun  sees  it 
as  a  sleppingstone  toward  a  larger  destiny  for  Bieber. 

"All  the  hype  and  the  kids  running  down  the  street  scream- 
ing, you  lose  the  chance  to  say  that  this  started  because  of  the 
music.  This  album  lets  the  music  speak  for  itself,'  he  says.  "I 
don't  want  to  draw  comparisons,  but  there  was  a  band  during 
the  British  Invasion  that  had  girls  screaming  at  them.  I  think 
you  know  who  I'm  talking  about." 

Whether  the  Biebs  has  a  "White  Album"  in  him  or  not  remains 
to  be  seen.  But  the  goal  of  longevity  guides  his  team's  decision- 
making: It  informed  the  creation  of  the  "Never  Say  Never"  movie, 
which  presented  him  as  a  young  musical  prodigy  rather  than  a 
passing  fad.  It  put  him  on  the  cover  of  highly  regarded  cultural 
barometers  like  Vanity  Fair.  Mistletoe  is  a  similar  step  in  that 


older,  more  credible,  broader-appeal  direction. 

'There  is  no  doubt  that  Justin  has  defined  the  voice  of  a  gen- 
eration, and  most  certainly,  many  generations  to  come,"  says 
Barry  Weiss,  chairman/CEO  of  Universal  Republic  and  Island 
Def  {am  Motown.  "I  le  has  the  charisma,  the  natural  talent  and 
the  drive  and  determination  to  last  a  lifetime." 

While  his  schedule  is  jam-packed  with  promotion  through- 
out the  holiday  season.  Bieber,  for  his  part,  is  focusing  on  the 
important  stuff.  'My  favorite  gift  I  ever  got  was  my  first  bike, 
which  was  a  red  bike,'  he  says.  "It  was  right  after  I  learned  how 
to  ride  a  two-wheeler." 

And  despite  what  "Mistletoe"  says  about  forgoing  the  folks  for 
a  new  love — Bieber  will  actually  be  home  for  Christmas. 

"I'll  be  with  my  family,"  he  says.  "I  make  sure  1  take  time  off 
to  be  with  them  around  Christmastime.' 

Spoken  like  a  true  career  artist.  •  • 

Keni  Mason  (@hotwaterinc}  is  a  New  York-based  freelance  writer. 
For  more  on  Bieber.  go  to  Billboard.com  and  BUlboard.biz. 


NEW  CHRISTMAS  TITLES  BY  JUSTIN  BIEBER, 
MICHAEL  BUBLE  AND  THE  CAST  OF  "GLEE" 
COULD  LIFT  YEAR-END  SPIRITS 


hristmas  music  recorded 
I    by  established  mainstream 
m    I        artists  always  translates 

^  into  fouTKl  money. 
^^^^^  If  you  don't  believe 
that,  just  ask  Justin  Bieber  and  Mlcliael 
Buble,  whose  holiday-themed  albums 
are  expected  to  be  two  of  the  biggest 
releases  of  the  holiday  shopping  season, 
if  planned  shipments  are  any  indications. 

Industry  sources  say  both  albums  have 
shipped  1  mrllkxi  units  to  retail.  The  Bieber 
album,  Under  the  Mistietoe. 
streets  h4ov.  1 ,  and  conges  in  two 
versions:  a  deluxe  edrtksn  that 
shipped  600.000  units  and  a 
standard  version  that  shipped 
400,000.  Bubl^'s  Christmas  hit 
stores  Oct.  24. 

"Everyone  is  hoping  Bubl6 
will  do  what  Josh  Groban  did  a 
few  years  ago . . .  v4iile  Bieber 
should  do  great  as  well. "  Trans 
World  Entertainment  buyer 
Mark  Hudson  says. 

Groban's  Noel  album,  re- 
leased in  October  2007,  sold 
3.7  million  units  that  year  and 
was  2007's  top-selling  album 
in  the  United  States.  It  has 
since  gone  on  to  sell  nearly 
5.3  million  units,  according  to 


Nielsen  SoundScan. 

Unlike  other  releases  by  superstar 
artists,  a  Christmas  album's  debut  week 
usually  isn't  its  strongest  sales  week. 
Rather,  its  sales  escalate  as  the  calendar 
gets  closer  to  Dec.  25.  As  a  result.  Indus- 
try sources  project  Buble's  Christmas  to 
generate  relatively  modest  first-week 
sales  of  85,000  units,  while  teen  phe- 
nom  Bieber's  holiday  album  is  expected 
to  sell  225,000  in  its  debut  week. 

The  category  is  a  reliable  year-end 
seller,  with  a  handful  of  re- 
leases retaining  a  particularly 
timeless  appeal,  such  as  Vince 
Guaraldi  Trio's  1965  classic  A 
Charlie  Brown  Christmas  and 
Bing  Crosby's  White  Christ- 
mas. During  the  SoundScan 
era.  Kenny  G's  1994  album 
Mirades:  The  Hoiiday  A/bum  is 
the  top-se4lir>g  holtday-themed 
title  vtrith  U.S.  sales  of  7^  miHion 
units;  followed  by  Celine  Dion's 
1998 album  77>ese  Are  Special 
Times,  with  sales  of  6.2  mil- 
lion units;  Grot>an's  Noef;  and 
Mariah  Carey's  1994  album 
Me^ryOirisfrTias  with  5.1  million 
units,  according  to  SoundScan. 

Also  expected  to  gener- 
ate strong  sales  this  year  is 


G/ee  The  Music:  The  Christmas  Altaim 
Volume  2,  despite  the  Fox  TV  show's 
recent  ratings  decline.  The  first  "Glee" 
Christmas  album,  which  arrived  in  No- 
vember 2010,  sold  916.000  units  last 
year  and  has  sold  931 ,0O0  total,  accord- 
ing to  SoundScan.  Industry  sources  say  it 
has  shipped 400,000  units  in  the  United 
States.  Meanwhile,  other  new  holiday  al- 
bums like  She  &  Him's-4  Very  She  &  Him 
Chrisbrtas,  Seasons  Greetirigs:  A  Jersey 
Boys  Chris^nas,  Carole  King's/^  Holiday 
Carole  and  Chicago's  XXXIII-O  Christnyas 
Three,  have  a  chance  to  be  sleeper  hits. 

And  let's  not  forget  the  Mannheim 
Steamroller  and  Trans-Siberian  Orches- 
tra holiday  franchises.  Trans-Siberian 
Orchestra,  whose  Christmas  albums 
have  sold  a  collecttve  7.2  million  units,  is 
on  tour  for  the  holiday  selling  season,  al- 
though it  isn't  supporting  a  new  release. 
Mannheim  Steamroller  released  Christ- 
mas Symphony  on  Oct.  11.  but  the  holiday 
ensemble  founded  and  led  t)y  Chip  Davis 
has  been  showing  signs  of  slowing  sales. 
Its  previous  two  Christmas-themed  re- 
leases have  sold  a  combined  181,000 
units,  and  its  last  mlllkxi-sell>r>g  Christmas 
album  canw  out  in  2004.  Still,  the  entire 
Mannheim  Steamroller  Christmas  cata- 
log soM 849,000  units  in  2010,  according 
to  SoundScan.  —Ed  Christman 
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"Pay  attention 
to  the  songs": 
PAUL  SIMON 


AT  /O,  IGULAR  PAUL  SIMON  ON  SONGIITING,  ANO  W  Mi  OF  POP  MUI 


HyPHIKUUO 


Songwriter  is  the  title  of  Paul  Si- 
mon's first  compilation  released 
by  Sony  Music.  It's  a  title  he  takes 
seriously,  the  job  description  he 
holds  closest  to  his  heart,  and  an 
area  in  contemporary  pop  music 
thathefinds  has  become  emotion- 
ally vacant. 
Simon's  April  release.  So  Beau- 
tifulorSo  WHal.his  first  projectsincejoiningCon- 
cord  Music  Group,  was  a  heahhy  reminder  that 
Simon  continues  to  be  oneof  popmusic's  greatest 
songwriters,  a  title  he's  laid  claim  to  for  45  years. 
"The  Sound  of  Silence,"  "Bridge  Over  Troubled 
Water."  "Graceland."  "The  Obvious  Child"  and 
the  new 'Rewrite" — allfeaturedon  Songwriter — 
are  highlights  of  a  canon  that  seems  to  ne\'er  peak 
in  quality,  a  collection  of  personal  yet  universal 
songs  that  touch  on  a  multitude  of  musical  styles 
far  beyond  the  original  folk  ofhis  beginnings. 

in  lieu  ofhis  mammoth  success  as  a  record- 
ing artist,  it's  easy  to  overlook  the  fact  that  Simon 
spent  years honinghis  craft  asa  songwriter  prior 
to  Simon  &  Garfunkel's  1%5  breakout  hit,  "The 
Sound  of  Silence."  He  wrote  and  recorded  in  a 
variety  of  settings  with  Carole  King  and  others, 
working  as  a  song-plu^'r  for  music  publisher 
E.B.  Marks  and  scoring  a  pop  hit  as  co-author  of 
"  Red  Rubber  Ball"  by  the  Cyrcle. 

"  I  really  see  myself  as  a  songwriter."  Simon  says 
as  he  gears  up  for  second  round  of  U.  S.  touring 
behind  So  Beautiful  or  So  What.  "Next  is  a  record 
maker  and  third  is  as  a  performer,  (like  all  the  as- 
pects of  my  career,  but  as  a  songwriter — that's  my 
first  love.  By  calling  the  album  Songwriter  it  says. 
'Pay  attention  to  the  son^.' . . .  There  are  probably 
five  or  maybe  10  songs  I  've  written  that  I  have  al- 
ways thought  were  good  songs.  Maybe  not  hits  or 
particularly  well-known,  but  examples  of  my  writ- 
ing that  have  traveled  well  over  the  decades." 

He  runs  down  the  list:  "Peace  Like  a  River." 
from  his  1972  debut  solo  album;  "The  Late  Great 
lohnny  Ace."  which  he  wrote  after  the  murder  of 
John  Lennon;  "Rene and  Georgette  Magritte  with 
the  Dog  After  the  War."  from  1983's  Hearts  and 


Bones  {"It  was  a  surrealistic  song  about  a  surre- 
alistic painter,"  Simon  says);  "Darling  Lorraine," 
from  2000's  You're  the  One.  which  "is  one  of  the 
best  songs  I  ever  wrote,  but  it's  seven  minutes 
long  so  it  never  got  plaj-ed  on  the  radio";  and  "Ten- 
derness," which  gospel  group  the  Dixie  Hum- 
mingbirds recorded  with  himand  preferred  over 
theirothercolbboration,"  Loves  Me  Likea  Rock." 
"  I  thought  that  was  pretty  good  for  a  young  guy  to 
write."  he  says  of  the  recording  from  1973. 

While  Sony  Legacy  is  pushing  its  new  compi- 
lation— his  first  four  solo  albums  from  the  early 
to  mid-'70s  were  also  released  in  June — CorKord 
isenteringthesecondphaseofits  promotions  for 
the  album,  which  the  label  sees  as  having  a  life 
span  of  more  than  a  year,  possibly  two.  As  part  of 
its  December  pledge  drive,  PBS  will  air  a  video  of 
Simon's  juneconcert  at  New  York's  Webster  Hall 
that'll  be  available  on  DVD.  Simon,  who'll  only 
swapoutthreesongs  from  the  April  setlist.isona 
U .  S .  tour  that  wraps  Dec.  6 ,  and  he's  already  plan- 
ninga  trek  for  next  year. 

"We're  in  the  very  early  stages  of  creating  a 
Graceiand  reunion  for  the  second  quarter  of  next 
year."  Simon  says,  planning  a  tour  that,  when  it 
played  around  the  worid  in  1987.  had  a  24-mem- 
ber  ensemble. 

ln|uly.withthe25thanniversaryofGra£efamJ 
looming.  Simon  returned  to  South  Africa  with 
his  band  and  performed  with  trumpeter  Hugh 
Masekela  and  Ladysmith  Black  Mambazo  for  a 
crowd  of 300.  Director  Joe  Berlinger.  whose  cred- 
its include  documentaries  on  the  West  Memphis 
Three  and  Metallica,  shot  the  performance  for 
a  film  that'll  be  included  in  a  25th-anniversary 
boxed  set  that  Sony  Legacy  will  release  in  late 
spring.  Berlinger's  movie  is  also  expected  to  be 
submitted  to  film  festivals. 

"The  documentary,"  Simon  says,  "look  me 
back  to  the  artistic  aspects  and  the  political  as- 
pects of  making  Graceiand  and  the  controversy 
that  surrounded  it  and  how  it  was  resolved,  plus 
what  remains  of  it  and  what  we  learn  from  it." 

As  reviews  have  pointed  out,  Graceiand  and 
So  Beautiful  or  So  What  share  a  fair  number  of 


traits — Simon's  phrasing,  which  he  says  he  has 
worked  on  to  hide  the  lack  of  power  in  his  voice; 
the  African  touches;  and  the  inspiration  of  black 
music  from  the  American  South. 

Robert  Smith.  VP  of  A&R  and  artist  and  con- 
tent development  at  Concord  Music  Group,  says 
So  Beautifulor  So  What~\sso  new.  but  stylistically 
it  reflects  back  on  his  career.  It's  good  that  it  will 
coincide  with  Graceiand — the  tvro  stand  side  by 
side  very  well.' 

The  genius  of  celebrating  Graceiand  and  So 
Beautifulor  So  What  is  the  seamless  way  in  which 
music  from  the  two  albums  mesh.  Graceiand. 
the  first  intemahonal  "world  music"  hit,  brought 
together  South  African  township  jive,  a  cappella. 
zydeco  and  Mexican  conjunto;  So  Beautiful  or  So 
Whai  combines  gospel,  the  guitar  music  of  Mali 
and  Bo  Diddley.  Simon  sees  it  as  much  more. 

"Ufelt.notintentionally.like  the  recapitulation 
ofthe  whole  career."  he  says  of  So  What.  "I  started 
by  writing  the  ballads,  because  I  didn't  want  to 
start  with  the  rhythm  tracks,  which  is  the  way  I 
have  worked  since  [1990'sl  Rhythm  ofthe  Saints. 

"After  I  made  up  a  guitar  lick  for  'Rewrite'  I 
brought  in  a  kora  player  that  gave  it  an  acoustic 
African  feeling.  Then  I  went  to  'Getting  Ready 
for  Christmas  Day.'  That  track  has  a  Bo  Diddley 
feeltoit,afoot-stompinglate-'50s/early-'60s  New 
York  feel.  Once  we  added  the  sample  of  Rev.  J.  M . 
Gates  it  made  the  whole  thing  quite  unusual. 
I'm  using  old  sounds  a  lot — and  always  have — 
then  some  ofthe  African  things  I  am  comfort- 
able wit  h .  It  was  a  track  that  worked — my  favorite 
track  on  the  whole  album." 

Early  rock'n'roll  and  gospel  from  the  '30s  and 
'40s — B.B.  King  turned  him  on  to  the  Golden 
Gate  Quartet — were  primary  influences  on  the 
album,  which  he  says  was  recorded  with  "almost 
no  bass,  very  little  instrumentation  and  nothing 
from  within  the  Pro  Tools  vocabulary." 

Simon  began  work  on  the  album  on  his  own 
dime  in  early  2010.  His  deal  with  Warner  Bros, 
was  ending — "I  wanted  to  leave.  I  was  frus- 
trated"— and  when  he  left,  he  took  with  him  the 
12  albums  in  his  catalog.  Those  titles  wound  up 


at  Sony  Legacy,  the  home  ofhis  five  Simon  &  Gar- 
funkel  studio  albums  and  other  related  material. 

With  much  of  So  Beautiful  or  So  What  com- 
pleted, he  took  the  album  to  several  labels  and 
played  it  for  A&R  executives  and  label  heads,  and 
was  most  impressed  by  the  enthusiastic  attitude 
of  Concord's  Smith. 

"1  was  stunned  by  how  goodand  contemporary 
it  was,"  Smith  says.  "For  a  label  like  ours  it  was  a 
good  fit — we're  very  good  at  reaching  an  adult 
audience,  but  we  have  to  use  alternative  means. 
This  was  done  so  far  in  advance  of  its  release  that 
we  had  the  opportunity  to  set  it  up  before  it  came 
out.  By  then,  every  songon  the  album  was  avail- 
able asa.stream.' 

The  response  was  significant.  So  Beautiful  or 
So  What  posted  Simon's  highest  first-week  chart 
position.  No.  4  on  the  Billboard  200.  on  sales  of 
68.000copies  the  week  of  April  l2.accordingto 
Nielsen  SoundScan.  With  254.000  total  units 
sold,  it  11  likely  tophis  lastalbum  for  Warner  Bros.. 
Surprise,  which  has  sold  296,000.  The  album  is 
one  of  Concord's  best  .sellers  this  year,  alongside  J 
Alison  Krauss'  Paper  Airplane  (284.000),  * 

A  wave  of  promotion  will  come  in  December  } 
when  PBS  starts  airing  Simon's  Webster  Hall  5 
corKeri.  Smith  says  Hear  Music  and  Concord  will  > 
work  the  album  for  more  than  a  year  just  as  they  1 
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TEAM  SIMON 
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PUBLISHING:  Paul  Simon  Music, 
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Tyre  Ramer&  Brown 

TOURING.  Oct.  17-Dec.  6  (U.S.) 
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WHY  V\l  K  VrORS  M  LIST 
KKASSI  Jl'l  TIIP^IR  IlKillTS  IN 
THE  INFORMATION  ECONOMY 

BY  ROBERT  LBVINE 

Piracy  isn't  just  draining  record-labd  revenue — it's  threatening  the 
economic  viability  of  creating  content.  In  his  new  book.  'Free  Ride: 
How  Digital  Parasites  Are  Destroying  Culture  Business,  and  How 
the  Culture  Business  Can  Fight  Back "  (Douhleday}.  former  Billboard 
executive  editor  Robert  Levine  provides  a  rejoinder  to  the  Silicon  Val- 
ley cliche  that  'information  wants  to  be  free."  As  he  points  out.  'The 
information  that  wants  to  be  free  is  almost  always  the  information 
that  belongs  to  someone  else. " 

In  "Free  Ride,"  Levine  outlines  how  boardroom  and  courtroom 
battles  have  shaped  the  dysfunctionat  online  media  business.  He 
chronicles  the  passive  of  the  Digital  Millennium  Copyri^t  Act,  ex- 
amines  the  rise  of  Napster  and  YouTubeand  reports  on  Goose's  rote 
in  funding  advocacy  groups  that  lobby  against  intellectual  property 
protections.  He  also  takes  a  look  at  how  the  same  problems  decimat- 
ing the  recording  industry  are  also  hurting  newspapers.  TV  networks, 
book  publishers  and  movie  studios. 

In  an  excerpt  from  his  concluding  chapter.  Levine  breaks 
down  the  challenges  facing  the  culture  business — and  suggests 
survival  tactics. 


THE  INTERNET  HAS  BEEN  SO  OPEN  for  so  long  that 
many  people  just  assume  its  structure  is  the  inevitable 
result  of  the  technological  advances  that  created  it. 
That's  not  really  the  case.  Technology  makes  certain 
things  inevitable:  broadband  speeds  will  get  faster,  computers 
will  get  more  powerful,  and  almost  everything  related  to  either 
one  will  get  cheaper.  But  it  doesn't  dictate  how  engineers  set 
up  the  resulting  networks,  much  less  how  politicians  regulate 
them.  Those  are  our  choices.  And  fully  closed  or  fully  open 
networks  would  be  the  worst  two  choices  we  could  make. 

Washington  helped  create  the  Internet  as  it  exists  today, 
by  passing  the  Digital  Millennium  Copyright  Act  (DMCA), 
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letting  the  Internet  operate  freely  across  borders,  and  encour- 
aging the  growth  of  online  commerce  in  a  variety  of  ways. 
In  the  next  few  years,  a  series  of  regulatory  decisions  com- 
ing to  a  head  there  and  in  other  capitals  will  either  lock  in 
the  status  quo  or  open  the  possibility  of  change.  Among  the 
most  important  decisions  are  on  "net  neutrality":  proposals 
that  would  forbid  Internet  service  providers  from  favoring 
some  services  and  sites  or  slowing  down  others.  Other  deci- 
sions involve  how  much  control  companies  like  Apple  can 
exercise  o\'er  how  their  devices  interact  with  the  internet  and 
whether  the  United  States  can  block  Web  sites  that  violate  its 
laws.  Although  online  companies  play  up  the  idea  of  keeping 
the  Internet  "unregulated."  establishing  this  openness  would 
actually  require  regulating  Internet  service  providers,  device 
makers  and  other  companies.  For  all  their  talk  of  innovation, 
Google  and  other  technology  giants  have  the  same  agenda 
as  the  media  companies  and  Internet  service  providers  they 
lobby  against:  regulation  for  thee  but  not  for  me. 

Online  activists  present  the  choice  about  our  online  future 
as  one  between  control  and  creativity,  but  it's  really  about 
commerce  or  chaos,  A  completely  closed  system  would  in- 
deed defeat  the  purpose  of  the  Internet;  it  would  limit  both 
commerce  and  creativity.  But  so  would  an  absolutely  open 
one,  where  selling  digital  media — or  anything  that  can  be 
reduced  to  zeros  and  ones — would  be  almost  impossible  in 
the  long  run.  We'd  have  a  21st-century  communications  in- 
frastructure supporting  a  17th-century  economy,  where  art- 
ists need  patrons  and  only  physical  items  have  value.  That 
doesn't  sound  like  progress. 

In  fact — although  reports  of  its  death  have  been  greatly 
exaggerated — one  reason  for  the  Web's  decline  relative  to  the 
app  world  is  the  fact  that  it's  hard  to  sell  media  there  and  even 
harder  to  make  money  giving  it  away.  Conde  Nast.  which 
owns  Wired,  seems  to  agree.  An  iPad  app  of  the  magazine's 
June  2010  issue  sold  more  than  100.000  copies — more  than 
its  print  counterpart,  for  the  same  $4.99  price.  The  magazine 
gets  70%  of  that,  plus  advertising  revenue.  And  although  apps 
based  on  subsequent  issues  sold  fewer  copies,  publishers  are 
still  learning  how  to  build  appealing  apps.  and  the  iPad  is  still 
growing  as  a  platform.  Conde  Nast  saw  so  much  potential 
in  Apple's  device  that  it  made  the  Wired  app  designer.  Scott 
Dadich,  its  VP  of  digital  magazine  development.  Suddenly, 
it  seems,  the  future  involves  paying  for  stufT. 

But  that  future  can  come  alxjut  only  if  there's  an  effective 
way  to  make  sure  more  stuff  is  paid  for  than  taken.  That 
means  revisiting  or  interpreting  the  DMCA  to  give  Internet 
service  providers,  online  locker  services,  and  ad  networks  at 
least  some  responsibility  for  how  their  products  are  used. 
As  Congress  recognized  at  the  time,  it  would  be  impracti- 
cal for  Internet  service  providers  to  have  legal  responsibility 
for  everything  they  carry  on  their  networks.  But  it  seems 
increasingly  irresponsible  for  them  to  do  nothing.  The  way 
some  Web  sites  and  online  locker  st-rvices  maintain  willful 
ignorance  about  copyright  infringement — arguing  that  it's 
someone  else's  problem — is  no  way  to  run  a  legitimate  busi- 
ness. Giving  safe  harbor  if  they  use  a  basic  le\'el  of  filtering, 
as  YouTube  does  now.  would  be  a  reasonable  compromise. 
This  wouldn't  slow  inno\'ation;  it  wxjuld  encourage  it.  As  pirate 
sites  lost  their  unfair  advantage,  legitimate  services  would  at- 
tract more  investment  and  prosper.  Online  companies  could 
tr>'  to  make  things  better,  not  just  cheaper. 

Questions  about  the  future  of  the  online  world  are  becom- 
ing more  urgent  as  consumers  connect  televisions  and  other 
devices  to  the  Internet.  For  now.  film  and  television  compa- 
nies still  count  on  a  steady  stream  of  revenue  from  cable,  a 
closed  system  that  makes  piracy  impractical.  But  devices  like 
Google  TV  wilt  increasingly  bring  tlie  hiternet  into  the  living 
room — online  locker  services.  Russian  pirate  movie  sites,  and 
all.  In  order  to  preserve  the  free-for-all  that  helps  them  thrive, 
technology  companies  are  promoting  regulations  thai  would 
nearly  forbid  Internet  service  providers  to  stop  them.  "We 
need  to  be  conservative  in  this  debate  and  preserve  what  has 
worked  in  driving  this  economy."  Lawrence  Lesslg  said  at  an 
April  2008  Federal  Communications  Commission  hearing, 
"and  what  has  worked  is  a  neutral  network." 

But  this  status  quo  works  far  better  for  technology  com- 
panies than  for  creators.  If  a  country  had  a  market  where 
about  a  quarter  of  all  commerce  was  illegal  and  the  rest  was 
dominated  by  a  few  large  companies,  no  one  would  call  that 


economy  a  success.  You  can't  have  a  functioning  economy 
without  a  maricet,  you  can't  have  a  market  without  some  form 
of  property  rights,  and  those  rights  don't  mean  anything  if 
they  can't  be  enforced.  Do  we  really  want  to  risk  destroying  a 
centuries-old  market  for  cultural  products  to  ensure  that  the 
Internet  can  continue  to  work  the  way  it  did  in  1995? 

GOOG  LE  AND  TH  E  PU  BLIC  ADVOCACY  organizations  al- 
lied with  it  promote  the  idea  of  an  "open  Internet."  which  refers 
to  several  loosely  intertwined  ideas,  including  net  neutrality  and 
an  absence  of  barriers  to  the  exchange  of  data.  The  goal  of  an 
open  Internet  is  promoted  as  a  progressive  idea,  and  the  phrase 
is  filled  with  positive  associations:  After  all,  who  doesn't  want 
to  be  open}  Public  advocacy  groups  say  this  openness  is  the  key 
to  preserving  free  expression  onli  ne,  but  it  allows  corporations 
as  well  as  people  to  act  as  they  wish,  which  isn't  progressive  at 
all-  On  an  Internet  of  sites  that  exchange  data  without  restric- 
tions, the  information  that  wants  to  be  free  could  include  a 
record  of  everything  you've  ever  done  online.  These  notions 
of  open  and  closed  aren't  absolutes,  of  course;  it  makes  more 
sense  to  think  of  them  as  points  on  a  continuum.  Both  have 
their  advantages.  Linux,  the  open-source  operating  system, 
has  both  flexibility  and  power.  Wikipedia.  the  ultimate  open 
media  product,  is  a  fantastic  tool  for  accessing  information. 
And  crowdsourcing  journalism  that  invcJvcs  comlMng  through 
massive  amounts  of  data  has  been  very  efTective. 

Closed  systems  seem  better  suited  to  commerce,  though. 
It's  one  reason  DVDs  became  such  a  moneymaker  for  Holly- 
wood studios.  It's  why  video  game  publishers  have  cut  invest- 
ment in  PC  titles  to  focus  on  closed  consoles  like  Microsoft's 
Xbox  360  and  Nintendo's  Wii.  (The  most  successful  PC  game 
of  recent  years.  World  of  Warcraft.  is  a  dosed  system  of  its  own; 
it  charges  a  subscription  fee.)  And  it's  why  apps  sell  much 
better  for  Apple's  iPhone  platform  than  for  Cockle's  Android 
operating  system.  The  online  world  needs  to  support  both. 

THELONGERTHECURRENTONUNECHAOS  LASTS.the 
more  bitter  the  fight  between  creators  and  copyright  infring- 
ers gets.  In  December  2008.  the  RIAA  announced  it  would 
stop  suing  individual  uploaders  in  favor  of  finding  a  way  to 
cut  piracy  by  cooperating  with  Internet  service  providers.  But 
a  few  small  film  studios  and  porn  producers  have  retained 
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lawyers  to  file  copyright  infringement  lawsuits  against  indi- 
viduals, seemingly  as  a  moneymaking  venture.  From  early 
2010  to  lanuary  2011.  a  law  firm  called  the  U.S.  Copyright 
Group  filed  almost  100,000  lawsuits  against  U.S.  residents 
who  had  uploaded  films  such  as  "The  Hurt  Locker"  and  "Far 
Cry,"  and  then  sent  letters  offering  to  seltle  for  SI  .500.  Wliile 
creators  have  the  right  to  seek  redress  for  infringement,  these 
mass  suits  are  turning  the  justice  system  into  a  reverse  lottery 
that  addresses  widespread  losses  b>'  trying  to  collect  absurd 
amcuntsofmoneyfroman  unlucky  few.  Several  organizations, 
including  the  Electronk  Frontier  Foundation,  have  lined  up  to 
help  fight  ihe  suits,  most  of  which  will  probably  end  up  being 
dismis.sed  for  jurisdictional  or  technical  reasons. 

Copyright  laws  do  need  to  be  revised  to  bring  some  order 
to  the  Internet:  we  need  shorter  terms  of  protection,  a  way  to 
take  quicker  action  against  commercial -scale  pirates,  and  less 
draconian  damages  for  individual  infringers.  Specifically,  a 
small-claims  court  for  copyright  infringement  would  allow 
independent  artists  to  assert  their  rights  without  burdening 
the  court  system  and  distinguish  casual  downtoaders  from 
moneymaking  operations.  To  deal  with  the  former,  it's  much 
fairer  to  sue  1(K).000  illegal  down  loaders  for  $50  each  llian  it 
is  to  sue  50  asers  for  $100,000  each,  and  the  law  should  make 
that  possible.  Making  such  suits  an  unpleasant  but  routine 
event — like  getting  a  speeding  ticket — would  cut  down  on 
infringement  as  well. 

Passing  new  laws  will  be  difficult:  copyright  holders  know 
the  current  level  of  potential  damages  gives  them  negotiat- 
ing leverage  with  technology  companies,  and  online  activ- 
ists still  hope  to  legalize  file  sharing.  For  the  near  future  at 
least,  the  fight  will  be  over  how — or  even  if — the  copyright 
laws  we  already  have  will  be  enforced.  And  for  all  the  Obama 
administration's  admiration  for  Google,  Hollywood  has  enor- 
mous influence  with  the  Democrats,  and  Vice  President  Joe 
Biden  has  always  championed  the  protection  of  intellectual 
property.  In  June  2010,  Biden  threw  down  the  gauntlet  at  a 
press  conference  and  said.  "Piracy  is  theft."  He  appeared  with 
Victoria  Espinel.  a  former  negotiator  in  the  Office  of  the  U.S. 
Trade  Representative,  whom  President  Barack  Obama  had 
appointed  the  first  "copyright  czar."  In  a  report  released  that 
day,  Espinel  introduced  a  strategy  to  fight  online  piracy  and 
trafficking  in  counterfeit  goods  that  focuses  on  interagency 
cooperation  and  an  insistence  on  seeing  infringement — 
along  with  patent  and  trademark  violations — as  an  issue 
that  negatively  affects  several  sectors  of  the  U.S.  economy. 
(Formally.  Espinel  holds  the  title  of  U.S.  intellectual  prop- 
erty enforcement  coordinator,  with  a  purview  that  extends 
to  patents,  trademarks,  and  counterfeit  goods  off-line  as  well 


as  on  the  Internet.)  Espinel's  report  also  recommended  co- 
operating more  extensively  with  foreign  governments  and, 
in  a  significant  nod  to  fair  use,  asserted  that  "strong  intel- 
lectual property  enforcement  efforts  should  be  focused  on 
stopping  those  stealing  the  work  of  others,  not  those  who 
are  appropriately  building  upon  it." 

Espinel.  who  has  won  respect  in  both  Hollywood  and  Sili- 
con Valley — no  small  feat — doesn't  think  we  have  to  choose 
between  the  media  business  and  the  Internet.  'One  of  the 
things  that  I'm  trying  to  avoid  is  having  people  view  poli- 
cies— net  neutrality  is  a  good  example — as  creating  a  conflict 
with  intellectual  property  enforcement."  she  says.  "There's 
this  view  that  the  administration  has  two  policy  goals — one 
is  to  keep  the  Internet  open  and  accessible,  and  the  other 
is  to  enforce  intellectual  property  laws — and  one  of  those 
needs  to  be  sacrificed  for  the  benefit  of  the  other.  That's  not 
my  view,  and  I  think  we  should  be  able  lo  move  forward  and 
accomplish  both  of  those  goals,  and  I  think  that's  true  in  a 
number  of  areas." 

But  some  technology  executives  seem  to  resent  the  idea 
that  copyright  laws  will  be  enforced  at  all.  Many  mocked  Es- 
pinel's report,  which  said  movie  and  video  piracy  cost  the  U.S. 
economy  $20.5  billion  a  year.  (The  number  is  probably  exag- 
gerated, but  even  a  quarter  of  that  would  be  way  too  much.) 
M  ichael  Arringlon,  the  founder  of  the  TechCrunch  blog,  wrote 
about  an  off-the-record  meeting  he  attended  between  Espinel 
and  several  top  technology  executives  and  complained  that 
"Espinel  has  a  single  agenda  when  it  comes  to  copyright  is- 
sues." But  that  agenda  is  enforcing  the  law.  According  to  his 
post,  Espinel  reminded  him.  "My  job  title  is  Intellectual  Prop- 
erty Enjbrcement  sfter  all." 

WHATEVER  HAPPENS,  the  future  won't  be  what  ii  used  to  be. 

Back  in  1993,  almost  everyone  predicted  the  information 
superhighway  would  be  a  huge  boon  to  the  culture  business. 
Good  jobs  would  be  created  hy  new  opportunities  to  sell  music, 
movies,  and  other  forms  of  entertainment  still  being  devel- 
oped. Independent  artists  would  be  able  to  sell  their  work 
without  studios  or  labels.  Media  would  improve  in  quality, 
as  well  as  quantity. 

The  Internet  has  brought  forth  many  wonders,  from  the 
silly  to  the  sublime  to  the  skateboarding  bulldog  on  YouTube 
(which  is  both).  Newspapers  no  longer  have  a  monopoly  on  se- 
rious journalism,  and  their  mistakes  are  promptly  challenged. 
Anyone  can  create  culture  instead  of  simply  consuming  it, 
It's  never  been  easier  to  distribute  creative  work.  At  the  same 
time,  it's  never  been  harder  to  get  paid  for  it. 

The  Internet  has  been  an  impressive  engine  of  economic 


growth.  But  a  great  deal  ot  that  growth  has  gone  to  a  small 
number  of  technology  companies.  They  depend  on  infor- 
tiiative  journalism  to  make  their  search  engines  useful,  and 
they  depend  on  compelling  music  and  movies  to  make  digi- 
tal players  worth  owning.  But  the  companies  that  fund  those 
cuhura!  products  have  never  been  in  worse  shape.  They're 
cutting  jobs,  and  with  them  the  ability  to  create  and  market 
new  work.  Those  search  engines  and  players  won't  be  nearly 
as  valuable  without  them. 

The  current  situation  is  slowly  robbing  the  Internet  of  its 
potential.  Rather  than  encourage  innovation  and  excellence, 
it  rewards  cost  cutting  and  crowdsourcing.  The  effects  can 
be  underwhelming.  In  his  book  "You  Are  Not  a  Gadget:  A 
Manifesto."  the  computer  scientist  Jaron  Lanier  points  out 
that  two  of  the  most  widely  acclaimed  results  of  the  remark- 
able technological  advances  of  the  Internet  are  Wikipedia 
and  Linux,  a  free  encyclopedia  and  a  new  version  of  the  Unix 
operating  system. 

We  can  do  better. 

No  one  believes  that  piracy  could  be  stopped  by  a  law 
like  the  Preventing  Real  Online  Threats  to  Economic  Cre- 
ativity and  Theft  of  Intellectual  Property  (PROTECT  IP) 
Act  or  the  agreement  in  )uly  between  media  companies 
and  Internet  service  providers.  And  even  slopping  it  com- 
pletely wouldn't  solve  all  of  the  culture  businesses'  prob- 
lems. But  regulations  like  these,  whether  private  or  public, 
would  allow  a  working  market  to  emerge.  Creators  would 
sell,  consumers  would  buy  and  both  would  benefit.  Music 
and  movie  companies  will  probably  never  enjoy  the  kinds 
of  profit  margins  they  did  in  the  1990s,  but  they  could  re- 
turn to  stability  by  persuading  creators  that  they  still  have 
value  in  a  world  of  digital  distribution.  Artists  would  have 
the  option  of  working  with  big  cotnpanies  or  making  their 
own  way  in  an  online  economy  that  allowed  them  to  do 
business,  not  just  take  donations. 

In  a  functioning  market,  online  media  would  get  better, 
not  ju.st  cheaper.  And  this,  in  turn,  would  fuel  the  growth  of 
more  technolc^y  companies.  This  wouldn't  break  the  Inter- 
net; it  would  help  it  live  up  to  its  potential,  •  ■ 

From  "Free  Ride:  How  Oigtioi  ParasUcs 

Are  Destroying  the  Culture  Business.  " 
and  How  the  Culture  Business  Can 
fight  Back "  by  Robert  Levine.  Published     » > 
by  arrangement  ivith  Doubleday.  an 
imprint  of  Knopf  Doubleday  Puitlis/iing 
Group,  a  division  of  Random  House. 
It  was  published  Oct,  25. 
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■  GIco  stnr  serenades  composer 

(far  left)  by  playfully  altering 
iyncs  from  his  songs  from  "Beauty  and  the 
Beast"  and  "The  Lion  King,"  amusing  Billboard 
editorial  director  .  A  fan  of  Menken's 

work  since  he  was  a  youngster,  Criss  spoke  of  his 
days  at  the  University  of  Michigan  where  he'd 
perform  Menken's  materia).  Once  Criss  finished 
his  parodies,  singer/actress  Joined 
him  to  sing  "A  Whole  New  World"  from 
"Ataddin."  Below,  Menken,  Salonga  and 
Criss  share  a  moment  after  the  panel. 


From  award-winning  composers  to 
Darren  Criss  to  esteemed  miisicsupervisors- 
the  conference  was  a  really  big  show 


The  creative  process  in  film.  TV  and,  especially,  ani- 
mation was  thoroughly  examined  at  the  two-day 
Bill  board/ Hollywood  Reporter  Film  &TV  Music 
Conference,  while  prominent  music  supervisors  got 
into  the  nitty  gritty  about  budgets.  At  ihe  confer- 
ence's first  panel,  which  explored  how  composers  and  directors 
connect  in  the  independent  film  world.  Lakeshore  Eniertairinifni 
senior  VP  of  music  Brian  McNelis  madea  point  that  would  be  re- 
phrased throughout  the  two  days.  "Talent  is  theentry  threshold.' 
he  said,  but  "experience  is  what  sells." 

Meld  Oct.  24  and  25  at  the  Hollywood  Renaissance  Hotel  in 
Hollywood,  attendees  were  exposed  to  the  inner  workings  of  film 
and  TV  composers,  network  music  supervisors.  puWishers,  song- 
writers and  musicians.  The  audience  included  such  musicians 
as  Philly  soul  legend  Bunny  Sigler  and  Meters  drummer  Ziggy 
Modeliste,  lawyers,  managers,  students  and  aspiring  songwriters. 
The  main  room  was  packed  during  nearly  e\'ery  panel,  ilie  hallway 
jammed  during  breaks  that  provided  networking  opportunities. 
On  the  lighter  side.  "Glee"  star  Darren  Criss  and  Broadway/ 


Di.sney  animation  songstress  Lea  Salonga  surprised  Maestro 
Award  winner  Alan  Menken  with  a  performance  that  included 
'A  Whole  New  World"  and  humorous  reworking  of  Menkens 
tunes  from  his  Academy  Award-winning  films  like  "The  Lion 
King'  and  "Beauty  and  the  Beast."  Rita  Wilson  madea  surprise 
appearance  the  morning  of  Oct.  25  to  talk  about  her  album  AM/ 
l-M  that  Dctta  will  rclrasc  Feb.  7.  The  audience  was  treated  to 
her  recording  of  Felice  and  Boudleaux  Bryant's  "Alt  I  Have  to 
Do  Is  Dream.' 

Attendees  got  an  exclusive  look  at  the  processes  of  several 
music  supes  on  panels  that  included  prominent  members  of 
the  Guild  of  Music  Supervisors.  John  Houlihan,  whose  recent 
supervision  credits  include  the  CBS  series  "The  Defenders"  and 
2010  documentary  "Waiting  for  'Superman',"  showed  how  a  T\l 
show  can  budget  as  little  as  a  few  thousand  dollars  for  three 
songs  in  one  episode  and  then  spend  $90,000  on  three  tracks 
in  the  next  episode. 

In  one  example  after  another,  executives  from  major  broad- 
cast and  cable  networks  spoke  enthusiastically  about  their  open- 


ness lu  iiitiL-jXTidLiil  triLisn.  jiiJ  iiiidi.sLi  ivcred  artists.  The\'.  along 
with  music  supervisors,  drove  home  the  puiiil  that  music  needs 
to  be  cleared  easily,  preferably  around  the  world.  Hiccups  in  the 
process.  Disney  Channel's  Steve  Vincent  said,  mean  "the  song 
is  dead  to  me." 

Two  panels  in  particular  drew  rave  reviews  from  attendees. 
On  day  one.  musicians  known  for  their  pop,  rock,  folk  and  gos- 
pel work  shared  their  experiences  when  crossing  over  into  film. 
Linkin  Park's  Mike  Shinoda.  who's  finishing  his  first  score  for 
the  Sony  film  "The  Raid."  said.  "I  was  kind  of  afraid  to  stretch 
myself  loo  thin,  but  we  made  it  work  and  it  has  gone  more  quickly 
that  I  ever  thought,  which  bodes  well  for  the  next  project,  what- 
ever that  might  be." 

Twentieth  Century  Fox  president  ofmusic  Roliert  Kraft,  who 
moderated  the  panel  that  included  Take  6  co-fbunder  Mervyn 
Warren.  Tears  for  Fears'  Curt  Smith  and  singer/songwriter  Peter 
Himmelman,  was  impressed  with  Shinoda's  comments  on  llie 
importance  of  accepting  critiques  whether  they  come  from  band- 
mates  or  directors.  "Working  in  a  band  prepares  you  in  a  way  for 
the  collaboration  of  filmmaking."  Kraft  said. 

Five  award-winning  composers — Mark  Isham,  Tyler  Bates, 
Christopher  Young,  Trevor  Morris  and  Nathan  Barr — each 
brought  two  clips  for  a  day-two  panel  in  which  they  explained 
what  went  into  the  process  of  composing  for  fdms  like  "The  Rum 
Diary"  and  such  TV  shows  as  "True  Blood"  and  "The  Tudors." 

At  a  jam-packed  cocktail  party  after  the  conference,  one 
young  attendee  active  in  digital  media  called  it  an  amazing 
event.  "You  know  the  shows  and  the  films,"  he  said,  "but 
hearing  from  the  composer  how  the  music  came  to  be  is 
something  I  never  thought  1  would  hear."       — Phil  Gallo 
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Composer 
Alan  Menken  on 
art  and  career 


Celebrated  film  comproser  Alan  Menken,  the  re- 
cipient of  the  2011  Hollywood  Reporter/Billboard 
Maestro  Award,  has  won  eight  Academy  Awards 
for  his  work  in  such  beloved  animated  movie 
musicals  as  "The  Little  Mermaid,"  "Beauty  and 
the  Beast."  "Aladdin"  and "  Pocahontas."  During  the  Hollywood 
Reporter/Billboard  Film  &  TV  Conference,  he  participated  in 
an  onstage  Q&A  with  Billboard  editorial  director  Bill  Werde 
to  talk  about  his  craft.  The  following  is  an  edited  excerpt  from 
their  conversation. 

When  you  win  your  first  Academy  Award.  It  must  b«  a 
transcendent  experience.  Does  it  get  to  be  a  real  yawner 
by  No.  6  or  7? 

No.  1  just  keep  waiting  for  people  to  realize  I  don't  deserve 
them  or  something.  The  first  time  I  won,  I  was  so  terrified. 
It  was  like.  "What  am  I  doing  up  here.'  This  is  amazing  and 
incredible."  And  it  kept  happening.  I  feel,  acutely,  that  when 
I'm  up  there  1  represent  a  lot  of  people.  I  represent  my  musi- 
cal director.  1  represent  my  orchestrator.  I  represent  the  di- 
rectors and  certainly  the  lyricists.  So  there  area  lot  of  people 
that  need  to  be  acknowledged  and  thanked — you  share  those 
awards  with  them. 

You'v*  mentioned  a  few  times  today  the  BMI  Lehman 
Enget  Musical  Theatre  Workshop  that  you  did  when  you 
first  got  started.  What  did  you  take  out  of  that? 

Lehman  Engel  started  this  workshop  for  writers  who  haven't 
written  for  musical  theater.  [He  taughtl  the  ABCs  of  a  musical: 
what  makes  a  good  musical,  where  the  songs  would  go.  how 
the  songs  were  written.  You  learn  humility:  You're  going  to  be 
playing  your  songs,  you're  going  to  be  taking  criticism  from  a 
very  large  group  of  people  and  they're  your  peers. 

One  of  the  things  you  learn  from  writing  musicals  is  don't 
ever  get  attached  to  a  song,  because  it's  not  about  the  song — 
it's  about  the  song  in  the  context  of  the  musical.  Does  it  tell 
the  story?  Does  it  fit  the  character.'  Does  it  support  the  rest  of 
the  score.'  And  does  it  represent  the  audience?  Many  times  in 
a  musical,  you  replace  the  song  with  a  song  you  knew  wasn't 
as  good  as  a  song  technically,  but  it  worked  better.  You  learn 
how  much  a  musical  is  a  shared  medium.  It's  not  about  you. 
It's  really  about  collaboration  on  this  side  and  collaboration 
with  the  audience. 

Do  you  ever  get  writer's  block? 

I  only  get  writer's  block  if  it's  a  bad  assignment.  Because  of 
the  way  I  write,  everything  I  write  is  in  some  form  an  hom- 
age, so  that  1  know  the  style.  I  know  the  emotion. 

Are  there  particular  directors  or  producers  or  kinds  of 
people  that  you  have  In  mind  in  terms  of  things  still  to  come? 
Right  now  I'm  doing  my  first  non-Disney  animated  musi- 
cal I'Lidsville"].  It's  at  DreamWorks.  Live-action  film  scores 
and  live-action  film  musicals  are  things  I  have  my  eyes  on. 
I  have  feelers  out  to  do  various  things,  nothing  concrete  at 
the  moment.  I'm  at  a  period  right  now  where  a  lot  of  things 
are  happening  theatrically — we  just  opened  'Sister  Act"  on 
Broadway.  And  (the  1992  movie  musical]  "Newsies,"  which 
was  just  about  the  biggest  bomb  1  could  imagine — we  opened 
the  theatrical  version  in  New  York  and  it  appears  to  be  a  hit. 
A  big  hit.  It's  so  strange.  •  •■ 


1 Composer/performer/ 
producer 
(left),  who  helped  define 
Philadelphia  soul  In  the 
■70s,  meets  Llnkin  Park's 

during  a 
networking  break  from  the 
many  panels. 

2 Singer/songwriter 
^  (left) 

greets  Take  6  co-founder 
before  the 
■■Out  of  the  Band,  Onto 
the  Screen"  panel.  Other 
participants  pictured  are 
(from  left)  Tears  for  Fears' 
I Fox's  f^u  bof  t 
and  composers  J. 
and   iiff  Martinez. 

3 Attendees  used  speed 
networking  to  gain 
one-on-one  advice  from 
such  Industry  professionals 
as  Electronic  Arts  senior 
music  supervisor  L  ,vb<  !> 
ppttus  (seated). 

4 Music  supervisor  John 
Hcniiih  in,  who  used 
actual  music  clearance 
reports  to  demonstrate 
wide  variances  in  budgets, 
chatted  with  attendees  at 
the  Guild  of  Music 
Supervisors  paneL 

5APM  Music  music 
director  Edwina  Travis- 
deft)  chats  with  Jmet 
,  co-music  supervisor 
on  HBO's  "Enlightened." 
They  appeared  on  the 
"Three  Hits"  panel, 
examining  music's  rote 
AMC's  "Breaking  Bad"  and 
FX's  'Justified.  " 

6"Moneyball"  composer 
(left)and 

director  flank 
BMI  VPof  film  and  TV 
relations 

,  who  moderated  a 
panel  that  explored  creative 
relationships  on  "Moneyball" 
and  "Abduction." 

7Elias  Arts  music 
supervisor  Jason  Kramer 
(left)  and  BET  DJ  Kelly  G 
were  among  the  panelists 
who  discussed  upcoming 
projects  that  need  music. 


"/ W  been  sent  CDs  thai  have  nothing 
but  a  crayon  dramiimon  them.  What 
do  they  expect  me  to  ao  with  that?'' 

—GREG  STILL,  PRESIDENT,  MUSIC  MAKES  PICTURES 

"Warner  has  their  amazing  mmic, 
but  no  one  can  tell  you  what  s  t/iere, " 

—THOMAS  GOLUBIC,  MUSIC  SUPERVISOR, 
AMC's  "breaking  BAD** 


''The  worst  thing  is  when 
a  director  tells  me  tie  plays 
a  lit  lie  guitar^  or  used  to  be 
in  a  band.  I  worry  they'll 
lie  listen  ing  to  l/ie  score . . , 
more  for  the  music  than 

for  the  drama, " 


-EDWARD  SHEARMUR, 
FILM  COMPOSER 
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ASCAJ's  'Musicofthe 
MuppeLs' panel  connects 
two  ends  of  the  rainbow 


PI  t'scnted  by  ASCAPand  moderated  by  the  society's 
executive  VP  of  membership  Randy  Grimmett. 
"  Thi-  Music  of  the  Muppels"  was  easily  the  happi- 
est panel  of  the  conference. 
And  how  could  it  not  be.  with  performers,  com- 
pnsfis—iiKludingASCAP  president  (and  "Rainbow Connection" 
composer)  Paul  Williams — arranj^iTs  and  executives  from  the 
Muppets'  long  film  career.  There  were  clips  of  and  behind-the- 
scenes  stories  jbout  the  Nov,  23  release  "The  Muppets,"  the  first 
Muppct  movie  In  a  decade. 

The  panel  iik  likkd  ^irraiigfr  Chris  Caswell,  Muppet  performer/ 
associate  pKx.iii'.i.T/puppc't  captain  Bill  Barretta,  composer  Chris- 
tophe  Beck.  Pictures  in  My  Head"  co-writer  |eannie  Lurie.  direc- 
tor lames  Bubin.  music  producer  Ed  Mitchell  and  Walt  Disney 
Studios  VP  of  trcativr,  music  and  soundtracks  Kaylin  Frank. 
Everyone  onsiage  was  in  good  spirits,  but  it  was  obvious  just 
how  seriously  liiev  take  their  jobs. 

For  example,  Bobiii  (who  worked  with  Sasha  Baron  Cohen  on 
"Ah  G"  and  "Boral"}  talked  about  how  he  wrote  five-page  essays 
about  what  he  wanted  each  of  the  film's  dozen  songs  to  accom- 
plish. He  di.>icussed  the  sounds  he  pushed  for  (lots  of  banjo  and 
tack  piano),  and  even  ideas  for  lyrics.  If  a  dozen  songs  sounds 
like  a  lot,  note  this  statistic:  Nearly  85  of  the  movie's  90  minutes 
include  some  ionn  of  music. 

"Part  of  the  n  msou  [I]  spent  so  much  time  was  because  the 
songs  not  only  hiiw  to  be  great  pieces  of  music,  they  have  to 
work  visually."  \\'\h\u  said,  fie  saw  his  job  as  "paying  homage 


ASCAP's  "Music  of  the  Muppets"  panel  was  filled  with  funny  stories  about  the  fabled  puppets'  past  and  the  work  that 
went  into  the  new  film  that  arrives  on  Thanksgiving.  ASCAP  president    i    .v  Mi .  'i'^  (far  left),  who  wrote  "Rainbow 
Connection"  for  1979*5  "The  Muppet  Movie."  shared  amazing  tales  about  Jim  Henson.  From  left  are  puppet  captain 
Bill  Barretta;  composar  Chrlstophe  Beck;  Walt  Disney  Studios  VP  of  creative,  music  and  soundtracks  f  :  ; 

director  James  Bobin;  arranger  Chris  Casweli;  songwriter  jcinnic  Luno  ("Pictures  In  My  Head");  music  producer  Ed 
Mitchell;  and  ASCAPexecuttve  VP  of  membership  Randy  Grimmett. 


to  the  '70s  Muppet  movies  and  shows  that  everyone  loved,  but 
[also]  staying  contemporary."  Williams  added  that  he  thought  it 
was  a  "natural  progression"  from  Ali  G  to  the  Muppets.  "They 
both  mix  sentiment  with  siUine^.  [and]  neither  of  them  speaks 
down  to  their  audience." 

Tlie  music  supervisors  were  also  helped  by  the  good  will  every- 
one seemed  to  ha^'e  toward  the  Muppets.  Even  Nin-ana,  which  was 
asked  !o  license  1991 's  "Smells  Like  Teen  Spirit."  came  aboard. 


"They  've  ahnost  never  allowed  that  song  to  be  used."  Frank  said. 
But  w  hen  Nirvana's  surviving  members  heard  how  it  was  going 
to  be  used — -su  n  by  a  barbershop  quartet — the)'  not  only  agreed; 
Drummer  Dave  Grohl  makes  a  cameo  in  tlie  film. 

The  puWishers  of  Cee  Lo  Green's  2010  smash  "Fuck  You"  also 
li-ilked  until  the>'  were  told  the  song  would  be  clucked  by  a  bunch 
of  chirkrn'^  When  the>'  ran  the  idea  b>'  Green,  he  was  more  than 
lupp-,  to  make  the  deal.  — Stcxx  Mirkin 


1 Actress/producer/ 
singer         v\  n  :  (left) 
Is  working  on  her  debut 
album  for  Decca  and 
stopped  by  to  say  hello 
to  Billboard  publisher 

before 
discussing  her  reasons 
for  making  the  leap  into 
recording. 


2 Networks  use  music  in 
areas  beyond  just 
programming.  That  was 
a  hot  topic  for  (from  left) 
Man  Made  Music's  ■ 

!■  ^         -r-.  Fox's  'i'^:  .■>"■ 

.MTV  senior  VP  of 
creative  music  integration 

■L  L  J  .  l  u,  mun2  music 
programming  director 
iuA  Disney 
Channel  music  and 
soundtracks  chief  .steve 
Vi'  _    ■,  Greenberg 
Traurig  attorney  Km  Burry 
and  Hollywood  Reporter 
music  editor  - 1  irlo, 
Mr,  who  moderated 
the  panel. 


lOPTWEEIS 


aClaireRatliff 
So  many  gifted  people,  so 
much  information  arid  many, 
many  valuable  connections! 
Thanks.  Billtx>and!  fffilmtvconf 

ifiASCAP 

Still  smiling  about  our 
Music  of  the  WMuppets 
panel  a  the  a  B)lltx>ard/d' 
THRBFilmTVConf. 

(a:ierenfiypeters 

Concept  of  important  music 
momentss  stltl  worth  paying 
for.  Good  to  hear  from  Steve 
Schnur  at  »filmtvconf.  We  at 
a  ghostly  &  oQuiScia^ve. 

laharryfoxagency 

Awesome  suprtse 

perf ormarx:e  by  o  darrenciiss 

from  Glee  w/  Oscar  winning 

composer  a  AIMenken 

abtHboardFilm&TV 

Conference  in  LA  »RlmTVConf 

i$:ZiggfyModeiiste 
Great  to  hear  Alan 
Menken  speak  today  o 
THF?o«FilmTVconf 
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3 Drummer/attendee 
Modeliste. 
known  for  his  work  with 
the  Meters,  and  his  wife/ 
manager,         .  spoke 
with  fans  and 
professionals  about  his 
recent  self-released 
album,  A/eM'/.Z/e. 


Billboard  //•MJim;^! 

FILM  &TV 

MUSIC 

CONFERENCE 


Between  hang-time  and  happy  hours  attendees  made  great  connections 


^5 


■ 

IAt  the  conclusion  of  the 
conference,  Hunnypot 
Unlimited  threw  its  bi- 
weekly bash  that  it  also 
webcasts.  Checking  out 
the  DJs  and  bands  at  the 
Highlands  club  were  (from 
loft)  Saban  Brands  music 
supervisor 

.  Megatrax  direc- 
tor of  marketing  Jonathan 
Weiner  and  co-founder/ 
chief  creative  officer  J.C. 
Dwyer,  and  Ote  Muslcbox's 
Jonathan  Firstenberg. 

2 After  peppering  panel- 
ists with  questions  from 
the  audience,  songwriter 

Ronald  "Happy  Ron"  Hill 
(center)  hobnobbed  at  the 
closing  cocktail  party  with 
Steuco  Recordings'  Jason 
Moore  and  singer/song- 
writer Rebecca  Siillivan. 

3Hunnypot's  John 
Anderson  was  producer 
and  DJ  at  the  closing  party. 
Besides  several  DJs, 
the  evening  featured 
performances  from  Cana- 
dian electro  act  Golden- 
boy  and  Australian  new 
wave  band  Clubfeet. 

4 During  the  closing  net- 
working happy  hour, 
composerj^uitarlst/slnger 

Freddy  Charle-.  (left)chatS 

with  National  Assn.  of  Re- 
cord Industry  Profession- 
als' Daniel  Higgins.  The 


two  participated  in  one  of 
NARIP's  recent  music  su- 
pervisor sessions. 

5 Rain  stopped  falling 
on  the  morning  of  the 
conference's  second  day, 
allowing  attendees  the 
opportunity  to  venture 
outside  on  the  roof  of 
the  Renaissance  Hotel. 
Party-goers  hung  out  for 
more  than  an  hour  after 
the  bar  closed.  Among 
them  were  (from  left)  Elec* 
trodyne  Music  Publishing 
creative  director  Lucy 
Macedo,  EastWest  Record- 
ing Studios  manager  Can- 
dace  Stewart,  Tom  Rogers 
of  the  Canadian  Embassy 
and  singer/songwriters 
Tova  Litvin  and  Roz. 

6 From  left:  Anna 
Maria  Hall  and  Marilyn 
Batchetor  of  production 
music  library  Killer  Tracks 
mingle  with  Christian 
music  specialist  Rene 
Meeks-Stanley  of  London 
Elliott  Music  and  RAB/gos- 
pel  singer  Angela  Sheila. 

7 Singer  G^by  Hernandez 
(left),  former  member 
of  Los  Angeles  soul 
outfit  Build  an  Ark  who 

recently  released  a  solo 
album,  with  Fox  Sports 
executives  Martha 
Diermann  and  Jerry  Davis. 


During  the  panel  "2012  and 
Beyond:  What  the  Near  Fu- 
ture Holds."  industry  experts 
discussed  everything  from 
o^x^wstral  work  to  Facebook. 


P.J.  Bkxxn,  music  supervisor  "it's  a  great  time 
for  anybody  in  the  creative  business.  There's  so 
much  content,  so  many  outlets  for  content,  and 
right  now  all  this  content  needs  music  in  vari- 
ous forms." 

Steve  Schnur,  worldwide  executive  of  music 
and  marketing.  Electronic  Arts:  "Embrace 
the  fact  that  between  social  games,  produc- 
tion houses,  films,  videogames  and  television, 
there  are  a  lot  of  opportunities.  You  need  to 
be  willing  to  learn  how  to  do  each  one  and  to 
adjust." 


Chris  Woods,  executive  VPA^OO.  TUrwSat '  'The 
Internet  promotes  transparency  and  account- 
ability for  alt  rights  owners— and  that's  really  the 
future  of  the  music  business." 


Jumee  Park,  director  of  film/TV,  Downtown 
Musk  Servtees:  "Your  career  is  not  just  local.  It's 
global,  especially  with  tf>e  Irrtemet.  If  your  musk 
is  on  SoundCloud,  Myspace.  Facebook,  any  of 
that,  you  have  to  understand  it 's  the  World  Wide 
Web.  You  can't  assume  that  your  career  is  lim- 
ited to  just  right  here.  It's  everywhere." 

Amos  Newman,  agent,  William  Morris  En- 
deavor "On  the  composing  side,  you're  going 
to  see  a  convergerKe  of  more  electronic  music. 
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more  rock,  guys  that  are  coming  from  a  non- 
traditional  place  sort  of  combining  with  more 
orchestral  work." 

Peter  Cohen,  talent  producer,  Mark  Bumett  Pro- 
ductkms  ("The  Voke");  "It's  hard  to  predict  whaf  s 
going  to  be  the  next  trend,  so  just  be  original. 
Going  back  to  my  A&R  days,  if  I  heard  one  more 
thing  that  souxied  like  LimpBizkit.lwasgoingto 
kill  myself.  Or  if  it  sounded  like  Coklplay.  And  fast- 
forwardrig  to  The  Voke.' if  one  more  person  came 
in  and  sang  AdQie.  we  just  couldn't  take  it  anymore 
So  wttettier  you're  a  composer  or  a  songwriter  or 
producer,  just  be  original  Thafswhats  next"  ■  •• 


Billboard  editorial  director  Bill  Werde 
(far  left)  moderated  the  panel  "2012  and 
Beyond:  What  the  Near  Future  Holds" 
with  (horn  loft)  P.J.  Bloom.  Jumee  Park, 
Amos  Newman,  Chris  Woods,  Peter 
Cohen  and  Steve  Schnur. 
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Versatile  voice: 
CLAUDIA  BRANT 
has  written  hits  in 
both  English  and 
Spanish. 


Acclaimed 
songwriter 
Claudia  Brant 
nominated  for 
three  Latin 
Grammy 
Awards 


BY  LEILA  COBO 


Twenty  years  ago.  Claudia  Brant 
stood  onstage  at  the  fabled  OT! 
Sonj;  Festival  in  Acapulto,  Mex- 
ico, rehearsing  "Adonde  Estas 
Ahora."  the  song  she  had  written 
and  was  performing  for  Latin  America's  most 
important  song  festival  of  t  fie  time. 

"It  was  a  very  partitular.  very  refined  song," 
she  recalls.  "And  when  we  finished  that  first  re- 
hearsal, all  the  orchestra  musicians  congratulated 
us  and  said.  'That  song  is  amazing.'  1  looked  at 
Sebastian  Schon  (who  co-\\  mte  (he  song  with  her] 
and  we  said,  "We're  not  going  to  win.'  Because  it 
wasn't  your  t>-pical  festival  sonp." 

But  win  it  did,  setting  the  stage  f  or  twxj  decades 
of  accolades  for  tfie  Aigentine-boni  Brant,  who  has 
written  for  a  long  list  of  stars — Latin  and  main- 
sta-iirn — and  ha.s  wxin  a  plethora  of  awards,  includ- 
ing SESAC  Latina's  songwriter  of  the  year  honor 
three  in  rcwv.  as  wiell  as  multiple  ASCAP  Latin 
Music  Awards  and  Billboard  Latin  Music  Awards. 

With  more  than  SOO  son^s  in  her  catalog. 
Brant  is  versatile.  A  prolific  composer  wlio  writes 
in  both  English  and  Spanish,  she  has  collabo- 
rated with  a  broad  range  of  writers,  from  Des- 
mond Child.  David  Foster.  Walter  Afanasieff  and 
Humberto  Gatica  to  Luis  Fonsi.  Noel  Schajris. 
Kike  Santander  and  Gianmarco.  She  has  also 
written  music  for  film  and  TV. 

But  nowhere  is  Brant  m<Ke  recc^nized  than 
in  the  Latin  music  arena,  where  she  is  perhaps 
ihe  best-known  female  composer  today  and  a  cre- 
ator of  some  of  the  biggest  hits  on  the  charts  in 
pop.  regional  Mexican  and  even  tropical  music. 

Brant  traces  her  musical  beginnings  to  her 
native  Buenos  Aires,  wliere  she  started  compos- 
ing as  a  child  and  joined  several  rotk  and  pop 
bands  as  a  singer  in  her  teens.  Midway  through 

university  careers  in  arthilt-tliiif  and  graphii 
design,  she  dropped  out  to  pursue  music  full 
lime.  She  released  an  album  and  competed  at 
the  1991  OTl  festival,  which  in  turn  led  to  two 
more  solo  albums  in  Argentina- 
Brant  would  eventually  move  to  Los  Angeles, 
where  she  truK  found  hervoiceasasong\Miter, 
peiming  material  for  dozens  of  artists.  Yet  she 
never  fully  relinquished  her  career  as  a  singer. 

Harlier  this  year  she  released  her  fifth 
album,  Manuscrito.  which  includes  acoustic 
versions  of  10  of  her  biggest  hits,  among  them 
"No  Me  Doy  por  Vencido"  (recorded  by  Luis 


OVEMBER  5,  2011    i    www.bdiboard  tj*z  ,  |  27 


FonsiJ,  "Ni  Rosas  Ni  juguetes"  (recorded  by 
Paulina  Rubio)  and  "Dime  Quien  Es'  (recorded 
by  Los  Riclcros  del  Norte). 

The  album  is  up  for  Iwo  Latin  Grammy 
Awards  on  Nov.  10  for  best  female  pop  artist 
and  best  engineered  album,  But  Brant  the  song- 
writer is  right  behind.  "Lo  Major  de  Mi  Vida  Ercs 
Tu,"  which  she  wrote  with  Child  and  Ricky  Mar- 
tin (who  recorded  it),  is  up  for  song  of  the  year. 

In  between  songs  and  sessions.  Brani  spoke 
with  Billboard  from  her  Los  Angeles  home. 

You  produce  such  a  steady  Row  of  music. 
Were  you  surrounded  by  music  as  a  child? 
Were  your  parents  musicians? 

My  mother  played  the  piano  as  a  child  and  still 
plays  quite  well  and  hasa  great  ear.  My  father  too. 
But  I  "d  be  lying  if  I  said  I  grew  up  in  a  musical 
home.  In  fact,  there  wasn't  a  piano  in  my  house, 
although  we  heard  a  lot  of  niusic.  My  parents  ysvrv 
jazz  lovers  and  listened  to  Tony  Bennett  and  Ar- 
mando Manzancro  and  BingCrosby.  Tliey  liked 
great  songs  and  crooners, 

I  would  say  my  first  musical  memory  was  lis- 
tening all  day  to  the  Carpenters,  which  1  loved. 
Later  on  I  realized  thai  I  was  drawn  to  the  quality 
of  the  arrangements  and  the  vocal  harmonies. 

When  1  was  around  6  years  old.  my  parents 
gave  me  a  nykin  string  guitar  and  I  started  taking 
weekly  kssons.  And  because  I  don't  have  siblings, 
I  would  sperxJ  hours  and  Iwurs  playing  that  guitar 
and  inventing  things.  I'd  write  tl>c  lyrics  on  a  little 
notcbodt  and  I'd  record  on  my  cassette  player.  I'd 


record  the  guitar  on  one  player,  the  voice  on  an- 
other and  the  second  vocal  part  on  another.  I  had 
my  own  little  homemade  multitrack. 

You  had  recorded  three  albums  in  Argentina 
with  Warner  Music.  Why  did  you  decide  to 
leave  and  aim  for  a  career  in  songwriting? 

Asan  artist  ilwasverydilFicull  to  get  international 
exposure.  I  had  sold  decently  and  had  released  an 
album  in  the  U.S..  but  with  very  mild  support.  1 
was  out  of  a  contract  with  Warner  and  I  had  a  huge 
numberofsongs  that  artists  outside  of  Argentina 
werealready  beginning  to  rpcord.  And  remember, 
there  were  no  M  Pis  back  then.  I  had  to  make  a  tape 
and  mail  it  out  for  the  song  to  be  heard. 

So  I  wanted  to  make  a  career  as  a  composer 
but  Argentina  was  too  far  away.  And  I  had  my 
friend  [composer/arranger]  [orge  Calandrelli  in 
Los  Angcks.  so  I  packed  my  bags  and  came  liere. 

I  had  some  contacts  because  I'd  had  songs 
recorded  by  Diego  Torres  and  Natalia  Oreiro, 
so  I  had  a  bunch  of  meetings  and  I  saw  every- 
body I  possibly  could.  In  the  midst  of  this,  1 
met  [composer/ producer)  Kiko  Cibrian.  I  would 
drive  to  his  home  in  San  Diego  twice  a  week  and 
we  would  write  one  song  one  day  and  another 
the  next.  And  all  those  songs,  one  by  one,  were 
e\'entually  recorded. 

That's  wlicn  1  realized  all  that  could  be  done.  I 
met  with  every  publisher  and  they  asked.  "Who 
is  your  publisher?  Wlio  controls  these  songs?" 
I  had  no  clue. 

continued  on  >>p31 
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BEST  RECORDING  ENGINEERING 

"Manuscrito"  "^"."'"^Hfe? 

Moogie  Canazio  &  Brad  Haehnel,  engineers;  Ron  Mc  Master, 
mastering  engineer  (Claudia  Brant)  [E35  Mus/ 


Congratulations  Claudia! 

on  your  nominations  for  the 
Latin  Grammy  Awards  2011 

BEST  ALBUM  VOCAL  POP  FEMALE 


"Manuscrito" 

Mst:  Claudia  I 


yourj 


outstanding  singer-songwriter  career! 


From  your  friends  and  fans  at  Maximo  Aguirre  Music  Publishing 


■  -i,'y. 
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WE  ARE  SO  PROUD  TO  ALWAYS 
BE  BY  YOUR  SIDE. 

HERE'S  TO  EVEN  MORE  HITS 
TO  COME! 


i 


WITH  LOVE  AND  ADMIRATION  \f  I 
FROM  YOUR  SONY/ATV  FAMILY|I 


CLAUDIA  BRANT 

MUSICA+ALMA+SEXO 

Claudia,  that  describes  YOU  totally! 
Working  with  you  and  Ricky  on  MAS  has  been  one  of  the 
richest  most  rewarding  experiences  of  my  life.  I  could  not 
have  made  this  album  without  you  at  my  side.  You  are  a 
consummate  professional,  a  real  artist  and  I'm  proud  to 
say...  true  friend. 

Besos! 

Desmond  Child 


desmondchild.coni 


Subscribe  Today! 
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Awards  night. 
CLAUDIA  BRANT 

(left)  was  joined  by 
ASCAPVPof 
membership 
ALEXANDRA 
LIOUTIKOFFnnd 
MARIO  DOMMat 
the  El  Prime  ASCAP 
New  York  Awards  in 
2005. 


from  >>p28  You  eventually  signed  with 
peermuslc,  which  got  you  a  work  visa.  Then 
you  went  with  Maxlnw  Aguirre  Songs,  and 
now  you're  with  Sony/ATV.  One  of  your  ap- 
pealing qualities  to  publishers  is  tlut  you're 
very  prolific  To  what  do  you  attribute  that? 
I'm  very  disciplined  when  it  comes  to  work.  I  *11 
write  a  cumbia  one  day,  a  salsa  the  next  and 
something  for  Leona  Lewis  the  next,  so  1  have 
to  be  very  organized.  I'm  also  a  mother  of  two 
children.  And  now  I  have  my  own  album.  If 
I'm  not  organized,  I'dgocrazy.  Also,  its  about 
having  many  years  of  experience  and  know- 
ing what  direction  to  take  with  each  song  and 
each  artist.  So.  I  sharpen  my  pencil  and  the 
chances  of  hitting  a  target  are  much  higher. 
Although  some  days  the  well  dries  up  and  I 
have  to  go  take  a  hike  for  two.  three  hours  and 
wait  until  inspiration  strikes  again. 

You've  written  with  countless  names: 
Luis  FonsI,  Noel  Schajrls,  Kike  Santander. 
Do  you  prefer  to  co-write? 

I  also  write  alone  a  lot.  But  1  love  to  co-write, 
especially  with  genres  that  aren't  my  usual 
stomping  grounds,  because  I  learn.  For 
example,  when  I  began  to  write  with  guy.s 
from  Monterrey.  Mexico,  my  mind  opened  to 
other  songs,  other  melodies,  other  themes. 
In  English.  I  love  to  learn  what  vocabulary 
is  hip  and  what  isn't.  I  learn  a  lot  from  my 
co-writers.  But  I  also  love  to  sit  down  alone 
in  my  studio  with  my  guitar  and  write  a 
song  from  beginning  to  end.  I  can  write 
on  Skype  with  Coti  [in  Spain).  Working  on 
Ricky  Martin's  album  with  Desmond  Child 
was  a  trip.  He's  a  genius  and  a  very  demand- 
ing person,  so  it  was  tough,  but  when  we 
heard  the  results  they  were  unbelievable. 
No  matter  how  successful  you  are.  there's 
always  something  to  be  learned. 

You've  been  penning  hits  for  20  years. 
What's  the  biggest  change  you  hear  be- 
tween songs  today  and  before? 

What's  playing  on  radio  is  far  more  hit-driven 
now.  Before  you  heard  ballads,  now  it's  one  up* 


tcmpoafteranother.  And  I'd  venture  to  say  that 
an  important  percentage  is  of  doubtful  qual- 
ity or  artistic  value.  It  's  hard  for  me  to  listen  to 
radio  now.  But.  it's  more  beat-driven,  the  hook 
is  more  important.  And  now  that  I'm  writing 
increasingly  for  the  American  market,  writing 
in  English.  I  find  that  the  concept,  the  idea,  is 
wry  important.  Listen  tosongilike"Lasl  Friday 
Night"  or  "TiKToK."  You  begin  the  song  with 
a  concept.  Before,  things  were  more  innocent. 
But  the  market  is  increasingly  shrinking  and 
you  have  to  go  for  the  sure  thing. 

After  having  so  many  radio  hits,  how 
about  promoting  one  of  the  songs  on 
your  own  album? 

Thealbum  is  something  I  did  100%  with  love, 
and  to  have  it  get  this  type  of  recognition  is 
like  a  breath  of  fresh  air.  As  for  getting  it  on 
radio,  it's  in  the  plans.  But  we  have  to  find  the 
way.  When  you  listen  to  the  current  context 
of  Latin  radio,  getting  one  of  the  songs  on  my 
album  there  is  a  challenge.  I'm  pretty  sure 
we're  going  to  make  it  happen  anyway,  but 
it's  a  completely  diflerent  element. 

What  Is  the  biggest  difference  between 
writing  for  the  English  and  Spanish 
marketplaces? 

There's  a  basic  difference  at  a  production 
level.  In  the  American  market  you  have  to 
deliver  a  record,  not  a  demo.  If  Edgar  Cor- 
tazarand  I  record  somethingfor  a  regional 
Mexican  artist,  he'll  play  the  guitar  and  sing 

and  wc  send  it.  That's  it.  If  I  write  a  song  for 
Leona  Lewis.  I  have  to  deliver  a  record.  It  has 
to  sound  like  a  record.  A&R  is  not  going  to 
listen  to  a  song  that's  just  a  recorded  song. 
It  has  to  be  a  fully  produced  demo.  Some- 
thing that  she  could  just  cut  vocals  on  top. 
So.  it's  far  more  complex. 

How  about  the  difference  between  writ- 
ing for  various  genres? 

At  a  lyrical  level,  for  cxamfJe.  r^ional  Mexican 
and  the  American  market  have  nothing  to  do 
with  each  other.  A  n^onal  Mexican  song  has 
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Manatt  is  extremely  proud  to  honor  our  client 

Claudia  Brant 

on  her  outstanding  achievements  in  Latin  music. 
Congratulations  from  Gary  Gilbert  and  all  your 
friends  at  Manatt. 


4.  . 


I Peers  and  admirers 
offer  praise  for 
Brant's  songwriting 
"Claudia  is  an  amazing  talent,  very 
smart  and  a  pleasure  to  work  with.  We 
wrote  several  songs  together  for  my 
album  IMusica  +Alma*Sexoi  Includ- 
ing 'Lo  Mejor  de  Mi  Vida  Eres  Tu.'  which 
is  now  nominated  for  a  Latin  Grammy. 
She  is  pure  light." 


Por  las  grabaciones  en  el  closet 
de  tu  casa,  por  Nina  y  Luca, 
por  la  miisica  y  la  vida 
celebremos  con  Mate  y  con 
Tequila. 


jFelicidades  Claudia! 

Acres 


"I  always  say  Claudia  is  my  partner  in 
crinw.  I  met  her  about  10  years  ago  and 
since  then  we  have  written  more  than 
150  songs.  Among  them  are  Aqui  Estoy 
Yo,'  'Gritar,'  'No  Me  Doy  por  Vencido,' 
'Quien  Te  Dljo  Eso'— the  list  Is  long.  It 
is  a  blessing  and  luxury  to  work  by  her 
side.  Without  a  doubt  she  is  one  of  the 
most  important  singer/songwriters  in 
our  music." 

— LjiSFONbl.  yNGtH/50N&W«iIt« 


"Claudia  is  an  extremely  versatile  song- 
writer and  knows  how  to  work  in  many 
genres.  From  regional  Mexican  to  Latin 
pop  and  from  dance  music  to  ballads 
and  rock,  she  knows  her  craft  well. 
When  she  creates  melodies  and  lyrics 
she  does  so  with  such  elegance  and 
passton  and  can  adapt  to  any  situation 
and  work  with  all  types  of  personalities. 
But  her  expectations  are  high.  She's  a 
great  collaborator,  knows  how  to  listen 
andhasabeauBful  voice." 

"In  15  years  of  friendship  and  songs  she 
never  ceases  to  astonish  and  amaze  me. 
And  she  still  has  a  lot  more  to  bring  us." 

— NOO.  SCMAJOIS.  SKGER/sOMGSVPniR 


"Claudia  Is  the  quintessential  song- 
writer someone  who  never  rests  and 
If  she  does,  is  only  [doing  so]  until  the 
next  song.  [She's]  versatile  and  dedi- 
cated. It  was  a  dream  come  true  to  work 
togettwr  through  the  years." 

PACin,  1 


"Claudia  is  an  extraordinary  songwriter. 
She  always  has  the  right  words.  I've 
been  a  record  producer  for  eight  years 
and  she's  always  my  first  call  when  it 
comes  to  wrttmg  in  Spanish." 

—  Ml >      C  AiiASO,  Pf)O0UCER/ENGINeER/MlX£R 

Compiled  by  Justino  Aguila. 


www.gabrielflores.fm 
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a  verso  and  a  chorus — maybe  two  verses.  It 
doesn't  have  a  bridge.  The  vocabulary  we  use 
needs  to  be  familiar  to  the  people  that  listen 
lo  this  type  of  music.  You  liave  to  get  under 
the  skin  of  the  person  from  Monterrey  who 
will  buy  an  album  deahng  with  their  issues. 
If  we're  writing  a  song  in  English  for  Celine 
Dion,  obviously  we  need  to  consider  that  it  will 
be  performed  by  a  person  with  a  huge  range, 
so  the  number  of  notes  we  can  use  is  far  big- 
ger. We're  not  constrained  to  three  chords 
and  four  notes. 

Or  if  you  write  a  salsa.  [One  time]  we 
wrote  a  salsa  track  for  Victor  Manuclle. 
and  wc  originally  wrote  a  ballad.  But  if  you 
do  that,  the  ballad  has  lo  have  enough  syl- 
lables in  each  line  so  it's  clearly  delineated 
and  it  works  when  you  transfer  it  to  a  salsa 
beat.  So,  each  genre  has  its  little  tricks.  Al- 
though, of  course,  there  arc  songs  I  write 
without  thinking  of  a  particular  genre  and 
itie  producer  decides  that  it  works. 

Is  there  a  particular  song  you  want  ev- 
erybody to  know  you  wrote? 

TiicrcarcsfM-ral.  No  Mc  Duy  por  Vencido  " 
was  probably  the  most  significant  becau.se  of 
what  happened  with  that  song  {which  spent 
ly  weeks  at  No.  1  on  Billboard's  Hot  Latin 
Songs  charll.  I  had  the  pleasure  of  includ- 
ing it  on  Manusi  riio.  because  it's  the  first 
single  ofTmy  album  and  because  I  wrote  it 
with  Fonsi.  who's  like  a  brother  to  me.  That 
song  has  special  meaning  for  me.  When  I 
saw  Konsisingitat  the  NoIdcI  Prize  ceremony 
with  an  orchestra,  oh.  my  God.  It  was  too 
much.  And  "Lo  Major  de  Mi  Vida  Eres  Tu" 
because  it  was  Ricky  [Martin's]  first  single, 
and  1  had  wanted  to  work  with  him  for  years. 
Now  we  re  nominated  together,  and  it  was  a 
pleasure  to  be  part  of  that. 

As  a  songwriter,  are  you  exploring  other 
revenue  streams? 

I've  been  lucky  to  have  had  a  lot  of  singles 
through  the  years.  But  when  I  started  with 
peer.  1  had  many  recorded  songs,  but  none 
of  them  were  singles.  And  now,  I'm  writing 
singles.  I  always  think  the  song  I'm  writing 
will  be  the  artist's  big  hit.  I'm  writing  hit  re- 
cords. If  you  write  songs  today,  but  they're 
not  singles,  it's  complicated.  And  I'm  also 
l>eginning  to  produce,  because  I  see  I  have 
ihe  talent  and  the  head  for  it.  • 


Copyrighted  material 


SPECIAL  FEATURE 


A  Legacy  Of  Inspiration 


A  new  home:  The  self-titled 
10th  album  from  SOUNDS  OF 
BLACKNESS  is  the  group's 
first  release  through 
Malaco  Music  Group. 


SOUNDS  OF  BLACKNESS  CELEBRATE  40  YEARS  OF  ViSION  iN  SONG 

BY  GAIL  MITCHELL 


TIjc  value  of  Ionge\'tty  of^cn  gets  lost  in  today "s  fast-paced 
digital  world. 
But  Sounds  of  Blackness  celebrate  the  concept  in  st>ie. 
This  inspirational  ensemble,  which  has  won  three 
Grammy  Awards  and  three  Stellar  Awards,  marks  its 
40th  anniversary  this  year  with  the  release  of  its  self-tilled  10th 
album,  which  also  is  its  first  for  Malaco  Music  Group. 

Under  the  direction  of  leader/founder  Gary  Dennis  Hines. 
Sounds  of  Blackness  have  evolved  from  a  local  favorite  in  their 
hometown  of  St.  Paul.  Minn.,  to  worldwide  popularity — all  with- 
out compromising  their  original  vision. 

Fortifying  that  vision  were  jatnes  "limmy  Jam"  Harris  and 
Terry  Lewis,  Twin  Cities  natives  who  signed  the  group  to  their 
A&M -distributed  label  Perspective  and  produced  the  group's  1991 
debut  hit  single.  "Optimisiic*  The  track  reached  No.  17  on  Bill- 
board's dance  chart  that  year. 

"If  you're  building  a  huge  skyscraper,  people  see  the  5(1  stories 


up  but  they  don't  see  the  10  stories  deep  that  are  needed  to  sup- 
port the  building."  Harris  says.  "In  building  our  label.  Sounds 
of  Blackness  was  that  for  us.  We  got  a  lot  of  negative  feedback 
about  the  inspirational  concept  at  that  rime.  But  as  Terry  likes  to 
say.  it's  not  about  wliat  people  want  but  what  ihcy  need.  And  we 
felt  there  was  a  need  for  uplifting,  positive  music." 

Former  Perspectis'c  VP/GM  Ke%'in  Fleming  recalls  that  the  act 
was  "the  ensemble  of  choice  for  events  and  cultural  projects  long 
before  the  group  got  the  record  deal.  Kor  them  to  still  be  relevant 
and  accepted  today  says  a  lot." 

As  does  the  legacy  of  talent  lhal  has  passed  ihmugh  the  Sounds 
door,  iiKluding  Alexander  O'Neal  aiKl  Ann  Neslj)'.  whose  voice  pro- 
pelted  the  group's  signature  soimd  on  "Optimistic"  and  follow-up 
hit  "1  Believe."  Nesby  says.  "The  group's  impact  was  impressive 
considering  we  were  a  gospel  group  with  an  inspirational  song  that 
crossed  o\er  to  urban  mainstream.  It  set  the  pace  for  inspirational/ 
gospel  music  lo  be  embraced  Iw  iirlan  radio  for  years  to  come." 


During  its  career.  Sounds  of  Blackness  have  perfonned  or  re- 
corded with  e\'eryone  from  Quincy  )ones  and  Elton  |ohn  to  Dolly 
Parton  and  Usher.  The  group's  music  has  also  been  featured  on 
several  soundtracks,  including  the  one  for  2010  Academy  Award 

winner  "Precious." 

The  group's  Oct.  18  release  reflects  its  ongoing  global  appeal, 
featuring  guest  appearances  by  musicians  and  singers  from  India 
and  lapan.  Upcoming  projects  include  participating  in  "TIw  N^ro 
Spiritual  Project,"  a  i'BS  special  slated  to  air  early  next  year. 

"It  comes  down  to  the  music."  says  D.A.  [ohnson,  executive 
director  of  Malaco's  gospel  division,  of  the  group's  40-year  ca- 
reer. "Sounds  of  Blackness  isn't  your  typical  act.  They're  a  self- 
contained  group  of  accomplisiied  musicians  and  vocalists  com- 
milted  to  their  crafts.  And  it's  not  jusl  about  recording  for  this 
group  but  preserving,  leaching  and  perpetuating  (hearts  to  fu- 
ture generations." 

Hines  recently  spoke  with  Billboard  about  the  group's  early 
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beginnings,  l^acy  and  figure. 

How  did  Sounds  of  Blackness  come  together? 

The  foundation  of  the  group  was  birlhed  out  of  Macalester  College 
in  St.  Paul,  Minn.  Back  then  in  196S-69,  it  was  a  predominantly 
white,  small  private  college  that  had  embarked  on  an  ambitious 
program  to  recruit  students  of  color.  One  of  the  offshoots  of  the 
expanded  educational  opportunities  program  was  a  number 
of  student- initiated  groups  like  the  Black  Art<;  Midwest  theater 
group  and  a  60-voice  choir  called  Macalester  Col  lege  Black  Voices. 

1  came  to  the  school  as  a  student  in  1970.  In  january  1971, 
the  group  asked  me  to  become  director  after  the  previous  direc- 
tor transferred  to  another  school.  Musically,  the  choir  already 
had  quite  a  rep. 

The  name  change  came  aher  I  shared  a  vision  the  good  Lord 
gave  me  for  the  group:  to  perform  music  of  the  culture  with  posi- 


tive messages.  We  wanted  to  do  R&B,  gospel,  jazz,  blues.  African 
. . .  the  music  of  the  diaspora.  And  that  provided  the  root  of  our 
name  and  encompassed  our  three  components:  spiritual,  Afro- 
cenlric  and  inspirational. 

What  kind  of  gigs  was  the  group  doing  at  the  time? 

Between  singers  and  musicians,  we  had  45  members  performing 
on  campus  and  also  doing  local  gigs.  We  were  also  performing 
regionally,  which  turned  into  national  appearances  before  gradu- 
ation. Our  first  big  show  was  in  San  Francisco  for  the  National 
Urban  League  in  1974.  Wcwcrconthcbill  with  the  Pointer  Sisters, 
the  Hawkins  Singers,  Abbey  Lincoln  and  the  great  Jon  Hendricks. 
In  1975,  we  opened  for  the  Jackson  5  at  the  St.  Paul  Civic  Center. 

What  was  it  like  working  with  such  a  large  group? 

We  were  very  self-contained.  Within  the  group  we  had  our  own 


wardrobe  people  and  PR  staff.  Even  though  full  membership 
was  between  40  and  50.  we  would  go  with  whate\'er  the  accom* 
modations  allowed.  Sometimes  the  budget  only  allowed  for  15' 
20.  We  learned  to  be  supportive  of  the  group's  representation  in 
any  configuration,  to  never  forgo  an  opportunity.  In  the  words 
of  Malcolm  X,  it  was  by  any  means  necessary. 

Total  membership  now  is  JO:  20  singers  and  10  musicians. 
We  take  about  halfthat  on  the  road  as  the  touring  group.  And 
we're  still  self-contained.  A.ssistant  director  Billy  Steele  is  an  awe- 
some musician  and  prodxKer.  He  and  drummer  Larry  "Cadillac' 
Robin.son  did  four  songs  on  the  new  record,  including  "Testify." 
written  and  co-produced  with  our  vocalist/choreographer  Carrie 
Harrington.  Our  new  single,  "Fly  Again."  was  co-written  and 
co-produced  by  yours  truly,  the  song's  featured  vocalist  Jameda 
Bennett  and  Christian  rap  artist  Xross. 

How  did  Sounds  of  Blackness  land  on  Perspective's  radar 
in  1990? 

We  were  doing  the  conventional  employment  by  day.  music  by 
night  thing.  Then  we  came  full  circle.  The  Sounds  and  the  Flyte 
Tyme  Band  with  Jimmy  Jam  and  Terry  Lewis  appeared  on  many 
of  the  same  local  shows  in  the  '70s.  like  the  annual  Ms.  Black 
Minnesota  Pageant.  So  we  spent  a  lot  of  time  backstage  together. 

One  day  Jam  and  Lewis  called  us  to  add  background  vocals 
on  Alexander  O'Neal's  Christmas  album.  My  Gift  to  You.  Then 
they  asked  us  to  do  a  second  song.  As  the  session  paperwork  was 
being  done,  they  asked,  'Who's  your  label?'  We  didn't  have  one. 
They  said,  "We're  going  to  call  you."  And  they  did. 

Rap  and  new  Jack  were  popular  then.  What  was  their  vision 
for  an  inspirational  group? 

The  first  thing  they  said  was.  "Don't  continued  on  >>p36 
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Odds  of  having  3  multi-platinum  albums 

1/1650,000 


Odds  of  having  o  child  diagnosed  with  autism 


1/110 


Toni  Braxton  encourages  you  to  learn  the  signs  of  autism  al 
autismspeaks.org 
Early  diagnosis  can  malte  a  lifetime  of  difference. 
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AUTISM  SPEAKS 


Guiding  light;  GARY 
HINES  has  lead  Sounds 
of  Blackness  through 
four  decades. 


from  >>p34  change  anything.  We  want  to 
present  you  to  the  world  jiist  as  you  are."  They 
were  adamant  about  that.  Most  of  the  tracks 
from  first  album  T\\t  EvoXuUon  of  Gospel 
stemmed  from  our  earlier  stage  productions. 
The  first  single,  "Optimistic,"  was  the  last 
song  we  recorded,  jam,  Lewis  and  1  worked 
on  the  lyrics  together.  "Optimistic"  carried 
hope  and  inspiration  in  an  upbeat  tempo 
with  a  new  jack  loop.  It  was  in  the  pocket  of 
the  times  but  with  a  breath  of  fresh  air  musi- 
cally and  lyrically. 

Is  that  the  secret  behind  the  group's 
longevity? 

We've  kept  going  by  the  grace  of  God  and  the 
dedication  of  truly  great  people  who  also  hap- 
pen to  be  very  talented  musicians  and  singers. 
Our  legac)'  Ls  one  of  inspiration.  We  know  music 
can  inspire,  heal  and  unite  people.  So  much  of 
the  music  of  the  African- American  experience 
is  born  of  suffering  and  unspeakable  circum- 
stances. Ifwe  could  persevere  under  those  cir- 
cumstances, then  our  music  and  message  can 
be  an  inspiration  to  people  of  all  backgrounds. 

As  the  sole  original  member,  what  has 
kept  you  going? 

Again,  the  grace  of  God.  But  did  you  ever  see 
"Close  Encounters"?  People  in  the  rnovie  had 
an  implanted  vision.  They  kept  forming  this 
vision  out  of  mashed  potatoes,  mud:  the  vision 
wouldn't  leave  them  alone.  And  so  it  is  with  me 
and  Sounds. 

What  special  memories  come  to  mind? 

One  of  the  funnier  ones  happened  with  Boyz 
11  Men.  Wc  both  won  our  first  Grammys  to- 
gether. We  were  supposed  to  be  doing  in- 
terviews backstage,  but  wc  were  crying  like 
newborns.  Whenever  we  see  each  other,  we 
immediately  start  laughing  because  we  know 
that's  what  we're  thinking  about.  Then  going 
to  Ghana  for  the  Pan  African  Festival  with 
Stevie  Wonder  in  the  '90s.  Being  there  after 
years  of  singing  about  Africa  . . .  that  was  a 
life -changing  experience. 

Speaking  of  full  circle,  former  Sounds 
vocalist  Ann  Nesby's  daughter  Jamecia 


is  featured  on  the  group's  latest  single. 

The  next  generation  of  Sounds  is  something 
we  used  to  talk  about  as  a  concept.  Now  it's  a 
reality.  We've  got  at  least  five  younger  mem- 
bers who  are  offspring  of  members,  some 
of  whom  are  no  longer  active  and  some  of 
whom  still  are.  like  Cynthia  )ohnson. 

Since  Sounds  was  founded  at  a  college, 
what  role  does  education  play  now  for 
the  group? 

Both  al  home  and  overseas — including  |apan 
and  the  U.K. — we  offer  music  workshops 
and  master  classes  that  not  only  teach  and 
explore  the  music  of  the  African-American 
culture  but  its  history  and  context  as  well. 
It's  not  only  for  music  students.  We  visit 
schools,  community  centers,  juvenile  de- 
tention centers,  halfway  houses,  women's 
shelters,  prisons.  We'^ve  been  partnering 
with  domestic  violence  agencies  for  the  past 
five  years  and  have  contributed  music  that's 

actually  utilized  in  the  training  of  survivors 

and  staff  persons. 

One  of  those  songs  appears  on  the  new 
album:  "A  Call  to  Healing"  with  lead  vocals 
by  lohnson.  It's  the  third  song  in  a  trilogy 
addressing  domestic  violence.  The  first  was 
"Healing"  followed  by  "The  Path  of  Healing." 
We're  serious  about  putting  the  music  to  work 
directly  in  people's  lives.  Coming  up  are  per- 
formances in  the  U.K.  in  early  November  dur- 
ing which  time  we'll  hold  "Roots  &  Rhythm- 
master  classes,  which  will  culminate  in  a  per- 
formance with  the  workshop  participants. 

Could  a  new  act  go  against  the  grain 
like  Sounds  did  40  years  ago  and  sur* 
vlve  today? 

It  would  be  difficult,  but  1  believe  it  could. 
Perseverance,  staying  true  to  one's  self  while 
keeping  a  pulse  on  what's  happening  . .  . 
those  ingredients  would  be  absolutely  cru- 
cial. It  could  trend  back  to  what's  old  is  new 
again.  Everything  now  is  so  formulaic.  For 
someone  to  break  out  like  we  did  would  be 
new  [laughs].  If  that  happens — and  works 
well — then  everybody  will  want  to  get  on- 
board. And  that's  a  bandwagon  I'd  like  to 
see  people  jump  on.  •  >• 
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CAN'T  STOP  ME  NOW 

Tyrese  returns  to  music 
with  his  own  label 


VOLVER  VOLVER 

Durcal  taps  mother's 
legacy  on  new  album 


SO  FAR,  SO  GOOD  . . . 

Megadeth's  Mustalne 
talks  "ThlrtSen" 


GIVING  BIRTH 

Mom-to-be  Dev 
delivers  first  solo  set 


LIGHTNING  ROD 

The  Wanted  strikes  a 
chord  with  hot  single 


BY  LEILA  COBO 


CAN'T  STAY  AWAY 

Cristian  Castro  looks  to  woo  new  listeners  with  another 
album  of  classic  Jose  Jose  covers 


Cover  songs  can  be  double-edged  swords.  When 
they  fail,  the  artist  is  lal>eled  an  unimaginative 
viannabc.  Butwhen  they  work,  the  original  song's 
magic  rubs  off.  higlilighting  the  new  singer's  talents  and 
reeling  in  new  fans. 

In  Latin  music,  no  one  in  recent  memory  has  proved  this 
as  well  as  Crislian  Castro  did  with  Viva  el  Principe  (Uni- 
versal), his  album  of  songs  by  )osc  )os6.  the  Mexican  icon 
known  for  his  velvety  voice  and  string  of  hit.s  in  the  '80s. 
Released  last  November,  the  album  was  such  a  resounding 
success — the  third-best-scUing  Latin  album  of  the  year  in 
ihe  United  States,  according  to  Nielsen  SoundScan.  and 
more  than  700,000  copies  sold  worldwide,  according  to  the 
label — that  Castro  is  now  releasing  an  encore.  Mi  Amigo  el 
Principe,  also  featuring  )osc  |ose's  songs,  is  due  Nov.  1  on 
Universal  Music  Latino.  Like  its  predecessor,  the  album's 
iiileis  inspired  by  )ose  loses  nickname,  el  Principe de  la 
Candon  (the  Prince  of  Song). 

But  this  time,  building  on  the  triumph  of  the  first  CD. 
Universal  is  promoting  the  album  with  an  international  plan 
that  extends  beyond  Mexico  and  the  United  Stales  and  into 
S[i.iin,  Argentina  and  Chile,  among  other  places— coun- 
tries wliere  V'iva  d  Printipc  was  released  but  barely  pushed. 

"There's  great  nostalgia  for  this  great  singer's  reper- 
toire," Castro  says  of  Jose  lose.  At  the  time  lie  released  Viva 
el  Principe,  Castro  told  Billboard  it  was  his  first  album  of 
covers— and  likely  his  last.  Now.  however,  he  says.  "I  al- 
ways thought  that  one  album  wasn't  enough  to  cover  the 
spectru  m  of  Jose  Jose's  repertoire." 

The  fact  is,  Viva  d  Principe  exceeded  everyone's  expecta- 
tions. A  fdlow-up  seemed  a  logical  next  step  to  capitalize 
on  that  success  and  keep  Castro's  career  on  the  rise.  Castro 
is  certainly  a  major  star  already — through  the  years  he's 
amassed  enough  hits  to  become  the  third-highest-ranked 
artist  in  the  history  of  Billlward's  Hot  Latin  Songs  chart 
(Billboard.  Oct.  «)— but  his  2009  album.  Fl  Culpable  Soy 
Yo.  only  sold  20.000  copies,  according  to  SoundScan.  So, 
later  that  year.  Castro  changed  course.  Instead  of  recording 
another  album  of  original  material,  the  singer  agreed  to  the 
covers  concept  after  a  meeting  with  says  Jesus  Lopez,  cliair- 
man  of  Universal  Music  Latin  America/Iberian  Peninsula. 

It  wasn't  an  arbitrary  decision.  Castro  has  known  Jose 
|os^— a  good  friend  of  his  mother.  Mexican  TV  actress 
Veronica  Castro — since  he  was  a  kid.  I  liat  relationship, 
coupled  with  Castro's  beautiful  voice  and  the  fact  that  the 
album  included  a  duet  with  Jos6  Josd  himself,  lent  cred- 


ibility to  Vii^  el  Principe,  helping  Castro  land  his  first  Latin 
Grammy  Award  nod  for  best  male  pop  vocal  album. 

"The  secret  to  the  success  of  this  concept  is  based  on  re- 
specting llie  great  songs  lliat  Jose  Jose  performed,"  Lopez 
says.  "There's  a  mix  of  nostalgia  from  consumers  who 
already  knew  the  songs,  and  then  there's  new  consumers 
who  are  discovering  them  [through)  Castro." 

The  project's  success  has  opened  new  doors  for  Castro, 
who's  been  managed  by  Walter  Kolm.  his  former  president 
at  Universal  Music  Latino  and  the  person  who  worked  Viva 
el  Principe,  since  June.  Kolm  has  been  aggresswe  in  finding 
sponsorships  and  booking  tours  in  the  United  States  and 
Latin  America,  including  countries  where  Castro  has  rarely 
performed.  In  Argentina,  for  example,  he'll  play  20-pIus 
shows  next  spring,  supported  by  a  sponsorship  deal  from 
Pepsi.  Stateside.  Castro  played  eight  cities  last  summer,  but 
next  year.  Kolm  says,  he'll  launch  a  more  extensive  tour. 

Universal  promoted  Viva  el  Principe  through  TV  cam- 
paigns more  than  radio,  and  the  label  plans  to  repeat  the 
formula  for  Mi  Amigo  cl  Principe.  "Our  marketing  is  based 
on  image."  Universal  Music  Latino/Machete  CM  Luis  Es- 
trada says.  "We're  having  a  major  TV  spot  campaign  that 
will  run  through  the  holidays." 

Castro  also  filmed  a  TV  special  that  will  air  in  Mexico, 
Spain  and  the  United  States  and  includes  promotional  spots 
featuring  interviews  with  Jose  |os^  and  album  producer 
Rafael  Perez  Botija. 

But  Universal  is  confident  the  music  on  Mi  Amigo  will 
speak  for  itself.  "The  album  is  made  up  of  songs  that  in 
their  time  sold  over  50  million  albums."  Estrada  says. 
"[They]  arc  part  of  the  soundtrack  of  most  Mexicans'  and 
many  Latin  Americans'  [livesj." 

Castro  points  out  that  the  first  single,  "Lo  Dudo."  is  from 
the  album  Secretos.  "which  sold  10  million  copies  in  its  day." 

Despite  the  possibilities.  Iiowever,  Castro  doesn't  plan  to 
depend  on  Jose  Jose  forever.  "I'm  surprised  at  this  great  suc- 
cess, but  I  think  it  will  be  the  last  cover  album."  Castro  says. 
"I'm  the  first  person  who  doesn't  want  to  succeed  with  cov- 
ers. Quite  the  contrary— I'm  composing  now.  and  I  prom- 
ise to  deliver  my  singer/songwriter  album  in  |uly  2012." 

In  the  meantime,  however.  |ose  Jose's  repertoire  is  the 
gift  that  keeps  on  giving.  "Thank  God  my  voice  allowed 
me  to  do  this  and  that  people  liked  the  album  concept," 
Castro  says. "  Particularly  in  Mexico,  which  hadn't  reacted 
like  this  to  one  of  my  albums  in  a  long  time.  It  was  a  tre- 
mendous step."  •••• 
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Physical  graffiti:  Jason 
Bonham's  Led  Zeppelin 
Experience— the  touring 
tribute  band/multimedia 
extravaganza  presented 
by  Annerin  Productions 
and  fronted  by  the  son  of 
late  Zep  drummer  John 
Bonham— returned  Oct. 
14  with  a  sold-out  show 
at  Los  Angeles'  Greek 
Theatre.  The  act  then  hit 
Englewood,  N.J.,  to  begin 
what's  being  billed  as  its 
final  East  Coast  swing  with 
stops  at  the  Tower  The- 
ater outside  Philadelphia 
(Oct.  29).  New  York's  Best 
Buy  Theater  (Nov.  1}  and 
the  National  In  Richmond, 
Va.(Nov.l2).  It  all  wraps 
up  Nov.  18  at  Ruth  Eckerd 
Hall  in  Clearwater,  Fla.... 
Rockin'  the  boat:  Riot  grrri 
supergroup  Wild  Flag  will 
make  two  jumps  across 
the  pond  for  a  series  of 
U.K.  shows:  The  first,  two- 
date  trip  includes  a  Dec. 
9  stop  at  the  much-hyped 
All  Tomorrow's  Parties 
Nightmare  Before  Xmas 
festival  in  Minehead,  Eng- 
land (Dec.  9-11),  while  the 
second  round, booked  by 
Art  and  Industry's  Mick 
Griffiths  begins,  literally, 
on  a  boat  at  the  famed 
Thekia  in  Bristol  on  Jan. 

27  and  ends  at  London's 
Electric  Ballroom  on  Feb. 
1 . . .  The  world's  a  stage: 
Now  in  its  ninth  year, 
globalFEST  is  returning 
to  New  York  on  Jan.  8  at 
Webster  Hall.  The  cel- 
ebrated world  music  fes- 
tival will  feature  an  inter- 
national lineup  including 
Haitian  composer  BdIO, 
Malian  folk-rap  act  SMOD 
and  Silk  Road  Project 
Ensemble,  a  collective  of 
musicians  from  across  the 
globe  originally  founded 
by  Yo-Yo  Ma  . . .  What's 
French  for  "buzz  band"? 
After  five  successful  years 
in  Chicago's  Union  Park, 
tastemaker  site  Pitchfork 
is  taking  its  eponymous 
festival  to  Paris.  On  Oct. 

28  and  29  indie  favorites 
like  Real  Estate,  Washed 
Out  and  Bon  Iver  (whose 
Justin  Vernon  co-curated 
the  event)  will  take  the 
stage  at  La  Grande  Halle 
de  laVillette.  Also  look 
out  for  a  pre-  and  post- 
party  on  Oct.  27  and  29, 
respectively,  at  waterfront 
hot  spot  Point  Eph^mire. 
Sounds  tres  hype! 

—Jon  Blistein 


He's  on  the  list:TYRESE 
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It's  My  Party 

Tyrese  takes  control  withii||^lburn,in  five  years 


BY  JUSTINO  AGUILA 


After  a  tumultuous  hiatus 
from  music,  filled  with  a 
"nasty  divorce."  successful 
intcrnalional  film  debuts 
and  a  departure  from  his  record  label, 
Tyrese  Gibson  returns  with  a  new  album 
that  he  says  is  the  best  ofhis  career.  0pm 
\nv  '\ta,i\on,  arriving  Nov.  1  on  the  singer/ 
actor's  own  label,  Voltron  Recordz.  with 
distribution  through  EMI  Music  Ser- 
vices, is  an  upbeat  project  packed  with 
high-profile  guests — a  far  cry  from 
the  sound  he  was  known  for  while  on 
}  Records. 

"Clive  Davis,  Larry  jackson  and  the 
team  at  1  Records  did  ever)'thing  they 
could  do  to  create  some  energy  around 
my  albums."  says 

Tyrese,  who  ended  9   ■  99 

his  four  year,  two  *^TVll»Vr  fW^n"^ 

album  relation  *         >  t^lUII  I 

ship  with  I  in  2006  think  that  you 

"  But  there  were  cer- 


tain things  that  we 
weren't  on  the  same 
page  about." 

Tyrese.  32,  says 
he  found  himself 
with  increasingly 
less  say  over  his 
projects,  and  that  he 
felt  neglected  when 
he  experimented 
with  rap  on  his 
third  studio  album.  A\itr  Ego.  in  2006. 

"Major  record  labels  can  really  put  an 
artist  in  a  vulnerable  space,  because  if 
you  don't  do  things  the  way  they  want 
you  to  do  il — don't  sing  the  songs  they 
want  you  to  sing,  don't  wear  the  clothes 
they  want  you  to  wear  in  your  videos — 
it's  almost  considered  to  be  politically 
incorrect,"  Tyrese  says.  "If  you  have  an 
opinion  that  may  be  the  opposite  of 
theirs,  [there's]  a  strong  possibility  they 
won't  get  behind  you  and  your  album. 
There  were  times  when  I  felt  [that]." 

After  parting  ways  with  J,  Tyrese 
made  the  most  ofhis  free  agency,  star- 
ring in  several  blockbusters  including  all 
three  films  in  the  "Transformers"  fran- 
chise and  20irs  "Fast  Five."  Anxious 
to  return  to  music  on  his  own  terms. 


sell  albums 
unless  you're 

on  a  major 
record  label. 
I  use  that  as 
motivation." 

-TYRESE 


Tyrese  set  out  to  create  a  label  deal  in 
which  he  would  own  his  masters.  After 
meeting  and  brainstorming  with  Jesse 
Flores  at  EMI.  he  launched  Voltron  Re- 
cordz in  February. 

But  even  before  finalizing  the  deal, 
he  had  already  invited  more  than  a 
dozen  producers  and  songwriters  into 
his  home  studio  to  work  on  Open  In- 
vitation. "\  don't  know  too  many  inde- 
pendent albums  that  feature  Rick  Ross. 
T.I..  Faith  Evans  and  this  level  of  produc- 
tion," Tyrese  says.  The  album's  first  sin- 
gle, "Stay,"  is  No.  5  on  Billboard's  Adult 
R&B  chart  and  No.  25  on  Hot  R&B/Hip- 
Hop  Songs. 

-This  time  it's  all  him."  says  MBK 
Entertainment 
^#  CEO  jeff  Robin- 

son, who's  known 
Tyrese  since  the 
1 1  singer  was  17.  and 
has  come  aboard  to 
help  with  the  proj- 
ect. "With  other 
artists  I'm  much 
more  in  control 
[and]  involved  in 
how  the  album  is 
rolled  out.  This  one 
is  different:  He's 
ultimately  calling 
the  shots." 

Tyrese  is  behind 
every  moving  part  of  Open  invitation, 
from  promotion  and  funding  to  execut- 
ing retail  initiatives.  For  instance,  before 
playing  the  album  for  iTunes  executives, 
he  met  with  Best  Buy  and  Target  to  talk 
product  placement  and  rollout. 

"A  female  friend  of  mine  was  sitting  in 
a  record  label  meeting — they  were  going 
through  the  names  of  the  artists  whose 
albums  were  coming  out  in  November," 
he  says.  "The  president  at  a  major  label — 
I  won't  say  who — says.  'Tyrese  is  never 
going  to  sell  albums  as  an  independent 
artist . . .  The  most  he'll  do  is  sell  albums 
to  black  people.' 

"They  don't  think  that  you'll  sell 
albums  unless  you're  on  a  major  re- 
cord label,"  Tyrese  adds.  "I  use  that 
as  motivation."  •  •■ 


Family  Affair 

Shaila  Durcal  channels  her  iconic  mother 
on  new  album  of  traditional  Mexican  ballads 


As  Spanish  singer  Shaila  Durcal  pre- 
p;ires  to  release  her  new  album.  Asi 
("This  Way"),  she  can't  help  but  think  of 
her  mother,  legendary  chanieuse  Rocio 
Durcal.  who  died  in  2006. 

Back  liien  Shaila  was  in  the  middle  of 
recording  a  tribute  album.  Recordando 
("Remembering"),  for  her  mother.  But 
Ix-fore  she  completed  the  project.  Rocio 
died.  "It  was  supposed  to  be  a  surprise 
tor  my  mother."  says  Durcal.  32.  "It's  one 
of  the  most  special  albums  of  my  career, 
but  it  was  also  a  bittersweet  experience. 
The  album  liad  new  versions  of  songs 
ihat  my  mother  had  performed,  and  it 
also  marked  my  love  for  regional  Mexi- 
can music." 

With  Asi  (FMl  Music/Capitol  Latin). 
Durcal's  fifth  studio  set.  she  upholds  her 
love  for  the  traditional  sounds  of  .Mex- 
ico, expanding  a  career  that  started  as  a 
child  under  the  watchful  eyes  ofher  late 
mother  and  her  father.  Filipino  singer/ 
actor  Antonio  "Junior"  Morales  Bar- 
reto.  The  album,  due  Nov.  1,  contains 
1 1  ranchera-style  love  ballads,  recorded 
w  ith  an  eloquent  guitar  backdrop  to 
complement  Durcal's  rich,  soulful  voice. 


a  list  of  goals,  but  1  do  want  to  grow  as 
an  artist."  she  says. 

1  lowever.  that  growth  has  sometimes 
been  a  long,  meticulous  process.  In  fact. 
Asi  was  supposed  to  be  released  last  year. 
after  its  first  single.  "Convencerne." 
peaked  at  No.  26  on  Billboard's  Regional 
Mexican  Airplay  chart.  But  Durcal.  who 
co-produced  the  album  with  her  hus- 
band, Dorio  Ferreira.  says  she  wanted  to 
take  her  time  and  find  the  right  songs,  a 
search  that  extended  into  2011. 

And  now  that  long  search  is  finally  pay- 
ing off:  The  new  single.  "El  Dia  Que  Me 
Fui"  ("The  Day  I  Left"),  recently  debuted 
at  No.  39  on  the  regional  Mexican  tally. 

The  marketing  push  for  Asi  calls 
for  going  beyond  the  traditional  18-34 
demo.  Alvarado  says.  Durcal  has  a 
broad  fan  base  that  includes  the  young 
bilingual,  bicultural  generation,  but 
also  a  group  of  loyal  fans  who  grew  up 
listening  to  her  mother.  According  to 
Alvarado,  tlie  album  will  be  promoted 
through  radio,  retail  and  online  cam- 
paigns, as  well  as  a  2012  tour  that  will 
visit  50-plus  cities. 

But  Asi  has  another  secret  weapon: 


Stretching  out;  SHAILA  DURCAL 
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Rancheras  range  in  theme  ft'om  lament- 
ing lost  love  to  bashing  cheating  men. 
They  require  a  strong,  mature  vocalist 
who  can  convey  a  series  of  heart-rending 
emotions  in  two-  to  ihree-minute  songs. 
Durcal  ably  lives  up  to  the  task. 

"Shaila  has  the  ability  to  relate  to  so 
many  people  through  her  music."  EMI 
Music/Capitol  Latin  VP  of  marketing 
and  promotions  David  Alvarado  says. 
"She  has  a  famous  last  name,  and  she's 
been  in  the  spotlight  since  she  was 
born — but  she  also  has  the  talent  to 
back  up  the  legacy  ofher  name." 

In  the  '90s  Di'ircal  was  a  backup 
singer  for  her  mother,  learning  how  to 
perform  and  manage  the  rigors  of  tour- 
ing. In  2004,  she  released  her  first,  self- 
tilled  album,  focused  solely  on  Latin  pop 
music.  Now  Durcal  is  expanding  into 
regional  Mexican,  but  she  doesn't  want 
to  stop  there.  "I  don't  necessarily  make 


The  renowned  |ose  Hernandez,  leader 
of  Mariachi  So!  de  Mexico — which  re- 
cently backed  up  Durcal  for  her  perfor- 
mance at  the  Billboard  Mexican  Music 
Awards — arranged  the  album. 

"Working  with  her  brings  back  a  lot 
of  inemories  [of]  when  1  used  to  back  up 
her  mom."  Hernandez  says.  "I  toured 
with  Shaila  last  year,  and  I  like  that  she 
thinks  big.  Her  shows  are  explosive." 

As  for  Durcal  herself,  she  says  she's 
looking  forward  to  promoting  the  album 
and  putting  everything  she  learned  from 
her  mother  to  use. 

"One  of  the  biggest  things  she  taught 
me  was  to  have  patience  and  enjoy 
every  step  of  this  business."  Durcal 
says.  "She  always  said  that  when  you're 
performing  there's  always  at  least  one 
person  in  the  audience  listening,  and 
that  you  should  perform  for  that  person 
and  sing  with  heart."  •  * 


■  BY  GAIL  MITCHELL 


A  New  Day 


Bay  Area  indie  artist  Goapele 
reconnects  with  fans  on  fourth 
album  'Break  of  Dawn' 


The  video  for  Goapele 's  new  buzz  track  "Play"  sdys  it 
all — crisp,  sultry  and  modern,  theclip  makes  iuli-ji 
that  the  Oakland,  Calif.,  soul  singer  Ivsi-known  for 
her  ethereal  2001  hit  "Closer'  is  getting  back  to  business. 

"1  just  went  on  a  vibe  and  ad-libbed,  letting  go  of  im  in- 
hibitions." Goapele  says  of  the  track,  which  was  prodm  eti 
by  production  duo  Electric  Thunderbolt  and  serves  tn  in- 
troduce Break  of  Dawn,  her  first  album  in  six  years.  '  lln- 
song]  speaks  to  who  I  am  now  becaiLse  1  don't  want  to  linld 
back.  1  want  to  share  more  of  myself" 

Break  of  Da\m.  which  arrived  Oct.  24  through  her  family- 
owned  label  Skyblazc  in  partnership  with  Decon.  reflects  a 
singer  seeking  "to  slow  down  and  experience  life  more — 
love,  loss  and  e\'erylhing  in  between,"  as  she  puis  il.  In  the 
six  years  since  her  last  studio  release,  Goapele  has  given 
birth  to  her  daughter  (now  4  years  old}  and  experienced 
the  deaths  of  her  father  and  a  close  friend. 

When  she  did  return  to  the  studio  in  2009.  she  says  she 
was  determined  to  "record  at  my  own  pace."  Working  with 
such  producers  as  Kerry  "Krucial"  Brothers.  Bobby  Ozuma 
and  Malay,  she  began  crafting  her  vision,  and  for  the  first 
time,  opened  the  sessions  to  outside  songwriters. 

"As  a  singer/songwriter,  so  much  ofmy  identity  has  been 
wanting  to  do  everything  myself."  .says  Goapele.  whose  name 
means  "to  move  forward"  in  the  Setswana  language.  "With 
some  of  these  songs  it's  been  nice  to  write  with  others,  keep 
what  works  and  grow  naturally." 

"Hush."  a  lullaby  inspired  by  Goapele's  daughter,  was 
co-written  with  Carman  Michelle.  "Play."  now  No.  81  on 
Billboard  s  Hot  R&B/Hip-Hop  Songs  chart,  will  be  follow«l 
by  the  ballad  "Tears  on  My  Pillow," 

The  daugliter  of  political  activist  parents.  Goapele  began 


cultivating  her  talent  as  a  student  at  a  performing  arts  el- 
ementary school.  She  sang  with  the  Oakland  Youth  Choir 
while  in  high  school  arul  attended  Berklee  Colkrgc.  Wlien  she 
rettirned  home  after  graduatwn.  she  began  foiling  a  niclie  in 
the  Bay  Areas  thriving  indie  scene.  Goapele's  eclectk  fusion 
of  jazz,  soul  and  hip-hop,  insightful  lyrics  and  sensuous  vo- 
cals took  root  in  2001  with  her  debut  Sk>'blazc  album.  Closer. 

The  project's  regional  popularity  caught  the  attention 
of  Sony  Urban  Music/Columbia.  In  association  with  Sky- 
blaze,  the  major  revamped  and  reissued  the  album  in  2002 
as  Even  Closer.  Change  H  All  was  her  last  set  with  Columbia. 
It  peaked  at  No.  32  on  Top  R&B/Hip-Hop  Albtmis, 

To  reconnect  with  her  fan  base.  Goapele  is  plajing  shows 
on  the  East  and  West  Coasts.  She  performed  at  B.B.  King's 
Blues  Club  &.  Grill  in  New  York  on  street  date  and  will  make 
stops  in  Baltimore,  Los  Angeles  and  Seattle.  A  longer  tour 
will  kick  off  early  next  year.  And  remixes  of  "Play"  and 
"Tears"  are  being  ramped  up  to  target  new  fans,  with  a  strong 
push  at  college  radio  and  through  Facebook  and  Twitter. 

Managed  by  former  Recording  Academy  VP  Angelia 
Bibbs- Sanders,  now  president/CEO  of  the  Debut  Group,  and 
repped  by  ICM  agent  Dana  Sims.  Goapele  is  in  talks  for  a 
film  project.  Also  planned  arc  brand  partnerships — fashion, 
cosmetics,  books — and  work  with  charitable  foundations. 

In  the  meantime.  Goapele  isn't  planning  on  another  six- 
year  hiatus.  She's  already  at  work  on  a  new  album  that  will 
follow  her  one-off  deal  with  Decon. 

"I'm  happ)' with  the  foundation  that's  been  laid  up  to  now." 
Goapele  says  of  her  career  lo  this  point.  "I  started  off  a  little 
guarded,  feeling  like  I  needed  to  protect  myself  from  this  in- 
dustry. But  I've  grown  into  myself  as  a  woman  and  musically. 
1  dnn'l  need  to  be  timid  at  this  point  in  my  life  or  career."  -  •  ■ 


QUESTIONS 


With  DAVE  MUSTAINE 


Megadeth  frontman  Dave  Mustaine  says  there's  nothing  unlucky  about  his  band's  new  album, 
ThJrtJen.  arriving  Nov.  1  on  Roadrunner.  "Thirteen  is  not  a  bad  number,"  says  Mustaine,  wfio  founded 
the  iconic  thrash  metal  band  after  t>elng  kicked  out  of  Metallica  in  1983.  "The  wfrale  unlucky  part 
came  about  with  the  Templar  Knights.  Friday  thte  13th  is  associated  with  them." 

After  28  years.  Megadeth's  prin\ary  associations,  on  the  other  hand,  are  of  genre-defining  metal 
and  big  business.  With  worldwide  sales  of  more  than  30  million,  according  to  the  label,  and  a  seat 
at  the  top  of  the  headbanging  pantheon  alongside  Metallica,  Slayer  and  Anthrax  as  a  key  member 
of  the  scene's  Big  Four,  Megadeth  is  a  force.  ThIrtSen  is,  fittingly,  the  band's  13th  studio  album  and 
comes  on  the  heels  of  the  Big  Four  Tour,  a  series  of  epic  concerts  Including  a  sold-out  seven-hour 
sfww  at  New  York's  Yankee  Stadium.  Tfte  new  album  was  recorded  at  the  band's  own  Vic's  Garage 
studio  in  California  with  original  bassist  Dave  Ellefson  (his  first  studio  appearance  with  the  band 
in  a  decade}  and  marks  the  first  tin>e  the  band  has  worked  with  producer  Johnny  K  (Disturt>ed,  3 
Doors  Down,  Sevendust). 


1  It's  not  an  accident  that  the  new  album 
Is  titled  ThIrtSen,  is  It? 

Thirteen  isall  over  the  place.  Obviously  it's  the  I  Jth 
record.  Then  a  little  less  obvious.  I  was  born  on  the 

1  Jt  h  |of  September  in  1961 1. 1  started  playing  when 
1  was  13.  jesus  and  his  disciples  are  13.  When  I 
look  at  a  dollar,  there's  13  stars  and  13  arrows  and 
1 3  leaves  . . .  Even  going  down  to  the  insanity  of  a 
super-committee,  which  has  six  members  on  each 
side  and  then  the  president. 

2  Did  you  have  any  particular  vision  or 
creative  mission  for  the  album? 

Well,  we  had  such  a  limited  time  to  do  this  record. 
When  we  came  home  from  touring,  we  had  two 


months  off  and  my  manager  [Mark  Adelman)  ba- 
sically laid  it  out  that  it  was  in  my  best  interests  to 
consider  doing  a  record  in  thai  two-month  period, 
even  though  it  was  almost  impossible.  But  what 
made  it  a  little  bit  easier  was  [Roadrunner)  was 
working  with  us  on  this.  "Sudden  Death"  was  a 
song  we  did  for  "Guitar  Hero"  that  they  allowed  to 
be  on  the  record.  Then  we  got  an  olTer  to  do  [the 
title  song  for  the  videogame]  "Ne\'erDead."  So  we 
went  from  needing  1 3  to  having  to  come  up  with 
11  new  songs,  which  look  some  pressure  off  even 
(hough  we  still  had  to  do  it  in  about  seven  weeks. 

3  What  impact  did  Johnny  K  have? 
Andy  Sneap  wasn't  available,  and  David  Ellefson 


had  recommended  him.  1  didn't  know  if  he  was 
going  to  work.  I  like  the  bands  he's  produced, 
but  they're  not  necessarily  my  genre,  not  thrash 
metal.  So  I  didn't  know  if  he  was  going  to  pull 
it  off  But  when  we  first  started  the  record,  he 
said. "!  know  we're  under  a  lime  crunch.  If  you 
need  my  help  with  anything,  just  let  me  know." 
We  ended  up  working  together  great,  even  on 
the  songwriting.  I  came  out  with  a  really  great 
friend  in  |ohnny. 

4  What  did  it  mean  to  have  Dave  Ellefson 
back  in  the  studio  with  you  again? 
That  was  fun,  too.  Dave's  a  really  great  player.  We 
had  our  differences  and  all  thai  stuff,  and  went 


our  separate  ways.  I'm  the  last  person 
on  Earth  who  would've  thought  he'd  be 
back  in  Megadelh,  and  I  think  Dave  was 
the  second-to-last  person.  When  we  got 
back  together  again,  he  was  a  much  bet- 
ter bass  player  and  a  better  man.  too.  He 
liad  done  a  lot  of  growth.  When  the  op- 
I  <  :  lunity  came  to  play  again,  it  was  not 
.1  lar-fetched  as  one  would  think. 

5  This  Is  your  last  album  for  Road- 
runner. and  you've  been  critical  of  the 
latiel  in  the  past.  But  It  sounds  like  it 
was  better  for  you  this  time  around. 

We  have  had  kind  of  an  up  and  down 
time  with  Roadrunner,  but  right  now 
everything  is  good.  This  album  signi- 
fied the  era  of.  hopefiilly.  a  new  regime. 
They  were  very  helpful,  and  we  helped 
things  by  putting  down  some  firm  boundaries 
and  standing  our  ground  and  saying  "we  can't 
do  that"  when  wc  had  to.  So  I'm  very  excited,  very 
optimistic  about  the  future. 

6  What  has  the  Big  Four  exp*ri«nc«  meant 

to  you? 

It's  been  wonderful.  It  certainly  makes  me  take 

a  hard  sideways  look  at  what  I  missed  out  on 
because  of  the  differences  that  we  had  in  the 
past.  When  we  were  kids,  we  were  like  brothers 
together.  We  would  share  food.  So  I'm  stoked 
we're  all  getting  along  again,  and  I  think  it's 
really  good  for  the  fans.  too.  It's  a  great  time 
now,  and  I  hope  it  keeps  going.  •  •- 
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ALBUMS 


MEGADETH 

ThIrtSen 

Producer:  Johnny  K 
Roadrunner  Records 
R«l«as«  Dat«:  Nov.  1 

The  number  13  is  reputed  to 
bring  ill  fortur^es.  but  appar- 
ently riot  in  the  case  of  Mega- 
deth.  The  appropriately  titled 
13th  studio  album  from  one 
of  thrash  metal's  Big  Four  is  a 
ripping,  muscular  exercise  in 
hard-hitting  rage'n'roll.  The 
set  is  bolstered  by  founding 
bassist  Dave  Ellefson's  return 
to  the  studio  for  the  first  time 
in  a  decade  and  a  crisp  sonic 
attack  by  producer  Johnny 
K.  Most  important,  frontman 
Dave  Mustaine  is  as  ornery 
as  ever,  trading  fierce  guitar 
licks  with  Chns  Brodehck  as 
he  lashes  out  at  politics  ("We 
the  People."  "Guns.  Drugs  & 
Money."  "New  World  Order." 
■'Millennium  of  the  Blind") 
and  taps  into  evil  theatrics  for 
such  mini-movies  as  "Public 
Enemy  No.  l."  "Black  Sv^-an" 
and  "Deadly  Nightshade."  He 
even  turns  insightfully  auto- 
biographical on  the  title  track. 
Meanwhile,  women's  rights 
groups  won't  likely  adopt  the 
snarling  track  "Wrecker"  as 
their  theme  song.  Mustaine 
&  Co,  have  been  written  off 
plenty  of  times  during  the  past 
decade  or  so,  but  ThJrtJen 


LOU  REED  & 
METALLICA 

Lulu 

Producers:  Lou  Reed. 
Metalhca.  Hof  Willner. 
Greg  Fidelman 
Warner  Bros.  Records 
Release  Date:  Nov  1 
This  unlikely  two-disc 
collaboration  between 
Lou  Reed  and  Metallica 
grew  out  of  a  seed  sown  in  2009.  when  the  Bay  Area  metal 
band  backed  the  former  Velvet  Underground  frontman  in 
a  performarvce  at  the  Rock  and  Roll  Hall  of  Fame's  25th- 
anniversary  concerts  at  Madison  Square  Garden  in  New  York. 
(Hit  up  YouTube  for  their  blistering  rendition  of  '"White  Light/ 
White  Heat.")  But  if  Lulu's  roots  can  be  traced  to  an  institution 
celebrating  rock's  popular  appeal,  it's  hard  to  imagine  how 
they  could  have  traveled  any  farther  Loosely  based  on  a  series 


of  century-old  works  by  German  playwright  Frank  Wedekind, 
the  10-track  set  may  be  the  least  commercially  minded  album 
released  by  a  major  label  this  year.  And  it's  virtually  guaranteed 
to  be  the  only  one  that  begins,  "I  would  cut  my  legs  and  tits 
off  when  I  think  of  Boris  Karloff  and  Kinskt."  Metallica  furnishes 
some  vaguely  memorable  riffs  in  "The  View"  arid  "Iced  Honey," 
but  Luiu  is  mostly  UrK:le  Lou  in  full  ranting-poet  mode.  Heavy? 
For  sure.  Metal?  Not  so  much.  *'? 


shows  they're  not  ready  to  rust 

in  peace  quite  yet.— GG 

TOM  WAITS 
Bad  As  Me 

Producers:  Tom  Waits. 

Kathleen  Brennan 

Anti-  Records 

Release  Date:  Oct-  24 

At  the  age  of  61,  Tom  Waits 

takes  a  holiday  from  atonai- 

ity,  odd  instrumentation  and 


6 


l^HT  MICHAEL  BUBL^ 

-'"]^^^Hr  Christmas 
'^^^HfL^Ij.,  ,      Producers:  Davd  Foster.  Bob 
^^^^gS         f^ock.  Humberto  Gatica 
^^■^v  143/Reprise  Records 

twm  Release  Date:  Oct.  24 

Mkhael  Bub)6  is  such  a  shoo-in  for  Christmas  album  suc- 
cess that  any  styltetlc  risk  he  takes  feels  like  a  revelatk>n. 
Several  surprises  crop  up  on  the  rww  Christmas,  Buble's 
first  yuletide-related  release  sirKe  2003'5  five-sor>g  EP,  Let 
/tSnoiv.' (Strangely,  last  year's  U.K.'OrA'^  A  Holiday  Gift  for 
You  got  no  more  Chrlstnws-y  than  "Mack  the  Knife.")  Most 
appeailngly,  the  Canadian  croor>er  does  "White  Christmas" 
as  an  uptempo  doo-wop  numtwr  instead  of  the  lugutMious 
ballad  one  might  expect.  His  model  for  the  Irving  Beriin 
standard  appears  to  fiave  been  tf>e  Drifters'  1954  rendition, 
not  Bir>g  Crost)y's  from  the  '40s.  Bubl^  takes  the  opposite 
tack  in  "All  I  Want  for  Christmas  Is  You."  slowing  down  the 
bubbly  Mariah  Carey  hit  to  a  perulve  shuffle  that  recalls 
Butite's  own  "Home."  And  his  closing  version  of  "Feliz 
Navidad"  (with  Mexk:an  singer  Thalia)  stays  unexpectedly 
low-key— at  least  until  the  choir-of-thousands  shovra  up 
near  the  end.  Christmas  hews  more  closely  to  tradition 
in  "Silent  Night"  and  "Jingle  Bells,"  the  latter  featuring 
London's  Puppini  Sisters.  But  Bubl6  flexes  his  distinctive 
charm  throughout.— Mi^ 


general  weirdness  on  his  first 
album  of  new  recordings  in 
seven  years.  Bad  As  Me  is 
proto-typical  Waits— heavy 
on  the  blues,  smoky  jazz  and 
wordplay— yet  also  a  revela- 
tion on  the  multitude  of  ways 
he  can  present  a  song  vo- 
cally. No  other  release  in  his 
18-album  canon  possesses 
as  great  a  range  in  his  phras- 
ing or  approach.  The  urgency 
and  guttural  wails  of  Captain 
Beefheart  and  Howlin'  Wolf 
are  primary  influences  here, 
the  overall  sound  industrial 
and  hard,  rich  in  echo  yet  mu- 
sically natural.  Traditional  in- 
struments get  the  job  done, 
driven  by  outstanding  guitar 
work  from  Marc  Ribot  and 
the  steady  drumming  of  son 
Casey  Waits.  Guests  include 
Les  Claypool  and  Flea  on  bass, 
guitarist  David  Hidalgo,  Augie 
Meyers  on  accordion  and  Keith 
Richards,  who  powerfully  riffs 
through  "Satisfied"  and  adds 
tender  harmonies  on  a  ballad 
( "Last  Leaf")  about  aging  and 
resiliency.  Songs  are  highly 
personal,  filled  with  analogies 
and  metaphors  and  com- 
monly written  in  the  first  per- 
son. Fierce  as  Waits  can  be 
on  Bad  As  Me.  the  album  also 
has  its  softer  side— the  tender 
"Kiss  Me"  reaches  back  to  "On 
a  Foggy  Night,"  and  "Back  in 
the  Crowd"  is  a  rare  Mexican 
journey  for  Waits.— PG 


It's  probably  not  a  coinci- 
dence that  the  band  mem- 
bers' look  (suits,  ties,  hats 
and  beards)  echoes  that  of 
Bob  Dylan's  bandmatesfrom 
1970.  Together  since  2005. 
the  Deep  Dark  Woods  has  al- 
ready been  honored  by  Ca- 
nadian music  organizations. 
Boldt  is  a  balladeer  who  ad- 
justs the  tension  level  just  so. 
finding  ways  to  keep  the  slow 
pace  of  the  songs  interesting 
through  arrangements  thai 
incorporate  banjo,  mello- 
tron  and  pedal  steel  guitar. 
The  influences  are  obvious- 
English  folk  ballads.  Laurel 
Canyon,  Robbie  Robertson 
and  Gram  Parsons— but  the 
assured  engineering  and 
mix  by  Darren  Van  Niekerk 
gives  The  Place  I  Left  Behind 
a  timeless,  organic  sound. 
It  feels  weather-beaten  and 
worn  in.  like  a  great  album 
from  the  Band.— PG 


THE  DEEP  DARK 
WOODS 

The  Place  I  Left  Behind 
Producer:  The  Deep  Dark 
Woods 

Sugar  Hill  Records 
Release  Date:  Oct-  18 

On  the  first  quarter  of  the 
Deep  Dark  Woods'  first 
album  for  Sugar  Hill.  The 
Place  I  Left  Behind,  the  quin- 
tet from  Saskatoon,  Sas- 


katchewan, positions  itself 
as  a  friendly  folk-oriented 
unit  with  country  underpin- 
nings to  add  a  little  spark  to 
the  strummed  guitars.  Once 
the  album  gets  into  its  fourth 
song,  "Virginia."  singer/ 
songwriter/guitarist  Ryan 
Boldt  unveils  a  whole  new 
folk-rock  arsenal  indebted 
to  but  not  overwhelmed  by 
the  harmonies  and  rich,  rural 
instrumentation  of  the  Band. 


KELLY  CLARKSON 

Stronger 

Producers:  various 
RCA  Records 
Release  Date:  Ocf  24 
You  wouldn't  expect  Kelly 
Clarkson— or  any  of  the  "American 
Idol"  crowd,  really— to  draw  inspiration  for  a  title  track 
from  Friedrich  Nietzsche.  But  in  the  tumultuous  nine 
years  since  she  won  the  reality  show's  inaugural  season, 
Clarkson  can  testify  that  what  doesn't  kill  you  only  makes 
you  stronger— and  she  is.  In  fact,  she's  in  her  strongest 
form  yet  on  fifth  album  Stronger.  Clarkson's  voice  is 
full,  rotxjst  and,  most  important,  not  Auto-Tuned  across 
these  r>ew  songs.  This  helps  make  such  tracks  as  first  sin- 
gle "Mr.  Know  It  All,"  "Honestly,"  "The  War  Is  Over"  and 
ttie  closirig  power-ballad  "Breaking  Your  Own  Heart" 
some  of  her  finest  performances  yet.  Clarkson  and  her 
corps  of  collaborators  also  explore  electro-tinged  pop 
on  several  songs,  and  there's  some  kinetic  new  wave  on 
"You  Can't  Win."  She's  in  fist-waving  girl  power  mode 
throughout,  although  a  few  of  her  more  defiant  bon  mots 
may  also  be  read  as  messages  to  the  music  industry.  Give 
the  first  "Idol"  winner  props  for  spirited  toughr>ess  as 
well  as  a  bit  of  philosophical  daring.— GG 


r.ViH;ll*>.i;M 

SHELBY  LYNNE 
Revelation  Road 
Producer:  Shelby  Lynne 
Everso  Records 
Release  Date:  Ocf  18 
On  Revelation  Road,  her  12th 
and  most  intimate  album. 
Shelby  Lynne  sings  that  she's 
"got  misery  to  share,  with  any- 
one who  cares."  The  result  is 
a  forthright  and  soul-baring 
benchmark  in  a  career  that 
has  seen  her  try  on  a  gamut 
of  styles  and  personas.  Here, 
Lynne  takes  on  the  roles  of 
producer,  writer  and  sole 
performer  (vocals  and  instru- 
ments). The  11  songs'  sparse 
arrangements  are  some  of 
her  richest  yet.  Lynne  digs  in 
deeply  to  both  her  past  and 
her  general  psyche.  "I'll  Hold 
Your  Head"  is  a  gentle  acous- 
tic paean  to  her  younger  sister, 
Allison  Moorer-Earle.  while 
the  gospel-flavored "  Heaven's 
Only  Days  Down  the  Road" 
recounts  the  horror  of  their 
father  killing  their  mother  and 
then  himself.  Other  gems  in- 
clude soulful  pieces  like  the 
title  track.  "Even  Angels"  and 
"Toss  It  All  Aside."  Elsewhere. 
"Woebegone"  adds  some 
electric  crunch  to  the  mostly 
rootsy  mix.  Some  happiness 
can  be  felt  amid  the  misery, 
but  they're  rendered  so  art- 
fully that  you'll  want  to  keep 
both  company.—  GG 
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DAUGHTRY 

Crawling  Back  to  You  (3:45) 
Producer  Howard  Benson 
Writers:  C.  Daughtry. 
M.  Frederiksen 

Publishers:  Surface  Pretty  Deep 
Ugly  Music/Universat  Music  Careers.  Sienna  Sienna 
Songs  (BMl) 
19  Entertainment/RCA 

Oh.  Chris  Daughtry.  what  dkl  you  do  this  time?  On  the  first 
sJngle  from  his  band  Daughtry's  third  album.  Break  the 
Spe/I,  the  former  "American  Idol"  finalist  is  contrite  and 
repentant,  whipping  himself  for  unspecified  sins  ("lessons 
learned  and  bridges  burr>ed  to  the  ground")  and  seeking 
forgiveness  from  his  kived  one.  "I  tlx>ught  I  was  strorvger," 
Daughtry  sings— but  wouM  we  really  believe  him  in  the  role 
of  heartless  cad?  Hardly.  Daughtry's  emotional  drama  plays 
out  in  prime  Power  Ballad  101  form,  starting  gently  with 
piano  and  acoustic  guitar  before  swelling  into  an  anthemk: 
chorus.  Meanwhile,  a  dramatic  descending  chord  pattern, 
and  a  guitar  solo  that  echoes  the  angst  that's  dripping  from 
Daughtry's  vocals,  mark  the  track's  outro.  The  guy  certainly 
has  a  conscience— and  a  heart.  Well  see  if  he  left  any  for 
the  album's  othw  11  tracks.— GG 


ANDY  GIBSON 

Wanna  Make  You  Love  Me 
(2:50) 

Producer:  j.i  ttcs  Stroud 
Writers:  J.  Collins.  B.  Pinson 
Publishen:  various 
DMP/R&J 

Country  newcomer  Andy 
Gibson  gives  a  solid  first  ef- 
fort with  "Wanna  Make  You 
Love  Me."  his  debut  radio 
single  that  has  cracked 
Billboard's  Hot  Country 
Songs  chart.  The  light  and 
cheery  ode  to  the  girl  who 
makes  him  strive  for  self- 
improvement  has  insightful. 


relatable  lyrics:  "Old  people 
make  me  cry/Goodbyes 
make  me  drink/Tom  Petty 
makes  me  drive  too  fast/ 
The  Bible  makes  me  thmk." 
Backed  heavily  by  strings, 
the  track  has  a  steady, 
driving  beat  that  moves 
the  song  along  and  show- 
cases Gibson's  delightfully 
smooth  vocals,  A  nice  three- 
part  harmony  gives  the 
chorus  a  boost,  as  Gibson 
sings  about  all  the  romantic 


moves  his  significant  other 
causes  him  to  make,  With 
"Wanna  Make  You  Love  Me" 
as  an  introduction— and  a 
proven  songwriting  prow- 
ess co-penning  Kelly  Clark- 
son  and  Jason  Aldean's  hit 
"Don't  You  Wanna  Stay"— 
Gibson's  solo  career  already 
looks  promising. -MO 

WALE  FEATURING 
KID  CUDI 

Focused  (3:32) 
Producer:  Kore 
Writers:  O.  Akintimehm. 
D.  Fezari.  S.  Mescudi. 
W.  Johnson 
Publishers:  various 
MMG/Warner  Bros.  Records 
Despite  flopping  commer- 
cially. Wale's  debut  album. 
2009's  Attention:  Deficit. 
showcased  a  gifted,  the- 
matically  scattered  MC,  ca- 
pable of  breaking  out  under 
the  right  circumstances.  The 
Washington.  D.C..  rapper 
has  since  reinvented  him- 
self as  a  Rick  Ross  cohort, 
and  although  "Focused." 
from  forthcoming  set  "Am- 
bition," is  stamped  with  the 
"Maybach  Music"  battle  cry 
and  flirts  with  Lex  Luger- 
style  buildups,  the  track  re- 
tains fragments  of  the  posi- 
tive, go-getting  Wale  of  old. 
Once  the  beat  gets  going. 
Kid  Cudl's  raspy  sing-song 


B.O.B 

FEATURING 
LIL  WAYNE 

Strange  Clouds  (3:46) 
Producers:  Lukasz  "Dr 
Luke"  Gottwald.  Cirkut 
Writers:  various 
Publishers:  various 
RebelRock/Grand 
Hustle/Atlantic 
On  his  latest  single,  the 
title  track  off  his  upcom- 
ing album,  rapper  B.o.B 
makes  a  big  departure 
from  the  pop  duets  with 
artists  like  Bruno  Mars 

arKl  Hayley  Williams  that  made  him  a  star  Instead  of  re-creating  "Magk"  or  "Airplanes,"  Bobby 
Ray  moves  his  style  in  a  harder  directk>n,  spitting  self-assured  rtiymes  over  an  aggressive  mid- 
tempo  electrons  beat.  B.o.B's  ftow  is  fully  on  display  here,  with  lir>es  like,  "I  hit  her  with  that 
pipe,  call  that  Nancy  Kerrigan/Stay  on  the  greenest  greens,  call  us  vegetarians."  Meanwhile, 
the  massive  chorus  bestows  pop  fans  and  partygoers  with  their  pnstine  hook.  By  combining 
ti>e  deep  bass  and  heavy  beat  with  celebratory  club  lyrics  and  a  guest  verse  from  Lil  Wayne. 
B.o.B  has  his  sights  set  on  a  tatteover  of  all  of  hip-hop,  not  just  its  mainstream  sect— /?JC 


stays  mostly  on  the  side- 
lines, with  Wale  tackling 
the  song's  two  main  verses. 
Though  the  clever  wordplay 
remains.  Wale  sounds  too 
content  to  bask  in  the  May- 
bach  lifestyle  with  lines  like 
"  Fly  as  shit  for  no  goddamn 


HOT  CHELLE  RAE 
FEATURING  NEW 
BOYZ 

I  Ulte  It  Like  That  (3:08) 
Producers:  Emanuel 
Kinal^ou:  Andrew  Goldstein 
Writers:  various 
Publishers:  various 
RCA 

Nashville-based  pop-rock  act  Hot  Chelle  Rae  scored  a  hit 
this  summer  with  "Tonight.  Tonight."  which  reached  No.  7  on 
the  Billboard  Hot  1O0,  and  it's  already  back  on  the  tally  with 
the  follow-up.  "I  Like  It  Uke  That"  is  a  top-down  synth-pop 
romp  with  plenty  of  funk  guitar  and  features  spots  from  Los 


Angeles  rappers  New  Boyz.  The  song's  lyrical  content  is  tialf- 
baked— "I  like  it  like  that!/Hey,  windows  dowr>/Chillin"  with 
the  radio  on,"  goes  the  chorus,  and  frontman  Ryan  Follese 
offers  an  alcoholic  beverage  to  an  on-duty  cop  in  the  second 
verse— but  rto  one's  tumfr>g  to  Hot  Chelle  Rae  for  incredible 
depth.  Is  "t  Like  It  Like  That"  a  game-changing  pop  track?  No. 
Is  it  an  earvrarm  with  a  memorable  chorus  that  has  a  good 
chance  to  rule  pop  radio?  You  bet.~JB 


reason"  coming  off  as  need- 
lessly  nonchalant.  Fortu- 
nately, the  track  showcases 
enough  of  his  complex 
persona  that  it  would've 
sounded  out  of  place  on 
Maybach  Music  Group's 
bombastic  SeMMarfe.  Vol.  J 
compilation.— CP 

II!I»1IJ 
GRIMES 

Oblivion  (4:12) 
Producer:  Cfaire  Boucher 
Writer:  C.  Boucher 
Publisher:  Arbutus  Records 
Arbutus  Records 
The  evolution  of  Grimes, 
the  art-pop  project  of 
Montreal's  Claire  Boucher, 
has  been  remarkable  in  its 
rapidity:  In  the  past  two 
years,  Boucher  has  issued 
two  full-lengths  and  a 
split  12-inch  with  the  art- 


ist d'Eon,  each  of  which 
has  showcased  haunting 
arrangements  and  a  slow 
embrace  of  crisp  refrains. 
"Oblivion."  the  first  single 
from  her  next  album.  Vi- 
sions, echoes  the  hushed 
grace  of  recent  single  "Van- 
essa," but  where  that  track 
used  clean  piano  stabs  as 
its  fulcrum,  Boucher  is  rely- 
ing on  crackling  percussion 
to  propel  her  sound.  The 
lyrics  are  often  difficult  to 
decipher,  but  her  ethereal 
vocals  add  a  soothing  layer 
to  the  song's  bouncing  syn- 
thesizers. Although  Grimes 
is  still  a  bit  of  an  unknown 
entity.  "Oblivion"  is  just  as 
intoxicating  as  any  Rihanna 
and  Lady  Gaga  single,  and 
Boucher  is  consistently 
proving  herself  an  indepen- 
dent artist  to  watch.— 


EDITEP  BY  MITCHELL  PETERS 
(ALBUMS)  AND  JASON 
LIPSHUTZ  (SINGLES) 

CONTRIBUTORS:  Jon  Bllstoin, 
RJ  Cubarrubia.  Maggie  Doherly, 
Phil  Gallo.  Gary  Graff.  Jason 
Lipshutz,  Chris  Payne.  Mikael 

Wood 


All  albums  commercially  avail- 
able in  the  United  States  are  eli- 
gible Send  album  review  copies 
to  Mitchell  Peters  al  Billboard, 
5700  Wilshire  Blvd  .  Suite  500, 
Los  Angeles,  CA  90036  and 
singles  review  copies  to  Jason 
Lipshutz  at  Billboard,  770 
Broadway.  Seventh  Floor,  New 
York,  NY  10003.  or  to  the  writers 
tn  the  appropriate  bureaus. 


j:  . 


NOVEMBER  5.  2011       www  billboard  bi; 


Cci^ 


HAPPEMING  NOW 


Coming  Into  Her  Own 


After  paying  dues  as  a  featured  artist,  Dev  is  savoring 
solo  success  with  'In  the  Dark' 


OtiL-  could  say  that  Devin  Star  Tailes. 
lietter-known  as  Dev,  is  pregnant  with 
twins — even  though  they'll  be  delivered 
weeks  apart.  Her  firstborn  child.  Emilia,  is  due 
in  December.  However,  her  Universal  Republic 
debul  sok)  album.  The  Night  the  Sun  Came  L/p,  will 
arrive  )an.  10.  In  the  interim,  the  woman  whose 
voice  mesmerized  fans  on  Far*East  Movement's 
Billboard  Hot  100  No.  1  "Like  a  GG"  is  prepping 
the  runway  with  her  first  solo  hit.  "In  tlie  Dark." 

"I've  been  the  featured  girl  this  past  year."  says 
the  22-ycar-old  artist,  whose  voice  has  graced  proj- 

ccts  ran(>ing  from  David  Cuetta  and  British  boy 
band  JLS  to  Demi  Lovato's  latest  single.  "Who's 
Tlial  Boy.'  Bui,  Dev  adds.  "I'm  finally  coming  into 
my  own  as  an  artist  and  as  a  woman." 

After  the  Cataracs- produced  ode  to  the  Gulf 
stream  G650  jet  spent  26  weeks  on  the  Hot  100, 
Dev  stepped  out  officially  as  a  solo  artist  with 
"Bass  Down  Low."  released  in  January.  Although 
it's  been  certified  gokl.  it  "never  quite  crossed  ovct 
to  pop  or  exploded  at  radio."  Universal  Republic 
head  of  A&R  Wendy  Goldstein  says. 

"In  the  Dark"  is  a  different  story.  Since  its 
April  14  release,  the  heavily  synthesized  dance 
track  has  been  climbing  up  several  charts,  in- 
cluding the  Hot  100  (No.  12)  and  Mainstream 
Top  40  (No.  8).  (It  peaked  at  No.  1  on  Dance  Club 
Songs,  where  it's  No.  9  this  week.)  Three  differ- 
ent remixes  with  Flo  Rida,  Kanye  West  and  50 
Cent  are  helping  gain  further  traction.  And  the 
track  has  sold  661,000  downloads,  according  to 
Nielsen  Sound  Scan. 

Released  in  the  United  Kingdom  in  Septem- 
ber, The  Night  the  Sun  Came  Up  was  originally 
slated  to  arrive  Nov.  1  in  the  United  States.  Now 
the  stateside  version  is  being  revamped  to  include 
some  fresh  tracks.  "An  album  getting  pushed 
back  sometimes  has  a  negative  connotation."  Uni- 


versal Republic  co-president/COO  Avery  Lipman 
sa)'s.  "I'd  actually  characterize  this  as  the  album 
date  being  readjusted  because  we  feel  we  have  a 
really  good  thing  going  and  want  to  have  a  really 
great  thing  going."  Plans  are  to  release  another 
single  before  |an.  10,  the  Enrique  Iglesias^-assisted 
"Naked."  which  Lipman  calls  "a  big  [dance]  re- 
cord." The  album's  track  list  also  includes  a  duet 
with  Fabolous  called  "Kiss  My  Lips." 

Handling  the  album's  production  are  the  Cata- 
racs, whom  Dev  credits  with  helping  her  find  her 
niche:  datKe  music  rooted  in  bass  and  eleclronica 
but  still  paying  homage  to  the  hip-hop  culture. 
The  Los  Angeles-based  songwriting/production 
duo  of  David  Singer-Vine  and  Niles  Hollowell- 
Dhar  discovered  Dev  on  Myspace  in  2008. 

"1  had  two  tracks  on  there."  recalls  Dev,  who 
at  the  time  was  working  at  Old  Navy.  "One  was 
a  diss  track  to  this  girl  from  my  hometown.  Tl>e 
other  was  a  cover  of  Amy  Winehouse's  'Back  to 
Black.'"  Nowadays,  the  singer  uses  Twitter  {@de- 
vishot)  andTumblr  (devishotofficial.tumblr.com) 
to  engage  directly  with  her  growing  fan  base,  and 
has  begun  selling  merchandise  on  DevIsHot.com. 

Aware  for  months  that  Dev  was  planning  to 
start  a  family  with  fiance  and  skateboard  aficio- 
nado limmy  Corecki.  the  label  shot  several  videos 
in  advance  as  well  as  promotional  photos  before 
the  singer  started  to  show. 

For  her  part.  Devsaysshe'scommitted  to  louring 
as  early  as  next  spring:  "'In  the  Dark' is  still  grow- 
ing," says  the  Los  Angeles  transplant,  who  was  bom 
and  raised  in  Manteca,  Calif  "If  I  were  to  drop  the 
album  right  now.  being  seven  months  pregnant, 
I  wouldn't  be  able  to  tour  for  maybe  another  six 
months.  But  I  think  dropping  it  in  three  months 
will  albw  me  to  get  adjusted,  and  then  get  out  and 
tour  because  I  feel  this  album  really  deserves  that. 
It's  been  a  long  process,  but  I'm  excited."       •  •• 


MATCH  POINT 

With  18  weeks  at  No.  1  on  Adult  R&B. 
Jill  Scott  ties  with  Maxwell 


nering  with  Warner  Bros,  to  release  The  L^M 
of  the  Sun  and  future  recordings. 

"It's  like  starting  all  over  again.  Music 
shouldn't  be  a  chore  or  feel  like  any  kind  of  bur- 
den." Scott  told  Billboard  in  the  July  2  issue.  "It's 
free  and  alive.  And  that's  where  I  am." 

—Keith  Caulfield 


Tying  a  record: 
JILL  SCOTT 


Last  year.  Jill  Scott  toured  with  Maxwell  on  a  co- 
headlining  arena  jaunt.  Now  the  soul  diva  meets 
upwiih  him  again — but  in  the  record  books. 

Scott's  "So  in  Love."  featuring  Anthony  Ham- 
ilton, spent  its  record-tying  18th  week  at  No.  1  on 
Billboard's  Adult  R&.Q  airplay  chart  last  issue.  It 
matches  the  18-week  run  that  Maxwell's  "Fortu- 
nate" achieved  between  May  and  September  1999. 

This  week.  "Love"  slips  to  No.  2,  pushed  down 
by  Cee  Lo  Green's  "Fool  for  You."  which  skips  3-1 
in  its  27th  week  on  the  tally.  The  track,  featur- 
ing either  Meianie  Fiona  or  Phillip  Bailey,  isn't 
ju-st  Green's  first  No.  1  on  the  chart — it's  also  his 
first  chart  entry. 

Scott  isn't  a  stranger  to  the  No.  1  slot  on  Adult 
R&B.  "Love"  is  her  third  No.  1  and  10th  top  10 
effort.  It  was  the  lead  single  from  her  album  The 
Light  of  the  Sun,  which  became  her  first  No.  1  on 
the  Billboard  200  on  July  9. 

The  set  was  her  first  collection  of  new 
music  in  four  years  and  marked  a  fresh  start 
for  the  artist.  After  a  decade  with  Hidden 
Beach  Recordings,  she  exited  the  company 
and  formed  her  own  label,  Blues  Babe,  pari- 
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Lightning 

Striltes 

Again 

Fresh  from  supporting 
Justin  Bieber  on  a 
South  American  trek, 
U.K.  boy  band  the  Wanted 
ramps  up  sophomore  release 

True  to  its  name,  the  Wanted  is  proving  to  be  a  pop- 
ular draw  in  it-,  home  market.  The  U.K.  boy  band 
debuted  at  Ni-i  2  with  "Lightning."  the  latest  single 
from  its  sopliomorc  set.  Battleground,  due  Nov.  7  in 
the  United  Kingdom. 

The  slick,  dance-flavored  pop  ballad,  co-written 
and  produced  by  Steve  Mac  (Leona  Lewis,  Susan 
Boyle),  landed  first-week  sales  or71.000.  according  to 
the  Official  Charts  Co.  Only  Rihannas  "We  Found 
Love"  (feaiuring  Calvin  Harris)  denied  the  quintet  a 
third  U.K.  No.  1  single  by  holding  onto  the  top  spot 
for  a  third  surt('s-^i\f  week. 

Signed  to  Island  Records/Universal,  the  Wanted 
comprises  Max  George.  Siva  Kancswaran,  |amcs 
McGulness.  Ibm  Parker  and  Nathan  Sykes.  Pub- 
lished by  GInbjl  Talent,  the  band  first  topped  the 
U.K.  singles  i  liaii  with  the  feel-good  anthem  "AH 
Time  Low"  in  Aupusi  2010.  Follow-up  singles  "Heart 
Vacancy'  and  "Glad  You  Came"  reached  Nos.  2  and 
1,  respectively.  The  act  scored  another  top  five  hit 
with  the  official  2011  "Comic  Relier  charity  single 
'Gold  Forever,"  which  peaked  at  No.  3  in  March.  The 
group's  combined  singles  sales  total  more  than  1.2 
million,  with  ii^  2010  self-titled  debut  album  selling 
425.000 copies,  according  to  the  OCC. 

"They  tick  all  the  boxes,"  says  Island  Records 
U.K  co-president  Ted  Cockle,  who  attributes  the 
band's  breakthrough  to  a  succession  of  radio- 
friendly  singles  and  a  highly  dedicated  work 
ethic.  "They  don't  blow  out  anything  related  to 


the  grass-rools  fans."  he  says,  citing  an  exhaustive 
street-week  nationwide  regional  radio  tour.  "They 
dig  in  and  do  their  bit  by  turning  up  everywhere 
and  doing  everything  possible  to  make  sure  that 
people  remain  loyal  to  them.' 

Strong  support  from  national  lop  40  station  BBC 
Radio  1  and  commercial  networks  Global  Radio.  Bauer 
and  Guardian  Media  Group  was  a  ke>-  driver  beliind 
"Lightning,"  Cockle  says.  Tlieband  also  performed  live 
on  ITVl's  "X  Factor"  on  Oct.  16.  Further  priine-Iime 
TV  appearances,  including  the  BBC  1  shows  "Strictly 
Come  Dancing"  and  "The  National  Lottery  Draw,"  will 
take  place  prior  to  the  album's  release. 

The  Wanted  will  be  competing  against  several 
high-profile  pop  releases,  including  past  U.K.  chart- 
toppers  Pixie  Loti  and  Cher  Lloyd-  Cockle  is  opti- 
mistic, however,  that  his  act  will  deliver  a  top  two 
entry  during  a  busy  chart  week  that  also  includes 
the  "Twilight:  Breaking  Dawn  (Part  1)"  soundtrack. 
The  band's  inaugural  U.K.  arena  tour  cotiimences 
Feb.  15  at  Nottingham  Arena,  booked  by  London- 
based  Creative  Artists  Agency. 


Although  British  boy  bands  have  traditionally 
struggled  to  mirror  their  domestic  success  in  the 
United  States,  the  international  push  behind  the 
Wanted  is  heating  up.  Support  shows  with  a  U.S. 
megastar  are  due  to  be  announced  shortly.  And 
Justin  Bieber  is  a  self-confessed  fan,  having  in- 
vited the  band  to  support  him  on  a  recent  South 
American  trek. 

The  group's  earlier  U.K.  hit  "Glad  You  Came" 
is.  meanwhile,  generating  a  warm  reception  from 
U.S.  pop  stations,  Cockle  says.  To  capitalize  on 
that,  the  Wanted — signed  to  Mercury  Records  for 
North  America — recently  crossed  the  Atlantic  to 
do  a  week  of  promotional  appearances.  A  sellout 
show  at  New  York's  500-capacity  Gramercy  Theatre 
took  place  Oct.  25. 

"Nobody  is  getting  carried  away,"  says  Cockle,  who 
anticipates  a  full  U.S.  push  to  begin  early  next  year. 
"Sometimes  people  end  up  in  America  because  you 
just  feet  that  it's  the  right  thing  to  do.  This  one  is  a 
definite  pull  from  the  States  rather  than  us  pushing. 
But  we're  more  than  happy  to  have  a  run  at  it."  • 


SEVEN  UP 

The  Time  returns  to  the  charts  with  a  new  name- 
Original  7ven— and  first  album  since  1990 


The  Time— the  funky  septet  established 
by  Prince  in  1981— is  back  on  the  charts 
with  a  new  name  and  a  new  album. 

Original  7ven  is  the  new  moniker  ad- 
opted by  the  group  after  Prince  denied 
rights  to  the  original  name.  Condensate. 
released  Oct.  18  on  Time-Life's  SRR  Re- 
cords, debuts  at  No.  10  on  Billboard's  Top 
R&B/Hip-Hop  Albums  and  No.  58  on  the 
Billboard  200.  It's  the  band's  first  new  re- 
lease since  1990's  Pandemonium,  which 
peaked  at  No.  9  on  Top  R&B/Hip-Hop 
Albums  ar>d  No.  18  on  the  Billboard  200. 

Rather  than  making  a  fight  out  of  the 
name  situation,  the  group  decided  to 
view  tt  as  an  opportunity  for  a  fresh  start. 

"We  took  it  as  a  char>ce  to  be  liberated." 
keyboardist/co-producer  Jimmy  Jam 
says.  "We  sound  like  ourselves  because 
we  have  a  sound,  for  sure.  But  we  certainly 


didn't  have  the  constraints  of  the  name 
and  therefore  felt  we  could  do  music  that 
represented  where  we're  at  right  now." 

Guitarist  Jesse  Johnson,  meanwhile, 
says  that  taking  on  a  new  name  also 
ends  any  confusion  between  the  Time— 
the  original  lineup  that  included  Jam  and 
bassist  Terry  Lewis,  who  were  kicked  out 
of  the  band  by  Prince  in  1983— and  Mor- 
ris Day  &  the  Time,  which  tours  regularly 
and  includes  Johnson,  hype  man  Je- 
rome Benton,  keyboardist  Monte  Moir 
and  drummer  Jellybean  Johnson.  "It 
got  confusing  for  people,"  Jesse  John- 
son says.  "[But]  we  are  the  original  guys. 
People  will  know  who  we  are  when  they 
hear  the  Original  7ven." 

Though  some  of  the  Condensate  ma- 
terial dates  back  to  the  '90s— particu- 
lariy  the  song  "Go  Home  to  Your  Man," 


according  to  Lewis- most  of  the  album's 
14  songs  were  developed  during  the 
past  three  years.  That's  when  the  group 
began  recording  in  earnest  following 
its  performance  at  the  2008  Grammy 
Awards.  Johnson  says,  "It's  a  reinven- 
tion instead  of  the  same  old  same  old.  I 
never  wanted  to  be  part  of  that.  I  wanted 
to  maf<e  sure  every  song  was  something 
built  from  the  ground  up,  rww." 

Now  in  promotion  mode.  Original 
7ven  has  shot  a  video  for  first  single 
"#Trendin."  TV  appearances  are  being 
lined  up  as  well  as  screening;;  of  a  docu- 
mentary about  the  group,  which  will  be 
part  of  a  deluxe  Conc/ensafe  package. 
An  Oct.  18  showing  of  the  80-minute  film 
at  the  Grammy  Museum  In  Los  Angeles 
was  followed  the  next  night  by  a  concert 
at  neighboring  Club  Nokia. 

Jam  says  the  group  will  plan  most  of 
its  touring  for  next  year.  "We're  planning 
on  doing  a  ton  of  festival  things.  There 
are  also  some  possibilities  for  bills  with 
people  that  are  kind  of  intriguing— but  I 
can't  say  names  yet."        —Gary  Graff 


JUST  GETTING 
STARTED 

2  Chainz  nears  critical 
mass  with  DJ  Drama- 
hosted  eighth  mixtape 

When  it  comes  to  his  career,  2  Chainz 
possesses  Zen-like  patience.  After 
forming  Ptayaz  Circle  with  Dolla  Boy 
in  1997,  the  rapper  formeriy  known  as 
Tity  Boi  scored  success  10  years  later 
when  the  duo's  2007  Disturbing  Tha 
Poace/Def  Jam  debut,  Supply  S  De- 
mand, reached  No.  3  on  Billboard's 
Top  R4B/Hip-Hop  Albums  chart  on 
the  strength  of  the  No.  4  Hot  RSB/ 
Hip-Hop  Songs  single  "Duffle  Bag 
Boy."  featuring  Lil  Wayne.  But  then 
the  duo  stalled  with  2009  foliow-up 
Flight  J60;  The  Takeoff.  The  album 
peaked  at  No.  11  on  Top  R&B/Hip- 
Hop  Albums  but  only  reached  No.  74 
on  the  Billboard  200. 

Two  years  and  seven  solo  mixtapes 
later— together  with  a  new  moniker- 
the  rapper  is  nearing  critical  mass. 
On  Nov.  1. 2  Chainz  will  release  his  DJ 
Drama-hosted  Gangsta  Grillz  mix- 
tape  T.R.U.  REALigion.  a  testament 
to  his  relentless  touring  regimen,  self- 
financing  and  persistence,  "My  whole 
campaign  is  believing  that  I  got  this 
far  by  being  independent  and,  at  the 
same  lime,  being  true  to  myself."  the 
27-year-old  says. 

Viral  cuts  tike  "Spend  It"  and  the 
silky  "Feeling  You"  have  rocketed  the 
College  Park,  Ga..  native  to  the  top 
of  the  hip-hop  buzz  chain,  a  position 
bolstered  by  appeararKes  on  Drama's 
"Oh  My  (Remix)"  and  French  Mon- 
tana's "Whip,"  Explaining  the  rapid 
rise  in  listener  interest,  2  Chainz  says, 
"It's  definitely  the  realness.  I  can  depict 
a  story  that  you  can  just  feel  is  real— 
whether  checking  tt>e  resume  or  not." 

His  networking  with  Drama  and 
Montana  is  paying  off.  T.R.U.  features 
Raekwon,  Young  Jeezy,  Birdman  and 
Kreayshawn,  Also  on  tap  are  planned 
guest  appearances  on  upcoming  al- 
bums by  Big  K.R.I.T.,  B.o.B  and  Twista. 
Then  2  Chainz  plans  to  release  a  com- 
mercial full-length  album. 

Although  he's  still  not  associated 
with  a  label,  2  Chainz  is  content  for 
now.  "I  have  to  realize  it's  a  revolv- 
ing door  as  far  as  me  investing  in 
myself."  he  says.  "That's  the  only 
reason  I'm  getting  my  buzz  up.  But 
I'm  making  enough  to  feed  the  ma- 
chine. This  is  my  eighth  mixtape. 
I'm  literally  just  getting  started." 

—Steven  J.  Horowitz 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


At  No.  1  on  the  Billboard  200, 
Acl*l*'s  21  notch*t  tts  2Ut  noft" 
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The  last  album  lo  earn  more 
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of  MM.  wtth  23,  in  200S.  MimI 
went  on  to  become  the  year's  top 
seller,  with  S  million  sold. 

H9|||dplay's  Myto  XyMo  should 
|HP|l  Adele's  21  from  the  top 
Molon  the  Billboard  200  next 
week  as  the  band's  new  set 
Is  projected  to  sell  at  least 
425,000,  according  to  Industry 
prognosttcators.  Kelly  Clarfcson's 
Mw  Strongs  (ISO.000-160,000) 
•nd  Michael  Bubl4's  Christma* 
(90,G0O>  are  also  aiming  fcf  the 


ess  Katey  Sagal  hits  a 
ard  music  chart  tor  the  first 
ttm*  In  17  years,  as  her  cover  off 
"Strange  Fruit"  debuts  at  No.  9 
on  Slues  Digital  Softgs  (see  page 
51).  The  tune  was  heard  In  the 
Oct.  18  episode  of  FX's  "Sons  of 
Arwchy"  (In  which  she  stars), 
Sagal  notched  one  previous 
BlOtward  chart  entry,  when 
W»4t . . .  spent  two  weeks  on 
Heatseek«^  Albums  In  1994. 


Casting  Crowns  Bows;  Bieber's  Bright  Season? 


Adele's  2}  jumps  back  to  No.  1  on  the 
Billboard  200  this  week  (rising  2-1). 
marking  its  13th  week  atop  the  tally. 
Thai's  the  most  weeks  at  No.  1  since  the 
soundtrack  to  "Titanic"  set  sail  in  1998 
and  spent  Ifi  weeks  at  the  top.  21  sold 
106,000  copies  last  w^ek.  according  to 
Nielsen  SoundScan  (the eighth  week 
in  a  row  it  has  shifted  100.000  copies). 


Over  The 
Counter 


CAStlNQ  CROWNS 

f  1  I     w  ■   \  \ 


Casting  Crowns  settles  for  the 
runner-up  slot  yet  again,  as  Come  to 
the  Well  bows  at  No.  2  with  99.000. 
While  initial  projections  had  the  band 
battling  with  Adele  for  the  top  slot, 
the  British  diva  held  tight  by  a  little 
more  than  6.000  copies.  Come  is  the 
fourth  top  10  for  the  band  and  its  fifth 
No.  1  on  the  Christian  Albums  chart. 
It  previously  hit  No.  2  once  before, 
with  2007's  The  Altar  and  the  Door. 

CHRISTMAS  FEVER:  Justin  Bieber's 

new  Christmas  single,  "Mistletoe," 


lights  up  the  Billboard  Hot  100  this 
week,  debuting  at  No.  11  (see  page  50). 
It  previews  his  first  holiday  album, 
Under  the  Mistletoe,  out  Nov.  1  (see 
story,  page  12).  

But.  will  Bieber's  album  bea  block- 
buster seller?  His  manager  Scooter 
Braun  says,  "I  hope  it's  a  platinum 
record,  and  I  fee!  it  will  be."  But  holi- 
day albums  aren't  al- 
ways guaranteed  sell- 
ers— especially  those 
by  acts  that  appeal  to  a 
young  audience. 

The  1 7-yea  r-old's 
most  recent  release. 
Never  Say  Never:  The 
Remixes,  launched  at 
No.  1  on  March  5  and 
has  shifted  746.000 
copies  in  the  United  States.  Con- 
sidering it  was  a  remix  set  and  not 
a  proper  studio  offering,  that's  a 
pretty  handsome  number.  Before 
that,  his  My  Worlds  Acoustic  album 
dropped  in  November  2010;  it  has 
sold  735.000.  Again.  Acou.sfic  wasn't 
a  studio  release,  so  its  sales  should  be 
viewed  with  a  careful  eye. 

The  Bieb's  last  studio  album,  My 
World  2.0.  spent  four  weeks  at  No.  1 
and  has  tallied  2.9  million  in  sales. 
But  2.0came  out  in  March  2010.  Cer- 
tainly. Bieber  Fever  has  cooled  a  bit 
since  then — he's  been  absent  from  the 
Billboard  200's  top  10  since  the  )une 
11  issue. 

Because  Mistletoe  is  a  collection  of 


new  recordings  (including  a  num- 
ber of  covers)  and  it  showcases  a  ma- 
turing Bieber,  our  guess  is  that  it 
will  sell  more  than  either  Remixes 
or  Acoustic. 

Mistletoe  follows  in  the  footsteps  of 
some  monster  holidayalbuins  that  have 
Ix-cn  released  the  past  few  years,  from 
the  tikes  of  Josh  Groban.  Susan  Boyle 
and  Andrea  Bocelll.The 
difference  with  Mistletoe 
is  that  Bieber's  core  fan 
base  is  rather  young  and 
not  necessarily  the  tradi- 
tional Christmas  album 
buying  audience,  which 
is  generally  older  con- 
sumers— and  mostly 
women  (Over  the  Coun- 
ter. Oct.  29). 
The  closest  comparable  Christmas 
album  of  recent  vintage  to  Bieber's 
Mistletoe  (though  it's  not  a  perfect  one) 
might  be  Taylor  Swift's  2007  Holiday 
Collection  EP.  Both  Swiftand  Bieberarc 
superstar  young  artists  who  appeal  to  a 
younger  audience. 

Holiday  Collection  started  its  life  as  a 
Target-exclusive  CD  (but  widely  avail- 
able digitally).  Presently,  it's  still  physi- 
cally exclusive  to  Target,  but  digitally 
exclusive  to  iTuncs.  Had  Swift's  Hol- 
iday been  available  to  all  retailers,  its 
sales  figure  could  have  been  more  ro- 
bust than  its  781.000  total. 

Back  in  ye  olden  days  of  the  late  '90s 
and  early  '00s.  when  teen  pop  ruled  the 
charts,  a  number  of  pop  acts  issued 


Christmas  albums.  Everyone  from  'N 
Sync  and  98  Degrees  to  Christina 
Agullera  and  Destiny's  Child  got  w  ith 

the  holiday  spirit. 

However,  the  biggest  of  that  bunch 
is  'N  Sync's  1998  Home  for  Christmas 
set.  When  Home  debuted  at  No.  7  on 
the  Nov.  28  Billboard  200  (one  rung 
below  the  group's  self-titled  effort,  in 
its  34th  week  on  the  list),  the  charts 
were  just  starling  to  feel  the  full  im- 
pact of  "N  Sync's  ihcn-new.  teen-  and 
tween-driven  stardom.  The  group 
had  only  arrived  on  the  Billboard  200 
that  April  with  its  first  album,  and  it 
wasted  no  time  in  rushing  out  a  holi- 
day package. 

By  that  point.  'N  Sync  had  already 
moved  2.1  million  copies  and  spawned 
the  Mainstream  Top  40  hits  "1  Want 
You  Back"  (No.  7)  and  "Tearin'  Up  My 
Heart"  (No.  6).  Home  for  Christmas 
went  on  to  sell  1.3  million  by  year's  end 
and  has  sold  2.7  million  total. 

While  other  teen-oriented  acts  fol- 
lowed with  their  own  Christmas  offer- 
ings, none  caught  fire  like  'N  Sync's 
set.  In  1999.  then  red-hot  vocal  group 
98  Degrees  treated  fans  to  This  Christ- 
mas (1  million  total),  while  in  2000, 
Aguilera's  My  Kind  oj  Christmas  ar- 
rived (857.000).  The  latter  came  just  a 
year  after  her  self-titled  album  opened 
at  No.  1 .  In  late2001 ,  Destiny's  Child's  8 
Days  of  Christmas  bowed — six  months 
after  its  third  studio  album.  Survivor. 
debuted  at  No.  1.  So  far,  8  Days  has 
shifted  696,000. 


Market  Watch 

Weekly  Unit  Sales 


A  Weekly  National  Music  Sales  Report 

Year-To-Date 


ForwMkvndinoOCt  r3,30ll  Figumarvrc 
Como*»0  from  » iwtiuul  ot  mail  ttor*  «nd  rack 

latn  •ci}orti  coOtCtad  and  oravidad  by 


nielsL'H 

SoundScan 


Dieiiu 
utm- 

mm  1 

IRAOt  1 

wa 

Dm 

(HMGi  1 

MsWhIi 

4.828.000 

1.651.000 

20.480.000 

OVERALL  UNIT  SALES 

120  million  units 

listtM 

5,218.000 

1.772.000 

21.337.000 

236,137,000 

243,675,000 

5,2% 

Oung« 

-7.5* 

-6.8% 

-4.0% 

Hutu  tads 

918.252.000 

1,014,142,000 

10,4% 

100 

nillMllltVw 

5.173.000 

1.507.000 

18,575.000 

1,684,000 

1,972,000 

171% 

ami 

-6.7X 

MX 

10.3% 

1,156,073,000 

1^9,789,000 

9,0% 

album 

327,962,200 

345,089,200 

5.2% 

80 

Weekly  Album  Sales  (Minion  umts) 

so 

'includei  uacit  »ouivalent  album  mIm  (TEA) 

min  to  trac-li  downKMdi 

DIGITAL  TRACKS  SALES 
11 1 

SALES  BY  ALBUM  FORMAT 


60 


a 

167,693,000 

161,443,000 

-3.7% 

BUM 

66,263,000 

79,266.000 

19,6% 

0 

m 

2,155,000 

2,911,000 

35.1% 

OdNI 

27,000 

55,000 

103,7% 

Indies 


Non-  Mass 
traditional  Merchant 


Go  to  www.billboard.biz  for  complete  chart  data   I   45.  , 

.  ■  ■ -310113! 


CHART 
BEAT 

»Wlth  a  ISth  we«k  atop  the 
Billboard  200  for  21,  Adels  logs 
one  of  ttie  five  longest  reigns  by 
a  woman  In  tti©  chart's  55-year 
history.  Whitney  Houston  has 
two  of  the  longest,  with  "The 
Bodyguard"  soundtrack  (20 
weeks,  1992-93)  and  h«r  s«lf- 
titled  debut  (14. 1986).  In 
between  is  Carole  King's 
n»f*»*try  OS.  1971).  while  Judy 

Garland's  Judy  at  Carnegie  Hall 
also  ruled  for  13  weeks  (1961). 

>>How  far  has  Jason  Aldean, 
who  logs  his  latest  top  10  on  Hot 
Country  Songs  (see  page  53). 
come  in  his  career?  Four  years 
ago,  he  name-dropped  an  icon 
In  "Johnny  Cash."  Now,  Lauren 
Alaina  is  name-dropping  him. 
\n  "Georgia  Peaches"  she  sings, 
"We  love  country  everything, 
from  Alan  Jackson  lo  Aldeanl" 

Read  Chart  Beat 
overy  week  at 
billboard.com/chartbeat. 
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chart,  as  "Amen"  rises  29-26  in  its  31st  week  on  the  tally.  It's  the 
Arltansas  group's  first  chart  hit  and  is  lifted  from  its  self-titled 
debut  EP.  It  has  sold  4,000  units,  according  to  Nielsen  SoundScan. 


1 

HilarY  Hahn/VBlantlni  UsitM 

CfiartM  Ives  four  Sonaut 

2 

AWOLNATION 

3 

The  Head  And  The  HMft 

Tfir  Htiad  And  The  HeM 

4 

Seth  MecFarlane 

Mus>z  Is  Srner  Than  Wonlt 

S 

Skeletortwitch 

Forcvei  Abomination 

e 

Rtz  &  The  Tantnims 

Pickm'  UpThp  P.aims 

7 

My  Brightest  Diamond 

AH  Things  Will  UnwniJ 

s 

VWawoH 

Tiunk  Miiiik  0-60 

• 

Bubti  WUkarAndlha  StadiVHdbiw 

SpsOe 

William  Shetner 

Seeking  Maioi  Tom 

I 


I AWOLNATION 
Mngil'lhic  SymfihonY 


I  The  Parlor  Mob 

I  DogM 


I  My  Brightest  Diamond 

I  AinhingsWiliUn^frincI 


Data  for  week  of  NOVEMBER  5.  2011    j    For  chart  reprints  call  212.493.4023 


Go  to  www.billboard.biz  for  complete  chart  data 


y  Billboard. 


^  THE  BILLBOARD  HOT  100* 


■III  f  1 11 ' 


§  n 


J  SOMEOMEUKEVOU 
WE  FOUND  LOVE 
MOVES  LIKE  JAGGER 


Maroon  5  Festurrng  ChriBiirv)  Aquilct.i  i 
©ASM  iirtDFjDMtnscnPi  ' 
LMFM> 

iiwwiin  #iw»iwuwii»M>iwi«wwnw>i 


i 

5 
7 
B 

S 
B 
9 

lo 

97 

1 

m 
O 

9  6 

IBIfFB 

1 

13 

11 

w 

11 

ID 

i» 

M 

13 

n 

74 

77 

par 

i- 

3J 

37 
12 

Bia 

27 

72 

24 

fae 

Id 

20 

23 

21 

34 

39 

39 

K- 

?D 

IG 

■30 

10 

BA 
■V 

il 

77 

1 

76 

31 

IE) 

47 

64 

Be 

32 

34 

30 

25 

26 

15 

3t 

28 

29 

73 

m 

m 

3G 
4G 

35 
48 

% 

37 

29 

54 

73 

41 

37 

46 

*S 

57 

® 

® 

51 
4H 

57 
50 

50 

54 

t<» 

44 

4D 

53 

60 

55 

58 

57 

47 

39 

38 

94 

PUMPED  UP  KICKS  Foster  The  People  i 

vti  .  M^D^riMLtOLUMBUk  ' 

STEREO  HEARTS  Gvf"  Class  Heroes  Feaiurmg  Adam  Levine  i 

WITHOUTYOU  DavidGuena  Feaiunnn  V-ih.-, 

'» '■  ■iiww»<i'>igwg»uiitMunw«'UiW'nwKrBCT  tl<wiw*wiac*na.'.'-- 

YOU  MAKE  ME  FEEL...  Cobra  Slarship  Featur  n  i  i 

MAKEMEPROUD  DnkeffiMuringNidtiMmiij 

PARTY  ROCK  ANTHEM 


GREATEST 

umERDiGnu 


MISTLETOE 

IN  THE  dark' 


LHIIWftDSM3IR-WU>-0*KSI 


SUPER  BASS 
PARADISE 


GIVE  ME  EVERYTHING 

.V-«3.*!:<,  L(.  C  P[BtZ.H  VAN  DC  CSMnK 

ITGIfll 


MR  KNOW  IT  ALL 

5  0  CLOCK 


Pilbull  FBBturlng  Ne-\b.  Afrojsdi  & 

Jason  Deruln 
Kfllly  Cijirkson 


Nl> 'AS  IN  PARIS  Jay  2  KanyeWesi 

LIGHTERS  Bad  MeelsEvil  Featuring  Bruno  Mars 

SHEWILL  LllVUayne  Featuring  Drake 

MR  SAXOBEAT  ASexandra  Stan 

■■  ■  -M    ■ii.-.'jmibschimphouani    ©uirfw 

GOD  GAVE  ME  YOU 

GOOD  LIFE 

ROLLING  IN  THE  DEEP 

FLY 

HOW  TO  LOVE 
YOUNG.  WILD  &  FREE 
GOOD  FEELING 
JUST  A  KISS 


Nidkt  Minai  Feeturing  Rihanru 


Snoop  Dogg  &  Wii  Khalifa  Featuring  Bruno  Mars 
FtoWda 


WW 

u 

» 


aii.iM  jM"iwij;,acauJOHSCiJn,DiiAwiDS»« 
IT  WILL  RAIN 

-.1  V:-r<ssiBWJI«»*«WUIMWmCfcAUWWtJ 
CRAZY  GIRL 

IF  1  DIEVOUNG 

NOTHING 

LAST  FRIDAY  NIGHT  (TG.I.F.) 

>■         ■       \  >  -ii-nvttin.UAxwwtriNBMOHi 
CHEERS  (DRINKTOTHATI 


LadyAmstMllum  i 

MCApnoiwuHviiii 
Bruno  Mats 


The  Script 
Katv  Perrv 


Rihanna 
HotChsllvRoo  I 

wAijiALiiwwreu|pBBwsi    ejvtw:*  ' 


TONIGHTTONIGHT 
TAKE  A  BACK  ROAD 


MARVIN  &  CHARDONNAY  Big  Smr  Faaiuring  KanyaWtat  &  Roacoe  Dwh 

■  II    ,.ti  ■.>.\L)u^u.vK u ^tf :.u wiMstuLJomsoHDCumn  8CflODAff.wwtf>fe 

WORK  OUT 

II  L.  II  If  K  SfASySMMrTUMHMiaAtAHJUUGlM)£V/Om 

I  WANNA  GO 


I  DONT  WANT  THIS  NIGHT  TO  END 
1  M  ON  ONE 


Luke  Bryan 

pi  ©DlPITD.tWSK.llLi 

DJ  Khaled  Featuring  Drake.  Ride  Ross  &  Lil  Wayr^e 


LOVE  YOU  LIKE  A  LOVE  SONG 
NOT  OVER  YOU 
EASY 

I  H  ^ . .  r;< f mns IK t iWM Moaipn 

SPARKS  FLV 

-■.■,MswrT(TSwin>  ____ 

THE  EDGE  OF  GLORY 

TATTOOS  ON  THIS  TOWN 

BAGGAGE  CLAIM 

■■    ■■  '  ir-.KM»aiAWPI 
WE  OWNEOTHE  NIGHT 

i     I  OCKtUITJQIWBSOW 
BETTERWITHIHE  LIGHTSOFF 


Selerva  Gomez  &The  Scene 

4  ktDUIV/Du:) 

Gavin  DeGiaw 
Rascal  Flatts  Fsotuiing  Natasha  BeriingliFiid 


•  n 


n-WMiMioe 
iUnriains  niton 
aadtanaimpreiiiDiK. 

'fvtriDdi 
An(hein''lnttwl«p 
n(S-6).LHFUIs 
the  flm  An  IK  group 
tBtfoubKiwInllat 
dart's  top  bBSiwt 
IkeBladiEied 
PcBtnicinaid 
IbKC  umBk  iQO. 

D 

The  track's 
88-iKHitlon  vault 
ties  tot  the  (Fiart's 
lourlli-grNtnl 
among  all  ads  and 
bi9g«st  bv  a  m\t. 
equaling  Alton's 
"Smadilhal," 
featuring  [miiKm 
(95-7.  five  (tears 
ago  tlHs  mek). 

fa 

f  DllDWilK)  IIW 

Oct.  18  premiere 
ol  its  viiteo.  tfK 
song  flies  past  lb 
previous  peak  (No, 
16.  estaiilKtied  upon 
its  itobiit).  roaring 
18-10  on  Hoi  Digits 
Songs  (XI9,(K)0 
lomloads,  up 
100%). 

m 

Pttrr's  quest  lof  a 
rKafiittttilto.1 

gitos  iHonMflliiii, 

as  Itte  set's  nevr 
singte  bounds  rS-43 
on  Hot  100  AtrpUr 
ili  million,  up 
SOS.)  and  enters 
Hot  DlgHal  Songs  at 
Mo.  n  (18.000,  uo 


94  ( 


Atop  Hoi  Latin 
Songs  (see  page  S£) 
(or  a  second  week, 
lite  song  bests  tfie 
No.  97  Hot  1O0  peak 
of  Itie  former  Nana 
trontman's  lint 
solo  hit  and  fellow 
Hot  latin  Songs 
leader.  "You-" 


0 

ills 

11 

© 

® 

ee  83 

ss 

4<l  46 

B9 

40  19 

80 

fil  59 

o 

64  71 

® 

70  n 

® 

•9  as 

64 

51)  45 

SB 

62  56 

® 

92 

•7 

97  43 

® 

65  H 

69 

63  55 

68  7S 

71 

® 

60  44 

74  n 

n  n 

Ql 

® 

S7  95 

76  88 

® 

85  - 

® 

M  90 

® 

82  89 

® 

H  86 

91 

73  72 

82 

78  61 

83 

71  - 

® 

in 

n 

88 

o 

79  62 
96  - 

88 

SB  85 

89 

43 

90 

77  74 

91 

90  87 

92 

75  51 

® 

98 

95  94 

o 

98 

93  S4 

98    113  41 

iL'UKtSONCWIHTm 


TIME 


B.O.B  Featuring  LilWayns  | 

Drake 

»TOJWS  UOhetlCA»  MOHtTilWWtSftl  Ff  i*:  i  f^^ 
Wsia  F«aturing  J«refliih  8t  Ridt  P  i ' . 


iKmanAiuuMKiuxGtfuMOi 


-..v>»ns[inwPAtACiOUajU'KjBt«llUJJMi«AMuw 
G  HOT  SUMMER 

I  'JHBASiKVtARXXUPBANi  


NidieltMti: 

Big  Sean 
acoaojcnjAMiiMM- 


K  IShCllBAnUU  MAIttKtAMWBI 


Britnsv  Spcj 


Toby  K.I 
OSWVDOWNf.Tf 


ColbiaC.ii 

8UWiB«*t«tiil 


\0 
tt 


Mindtow  Bahss^  FMtuHng  Oigyy 


■  ■■■iHEStHCHtWMWeSHW 
A  THOUSAND YEARS 

PARTY 

BODY  2  BODY 


IS 


iVlllfKPJtNKIW 


THE  ADVENTURES  OF  RAIN 

■iiJir.sMiTHji 
WET THE  BED 


Buyuri'  I- 
,rms<  OtAnctuxKiri'i  ■■'  ■ 
David  N.-:i! 
«IW>tiA.';r"..i  ■ 
Thompson  Squiirr 
OsiDNiTcmi' 
Jenod  Niemann 

41Sf  AGAnt.  ABISUM'iW.'l .  - 

Red  Hot  Chili  Peiii  t-t  . 


Chris  Brown  Feal.  Ludi 
"I'      [  I --.<-:<' •  ^^ccAUJ^.stllt^^^*Jl^B■^fftJiJatl^M^)G^l 
M  GONNA  LOVE  YOUTHROUGHrT 

■■■'I!    ■  '  -  .  i  PSISAACUrtMn  

YOU  THE  BOSS 

i-iiHf»:iiin.mfwMnu.oiMMWj|  

YOU 


McBiidal 
8iPulucwMtwm  I 


VrXISC  I  lAJHt>> 

DEDICATIONTO  MY  EX  (MISSTHATI 
DOMINO 

GOT  2  LUV  U 

s:ah[;a!si;; 
HEARTBEAT 

SKYSCRAPER 

SAIL 

LIKE  IT  LUCETHAT 

COST  OF  LIVIN' 

^■.^^ial«Nl 

PROMISE 


ChrisYuin 

  asCAW.:.'' . 

Uoyd  Fe«lurif>B  Andre  3000  &  Ul  W.r,  I 

 »  TQUHG  UOLDIKIIM:  WTU^Li 

Jessi'- 

U  _  •LAUUJWVBBAlHt>-im 


RAIN  OVER  ME 
SET  FIRE  TO  THE  RAIN 


FOCUSED 

ijiu?i[oifja'LiS'iiii 
QUICKIE 

■  ''MtMSiAIRLeiVJaKB' 

CRAWLING  BACKTOVOU 
GOT  NOTHIN' 


THE  ONE  THAT  GOT  AWAY 


BETWEEN  THE  BULLETS 


BIEBER  USHERS  IN  HOLIDAY  SEASON 

li  s  beginninj^  to  look  a  lot  like  Qiristtti;!!;  on  the  Billlwani  Hot  100.  as  Iiistin  Bicbcr's 
"MistJctot"  iinglcs  in  at  No.  1 1  witli  IM.OOO  dosMiIoads  sold,  according  to  Nielsen 
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JOE,  LALAH  HATHAWAY  RETURN 

R&B  veteran  [ae  turns  on  the  Top  R&B/Hip-Hop  Albums 
chart  again  as  his  ninth  studio  set.  The  Good,  the  Bad.  the  Sexy. 
debuts  at  No.  2.  selling  nearly  33,000.  according  to  Nielsen 
SoundScan.  The  opening-week  position  matches  the  bow 
and  peak  of  his  last  studio  effort.  Signature.  His  new  album's 
currenl  single,  "Dear  |oe,'  slips  71-88  on  Hot  R&B/Hip-Hop 
Songs,  though  it  rises  22-17  on  Adult  R&B. 
(ust  a  few  spots  south  in  the  top  10.  Lalah  Hathaway's 
sixth  release.  Where  It  All  Begins,  launches  al  No.  7.  Her  first 
album  since  2008  also  arrives  at  No.  32  on  the  Billboard  200  with  11,000  sold— her  best 
SoundScan-era  {1991-present)  sales  week.  Where  includes  her  cover  of  father  Donny"s 
"You  Were  Meant  for  Me"  (No.  17  on  Hot  R&B/Hip-Hop  Songs  in  1978).  which  peaked 
at  No.  84  in  September.  — Karinah  Santiago 
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Venezuelan  reggaeton-turned-Latin  pop  duo  Chino  &  Nacho  ()csus 
Perez  and  Miguel  Mendoza)  bow  at  No.  1  on  Top  Latin  Albums  with 
their  third  studio  album.  Supremo  (4.0(K)  sold,  according  to  Nielsen 
SoundScan).  While  the  act's  first  set  missed  the  tally,  its  second, 
Mi  Nina  Bonita.  peaked  at  No.  4  in  2010.  "El  Poeta,"  the  first  single 
from  Supremo,  bullets  at  No.  1 1  on  Latin  Rhythm  Airplay  and  has 
sold  7,000  downloads.  — Karinah  Santiago 
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Hi  VI'li.  .  I  ■■  •■■  !.■  Mit^ofHigLrK  .eWI/ 
lirtalvl.irT.     ■.  H  HI«J77  flBKSJ 

counmv  MUST  et  cwiNrnv  wide  iSaaare  a  misk. 

lame-ljf '1.!  -''IT,  1:11  ^M'''1t?d:'lJA^Qer.PA>SI( 

BM;,iif,»r.f;siiioo'€ 

CMHAMC  MCI  TO  YOV  lSij<tMs  ft«T<  Ceeo  U9v 
K'uiK.  BWIilnniiruilMuic  Csteii  GMv'S'O'Ka  S«ra 
fUrns  SVII  AhP,'H.  HICC  « 

aw  SHU  Mie  CjtiMlM.  ehU'SwBM  Muic. 

EWvS>rf,,'Arv  Tim  FhjKiihrq  (jnjury  aMliC*kc  I.WP 
W-IVule  BM'  AMP.U,CS2  flOCJt 

PjCtfjtuig  Anwu,  IX. ,  aUli'MaidiDre,  ASJUtf^KtOat 
Mac  PuUfiTifg  AiTiarj.  rx  ,  ASCAF.VMTia^  Mum: 
SMdir.  AB.  SUM)  AMP.HL  t1!Kl  66 


DUHX  lASt)    '0  Of  Pubuiird.  UC.  BUl/Si9<r;A1V 
Tun»llC  ASHAP.'Glolw Mdit Inc  BMI'Vimi Panvn* 
ASCAf 'VroVV.-rti.  ASCAP.JOWIE         t\. ,  ASWP,' 
SwiB  □ofTcnil  Wiiic,  BUIBMG  Omaia  Muic  Pub^ih 
rn.  tIMli'Bor  It PiiSfihrg  BMII  H; ,  MICt »  OBH  J4 

CKM  JK  CSofXls  D-  Ufn*eru(.  It  ,  Bn*,'Ba.iir  Bean 
Mine  BM^'MctwriHaimF'jblnMigDni^icic.  a>A'' 

DIWWnOIITOI«EX\VlSST"ATIlD  &f»ifi  Pub»sn.™j 
Et.1lM.  I>el  SiaCi  -..iwiow, .  BMi-StroiC 
Ml  Inc  FW(,Ain)-pSer(ap'i-,PuSiiflr«).eMll.AWP.'«_ 

DI*lllSw,,A";D,Km  Umk  PJ)lrf»nflUC.  ASCAPtir  a 
MONTrAote  Mui>:.  ASriyp.tMl  Allr.l^W 

ASCAP'SIOwSorgj  ASCAP/tofb  SeoQi  ASCAP.' 

JjKoMrnia  ASIWi'Sfny.i'ATV  Til*  Put*iih<T)  Co-per^ 


Dl  auC  KCKSARASISn^  Musk.  UC.  9M\ LI  9 
DOMaiOiS£<ii,'AIVM>ucPubM«'QLK  PtlS/PvKfifiiitti 
Simt.  lie .  A5CAP.YwM»ief  f^jbWbirq,  ASCAP/ 
Sludo  Bmb  Miac.  BMIWamv  Towlm  Pubtihing 
Cttj, .  eM,'T.^i«(D«r  AB.  SIIUiKoIhR  Mute  PuHilhri] 
Anwi:a  It:  ASMf ,1>«roio(rp  fVbk^ina  AiCAR 

«.1F  ltl  "IX  fl? 
DOPMK  eStASPKSUHMiAipdMiovM.  IIC.  m. 

OOMIKISSME  i;iEriiflBH3f 

DRANK  IN  MT  CUP  Mi  K-.k  Jtrel  RdfKJe.  AEJIAF.'Q.S'll 
1  w;i,i,i.j-,r,j  .vS".V.'SfWMlM08  fVwiuctions UC 
m■ll^rv.vAln,1)AiJlrlfC  ASAiyiREHM 

DMNK  IN  MV  HMO  limnW  Tim  Put»ilirit  Uurom. 
SM  '!>(rr<li^Uj-jt.  Bf^.'Sofr^.'ATV  AeutI  Riur  M^i: 

BM.L>'.«iwlMusi:  C»wfi  BMIiWieTPw**"! 
lAHfini»A,j,i,BM:..Af.lP,'Hl  CS  IB  MtOOJC 
DMNK  MVSELf  SMGU  Hufln  htefle  Muse  ASCAP.< 
iWIAp'ilMitic  (nc  ASCAP/Am  Stiwrt  Mine,  BMl; 
H«TWi!UXi  j'utoff  PiiliL*iio  Curpttly.  ASCWi'BtjlwaM! 

U]i>i  SsMcet  CirpnaUMi  BMl>B>q  Mujk  titebra  BMI: 
IhfES  MitUi?  lAnw  Mmx,  BMLSil?  9B  »OJt,  ILC. 


EASVISwiQiDtUfirvtriai  Ire.  BM'KiealrwSuiu]  BUL' 
Unnvsil  Muse  CcCDfiTIKn.  ASCAP^rrgl  Fral  Sonos  Gf 
llnalKr.A£CAP'm(utencttaMiu>:  ASCAPl  AMPlIt, 
cst;  WUOV 

THE  EHE  OFOUMV  ISfRtafi'  GfrtrgicRt  pX.'t  \oi,  C^, 
BM.'Sii-v.'ATVStryjtLC  BMt'HumB  aGi^Pi^lilsftng, 
ht  aW.r.nJaiyuiKrt.BM.'Wap-ilrfanwInTflP.b- 
isNti;  [>p  tiM(<1j7t»i  lAitK  nj()><y>ii(i  BMl'Mantvl^ 
Aiid  Qt»  PuUiinni,  ASCAPAJtiwtitt  Ujuc  Cutpaitan. 
flSTM  AMP.M  H10050 

QUESMMUjaiHGCUuiK  BMLTEL tAM>is 
9MIIJ41 

ENEMMid.eviftk-»Mrt>cP^ifrw>a  ASCAP.' Sorr^'ATV 
0>iu»  TAai  PiCJisling  UC,  ASCAP^gbMiffcbJ  CimiDn 
"  ■  ■        ^fw  ASCAPIOTS 

A  IMn-ttn  Mi.iic»ICorpnial«r.  A-SCAPI 

EmVnAME  a  aLUIOAR  iDvdVK  Do  La  S'ena  Muic.  aUl<' 
I         -.  <:d'^ib4s^ln;BM/il;MM;;i)Ul.aC. 
■•■  .-,    .  .^.Pijei.siuxiCcfe.BUUin 
EVUrOAY  WOMAM  „Dfl  PUfb!^•fS  ASCAP.Ttit  In  Do 


FAME.  IVwrg  Jmv  Mine  he .  BU/IMI  Bbdmuol 
UiiK    .  ^i.XoI'm  Ami  Rami  FVtbWorq  SM.'WB 
UiucCwp  A5£AP,'tlanv<i  Aral  >'»  UiKStr's  Ujuc 
ASCflP.Vrtfmr  Chictxll  ttiw  Hcil^id.  6r^/0*¥Wi 
MiM.  ASCAP.'Ai^  t^ilM^na  ASCAP),  AMP  RBH  71 

FWJWHVMvthficllcM  Musk.  BM/SPZhUclnc- 
BMXkwnKwi  0«<P  SCTK  tAiK  FUgli^ng 

UCASCAT/fOe  HiK^<in«<g.ASCAPASPuMiti«Hi 
lie  ASUP/Sim  Amu  Muuc.  BUI.  AMf  « 

fUrCoiar^  SaftM  lAtw.  SU/MmivMadi  Muic.  SMi; 
Scrigi  01  Unwrs^.  tnc ,  BMk'Jvia«ian  Hown  Muiic.  SMI/ 
Sa^vATVS«nQillC.BW.H<iwlA(i.c  MenidKml  Int. 
ASCAP.fMWoKh  Irttiianmtni.  LlC.  ASCAP.«(Wi  >itsnt 
Hemroe  ASCAP.IVitia'nJndBn  ASCAP.'tlenmtf  Riiha] 

•VfflDr..  BW.AM'.TfL.HIODa'TBHZ: 

fUf  ASAM  lOftw  &  Awoiaies  Or»  'A^  £ni»(i*nwii 

ASW.'UKia Mlbc  ASIIJU^HEH^ 
nV  T06ETWII      Qaf<v  Uuik.  ASCAP'ftil  K  GnU 

'\Jhn^lru  aM,'SoT».'ATV  StTO  IIC  BWl'fteitSelreliiFi 

PutH!J»'i  ASCAP.'JnwMl  Mi&c  CotpofBtM'.  ASCA)*! 

AMP,.W  flBH56 

RKUHMrOUUxkitiMFmtKniin  BMIEM  BlKiwnnd 
lAiMt  He  Bf.l.'Diivuli)  Sirq^  BM/Gol  Gn«n  Muse 
WJf'  m.  RE»1 16 

FOOnJMktE  tSfny./ATV  MkiM.  SMli'Scry/AIV  H-iiftxrv. 
ASCW  HL  CS  57 

PM0lFMiei«Owoa)M>&clrK  . eh(lOri«mk Mmc  PUy 
tiniu  BMiuiveiaai-Muici  Lkiu  FUiianiiQ  BMVW 
PiJilt^ngBr^aienanaMusc  ASCAP.iUnntn^  Mm 
Cawatxm  ASCAPHfK 


GMIIEEVBIVnMKlAIu)Uvr>flScrat  BMI.M^rwuil 
MjMf  CdiMTi.BMI.'ViMyMjsit.  BM.'TALPAMusk 

M'l.:,*.iM  BUW.^'"  Ill  Tlx  GhkitI  f^jhWung.  fiSCAP/ 
11- rVii-i-   "liins^nc  ASCAP.'Sw^.' AlV Sufip 

 ■•  ■    ''JjlJ.ll;  HBH97 

GOOGAVlMEtOU  Vr^MuscPutrtihri]  ASCAF' 
.    ,|.  il'itn  UC  ASCAflCSl  HiOOK 
GOOD  FEIUMG  ir.ti  1  M>ac  A5CAP,>[  aui 

PJilis'uxi  EMlScn,.WIiinMlLC  tSWtXiV 
l*«:vPirt"il>ng,ASCAP.Onnrf*)g»PijtNi«iiw  ASCAP/ 
pTfaciTfrtwi  Snr^i. ,  tC .  ASCAP.'Stwo  bajc.  BM/A-aiH 


GOOD  GOOO  WGHT  'i  ' i^stm!  ngHBO 
COODUFt         -  '.i'a;nWiU[.aSDy.'W«sltMni-.'r 
11.":  .'if        .\r*i 'jHa  uC.  ASCAP.i'flraniriai 
A<j::AJ-','ixt)i>nUiiii:(\tM»bingAfnefKa  IfK 

A9[JU>.fjtr-i:lllaff<aPiit»ihrv  ASCAP  >tf  PiCliilir^ 

Co.ASCAfl.  Ml,  HI0026 
GOT  2  lUV  U  ItUTr  An:!  Uusk.  f^EU  A(N  Mjsti. 

K .  ASi^AP.Wde  2  L»e  PuHiilirq.  ASCAP.«Otia>  Uuic 

P.bl.S-.fig  A-Tcxa.  ^ .  A5CAP1  rt_  HTM  SB 
QOT  MY  COUMtRV  OH  jnetnel  CoiCuibOfi  Muse  »JH' 

WrMHi  InWitrntonl  Mi&r  PuMiihra.  IkC.  (MI/YwvS 
fManng  BAtL'MmcUl  Stage  Inn,  BM/Sorm  01  Con 
iw.  aMI.«MGOntab  Muk  Pi«>tht«.  MITIwm 
tArct  lAwc.  BU/ita  »S  Muic.  BMIl  AMP  CS  39 


H 


n  WriK  ILC  BMI'IMi  Bxtwaxl  Mihk 
^,  eU,^Wlf  h  Voim UC  SOCAM^-ldi Pr«du:- 
IijrwUC  ASCAP^5ofV.AT'/rwf«lLC.ASCAPm_H1l» 
16,  IBM  ] 

HEAmEATil.fKnhll  caw  Muse  ASCAP.rEM  dtxl 

MiSK.      ASaV.liUli-BkeUAC.  ASCAPI.HI.  htOOSQ 
HEIK  HM  A  COOD  TIME  !Dav  Mcnev  Umc.  ASCAP,.V<v. 
fra  Eniwiarmein  frtt^i.  >k  .  ASCAP.1.v«(|Fqi  TI*Nicf< 
Mi!jr  BM.'Hy'PtDtntoita<rmenGKH«  Ix  eM,'Siiiee^ 
M.-  r;  r:M  -T,-i:f«toPit)li!hno  BMItCSl.  HI0Q58 
HOME         I  '      .■■  ASUf.'^ii^KLJteMiuic. ASCAP.,' 
'.<    !  .  i-'.ilTclMidlL'indal.  MRQiOwUnuI 
;.WeliacHASCaf>CS3] 
HOME Smn HOME  ^jct49Muic  EMi<DnnMi'ct 
"Mi-.;ir>:pMuBr.ASCAP/K'iitaMano 
t/m.i.9»/I.Vi!tjLiPuWisnog  EWHCSM 
HOUSE  nWIY  .%t»rt  W.ti.Tre  ASCAP.'T.™  flwfs 
''Jilsr.fQDttsiree.ASCAP.'VtkroCJ^sNdiic  ASCAP' 
C^(ljn!Miiicft(W*"5Cofnw^'fK  ASCWl 
CIM  I»f65 

HI)WT0UIVEl^IIl3^V»»PutM1^>^gL-c  BMi'Ws'niti 
lafTwUne  Pucntting  Corp .  BM.IMI  BImIwxo  T<V£ii 

.  BIArtau  Unti  Me  Oir'I  Iom  BM/lBMai 
S«^wPub>*linq[l«Mn«i  ASCAP.'1jf«l»  S»ttc.i' 
f^JUs^■^o  D«4fiee.  ASCAP  '^&itoi  BJiltfina 
A5CAPi8i(igB>ngMiac.ASCA^.'Sor90IUfVMt'ul  inc 

evfli.Awr.'n  hico;s,rbh;3 


I  DDffTWAMTTMl  MGHT  TQ  EHOIScnr/A'V  In» 

(Vbl^'fV)  C«nMf>r.  ef.1uPuf)i/t  Mil' Sona&  BMl'EW 
Bliumxxj  Miai:  rt  .  BMIi'Stiiri^  SlrMta  M^c  EMI 
Rhmnok  Mu)^  eMI.%W  Muse  Can .  flSCAP,^4ltllSl  s 
Mmey  MuSi:  FU>U>ira  ASCAP.Cel  A  Udd  Q1  TNs  'A^i: 
ASCAPl,AMP,'Ml,CSl?HItO*4 

VI  CMC  nam  iFWnainrr  Pitiiibfxi.  BWI:fl«  Uia.D 
•.VcclfC  eMIlAMPHTCOK 

W  nt  LOVf  S!rt)t  a  Unmn*.  ft .  BM/Kvnnly  <^ 
i>eslBM,'li^eBi*»«sMiSC  Inc  ASCAft.AW>,' 
HL.  HBH  30 

ffVOUWAinrOlHi-M'MTr  SfSAOU1iiaF>Ti|inMu»: 
EWlitis^jn  Vwsfw  PuBisbmo.  ASCAPi^wrence  l.^ 
SfSAlllBHBD 

l60TNOTI«rilJn>,«fW»A>sfcCof|K:r»of>  ASCA^.' 
CulBS  t\.bl^i<;.  ASIOP.MXC  Ma>c  ASCV>,'S!>II  Vta-i 
'1^     The  Wtmji,  ASCAPilvefGrBfT  Cmv^is.  BMa 
AW.TtCS  IB  HUM  MB 

l€OTVOUIIh.il!«'i  h:.asCAP.<t^K«S.^fcl*.M*r 


AlV  CiDU  Km  M;s>c  Pii:Jiir>n9  ASCAf  ^.'ATV  Tin- 
PilonngOrnimfK  EW('B«l> !  Bw  Musc.  ASCAPl  K. 
CSI1  Him  71) 

IUKEITl*IT>i«T  '.Mi'  '/.-I  .\';i;AP.'51n!pWy!nlm 
BeliMui..  -v.  ...1  tit  EWl.Wniba 

VtitK  HW  *.r.'.i  '.'.iM  -i'.-i...>i«ie¥Mi(st  BWl'' 
»V*t*i  Tdnn.j'ct'-lilr-.-iiuU't  EWlT>«S«mS(TOs. 
fc  Br.t,'ti)n  B(r>  Ujsc  Bi.1;' AKi«>  ViMt  M/ac  tM/ 
nMi«M«c  UCAP.IlHeslautn'AiVouKridMuM: 
BMl^MlB  H«qltis  lAsi,  BMVSonf/ATv  Songs  UC. 
BMl<HevK(M3M.£'c  ASCAP/KotenUiwUiWng 
ArrwKn  liK  ASCAP,^BDnPutiWi>fqLlCBMV 
P-rroft  W!r^  &nfi  Mil  AMPM.  HIOO  9? 

I  LOVE  MV  BrTOKl  l(  Bums  III  A)  Onct  Publuhtn.  BUir 
EMI  BLitii'Mxii  \Ai-M  icK .  BMIWC  Um 
ILC  ASCAP.'tOB  MjicpL«iihne.ASCAP,<KarMtnSanBi 
PAlfffina  PWU  K  PfiHSJ 

1  lOWE  VOU  LCccie  OiiUi  Pultishrq.  ASCAP/Sonti'AIV 
Soros  Lie  ewiLH.  fWB6 

IMA  BOSS  IMstt  Wllwfis.  ASCAP/4  Btunslil  Ai  Cnce 
nibloftfig  BM^Sonv/AT/  Sirai  UC  BMUTm  N  Gnb 
PuMaana  BM/Oflnlc  Mill  ludsf  ASCAf^     RBH  20 

rM  ICwnjTi  And  n  M«et(vi  Muse.  ASCAP.V»B 

UiiKC<«|i  ASCA/'.'ti.patinKVibtdMfQBM.'SvvOi 

!tilri-'.ll  Irr-    H.lll  AW^l  flfHM 

I'M  GONNA  LOVE  TOU  THROUGH  IT  I WB  Mm  Cnp 
■  "^i-.tiaASCAP/GaiA 
'     '  '    <  ' .  ->.<.^1la5argi.BM/ 

' ...  ...  '.'  .  :  •  ;  :-i.><iSon9S  BMl^k 

rMOHDWlQ-  KliaMlPiimilii^  aUI.'Scnis C UnMr;» 
nf .  BM.'M.mitv  hiax  Muie  BMI."(ixr8  Vfcyirv  PtOuh 
■ngtiK  atll'Wiinrlnninlim^bUltingCafD  BMlf^fTl 
N  (kM  Pubi^in^  BtA'4  Bunii  lii  Ai  Uikb  PUini^ifi). 
SMI/Soiv/AIV  Soigt  UC  BMvfltcdw  Baca  Puhlaht^ 
3MI.SiiiitK(  Bw'^<"i'in]  SOCANlw  'AVne  LLC 
9M1A  amtwPuHislir^ERsiBiGp  EMl'Undniritnt 
Smshne M>s«.  BM^  AM^U.MiQce  Wifi 

MTBimoiMf  mm\ n^uwan:  u 

BIIKOMKllnchiPniMLne  ASCAP^Sony.'ATV lutes 
UC  ASCAJ»,'S[NoSMcM:P\UislingllC.BMI|  HI 
HiflOi?.  1133 

MTHEMnDU<P'K>c>JsBanPiibiiibra.ASCAP..T-ec-l8 

PdllcrKia  BM1 HBH  31 
laMIldftWk'sMiscPkUtshiq  BMl'HcKMfra Ujik, 
ASCif .TAiftWMl  Mjtc  CctpnfWem.  ASCAP/A.srt  Qtritt 
MiSicPJiltfwia  ASCAf'.'tMIAiMiiMitte  inc  ASCAPl 
AMPlll.  HBHU 
ITBHaiRocKaMuic.  ASCAT/Hira's LixMn  AtVouKM 
Miuc  BU/Betigt  Haghts  Uisic,  SMl'Scnv/ATV  Sow 
U  C  BMirUfv  KKtt>  Umk.  ASCAP^oben  Muse  PutM^ 
roAmerice  H,  ASCAP/jMunDmra.  WI/WngUi5K 
►t.BMI'.HL  MiOCiiH 
ITVIUBAM  IMiis  f  »iK  IAjsk.  ASCAP  .fke  Njnir 
l*s«,  ASCAP,Muse  f  •warwn  L-C.  ASCftPtM'  Air- 
UiSK,  IX .  ASCAF/Tov  Ptm  Muse  ASCAP,<1>ninMl 
>AiW  Cv|Kf»<»  ASCAf^.  AMP,H.HtO0  30 
  OMiatmAe  STIM.'SavinUlM Music 


JUST  lA  ari  (F'Tti  N'  GoU  KUbtfrng  BMWImm 
Txnerbne  FWithng  Cm .  fiMAina  Panama,  ASCAP,' 
rvwWnto;  ASCAP.f tiivMiit lAiSK  ASCAP .'Sla-*Ji 
Mute.  ASCAP'%IG  RgMi  Uiiugrminl  iGSK  1 C.  ASCAP.' 
GloJoe  Muse  nt .  BWI.-Stf^.'AIV^-jiai  UC.  ASCW.Sa; 
»«ponMusc  ASCAP.^UcFjinmwwmUC.ASCAr.- 
tMiAiri-Mici:  Iw  ASCrtf 'Wbis fwce Muin  ASLAf", 
At,¥*,'M.,nBf  7R 

JUSTAUSSnV^re' Isirt!iiarenjtilsl<tiDCwp  BMV 
C^Vtv^MHUM-ac  BhbnACtOBUUETSPuHitnraaML' 
tMIFCTJvM.jtc  SESAlHlafvO'-iScrgs.StSjSc.lMI 
SlKhwod  Must  lie  BMl'Sarg  Stialrhe  tAjst  BM( 
JWP^HLHIDDH 


KEEPMEMMNDMieimHftttnlMuii:  MHr  CUi 

lAiM,  BM/ArgdiU  Muse.  BMI'SouIIkfti  Gunnl  eMIl 
CS13.H!O0S/ 
iXSSFD  rCU)  GOCO  NiGHT  lGc«sr  P^linng.  ASC>V,' 
Global  [iog  Musi:,  ASCAP.'Big  Velm  Dog  Mm. 
ASCAPl  cSm 


EAST  MIAV  MBMT  IT  Q I  ( I  IWv' 1 1*.  Rkti  Ydu  II  Be  Mr 
flilili  ASUP.VffiM^Ciirp  ASCAf>/Ku;MtnivP<i> 
ifTini.  A.SC'V  V.iVi.'.^  '■.■ii  JlCx.-toa^MuscPudiSlM^ 

DaKai-Ai  ■'     ■■  ■,  ■iW.WP.Mfav 

UTC  WCHTS «  EAftir  MORNINGS iMnrmehw 
WiiK.  i)V  ' -s^x^MnOUP5args. 

BM.DjitiH. 1  -M  ■Vit('*.-*n«w*tlnc- 
3M).Hl.  ilBnj: 
lAVrrONMEiCaiCunnnbifiMusi:  eUbScnmOf 
.nrmai  In:  BMl'Hir  en  MiSJC.  BM,<UCanI  Teacb 
~  ti-^wSNih  BMt'fToDffPuMuUnB  LLC. BMIl  AMP' 


.■I  F 


H61 


iniTRAM^rafrtlaMusc  ASCAP.iCatnKSl Msc 
QtauiL  ASCAP.'BMTi  Gc^i)  Scrap.  ASCAP/GlasHvn 
biCfiP.Vila  Jwi  lAVflw.!  GiDupi  ASJlf)  CS  1*.  wiK  ;p 
LETS  00N7  CAU  IT  A  NHMT  Jhindna  BMliStrw  Dl 
Snxl  Mr     0-«Ij  M«c  StSAOlW  Four  Vuik. 
SESAC'DiboLO  Mil.:.  UC,  BMi'SMQ  ClrfUlaMusi: 
A,til[«-.na  RM,'VnM«OnMinc  RMIl  Ht  CSm 
urs  or  TNI  PMirriiiHii.  khj  Umk.  auiMdirut  iMxif, 
piibisiDi^  dSCAPA  TdbmMutc  eMUlfEdlNiSiinno 
U>ise.  BMl/DMrmi  0>n«s.  ASCAP  Wl  urn  Sw^grn 
Pub«sh<rg  DmgrM.  ASCAPl  W  76 
UBHim  (Srmm  9ttiV  Muii:.  BMl'Scrv  0)  UmMU 
nuBMiArtt^a  MuseBMlVMiincr  TnoUncPuMshrq 
Cirp  BM.1Atfs  F««  M«c  ASWflustXMst  ASCAP; 
Bt4WiIic,ASCAP,fhKl>ljMnMute  ASCAP.'Moe 
FemMtrBnan  UC.  ASCAP/IMI  A|ril  Muse  kc  ASCAP,' 
*<»PlV«  MulK.  ASCAP/An  Fm  Afl'S  SdU  MjSk.  ASCAP.' 
BnHMse  Emenarnvrt  UC.  ASCAP/ftx  Mjsx  <  Lite 
i^bl^r^ASlAP.'Janec  Cants  PiUithng.  Inc  mv 
f  Ul  Bwt'MKii  Mjsii  IX .  BM/miimre  WcrtMdB 
i\ibl!ihii|  BSV'FtiLnim     PuUishng.  9Mi  AMP/MI. 

USE  'BH  AU  jUiU  Ah  Sound  PiMishng.  ASCAP/Cnjwn 
WoiW  "ubt^m;  ASCAP/So-y.'AIV  ■jwj  UC.  ASCAP/J 
Cin«n  PrMKtnns  PutMslirfl.  ASCAP'jKOte  Hit,  9MI/ 
L'riMiiiSirf'il'Vbi^rnlrc  EMl'Unvetnl  MbsKa.  Inc 
.i^  -.V  !,ln,  .■  M.-i.ilia:»>l-jiiB  ASCAPvH  PaiG) 

UKEMVOOG      <  1- '-.iin  hA<sil  SM/BPJ  AdnnWi) 

■  :  f<c  aMLHiilwAlteiMBii; 
LONG  HOT  SUMWfl  H  i:^^  Mara  Muse.  ASCA^,>Mvv 


lOWG  WAV  TO  GO  ■  V'l  Apfil  Mu":  Inc .  ASCAP.Jr.  AngHs 
LOTUS  FlOWERBOMSnVr.  Ky. : 


LOVtAfTERWAH:i      I-         M      a  .  .V-  iibi 

lOKBHTar:iMIA(>ilMui>:  lie  ASur.'B::^' 
(^btdv«  ASCAP,';tH;  Mac  Puoisnrc,  ASCAP.VW 
Uisictntp  ASCAp.'IXjSnnsi  ASCAP,'0>i*itK»MiMuie 
'^,blS^.'>3U.C  ASCAei.AMP'Ml,«BMM 

LOVFS  60NNA  HUK  IT  AUM6HT I  Kctnolxnai  Dog 
tAiiic  aKfl.'Bi^TnlunDcq  .IC,  BM.'BictKlUpMuse 
SM.'FfcusH  G(S«d  Ga,l«U^L  ASC'VP^Sfn^llistiMuse 

LOVf  TOU  LKE  A  L0«  SOMB  (MvoifH  Sof^.  AXAF 
■  .■  :'■    .  r;'.-.,'5irei0lL*ii«rKil  lie  BKH' 
'■'■■   ■  rMi'1H.QWlK.fiW,'CW«W«^ 
•,'..L'..|..  .J,.    ■-.^CAPlAMf.H,  H1D0AS 

LOVUMBAir^:~.-|r,;'  .^nCang-nF^Hishn]. ASCAPl n 38 


A  jTiKtco  TiifBV  BWBoCM)  Lyrici. 
lafdan1iwsHKl.BMi,DoWtireU«iic.uC  9M/Sn«ei- 
w*wJafTit,BM,1l(tpii«r(iPub*sh.Di;f»fp  6MiiH1IXI67 
MABKiMavwaliusUurwsMtiiic  BU/Vlal»qM»s 

It  ASCAftRBHM 
HAKE  MEnmiD  iw  fim  UC.  BM'IMI  BlKtMwO 
rAjsitin:  BMl'»or«<B^aDlisf>n9eMlV^BM.' 
FyiFo.i.fM<iw  SJSAC.'M»-j|i*«toib»M*<- 
M:f)erMKli  Mii«,  flMi'^ufflsOl  Jimrsal  Ife  BMIi 
AMP/)4.H1D09.HeN« 


MAI[EV0USAVO0Hl»K|Crircnwr.t,cc  BMlStraare 

Mili-a-i.;  .\5::.V'.'.'eiil)tUuJitPiiilB#ina  BWIiPftlW 
MAQUIHA OEL nEMPOlTnoI  PiftcrPjHtirtng  ASCA,^. 

"   .  "-utiiifirq  ilC.  ASCAP.W  Puli- 
■  :Mjs»aUr«a*\ifih#ing,aMjlMQ 
MARVIN  ACHAAfKMIMAVlFl^Dt'PliOithrq 
irV  i'..j.cLi  .■itfM.Aibtihirqi^c  Bf.MM Hlwir«KKl 
ViiiKi-c  BM,'5nr5=Ql  uiirttiiiMie  W1i.ft-j{TOB  Cash 
iWiWiiift  AXflPit^npslui  Mijit.  ASCAF.IMI  Ajril 
Mme.int.A!iCAP|AAtf'>*4l.Hi|»41  P(M6 

'  BDOMlt-M  BlKtMndU^in;  mwm 
'-:vi*.'.y.  ■  SiMosoUC  SW>N,'B«l  fflSt 


MBWVGO MIMOlWArv TirasUC  ASU/'.'CUielB 
.f^-Tcr  Mil.. [fr-«rv.  ASCAP..S5O1  .'ATV Sco(D 

,1:,.  ■i>/:.'ii,^rii;;i-,i.in  DMO^ilt,  Da  Ca  Stnjj.  ASCAP,' 
>,^(1  Mult  ^tit:l:rg  Afre-en  ire  ASCAPiK  CS53 

aMaAMORCSlfM'tx  ld'i'iOw(^*i"c  ASCAP/ 
'ttMtnn  Uuic^  Cui|iiii(ai  ASCA.Pl  IT  7 

MMIinCKISi»r,,'ATi(Sf»9slLC  e^^|.'Thtn» Dp«Tson. 
a^'l.1^^^^;^^(ul.:  SrjCAM.'H:t*i1s  i  HrfiuPlLC  ^UZfiSi 
..rr^v,  M  '.f  ",-q-?rr,-.-r  t-TflP  Rnhd  T(nefltt<"Sll- 

MORE  THAN  VOUll  EVER  KNOW  'i>:ct>H  Willi; 

■         BtA,'t»  ClK« 
.'.'i  ■  \.\\    ■       ■!.  It  :>VI.«aTOs PrtWv 
^■uD':-Jii-ij.  AJj>iJ-i  Hi- .■  ■ 

MOTIVKnONiEMeiKtMOOdMuii:  nt  .  aMi;jmnib 
Alme.  BMI/EMI  Fcov  Mae  SFSACRco  iwm  1 S11I  A 
f^eiw.  SFSAC'HrtnynK  Bnki  BMLftMseiMweuC  BM/ 
Sa-QS -'Ki^-MincPuliijJiifuAnwci  He  EMLfiwig 
MiTO' PJHkHxj  he  8MI1  AWi'W.  PfiH  IE 

MOVES  UK  MGGaiSudgwMjM'.  IV.1VLW«fiul 
Musk  -  '^-wis  Ifttl'Malu  Hal  tA^  BMlWitfc  Da 
I     Ai  ?Vl  -V'.Tiiilrrfls.  BMllot/ab  aati  Son.  AM; 
\i.;  .it'i  .■  .^Vi  .1 IV-    Knlud  Mvst  PiWishrg  Amerca 
■     ■:'.'  ■  UTOS.IIB 

MOVIN  DOWN  THE  IME  {uvnx  Mine  ASCAP.<Unwt 
,->.'..';  .i>.,>;.-r(i  WCAftA^^P,'HL!*9KB6 

MK.  now  rr  AU  I&  Ltnwt  Svgt.  ASCAPiinmral 
MusK  Cawatxn.  ASCAPiCdt  Dann  Dean  Musk,  SMiy 
Sonps  or  LkoMTsal.  tv .  BMIVA  Muse  CvtL ,  ASDIP/ 
E  tMnvl  Comtum  Misc.  ASCAP/Bifti  Jvnes  Scrv. 
ASMP/AII  Fo  UHoeta  MulC.  ASCAPl  AAfP/Tll.  HIDD  19 

MR.  SAIDIEAI  lUlln  tn^n  Msk,  St»SC  MdiaPm 
^tusc  intBrtaKmeri  SBl)  HTOD  24,  LI  1 1 

MRS.  HfiMT  ICo-iinrten  fnUtt«rmtri  BMLif  M 
SudiwoMl  Mus>:  Vt. .  M-'Bocaagvift  Sup  ASCAP.Urv 
xna  Mjsi:  Difpcra!  on.  ASCM',>N<r>»  ASCAP; 
Seccntum  SUls^ltl  ASCA^.TkogfUuiKPuMshiigllC 
BUIiW.imn'Iar-mlar^^OijringCd'p  BM.iAMP.'Hl 
MIfCJi  HBIIB 

MV  HEART  CATT  TELL  YOU  HO  CttuR  Muse  l^ibl3Ml^ 
t-.-,.        ,■■       .riiflSimOIMiraffiscnos  eW|.' 
!■  iMii  AMPCS79 

MY  HOMETOWN  .'.  '  ItrriiilrefUitsriicCuip 

:.i  n' ^iV  i^FHf^A^iBiMw  ASlAfilmle 
a-.ti      ASi;A-  i.LiwiiMjwfteiii'MiQAmeica,  re. 
ASCAF.'M^lvSinnnMiacPuHithigUC.  BM;'St)nif  (of 
aa)iis.BMI>>jTxUuK  SMI  AhTCSSe 

MV  LAST  IFF  !o  Oel  PuOi-rtna  uC  BMVlei  \r«  %m 
a(9if<MuicPuWiilirti  ASCAP.'tJHvialit'Asr.  AS^P: 
EMlAtrvMu  kr  ASCAPTMeTtmelu^lic 
ASCAP.&dBsWU'^wfSil.W  BM.'Cuti*  Bero^  1* 
\^»na  PubWrirv  BM),  AW,'Ml.f«t-  35 

MV  Vn  BAMB  ifail  T  Stmeru  PubtOnni.  BUittrey 
StcrBvPi>H'(<t»^.BUIHWH9EI 


NADAI«WUSiAfi.aiMM:  ASCAPIlTT) 
NEVn  REAU.V  WMNTHI  ICai  IV  Sd^.  ASCAP,Tr« 

r.i^i  ■^tiijjtr^  A'yiAp.CftK  c  Sof»  Asyp.'Caf  iv 

EiiiE-lantiH-i  UC  iiMl'TijItCm*MaicPi«i.ihnB  UC 

ASCAPl  ess: 

Nr*A8MPAmiPi:a>rGmineM«PubksnrqH:  BM.' 
EM Blacttvcod Muse >fX.BMlW)A{iri1  Muse  l^c 
ASCAP.'Cmf  BmM-m.  ASCAP.'Hc  Bn)  Umk.  EiMI^ 
Ore^tiSen:iieSMfiBMi>Stt^0IUviWial  lie 
r.:r,.,,r  M_,,c  BMl'UfKMppellMjK  fc 

.'.'.■     I  .   ■  'ivl  FfiM? 

NOFUEFACIL  '      H.iVuSK<\iblE^  BM/INEdcD- 


PuBiidfn  ikrp .  BM.'WniB  i  Lrw  PubWitK,  ASCAP,' 
Miril  Mine  PiitbtbniA/TKKCa.  Ira:  ASCJ^tAM^ 


LLlCAMFdlnalAitKiil  SAotiCVllTS 
ONE  MOM  ORHKIir  S0M6  irww  Swv  01  Sea 

•  '■  .  s-m:i  h  CS15  HTEoai 
THE  ONI  IHAT  GOT  AWAY  lliau  Ntir^n  FUik^ni 

■■i  ■'     ■      ■■'  ' 'M,ft«i-i««iiS.iioi,UC 
■■i       .  ■'  ■■.[:  l!lrM.  BitdT.ASCAPlHTOl^fi 

ONLY  WANNA  GIVE  (T  TO  YOU  '  l^-sio^  MuJC  PiOlSb- 

BM.'Siiws  01  im. 
■■'  I    ■  ■.   I  ,',i  MuiK  (wnmnj 

n:  V-:!  ..-ili'  ViiS'. -Musrim  t-C.  ASIflPi' 

Wh^-MjI  ASl'.J^"':  W.IPHI  HH«3i 

Ora  IPteiiB  G.iT»ne  Ml' Pittii^ng  Inc  HUl'SMI  aaclnKcd 
MuiK  « .  BM.'IMI  Aofil  Muse  mt  ASCAP'CanH  Bcvi 
Muse.  ASCAP..fMRD(cimDAyug  lie  ASCAP,me 
GnUSor^  ASCAP/Ux Buiurr M<h Mine  Inc. ASCAP,'' 
SMG  Ptalifum  Soros.  BMIiTrsi  h«r«i  Muse.  BMl.' 
VancTcoi,  tie.BMI/SmngBtal  Soigs,  BM;IVvilDnr 
PubMfungCoir«anr,BW,'WetKn|'USA  lie  ASCAP.i 
OncfHOpell  Mult  mt .  SWU  AW,H  HIOO  E5  HBh  T 1 

OVTOFMV HEAD iHniuO'^li Muse  EMI-HemAs 
HecMKlAjSK,  BM.'SarosDI  :Ji(Wsal  Itc  EMVMakintr 
UuwPWit*.fVSESAi:*ortectAneiWaw»  UCASCV.' 
trnjcMacASCAP/WBUisKCorp  ASCAP.Iiw  Bara 
UuiiC»c,BM7fMieadnMcdUjbclrt:  BMl^Anro 
MuiK     .  BMAVendt  Snr^  BMH  AMP..V1L  HBH  47 


WMWBISi lOpal  Uiik.  Unkn,  mSAJtiNerMi  Mm 
MGB  Songt.  ASCAPAIpM  EAjSX  Ire ,  SMTi  AMP/ 
H.  HIOO  15 

nUAH0PBIOBnClA.tDU.jHnl  ILCSMIIll?! 

fMITV(IVaMGi^ht|<VliS9Mng  Ire.BMl'EM 
BlMrMmJUocIn:  eMt'Wm  AbcM Muse  BMl^'Scnv.' 
ATV  Sora  UC,  3MI-IMI  Apiil  Muse  irt.  ASCAP.«-!:«» 
P^W*.iia  ASCAP.'CrnMlu  Musk.  ASCAP..Vft  OoniPlav 

Ewr  Wthi  'to  Be  Plwr.'.  ASCAPiQn  Ya  Fiug  On  FljWsh 
rtx,  3ML':iileiUii>n!'<1  Muse  BMli'Sldi  Hct  Muse  Drp 
flW:  HI  MliXlJS  Ftfcib 
nunv  ROCK  ANTHEM  <>^tyHixk  Muse  ASCAdHlOO 

If!  .1  13 

PIECCSOFMIi:<-^«Bwsi  Uisic.  mmm^Uimn* 
Pvt'r^i^  Cinp  EMI''C^ucti  Harrotrt  s  *«ut«  Pubisticg, 
ASCAp.'Suauss  Co  UC  ASCAP; Nninilia'i  1 1  ^Auu 
P-jOiiVina  ASCAP.'EMI  A(inl  Musk,  kic .  ASCAPiSoe  Toes. 
ASCAPi-Bus  M*t  ASCAP!.  AMP/Ml .  RBH  « 

PUT  )lila  B  W18I  ^Ve  Md.t  ASCAP.IhnW  Muik, 
ASGAP:1>iTen  MeNWti  Muse  ASCAP.'Kobali  MySt  Pi* 
ItfingA-iKiirA  nt.ASCAP.ItceNanatMuu:  ASCAP; 
Km  ft*  M  A^.msiin  'An.  BU.lKKf  MA  Muic 
ASCAPfRBHHI 

PROMISE :EMI(Cf«Mjcc  SESA(;flial<M!  tsStii  A 
Ramai  SESAC'M9rn«*MuM:  In:  ASCAP/PjIalrv; Oci 
Hiv-st  ASLAP.'CoinwvMMsonM^ec  BMl'Wsiiw- 

T.i-."l:i-,'  ^Wrr.t-.T.aJi  BfAllHIOO  «.  IT  I 
PUMPfD  UP  KICKS  '."'■'ilCallMAMTBaMgStPuUisb 

EL  PUNTO  FINAL  '.'.1  -wNinwl  CtrpwaliOti  ASCAP/ 
'jcfic  Lawi  Cepd* 
-..f  n  M,ii.:  Flifiisliifig.  ASCAPl  IT 


E  iQUE  A  ■  000  DARlaGA  i/aw.  PJ> 
lisfiofl  BMl'Ktes  ErtBW'ses  he .  WiMos  Corpasiwei 
MHnMig  eMiiLT49 
QINCnEAAJPIAM  ASCAP,'>iNtoMis»;BrAVBDLf.'le 
hteik.ASCAPIH100Se,EaHI3 


mTVCa-inet  House  M.AC  BMl'Sof^.'A''.' 
lAiluJv.  3VI,*i!t)ulil.rg»r,  PubUfiiq,  VAr^^fMi 

-  Caieers.  BWl.'.ai  Cusmi  Cet  ^tepco  Px  ■tifig 
ASrjtf:  AM».M  It  t!( 
MOID  MESSASE|HKif^PJ;l>«H<g  lie  EhtlU^.^ 

Wiiic  ;Scf«5BMI|AVF.v(l,RBH41 
RAW  OVER  MI  !AL<und  y  tu  Sd'os  BTA^/AT,'  Sunp 
lU  ^M.-Sorg;  CH  iMOv  3Ml,Vvt  Antwf  ASCAP/ 
•l;x^.'AT\'  Tunc5  LiC.  ASCaP'JtO:  Sow.  BMl.  HI 
H1XK  ITS 
RCAinTrSorr..'ATVMiMM!U<sc  ASCAP.'lilvotsn. 
Miise  uC,  ASCaP.'ScovATV  C/DSi  tws  Muse  lVMslv>l 
ASCAP'Stsne  Itiiee  Scfqs  ASCAP.'Suoe  T.-rt*  Musk  Ire . 
BMI.-Biml  inms  Con-nliis  W;»c,  ASCAPl  HI,  CS  ?: 
RULLOVE!M>at!  UiiK.  BUl'ScrgsnUnimM 
^f/Gofn  MBmiHaia  BM;'Paia(liwfiyiei««Mis-t.  BM.' 
biiwstf  Soigt  CI  Fw^i^n  liTlEmaMcM,  aUII  Um 
HL  RBH  77 

BEOSOLOCUPlSnnr.''ArvTiwPutiiihrxiO>^i(>«'>  EMi/ 
ftMiwTiTO  Iiiiej.  BM-WA;  fl«r(s  MaF^eoTvnt  insLindi 
liraiM  «TO.O«omlBa-nMj5e  eMliO*VM(n  l>« 
Scogs.EMlfUiBlactwcodMiiielx  BMJj-ST)lckr.i: 
Muse  EMILHt  CSjC 

RCMHD  ME  Vlouse  01  S«  TiMe  Mise .  ASCAP;IK'>  Ach 
Mine  Inc  ASCAP.it)Oi1Mart  ToBeMusc  ASCA'i. 
»l.  HIOO 69 

RISPW  ILW^.r',  ■i-.riy.  3Vl.";:i-s  ■  AIV  Utr.  M.s>; 

-■■.ti  -.'-r.;    .     I".-  ■'r.r-,,->,-..Tl\;bl<sJllfB,A3:aP.' 

"  ASGiJi-fyTrtir 

ROILING  IN  THE  DEEP  nrr.  01  ftJiG'^ 


ROUND  OF  AmAIKC  Vk?  Muse  Cop  ASCA^.'J..?!).^ 

-dWu'W-W^'i',!  ASCAfi-Kw*.  fA,i,(,  BM.-So-cjs  D! 
Mi^-JvErrttnarment.  h:  BWAVana'-IamBila* ^Iiilh- 
0:<p  9UII  AMP  »•<  U 


P.'KubKTMjeKPiirlrsrHigAfTBiica.  t 
A5CAP(H1(»9I 
SAIURDAV        IHniu  Cf  Sai  G>fh  Mm.  ASCAP/ 
Wn-3jSMusi:  ASCAP'Spwti To Slnf^MiBC  ASCAP,' 
<li\      lit      1-;  -v.^  P.Vut  BM,'Wcr*&Mjsc  fiJ^v" 
'.'I  -'.t^CSW 
Sn  HRE  TO  THE  RAJN  ..iiMrstf-Scnm  Cf  PorvGijin  Ima 
VmKlirt  PPS.ANm.H10O9S 
SEXVAWIKftOWIT  .yMnBab)  MjiK  ASCAP.Owa 

I.S.VL  ><>S:JV'.'P.»>ncillAi»c.ASCAP|HI004 
SHE  AWT  TOU  CSooGi  Of  Unwrnai  K .  eW/Cun^( 
Beitrd  Lk  Ei;w(i(na  fVibtahn^  BU/Chcnv  l» 
PA<st  Pubtnhrg  Conpiffr  kc .  ASCAP^Chtnv  315 


ihrgCcir 

ASCAP/iVc  Bod  Bad  Gim.  ASCAP,<M«kMt  Mum 
PuHistira. EWIiTMaMt^orl  BM.iI>ai37PJ)liffit« 

 ..   -  ±c.'so 


SMEVnU  -v  .|'.'    .;,  PJ^Jishnglnc  BMl'WEMIel 

.  :.iF.BMl.\.wWiiiBUC.flMi.'iMi 
i".'j.'BiDihtiasg;Put*itlnx(  6MII 

SIHCLi  I  li:.- 1  A 1:  r I J  -ij?  1  shro.  ASCAP.' Anane  Kea-i>?¥ 
Fiiiiiihrci  Cwrf-mi  WCAf.'fteTiil'iifl  EllfreoePveiil'ina 
Desowe  ASCAPl  RBH  73 

SKVBCRAreil&ailStros.uC  ASCAP.f Ui  A«r.  hV.t 
IK  .  ASCAP;tWG  fcu-tw.  ASCAP/Aiia  Muk  Mtoii 
AStAp'Miv  tdrtn  Mjxe  ASCAP.'KdUII  Mm  PUl'iTtng 
Aidetxaky;  ASCAP.TrvCulelAmier.  Blyn,AMP 
HI,  KrO090 

SO  OOKlWHAI  T/Y  MIND  SAVSI  lEiut  s  Bab)  Mm-:. 
ASCAP;Uirafnt  Musk  Orpcaixiri  ASCAP.lj  bsa  Soi« 
ASCAP.'EMI  AjMil Musk.  k«  .  ASCAP'^Mw Bug hti/tc 
ASCAP,TjulVk'jtlPuHislinn  ASCAPi?  trqpraPitliihtio 
ASCAP.WIAiiitCoin  WCAPa  AMP/HI  FBn^ 

SO  M  UNI  lEIuti  aiO.  UjsK.  ASCAP AJnirtrui  M.At 
Coipcrxw.  ASCAPilanv  Mtrfte's  Mm.  UC  BM 
Soros  01  urttteisal  hx .  EMLMinn  Amc  kAiSK.  B'.l  TWl 
Bl.iWxtMutckK.BMl>'LiKasaSo«.ASCV'fM  At» 

^^-^.t  It  ASCAP':  ujfn^.  19 

SOmSOOn  CMCLSEA  la^nwn  MuiK  Ocup  ASCAP.' 
;  .  .  I  v-.i  ..  ■.SCAP.'SoiTf/ATVCronCwsMiisc 
■ -I'-d  ^Bi  WuiC.AStAP.iWIKl  Afl 

■■ .  .  ■  "       '.'  ■  11  -i^bjcii  BMll.Hl.CSif 
SOMEONE  LIKE  YOU  u  .«isal-SafnsCH  PeWiiafT^  :m«- 
.  .V.IS.:  ASCAP.Sjgir;*»M.w 
■  .  :  l'?5 

SDMETHIN  BGtfTATRUHIlAisKOtSimTNni 
.('  W,ii'fiDliirKOugtiMwe  »fv 

tM..  .I'uviii.  Vu:..  ''.btartng  BfiilSon^s ff 'ii: 

Couci  EM'iCSH 
SPARn  HT  (Scn^  .'ATV  T'ra  i^jbl^ng  Cornpany.  B>.1 .' 

Is.«rS«llMBC  6WU.H.CS5.'*I00*9 
SPEMO  rr  iTr  Frh  UiSK.  ASCAPl  RBH  Ml 
SIWlGBeon  And Gtaon Muse  Puti>sr«n$  ASCAP,':.)iv 

dBtbnavMscPutHmna  ASCAP.'Son^/ATV  Tira:  llC 

ASCAP/Tood  A  Vb  Soul  Muse  ASCAP  maKcfn  ■  «  v 

PuUiitiroOaiiVW.ASCAP.'So^sDI  Jiriitrsai  hi  mv 

BMunteatUiae.BMIi  Wfyi.  R»i2S 
STAT  TDGETIO  iLlmcnai  Wji«c  Cwuorater.  ASCAP.' 

"iWrflOs^Sfingjlnc  ASCAP;i>Ki«  BuMws  Mun  Ire 

ASEAPW  Muic  Gicup  ASCAP.aKWoa*  Pmlucl.c.-i 

UC.ASUPl  AMP.'Hl.flBH31 
STUKO  HEARTS  WXnvvA  Muse  Careen.  BML'TEDiuarv 

TiMTlv  Sound  Mjw;  lie  BML^plaineCaenrMjsu; 

ASCAP.'tMl  AiNil  Musk,  nc .  ASCAPUMaesll  Mum: 

BM(nM»c[>a>dW  Ai  0M1<Mvu  ChaOai.  BMM"!/^i 

Baits  Scup  BMWflb  Deal  tAjuc  AXAPjWG  FUh 
SwHO  ASCJU'rtAHI'Wt^ni'wnlitD  ASCAPl  M)Pt 
m  HI  DO  6 

tnU  OOT  rr  (Vtarn^  'A^'^  BM-'Wl  SUdntwd  Misk 
kx.BMIAhcAV«UC  BMI'MMd&MaiiillC 
SCCAN'/HBH?* 

STORM  WAMMB  Sengs    Unwsal.  kc .  BW.'Hiuiy 

LUltp  Mr  lyUBsna  DI.1.'D»*4  Mmn,  ASCAP.Sj! 
-■ciiw  AS::aP,'Bj5  tXi-c  ASCAP/BI«PSlinjnS;.>gi. 
-rW  I.  -..-■■( Villi:. aWlLAMP,H  CSJS 
STHANGE  CLOUDS  '  j^:  Kkm,  PtClofiug  ASCAP  L<«i 
'-nriHstrptinnSor^s  UC  ASr.AP.' 
■■.'I  :,™)C*Uni*«<5Ji.  ht.BMI.' 
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DIGITAL:  Twitter  taps  former  record  label  marketing 
manager  Tati^na  Simon lan  (a  drtatiana)  to  handle  music 
partnerships  for  the  company's  content  and  program- 
ming team.  She  was  manager  for  social  media,  mobile 
and  app  campaigns  for  Disney  Music  Group  and  has  a 
background  in  journalism  and  social  media. 

RECORD  COMPANIES:  Sony  Music  Nashville  names 
Karen  Kane  director  of  artist  development/marketing. 
She  was  director  of  music  business  at  Murray  State  Uni- 
versity in  Kentucky. 

Jay  Frank  launches  DigSln.  a  new  record  label  that  re- 
volves around  a  subscription  model  focusing  on  digital 
singles.  He  was  senior  VP  of  music  strategy  at  CMT. 


BACKSEAT 


PUBLISHING:  Downtown  Music  Publishing  promotes 
Sean  McGraw  to  VP  of  licensing  administration  and 
names  Young  Hwany  VP  of  royalties.  McGraw  was  direc- 
tor of  licensing  administration,  and  Hwang  was  VP  of 
royalties  at  BMG  Rights  Management  (formerly  Cherry 
Lane  Music  Publishing). 

BrightShop,  the  digital  marketing  division  of  Primary 
Wave  Music,  appoints  Robert  Dippold  partner/GM.  He 
was  GM/head  of  marketing  at  Trustkf  II  Records. 

TOURING:  The  WIndish  Agency  in  Los  Angeles  taps 
Latane  Hughes  as  a  music  agent.  He  co-founded  the  indie 
label/promotion  company  Guns  in  the  Sun. 

RADIO:  Clear  Channel  Digital  appoints  Bruin  Lakamp 
president.  He  was  executive  VP  of  digital  media  at 
Clear  Channel. 

RELATED  FIELDS:  SESAC  promotes  Jamie  Dominguez 
to  senior  director  of  writer/publisher  relations.  She 
was  director. 

-edited  by  M/tchelf  Peters 
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ROCK  THE  VOTE  TEAMS  WITH 
W  LOS  ANGELES-WESTWOOD 

Nonprof  organization  Rock  the  Vote  has  teamed  with  the  W  Los 
Angelcs-Wcstwood  lo  host  a  monthly  series  at  the  hotel's  intimate 
Whiskey  Blue  lounge  in  an  effort  to  raise  voting  awareness  and 
education  leading  up  lo  the  201 2  eiection. 

"  Rock  the  Vote  Nights"  launched  Sept.  1 5  with  Los  Angeles  act 
Caught  a  Ghost,  and  alt-rappers  ihe  Kntix  and  D|  CC  Sheffield 
helped  usher  in  the  second  night  on  Oct.  20.  The  next  event  will 
take  place  Nov.  16  with  a  soon-to-be -announced  artist. 

The  nights  are  designed  lo  ser\-e  as  a  "place  where  at!  the  publi- 
ci.s-ts.  agentsand  managers  who  we  work  with  on  a  daily  ba.sis  can 
gettogetheronceamonihandnetworkandtalkalxjutnewidea.stbr 
Rock  lhe\'ote.'  Rock  the  Votedirector  Kelly  Fogel  says. 

Fogelcreatcdthc'Rockthe  Vote  Nights"  brandaboulfouryears 
agoand  has  since  held  votingrc^istrationeventsduriiignumcrous 
concert  loura  and  at  such  music  festivals  as  Lollapalooza  and  Aus- 
tin City  Limits.  She  nirrently  has  a  proposal  in  with  Live  Nation 
and  "other  bigger  corporations"  tohosi  "Rock  the  Vote  Nights"  in 
major  concert  venues  throughout  2012. 

"The  main  goal  ofeverything  wedo  is  voter  registration,  which 
is  really  slartingupagain  now,"  she  says,  notinglhat  Rock  the  Vole 
helpedget2.5  million  registrationdownloadsin  the 2008election. 

The  monthly  series  at  the  hotel  is  planned  to  continue  through 
the  201 2 elections.  —Mih  ht  li  Pcu-rs 
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Award-winning  lyricist  Hal  David  ushered  in  his  90Ch 
b»th<jay  m  siylo  during  a  tribute  at  the  Music  Center  o' .  ■ 
Angeles  on  Oct  17,  Billed  as  "Love.  Sweet  Love."  the  eve  i  ■ 
oF  music  and  dming  brought  out  such  artists  and  creative- 
associates  as  Paul  Williams  (who  hosted  the  affair),  Smokev 
Robinson,  B  J  Thomas.  Jackie  OeSf%anr»on,  Valerie  Simpson 
(Ashford  &  Simpson)  and  David's  longtime  writing  partner, 
composer  Burt  Bacharach  Topping  off  the  proceedir>gs— 
benefiting  the  Blue  Ribbon  of  the  Music  Center  and  the 
ASCAP  Foundation-was  a  surprise  performance  by  Stevie 
Wonder.  Here.  Bacharach  (left)  ar»d  David,  who  wiH  receive 
the  fourth  Gershwin  Prize  next  spring  in  Washington,  D.C.. 
reunite  with  their  vocal  muse  Dloone  Warwick  ("Walk  On 
Bv,""Alfie,  "I  Say  a  Little  Prayer")  .  ".l.:  :  .  -.ci  b^jcc 
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BILLBOARD  MEXICAN 
MUSIC  AWARDS 

The  inaugural  Billboard  Mexican  Music  Awards,  taped  Oct.  20  at  the  Orphoum 
Theatrein  Los  Angeles,  featured  the  best  of  regional  Mexican  music  for  the  first  time 
on  a  nationally  televised  awards  show.  Presented  by  State  Farm  and  broadcast  on 
Telemundo  Oct.  27,  the  awards  honored  the  genre's  top  acts  The  big  winner  was 
newcomer  Gerardo  Ortiz,  who  took  home  six  awards  including  artist  of  the  year 
There  were  also  performances  by  special  award  honorees  Jenni  Rrvera.  Paquita  la 
del  Barrio  and  Los  Tucanes  de  Tijuana,  as  well  as  Larry  Hernandez  and  fntocable, 
Mnrtachi  star/actor  Pedro  Fernandez  and  "Queen  of  the  South"  actress  Kate  del 
Castillo  were  the  hosts.  Go  to  telemundo.com/premiosbillboard  for  a  winners'  list, 

ABOVE  LEFT.  Brothers  Chalo  and  Fellp*  Mcza  of  los  Inquietos  del  Norte  earned  their  win 
i  jf  norteno  album  of  the  year  with  Vomos  A  Doric  Con  Todo:  Coiecaon  de  Corndos.  phciu 


ABOVE  CENTER: 


ABOVE  RIGHT:  ' 


i^rtiaps  the  most  dafiper  artist  of  the  evening  was  LaiTyHWinndM.  wtiose 
r  L  ilted  the  circus-themed  ambience  onstage  during  a  perfofmaoce  of 
I  las  Patas  "  The  track  went  on  to  win  nortec  song  of  the  year  while 

tned  the  award  for  songs  artist  of  the  year  pugio  rj.a^HAs'on  tfieh  jhih  . 

.V  ly  appointed  Telemundo  prcsidonl  Emllk)  Romano  (left)  attends  the 
r  rJs  party  at  the  Orpheum  Theatre  with  Billboard  put>lisher  Usa  Ryan 
I  j|  director  B 


Howard  in 

UPPER  RIGHT  A  visibly  emotional  P»qtiita  !•  <M  Bwrto.  known  for  her  outspoken  feminist 
-  ngs,  was  presented  with  ine  Premio  La  Voz  (The  Voice  Award),  honoring  a  distinct 
-rsonality  who  has  made  a  mark  in  the  world  of  Mexican  music.  Del  Barrio  received  her 
I'd  from  renowned  actress  Kat*  CM  CattlNo.  'We  all  carry  a  Paquita  la  del  Barrio  ins>dc 

1  h  of  us,"  said  Del  Castillo,  who  co-hosted  the  show,  "hoio  cH»is"AMON,'iufM\)i»;io 
WER  RIGHT:  Telemundo  s  l  -  .  r.  jV  .    im.  ii.i  team  lakes  a  break  from  the  action  backstage 
'  I  ■  itdcxecutivedtfor':  ■   (      r.   *     I  i^^ogramming  for  Latin  music  and  entertainment 
I  .'il.i  Coljo  Tromleft  man.^_i  f  ii>ss  strategy  Atejandra  FIgueroa.  director  of 

I     !■  ,  ind  talent  strategy  Jennifer  Gomez-Vita,  Cobo,  senior  VP  of  communications  and 
<  :ii':?qy  Alfredo  Richard,  vp  cl  uubi<city  and  talent  strategy  Suzatta  Mlllo  and 
■  ■I  >i  ■  "  '  i  ireventsand  talent  relation<,Sla*anlaF«niBndaz.  I-.... r,,  ai^joiu  muwu,'*  iiiWrfOAB^'nivEs 

BELOW  right:  Norlerto  icons  Los  Tucanes  de  Tijuana,  honored  with  the  first  Premio  Legado 
■-'i      I         I  ,    r.'.ird)  for  careef  achievement  celebrated  Iwckstagp  at  the  Orpheum 

"  -^'e  Ibmas  Hetrera.  Gustavo  Labrada  Mario  Qulrrtero.  Alfredo  Gonzalez  <ind 
David  Servin  ^i-rjoi  f  iiiH-irn  A  -un'iFn  inr-ir.F  ■ 

BELOW  LEFT:  JennI  Rtvefa  Closos  her  pofformancoat  the  Billboard  Mexican  Music  Awards 
iMtl  1 and  a  high-five  Rivera,  who  will  soon  release  new  album  Joyas  Presfactas  in  both 
r,jt  ■c'lt'Ti  iind  pop  versions,  was  named  female  artist  of  the  year  She  was  also  presented  with 

Icleniunoo  s  Star  Award         i  ,  .m  ■..ifls-  .  -i.  TtitMi„^n[-.i:, 

LEFT:  Artist  of  the  year  Gerardo  Ortiz  puts  his  hand  to  his  heart  as  he  picks  up  one  of  his  six 

.awards.  Ortiz,  who  debuted  on  Billboard  s  Latin  cfwris  only  a  year  ago,  also  won  the  best  new 

rirTist -ind  rrn'p  .Trtisr  of  the  yf?^' categories  i-tnTr.  rH&isti/isrcN  TCicMr  n:-" 


(IS  SH  OOOIl-JAK),  USPS  OM-W)  I 

IL  UOGS-ISSa,  CHnam  aid  tackcaMi  oi  MMwu  j 
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"I  enjoy  helping  my  clients 
realize  their  business  and 
personal  financial  dreams." 

My  team  and  I  believe  in  building  lasting  relation- 
ships based  on  trust.  We  work  closely  with  our  clients, 
their  families,  business  managers,  attorneys  and  any 
other  advisor  on  their  team.  Our  goal  is  to  provide 
financial  solutions  —  with  the  utmost  discretion  — 
to  improve  their  lives  personally  and  professionally. 

City  National  is  The  way  up'  for  your  business. 


Diane  Pearson 

Relationship  Manager 

City  National  Entertainment 


Experience  the  Difference. 

Contact  Diane  today  at  (615)  425-4702 

54  Music  Square  East,  Suite  100 
Nashville 
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rather  than  follow  it;  and  who  want  a  ticlceting  system  that  exceeds  expectations. 


Easy-to-use  online  ticketing  solutions  for  venues  and  promoters. 
Crowd,  our  entirely  web-based,  full-service  box  office  platform. 
Anywhere,  anytime  eco-friendly  mobile  ticketing. 
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Online 

.COM  EXCLUSIVES 

Tune  in  to  Billboard.com 
each  Thursday  at  3  p.m.  ET 
to  watch  "TMI:  The  Music 
Insider,"  our  brand-new 
live  Internet  news  show 
hosted  by  music 
personality  and  former 
MTV  VJ  Downtown 
Julie  Brown. 


Events 

TOURING 

The  Billboard  Touring 
Conference  &  Awards, 
presented  by  ShowClix.  is 
Nov.  9-10  at  the  Roosevelt 
in  New  York.  Perry  Farrell 
will  receive  the  inaugural 
Apple  award.  For  details, 
see  billboardtouring 
conference.com. 


FUTURESOUND 

Billboard's  FutureSound 
event,  in  association  with 
Loeb  &  Loeb,  is  Nov.  17-18 
in  San  Francisco.  Keynotes 
include  Turntable. fm's 
Seth  Goldstein  and  SV 
Angel's  Ron  Conway.  For 
more,  go  to  futuresound 
conference.com. 
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PRESENTS 

TlCKETINS  ^^^r 


Billboard  

TOUBING 

^^'S^M^wSl  NOVEMBER  9-10,  2011 

&  AWAKOb  The  Roosevelt  Hotel,  NYC 


LAST  CHANCE  TO  REGISTER! 


JoirTBiTrboard  and  today's  top  touring  industry  leaders  to  network 
and  gain  insTghts  fronn  infdrnnative  panel  discussions,  networking 
cocktail  receptions,  the  ALL  NEW  Agency  and  Ticketing  Forums 
and  more.  PLUS  the  Billboard  Touring  Awards,  honoring  the  top 
artists,  venues  and  professionals  of  the  year. 


NEW  HIGHLIGHTS! 


Q&A  with 
PERRY  FARRELL 


The  2011 
Legend  of  Live 
Award  Recipients 
JOURNEY 


PLUS 


ROAD  CASES: 

ARTIST  DEVELOPMENT 

featuring 

AMOS  LEE 


NKOTBSB: 
Anatomy  of 
a  Home  Run 
featuring 
DONNIE 
WALHBERG 


TOURING  INDUSTRY  SUCCESS  IN  2012  BEGINS  HERE!  REGISTER  TODAY 
www.BillboardTouringConference.com 

Registration:  212  493  4263  Conterences  aBillboard.com 
Sponsorship:  646  315  2961  Cebele.Marquez  a  Billboard.com 


Conference  Sponsors: 


CENTER*^  veri  on  arena  Chesapeake  Arena  eVentful 
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WIND-UP 
FOUNDER  ALAN 
MELTZERDIES 
AT  67 

Alan  Meltzer  the 
music  industry  vet- 
eran who  founded 
Wind-up  Records, 
died  Oct.  31.  He  was 
67.  Meltzer's  career 
in  the  music  busi- 
ness started  in  the 
early  '70s  when  he 
opened  Titus  Oaks 
Records  in  Brook- 
lyn. After  opening 
other  stores  on  Long 
Island,  he  started  a 
CD  wholesaler  called 
CD  One-Stop,  which 
grew  into  one  of  the 
largest  one-stops  in 
the  United  States. 
Meltzer  sold  the  busi- 
ness to  Alliance  En- 
tertainment in  1993. 
becoming  Alliance's 
president/COO  and 
eventually  netting 
about  $30  million 
from  the  deal.  He  re- 
signed from  Alliance 
the  following  year 
and  acquired  Grass 
Records  in  1995  for 
$950,000.  After  early 
turmoil  over  shifting 
business  strategies, 
Meltzer  renamed  the 
label  Wind-up  Re- 
cords in  1997  With  his 
former  wife,  Diana, 
heading  A&R  for  the 
label.  Wind-up  went 
on  to  score  big  with 
such  acts  as  Creed, 
Seether  and  Evanes- 
cence. Meltzer  was 
also  an  investor  in 
early  online  retailer 
CDNow.  reaping  a  $25 
million  windfall  when 
it  went  public. 

>;  TUNECORE 
LAUNCHES 
PUBLISHING 
SERVICES 

Digital  music  dis- 
tributor TuneCore  has 
launched  a  publishing 
administration  service 
for  songwriters.  For  a 
one-time  fee  of  $50, 
plus  a  10%  fee  on  all 
royalties  collected, 
TuneCore  will  handle 
global  publishing 
administration  ser- 
vices, including  synch 
licensing.  Jamie  Pur- 
pora,  former  senior 
VP  of  administration 
at  Bug  Music,  will 
serve  as  president  of 
the  service. 

Reporting  by  Ed 

Christman  and  Glenn 
Peoples. 


ICELANDIC  REVERIE 
Sigur  Rbs'  concert-film 
release  strategy 


WORDS  A  MUSIC 

Artist  titles  are  a  hit 
with  book  publishers 


SHOOTING  STAR 

Breakout  year  for 
Paula  Fernandes 


CONNECTIVE  TISSUE 

Exfm  expands  with 
embeddable  player 


PRAISE  HIM 
Word  CEO  Rod  Riley 
on  breaking  new  acts 


BY  ED  CHRISTMAN 


Holding  Pattern 

Global  financial  uncertainty,  already  a  factor  in  the  EMI  auction, 
now  threatens  to  overwhelm  it 


The  script  for  Citigroup 's 
auction  of  EMI  Group 
was  supposed  to  pro- 
ceed something  like  this:  Col- 
lect initial  round  of  bids.  Hold 
out  for  higher  offers  in  a  second 
round  ofbids.  Identify  leading 
suitors.  Sell  EMI. 

That's  how  the  success- 
ful auction  of  Warner  Music 
Croup  had  proceeded  earlier 
this  year,  resulting  in  Russian 
billionaire  Len  Blavatnik^ 
Access  Industries  acquirini', 
WMG  for  S3.3  billion. 

But  after  Access — the  pic 
sumed  froni-runner  for  EMI 
recorded-music  operations- 
dropped  out  of  the  bidding  in 
late  October,  sources  familiar 
with  the  situation  say  activity 
around  the  EMI  auction  has 
come  to  a  virtual  halt. 

Representatives  for  Citi- 
group and  EMI  declined  to 
comment  for  this  stor)'.  And  de- 
spite what  some  observers  see 
as  signs  thai  the  banking  con- 
glomerate is  also  slowing  the 
sale  of  EMI  Music  Publishing, 
it  could  very  well  strike  a  deal 
soon  with  BMC  Rights  Man- 
agement, the  publishing  joint 
venture  of  Bertelsmann  and 
private-equity  firm  KKR  &  Co. 
Still,  thp  unexprctcd  delays 

in  completing  the  sale  of  EMI 
has  prompted  some  industry 
sources  to  wonder  whether 
Citigroup  might  consider 
falling  back  to  plan  B:  pull- 
ing EMI  off  the  block  entirely 
and  waiting  for  a  better  envi- 
ronment to  sell  the  company. 

When  Citigroup  collected 
first-round  bids  on  EMI  in  late 
luly,  nearly  all  of  the  suitors 
from  the  successful  auction 


r 


(EMI 


ot  W  WC  till  Med  mil  lo  nuke 
offers,  with  bids  approaching 
J4  billion  for  the  entire  label 
group,  sources  say.  Bui  now, 
rival  bids  for  the  recorded-mu- 
sic and  publishing  operations 
amount  to  only  about  $3.3 
billion  for  all  of  EMI.  sources 
say — about  what  Access  paid 
for  WMG  in  )uly. 

The  bids  were  hurt  in  part  by 
the  revelation  that  EMI's  pen- 
sion fund  liabilities  were  far 
higher  than  previously  thought: 
about  double-  the  £l')7  million 
($313  million)  that  EM!,  its 
pension  funds  and  the  United 
Kingdom's  Pension  Regulator 
had  agreed  on  at  the  end  of  2010, 

But  even  more  significant 
has  been  the  tightening  of 
global  credit  markets  in  the 
wake  of  the  sovereign  debt  cri- 
sis in  Europe.  The  most  recent 
casualty:  the  crash  of  former 
Goldman  Sachs  CEO  )on  Cor- 
zine's  MP  Global  Holdings, 


whidi  was  burned  by  high- 
risk  bets  on  European  debt. 

"There  has  been  one  crisis 
situation  after  another,  and  as 
soon  as  one  is  taken  care  of  the 
next  one  pops  up,"  says  Geoff 
Madden,  a  partner  with  New 
York-based  boutique  invest- 
ment advisory/investment  bank- 
ing firm  Chri.stman.  Peters  & 
Madden.  "So  there  is  palpable 
fear  out  there  on  a  global  macro 
basis  affecting  every  industry." 

The  deepening  market  un- 
certainly chased  away  early 
EMI  bidders  like  Apollo 
Global  Management,  Plati- 
num Equity  and  Gores  Group, 
and  Oaktree  Capital  Manage- 
ment may  have  also  prevented 
other  potential  bidders  from 
stepping  up  to  the  plate.  No 
doubt  it  has  also  left  private- 
equity  investors  Thomas  H. 
Lee  Partners,  Bain  Capital  and 
Providence  Equity  Partners 
feeling  mighty  fortunate  that 


they  sold  WMG  alic;id  of  the 
latest  round  of  global  jitters. 

Postponing  the  EMI  auction 
would  enable  Citigroup  to  wait 
for  market  conditions  to  im- 
prove. As  credit  markets  ease 
and  bidders  have  an  easier  time 
raising  funding,  bids  on  EMI 
could  once  again  go  higher. 

Sources  say  Access  walked 
away  from  the  EMI  auction 
because  it  wouldn't  raise  its 
$1.5  billion  bid  for  EMI  Music. 
Universal  Music  Group,  which 
sources  say  had  bid  $1.2  bil- 
lion on  the  label,  withdrew 
from  the  auction  a  week  be- 
fore Access  did.  leaving  only 
Ron  Perelman's  MacAndrews 
&  Forbes  as  the  only  EMI 
Music  suitor  left  in  the  bid- 
ding. But  with  MacAndrews 
&  Forbes'  bid  believed  to  be 
around  the  level  of  UMG's. 


Chess  game: 
EMI  offices  in 
London. 


the-  door  slill  appears  to  be 
open  for  Access  to  recapture 
its  front-runner  status. 

If  Citigroup  reaches  out  to 
bidders  on  EMI  Music,  it  will 
appear  as  though  it's  blinking 
on  its  pricing  demands  for  re- 
corded music.  And  the  bidders 
are  leery  of  reaching  out  because 
they're  afraid  of  being  used  as  a 
tool  to  drive  the  price  back  up. 
"Everyone  is  playing  Crazy  Ivan 
at  this  point,"  a  source  close  to 
the  situation  says. 

While  the  potential  advan- 
tages of  postponing  the  EMI 
auction  are  obvious,  what  isn't 
as  clear  is  whether  Citigroup 
would  want  to  do  so.  Some 
sources  point  out  that  Citi- 
group has  already  written  off 
its  losses  on  EMI.  As  a  result, 
they  say.  it  might  as  well  take 
what  it  can  get  right  now.  •  •• 
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Majors  Push  Back  On 
Best  Buy  Price  Demands 

Rack  prices  to  Walmart  at  center  of  chain's  push 
to  receive  all  single  discs  at  lower  wholesale  cost 


A  Best  Buy  initiative  to  have  all  single-disc  albums 
at  an  everyday  price  of"$9.99  for  the  holiday  sell- 
ing season  has  been  turned  back  by  the  major 
labels — at  least  for  now. 

While  some  major-label  distribution  execu- 
tives expect  the  conversation  to  resume  in  2012. 
others  say  they  don't  intend  lo  revisit  Best  Buy's 
request  to  buy  all  single-disc  CDs.  including 
superstar  titles,  at  a  $7.25  wholesale  price.  The 
majors  often  use  that  price  point  for  develop- 
ing artists. 

Part  of  the  issue  is  that  Best  Buy  has  been 
racked  by  Anderson  Merchandis- 
ers since  May.  and  Walmart — an- 
other Anderson  client — some- 
times gets  established  artists  at 
that  price  point.  Best  Buy  execu- 
tives say  they  are  entitled  to  the 
same  level  of  wholesale  pricing 
enjoyed  by  the  mass  merchant. 

What  Best  Buy  executives  failed 
to  note  is  that  Walmart  has  a  five- 
bucket  pricing  scheme,  including 
a  lop-tier  $8.50  wholesale  price  for  titles  typically 
sold  at  $1 1.88.  Walmart  s  other  price  buckets  are 
about  $7.25  ($10  in  store),  $6.50  ($9),  $4.25  ($7) 
and  $2.88  ($5). 

Prior  to  being  racked  by  Anderson,  the  ma- 
jors sold  Best  Buy  at  their  rate-card  pricing  and 
cut  deals  for  bigger  discounts  on  specific  titles. 

In  the  case  of  Warner  Music  Group  (WMG), 
superstars  typically  carried  an  $11.86  whole- 
sale cost.  Universal  Music  Group  superstar  ti- 
tles wholesaled  for  $10.35.  Sony  Music  Enter- 
Uinment  for  $10.50  and  EMI  Group  for  $12.04. 

As  a  racked  account,  some  majors  are  now  sell- 
ing star  titles  b)  Best  Buy  at  the  $8. 50  wholesale  cost 
But  that's  not  meeting  Best  Buy's  $725  demand. 

Best  Buy  isn't  the  first  to  try  and  gel  the  ma- 
jors to  underwrite  a  $9.99  in-store  price  point 
for  single  CDs.  In  2009.  Trans  World  launched 
a  similar  initiative,  requesting  a  $7.40  wholesale 
cost  in  a  gambit  supported  by  three  majors  but 
not  WMG. 

The  majors  agR'cd  to  Trans  World's  pricing  as 
a  test.  But  by  [uly  2010,  .some  label 
lawyers  thought  the  offer  liad  been 
stretched  beyond  what  could  be  de- 
fended as  a  pricing  experiment. 
Fearing  it  could  be  considered  dis- 
criminatory pricing  unless  rolled 
out  to  other  merchants,  they  forced 
a  cessation.  While  some  major-label 
executives  say  the  Trans  World  test 
provided  enough  incremental  sales 
to  justify  the  lower  pricing,  others 
say  it  fell  short  of  that  goal. 

When  Best  Buy  started  getting 
racked  by  Anderson,  its  execu- 
tives expected  the  labels  to  ex- 
tend all  the  same  courtesies  pro- 
vided to  Walmart — and  sources 
say  that's  making  for  a  sticky 
situation  for  the  labels  as  well 
as  for  Anderson.  If  Anderson 
goes  to  bat  for  Best  Buy  on  the 
lower  pricing  model,  how  will 
Walmart  feel  about  the  rackjob- 
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ber,  which  has  been  supplying  it  with  music 
since  the  "GOs.  suddenly  helping  a  competi- 
tor become  more  price-competitive.'  Legally, 
both  accounts  are  considered  racked  accounts 
and  thus  get  functional  discounts,  allowing 
the  majors  lo  sell  them  at  lower  prices  than 
the  wholesale  costs  charged  to  chains  and 
independents. 

Walmart 's  multi[^tier  pricing  allows  for  new 
releases  to  be  sold  at  $7.25  and  even  $6.50,  both 
of  which  are  used  for  new  releases,  but  it  can  also 
be  applied  to  titles  from  established  artists.  So 
how  can  the  majors  sell  Walmart 
established  titles  at  a  lower  price 
than  Best  Buy  without  getting  hit 
with  discriminatory  pricing  by  the 
government  or  a  lawsuit?  In  refus- 
ing the  Best  Buy  $7.25  request.the 
majors  are  essentially  arguing  that 
they  don't  get  the  same  benefit 
from  the  electronics  and  enter- 
tainment chain  thai  they  get  fmm 
Walmart:  i.e..  more  unit  .sales  for 
the  lower  price.  Additionally,  the  higher  price 
points  in  Walmart's  five-tier  scheme  provide  the 
majors  with  a  higher  overall  margin  than  the  flat 
pricing  scheme  desired  by  Best  Buy. 

The  majors  appear  as  frustrated  as  Best  Buy. 
"Three  months  ago  you  could  sell  Best  Buy  a  hit 
title  at  $8.50  and  get  the  circular  with  a  $9.99 
price  point. "  one  sales  executive  says.  "Now  you 
can't."  And  if  Best  Buy  hasn't  gotten  its  $7.25 
price  point  from  the  majors,  the  indie  labels  are 
another  story.  "They  are  doing  a  good  job  of  bul- 
lying everyone."  the  head  of  one  independent 
distributor  says. 

The  disparate  pricing  schemes  is  just  one 
of  the  label  headaches  created  by  having  Best 
Buy  racked  by  Walmart's  wholesaler.  "Ander- 
son and  Walmart  have  many  years  of  under- 
standing each  other,  and  we  have  experience 
dealing  with  them."  one  label  executive  says. 
"With  this  new  marriage  between  Anderson 
and  Best  Buy.  it's  sometimes  hard  to  see  what's 
coming  at  you."  • 


Always  low  price 
Best  Buy  store. 
Union  Square  hi 
New  York.  m 


HOMIE  FRONT 


INNOVATIVE  STARTUPS  TO 
BE  FOCUS  OF  FUTURESOUND 
VISIONARY  SHOWCASE 
Billboard's  inaugural  FutureSound  confer- 
ence, to  be  held  Nov.  17-18  at  Terra  in  San  Fran- 
cisco, will  feature  a  Visionary  Showcase  panel 
that  will  shine  a  spotlight  on  five  innovative 
startups  pursuing  promising  opportunities  in 
digital  music.  They  are  online  loyalty  platform 
Bckstgr.  music  delivery  service  TrackTrack.it. 
ITunes  music-sharing  service  Rexly,  interac- 
tive Image  tool  provider  ThingLink  and  online 
music  creation  platform  Music  Mastermind. 
TAG  Strategic  VP  of  client  services  Karen  Allen 
will  moderate  the  panel. 

Other  recently  announced  speakers  at  Fu- 
tureSound include  MOG  CEO  David  Hyman, 
Universal  Music  Publishing  Group  senior  VP/ 
head  of  business  and  legal  affairs  Robert  Allen, 
Tunewiki  CEO  Larry  Goldberg  and  Ticketfly 
CEO  Andrew  Dreskin. 

For  more  information  and  to  register,  go  to 
futuresoundconf erence.com.  Use  the  promo 
axle  BBFS11  to  get  a  special  discounted  regis- 
tration rate  of  $375  (for  new  registratkms  only). 

BILLBOARD.COM  LAUNCHES 
VIDEO  SHOW  'TMI:  THE  MUSIC 
insider;  COUNTRY  MUSIC 
COLUMN  THE  615 

Bjllboard.com's  ever-expanding  menu  of  pro- 
gramming continues  to  grow  with  the  launch 
of  two  new  additions:  the  weekly  live  online 
video  show  'TMI:  The  Music  Insider"  and  coun- 
try music  column  the  615. 

Hosted  by  music  personality  and  former 
MTV  VJ  Downtown  Julie  Brown,  "TMI"  fea- 
tures exclusive  artist  interviews,  chatter  about 
the  top  headlines  and  a  countdown  of  top 
10  songs  on  the  Billboard  Hot  100.  Each  week. 
Brown  v^ll  take  viewers  beyond  the  velvet  rope 
for  an  all-access,  behind-the-scenes  look  at 
what's  hot  in  music,  fashion  and  more.  With  the 
help  of  Billboard  associate  director  of  charts/ 
retail  Keith  Caulf  ield,  she'll  also  give  viewers  a 
first  k)ok  at  who's  burning  up  the  charts. 

"TMI"  streams  live  every  Thursday  at  3  p.m. 
EST  (except  on  Thanksgiving)  on  Billboard, 
com  and  Ustream.tv/billboard,  and  episodes 
will  t>e  archived  at  Blllboard.com. 

Billboard  .corn's  new  country  music  column 
the  615  will  focus  on  the  music  and  acts  that  are 


ruling  the  country  charts  and  making  waves  in 
Nashville.  It  will  cover  the  latest  country  music 
news  that  fans  are  buzzing  about,  host  video 
interviews  and  perfomrvances  with  the  genre's 
biggest  stars,  provide  analysis  of  Billboard's 
weekly  country  charts  and  identify  the  new 
artists  who  will  lead  the  genre  into  the  future. 

Spearheading  the  615  Is  veteran  journalist 
and  radio  host  Chuck  Dauphin,  who  has  been 
involved  in  the  music  business  for  more  than 
20  years  and  has  interviewed  some  of  its  big- 
gest stars.  Dauphin's  column  is  available  at 
Blllboard.com/61S. 

BILLBOARD  MEXICAN  MUSIC 
AWARDS  DRAW  STRONG  RATINGS 
The  inaugural  Billtx>ard  Mexican  Music  Avrards, 
which  aired  Oct.  27  on  Telemundo,  proved  to 
be  a  ratings  success,  reaching  a  cumulative 
audience  of  4.8  million  total  viewers,  including 
almost  2.8  million  adults  aged  16-49,  accord- 
ing to  Nielsen.  The  awards  show,  presented  by 
State  Farm,  drew  an  average  viewership  of  1.7 
millk>n  total  viewers  and  950,000  adults  aged 
18-49,  and  ranked  No.  1 1n  Los  Angeles  and 
Miami  among  men  18-34,  Nielsen  says, 

The  show  featured  performartces  by  a  vast 
array  of  both  new  and  established  artists  In 
regional  Mexican  music,  including  winners 
Gerardo  Ortiz,  Larry  Hernandez  and  Jennl 
Rivera.  Highlights  of  the  telecast  included 
emotional  special  awards  presentations  for 
norteAo  icons  Los  Tucanes  de  Tijuana,  who 
received  Billboard's  Legacy  Award,  and  Pa- 
qutta  la  del  Barrio,  who  received  the  Voice  (La 
Voz)  Award.  • 

l_  .     MOBILE:  For  24/7  news  and  analytit  on 
■Q^  your  cellphone  or  mobile  device,  go  to 
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Out  With  The 'Inni' 

With  Sigur  Ros  on  hiatus,  XL  Recordings  plots  a  theatrical  tour 
for  the  band's  concert  DVD 


When  it  comes  to  marketing  Sigur  R6s.  XL  Re- 
cordings lakes  it  cues  from  the  Icelandic  band's 
rabid  fan  base. 
The  concept  for  the  adventurous  prerelease  of  its  album 
inni,  and  a  concert  film  of  the  same  name,  has  its  roots  in  the 
fan  response  to  Sigur  Ros'  previous  film.  "Heima."  Released 
in  2007  as  a  DVD  after  a  few  film  festival  screenings,  fans 
started  to  request  copies  to  show  at  high  schools,  colleges, 
church  halls,  recreation  centers  and  random  places  where 
people  gather.  "They'd  put  up  their  own  money  to  screen  the 
film  for  a  few  friends — we  did  about  300.  400  screenings  by 
sending  out  DVDs."  XL  head  of  marketing  Adam  Farrell  says. 

For  the  film  "inni,"  which  XL  Recordings  will  release  Nov. 
15  as  a  video-audio  package.  Farrell  says.  "We're  taking  the 
organic  phenomenon  and  adding  a  level  of  pro- 
fessionalism on  it." 

XL  brought  in  Ray  Prlvatt  and  his  company 
Cinema  Pui^atorio.  which  has  handled  distribution 
for  films  by  BJ&rk.  the  Flaming  Ups  and  R.E.M.. 
to  get  "inni"  into  theaters  for  runs  as  short  as  a  day 
and  as  long  as  a  week.  Because  the  band  isn't  on 
tour,  "inni"  will  visit  at  least  37  cities  by  Dec.  14.  The 
Los  Angeles  run  was  Oct.  28-Nov.  4  at  the  Down- 
town Independent  theater.  It  New  York,  it  will  be 
screened  Nov.  11-17  at  the  IFC  Center. 

Internationally,  during  the  first  week  of  November,  "inni" 
played  Tokyo;  the  Sydney  suburb  of  Paddington;  London: 
Glasgow,  Scotland;  and  other  cities  in  Europe.  Further  screen- 
ings are  slated  through  Feb.  1  in  Slovenia.  Sweden.  Italy. 
Mexico  and  Finland. 

To  stir  interest  among  fans.  XL  reached  out  to  local  in- 
dependent record  stores  to  bundle  a  limited  number  of  free 
movie  tickets  with  preorders  of  the  film  and  music  package. 
The  packages  are  being  sold  in  configurations  of  two  CDs 
and  a  DVD.  two  CDs  and  a  Blu-ray  disc,  and  three  LPs  and  a 
DVD.  The  ITunes  version  of  the  music  will  include  film  clips. 

XL  chose  to  extend  the  offer  to  retailers  and  then  let  the 
shops — Grimey's  in  Nashville,  Other  Music  in  New  York, 
Euclid  in  New  Orleans  and  Zia  in  Phoenix,  among  others — 
market  to  their  customer  bases.  Beyond  theatrical  posters 
and  a  billboard  planned  for  Los  Angeles'  Sunset  Strip.  XL 
will  let  word-of-mouth  drive  the  marketing. 

"The  more  oblique  stuff  you  do."  Farrell  says,  "the  more 
you  tease  the  fan  base."  He  explains  that  the  few  bold  mar- 
keting moves  the  label  will  make  are  intended  to  be  "dropped 
pebbles  that  create  ripples." 


'Very  few  artists  could  pull  this  off,"  says  Nell  Schlelds. 
owner  of  Origami  Vinyl  in  the  Echo  Park  section  of  Los  An- 
geles, which  offered  the  free  ticket  preorder  deal.  A  vinyl- 
only  store.  Origami  will  carry  the  LP  edition,  and  Schields 
says  he  quickly  sold  out  his  allotment  of  10  bundles  after 
alerting  his  customer  base  on  the  store's  blog.  Twitter  and 
Facebook  pages.  "I  have  never  heard  of  anything  like  this.' 
he  says.  "It's  pretty  ambitious." 

"Inni,"  which  was  directed  by  Vincvnt  Morisset.  was 
filmed  in  November  2008  on  the  tour  that  followed  Sigur 
Ros'  Med  Sud  1  Eyrum  Vid  SpUum  Endalaust.  which  debuted 
at  No.  1 5  on  the  Billboard  200  in  June  2008. 

Sigur  Ros  has  been  on  hiatus  since  2009,  when  it  abruptly 
halted  the  recording  of  what  was  to  be  its  sixth  album.  Since 
then,  frontman  JonsI  Birglsson  has  released 
solo  album  Go.  toured  and  scored  the  upcom- 
ing Camaron  Crowa  film  "We  Bought  a  Zoo." 
Farrell  remains  mum  on  details,  but  suggests 
there's  more  than  meets  the  eye  with  the  re- 
lease of  "inni,"  referring  to  it  as  "the  palate 
cleanser,  the  final  document  of  the  years  prior 
to  their  hiatus." 

The  film  "  Heima" — and  the  complementary 
DVD/CD  package  Hvarf/Heim  that  has  sold 
91,000  copies,  according  to  Nielsen  Sound- 
Scan  "worked  really  well  as  a  warm-up  for  Med  Sud  I  Eyrum 
Vid  Spilum  Endalauit.'  Farrell  says.  "We  have  found  that 
when  you  get  [the  Sigur  R6s  fans]  engaged  you  don't  want 
to  lose  them  . . .  We're  trying  to  intimate  that  2012  is  going 
to  be  a  big  year  for  the  band." 

ALSO:  Damian  McGlnty.  the  winner  of  Oxygen  s  "The 
Glee  Project."  sang  Joe  Raposo*s"Bein'  Green"  and  Teddy 
Thompson's  "Take  Care  of  Yourself  in  the  season  pre- 
miere of  "Glee."  He  hadn't  heard  of  either  tune,  but  grew 
to  love  Frank  Sinatra's  version  of  "Bein'  Green'  and  found 
the  Thompson  tune  "great  to  show  off  my  range.'  he  said. 
He  plays  an  exchange  student  from  Ireland,  and  will  appear 
in  at  least  seven  episodes  . .  .  "The  Twilight  Saga:  Breaking 
Dawn — Part  1"  is  hitting  the  road  with  cast  members  and 
music  by  Christina  Parri.  whose  'A  Thousand  Years"  is  on 
the  film's  soundtrack.  They  will  appear  in  Atlanta  (Nov.  7), 
Chicago  (Nov.  8}  and  Dallas  (Nov.  9) . . .  Actress  Rita  Wilson 
is  finishing  work  on  her  solo  debut  album,  A  M/fM.  a  collec- 
tion of  songs  from  the  1960s  and  early  1970s  that  Decca  will 
release  Feb.  7. 
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BY  MOLLY  BROWN 


Behind  The  Music,  Boole  Style 

Publishers  need  to  move  books.  Artists  have  a  story  to  tell. 
Welcome  to  'the  golden  age  of  the  music  memoir" 


These  days,  it 's  not  enough  to  have 
3  jJatinum-selling album.  No.  I 
song  or  a  catalog  of  great- 
est hits.  While  artists  have  been 
diversifying  their  portfolios  for 
a  long  time,  having  a  book  deal 
is  now  right  in  step  with  having 
your  own  clothing  line  or  cologne. 

And  publishers  are  hungry  for 
the  business. 

"My  thinking  is,  'Let's  try  to  focus 
our  energy  with  authors  capable  of 
winning  that  publicity' — that  is  the 
cornerstone  of  selling  nonfiction,"  says 
Jeremie  Ruby  Strauss,  an  editor  at  Gal- 
lery/Simon &  Schuster  who's  worked 
on  Marilyn  Manson's  "The  Long  Hard 
Road  Out  of  Heir  and  "Motley  Criie: 
The  Dirt."  Strauss  is  expecting  another 
best  seller  with  Ace  Frehley's  "No  Re- 
grets" when  it's  published  Nov.  \.  "I've 
been  chasing  Umos  since  1995." 

It's  a  business  model  that  works. 
Publishers  are  constantly  on  the  hunt 
for  their  next  best  seller,  and  artists  are 
seeking  more  avenues  lo  tell  their  life 
stories  and  expand  their  brands.  Based 
on  the  recent  success  of  big  music 
books — especially  Keith  Richards' 
"Life."  the  best-selling  rock  memoir 
of  all  time,  moving  more  than  1  mil- 
lion copies  in  North  America  alone,  ac- 
cording to  publisher  Little.  Brown — 
it's  a  business  arrangement  that  has 
tnusic  and  books  cozying  up  much 
more  often. 

Other  popular  recent  releases  in- 
clude Steven  Tyler's  "Does  the  Noise 
in  My  Head  Bother  You}."  which  spent 
14  weeks  on  the  New  York  Times  Hani- 
cover  Nonfiction  Best  Seller  list  with 
400.000  copies  in  print.  jay-Z"s  "De- 
coded" spent  17  weeks  on  that  New 
York  Times  list  with  350.000  in  print. 
And  Sammy  Hagar's  "Red"  spent  six 
weeks  on  the  Hardcover  Nonfiction 
Best  Seller  list,  with  1 50,000  in  print. 

"A  lot  of  interest  from  publishers 
came  in  the  wake  of  the  Keith  Rich- 
ards book."  says  Carrie  Thornton,  an 
executive  editor  at  Dutton.  which  will 
publish  Jennifer  Hudson's  "I  Got  This" 
in  latiuary.  "Everyone  saw  how  great  it 
was.  how  honest  he  had  been  and  what 
a  rip  of  a  read  it  was." 

With  shrinking  budgets  and  less 
money  to  spend  on  promotion,  pub- 
lishers are  relying  more  than  ever  on 
projects  that  can  deliver  an  established 
audience.  An  artist  with  a  fan  base  and 
built-in  sales  platform — complete  with 
an  active  social  media  presence — 
makes  it  easier  to  move  books. 

"Right  now  there's  a  feeding  frenzy," 
says  Ben  Schafer.  an  executive  editor  at 
Da  Capo  Press,  who  has  books  by  Tony 
lonm)i  and  Dave  Grohl  out  in  Novem- 


ACE  FREHLEY 


Bound  for  glory: 
Recent  and  forthcoming 
books  about  (ckxrkwisc 
from  left)  Sammy  Hagar, 
t^TV,  Ace  FreWey,  Jay-Z 
(a  2010  title  newly 
issued  in  papert>ack), 
Dave  Grohl,  Black 
Sabbath's  Tony  tommi 
and  Steven  Tyler; 
Cbetow)  LADY  GAGA 
with  photographer 
TERRY  RICHARDSON. 


ber.  "People  have  seen  that    llu  ^f 
really  work.  It's  the  golden  age  of  the 
music  memoir  at  this  point." 

However,  just  being  famous  isn't 
enough.  Publishers  are  looking  for 
quality  and  the  right  work  ethic  to  bring 
projects  to  fruition. 

"We're  very  selective,"  says  Jamie 
Raab.  executive  VP/publisher  at  Grand 
Central  Publishing,  the  house  that's 
releasing  a  book  of  Lady  Gaga  photo- 
graphs by  Terry  Richardson  on  Nov. 
22.  "You  can  only  publish  so  many, 
and  you  have  to  publish  those  that  you 
feel  are  first-rate  with  artists  who  ei- 
ther have  something  to  show  or  some- 
thing to  say." 

"The  folks  I  represent  love  the  cul- 
ture of  reading  and  really  arc  storytell- 
ers who  either  grew  up  as  readers  or 
admiring  people  who  did,"  says  Marc 
Gerald,  a  literary  agent  with  the  Agency 
Group  whose  clients  include  Eminem, 
50  Cent  and  Billy  Corgan.  "They're  not 
just  looking  for  big  deals  ...  It  takes  a 
lot  of  commitment  to  do  a  book." 

Then  there  are  the  artists  who  just 
have  a  good  story  to  tell.  Steve  Earle, 
Josh  Ritter  and  Colin  Meioy  of  the  De- 
cemberists  published  fiction  books 
this  year.  The  latest  comes  from  50 
Cent,  whose  "Playground,"  a  book 
for  teens  about  bullying,  hit  shelves 
Nov.  1.  Laura  Arnold,  his  editor  at  Ra- 
zorbill/Penguin, says  the  publishing 
house  was  "really  struck  by  how  pas- 
sionately he  wants  to  build  his  reputa- 
tion now  to  speak  to  these  issues  that 
he  finds  so  important."  The  rapper  was 
hands-on  throughout  the  entire  pro- 
cess. "I  feel  like  we've  gotten  our  feet 


wet  with  50.  and  if  it's  the  right  situ- 
ation, we'd  definitely  love  to  explore 
[hooksj  with  other  arti-sts."  says  his 
day-to-day  manager.  Violator's  Lau- 
rie Dobbins. 

Artists  must  also  promote  their  titles 
as  much  as  possible.  Schafer  says  that 
the  first  week  after  a  book  s  release  is 
as  important  as  it  is  with  an  album — 
lommi  will  do  several  bookstore  events 
in  and  around  New  York,  along  with 
radio  and  press  interviews.  Consider- 
ing her  strong  online  presence,  it's  not 
surprising  that  Lady  Gaga's  book  will 
receive  a  'huge  push  online,"  says  Raab, 


who  expects  the  book  to  be  a  strong 
seller.  50  Cent's  media  plan  is  expected 
to  include  TV  and  online  campaigns  as 
well  as  in-store  appearances. 

These  deals  don't  come  cheap,  either. 
While  publishers  won't  openly  disclose 
numbers,  editors  say  it  isn't  unusual  for 
A-listers  to  score  six-  or  seven-figure 
deals.  Richards's  deal — far  and  away 
the  most  lucrative — was  for  a  reported 
S7  million.  "You  know,  I've  never  heard 
of  a  popular  musician  being  unable  to 
sell  his  book  in  the  16  years  I've  been 
doing  this,"  Strauss  says.  "It's  not  a  re- 
luctance on  our  part."  •  •  ■ 


2012:  Year  Of 
The  Music  Book 

The  success  of  Keith  Richards. 
Steven  Tyler  and  Jay-Z  t\as 
made  publishing  music  twoks  a 
hot  commodity.  Next  year  will 
be  a  banner  year  in  music  book 
publishing.  Here  are  five  big 
ones  to  watch  for  All  titles  and 
publishing  dates  are 
.  r  ic  ::i  to  change. 

PETETOWNSHEND. 

We?, "  HarperCol- 
'  faHiAbookreport- 
cJIy  two  decades  in  the 
jlKinq  Townshend  was 
jght  by  police  in  2003  for 
^ssinrj  child  pornography 
1' .  which  he  says  was  part 
his  research  on  the  book  due 
to  sexual  abuse  in  his  own  past. 
Sure  to  be  another  iconic  book 
in  the  rock  guitarist  canon. 

GENE  SIMMONS  AND  PAUL 
STANLEY  WITH  KEN  SHARP. 

"Nothin'  to  Lose."  It  Books/ 
HarperCollins,  summer:  Sim- 
mons' life  has  pretty  much 
been  an  open  book  due  to  his 
popular  A&E  show,  "Family 
Jewels,"  so  it's  no  wonder  he 
and  founding  Kiss  bandmate 
Stanley  have  signed  up  to  do  a 
book,  starting  with  the  t>and's 
early  years  in  New  York.  Kiss 
fans  will  likely  lick  It  up. 

NAS  Wrm  TOUr£,  "it  Ain't 

Hard  to  Toll,"  HarperCollins,  fall; 
Just  announced  In  Septemt)er, 
the  controversial  rapper,  who's 
known  for  his  feud  with  Jay-Z, 
Inked  a  deal  with  HarperCollins 
to  publish  his  memoir.  Will  he 
have  the  same  magic  to  move 
books  as  he  does  records? 

JIMMY  PAGE  BY  BRAD 
TOLINSKI.  "Light  &  Shade," 
Crown,  fall:  Reclusive  Page 
doesn't  talk  to  the  press  often, 
but  he  has  talked  to  Guitar 
World  editor-in-chief  Tolin- 
ski.  A  lot.  In  fact,  during  the 
last  20  years,  as  Tolinski  has 
"interviewed  Page  more  than 
any  other  journalist  on  Earth," 
Crown  executive  editor  Charlie 
Conrad  says. 

ROD  STEWART,  title  TBD,  Ar- 
chetype/Crown, 2012:  In  line 
with  other  rock  brethren.  Stew- 
art just  signed  a  deal  to  release 
his  memoir  next  year.  He  prom- 
ised in  a  statement  that  the 
book  will  be  a  no-holds-barred 
"socks  and  knickers  under  the 
t>ed"  kind  of  autobiography. 
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QUESTIONS 

with  JEFF  YOUNG 


When  Jeff  Young  predicts 
an  album  will  sell  well,  it  usu- 
ally does. 

After  25  years  in  the  music 
business— 20  of  them  in  Latin 
music  sates  and  marketing- 
Young  has  developed  an  in- 
stinctive sense  for  where  to 
place  records  for  maximum 
impact.  Through  the  years, 
Young  has  headed  sales,  dis- 


tribution ar>d  marketing  opera- 
tions for  EMI  Latin,  Sony  Music 
Latin.  Dtsa  Records,  Univision 
Records  and.  finally.  Universal, 
where  he  was  head  of  Latin 
music  distribution  before  start- 
ing his  own  company.  Venetian 
Marketing  Group,  in  2008. 

Miami-based  Venetian 
works  almost  exclusively  with 
independent  projects  and 


labels,  providing  the  kinds  of 
services  that  were  once  done 
by  major  distributors  and  con- 
tributing to  the  chart-topping 
success  of  fresh  faces  like 
Jencarlos  Canela  and  Prince 
Royce.  In  an  interview.  Young 
spoke  wtth  Billboard  about  his 
way  of  doing  business. 

0  What  was  your  plan  when 
you  launched  Venetian? 

1  wanted  lo  work  with  indepen- 
dent or  boutique-type  labels — 
those  that  really  had  the  creative 
juices  flowing  but  just  did  not 
knowhowto  make  things  happen. 

It  was  apparent  to  me  that  the 
distribution  companies  were 
very  good  at  handling  major  la- 
bels, but  they  were  trot  very  good 
at  handling  the  independent  la- 
bels, or  the  distributed  labels. 
So,  some  of  these  guys  got  lost. 
And.  in  the  last  couple  of  years, 
the  move  on  the  distribution 


side  away  from  the  distributed 
labels  and  into  their  own  music 
was  apparent.  They  just  didn't 
have  the  head  count  to  do  it. 
The  indies  and  boutiques  had 
nowhere  to  go. 

Q  Without  major  distribu- 
tion, how  does  an  indie  Latin 
label  serve  all  markets? 
Only  tv!o  latin  labels  have  really 
done  it:  Top  Stop  [Prince  Royce's 
label)  and  Bullseye  Hencarlos 
Canela's  label].  You  have  to  do  it 
slowly.  It  requires  good  organiza- 
tion and  serious  financing.  You 
have  to  start  in  whatever  the  sliwig 
[demographic  market  areas|  may 
be  and  buikl  from  there. 

Q  What  responsibilities  do 
you  take  on  when  you  work 
with  an  indie  label? 

These  labels  can  be  two,  three, 
four,  five  people  and  that's  it. 
so  we  really  are  their  sales  and 
marketing  team.  We  help  them 
decide  pricing,  when  to  come 
out  with  something,  when  and 
how  to  go  out  digitally,  how  to 
negotiate  distribution  agree- 
ments. And  as  important  as  all 
of  that  is,  helping  them  choose 
the  right  radio  people,  the  right 
publicity  people  is  just  as  impor- 


tant. 1  can't  tell  you  how  many 
people  fvc  sat  down  with  who 
have  said,  "Wc  worked  with 
this  or  this  other  person  and 
wc  blew  all  this  money."  A  lot 
of  these  labels  make  terrible 
mistakes.  Bringinga  good  team 
together — that's  what  it"s  about. 

0  Could  Venetian's  busi- 
ness model  have  been  viable 
five  years  ago? 

No,  because  the  majors  were  ac- 
tually doing  a  lot  of  this  at  that 
lime.  For  example,  when  I  was 
at  Sony,  I  had  someone  running 
my  distributed  label  area.  So  we 
had  someone  who  was  kind  of 
doing  what  we  were  doing.  And 
they  slowly  went  away. 

©  Your  first  client  was  indie 
distributor  Select-O-Hits. 
Latin  music  is  now  a  signifi- 
cant part  of  its  business. 

1  was  helping  Select-0  build 
their  Latin  music  base  and  I 
was  bringing  in  suitable  labels. 
We  have  an  unofficial  partner- 
ship with  5eIcci-0  [which  dis- 
tributes most  Venetian  projectsj. 
It  changes  all  the  time,  but  right 
now  we  have  Top  Stop,  Bulls- 
eye,  Planet  Records,  Mustafa  and 
Chosen  Few,  among  others. 


O  S)e7e  is  a  Puerto  RIcan 
s(nger/song writer  who  was 
around  for  years.  Then  all  of 
a  sudden,  he  releases  an 
album  with  distribution  by 
Select-O-Hlts,  gets  picked 
up  by  Warner  and  received  a 
Latin  Grammy  nod  for  best 
new  artist.  What  did  you  do? 
Sie7e  is  a  talented  signer/song- 
writer who  comes  across  with  a 
very  strong  personal  message. 
He  had  put  out  a  few  hundred 
piecesin  Puerto  Ricoand gota 
little  bit  of  reaction  at  radio.  We 
reached  out  to  them  and  then 
they  came  back  to  us  around 
February  or  March  and  said 
they  wanted  formal  distribu- 
tion. So  I  negotiated  that  with 
their  attorney  and  they  wanted 
us  to  guide  them  on  the  sales 
and  marketing  side. 

We  set  the  release  of  the 
album,  we  set  the  pricing,  wc 
got  the  communication  going 
on  with  radio,  got  some  press 
going.  He  hired  a  press  per- 
son in  Puerto  Rico  and  we  co- 
ordinated all  of  that  to  make 
sure  everybody  was  on  the 
same  page. 

But  you  haw  lo  have  the  song. 
You  can  have  all  the  support,  but 
you  need  the  .song.  • 


LEGAL  MAITIERS 

As  the  Village  People  case  illustrates,  artist  copyright  termination 


xould  be  complicated  by  claims  from  other  recording  professionals 


The  termination  right  provision  in 
the  Copyright  Act  of  1976  says  post- 
1977  works  can  be  reclaimed  by  their 
creators  35  years  after  first  publica- 
tion or  contract  signing,  regardless 
of  what  a  contract  says. 

The  law  promises  a  second  bite 
of  the  apple  for  artists,  writers  and 
their  heirs  who  may  either  take  back 
their  works  or  renegotiate  a  bigger 
slice  from  labels  and  publishers.  But 
a  key  question  is  whether  producers, 
sidemen  and  possibly  engineers — 
who  may  also  wield  termination 
rights,  depending  on  their  creative 
input  in  the  studio — will  complicate 
the  process. 

Works- for-h ire  are  exempt  from  the 
statute,  but  many  agree  artist  contracts 
aren't  enforceable  as  "for  hire"  anyway, 
as  true  employment  relationships 
never  existed  in  most  cases. 

When  other  recording  profession- 
als attempt  to  exercise  a  termination 
right  against  artists,  artists  will  be 
forced  to  argue  both  sides  of  the  "for 
hire"  issue.  That  is.  to  break  out  of 
their  recording  contract,  artists  will 
argue  that  their  contributions  were 
not  works-for-hire.  Yet,  to  prevent 
further  termination  by  other  con- 


tributors, these  same  artists  will  turn 
around  and  claim  that  the  contribu- 
tions of  their  producers  and  other 
creatives  were  works-for-hire. 

Whether  artists  are  friendlier 
than  labels  toward  recording  pro- 
fessionals depends  on  the  situation. 
Certainly  some  producers  will  avoid 
conflicts  that  could  jeopardize  f\i- 
ture  opportunities.  Others  will 
damn  the  torpedoes  and  terminate 
a  copyright  grant  even  if  it  means 
biting  a  hand  that  fed  them,  par- 
ticularly when  they  haven't  worked 
together  in  a  decade  or  more. 

Without  separate  contracts,  the 
Copyright  Act  will  treat  each  con- 
tributor as  a  joint  author  with  equal 
rights,  regardless  of  whether  he  or 
she  is  a  lead  vocalist,  producer  or 
cowbell  player.  For  example,  if  four 
featured  musicians,  four  session 
players,  a  producer  and  an  engi- 
neer contributed  to  a  master,  under 
the  default  copyright  rules  they  are 
treated  equally,  with  each  entitled  to 
10%  of  the  master's  copyright. 

This  suggests  that  artists  wish- 
ing lo  terminate  must  work  out  the 
splits  with  all  involved  before  trying 
to  terminate  the  label's  participa- 


tion. Another  problem  is  a  require- 
ment that  a  majority  of  authors  who 
executed  the  grant  must  sign  the 
termination  notice.  A  band  whose 
members  have  scattered  into  the 
woods  since  their  heyday  in  the  "705, 
or  died  leaving  heirs  who  won't  play 
ball,  may  scuttle  the  opportunity. 
Only  solo  artists  and  bands  that  can 
pull  together  a  majority  will  gain 
back  their  masters. 

A  recent  case  may  clarify  the 
statute's  majority  requirement. 
In  a  case  before  a  California  fed- 
eral court,  Scorpio  Music  S.A.  and 
Can't  Stop  Productions,  the  pub- 
lisher and  production  company  that 
created  the  Village  People,  have 
sued  original  lead  singer  Victor 
Willis,  seeking  a  judicial  decree 
that  his  notice  of  termination  is 
invalid  because  he  doesn't  consti- 
tute a  majority  of  the  grantors.  Wil- 
lis contends  he  can  terminate  an 
"adaptation"  agreement  he  signed, 
which  granted  the  French  produc- 
ers the  copyright  in  Willis'  Eng- 
lish lyrics  to  their  music.  Willis  was 
the  only  one  who  signed  that  grant 
and  contends  he  can  terminate  it  by 
himself,  but  the  producers  say  he 


would  need  to  join  with  the  song's 
other  co-writers — who  happen  to  be 
the  producers  themselves. 

Willis  contends  he  is  the  only 
grantor.  He  further  insists  his  Eng- 
lish lyrics  weren't  really  a  cover  trans- 
lation, because  there  were  never  any 
French  lyrics.  (The  producers  are 
French.)  The  producers  used  an  ad- 
aptation agreement  to  avoid  his  joint 
authorship,  he  contends. 

Bob  Besscr,  an  attorney  who  repre- 
sents the  French  producers  and  pub- 
lishers, says  Willis  cannot  terminate 


a  grant  on  a  song  without  the  other 
songwriters  joining  him.  But  even  if 
he  can,  Besser  says,  it  would  merely 
convert  him  to  a  joint  author  with  the 
French  producers. 

In  any  event,  more  co-writers, 
singers,  producers,  engineers — even 
creative  executives — will  be  stepping 
out  of  the  woodwork  to  claim  termi- 
nation rights.  •  •■ 

William  Hochberg  is  an  attorney  based 
in  Santa  Monica.  Calif.,  specializing 
in  entertainment  law. 
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A  Star  Is  Bom 

Paula  Fernandes  capitalizes  on  a  Christmas  show  guest 
spot  to  become  Brazil's  top-selling  artist  of  2011 


Latin 
Notas 


A  year  ago.  singer/songwriter 
Paula  F«mandes  was  just  be- 
ginning to  gain  traction  on  Bra- 
zil's competitive,  male-domi- 
nated sertanejo  music  circuit. 

Today,  the  27-year-old  Fer- 
nandes is  Brazil's  top-selling 
artist  of  2011.  Her  live  album 
Ao  Vivo  and  her  DVD  of  the 
same  name  have  shipped  a 
combined  1.6  million  units  in 
Brazil,  accord- 
ing to  the  Assn, 
of  Brazilian  Re- 
cord Producers. 
Following  its 
Ian.  26  release, 
Ao  Vivo  topped 
the  country's 
album  chart  for 
eight  consecu- 
tive months. 

Fernandes  has  been  play- 
ing 25  concerts  per  month  this 
year  in  Brazil  alone.  She's  been 
nominated  for  a  Latin  Grammy 
Award  for  best  new  artist  and 
is  the  only  Brazilian  act  con- 
firmed to  perform  during  the 
Nov.  10  Latin  Grammy  telecast. 
And  to  top  it  all  off.  she's  a  fea- 
tured guest  artist  on  Micha«l 


Bolton's  duets  album.  Germ, 
and  has  recorded  a  duet  with 
Taylor  Swift  that  will  be  in- 
cluded in  the  Brazilian  version 
ofSw'ift's  upcoming  CD/DVD. 
Speak  Now  World  Tour  Live. 

"Not  since  the  1990s  do  I 
recall  an  artist  selling  over  1 
million  copies  in  10  months," 
Universal  Music  Brazil  presi- 
dent Jose  Antonio  Eboli  says. 

"She  went  from 
having  nothing 
to  having  every- 
thing in  a  very 
short  time.  Her 
life  changed 
completely." 

Fernandes  re- 
leased her  first 
indie  album 
at  17.  By  2008. 
she'd  signed  with  Universal 
and  released  her  album  Pas- 
saro  de  Fogo  a  year  later.  It 
did  well — selling  more  than 
80.000  copies  by  the  end  of 
2010.  according  to  Universal. 
To  build  on  that  success.  Eboli 
had  Fernandes  record  a  live  CD 
and  DVD.  a  standard  release 
model  in  Brazil  where  DVDs 


sell  nearly  as  well  as  CDs. 

And  then,  a  miracle. 

Roberto  Carlos.  Brazil's 
bluest  music  star,  invited  Fer- 
nandes to  be  one  of  his  guest 
artists  during  his  annual  tele- 
vised Christmas  show,  which 
is  taped  live  in  front  of  some 
half  million  people  at  Copaca- 
bana  Beach  in  Rio  de  janeiro. 
Fernandes  and  Carlos  sang  a 
six-minute  medley  of  some  of 
his  romantic  hits. 

Those  minutes  onstage 
with  Carlos  changed  her  life. 
Fernandes  turned  in  a  charis- 
matic performance  that  elec- 
trified viewers  and  prompted 
the  press  to  begin  speculating 
about  a  possible  romantic  rela- 
tionship between  the  two  art- 
ists (there  was  none),  generat- 
ing even  more  publicity. 

"The  great  plus  is  we  had 
that  CD/DVD  ready  to  go.  so 
we  took  advantage  of  all  that 
free  exposure  and  promotion 
we  had  with  the  Roberto  Car- 
los special  and  released  the 
album."  Eboli  says. 

The  first  single,  "Pra  Voce." 
a  duet  with  Zeze  di  Camargo. 


became  a  No.  1  hit,  and  sales  of 
the  album  began  to  snowball. 
A  second  single  featuring  Vic- 
tor A  Leo  also  topped  Brazil's 
airplay  chart.  And  as  sales  of 
Ao  Vivo  continued  to  surge. 
Fernandes'  previous  album 
also  got  a  sales  lift,  topping 
200.000  units  to  dale,  accord- 
ing to  the  label. 

Not  even  Eboli  expected  the 
avalanche  of  sales  for  the  live 
set.  particularly  because  ser- 
tanejo music  is  the  domain  of 
men — whether  as  solo  artists 


or  duos — and  usually  focuses 
on  uptempo  numbers.  Fer- 
nandes sings  romantic  songs 
that  are  harder  to  take  on  the 
outdoor  sertanejo  circuit, 
which  consists  mainly  of  fairs 
in  rural  areas. 

Eboli  says,  "She  was  at  the 
right  time,  at  the  right  mo- 
ment—  this  beautiful  girl 
was  suddenly  discovered  by 
many  people."  •  •• 


Jriz 


For  24/7  Latin  news 
and  analysis,  soo 
billbo»rd.biz/l«tin. 


Green  Power 

Heineken's  Latin  Grammy  events  illustrate  brand's 
heightened  profile  in  U.S.  Hispanic  market 


Heineken,  a  longtime  spon- 
sor of  Latin  music  events,  has 
heightened  its  visibility  in  the 
market  this  year. 

During  the  summer,  the 
brand  sponsored  a  five-city 


Bottle  rocket:  GOCHO 
at  Heineken's  Noches 

Latin  Grammy  event  aU| 
Cafe  Iguana  in  Pembrcnw' 
Pines,  Hft. 


concert  series  titled  Ritmo 
Sonico  that  featured  shows 
by  salsa  star  Victor  Manuelle 
and  reggaeton  duo  Jewell  y 
Randy.  It  also  sponsored  the 
Spot  by  Heineken,  a  three- 


Heineken 


Heinel 


Heinekei 


week  concert  series  curated 
by  Latin  music  site  Remezcia 
and  held  in  a  performance 
space  in  the  Nolita  section 
of  Manhattan. 

Most  recently,  the  brand 
has  deepened  its  partner- 
ship with  the  Latin  Grammy 
Awards  by  organizing  three 
live  musk  events  linked  to  the 
awards  show. 

While  Heineken's  over- 
all Hispanic  marketing 
budgets  have  remained 
stable,  "there's  more  music 
than  there's  been  before." 
Heineken  brand  activation 
manager  Carolyn  Concep- 
cion  says,  adding  that  the 
amount  allocated  to  Latin 
music  has  doubled  this  year. 

This  has  been  most  obvk>us 
in  Heineken's  expanded  spon- 
sorship of  the  Latin  Grammys, 
a  property  it  has  backed  since 
its  inception  in  2000.  Al- 
thcxjgh  the  beer  company  has 
been  a  presenting  sponsor  of 


the  awards  and  host  of  its 
green  carpet,  "we're  adding 
more  flavor  to  the  event  and 
we're  trying  to  provide  more 
visibility  to  our  association," 
Concepcionsays. 

That  visibility  is  mostapF>ar- 
ent  in  the  live  music  events  it's 
organizing  around  the  Nov.  10 
awards  show,  which  Univision 
will  broadcast  live  from  the 
Mandalay  Bay  Resort  &  Casino 
in  Las  Vegas.  Heineken  sfxhi- 
sored  a  series  of  live  shows  in 
south  Florida  from  mid-Octo- 
ber to  earty  November  dubbed 
Noches  Latin  Grammy,  which 
featured  performances  by 
such  acts  as  5ie7e,  Gocho  and 
Alexis  y  Fklo. 

During  the  week  of  the 
Latin  Grammys,  the  brand 
will  take  over  Mandalay 
Bay's  Eye  Candy  Lounge  arvd 
call  it  the  Heineken  House 
of  Music,  featuring  perfor- 
mances by  DJs  and  alterna- 
tive acts  like  La  Santa  Cecilia 
and  Gustavo  Galindo. 

Finally,  it  will  sponsor 
a  Latin  Grammy  preshow 


performance  by  reggaetdn 
star  Daddy  Yankee,  who  will 
perform  his  new  single  "Lo- 
vumba"  from  a  Las  Vegas  lo- 
cation to  be  announced  later. 

Heineken's  market  re- 
search shows  that  its  beer 
sales  rise  among  Hispanic 
consumers  during  the  Latin 
Grammys,  particularly  in 
its  host  city.  Las  Vegas,  for 
example,  went  from  being 
Heineken's  18th-largest  U.S. 
city  for  Hispanic  consumer 
consumption  to  a  top  10 
market  as  a  result  of  its  Latin 
Grammy  promotions,  Con- 
cepcion  says,  adding,  "Even  a 
year  after  the  awards,  there  is 
a  rise  in  consumption." 

Concepcion  says  the 
brand's  choice  of  music  for 
its  Latin  Grammy-themed 
live  events  targets  a  specific 
demographic. 

"Our  research  indicates 
our  consumer  is  between  24 
and  35  years  old,"  she  says,  "a 
little  younger,  more  bicultural 
and  more  bilingual." 

—Leila  Cobo 
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EN  ESPANOt.:  Alt  the  great  Latin  music  coverage 
you've  come  to  expect  from  Billboard— In  Spanish. 
Go  to  bMlboard*n*spBnol.com. 
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ANGEL  MARTINEZ 
TRADES  LAW  PRACTICE 
FOR  VP  POST  AT  EMI 
Angela  Martinez  has  been 
named  VP  of  Latin  business 
affairs  for  EMI  Latin  America. 
In  her  new  role,  Martinez  will 
also  be  responsible  for  the 
day-to-day  business  affairs  at 
Capitol  Latin,  EMI's  U.S.  Latin 
company.  She  replaces  Os- 
waldo  Rossi,  who  is  now  VP  of 
business  affairs  for  EMI  Music 
North  America.  She  will  report 
to  EMI  Music  North  America 
senior  VP  of  business  affairs 
Phil  Wild.  Prior  to  her  new 
post,  Martinez  had  her  own 
law  practice  in  Miami,  where 
her  clients  included  Pitbull, 
whom  she  represented  since 
he  launched  his  career. 

—Leila  Cobo 

RICKY  MARTIN  BACK 
TO  BROADWAY  AS  CHE 
GUEVARA  IN  'EVITA' 
Ricky  Martin  will  play  Che  Gue- 
vara In  a  revival  of  the  Broad- 
way musical  "Evita"  that  will 
premiere  April  5  at  the  Marquis 
Theatre  in  New  York.  Argen- 
tine actress  Elena  Roger  will 
play  the  title  role,  which  she 
has  already  performed  in  Lon- 
don, and  Tony  Award-winning 
actor  Michael  Cerveris  will 
play  Juan  Peron.  Tony-winning 
director  Michael  Grandage 
will  helm  the  new  production, 
which  marks  the  first  Broad- 
way revival  of  the  Andrew 
Lloyd  Webber/Tim  Rice  musi- 
cal since  its  1979  debut  at  the 
Broadway  Theatre.  For  Mar- 
tin, it  will  be  his  first  return  to 
a  Broadway  stage  since  1999, 
when  he  played  the  role  of  Mar- 
lus  in  "Les  Miserables."  —LC 

MTV  TR3S  SERVES  UP 
THIRD  COURSE  OF 
'ROCK  DINNER' 
MTV  Tr3s'  "Rock  Dinner"  has 
returned  for  a  third  season. 
The  show  gives  fans  the  oppor- 
tunity to  cook  for  their  favorite 
acts.  Featured  artists  this  sea- 
son will  include  Prince  Royce, 
Jencarlos  Canela  and  Tito  "El 
Bambino."  Each  episode  fea- 
tures celebrity  guests  choos- 
ing a  menu  that  the  fan  must 
then  prepare  in  a  span  of  five 
hours  and  on  a  limited  budget. 
"Rock  Dinner"  airs  Wednes- 
days at  7  p.m.  EST.  Scenes 
from  the  show  can  be  viewed 
atTR3S.com.    —Justino  Aguila 
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Analyze  This 


As  exfm  expands  its  platform,  it  eyes  user  data  as  a  means  to  a  business  model 

The  Web  has  given  fans  a  seem- 
ingly endless  supply  of  miLsic  and 
music-focused  blogs.  But  what's 
the  best  way  to  find  them? 

The  answer  might  just  he 
exfm.  Launched  in  May  2010.  lix- 
tensionFM  (it  later  abbrev  iated  its 
name)  debuted  as  an  extension 
for  the  Google  Chrome  browser 
that  notified  users  when  music 
was  available  to  be  played  on  a 
website,  indexing  it  in  a  handy 
player.  Listeners  could  stream 
the  songs,  save  their  favorites 
and  share  them  with  friends 
through  social  media. 

In  june,  exfm  went 
mobile  by  roUing  out 
an  iOS  app  for  the 
iPhone.  iPad  and 
iPod  Touch.  And 
in  October,  exfm 
expanded  its  of- 
ferings by  adding 
support  for  Firefox  and 
Safari,  enhancing  its  v\  A 
site  with  new  music  discovery 
options  and,  most  significantly, 
launching  an  enibeddable  site 
player  designed  for  music  blogs. 

While  music  blogging  is 
a  hobby  for  some,  it's  a  busi- 
ness for  others.  And  like  any 
business,  site  owners  need  to 
make  decisions  based  upon 
what  music 
their  audience 
is  responding 
to.  Some  music 
bloggers  have 
started  record 
labels  to  release 
music  by  artists 
they  write  about. 

As   it.   too . 

searches  for  a 
sustainable  busi- 
ness model,  exfm  is  keeping  a 
close  ear  to  the  Wo^ng  commu- 
nity in  the  hopes  that  it  can  align 
itself  with  its  needs.  So  far,  exftn 


Discovery  engine:  Exfm's  revamped  website  and  founder/COO  CHARLES  SMITH  (inset). 


Digital 
Domain 


1 


has  raised  about  $1.3  million  in 
funding  from  investors  Spark 
Capital.  Betaworks,  Founder  Col- 
lective and  serial  entrepreneur 
Dave  Morgan.  But  exfm  doesn't 
yet  generate  revenue:  it  really 
needs  a  larger, 
engaged  user 
base  before  it  can 
determine  the 
best  path  toward 
monetization. 

What  are  its 
options?  Exfm 
founder/COO 

Charles  Smith 

says  he  sees  an 
opportunity  in 
providing  analytical  tools.  The 
rollout  of  its  site  player  is  the  first 
step  in  this  direction,  Site  owners 
can  customize  the 


KYLE 
BYLIN 


CIRCULAR  SOUND 

The  emerging  ecosystem  of  audio  acces- 
sories for  Android  smartphones  is  tiny 
compared  with  what's  available  for  the 
iPhone.  One  of  the  latest  Android  en- 
tries: the  Philips  Fidelio  ASlll  docking 
speaker,  which  enables  Bluetooth  wire- 
less music  streaming  from  a  handset. 
Users  can  also  download  the  free  Philips 
Fidelio  app  for  a  selection  of  customized  music  alarms 
and  up-to-date  weather  reports.  The  ASlll  provides 
auto-synchronization  between  a  handset  and  the  dock- 
ing speaker's  clock.  It's  compatible  with  Android  ver- 
sion 2.1  or  above  and  Bluetooth  2.1  or  above. 
The  Philips  Fidelio  ASlll  is  available  for  $90. 


color  of  their  player  and  seed  it 
with  their  music.  That  way,  users 
without  the  browser  extension 
can  still  enjoy  the  benefits  of 
the  robust  player  and  discover 
the  exfm  platform. 

Currently.  Streampad  and 
Yahoo  WebPlayer  are  the  go-to 
streaming  options  for  websites. 
ExOn  is  aiming  to  create  added 
value  for  publishers  by  linking  its 
site  player  to  their  platform  and 
eventually  launching  an  analyt- 
ics dashboard. 
This  would  give  them  insight 

into  the  attivily  on  their  site  L>e- 

yond  inetrics  like  page  views  and 
time  spent  on  the  site  to  include 
most-listened-to  music  and  most 
"loved"  .songs.  Smith  says. 

"We  want  to  drive  really  good 
analytics  to  bloggers."  he  says, 
"so  they  can  start  thinking  about 
who  their  real  audience  is  and 
complete  that  feedback  loop." 

User  data  itself  also  provides 
an  opportunity  as  "a  powerful, 
three-way  tool  for  exfm." 
Smith  says.  Bloggers  could 
incorporate  what  they  learn 
about  user  habits  to  en- 
hance their  offerings,  la- 
bels could  track  new  bands 
or  determine  where  to  tour, 
and  users  themselves  would  ben- 
efit from  a  better  experience  that 
could  potentially  connect  them 
to  more  users,  blogs  and  other 
songs  they  might  like,  he  says. 

"Packaging  that  data  in  cre- 
ative ways  for  all  three  constitu- 
encies gives  us  the  opportunity 


to  monetize  the  data  as  well." 
he  says. 

The  cnix  of  exfm's  model  is 
to  service  a  community  that  al- 
ready exists  and  be  its  connec- 
tive tissue.  The  platform  has 
grown  to  accommodate  more 
than  60.000  users — and  with 
websites  exposing  their  read- 
ers to  its  site  player  that  num- 
ber will  likely  increase. 

Where  sites  like  the  Pirate  Bay 
and  Coda.fm  let  fans  seaKh  for 
and  download  songs  that  art- 
ists didn't  intend  to  make  avail- 
able for  free,  exfm  cmpoWTrs  its 

users  to  find  the  music  they  do 
want  accessed  for  free.  There  are 
countless  such  examples — from 
la.st  night's  Df  SL>t  or  a  studio 
demo — that  people  have  blogged 
about  or  put  on  their  Tumblr  that 
the)'  didn't  make  the  effort  to  re- 
lease commercially. 

Music  blogs — and  their  read- 
ers and  listeners — need  a  way 
to  tame  this  vast  array  of  online 
music.  Somewhere  in  this  nexus 
of  curators  and  music  fans  lurks 
a  business  for  the  likes  of  exfm. 

"The  more  you  have,"  Smith 
says,  "the  better  job  you  have  to 
do  at  chopping  it  up."        •  •• 

Billboard's  inau^ral  FutureSotmd 
confirmctwiUbehtldNov.  17-I8at 
Terra  in  San  Francisco.  For  more 
information  and  to  register,  go  to 
futuresoundconfercncexom. 
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CRICKET, 
INGROOVESINK 
MUVE  MUSIC  DEAL 
Mobile  carrier  Cricket 
Communications  has 
struck  an  agreement  with 
Independent  digital  music 
distributor  INgrooves  to 
make  Its  music  available 
to  subscribers  of  Cricket's 
Muve  Music  subscription 
service.  INgroove's  cata- 
log includes  such  indie  la- 
bels as  Rostrum  Records, 
Nettwerk,  Metropolis  Re- 
cords and  ESL  Records. 
Cricket  said  in  September 
that  Muve  subscribers  had 
topped  200,000,  doubling 
from  July. 

SAMSUNG  TOPS 
APPLE  IN  Q3 
SMARTPHONE 
SHIPMENTS 

Samsung  Electronics' 
worldwide  smartphone 
shipments  totaled  27.8 
million  in  the  third  quar- 
ter, more  than  tripling 
from  7.5  million  during  the 
same  period  last  year.  The 
figure  easily  tops  Apple, 
which  shipped  17.1  million 


RINGTONES" 


iPhones,  up  21%,  according 
to  Strategy  Analytics.  Ap- 
ple's tally  was  constrained 
as  consumers  awaited  the 
company's  October  rollout 
of  the  IPhone  4S.  Global 
smartphone  shipments  by 
all  manufacturers  totaled 
117  million  In  the  third  quar- 
ter, Up  44.4%  from  81  mil- 
lion a  year  earlier. 

SOUNDHOUND 
DISCLOSES  USER 
METRICS 

SoundHound  has  released 
user  metrics  data  for  the 
first  time.  The  music  iden- 
tification app  has  a  total 
worldwide  user  base  of  50 
million  on  Apple  IOS  and 
Android  devices,  and  is 
conducting  about  4  million 
music  searches  per  day. 
During  the  30  days  ended 
Oct.  20,  SoundHound  re- 
corded 25  million-35  mil- 
lion hits  each  day,  with 
traffic  peaking  at  about  2 
million  hits  per  hour  and 
1,000  per  second.  The 
company  says  the  numbers 
reflect  a  tenfold  increase  in 
usage  over  2010. 
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Rod  Riley 


The  Christian  label  chief  talks 
about  revenue  diversification  and 
courting  the  mainstream  market 


At  a  time  when  most  record  labels  are  struggling  to  stay  in  business.  Word  Records  is  cel- 
ebrating its  60th  anniversary  and  launching  new  initiatives  to  ensure  the  company's  continiied 
success,  Founded  in  Waco,  Texas,  in  1951  by  Baylor  University  student  Jarrell  McCracken,  the 
label  has  been  home  to  such  Christian  music  notables  as  Sandi  Patty,  Russ  Taff.  George  Beverly 
Shea,  Petra,  Shirley  Caesar,  the  Imperials,  the  Nelons,  Cindy  Morgan,  Jaci  Velasquez  and  Amy 
Grant,  who  spent  30  years  on  the  label. 

A  Wamer/Curb  company,  Word  Entertainment  is  now  the  Christian  music  division  of  War- 
ner Music  Group.  (Curb  Records  founder  Mike  Curb  also  owns  a  stake  in  the  company  and 
serves  as  chairman.)  The  Nashville-based  company  includes  two  labels— Fervent  and  Word 
Records— as  well  as  Word  Distribution:  Word  Music,  the  print  division  that  handles  choral 
music  and  worship  resources;  Word  Music  Publishing,  the  songwriting  and  publishing  divi- 
sion; and  25  Entertainment,  the  booking  and  live  events  arm. 

The  current  roster  includes  Point  of  Grace,  Group  1  Crew,  Sidewalk  Prophets,  Chris  August. 
For  Kir>g  &  Country,  BarlowGirl,  Dara  Maclean  and  Francesca  Battistelli.  Word  artists  were  big 
winners  at  this  year's  Gospel  Music  Assn.  Dove  Awards,  with  Battistelli  honored  as  artist  and 
female  vocalist  of  the  year,  while  August  won  male  vocalist  and  new  artist  of  the  year. 

Billtx>ard  recently  caught  up  with  Word  Entertainment  president/CEO  Rod  Riley.  He  joined 
Word  as  senior  VP  of  marketing  in  2005,  was  promoted  to  COO  in  2006 and  succeeded  Mark 
Bright  as  head  of  the  company  in  2010. 


As  you  steer  Word  into  its  next 
decade,  what's  your  business 
philosophy? 

Our  ovfrall  model  is  not  just  a  re- 
cord label  anymore.  We've  been 
able  to  go  to  artists  and  partner 
with  them  on  all  the  areas  that 
they  need  solutions.  We  now  have 
a  booking  agency  in-hoiise.  We've 
got  merchandise,  sponsorships, 
dircct-to-fan.  all  of  these  things 
that  six  years  ago  we  weren't  really 
talking  about.  With  our  new  artists 
we've  been  talking  about  the  whole 
360  approach.  How  do  we  build  a 
career?  It's  not  just  based  on  record 
sales.  It  really  is  based  on  how  they 
are  connected  with  fans. 

The  360  deal  often  gets  a  bad 
rap.  What  makes  Word's  ap- 
proach appealing  to  artists? 
We've  built  active  solutions  into  this 
company.  We've  built  a  merch  com- 
pany within  Word.  We  bought  the 
Breen  Agency  [for  Ixjoking  in  2009}. 
brought  that  in-house  and  renamed 
it  25  Entertainment.  Not  all  of  our 
artists  on  our  label  are  on  25  Enter- 
tainment, nor  are  all  the  artisis  on 


25  Entertainment  just  Word  artists. 
Over  six  years,  we  built  the  roster 
around  Group  One  Crew,  Fran- 
cesca. Sidewalk  Prophets,  Chris 
August  and  Meredith  Andrews. 
We  said,  "Here's  your  merchandise 
department,  your  e-commerce  de- 
partment, your  sponsorship  depart- 
ment." We're  not  just  coming  in  and 
taking  away  revenue  streams  when 
Ihcy  are  doing  il  on  their  own.  We're 
coming  in  and  trying  lo  build  in  the 
infrastructure  to  maximize  the  rev- 
enue streams  with  them.  That  has 
helped  us  in  breaking  new  artists 
because  we  are  thinking  about  the 
artist's  whole  career. 

We  buill  the  business  structure 
at  the  same  time  we've  been  re- 
building the  roster  and  we  feel  like 
we're  locking  arms — we're  in  this 
thing  together. 

Word  has  been  successful  at 
breaking  new  artists  like  Bat- 
tistelli, August,  Andrews  and 
Sidewalk  Prophets.  What  tools 
have  worked? 

If  there  was  a  formula,  we  would 
all  follow  it.  Every  one  of  those 


has  been  different.  The  overrid- 
ing goal  has  been.  "Let's  focus  on 
a  few.  but  do  a  lot."  We've  put  every 
one  of  them  out  on  the  Winter  lam 
tour.  They've  been  a  good  partner, 
letting  our  new  artisis  go  out  on  a 
very  large  platform.  Radio  has  also 
been  a  key  component  for  each  of 
those  artists. 

25  Entertainment  got  into  the 
conference  business  this  year  by 
taking  over  Point  of  Grace's  Girls 
of  Grace  events.  What  plans  do 
you  have  for  the  live  division? 
We  have  done  eight  Girls  of  Grace 
conferences  this  year  and  we'll  do 
10  next  year — one-day  conferences 
for  12-  to  17-year-oId  girls  and  their 
mothers.  We  are  also  doing  the 
Message  Live  at  Fontanel,  a  Sunday 
evening  concert  featuring  Chris- 
tian artisis.  IFormerly  country 
entertainer  Barbara  Mandrell's 
home.  Fontanel  is  now  a  tourist 
destination  with  an  outdoor  am- 
phitheater, mansion  tours,  hiking 
trails,  restaurant  and  theater.)  We 
hope  il  will  become  something  like 
the  Grand  Ole  Opry.  a  place  where 


artists  can  have  that  down-home 
interaction  with  fans.  And  we  are 
looking  at  other  specialized  live 
events  that  are  faith-based. 

How  much  synergy  is  there  be- 
tween Word  and  Warner  Music 
Nashville? 

With  [Warner  Music  Nash\ille  pres- 
ident/CEO )ohn]  Esposilo  coming 
to  town  in  2009.  it  allowed  us  to 
look  at  a  blank  sheet  of  paper  and 
figure  out  the  right  way  to  build 
this  thing  . . .  We  have  our  unique 
channels  and  a  lot  that  we  share  in 
the  middle,  (including!  publicity 
and  some  other  artist  services.  Our 
employees  get  to  see  best  practices 
and  what's  happening  on  a  Blake 
Shelton  website,  so  there's  the  abil- 
ity lo  look  across  a  broader  playing 
field,  see  what's  working  and  then 
use  it  to  the  best  of  both  rosters. 

Are  you  still  looking  to  affect 
mainstream  culture? 
We're  here  to  serve  the  church  and 
be  authentic  in  Christian  music, 
but  it  doesn't  mean  that  we  stay 
within  the  walls  of  the  church.  If 


N  (  partner  with  our  artists  cor- 
:  -H  tly  and  allow  them  to  write  the 

iiusic  that's  in  their  heart,  not 
fvery  song  they  write  is  only  going 
to  get  played  on  Christian  music 
[stations],  so  we  need  to  have  the 
mechanisms  in  place.  We've  al- 
ready got  the  mind-set  that  our 
songs  can  cross  over. 

TV  and  film  is  a  great  example 
of  where  we've  gotten  songs  to  the 
masses  outside  of  the  normal  [con- 
temporary Christian  music]  ave- 
nues. Erancesca  has  had  probably 
10-something  TV  and  film  place- 
ments just  in  three  years.  Her 
music  resonates  with  what  TV  and 
film  supervisors  are  looking  for. 

What  is  the  biggest  challenge 
right  now  in  the  Christian  music 
industry? 

The  greatest  challenge  as  an  in- 
dustry is  not  losing  our  joy  and 
our  passion.  That  is  a  challenge 
for  the  employees,  artists,  song- 
writers, for  everybody  who  feels 
like,  "Oh.  this  is  only  getting 
smaller."  The  record  business  is 
getting  different,  but  Word  is  not 
in  the  record  business.  We're  in 
the  music  business. 

I  am  energized  and  excited  lo 
see  the  impact  that  our  music  has. 
I  believe  it's  being  consumed  at 
an  all-time  high.  There's  more 
ability  to  interact  with  Christian 
music  than  ever  before,  not  like 
15  years  ago  when  we  could  never 
get  anybody  on  MTV.  The  Internet 
is  an  equalizer.  We  can  get  just  as 
many  eyeballs  to  see  our  video  or 
to  interact  with  a  song  online  as 
anybody  else. 

Belief  in  the  power  of  music 
drives  us  all,  every  day,  lo  chal- 
lenge our  business  model  to  con- 
tinue to  transform  our  ability  to 
share  the  hope  in  our  music  with 
the  world.  • 


We're  here  to  serve  the  church  and  be  authentic  in  Christian 

music,  but  it  doesn't  mean  we  stay  within  the  walls  of  the 
church.  We've  got  the  mind-set  that  our  songs  can  cross  over. 
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m  THAT'S  JUST  ON  YOUTUBE.  HESOOT  1.4  MILLION  FACEBOOK 
FANS-ANO I  MILLION-FLOS  AT  TWIUER.  HE  RECEIVES  NO  RAOlO  PLAY, 
YET  HESSELLINOOOTAU-AOESCLOBS  IN  NORTH  AMERICA  AND 
EUROPE  eiRLS  LINE  UP  TO  SEE  HIM  RAP  THEY  SHRIEK.  EVEN  SOB. 
HES  SOLD  ALMOST  I MILUON  SINGLES  HES  ROSTRUM  RECORDS' 
MAC  MILLat.YOOSHOOLO  PROBABLY  KNOW  WHO  HE  IS 
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reation  area  also  doubles  as  the  title  for  Miller  s  upcoming  album. 
Miller  and  his  Most  Dope  crew  are  standing  in  a  huddle  off- 


4 


stage,  arms  arouna  catn  ouier  s  snouiaers.  Mnier  leaus  a  prayer 
that  thanks  God  and  asks  that  they  "perform  to  the  best  of  our 
abilities  tonight." 

The  PA  system  blares  to  life.  D)  Clockwork,  who  enters  first, 
begins  spinning  Miller's  song  'Donald  Trump."  But  shrieks 
drown  out  the  tune's  intro  as  teenagers  in  the  front  row  whip 
out  iPhones,  ready  to  record  the  entire  90-minute  set.  Miller  re- 
cites a  few  sporadic  lines  with  the  recording  before  exploding  onto 
the  stage  with  all  the  energy  of  his  19  years — crew  at  his  heels. 

The  audience  loses  its  collective  mind. 

Miller  llien  conducts  an  oahestra:  not  onstage,  but  olT.  Tearing 
through  mixlapehits  hke2010's  "Nikeson  My  Feel" and  201  l*s 
"Knock  Knock'  he  keeps  the  crowd  s  arms  up  and  bouncing  lo 
Clockwork's  rhythms  as  he  zigzags  the  stage,  pausing  lo  col- 
lapse dramatically,  out  of  breath.  He  jokes  with  the  crowd,  then 
thanks  them  for  being  the  only  reason  for  his  success.  He  signs 
four  Blue  Slide  l^ark  caps  and  chucks  them  into  the  audience. 

last  when  all  that  energy  plateaus,  Clockwork  puMs  the  plug 
on  the  music.  Many  in  the  crowd  take  the  opportimily  to  check 
the  phone  photos  they've  snapped.  Miller  turns  his  back  to  ll>em 
and  picks  up  a  white-  and  gold-plated  Cretsch  guitar.  With  as 
much  ease  as  he  leapt  back  and  forth  across  the  stage  rapping, 
he  launches  into  the  intro  to  Lynyrd  Skynyrd's  "Sweet  Home 
Alabama."  then  transitions  quickly  into  a  rendition  of  Weczcr's 
"Say  It  Ain't  So."  It's  difTicult  to  discern  whether  the  fans  are 
more  excited  to  experience  "Frick  Park  Market"  (Miller's  latest 
single,  which  already  has  10  million-plus  YouTube  views)  or  his 
next  cover.  Oasis'  "Wondcrwall." 

"t  want  to  be,  like.  Beatles  big.  when  its  all  said  and  done." 
Miller  said  earlier  that  day.  "I  want  to  change  what's  on  the  radio." 

Who  the  hell  is  this  kid? 

Born  Malcolm  McCormick  in  Pittsburgh's  Point  Breeze  neighbor- 
hood in  1992,  Miller  and  his  older  brother  were  raised  in  a  )ewish 
houseliold  by  a  photographer  mother.  He  attended  Catholic  grade 
SI  hool — to  c-iisure.  he  says,  a  good  education  and  the  chance  to 
play  football  and  lacrosse — even  if  that  meant,  as  he  marvels 
now.  being  forced  by  teachers  to  show  his  classmates  how  to  have 
a  Passover  seder. 

"I  was  never  really  a  school-oriented  person."  says  M  iller.  wlio 
later  attended  Taylor  Allderdice  High  School,  the  alma  mater 
of  labeltnate  Wi;^  Khalifa.  Instead,  he  and  his  friends,  many  of 
whom  were  older  and  attended  different  tiigh  schools,  listened 
to  a  lot  of  old-school  hiphop.  Acts  like  the  Sugar  Hill  Gang.  A 
Tribe  Called  Quest  and  the  Beaslie  Boys  all  inspired  the  model 
formuch  of  Miller's  material  today.  He  pays  homage  with  songs 
like  liiue  SliiU:  Park  single  "Party  on  5th  Ave'  which  samples  D| 
Kool's  -Ul  Me  Clear  My  Throat." 
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Pittsburgh  proud:  MAC 
MILLER;  inset:  Miller  (In 
black  jacket)  performing 
with  his  crew  at  Paris'  La 
Cigale  club  on  Sept.  8, 


Meanwhile,  in  2003,  when  Miller  was  11. 
another  Aliderdice  High  alumnus  and  former 
executive  assistant  (from  2000  to  2003)  to  Anto- 
nio "L.A.'  Reid,  Benjy  Grinberg,  was  getting  his 
new  label.  Rostrum  Records,  off  the  ground  in 
Pittsburgh.  He  was  a  one-man  operation  until 
2005,  when  he  hired  fellow  Pittsburgh  native 
and  Aliderdice  alumnus  Arthur  Pitt  as  director 
of  public  relations.  Today,  Pitt  is  VP  of  the  label. 

Five  years  later.  Miller  played  his  first  show, 
at  a  Pittsburgh  bar  called  Moondog's,  at  age  16. 

Because  they  were  so  young,  "my  homies 
couldn't  even  get  in  to  see  me,"  he  says  with  a 
laugh.  "The  shows  we  used  to  do.  you  basically 
perform  for  other  rappers  and  their  friends  . . . 
1  think  I've  performed  for  two  people  before. 
Like,  literally,  two  people." 

But  among  Miller's  listeners  back  then  were 
Grinberg  and  Pitt.  Miller  befriended  them  and 
he  hustled  relentlessly,  with  people  like  Pitts- 
burgh producers  E.  Dan  and  Big  )erm,  who  were 
working  with  Khalifa.  In  2009,  a  year  after  his 
first  show,  the  buzz  that  Miller  and  then-man- 
ager Quentin  "Q"  Cuff  (who  freelanced  for  local 
hip-hop  magazine  |enesis  and  knew  how  to  con- 


nect the  right  dots)  had  been  building  in  the 
Pittsburgh  area  sparked  Grinberg  and  Pitt's  seri- 
ous attention.  Combine  those  DIY  efforts  with  a 
harwlful  of  pending  courtships  from  other  labels, 
not  to  mention  Miller's  imminent  plans  to  drop 
his  breakout  set.  K.I.D.S..  and.  Pitt  says,  the  rap- 
per forced  Grinberg  and  Pitt's  hands. 

"People  started  talking  about  him  [early  last 
year],  which  caught  our  attention,"  he  recalls. 
"KA.D.S.  was  [Miller's]  best  work  so  far.  and  he 
really  wanted  to  work  with  us." 

Miller  still  has  pretty  much  zero  radio  rota- 
tion. He's  occasionally  heard  on  local  mixshows. 
on  stations  like  WUSL  (Power  99)  Philadel- 
phia and  WQHT  (Hot  97)  and  WWPR  (Power 
105.1)  New  York,  and  played  by  SiriusXM  D]s 
like  Static  Selektah,  DJ  Green  Lantern  andTony 
Touch.  He's  released  the  EP  On  and  On  and 
Beyond,  which  has  sold  54,000  copies  since  its 
March  29  release,  according  to  Nielsen  Sound- 
Scan.  There  have  been  singles  with  impressive 
sales — among  them  "Donald  Trump"  (404,000). 
"Knock  Knock"  (316.000)  and  "Frick  Park  Mar- 
ket" (150.000)— on  the  label  in  the  past  year, 
as  well  as  free  mixtapes  like  his  Best  Day  Ever 


(released  in  the  spring)  and  K.ID.S..  which 
promptly  came  out  after  his  signing  to  Ros- 
trum last  summer. 

For  Blue  Slide  Park,  out  Nov.  8,  there  isn't  a 
major  co-distribution  deal  in  place,  as  Rostrum 
has  done  in  the  past,  most  notably  in  2005  for 
Khalifa,  who  signed  deals  with  Warner  Bros, 
and  Atlantic  Records  in  2007  and  2009.  respec- 
tively. But  Miller  boasts  a  whopping  176  million 
views  on  his  YouTube  channel,  where  polished, 
energetic  videos  for  tracks  like  "Donald  Trump" 
draw  attention  even  from  the  Donald  himself, 
who  recorded  a  40-second  video  response  ofhis 
own.  calling  Miller  "the  next  Eminem." 

Social  media  is  a  solid  force  for  Miller.  A 
million-plus  Twitter  followers  and  1.4  million 
Facebook  fans  read  his  personal  updates.  His 
social  media  activity  notched  him  a  brief  spot 
on  Billboard's  Uncharted  chart — which  assesses 
online  activity  for  artists  who  have  never  ranked 
on  a  major  Billboard  chart — before  he  breezed 
into  a  debut  at  No.  36  on  the  Rap  Digital  Songs 
ranking  for  "Knock  Knock,"  where  he  remained 
for  18  weeks.  For  the  past  year.  Miller  has  played 
to  consistently  sold-oul  venues  of  Increasing 


size — from  a  300-capat:ity  show  at  the  Catalyst 
in  Santa  Cruz.  Calif,  in  lanuarj-  to  a  forthcom- 
ing 3. 000 -capacity  gig  at  the  Mid-Hudson  Civic 
Center  in  Poughkeepsie,  N.Y..  in  December — all 
over  the  United  States  and  Europe.  MTV  live- 
streamed  liis  performance  at  the  Chicago  House 
of  Blues  on  Oct.  12,  According  to  MTV.  it  was 
one  of  the  network's  top  webcasts. 

As  Billboard  pre\'iously  reported,  the  rollout  for 
Blue  Slide  Park  reflects  the  online  engagement 
that  has  made  Miller  (alongside  kindred  artists 
like  Big  K.R.l.T.  and  Tyler,  the  Creator)  a  force 
to  be  reckoned  with:  Based  on  the  number  of 
preorders  the  record  gets,  fans  have  been  able 
to  unlock  a  handful  of  increasingly  valuable  re- 
wards, Al  25,000.  Milk-r  dropped  the  title  track 
early  (on  Oct.  1  J):  at  SO.OOO,  Rostrtnn  will  make 
a  $50,000  donation  to  the  Make-a-Wish  Foimda- 
tion;  and  at  lOO.lMM),  the  record  will  dropahead  of 
schedule.  The  preorder  flgurecurrently  stands 
at  33.000.  The  record  will  be  released  through 
digital  retailers — primarily  iTunes.  for  which 
Blue  Slide  Park's  fan-brokered  release  model  is 
a  first — in  partnership  with  independent  di-s- 

II  ibuturi  funlana  (physital  'iiiirs)  and  I  K^ronvei 

(digital  distribution,  including  the  early  release  if 
fans  meet  the  100.000  target  ahead  of  schedule). 

Grinberg  stresses  that  the  emphasis  is  on 
"independent."  Though  Rostrum  itself  has  bro- 
kered deals  with  majors,  with  Miller,  it  wants  to 
go  the  distance  solo. 

Which  isn't  to  say  the  majors  haven't  tried. 
Though  the  label  declined  to  name  specific  of- 
fers, both  Pitt  and  Grinberg  say  they've  all  come 
knocking.  "We've  learned  a  lot  about  the  ins  and 
outs  of  the  majors  and  how  different  things  op- 
erate (through  working  with  Khalifa] ,"  Grinberg 
says.  "We  try  to  apply  those  lessons  to  everything 
we  do  . . .  I'm  not  on  some  sort  of  revolutionary 
(anti-major]  kick.  I  just  know  there  are  better 
ways  of  doing  things." 

In  )une,  rumors  erupted  when  Atlantic  Re- 
cords VP  of  rap  promotions  Sam  Crespo  acci- 
dentally sent  an  email  blast  from  his  Atlantic 
account  (instead  ofhis  personal  address)  to  DJs. 
bloggers  and  journalists  touting  one  of  Miller's 
biggest  hits,  "Donald  Trump."  Though  Crespo 
told  XXL  magazine  that  he  plugged  the  rapper 
"because  many  of  [them]  were  asking  [me]  for  it 
aitd  also  to  turn  [them)  on  to  good  and  irmovattve 
hip-hop,"  the  move,  combined  with  Grinberg's 
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past  with  Reid  and  Khalifa's  Rostrum/Atlantic 
dual  deal,  seemed  evidence  to  the  Twitterverse 
and  the  blogosphere  that  Rostrum  must  have 
made  a  deal  with  the  major. 

"If  people  aren't  tallcing.  as  cliche  as  it  sounds, 
you're  in  trouble."  Pitt  says.  "People  challenge 
us  and  say.  There's  no  way  you're  doing  this  on 
your  own.'  They  think  the  only  way  this  happens 
is  if  you  have  a  [major-label)  deal ...  If  you  really 
do  your  research  on  what  we've  done  over  the 
past  three  or  four  years,  you'd  figure  it  out  that 
we  really  are  doing  this  on  our  own.  Rostrum 
gives  a  lot  of  power  to  its  artists  and  Mac  wants 
to  see  how  far  he  can  take  it." 

Meanwhile,  the  68-date  Blue  Slide  Park  tour, 
which  kicked  off  Sept.  22.  has  sold  out  24  of  its 
25  1,900-capacity-average  shows.  Miller's  last 
tour,  a  three-leg  international  stint,  experienced 
similar  sales,  though  the  venues  averaged  capaci- 
ties of 600.  then  800.  and  then  900  on  each  leg. 
Blue  Slide  Park's  kickoff  show,  at  New  York's  Ir- 
ving Plaza,  scJd  out  in  three  hours.  Thirty  of  the 
remaining  43  dates  have  sold  out  in  advance.  By 
Agency  Croup  booking  agent  Peter  Schwart2's 
calculations.  Miller  is  on  track  to  sell  out  all  but 
two  of  the  tour  dates — if  Schwartz's  estimates 
are  correct,  he'll  have  sold  99%  of  the  tour's  tick- 
ets (an  increase  from  the  last  tour,  which  aver- 
aged about  96%  across  its  tliree  krgs).  Running  at 
about  $22  apiece,  that's  more  than  110.000  sold. 
Most  ticket  holders,  as  was  clear  in  Denver  last 
month,  are  in  their  teens  or  early  20s. 

"Knowing  your  demo  is  a  key  ingredient  in 
successfully  booking  someone."  says  Schwartz, 
who  books  acts  like  Khalifa.  Big  K.R.l.T.  and 
B.o.B-  "We  know  [Miller's]  demo  is  under  21.  so 
wx-  don't  put  him  in  21-plus-type  venues  where 
his  fans  can't  go.  Tiiis  whole  young  crowd  is  really 
coming  out  in  force  to  shows  lately.  It's  exciting." 

It  is  something.  Fourteen-year-old  girts  wait 
in  line  to  scream — some  even  sob — as  Miller 
hops  between  the  Ogden  and  his  tour  bus  parked 
across  the  street  that  afternoon.  Miller/Most 
Dope  T-shirts  and  hats  fly  off  the  tables  at  shows. 
There  arc  few  acts  who  can  boast  the  fervor  of 
lustin  Bieber's  "Beliebers" — and  Miller  fans, 
who  have  yet  to  hear  a  fully  produced  album, 
are  definitely  in  the  running. 

"We're  building  a  story  because  they're  all 
sold  out,"  Schwartz  says.  "If  we  were  doing  70% 
sales,  it  wouldn't  be  as  big  a  story  . . .  [S22]  is  a 
great  price  point  for  these  [>"Oungj  fans.  We  could 


probably  could  make  tickets  $35.  and  Ihey  might 
still  sell,  but  maybe  not.  It's  [been]  important  to 
stay  focused  on  the  plan  and  know  that  the  next- 
size  [venue]  will  come,  and  not  rush  it.'  Schwartz 
says  plans  call  for  bumping  up  the  average  venue 
size  to  a  5.000  capacity  for  Miller's  spring  tour. 

To  offset  the  $200,000  out-of-pocket  cost  (ac- 
cording to  Miller)  of  his  two  buses,  the  team 
recently  negotiated  a  $75,000  branding  deal 
with  Mountain  Dew.  It  includes  a  Mountain 
Dew  Green  Sound-released  single  by  Miller 
and  a  stage  setup  with  the  crew  s  performance 
water  bottled  in  Mountain  Dew  contaitiers  and  a 
bright-green  It^-emblazoned  fi.\ed-gear  bicycle. 

"When  we  look  for  artists  to  partner  with,  we 
look  for  people  who  embody  thai  do-it-yourself 
ethos  in  their  work.  Mac  is  a  perfect  fit says  Hud- 
son SuUiv-an,  brand  manager  for  Mountain  Dew  ji 
PepsiCo.  "Mac  is  knowTi  for  his  tiglit  conncttiori 
to  his  fans,  which  Is  something  that  is  also  really 
important  to  Mountain  Dew.  As  we  see  it,  working 
with  an  independent  artist  like  Mac  is  a  win  Ibr 
everyone — the  artists  get  support  for  theii  work 
that  they  might  not  fmd  from  a  traditional  label. 
Fans  get  to  experience  great  shows  and  original 
tracks,  and  Mountain  Dew  gets  to  be  a  part  of  it." 

It  all  fits  in  well  with  the  way  things  have 
been  going  for  Miller.  "Fans  are  smart  these 
days,"  Grinberg  says.  "They  know  exactly  what's 
going  on.  and  they  can  tell  when  they're  being 
marketed  to.  Authenticity  is  what  the  tans  are 
grasping  onto.  They  can  tell  [Mac|  is  genuine, 
that  he's  just  being  himself." 

"  People  try  to  categorize  me."  Miller  says,  "I  love 
the  fact  that  I 'm  in  someof my  fewirite  magazi  nes 
. . .  But.  in  all  reality,  your  opinion  doesn  t  mea  n 
any  more  than  anybody  else's." 

'It's  important  that  new  artists  don't  worry 
about  critics  because  we  could  be  on  the  road 
together  for  the  next  10  years  off  of  these  lliree 
CDs,"  Cuff  says,  adding,  "1  don't  see  this  slow  iti^ 
down.  These  kids  are  invested . . .  and  when  yuu 
haw  that  kind  of  relatwnship  witli  your  fans,  whu 
gives  a  fuck  what  anyone  else  thinks?" 

Miller  eschews  labels  like  'frat  rapper"  thai 
have  been  circulated  online.  And  he  dismissi-s 
criticisms  that  his  music  is  bubblc-gum  pop.  - 1 1! 
never  pretend  I  have  an  inspiring  story  like  cer- 
tain people."  he  says.  "There  are  people  l>ere  to  tetl 
inspiring  stories,  people  like  Kendnck  Moore  oi 
Big  K-R.I.T.  who  have  deep  messages  alxiut  ^hin^^ 
tliat . . .  I  can't  say.  It's  not  my  place  to  say . . .  I  ju^^t 
make  music  that's  hip-hop.  I'm  not  here  to  Iw  a 
teenybopper  sensation.  I  make  masic  because  I 
love  making  music.  So  whoever  wants  to  hw  it, 
that's  who  I  want  as  my  fans," 

The  boisterous  teenagers  outside  the  buf- 
weren't,  after  all.  a  one-time  thing.  Their  pres- 
ence, the  unfazed  members  of  Millers  team  s;iy, 
is  par  for  the  course.  They  also  happen  to  be  t  lit* 
reason  the  course  exists  in  the  first  place. 

"Kids — they're  so  much  more  excited  and  will- 
ing to  spend  their  money,"  Miller  says.  'A  25-)ear- 
ok!  dude  is  not  going  to  be  sitting  al  his  computer, 
waiting  for  Mac  M  iller  tickets  to  go  on  sale.  These 
kids  are  lining  up  at  10  a.m.  for  a  9  p.m.  show." 

Miller  doesn't  have  a  problem  placing  his  fate 
in  the  hands  of  those  teenagers — they  want  his 
blend  of  practicality  and  swa^r.  'It's  really  up 
to  my  fans,  which  is  why  I  love  them,  no  niaiter 
who  they  are."  he  says,  adding, '  I  bet  Benjy  1 U 
sell  a  hundred  thou'  my  first  week.  If  we  [dol. 
he  has  to  shave  his  famous  beard." 

And  if  he  doesn't?  "Oh,  I  don't  have  to  do 
anything.  He  can't  get  mad  at  me  if  I  don't  sell 
that  many."  ■  ■ 


TEAMMAC 


ALBUM  JULE:  Blue  Slide  Park  LABEL:  Rostrum  Records 

RELEASE  DATE:  Nov.  8  MANAGEMENT:  Benjy  Grinberg  at  Rostrum  Records 

PRODUCERS:  Big  Jenii,  Eric"E."  Dan     ASR:  Benjy  Grinberg 
STUDIO:  ID  Labs  (Pittsburgh) 
PUBLICITY:  Arthur  Pitt  at  Rostrum  Records 

BOOKING:  Peter  Schwartz  and  Zach  Quillen  (U.S.),  Colin  Lewis  (Canada)  and  James  Rubin 
(international)  at  the  Agency  Group 

NOTABLE  APPEARANCES:  Featured  on  remix  of  Maroon  5  s  "Moves  Like  Jagger"  with 
Christina  Aguilera;  MTV  live  wtebcast  of  Chicago  House  of  Blues  show  (Oct.  12) 
WEBSITES:  MacMiller.org,  Facetx>ok.com/macmilleffans.  Myspace.com/listentomac 
TWEETS:  omacmiller 


ELISELEmiSH 

a  LISEYMOMAR 

AGE:  26 

TITLE:  Tour  manager 
TRIVIA:  The  only  woman 
on  the  tour  doubles  as 
an  older  sister.  She  gets 
everything  from  crude 
humor  to  requests  for  re- 
lationship advice. 
MOST  LIKELY  TO:  Be  the 
first  to  shower  at  the  hotel 

MIKEPEJRECCA 

dITS.PETRECCA 

AGE:  32 

TtTLE:  Production 
manager 

TRIVIA:  The  seasoned 
audiovisual  pro  tias 
worked  with  rock  bands 
like  American  Hi-Fi  and 
SR-71.  He  has  since  toured 
with  such  acts  as  Wiz 
Khalifa  and  B.o.B. 
MOST  LIKELY  TO:  Toll 
his  toddler  daughter  via 
Skype  not  to  repeat  Mill- 
er's lyrics 

QUEHTIHTCUFF 

aINTERVIEWO 

AGE:  21 

TITLE:  Miller's  day-to-day 
manager 

TRIVIA:  Cuff  used  to 
freelance  for  Pittsburgh 
hip-hop  magazine  Jenesis. 
where  he  interviewed 
B.o.B  before  he  broke  out 
with  his  No.  1  Billboard  Hot 
100  single,  "Nothin'  on 
You."  in  May  2010. 
MOST  LIKELY  TO:  Require 
organic  chocolate  milk, 
get  pushed  into  dancing 
onstage 

GARRETT 

"DJCLOCHWORICUDBIN 

aCLOCKWORKDJ 

AGE:  26 

TITLE:  Official  DJ  for  Miller 
and  opening  act  the  Come 
Up 

TRIVIA:  The  Cincinnati  native 
recently  visited  his  oM  Junior 
high,  where  he  talked  about 
DJ'ing  and  the  importance 
of  staying  in  school.  (He's  a 
graduate  of  Cincinnati  Uni- 
versity's School  for  Creative 
and  Performing  Arts.) 


MOST  LIKELY  TO:  Actually 
consider  climbing  a  moun- 
tain with  a  lady  friend  to 
watch  the  sunrise 

TR[[JAY 


TITLE:  Hype  man  and 
owner  of  Miller's  YouTube 
channel 

TRIVIA:  Since  high  school, 
Tree  has  had  "Most  Dope" 
(Miller's  name  for  his 
crew)  tattooed  in  script  on 
the  back  of  his  right  hand. 
MOST  LIKELY  TO:  Remain 
quiet,  yet  tweet  at  least 
five  times  per  day 

jms-JimruufiTOH 

dSWEETJAMESMD 

AGE:  22 

TITLE:  Merchsllnger, 
visual  artist 

TRIVIA:  He  keeps  a  Tumblr 
tour  diary:  imissmygritty- 
city.tumblr.com 
MOST  LIKELY  TO:  Have 
at  least  two  women  inter- 
ested in  him  at  all  times 

BHANDOH 
mNUFHERBERT 

aSIRPEANUTS 

AGE:  22 

TITLE:  Merchsllnger 
TRIVIA:  Peanut  (his  nick- 
name since  childhood) 
played  baseball  at  Penn 
State  before  leaving 
school  to  tour  with  Miller. 

MOST  LIKELY  TO:  Get 
mistaken  for  fellow  Miller 
crew  member  Casey  Veg- 
gies by  fans 

WILimSOH 

oWILLYWHIPS 

AGE:  24 

TITLE:  Manager  for  the 
Come  Up  and  Milter's 
merch  slinger 
TRIVIA:  Originally  cast  as 
the  rabbit  in  Miller's  "Frick 
Park  Market"  video 
MOST  LIKELY  TO:  Knovtf 
the  answer  to  your  ques- 
tion about  hip-hop  history 


DAVID  m  DAVE"  HARLEY 

alTSDAVEDUDE 

AGE:  29 
TITLE:  Security 
TRIVIA:  Harley  is  an  ex- 
NFL  player  for  the  Minne- 
sota Vikings.  He  played  as 
a  defensive  lineman  dur- 
ing the  2005  season. 
MOST  LIKELY  TO:  Throw 
away  your  leftovers  before 
you're  done  with  them 

LEON  WNY RADIO" 
MOORE  AND  TERREHCE 
■FRANCHISE' CDLES 

o  VINNYRADIO, 
a412SFRANCHISE 

AGES:22and23, 
respectively 
TITLES:  Members  of  the 
Come  Up 

TRIVIA:  The  Come  Up's 
videos  are  housed  on 
Tree  Jay's  second  YouTube 
channel,  TreeJTV2,  and 
share  Miller  producer  Big 
Jerm.  The  act  was  also 
recently  featured  on  the 
track  "Boom  Bap  Rap"  on 
Miller's  latest  mixta pe,  / 
Love  Life,  Thank  You. 
MOST  LIKELY  TO:  Perform 
a  near-perfect  set 

CASEY  VEGGIES  AHD 
JOSHTOHPEAS 

aCASEYVEGGIES, 
QJOSHTONPEAS 

AGES:  18  and  20, 
respectively 

TITLES:  Rapper/hype  man 
duo  and  Miller's  second 
opening  act 

TRIVIA:  The  duo  appeared 

in  Billboard's  August  OIY 
issue,  in  which  the  two 
divulged  the  contents  of 
their  rented  tour  SUV.  The 
Los  Angeles-based  act  has 
since  upgraded  to  an  RV. 
MOST  LIKELY  TO:  Do  their 
own  thing 
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GAMING  REPORT 


The  relationship  between  music 
and  games  is  entering  its  next  stage. 
Billboard  teams  with  Kill  Screen 
for  chats  with  players  behind  the 
screens.  Prepare  for  the  most 
interesting  opportunities  in  the 
next  generation  of  gaming 
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WAY  BEYOND 

THE  PLASTIC  GUITAR 

"DANCE  CENTRAL,"  "HAUNT,"  "PAPA  SANGRE"  AND  MORE- 
HOW  NEW  DEVELOPMENTS  IN  DESIGN  AND  INTERACTIVITY 
ARE  BRINGING  THE  MUSIC  AND  GAMING  INDUSTRIES  INTO  AN 
EVEN  TIGHTER  EMBRACE  BY  JON  IRWIN 


Matt  Boch  has  been  a  builder  his 
cntirelife.  When  he  was  S.  he  built 
programs  on  his  parents"  Apple 
II C  in  BASIC.  In  junior  high,  he 
created  Web  pages  for  friends  and 
businesses.  As  a  senior  art  student 
at  Harvard  working  on  his  the- 
sis— an  interactive  display  made 
from  old  arcade  cabinets  using 
capacitr.'e  touch  screens — a  friend 
at  game  developer  Harmonix  i@ 
[  larmonix),  based  in  Cambridge. 
Mass..  offered  him  a  job  as  pro- 
duction assistant  for  a  new  game 
called  "Rock  Band." 

It  was  early  2007.  and  Boch's 
job  was  to  ensure  each  testing  sta- 
tion had  enough  playable  instru- 
ments. But  they  kept  breaking, 
so  he  taught  himself  how  to  fix 
them.  A  year  later,  his  soldering 
skills  and  an  eye  for  design  led 
to  a  job  as  hardware  designer  for 
"Rock  Band  2"  (20O8)  and  later 
"Rock  Band  3"  (2010),  To  date, 
the  "Rock  Band'  franchise  has 
sold  more  than  13  million  units, 
according  to  Viacom,  the  former 
parent  company  of  Harmonix. 

"The  coolest  thing  that '  Rock  Band'  was  able  to  do  for  musicians 
and  for  non-musicians."  says  Boch  ((gimattboch).  "was  to  break 
apart  the  elements  of  a  rock  song  and  allow  people  to  understand 
(hose  different  parts." 

He  should  know.  In  addition  to  his  work  on  "Rock  Band,"  Boch 
sings  and  plays  guitar,  keyboard  and  trumpet  for  an  actual  rock 
band,  the  Main  Drag,  whose  single  "A  lagged  Gorgeous  Winter" 
was  featured  in  "Rock  Band  2."  In  March  2010.  Harmonix  launched 
the  Rock  Band  Network,  an  online  service  allowing  musicians  to 
create  and  sell  their  own  song  charts  for  in-game  play.  The  ser- 
vice simultaneously  helped  deliver  a  steady  flow  of  new  content  to 
"Rock  Band"  while  providing  emerging  acts,  like  the  Main  Drag, 
a  platform  to  advertise  their  music. 

Enthused  by  players'  response  to  "A  Jagged  Goi^eous  Winter." 
Boch  and  the  Main  Drag  decided  to  put  nearly  the  band's  entire 
catalog  on  RBN.  Earnings  from  the  service  paid  for  printing  copies 
of  the  band's  debut  album.  You  Are  Underwater,  a  radio  campaign; 
and  tour  expenses.  Harmonix  doesn't  comment  on  sates  from  the 
RBN  catalog,  but  reports  estimate  totals  in  the  tens  of  millions  of 
dollars.  If  nothing  else,  Boch  sees  the  "Rock  Band"  franchise  as  a 
promotional  tool,  and  a  way  to  deepen  the  conversation  between 
musicians  and  fans. 

"We  get  the  types  of  comments  that  you  never  gel  as  a  band," 
he  says.  "[Before  "Rock  Band")  no  one  would  ever  really  tweet  at 
you  or  send  you  a  message  about  a  particular  guitar  part,  or  the 
difficulty  of  a  particular  drum  part  or  a  vocal  line.  All  that  stuff 
became  part  and  parcel  of  the  experience." 

Music  and  videogames  used  to  be  discrete  mediums,  separated  by 
their  physical  forms:  records  and  nopp>'disks,  CDs  and  cartridges. 


Game  on:  Q  Entertainment  's  "Child  of  Eden"  (above)  is  part 
shooter,  part  musical  kaleidoscope.  "Haunt"  (below)  uses 
smart  sound  design  and  Kinect's  immersive  camera  to 
create  a  first-person  haunted  house  experience. 


As  each  industry  continues  to 
digitize  its  content  and  deliv- 
ery, and  as  inventive  creators 
find  ways  to  integrate  their  pas- 
sions, game  makers  and  musi- 
cians are  becoming  more  tightly 
intertwined  than  ever  before. 
These  days,  many  game  design- 
ers use  music  as  more  than  just 
a  simple  soundtrack,  and  bands 
are  choosing  interactive  experi- 
ences to  both  sell  and  enrich 
their  artistic  vision. 

Some  say  the  very  experi- 
ence of  interactive  music  b^an 
in  1996,  when  a  games  industry 
obsessed  with  power  and  speed 
was  infiltrated  by  a  rapping  car- 
toon dc^.  The  creation  of  Masaya 
Matsuura  (with  visuals  from 
New  York  artist  Rodne>'  Green- 
blat),  "PaRappa  the  Rapper"  for 
PlayStation  mixed  a  Simon  Says- 
like  call-and-response  mechanic 
into  a  quirky  universe  of  flat  an- 
thropomorphic animals. 

Publisher  Sony  was  skepti- 
cal, but  Matsuura 's  rapping  dog 
with  the  motto  "I  gotta  believe!" 
won  a  legion  of  believers  with  its  subversive  charm.  The  game  sold 
more  than  1  million  copies  in  )apan  alone,  according  to  Media 
Create,  and  is  often  considered  the  forerunner  of  modern  rhythm 
games.  But  Matsuura  thinks  the  industry  has  barely  scratched  the 
surface  of  what  sound  can  offer  gaming  titles.  "While  the  Held 
of  graphics  has  seen  drastic  evolution  in  the  past  20  years,  inter- 
active audio  is  still  in  its  infancy."  he  told  Billboard  in  an  email. 

Boch  and  the  team  at  Harmonix  realized  this.  In  a  post-Wii 
market,  companies  were  toying  with  all  sorts  of  new  motion  in- 
terfaces. While  starting  work  on  instrument  designs  for  "Rock 
Band  3."  Boch  became  convinced  that  the  necessary  technology 
was  close  at  hand  for  a  new  kind  of  dance  game.  Ideas  ranged  from 
a  sitnple  stepping  game  to  something  closer  to  a  dance  instructor 
tool.  The  team  worked  with  a  small  studio  in  Boston.  Fire  Hose 
Games,  on  concepts  and  initial  coding,  and  early  prototypes  used 
body-mounted  motion  tracktnu.  strapped  to  the  wrists  and  ankles  of 
players,  to  gauge  player  performance.  As  the  project  advanced,  one 
core  mechanic  became  clear:  a  commitment  to  real  choreography. 

"I  basically  drew  a  line  in  the  sand  and  said,  'If  this  interface 
is  going  to  be  great,  and  we're  going  to  make  a  dance  game  that's 
going  to  be  transformative,  you  have  to  be  able  to  dance  to  "Crank 
That"  by  Soulja  Boy,'"  Boch  says. 

In  early  2009,  the  team  built  a  demo  game  featuring  "Crank  That." 
The  demo  was  a  hit  in  the  office,  and  in  March  of  that  year.  Harmonix 
met  with  Microsoft  at  the  annual  Game  Developer's  Ccwiference  in 
San  Francisco.  In  the  meeting.  mc«iths  before  the  E3  con&b.  the  com- 
puter giant  reveled  a  motion-sensing  camera  technology — dubbed 
"Projecl  Natal" — to  be  used  as  a  new  type  of  gaming  input. 

The  Harmonix  team  was  convinced  this  was  the  exact  technol- 
<^y  needed  to  make  its  dance  project  viable.  Microsoft  responded 


positively  to  the  prototype,  and  (he  untitled  Harmonix  dance  game 
was  greenlit  for  preproduclion.  Boch  moved  into  software  design. 
One  year  later,  the  camera  peripheral  for  Xbox  360,  rechristened 
Kincct.  was  released.  Kinect  sold  more  than  8  million  units  in  its 
first  two  months  on  shelves,  according  to  Microsoft,  and  Harmo- 
nix's "  Dance  Central"  was  the  standout  hit.  a  critical  and  commer- 
cial success  that  has  sold  more  than  1.5  million  units,  according 
to  industry  site  Gamasutra. 

Since  the  release  of  Kinect.  other  designers  have  begun  experi- 
menting with  the  technology  as  well  as  other  novel  controls  to 
enhance  the  way  their  games  use  sound.  Matsuura 's  upcoming 
title,  "Haunt,"  coming  to  Xbox  Live  Arcade  this  holiday  season, 
combines  smart  sound  design  and  Kinect's  immersive  camera  to 
create  a  first-person  haunted  house  experience.  "To  achieve  some- 
thing that  nobody  else  has  is  my  raison  d'etre."  says  Matsuura. 
who  is  president  of  NanaOn-Sha,  the  developer  behind  "Haunt." 
"Everyone  wants  to  'do  well"  so  hard  that  they  end  up  being  con- 
servative, which  is  really  a  death  knell  for  innovation." 

Having  an  established  business  outside  of  games  allows  some 
developers  to  take  those  necessary  risks.  London-based  production 
company  Somethin'  Else  has  created  advertising  and  radio  content 
in  the  United  Kingdom  for  20  years.  Last  Cfecember,  consumers 
wjrklwide  were  able  to  "see"  the  company's  newest  creation  for  them- 
selves. Or  rather,  experience  it — players  of  its  hit  iOS  game  "Papa 
Sangre"  haven't  seen  anything  at  all.  And  that's  exactly  the  point. 

"Papa  Sangre"  asks  players  to  navigate  five  mystical  palaces  en- 
tirely through  sound  aies.  The  screen  is  blank,  save  for  direction 
buttons,  and  the  game  world  is  generated  by  what  Somethin'  Else 
chief  creative  officer  Paul  Bennun  calls  "audio  pixels" — 3-D  bin- 
aural sound  recorded  in-house  and  used  in  the  place  of  graphics. 
The  player's  headphones  become  the  display,  their  imagination 
the  CPU.  Tap  the  phone's  screen  to  move  away  from  that  hideous 
shuffling  noise,  but  be  careful:  The  monsters  are  listening. 

Bennun  knew  the  Somethin'  ELse  team  was  onto  something  after 
testing  an  unfinished  build. "  I  remember  seeing  this  woman  pick 
the  game  up.  put  the  headphones  on,  look  at  me  really  uncomfort- 
ably, then  start  playing  the  game,"  he  says.  "Gradually  !  saw  her 
tune  out  the  room.  Her  eyes  went  into  the  middle  distance.  And 
that's  when  I  knew  she  was  gone.  She  was  in  the  system.  When 
I  saw  that  happening,  I  remember  my  heart  beating  really  fast 
and  thinking.  'Oh.  my  God.  I  think  we're  onto  something  here.'" 

With  the  success  of  "Danes  Central,'  Harmonix  is  certainly  onto 
something,  too.  In  tlie  same  way  "Guitar  Hero"  and  "Rock  Band" 
sparked  a  sea  change  in  how  people  bought  and  pbyed  music  games, 
other  publishers  are  latching  onto  the  dance  craze.  Majesco's  "Zumba 
Fitness"  has  sold  more  than  3  million  copies  wxjrldwide,  according  to 
Majesco.  and  Ubisoft  revealed  its  ~}ust  Dance  2"  surpassed  5  million 
units,  with  the  sequel  just  arriving  in  stores  in  October. 
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There  will  be  no  looking  backward.  No  rehashing  of 
cliches.  We  will  be  too  busy  defining  the  future  of 
the  digital  music  market  for  the  artist,  entrepreneur 
and  rights-holder  alike.  All  sides  will  be  at  the  table. 
Among  those  already  confirmed: 

RON  CONWAY,  Investor,  SV  Angels 
JOE  KENNEDY,  CEO.  Pandora 
RYAN  SARVER.  head  of  platform.  Twitter 
SETH  GOLDSTEIN,  chairman/co-founder.  Turntable.fm 
DANIEL  GLASS,  founder.  Glassnote  Records 

The  conversations  will  be  frank.  The  goal:  RESULTS. 

San  Francisco.  Nov.  17-18.  The  Billboard  FutureSound 
Conference:  Moving  music  forward.  Isn't  this  exactly 
where  you're  supposed  to  be? 

$375  Use  code  BBFSll  to  save  $50 
(new  registrations  only) 
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Today,  Boch  ser\'es  as  designer/projeci  director  for  the "  Dance 
Central"  franchise,  and  he  has  high  hopes  for  the  just  released 
"Dance  Central  2."  With  "Rock  Band"  rumored  to  be  undergoing 
a  creative  overhaul,  and  unannounced  intellectual  properties  in 
the  wings.  Boch  and  Harmonix  are  just  getting  started. 

Other  artists  also  continue  to  shrink  the  space  between  interactive 
games  and  music  creation.  Brian  Eno's  generative  soundtrack  for 
Electronic  Arts'  blockbuster  game  "Spore'  (2008) ,  which  sold  more 
than  2  million  units  in  its  first  three  months  of  release,  according 
to  EA.  employed  the  player's  input  for  its  otherworldly  tone.  Capy- 
bara's  indie  hit  "Superbrothers:  Sword  &  Sworcery  EP' debuted  in 
March  at  No.  2  on  the  iPad  sales  charts,  an  impressive  feat  for  an 
unknown  game  styled  after  PC  point-and-click  adventures.  Singer/ 
songwriter  Jim  Guthrie  composed  the  in-game  music,  and  has 
since  held  tonccrts  specifically  for  the  soundtrack.  Boch  thinks 
this  relationship  is  an  untapped  source  of  potential.  "We've  seen 
a  handful  of  collaborations  between  Hollywood  great.<t  and  game 
design  studios."  he  says.  "And  I  think  we  can  get  as  much  from 
collaborations  between  the  great  music  producers  and  games." 

It  helps  when  game  designers  are  musicians  themselves,  japan- 
based  Tetsuya  Mizuguchi  (@Mizuguchitter)  is  Q  Entertainment 
chief  creative  officer  and  creator  of  "Rez,"  the  cult  2001  hit  for 
PlayStation  2.  He's  also  co-founder  of  the  band  Cenki  Rockets.  "I 
wanted  to  make  a  new  expression  in  entertainment,"  Mizuguchi 
says.  "Using  audio  and  video — but  to  make  it  interactive." 

His  latest  release.  "Child  of  Eden"  for  Xbox  360  (he's  the  director), 
is  the  dosesi  realizatnn  of  that  goal.  Using  Kinect.  players  maneuver 
their  hands  and  arms  in  front  of  a  TV.  dircciing  energy  blasts  into 
a  spiraling  alternate  reality  full  of  objects  that  react,  aurally  and  vi- 
sually, to  their  movements.  The  game  is  part  shooter,  part  musical 
kaleidoscope.  Kinect's  body  control  seems  perfectly  suited  to  Mizu- 
guchi's  ideal  project  pure  sound  synesthesia.  But  the  game-maker 
isn't  done  yet.  And  with  the  hurdles  of  physical  media  dissolving. 
Mizuguchi's  future  work  has  a  wider  field  of  possibility. "  I  prefer  no 
limits."  he  says.  "I  need  more  freedom.  What's  beyond  5.1?  Three- 
D  interactive  sound?  I  don't  know,  but  1  want  whate\'er's  coming." 

Trailblazing  artists  are  experimenting  with  how  best  to  bring 
their  work  to  life.  Bjork's  Biophilia  (Warner  Bros.)  is  both  album 
and  app,  a  series  of  songs  including  interactive  elements  created  in 
part  by  dc\'elopment  studio  Touch  Press.  Incubus  released  its  new 
album.  If  Not  Now.  When?  (Epic),  alongside  an  online  retro  game 
calkxl  "Incubattle" — a  tonguc-in-check  brawler  (made  by  Kill  Screen 
MFC)  wherein  band  members  beat  up  album-kaking  pirates.  More 
joint  efforts  are  on  the  way.  And  with  indie  game  development  on 
the  riseand  digital  distribution  allowing  any  muskian  global  reach. 
Boch  sees  prime  opportunity.  "Let's  get  those  two  groups  together 
and  build  something  really  awesome,  that  inspires  fans  of  that  band 
to  go  out  and  grab  a  game  and  inspires  people  into  the  game  to  go 
and  find  out  more  about  the  band."  • 


LICENSED  TO  ILL 


CHRIS  RIGOPULOS-HARMONIX  VP  OF  STRATEGY 
AND  BUSINESS-ON  MUSIC  PARTNERS,  TRUST 
AND  ALL-IMPORTANT  AUTHENTICITY 


Kill  Screen  is  a  videogame  media  company  dedicated  to  bringing 
culture  to  games  and  games  to  culture.  In  addition  to  publishing  a 
website  and  magazine  of  the  same  name.  Kill  Screen  produces  such 
games  as  "Incubattle" for  Sony  Music. 


Cambridge,  Mass. -based  Harmonix 
helped  create  the  music  game  boom, 
first  popularizing  the  genre  with 
the  first  two  "Guitar  Hero"  games  in 
2005  and  2006,  and  then  perrect- 
Ing  it  with  "Rock  Band,"  a  series  that 
has  sold  more  than  13  mitilon  units 
worldwide  and  has  had  100  million  in- 
game  song  downloads  since  launch- 
ing in  2007.  according  to  Harmonix. 
The  company  also  beat  Steve  Jobs 
to  the  punch,  coming  to  terms  with 
the  Beatles  for  an  exclusive  version 
of  "Rock  Band"  more  than  a  year  be- 
fore Apple  brought  the  Fab  Four  to 
ilunes.  (Released  in  2009,  "The  Bea- 
tles: Rock  Band"  failed  to  meet  sales 
expectations.)  Harmonlx's  newest 
title,  "Dance  Central  2"  (released  Oct. 
25),  Is  a  follow-up  to  last  year's  Klnect- 
powered  dance  title  for  Xbox  360. 
The  first  installment  of  the  "Dance 
Central"  series  sold  more  than  2.5 
million  copies  worldwide,  according 
to  Microsoft,  and  Harmonix  Is  hoping 
to  rekindle  the  old  magic  while  show- 
casing dance  tunes  like  Lady  Gaga's 
"Born  This  Way"  and  Willow  Smith's 
"Whip  My  Hair"  in  the  sequel.  Harmo- 
nix VP  of  strategy  and  business  devel- 
opment Chris  Rigopulos  discusses  the 
company's  approach  to  music  licens- 
ing and  the  benefits  of  licensing  music 
to  a  good  videogame. 

What's  the  biggest  upside  for  a  re- 
cord company  interested  in  licens- 
ing its  music  to  a  game  like  "Dance 
Central  2"? 

All  our  music  partners  recognize  that 
videogames  are  a  growth  area  for 
them,  which  is  particularly  Important, 
given  some  of  the  challenges  with  other 
areas  of  their  business.  "Rock  Band" 
and  "Dance  Central"  are  promotional 
opportunities  for  artists.  We're  putting 
their  music  and  name  In  front  of  millions 
of  people.  The  deal  terms  and  money 


are  important  to  everybody,  but  It's 
really  not  as  important  as  you'd  think. 
With  that  atMltty  comes  a  lot  of  respon- 
sibility. It  makes  It  all  the  more  impor- 
tant to  make  sure  we're  representing 
them  In  a  way  that  both  the  company, 
the  artist  and  [Harmonix]  feel  good 
about.  A  common  then>e  in  everything 
we  do— from  "Rock  Band"  to  "Dance 
Central"— is  to  really  focus  on  authentic- 
ity. We  don't  do  stuff  that's  super  car- 
toonish.  That's  something  that  allowed 
us  to  get  our  foot  in  the  door  with  "The 
Beatles;  Rock  Band."  They  trusted  that 
the  product  that  can>e  out  of  the  whole 
process  would  be  sonwthing  they  could 
be  proud  of. 

"Rock  Band"  helped  revive  record 
sales  for  a  number  of  artists  who 
were  featured  In  the  game.  Were 
you  able  to  use  that  success  story 
in  securing  licensing  for  songs  used 
in  "Dance  Central  2"? 
We  were,  but  I'd  draw  one  key  distinc- 
tion. The  content  of  the  catalog  of 
"Rock  Band"  had  a  lot  of  stuff  that  was 
a  little  older.  It  came  from  the  roots  of 
rock'n'roll,  and  we  were  able  to  help 
revive  some  interest  in  it.  With  "Dance 
Central."  1  would  say  our  music  is  a  lot 
more  current.  We  have  a  lot  more  top 


100  artists  who  are  still  incredibly  rele- 
vant today  and  still  selling  music.  We've 
had  a  few  instances  where  we've  put 
out  a  track  that  might  t>e  a  decade  old 
and  created  a  resurgent  interest  in  that 
song.  In  today's  erwironment  that  could 
mean  downloading  the  song  or  adding 
it  to  your  playtist  on  Spotify. 

How  do  you  approach  record  com- 
panies lobbying  for  an  artist  to  be 
in  the  game  that  you  don't  think  is 
a  good  fit? 

Really  It's  just  an  honest  conversation. 
They  know  and  respect  that  we're  clos- 
est to  the  creative  vision  of  the  game, 
and  I  think  our  partners  understand  that 
we're  not  going  to  take  everything  they 
pitch  us.  There's  always  some  turning 
down.  That  happens  with  all  our  part- 
ners. They  do  their  best  to  surface  ideas 
they  think  might  flt,  arKl  we  do  our  best 
to  figure  out  which  ones  will  work  tiest. 
It's  a  part  of  the  collaborative  process. 

At  what  point  during  a  game's  devel- 
opment do  you  start  thinking  about 
music  licensing? 

The  music  licensing  and  the  concep- 
tual beginning  of  the  game  go  hand  In 
hand.  With  "Dance  Central"  we  asked 
ourselves  what  kind  of  vibe  we  wanted. 
How  many  different  styles  and  eras  did 
we  want  to  cover?  When  we've  decided 
all  that,  we  engage  with  our  musk:  part- 
ners. If  we're  doing  stuff  that's  current, 
we  talk  about  what's  comirvg  rtext  year, 
who's  laying  low  right  now.  who's  com- 
ing out  with  an  album— all  that  informa- 
tion helps  us  put  together  a  package 
that  we  think  makes  sense  and  then  we 
come  back  to  the  design  team  and  tell 
them;  Here's  what's  going  on  out  in  the 
music  world.  It  starts  with  a  conversa- 
tion and  a  vision  that  we  try  and  get  our 
partners  to  buy  Into,  and  then  over  time 
a  collection  of  tracks  will  start  to  come 
together.  —Michael  Thomsen 


I  A  refresher  timeline  of  music  and  gamir>g  during  the  last  30  years.  For 

h#  those  rmments  when  you  rteed  to  act  like  you  krww.        —Drew  Millard 
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DiOTTAL  PICTURES'  'MAKE 
HY  VIDCO-  SERIES,  CREATED 
FOR  THE  SEGA  HEGA  CO 
PLATFORM  AND  PCRSONAL 
COMPUTERS,  OFFERS 
PLAVERS  AN  OPPOInUNITV 
TO  EDIT  A  MUSIC  VIDEO 
FEATURING  THE  tUNCS  OF 
INKS.  KIttSS  KROSS  AND 
MARKV  MARK  *  THE  FUNKV 
BUNCH.  THE  TITLES  FAU  TO 
CATCH  ON.  AND  APE  OFTEN 
CITED  AS  SOME  OF  THE 
WORST  WJCOGAHES  EVER 
HADE. 
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FOR  THE  SONY  PLAYSTATtON. 

IS  RELEASED  IN  JAPAN.  THE 
FRANCHISE  HAS  SOLD  337,000 
UNITS.  ACCORDWG  TO  NPD  GROUP 


GAMING  REPORT 


5  FRESH  GAMES       WHO'S  KEEPING  SCORE? 


MUSIC.  MOVEMENT.  PIRATE 
BATTLES.  GET  INVOLVED. 

'ROCKSMITH'  (UBISOFT) 

PlayStation  3,  Xbox  360;  coming  to  PC  Dec.  13 

"Rocksmith'  is  similar  to  earlier 
rhythm  games  like  "Guitar  Hero" 
and  "Rock  Band,"  but  with  two 
significant  twists:  The  game  is 
compatible  with  any  guitar,  and 
plaj-ers  just  might  learn  a  thing  or 
two.  'If  you're  a  beginner,  you  can 
learn  howtoplaceyour  fingers  and 
how  to  be  more  experienced  down  the  road,"  Ubisoft  Canada  PR 
manager  )eyson  Acevedo  says.  "If  you  have  experience  with  g\n- 
tar,  the  game  differentiates  skill  levels  right  away.  Someone  who 
has  experience  won't  have  to  go  through  the  beginner  part  of  the 
game."  Acevedo  is  confident  the  game  will  catch  on.  adding  that 
"the  buzz  has  been  positive  and  interesting  over  the  past  few  weeks. 
We  do  expect  people  to  jump  onboard,  both  experienced  guitarists 
and  new  ones  whoarecurious."  Playable  songs  include  the  Rolling 
Stones'  "(I  Can't  Get  No)  Satisfaction."  Nirvana's  °In  Bloom."  the 
Cure's  "Boys  Don't  Cry"  and  the  Black  Keys'  "NextGirl."" 

'AUDITORIUM  HD' (CIPHER  PRIME) 
PC,  PlayStation  Network,  iPhone;  coming  to  Xbox  360  soon 
A  unique  audiovisual  puzzle  game  in  which  players  manipulate 
cascades  of  light  to  produce  orchestrated  musk. 

'SHIELD  POSE'  (NINTENDO) 
In  development 

Blending  the  rhythmic  timing  of  the  immensely  popular  "Dance 
Dance  Revolution"  with  the  excitement  of  a  pirate  battle.  "Shield 
Pose"  asks  players  to  use  their  tablet-like  controller  as  a  shield  to 
block  oncoming  attacks  against  a  background  beat. 

'RHYTHM  HEAVEN  Wll'  (NINTENDO) 
Nintendo  Wli.  Dec.  2 

The  third  installment  in  the  "Rhythm"  series  aims  to  teach  basic 
rhythmic  structure  using  non-musical  situations — for  instance, 
playinggolf  with  a  mandrill.  According  to TK,  the  game  experienced 
first-week  sales  of  more  than  120.000  in  Japan  when  it  was  released 
in  july.  It  continued  to  top  sales  in  |apan  as  recently  as  September. 

'PIXELJUNK  4AM'  (O-GAMES) 
PlayStation  3;  release  date  TBD 

Players  create  music  by  using  the  PlayStation  Move  controller  to 
"paint"  onto  a  virtual  canvas.  Lead  designer  Rowan  Parker  says,  "It's 
the  first  time  we've  made  a  game  with  the  PlayStation  Move.  '4am' 
is  very  experimental — and  we're  treading  a  lot  of  new  territory  in 
both  the  motion  and  music  genres.  We're  really  excited  to  release  it 
into  the  wild  as  soon  as  we  can."  — iana  Polansky 


COMPOSER/AUDIO  DIRECTOR  MARTY  O'DONNELL 
ON  EVERYTHING  FROM  CYMBAL-CRASH  EXPLOSIONS 
TO  PLAYER-BASED  CUES 


Composers  who  work  within  video- 
games aren't  quite  as  well-known  as 
their  counterparts  in  film— yet.  But 
composer  and  Bungle  audio  director 
Marty  O'Donnell  (a  MartylheElder) 
Is  at  the  forefront  of  a  generation  that 
will  change  that.  His  work  in  the  Seattle- 
based  studio's  "Halo"  series  Is  as  rec- 
ognizable as  any  game  music  in  recent 
years,  matching  rhythm  and  a  driving 
melody  with  explosive  action  in  a  man- 
ner reminiscent  of  Hans  Zimmer  or  Basil 
Potedouris.  Since  its  launch  10  years 
ago,  the  X  box-exclusive  series  of  shoot- 
ers has  spawned  five  games  and  sold 
more  than  40  million  units  worldwide, 
according  to  Microsoft.  After  2010's 
"Halo:  Reach,"  Bungie  passed  the  cre- 
ative reins  of  the  franchise  back  to  Ml* 
crosoft  and  moved  on  to  a  still-secret 
new  project  with  Actlvision.  O'Donnell 
recently  spoke  about  his  approach  to 
composing  for  games,  how  he  entered 
the  business  and  what  the  future  holds 
for  he  and  his  Bungie  colleagues. 

How  did  you  get  Into  composing  for 
videogames? 

I  got  a  master's  degree  in  composition 
from  [the  University  of  Southern  Califor- 
nia] in  the  early '80s  and  then  moved  back 
to  Chk^go  and  opened  up  a  studio  with  a 
friend  of  mir>e,  Mkrhael  Salvatori.  We  did 
original  musk:  for  commercials,  films,  ani- 
mated films,  whatever  we  couW  get. 

In  the  mid-'905 1  was  hired  to  do  the 
sound  design  for  "Riven,"  which  was 
the  sequel  to  Cyan  World's  "Myst." 
Then  I  met  some  guys  from  Bungie  and 
asked  them  if  they  had  anything  I  could 
work  on.  I  did  a  game  called  "Myth"  with 
them  and  went  on  to  do  "Oni"  and  then 
started  work  on  "Halo."  I  went  full  time 
with  Bungie  in  2000. 1  still  compose  a 
lot  with  Mike,  who  works  outside  Bun- 
gle. I  also  work  with  some  other  com- 
posers as  well,  C.  Paul  Johnson  and  Stan 
LePard,  who's  done  a  lot  of  orchestra- 


tion for  me  as  well  as  contributed  some 
compositk^nal  stuff. 

Working  full  time  withjust  one  com- 
pany Is  rare  for  a  composer.  How  did 
that  happen  with  you  and  Bungie? 
I  always  said  I  wanted  to  be  the  audio 
director.  I  wanted  to  lay  out  the  vision 
for  the  entire  audio  composition,  figure 
out  how  to  put  it  together,  figure  out 
who  to  hire  and  then  [be]  responsible 
for  the  final  mix.  I  compose.  I  direct  ac- 
tors, cast  actors,  sit  in  on  the  writing  side 
to  consult  on  the  game  script.  I  think  I 
made  myself  valuable  enough  to  Bun- 
gle that  they  wanted  to  hire  me  full  time 
as  audio  director.  I'm  In  control  of  the 
whole  thir>g.  Because  I'm  directing  I  can 
say,  if  we  have  a  big  explosion,  "We're 
not  going  to  put  a  big  cymbal  crash  in  to 
let  the  explosion  come  through,  then  I'll 
tjring  cellos  in  after." 

What's  different  about  composing 
for  a  videogame  compared  with  a 
film?  Are  there  particular  things  you 
do  to  dynamically  match  game  play? 
It's  way  more  cued  off  of  what  you're 
doing  as  a  player  than  most  people 
would  be  aware  of.  They  sort  of  feel  it  in 
hindsight— they'll  think  like,  "Wow,  that 
was  really  lucky  I  got  the  dimax  tight  at 


the  same  time  I  was  doing  this  thing." 
That's  because  twhind  the  scenes  we're 
keeping  track  of  everything  and  adapt- 
ing the  music  to  play  back  accordir>g  to 
everything  the  player  does.  Sometimes 
ifs  based  on  location,  sometimes  it's 
based  on  scripted  triggers,  sometimes 
It's  based  on  the  dialogue.  There  are 
also  some  nice  kinds  of  randomization 
that  we  do  so  music  never  seems  repeti- 
tive. If  you  actually  recorded  a  playback 
of  you  in  a  level  and  went  back  and 
played  the  level  again  you'd  see  that  the 
music  plays  back  pretty  differently. 

One  of  the  downsides  of  being  full 
time  is  that  you've  worked  almost 
exclusively  on  the  "Halo"  franchise 
during  the  last  decade.  Do  you  ever 
get  burned  out? 

We  worked  on  five  games  in  10  years, 
and  it  did  get  constraining.  It  definitely 
started  to  get  to  the  point  where  I  was 
asking  how  I  would  keep  things  fresh 
and  do  something  different  with  these 
themes.  I'm  glad  to  have  the  decade- 
long  tx)dy  of  work  behind  me  sitting  on 
a  bunch  of  CDs  on  a  shelf.  I'm  free  now 
not  to  go  back  to  any  of  those  themes, 
which  Is  nice.  It's  a  little  bit  scary  too.  It 
was  also  nice  to  know  if  I  ran  out  of  ideas 
I  could  always  do  something  that  I've 
already  done  In  a  slightly  different  way. 
Not  that  I  ever  did  that  [laughs]. 

Bungie  recently  started  a  new  Ini- 
tiative called  Aerospace  to  release 
smaller,  downloadable  games.  Have 
you  contributed  music  to  any  of 
those  titles? 

At  this  point  I'm  not  spending  a  lot  of 
time  thinking  atx>ut  composing  in  those 
areas.  I  could;  we'll  see  what  happens. 
As  audio  director  I'm  certainly  doing 
a  quality  control  check,  but  there  cer- 
tainly comes  a  point  where  we  start 
doing  original  music  for  some  of  these 


platforms. 


-Michael  Thomsen 
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O.eCTB0N<  ARTS-  -0€F 
JAM  VENDETTA-  USES 
T>«  D€F  JAM  ROSTER  TO 
BULD  A  WRE5TLMG  GAME 
FEATURING  lUVABLE 
VERSIONS  OF  SUCH 
F>OI>ULAA  RAFPERS  AS 
METMOD  HAN,  LUDACRIS 
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'£>.  THE  SONG'S  VIDEO 
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NEARLY  )  MILLION 
TIMES  ON  YOU  TUBE 
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VMONC;  SOME  OF  LATIN'S 
AKJO>ACOESINDlE 


RICARDO  ARIONA  WALKS  INTO  A  PK I VATH  RECORDING 
studio  inside  a  suite  at  Miami  Beach's  trendy  Setai  Hotel. 

Siightly  disheveled  and  unshaven— he's  dressed  in  carj^o 
pants,  sneakers  without  socks,  and  suspenders  over  a  long- 
sleeved  T-shirt — he  looks  more  Uke  an  itinerant  poet  than  a 
Latin  pop  superstar  who  makes  women  swoon. 

But  Arjona.  a  former  schoolteacher,  lus  long  sought  to  fol- 
low in  the  tradition  of  the  great  Latin  Atnerican  troubadours  by 
conveying  meaningful  messages  m  his  songs.  However,  be  has 
also  long  shied  away  from  discussing  business  mauers.  even 
as  his  music  has  changed  and  he  has  switched  labels,  moving 
from  his  longtime  home  at  Sony  to  Warm  r  Bros. 

Now  the  very  private  Arjona  is  facing  1 1  mst- changes  head  on 
with  his  aptly  named  new  album.  Sndepeimit-nti:  The  album  was 
released  Oct.  4  on  Arjona's  own.  newly  crc;iu-d  label,  Metamor- 
fosis.  with  distribution  by  Warner  in  the  United  States.  Spain 
and  I^tin  America.  It  debuted  at  No.  1  on  Billboard's  Top  Latin 
Albums  chart,  where  it  remained  for  two  weeks.  It  also  debuted 
atop  both  Argentina  and  Mexico's  IFPI  sales  charts,  where  it 
stayed  for  three  weeks. 

"I  used  to  think  that  the  creative  aspet  t  of  my  career  was 
writing  and  recording  the  songs,  and  thai  was  it.'  says  Arjona. 
who  is  the  sole  composer  of  everythinij  he  records — and  he 
seldom  writes  for  others.  "We  want  to  i  out  of  that  mind-set 
and  generate  ideas  in  every  step  of  the  process.  The  key  ele- 
ment in  this  is  not  merely  about  finances  In  the  end.  this  is  a 
service  for  my  career,  I'm  providing  a  ser\ ice-  to  my  songs,  and 
the  greatest  challenge  is  not  financial  bu*  creative." 

While  the  decision  to  go  indie  may  bi-  a  creative  one  for  Ar- 
jona. it's  also  a  gigantic  step  for  the  Lati)i  industry  at  large  and 
the  results  will  be  closely  watched.  Sevei  jI  other  big  Latin  acts 
have  also  gone  indie  in  the  past  few  years .  including  salsa  star 
Victor  Manuellc  and  nortcfto  group  InUK.ible.  But  no  pop  star 
of  Arjona's  stature — and  indeed,  no  Latin  act  with  his  interna- 
tional reach — had  done  so  until  Arjona  announced  his  inten- 
tions to  Billboard  this  summer.  Withii;  days,  another  major 
Latin  pop  star.  Gloria  Esiefan.  followed  suit,  announcing  that 
her  next  album.  Miss  iittte  Havana,  would  be  on  her  own  Cres- 
cent Moon  label,  with  the  physical  album  available  exclusively 
at  Target  and  the  digital  version  sold  throu^li  iTunes  (Billboard, 
Sept.  17).  The  album,  distributed  by  Universe!  and  released 
Sept.  27,  debuted  at  No.  28  on  the  Billboard  200. 

In  Arjona's  case,  he  created  an  enlt  T  ta;nini.Mit  company, 
Metamorfosis.  with  photographer/ndeo  dirertnr  Ricardo  Calde- 
ron  and  his  brother,  marketing  executive  Humberto  Calderon. 
as  his  business  partners.  The  company  it  in  charge  of  funding, 
developing  and  executing  all  aspects  of /'uii  fJcmiit  rKc^  promo- 
tion and  marketing. 

It's  a  tall  order. 

Arjona  is  not  only  a  major  artist  in  the  United  States — where 
I  his  top-selling  release.  I999's  Ricardo  Arjona  Vwv.  lias  sulU 
.  326.000  units,  according  to  Nielsen  SoundScan  (1998's  Sto  Piso 
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has  sold  108.000) — but  throughout  Latin  America,  particularly 
Mexico  and  Argentina. 

According  to  Billboard  Boxscore.  Arjona  played  37  North 
American  shows  in  2009  {mostly  arenas)  and  grossed  more 
than  $15  million.  Stateside,  he  had  the  third-top-grossing  Latin 
tourof  the  year.  Under  his  new  business  plan,  his  Niuringwil) 
be  managed  by  another  division  orMelaniorfo-.is,  \ntigua  Pro- 
ductions, run  by  Alejandra  Gutierrez  out  of  Argentina. 

Arjona  says  the  decision  to  branch  out  on  his  own  wasn't 
made  out  oi  djssatisiaction  or  lack  of  offers,  but  because  of  the 
posul^iliU^that^pp^ed  up  after  he  started  working  with  Ri- 


Team  Arjona 
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Facebook.com/arjonaoficial 

TWEETS:  @  Elicardo_Aijona 


cardo  Calderon  nearly  a  decade  ago.  "I  want  to  be  very  clear,"  he 
says,  "I'm  not  the  anti-label  posic-r  child.  Major  labels  put  me 
where  I'm  at  today.  Sony  did  a  gri-.ii  job  with  me.  Then  Warner. 
I  have  no  resentment,  Quite  the  opp.  sne  They  did  what  they 
needed  to  do  within  their  format.  I  m  not  hereto  complain  but 
to  try  it  myself  and  see  if  I  can  do  it  i><-  itt'i  .  I  don't  know  what 
I'll  say  for  myselfln  two  years." 

Independiente.  produced  with  guitarist  D.in  Warner  and  drum- 
mer Lee  Levin,  is  vintage  Arjona.  with  fint-  lyricism  and  memo- 
rable melodies.  It  veers  from  the  rougher,  acoustic  feel  of  the 
honky-tonk  "LoQue  Esta  Blen  Esta  Mai"  thtMUiii;  the  innocent 
simplicity  of  "A  la  Medida"  to  the  sophistic. li  il  strings  of  first 
single  "El  Amor,"  which  is  No.  5  on  the  Hot  Latin  Songs  chart. 
I  or  someone  with  massive  success  such  a>  his  across  Latin 
America.  Arjona  is  atypical.  His  songs  are  musically  sophis- 
ncated  and  often  lyrically  complex.  More  a  pi  p  rocker  than  a 
iialladeer,  he  does  none  of  the  uptempo,  d.iru  ablv  fare  that 
|iermeates  radio.  Indeed,  the  title  track  of  Ari  iu  s  1990  break- 
through debut  album. yesus  Verba.  No  Susm  i:;.  -^  is  all  about 
acting  on  Christian  principles  as  opposed  to  preaching.  Not  a 
common  pop  message. 

"He  is  that  rarest  of  combinations:  a  writer  with  impeccable 
integrity  and  artistic  ciualily  who  is  also  extremely  successful 
commercially."  says  jorge  Mcjia,  senmr  VP  of  Latin  America 
and  U.S.  Latin  for  Sony/ATV  Music  f  ';  li  -:m!|.',,  where  Arjona  is 
signed.  "He  is  one  of  our  top  re\'enih  generators  in  the  Spanish- 
speaking  or  any  other  market." 

Arjona  placed  his  first  top  10  on  the  Hot  Latin  Songs  chart 
in  199J  with  "Mujeres,"  :inti  since  then,  has  had  13  additional 
top  10s.  including  thrive  No.  Is.  His  first  album  to  appear  on 
Top  Latin  Albmr.  ^  was  1994"s  Hirtorias.  which  peaked  at  No.  43. 
From  there,  his  star  continued  to  rise:  1997's  Si  cl  Norte  Fuera 
Sur  peaked  at  No.  21.  1998's  Sin  Dahos  a  Terceros  at  No.  6  and 
2000's  Gfllcria  Caribe  at  No.  I.  With  his  next  album,  2002's 
Santo  Pecado.  Arjona  modified  his  contract  to  a  licensing  and 
marketing  deal,  retaining  ownership  of  the  master  recordings. 

Maintaining  control  over  his  work  is  as  much  an  emotional 
coussdt  ratiu:i  as  it  is  financial  for  Arjona.  "1  was  facing  the 
most  luLraiivL-  contract  of  my  career,  but  I  chose  to  go  with  a 
licensing  deal,"  he  says.  "At  a  business  level,  these  are  decisions 
that  are  more  ronKin-u  than  mere  business.  I  truly  make  my 
decisions  ba.sed  on  aite,  iion." 

Having  kept  the  bulk  of  his  masters,  Arjona  now  has  leeway 
with  his  promotion  and  iiurkfting.  For  example.  Humberto 
Calderon  has  secured  TV  cmipiiigns  with  Televisa  in  Mexico 
and  Univision  in  the  United  Sm^  v  In  addition.  Arjona  recently 
taped  a  special  for  Televisa  that  im  ludi-d  14  tracks — seven  from 
the  new  album  and  eight  older  ini- — .uid  will  air  in  Mexico  on 
Nov.  Sand  In  the  United  States  Dtt.  3on  Univision.  In  addition, 
a  TV  special  shot  for  the  Biography  Channel  in  Argentina  will 
air  during  November  in  Latin  America  and  the  United  States. 

"We  can  really  move  quickly  bei  :juse  we  don't  have  to  de- 
pend on  anyone  for  authorizations,  says  Calderon,  who's  also 
negotiating  sponsorships  for  a  world  tour — which  kicks  off  in 
February — tied  to  the  creation  of  extlnsive  content  that  can  be 
distributed  online. 

By  producing  content  in-house — Ru  a  rdo  Calderon  supervises 
all  video  and  graphic  material — Metainorro.sis  can  deliver  vastly 
difTcTcnl  deals  to  various  partners.  "Fver\tliin}^  has  continuity 
and  we're  always  producing  new  mater  i  1 .  which  is  key  at  a  time 
when  that  material  is  consumed  so  quickly,"  Calderon  says. 

Although  touring  revenue  is  esso^tKi!  to  Arjona.  who  plays 
mostly  stadiums  in  Latin  America.  Cjldi'ioii  adds  that  music 
sales  are  still  important  and  that  Arjnna's  fans  want  to  make 
purchases  beyond  music.  As  a  result,  the  company  is  develop- 
ing clothing  lines  and  special  items,  "its  like  a  museum  store 
that  will  be  housed  online  and  accomp.iiiy  the  tour,"  Calderon 
says.  One  area  Metamorfosis  does  out'-nuit  e  is  radio  promo- 
tion, both  in  the  States  and  Latin  Ameru  .i 

"I  never  liked  to  be  labeled  a  romantic  singer/songwriter, 
but  through  the  years,  the  label  always  lIi  i  r  a  ballad  as  a 
first  single."  Arjona  says  of  "El  Amor,"  j  romantic  ballad 
with  .^riona's  unique,  ironic  twist.  "This  is  a  prtjifst  against 
roniainici<:m.  It  criticizes  all  the  defects  and  problem^  that 
love  generates,  'El  Amor'  is  the  juxtaposition  of  what  !  be- 
came without  wanting  to." 
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THE  BILLBOARD  TOURING 
CONFERENCE  &  AWARDS 
FETE  THE  BEST  IN  A  YEAR 
OFRESURGENCE 

BYRAYWADDELL 

Toa  large  d^rce.  the  touring  industry 
rebounded  this  year,  and  llie  lours, 
venues,  companies  and  events  that 
are  Tmaiists  Tor  the  2011  Billboard 
Touring  Awards  are  examples  ofthe 
types  of  shows  that  worked.  The  w  ide  range  of 
success  proves  artist  development  stilt  works, 
and  offers  compelling  evidence  that  consumers 
still  love  the  live  concert  experience. 

The  Billboard  Touring  Awards  are  primarily 
based  on  actual  numbers  reported  to  Billboard 
Boxscore.  reflecting  real  business  being  done, 
as  opposed  to  any  sort  of  voting  procedure.  The 
exceptions  would  be  such  awards  as  Ixgend  of 
Live,  the  Concert  Marketing^  Promotion  Award, 
the  Apple  award  and  the  Humanitarian  Award, 
as  well  as  the  online  voting  for  the  Eventful  Fans' 
Choice  Award,  the  latter  determined  by  online 
fan  "demands"  at  Evcntful.com. 

Tlie  nature  of  the  business  and  the  prep  time 
invoKxxi  in  t.ibulating  finalist-s  and  winners  don't 
always  match  up  with  tour  schedules,  which 
means  that  some  tours  have  to  be  broken  up  be- 
tween different  yezrs.  Still,  for  a  given  year,  the 
Billboard  Touring  Awards  showcase  the  acts,  ven- 
ues and  firms  that  were  doing  the  highest  level  of 
business  in  the  prpcnding  months.  The  awards 
are  based  on  numbers  reported  to  Billboard  Box- 
s<»re  between  Oct.  1. 2010.  and  Sept.  30. 201 1. 

BIGGEST  OF  THE  BIG 

The  fmalists  for  the  top  tour,  based  on  Billboard 
Boxscore  gross,  and  top  draw,  based  on  Box- 
score  attendance,  are  almost  always  the  same 
three  acts  and  that's  also  the  case  this  year. 
Two  are  no  surprise:  the  mighty  U2 — which 
completed  the  highest-grossing  tour  in  history 
with  360°  in  |uly.  though  notall  of  it  counts  for 
this  year — and  Bon  Jovi,  which  wrapped  the 


.i- 


biggest  tour  of  its  storied  history  with  the  Cirdc 
outing,  also  in  |uly.  U2's  360°.  which  captured 
top  lour  and  top  draw  nods  last  year,  was  pro- 
duced by  Live  Nation  global  touring  chairman 
Arthur  Fogcl  and  his  team.  Bon  |ovi's  tour  was 
produced  by  AEG  Live  and  booked  by  Creative 
Artists  Agency  (CA  A),  under  the  watch  of  Bon 
|ovi  Management  tour  director  Paul  Korzilius. 

The  third  act  up  for  the  big  two  awards  might 
take  some  by  surprise:  Take  That's  European/ 
U.K.  tour  shattered  box-office  records  as  the  re- 
united group  went  out  again  with  breakout  super- 
star Robbie  Williams.  Simon  Moran,  managing 
director  at  S|M  Concerts,  promoter  of  the  band's 
shows  in  England,  admits  theTakeTliat  num- 
bers; are  impressK^e — and  they  shouldn't  be  totally 
shocking.  'Their  track  record  in  the  U.K.  is  sec- 


ond to  none.'  he  says.  "You  go  through  U2,  Oasis, 
the  Rolling  Stones — they  outdraw  all  of  them  in 
the  U.K.  And  the  production  is  unbelievable.  It's 
like  Cirque  du  Soleil  mixed  with  a  rock  show.' 

TQPPkCKAGE 

The  top  package  award,  which  goes  to  the  top- 
grossing  tourwith  three  or  moreariisLs  on  the  bill, 
rewards  synergistic  packaging  and  value  offered  to 
consTjmers.  Tlie  industry  served  up  a  weahh  of  in- 
spired packages  this  year,  and  the  finalists  areonly 
three  examples  of  a  trend  that  ran  deep  in  201 1 . 

Six-time  winner  Kenny  Chesney  is  back  in  the 
hunt  this  j-ear.  after  taking  2010  off.  He  returned 
with  a  vengeance  on  his  Coin'  Coastal  tour,  once 
again  cracking  t  million  in  attendarKe  at  amphi- 
theaters, arenas  and  NFL  stadiums.  Along  for 


the  ride  were  Zac  Brown  Band,  Uncle  Kracker 
and  Billy  Currington,  with  special  appearances 
by  Grace  Potter  at  select  shows.  The  tour  was 
produced  by  TMG/AEG  Live. 

Usher  sohdified  his  status  as  an  arena-level 
headlincr  with  the  blockbuster  OMG  tour,  pro- 
duced b>'  AHG  Live.  Among  Usher's  tour  support 
were  Miguel,  Trey  Songz,  Akon  and  the  Cataracs. 

Taylor  Swift's  Speak  Now  tour  took  her  into 
international  markets  for  the  first  time,  as  well 
as  her  first  stadium  shows  in  North  America. 
Support  included  Needtobreathe  on  all  dates, 
with  such  additional  support  as  Danny  Gokey. 
Frankic  Ballard,  Hunter  Hayes,  Randy  Montana 
and  |osh  Kelley,  and  special  guests  like  Nicki 
Minaj.Tim  McCraw,  Justin  Bieber,  Usher  and 
Hayley  Williams. 
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SERIOUS  BOX  OFFICE 

Recognizing  that  comedy  was  a  strong  and  grow- 
ing touring  concern.  Billboard  added  the  top 
comedy  tour  award  three  years  ago.  This  year  s 
finalists  are  ventriloquist  Jeff  Dunham,  booked 
by  Matthew  Blake  at  CAA;  British  comedian  Peter 
Kay's  U.K.  tour,  booked  by  Phil  Mclntyre  Enter- 
tainment; and  Robin  Williams,  booked  by  Marc 
Geiger  at  William  Morris  Endeavor. 

BIG6IGS 

The  top  boxscore  award  recognizes  the  highest- 
grossing  sin^e  engagement  for  the  time  period — 
the  biggest  of  the  big  gigs.  Take  That  is  responsible 
for  two  of  them  from  its  remarkable  U.K.  run:  June 
30-Jiily9at  WcmWt7  Stadium  in  London  and  June 
3-12  at  Cit>'  of  Manchester  Stadium. 

Eight  nights  at  Wfmbley  broke  Michael  lack- 
son's  record  at  the  venue,  but  "there  may  have 
been  anotlier  nine  or  10.  |so|  who  kno^^'s?"  Moran 
says.  "But  while  [Take  That|ob\nomlydMl  tremen- 
dous in  London,  the  business  was  spread  right 
across  the  U.K.  We  did  another  eight  nights  in 
Manchester,  and  another  four  nights  in  the  Nortii- 
east  at  [the  Stadium  of  Light  in  Sunderlandl." 

Without  the  multiple-night  stadium  runs  of 
Take  That,  U2.  with  the  expanded  capacities  that 
360°  afforded,  would  likely  have  dominated  the 
top boxscores  oflhe  year.  As  it  stands,  U2's  entry 


Finalists  on  fire;  KENNY 
CHESNEY'S  multrple  stadium 
gigs  led  to  a  nod^to  TM6/AEG 
as  a  contender  fdr  the  top 
promoter  award,  while  the 
Coachella  Valley  MUsic  &  Arts 
Festival  (below)  is  among  the 
finalists  for  top  festfval. 


moler,  U.S.  are  the  same  as  last  year:  five- 
time  winner  |am  Productions  in  Chicago, 
two-titne  winner  C3  Presents  in  Austin  and 
venerable  New  Orleans  independent  Beaver 


U2'5  entry  for  the  top  boxscore  award  is  a  massive 
one,  staged  April  9-13  at  Estadio  do  Morumbi 
in  Sao  Paulo.  This  was  the  show  that  tool(  U2 
past  the  previous  all-time  gross  record  held  by 
the  Rolling  Stones  for  their  Bigger  Bang  Tour. 


in  tl»e  top  bojcscore  award  is  a  massive  one.  siagcd 
April  9-13  at  Estadio  do  Morumbi  in  S3o  Paulo. 
That  was  the  show  that  took  U2  past  the  previous 
all-time  gross  record  held  by  the  Rdling  Stones 
for  their  Bigger  Bang  Tour. 

TOPPPOMOTER 

Global  promoters  Live  Nation  and  AEG  Live 
are  joined  by  U.K.  promoter  S]  M  as  finali.sts  for 
the  top  promoter  award.  S|M  is  also  a  fmalist. 
with  Brazil's  T4F  and  Australia's  Michael  Cop- 
pel  Presents,  for  lop  independent  promoter, 
international. 

Se\'en-time  top  promoter  winner  Live  Nation 
promoted  concerts  from  the  club  to  stadium  level 
around  the  globe,  along  with  major  European  fes- 
tivals and  tours  by  U2.  Lady  Gaga,  lournc)'.  )ason 
Aldean.  Brad  Paisle>'.Tim  McGraw,  NKOTBSB. 
Maroon  5/Train,  Rascal  Flails  and  Sadein  2011. 

AEG  Live  was  also  extremely  active,  with 
Swift  and  Chesney  (under  the  TMG/AEG 
Live  banner),  Bon  |ovi,  Usher  and  Ameri- 
can Idols  Live!  steered  by  the  promoter,  the 
live  entertainment  division  of  sports  and 
entertainment  giant  Anschutz  Entertain- 
ment Group. 

SIM  helmed  Take  That's  U.K.  tour,  but  was 
also  active  with  a  wide  range  of  U.K.  tour  legs 
and  one-offs  in  what  may  well  be  the  most  pro- 
ductive touring  market  in  the  world. 

The  final  three  for  top  independent  pro- 


Productions.  Ci  enjoyed  the  huge  grosses 
from  Lollapalooza  in  Chicago  and  the  Austin 
City  Limits  (ACL)  Music  Festival  in  its  home- 
town, along  with  a  growing  list  of  one-off 
promotions  and  a  booniin({  casino  business. 
Beaver  did  well  with  Michael  Buble  and  one- 
offv  ai  ross  ihc  ct)untry. 

rOPMANAGER 

The  top  manager  award  recognizes  the  manage- 
ment firm  with  the  combined  highest-grossing 
clients  among  the  top  SO  lours.Tlie  three  finali-sts 
are  Principle  Management's  Paul  MtCuintiessfor 
its  work  with  U2  (a  winner  in  2005):  Front  Line 
Management  Croup,  whose  affiliates  handk-d 
hard-touring  acts  ir>cluding  ihe  Eagles,  |ourney. 
Chesne)'.  Neil  Diamond  and  )ason  Aldean:  and 
another  one-client  finn  in  Bon  |o\i  Management, 
wiiose  principles  are  Korzi!iu.sand  David  Miuins. 

rOPAGENCY 

Similar  to  the  top  manager  award,  the  (op 

agency  honor  goes  to  the  booking  agency  with 
the  highest-grossing  combined  tours  among 
the  top  50.  with  William  Morris  Endeavor,  CAA 
and  independent  Artists  Group  International 
ending  up  as  the  top  three. 

CAA  had  such  acts  as  Bon  Jovi,  [ustin  Bieber. 
Lil  Wayne.  Katy  Perry,  Tim  McCraw  and  Carrie 
Underwood  spinning  the  turnstiles.  WM  E  had 
a  busy  roster,  with  big  tours  by  Swift.  Journey. 


Brad  Paisley,  the  Eagles  and  Rascal  Flats,  among 
others.  Artists  Group  International,  even  with 
star  client  Billy  loel  taking  the  year  off.  still  did 
well  with  tours  by  Metallica.  Rod  Stewart,  Rush 
and  Motley  Criie. 

TOPFESTIVAL 

After  the  United  Kingdom's  Download  Festival 
captured  the  top  festival  award  in  2010,  three 
U.S.  festsare  finalists  this  year,  reflecting  the 
robust  runs  that  these  North  American  events 


enjoyed  in  2010  and  how  North  American  fans 
have  embraced  the  festival  experience.  The  fi- 
nalists include  two  produced  by  C3  Presents: 
Lollapalooza  (Foo  Fighters.  Eminem.  Mu.se) 
in  August  and  the  ACL  Music  Festival  (Stevie 
Wonder,  Coldplay,  Kanye  West)  that  celebrated 
its  10th  anniversary  in  September.  The  third 
finalist  is  the  groundbreaking  Coachella  Val- 
ley Music  and  Arts  Festival,  held  in  April  and 
featuring  such  acts  as  West.  Arcade  Fire  and 
Ihe  Strokes.  .  *■ 
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Innovators 
And  Winners 

BILLBOARD'S  TOURING  CONFERENCE  OFFERS  LATEST 
INSI6HTSFR0M  THEBESTIN  THEBUSINESS 

BYRAYWADDELL 


■  M  Me  will  shake  up  the  format  a  bit  al 
^m^m  the  eighth  annual  Billboard  Touring 
W  W  Conference  as  it  returns  to  New  York's 
Roosc\'elt  Hotel  Nov.  9-10.  But  not  too  much,  as 
exit  surveys  indicate  that  attendees  like  what 
we're  doing,  with  more  than  95%  positive  ratings. 

What  we  want  to  do  is  offer  useful  sessions 
on  targeted  Issues  that  are  laser-focused  on  how 
attendees  can  tackic  them  and  use  these  tools 
to  do  better  business  and.  in  the  end,  sell  more 
tickets.  Beyond  that,  we  chose  specific  artists 
from  different  genres,  at  different  stages  of  their 
careers,  who  are  doing  something  right  in  the 
touring  spate.  We  want  to  know  how  these  lour- 
ing acts  and  their  teams  set  up,  launch,  execute 


get  to  play  with  us. 

This  pane!  will  be  moderated  by  the  razor- 
sharpdigital  entrepreneur  Pinky  Gonzales,  now 
senior  VP  of  West  Coast  operations  at  BubWeUp. 
Speakers  include  ShowClix  VP  of  business  de- 
velopment }cff  White,  Eventful  CEO  Jordan  Gla- 
zier. Songkick  co-founder/CEO  Ian  Hogarth. 
Ticketmaster  executive  VP  of  e-commerce  Kip 
Levin.  Re\crbNation  VP  of  music  Nathan  Hoy 
and  RootMusic  CEO )  Sider. 

Gonzales  is  under  strict  marching  orders  to 
serve  up  answers  in  terms  understandable  to 
non-gceks.  "I  can't  think  of  a  better  topic  for  the 
Billboard  Touring  Conference  than  how  to  use 
social  technolog>'  to  sell  tickets."  he  says.  "Face- 


"/  can  Y  think  of  a  better  topic  for  the  Billboard  Touring 
Conference  than  how  to  use  social  technology  to  sell 
ticl(ets.  Facebool(and  TWitterhave  turned  the  world 
upsidedown,  and  I  guarantee  that  thispanel  willblow 
minds.  We  will  deJbate  the  pros,  cons  and  opportunities 
facing  the  industry  In  an  evernnore  connected  world. " 

Pinky  Gonzales,  senior  VP  of  West  Coast  operations.  BubbteUp 


and  follow  up  their  touring  strategies. 

We  always  strive  to  keep  our  content  fresh, 
and  by  extension,  provide  a  platform  for  new 
ideas  and  vision  from  innovators  and  winners 
across  the  industry.  While  many  speakers  are 
welcomed  back  because  what  they  say  matters, 
and  their  moves  directly  affect  the  industry  at 
large,  we  also  keep  bringing  in  first-time  speak- 
ers. This  year,  more  than  40  panelists  will  be 
making  their  Billboard  Touring  Conference 
debut  (and  vre're  still  booking). 

We  jump  into  the  fray  with  a  white-hot  topic 
right  out  of  the  gate.  Social  marketing  is  on 
everyone's  minds  these  days,  and  we  know  it 
works,  but  the  space  is  so  cluttered  that  many 
people  arc  confused  to  the  point  of  frustration. 
We'll  tackle  that  head  on  in  the  opening  session 
that  has  a  title  that  says  it  all:  'How  Exactly  Will 
Social  Sell  Tickets?" 

Social  networking  is  decidedly  cool,  but 
Where's  the  money?  This  panel  will  drill  down 
and  address  spiecific  ways  of  using  digital,  social 
media  and  mobile  to  sell  tickets  and  other  goods, 
move  the  needle  on  the  40%  of  concert  inventory 
that  gpcs  unsdd  and  broaden  m-cnuc  streams.  If 
they  can't  demonstrate  how  their  platform  helps 
artists  make  money  off  the  live  thing,  they  don't 
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book  and  Iwitter  have  turned  the  world  upside 
down,  and  I  guarantee  that  this  panel  will  b!ow 
minds.  CEOs  and  senior  executives  from  the 
companies  paving  the  way  will  debate  the  pros, 
cons  and  opportunities  facing  the  industry  in 
an  ever  more  connected  world." 

We  move  fixMn  the  digital  workl  to  the  real  worid 
of  staging  events  with  a  brand-new  topic  from  tour 
and  production  inanagers  that  will  shine  a  light  chi 
"Here's  What  We  Really  Think  About  Your  Venue. 
Your  Food,  Your  Fans  and  Your  Event."  When  it 
comes  to  making  a  date  come  off  siuxessfully,  lour 
and  production  managers  are  on  the  front  lines, 
making  quick  decisions  that  can  affect  how  well  a 
date  is  executed  on  c\'er>'  level.  From  comp  tickets 
to  logistically  challenging  load-ins  to  feeding  the 
crew  to  event  safety,  some  of  the  most  experienced 
and  visionary  tour  and  production  managers  will 
lay  it  on  the  line.  Rather  than  a  bitch  fest.  this  is 
about  things  that  can  help  make  an  e\"ent  better 
for  all  involved. 

Participants  include  tour  managers  Rich- 
ard Coble  (Britney  Spears.  Mariah  Carey), 
Steve  Lopez  (Widespread  Panic).  Steve  Pow- 
ell (Jason  Miraz.  Avril  Lavignc)  and  Max  Lou- 
biere  (Billy  ]oel)  and  production  managers 
Jake  Berry  (U2.  Walking  With  Dinosaurs) 


i 


Travel  cases:  The  touring 
achievements  of  AMOS  LEE 
(top)  and  NEW  KIDS  ON  THE 
BLOCK,  who  toured  with 
BACKSTREET  BOYS,  will  be 
examined  in  depth  during 
"Road  Case"  sessions. 


and  Live  Nation's  Steve  Lawler. 

LiveWorks  e\'ents  producer  Jim  Lewi  will  ex- 
pertly steer  the  conversation.  "For  many  years, 
there  has  been  talk  among  top  tour  and  productkm 
managers  about  creating  best-practice  standards 
for  our  business."  he  says.  "Whether  in  the  form 
of  a  school,  website,  book,  video  or  combination 
. . .  creating  a  source  for  communicating  lessons 
of  years  of  experience,  innovation  and.  of  course, 
trial  and  error,  that  makes  our  e^'cnts  moa"  orga- 
nized, safe,  fun,  entertaining  and  financially  fea- 
sible. This  panel  will  be  the  start  of  that  process." 

The  "let's  hear  it  fram  the  horse's  mouth"  por- 
tion of  our  programming  begins  with  back-to- 
back  "  Road  Case"  sessions  moderated  by  yours 
truly.  The  highly  successfijl  New  Kids  on  the 
Block/Backstreet  Boys  tour  and  the  development 
of  rising  singer/songwriter  Amos  Lee  will  be 
the  focus  of  two  separate  Road  Cases  on  Nov.  9. 

"NKOTBSB:  Anatomy  of  a  Home  Run"  will 
break  down  the  trek  that  uniquely  combined  the 
forces  of  the  two  pop  supergroups  in  a  ground- 
breaking co-headlining  tour  that  moved  more 
than  500,000  tickets  and  emerged  as  one  of  the 
sleeper  tours  of  201 1.  The  staging  and  presenta- 
tion, which  fully  integrated  the  hits  and  perfor- 


mances of  both  acts,  proved  to  be  a  sensation 
and  changed  the  paradigm  for  such  tours.  Key 
players  will  discuss  the  strategic  moves  in  the 
setup,  launch  and  execution  of  one  of  the  most 
creative  tour  concepts  in  pop  music  history,  in- 
cluding BSB  manager  Peter  Katsis  of  Prospect 
Park,  NKOTB  manager  Jared  Paul  of  AGPS.  Cre- 
ative Artists  Agency  agent  Darryl  Eaton.  Live 
Nation  VP  Brad  Wavra  and  New  Kid  Donnie 
Wahlberg  {@DonnieWahJberg),  who  tweeted  re- 
cently.  "Pretty  awesome  tour!  Pretty  awesome 
panel . . .  I'll  be  on  it!  See  you  there!" 

The  artist  development  Road  Case  will  exam- 
ine the  touring  career  of  Lee,  whose  critically  ac- 
claimed songs  and  strategic  touring  led  to  a  sig- 
nificant career  uptick  this  year.  Since  the  release 
of  the  Blue  Note  artist's  self-titled  album  in  2005. 
Lee  has  combined  key  supporting  slots,  select 
headlining  and  festival  appearances  to  become 
an  artist  many  in  the  industry  feel  is  poised  to 
break  out  in  a  big  way.  Team  Lee  will  break  down 
the  moves  that  now  have  him  poised  to  step  up  to 
major  headlining  status,  and  what  comes  next. 
Onboard  are  Lee.  his  managers  Perry  GreenfieW 
and  Kevin  Morris  at  Red  Light  Management, 
EMI  senior  VP  continued  on  >>p30 
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from  >>p28  of  marketing  Zach  Hochkep- 
pel.  Lee's  agent  joe  Brauner  at  CAA  and  AEG 
Live  promoter  Lenore  Kinder. 

Instead  of  the  tired  format  of  talking  heads 
from  ticketing  companies  touting  their  "solu- 
tions." the  conference  went  a  different  route  this 
year  by  broaching  what  may  be  the  issue  in  live 
entertainment:  "Solving  the  Pricing  Conun- 
drum." It  could  be  argued  that  most  of  the  ills 
the  concert  industry  has  faced  in  recent  times 
can  be  traced  back  to  pricing. 

Here  leading  minds  in  the  business  will  ana- 
lyze the  pricing  principle,  coming  at  the  issue 
from  a  wide  range  of  perspectives  gcan-d  toward 
finding  the  sweet  spot  that  reconciles  supply 
with  demand.  Industry  veteran  Alex  Hodges. 
CEO  of  Nederlander  Concerts,  will  moderate  a 
panel  that  includes  C3  Presents  partner  Charles 
Altai.  Goldstar  co-founder/CEO  Jim  McCarthy, 
4fini  Productions  president  Kevin  Lyman,  Mick 
Management  manager  Michael  McDonald.  Con- 
certs West/AEG  Live  co-CEO  John  Meglen  and 
Windish  Agency  president  Tom  Windish. 

BRINGONTHEAGENTS 

Let's  face  it.  a  high  percentage  of  those  attend- 
ing the  Billboard  Touring  Conference  come  in 
search  ofleads  to  get  more  content  to  their  market 
or  venue.  The  agents  are  the  gatekeepers  in  this 
regard,  and  we're  serving  up  agents  aplenty  at 
the  first  Agenc>'  Forum,  a  revamp  of  the  confer- 
ence's genre  round  tables.  It's  still  genre-based, 
but  the  round  tables  are  populated  only  by  agents, 
and  active,  high-profile  agents  at  that.  Success- 
ful agents  who  decide  where  acts  play — or  where 
they  don't — will  be  on  hand  for  face-to-face  com- 
munication in  what  will  be  a  highly  valuable 
"marketplace"  for  the  live  business. 

F^TFEST 

A  few  years  ago.  there  was  concern  that  the  fes- 
tival market  in  North  America  was  in  danger  of 
becoming  saturated.  While  some  festivals  have 
fallen  by  the  wayside.  2011  has  been  arguably 
the  most  robust  year  ever  for  festiva Is  ofall  sizes, 
particuJariy  in  North  America,  with  several  major 
players  setting  records.  What  is  it  about  the  fes- 
tival experience  that  fans  crave,  and  what  turns 
them  ofP  Festival  producers  with  proven  track 
records  will  unveil  their  strategies. 

Josh  Baron,  editor  of  Relix  magazine  and  co- 
author of  "Ticket  Masters."  will  moderate  the  ses- 
sion, which  includes  AC  Productions  president 
Ashley  Capps  (Bonnaroo,  Moogfest).  Festival 
[*roductions  president  Quint  Davis  {New  Orleans 
|azz  &  Heritage  Festival.  Bayou  Country  Super- 
fest).  C3  Presents  partner  Charlie  )ones  {Austin 
City  Limits  Music  Festival.  Lollapalooza).  Hard 
Events  president  Gary  Richards  {Hard  Fest),  Mil- 
waukee World  Festival  president/CEO  Don  Smi- 
ley (Milwaukee  SummerPest)  and  Newport  Folk 
Festival  producer  jay  Sweet. 

"Festivals  have  become  one  of  the  concert  in- 
dustry's biggest  and  most  consistent  attractions," 
Baron  says. " Whe^cr  it's  Bonnaroo,  Lollapalooza, 
Coachella  or  lazzFest,  these  festivals  mean  big 
business,  not  only  for  the  promoters  but  those  art- 
ists lucky  enough  to  headline.  There's  the  saying 
that  Rome  wasn't  built  In  a  day.  The  same  holds 
true  for  festivals.  What  once  began  as  'first  an- 
nual' events  haw  become  pillars  of  the  concert  in- 
dustry, though  not  without  their  learning  curves." 

The  festivals  and  clubs  sometimes  find 
themselves  competing  for  talent,  so  it  makes 
sense  to  follow  up  with  a  session  that  takes  a 
hard  look  at  the  state  of  the  market  for  these 


cornerstone  venues  with  "Clubs:  Solidifying 
Their  Role  in  the  New  World  Order."  Qubs  have 
for  decades  been  the  primary  breeding  ground 
for  developing  tomorrow's  superstars.  As  label 
marketing  budgets  shrink,  clubs  can  be  even 
more  important  to  artists  at  all  stages  of  their 
careers.  But  this  sector  of  the  business  faces 
many  challenges,  from  saturation  of  unproven 
ticket  sellers  in  the  marketplace  to  the  growth 
of  festivals  as  prolific  buyers  of  developing — 
but  meaningful — bands. 

Even  for  those  not  in  the  club  business,  this 
is  a  can't-miss  session  if  only  for  the  participa- 
tion of  Square  Peg  Concerts  Speakers  president 
Dan  Steinberg,  whose  moderating  style  is  in  a 
class  of  its  own.  Panelist  heavyweights  include 
Nic  Adler,  owner  of  Los  Angeles'  Roxy;  House 
of  Blues  Entertainment  CEO  Ron  Bension:  AEG 
Live  VP  of  booking  Bobby  Reynolds:  Peter  Shap- 
iro, founderof  New  York's  Brooklyn  Bowl;  Soda 
Jerk  Presents  owner/talent  buyer  Mike  Barsch; 
and  ICM  agent  Nick  Storch. 

Steinberg  is  prepared  to  deliver  a  show.  "This 
gathering  of  brain  trust  is  an  amazing  mixture 
of  entertainment  frtMit-runners,  from  the  vision- 
ary of  the  Brooklyn  Bowl,  the  power  of  the  V^as 
Strips  Bobby  Reynolds,  true  rock  royalt)'  of  the 
Adler  family,  the  man  who  made  ICM's  roster 
coo!  again  and,  to  cap  it  off.  bookending  the  club 
business  from  HOB  s  CEO  to  Colorado's  startup 
Soda  )erk,"  he  says.  "We  have  it  all." 

Spending  in  live  entertainment  marketing  is 
outpacing  the  general  sponsorship  sector  because 
live  music  brings  passionate,  highly-  engaged  fans 
who  often  become  loyal  consumers.  But  not  just 
any  tour,  artist,  building  or  event  will  do.  These 
must  be  triie  partnerships  that  not  only  raise  the 
profile  of  the  artist,  event  or  brand,  but  also  target 
specific  consumers  and  provide  added  value  to 
fans.  We'll  show  how  this  is  done  with  "Sponsor- 
ship Buyers  and  Sellers  Weigh  In:  What  We're 
Loc4cing  for  in  Naming  Rights,  Tour,  Event  and 
Concert  Partnerships." 

From  tour  deals  to  major  festivals  to  key 
relationships  with  up-and-coming  bands, 
the  decision-makers  in  this  dynamic  space 
will  tell  what  it  takes  to  make  these  part- 
nerships work,  how  to  acquire  them  and 
how  content  and  social  media  play  impor- 
tant roles  in  decision-making.  The  panel 
will  be  moderated  by  Liana  Huth.  senior 


VP  of  partnerships  and  events  at  MSG  Fti 
tertainment  media  property  Fuse.  Speak- 
ers include  MAC  Presents  president  Mar- 
cie  Allen,  Citi  senior  VP  of  entertainmen' 
marketing  lennifer  Brcithaupt.  Live  Na 
tion  Network  president  Russell  Wallach 
Samsung  regional  marketing  VP  Stacey 
Porlnoy,  Pitchfork  Media  VP  of  sales  Matt 
Frampton  and  ESPN  music  director  Kevin 
Wilson.  Together,  these  buyers  and  sellers 
represent  millions  of  dollars  in  annual  live 
event  sponsorship  campaigns. 

The  final  panel  of  the  conference,  appro- 
priately titled  "Are  We  Out  of  the  Woods 
Yet.'.'  will  feature  some  of  the  most  influen- 
tial players  in  the  live  business.  This  state-of* 


Case  sludies  of  recent  success  stories  (Josh 
Groban,  Avenged  Sevenfold,  the  Addams  Fam- 
ily) will  be  highlighted  in  a  presentation  by  the 
tax  incentive  program  reps.  As  part  of  the  ses- 
sion, state  officials  will  be  on  hand  to  discuss 
Louisiana's  position  as  the  national  leader  in 
developing  an  integrated  approach  to  entertain- 
ment incentives  by  being  the  only  state  to  offer 
incentives  for  film,  live  performances,  digital 
media  and  sound  recording. 

For  the  sponsorships/braruJing/caiwe  market- 
ing track,  leaders  in  the  field  will  answer  ques- 
tions and  offer  ideas  as  to  how  to  acquire  spon- 
sorships, make  them  work  and  find  the  right  fit. 
Also  addressed  will  be  unique  branding  concepts 
and  fresh  takes  on  cause  marketing  surround- 


"Festivals  have  become  one  of  the  concert  industry's 
biggest  and  most  consistent  attractions.  These 
festivals  mean  big  business,  not  only  for  the 
promoters  tnrt  those  artists  luclcy  enough  to  headline. 

These  events  have  become  pillars  of  the  concert 
industry,  though  not  without  their  leamingcurves.'' 

Josh  Baron,  co-author.  "Ticket  Masters" 


ihe-industry  segment  will  include  comments 
from  C3  partner  Charlie  Walker,  Live  Nation 
president  of  North  American  concerts  Bob 
Roux,  TMG/AEC  Live  president  Louis  Mes- 
sina. Paradigm  Agency  music  department 
head  Chip  Hooper  and  Maverage  manager 
Chris  Lightly.  COO  of  Primary  Violator. 

makingthacks 

Closing  the  conference's  professional  sessions 
portion  will  be  intimate  discussions  that  examine 
the  unique  touring  challenges  and  opportuni- 
ties around  three  hot  areas  for  touring  profes- 
sionals: digital/social,  sponsorship/branding/ 
cause  marketing  and  ticketing.  Additionally, 
representatives  of  the  State  of  Louisiana's  tax 
incentive  programs  for  concert  tours  and  live 
performances  will  be  on  hand  to  discuss  their 
innovative  opportunities  in  tour  financing.  At- 
tendees can  pick  the  topic  of  their  choice  and 
ask  questions  of  these  industry  experts  in  an 
informal  session. 


ing  the  live  entertainment  business. 

In  the  digital/social  track,  several  leaders  in 
the  field  will  discuss  ways  to  make  the  Web  work 
to  promote  artists,  events,  tours  and  careers. 

AND  INTRODUCING 
THE  TICKETING  FORUM 

Executives  representing  a  wide  range  of  ticket- 
ing solutions  will  discuss  options  and  opportu- 
nities in  the  Wild  West  of  ticketing.  Top  execs 
from  some  of  the  most  successful  and  innovative 
ticketing  firms  will  answer  questions  and  lay  out 
their  solutions  during  the  inaugural  Ticketing 
Forum.  Among  those  attending  are  Paciolan 
founder  Jane  Kleinbet^r,  Ticketfly  co-founder 
Andrew  Dreskin,  EtixCEOTravis  Janovich.  Front 
Gate  Ticketing  director  of  sales  and  marketing 
Jeff  Kreinik,  StubHub  president  Chris  Tsakaia- 
kis,  Tickets.com  president  John  Walker,  Veritix 
president  Jeff  Kline.  TicketNetwork  CEO  Don 
Vaccarro,  Ticketmaster  COO  |ared  Smith  and 
ShowClixCEO  josh  Dziabiak, 
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OPENING  SEPTEMBER  2012 


NEW  YORK'S  MUST  PLAY 

For  booking  information,  please  contact  Sean  Saadeh  at  718.923.8693 


Billboard  _ 

TOURING 

CONFERENCE 
&AIA2AKDS 

Journey's  Reward 

VETERAN  ROCKERS  TO  ACCEPT  LEGEND  OF  LIVE  AWARD 

BYRAYWADDELL 


Since  the  group's  formation  in  San  Fran- 
cisco's Bay  Area  in  1973.  lourney  has 
earned  19  top  40  singles  and  25  gold  and 
platinum  albums.  But  it's  the  band's  decades  of 
epic  live  performances  that  have  earned  )oume>' 
the  title  of  Legend  of  Live.  Billboard's  highest  ac- 
colade in  the  live  music  space. 

The  Legend  of  Live  award  honors  individuals 
or  bands  that  have  made  significant  and  last- 
ing contributions  to  live  music  and  the  tour- 
ing business.  Beyond  success  at  the  box  office, 
though  that's  surely  a  part  of  it,  Legend  of  Live 
recc^nizes  professionalism  and  steadfast  com- 
mitment to  the  art  and  craft  of  live  performance 
and  reaching  fans  through  the  concert  experi- 
ence. Previous  honorees  are  promoter  Michael 
Cohl.  promoter  ]ack  Boyle,  Elton  )ohn.  agent 
Frank  Barsalona,  the  Allman  Brothers  Band, 
Ozzy  Osbourne  and  Rush, 

Though  the  band  has  sold  millions  of  re- 
cords and  charted  a  wealth  of  the  most  beloved 
Billboard  hits  in  history,  most  would  agree  that 
Journey's  career  longevity  has  in  large  part  been 
driven  by  its  stellar  live  performances.  From  the 
group's  days  blowing  up  the  Bay  Area  music 
scene,  to  its  ascent  to  mega  hits,  internalional 
headliningand  now  icon  status,  while  withstand- 
ing personnel  changes  that  would  bring  down  a 
lesser  band.  Journey's  talent  transcends  musical 
trends  and  draws  bigger  crowds  year  after  year. 
Founding  member  and  guitar  hero  Neal 
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Schon  launched  Journey  in  1973,  after  leav- 
ing home  at  the  age  of  IS  to  play  in  Santana. 
The  band  signed  to  Columbia  in  1974,  releas- 
ing three  prog-rock-leaning  records  and  touring 
incessantly  before  vocalist  Steve  Perry  joined 
the  group,  leading  to  an  incredibly  productive 
period  of  success  that  only  gained  momentum 
when  keyboardist/songwriter  lonathan  Cain  of 
the  Babies  entered  the  fold. 

Since  then,  the  band  has  survived  lineup 
changes,  hiatuses  and  the  changing  winds  of 
popular  culture  to  become  one  of  the  most  en- 
during rock  bands  in  the  world.  With  its  cur- 
rent lineup  of  Schon.  Cain.  Ross  Valory  (bass, 
backing  vocals).  Deen  Castronovo  (drums,  per- 
cussion, backing  vocals)  and  Amel  Pineda  (lead 
vocals).  Journey  just  completed  its  biggest  tour 
in  20  years  in  support  of  new  album  Edipse  on 
the  Nomota  label.  Billboard  enjoyed  a  lengthy 
conversation  with  Schon  as  he  traveled  on  his 
tour  bus  between  shows  in  Los  Angeles  and 
Fresno.  Calif 

By  th«  time  Steve  Perry  joined  the  band, 
Journey  already  had  hundreds  of  shows 
under  Its  belt. 

We  played  a  lot  of  shows.  We  played  ei^t-and-a-half 
to  nine  months  out  of  the  year,  every  year,  from  the 
beginning.  1  don't  know  how  we  even  squeezed 
in  time  to  make  records.  Ifwehadamonth  off,  it 
was  spent  in  the  studio,  tiien  straight  back  out  on 


lour.  Tliat  was  our  bread  and  butter  back  then.  We 
traveled  in  two  station  wagons,  with  the  crew  in 
one  car  and  the  band  in  the  other.  It  was  nuts.  We'd 
drive  1 3  hours,  no  hotel,  grab  the  guitar  and  jump 
onstage.  Then  we  upgraded  to  a  Winnebago,  which 
was  even  worse  than  the  station  wagon,  because 
we  ended  up  pushing  the  damn  thing  all  the  time. 
It  kept  breaking  down. 

With  three  albums  behind  you,  all  of  a  sud- 
den Journey  becomes  a  platinum  act  with 
big  hits  with  Infinity  In  1978.  How  did  that 
change  the  game? 

We  were  all  kind  of  in  shock  and  stoked.  In  the 
Bay  Area  we  started  winning  a  lot  of  awards  at 
the  Sammies.  I  started  winningguitarist  of  the 
year,  year  after  year.  We  won  band  of  the  year. 
Steve  Perry  won  vocalist — it  went  on  and  on,  like 
an  out  of  control  dream. 

Journey  had  huge  momentum,  but  clearly 
Jonathan  Cain  t>rought  a  lot  to  the  band  when 
he  Joined  in  1980,  particularly  as  a  songwriter. 

No  doubt.  1  had  been  eyeballing  Jonathan 
for  a  while  because  we  were  on  tour  with  the 
Babies  and  1  was  watching  Jon  every  night,  1 
started  hanging  out  with  him.  We  had  a  lot 
in  common  musically.  When  [original  key- 
boardist] Gregg  Rolie  decided  he  had  really 
had  enough  of  touring — he  wanted  to  start 
a  family  and  get  off  the  road — Jon  was  my 


absolute  first  pick.  He's  a  tremendous  asset 
to  the  band,  not  only  as  a  songwriter,  but  as 
a  player.  He  pretty  much  can  pick  up  any  in- 
strument and  play  anything  he  wants  to  play. 

It  was  about  that  time  ttiat  the  band  started 
to  push  the  envelope  in  terms  of  production 
artd  video  screens.  A  lot  of  people  might 
not  realize  that  the  video  screen  company 
Nocturne  began  with  Journey. 
It  was  a  vision  of  our  prior  manager,  I  lerbie  Her- 
bert. We  were  playing  stadiums,  and  he  was  look- 
ing for  a  way  to  make  the  nosebleed  section  in 
the  back,  where  we  looked  like  ants,  a  little  more 
in  your  face — like  you're  sitting  in  a  club— to  try 
to  bring  us  closer  to  those  people.  It  was  video 
screerLS,  and  that  started  the  company  Nocturne 
that  the  whole  band  was  a  part  of  for  the  first  couple 
of  years.  Then  it  ended  up  \ust  being  Herbic  and 
1.  and  now  I'm  out  of  it  and  he's  out  of  it  and  [Noc- 
turne] continues,  i  thought  at  the  time  we  were 
the  pioneers  of  that,  arni  years  later  I  saw  a  video 
of  Elvis  Presley  in  Vegas  and  be  had  a  huge  screen 
behind  him.  And  I  thought.  "Ah,  that's  where  the 
idea  came  from ."  But  we  definitely  were  one  of  the 
first  rock  bands  to  use  the  screens.  Nocturne  did 
every  act  you  can  imagine,  and  sort  of  paved  the 
way  for  that.  It  was  a  great  vision  that  Herbie  had, 
and  wc  followed  it  together. 

How  can  you  sum  up  the  Steve  Perry  era 
of  the  band  and  his  contribution  to  the 
Journey  legacy? 

Steve  Perry  is  an  amazing  singer,  one  of  the  best 
t-ver  in  the  world.  I  love  the  fact  that  he  had  R&B 
roots — Sam  Cooke.  Jackie  Wilson,  Anybody 
that  ever  listens  to  Sam  Cooke  would  go.  "Wow, 
that  guy  sounds  like  Steve  Perry."  if  they  didn't 
know  about  him.  but  really  it  's  the  other  way 
around,  and  God  bless  Steve  for  that,  He  knew 
exactly  what  he  loved,  and  he  could  really  do  it 
like  nobody's  business.  I  low  what  he  brought 
to  the  band  because  of  the  mixture  with  my 
playing.  My  job  was  to  bring  the  rough  edge  to 
everything.  When  Jon  and  Steve  wrote,  it  was 
all  melody,  beautiful  songwriting.  I  loved  that 
[Perry]  brought  the  soul  factor  in  with  the  rock. 
It  made  it  sound  to  me  way  different  than  what 
we  used  to  get  categorized  as. 

The  band  came  back  strong  at  the  turn  of 
the  millennium  with  vocalist  Steve  Augerl. 
You  did  some  great  shows,  including  the 
30th-anniversary  tour,  it  was  a  productive 
era,  and  you  sold  a  lot  of  tickets.  How  can 
you  sum  up  the  eight  years  with  Augerl? 
Steve  Augeri  did  a  great  job  for  us.  especially 
in  the  beginning.  1  think  the  wear  and  tear  of 
the  road  eventually  took  its  toll  on  him  and 
wore  him  down.  Steve  Perry  was  bionic  to  be 
able  to  do  what  he  did  for  as  many  years  as  he 
did  under  our  touring  schedule.  That  would 
be  lough  for  anybody   continued  on  »p34 


Billboard  _ 

TOUBING 

CONTERENCE 
&AMABDS 


■nile  of  two  lagers: 
Journey  guitarist  NEAL 
SCHON  backs  Ujeri-frontman 
STEVE  PERRY  (left) 
onstage  in  1978;  Schon 
joins  current  lead  srnger 
ARNEL  PINEDA  in  concert 
in  August  (above). 


■ 


from  >>p32  to  keep  up  with  that — except 
Arncl  Pineda.  This  boy  is  insane.  He's  jjot  tre- 
mendous strength.  We've  done  a  lot  of  work 
this  year,  and  not  easy  work— one  [run  of]  five 
[shows]  in  a  row.  a  lolofthrte-in-a-rows — that's 
not  easy  to  do  with  us.  There's  a  lot  required 
of  a  vocalist.  Perry  set  the  standard  very  high, 
and  we  like  to  give  the  fans  what  they're  used 
to  hearing. 

The  story's  been  told  a  lot,  but  for  the  re- 
cord, did  you  discover  Arnel  on  YouTube? 

I  did.  I  tiiSi  tiNerfd  liimoii  "louliibe.  I  didn't  want 
to  go  through  (he  whole  auditioning  process, 
so  I  was  looking  for  a  good  way  to  actually  use 
the  Interiiel  instead  of  having  the  Internet  use 
me.  I  liked  ihe  idea  of  YouTulx"  because  it's  all 
live  and  undoclored.  So  even  though  it  doesn't 
sound  great  fidelity-wise,  it  was  no  big  deal — I 
could  still  tell  if  I  he  guy  has  pipes,  or  is  singing 
in  tune,  witli  soul  and  conviction.  That's  what  I 
was  looking  for.  and  I  searched  a  couple  of  days 
and  was  about  to  give  up  when  I  hit  this  one  last 
link.  It  was  Arnel  singing  a  Survivor  song  and 
I'm  like.  "Wow.  who  is  that?" 

He  really  sounded  like  he  had  big  hings 
and  lots  of  power,  and  a  lot  of  control  and  ver)' 
into  it.  So  I  got  really  curious  and  I  followed 
it  back  to  his  site  and  listened  to  40  other 
songs  from  all  sorts  of  bands.  Aerosinith  to 
Led  Zeppelin.  Sting,  the  Police.  Beatles.  He 
was  doing  it  on  there.  Then  I  hear  our  stuff. 
Hedid  "Open  Amis"  and  "Pailhfully.-and  I 
was  astounded  by  his  talent  and  the  dexter- 
ity of  his  voice- 
It  was!i"t  a  question  of  whether  he  could  do  our 
gig.  1  was  looking  at  him  like.  "What  can't  he  do?" 
1  told  management  and  |on  Cain  about  him:  "1 
found  a  singer,"  Tliey  said,  "Great.  Is  he  in  L.  A,  or 
New  York?"  I  said.  "Not  exactly.  He's  in  Manila." 
Tliey  said.  "You're  out  of  your  mind.  Does  hee%'en 
speak  English?"  I  said.  "I  don't  cwn  fucking  care. 
He  sings  in  English  really  ga-al.  You've  got  to  get 
this  guy  over.  I  know  this  is  the  guy." 

So  they  worked  on  it.  It's  not  easy  to  gel  some- 
one over  trom  the  Philippines  to  the  United  States 
on  short  tioticc.  But  it  luppcntxl.  We  got  liim  over. 
iK'did  the  audition,  and  )onand  I  took  him  in  (he 
studio  and  ran  him  tlirough  a  couple  of  brand- 
new  songs  we  were  just  writing.  We  put  his  voice 
on  il,  and  went.  "Tliere  it  is."  It  was  thai  automatic. 

But  who  could  have  foreseen  how  the  pub- 
lic would  fall  in  love  with  him? 

I  didn  t  even  really  caa-.  I've  had  pi-ople  ask  me. 
"Don't  you  think  it  was  risky  to  bring  somi-one  in 


fmmtliePliiltppincswlHmyou'rt'lhisall-Anierican 
band?"  And  I  don't  lookatanythinglike  that.  1  hear 
and  feel-  He's  tl»e  greatest  guy.  I  kive  hitn  to  death. 
And  nobod\  deserves  the  gig  more  than  he  does. 

By  the  end  of  the  '80s  you  had  spent  more 
than  a  decade  as  one  of  the  elite  touring 
bands  in  the  world.  Yet  you  still  kept  your 
ticket  prices  relatively  low. 

\Vi-  IV  si  ill  diiinglh.it.  We  don't  Ix'lieve  in  charg- 
ing outrageous  ticket  prices,  and  that's  one  of 
the  reasons  we're  selling  out  every  night.  With 
the  economy  the  way  it  is.  people  don't  have  that 
kind  of  money  to  spend.  They  want  to  come, 
they  want  to  enjoy  themselves,  they  want  to 
take  themselves  out  of  the  daily  grind  iht^  have 
to  deal  with,  journey  is  a  feel-good  band,  and  i 
don't  think  the  way  to  treat  fans  is  to  club  them 
over  the  head  and  get  as  much  money  as  >'ou  can 
get.  So  we  keep  our  ticket  prices  low  compared 
to  a  lot  of  other  bands. 

This  year's  tour  has  made  a  real  statement 
about  Journey's  power  on  a  global  level. 

It's  actually  happened  very  lale  for  us  in  our 
careers.  We've  always  wanted  to  go  overseas 
and  play  abroad.  In  the  early  days,  there  were 
certain  people  that  didn't  want  to  go.  so  we 
just  didn't.  Something  I  always  wanted  to 
do  was  become  an  international  band,  noi 
just  known  in  the  Slates  and  japan.  So  we 
set  out  to  conquer  that  aboul  five  years  ago, 
and  now  things  have  really  come  along.  Tlu- 
international  tour  we  did  this  year  was  our 
best  ever.  You  go  places  you've  never  played 
before,  and  you  don't  realize  how  many  fans 
you  have  there  until  you  go.  It's  completely 
amazing  to  me  that  this  many  years  later  we 
can  go  somewhere  we've  never  been  before 
and  be  treated  like  we're  brand-new. 

What  Is  the  secret  to  a  band  surviving  per- 
sonnel changes? 

It  s  just  vnur  desireand  strength  to  move  forward. 
As  a  person.  1  refuse  to  go  backward,  and  1  refuse 
to  sit  in  neutral.  1  want  to  always  go  forward  in 
anything  I  do  in  my  life.  No  nialer  what  happens, 
you  can  always  pick  up  the  pieces — you  can't 
sit  there  and  sulk  in  a  situation.  It's  mind  over 
matter.  You  could  sit  (here  and  go.  "This  guy  is 
irreplaceable.  Let  's  just  break  up  and  move  on." 
Anybody  is  replaceable.  The  music  and  your  ac- 
complishments are  much  larger  than  any  one 
individual  when  you're  in  a  band.  •  • 

For  the  complete  interview, go  to  BUlboard.com. 


Stepping  Out, 
Giving  Back 

SIDE  PROJECTS  AND  GOOD  WORKS 
FILL  JOURNEY'S  ITINERARY 


BYRAYWADDELL 

Despite  their  busiest  touring 
scheduie  since  the  mid-'70s  and 
recording  and  promoting  their 
new  album  Eclipse,  the  members  of 
Journey  make  time  to  pursue  outside 
interests  and  philanthropic  worl<s. 

Vocalist  Arnel  Pineda,  a  native  of 
the  Philippines,  is  co-founder  of  One 
Heart  for  Hope,  which  benefits  needy 
children  in  his  country.  While  he  has 
stepped  back  from  active  involvement 
in  the  group,  its  work  continues. 

Keyboardist/songwriter  Jonathan 
Cain  is  into  wine.  He  started  De  la  Cain 
Winery  to  benefit  the  T.J.  Martell  Foun- 
dation and  City  of  Hope,  and  it's  now 
grown  into  a  real  business,  particu- 
larly in  Nashville  where  Cain  lives.  Cain 
and  Journey  are  also  involved  with  the 
Greater  Bay  Make-a-Wish  Foundation, 
for  which  Cain  serves  on  the  advisory 
council.  Cain  also  is  involved  with  sup- 
porting the  Emeril  Lagasse  Children's 
Foundation  in  New  Orleans. 

Journey  drummer  Deen  Castronovo 
is  heavily  involved  in  the  Girls  and  Boys 
Clubs  of  Salem,  Ore.,  where  he  built 
a  recording  studio  and  spends  time 
teaching  kids  how  to  use  it. 

Guitarist  Neal  Schon.  not  surpris- 
ingly, is  into  guitars,  giving  away  one 
every  night  to  a  lucky  fan  on  the  band's 
Eclipse  tour,  a  practice  he  will  continue 
and  expand. 

"This  was  Jonathan's  idea.  He  came 
to  me  about  a  month  ago  with  it," 
Schon  says.  "There  are  these  cheap 
guitars  we  sign  for  different  events, 
charities.  The  band  signs  them,  and 
we  give  them  away.  They're  like  $100. 
Jon  says,  'Why  don't  you  play  one  of 
those  and  give  it  out  to  the  audience?"' 
Schon  thought  that  was  a  great  idea 
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but  didn't  know  if  he  could  play  "one  of 
those  crappy  little  guitars"  through  a 
whole  song.  "1  have  to  play  something 
that  sounds  halfway  decent,"  he  says. 
That's  when  he  thought  of  his  friend 
Paul  Reed  Smith. 

"I'm  working  with  him  on  a  bunch 
of  new  guitars  and  have  a  tremen- 
dous relationship  with  this  guy.  I 
feel  he  is  making  absolutely  the  best 
guitars  that  are  in  existence,"  Schon 
says.  "So  I  called  Paul  up  and  asked 
him  if  he  would  be  interested  in  doing 
something  like  this  and  he  said.  'Ab- 
solutely. I'm  down.  Til  send  you  a  sin- 
gle-cut that  actually  sounds  and  plays 
great."  I  got  to  tell  you,  these  guitars 
are  really  nice.  I  don't  even  know 
where  they're  made.  I  didn't  even  ask 
him.  I  just  took  it  out  of  the  case,  and 
he  was  nice  enough  to  put  in  a  really 
great  treble  pickup  because  I  do  play 
it  for  one  song." 

So  every  night  when  the  band  breaks 
into  "Any  Way  You  Want  It."  Schon 
wanders  out  to  the  front  of  the  stage 
at  the  end  of  his  solo.  "I  find  somebody 
t  want  to  give  it  to,  I  strap  it  around 
their  neck,  pull  out  the  jack  and  walk 
back  onstage,"  he  says.  "What's  really 
cool  about  it  is  that  I  used  to  be  quite 
a  little  artist  as  a  kid,  and  I'm  painting 
these  guitars  every  night  before  I  go 
out.  They  all  have  a  different  kind  of 
theme,  depending  on  what  city  I'm  in. 
I  guess  you  would  call  it  hippie  '60s- 
type  art  that  I  do  with  a  marker  pen, 
and  some  of  the  tops  of  these  guitars 
have  come  out  really  great." 

All  of  the  guitars  are  photographed, 
and  "eventually,  with  Paul,  we're  in- 
terested in  doing  a  high-end  guitar," 
Schon  says.  "I  love  kids,  and  I  love  to 

  inspire  them  to  play, 

ii:-"'-:!:;;^''^^^^^^^  because  I  feel  music 
is  one  of  the  great- 
ii^:::/^'-''.^  est  things  that  could 
ever  happen  to  a  kid 
i  '°         them  out  of 

8  T^'''  ''91 

'■  Schon  says  that 

L         0  none  of  these  ef- 

'        ^    forts  would  be  pos- 
sible without  Smith's 
'  cooperation. 

"Paul  gave  me  the 
first  30  guitars  for 
^  f       free  and  said,  'If  you 

Ww"'        ^    want  another  30  it  will 
^  dollars,'" 
'    Schon  says.  "I  said, 
S^.^^-  ^    'That's  still  outstand- 
'"9-  I'm  in  for  life.' 
•;  We'll  probably  end  up 

J     doing  it  for  the  rest  of 
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Halls  Of  Fame 

FROM  ARENAS  TO  CLUBS,  VENUES  VIE 
FOR  BILLBOARD  TOURING  HONORS 


BY  MITCHELL  PSTERS 

rhis  year's  Billboard  Touring  Confer- 
ence &  Awards,  taking  place  Nov.  9-10 
at  the  Roosevelt  Hole!  in  New  York, 
will  recognize  the  top-grossing  venues  for 
the  2011  louring  season.  In  addition  to  top 
theatrical  and  family  productions,  the  year 
was  filled  with  successful  tours  from  acts  like 
Lady  Gaga.  Usher,  |iistin  Bicbcr,  Celine  Dion, 
Metallica,  Kylie  Minogucand  Michael  Buble. 
Here's  a  look  at  the  venue  finalists,  based  on 
Billboard  Boxscore  resulLs  from  Oct.  1 . 2010. 
through  Sept.  30.  2011. 

TOPARENA 

The  sticcfss  of  London's  02  A  rena  du  ri  ng  the  pas  t 
12  months  can  be  attributed  to  the  "depth  and 
variation  of  the  venue's  content  programming 
and  the  number  of  long-term  residencies  we've 
been  able  to  secure."  02  events  director  Sally 
Davies  says,  noting  that  the  arena  has  hosted 
226  events  since  September  2010. 

The  02.  which  took  home  Billboard's  top 
arena  honor  in  2010,  will  again  compete  for 
the  award  this  year. 

In  additional  to  music  performances  by  Glee 
Live!  In  Concert!  (seven  shows).  Usiier.  Minogue 
(both  five),  Bieber  (three)  and  Gaga  (two),  the 
02  Arena  hosted  such  non-concert  events  as 
the  2011  BRIT  Award-s.  the  Barclays  ATP  World 
Tour  Finals,  regular-season  N  BA  games  and  per- 
formances from  the  Royal  Ballet. 

But  the  highlight  for  Davies  was  Rt^r  Waters' 
six-night  stand  in  May.  "Roger  Waters'  spectacu- 
lar staging  of  The  Wail  was  something  special," 
she  says.  "He  packed  the  arena,  often  reducing 
grown  men  to  tears." 

Comedy  was  also  a  significant  revenue-driver 
at  the  02.  "British  comedian  Peter  Kay  played  a 
total  of  1 5  nights  to  over  180,000  people,  which 
set  a  venue  record  for  a  solo  performer  on  the 


the  roof  off  the  arena."  and  24  performances 
by  Cirque  du  Soleil  from  May  through  ]une, 
Morris  says. 

Boastirig  more  than  100  major  perfxmances, 
"the  past  12  months  have  been  truly  remarkable 
considering  the  tough  conditions  brought  on  by 
the  global  financial  crisis,"  says  Paul  Sergeant. 
CM  of  the  Allphones  Arena  (formerly  Acer 
Arena)  in  Sydney. 

Highlights  at  the  arena  were  performances 
by  Metallica.  Bubli",  Usher.  Bieber.  Muse.  Cirque 
du  Soleil.  the  Wiggles.  Alan  jacksonand  Armin 
van  Buuren.  Sergeant  says. 

TOPAMPHITHEATBR 

The  building  operators  from  the  three  finalists 
in  the  top  amphitheater  category — Comcast 
Center  (Mansfield,  Mass.),  Shoreline  Amphithe- 
atre (Mountain  View,  Calif)  and  Gorge  Amphi- 
theatre (George.  Wash.) — agree  that  live  music 
was  as  vibrant  as  ever  during  the  201 1  summer 
concert  season. 

Live  events  in  country  and  electronic  music 
were  especially  stmng  at  the  Comca.st  Center  and 
Shoreline  Amphitheatre,  facility  executives  note. 

"Country  music  again  showed  its  popularity 
in  the  Boston  summer  concert  landscape,  as  our 
201 1  schedule  clearly  demonstrated  with  Sugar- 
land,  |ason  Aldean.  Tim  McGraw,  Brad  Paisley 
and  Toby  Keith  each  playing  to  big  crowds,"  says 
Dave  Marsden,  senior  VP  of  booking  at  Live  Na- 
tion New  England. 

Another  successful  event  at  the  Comcast  Cen- 
ter was  the  pairing  of  Maroon  5  and  Train  on 
Aug.  13.  which  drew  16.000  concert-goers,  ac- 
cording to  Marsden.  But  one  of  the  most  "ad- 
venturous" shows  at  the  shed  during  the  past 
year,  he  says,  was  electronic  music  festival  Iden- 
tity in  late  August,  which  featured  Kaskade.  D) 
Shadow,  Rusko  and  many  others. 


A  highlight  of  the  year  at  London's  02  Arena  was 
Roger  Waters' six-night  stand  in  May.  "Roger  Waters' 
spectacular  staging  of  The  IVat/ was  something 
special,"  02  events  director  Sally  Davies  says.  "He 
packed  the  arena,  often  reducinggrown  men  to  tears." 


same  tour,"  Davies  says,  noting  that  perfor- 
mances by  Jerry  Seinfeld  and  Lee  Evans  were 
also  hot-ticket  events. 

Brian  Morris.  CEO  of  Melbourne  and 
Olympic  Parks  Trust,  which  manages  the 
Rod  Laver  Arena,  says  the  facility  experienced 
another  strong  year  with  muliiple-night  per- 
formances by  Usher  (five).  Buble,  the  Eagles 
(both  four).  Minogue  and  comedian  Robin 
Williams  (both  three). 

Other  highlights  at  Rod  Laver  were  three 
sold-out  shows  by  Metallica,  which  "lifted 
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At  the  Shoreline,  "country  shows  were  bigger 
than  ever,  drawing  a  record  average  of  1H,000 
fans  per  show."  says  [odi  Goodman,  president 
of  Northern  California  at  Live  Nation. 

Other  highlighLs  at  the  Shoreline  included  the 
annual  Bridge  School  Benefit  Concert,  Identity 
and  the  WILD  94.9  Comedy  |am,  which  featured 
Chris  Tucker,  Dave  Chappclle  and  Gabriel  Igle- 
sias,  among  others. 

Li^'e  Nation  president  of  Northwest  music  Jeff 
Trisler  says  his  venue's  strength  "continues  to 
be  the  breathtaking  natural  beauty  that  is  the 


Gorge  Amphitheatre,  located  in  the  high  des- 
ert climate  of  central  Washington  State."  That 
natural  beauty,  along  with  100  rock  bands — in- 
cluding Foo  Fighters,  Death  Cab  for  Cutie  and 
Wiko— helped  sell  100,000  tickets  to  this  year's 
four-day  Sasquatch!  Music  Festival. 

"Other  highlights  of  our  season  included 
the  only  western  U.S.  dates  for  the  Dave  Mat- 
thews Band  Caravan  over  Labor  Day  weekend. 
Tim  McGraw.  two  days  with  Phish  and  the  first 
electronic  event  we've  ever  hosted,  the  Identity 
Festival."  Trisler  says. 

Last  year's  top  amphitheater  honor  went  lo 
the  Hollywood  Bowl  in  Los  Angeles. 

TOPVBNUB(10,000SEATSORLESS) 

New  York's  Radio  City  Music  Hall,  which  took 
home  the  top  award  in  this  category  at  the  2010 
Billboard  Touring  Awards,  will  again  vie  for 
the  honor  at  this  year's  event.  Radio  City  is 
competing  against  Mexico  City's  Auditorio 
Nacional  and  New  York's  Theater  at  Madison 
Square  Garden. 

"A  wide  spectrum  of  events  contributed  to 
Radio  City  Music  Hall's  success  this  year,"  MSG 
Entertainment  (MSGE)  executive  VP  of  book- 
ings Bob  Shea  says.  "MSG  Entertainment  is 
committed  to  booking  a  variety  of  high-quality 
entertainment  attractions  for  our  customers 


who  are  continuing  to  seek  out  all  forms  of  live 
entertainment." 

Shea  says  thai  highlights  at  Radio  City  dur- 
ing the  period  were  concerts  by  lanet  jack.son. 
Furthur  {both  three),  Bright  Eyes.  Mary  |.  Blige. 
)ohn  Mellencamp  (all  two).  Iron  and  Wine  and 
Italian  pop  star  Cigi  D'Alessio.  The  building 
also  hosted  major  theatrical  productions  like  Yo 
Gabba  Gabba!  Live.  Madagascar  Live!  and  Cirque 
du  Soleil's  Zarkana. 

Between  October  20I0and  September  2011. 
the  Auditorio  Nacional  hosted  255  concerts  by 
105  acis.  Among  the  artists  who  performed  there 
were  Luis  Miguel  (20).  Alejandro  Fernandez  (12). 
Chayanne  (10),  Buble  and  Andre  Rieu. 

"The  Auditorio  Nacional  continues  to  be  the 
most  successful  live  show  venue  in  Mexico  and 
one  of  the  best  in  the  world  due  to  the  quality 
and  variety  of  its  pa-sentations  and  the  attention 
it  gives  to  artists  and  audiences  alike."  venue 
COO  Luis  Carlos  Romo  says. 

Back  in  New  York,  the  Theater  at  MSG  ejqjeri- 
erKed  success  from  performances  by  Trey  Song^ 
BeBe  &  CeCe  Winans,  Mary  Mary.  Machel  Mon- 
tano.  Kem  and  comedian  Mike  Fpps.  Shea  says. 
The  venue  also  hosted  such  theatrical  and  family 
productions  as  Tyler  Perry's  Madea's  Big  Happy 
Family,  Sesame  Street  Live.  Thomas  &  Friends 
Live  and  Disney  Live!      continued  on  »pM 
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MMKim nights  Ten  shows 
by  CHAYANNE  helped 
Audltorlo  Nacional  m  Mexico 
City  rank  among  the  finalists 
for  a  top  venue  award. 


(rom  >>p56  "Mort-  and  mort'.  arlisls 
and  promoters  are  seeking  out  venues  both 
intimate  and  midsize,  suth  as  the  Tliealcr  at 
MSG.  where  ihey  have  a  strong  opportunity 
to  sell  out  and  add  shows  based  on  demand." 
Shea  says. 

TOP  VBNUE  (5,000 SEATS  OR  LESS) 

Las  Ve^as  may  slowly  be  recovering  Iroin 
the  economic  downturn,  but  this  hasn't  hurl 
box-office  sales  at  the  Colosseum  at  Caesars 
Palace.  AEG  Live  president/co-CEO  |ohn 
Meglcn  says. 

"Our  ability  to  attract  ihe  biggest,  most  di- 
verse grovip  of  international  superstars  is  one  of 
the  reasons  people  love  to  visit  the  Colosseum." 
he  says. 

In  addition  to  successful  residencies  by  Ce- 
line Dion.  Rod  Stewart  and  (-Hon  )ohn.  the  Col- 
osseum has  hosted  sold-out  engagements  dur- 
ing the  past  year  by  Luis  Miguel  (four).  Diana 
Ross.  Leonard  Cohen.  Stevie  Nicks  and  |anet 
lackson.  Other  highlights  included  shows  by 
Minogue.  Ricky  Martin  and  resident  comedian 
ferry  Seinfeld. 

Caesars  Palace  president  Gary  Selesner  say.s 
(hat  Dion's  triumphant  rehirn  to  the  Colosseum 
on  March  1 5  ushered  in  "a  whole  new  era  of  top- 
shelf  entertainment  tor  the  venue."  The  artist's 
first  20  residency  shows  grassed  more  than  $14 
million. "  We  saw  a  ripple  effect  from  those  ticket 
sales  by  way  of  increased  hotel  revenue  at  Cae- 
sars Palace."  Selesner  says. 

The  facility,  which  will  host  a  residency  by 
Shania  Twain  lieginning  in  December  2012. 
won  this  category  in  2010. 

At  the  Fox  Theatre  in  Atlanta,  "we  were  for- 
tunate to  host  over  40  concerts  this  year,  many 
of  them  selloul-s.  lhank.s  to  the  strength  of  At- 
lanta's marketplace."  GM  Allan  Vella  says.  "The 
Fox  brought  a  wide  variety  of  shows  to  its  stage 
in  terms  of  musical  genres." 

In  addition  to  concerts  by  Minogue.  Kem, 
Bnino  Mars.  Muniford  &.  Sons.  T-lorence  &. 
the  Machine.  Drake.  Massive  Attack.  Band  of 
Horses,  the  National.  Fantasia.  Lady  Antebel- 
lum, the  Fox  also  hosted  suth  comedians  as 
Seinfeld.  Ron  While.  Kevin  Hart.  Chris  Tucker 
and  George  Lopez. 

Multiple-night  bookings,  meanwhile,  contrib- 
uted to  the  success  of  New  York's  Beacon  The- 
atre. The  venue  hosted  seven  shows  by  Steely 
Dan  and  three  by  Elvi.s  Costello.  as  well  as  two- 
in-a-rows  frotn  Sarah  McLachlan.  Paul  Simoti. 
Deep  Purple.  Fddie  Vedder.  Bryan  Adams,  Rob- 
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eri  Plant,  Celtic  Thunder,  Levon  1  lelni.  Sufjan 
Stevens  and  F,artli.  Wind  &  Fire. 

Other  highlights  at  the  Beacon  included  a  13- 
night  runby  the  Allman  Brothers  Band,  the  live 
pairing  of  Elton  |ohn  and  Leon  Russell  and  com- 
edy sellouts  by  Chelsea  Handler.  Daniel  Tosh, 
Lisa  Larnpanelli  jail  two),  Hart.  Margaret  Chu 
and  Aziz  Ansari. 

TOPCLUB 

Touring  in  clubs  is  crucial  to  building  a  loyal 
touring  fan  base  that  helps  developing  artists 
shift  to  playing  larger-sized  venues.  As  such, 
the  Top  Club  award  is  based  on  attendance 
and  not  gross. 

"The  club  level  is  the  public's  best  shot  for  see- 
ing bands  at  a  reasonable  price,"  .tyiys  LM.P.  Pro- 
ductions chairman  Seth  Hurwiiz.  whose  *J:  iO 
Club  in  Washington.  D.C..  took  home  last  year's 
award  in  the  category.  "Tickets  have  kind  ot  sta- 
bilized in  the  $20-$25  range  for  most  shows,  so 
there  is  no  sticker  shock,  and  people  can  afford 
to  go  to  more.  The  whole  experience  is  a  much 
happier  one  than  big  concert.s." 

In  addition  to  the  9:30  Club,  the  other  final- 
ists are  a  pair  of  House  of  Blues  venues,  one  in 
Chicago  and  the  other  in  Orlando,  Fla. 

House  of  Blues  Orlando  promotes  an  av- 
erage of  150  concerts  per  year,  which  attract 
approximately  200.000  ticket  buyers.  HOB 
Entertainment  Southeast  VP  of  talent  lim 
Malloneel  says. 

"  Being  that  98%  of  HOB  Orlando's  attendance 
is  local  patrons— rather  than  lourist.s.  consider- 
ing the  venue  is  located  on  Disney  World  prop- 
erty— it  is  a  strong  indication  that  we  are  con- 
sidered the  hometown  club  of  choice."  he  says, 
noting  that  the  venue  .sees  strong  business  from 
its  dance  and  local  band  nights. 

Noteworthy  concerts  at  HOB  Orlando  dur- 
ing the  year  included  niultiplc-night  bookings 
from  Widespread  Panic,  Rise  Against,  A  Day  to 
Remetnber,  KeSha  and  Flogging  Molly. 

HOB  Chicago  senior  director  of  booking 
Tommy  Gonoza  says  the  club  has  recently 
changed  its  booking  strategy  to  suit  the  cur- 
rent economic  limes. 

"If  we're  not  absolutely  sure  thai  we  have 
a  solid  national  act  on  any  given  night,  we'll 
go  with  local  band  nights  that  both  lielp  us 
discover  new  talent  and  fill  dark  nights  in  the 
club  with  shows  that  have  built-in  local  follow- 
ings."  he  says.  "We've  also  filled  the  late  night/ 
morning  hours  with  club  nights  following  our 
regular  concerls."  ■  • 


The  Inaugural 
Apple  Award 

REMEMBERING  THE  LEGACY  OF  BILL  GRAHAM. 
FIRST  HONOR  GOES  TO  KEYNOTER  PERRY  FARRELL 


BYRAYWADDELL 

ejll  Graham,  arguably  the  best 
and  surely  the  most  influential 
concert  promoter  of  all  time,  was 
killed  in  a  helicopter  crash  near  Vallejo. 
Calif.,  on  Oct.  25. 1991.  He  was  headed 
home  from  his  last  concert,  a  Huey 
Lewis  &  the  News  gig  at  the  Concord 
(Calif.)  Pavilion. 

To  honor  his  legacy,  the  Billboard 
Touring  Awards  is  launching  the 
Apple  award,  whose  first  recipient 
will  be  Lollapalooza/Jane's  Addiction 
co-founder  Perry  Farrell  on  Nov.  10. 

Graham  famously  gave  patrons  of 
the  legendary  Fillmore  in  San  Fran- 
cisco an  apple— or  two— at  shows, 
and  was  notoriously  obsessed  with 
the  quality  of  the  fan  experience. 

In  honor  of  Graham's  focus  on  cus- 
tomer service  and  his  skills  as  a  con- 
cert promoter,  the  Apple  award  will  go 
to  an  artist  or  touring  professional  who 
goes  the  extra  mile  in  ensuring  that 
fans  leave  a  concert  feeling  they've 
gotten  more  than  a  show,  or  even  a 
great  value,  but  a  lasting  memory. 

Farrell  launched  Lollapalooza  as  a 
trail-blazing  traveling  festival  20  years 
ago  with  the  intent  of  revolutionizing 
the  fan  experience.  From  Lollapaloo- 
za's  circus  theme  to  Farrell's  focus  on 
social  issues,  the  Jane's  frontman  en- 
deavored to  lift  up  the  entire  cultural 
impact  of  the  live  music  experience. 

In  the  process.  Lollapalooza  raised 
the  bar  for  immersive  music  events. 
That  mission  continues  today  with 
the  Lollapalooza  festival  in  Chicago's 
Grant  Park  and,  beginning  this  year, 
at  Lollapalooza  Chile.  Farrell  told  Bill- 


board earlier  this  year  that  he  believes 
a  great  festival  is  "a  spiritual  thing." 

He  also  believes  festival  producers 
can  lose  their  way  if  they  focus  more 
on  maximizing  revenue  than  ensuring 
fans  are  overserved. 

"If  you're  building  a  festival  just  to 
make  money,  that  will  kill  you,"  he 
said.  "If  you're  not  sensitive  to  the 
fact  that  the  reason  people  are  com- 
ing is  they  want  to  be  free,  they  want 
to  hear  great  music,  and  you're  think- 
ing, 'Let's  see  how  I  can  get  them 
here  or  how  I  can  get  them  there,'  I 
mean,  you  figure  it  out." 

While  he's  at  the  Billboard  Tour- 
ing Conference  &  Awards,  Farrell  will 
take  part  in  a  Q&A  session.  While  one 
never  knows  what  Farrell  will  say,  the 
artist,  who  recently  reunited  with  his 
band  Jane's  Addiction  for  a  critically 
acclaimed  album  and  mini  tour,  is  ex- 
pected to  talk  about  his  life  in  touring 
and  music,  as  well  his  views  on  live 
music  and  the  overall  music  business. 
Farrell  has  been  deeply  involved  in  the 
live  music  biz  for  decades. 

Farrell  is  perhaps  most  well-known 
for  his  vision  with  Lollapalooza. 
Launched  as  a  tour  in  1991,  the  name 
"Lollapalooza"  has  established  a  leg- 
acy of  providing  a  platform  for  such 
groundbreaking  acts  as  Jane's  Addic- 
tion, along  with  the  Red  Hot  Chili  Pep- 
pers, Nine  Inch  Nails,  Soundgarden, 
the  Smashing  Pumpkins,  Tool,  Alice 
in  Chains,  Beastie  Boys,  Snoop  Dogg 
and  many  others. 

As  a  destination  festival  that  de- 
buted in  200S,  produced  by  C3 
Presents.  Lollapalooza  has 
embraced  various  art  forms 
throughout  its  concourse 
section,  creating  the  per- 
fect intersection  for  art  and 
music.  The  festival  sells  out 
every  summer  with  some  off 
the  biggest  pioneers  and 
new  talent  in  live  music,  in- 
cluding Rage  Against  the 
Machine,  Radiohead,  Kanye 
West  and  Lady  Gaga.  This 
year's  Lolla  was  headlined 
by  Eminem.  Foo  Fighters, 
Coldplay,  Muse,  DeadmauS 
and  My  Morning  Jacket. 
Farrell  is  in  a  particularly 
lVI^    creative  and  productive  pe- 
T^^Kj    riod  these  days,  having  just 
released  the  first  Jane's  Ad- 
^   diction  album  in  eight  years. 
The  Great  Escape  Artist,  fol- 
lowed by  more  touring  from 
MMtoy   the  incendi  ry  live  act.  •••« 
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The  morale  you  raise  the  most  may  just  be  your  own. 

Experience  the  greatest  audience  in  the  worid  on  a  USO  Celebrity  Tour.  Call  Bernie  Rone  at  703-908-6480. 
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East  of  California:  KATY 
PERRY,  finalist  for  a  Rising 
Star  Award,  opened  her  2011 
tour  at  the  Hammersmith  J 
Apollo  in  London  in  March.l 
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RisingStars 

TRIOOFTALENTSUPFOR 
THE  BREAKTHROUGH  AWARD 

BY  MITCHELL  PETERS 


M  ason  Aldean.  Katy  Perry  and  Rihanna  will 
m  compete  for  the  Breakthrough  Award  at 
this  year's  Billboard  Touring  Conference 
&  Awards,  taking  place  Nov.  9-10  in  New  York. 

The  Breakthrough  Award  goes  to  the  top- 
grossing  artist  that  cracks  Billboard  Box- 
score's  top  tour  recap  for  the  first  time  in  his 
or  her  career  based  on  ticket  sates  reported  to 
Boxscore  from  Oct.  1, 2010,  through  Sept.  JO, 
2011.  Previous  winners  include  Lady  Gaga. 
11  Divo,  Miley  Cyrus  and  |uslin  Timberlake. 

JASONALDEAN 

Country  music  star  lason  Aldean's  onstage  career 
began  when  he  was  1 5  years  old  and  performing 
in  VFW  halls  in  his  hometown  of  Macon.  Ga. 
Since  then,  he  has  become  an  arena-level  head- 
liner  who  sells  out  nearly  everywhere  he  goes. 


Buddy  Lee  Attractions  president  Kevin  Neal 
has  been  booking  concerts  for  Aldean  since 
2004,  when  the  artist  was  playing  club  gigs  in 
Florida  to  only  12  people.  Early  on,  Neal  encour- 
aged Aldean  to  play  as  many  dates  as  possible 
to  build  a  fan  base  and  get  exposure  in  front  of 
radio  programmers. 

"It  helped  early  on  with  radio  being  able  to 
come  out  and  getting  a  lot  of  ads,  especially  in 
the  Southeast  where  he  had  played,  because 
radio  knewwho  he  was."  Nealsa>'s.  "Some  of  the 
radio  guys  had  met  him  and  befriended  him." 

Since  his  2005  breakthrough  single,  "Hick- 
town,"  the  touring  strategy  for  Aldean  has  been 
to  play  hard-ticketed  dates,  as  opposed  to  fairs 
and  festivals.  'It's  hard  to  build  markets  by  con- 
tinuing to  just  take  money  and  play  non-tick- 
eted shows."  Neal  says.  "So  the  strategy  from  the 


beginning  was  to  have  people  pay  to  see  him, 
whether  it  was  $5  at  a  club  and  built  to  510." 

Through  the  years,  Aldean  has  steadily  built 
a  fan  base  touring  clubs  and  theaters,  and  has 
opened  ibr  siuii  acts  as  Rascal  Flatts,  Tim  McGraw. 
Tob>-  Keith.  Keith  Urban  and  Brooks  fi  Dunn. 

But  he  became  a  North  American  arena-head- 
liner  in  2010  following  the  release  of  his  fourth 
studio  album.  My  Kinda  Party,  which  debuted 
at  No.  2  on  the  Billboard  200  and  has  sold  1.9 
million  copies,  according  to  Nielsen  SoimdScan. 
The  set  has  spawned  such  hits  as  "Don't  You 


Wanna  Stay"  (featuring  Kelly  Clarkson)  and 
"Dirt  Road  Anthem." 

Aldean's  manager.  Clarence  Spalding,  says 
another  part  of  the  artist's  touring  strategy  has 
been  to  keep  ticket  prices  affordable.  "Through 
the  years  we've  probably  left  some  money  on 
the  table,  but  we've  kept  our  ticket  price  low." 
he  says.  "You  can't  build  a  fan  base  long  term 
charging  too  much  for  tickets.  You  have  to  allow 
your  fans  to  get  into  the  building." 

So  what's  next  for  Aldean?  "He's  the  next 
stadium  act  in  country,"   contlnuad  on  »p42 


The  ultimate  class. 
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Steady  climb:  Years  of  global 
touring  have  paid  off  with 
RIHANNA'S  solid  status 
as  an  arena  headiiner 


from  >>p40  Neal  says.  "Hopefully  in  two 
years  we'll  be  talking  about  a  stadium  tour." 

KATYPERRY 

In  addition  to  breaking  records  on  ihe  Bill- 
board charts.  Kat>'  Perry  has  also  established 
herself  as  a  global  touring  heavyweight. 

Since  the  release  of  her  2008  debut  album, 
One  of  the  Boys.  Perry  has  gone  from  perform- 
ing on  the  Vans  Warped  tour  to  headlining 
arenas  around  the  world.  Those  early  Warped 
dates  helped  establish  Perry  as  more  than  jiLst 
a  pop  act  while  also  building  relationships 
at  pop  radio. 

"What  (the  2008  Warped  tour]  helped  do 
was  turn  her  on  to  kids  who  never  would've 
known  her.  and  at  the  same  time  she  was 
going  during  Ihe  day  lo  pop  radio  to  visit  all 
the  big  stations  while  she  was  playing  to  all 
the  cool  kids  later  in  the  day."  says  Mitch  Rose, 
head  of  the  music  department  at  Creative  Art- 
ists Agency. 

CAA's  |beau  Lewis,  who  works  with  Rose 
on  booking  Perry's  tours,  notes  that  the 
Warpied  shows  also  "legitimized  her  as  more 
than  just  a  pop  act  and  her  abilit>-  to  play  live." 

After  nearly  a  year  of  promotion  behind 
2010's  Teenage  Dream,  which  debuted  at  No. 
1  on  the  Billboard  200  and  has  sold  1.8  million 
copies,  according  to  Nielsen  SoundScan.  Perry 
became  the  first  musical  artist  to  appear  on 
Facebook 's  live  video  streaming  channel  when 
she  annourKed  her  NcMlh  Aitierican  arena  tour 
in  lanuary  to  more  than  1.4  million  viewers. 

"She  has  always  had  a  unique  ability  to 
touch,  reach  out  and  connect  with  her  fan 
base  in  an  online  way,  unlike  a  lot  of  artists," 
Rose  says.  "She  deserves  incredible  credit  for 
where  she  is  today  because  of  not  only  her  ef- 
forts on  songs  and  performances,  but  also  her 
savvy  in  the  social  media  arena." 

When  gauging  the  demand  for  booking 
Perry's  North  American  irek  earlier  this  year. 
Lewis  says  that  he  and  Rose  looked  to  the 
success  she  was  having  overseas.  "We  knew 
because  she  was  doing  arena  business  in  the 
other  territories  around  the  world  that  it  was 
the  lexical  next  step  here  as  well,"  Lewis  says. 

Rose  notes  that  Perry  also  had  six  No.  Is 
on  Billboard's  Mainstream  Top  40  chart  by 
the  time  her  tour  began  in  June.  "It's  pretty 
clear  that  when  there  arc  hits,  people  want  to 
see  ihem."  he  says. 

Perry's  ongoing  global  tour  is  scheduled 
to  end  Dec.  1  in  Grand  Rapids,  Mich.,  at  the 
Van  Andel  Arena.  She's  managed  b>-  Martin 
Kirkup.  Steve  )ensen  and  Bradford  Cobb,  and 
booked  internationally  by  CAA's  Emma  Banks. 

RIHANNA 

With  five  studio  albums  released  since  2005. 


and  numerous  tours  during  that  lime  to  sup- 
port her  numerous  hit  singles.  Rihanna  is  one 
of  today's  hardest-working  artists. 

Cara  Lewis,  Rihanna's  North  Ameri- 
can booking  agent  at  William  Morris  En- 
deavor (WME).  has  been  helping  develop 
the  pop  star's  touring  career  since  the 
release  of  her  first  single,  "Pon  De  Re- 
play," in  2005. 

"Because  she  was  a  young  artist,  we  worked 
on  developing  a  fan  base  so  that  it  became 
more  about  Rihanna's  brand  and  not  just  a 
hit  record."  Lewis  says,  noting  that  Rihanna's 
first  club  lour  was  in  support  of  20O5's  Music 
of  the  Sun. 

Now  a  global  touring  artist.  Rihanna  first 
broke  into  the  European  market  through  a 
support  slot  on  the  Pussycat  Dolls'  2006  trek 
of  the  continent.  Shortly  thereafter  the  singer 
was  headhning  her  own  European  dates. 

WME'sTony  Goldring  is  the  international 
agent  for  Rihanna,  and  her  manager  is  |ay 
Brown  at  Roc  Nation. 

In  2007.  Rihanna  primarily  toured  arenas 
in  Canada  and  large  clubs/theaters  in  the 
United  States.  A  year  later  she  was  tapped  as 
support  for  Kanye  West's  Glow  in  the  Dark 
tour,  which  grossed  $30.8  million  from  49 
concerts  that  attracted  507.853  fans. 

"We  worked  on  developing  her  interna- 
tionally and  not  jusl  domestically,  and  I  think 
that's  a  key  (o  why  she's  an  international  icon 
today."  Lewis  says.  "She  headlined  shows  in 
Europe  and  Canada  at  the  same  time  she  was 
playing  protected,  taslemaker  shows  in  the 
U.S.  She  was  visible  in  a  way  that  helped  us 
strengthen  her  brand  and  elevate  her  to  the 
status  she's  at  today." 

But  Lewis  believes  Rihanna  really  came 
into  her  own  as  touring  artist  during  the 
2010-11  Last  Girl  on  Earth  (arenas/amphi- 
theaters) and  Loud  (arenas)  tours.  The  in- 
ternational treks  were  in  support  of  the  pop 
star's  2010  album.  Loud,  which  has  sold  1.5 
million  albums,  according  lo  Nielsen  Sound- 
Scan.  The  album  produced  the  top  10  Bill- 
board Hot  100  singles  "Only  Girl  (In  the 
World)."  "What's  My  Name?"  {featuring 
Drake).  "S&M"  (featuring  Britney  Spears} 
and  "Cheers  (Drink  to  That).' 

Following  the  Loud  tour,  which  ends  in 
late  December  with  a  multiple-night  stand  at 
the  02  Arena  in  London,  Rihanna  will  take  a 
break  before  going  out  on  tlie  road  to  support 
new  set  Talk  That  Talk,  due  Nov.  21. 

"After  nearly  seven  years  on  the  road,  it's 
time  for  a  break,"  Lewis  says.  "She's  going 
to  take  some  time  off  and  when  it's  time 
to  tour  again.  Ihe  focus  will  be  on  playing 
different  venues  and  packaging  her  with 
the  unexpected."  - 
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City.  Oct  18-19                              ..    7'   .■ .           u(-tSA  lib 

7 

$1,392,963 

SADE,  JOHN  LEGEND 

MGM  Grand  Garden.  Las  Vegav       12.973                ^j^^  Nation 

8 

$1,362,370 

5l-i:-5-:v490^3 

DEF  LEPPARD,  HEART,  CHOIRBOYS 

Rod  Laver  Arena.  Malbourne.          10,413                MrManiK  rmaptaifunan* 
Australia.  Oct.  22                       ii  }io                McManui  Entertainment 

9 

$1,340,910 

BELSONIC:  30  SECONDS  TO  MARS,  DIZZEE  RASCAL  &  OTHERS 

CutlomHouM  Square.  BeMMtNortham    28.466  .  urn 
IralMiA  Aug.  K-17.t9-2a  22. 24-27 

10 

$1,176,039 

SADE,  JOHN  LEGEND 

HP  Pw^lion.  San  Jose.  Calif..           11.852  Nation 

n 

$1,106,630 

s:o^ia/s 

DOLLY  PARTON 

Manchester  Evening  News  Arena.    10.925                1 N.trnn 
Manchester.  England.  Sept.  11          L; ;  0? 

12 

$1,037,200 

(C664>.aao> 

S71&</$61U 

RIHANNA,  CALVIN  HARRIS 

13 

$1,002,898 

SADE,  JOHN  LEGEND 

SiJVjiJ.'!. 

U.S.  Airways  Center.  Phoenix.         11.949  Nation 

Sept.  2                                           "  ■'■ 

14 

$989,128 

SU9  50/i?9S0 

SADE,  JOHN  LEGEND 

Cricket  Wireless  Amphitheatre,       15.652                >  umunn 
Chula  Vista.  Calif..  AiJg.  23                 5-.                 Llv*  Nation 

15 

$984,297 

r£6234'K)) 
547  36 

ALAN  CARR 

Manchester  Evening  News  Arena,    21.209..  >'  nrftiwifBrh 
Manchester.  England.  Sept.  16-17     ■ ,     -  •™ 

16 

$906,544 

l€Sa2.<M5) 
i10IO8/S93  3t 

BOB  DYLAN,  MARK  KNOPFLER 

Manchester  Evening  News  Arena,    9,242  rrn 
Manchester,  England.  Oct.  10         1-:  t^c  - 

17 

$876,193 

SISO  75/iS<l  TV 
SG9  T^i 

CHRIS  BROWN,  KELLY  ROWLAND,  T-PAIN,  TYGA 

SUplM  Center,  Los  Angetes.           12,042                jjy^  Nation 

18 

$749,014 

SI6503.'»VJ2  ?5 

DEF  LEPPARD,  HEART,  CHOIRBOYS 

Brisbane  Entertainment  Centr*.      4.985                 MrMjiniia  Pnt»pr>inmant 
Brisbane.  Australia.  Oct.  27            6728                 McManus  Entertainment 

19 

$710,015 

SI4'$S2, 

STING 

ati  Wang  Theatre,  Boston.  Oct.      7.026                 Live  Nation.  RZO  Entertainment 
21-22                                              V/.-j  ivH'ji.l;. 

20 

$672,970 

BARRY  MANILOW 

t^f                 C3Pr.««.,C«„«  world  En,.„„„™n, 

21 

$655,846 

(£4U.670) 
W10n/»94  90 

CLIFF  RICHARD 

Manchester  Evening  News  Arena.    7.176                  i  lu*  ujitinn  ran 
Manchester.  England.  Oct  17          t  ■.■z  L                        nation.  tKU 

22 

$645,015 

$8i'lS5.'»35 

DURAN  DURAN,  NEON  TREES 

TOrt'oJ'ls"*                         '!:°'"               Uv.  NMlon 

23 

$629,454 

SUGARLAND,  SARA  BAREILLES 

Philips  Arana,  Atlanta.  Oct.  22                                      Messina  Group/AEG  Live 

24 

$624,618 

S129  50/129  50 

SADE,  JOHN  LEGEND 

Citizens  Business  Bank  Arena,         8.323                 1 1_  Ma>j-_ 
Ontario.  Calif..  Sept.  4                  ,-i  :  ,■ 

25 

$584,809 

(SSeoaSSCjriiJan) 
S90  20/424  69 

SELENA  GOMEZ  <  THE  SCENE,  SHAWN  DESMAN,  CHRISTINA  GRIMMIE 

Bell  Centre,  Montreal,  Oct.  30         7?'^-^^                Evenho.  Live  Nation 

26 

$576,342 

tlsai278CsrvyJjr) 
188  5*13910 

SELENA  GOMEZ  S  THE  SCENE,  SHAWN  DESMAN,  CHRISTINA  GRIMMIE 

Rexall  Place.  Edmonton,  Alberta,     19,027                .  i_  Natlrui 

Oct.  16                                       1  ■:  09 '  Nauon 

27 

$573,017 

Sl?^/t27  3^ 

SADE,  JOHN  LEGEND 

Norfolk  Scop..  Nortolk.  VI..           7.2«  Uv.N.tlor. 

28 

$566,731 

S!4y6u/S2i 

SADE,  JOHN  LEGEND 

Power  Balance  Pavilion.                 9.415                  .  natinn 
Sacramento,  Calif„  Aug.  17            5i  ^Go 

29 

$551,145 

(C537lin) 

ARCADE  FIRE,  NOAH  AND  THE  WHALE 

Manchester  Evening  News  Arena,    11,552                 « lu  rAtuw** 
Manchester.  England.  Aug.  31           J  ^s-^  Coneofts 

30 

*S44.372 

tS67V$2575 

FOO  FIGHTERS,  CAGE  THE  ELEPHANT,  MARIACHI  EL  BRONX 

Oracle  Arerta,  Oaklarx].  Calif..        10,485              |_)yg  Nation 

31 

$502,154 

$12950/S13 

SADE,  JOHN  LEGEND 

Gr«enilM»ro  Coliseum.                     8,154                   ,  i^-  u-tion 
Greensboro.  N.C..  Sept.  10  ^ 

32 

$498,572 

(B«ll2eCirwlL»r.: 
1660VS2&33 

KINGS  OF  LEON,  THE  SHEEPDOGS 

Retiall  Ptace,  Edmonton.  Alt>erta.     8.891  Nation 

33 

$475,706 

SM95<)'116  60 

SADE,  JOHN  LEGEND 

KFC  Yumi  Center,  Louisville,  Ky..      7,9i27                 ^Ive  Nation 

$472,492 

$48  87 

MUMFORD  S  SONS,  APACHE  RELAY,  NATHANIEL  RATELIFF 

Bell  Centre.  Montreal,  Oct.  27         ^'^^.^                 Evenko.  Live  Nation.  Greenland  Productions 

i 

$461,099 

»12V$fc9/$49/ 

DEF  LEPPARD,  HEART 

Comfort  Dental  Amphitheatre,        10,674                , .  

Englewood,  Cole  Aug.  29             16.794                 '-'^  Nation 

/  Sound 

^  Lights 

Payroll  and 
Workers' Com p 


You  wouldn't  skip  sound  check  or  leave  rigging 
to  chance.  So  don't  play  around  with  payroll. 

Band  or  venue,  CAPS  can  manage  your  payroll 
coast-to-coast  and  around  the  world. 


CAPS 

www.capspayroll.com 

west  (310)  280-0755     midwest  (847)480-7366    east  (212)925-1415 
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We  salute  you.  Coran. 

CDran  Capshaui  -  2011  Humanitarian  fluiaril  Hnnocee 

mujiiJ.pioneGrcoach.com 


Entertainment's 

MUST  READ 


SUBSCRIBE  NOW 

THR.COM/SUBSCRIBE 


OFF  THE  COVER 
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Goran's  Causes 

Red  Light's  Coran  Capshaw  is  Humanitarian 
Award  honoree 


Red  Light  Manaf;ement  luundfi 
Coran  Capshaw  will  be  I  he  first 
manager  to  receive  the  Hutnan- 
itarian  Award  at  the  Billboard  Inuring 
Awards,  set  for  Nov.  10  at  the  Rtmscveli 
Hotel  in  New  York.  Previous  honnrcf  -;  in- 
clude Jack  Johnson,  Vans  Warped  tui  i  ndfi 
Kevin  Lyman.  Jon  Bon  Jovi.  Bob  Ezrin 
and  the  Edge  for  Music  Rising,  Liu-  s  pn, 
ducer  Kevin  Wali.  Dave  Matthews  jnd 
Clear  Channel  Entertainment. 

Much  of  Capshaw's  philanthropic  fllons 
are  directly  related  to  live  music  e\i  iits.  In 
light  of  the  natural  disasters  that  liavc  af- 
fected both  the  world  and  the  United  States 
in  the  past  few  years,  Capshaw  ;ind  Red 
Light  Management  have  produced  many 
benefit  concerts  to  offer  disaster  relief  ,  in- 
cluding Nashville  Rising,  which  raised  $3 
million  for  flood  relief  in  Nashville  after 
Ihe  devastating  floods  in  2010;  BA  M  A  Ris- 
ing, which  raised  $2.2  million  for  tornado 
recovery  throughout  the  state  of  Alabama; 
and  Phish:  A  Benefit  for  Vermont  Hurri- 
cane Recovery,  which  raised  more  than  $1.2 
million  to  help  with  statewide  recovery  in 
light  of  the  recent  devastating  hurricanes 
that  hammered  the  state. 

Capshaw  has  worked  with  client  Dave 
Matthews  Band  to  raise 
riKue  than  $34  million  for 
charitable  initiatives  and 
helped  the  group  establish 
its  charitable  arm,  BAMA 
Works.  A  portion  of  all 
DM  It  ticket  sales  is  donated 
directly  to  BAMA  Works, 
which  is  hosted  at  the  Com- 
munity Foundation  in  Char- 
lottesville. Va.  DMB  has 
played  and  hosted  countless  charitable  con- 
terts.  It  has  also  been  a  pioneer  in  green 
touring  and  has  carbon-ofTset  its  touring 
since  its  inception  in  1991. 

Along  with  Matthews,  Capshaw 
launched  a  new  charity  concept  in  which 
fans  are  able  to  donate  the  value  of  their 
ticket  to  the  charity  of  their  choosing.  This 
groundbreaking  idea  has  resulted  in  more 
than  $1.3  million  in  donations,  and  Cap- 
shaw plans  to  further  the  idea  and  inspire 
other  bands  to  follow  this  model. 

Capshaw  also  has  his  own  charitable 
fund,  the  Starr  Hill/Red  Light  Fund,  which 
has  made  grants  locally  and  nationally.  Cap- 
shaw and  Red  Light  Management  sponsor 
myriad  charitable  events,  including  the 
Bridge  School  gala.  Alicia  Kays'  Keep  a 
Child  Alive  Black  Ball  and  Creative  Art- 
ists Agency's  annual  Young  Philanthro- 
pist Party. 

With  a  large  and  diverse  artist  roster, 
Capshaw  and  Red  Light  encourage  all  of 
their  bands  to  weave  philanthropy  and 
giving  into  the  core  of  their  businesses. 
Keys,  DMB.  Faith  Hill.  Tim  McGraw. 
Phish.  O.A.R.,  Jars  of  Clay.  Third  Day. 
Switchfoot  and  more  have  raised  the 


bar  in  artist  giving  and  fan  engagement 
with  philanthropy. 

Anyone  who  knows  Capshaw  knows  he 
would  never  seek  out  such  attention  for  his 
philanthropy.  The  manager/entrepreneur 
is  notoriously  press-shy  and,  like  most 
great  managers,  prefers  the  focus  to  be 
on  his  acts.  Rather  than  put  his  name  on 
buildings  or  seek  the  spotlight.  Capshaw 
instead  npls  to  do  work  that  directly  affects 
thousands  of  people — mov- 
ing the  live  business  forward 
in  the  process. 


On  The 
Road 


RAY 
WADDELL 


list  fuui 


THE  BIG  CM«PA:  The 

growth  and  vitality  of  live 
music  branding  and  spon- 
sorship partnerships  inspired 
Billboard  to  add  the  Concert 
Marketing  &  Promotion 
Award  to  the  touring  honors 
^  ago.  The  award  is  given  to  a 
sponsorship  or  promotion  that  benefited 
the  concert  industry  at  large  by  stimulating 
attendance  to  live  events,  providing  value  to 
fans  and  promoting  the  artist  and  brands  in- 
volved. TTie  sponsorship  nr  promotion  must 
achieve  its  marketing  goal  in  a  quantifiable 
way  and  pertain  to  live  performances  that 
look  place  between  January  and  September. 
The  winner  is  determined  by  a  voting  panel 
of  Billboard  editors  and  industry  experts. 

The  six  finalists  for  the  Concert  Market- 
ing &  Promotion  Award  reflect  the  broad 
nature  and  quantifiable  impact  of  live 
music  and  brand  partnerships,  as  well  as 
the  elevated  role  social  networking  plays 
in  the  integration  of  these  campaigns,  The 
finalists  are  the  Foo  Fighter's  Garage 
Tour  presented  by  BlackBerry;  Weezer's 
Memories  tour,  driven  by  State  Farm;  Dave 
Matthews  Band's  Caravan  trek  and  Brita's 
Filter  for  Good  campaign:  AT&T  and  Sam- 
sung presenting  Keith  Urban's  Get  Closer 
tour:  Zac  Brown  Band's  "Eat  and  Greets." 
sponsored  by  Kingsford  Charcoal:  Nataoha 
B«dlngfleld's  Less  Is  More  tour,  presented 
by  Freschetta;  and  Taylor  Swift's  Speak 
Now  tour,  sponsored  by  Covergirl.  •>-- 


COME  VISIT  SAN  ANTONIO'S  HOTTEST  NEW  VENOES 


THE  ALL  NEW  THE  NEWLY  RENOVATED 

ILLUSIONS  THEATER  LILACOCKRELL  THEATRE 

ClinCITV3B7O-ll.6O0  CAniCI1Y2350 

AT  THE  AlAMODOME  AT  THE  HENRY  R.  GONZALEZ  CONVENTION  CENTER 

WWWiLAMODOMLCOM  :  WWW.SANANT0NI0.GOV/C0NVFAC 

I     For  booking  information  please  cootact  Marc  Solis  at  (210)  207-3610  or  Marc.Soli$@alainoilonie.coni.  Toll  free  800-804-3663 

ticketmaster       atamodome  %) 

Ticketmaster  is  a  proud  partner  of  the  Alamodome  s   a   n     a   n   t   o   n   i   o  Viy 


fHUNGER  listens! 
I  TO  MUSIC, 

Itoo. 


1  IN  6  AMERICANS  NOW  STRUGGLES  WITH  HUNGER. 


Hunger  is  closer  than  you  think.  Reach  out 
for  ways  to  do  your  part.  V 


TOGETHER 
WE'RE 


ood  banl< 


EED  NG 
MER  CA 


FeedingAmerica.org 


Cci' 


Launching  on  Monday  November  7* 


TWICE  WEEKLY: 


Powerful  brand. 

Easy  access  to  the  most 
trusted  airplay,  sales  and 
social  media  charts  in 
the  industry. 

Unparalleled  coverage 
and  analysis  of  the  radio 
and  music  industries. 


All  You  Need  To  Know  About  Radio 
and  More  To  Compete  in  Today's 
Evolving  Music  Business  Landscape. 

Edited  by  respected  programmer 
and  journalist  Mike  Stern  with  chart 
analysis  by  Gary  Trust  and 
commentary  by  Rich  Appel. 


TO  SUBSCRIBE:  www.billboard.biz/newsletters 

FOR  SALES  OPPORTUNITIES,  contact  Allyson  Levy  at  aliyson.levy@billboard.com  or  404.313.1393 
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A  Delectable  Debut 


Louisville  s  KFC  Yum!  Center 
celebrates  its  first  anniversary 
on  the  concert  scene 


BYJOIINLANNERT 

Louisville.  Ky.,  has  produced  more  than 
its  share  of  hits. 
Since  1884,  the  Louisville  Slugger 
Museum  &  Factory  has  been  manu- 
facturing baseball  bats  used  by  a  parade  ofleg- 
ends,  from  TV  Cobb  and  Babe  Ruth  to  contem- 
f>orary  fence  busters  like  Alex  Rodriguez  and 
Prince  Fielder. 

Now.  several  blocks  east  of  the  famed  base- 
ball complex.  KFC  Yum!  Center  has  smacked  a 
home  run  of  its  own,  marking  its  first  year  as 
the  r^ion's  newest  entertainment  center  and 


multipurpose  arena. 

In  the  wake  of  a  soid-out  opening  engagement 
by  the  Eagles  on  Oct.  10. 2010.  the  center  has  wel- 
comed sell-out  shows  in  the  past  j-ear  Lady  Gaga, 
Elton  John.  |uslin  Biebcr.  Katy  Perry.  Taylor  Swift 
and  Kid  Rock. 

Complementing  the  big-name  concerts, 
the  KFC  Yum!  Center  has  hosted  an  array 
of  well-attended  events,  including  shows  fea- 
turing Dane  Cook,  Katt  Williams.  Cirque  Du 
Soleil.  Disney  on  Ice,  Ringling  Bros,  and  Bar- 
num  &  Bailey  Circus,  the  Harlem  Globetrot- 


lers  and  WWF's  Smackdown  tour.  Bob  Seger 
is  slated  to  perform  Nov.  17. 

And  for  the  rabid  followers  of  the  University 
of  Louisville's  basketball  team,  the  KFC  Yum! 
Center — or  Yum!  Center,  as  it's  most  commonly 
known — is  home  to  the  dty's  beloved  Cardinals 
basketball  team. 

Nestled  downtown  between  the  Gait  House 
hold  and  the  Clark  Memorial  Bridge,  near  the 
banks  of  the  Ohio  River,  the  distinctive,  wavy- 
shaped  arena,  encased  in  paneled  glass  windows, 
is  "one  of  the  premier  iconic  projects  to  be  built 
in  our  country  in  the  last  10  years."  says  Bob 
Newman.  COO  of  AEG  Facilities,  which  books 
the  arena.  "You're  going  to  see  continued  inter- 
est and  awareness  among  the  sport  and  enter- 
tainment communities  to  include  Louisville  in 
their  routing  and  change  it  from  a  potential  play 
to  a  must-play  market." 

Touring  industry  observers  note  that  the 
Yum!  Center  is  rising  up  through  the  ranks  of 


top  venues  as  measured  by  ticket  sales. 

Built  for  S238  million,  according  to  the  cen- 
ter's website,  the  building  offers  superb  acous- 
tics, such  amenities  as  dressing  rooms  designed 
exclusively  for  performers  and  state-of-the- 
art  production  features.  It  houses  more  than 
721.000  square  feel. 

Yum!  Brands  paid  Si  3.5  million  for  naming 
rights  over  a  10-year  period.  Headquartea-d  in 
Louisville,  Yum!  Brands  is  ihe  parent  company 
of  KFC.  Pizza  Hut  andTaco  BcIL 

The  Yum!  Center  might  seem  a  bit  large  for 
Louisville,  whose  metropolitan  population  is 
only  1.3  million.  But  Newman  insists  the  time 
was  ripe  to  construct  a  new  downtown  enter- 
tainment venue  in  the  Derby  City. 

"We've  always  had  the  belief,"  Newman  says, 
"that  the  Louisville  market  was  a  tremendous 
market  and  to  a  ceruin  degree  was  urnlerserved 
on  the  arena  side,  and  that  a  new  building  in  the 
location  would  continued  on  >>p50 
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ticketmaster 


CONGRATULATIONS 

ON  YOUR  FIRST  YEAR! 


From  your  partners  at  Ticketmaster. 


Music  Education — An  Essential 
Step  in  the  "Race  to  the  Top" 
for  Student  Achievement 


Evefy  ctiild  cTeserves  a  quality  education  that  includes 
music  and  the  arts  m  the  core  curriculum.  Music  education 
IS  essential  to  school  improvement  and  reform. 

To  help  keep  music  education  strong, 
go  to  iuppDrtinuijc.com. 


NAMM' 

— y  f-f-y^ — I  "  believe  m  music 

5790  Armada  Drive  •  Carlsbad.  CA  92008  •  800.767.6266  •  www.nan 
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Big  leaguK: 
Kee  yum!  Ce 


enter  g 
itvof  *  * 


has  a  capacity  of  0V 
ai,7O0forln-the-  • 
round  concerts,  . 
but  can  scale  down    "  ^  \ 
to  9,000  as  an  ^-  ^ 
arena  theater.  » 


from  »p47  bring  in  a  new  level  of  inter- 
est from  both  the  artist  events  and  the  fans. 
The  Yum!  Center  has  turned  out  to  be  a  much 
greater  success  than  even  we  imagined." 

While  saying  he  Is  "ecstatic"  with  the  first- 
year  run  for  the  Yum!  Center.  AEG  Facilities 
VP  of  event  booking  and  development  Eric 
Bresler  emphasizes  that  the  arena  couldn't 
have  realized  its  quick  .start  without  "the 
promoters  of  the  shows  who  have  really  sup- 
ported the  venue  from  the  get-go." 

Among  the  promotion  firms  Bresler  cites 
as  key  players  during  the  first-year  run  of 
performances  are  AEG  Live,  Live  Nation.  Ilie 
Messina  Group.  Beaver  Productions.  NS2. 
Feld  Entertainment.  WWE  and  the  Harlem 
Globetrotters. 

"1  recall  hearing  a  couple  of  my  Live  Na- 
tion friends  speaking  very  positively  about 
their  experience  with  Lady  Gaga."  AEG  Live 
senior  VP  Ali  Harnell  says. 

"  You  Ve  goi  ng  to  see 
interest  and  awareness 
among  the  sports 
and  entertainment 
communities  to 
include  Louisville  as  a 
must-play  market." 

-Hot)  New  man.  coo. 
.\K(;  Faclltl  ivs 

Certainly  Swift  seemed  beguiled  by  the 
Yum!  Center  as  she  thanked  her  ardent  faith- 
ful for  attending  her  Oct.  11  concert.  Swift, 
recently  named  Billboard's  Woman  of  the 
Year,  played  the  date  as  a  makeup  show  for 
an  earlier  engagement  that  was  canceled  due 
to  laryngitis.  Many  concert-goers  at  Swift's 
show  acknowledged  that  Louisville  had  long 
needed  an  updated,  arena-sized  venue. 

Will  such  appreciation  among  music  fans 
last?  Harnell  suggests  that  even  after  the  hon- 
eymoon period  wears  ofi"  between  the  local 
concert-goers  and  their  new  arena,  the  Yum! 
Center  could  develop  into  a  long-standing 
fan  favorite,  similar  to  Bridgeslone  Arena  in 
Nashville,  built  in  19%. 

"Bridgestone  Arena,  which  started  as  the 
Nashville  Arena  ...  is  having  a  record  year 
this  year."  Harnell  says.  "So.  you  have  a  hon- 
eymoon and  then  hopefully,  you  fall  deeper 
in  love  as  the  relationship  continues.  Its  cer- 
tainly happening  in . . .  Nashville  and  1  would 


expect  the  same  for  Louisville." 

Newman  credits  Jim  Host,  chairman  of  the 
Louisville  Arena  Authority,  which  owns  the 
Yum!  Center,  and  Harold  Workman.  presi- 
dent/CEO of  the  Kentucky  State  Fair  Board, 
which  manages  the  building,  with  crafting 
a  singular,  fan-friendly  facility  that  can  be 
booked  for  nearly  any  type  of  event. 

"They  designed  the  building  to  be  a  true, 
multipurpose  sport  and  entertainment  venue, 
and  they  hit  it  right  on  the  mark,"  Newman 
says.  He  adds  thai  AEC  s  current  pact  with 
the  Kentucky  State  Fair  Board  for  the  Yum! 
Center  was  an  extension  of  a  relationship 
that  began  years  ago  when  AEG  signed  on 
to  book  concerts  at  Freedom  Hall,  another 
arena-sized  venue  the  Kentucky  State  Fair 
Board  was  managing. 

Host,  a  sports  marketing  pioneer  who 
spearheaded  the  development  of  the  Yum! 
Center,  says  his  involvement  in  the  early 
1970s  with  the  construction  of  Rupp  Arena 
in  Lexington.  Ky..  allowed  him  to  fine-tune 
his  vision  for  Louisville's  arena  complex. 

"What  1  learned  was  that  [an  arena]  had 
to  be  more  than  a  basketball  facility  in  order 
for  it  to  be  successful  financially  and  develop 
economic  impact  for  the  downtown  commu- 
nity." Host  says.  "And  I  learned  to  build  the 
doors  on  the  street  big  enough  to  get  the  [cir- 
cus] elephants  in." 

Assisted  by  a  volunteer  board.  Host  cm- 
barked  on  a  series  of  visits  to  arena-sized  fa- 
cilities built  in  the  last  15  years,  such  as  Con- 
seco Fieldhouse  in  Indianapolis  and  Sprint 
Center  in  Kansas  City.  Mo.,  to  learn  about 
the  mostefiicient  operating  features  of  each 
facility  and  incorporate  them  into  the  Yum! 
Center's  design. 

Host  says  that  one  of  the  ideas  adopted 
was  the  increasingly  popular  "arena  theater" 
configuration,  a  curtaining sTstem  that  trans- 
forms the  2I.700-capacily.  in-thc-round  arena 
into  a  cozier,  lower-bowl  facility  that  can  seal 
more  than  9.000. 

"We  saw  how  the  curtain  worked  at  Con- 
seco and  it  was  the  first  lime  we  saw  one  that 
we  thought  was  perfectly  done,  so  we  wanted 
to  copy  that."  Host  says.  "But  we  wanted  to 
do  it  in  such  a  way  to  where  the  sight  lines 
were  perfect  for  a  lower  bowl,  so  that  when 
you  had  a  Disney  show  or  a  circus  that  would 
bring  in  6,000  or  7.000  people,  it  would  look 
like  a  heck  of  a  crowd." 

Sewral  big-name  musical  acts  have  already 
played  the  lower  bowl,  s-uch  as  My  Morning 
Jacket  and  K.  Kelly,  as  well  as  comic  Martin 
Lawrence. 

In  addition.         continued  on  »p52 
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from  >>p50  Host  points  out  that  the  Yum! 
Center  is  equipped  with  a  Vivix  fiber  optic  sys- 
tem, separate  bays  for  loading  and  unloading 
garbage  and  equipment,  ample  space  to  hold 
private  functions  before  and  after  an  event 
and  connections  to  3.300  hotel  rooms  through 
weather- protected  pedestrian  walkways. 

Host  figtires  the  Yum!  Center  will  "operate 
in  the  black"  after  one  year  in  business.  The 
economic  impact  of  the  construction  of  the 
venue  on  the  lx)uisville  busines.s  community, 
he  says,  has  been  estimated  at  $479  million. 
Also,  two  hotels  and  several  restaurants  have 
opened  near  the  arena  since  its  debut. 

Despite  its  smooth  first  year,  the  devel- 
opment of  the  Yum!  Center  was  a  prob- 
lematic project  for  Host  that  took  nearly 
six  years  to  complete. 

"The  number  of  detractors  who  said  it 
couldn't  be  done  loulnumbered  supporters) 
9-to-l  at  the  beginning,"  Host  says. 

And  most  naysayers.  he  remembers,  didn't 
want  the  facility  to  Ix' built  by  the  Ohio  River. 
"  i  felt  passionately  and  strongly  that  we  woidd 
be  missing  a  huge  opportunity  for  the  stale 
and  for  the  city  not  to  build  it  where  it  now 
stands."  Host  says.  "Today,  I  would  say  the 
ratio  is  reversed:  It's  9-to-l  of  everybody  who's 
saying.  'Man,  1  was  really  for  that.'" 

That  widespread  support  is  reflected  in 
ticket  sales.  Dennis  Petrullo.  the  Louisville- 
based  booking  director  for  AEG  Facilities,  af- 
firms that  the  vast  majority  of  tickets  have 
been  bought  by  area  residents  who  haven't 
flinched  at  high-end  concert  tickets. 

'We  have  not  had  any  issues  with  selling 
tickets,  no  matter  what  the  price  has  been." 
Petrullo  says.  "The  Eagles  came  in  at  $175 
[a  seat].  The  economy  has  hurt  people  who 
are  thinking  of  taking  an  extended  vacation. 
So.  when  a  husband  and  his  wife  go  out  for  a 
nice  ei.'cning  to  a  show  here,  it's  a  little  more 
justifiable  than  going  to  Cancun  for  a  week." 

Petrullo  says  most  of  the  large-scale  con- 
certs are  produced  in  an  end-stage  format 
that  seats  17.000.  Given  the  larger  number 
of  smaller-scale  recording  artists  than  large- 
ticket  stars,  Petrullo  expects  more  lower-bowl 
events  to  be  booked  in  the  future,  as  well  as 
annual  shows  by  Disney  on  Ice.  WWE.  Ring- 


ling  Brothers  and  the  Harlem  Globetrotters. 

A  prime  source  of  local  support,  AEG's 
Bresler  says,  are  the  season  ticket  holders 
to  the  University  of  Louisville  home  basket- 
ball games,  "because  there  is  a  built-in  base 
of  fans  who  are  fans  not  only  of  basketball, 
but  also  of  entertainment.  There  are  pre.sale 
opportunities  for  season  ticket  holders  who 
also  have  the  first  right  to  purchase  [concert} 
tickets  and  that's  really  important  becau.se  il 
does  generate  immediate  buzz  from  a  sales 
standpoint  before  you've  even  gone  on  sale  to 
the  general  public." 

As  its  reputation  continues  to  grow,  the 
Yum!  Center  is  fast  becoming  a  Louisville 
landmark  as  well-known  for  sport  and  en- 

A  prime  source  of 
local  support  are 
the  season  ticket 
holders  to  the 
University  of 
Louisville  home 
Imsketball  games,  who 
will  be  offered  pre-sale 
opportunities  for 
tickets  to  concerts 
and  other  events. 

terlainment  events  as  the  Louisville  Slugger 
Museum  &  Factory  is  for  baseball. 

And  as  a  lifelong  baseball  fan,  that  would 
be  fine  with  Host,  a  former  major  league 
pitching  prospect  who — as  fate  would  have 
it — blew  out  his  arm  one  night  while  throw- 
ing a  slew  of  fastballs  for  a  Chicago  White 
Sox  farm  team. 

"If  the  [right  sports]  sui^ry  had  been  avail- 
able at  that  time,'  Host  says  in  a  slightly  wist- 
ful tone.  "  I  might  have  been  in  baseball  all  of 
my  life.  Who  knows?'  • 


yo/iM  Lannert.  a former  senior  editor  at  BiUboard. 
lives  in  LouisvilU. 
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GRINDIN' 

O.O.O.D.  artist  Pusha  T 
delivers  debut  EP 


NO  CLOWNING 

Director  David  Lynch 
tries  his  hand  at  music 


DEVOCION 
Shakira  talks  tour,  new 
media,  philanthropy 


PLAYING  WITH  DOLLS 

Robin  Antin  molds  new 
Pussycat  Oolls 


DANCE  INSTITUTION 

Kaskade  keeps 
plugging  away 


WELCOME 
BACK 

After  a  two-year  hiatus,  Laura  Pausini 
returns  home  with  a  new  album  and 
world  tour 


Two  years  ago,  tresti  oti 
lier  workhvide  Primavem 
Anticipada  tour.  Laura 
Pausini,  Italy's  tofi-selling  female 
act.  made  a  surprise  announce- 
ment. She  was  taking  two  years 
off — nottowriteorw.x)rkon  new 
material,  but  simply  to  rest  and. 
in  her  own  words .  "lead  a  normal 
life  with  my  family." 

It  must  have  been  a  good 
vacation.  A  renewed  Pausini 
returns  Nov.  15  with  tnedito, 
an  album  that  bears  her  sig- 
nature sound  and  will  be  re- 
leased in  Italian  and  Spanish 
in  more  than  30  countries.  But 
it  comes  with  a  whde  new  game 
plan  that  almost  immediately 
incorporates  the  launch  of  her 
extensive  worldwide  tour. 

'It's  the  first  time  in  my  life 
that  my  tour  is  already  planned 
out."  Pausini  says,  speaking 
on  the  phone  from  Milan  be- 
tween rehearsals.  "It  feels  like 
a  dream.  One  of  the  things  I 
always  fought  for  was  my  tour. 
I  could  never  understand  how 
it  was  possible  to  release  an 
album  and  not  have  tour  dates." 

This  time  around.  Pausini 
need  not  worry.  Her  Inedilo 
world  tour  kicks  off  Dec.  22 
in  Milan  and  ends  more  than 
a  year  later,  In  late  December 
alone,  Pausini  will  play  six 
nights — iiKluding  Christmas — 
in  Milan's  Mediolanum  Forum 
{capacity  10,000),  followed  by 
five  nights  at  Rome's  Palalot- 
tomatica  (capacity  12,000).  Be- 
tween january  and  May.  she  has 
booked  SO  more  dates  in  Italy, 


Latin  America  and  23  other  Eu- 
ropean countries. 

Heavy  touring  isn't  new  to 
Pausini.  Her  career,  after  all, 
wasn't  launched  from  the  stu- 
dio, but  from  the  stage:  She 
was  the  winner  of  the  presti- 
gious Sanremo  Music  Festival 
in  1993,  when  she  was  only  19. 
and  she's  been  performing  non- 
stop ever  since. 

"It's  been  almost  18  years 
where  I've  only  traveled,  played 
shows,  done  promotion.' 
Pausini  says  with  a  laugh.  "This 
is  the  first  time  in  all  that  time 
that  I 've  been  able  to  sit  back  and 
review  everything  that's  hap- 
pened to  me.  There  have  been 
changes  in  my  career,  of  CDUise." 

Those  changes  include  an 
amicable  split  with  longtime 
manager  Cabriele  Parisi  and 
a  new  agreement  with  veteran 
Riccardo  Benini.  who  previ- 
ousty  handled  Eros  Ramazzotti. 

But  her  music,  naturally, 
has  e\'olved  as  well.  "When  you 
start  at  18,  your  music  grows 
with  you."  Pausini  says,  "And  I 
hope  you  can  hear  that  in  the  ar- 
rangements and  in  the  way  tlie 
songs  are  written,  particularly 
the  lyrics.  But  I  haven't  wanted 
to  make  dramatic  changes  to 
my  musical  style.  This  is  abso- 
lutely a  very  Pausini'  album,' 

"Pausini  albiuns"  are  defined 
by  the  melodic  Hnes  of  Italian 
pop  and  b>-  her  signature  voice, 
a  ductile,  beautiful  instrument 
with  a  bdl-like  timbre  that  works 
equally  VifeW  in  Italian,  Spanish 
and  English — all  languages 


Pausini,  unlike  most  other  Ital- 
ians who  sing  in  Spanish  and 
English,  speaks  (luently.  On  In- 
edito.  Pausini  navigates  equally 
convincingly  from  the  joyous 
"Bienvenido" — whose  video  is 
an  homage  to  "Aquarius"  (from 
"Hair") — to  the  soulful  melan- 
choly of  "Bastaba." 

Paustnt's  versatility  has 
cased  her  entry  into  multiple 
markets — she's  a  big  seller 
in  Brazil,  for  example — to 
the  tune  of  45  million  albums 


moved  worldwide  since  the 
liiunch  of  her  career,  according 
to  Warner.  In  Italy,  she  reigns: 
Two  years  ago.  she  became  the 
only  female  act  to  ever  sell  out  a 
stadium,  playing  for  more  than 
60.000  at  Milan's  San  Siro. 

"Laura,  even  in  recent  times, 
has  been  able  to  maintain  her 
level  of  sales."  says  Warner  Italy 
chairman  Massimo  Giuliano, 
who's  worked  with  Pausini 
since  2000  and  expects  Imdito 
to  sell  between  250,000  and 


300,000  copies  in  Italy  alone. 
"Becau.se  she's  been  out  of  the 
business  for  a  couple  of  years, 
there's  a  lot  of  expectation." 

"As  a  female  act,  she  has  a 
place  in  the  market  that  no  one 
else  has."  adds  Gabriela  Marti- 
nez, VP  of  marketing  (ex  Warner 
Music  Latin  America,  which  is 
coordinating  the  release  of  the 
Spanish-language  version  of /n- 
edito  for  both  the  U.S.  Latin  and 
Latin  American  marketplaces. 
"She's  such  a  familiar  name  that 


she's  transcended  any  niche." 

Warner  will  work  at  least 
four  singles  from  Incdito.  be- 
ginning with  "Bienvenido," 
which  is  No.  7  in  Italy.  (A  sec- 
ond single.  "lamas  Abandone," 
be  released  there  on  Nov. 
15.)  But  both  Giuliano  and  Mar- 
tinez say  that  the  epicenter  of 
Inedtto's  promotion  is  the  tour. 

While  Pausini  long  toured 
with  Live  Nation,  this  time 
around  she's  witli  concert  pro- 
motion company  F&P  Group 
in  Italy,  which  was  recently  ac- 
quired by  Warner.  "So,  it's  really 
a  360  project,"  Giuliano  says. 
F&P  works  with  local  promot- 
ers in  markets  outside  of  Italy, 
and  timing  the  tour  in  tandem 
with  the  album's  release  allows 
Pausini  to  promote  in  each 
country  as  she  performs  there — 
a  major  plus  for  a  global  artist. 

Still,  the  week  prior  to  inedi- 
to's  release,  Pausini  will  fly  from 
Italy  to  Mexico  to  Argentina  to 
Brazil  to  the  United  States  and 
then  to  Puerto  Rico,  with  pro- 
motional activities  at  every  stop. 
Although  Pausini  only  launched 
her  Twitter  account  a  couple  of 
months  ago — at  the  urging  of 
her  Latin  fans — she  already 
has  200.000-plus  followers.  On 
her  Facebook  page,  which  she 
launched  a  year  ago,  she  has 
close  to  1.2  million  likes.  Most 
important,  even  during  her  hia- 
tus, she  made  a  point  of  connect- 
ing with  fans  through  website 
LauraForYou.com.  where  sub- 
scribers can  participate  in  daily 
live  chats  with  Pausini. 

"I  spend  20-30  minutes  a  day 
with  them,  and  you  hear  amaz- 
ing stories,"  says  Pausini,  who 
dedicated  "jamas  Abandon^" 
to  her  fans.  "It  speaks  about  re- 
turning to  the  stage  and  about 
the  fact  that  even  though  I  went 
through  a  phase  where  I  most 
wanted  to  rest,  I  never  aban- 
doned the  thought  of  singing 
on  a  stage  again.'  • 
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ROAD 
WORK 


Superunplugged:  Aftera 
series  of  sold-out  dates  in 
the  spring,  former  Sound- 
garden  and  Audioslave 
frontman  Chris  Cornell  will 
extend  his  acoustic  Song-  ' 
book  solo  tour  for  a  second 
run  this  fall.  The  30-date 
jaunt  kicked  off  Nov.  \  at 
Memphis'  Minglewood  Hall 
and  wraps  Dec.  17  at  San 
Diego's  Balboa  Theatre. 
The  SongbooA  album,  re- 
corded live  in  the  spring, 
arrives  Nov.  21  through  Uni- 
versal Music  Enterprises, 
with  a  portion  of  the  pro- 
ceeds from  the  single  "The 
Keeper"  benefiting  the  An- 
gels of  East  Africa  charity 
. . .  Out  with  the  old:  Country 
outlaw  and  Texas  native 
Willie  Nelson  will  ring  in 
the  new  year  at  Austin  City 
Limits  Live,  with  two  perfor- 
mances—Dec. 30-31— at  the 
Moody  Theater.  The  New 
Year's  Eve  show  will  feature 
a  balloon  drop,  a  toast  (with 
Woodbrtdge  Sparkling 
Wine)  and  other  special  mo 
ments . . .  Gym  is  canceled: 
Gym  Class  Heroes  won't 
be  finishing  the  remaining 
dates  on  their  tour  with  the 
Dirty  Heads  (with  support 
from  Wallpaper).  This  is 
so  frontman  Travie  McCoy 
can  recover  from  illness. 
The  tour,  which  began  Oct. 
9  in  Dallas,  will  continue 
without  GCH.  Additional 
dates  have  been  added, 
including  San  Luis  Obispo, 
Calif.  (Nov.  15);  Tempe.  Ariz. 
(Nov.  17):  and  a  final  show  at 
the  University  of  California 
in  Santa  Barbara  (Nov.  20). 
A  Nov.  4  date  in  Milwaukee 
has  been  canceled . . .  Killin' 
it:  London-based  art-rock 
duo  the  Kills  will  return  to 
North  America  to  celebrate 
their  10th  anniversary  with 
support  from  Nashville  rock 
band  JEFF  the  Brotherhood 
and  Brooklyn  duo  Hunters. 
The  tour  kicks  off  Jan.  20  at 
Chicago's  Rivera  and  closes 
Feb.  II  at  New  York's  Termi- 
nal 5...  Thriller  night:  Odd 
Future's  Halloween  show  at 
Miami's  Fillmore  featured 
a  surprise.  During  the  rap 
collective's  performance  of 
"Sandwitches."  Lil  Wayne 
paraded  onstage  dressed  as 
a  werewolf,  complete  with 
mask,  paws  and  pajamas. 
His  appearance  was  brief,  j 
but  when  he  flashed  his 
face,  the  crowd  went  wild.  | 
OFWGKTAYMCMB-trick 
or  treat!      ~RJ  Cubarrubia 


Lord  Willin' 


Pusha  T  in  business 
with  G.O.O.D.,  Decon  for 
first  official  solo  release 


1  n  September  2010,  Pusha  T  took  the  stage  at  the  MTV 
Video  Music  Awards  to  perform  his  verse  on  Kanye 
West's  "Runaway."  Soon  after,  he  appeared  on  several 
tracks  from  West's  "G.O.O.D.  Friday"  music  series.  And. 
most  recently,  he  made  a  cameo  appearance  on  HBO's 
"  How  to  Make  It  in  America."  But  Pusha  T  is  afraid  there 
are  still  too  many  people  out  there  who  don't  know  his 
name.  It's  the  main  reason  he  decided  to  repackage  his 
Feoro/Goii  mixtape  and  release  it  as  the  Fear  of  Cod  II: 
Let  Us  Pray  EP.  his  first  official  solo  release  through 
G.O.O.D.  Music/ Decon/ Re- Up,  arriving  Nov.  8. 

"The  idea  is  that  by  the  time  I  come  out  with  my  actual 
solo  album,  1  won't  be  new  to  anyone,"  says  Pusha  (born 
TerrenceThomton).  "This  foundation  I'm  laying  wQl  have 
everybody  familiar  with  my  music  and  my  perspective." 

For  hardcore  hip-hop  fans.  Pusha's  ascension  as  an 
artist  is  old  news.  As  one-half  of  Virginia  Beach,  Va.- 


based  duo  Clipse,  Pusha.  alongside  his  brother  Gene 
"Malice"  Thornton,  signed  to  fellow  Virginia  native  Phar- 
rell  Williams'  Star  Trak  Entertainrrwnt  in  early  2001.  The 
brothers'  2002  debut.  Lord  WiUin'  (Arista),  peaked  at  No. 
4  on  the  Biliboand  200  and  has  sold  more  than  950.000 
copies,  according  to  Nielsen  SoundScan.  Despite  nu- 
merous delays  (perhaps  due  to  )ive  Records"  absorption 
of  Ari.sta  and  other  snafus),  the  duo's  2006  sophomore 
effort.  Hell  Hath  No  Fury,  topped  out  at  No.  2  on  the 
Top  R&B/Hip-Hop  Albums  chart  and  finished  on  many 
year-end  top  10  lists.  And  Clipse's  third  album.  2009"s 
TiJ  the  Cadcet  Drops,  reached  No.  3  on  Top  Rap  Albums, 
But  now,  Pusha  is  running  with  a  new  crowd — 
and  doing  it  without  the  benefit  of  rhyming  with  his 
brother,  who  recently  became  a  bom-again  Christian 
and  has  taken  a  hiatus  from  rapping.  In  September 
2010.  Pusha  signed  a  solo  deal  with  West's  G.O.O.D. 


Music,  That  deal  afforded  him  the  opportunity  to 
make  two  appearances  on  West's  chart-topping  2010 
album,  My  Beautiful  Dark  Twisted  Fantasy,  on  the 
aforementioned  "Runaway"  and  the  posse  cut  "So 
Appalled."  But  it  also  came  at  a  price:  Pusha  had  to 
begin  working  harder  than  ever  to  prove  he  could 
5;hine  with  the  spotlight  focused  solely  on  him. 

He  got  the  ball  rolling  by  releasing  Fear  of  God  in 
March  and  headlining  the  Heineken  Red  Star  Access  x 
G.O.O.D.  Miasic  tour  during  the  summer.  Now.  he's  hop- 
ing Feart^God  /  / — led  by  singles  "Trouble  on  My  Mind," 
featuring  Tyler,  the  Creator,  and  "Amen."  featuring  West 
and  Young  |eezy — will  sustain  the  momentum. 

Initially,  the  plan  was  to  seek  a  simple  distribution 
deal  for  Fear  of  God  //.  "1  was  going  to  go  through  some- 
one like  Fontana  and  have  them  distribute  it.  and  we 
would  pay  the  marketing  costs,"  Pusha's  longtime  man- 
ager Steven  Victor  says. 

But  in  April.  Victor  met  with  Peter  Bittenbender,  co- 
founder/CEO  of  New  Yoric-based  production  company/ 
record  label  Decon.  Bittenbender  offered  to  partner  with 
G.O.O.D.  to  release  the  EP — complete  with  distribu- 
tion, three  videos  and  a  marketing  plan  that  includes 
an  iTunes  deal  that  will  allow  fans  to  download  the  1 2- 
song  EP  for  $7.99  during  the  first  week. 

"The  whole  point  of  this  [EPj  was  to  keep  the  heat  on 
Pusha  until  the  offKial  album  comes."  Bittenbender  says. 
"If  he  didn't  haw  this  project,  he'd  be  in  limbo  right  rww." 

That's  a  situation  Piisha  is  trying  to  avoid.  As  a  mem- 
ber of  Clipse.  he  was  forced  to  put  his  career  on  hold 
too  many  times.  So,  as  he  preps  his  solo  album  for  a 
2012  release,  he  wants  Firor  of  God  U  to  help  keep  his 
name  at  the  forefront. 

"This  isn't  my  official  album."  says  Pusha.  who  will 
perform  at  select  dates  on  Wale's  Ambition  tour  through 
December.  "But,  it's  official.  People  in  the  retail  market 
need  to  know  about  Pusha  T.  the  solo  artist."        •  •■ 


ALTERNATIVE 


BY  RICHARD  SMIRKE 


Live  At  The  Funhouse 


Visionary  filmmaker  Lynch 
unveils  first  solo  music  project, 
'Crazy  Clown  Time' 

Music  has  always  pla^d  an  Integral  role  In  the  dnema 
of  David  LyrKih.  From  the  disorienting  industrial  white 
noise  of  his  1977  directorial  debut,  "Erasertiead,"  to 
the  iconic  use  of  Roy  Orbison's  "In  Dreams"  in  his  1986 
film  "Blue  Velvet,"  the  soundtracks  to  his  films  have 
long  carried  an  unforgettably  left-field  flavor. 

The  same  description  can  be  applied  to  Crazy 
Chwn  Time,  Lynn's  debut  studio  set,  due  Nov.  8  from 
British  independent  Sunday  Best  Recordlr>gs/PIAS. 
An  eclectic,  at-times  menacing  mix  of  sparse  rock  in- 
strumentals,  euphoric  dance  beats  and  loose  punky 
jams,  the  14-track  set  is  as  idiosyncratic  as  one  would 
expect  from  the  surrealist  three-time  Academy  Award 
r>omlr>ee. 

"  I  see  it  as  kind  of  joining  a  great  club  of  people 

making  music  and  It  sort  of  pumps  me  up,"  says  the 
65-year-old  Missoula,  Mont.,  native,  who  credits  Sun- 
day Best  with  ignitirig  his  autumnal  music  career.  'Their 
enthusiasm  was  what  really  catapulted  It  comir^g  out." 

Lynch  spoke  to  Billboard  from  Paris,  where  he  has 
just  completed  curating  a  weeklong  musk:  showcase  at 
Club  Silencio,  a  venue  modeled  on  one  featured  in  his 
2O01  film  "Mulholland  Drive."  Lykke  Li  and  the  Kills  were 
amor>g  the  acts  ttwt  appeared,  while  Lynch  performed  a 
30-mjnute  improvised  set  alongside  Patti  Smith. 

Surprisingly,  Crazy  Clown  Time  features  only  one 
guest  the  Yeah  Yeah  Yeahs'  Karen  O,  who  lends  vocals 
to  the  swampy  desert  blues  of  "Pinky's  Dream."  The 
rest  was  recorded  at  Lynch's  Hollywood-tiased  Asym- 


metrical Studio  with  engineer/musical  partner  Dean 
Hurley.  Lynch— who  has  written  musk:  throughout  his 
35-year  film  career,  IrKludlrtg  collaborations  with  An- 
gek>  Badalamenti  C'Twin  Peaks")  artd  the2010  Sparkle- 
horse  arxl  Danger  Mouse  project  Dark  Night  of  the  Soul 
(Capitol/EMI)— plays  guitar,  synth  and  sings  on  the  setN 
produced  albiffn. 

"I  hated  the  idea  of  singing.  I  never  wanted  to  sing. 
Ever,"  he  says.  "[But]  I  started  getting  kind  of  infatuated 
with  this  high  vok»  and  slngjr>g  ^bout]  these  characters.  I 
don't  krxiw  quite  how  it  happerwd.  The  only  person  I  sir>g 
in  front  of  is  Dean.  I  sometimes  sing  a  little  bit  to  Emily, 
my  wtfe,  but  I'm  even  embarrassed  sirt^ng  ki  front  of  her." 

Lynch  says  the  majority  of  the  album  tracks  were 
bom  out  of  jamming  m  the  studio  with  Hurley  and  that 
the  duo  recorded  nx>re  than  20  songs  before  settling  on 
the  firial  tracklist.  According  to  Lynch,  the  lyrics,  which 
resemble  mini-narratives  and  featuv  a  rich  cast  of  char^ 
acters,  were  largely  inspired  by  the  music.  "You  coukl 
say  that  sonne  of  the  new  characters  would  be  friends 
with  some  of  the  F>eople  in  the  movies,'"  he  says,  "But 
they  are  new  characters.  All  the  sortgs  have  a  little  bit  of  a 
story  and  these  characters  that  come  walkir>g  out  of  the 
musK  are  important  because  theyll  sing  a  certain  thir>g 
and  they'll  sing  in  a  certain  way." 

"It's  a  very  unique  record,  and  he's  a  very  unique 
indivkjual  and  a  very  unique  artist,"  says  Sunday  Best 
director  Ben  Turner,  who  signed  LyrKh  to  the  label  after 
noncommercial  KCRW  Los  Angeles  DJ  Jason  Bentley 
handed  him  a  copy  of  Lyr>ch'5  song  "Good  Day  Today" 
at  Ibiza's  International  Music  Sunwnit  in  2010.  The  song 
was  released  digitally  last  November.  Two  more  strtgles 
will  be  released  in  2012,  accompanied  by  remixes  by 
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Wild  at  heart 
DAVID  LYNCI 


Moby  and  dance  artist  Seth  Toxler.  In  return.  Lynch  will 
remix  a  sor>g  from  Moby's  catalog. 

Online  marketing  will  also  be  a  key  driver  ki  the  press- 
led  campaign.  Within  48  hours  of  launching  a  Crazy 
Cfown  Time  Facebook  page,  500,000  accounts  had 
signed  up.  Turner  says.  Lynch's  TWitter  (ia<lavid_lynch) 
has  more  than  800.000  foltowers. 

"We  talk  about  kids  being  the  people  who  lead  so- 
cial media  but  [Lynch]  can  give  anybody  a  run  for  their 
money,"  Turner  says.  There  aren't  yet  any  live  plans 
but  Lynch  appears  to  be  slowly  warming  to  the  idea. 
"It  could  be  possible,"  he  says,  "[but]  emotionally  I'm 
not  quite  ready  to  do  that,  and  technically  [I'm]  even 
further  away."  •  •■ 
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Making  it  last: 
KEITH  SWEAT 


BY  KEITH  MURPHY 


Forever 
And  A  Day 

Millions  of  albums  in,  Keith  Sweat  is  going  strong 
with  radio  show,  forthcoming  book 
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f  (  I  ni  not  going  to  tell  Picasso  how  to  paint."  says 
Keith  Sw-eatHe'sofFering  his  take  on  the  current 
stateof  R&B.  No.  one  w.xjn*t  hear  any  acerbic  com- 
menls  from  tlie  veteran  siiigcr/son^writer/prodiiter 
about  what  some  perceive  as  the  watering-down  of 
soul  music  from  its  traditional  ^spel-iiispired  roots 
to  its  current  dance/pop  incarnation. 

"I'm  fme  with  what  ever)'one  else  is  doing  because 
that's  what  they  do."  Sweat  says. "  But  I 'm  going  to  do 
what  I  do.  I've  siaj-ed  true  to  my  sound  throughout 
the  years — it's  made  me  realize  that  even  the  pop 
audience  wants  to  Inrar  traditional  R&B." 

Of  course,  when  you've  had  tmfor  hits  in  the  pre- 
SoundScan  era  ar>d  have  sold  more  than  1 1  million 
albums  since  then,  why  change?  Sweat's  llth  studio 
set.  Ti/  thr  Morning  (due  Nov.  8  on  eOne  Music).  U 
heavy  on  the  if-it-ain't-broke  Keith  Sweat  blueprint 
of  sensual  pillow  talk  and  on-my-knees  heartbreak. 
But  as  the  50-year-old  points  out,  there's  a  youthful 
energy  to  the  set.  which  features  artists  likeT-Pain, 
SWVs  Coco  and  lohnny  Gill. 

"My  whole  thing  was  getting  up-and-coming 
songwriters  and  producers  that  listened  to  Keith 
Sweat,  the  Dcele  and  Lev'eri  the  same  way  I  listened 
totheO'Iays."  Sw^eatsays.  He  specifically  highlights 
newcomer  Angelo  Ramone.  who  co-produced  the 
album's  sultry  throwback  title  track/lead  single: 
'If  it  feels  old  school,  that's  only  because  it's  Keith 
Sweat."  he  says  with  a  laugh. 

Sweat  earned  his  old-school  stripes  at  a  lime 
when  hip-hop  and  soul  were  .set  to  collide  with 
game-changing  results.  With  the  help  of  ground- 
breaking producer  Teddy  Riley,  the  Harlem  native 
a'leascd  New  Jack  Swing's  opening  salvo  in  1987 — 
his  triple-platinum  debut.  Makt  It  Imt  Forewr,  Tlie 
album  made  Sweat  a  favorite  among  a  new  gen- 
eration of  R&B  romantics,  and  his  frenetic  first 
single.  "1  Want  Her,"  landed  in  the  top  five  on  the 
Billboard  Hot  100. 

But  while  many  of  his  peers  struggled  to  keep 
the  groove  going.  Sweat's  proved  he's  in  il  for  the 


long  haul.  A  string  of  well-received  albums  that  in- 
cludes 1990's  I'll  Give  All  My  Low  to  You  {peaking 
at  No.  1  on  the  Top  R&B/Hip-Hop  Albums  chart 
and  at  No,  6  on  the  Billboard  200).  I996's  Keith 
Sweat  (No.  1  peak  on  R&B/Hip-Hop  Albums  and 
No.  5  on  the  Billboard  200)  and  2010's  Ridin  Solo 
(No.  13  peak  on  the  Billboard  200)  signifies  an  art- 
ist who's  been  a  model  of  meticulous  consistency. 

Yet  eOne  VP  of  urban  music  Marleny  Domin- 
guez  is  banking  on  anotlier  attribute  to  make  Til  the 
Morning  a  commercial  success:  Sweat's  expansion 
into  radk).  publishing  artd  TV.  "Not  only  did  w*  sign  a 
veteran  artwt.  w  signeda  great  biisiiK'ss  model,"  she 
says. "  Keith  continues  to  go  outside  of  the  spectrum 
of  what  his  fans  would  expect  him  to  do " 

The  Sweat  brand  began  expanding  in  2007, 
when  the  soulful  crooner  was  tapped  to  host  his 
own  nationally  syndicated  radio  program,  "The 
Sweat  Hotel,"  a  show  that  mixes  quiet  storm  jams 
and  relationship  advice.  "Being  an  older  artist 
who's  putting  out  R&B.  I  might  not  get  the  same 
radio  stations  to  play  my  music  that  I  used  to  get," 
he  says.  "So  1  thought.  'What  else  can  I  do  to  re- 
ally get  out  to  my  audience?"  Now  1  can  be  heard 
in  [appraximatelyj  50  markets." 

Then  tl>ere's  his  2010  reality  show,  "Keith  Sweat's 
Platinum  House."  and  an  upcoming  feature  on  the 
career- retrospective  series  "As  Written,"  both  on 
table  network  Centric.  Sweat's  also  set  lo  drop  a 
relationship  book  next  May.  tilled  "Make  It  Last 
Forever"  (Simon  &  Schuster).  "He  wasn't  some  kid 
that  broke  big  out  of  [the]  garage  and  became  a  sen- 
sarton."  says  Sweat's  agent,  Jeff  Allen  of  Universal 
Attractions.  "Keith  literally  used  to  work  in  Wall 
Street.  He's  no  dummy." 

For  his  part.  Sweat  is  excited  about  taking  his 
manic  work  ethic  on  tlie  road  and  performing  'Ttl 
the  Morning  for  a  new  generation  of  fans  on  his 
pending  world  tour.  "I'll  be  in  Las  V^as.  japan. 
Nigeria  and  South  Africa,"  he  says.  "It  should  al- 
ways be.  'What  more  can  I  do?'"  •  • 


QUI=5;Tif)NS 


with  SHAKIRA 


On  Nov.  9, 34-year-old  Cokmibian  star  Shakira  will  be  honored  as  the  Latin  Recording  Academy's 
Person  of  the  Year,  in  recognition  not  only  of  her  artistic  and  musical  achievements  but  also  of  her 
multiple  and  broad -reaching  philanthropic  endeavors.  From  "  Waka  Waka."  the  World  Cup  an- 
them whose  video  is  the  fourth-most-viewed  of  all  time  on  YouTube,  to  her  recent  appointment 
to  President  Barack  Obama's  Advisory  Commission  on  Educational  Excellence  for  HIspanics, 
r>0  other  fen^ale  artist  has  been  able  to  so  seamlessly  manage  onstage  sex  appeal  with  offstage 
philanthropy  and  purpose.  Shakira  spoke  with  Billboard  about  her  many  faces. 


1  You've  been  on  the  road  for  more  than 
a  year.  What's  next? 

1  already  started  to  write  new  material.  I've 
begun  to  explore  in  the  recording  studio 
whenever  I  have  time  in  Barcelona  and  here 
in  Miami.  I'mworkingwith  different  produc- 
ers and  D|s.  and  1  try  to  feed  off  from  that 
and  find  new  sources  of  inspiration  and  new 
musical  motivation,  i'm  anxious  to  return  to 
the  studio.  My  body  is  asking  for  it. 

2  You  have  10  million  Twitter  followers, 
and  more  than  41  million  Facebook  likes. 
What  are  your  thoughts  on  social  media? 

From  politics  to  philanthropy  and  music  to 
movements,  we  are  able  to  make  the  world 
a  better  place  because  of  social  media,  and 
even  better,  it  can  happen  in  real  time.  It's 
not  just  about  me  connecting  to  my  fans, 
or  them  to  me;  it's  also  about  them  con- 
nectitig  to  one  another.  Creating  bonds, 
global  bonds,  communities.  It's  a  vehicle 
that  grants  us  all  the  ability  to  relate  to  one 
another  regardless  of  where  we  are  in  the 
world,  what  our  backgrounds  are  or  what 
we  do.  It's  democracy  at  its  best.  One  of 
human  nature's  simplest,  more  primitive 
desires  is  to  be  connected  with  other  people, 
and  here  we  have  it  on  such  a  huge,  global 
scale — it's  amazing. 

3  Through  Pies  Descalzos  (the  Bare- 
foot Foundation),  you  operate  six 
schools  In  Colombia.  What  drives  you? 

From  the  onset,  it  was  clear  to  me  that  my 
foundation  would  deal  with  education,  with 


creating  schools  where  there's  no  govern- 
ment presence,  where  there's  no  hope.  It's 
frustrating  to  see  that  in  Latin  America 
and  in  other  developing  countries  educa- 
tion is  treated  as  a  luxury  instead  of  being 
recognized  as  a  fundamental  right.  How  is 
it  possible  that  there  are  children  who  don't 
get  enough  to  eat  in  Latin  America,  a  con- 
tinent whose  agricultural  production  has 
the  capacity  to  feed  our  entire  population 
three  times  over?  There  are  so  many  intel- 
ligent, vibrant  children  who  can't  develop 
their  potential,  I  believe  every  child  is  born 
with  a  talent.  We  each  come  to  the  world 
with  a  gift,  and  society  crushes  people's 
possibilities  to  shine. 

4  You're  also  a  goodwill  ambassador 
for  UNICEF  and  co-founder  of  ALAS- 
the  Latin  American  Foundation  in  Soli- 
darity Action. 

I *ve  always  focused  on  education.  I 've  tried  not 
to  dilute  my  efforts.  With  ALAS,  I've  discov- 
ered throughout  the  years  as  I've  studied  the 
subject  that  the  younger  the  child,  the  greater 
the  capacity  to  learn  and  to  develop  mentally 
and  physically.  It  s  the  time  when  you  need 
the  most  affection  in  your  life.  You  need  ad- 
equate nutrition,  education  and  stimulation. 
Having  governments  invest  in  this  vulnerable 
sector  of  the  population  determines  a  nation's 
development.  We  support  government  initia- 
tives and  we  get  together  with  presidents  and 
ministers  to  see  how  far  we  can  go  and  how 
we  can  increase  social  investment  in  early 
childhood  education,  for  children  between 

0  and  6  years  old, 

5  How  do  you  reconcile  your  lexy  on- 
stage persona  with  your  academic,  phil- 
anthropic and  educational  side? 

1  don't  think  I'm  like  Dr.  |ekyll  and  Mr.  Hyde. 
I  still  wear  a  pencil  skirt  to  the  White  House, 
and  you  don't  know  how  much  a  pencil  skirt 
can  do.  But  obviously  the  entertainment  world 
is  one  thing  and  what  I  do  with  social  con- 
cerns and  children  is  another.  But  I've  wanted 
to  take  advantage  of  my  status  as  a  public 
person  to  meet  with  the  gatekeepers,  with 
people  who  influence  the  world  and  in  some 
way  or  another  determine  its  course  in  the 
short  and  long  term.  I  want  to  take  advantage 
of  this  status  and  deal  w  ith  things  that  are 
more  important  than  myself,  that  are  life-or- 
death  issues. 

6  You  don't  have  much  free  time,  but 
when  you  do,  what  do  you  do  to  relax? 

I  spend  time  with  my  family.  My  guilty  plea- 
sures are  romantic  comedies  and  bad  movies. 
The  worse  they  are.  the  belter.  •  • 
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TYRESE 
open  Invitation 
Producers:  various 
Voltron  Recordz/EMI 

Release  Date:  Nov.  1 
Open  Invitation  ends  a  five- 
year  gap  between  studio 
albums  for  Tyrese,  who's 
spent  much  of  the  time  since 
2006's  double-disc  Alter 
Ego  pursuing  his  interests  in 
film  (such  as  Michael  Bay's 
"Transformers"  movies)  and 
self-help  literature  ("How  to 
Get  Out  of  Your  Own  Way"). 
But  if  the  singer/actor/au- 
thor's musical  cachet  has 
diminished  as  a  result  of  his 
hiatus,  you  can't  tell  from 
this  self-released  effort, 
which  features  cameos  from 
such  A-list  guests  as  R,  Kelly. 
Ludacris  and  Rick  Ross.  Up- 
and-coming  rapper  Jay  Rock 
also  contributes  a  verse  to 
opener  "I'm  Home."  right  be- 
fore Tyrese  thanks  his  fans 
for  keeping  his  music  alive. 
"You  never  gave  your  heart 
away  to  nobody  else."  he 
sings,  "and  I  just  appreciate 
you."  Those  fans  won't  be 
disappointed  by  new  tunes 
like  "Stay."  a  handsome, 
retro-accented  slow  jam. 
and  the  bedroom-ready 
"One  Night,"  in  which  Tyrese 
makes  admiring  lyrical  refer- 
ence to  Kelly's  1993  classic 
"12  Play,"  "I  swear  I  make  it 
look  too  easy."  he  brags  else- 


NICKELBACK 
Here  and  Now 

Producer  Nickelback 
Roadrunner  Records 
Release  DaU:  Nov.  21 
Nickelback's  dream  girl 
apparently  "smokes 
a  little  home-grown, 
drinks  a  little  Cuervo" 
and  drives  a  fast  car. 
We're  so  surprised. 
But  that's  a  welcome 
sign— especially  for 
fans— that  while  the 
Canadian  troupe  has 
grown  musically,  It  hasn't  grown  up  on  its  seventh  album, 
Here  and  Now.  The  quartet  comes  out  fixln'  for  a  fight 
with  the  switchblade  guitars  of  "This  Means  War,"  gets 
Into  full-on  party  mode  with  "Bottoms  Up"  and  pursues 
that  Ideal  female  on  "Gotta  Get  Me  Some,"  "Midnight 
Queen"  and  "Everything  I  Wanna  Do."  The  anthemic 
"When  We  Stand  Together"  offers  a  requisite  bit  of 


where,  and  indeed,  there's 
some  truth  to  that.— M  W 
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WALE 

Ambition 
Producers:  various 
Maybach  Music/Warner 
Bros. 

Release  Date:  Nov.  J 

More  than  any  of  the  other 


ATLAS  SOUND 

Parallax 

Producers:  Bradford  Cox,  Nicolas 
Vernhes 
4  AD 

Release  Date:  Nov.  8 
It's  an  Indication  of  Bradford  Cox's  arty  streak  that,  at 
six-and-a-half  minutes,  the  lead  single  from  his  third 
studio  album  under  the  Atlas  Sound  handle  is  also 
the  record's  longest  cut.  Cox  ar>d  his  bandmates  in 
Atlanta's  Deerhunter  drew  some  mainstream  praise  last 
year  for  Halcyon  Digest,  which  offered  a  (very  slightly) 
cleaned-up  version  of  the  indie  group's  self- described 
"ambient  punk."  Parallax  has  its  share  of  furz-free 
moments  as  well.  ("Lightworks."  the  harmonica- laced 
closer,  might've  fit  unnoticed  on  either  of  the  two  recent 
Buddy  Holly  tribute  records.)  But  Cox's  solo  project  still 
serves  as  a  repository  for  some  of  his  n>ore  idiosyncratic 
Ideas,  as  in  the  woozily  sung  "My  Angel  Is  Broken"  and 
"Amplifiers,"  which  sounds  like  it  was  recorded  inside  an 
aquarium.  As  for  "Terra  Incognita,"  the  aforementioned 
single,  it  spirals  out  from  a  pretty  acoustk;  ballad  into  the 
kind  of  lengthy  dream-folk  Jam  we've  grown  to  expect 
from  Cox's  pats  in  Animal  Collective.— MW 


young  rappers  who  emerged 
at  the  same  time— think 
of  Drake  and  Kid  Cudl.  for 
starters— Wale  has  seemed 
resistant  to  being  boxed 
into  a  single  style.  2008's 
The  Mixtape  About  Noth- 
ing showcased  an  unusually 
clever  wordsmith  with  ties 
to  Washington,  D.C.'s  go-go 
scene;  the  next  year's  aptly 
titled  Attention  Deficit  re- 
vealed an  arty  hipster-rap 
streak,  Now.  not  long  after 
touring  with  earnest  Somali- 
Canadian  MC  K'naan,  Wale 
has  aligned  himself  with 
Rick  Ross*  Maybach  Music 
Group  for  his  sophomore 
studio  disc.  Ambition  nods 
to  Ross*  cartoon  grandios- 
ity in  "Miami  Nights."  where 
Wale  details  his  collection  of 
luxury  goods  over  a  jubilant 
horn  riff.  Characteristically, 
though,  the  album  heads  in 
plenty  of  other  directions  as 
well:  trippy  neo-soul  ("Lotus 
Flower  Bomb."  with  Miguel), 
percolating  digital  dancehalt 
(the  Diplo-produced  "Slight 
Work")  and  breezy  pop- 
rap  ("Sabotage,"  featuring 
Lloyd).  And  if  not  all  of  it 
sticks?  Blame  the  influence 
of  Wale's  new  boss,  the  so- 
called  Teflon  Don.-MW 


social  consciousness,  while  frontman  Chad  Kroeger's 
melodic  love  songs— "Lullaby,"  "Trying  Not  to  Love  You," 
"Holding  On  to  Heaven,"  the  vividly  characterized  "Don't 
Ever  Let  It  End"— boast  a  rich  sheen  that  could  be  traced 
to  producer  Mutt  Lange's  work  on  2008'5  Dark  Horse  but 
without  quite  as  much  bombast.  It's  a  well-crafted  brand 
of  meat'n'potatoes  hard  rock.— GG 


DJ  DRAMA 
Third  Power 
Producers:  various 
Aphilliates/Power  House 
Promotions/eOne  Music 
Release  Date:  Oct.  ii 
Hip-hop's  mixtape  king 
breaks  from  his  success- 
ful Gangsta  Gritiz  series  on 


his  latest  studio  disc.  But 
Third  Power  hardly  for- 
goes DJ  Drama's  all-star 
formula:  Here  he  enlists  an 
expansive  cast  of  rappers 
and  singers— Fabolous,  Wiz 
Khalifa.  Freeway.  Yo  Gotti. 
B,o,B  and  Akon.  among  oth- 
ers—for an  album  that  rarely 


SUSAN  BOYLE 
Someone  to  Watch  Over  Me 
Producer:  Steve  Mac 
Syco/Cotumbia 
Release  Date:  Nov  l 
Though  they  showcased  the  kind 
of  voice  that  rendered  even  Simon 
Cowell  speechless— with  chart-topping  results— Susan 
Boyle's  first  two  albums  (/  Dreamed  a  Dream.  The  Gift) 
did  not  gift  to  fullest  effect.  Tentative  performances 
and  careful,  overdor>e  orchestrations  neutered  any  sem- 
blance of  genuine  heart  from  those  releases.  But  that's 
been  remedied  on  Boyle's  newest  album.  Someone  to 
Watch  Over  Me,  on  which  producer  Steve  Mac  lets  the 
singer's  voice  handle  the  workload  with  comparatively 
minimal  accompaniment.  It's  displayed  on  such  songs  as 
Tears  for  Fears'  "Mad  World,"  Joni  Mitchell's  "Both  Sides 
Now,"  Paolo  Nutlni's  "Autumn  Leaves'*  and  a  spectral 
reinvention  of  Depeche  Mode's  "Enjoy  the  Silence."  The 
track  "Lilac  Wine,"  meanwhile,  is  treated  like  smoky 
pop  for  nonsmoking  bars.  Those  who  still  want  a  bit 
of  bombast  can  check  out  Boyle's  rendition  of  Benny 
Arvdersson  and  Biflrn  Ulvaeus'  "You  Have  to  Be  There" 
from  the  Swedish  musical  "Kristina  Fran  Duvemala"  and 
the  original  "Return."  Three  albums  in,  Boyle  sounds  like 
she's  finally  arriving.- GG 


thrills  but  consistently  satis- 
fies. Highlights  include  the 
woozy  "Me  &  My  Money,"  in 
which  Gucci  Mane  extends 
a  lucre-as-lady  metaphor  to 
remarkable  lengths;  a  Young 
Jeezy/Freddie  Gibbs  duet 
aptly  titled  "Rough";  and  the 
sprightly.  'SOs  R&B-styled 
"Never  See  You  Again," 
with  Talia  Coles  and  Wale. 
However,  "Undercover," 
featuring  Chris  Brown  and 
J.  Cole,  projects  a  youth- 
ful energy  even  as  it  feels 
like  a  squandered  oppor- 
tunity for  something  more 
memorable.  Drama  fans  will 
recognize  "Oh  My."  the  DJ's 
Drumma  Boy-produced 
single  from  earlier  this  year. 
It's  bookended  by  a  remix 
with  Trey  Songz,  2  Chainz 
and  Big  Sean.  But  familiarity, 
of  course,  is  Drama's  forte— 
with  or  without  the  brand 
name.— MW 


TOBY  KEITH 

Clancy's  l^wrn 

Producer:  Toby  Keith 
Showdog  Universal 
Release  Date:  Ocf.  25 
It  may  seem  hard  to  believe, 
but  Toby  Keith  has  been 
doing  what  he  does— and 
doing  it  well— for  18  years 
now.  On  his  latest  album, 
Clancy's  Tavern,  he  hasn't 
made  any  major  changes 
stylistically  or  lyrically:  For 
the  most  part,  the  country 
singer  adheres  to  the  show- 
biz adage,  "If  it  ain't  broke, 
don't  fix  it."  The  chart-top- 
ping "Made  in  America"  and 
"Red  Solo  Cup"  have  already 
shown  their  appeal  to  Keith's 
core,  though  the  latter  might 
have  some  degree  of  diffi- 
culty at  country  radio.  Still, 
there's  more  than  enough 
to  keep  Keith's  name  on  the 
airwaves  for  the  next  12-18 
months.  "I  Won't  Let  You 
Down"  is  a  bluesy  love  song 
that  he  handles  well,  and  he 
even  shines  the  spotlight 
on  a  couple  of  '60s  classics: 
Chuck  Berry's  "Memphis" 
and  the  gear-jamming  "Truck 
Drivin'  Man."  Also  worth  a  lis- 
ten IS  the  stunning  title  cut. 
which  has  a  bit  of  an  Irish 
lean.  Overall,  another  solid 
effort  from  one  of  country's 
finest.— CD 
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REVIIEWS- 


SINGLES 


THE  ROOTS  FEATURING 
BIG  K.RJ.T.  AND  DICE 
RAW 

Make  My  (4:31) 

Producers:  Khari Mateen.  Ahmir 
"Questlove"  Thompson 
Writers:  various 
Publishers:  various 
Island  Def  Jam 

The  Roots,  otherwise  occupied  as  the  house  band  for 
Jimmy  Fallon,  return  with  an  affecting  new  single  to 
preview  their  upcoming  concept  album,  undun.  "Make 
My"  mourns  youthful  greed  with  shamefaced  sorrow  and 
stinging  bitterness.  Rising  Mississippi  artist  Big  K.R.l.T. 
opens  with  an  uncommonly  elegiac  verse  that  owes  nr>ore 
to  Mos  Def  than  David  Banner,  rapping,  "I  did  it  all  for 
the  money,  Lord/It's  what  It  seems,  well  in  it  the  world 
of  night  terrors/It's  hard  to  dream,  they're  hollering  cash 
rules  everything."  Roots  MC  Black  Thought's  verse  is 
more  restless,  as  he  growls  about  hardship  while  dropping 
some  distractingly  goofy  wordplay.  A  blanket  of  neo-soul 
tones  play  in  lieu  of  a  third  verse,  and  the  musicality  of  the 
veteran  group  shines  bright.  "Make  My"  succeeds  because 
It's  personal  rather  than  preachy,  avoiding  the  critical 
pitfall  of  so-called  "conscious  rap"— EN 


NERVO  FEATURING 
AFROJACK  AND 
STEVE  AOKI 
We're  All  No  One  (3:20) 
Producers:  Afrojack.  Steve 
Aoki 

Writers:  Q  Nervo.  M.  Nervo. 
N.  van  de  Waif.  S  Aoki 
Publlsliers:  various 
Astra/werks  Records 
Even  if  they  don't  realize  it. 
pop  fans  are  already  familiar 
with  the  work  of  the  Nervo 
sisters.  Twin  DJ/produc- 


ers  Miriam  and  Olivia  Nervo 
co-wrote  the  David  Guetta/ 
Kelly  Rowland  international 
hit  "When  Love  Takes  Over, " 
in  addition  to  collaborations 
with  pop  stars  like  KeSha  and 
Kylie  MInogue.  On "  We're  All 
No  One."  the  girls  gather  the 
courage  to  approach  the 
microphone  and  deliver  the 
first  single  featuring  their 
vocals.  "We're  all  no  one  till 


someone  thinks  that  we're 
someone."  says  the  chorus,  a 
fitting  pep  talk  for  their  com- 
ing-out party  as  lead  artists, 
even  if  superstar  produc- 
ers Afrojack  and  Steve  Aoki 
lend  a  hand-  Landing  some- 
where between  Minogue's 
"Love  at  First  Sight"  and 
the  Justice/Simian  Mobile 
Disco  mashup  "We  Are  Your 
Friends."  the  twins'  debut 
single  zeroes  in  on  fashion- 
able synth-pop.— CP 

lilLSlUJ 

SNOOP  DOGG  & 
WIZ  KHALIFA 
FEATURING  BRUNO 
MARS 

Young,  Wild  A  Fre«  (3:27) 
Producers:  The 

Smeezingtoris 
Writers:  various 
Publishers:  vanous 
Rostrum/Atlantic/RRP 
Simply  put.  "Young,  Wild  & 
Free."  the  first  taste  of  the 
upcoming  soundtrack  to 
Snoop  Dogg  and  Wiz  Khal- 
ifa's forthcoming  buddy 
comedy  "Mac  and  Devin  Go 
to  High  School."  is  a  weed  rap 
song  from  two  of  hip-hop's 
favorite  stoners.  The  drums 
groove  but  the  twinkling 
piano  overpowers  them, 
leaving  the  track  swoon- 
ing in  a  haze  of  nostalgia  as 
Bruno  Mars  delivers  a  care- 


LONELY  lOT 

-  -  -  ^ 


THE  BLACK  KEYS 
Lonely  Boy  (3:14) 
Producers:  The  Black 
Keys.  Danger  Mouse 
Writers:  D.  Auerbach. 
P  Carney.  B.  Burton 

Publishers:  McMoore  McLesst  Publishing  (BMI).  administered  by  Wixen  Music/Sweet 
Science/Copyright  Control  (ASCAP) 

Nonesuch/Warner  Bros 

When  it  comes  to  matters  of  the  heart,  the  Black  Keys  aren't  always  the  nice  guys.  From 
2008"s  "Psychotic  Girl"  to  last  year's  "Next  Girl"  and  now  new  single  "Lonely  Boy,"  the 
Ohio-bred  blues-rock  duo  seems  perennially  down  for  a  bit  of  ex-girlfriend  badmouthing. 
"Lonely  Boy,"  the  lead  single  from  upcoming  seventh  album  £/  Camino.  comes  across  as 
a  vulnerable  anthem,  with  a  chorus  that  goes,  "I  got  a  love  that  keeps  me  waiting/I'm  a 
lonely  boy."  But  there  are  bitter  shots  aplenty— one-liners  chronicling  daddy  issues  (  "Well 
your  mama  kept  you.  but  your  daddy  left  you/And  I  should  have  done  you  just  the  same") 
and  blatant  arrogance  ("Well  I'm  so  above  you,  it  is  plain  to  see").  At  least  the  song  has  a 
groovy  t>eat  that  makes  listeners  want  to  do  the  Mashed  Potato.  Toss  in  a  throwback  surf 
rock  riff  that's  almost  as  catchy  as  the  whistling  intro  on  "Tighten  Up"— or  anything  by 
recent  rock  radio  favorite  Foster  the  People— and  the  upbeat,  organ-tinged  "Lonely  Boy" 
is  tx>und  to  land  the  Black  Keys  back  on  the  airwaves.— -//^r 


free  choral  hook.  The  Dogg- 
father  and  his  apprentice 
trade  green-friendly  verses 
where  Snoop  reminisces— 
"It's  like  I'm  !7  again/Peach 
fuzz  on  my  face/Lookin". 
on  the  case/Trying  to  get  a 
hella  taste"— while  Khalifa 
handles  most  of  the  boast- 


THE  FRAY 
Heartbeat  (3:39) 
Producer:  Brendan  O  'Bncn 
Writers:  /  Slade.  J.  King 
Publishers:  Lincoln  &  Oll'c 
Music/EMI  April  Music/ 
Little  Bike  Music  (ASCAP) 
Epic 

The  Fray  is  set  to  release  its  third  studio  album.  Scars  and 
Stories,  in  February,  and  the  album's  first  single  is  essentially 
more  of  the  same  sound  fans  heard  on  the  group's  self-titled 
sophomore  set.  After  huge  radio  success  with  "Over  My 
Head  (Cable  Car)"  and  "How  to  Save  a  Life"  in  2006.  the 
alt-rock  troupe  ventured  into  deeper  emotional  territory 
on  20O9's  The  Fray,  and  "Heartbeat"  continues  that  trend. 
Frontman  Isaac  Slade  drew  inspiration  for  the  song  on  a  trip 


to  Rwanda,  although  the  lyrics  remain  pretty  universal:  "Oh, 
I'm  feeling  your  heartbeat/And  oh,  you're  comin'  around, 
comin'  around,  comin'  around/If  you  can  love  somebody, 
love  them  all  the  same."  Despite  some  obvious  similarities  to 
past  works.  "Heartbeat"  has  a  catchy  chorus,  a  nice  mixture 
of  Slade's  melodic  falsetto  and  quirky  lower  range,  and  a 
driving  beat  to  back  up  the  power  chords.  As  expected  by 
now  from  the  Fray,  the  song  sets  itself  up  nicely  for  persis- 
tent radio  play.— AfD 


ing.  Although  Snoop's  flow  is 
effortless,  the  younger  rap- 
per's forceful,  punchy  deliv- 
ery gels  on  top  of  the  beat 
and  harshens  the  mellow- 
ness of  the  Smeezingtons" 
laid-back  production.  Even 
so,  "Young,  Wild  &  Free"  is 
pretty  much  exactly  what 
you'd  expect  from  these  two 
pro-manjuana  rap  stars.- Jfl 


ALTERNATIVE 


CHAIRLIFT 

sidewalk  Safari  (3:50) 
Producer:  Dan  Carey 
Writer:  Chairlift 
Publishers:  Avant-Garcon/ 
Patrick  Wimberly  (SESAC) 
Columbia  Records 
This  adorable  Brooklyn  elec- 
tro-pop duo  scored  big  back 
in  2008  with  "Bruises."  a 
twinkling,  tear-streaked  an- 
them that  famously  perked 
up  a  colorful  iPod  ad.  "TV 
commercial  soundtrack 


stars"  is  a  weird  title  to  be 
saddled  with,  particularly 
for  an  indie  outfit  that  prob- 
ably never  foresaw  a  smash 
single.  Unlike  folk  chame- 
leon Leslie  Feist— who  chose 
to  follow  her  Apple  time 
capsule  moment  ("1234") 
with  the  insular,  un-catchy 
album  Mefa/s— Chairlift  has 
offered  another  slice  of  in- 
fectious synth  sunshine  for 
its  welcome-back  party,  but 
"Sidewalk  Safari"  is  weirder 
and  a  tad  rougher  around 
the  edges  than "  Bruises."  It's 
also  way  better— check  out 
Patrick  Wimberly's  undulat- 
ing vintage  keys,  the  snaking 
collage  of  exotic  beats  and 
Caroline  Poiacheck's  wicked 
vocal  performance,  which 
alternates  between  top  40 
sparkle  and  prog  rock.  Even 
the  outro  sounds  like  the  dis- 
integrating soundtrack  to  a 
'70s  B-movie.— ff/? 
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Ccr 


BY  JEFF  BENJAMIN 


Valley  Of  The  Dolls 

Pussycat  Dolls  creator  Robin  Antin  promises  the  revamped 
girl  group  will  be  'fierce' 


Did  rVrez  Hillon  jump  the  gun  with  his 
ivcL'iil  blog  post  and  photo  proclaiming, 
"The  RKAl  New  Pussycat  Dolls!'?  Ac- 
cording to  Pussycat  Dolls  creator  Robin  Antin.  the 
actual  members  of  the  revamped  group  haven't 
ofTicially  lieen  chosen. 

"Its  official  that  I'm  doing  a  new  group  of 
Pussycat  Dolls."  she  says.  "Bui  the  only  reason  I 
c^n't  talk  about  the  girls  individually  is  because 
of  contracts." 

Then  who  are  the  six  females  pictured  in  the 
Hilton  post?  There's  l^uren  Bennett,  the  featuR'd 
singer  on  LMFAO's  No.  1  hit  "Party  Rock  An- 
them." Antin  notes  that  both  Bennett  and  Vanessa 
Curry,  a  Los  An^cs  Laker  Girl,  have  been  "a  part 
of  my  crew  [the  Pussycat  Dolls  Burlesque  Revue) 
for  d  long  lime"  and  liavi.-  lirt|x*(j  lu-r  proinole  the 
latest  Pussycat  Dolls  workout  DVD.  Tlic  remain- 
ing ladies  include  Kristal  "Lyndriette"  Smith,  Kia 
Hampton.  Tiffany  "Taz"  Zavala  and  Paula  Van 
Oppen.  Van  Oppen  is  also  a  member  of  the  Bur- 
lesque ReM^ie,  but  hasn't  been  promoting  llic  DVD 
with  Bennett  and  Curry. 

Ultimately,  Antin  adds,  the  latest  Dolls  incar- 
nation may  not  include  six  ladies.  "The  num- 
ber of  girls  could  change."  she  says.  "I've  been 
going  l)ack  and  forth.  It  could  go  back  to  five.  It 
really  depends  on  how  it  goes  once  we  start  to 
do  our  thing.  This  is  wlial  happened  back  in  the 
day"  when  the  original  Dolls'  first  album,  PCD, 
featured  six  members  in  2005.  By  the  time  sec- 
ond album  Doil  Domination  bowed  in  2008.  the 
lineup  had  shrunk  to  five. 

Launched  as  a  burlesque  dance  troupe  in 
1995.  the  Pussycat  Dolls  later  morphed  into  a 
pop/dance  group  signed  to  Interscope.  Like  the 
Spice  Girls  before  them,  the  Pussycat  Dolls  be- 
came a  worldwide  phenomenon  thanks  to  four 
top  10  hits:  "Don't  Cha."  "Slickwitu,"  "Buttons" 
and  "When  I  Grow  Up."  At  the  lime,  the  group 
nienibers  consisted  of  Nicole  Scherzinger,  Car- 
mit  Bachar.  Melody  Tliornton.  [essica  Sutta.  Ash- 
ley Roberts  and  Kiinberly  Wyatt,  A  whirlw  ind  of 


stateside  and  inter tiational  tours  and  reality  TV 
followed  before  the  group  disbanded  in  2010  in 
pursuit  of  solo  careers.  The  most  notable  alunma 
is  Scherzinger,  now  a  judge  on  the  American 
version  of  "The  X  (■"actor"  and  slill  awaiting  the 
U.S.  release  of  her  Interscope  debut  album,  KUlcr 
Love,  which  was  released  earlier  this  year  in  the 
United  Kingdom. 

"There's  a  reason  Nicole  is  on  'X  Factor.'" 
Antin  says.  "It's  because  of  the  Pussycat  Dolls. 
I'm  ready  to  make  thai  happen  for  the  next  lit- 
ter of  girls." 

But  the  track  record  for  girl  groups — or 
any  pop  or  R&B  group,  for  that  matter — has 
been  disappointing  of  late.  So  can  a  revamped 
Pussycat  Dolls  break  that  streak?  "The  Pussycat 
Dolls  reboot  is  an  iiiteresling  concept,"  says  Joe 
"Moloe"  Roberts.  PD  of  top  40  KHOP  Modesto. 
Calif  "We've  seen  other  pop  groups  attempt  to 
relaunch,  like  Menudo.  But  they  are  typically  un- 
successful the  second  time  around.  I'm  not  say- 
ing it  won't  work.  But  based  on  past  examples, 
the  chips  seem  stacked  against  them." 

Antin.  however,  is  confident  the  new  Dolls  will 
thrive.  "Producers  are  calling.  Everyone  wants 
to  be  a  part  of  the  Pussycat  Dolls.  A  group  is  a 
hard  thing  to  do  but  I  feel  like  we  hold  that  pari 
of  the  market.  I've  been  able  to  really  brand  it." 

Beyond  the  workout  DVDs,  the  brand  extends 
to  clubs  in  Las  Vegas,  a  clothing  line  and  to  the 
girls  themselves,  whether  they're  in  the  record- 
ing group  or  not.  A  reality  show-  is  also  being 
developed,  focusing  on  Antin.  She  says  that  Kitn 
Kardashian  and  producer  Nigel  Lythgoe  ("Ameri- 
can Idol")  are  onboard.  The  troupe's  recording  rv- 
\  rva\  will  be  a  part  of  the  show,  but  not  the  focus. 

"Everyone  wants  to  see  the  Pussycat  Dolls." 
Antin  says  of  the  brand's  ongoing  success  and 
the  music  group's  revival.  "They  know  whoever 
I  put  in  that  all  the  girls  are  going  to  be  amazing. 
They're  obviously  going  to  be  really  hot.  but  also 
really  talented.  I  don't  let  anyone  into  my  world — 
the  Pussycat  Dolls — unless  they  are  fierce."  •  • 


Coldplay  s  Mylo  Xyloto  arrives  atop  the  Bill- 
board 200  with  447,000  sold,  according  to 
Nielsen  SoundScan.  granting  the  band  its 
third  No.  I.  The  band  is  only  the  fifth  rock  act 
to  bow  three  albums  with  sales  of  400,000  or 
more  since  SoundScan  began  trackingdata  in 
1991.  Mylo  Xyloto  follows  blockbuster  starts 
for  the  outfit's  last  two  studio  sets:  2O05's  Xi^Y 
(737.000)  and  2008's  Vii'o  La  Vida  or  Death  and 


All  His  Friends  (721.000). 

The  other  acts  in  the  triple-play  400.000- 
plus  club  are  Metallica,  Dave  Matthews  Band, 
the  Beatles  and  U2.  For  Metallica.  all  six  of 
its  studio  sets  released  in  the  SoundScan  era 
launched  with  at  least  400,000.  The  same  goes 
for  DMB.  whose  400,000-plus  debut  reign 
with  studio  sets  stretches  back  to  1998's  Be- 
fore These  Crowded  Streets.  — Keith  Caulfield 


titi« 

DcbulSjles- 

DetulDaleOn 
TheBiliiHnllOO 

Multailioii 

"Metallica" 

598,000 

8/31/91 

1 

"Load" 

680000 

6/22/96 

1 

HetaUica 

"Reload" 

435,000 

12/6/97 

1 

"Garage  Inc." 

426,000 

12/12/98 

2 

"St.  Anger" 

418.000 

6/21/03 

1 

"Death  Magnetic" 

490,000 

9/27/08 

1 

"Before  These 
Crowded  Streets" 

422,000 

5/16/98 

1 

Dave 

"Everyday" 

733,000 

3/17/01 

Matthews 

"Busted  Stuff" 

622,000 

8/3/02 

1 

Band 

"Stand  Up" 

465,000 

5/28/05 

1 

"Big  Whiskey 
and  the  GrooGrux  King" 

424.000 

6/20/09 

1 

"Anthology  1" 

855,000 

12/9/95 

1 

Tlie  Beatles 

"Anthology  2" 

442,000 

4/6/96 

1 

"1" 

595,000 

12/2/00 

1 

"xav" 

737.000 

6/25/05 

1 

Coidplay 

"Viva  La  Vida  or 
Death  and  All  His  Friends" 

721.000 

7/S/08 

1 

"Mylo  Xyloto" 

447,000 

11/12/11 

1 

"All  That  You  Can't 
Leave  Behind" 

428,000 

11/18/00 

3 

U2 

"How  to  Dismantle 
An  Atomic  Bomb" 

840,000 

12/11/04 

1 

"No  Line  on  the  Horizon" 

484.000 

3/21/09 

1 

■According  to  Nielsen  SoundScan 
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Stepping 
Up 

DJ/producer  Kaskade  posts  his 
strongest  first-week  debut- 
No,  17— with  digitally  released 
seventh  album  'Fire  &  Ice' 

Not  one  person  packed  into  New  York's  sold-out 
Roseland  Ballroom  on  Oct.  29  would  describe  Kas- 
kade as  quiet.  He's  well-known  for  writing  some  of 
the  loveliest  melodies  in  dance  music,  replete  with 
acoustic  guitar  strums  and  sweet-voiced  nymphs. 
However,  the  40-year-old  Dj/producer  does  things 
differently  live. 

When  Kaskade  dropped  fan  favorite  singalong 
"Be  Still"  from  2006's  love  Mysterious,  it  was  over 
a  walloping  bass  beat  that  made  it  more  of  a  com- 
mand than  a  soothing  suggestion.  "Eyes."  the  first 
single  off  his  latest  album.  Fins  ei  Ice  (Ultra),  had  its 
lullaby-like  vocal  by  Mindy  Gledhill  launch  into  a 
shower  of  power  synths. 

But  despite  his  boisterous  big-room  D|  sets  dur- 
ing the  fast  decade,  Kaskade  (born  Ryan  Raddon)  has 
been  quietly  establishing  himself  as  one  of  dance 
music's  true  institutions.  Successful  even  before 
electronica's  explosive  past  few  years,  he  continues 
to  gain  momentum  with  each  subsequent  release 
and  tour — without  the  benefit  of  big  hits  or  fanfare. 

Fire  ^  Ice,  his  seventh  album  and  first  double- 
album,  was  released  digitally  on  Oct.  25  and  posted 
his  strongest  first  week  thus  far.  It  debuted  atop 
Billboard's  Dance/ Electronic  Albums  chart  and  at 
No.  17  on  the  Billboard  200  with  20.000  copies,  ac- 
cording to  Nielsen  SoundScan.  A  physical  release 
will  follow  Nov.  8. 

"Crossing  the  country  on  the  Identity  tour  this 
summer  really  helped  with  the  momentum."  man- 
ager Stephanie  LaFera  says.  *We  made  a  point  to  start 
letting  fans  hear  the  new  music  in  the  shows  and  in 
his  tour  videos  on  YouTube.  By  the  time  the  release 


Live  wire: 
KASKADE 


date  was  here,  people  were  ready  for  it." 

Kaskade  is  one  of  dance's  true  road  warriors, 
regularly  playing  more  than  100  DJ  shows  per  year. 
In  2011,  he  headlined  the  19-date  Identity  Festival, 
playing  for  140,000-plus  fans  at  venues  like  San  Di- 
ego's Cricket  Wireless  Amphitheater  and  the  Nikon 
at  Jones  Beach  Theater  in  Wantagh,  N.Y.  He  has 
the  only  double-residency  in  Las  Vegas:  Wynn's 
Encore  Beach  Club  and  Cosmopolitan's  Marquee. 
His  two-night.  Halloween-themed  stint  at  Rose- 
land  was  a  sellout. 

LaFera — who  was  a  one-woman  show  before 
launching  Atom  Empire,  the  electronic  music  arm 
of  Troy  Carter's  Atom  Factory,  last  month — utilized 
other  new-media  tools  to  set  Fine  ablaze.  SiriusXM's 
darKe-dedicated  BPM  channel  did  a  Kaskade  station 
takeover  during  release  week,  with  significant  on-air 
exposure  and  tagging  plus  a  playback  of  the  entire 
album.  "Most  stations  wouldn't  do  that.  It's  pretty 
huge,"  LaFera  says.  "They're  the  one  radio  resource 
that  we  as  a  dance  act  really  have." 


An  iTunes  preorder  program  let  fans  stream  snip- 
pets of  every  track  for  two  weeks  prior  to  release.  Vevo 
provided  main-page  exposure  during  release  week  for 
the  video  to  second  single  "Turn  It  Down."  The  clip 
shows  Swedish  singers  Rebecca  &  Fiona  dancing  to 
the  beat,  while  a  trio  of  figure  skaters  spin  and  twirl. 
It  garnered  more  than  600,000  plays  in  five  days. 

Spotify  will  offer  users  exclusive  content — prob- 
ably a  remix — and  a  Kaskade  playlist.  These  aren't 
songs  he'd  play  while  D)'ing,  LaFera  says,  but  "more 
of  what  he  listens  to  as  a  music  consumer." 

Perhaps  the  most  seductive  and  imique  elements 
of  Kaskade's  music  arc  the  lyrics.  Nine  of  Firt(<  let's 
10  tracks  (disc  two  contains  remixes  of  the  same  set) 
are  full  vocals,  a  rarity  for  a  dance  artist.  At  Roseland, 
the  crowd  seemed  to  sing  as  much  as  it  danced. 

"1  want  the  words  to  reflect  things  that  I'm  feeling 
or  situations  that  1  haw  gone  through . . .  things  that 
anyone  can  relate  to,"  he  says.  "Dance  music  can  be 
fun.  but  it  can  also  say  something  and  be  more  than 
just  party  music."  ■  • 


ROMEO'S  ESCAPE 

Vittorio  Grigolo  balances  opera  roles  with  blues,  jazz 
and  other  new  directions 


I 


After  a  three-hour  rehearsal  of  Charles  Gounod's 
"Romeo  et  Juliette,"  tenor  Vittorio  Grigolo  is  still 
in  the  mood  to  sing  before  heading  off  to  fly  toy 
helicopters. 

He's  not  interested  in  singing  the  ariu  he'll  p>er- 
form  in  the  tead  role  in  the  Los  Angeles  Opera  pro- 
duction that  begins  Nov.  6,  And  selections  from  his 
two  Sony  Classical  albums,  the  recently  released 
Anivederci and  The  Italian  Tenor,  formeriy  No.  1  on 
Billboard's  classical  chart,  are  out  of  the  question, 
too.  He  wants  to  sing  the  blues. 

"It's  a  long  road  to  heaven,  a  shorter  one  to 
hell,"  he  belts  out  while  seated  outdoors  in  the 
downtown  Los  Angetes  Music  Center  plaza.  He  re- 
peats the  line  a  few  times,  jumbling  the  words  and 
making  his  delivery  more  deliberate  and  louder 
before  scatting  and  concluding  with  the  sound  of  a 
cymbal  crash.  The  song  Isn'tan  Improvisation— he 
has  already  written  It 


"I  feel  rock,  I  feel  jazz,"  he  says.  "My  dream 
would  be  to  go  to  Hltsvllle  [Studios]  and  make  a 
Motown  album.  I  want  to  be  more  in  contact  with 
my  generation— and  still  be  part  of  opera." 

A  native  of  Arrezzo,  Italy,  raised  in  Rome  and 
now  London-based,  Grigolo  traveled  the  world 
as  a  member  of  the  SIstlne  Chapel  Choir.  As  a 
teen,  he  appeared  with  Luciano  Pavarotti  in  the 
Rome  Opera's  "Tosca."  The  comparisons  to  Pa- 
varotti began  then  and  have  yet  to  let  up,  though 
Grigoto's  good  looks  landed  him  in  crossover  ter- 
ritory before  he  could  establish  himself  in  major 
opera  roles. 

For  a  short  while,  Grigolo  was  a  member  of 
Simon  Cowell's  II  Dlvo,  a  band  he  left  before  sign- 
ing any  contracts.  Prior  to  his  operatic  break- 
through, he  landed  a  pop  hit  with  In  the  Hands  of 
Love,  a  top  10  album  in  the  United  Kingdom.  While 
that  received  radio  airplay,  Grigolo  renuirwd  fo- 


cused on  his  opera  career. 

"I  was  told  you  cannot  t>e  out  of  opera  for  more 
than  a  year  or  two,  or  you  will  have  to  wait  10  years 
to  go  back  to  where  you  are,"  says  Grigolo,  33. 
Now  he's  In  a  rare  position:  an  opera  singer  with  a 
pop  past  who  sees  a  future  in  opera  productions. 

"I  want  to  be  happy  singing,"  he  says.  "I  could 
do  my  entire  career  In  just  three  operas.  Come  in 
like  a  killer,  unload  my  luggage  and  nail  it.  Romeo, 
Faust,  whatever." 

Grigolo,  who  first  played  Romeo  at  La  Scala  in 
Milan,  could  well  be  singing  more  blues,  specifi- 
cally Rot>ert  Johnson's  "Crossroads."  Arrivederci, 
Grigolo  says,  is  a  goodbye  to  the  repertoire  of  his 
youth;  a  journey  through  well-known  arias  by  Puc- 
clnl,  Verdi,  Rossini  and  others,  concluding  with 
Lucio  Dalla's  "Caruso." 

"I'm  living  in  two  centuries.  My  goal  is  to 
enlarge  the  audience  [for  opera]  by  using  the 
media  of  our  time,"  he  says,  using  the  term 
"popera"  as  a  definition  of  a  viable  art  form 
rather  than  as  a  derisive  insult.  The  next  record- 
ing—he has  four  more  on  his  Sony  contract- 
could  be  French  repertoire,  Christmas  songs  or 
popera.  Or  even  the  blues.  — P/i//  Gallo 


NEW  KID  ON 
THE  BLOCK 

Buzzing  rapper  A$AP 
signs  $3M  deal  v^ith 
Polo  Grounds/RCA 

"My  mixtape  is  better  than  a  lot  of 
people's  albums."  ASAP  Rocky  de- 
clares two  days  after  the  release  of  his 
much -anticipated  mixtape  debut.  Uve 
Love  ASAP  (Oct.  31).  Before  signing  a 
$3  million  deal  with  RCA- distributed 
Polo  Grounds  Music— and  before  the 
notable  co-signs  (Lil  Wayne,  Drake, 
Jim  Jones)  rolled  in— the  23-year-old 
rapper  had  independently  charged  up 
buzz  for  himself  and  his  crew. 

Soon  after  the  rapper  debuted  hrs 
video  for  the  track  "Purple  Swag," 
A$AP  was  courted  by  several  labels, 
including  Polo  Grounds.  "It  didn't 
sound  like  anything  that  was  coming 
from  New  York,"  says  Bryan  Leach, 
president  of  Polo  Grounds  and  se- 
nior VP  of  urban  of  RCA,  of  the  art- 
ist's doozy,  speedy  raps  over  spacey 
sourvdscapcs  inspired  hy  Houston  rap. 
"I  haven't  seen  anybody  with  this  hus- 
tle and  spirit  since  I  signed  Lil  Jon  and 
Pitbull,  or  since  I  witnessed  the  t^egin- 
nings  of  Kanye  West  as  an  artist." 

A$AP  was  hesitant  about  signing 
on  the  dotted  line,  however,  telling 
Leach  that  he  "didn't  want  to  sign 
with  a  label.  I'm  not  in  a  rush.  There 
are  other  things  I  want  to  do,"  Leach 
recalls  ASAP  telling  him.  Leach  also 
wanted  to  ensure  ASAP  was  the  "real 
deal' '  So  the  two  Hariem  natives  spent 
a  few  weeks  talking  music  and  lifestyle 
t>efore  ASAP  ultimately  signed. 

The  $3  million  deal  is  between  Polo 
Grounds/RCA  and  ASAP's  company, 
ASAP  Worldwide.  Under  the  agree- 
ment, the  rapper's  first  two  releases 
are  Live  Love  ASAP  and  a  full-length 
album  slated  to  drop  at  the  top  of 
the  year.  In  keeping  with  the  rapper's 
Independent  spirit,  he  can  also  con- 
tinue to  release  mixtapes  through 
RED  Distribution. 

In  fact,  ASAP  is  in  the  studio  work- 
ing on  a  compilation  mixtape.  Long 
Live  ASAP,  which  will  feature  his  r>ewly 
signed  ASAP  Worldwide  artists  ASAP 
Ferg,  A$AP  Nast,  ASAP  Twelvyy  and 
SpaceGhostPurrp.  Before  dropping 
his  yet-to-bc-titlcd  debut  set,  ASAP 
plans  to  release  a  deluxe  edition  of 
his  current  mixtape  that  will  be  mar- 
keted and  sold  commercially  similar 
to  Drake 's  So  Far  Gorte. 

After  all,  ASAP  says,  "My  mixtape 
is  a  classic.  It's  only  right  to  put  it  out 
at  retail."  —Erika  Ramirez 


Hustle  and  spirit:  A$AP  ROCKY 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


'Mylo'  Moves 447,000:  Coldplay's  Third  No.  1 


lorn  Walls  makes  waves  as 
•  singer/song  writer  nets  his 
first  lOD  <0  album— And  hlghast- 
chartei  ever— wtth  his  Bad  As  Me 
bowtng  at  No.  6  on  the  Billboard 
200  witti  63.000  told,  according 
to  Nielsen  SoundScan.  The 
album,  his  first  set  of  new  studio 
recordings  In  eight  y«ars,  also 

fMs  best  sales  week  since 
dScan  launched  In  1991. 

VInce  Gill  grabs  his  lucky  1»h 
(op  to  on  Top  Country  Albums 
as  Guitar  5llng»f  bow*  at  No.  4 
with  21.000  sold.  It's  his  fourth 
Straight  No.  4-debutlng  studio 
album,  following  Let's  M»ke  Sure 
We  KIst  Goodbye  <2OO0),  Next 
Big  Thing  12003)  and  These  Omys 
(2006)-  He's  netted  a  No.  I  once, 
with  199e-s  T7i*  Key, 


Asexpected.  Coldplay  climbs  in  ai  No. 
1  on  the  Billboard  200  with  its  third 
chart-lopping  set,  Mylo  Xybto.  selling 
447,000  in  its  debut  week,  according  to 
Nielsen  SoundScan. 

My/o 's  bow  marks  the  third-largest 
sales  week  of  the  year  for  an  alburn, 
after  the  debut  of  Lady  Gaga's  Born 
7fiis  Way  (1.1  million}  and  the  start  of 
LI!  Wayfie's  Tha  Cartrr/V  (964.000). 
My/o  also  earns  the  biggest  week  for  a 
rock  effort  since  U2's  No  lineon  the  Ho- 
rizon debuted  at  No.  1  with  484,000  on 
the  March  21.  2009.  chart. 

Since  SoundScan  bejian  tracking 
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s  spreads  about  a 
d  Pussycat  Dolls  (see 
p«ge  58),  two  of  the  pop  group's 
(ortner  members  meet  at  the  top 
of  the  Dance  Club  Songs  chart. 
"Show  Me."  the  Hollywood  debut 
by  Jessica  Sutta  (pictured), 
lumps  to  No.  1  this  we«k,  a  spot 
ahead  of  one- time  lead  Pussycat 
Nicole  Scherzlnger,  with  "Don't 
Hold  Your  Braath." 


sales  in  1991,  only  five  rock  acts  have 
claimed  threealbums  that  debuted  with 
at  least  400.000.  Coldplay  is  the  latest 
member  of  that  quintet,  which  also  in- 
tludc's  U2  (three  400,000-plus  debuts}, 
the  Beatles  (three),  Dave  Matthews 
Band  (five)  and  MetalNca  (six). 

My/o  is  Coldplay's  fifth  studio  re- 


lease and  its  third  straight  studio  set 
to  reach  No.  1.  Its  previous  two — 
2008's  Vivo  la  Vida  or  Death  and  All 
His  frirnJsand2005'sX<y— bothde- 
butedat  No.  1  as  well,  with  721.000and 
737.000  sold,  respectively. 

Viva's  blockbuster 
sales  were  fueled,  in  part, 
by  the  then-ubiquitous 
Apple  iTunes  TV  com- 
mercial that  featured  the 
album's  lead  single,  "Viva 
La  Vida.'The smash  track 
was  the  band's  first  (and 
so  faronfy)  No.  1  singleon 
the  Billboard  Hot  100.  It 
topped  the  tally  the  week 
before  the  ViVa  album  opened  at  No.  1. 

On  the  other  hand.  Myio's  first  sin- 
gle. "Every  Teardrop  Is  a  Waterfall." 
peaked  at  No.  14  on  the  Hot  100.  while 
the  album's  second  track,  "Paradise,  " 
moves  1 5-49  this  week. 

So  yes,  Myio's  sales  are  off  a  chunk 
compared  with  Viiw.  But  without  an  ever- 
present  Apple  advertisement  and  a  red- 
hot  single,  it  was  bound  to  do  a  bit  less. 
And.  well. .  .it  is  three  years  later.  For  any 
act  to  sustain  momentum  after  a  sizable 
break  on  the  charts  is  a  feat.  Most  bands 
would  be  thrilled  with  having  three  al- 
bums in  a  row  start  north  of 400.000. 

THE  O.G.  'IDOL'  IS  BACK:  Nearly 
nine  years  ago  this  week  (Nov.  9. 2002). 
Kelly  Clarkson  was  hovering  in  the 
top  five  on  the  Billboard  Hot  100  with 
her  "American  Idol"  coronation  single 


"A  Moment  LikeThis."  Now,  all  these 
years  later,  the  original  "Idol"  champ  is 
still  a  force  on  the  charts. 

Her  Strongcralbum  is  the  Billboard 
200's  second-highest  debut  this  week, 
starting  at  No.  2  with  163.000  sold.  It's 
her  fifth  album  and  fifth 
consecutive  one  to  debut 
in  the  top  three. 

Coincidentally,  this 
year's  "Idol'  winner. 
Scotty  McCreery.canbc 
fou nd at  No.  7  with  h is  for- 
mer No.  1  album  Clear  As 
Day  (42.000,  down  25%) 

Clarkson  s  last  release. 
All  1  Eitrr  Wanted,  was  her 
second  No.  1,  after  it  debuted  in  the  top 
slot  with  255.000.  She  also  topped  the 
tally  with  her  Thankjul  debut  (297.000  in 
its  first  week). 

Like  Coldplay.  Clarkson's  first 
week  probably  suffers  from  the  good- 
bui-not-great  pcrformanceofits  lead- 
off  track.  "Mr.  Know  It  All."  It  moves 
16-15  on  the  Mainstream  Top  40  air- 
play chart  this  week.  Comparatively. 
Wanted's  first  single,  "My  Life  Would 
Suck  Without  You,"  was  pushed  3-4 
(with  a  backwards  buUct)  on  the 
Mainstream  Top  40  chart  the  week 
Waniircf  debuted  at  No.  I. 

We  suspect  that  Stronjjerhas  a  stel- 
lar second  single  in  the  stompy  em- 
powerment anthem  "What  Doesn't 
Kill  You  (Stronger}."  Fans  are  already 
keen  on  the  track,  as  it  arrives  at  No. 
31  on  Hot  Digital  Songs  this  week 


with  40.000  sold. 

A  step  below  Clarkson  on  the  Bill- 
board 200  is  fellow  pop  star  (though 
of  a  different  breed)  Michael  BublA, 
who  bows  his  first  full-length  holi- 
day album.  Christmas,  at  No.  3  with 
141.000.  It's  his  fifth  top  10  set  and 
his  first  long-player  since  Crazy  Love 
bowed  at  No.  1  in  2009  with  132,000. 
Expect  C/;ristmos"  sales  to  grow  larger 
as  Thanksgiving  approaches  and  the 
holiday  season  kicks  into  high  gear. 

SPOOKY  SOUNDS:  With  Halloween 
falling  on  a  Monday  this  year,  not  a  lot 
of  impact  from  the  holiday  will  be  seen 
on  our  lists  this  week — but  it  will  next 
issue.  On  the  Billboard  200.  the  big- 
gest scary  album  is  at  No.  75,  where  the 
squeaking  sounds  of  Kidz  Bop  Kids 
are  found  with  Kidz  Bop  Halloween 
(6.000.  up  123%).  A  number  of  other 
haunt  ingly  appropriate  albums  dot  the 
lallyatNos,  145, 150andl55. 

On  the  Hot  Digital  Songs  chart,  you 
can  bet  Michael  Jackson's  "Thriller" 
re-enters  at  No.  32  with  39.000  (up 
151%)  thanks  to  Halloween.  Also  re- 
turning: Bobby  "Boris"  Pickett  A 
the  Crypt-Klckers'  "Monster  Mash" 
(No.  39  with  34,000.  up  201%)  and  Ray 
Parker  Jr.'a  "Chostbusters"  (No.  62 
with  23.000.  up  232%). 

FOR  THE  RECORD:  Lastweekon  page 
50  we  misidentified  Romeo  Santos  as 
formerly  part  of  the  group  ManA.  He  is  a 
member  of  Aventura. 


Market  Watch  A  Weekly  National  Music  Sales  Report 
Weekly  Unit  Sales  Year-To-Date 
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CHART 
BEAT 

>>Nln«i««n-jind-a-hBlf  y«ars 
after  she  charted  the  firtt  of  her 
6S  entrtec  tg  date  on  Hot  R«B/ 
Hip-Hop  Songs  (th«  No.  1  "You 
Remind  Me"),  Mary  J.  Bilge  makei 
tust  her  second  appearance  on 
Adult  Contemporary,  where 
"The  Living  Proof"  t>ows  at  Mo. 
27.  The  »ong  appears  on  the 
soundtrack  to  "The  Help"  and  will 
be  Included  on  Bilge's  ioth  studio 
album,  MyUfell...  The  Jourrtey 
Contlitues  (Act  1),  due  Nov.  21. 

»Adult  (the  connotation  of  the 
word  differing  from  that  In  "adutt 
contemporary")  actress-turned- 
rrulnstream  aclreu-turned- 
itnger  Trad  Lordi  relumt  to 
Dance  Club  Songs,  as  "Last  Drag" 
debuts  at  No.  4S.  Lords  charted 
two  titles  on  the  survey  in  1995: 
the  No.  2  hit  "Control"  and  tlw 
No.  11'peaklng  "Fallen  Ar»ge1." 

RvAd  Ch.-trt  Beat 
every  week  at 
blltboard.com/chartbflal. 
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BETWEEN  THE  BULLETS 


RIHANNA  FINDS  'LOVE'  ATOP  HOT  100 

Rihanna  rises  to  her  1 1th  No.  1  on  the  Billboard  Hot  100.  as  "We  Found  Love, " 
featuring  CaKin  Harris,  ascends  2-L  She  is  just  the  se^-enlh  act  in  the  Hot  lOO's 
S3-year  histor>-  to  tally  at  least  1 1  leaders,  joining  the  Beatles  (20).  Mariah  Carey 
(18).  Michael  [ackson  (13).  Madonna  (12).  the  Supremes  (12)  and  Whitney 
Houston  (11).  "Found."  the  lead  single  from  Talk  That  Talk,  due  Nov.  21,  spends 
a  second  week  at  No.  1  on  Hot  Digital  Songs  (243,0(K)  downloads  sold,  up  5%. 
according  to  Nielsen  SoundScan).  It's  Rihanna's  20th  to  reach  1  inillion  in  dig- 
ital sales,  the  most  among  women.  — Gary  Trust 


66      Go  to  www.billboard.biz  for  complete  chart  data  Data  for  week  of  NOVEMBER  12. 2011  . 
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SIERRA  HULL 


Bright  Morrtirtg  Stars  I 


BETWEEN  THE  BULLETS 


'TAVERN'  OPENS  AT  1 

Airivint;  '.\itli  69,000  copit'S. 
Toby  Keith  collects  his  10th 
No.  1  oti  Top  Counlry  Albuin^i 
with  Clamy's  Taiv rri,  the  artist's 
1 5th  studio  set.  The  new  leader 
ni.irks  Keith's  fourth  consecu- 
tivr  ■  ,  tliree  years  with  non-seasonal 

studio  sc-t>.  a  >tiL'uls  preLcdc'd  by  a  No.  1  bow  with  hits 
package  J5  Biggest  Hih  in  May  2008.  Lead  single  "Made 
in  America"  topped  the  Oct,  15  Hot  Country  Songs  tally, 
and  second  track  "Red  Solo  Cup"  (No.  34  on  Mot  Country 
Songs)  storms  Country  Digital  Son^s  at  No.  1  with  61.000 
downloads  (see  page  67).  —Wade Jessnx 
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BOYZ  II  MEN  AT  NO.  4  WITH  TWENTY' 
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kv  dM  SKOid-nesl 
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Boyz  1 1  Men  celebrate  their  2(>th  anniversary  as  harmonious  hit- 
makers  with  the  debut  of  their  latest  album,  Tlwrniy.  at  No.  4  on 
Top  R&B/Hip-Hop  Albums  (18.000  sold,  according  to  Nielsen 
SoundScan).  The  set  marks  the  act's  10th  studio  offering  and  is 
its  highest -charting  album  since  200O's  Nathan  Michael  Shawn 
Wanya  debuted  and  peaked  at  No.  3.  The  Boyz  first  appeared 
on  a  Billboard  tally  on  April  20,  1991,  when  "Motownphilly" 
arrived  at  No.  71  on  Hot  R&B/Hip-Hop  Songs.  It  eventually 
peaked  at  No.  4. 

The  new  two-disc  7U«»ty  is  split  into  two  halves:  one  containing  new,  original  material 
and  the  other  where  the  act  covers  its  own  classic  songs.  Tiventy's  current  single, "  More  Tha  n 
You'll  Ever  Know."  featuring  Charlie  Wilson,  climbs  20-16  on  Adull  R&B  (up  13%  In  detec- 
tions, according  to  Nielsen  BDS).  — Karinah  Santiago 
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Following  bis  stx  triiB  al  the  Bfliburd 
Neiiun  Music  Amrls  (wtikh  aired 
Oct.  n  Ml  TrtHHindD).  Gerardo  Ortii 
wilts  GrealKl  Galnei  honon  on  Hoi  Lilln 
Soflfp  ffith  "Aqjile  Afiimc"  (D-Zl).  The 
song  rs  also  liis  liighest-cturting  single 
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BETWEEN  THE  BULLETS 


CHARLIE  ZAA  ZOOMS  TO  NO.  1 


Charlie  Zaa  celebrates  his  first  No.  1  album  in  1 5  years  as  De  Bohemia. 
his  eighth  charted  album,  skyrockets  20-1.  Ttie  set  sold  3.000  copies 
last  week  (up  331%).  according  to  Nielsen  SoundScan.  aided  by  Zaa's 
promotional  stint  in  Puerto  Rico,  where  89%  of  his  sales  occurred. 
In-store  promotions  and  radio  show  visits  contributed  to  the  sales 
increase,  as  well  as  a  performance  on  "Idol  Puerto  Rico." 

— Karinah  Santiago 
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RECORD  COMPANIES:  Wind-up  Records  names  Alan  Gai- 
braith  GM.  Michael  Kahn  CFG  and  Mike  Mongitio  VP  of  prod- 
uct management/intematlonal.  Galbraith  was  senior  VP  of 
International  and  business  development.  Kahn  was  VP  of 
finance,  and  Mongillo  was  VP  of  product  management. 

Hollywood  Records  taps  Robbie  Snow  as  head  of  globai 
marketing.  He  was  head  of  marketing  at  Interscope  Records. 

Kidz  Bop  appoints  Dan  Wilmer  senior  VP  of  digital  media. 
He  was  GM  at  Evttryday  Health. 


DISTRtBUTION:  Universal  Musk  Group  Distribution  appoints 
Teresa  McMenamin  director  of  media  buying  and  agency  re- 
lations. She  was  director  of  media  planning. 

MANAGEMENT:  Atom  Factory,  the  music  management 
group  founded  by  Lady  Gaga  manager  Troy  Carter,  taps 
Stephanie  LaFera  to  head  its  newly  launched  electronic 
music  division,  Atom  Empire.  LaFera  founded  Little  Empire 
Musk,  which  managed  a  wide  range  of  international  record- 
ing acts,  including  Kaskade. 

TV/FILM:  Katreese  Barnes  becomes  the  musical  director/ 
band  leader  of  OWN's  "The  Rosie  Show."  She  was  musical 
director  of  NBC's  "Saturday  Night  Live." 

RELATED  FIELDS:  Creative  Allies  appoints  Kevin  Carroll  VP 
of  business  development  for  entertainment  and  music.  He 
previously  ran  his  own  marketing/promotion  consultancy 
firm,  Longball  Musk. 

Front  Row  Marketing  Services  names  Chris  Lencheski 
president.  He  founded  marketing  company  Phoenkia  Sport 
and  Entertainment. 

Really  Useful  Group,  the  company  that  manages  the  in- 
tellectual property  of  theatrical-music  composer  Andrew 
Lloyd  Webber,  names  Barney  Wragg  managing  director,  ef- 
fective Dec.  1.  He  founded  Barney  Wragg  Associates. 

—Edited  by  Mitchell  Peters 


CSOi^DWORKS 


MICHAEL  &  MARISA  TAKE  ON  BULLYING 

Boston-based  sibling  duo  Michael  ik  Marisaused  their  open- 
ing slot  on  a  recent  tour  with  emerging  arti.stCreyson  Chance 
to  help  put  an  end  to  bullying  among  teenagers. 

During  each  performance  on  the  summer  trek,  Michael  & 
Marisa  sang  their  song  "The  Same."  which  they  penned  last 
yearin  response  to  the  death  of  1 5-year-old  Phoebe  Prince,  who 
committed  suicide  after  being  st-vercly  bullied  by  classmates. 

"We  saw  that  more  and  more  kids  were  committing  suicide 
because  of  bullying."  14-year-old  Mari.<;a  says,  noting  that  fans 
have  responded  to  the  track.  "People  have  said.  Tm  a  bystander 
and  because  of  this  song  I  decided  lo  stand  up.'  Kven  hearing 
that  one  scenario  is  a  mission  accomplished." 

The  video  for  "The  Same."  from  the  group's  2010  EP  /» 's 
Like  That,  has  received  more  than  245.000  views  on  YouTube. 
Marisa  and  1  J-year-old  Michael — who  plan  to  release  a  new  EP 
in  2012 — have  also  become  the  national  teen  spokespeople  for 
the  website  Pacer  Center's  Teens  Against  Bullying  jpacerteen- 
sagainstbullying.org).  When  time  permits  the  pair  travels  to 
schools  to  perform  and  speak  with  students  about  the  dangers 
ofbullying. 

Additionally,  thesiblingshaveestablisheda  foundation  in  their 
names  to  donatea  percentage  of  their  music/touring  sales  to  Pac- 
er's National  Bullying  Prevention  Center.       — Mitchell  Pctcn 


ACKBEAI_ 


Ben  Fokte'  first  career-spanning  anthology.  The  Best  tmHation  of  Myself  A 
Retro^pecth/e,  was  cdotxatod  on  Oct.  20  during  a  spcoal  O&A  and  portofmanco  at 
the  Awjie  Soho  store  in  New  York,  Released  Oct.  11  and  available  as  a  single 
disc  or  expanded  ttiree-disc  set.  the  coltection  encompasses  major  hits,  fan  faves. 
collectible  rarities  ar>d  three  new  Ben  Folds  Five  tracks— the  first  tn  11  years.  All  smiles 
are  {from  teft)  Legacy  Recordings  VP  of  marketing  Jfcn  Pwtiwn.  PoWs.  compilation 
Drcducef  Tbn  Smrth.  Legacy  executive  VP/GM  Adam  Block,  product  manager  Martu 
Magiioli  and  VP  of  digital  sjl«  Darin  Sotor.  phoid  ad*m  fawber 


CMJ  MUSIC 
MARATHON 

Back-to-back  indie artist  showcases . . . 
high-profile  DJ  sets . , .  veteran  acts  (En 
Vogue,  Talib  Kweli) , . .  music  documen- 
taries ("Peart  Jam  Twenty,"  "Fix— The 
Ministry  Movie"). . .  There  was  definitely 
plenty  to  hear  and  see  at  the  annual 
CMJ  Music  Marathon  &  Film  Festival 
held  Oct  18-22  m  New  York  And  there 
was  stiti  time  left  over  to  squeeze  in  a 
little  partying. 

ABOVE:  A  key  topic  of  discussion 
during  CMJ  was  'PuWishtng  101,"  a 
parte!  held  at  the  Kimmel  Center,  whose 
panehsts  included,  from  left.  Pnmary  Wave 
partner/GM  Jmtln  Shukat. 
Royalty  Network  president  Frank 
Lhwall.  RighlsFlow  senior  VP/general 
counsel  Scott  SaNwood.  Reservoir  Meclui 
Managoment  rr-inager  of  licen?.ing  and 
copyright  Rich  Scott  DePerto  and  Bug  Music 
New  York  senior  VP  Garry  V«ll*tri.  pmoto; 

UPPER  LEFT:  Rock  and  metal  promotion 
company  Skateboard  Marketing  celebrated 
Hb  20th  onniwr-^ry  during  CMJ  tjy 
trO(itii>g  f'londs  to  bee*  and  the  company 
of  the  Jageretles  at  the  Sports  Bar  at 
Webster  Hall  Among  those  welcomed 
by  Skateboard  owner  Munsey  Ricci  are 
(from  left)  eOne  Diitributton  rr«rketing 
manager  Stave  Saabury  Alterr\ative 
Distribution  Alliance  labet  devekJpment 
representative  Randy  Darabaglan  and 
End  Records  productjcn  mvidger  Shawn 
OulnftPHi.-ouitJibr*iau^ 

LOWER  LEFTl  The  Wmdish  Agency  held 
a  private  CMJ  n^ixer  for  music  industry 
executives  at  the  new  Mondrian  Soho,  From 
left  are  Jagiaguwaf  label  owner  Darka  Van 
Arman.  Wtndish  Agency  owner  Tbm  WIndbh 
and  Secretly  Canadian  label  owner  Chris 
Swanson  phqtq  i  aura  «.csch 
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Wind-up  ftecoras  flagship  b^nd  I 
EvanGscence  did  the  mem<xy  erf  recently  ] 
deceased  label  fourxJer  Alan  Meltzer  (see 
H^zcftiwl,  piiqc  b)  proud  with  its  Nuv  ' 
porfonnancf  at  New  York's  Terminal  b 
T  he  nxjiti-tiered  h^l.  packed  to  the  gii  i' 
vvith  fans,  was  awash  m  stunning  blue, 
magenta  and  white  lights  as  the  qtJinteJ 
powered  through  hrts  new  and  old  like 

Going  Under"  and  "What  You  Want " 
Frontwoman  Amy  Lse  also  thanked  t-jns 
tor  sendir>9  the  band's  rww  sel'-liHed 
album  to  No  1  on  the  Billboard  200  ara 

"for  letting  me  perform  at  home,  so  I 

go  horrw  and  sleep  in  my  own  bed  ' 
Backstage,  former  Wirxl-up  executive 
VP  of  A&R  DtoM  Mttaf  recatted 
the  first  time  she  heard  t,ee  sing:  "I 
didn't  even  see  her.  I  fward  a  tape  of 
her  singir>g  My  immortaJ '  I  signed  her 
thp  n€>»r  d^- '  Here.  Lee  gwBS  the  red- 
Tim  McCord  I'      I  ■    Will  Hum 

■  .  Troy  McLawtiom  im.  l  Terry 
Balsamo  -i.on;  iiwr,'*  nhi-. 


ii  I  •.■-■\;v  far  t^e  Billboard/Hol'vwcod  Reporter  Film  &  TV  Mu^ic  Cofikfciict' 
ini.     An. (.!.■■  r-.i  I  ir-.-r.-t  iissociatepublii-W'r  Tommy  Page 
Lis.1  Ryan  Howard       .iht  up  over  dinner  wi"  ■  ■     ■  r- ■  .  '-oecial 
■  Rita  Wilson  ■    nq  her  Decca  debi.1  -.  -      .-.  r  ■  .■.■i-iiing 

!^'.  :.  ■   1.1'.   .  I..:  ■.;..._'.idUeatureSLibiecit>lanoWarrtn  LiMlling 

■jl  7u'_-.a"o  ('_-L-Un,'r.ii-.t  n  \''Jl-a  LOi  Angeles  are  (from  left)  Page.  Howard. 
Warren,  vocal  cocl^  Eric  Vitro.  Wilson  and  actress  Lucy  LawhM  (foreground) 


T  he  Km  has  signed  with  interscni 
and  will  enter  the  studio  thi'-  n  i.-n  i- 
with  producer  Tony  Vi^-  i  t  .  i 
engineer  Kevin  Killen  to  •■- 
label  debut,  slated  (or  nn  i  . 
rock  band,  whoso  setf-reiujr      _  l  - 
DVD  Live  at  Rockwooc/  Mu^c  H.3I1  w 
be  reissued  digitally  by  Interscope 
on  Dec.  20.  will  atso  continue  it& 
Thursday  night  residency  at  Nev; 
York's  Rockwood.  HoWing  the  fii^  ii 
contracts  are  (from  left)  the  Km 
druinriff  Shakerleg  nvl  .irni.-p' 
keyboor  ■  '    1  ■  ir  ■  Thorald  Koron 
Inter;.!  i[  '   ■  James 


U/ 


To  capture  the  special  pairing  of  music  icons  Vine*  GM  and  SUng.  CMT's  hit 
series  "Crossroads"  returned  to  New  York  after  a  five-year  absence  to  tape  the 
irrvitation-only  show.  In  addition  to  tf>e<r  classic  hits,  both  artists  performed 
songs  from  their  rww  fall  releases:  Sting:  25  Ve<>rs  and  Gmtar  Slrnger.  From 
left  are  Sting.  Gill.  Universal  I^usk:  Group  Na^ilte  chairmarv'CEO  Lulta  LmiIi, 
CMT  president  Brian  PWHps  and  f^T V  l^usic  &  Logo  Croup  president  Vkn 


OLE  POP+URBAN  SONGCAMP 

The  fifth  annual  oie  pop+urbon  songcamp,  co-presented  by  Warner/Chappell,  convened  Oct.  3  at 
the  storied  Westlake  Recording  Studios  in  West  Hollywood.  Twenty  songwriters,  producers  and 
artistsfrom  around  the  world  connected  for  five  daysof  sorvgwnting  for  artists  like  Christina  Aguilera. 
Jordin  Sparks  and  Pia  Toscano  Through  the  years,  the  camps  have  yielded  such  songs  as  Abraham 
McOon.^ld's  "Superman"  and.  most  recently.  Ptxie  Lotfs  "All  About  Tonight " 

LEFT:        r  iqHouse  Music  songwriter  Andm  Grahn  (far  left)  teams  up  with  (from  left)  Interscope  jrtisl  Pia 

i  lie  creative  director  Chad  Rtchardson  creatrve  manager  Jull*  No*  and  songwriter  SMv«n  L«t  Ols«n 

ABOVE:  Getting  m  tune  are  (from  left)  ole  chief  creative  off  -.•  '  GHIosGoddard  Marcus  Lomax  <:><  vL^-itK.nlinq 
.i.c:tionteaml«1onstersandStrangerz:olecrealivedirr-.  t  ■  Chad  Richardson  pri-sid<-nl  Mkhael  HcCarty  ,>tx] 
'ivemarkager  Julia  Hoe:  l^lonsters  and  Stranger?'  Stefen  Johnson  P;3  ''ublishing  oreEidert  Lex  Borrero  ^ind 
I -  ters  and  Sfranger?  Jordan  Johnson  Tn  -i  ciarerKe  Coffee  >.  •  -  1. . .  .  l. 
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Odds  of  fiGving  a  cfiild  diagnosed  witti  autism 


Toni  Braxton  encourages  you  to  learn  tfie  signs  of  autism  at 
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from  >>p34  change  anything.  We  want  lo 
present  you  to  the  world  just  as  you  are."  They 
were  adamant  about  that.  Most  of  the  tracks 
from  first  album  The  Evolution  of  Gospel 
stemmed  from  our  earlier  stage  productions. 
The  first  single.  "Optimistic."  was  the  last 
song  we  recorded,  jam,  Lewis  and  I  worked 
on  the  lyrics  together.  "Optimistic"  carried 
hope  and  inspiration  in  an  upbeat  tempo 
with  a  new  jack  loop.  It  was  in  the  pocket  of 
the  times  but  with  a  breath  of  fresh  air  musi- 
cally and  lyrically. 

Is  that  the  secret  behind  the  group's 
longevity? 

We've  kept  going  b>'  the  grace  of  God  and  the 
dedication  of  truly  great  people  who  also  hap- 
pen to  be  ^-ery  talented  musicians  and  singers. 
Our  legac)'  is  one  of  inspiration.  We  know  music 
can  inspire,  heal  and  unite  people.  So  much  of 
the  music  of  the  African-American  experience 
is  bom  of  suffering  and  unspeakable  circum- 
stances. If  we  could  persevere  under  those  cir- 
cumstances, tlteii  our  music  and  message  can 
bean  inspiration  to  people ofall  backgrounds. 

As  the  sole  original  ntember,  what  hat 
kept  you  going? 

Again,  the  grace  of  God.  But  did  you  ever  see 
"Close  Encounters"?  People  in  the  movie  had 
an  implanted  vision.  They  kept  forming  this 
vision  out  of  mushed  potatoes,  mud;  the  vision 
wouldn't  leaw  them  akirH",  And  so  it  is  with  me 
and  Smmds. 

What  special  memories  come  to  mind? 

One  of  the  fiinnier  ones  happened  with  Boyz 
II  Men.  We  both  won  our  first  Grammys  to- 
gether. We  were  supposed  to  be  doing  in- 
terviews backstage,  but  we  were  crying  like 
newborns.  Whenever  we  see  each  other,  we 
immediately  start  laughing  because  we  know 
that's  what  we're  thinking  about.  Then  going 
to  Ghana  for  the  Pan  African  Festival  with 
Stevie  Wonder  in  the  '90s.  Being  there  after 
years  of  singing  about  Africa  . . .  that  was  a 
life-changing  experience. 

Speaking  of  full  circle,  former  Sounds 
vocalist  Ann  Nesby's  daughter  Jamecia 


Is  featured  on  the  group's  latest  single. 

The  next  generation  of  Sounds  is  something 
we  used  to  talk  about  as  a  concept.  Now  it's  a 
reality.  We've  got  at  least  five  younger  mem- 
bers who  are  offspring  of  members,  some 
of  whom  are  no  longer  active  and  some  of 
whom  still  are.  like  Cynthia  |ohnson. 

Since  Sounds  was  founded  at  a  college, 
what  role  does  education  play  now  for 
the  group? 

Both  at  homeand overseas — including  Japan 
and  the  U.K. — we  offer  music  workshops 
and  master  classes  thai  not  only  teach  and 
explore  the  music  of  the  African-American 
culture  but  its  history  and  context  as  well. 
It's  not  only  for  music  students.  We  visit 
schools,  community  centers,  juvenile  de- 
tention centers,  halfway  houses,  women's 
shelters,  prison.s.  We've  been  partnering 
with  domestic  violence  agencies  for  the  past 
five  years  and  have  contributed  music  that's 
actually  utilized  in  the  training  of  survivors 
and  staff  persons- 
One  of  those  songs  appears  on  the  new 
album:  "A  Call  to  Healing"  with  lead  vocals 
by  lohnson.  It's  the  third  song  in  a  trilogy 
addressing  domestic  violence.  The  first  was 
"Healing"  followed  by  "The  Path  of  Healing." 
We're  serious  about  putting  the  music  to  work 
directly  in  people's  lives.  Coming  up  are  per- 
formances in  the  U.K.  in  early  November  dur- 
ing which  time  we'll  hold  "Roots  &  Rhythm" 
master  classes,  which  will  culminate  in  a  per- 
formance with  the  workshop  participants. 

Could  a  new  act  go  against  the  grain 
like  Sounds  did  40  years  ago  and  sur- 
vive today? 

It  would  be  difficult,  but  I  believe  it  could. 
Perseverance,  staying  true  to  one's  self  while 
keeping  a  pulse  on  what's  happening  .  .  . 
those  ingredients  would  be  absolutely  cru- 
cial. It  could  trend  back  to  what's  old  is  new 
again.  Everything  now  is  so  formulaic.  For 
someone  to  break  out  like  we  did  would  be 
new  [laughs).  If  that  happens — and  works 
well — then  everybody  will  want  to  get  on- 
board. And  that's  a  bandwagon  I'd  like  to 
see  people  jump  on.  . 
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Strang  on  licensing 


Get  Into  My  Car 


As  sales  rebound,  automakers  like  Kia.  Fiat  and  Toyota  ennbrace  music-centric  ad  campaigns 


Stick  around  for  almost 
any  TV  commercia] 
break  these  days,  and 
you'll  see  the  likes  of  |ennifer 
Lopez,  Kelly  Clarkson  or  com- 
puter-animated, LMFAO-loving 
hamsters  shilling  for  a  major 
auto  brand. 

Go  to  a  music  festival  or 
big-ticket  concert,  and  there's 
Ford,  Toyota,  Hyundai  and 
countless  others. 

Cruise  the  music  blogs,  and 
there  are  new  songs  from  dub- 
step  D)  Skrillex,  power-pop  act 
Hellogoodbye  and  punk  rockers 
the  Melvins.  brought  to  you  ex- 
clusively by  a  carmaker. 

What's,  ahem,  driving  this 
latest  resurgence  in  automotive 
music  marketing?  For  starters, 
sales  are  on  the  rebound.  After 
U.S.  auto  sales  stabilized  last 
year  following  steep,  recession- 
fueled  declines  in  2008  and 
2009,  they  continue  to  improve 
this  year.  In  October,  car  sales 
rose  7.5%  from  a  year  earlier, 
with  the  seasonally  adjusted 
annualized  sales  rate  reaching 
its  highest  level  since  February, 
according  to  Autodata. 

Automakers  and  dealerships 
represent  the  largest  advertising 
category  in  the  United  States,  so 
the  sector's  recovery  is  encour- 
aging news  for  artists  and  labels 
open  to  striking  licensing  deals. 
U.S.  automotive  ad  spending  to- 
taled $6.9  billion  during  the  first 
half  of  2011.  up  9.3%  from  the 
same  period  last  year  and  out- 
pacing a  3.2%  increase  in  total 
ad  expenditures,  according  to 
Kantar  Media. 

For  many  automotive  mar- 
keters, a  strong  mu.sic  strategy 
means  a  greater  likelihood  of 
reaching  influential  young  driv- 


ers— an  increasingly  important 
(and  fickle)  demo  for  the  auto 
industry  as  the  U.S.  economy 
faces  the  prospect  of  a  double- 
dip  recession. 

Hyundai  Motor  Amerit.i 
chose  music  as  the  launch 
platform  for  the  carmaker's 
new  Veloster  hatchback.  Its 
"Re.Generation"  program, 
which  targets  18-  to  25-year-old 
consumers,  encompasses  a  doc- 
umentary  film,  a  five-city 
event  tour  and  a  series  of 
original  compositions  from 
D)s  ranging  from  Skrillex 
to  Premier  to  Pretty  Lights 
teaming  up  with  Erykah 
Badu.  members  of  the 
Doors  and  LcAnn  Rimes. 

"You  only  get  oticc  cliancc 
to  set  the  tone  for  a  car.  and  we 
thought  this  was  the  way  to  do 
it."  Hyundai  VP  of  marketing 
Steve  Shannon  said  at  a  recent 
New  York  event  for  the  Veloster. 

Fiat  had  a  simibr  Idea  in  mind 
when  it  relaunched  the  Italian 
auto  brand  in  the  United  States 
earlier  this  year  with  its  spon- 
sorship of  the  popular  Fader 
Fort  during  South  by  South- 
west. But  its  experience  demon- 
strated that  even  well-received 
live  events  won't  necessarily  in- 
crease showroom  traffic.  The 
Italian  carmaker,  now  the  major- 
ity owner  of  Chrysler,  was  unable 
to  convert  early  music  buzz  into 
meaningful  sales,  selling  just 
11,088  units  by  August — mak- 
ing it  unlikely  that  the  brand  will 
reach  the  lofty  40.000  full-year 
goal  that  Fiat  executives  set  ear- 
lier this  year.  And  while  Lopez's 
first  TV  ad  for  the  brand  drew 
scathing  reviews.  Fiat  stuck  with 
Lopez  for  a  GO-second  spot  fea- 
turing the  Bronx  native  driving 


Put  your  hands  up  to 
the  sound:  LMFAO 
and  the  party-rocking 
hamsters  oftheKia 


SoulTVadCins^ 

t  t 


a  Fiat  300  Cabrio  minicar  Jiound 
her  old  neighborhood. 

A  combined  events/TV  strat- 
egy is  currently  being  emtrfa>'cd 
by  Toyota,  which  recently  ex- 
panded its  Toyota  Antics  event 
series  into  a  six-market  tour  in 
cities  ranging  from  Los  An- 
geles to  Nashville  to  Omaha, 
Neb.  Its  fall  ad  campaign  for 
the  Toyota  Camry  also  co-stars 
Clarkson  and  features  her  new 
single  "What  Doesn't  Kill  You 
(Stronger)"  as  its  theme  song, 
although  the  carmaker's  U.S. 
sales  fell  8%  in  October. 

"Music  is  something  that  kind 
of  transcends  audiences  and  is 
pretty  much  a  whirlwind  force 
in  everybody's  lives."  says  Keith 
Dahl.  national  manager  of  en- 
gagement marketing  for  Toyota. 

Perhaps  the  most  surpris- 
ing auto-marketing  success 
story  of  recent  years  has  been 
the  Kia  Soul,  Since  debuting  a 
music  focus  in  2007.  the  auto- 


makers nds  (starring  its  now 
signature  hamsters)  have  spot- 
lighted emerging  acts  like  Cal- 
vin Harris,  the  Potbellies  and 
Goldfish,  as  well  as  early-'90s 
rap  crew  Black  Sheep. 

But  a  late-August  TV  cam- 
paign featuring  the  hamsters 
performing  LMFAO's  "Party 
Rock  Anthem'  dance  changed 
the  game.  Not  only  did  it  help  so- 
lidify the  hamsters'  place  in  pop 
culture  (more  than  8  million 
views  on  YouTube  and  count- 
ing), it  helped  boost  consumer 
awareness  and  sales  of  the  Soul. 
Sales  ofthecarwereup  10%  in 
Oaober  from  a  year  earlier  and. 
year  to  dale,  it  has  sold  30.000 
units  more  than  during  the 
same  period  last  year. 

Although  economic  uncer- 
tainties recently  prompted  |.D. 
Power  &  Associates  to  lower  its 


2012  U.S.  ;iutfi  sales  forecast  by 
2%.  Hyundai.  Kia  and  Toyota 
have  all  expressed  interest  in 
continuing — eii-en  expanding — 
their  music-marketing  efforts. 
Hyundai  will  make  the  rounds 
of  the  film-festival  circuit  with 
"ReiGeneration"  through  the 
spring.  Kia  is  currently  plotting 
its  2012  Super  Bowl  ad,  and  is 
eyeing  another  music  partner- 
ship for  the  spring.  Toyota  plans 
to  continue  its  Antics  events 
during  the  next  12  months. 

Colin  Jeffrey,  executive  cre- 
ative director  for  Kia's  ad  agency 
David  &  Goliath,  hesitates  to  call 
Kia  a  "music  brand,"  but  never- 
theless attributes  the  company's 
use  of  music  to  Its  recent  suc- 
cesses. "  Masic  is  a  very  powerful 
tool  if  used  property."  he  says.  "It 
needs  to  be  used  tastefully  and 
in  the  right  places."  • 


JMz 
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>>>WMG 
STREAMLINES 
EXEC  RANKS 

Warner  l*1usic  Group 
chairman/CEO  of 
recorded  music  Lyor 
Cohen  has  streamlined 
the  company's  senior 
executive  ranks.  The 
changes  include  elimi- 
nating its  European 
management  structure 
and  giving  some  ex- 
ecutives global  duties, 
including  Matt  Si- 
gnore  (CFG.  recorded 
music),  Stephen  Bryan 
(digital  business 
developn>ent),  Mike 
Jbara  (distribution), 
Kevin  Gore  (catalog 
management/synch) 
and  David  Marcus 
(360  deals).  John  Reid, 
CEO  of  Warner  Music 
Europe  and  interna- 
tional marketing,  and 
other  international  ex- 
ecutives have  left  the 
company.  Separately, 
Wamer/Chappell  CFO 
Brian  Roberts  was 
named  executive  VP/ 
CFO  ofWMG,  suc- 
ceeding Steven  Macri. 

>  SONY, 
DR.  LUKE  SIGN 
LABEL  PACT 

Sony  Music  Enter- 
tainment has  signed 
producer  Lukasz  "Or. 
Luke"  Gottwald  to  a 
five-year  production 
deal  under  which  he'll 
produce  recordings  for 
Sony  acts  exclusively 
on  his  own  Kemosabe 
Records.  Deal  terms 
weren't  disclosed 
but  sources  say  Sony 
is  paying  Gottwald 
about  $60  million. 

>;  CITIGROUP 
RESTARTS 
EMI  TALKS 

Citigroup  has  resumed 
negotiations  with 
bidders  in  its  EMI 
Group  auction,  but  it 
was  unclear  at  press 
time  whether  a  deal 
was  near.  Although 
Warner  Music  owner 
Access  Industries  and 
BMG  Rights  Manage- 
ment were  previously 
viewed  as  lead  bidders 
for  EMI's  label  and 
publishing  operations, 
respectively,  sources 
sayCiti  is  now  In 
talks  with  Sony  Corp. 
(publishing)  and  with 
Universal  Music  Group 
(recorded  music). 

Reporting  by  Ed 
Christman. 
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Circle  Of  Support 

Proceeds  from  'Songs  for  Japan'  charity  album  for  earthquake/tsunami 
relief  reach  $10  million 


One  Irlbe:  Gathering  In  Tokyo  on  Nov.  8  to  mark  the  $10  million  raised  by  Songs  for  Japan  were  (from  left)  EMI  Music  president 
of  Asia  Pacific/Latin  America  ADRIAN  CHEESLEY.  Warner  Music  International  general  counsel  CHRIS  ANCLIFF. 
Japanese  Red  Cross  Society  VP  YOSHIHARU  OTSUKA.  Universal  Music  Japan  artist  THELMA  AOYAMA,  Universal  Music 
Group  International  COO  MAX  HOLE  and  Sony  Music  Entertainment  president/CEO  of  international  EDGAR  BERGER. 


Songs far Japan,  the  charity  album  that  the  four  major-label 
groups  pulled  together  in  the  immediate  wake  of  the  dev- 
astating earthquake  and  tsunami  that  hit  |apan  in  March, 
has  raised  $10  million  for  victims  of  the  twin  disasters. 

The  majors  recently  forwarded  a  $5  million  donation  to  the 
Japanese  Red  Cross  Societ>-.  which  follows  a  $2  million  donation 
in  April  and  a  J3  million  payment  in  May,  all  from  the  album's 
sales  proceeds. 

At  a  Nov.  S  reception  in  Tdcyo  hosted  by  I FPI  CEO  Fiances  Moore, 
senior  executives  from  EMI  Music.  Sony  Music  Entertainment, 
Uni\'ersal  Music  Group  and  Warner  Music  Group  met  with  Japa- 
nese Red  Cross  Society  VP  Yoshiharu  Otsuka  to  mark  the  occasion. 

In  a  statement,  Japanese  Red  Cross  Society  president  Tadateru 
Konoe  thanked  the  labels  for  their  efforts. 

"The  kind  thoughts  of  the  people  who  made  and  bought 
this  album  have  given  great  encouragement  to  the  people 
affected  by  the  earthquake  and  tsunami,"  Konoe  said.  "One 


hundred  percent  of  the  money  raised  goes  directly  to  those 
most  in  need.  On  behalf  of  the  |apanese  Red  Cross  and  the 
people  affected  by  the  disaster,  I  want  to  sincerely  thank  the 
artists  and  music  companies  for  this  generous  support.  It  is 
much  needed  and  greatly  appreciated," 

Released  worldwide  on  iTunes  just  two  weeks  after  the  March 
1 1  earthquake  and  tsunami  (and  subsequently  released  as  a  two- 
CD  set  at  physical  retail).  Songs  for  Japan  features  a  mix  of  classic 
songs  like  John  Lennon's  "Imagine"  and  Bob  Dylan's  "Shelter 
From  the  Storm'  and  more  recent  hits  like  Rihanna's  "Only  Girl 
(In  the  World)"  and  Leona  Lewis'  "Better  in  Time." 

The  album  peaked  at  No.  5  on  the  Billboard  200  in  April  and 
has  sold  357.000  units  in  the  United  States,  according  to  Nielsen 
SoundScan.  Worldwide,  the  majors  say  sales  haw  topped  1  millmn. 

All  proceeds  from  the  sales,  including  royalties  due  to  par- 
ticipating artists,  songwriters,  labels  and  music  publishers,  were 
donated  to  the  )apanese  Red  Cross. 
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360  DEGREES  OF  BILLBOARD 


Billboard  Debuts  Top 
40  Update  Newsletter 


The  Billboard  Top  40  Up- 
date newsletter  launched 
Nov,  7,  providing  top  40 
radio  station  programmers 
and  label  promotion  execu- 
tives an  Invaluable  source  of 
charts  and  in-depth  analysis 
synonymous  with  the  Bill- 
board brand. 

Modeled  after  the  suc- 
cessful Billboard  Country 
Update,  the  twice-weekly 


Billboard  Top  40  Update  will 
be  emailed  to  subscribers 
every  Monday  and  Thursday. 

On  Mondays,  the  news- 
letter will  grant  early  access 
to  the  Mainstream  Top  40 
chart,  along  with  other  fea- 
tures highlighting  the  week's 
most  active  titles  at  radio, 
accompanied  by  analytical 
commentary. 

Thursday's  edition  will 


include  editorial  content 
helmed  by  programmer/ 
Journalist  Mike  Stern  and 
insight  by  radio  expert  Rich 
Appel.  Chart  content  in- 
cludes midweek  building 
airplay,  a  host  of  other  radio 
rankings  and  digests  of  the 
Billboard  Hot  100.  the  Bill- 
board 200  and  the  Social 
50  chart. 

"The  Billboard  Top  40 
Update  is  about  helping  our 
radio  and  label  promotion 
colleagues  sort  the  informa- 
tion needed  to  compete  in 
a  field  that's  evolving  faster 
than  ever,"  Billboard  associ- 
ate director  of  charts/radio 
Gary  Trust  says.  "We're  ex- 
cited to  offer  coverage  of 
not  only  radio  airplay,  but 


also  the  latest  trends  in  sales, 
streaming,  social  media  and 
other  emerging  platforms." 

To  subscribe  to  the  Bill- 
board Top  40  Update  or  any 
of  Billboard's  other  news- 
letters, go  to  billboard.biz/ 
newsletters.  • 
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Images  of  EruptioirW^^B>fl  a  pose 

(top.  from  left)  are  M  ARlo  BOSCO, 
"Amazing  Race'*  contestant/actress  TIAN 
KITCHEN.  MOSES  STONE.  BYAN  CASTLE 
and  AARON  J.  BRAUNSTEIN;  middle: 
EMG  singer  M  ADDIE  LAUDER;  bottom: 
Argentine  trio  INFIERNO 18 


Eruption  Music  Group  takes  DIY  path 
to  launch  diverse  new  roster 


Dream  loud.  It's  the  slogan  of 
Eruption  Music  Group  and 
words  to  live  by  for  company 
CEO/artist  Marco  Bosco  and  his 
partner,  president/co-founder 
Aaron  J.  Braunstcin. 

After  Bosco  s  deal  with  a  Uniwrsal/Fontana- 
distributed  indie  label  fell  apart  in  2009.  he  and 
Braunstein — who  previously  worked  in  ihe  fi- 
nancial business — decided  to  form  EMG.  They 
created  not  just  a  record  label,  but  a  full-service 
operation  that  offers  artist  management  and  a 
number  of  other  services,  including  radio  pro- 
motion, marketing,  branding  and  distribution. 

Bosco  is  EMG's  flagship  artist  and  house 
producer,  but  he's  just  one  of  several  talents 
affiliated  with  the  company.  Other  acts  in- 
clude Argentine  rock  band  Infierno  18  and 
solo  artists  Moses  Stone.  Ryan  Castle  and 
Maddie  Lauer.  Bosco"s  latest  single  "Sense- 
less." a  hip-hop  pop  collaboration  with  rap- 
per Shawn  Mims.  and  "Angel."  an  epic  power 
ballad  from  Castle  that  features  Bosco.  Stone 
and  Lauer.  are  both  now  available  through 
iTuncs  and  other  digital  retailers. 

Working  with  the  outdoor  ad  firm  Van  Wag- 
ner, EMG  will  continue  to  employ  the  billboard 
strategy  it  used  in  promoting  Bosco  {see  story, 
page  10).  "We  really  want  to  get  in  people's 
faces  and  start  building  a  connection  with 
the  brand,"  Bosco  says.  The  company  is  also 
promoting  its  music  through  Delta  Air  Lines' 
in-flight  programming  and  plans  to  partici- 
pate in  Movie  Tunes'  marketing  program  at 
Pacific  Theatres. 

As  Braunstein  says.  "We  focus  on  the  peo- 
ple, the  consumer,  rather  than  focusing  on  the 
system  or  impressing  people  in  the  industry. 
We  also  position  ourselves  to  work  with  clients 
across  all  industries,  not  just  music  in  areas  like 
business  development,  art  design  and  branding." 
As  for  the  future,  Bosco  has  plans  for  a  pack- 
age tour  in  2012  for  EMG  acts.  Here's  a  look  at 
the  EMG  roster: 

INFIERN0 18 

Th  is  A  rgen  t  i  ne  t  rio  was  formed  by  cousins  Tomas 
Taranto  (vocals/guitar)  and  Nicolas  Taranto  {vocals/ 
drums)  and  bassist  Sergio  Munich.  Infiemo  18 


made  its  official  debut  in  200L  playing  the  50th 
birtliday  party  of  Leon  Gieco,  kirown  as  the  Argen- 
tine Bob  Dylan,  who  soon  invited  the  band  to  serve 
as  a  support  act.  When  they  recorded  their  debut 
album,  the  band  members  were  a  mere  12  years 
old.  in  the  decade  since,  they've  shared  the  stage 
with  acts  ranging  from  Green  Day  to  Katy  Perry, 
and  their  version  of  "My  Way"  is  currently  being 
heard  in  a  Coca-Cola  campaign  in  South  America. 
They  a  re  bel  ieved  to  be  the  youngest  act  e^'er  signed 
to  Sony  Music  Argentina.  EMG  A&R  director  Ron- 
nie King,  who  has  worked  with  2Pac  and  the  Off- 
spring, brought  the  group  (and  later  Ryan  Castle) 
to  EMG  for  the  United  States.  The  trio's  first  U.S. 
single.  "Facil."  is  set  for  a  spring  release. 

MADDIE  LAUER 

Lauer,  a  21-year-old  singer/songwriter  from 
Columbus.  Ohio,  began  performing  as  a  child 
in  local  talent  shows  and  church  on  Sunday 
mornings.  Participation  in  the  Orlando,  Fla., 
"Talent  Rock"  competition  led  to  a  deal  with 
an  indie  labeL  By  18,  she  relocated  to  Los  An- 
geles and  spent  a  year  in  a  girl-group  quartet 
before  pursuing  her  dreams  as  a  solo  artist, 
influenced  by  Musiq  Soulchild,  Toni  Braxton, 
Mariah  Carey  and  Sade. 

RYAN  CASTLE 

Singer/songwriter/pianist  Castle  isn't  just  a  mu- 
sician: He's  a  serious  student  with  a  master's  de- 
gree in  music  theory.  The  27-year-old  from  New 
York's  Howard  Beach  neighborhood  cites  Frank 
Sinatra,  Ray  Charies  and  Billy  )oel  as  influences. 

MOSES  STONE 

This  rapper/singer/musician/dancer  first  made 
his  mark  on  MTV's  "Say  What.'  Karaoke,"  BETs 
Park's  Wild  Out  Wednesday"  and  "Show- 
time at  the  Apollo."  The  24-year-old  from  Wash- 
ington. D.C..  relocated  to  Hollywood  two  years 
ago  to  attend  the  M  usicians  I  ns  titute  and  woiiced 
al  Universal  Music  Group  Distribution  while 
honing  his  mix  of  hip-hop,  pop  and  Motown. 
He  worked  in  the  EMG  office  for  six  months 
before  signing  a  management  and  development 
deal  with  the  company.  H  e's  been  con  f  i  r  med  for 
a  blind  audition  on  season  two  of  NBC's  "The 
Voice,  "which  debuts  after  the  Super  Bowl.  ■  .- 
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Making  His  l^ark 

Eruption  Music  Group  artist/label  chief 
Marco  Bosco  heralds  new  single  'Senseless' 


Marco  Bosco  announced  his  arrival  in  July  in  bold  fash- 
ion— with  one  80-foot-high  Hollywood  billboard  on  Vine 
Street  at  Selma  Avenue,  a  second  one  on  Vine  Street 
off  Sunset  Boulevard  and  a  third  atop  the  nearby  W 
Hotel.  Bosco  is  depicted  like  a  futuristic  musical  gladi- 
ator— shirtless,  armed  with  a  guitar  in  front  of  a  crum- 
bling rendition  of  the  famed  Capitol  Records  tower. 


picture  to  a  TV  show.  "My  life  changed  in 
20  days."  he  says.  He  was  recruited  to  be  a 
tm-niber  of  5  Stars,  a  New  Kids  on  the  Block- 
style  hoy  band  that  was  featured  regularly  on 
an  Italian  variety  show,  hosted  by  RatTaella 
Carra.  featuring  such  guests  as  )anies  Brown. 

Ella  FitZ[;crald.  l-rank  Sinatra,  Tina  Turner 
and  Stevie  Wonder.  Bosco  took  it  all  in.  hon- 
ing his  skill  as  a  live  performer  and  working 
in  the  recording  studio  with  5  Stars  for  the 
Italian  label  Fonit-Cetra. 

Followinj;  the  demise  olS  Stars.  Bosmtlien 


For  Bosco — singer/songwriter/ producer. 
Eruption  Music  Group  CEO  and  art  director 
of  the  campaign — the  billboards  are  artworks, 
a  way  to  brand  himself  as  an  artist  and  drive 
home  "the  depth  and  consistency"  of  EMG  as 
a  forte  in  the  music  business  (see  story,  page 
H).  ~hi-stead  of  )ust  pusbinp  a  song,  we're  re- 
ally  pushing  a  campaign,  so  we're  really  going 
above  and  be>  ond  just  sticking  it  on  the  radio. 
We're  gelling  in  people's  faces."  he  says. 

Bosco  says  the  billboard  campaign  has 
made  an  impact.  "When  people  ask  me.  'Will 
it  work  for  sales?  Will  people  go  to  iTunes?."  I 
Siiy,  'If  it  works  for  Banana  Republic  and  cloth- 
ing, why  can't  it  work  for  music?" 

A  second  campaign,  running  Oct.  ll- 
)an.  2.  through  the  outdoor  ad  firm  Van 
Wagner,  depicts  Bosco  with  angel's  wings. 
"It  looks  like  I'm  ready  to  fly."  he  says. 

The  allenlion-grabbing  campaign  lieralds 


Bosco's  new  single.  "Senseless."  recorded 
with  rapper  Shawn  Mims.  The  track,  which 
combines  Minis'  potent  rhymes  with  Bosco's 
majestic  pop.  lias  hit  iTunes  and  other  digit.)] 
a*tailers.  The  track  was  mi.\ed  by  Phil  Tan  and 
mastered  by  Brian  Gardner, 

"We've  purchased  the  besi  boards  in  Hol- 
lywood, so  you  won't  be  able  to  walk  around 
without  seeing  "Senseless."  It's  more  like 
pushing  a  movie."  Bosco  says.  It's  filling 
that  Bosco's  single  is  a  collaboration  with 
Mims.  since  it  was  their  pairing  on  "Chasing 
Sunshine."  featured  on  Mims'  2009  album 
CuUt.  which  reached  No.  12  on  Billboard's 
Top  RiiB/Hip-Hop  Albums  chart,  that  firsr 
introduced  Bosco  to  American  audiences 

WATCHING  THE  BEST 

Born  in  Venice.  Italy,  Bosco  fell  into  shou 
busitiess  at  age  9.  after  his  mother  sent  hi-- 
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studied  Lav.  lui  a  W\s  )iui^.iiuJ  n  Id  Lrig- 

bnd.  where  he  signed  a  publishing  deal  and  rc- 
emcrged  as  a  guitar  player  in  the  liand  Kevin. 
It  was  in  that  group  that  he  saw  firsthand  the 
power  of  branding,  as  the  group's  five-song 
CD  was  given  away  as  a  bonus  to  Wind  Com- 
munications cellphone  aistomers  and  its  song 
"Time"  was  featured  in  the  company's  com- 
mercials. Ke\  in  also  landed  support  spots  for 
Nelly  Furtado  and  Bush. 

DOWN  WITH  MIMS 

Moving  to  the  United  Slates  in  2007,  Bosco 
decided  to  go  the  solo  route,  first  relocating 
to  Miami  and  then  moving  to  Atlanta.  It  was 
there  he  met  his  future  business  partner  Aaron 
|,  Braunsteiriandculthesong"lfl  Don't  Have 
You,"  featuring  members  of  ihe  Atlanta  Sym- 
phony. Thesong  caught  theearofhip-hopart- 
isi  Mims,  then  signed  to  Capitol.  The  rapper 
liked  the  song  so  much,  he  invited  Bosco  to 
produce  the  track  "Chasing  Sunshine,"  featur- 
ing a  sample  of  "If  1  Don't  Have  You."  Bosco 
also  turned  up  on  Minis'  episode  of  MTVs 
"Cribs"  performing  "If  1  Don't  Have  You"  on 
acoustic  guitar. 

ERUPTING  INTO  THE  FUTURE 

While  in  Atlanta,  Bosco  signed  with  a  Univer- 
sal/Fontana-distributed  indie  label,  but  after 
that  deal  fell  apart  he  and  Braunstcin  formed 
EMG.  Through  EMC  Bosco  has  releaseda  trio 
of  singles,  "Another  Night  "  in  |uly  2010.  and 
"I  Wonder"  and  "Another  Night  (Hybrid)"  in 
laiuiary  20II.  "Another  Nighl"  has  received 
more  than  200.000  plays  on  Myspace  and  gar- 
nered nationwide  airplay. 

While  that's  only  a  start,  Braunstein  has 
faith  in  Bosco  as  an  artist  and  businessman, 
and  is  confident  that  he'll  soon  be  a  contender 
on  the  pop  charts. 

"Marco  as  a  solo  artist,  musician,  writer, 
producer  and  arranger  can  totally  and  com- 
pletely fulfill  his  vision."  he  says,  "because 
he  can  do  so  many  things  himself,  whether 
il  is  prtxlucinghisown  music,  or  for  another 
arlisl.  Willi  equally  ania/ing  resulls."      •  - 


BY  TOM  ROLAND  | 


Here  For  A 
Good  Time 

The  CMA  Awards  honor  crossover  successes 
as  digital  country  sales  surge 
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The  lines  bclwcen  middle  Amer- 
ica "s  most-listencd-to  music 
and  other  genres  were  notably 
blurred  during  the  45th  annual  Coun- 
try Music  Assn.  (CMA)  Awards. 

The  Nov.  9  live  ABC  broadcast 
from  the  Bridgestone  Arena  in  Nash- 
ville opened  with  Blake  Shelton  and 
Kenny  Loggins  singing  the  latter  s 
iconic  pop  hit  "Footloose"  in  front 
of  a  heavily  choreographed  dance 
troupe,  and  closed  with  Taylor  Swift 
taking  her  second  entertainer  of  the 
year  award  as  she  ncars  the  close  of 
a  world  tour  inspired  by  Broadway 
production  elements. 

In  between,  viewers  watched  pop 
star  Natasha  Bedingfield  and  Ras- 
cal Flatts*  Gary  LeVox  trade  dramatic 
vocal  licks  on  the  power  ballad  "Easy" 
and  heard  Lionel  Richie  and  Darius 
Rucker — two  artists  wiio  came  to  prom- 
ineiKe  as  lead  sin^rs  in  other  gpnrcs — 
reprise  Richie's  '80s  hit  "Stuck  on  You." 

)ason  Aldean  and  the  Band  Perry, 
the  evening's  other  big  winners, 
further  illustrated  the  genre's  ever- 
broadening  appeal.  Aldean  won  the 
first  CMA  trophies  of  his  career,  col- 
lecting album  of  the  year  honors  for 
My  Kinda  Party  (Broken  Bow)  and 
musical  event  of  the  year  for  "Don't 
You  Wanna  Stay."  his  crossover  duet 
with  Kelly  Clarkson.  My  Kinda  Party 
has  sold  nearly  2  million  units  in  the 
United  States  since  its  release  in  No- 
vember 2010,  according  to  Nielsen 
SoundScan,  and  features  the  hip-hop- 
influenced  No.  1  countr>' single — and 
top  10  pop  hit — "Dirt  Road  Anthem." 
the  year's  top-selling  ringtone.  accord- 
ing to  Nielsen  RingScan. 

The  Band  Perry  won  new  artist  and 
single  of  the  year  for  "If  I  Die  Young" 
(Republic  Nashville),  which  also  gar- 
nered song  of  the  year  honors  for  its 
writer  Kirnbt* riy  Perry  (see  slory.  page 
18).  "If  I  Die  Young."  which  lopped 
Billboard's  Hot  Country  Songs  chart 
in  December  2010.  has  since  become 
a  crossover  hit  and  is  spending  its  sec- 
ond consecutive  week  atop  the  Adult 
Contemporary  airplay  chart. 

The  ability  of  "If  I  Die  Young"  to 
unite  country  and  pop  audience  sec- 
tors was,  the  sibling  trio's  Neil  Perry 
noted,  underscored  by  a  .social-media 
post  from  a  motorcyclist  and  Metal- 
lica  fan  who  thought  the  song  was 
"pretty  cool." 

According  to  preliminary  Nielsen 
data  released  by  website  TV  by  the 


Numbers,  the  awards  drew  16.3  mil- 
lion viewers,  down  slightly  from  16.5 
million  in  2010.  but  with  a  small  im- 
provement among  adults  18-49.  Ear- 
lier in  the  day.  the  CMA  announced 
a  new  lO-year  broadcast  agreement 
with  ABC  to  keep  the  awards  show, 
the  annual  CMA  Music  Festival 
broadcast  and  the  "CMA  Country 
Christmas"  special  at  the  network 
through  2021. 

Female  vocalist  of  the  year  winner 
Miranda  Lambert  illustrates  another 
encouraging  trend — the  belated  de- 
velopment of  the  digital  market  for 
country  titles.  Hell  on  Heels  (Colum- 
bia Nashville),  the  debut  album  by 
Lambert's  side  project  Pistol  Annies, 
was  originally  only  available  for  pur- 
chase as  a  digital  download  (except 
at  the  group's  website,  which  sold 
the  CD).  But  demand  for  the  album, 
which  was  released  in  August  and  de- 
buted atop  Top  Country  Albums  with 
first-week  sales  of  44,000,  according 
to  SoundScan.  prompted  Columbia 
to  release  the  CD  to  retailers.  The  set 
has  sold  144.000  units,  of  which  61% 
have  been  digital. 

Sales  of  digital  country  albums 
total  6.7  million  year  to  date,  up  29.7% 
from  a  year  earlier — and  a  key  reason 
why  overall  country  album  sales  are 
up  4.2%  on  the  year,  topping  the  3.3% 
rise  in  total  U.S.  album  sales,  accord- 
ing to  SoundScan.  Meanwhile,  sales 
of  the  10  top-selling  country  digital 
songs  of  the  year  so  far  total  15.1  mil- 
lion, up  32%  from  the  sales  generated 
by  the  top  10  digital  songs  in  the  same 
period  last  year. 

"One  of  the  main  people  that  ac- 
tually made  that  digital  growth  hap- 
pen is  Taylor  Swift,  because  she  has 
an  extra-large,  very  young  audience," 
says  Pistol  Annies'  manager  Marion 
Kraft  of  Shopkeeper  Management. 
"She  helped  bring  a  lot  of  young,  tech- 
savvy  people  to  our  format." 

Appropriately.  Swift  fired  off  a  cou- 
ple of  celebratory  tweets  to  her  9  mil- 
lion Twitter  followers,  signing  off  for 
the  evening  by  linking  to  a  photo  of 
her  cat  and  her  arm.  on  which  she 
had  written  the  names  of  all  the  art- 
ists who  have  made  surprise  guest 
appearances  during  her  Speak  Now 
world  tour.  They  included  fellow 
country  artists  Tim  McGrawand  Ron- 
nie Dunn,  but  also  T.I. .  Nicki  Minaj. 
[ustin  Bieber  and  members  of  Switch- 
foot  and  )immy  Eat  World.         •  • 


GLEN  CAMPBELL  was  invited  onstage  at  the  CMA  Awards  after  a  tribute  to  the  beloved  singer,  who  Is  ailing  from 
Alzheimer's  disease.  From  left:  KEITH  URBAN,  BRAD  PAISLEY,  songwriter  JIMMY  WEBB.  Campbell  and  his  wife 
KIM,  and  VINCEGILL. 
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TAYLOR  SWIFT  receives  the  CMA 
entertainer  of  the  year  award. 


MIRANDA  LAMBERT  and  BLAKE 
SHELTON  pose  with  their  CMA 
trophies  for  female  and  male 
vocalist  of  the  year. 


The  Band  Perry  wins  single  of  the 
year  for  "If  I  Die  Young."  From  left, 
NEIL  PERRY,  Big  Machine  Label 
Group  CEO  SCOTT  BORCHETTA, 
KIMBERLY  PERRY  and  REID  PERRY. 


CMA  Awards  co-hosts  CARRIE  UNDERWOOD  and  BRAD  PAISLEY       BLAKE  SHELTON  (left)  performs 
ioke  onstage  with  MISS  PIGGY.  "Footloose"  with  KENNY  LOGGINS 

to  open  the  CMA  Awards. 


GRACE  POTTER  and  KENNY  CHESNEY 

perform  "You  and  Tequila." 


NATASHA  BEDINGFIELD  and  RASCAL  FLATTS  perform  "Easy." 
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Indie  Triumph 

How  Charlie  Zaa's  *Dg  Bohemia'  became  a  chart-topper 


Colombian  Iroubadour 
Charlie  Zaa's  top-selling 
album  in  the  United  Stales. 
1997*s  Sentimientos.  hit  No. 
1  on  Billboard's  Top  Latin 
Albums  chart  and  has  sold 
362,000  units,  according  to 
Nielsen  SoundScan. 

But  the  prospects  appeared 
dim  for  Zaa  to  enjoy  a  return 
to  the  top  of  the  chart  with 
his  new  album,  De  Bohemia. 
It's  Zaa's  first  album  since 
2005  and  was 
released  Sept.  G 
on  a  brand-new 
indie  label,  the 
Entity,  with  lim- 
ited resources. 
It  wasn't  until 
the  Oct.  8  chart 
week  that  it  fi- 
nally entered 
the  Top  Latin 
Albums  chart  at  No.  38. 

But  last  week,  the  album 
surged  20-1  on  Top  Latin  Al- 
bums— the  iargest-cver  jump 
on  the  chart  that  wasn't  related 
to  an  early  debut  due  to  street- 
date  violations. 


Latin 
Notas 


LEILA 
COBO 


"We  created  the  demand." 
says  Entity  principal  Sergio 
Rozenblat.  who  partnered 
with  Selcct-O-Hits  for  distri- 
bution. "We  had  no  advertis- 
ing budget,  no  TV  budget,  no 
release  parties,  no  travel  bud- 
get. It  was  organic:  knocking 
on  doors,  going  one  step  at  a 
time,  using  our  credibility  and 
expertise  in  the  marketplace." 

When  Rozenblat  signed  2Ua. 
he  offered  him  to  all  the  majors 
for  distribution 
and  was  turned 
down.  At  retail, 
the  reaction  was 
similar,  with 
few  records  ini- 
tially placed  in 
stores.  That,  as 
it  turned  out. 
was  a  blessing, 
as  there  weren't 
any  early  returns  to  stigmatize 
the  project. 

Instead,  things  started 
skwiy  and  grew  market  by  mar- 
ket, with  the  focus  initially  on 
Miami — which  has  tradition- 
ally supported  Zaa — then  New 


York  and  Puerto  Rico.  Promo- 
tion on  the  West  Coast  is  only 
now  b^inning. 

An  early  adopter  was  Span- 
ish WRMA  Miami  PD  Jesui 
Salas,  who  featured  Zaa  at  one 
of  the  station's  branded  Copa 
con  Romance  concerts,  draw- 
ing an  audience  of  3,500. 

But  with  few  albunLs  at  retail, 
the  sales  reaction  was  muted. 
That  continued  to  be  the  case 
in  the  ensuing  weeks,  in  part 
because  there  weren't  any  al- 
bums to  stock.  De  Bohemia's 
packaging  is  elaborate  and  ex- 
pensive, and  to  save  money, 
Rozenblat  manufactured  the 
CDs  in  Colombia. 

When  orders  started  to  in- 
crease, there  simply  weren't 
enough  units  to  fUlfill  demand- 
But  last  week.  Rozenblat  re- 
ceived a  shipment  of  10.000 
copies,  in  tandem  with  an  in- 
tense week  of  promotion  in 
Puerto  Rico,  where  Zaa  vis- 
ited TV.  radio  and  print  outlets. 

"We  worked  from  6  a.m.  to 
midnight,  every  day,  includ- 
ing weekends,"  Rozenblat  says. 


Sudden  impact: 
CHARLiE  ZAA 


"We  did  in-storcs  and  recon- 
nected with  the  marketplace." 

In  a  single  week.  Zaa  went 
from  selling  less  than  1.000 
copies  to  more  than  3,000. 
with  89%  of  those  sales  in 
Puerto  Rico. 

Beyond  the  marketing,  of 
course,  is  the  fact  that  buyers 
want  the  Zaa  album:  Produced 
in  Colombia,  its  sound  harks 
back  to  the  artist's  early  suc- 


cesses. But  that  would've  been 
irrelevant  without  the  label's 
steadfast  investment  and  belief 
"I  told  everybody — every- 
body who  would  listen — that 
this  was  a  long-term  record." 
Rozenblat  says.  "The  more 
markets  we  hit,  the  better  sales 
we  would  achieve."         •  •■ 
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Charly  Alberti  is  best-known  to  become  Latin  America's 

as  the  drummer  of  Soda  Ste-  first  mega  group.  Aitwrti's  re- 

reo,  the  Argentine  rock  band  centty  formed  nonprofit.  R21, 

that  literally  crossed  borders  aims  to  spark  the  interest  of 


CHARLY 
ALBERTi 


l-atin  American  youth  in  erwi- 
ronmental  issues.  In  an  inter- 
view with  Billboard,  he  talks 
about  how  he's  incorporating 
musk:  into  Ns  campaign. 

You  founded  R21  to  raise 
consciousness  about  cli- 
mate change  In  Latin  Amer- 
ica. It  sounds  like  you're 
back  on  tour,  this  time  to 
save  the  planet. 
We've  had  stadiums  full  of  kids 
at  each  of  our  events  in  Argen- 
tina. We  show  videos  and  have 
a  super  cool  message  that  if  ev- 
eryone makes  a  little  change,  we 
can  achieve  the  global  solutions 
necessar>'  to  solve  the  problem. 
We've  been  able  to  get  in  front 
of  about  50.000  kids  since  last 
March,  and  we're  inviting  them 
to  participate  through  our  web- 
site, Revolucion2l.com.  It  is  a 
totally  serious  project.  We're 
working  with  the  best  scientists 
in  Latin  America. 

When  did  you  become  an 
environmental  activist? 
I  was  the  first  musician  to  get 
involved  with  Greenpeace  in 
Argentina  with  the  Save  the 
Whales  campaign.  In  2004,  I 
was  a  spokesman  for  the  Na- 
tional Parks  in  Argentina.  That 


experience  made  me  more 
aware  of  the  climate  change 
issues.  Then.  1  met  Al  Gore, 
who  wanted  to  spread  his  mes- 
sage in  Latin  America,  and 
began  working  with  his  envi- 
ronmental campaign.  But  a  lot 
of  people  know  Al  Gore  as  the 
Vice  President  of  the  United 
Slates,  treating  somcihing  of 
a  credibility  problem  for  him 
in  Argentina.  I  realized  that 
I  am  much  more  popular  in 
Latin  America  than  Al  Gore. 

A  lot  of  artists  put  their 
names  on  social  causes,  but 
you're  much  more  ambitious. 
How  do  you  think  your  back- 
ground in  music  can  help  R21 
make  a  real  impact? 
I  spent  more  than  20  )'ears  on 
touraround  Latin  America — 
I  know  it  intimately.  I  want  to 
put  all  of  my  experiences  into 
R21  to  raise  consciousness 
throughout  the  region.  The 
most  important  cause  for  hu- 
mans today  is  the  Earth.  There 
are  people  who  have  said  to 
me.  "You  know,  I  was  never 
really  such  a  fan  of  Soda  Ste- 
reo, but  I'm  with  you  on  this." 


You  were  an  early  inter- 
net entrepreneur  in  Latin 
America  and  lent  your 
image  to  an  Apple  adver- 
tising campaign.  How  did 
that  happen? 

I've  always  been  a  geek.  I 
was  one  of  the  first  musi- 
cians in  Argentina  who  was 
using  technology  onstage. 
In  1997.  I  was  invited  to 
be  an  AppleMaster,  along- 
side people  like  Muham- 
mad Ali.  I  was  the  only  His- 
panic. We  used  lo  meet  at 
the  Mac  World  conferences 
and  get  together  with  Steve 
lobs  there. 

What  about  music?  Post- 
Soda,  you  formed  Mole  with 
your  brother,  Andres.  The 
band  put  out  an  album  in 
2007.  Are  you  working  on 
anything  now? 
Mole  has  been  recording 
some  new  music,  and  we 
plan  on  putting  something 
out  in  the  new  year,  maybe 
a  couple  of  tracks  or  an  EP. 
There's  no  point  to  putting 
out  a  whole  album  anymore. 
— Judy  Canlor-Navas 


EN  ESPANOL:  All  the  great  Latin  music  coverage 
vou've  come  to  expect  from  Billboard— In  Spanish. 
Go  to  blllboardenespanol.com. 
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SBS  PLANNiNGTO  AIR 
HANLON  SPECIAL 
Pianist  Arthur  Hanlon  is  star- 
ring in  his  own  TV  special  for 
the  Spanish  Broadcasting  Sys* 
tern,  which  was  recently  taped 
in  San  Juan.  Puerto  Rico,  and 
features  such  Latin  music  su- 
perstars as  Laura  Pausini,  Obie 
Bermudez.  Cheo  Felkriano  and 
Marc  Anthony.  "Encanto  del 
Carlbe"  was  taped  at  Fuerte 
San  Cristobal  atKl  will  air  in  the 
United  States  and  Latin  Amer- 
ica, including  on  Miami-based 
Mega  TV,  in  addition  to  public 
TV  stations  throughout  the  two 
regions.  SBS  presldent/CEO 
Raul  Alarcon  says  that  more 
than  40  Puerto  Rlcan  musi- 
cians participated  in  the  spe- 
cial. whk:h  was  directed  by  Ale- 
jandro Santiago  and  produced 
by  SBS  and  Juan  Buso.  Univer- 
sal Music  Latin,  Hanlon's  label, 
will  release  a  CD/DVD  set  of 
the  performance  produced  by 
Julio  Reyes- Copelk),  An  airdate 
hasn't  yet  been  announced. 

GUCCI,  LATIN 
RECORDING 
ACADEMY  IN 
JEWELRY  PACT 
Gucci  signed  a  two-year  deal 
with  the  Latin  Recording 
Academy  to  create  jewelry 
and  watches  inspired  by  Latin 
music.  To  commemorate  the 
partnership,  the  exhibit  Music 
Through  Time  was  recently 
presented  in  Las  Vegas  during 
the  week  of  the  Latin  Grammy 
Awards.  Special-edition 
watches  were  presented  to 
best  new  artist  nominees  in- 
cluding Spain's  Pablo  Alboran, 
Uruguay's  Max  Capote,  Brazil's 
Paula  Femandes.  Italy's  II  Volo 
and  Puerto  Rico's  Sie7e. 

LOPEZ'S  NUYORICAN 
PRODUCTIONS 
TO  PRODUCE 
COMEDY  PILOT 
Jennifer  Lopez's  Nuyorican 
Productions  has  signed  on  to 
provide  MTV  with  a  half-hour 
comedy  pilot  about  a  New 
York  graduate  student  who 
returns  to  her  home  in  Texas 
and  her  eccentric  Mexican 
family.  Grace  Parra.  who  has 
written  for  such  TV  programs 
as  "Jonas"  and  "Glory  Daze,"  is 
writing  the  script.  Along  with 
Lopez,  executive  producers 
of  the  show  include  industry 
vets  Simon  Fields  and  Benny 
Medina.        —Justino  AguUa 
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ONE  SONG  AT  A  TIME...  ONE  ARTIST  AT  A  TIME 
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EMI  Stays 
On  Top 

SONGS  FROM  NICKI MINAJ,  LIL  WAYNE,  ADELE  AND  OTHERS 
KEEP  PUBLISHER  AHEAD  AT  RADIO 


MI  Musk  Publishing  snared  the 
'  largeslshareofthelOOsongsgen- 
crating  the  most  U.S.  radioairplay 
I  for  the  sixth  consecutive  quarter. 
For  the  third  quarter  ended 
Sept.  30.  the  publishing  company  had  an  17.9% 
share  of  the  lop  100  airplay  songs,  down  slightly 
from  the  19.3%  it  tallied  in  the  second  quar- 
ter, but  up  from  the  18.1%  it  scored  in  third- 
quarter  2010. 

EMI  had  a  piece  of  49  songs  in  the  top  100, 
four  more  than  in  the  second  quarter,  lis  top 
titles  include  Nick)  Minaj's  'Super  Bass.'  Lll 
Wayne's  "How  lo  Love'  and  Ad«l«'s  "Rolling 
in  the  Deep."  which  ranked  fourth,  fifth  and 
sixth,  respectively. 

Radio  airplay  was  calculated  based  on  the 
overall  top  100  detecting  songs  from  1.533 
U.S.  radio  stations  monitored  electronically  by 
Nielsen  BDS  for  the  period  of  july  I-Sept.  30. 
The  Harry  Fox  Agency  researches  the  publish- 
ers' split  for  each  track  to  calculate  their  share 
of  those  songs. 

Coming  in  second  with  its  best  showing  to 
date  on  the  ranking  was  Kobait  Music  Group 
with  a  15.5%  share,  up  from  the  prior  quarter's 
12.4%  as  well  as  (he  12.1%  it  had  in  the  corre- 
sponding period  last  year.  Kobait  had  a  share  of 
22  of  the  top  100  songs,  up  from  16  in  the  prior 
quarter,  including  Kaly  P«rry'«  "Last  Friday 
Night  (T.C.I.F.)"  at  No.  1  and  LMFAO's  "Party 
Rock  Anthem"  (featuring  Lauren  Dennett  and 
GoonRock)  at  No.  2. 

Universal  Music  Publishing  Croup  slipped 


to  third  place  in  the  third  quarter,  as  its  share 
of  the  top  100  songs  fell  to  14,1%  from  16.8% 
in  the  second  quarter  when  it  ranked  second 
and  16.8%  a  year  earlier.  Universal  had  a  share 
in  41  of  the  top  100  radio  songs,  up  from  39 
in  the  prior  quarter,  including  Pitbull's  No.  3 
"Give  Me  Everything"  (featuring  Ne-Yo.  Af- 
rojack  and  Nayer).  "Super  Bass"  and  "How 
to  Love." 

Fourth-ranked  Sony/ATV 
Music  Publi.shing  grew  its  share 
of  the  top  100  songs  to  11.5% 
from  11%  in  the  prior  quarter 
when  it  ranked  fifth,  but  down 
from  14.4%  a  year  earlier.  Sony/ 
ATV  had  a  share  of  27  songs  of 
the  third-quarter  top  100.  up  from 
23  in  the  prior  quarter,  including 
"Give  Me  Everything."  OnaRe- 
public's  "Good  Life"  at  No.  7  and 
Lady  Gaga's  "The  Edge  of  Glory"  at  No.  9. 

Warner/Chappell  Music  ranked  fifth  with  a 
10.8%  share,  slipping  from  11.1%  in  the  second 
quarter  when  it  ranked  fourth,  and  down  from 
12.7%  in  the  corresponding  period  in  2010.  War- 
ner/Chappell had  31  of  the  top  100  songs  in  the 
third  quarter,  down  from  34  in  the  prior  quarter. 
They  included  "Last  Friday  Night."  "Super  Bass." 
"How  to  Love"  and  Bad  Meets  Evil's  "Lighters" 
(featuring  Bruno  Mara)  at  No.  8. 

Coming  in  sixth  for  the  second  consecutive 
quarter  was  BMG  Chrysalis  with  a  5%  share, 
little  changed  from  4.9%  in  the  prior  quarter 
and  down  slightly  from  5.2%  a  year  eariier.  BMG 


Publishers 
Place 

ED  CHRISTMAN 


had  ownership  in  20  of  the  top  100  songs  in  the 
third  quarter,  up  from  16  in  the  prior  quarter, 
including  "Lighters,"  Beyonc^'s  "Best  Thing  1 
Never  Had"  at  No.  17  and  the  Black  Eyed  Peas' 
")ust  Can't  Get  Enough"  at  No.  18. 

The  Royalty  Network  debuts  on  the  publish- 
ers airplay  chart  at  No.  7  with  a  2.1%  share, 
based  on  three  lop  100  songs:  "Give  Me  Every- 
thing." Afrojack's  "Take  Over  Control"  (featur- 
ing Eva  Simons)  at  No.  95  and 
Chris  Brown's "  Look  at  Me  Now " 
(featuring  Lll  Wayne  and  Busta 
Rhymes)  at  No.  96. 

Words  &  Music  Copyright 
Administration  remained  at 
No.  8  in  the  third  quarter  with  a 
1.9%  share,  down  from  2.3%  in 
the  prior  quarter.  The  company 
had  a  piece  of  six  top  100  songs, 
down  one  from  the  prior  quarter, 
including  Hot  Chelte  Rae's  "Tonight  Tonight" 
at  No.  11  and  the  Brad  Palsley/Carrle  Under- 
wood duct  "Remind  Me'  at  No.  28. 

Peermusic  held  steady  at  No.  9  in  the  rank- 
ing with  1 .8%.  little  changed  from  1 .9%  in  the 
prior  quarter.  It  again  had  four  songs  in  the  top 
100.  including  "Super  Bass'  and  Cobra  Star* 
ship's  "You  Make  Me  Feel . . ."  (featuring Sal»l) 
at  No.  32. 

Rounding  out  the  top  10  is  Smims  Coffee  and 
Tea  Music,  which  debuts  on  the  ranking  with  a 
1.6%  share,  thanks  to  the  No.  14  song.  Foster 
the  People's  "Pumped  Up  Kicks."  Smims  is 
owned  by  the  group's  frontman  Mark  Foster. 


who  wrote  the  song. 

Sony/ATV  once  again  topped  the  country  pub- 
lishers airplay  chart  with  a  14.1%  share  of  the 
top  100  country  songs  at  200  country  stations 
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monitored  by  Nielsen  BDS,  down  slightly  from 
14.8%  in  the  prior  quarter. 

The  top  songwriter  for  the  fifth  consecutiw 
quarter  was  Martin  Karl  "Max  Martin"  Sand- 


berg,  who  had  a  hand  in  writing  nine  of  the 
third  quarter's  top  100  songs,  including  "Usi 
Friday  Night"  and  Britney  Spears'  "I  Wanna 
Go"  at  No.  10. 


TOP  10  SONGWRITERS 
AIRPLAY  CHART 


MJUnMKAm."MAX  MARTIM-SANOWia 

 JOHAN  "SHELLBACK"  SCHUSTER 

  ADELEADKINS 

MARK  FOSTER 


LUKASZ'DR.LUKE"  GOTTWALD^ 
KIM  BERLY  PERRY 


7  ARMANDO  CHRISTIAN  "PITBULL"  PEREZ 

8   STEFANI GABRIELLA  "LADY  GAGA"  GERMANOTTA 

 9  KATY  PERRY 

TO  PAUL  EPWORTH 

Ranking  bMed  on  Ihe  numbsr  of  Aggravated  playl  each  songwriter  had  among  tne  overall  top  lOO  detect"^  songs  from 
1,513  U  S.  radio  statxms  alaclronlcally  monrlored  by  Nielsen  ODS  24  hours  per  day.  sewan  days  per  M«el<  during  the  period 
of  July  l-Seot  30.  Unlllte  the  accompanyrng  put>lisher  airplay  charts.  ttMS  ranlcing  doesn't  tai(e  into  account  the  publishing 
splits  among  songwriters  for  a  given  song,  but  rather  divides  credits  equally  among  each  listed  songwriter 


QUARTER  BY  QUARTER 

tii;.iu.i  .L.ui  n  uii  iNfi  iiid!  u  liie  n  vw  rr.usic  publishers  that  snared 
the  largest  share  of  the  top  100  U.S.  radio  airplay  songs  during 
the  third  quarter 


■  EMHuwPlJtiisllira 

■  lotialtHusKGfajp 

■  IMufnilHiisxhliiisNni 

■  SmMIVHekmMing 

■  NMR/Oianitlltek 

TOP  20 

AIRPLAY  SONGS 

RANK  SONG 

LABEL 

1  "UCTPmMVNiaHT<TAJ.FJ,'K*TYPnn(V 

ovim 

"PARTYROCKANTHEM.'LMFAO  FEAT.  LAUREN  BENNETT4GOONROCK  MJTYHOO/Wlll.l-MI/ 

acimis/iiiitiHCM 

"GIVE  ME  EVERYTHING."  PITBULL  FEAT.  NE-YO,  AFROJACK  «  NAYER    Kl  iOVPOIfl  MMUIoyi/llU 

-SUPER  BASS."  NICKIMINAJ    VllW(ll)«il,iUS«M0lltY/llNIHiO*llt«lU( 

-HOW  TO  LOVE,"  LIL  WAYNE    mUlKMIWr/tHSIIIIOIIEY/llllIVBaillimilK 

"ROLLING  IN  THE  DEEP,"  AOELE  XlAQtUWk 
"GOOD  LIFE,"  ONEREPUBLIC  NOSUI/IIIIBISCOn 
"LIGHTERS,"  BAD  MEETS  EVIL  FEATURING  BRUNO  MARS  SHW/linaStOH 

"THE  EDGE  OF  GLORY,"  LADY  GAGA   OTUIIUiyKWIvyiimilSnH 

WI/KA 

turn 

uwcmmniiscoK 


"I  V/AHNA  GO,"  BRITNEY  SPEARS 


"TONIGHT  TONIGHT,"  HOT  CHELLE  RAE 

"MOVES  LIKE  JAGGER,  ■  MAROON  5  FEAT.  CHRISTINA  AGUILERA 

^MOTIVATION,"  KELLY  ROWLAND  FEAT.  LIL  WAYNE  IJIIMIISHlllOIIHIIIIAIIIMIimai'llMX 

  STMW/MHINIIA 

lEPWKIIlUimU 


"PUMPED  UP  KICKS,"  FOSTER  THE  PEOPLE 


15  "IF  1  DIE  YOUNG,"  THE  BAND  PERRY 

16  "I'M  ON  ONE,"  DJKHALED  FEAT.  DRAKE,  RICK  ROSS  (LIL  WAYNE  MIHEHSViniWIiaef/ 

(tSHWWryWNEIKUVUUC 

17  -BEST  THING  I  NEVER  HAD."  BEYONCt   

18  "JUST  CAN  T  GET  ENOUGH,"  THE  BLACK  EYED  PEAS 
.,"  KATY  PERRY  FEATURING  KANYE  WEST 
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A  Call  Up  To 

TheM^iors 

Warner/Chappell  CEO  Cameron  Strang  brings 
indie  insight  to  venerable  publisher 


By  Id  Chrlstman 


I early  a  year  ago,  Southside  Indepen- 
dent Music  Publishing  founder  Cam- 
eron Strang  was  celebrating  record 
of  the  year  Grammy  Award  nomina- 
tions for  two  Southsfdc  songs:  B.D.B's''Nothin'on 
You,"  featuring  Bruno  Mars,  and  Cee  Lo  Green  s 
"Fuck  You." 

A  month  later,  the  entrepreneurial  Strang — 
he  also  founded  New  West  Records — made  an 
unusual  career  leap.  Warner/Chappell  Music  an- 
nounced in  January  that  it  was  acquiring  South- 
side — and  that  it  was  appointing  Strang  CEO 
of  the  entire  company,  succeeding  David  John 
son.  He  has  since  assumed  the  additional  rolr 
of  chairman. 

The  deal  got  Warner/Chappell  an  indie 
publishing  company  that's  been  playing  a  hot 
hand,  with  a  share  of  such  hits  as  Brad  Pais- 
ley's "American  Saturday  Night."  Flo  Rida's 
"Right  Round."  Rihanna's  "S.O.S."  and  the  en- 
lire  Kings  of  Leon  catalog.  Another  big  South- 
side  asset:  superstar  artist  Mars,  who's  also 
one-third  of  hitmaking  songwriting  collective 
the  Smeezingtons.  who  have  penned  not  only 
Mars'  No.  I  hits  "Grenade"  and  "Just  the  Way 
You  Arc."  but  also  co-wrote  "Nothin'  on  You." 
"Fuck  You"  and  Bad  Meets  Evil's  "Lighters," 
featuring  Mars. 

In  Strang.  Warner/Chappell  got  an  execu- 
tive with  an  enviable  track  record  in  building 
businesses  and  finding  and  fostering  talent. 
"As  records  are  being  made  in  different  ways 
and  songs  are  being  written  in  a  different  fash- 
ion," he  says,  "we  are  trying  to  be  a  little  more 
nimble  and  entrepreneurial  in  the  way  we  go 
about  things." 

The  erstwhile  indie  music  entrepreneur  as- 
sumes the  helm  of  the  company  as  it  celebrates 
the  200ih  anniversary  of  Chappell  &  Co..  the  U.K. 
music  publisher  acquired  in  1987  by  Warner  Bros. 
Music  to  form  Warner/Chappell. 

In  an  interview  with  Billboard,  Strang  declined 
to  comment  on  the  ongoing  EMI  auction,  in  which 
Warner  owner  Access  Industries  has  been  a  lead- 
ing bidder.  But  he  did  talk  about  his  move  to  a 
major  and  his  take  on  key  licensing  issues  fac- 
ing the  business. 

This  Is  tht  largest  company  you've  evor  run 
What's  it  beon  like  so  f.ir^ 
The  diversity  is  pretty  incredible — across  genres, 
countries  and  eras  and  to  have  30  offices  around 
the  world. 

What  In  your  experience  as  the  owner  oF 
an  Indie  music  company  prf>pared  you  for 
this  job? 

From  the  publisher  side,  the  thing  that  pre- 
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Ascending  notes:  Warner/ 
Chappell  choirman/CEO 
CAMERON  STRANG 


pared  me  was  the  competitive  nature  of  the 
music  business  and  the  experience  of  having 
signed,  developed  and  nurtured  young  song- 
writers, producers  and  artists  from  the  earli- 
est place  to  some  of  the  most  successful  artists 
and  producers  in  the  world.  That  experience, 
whether  you  are  at  a  smalt  company  or  a  big 
one.  is  invaluable. 

Secondly,  running  a  business  is  running  a  busi- 
ness. The  size  is  different,  but  at  the  same  lime 
the  culture  that  gets  created  is  of  the  utmost  im- 
portance. We  are  building  a  culture  that  is  going 
to  attract  the  most  talented  writers,  artists,  pro- 
ducers and  publishing  partners,  and  that  part 
hasn't  changed. 

You  walked  In  the  door  and  a  few  months  later 
you  had  a  new  owner  after  Len  Blavatnik's  Ac- 
cess Industries  acquired  Warner  Music  Group 
The  nice  part  of  that  is  thai  the  Access  team  and 
Len  Blavatnik  are  very  much  in  line  with  our 
approach,  which  is:  How  do  we  grow  the  busi- 
ness.^ How  do  we  provide  better  service  for  our 
writers  and  our  artists,  rights-holders  and  pub- 
lishing partners? 

We  are  committed  to  signing  and  growing  a 
roster  of  talented  writers,  producers  and  publish- 
ing partners.  They  are  not  a  homogeneous  group. 


They  all  have  different  needs.  The  first  priority 
is  to  make  sure  that  we  continue  to  provide  them 
with  the  best  possible  ser\*ice  and  generating  the 
kind  of  results  that  they  are  looking  for  and  we 
are  looking  for. 

In  addition  lo  that,  we  are  working  very  closely 
with  the  rest  of  WMG  and  our  label  partners  to 
be  as  integrated  as  we  possibly  can  and  to  take 
advantage  of  that  relationship. 

We  are  also  looking  at  taking  a  stronger  leader- 
ship role  in  industry  matters  as  a  whole. 

An  emerging  issue  for  the  publishing  in- 
dustry has  been  providing  songwriters  with 
greater  accounting  transparency.  Where 
does  Warner/Chappell  stand? 
In  terms  of  registering  copyrights  around  the 
world  and  the  nuts  and  bolts  of  music  publish- 
ing, our  system  is  second  to  none.  We  have  a 
fairly  decentralized  way  of  collecting  money  but 
our  tentacles  are  long  and  deep,  in  terms  of  our 
windows  having  instant  transparency  from  a 
songwriter  point  of  view,  we  are  working  on  that. 
I  think  we  will  have  a  solution  very  soon.  What  is 
really  in  the  interests  of  our  songwriters  is  col- 
lecting all  the  money  they  are  owed  and  getting 
it  paid  to  them  as  quickly  as  possible.  We  do  a 
terrific  job  at  that. 


THE  PUBLISHERS 
QUARTERLY 


EMI  Music  Publishing  has  begun  bundling 
performance  rights  previously  repre- 
sented by  ASCAP  with  mechanical  and 
synch  rights  for  its  EMI  April  Music  catalog 
when  cutting  licensing  pacts  with  digital 
services.  What  do  you  make  of  such  moves 
toward  direct  licensing'' 
We  are  definitely  looking  at  that.  There  have 
been  instances  where  we  directly  licensed  rights, 
the  largest  of  which  is  the  Apple  deal.  It  is  defi- 
nitely an  area  [where]  we  are  innovators  in  many 
ways.  We  want  to  see  many  of  the  services  that 
want  to  develop  music  on  the  Internet  succeed, 
so  we  want  to  be  supportive  and  we  try  to  get 
them  what  they  need  in  terms  of  licensing. 
At  the  same  time,  there  is  a  lot  of  interest  in 
working  with  the  various  [performing  rights 
organizations!  as  partners  to  make  sure  it  is  a 
cooperative  efibrt. 

How  Is  Warner/Chappell's  Pan  European 

Digital  Licensing  initiative  working? 
Incredibly  well.  It's  about  achieving  greater  ef- 
ficiencies forour  writers  and  making  it  easier 
for  digital  services  to  1  icense  on  a  Pan-  Europea  n 
basis,  which  ultimately  creates  more  commer- 
cial opportunities  for  our  writers.  We  think  the 
PEDL  solution,  compared  to  the  other  solutions 
of  our  competitors,  is  the  premier  solution. 

Are  digital  services  gravitating  toward  work- 
ing with  one  or  two  European  societies,  or 
are  they  spread  out  evenly  across  the  board? 
I  see  it  working  out  that  various  societies  are 
getting  licenses.  The  good  news  is  it  produced 
licenses  with  iTunes,  Nokia,  Spotify.  Amazon, 
OmnifoFce.  7digital,  and  it's  definitely  through  a 
variety  of  societies. 

ThL're  are  at  least  three  separate  efforts 

under  way  to  create  a  global  music  data- 
base. Which  one  are  you  supporting? 
I'll  leave  the  global  database  conversation  for 
another  day.  It  is  definitely  a  work  in  progress, 
and  we're  involved  in  the  working  groups  for 
variou.s  databases. 

How  do  you  assess  the  market  for  publishing 
assets?  Are  valuations  going  up  or  down? 
It  depends  on  the  assets,  but  I  think  the  market- 
place is  very  robust.  There  is  a  lot  of  activity.  There 
are  a  lot  of  things  that  are  beyond  our  control  that 
affect  the  price  of  assets — interest  rates,  the  cost  of 
capital  and  all  those  kinds  of  things.  We  just  look 
at  the  quality  of  the  assets,  so  we  can  purchase  or 
create  and  maximize  value. 

WMG  didn't  re-*merge  as  a  bidder  when 
Bug  Music  went  back  on  the  block  earlier 

this  year.  That  seemed  to  indicate  that  your 
new  owner  was  polling  back  from  buying  big 
publishing  assets. 

I  don't  think  that  is  accurate.  We  were  going 
through  our  own  transaction  and  the  timing 
of  the  Bug  Music  auction  just  wasn't  appropri- 
ate for  us. 

Do  you  intend  to  grow  Warner/Chappoll 
organically  or  through  acquisitions? 
We  are  in  the  marketplace  to  do  both.  We're  in- 
vesting in  new  talent  and  we  are  also  looking  al 
catalogs  that  are  available.  •  •- 


80% 


Up  to  UU  /O  of  music 
on  TV  goes  unreported. 

Who's  tracking  your  music? 


TUNESAT 


Singer,  songwriter  and  big  sister  The 
Band  Perry,  featuring  Ctrom  left)  REID. 
KIMBERUY  and  NEIL  PERRY. 


Q&A: 

KIMBERLY  PERRY 

The  Band  Perry's  Mf  I  Die  Young'  marks  a 
creative  breaictiirough  for  its  writer 


By  Deborah  Evana  Pric* 


I  othing  beats  a  great  song  to  take 
I  an  act  from  obscurity  to  stardom. 

Case  in  point:  Tlic  Band  Perry's 
I  multiple-fonnathit"lfl  Die  Young." 
The  second  single  from  siblings  Kimberly. 
Reid  and  Neil  Perry's  self-litled  2010  debut  on 
Repiiblk  Nashvillf,  "If  I  Die  Yoiinji"  made  a 
steady  six-month  chnib  up  Billboard's  1  lot  Coun- 
try Songs  chart  last  year  before  finally  topping 
the  ranking  in  December. 

Bui  the  song  wasn't  finished.  During  the  lat- 
ter half  of  this  year,  it  peaked  at  No.  12on  Main- 
stream Top  40.  No.  4  on  Adult  Top  40  and.  most 
recently,  No.  1  on  Adult  Contemporary. 

The  huge  crossover  appeal  of  'If  I  Die 
Young" — which  has  sold  3.3  million  digital 
tracks,  according  to  Nielsen  SoundScan — has 
made  the  Band  Perry  one  of  the  most  success- 
ful new  acts  in  country  music. 

While  the  siblings  write  songs  together 
and  occasionally  enlist  other  collaborators, 
"If  I  Die  Young"  was  penned  by  Kimberly 
Perry,  making  her  one  of  Billboard's  top  10 
songwriters  of  the  third  quarter  based  on 
U.S.  radio  airplay. 

!n  an  interview  with  Billboard,  Perry  talks 
about  the  song,  collaborating  with  her  brothers 
and  what  the  trio  is  working  on  next. 

When  did  you  write  "II I  Dip  Young"?  What 
Inspired  It? 

It  was  basically  a  cloudy  day  in  East  Tennessee 
where  the  boys  and  I  call  home.  A  lot  of  times 
before  I  start  writinga  lyric.  I'll  start  writing  in 


free-verse  poetry.  I  find  that  it  's  not  as  binding 
as  a  threc-and-a-half-minule  song — you  can 
get  a  lot  of  good  brainstorming  out  in  that  way. 

On  this  particular  day,  I  was  thinking  about 
what  my  funeral  would  look  like  if  it  were  mine 
to  plan,  and  it  grew  into  this  idea.  It  was  such 
a  gorgeous  moment  of  contentment  that  was 
hitting  me  so  hard  in  the  heart.  I  began  to  con- 
template the  idea  that  if  it 
all  ended  at  this  moittenl. 
I'd  done  everything  that  I 
set  out  to  do  so  far.  I  was 
very  aware  that  I  had  so 
many  other  aspirations 
but  for  whate\'er  reason  if 
they  didn't  happen,  that  I 
had  done  everything  that 
I  needed  to  do. 

I  had  brainstormed 
in  my  little  notebook 
and  1  began  to  see  this 
song  take  shape.  I  came 
up  with  the  melody  and 
ran  downstairs  and  said. 
"Hey.  boys,  play  this 
with  me!'  It  was  one  of 
the  most  special  days  in 
my  life. 


many  different  people.  It  has  a  lullaby  melody 
about  it — even  if  they  don't  know  what  the  song 
is  about,  the  melody  is  so  comforting.  It  has 
a  lot  to  do  with  not  necessarily  being  strictly 
a  country  melody  or  strictly  a  folk  melody  or 
strictly  a  pop  melody,  and  the  spirit  that  it  was 
written  with— contemplating  young  death,  but 
also  celebrating  contentment  and  life. 


''it's  like  baking 
without  a  recipe. 
You  keep  tossing 

in  ingredients 
until  it  comes  out 
right— tliat's  how 
it  is,  songwriting 
with  tlie  three 
of  us.''^ 


The  song  has  hit  No.  1  on  two  different  air- 
play charts.  Why  do  you  think  tt's  resonated 
with  so  many? 

It's  one  of  those  songs  that  both  melodically 
and  lyrically  means  many  different  things  to  so 


When  did  you  begin 
writing  songs? 
Since  the  first  day  I 
started,  writing  has  been 
a  labor  of  love.  I've  been 
writing  poetry  since  I 
was  a  kid.  I  would  flesh 
out  thoughts  and  emo- 
tions and  it  was  my  out- 
let, both  for  communica- 
tion and  to  be  creative. 
The  first  song  I  wrote. 
1  was  probably  16  or  17 
years  old  and  it  was  fig- 
uring out  how  to  mesh 
melody  and  words  In  a 
way  that  made  sen.se. 

1  feel  like  "If  I  Die 
Young"  was  the  firsi 
great  song  that  I  wrote  by  myself  The  pro- 
cess of  writing  that  song  taught  me  a  lot  about 
being  a  writer.  It  had  all  this  interesting  meter 
and  internal  rhyme  and  from  the  mechanics  of 
writing,  it  taught  me  so  much.  It  also  taught 
me  to  communicate  not  only  on  a  metaphori- 


QUARTERLY 


cal  level,  which  I've  always  done  a  lot.  Every 
line  in  the  song  is  100%  realism,  but  then 
there  is  also  some  deeper  metaphor  under- 
neath if  folks  choose  to  see  thai. 

What  Is  the  creative  process  like  with 
your  brothers? 

A  lot  of  times  Rdd  will  have  a  bassline  that 
will  have  such  a  cool  groove  I  get  really  in- 
spired by.  or  Neil  will  have  a  mandolin  mel- 
ody, and  then  we'll  sit  together  and  I'll  throw 
out  ideas.  Because  we  read  a  lot,  we  keep  a  lot 
of  words  and  phrases  and  ideas  in  the  back 
of  our  minds.  So  we'll  be  sitting  in  a  little 
songwriting  circle  with  just  the  three  of  us 
and  somebody  will  remember  something 
and  it  will  be  the  perfect  complement  to  the 
song.  It's  like  baking  without  a  recipe.  You 
keep  tossing  in  ingredients  until  it  comes 
out  right — that's  how  it  is,  songwriting  with 
the  three  of  us. 

Have  the  three  o(  you  begun  writing  for 
your  next  album? 

We  are  in  full  force  writing  for  album  No.2and 
really  excited  about  the  songs  that  are  being 
born  right  now.  We've  gotten  to  experience  a 
wide  variety  of  new  things  over  the  last  two 
years.  One  thing  that  I'm  so  proud  of  already 
is  everything  rings  100%  true.  Every  line  that 
we're  writing  and  singing  is  something  that 
we  feel  deep  down  in  our  gut. 

Arc  you  writing  with  anyone  new? 
Dan  Wilson  out  in  L.A,,  who  (co-wrote)  the 
Adele  songs  "Someone  Like  You"  and  "Don't 
You  Remember."  which  is  our  favorite  on  2/. 
I've  always  been  a  fan  of  Dan.  I  had  a  songwrit- 
ing crush  on  him,  so  our  publishing  company 
got  in  touch  with  him  and  he  fell  in  love  with  "If 
I  Die  Young."  We  got  together  and  hit  it  off,  so 
we're  going  to  go  spend  some  more  time  with 
him  in  December.  He's  a  great  gentle  soul  and 
we  love  writing  with  him. 

You  havo  your  own  Pearlf*ather  Pub- 
lishing, administered  by  Major  Bob 
Music.  What  made  you  decide  to  start 
your  own  company? 

We  finished  recording  the  first  seven  sides 
[of  our  debut  album)  and  were  passing  it 
around  to  everybody  in  town.  We  ended  up 
having  three  label  offers  on  the  table,  and 
once  the  label  deals  were  on  the  table,  then 
the  publishing  deals  came.  At  that  point,  it 
didn't  seem  to  make  sense  because  we  had 
already  recorded  our  music  and  we  had  label 
intentions  so  we  were  like,  "Why  don't  we 
just  hang  onto  it,^" 

Oo  you  worry  about  writing  another  song 

as  successful  as  "If  I  Die  Young"? 
That  song  had  its  place  and  it  did  what  it 
needed  to  do.  I  always  feel  like  songs  come 
to  us  when  we  need  them  to.  I  don't  know 
where  we'd  he  without  'If  I  Die  Young." 
Every  artist  has  to  have  that  point  of  intro- 
duction, and  whatever  song  we  need  next 
will  come  to  us  when  it's  meant  to.  We're 
going  to  try  to  stay  open  and  available  and 
keep  our  ears  bent  to  the  wind  and  see  what 
comes  in  our  direction. 
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BOXSCORE 


Concert  Grosses^ 


1 

S4.n9,760 

'(..■■(.dinoi 
(4^  80 

LEE  EVANS 

02  Anna.  London.  5«pt.  2e'30.        S8.037  >  ^     .       oft  Th*  kwh 
Oct  1. 10-11  ^ 

2 

AEROSMITH 

EitMMO  UnICO  Oudad  de  U  Plat*.       5B.2S7                    T4F.r«T»  Par  Fun 

Bumtos  Aires,  Oct.  28  "^"^ 

3 

$3^3350 

RIHANNA,  CALVIN  HARRIS 

02  At»n».  London,  Oct,  S-C.  13                       J               »««'on.  SJM  Concert* 

4 

AEROSMITH 

Af«na  Anhcmbl.  SSo  Pnuki.  Oct  30    ff'?^                T4F-Tlme  For  Rin 

5 

$2,902,700 

andr£  rieu 

«odltorloN«cloi»I.M«.lei>Cllv.       J?;','^,;™;',     *<«ir*  K»i  Proouctlon. 

6 

$2388.792 

JAY-Z  S  KANYE  west 

Philips  Arvn;  AtlanU.  Oct  28-29                 ,, ,,  ^  NMJon 

7 

$2.4t2.370 

KINGS  OF  LEON,  BAND  OF  HORSES 

Allohonvt  At»n«,  Sydn»y.  Nov.  4-5    ?«^^*4*5*^'      f^'o**"'  Touring 

8 

$2,335,190 

PEARL  JAM,  MUOHONEY 

Air  C«iW(l.C«iti».  Toronto.  SW.     M.I15  ?MH-a<M.ra 

9 

S2.165.440 

5167/ S3S0' 

RED  HOT  CHILI  PEPPERS,  FOALS 

IJISsIwm"""''^*""^'        ^'^<'  T4F-Tlm«Fo.Fim 

10 

$2,148390 

14:28/153  77 

MILK  INC. 

Sportpalcls.  Antwerp.  Belgium.         49.S09  f.r  <',*-.       pec  B«iaii«n 
Sect  23-24,  Oct  1                            rriri  .  ml     ,          l^t  B«l9«um 

11 

$2,145,810 

GUNS  N-  ROSES 

EstadiO  Unko  Oudad  dt  La  PW«.       27.300                    T4F.TkTie  For  Pun 

Busnoi  Air«v  Oct,  8                     ■                     T4F-Time  For  Fun 

12 

$1839.810 

lies  ?9 

COLD  CHISEL,  YOU  AM  1 

llSbS!  «ISSS!riS?2''"'  JohnWM««.M««B.rT»nt.El«.nMu.lc 

13 

$%S18,120 

(£1.13719>! 

«879J/J-I7^i6 

BRITNEY  SPEARS,  JOE  JONAS,  DESTINEE  S  PARIS 

02  Af«n».  London.  Oct.  27-28  NaUoo 

14 

$1,714,630 

(£!  064  9ft0> 

ARCTIC  MONKEYS,  THE  VACCINES 

02  Anna,  London.  Oct.  29-30  ^?tf c^as"^''  Concerts 

15 

$1,687,150 

(Ci,057,290) 

sm  ws» 

CLIFF  RICHARD 

02  Armw,  London.  Oct  25-26  Nation 

16 

$1.579370 

A  DECADE  OF  DIFFERENCE  CONCERT 

Hollyvo<KlBo<.<,Lo>Ang««.          13,!7»                all  51N»  Pr.ienB.  Ar«lrTO  H««Ht  Co. 

17 

$1.474370 

KATY  PERRY,  DJ  SKEET  SKEET 

02  Ar»na,Lortdoft.  Oct  14-15  UvoNatton 

18 

$1^370 

(€1090,950) 

GEORGE  MICHAEL 

Spor^lais,  Antwsrp,  Batgium.        13,052  Nation 

19 

$1/44%270 

$291.52^52799 

AEROSMITH 

Joel«yaul>.*«jnc»o.P«Mum.     sun                 T4F-T«i«  For  Fun 

20 

$1.15BX)68 

J25jO  K)  '12S  So 

SANTANA  a  GEORGE  LOPEZ 

Ho»»T«)0<)  Bowrt.  Lo*  AngalM.         ^f;^              BHI  silvs  PrMw«i.  Andraw  Mwwttt  Co. 

21 

$1,147300 

JOURNEY,  FOREIGNER,  NIGHT  RANGER 

HoJlin«oo<10o»l.l.oiAnB»to.,          15,417                 B«l  5<lv«  0r««mi.  ArWr.w  rwwltt  Co. 

22 

$1,115,350 

andr£  rieu 

►wSES'oo'lSS''''*''^*'  Andr»Pl.uProdu«llor» 

23 

$1,052,320 

$29!eai?fl;o 

GUNS  N'  ROSES 

Xig^ail>.AmMit.l>tr69m.      M.4»  T4F-Tln»F0JFun 

24 

$1X}4%935 

TAYLOR  SW/IFT,  NEEDTOBREATHE,  DAVID  NAIL 

Rgre  Arm.  Lwiulon,  Ky,            W.7S7               TI»  w«.lno  GrowjrtK 

25 

$1.035330 

S54St7/$46  3: 

RIHANNA.  CALVIN  HARRIS 

SportpaMi.  Anrwmp.  Balglum,        17.804  mmIm 

Oct  22                                                  !"<:-.  rman 

26 

$954,188 

INCUBUS,  YOUNG  THE  GIANT 

Holli™roo<lBo«1.Lo.An«.ta.         U.SM               Bill  5««|  Pr«.ntj.  Anorra  M««m  Co. 

27 

$942,550 

KEITH  URBAN,  THE  BAND  PERRY 

Air  Canada  CaniT*,  Toronto.           It.MO               i  l.-.  u-m— 
Sapt  10  . 

28 

$921394 

GEORGE  MICHAEL 

jtr7j;/it-?it. 

02  World,  Hamburg.  Oct.  IB                                    Karstan  Jahnka.  Pater  Riagar 

29 

$909,297 

LENNY  KRAVITZ 

i€6jS2.908> 
5€«47^!5C52 

Sportpalets.  Antwerp.  Baiglum.        14.642               ■  w  HAtinn 

Oct.  30                                            Ic  .'95  naoon  

30 

$901335 

TAYLOR  SWIFT,  NEEDTOBREATHE,  DAVID  NAIL 

gr»T^C««or.S«.Ar«onlo,C«H,       13.M1                 Td.  MMUn.  Q>oi«/AIO  Li«. 

31 

$896,740 

TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES  ] 

5*;,' ''ST'iIi'StfaT"'"'""'    i/aS"  Lh.N««>n 

32 

$896,143 

BLINK-182,  MY  CHEMICAL  ROMANCE,  MATT  S  KIM 

Ho«r«ooOeo»l,  Lo«AnB*~,          M,S»                Bill  Sllv.  Pr««nl..  Ar«irwr  M.«ltt  Co, 

33 

S891.095 

TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 

Pint  Niagara  Pavilion,                    22.411  Nation 

34 

$878,965 

VICENTE  FERNANDEZ  1 

Am>ocanAinin«Cm>r,0.lln,      10,41  J               M«i«r  Ei««t.lo™i« 

TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES  1 

i 

Comeaat  Cantar,  HantdaW,  ^4■M»     18.962              ,  ^  tAmtim^ 

UEERONT. 


Branding  Behemoth 

Monster  Energy's  'Outbreak'  concept  to  span  genres 


Energy  drink  brands  have  long  been  active 
Sponsors  in  the  touring  space,  particu- 
larly visible  among  harder-edged  bands. 
Monster  Energy  is  no  exception,  but  the  brand 
is  taking  its  involvement  in  live  music  a  step 
further  in  becoming  a  full-blown  partner  in  its 
Monster  Energy  Outbreak  tour  series. 

The  first  Monster  Energy  Outbreak  tour, 
which  works  with  Los  Angeles-based  tour  pro- 
duction firm  Idol  Roc  Entertainment,  went 
out  in  the  first  quarter  with  such  active  rock 
bands  as  Rev  Thvory  and  Pop  Evil.  The  sec- 
ond Outbreak  tour  is  just  under  way,  featuring 
hardcore  groups  Of  Mice  ft  Men,  iwrestled- 
abearonce,  I  See  Stars  and  That's  Outra- 
geous!  on  the  entire  run.  At>andon  All  Ships 
and  For  the  Fallen  Dreams  will  each  join 
the  bill  for  half  of  the  dates.  The 
lead  agent  on  the  tour  is  Dave 
Shapiro  of  the  Agency  Group, 
agent  for  Of  Mice  &  Men  and 
That's  Outrageous!  The  lour  is 
playing  500-  to  1,000-capacity 
clubs  and  will  be  out  through 
the  end  of  this  month. 

But  Monster's  Outbreak 
concept  is  just  getting  started, 
spurred  by  the  success  of  the 
first  tour  earlier  this  year.  The  initial  Outbreak 
was  almost  completely  sold  out,  according  to 
Idol  Roc  president  Steve  Glazer. 

"Sales  were  great  and  the  fans  loved  it."  Glazer 
says.  For  Monster.  Outbreak  is  about  "trying  to 
support  great  new  music."  he  adds.  "As  it  be- 
comes harder  for  bands  to  break  through,  the 
Outbreak  concept  was  created  to  give  these 
emerging  artists  a  platform  to  get  exposure." 

The  primary  way  Outbreak  bands  are  get- 
ting exposure  is  through  playing  hve  in  front  of 
more  people  than  they  normally  would  because 
of  the  lower  ticket  prices — in  the  SIO  range — 
made  possible  through  Monster's  underwriting. 
Though  the  first  tour  was  successful  with  active 
rock  bands,  the  move  to  hardcore  was  natural, 
and  such  expansion  will  continue. 

"We  expect  to  grow  the  [Outbreak]  brand  to 
four  tours  next  year,  and  we  really  want  to  spread 
it  out  among  genres,"  Glazer  says.  "It's  really  a 
play  of  trying  to  help  new  and  cmci^ing  talent. 
You  can  expect  a  hip-hop  |tour]  in  early  2012. 
we're  going  to  do  a  college  one  in  early  2012. 
and  for  the  back  half  of  the  year  we'll  probably 
do  another  rock  one.  and  we're  figuring  out  now 
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what  that  fourth  one  is  going  to  be." 

As  a  brand.  Monster  is  deeply  entrenched  in 
music,  with  more  than  40  acts  listed  as  Mon- 
ster artists  on  its  bands  website,  along  with  a 
wealth  of  special  events,  promotions  and  tours. 
"Monster  has  a  history  of  getting  involved  with 
young  bands  early  on  and  showing  their  sup- 
port," Glazer  says.  "They  like  to  be  involved  in 
music;  music  is  a  major  part  of  their  culture  and 
this  is  an  extension.  These  [Outbreakj  tours  are 
not  exclusive  to  Monster-sponsored  bands,  but 
it's  the  same  concept:  helping  music  and  help- 
ing bands  break  through." 

The  first  Outbreak  tour  had  radio  partners 
on  every  show,  but  with  the  hardcore  bands  on 
the  second  trek,  radio  opportunities  aren't  as  ac- 
cessible. Monster  has  a  crew  on  hand  at  every 
concert,  offering  product  tastings 
and  band  signiiigs  after  each  per- 
formance. While  Monster  brand- 
ing is  in  play  at  each  show,  "it's 
not  overly  corporate,"  Glazer  says. 

The  relationship  between  the 
brand  and  bands  is  symbiotic. 
"Monster  prefers  to  just  show  their 
support  and  have  bands  support 
them  back."  Glazer  says.  "It's  im- 
portant for  Monster  to  spread  their 
brand,  but  they  really  do  it  smart  and  organic. 
It's  you  scratch  my  back,  I'll  scratch  yours.'  They 
care  about  music,  they  care  about  emerging  art- 
ists, and  they  want  to  do  everything  they  can 
to  help  them  because  they  know  it's  tough  out 
there  right  now." 

Packaging  across  all  genres  has  been  preva- 
lent this  year  as  the  industry  focuses  on  provid- 
ing value,  but  hard  music  has  always  packaged 
up,  arguably  more  than  any  other  genre.  There 
are  a  wealth  of  head-banger  packages  out  this 
year  and  every  year,  many  of  them  chronicled 
in  this  space.  So  how  does  Outbreak  stand  out 
from  thecrowd.^ 

"Because  Monster  is  involved  we're  able  to 
offer  top-tier  bands  all  on  the  same  tour  at  a  lower 
ticket,"  Glazer  says.  "We  think  that's  the  differen- 
tiating factor,  along  with  all  the  marketing  thai 
comes  along  with  this  tour.  Monster  commits  a 
significant  amount  of  marketing  to  make  sure 
that  people  are  coming  out  to  the  rooms  and  see- 
ing these  great  new  bands."  •  •• 

For  24/7  touring  news  and  analysis, 
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AUBREY  "DRAKE" 
GRAHAM  HAD  A  HIT  BEFORE 
HE  HAD  A  DEAL.  AND  THE 
HITS  HAVENT  LET  UP  SINCE. 
INJUSTTWOYEARS,HEHAS 
SET  RECORDS  WITH  NO.  Is; 
NOTCHED  GRAMMY  NODS;  DONE 
MAJORDEALS  WITH  KODAK. 
BLACKBERRY  AND  2KSP0RTS; 

ANDUUNCHEDAMUSIC 
FESTIVAL  IN  HIS  HOMETOWN. 
AND  THIS  CANADIAN  IS  JUST 
GEHING  WARMED  UP 

BY  BENJAMIN 
MEADOWS-INGRAM 


On  Oct.  24,  Drake  turned  25.  He  celebrated  with  a  week- 
end in  Las  Vegas  punctuated  by  a  pair  of  parties — a  very 
public  and  packed  blowout  at  TAO  at  the  Venetian  on 
Oct.  22.  and  a  more  intimate  event  the  foiloiAing  night 
at  the  Boorn  Box.  a  private  room  at  the  Cosmopolitan's 
Marquee  nightclub. 

The  TAO  party  was  marked  by  Drake's  generosity — at  one 
point,  he  reportedly  told  the  crowd.  "I'm  celebrating  my  birthday 
and  I  want  you  all  to  celebrate  with  me!"  and  then  proceeded  to 
buy  the  whole  bar  shots.  The  party  at  the  Boom  Box  was  marked 
by  the  guest  list — an  affair  billed  as  Fete  des  Lumieres  and  at- 
tended by  the  likes  of  Cash  Money  Records  CEO  Bryan  "Baby- 
Williams.  Cash  Money/Young  Money's  franchise  superstar  artist 
(and  Young  Money  Entertainment  founder}  D'Wayne  "Lil  Wayne" 
Carter.  GefTen  Record.s  chairman  and  Hip  Hop  Since  1978  co- 
founder  Gee  Roberson.  Young  Money  Entertainment  president 
Mack  Maine,  Bryant  Management  founder  (and  Drake/I.il  Wayne 
manager)  Cortez  "Tez"  Bryant.  William  Morris  Endeavor  VP  of 
sports  marketing  {and  Drake's  Hollywood  agent)  Jill  Smoller  and 
Rap-a-Lot  founder  |ames  Prince's  son.  )as  Prince  (credited  with 
bringing  Drake  to  Lil  Wayne's  attention), 

Also  in  attendance  were  a  team  of  players  closely  tied  to  the 
scene  building  in  Drake's  hometown  of  Toronto,  including 
hitmaking  producers  Tyler  "T-Minus"  Williams  (Lil  Wayne's 
"She  Will"  and  D]  Khaled's  "I'm  on  One."  both  featuring  Drake) 
and  Matthew  "Boi-lda"  Samuels  (Eminem's  Grammy  Award- 
winning  No.  1  single  "Not  Afraid."  Drake's  "Best  I  Ever  Had" 


and  "Over"),  M3  founder  Mr.  Morgan  and  Drake's  childhood 
friend  and  October's  Very  Own  brand  manager  Oliwr  el-Khatib. 
Another  of  Drake's  childhood  friends,  producer/engineer  Noah 
MO"  Shebib.  seemed  to  be  the  only  one  from  Drake's  inner  circle 
who  wasn't  in  Vegas.  40  was  back  home  in  Toronto  masteiing 
Drake's  sophomore  album.  Take  Cart. 
This  wasn't  part  of  the  plan. 

When  Drake  announced  tlw  release  date  for  Tokt  Carr  on  June 
9,  it  looked  to  be  another  stroke  of  marketing  genius.  The  child- 
hood actor  turned  superstar  rapper  had  literally  built  a  brand — 
October's  Very  Own  (also  known  as  OVO  and  OVOXO) — around 
his  birthday.  Of  course,  his  highly  anticipated  second  album  would 
arrive  on  Oct.  24.  A  brand  couldn't  ask  for  a  better  story  line. 

But  as  Drake's  birthday  approached,  the  plan  hit  a  snag.  There 
were  still  samples  to  clear,  masters  to  finish,  producers  to  call. 
On  Oct.  8.  Drake  took  to  his  blog  (octobersveryown.blogspot. 
com)  to  announce  that  the  album  wouldn't  arrive  until  Nov.  15. 
"This  music  means  too  much  to  me  to  get  attached  to  dates,"  he 
wrote  in  the  post.  The  next  week.  Drake  made  his  first  appear- 
ance on  "Saturday  Night  Live."  He  performed  TaVt  Care's  top 
20  hit,  "Headlines,"  and  was  joined  by  Nicki  Minaj  for  a  perfor- 
mance of  the  album's  second  single.  "Make  Me  Proud,"  which 
he  had  debuted  just  days  earlier  on  D]  Funkmaster  Flex's  show 
on  WQHT  (Hot  97)  New  York. 

"Make  Me  Proud"  rocketed  up  the  charts  in  the  weeks  after 
the  "SNL"  appearance,  notching  the  year's  second-greatest  gain 
on  Billboard's  Hot  R&B/Hip-Hop  Songs  chart  (94-44  on  Nov.  5), 
lagging  only  behind  the  leap  "Headlines"  made  on  the  Aug.  20 
chart  (98-38).  The  performance  of  "Make  Me  Proud"  and  "Head- 
lines" is  in  keeping  with  Drake's  command  of  the  charts  predat- 
ing even  the  release  of  his  Young  Money/Cash  Money/Univer- 
sal debut.  Thank  Me  Later,  last  year;  predating  even  the  Young 
Money/Cash  Money/ Universal  deal  itself 

Since  he  first  topped  the  Hot  R&B/Hip-Hop  Songs  chart  with 
the  self-released  single  'Best  I  Ever  Had"  on  )une  27.  2009  (the 
song  appeared  on  his  breakout  mixtape  So  Far  Cone,  which  was 
released  Feb.  13.  2009;  he  finalized  his  deal  with  Young  Money 
on  |une  29).  Drake  has  claimed  the  chart's  peak  position  with 
five  other  tracks  and  reached  the  top  10  20  times — making 
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him  the  most  successful  artist  on  that  chart  during  the  past 
two  years.  In  his  short  career,  he's  already  appeared  on  the  Bill- 
board Hot  100  with  30  different  songs  and  cracked  the  top  10 
seven  times,  the  best  performance  by  any  rapper  in  the  chart's 
histor)'  besides  Lil  Wayne,  who's  tallied  49  songs  on  the  chart 
and  eight  top  10s. 

He's  a  performer  at  retail  as  well.  In  addition  to  his  cumula- 
tive single  sales — 14.3  million  downloads  of  songs  where  he  was 
the  lead  artist,  according  to  Nielsen  SoundScan — Thank  Me  Later 
debuted  at  No.  1  on  the  Billboard  200.  selling  447,000  first-week 
copies  {)uly  2, 2010),  the  third-highest  such  sales  tally  for  the  year. 
Even  the  repackaged  retail  release  of  his  free  mixtape  worked. 
Drake's  So  Far  Cone  EP  debuted  at  No.  6  on  the  Billboard  200 
with  73.000  sold  (Oct.  3,  2009).  The  EP  closed  2009  as  the  fifth- 
best-selling  rap  release.  It  has  sold  617,000  total,  while  Thank  Me 
Later  has  notched  1.5  million,  according  to  SoundScan. 

And  his  live  presence  is  growing.  In  addition  to  two  success- 
ful solo  runs  (2009's  Away  From  Home  tour  and  last  year's  Light 
Dreams  &  Nightmares,  which  sold  out  14  of  the  19  shows  report- 
ing to  Billboard  Boxscorc.  grossing  S3.4  million  from  80.000-pliis 
attendees).  Drake  has  launched  a  successful  annual  concert  event 
as  well.  Set  to  enter  its  third  year  next  summer,  the  OVO  Festival 
is  a  one-day  show  held  in  August  at  Toronto's  Molson  Amphithe- 
ater (capacity  16.000)  that  has  drawn  such  guests  as  Eminem. 
)ay-Z,  Lil  Wayne  and  Stevie  Wonder  and  has  sold  out  both  years. 

Yet:  Oct.  24  didn't  turn  out  to  be  quite  the  day  it  could've  been. 
Instead  of  celebrating  both  his  birthday  and  the  night  his  sopho- 
more album  was  released.  Drake  had  to  settle  for  the  satisfaction 
of  simply  turning  25  surrounded  by  some  of  the  most  powerful 
people  in  a  generation  of  American  urban  music,  a  crowd  that 
has  accepted  him.  the  Canadian,  and  that  claims  him  as  its  own. 

Billboard  spoke  to  Drake  on  Oct.  7,  less  than  24  hours  before 
he  publicly  announced  the  delay  of  Take  Care.  He  was  excited 
about  the  "SNL"  appearance  and  hoped  to  have  the  opportunity 
to  shoot  a  digital  short.  The  face  of  national  campaigns  for  Kodak. 
Sprite.  BlackBerry  and  2K  Sports,  he  has  nearly  4  million  Twitter 
followers,  20  million-plus  likes  on  Facebook.  Superstar. 

The  moving  of  the  album's  release  date— do  you  want  to 
talk  about  that? 

Moving  the  date  is  sort  of  an  all-encompassing  thing.  Definitely 
the  product  is  there.  I'm  very  confident  in  this  album.  But  I  just 
really  wanted  a  rollout  with  all  bases  covered.  I  just  bought  a  couple 
more  weeks  to  get  all  the  shit  in  order,  as  well  as  give  me  the  op- 
portunity to  put  on  a  better  tour. 


And  the  album  itself? 

I  have  so  much  music  with  40  on  this  album.  But  somebody  I'm 
eager  to  work  with  more  because  of  how  incredible  his  contribu- 
tion is  to  this  album .  and  he's  definitely  one  of  the*  Iwst  producers 
doing  it  right  now.  is  Jamie  xx.  He's  on  the  album,  but  there  are  a 
couple  beats  that  I  had  of  his  that  1  was  sitting  on,  that  1  might  go 
in  on  now,  even  if  it's  just  a  bonus  track.  Other  than  thai.  I  kept  it 
really  in  the  family.  Jamie's  family,  just  Blaze  is  fam,  and  then  it's 
really  just  40.  and  Doc  and  111  Angelo.  who  produced  the  Weeknd. 
andT-Minus  and  Boi-lda,  they're  family.  I'm  hoping  to  go  in  and 
work  with  Alicia  Ke>s.  so  1  talked  to  Swizz  [Beatz]  about  maybe 
getting  some  tracks  from  him.  seeing  where  his  head's  at.  I'm  not 
really  about  the  producer's  name.  I 'm  confident  about  the  body  of 
work  I  have — 16  songs  and  two  bonus  records,  so  I'm  hoping  to 
get  17  songs  on  the  disc.  If  I  could  add  one  more,  give  people  like 
1 5  new  songs  in  one  night,  that  would  be  my  ideal  goal. 

When  you  say  one  night,  what  do  you  mean? 

The  night  you  gel  your  hands  on  it.  Whenever  that  is. 

It's  an  Interesting  way  to  phrase  It,  because  that's  kind  of 
where  we  are  today,  particularly  with  hip-hop. 

You're  right.  The  night  that  it  leaks  is  the  night  my  album  release 
is.  Not  Nov.  15.  It's  the  night  it  leaks.  That's  when  you  start  hear- 
ing feedback.  That's  how  we  gauge  things  now. 

There's  been  a  bit  of  an  upswing  in  retail  based  on  the  fact  that 
hackers  are  a  bit  more  hesitant  to  leak  things.  1  wouldn't  even  say 
hesitant — like,  they  can't  do  it.  Maybe  they're  being  a  bit  more 
respectful.  Whatever  it  is.  I  appreciate  whoever's  holding  back, 
because  it's  making  for  great  opportunities  for  artists  to  sell  music. 


The  leaks  that  would  hurt  me  would  be  the  30-day  leaks. 
Those  are  devastating  because  we  live  in  a  generation  where 
the  attention  span  is  so  fickle,  and  it's  so  much  about  instant 

gratiricatioti . . .  it's  rare  thai  any  music — it  could  be  anybody's 
music — it's  just  rare  that  [interest]  lasts  30  days,  period.  Peo- 
ple are  so  ready  for  the  next  post  on  a  blog,  or  the  next  tweet 
from  their  favorite  artist  giving  them  a  new  song,  that  when 
full  albums  come  out  they  don't  last  long  as  far  as  being  the 
topic  of  conversation. 

J.  Cole's  Cole  World:  A  Sideline  Story  leaked  a  week  early 
and  then  came  in  at  No.  1.  There's  been  talk  that  positive 
reception  to  his  teak  spurred  sales. 

I  agree.  Giving  people  the  opportunity  to  judge  before  they  go 
and  buy.  that  can  only  help.  There's  a  fan  base  that's  going  to  go 
and  support  you  just  based  off  the  fact  that  they  want  to  own  a 
copy  of  your  material,  and  they  know  what  it  means  to  give  you 
that  one  sale,  and  the  hope  is  that  there's  another  hundred.  200. 
iOO,  400.  500.000  people  that  are  going  do  the  same  thing.  And 
(hen  there's  the  people  who  heard  it  that  night  and  were  like. "  Yo. 
I  need  to  support  this  ...  I  need  to  own  this." 

You  anticipate  leaks? 

I  look  forward  to  leaks — knock  on  wood.  I  shouldn't,  but  I  do.  Wc 
all  sit  in  the  studio  like.  "The  night  this  leaks,  it's  going  to  be  so 
crazy!"  People  talk  about,  "Are  you  going  to  go  on  the  Internet.' 
Are  you  going  to  stay  ofT the  Internet.'  What  are  you  going  to  do?" 

We're  not  even  talking  about  the  many  in-stores  that  I  have  to 
do.  That  used  to  be  it:  "Ah.  man.  I  got  to  go  to  the  record  store  the 
night  my  record  comes  out."  And  it's  funny.  Going  to  Best  Buy 


for  me  is  almost  like  you're  just  doing  it  for  nostalgic  purposes. 
I  love  to  see  the  fans  excited,  but  everybody  in  the  back  of  their 
minds . . .  they  know  it  means  little  in  terms  of  how  the  music  is 
heard  and  when  it  first  drops.  Obviously  it  means  a  lot  for  people 
who  buy  records,  and  it  means  a  lot  for  me  and  my  career.  But 
as  far  as  (hat  initial  moment,  when  the  clock  hits  midnight,  and 
your  album's  out.  it's  already  been  heard  by  the  world. 

It's  crazy  that  we're  talking  about  a  night,  one  link  or  one  post. 
We're  not  talking  about  them  cutting  the  tape  on  the  brown  box 
and  starting  to  shelve  the  record.  It's  not  that  world  anymore. 

Like  the  promotion  of  Lil  Wayne's  Tha  Carter  IV  on  MTV's 
Video  Music  Awards,  which  centered  on  the  idea  that  fans 
could  get  It  that  night,  online. 

That's  genius.  And  I  think  kids  (ha(  are  watching  MTV's  VMAs 
too.  some  of  them  might  have  that  opportunity  to  go  use  their 
mother's  credit  card  or  use  their  own,  for  all  I  know,  and  go  on 
iTunes.  That's  the  biggest  thing  that  stops  digital,  still.  I  remem- 
ber being  a  kid  and  wanting  to  use  my  mom's  card  to  go  on  PayPal 
when  PayPal  was  so  popular — eBay  was  popping.  1  remember 
when  I  was  one  of  the  only  kids  that  could  do  that  becau.se  a  lot 
of  kids  couldn't  get  a  credit  card  to  get  (heir  hands  on.  And  that's 
still  a  difficult  thing,  and  if  someone  can  rectify  that  or  create  a 
way  around  that . . . 

Right.  How  do  the  kids  mowing  lawns  and  collecting  five 
bucks  here  and  there  turn  that  into  a  digital  purchase? 

That's  key.  How  do  you  get  your  hands  on  digital  music  if  you're 
just  a  kid  with  enough  to  buy  an  album  in  your  pocket,  but  you 
can't  have  a  Visa  card. 
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You've  mentioned  feeling  like  a  guinea  pig  for  the  current 
state  of  the  music  industry. 

1  genuinely  feei  like  the  first  one  that  really  launched  a  career  in 
this  time  period.  I  say  it  on  my  album.  "The>'  take  the  greats  from 
the  past  and  compaR'  us/But  I  wonder  if  thej'd  ever  survive  in 
this  era."  And  thai  shit  to  me  [is)  everything.  Not  even  the  leaks — 
I'm  just  talking  about  how  malicious  and  intrusive  the  Internet 
is.  and  how  essential  and  necessary  the  Internet  is  in  our  lives,  in 
our  careers.  Twitter  is  an  opinion  with  no  consequences  because 
you  can  be  anybody,  you  can  hide  from  anybody,  you  don't  have  to 
see  anybody — but  you  can  reach  anybody.  And  that  shit  is  crazy. 

These  sites  that  are  driven  on  tearing  artists  down  daily ...  I 
remember  back  in  the  day — there  were  like  two  or  three  individu- 
als on  the  radio,  and  one  publication  that  would  attack  rappers 
and  artists.  And  if  you  didn't  make  that,  you  were  good.  There 
wasn't  really  that  much  else  to  fuck  you  over.  Lord  only  knows 
what  people  got  away  with — I  can't  imagine.  I  commend  any 
artist  thriving  in  this  generation,  because  it's  difficult.  You  have 
to  have  thick  skin  and  just  care  about  youl'  craft,  and  know  that 
there's  a  thousand  positive  people  for  every  one  negative  person. 

it's  crazy  how  fast  it's  all  moving.  Artists  from  the  past,  they 
had  a  different  grind.  It  was  more  pavement,  hitting  the  streets. 
Maybe  it  was  harder  work.  I'll  never  know.  But  for  this  genera- 
tion it's  very  hard  work,  upkeep,  lo  be  successful. 

Before  you  signed  to  Young  Money/Cash  Money/Univer- 
sal, there  was  talk  about  whether  you'd  go  major— with- 
out a  major  deal. 

I  'in  happy  with  my  choices.  To  go  indie  is  a  thing.  But  to  put  an 
album  in  the  stores,  you  need  a  distribution  label.  And  to  me,  au- 


tomatically, that's  not  indie,  you're  still  using  assistance  from  a 
label,  which  is  what  we're  doing.  If  that 's  indie,  then  being  signed 
to  Young  Money  is  indie  because  I  don't  even  talk  to  Universal. 
They  have  no  say  in  anything  I  do — when  I  release,  when  I  push 
back,  what  videos  I  drop,  what  I  have  in  my  videos,  who  I  am  as 
an  artist,  what  clioiccs  I  make,  what  talk  shows  I  do — nothing, 
And  to  be  honest,  my  choices  were  solely  based  off  the  fact  thai 
Lil  Wayne  had  put  himself  so  far  out  there  for  me  before  anybody 
believed.  My  one  goal  in  signing  my  deal  was  lo  make  sure  he 
could  benefit  from  it.  That  was  me  being  loyal.  That's  why  my 
deal  is  structured  the  way  it  is.  If  I  could've  found  a  way  where 
he  would've  benefited  off  of  an  indie  deal  or  we  could  have  done 
something  different,  then  yeah,  maybe  I  would've  done  some- 
thing different.  But  the  way  it's  worked  out.  I  feci  like  he's  proud 
and  he's  happy,  and  that's  all  that  matters  lo  me. 

I  don't  want  to  do  it  like  everybody  else.  TTtat's  the  only  way 
to  have  any  longevity.  Shit  is  so  fickle.  You  follow  the  path  that 
Gee  and  Hip  Hop  (Since  1978]  laid  out  for  artists  eight  years  ago. 
and  they  tell  you  this  is  the  only  way  you  can  do  it — no,  it's  not. 
As  much  as  I  love  and  respect  those  guys,  that's  not  the  only  way 
you  can  do  it.  I'm  proving  that.  I'm  nol  going  lo  say  they  don't 
have  genius  ideas  that  assist  with  careers.  I'm  not  going  to  say 
that  you  don't  potentially  strain  relationships  because  D)s  don't 
fee!  as  connected  to  me  because  I  release  all  my  music  through 
my  website  or  whatever.  Well,  fuck  it,  that's  the  way  1  like  to  do 
it.  And  I  feel  like  our  brand  ...  it  can  only  grow  upward. 

Can  you  talk  a  bit  about  your  relationship  with  Lll  Wayne? 

That's  my  brother.  Over  music,  over  everything.  He's  re.sponsible 
for  ever)'thing  that's  going  on  around  me.  But  of  course,  it's  amaz- 


ing. There's  a  constant  competitive  vibe  because  that  's  what  rap  is 
and  we  both  love  the  same  things  in  rap.  I  n  the  back  of  my  mind 
I'm  always  like,  "1  got  to  rap  better  than  Wayne.'  And  I  can't  say 
I  know,  but  I  feel  like  I  put  enough  gcxxi  music  out  there  that  he 
also  feels  like  he's ...  got  to  rap  better  than  ever>-body.  We  play  off 
each  other,  wc  make  each  other  better.  He  said  something  in  an 
interview  that  was  so  true  that  I  respected  him  for  it  so  much.  They 
tried  to  comer  him  with  question  like. "  Drake's  put  out  so  much 
beastly  music,  do  you  feel  like  you  created  a  monster?"  And  he's 
like.  'No.  that's  my  artist."  And  he's  right.  I'm  his  soldier.  That's 
all  I  ever  want  to  be  for  Wayne. 

You  brought  Stevie  Wonder  to  this  year's  OVO  event. 

Stevie's  one  of  the  most  incredible  individuals  as  far  as  just 
obviously  the  music  he's  made,  but  then  you  meet  him  .  .  . 
and  the  person  that  he  is.  and  how  he  moves  throughout  his 
life — it's  amazing  to  watch.  1  can  only  pray  one  day  that  I'm 
still  that  joyous  and  still  that  funny.  He  was  supposed  to  play 
two  songs.  I  think  he  stayed  out  there  for  35  minutes.  Stevie 
helped  with  musical  arrangements,  and  he  produced  with  40 
a  bit  on  the  album.  So  I'm  excited. 

You've  had  an  incredible  run  on  the  Billboard  charts  in  a 
very  short  time. 

It's  crazy.  Flattering.  It's  never  really  been  a  numbers  game  to 
me,  but  to  hear  that  lets  me  know.  "Damn.  OK.  Maybe  I  have 
been  working  hard."  1  plan  on  keeping  it  going.  I  like  sitting 
at  the  top.  It's  a  good  feeling.  More  than  anything  though.  I 
love  having  a  record  that  people  love.  That's  a  drug,  for  real. 
1  don't  do  drugs.  I  might  smoke  weed  or  drink,  but  I  don't  do 


NOVEMBER  19. 2011       www.billboard.blz    I  23 


drugs — but  that's  a  drug.  To  have  the  songs  that  people  love, 
to  have  that  one  record  that  crushes  the  club  when  it  comes 
on.  people  go  off  to  ...  I  love  it.  That's  why  1  work.  It's  my 
views  of  life,  my  idea  of  fun,  my  idea  of  a  party,  my  idea  of  a 
hook.  It's  a  rush.  I  don't  want  it  to  end. 

And  yet,  in  the  past  you've  said  you're  not  In  the  busln«ss 
of  trying  to  figure  out  singles. 

That's  my  least  favorite  shit.  It's  hard  to  touch  all  bases  with  a 
single.  Especially  your  single.  For  example,  with  Khaled's  "I'm 
on  One,"  the  reason  I  was  able  to  tap  into  that  hook  and  that  emo- 
tion vwis  because  it  wasn't  for  me.  When  it's  not  for  you.  there's 
no  pressure.  But  when  it's  yours,  you  overthink.  Overthinking  I 
fall  victim  to  a  lot.  You  have  to  be  strategic — unfortunately — with 
the  songs  you  release. 

But  you're  clearly  good  at  picking  singles. 

I  guess  I  dwell  on  it  for  so  long  that  I  eventually  make  a  good  de- 
cision.  But  I  wouldn't  put  out  another  single  if  it  were  up  to  me, 
because  that's  how  So  Far  Gone  worked:  I  put  the  whole  project 
out.  It  was  a  huge  body  of  work,  like  18  songs.  TaJc*  Care  is  17 
songs,  could  be  18.  I'd  just  let  people  pick  ^^liat  they  want  to  hear. 
That's  what  I  like  to  do. 

You've  been  nominated  for  six  Grammy  Awards  In  the  past 

two  years,  but  have  yet  to  win. 

I've  always  been  fa.scinaied  with  the  Grammys,  so  I  don't  mean 
disrespect  when  1  say  this,  but  I've  kind  of  given  up  on  them.  If 
I  ever  get  one.  or  when  I  get  one.  I'll  be  ecstatic,  because  that's 
a  recurring  dream  I've  had  since  I  was  a  kid:  That  my  mother's 
still  alive  and  that  I'm  onstage  accepting  a  Grammy,  and  1  get 
to  thank  her  on  that  stage.  But  it's  tough.  They  can  never  really 
break  their  mold. 

Forget  last  year,  because  when  I  read  up  on  the  young  lady 
that  won,  she  did  some  incredible  things.  And  if  we're  talking 
numbers,  nobody's  really  achieved  what  Justin  Bieber  achieved 
as  far  as  the  earnings  and  just  worldwide  ...  he  deserved  it 
as  well.  But  the  one  that  really  got  to  me  was  when  1  lost  to 
"D.O.A."  for  "Best  I  Ever  Had."  That  one  to  me  was.  like,  re- 
ally? Not  to  say  that  )ay-Z  isn't  the  most  Incredible  rapper  and 
that  "D.O.A."  wasn't  a  good  song.  1  just  felt  like  they  had  an 
option  to  give  me  a  Grammy  for  a  mixtape.  and  they  just  didn't 
do  it  {laughs].  Because  it  goes  against  the  grain  of  everything 
that  is  traditional. 

I  don't  measure  my  success  anymore  by  the  Grammys.  I  can't 
because  1*11  just  end  up  crushed.  And.  not  to  be  offensive,  1  just 
feel  it's  political.  Would  I  love  to  win  a  Grammy.'  Suie.  Will  I  win 
one  after  that  comment?  Probably  not. 

Is  1  million  the  first  week  what  you're  shooting  for? 

That's  the  golden  number  for  anyone.  I  doubt  that'll  happen.  That's 
some  Lil  Wayne.  Eminem  iconic  shit.  I  don  t  know  if  I'm  there 
yet.  Whoever  goes  out  and  buys  it.  I 'm  happy.  I 'd  rather  have  great 
reviews  than  numbers.  I'd  rather  walk  out  ofmy  house  and  hear 
seven  cars  playing  it  than  hear  that  I  did  900,000. 

Have  the  relationships  in  the  Young  Money  camp 
changed  in  any  way  since  Lil  Wayne  was  released  from 
jail  on  Nov.  4.  2010? 

Things  didn't  really  change.  Everybody's  sparked  off  their  own 
shit,  so  we  just  sec  each  other  a  lot  less,  talk  a  lot  less.  T)^a's  on 
his  shit  right  now,  on  tour.  Nicki  is  larger  than  life.  She's  on  some 
next-level,  pop  icon  status.  And  Wayne's  doing  his  thing,  finished 
Carter  /  V,  and  I  think  he's  just  waiting  to  see  what  we  do  now.  He 
came  home  and  put  a  lot  of  work  in  and  deserves  to  have  a  rest 
and  live  some  life  and  get  remotivated. 

1  had  a  lot  of  those  moments  this  year  that  made  me  work 
harder — like  QarXer  /V.  Walck  the  Throne,  Cole  dropping,  hear- 
ing Rick  Ross'  album.  Nicki  did  a  verse  for  my  album  that's  so 
good.  I  hope  she  lets  me  work  on  her  album,  loo.  Because  I  have 
some  great  ideas.  You  put  out  a  project  and  it  goes  incredibly  well, 
and  you  jusi  son  of  wait  till  someone  else  does  something  that 
makes  you  want  to  go  back  in,  and  go  hard.  •  -  • 

New  York-based  Tennessee  native  Benjamin  Meadowi-lngram 
(<§>NotoriousBMI}  is  music  editor  of  Biilboard. 
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BRYAN  "BABY"  WILLIAMS 

Pounder/CEO,  Cash  Money  Records 

@B!RDMAN5STAR 
Drake's  like  my  little  brother.  I'm  proud 
of  him.  The  future  is  his,  but  we've  got 
a  lot  to  do.  I'd  like  to  see  him  do  a  mil- 
lion in  a  week — that's  one  of  my  goals 
for  him.  I  see  a  big  future  for  Drake  in 
this  music  business — with  his  creativ- 
ity, his  smartness  and  his  team.  He's 
one  of  those  artists  that  can  do  a  lot  of 
different  things  because  of  his  image 
and  who  he  is  as  a  person.  We're  looking 
for  thai,  for  movies  from  Drake — we 
expect  him  to  be  that  person. 


AL BRANCH 


GM.  Hip-Hop  Since  1978 

@AlmazinHHS1978 
We  met  and  Drake  said,  "This  is  the 
team  of  OVO,"  and  thai  team  and  our 
team  work  together  seamlessly.  Drake 
sets  definitive  goals  for  himself  and  he 
tells  us  what  he  wants  and  we  go  out 
and  execute  to  the  best  of  our  ability. 
It's  as  simple  as  that. 


artists  because  he's  got  a  clean-cut 
image — he  looks  like  somebody  you'd 
take  home  to  your  mother.  Corporate 
America  loves  that.  There  are  still  some 
people  |who  are]  scared  of  hip-hop,  even 
though  it's  pop  culture.  You've  still 
got  people  who  arc  really  scared  of  it 
[and  who]  don't  understand  that  every 
kid.  no  matter  what  the  race,  gender, 
anything  is.  is  listening  to  hip-hop  all 
around  the  world. 

My  expectation  is — and  I  told  Drake 
this  last  night:  "Let's  just  beat  last 
year's  numbers  so  we  can  show  prog- 
ress." I'm  thinking  (750.000  in  the  first 
week].  But  I  told  him,  "As  long  as  we're 
going  up  the  hill.  I'm  good." 


ROBERT  GIBBS 

Booking  agent,  ICM 

Management  {has  been]  great  as  a  col- 
lective and  it's  allowed  us  to  really  do 
artist  development.  [For  Take  Care] 
we'll  go  out  and  play  another  run  of 
colleges  and  college  arenas  and  from 
there  we'll  play  amphitheaters  next 
summer.  Drake's  never  been  in  a  rush 
to  just  jump  out  there  and  do  arenas. 
Yeah,  sure,  we  could've  played  New 
York  City  at  Madison  Square  Garden 
based  on  the  business  that  we  did  at 
Radio  City  [Music  Hall] — in  one  day, 
he  sold  out  two  nights  at  Radio  City 
(on  the  Lights.  Dreams  &  Nightmares 
tour] — but  for  him  it's  all  been  about 
allowing  us  to  work  together  and  grow. 
That's  rare  in  our  business.  When  you 
jump  into  arenas,  what  do  you  do  after 
that?  To  have  the  fans  grow  with  you 
is  really  the  message,  The  arenas  will 
be  there — they're  not  going  anywhere. 

His  audience  has  really  ranged  from 
young  kids  to  teenagers  to  30-plus-year- 
old  folks.  His  music  kind  of  transcends 
the  typical  lane  of  a  hip-hop  artist. 


CORTEZ-TEZ" BRYANT 

Founder,  Bryant  Entertainment 

@Cortez  Bryant 

Drake  is  .  .  .  clean-cut.  He's  corpo- 
rate-friendly. It  was  much  easier  get- 
ling  deals  for  him  than  the  challenges 
of  getting  deals  for  some  of  my  other 


DAVE  WIRTSCH AFTER 

Board  member/partner/agent, 
William  Morris  Endeavor 

We've  just  started  working  with  him 
[but  his  trajectory]  operates  on  four 
things:  Certainly  he  wants  lo  work  as 


fully  in  the  music  business  as  he  pos- 
sibly can,  and  that's  Drake  as  an  art- 
ist. [Then  there's]  Drake  in  association 
with  other  artists — not  only  music  that 
he  would  put  out  as  a  stand-alone,  but 
potentially  music  that  he  could  create 
for  films,  and  music  that  he  could  dis- 
perse in  other  places. 

He  has  acted  Ibefore).  and  he  will 
do  that.  Before  we  worked  with  him, 
we  had  noticed  a  lot  of  press  where 
in  his  own  way  he  wanted  to  emulate 
.  .  .  Will  Smith.  He's  a  different  per- 
son than  Will  Smith,  but  the  theory 
is  the  duality  of  having  a  music  and 
movie  career. 

[He'll  be]  in  the  partnership  busi- 
ness more  than  the  endorsement  busi- 
ness, with  companies  whose  DNA  is 
kind  of  like  his.  They'll  be  few  and  far 
between,  but  hopefully  they'll  be  well- 
chosen  and  thoughtful. 

And.  lastly,  he's  a  guy  who's  genu- 
inely philanthropic  and  wants  to  pay 
real  attention  to  people  who  can  be 
benefitted  by  his  aide.  That's  going 
to  be  a  big  part  of  what  he  does  going 
forward  as  well. 

He's  so  smart  and  so  interesting  to 
talk  to,  there  will  be  offshoots  to  these 
things  that  we  don't  even  know  about 
. . .  because  he's  busy.  But  our  plan  is  to 
put  him  in  rooms  and  set  him  up  with 
people  who  have  the  ability  to  say  yes 
to  certain  things  in  all  these  categories 
and  see  how  it  plays.  Because  he  is  not 
only  a  fantastic  artist — he  can  handle 
himself  in  any  room,  including  any 
business  at  the  CEO  level. 


JILLSMOLLER 

Agent,  William  Morris  Endeavor 

There  is  a  team  of  agents  here  repre- 
senlinghim.  It's  Team  Drake — he'sgot 
a  movie  team,  a  TV  team,  a  branding 
and  marketing  team  ...  He  wants  to 
be  able  to  build  a  long-term,  big  busi- 
ness that  encompasses  many  tentacles. 

The  one  thing  that  hasn't  happened 
is  that  we  have  not  had  a  lot  of  focus 
internationally  on  the  music  side  and 
that  is  something  we're  going  to  be 
spending  a  lot  of  time  on.  He  hasn't 
been  to  Asia,  he  hasn't  been  to  Aus- 
tralia. He  hasn't  been  many  places, 
so  we're  going  to  be  spending  a  lot  of 
focus  on  that  because  it  all  goes  to- 
gether— your  global  corporate  part- 
nerships, music,  movies — they're  all 
global.  — BM/ 
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THE  TOP  10  MUSIC 
STARTUPS  OF  2011 

FROM  SOCIAL  MUSIC  TO  A  SERVICE  FOR  SONGWRITERS, 
THESE  YOUNG  COMPANIES  ARE  TRANSFORMING 
THE  MUSIC  BUSINESS 

BY  ANTONY  BRUNO  AND  GLENN  PEOPLES 

New  startups — aimed  at  solving  the  problems  of  the  evolving  music  market  with  innova- 
tive technologies  and  creative  business  models — are  one  of  the  bright  spots  of  the  music 
scene.  %  This  renaissance  is  driven  by  three  key  factors.  First,  the  music  industry  con- 
tinues to  seek  solutions  to  the  growing  pains  in  the  digital  music  business,  particularly 
around  music  discovery  and  interactivity.  Second,  social  platforms  like  Facebook  and 
Twitter  offer  a  quick  path  to  viral  marketing  success  and  near  real-time  product  feedback.  And 
third,  the  rebound  in  venture-capital  funding  activity  that  began  in  2010  continued  this  year,  driv- 
ing more  than  $400  million  in  investments  in  the  digital  music  sector  alone  so  far  this  year.  ^ 
Only  a  handful  of  this  generation  of  startup  companies  will  survive  though,  and  even  fewer  are 
likely  to  make  an  impact  on  the  music  industry's  broader  evolution.  Here  are  the  10  that  Billboard 
thinks  have  the  best  chance  of  doing  both. 
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1.  TURNTABLE 

KOIMIURS:  Billy  Chasen.Seth  Goldstein  -         •  _ 

l-'I^MIIMi:  $7  million.  led  by  Union  Square  Ventures 

I^M  ATHIN;  San  Francisco  '  .    ■  • 

■.Al^t'llKlk  May  2011 

■^^■■■^  «■  Talk  about  an  effective  pivot.  Founders  Billy  Chasen  and  SethGold- 
^^WHBl^^       stein  originally  formed  StickyBits  as  a  way  to  merge  virtual  social 

jg       I^B      networking  with  real-world  products  through  a  custom  bar  code. 
^  ■  ^f^f^      But  this  spring  they  created  a  collaborative  social  music  game — 
Ti  r      the  phenomenon  known  as  Turntable.fm  (@turntablefm).  ^  At 

its  core,  Turntable.fm  is  a  social  listening  service.  Users  log  in  to 
group  rooms  where  they  take  turns  playing  D),  streaming  songs 
from  their  library  or  Turntable.fm's  catalog.  Listeners  can  vote  on 
songs,  with  DJs  competing  to  earn  points  for  positive  votes.  Users 
can  chat  with  each  other,  and  comment  on  the  music.  ^  While  it  was  limited  to  a  private 
beta  for  much  of  the  year,  the  service  took  off  like  a  rocket.  It  boasts  more  than  300,000 
user-created  rooms  (some  hosted  by  artists,  for  which  Turntable.fm  provides  verified 
accounts  and  custom  avatars),  with  one-third  of  its  650,000-plus  registered  users  active 
at  any  time,  resulting  in  more  than  1  million  daily  streams,  f  That's  heavy  engagement. 
Wale  is  using  the  service  as  the  "opening  act"  on  his  Ambition  tour — Turntable.fm's 
first  partnership  with  a  touring  artist.  He's  playing  lots  of  colleges,  which  is  where  Turn- 
table.fm would  like  to  be.  Although  the  service  operates  under  a  Digital  Millennium 
Copyright  Act  licensing  model  using  MediaNet's  library,  it's  negotiating  with  major  la- 
bels and  publishers  for  additional  rights  to  expand  its  services,  f  The  key  question  for 
2012  is  whether  the  company  can  maintain  its  momentum  and  develop  new  services. 

2.  M00NT0AST      3.  SCHEMATIC  LABS 


FOIMIKKS:  Marcus  Whitney.  Joe Glaser.  Bucky  Baxter 

Kl  >l>l><i:undisclosed 

UM  ATION  S:  Nashville;  Andover,  Mass. 

I.Al  M  II  i:i>:  March  2009 


GLASER 


In  fanuary  Moontoast  launched 
Impulse,  a  freeapp  that  allows 
customers  to  sell  digital  and 
physical  items  from  within  an 
artist's  Faceboolc  page.  The  age 
of  social  commerce  is  cemented 
in  code. 

Early  Impulse  results  have 
been  excellent.  Moontoast  (@ 
moontoast)  can  "all  but  guar 
antee"  customers  will  generate 
"significant  revenue"  and  in- 
crease likes  on  their  page  by  68%.  according  to  chief  technology 
officer  Marcus  Whitney. 

Moontoast  has  picked  up  an  impressive  list  of  clients  including 
Big  Machine.  Universal  Nashville,  Sony  Music.  Island  Def  Jam, 
Inpop  Records  and  the  Orchard.  Non-music  clients  range  from 
publisher  Simon  &  Schuster  to  Antique  Archeology,  the  store 
best-known  from  the  TV  show  "American  Pickers." 

Campaigns  that  generated  five-figure  digital  revenue  in  the 
first  hour  helped  Moontoast  prove  its  concept.  Whitney  says. 
"Numbers  don't  lie.  Having  a  few  big  launches  that  didn't 
include  email  has  been  really  good,"  he  adds,  a  reference  to 
Moontoasl's  desire  to  show  that  e-commerce  doesn't  need 
email  to  succeed. 

Other  milestones  in  2011  were  partnering  with  Sony  Music 
to  power  its  Facebook  commerce  campaigns  and  expanding  the 
service  to  support  tablet- friendly  transactions. 

For  2012.  the  company  is  "investing  big"  in  social  commerce 
analytics  to  provide  customers  with  insight  into  social  engage- 
ment. It'll  also  roll  out  a  business-to-consumer  storefront  that 
effectively  lives  within  a  display  ad. 
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ViiV  \  OKKS:  Steve  Jang,  CEO;  Matt  Paul,  chief  technology  ofTicx-r 
Fl  NDIN<i:  undisclosed;  True  Ventures.  Google  Ventures 
LOCATION":  San  Francisco 
L.U:><-|IKI>:  March  2011 

Co-founded  by  former  imeem 
^1    chief  marketing  officer  Steve 
Jang.  Schematic  Labs  broke 
into  the  mobile  app  space  full 
^1    force  at  South  by  Southwest 
with  the  introduction  of  the 
first  mobile  app  to  tie  together 
^1    music,  location  and  social  net- 
working  in  a  user-friendly  way. 
Called  SoundTracking,  the 
app  is  designed  to  be  a  "mu- 
^    ,1  sical  postcard"  that  lets  users 

^^^^-V  note  where  they  are.  add  a 

^^K^^  message  or  picture  and  then 

^^^L  tag  which  songthey 're  listen- 

^M^^^f^^^^  j^l^^  ■  ing  to  a(  the  time  by  using  the 
app's  song  ID  feature  or  typing 
it  into  the  update.  Updates  are  shared  through  Twitter  and 
Facebook  (which  more  than  half  of  its  users  do},  and  users 
can  "follow"  each  other  through  the  app  as  well. 

After  a  whopping  100.000  downloads  in  the  first  two 
weeks  after  launch,  the  app  now  stands  at  750,000  users. 
And  engagement  among  users  is  high.  According  to  )ang, 
a  song  is  shared  on  SoundTracking  every  five  seconds, 
and  the  app  has  remained  a  staple  on  Twitter,  with  key 
artists  and  music  industry  executives  sharing  their  mu- 
sical moments. 

More  recently,  the  company  added  "music  neighborhoods" 
(the  ability  to  tag  a  song  to  a  neighborhood  or  city)  and  ven- 
ues (through  a  Foursquare  integration),  and  it's  also  devel- 
oping an  Android  app.  On  Nov,  8  the  company  announced 
$4.8  million  in  new  funding. 


4.HEADLINER.FM 

F<»lM>KltS:  Mike  More.  CEO;  Bill  Cromic.  president 
FlMHNtirSTOO.OOO 
LOC  ATION:  New  York 
li.Vl  Nt  lllOO:  August  2009 

Headliner.fm  was  like 
many  startups,  created 
to  fix  a  specific  problem. 
Co-founder  Mike  More 
wanted  to  improve  how 
artists  reach  new  &ns  on 
social  media  sites. 

"Marketing  is  still  the 
one  big  hole  in  the  space 
for  artists  online."  says 
More,  a  serial  entrepreneur  who  founded  online  video  network 
Nabbr  in  2006.  While  sales  and  distribution  have  been  trans- 
formed and  production  is  easier  and  cheaper  than  ever.  More 
finds  marketing  to  still  be  a  challenge  for  artists. 

Headliner.fin  examines  how  people  share  music  so  artists  can 
reach  the  fans  of  similar  acts  b)-  trading  favorable  mentions — one 
act  recommends  the  other  to  his  fans  and  vice  \'ena.  Ac"ts  earn  Head- 
liner.fm currency — Band  Blocks — by  making  these  recommenda- 
tions. Band  Bucks  can  also  be  purchased  with  PayPal  or  a  credit  card. 

By  tlie  end  of  October,  Headliner.fm  (i9>headlinerfin)  had  teached 
320  million  Fans,  ^presenting  a  tripling  of  growili  in  one  year.  More 
than  110,000  acts  have  used  the  service.  The  company  is  making 
improvements,  such  as  kraming  about  Facebook  users  by  following 
their  activity  rather  than  their  stated  interests.  More  says.  "Now  we 
can  actually  track  the  behavior,  and  the  behavior  is  really  exciting." 

5.8TRACKS 

l-'Ol  NOLKS:  David  Porter.  CEO;  Remi  Gabillet,  chief 

technology  officer 

Fl  N  1)1  N(;:  undisclosed 

LOCATION:  San  Francisco 

\.\\  \X  lll'.O:  August  2008 

8tracks  (©iStracks) 
stands  out  in  the  crowd  of 
social-minded  webcast- 
ers  that  broke  out  in  201 1. 
Its  secrets:  great  inter- 
faces and  quality  content. 

"We're  an  Internet 
radio  network."  says 
David  Porter,  an  Stracks 
co-founder  and  veteran 
of  Internet  radio  service 
Live365.  Until  recently  gaining  funding.  Porter  and  co-founder/ 
chief  technology  officer  Remi  Gabillet  bootstrapped  the  company 
and  depended  on  part-time  work.  Now  it  has  nine  employees — 
seven  full  time  and  two  part  lime — and  an  advisory  board  that 
includes  Independent  Online  Distribution  Alliance  founder  Kevin 
Arnold  and  Spotif)*  U.S.  managing  director  Ken  Parks.  Stracks  is 
all  about  mixes.  Its  programming  is  created  by  the  5%  of  users 
who  create  mixes — which  must  contain  at  least  eight  songs — 
by  uploading  music  from  their  collection  or  adding  tracks  from 
SoundCloud.  D|s  get  to  show  off  their  tastes  and  knowledge. 

The  idea  is  working.  Porter  says  Stracks  had  about  3.2  million 
imique  users  at  the  end  of  October,  up  from  about  1  million  at  the 
beginning  of  2011.  as  well  as  a  calalt^  of  about  325,000  mixes. 
The  traffic  figures  don't  include  users  of  its  iPhone  app  or  lis- 
teners using  its  embedded  player  on  blogs  and  other  websites. 

The  iPhone app,  launched  in  April,  gets  "decent  listenership," 
Porter  says,  and  an  Android  app  just  hit  the  market.  "Mobile  is 
huge  for  us.  Longer  term,  we  think  most  listening  will  be  taking 
place  off  the  desktop." 

For  next  year.  Porter  wants  to  hire  an  in-hou.se  ad  salesman, 
expand  the  service  to  connected  TVs  and  partner  with  additional 
aggregators.  "We  feel  like  we  sit  in  a  nice  place  in  the  industry," 
he  says. 


6.  SONGTRUST      TUF  CLASS  OF  2010 

h'Ol  MIKItSilustiiiKalifowUz.  loshDeutsch  I  Ilk  wk^BWW   ^^1  bwIU 


H>1  MIKK.S:  lustin  Kalifowitz.  |osh  Deulsch 
FIMH  Mi:  undisclosed 
UM  ATIOV:  New  York 
LAI  \<-|||-:i>:  March  2010 

Songtrust  is  attempting  to  do  for 
music  publishing  vA\aX  TuneCore 
did  for  digital  distribution:  de- 
mocratize a  segment  of  the  music 
business  that  has  been  off-limits 
for  many  artists.  The  goal  is  to  lie 
the  easiest  way  to  collect  publisOi- 
ing  royalties,  co-founder  Justin 
Kalifowitz  says. 

SongtrusI  (igJsongtrust)  is  a 
tool  that  allows  songwriters  to 
protect  copyrights  and  collect 
royalties.  It  charges  an  annual 
fee  of  $50-$200  and  doesn't  take  a  cut  of  royalties.  Proving  the 
concept  has  merit.  TuneCore  launched  a  similar  service  on  Nov.  2. 

Songtrust  went  into  a  private  beta  in  [anuary  and  to  the  pub- 
he  in  March.  Since  its  launch,  it  has  signed  up  more  than  1.000 
artists,  secured  afTihations  with  all  the  global  collection  societies 
and  b^un  making  distributions  to  songwriters. 

Next  year  the  company  plans  to  launch  a  new  suite  of  services. 
Kalifowitz  says,  such  as  the  ability  for  entire  bands  to  sign  up, 
tools  for  managers  of  multiple  acts  and  enabling  songwriters  in 
other  countries  to  register.  |SonglrusI  is  currently  only  open  to 
U.S.  songwriters.)  The  service  also  plans  to  simplify  the  process 
of  licensing  an  independent  artist's  songs  by  giving  members  a 
"license  my  music"  badge  that  goes  on  their  website  and  links 
to  a  showcase  page  of  members'  music  for  s)Tich  opportunities. 

7.  FILTER  SQUAD 

FOrM>l-:K:  David  McKinney.  CEO 
KlM>IMi:S1.1  million.  Yuuwa  Capital 
I,0('A'I'I4>\:  Perth,  Australia 
LAI  X'llLI):  )anuary201I 

For  many  startups,  where  they're 
based  is  almost  as  important  as 
what  they  do.  But  Filter  Squad 
(formerly  jammbox).  the  devel- 
oper behind  the  hugely  success- 
ful DiscovriPadapp.  breaks  the 
mold  by  working  out  of  Perth,  a 
five-hour  flight  from  Sydney. 
Founded  by  marine  biologist/ 
electronic  music  D|  David  McK- 
inney (@davidmckinney).  the 
Discovrapp  illustrates  for  users 
the  connections  between  artists 
the>'  likeand  similar  acts  they  may  not  know  of  It  has  been  called 
a  visual  version  of  Pandora,  wherein  users  can  start  with  one 
"seed"  artist  and  quickly  be  led  to  other,  similar  acts  through  a 
visual  thread  oflincs  and  hubs.  Clicking  any  Individual  artist  will 
reveal  more  details,  including  a  bio,  blog  posts.  YouTube  videos 
and  links  to  buy  from  various  digital  retailers.  And  all  discover- 
ies can  be  shared  on  social  platforms  like  Twitter  and  Facebook. 

The  app  quickly  shot  to  No.  1  on  the  iPad's  music  category 
chart  with  150,000  downloads  in  three  days,  and  now  has  sur- 
passed 1  million  downloads. 

Designed  originally  as  an  iPad  app.  Discovr  ((g)discovr]  has 
since  migrated  to  the  Mac  app  platform,  and  an  Android  ver- 
sion is  in  the  works.  Future  plans  include  a  possible  iPad  music 
magazine  personalized  for  readers  based  on  their  music  library, 
preferences  or  listening  history. 


CATCHING  UP  WITH  SOME  OF  LAST  YEAR'S  TOP  STARTUPS 


Billboard's  2010  list 
of  the  top  startups 
included  both  big 
and  small  firms.  From 
RootMusic,  which 
raised  an  additional 
$16  million  in  January, 
to  Songkick,  which 
expanded  the  distri- 
bution of  Its  concert 
listings,  the  Class  of 
2010  has  had  a  pretty 
great  2011. 

Rdio  has  made  big 
strides  since  being 
named  Billboard's 
top  2010  startup.  The 
subscription  music 
service  launched  a 
free,  ad-free  version 
that'll  help  It  better  le- 
verage the  attention 
generated  by  its  Face- 
book  integration.  It 
launched  family-plan 
pricing  and  now  of- 
fers gift  cards  at  Tar- 
get. Along  with  part- 
nering with  digital 
home  audio  company 
Sonos,  it  bulked  up 
Its  catalog  by  signing 
a  deal  with  Merlin  that  added  such 
labels  as  4AD,  XL  Recordings,  Merge 
Records  and  !K7.  Most  recently,  Rdio 
announced  the  launch  of  Oi  Rdio.  a 
partnership  with  Brazilian  mobile 
operator  01. 

Since  appearing  on  last  year's 
list,  music  video  network  Vevo  has 
grown  tremendously.  In  September 
Vevo  had  57.3  million  monthly  unique 
viewers  watch  748  million  videos,  ac- 
cording to  comScore,  up  from  45.4 
million  unique  viewers  and  206  mil- 
lion videos  when  last  year's  top  10  list 
was  published  in  August, 

Social  analytics  company  Next  Big 
Sound  made  a  big  enough  splash  in 
2010  to  make  the  top  startups  tally. 
Since  then  the  company  has  been 
working  to  marry  its  social  data  with 
Its  customers'  transaction  data,  co- 
founder/CEO  Alex  White  says.  "It's 
really  exciting  because  we  finally 

have  the  data  we  wanted  from  th« 
beginning  to  understand  how  social 
ties  to  sales." 

Much  has  happened  at  Next  Big 
Sound  since  August  2010.  The 
company  has  doubted  its  staff— 
"mostly  tech,"  White  says— and 
moved  Into  a  new  office  space.  It 
won  the  B2B  award  from  MidemNet 
Lab,  and  White  and  the  company's 
two  other  co-founders,  Samir  Ray- 
ani  and  David  Hoffman,  were  final- 
ists in  Bloomberg  Businessweek's 


list  of  America's  Best  Young  Entre- 
preneurs. And  the  company  part- 
nered with  Billboard  for  two  new 
charts,  the  Social  50  and  Next  Big 
Sound  25. 

One  of  the  less  familiar  startups 
on  the  list  is  working  hard  to  t}ecome 
a  standard  in  the  industry.  Nashville- 
based  My  Werx  has  created  a  system 
to  improve  the  integrity  and  time- 
liness of  data  used  In  intellectual 
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property  industries.  Founder  Tim 
Smith  has  spent  the  last  year  raising 
funding  and  Improving  the  software 
in  a  bid  to  partner  with  record  labels 
and  music  publishers  and  help  them 
reduce  costs.  MyWerx  has  raised 
more  than  S2  million  and  is  in  discus- 
sions for  more  funding.  Smith  adds. 

The  first  version  of  MyWerx  fo- 
cused on  making  it  useful  for  creative 
people,  Smith  says.  The  next  version 
connects  the  service  to  businesses 
in  the  intellectual  property  supply 
chain.  Smith  says  a  startup  can  have 
problems  finding  investors  willing  to 
ride  out  the  research  and  develop- 
ment phase,  and  he  now  targets  a 
May  2012  launch.  "It's  a  longer  com- 
mercialization cyde  than  I  expected." 
he  says. 

But  Smith  believes  Intellectual 
property  businesses  need  to  do 
with  data  what  total  quality  man- 
agement, a  philosophy  that  strives 
for  continuous  improvement,  did 
for  auto  defects:  make  working 
with  the  data  faster  and  more  ef- 
ficient. American  companies  origi- 
nally dismissed  total  quality  man- 
agement but  embraced  It  after 
Japanese  manufacturers  excelled 
with  It.  "I  hope  America  hears  the 
message,"  Smith  says.  "There's 
the  possibility  another  country 
will  pick  it  up  and  kick  our  ass  for 
decades."  —Gfenn  Peoptas 
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8.SUPERGLUED  lO.EX.FM 


HH  N  DKK-V  Riish  Doshi  (@rdoshi).Thonm  I'hinkett  (@plunkett) 
Fl  MHN<i:  undisclosed 
I.OC  ATIO%:  New  York 
I.Al  \C  IIKI»:  2009 

Location  was  a  big  theme 
among  music  startups  this 
year,  and  Superglucd  (@su- 
pcrf;lut?d)  took  advantage  of 
this  by  tying  location  check- 
iiis  with  music.  While 
f  oiirsquare  users  check  in 
••'  virtually  any  venue.  Su- 
|i(-iglued  refined  this  usage 
Tor  the  concert  scene.  Users 
check  in  to  shows  and  locate 
friends.  They  use  the  result- 
ing data  to  find  other  con- 
certs to  attend,  get  real-lime 
show  updates  and  discuss 
the  gig  with  other  attendees. 
Tfie  activity  is  shared  across 
social  platforms  like  Face- 
book  and  Twitter.  It  works 
with  both  iPhone  and  An- 
droid devices. 

Usage  has  increased  250%  since  February,  with  some  2.000 
concert  listings  are  added  to  the  service  weekly.  A  partnership 
with  BandslnTown  lets  users  buy  tickets  to  events  discovered 
through  the  platform,  and  a  collaboration  with  Paste  magazine 
and  MTV  Hive  led  to  a  Summer  Music  Junkie  Contest,  with 
competitors  earning  points  for  every  show  attended. 

Initially  focused  on  the  New  York  live  music  .scene,  the  com- 
pany is  now  expanding  nationally. 


9.  SONGZA 


KXKClTIVKSrHiias  Roman.  CEO;  Peter  Asbill.  COO;  Michael 
Hensen,  chief  technical  officer;  Elliot  Breece,  chief  product  officer 
F|iMH!>i<^:  undisclosed 
MK  ATI(>\:  New  York 
RKI..U :>(ill-:i>:  August  2010 

"Playiists  for  every- 
thing"—  that's  what 
Songza's  home  page 
claims,  and  that  well-en- 
t  jpsulates  the  New  York- 
iiased  startup's  goal, 
From  bluegrass  to  Bol- 
lywood, there's  a  Songza 
playlist  for  just  about  any 
mood  or  interest. 

"Our  thesis  has  al- 
ways been  about  turation,  CEO  Elias  Roman  says.  He  was  a 
co-founder  of  Amie  Street,  a  dynamic-pricing  download  store 
acquired  by  Amazon  in  2010.  Amie  Street's  founders  acquired 
Songza  (@songza).  then  an  on-demand  streaming  service,  in 
2008  and  relaunched  the  company  as  a  non interactive  stream- 
ing service.  'Now  we're  focused  on  making  it  outrageously  easy 
for  people  to  find  the  right  song  at  the  right  time. "  Roman  says. 

Songza's  busy  first  year  has  included  the  release  of  versions 
for  the  Web.  iOS  and  Android  platforms.  Roman  says  Songza, 
which  operates  only  in  the  United  States,  had  more  than  100.000 
active  users  at  the  end  of  Oaober. 

Facebook  integration  means  its  users'  activity  is  shared  on  the 
social  network.  Since  registration  with  the  service  isn't  necessary 
to  begin  listening,  the  integration  creates  a  frictionless  experi- 
ence. Roman  says.  "You're  one  click  away." 

The  company  is  aiming  big.  In  November  it'll  launch  an  app 
optimized  for  Amazon's  Kindle  Fire  tablet.  The  company  wants  to 
bring  Songza  into  the  living  room,  on  platforms  like  Sonos  or  Roku. 
And  Roman  says  getting  Songza  intocars  is  a  "big  priority"  for  2012. 


ViH  \  m:ns:  Dan  Kantor.  CEO;  Charles  Smith.  COO:  Marshall  jones,  ca-ative director 
rt  M>IN(i:S1.3  million:  Spark  Capital  Partners,  Betaworks,  others 
l.(M  ATION:  New  York 
LAI  NC'IIKI):  March  2010 

.^4P^^^H  While  some  apps  help  users  discover  new  music,  Ex.fm 
^^^B  (@exfm)  helps  them  find  music  blogs,  where  they  can  then 
W  go  to  find  new  tunes.  The  service  began  as  an  extension  of 

■  4^         Google's  Chrome  Internet  browser,  built  using  application 

^  programming  interfaces  from  the  Echo  Nest  and  Last.fm. 

*  ^^^^^B  ,^1  Initially,  it  simply  notified  users  of  music  files  available  on 
^  ^^l^^l  ^'^y  website  visited,  and  specifically  which  songs  friends  in- 
Hk  ^Bj^O  dicated  as  noteworthy.  It  also  allows  users  to  aggregate  songs 
into  playiists  so  they  can  stream  them  when  navigating  to 
other  sites,  and  share  favorites  on  social  networks.  ^  Ex.fm  has  added  a  highly 
anticipated  iPhone  app,  which  extends  this  same  functionality  to  mobile,  and 
has  also  added  support  for  Firefox  and  Safari,  %  Ex.fm  indexes  some  20  million 
songs  through  the  Web.  The  new  site  makes  it  easier  to  find  them,  with  search 
tools  and  a  recommended  album  of  the  week,  as  well  as  curated  playiists,  genre 
pages  and  tastemakers'  sections.  Through  a  simple  click,  users  can  follow  oth- 
ers using  the  service  by  importing  friends  from  Last.fm,  Facebook  and  Twitter. 

THE  CLASS  OF  2012? 

STARTUPS  THAT  COULD  MAKE  NEXT  YEAR'S  LIST 


Music  startups  that  Billboard  may 
name  as  the  best  of  2012  have  al- 
ready launched  and  built  their  prod- 
ucts. It  should  be  an  exciting  group. 
Already,  companies  like  Bckstgr, 
which  connects  artists  and  fans,  and 
TrackTrack.it,  a  system  for  sending 
protected  music  files,  are  address- 
ing needs  in  the  music  industry. 

Perhaps  no  other  startup  is  aiming 
as  big  as  Beyond  Oblivion.  The  New 
York-based  company  is  nearing  the 
launch  of  Boinc,  an  innovative  music 
service  that  allows  hardware  manu- 
facturers to  bundle  an  on-demand 
music  service  with  devices.  Founded 
In  2008,  the  company  has  raised  $87 


million  in  funding  from  News  Corp. 
and  Wellcome  Trust. 

Boinc  (short  for  Beyond  Oblivion 
Inc.)  has  had  a  lengthy  development 
cycle  and  is  expected  to  debut  In 
early  2012.  In  the  meantime,  com- 
pany executives  have  been  making 
the  rounds,  appearing  at  confer- 
ences and  introducing  the  service  to 
rights-holders. 

Boinc  takes  licensed,  on-demand 
music  in  a  different  direction.  To- 
day's standard  approach— popular- 
ized by  Spotify— is  to  allow  access 
to  a  limited  free  version  and  entice 
people  to  become  paying  subscrib- 
ers. Boinc  builds  the  price  of  the 
service  into  the 
hardware— PCs, 
tablets,  smart- 
phones— and  can 
be  used  for  the  life 
of  the  device.  It  al- 
lows the  user  an 
unlimited  amount 
of  download- 
ing  and  sharing 
with  other  Boinc 
devices.  The  ser- 
vice will  also  be 
available  to  add 
onto  existing  de- 
vices as  a  paid 
subscription. 

ThingLInk  was 
founded  In  2008 
but  didn't  debut  a 


product  until  2010.  Its  easy-to-use 
service  allows  any  publlstier  of  digi- 
tal images  to  embed  links  in  content. 
Hover  over  a  link  inside  an  image 
and  a  user  might  see  a  YouTube 
video,  a  link  to  a  Facebook  page  or 
an  embedded  audio  stream. 

While  ThingLInk  can  be  used  for 
many  purposes,  it's  especially  ef- 
fective for  musicians  and  media 
companies  that  want  to  create  a 
more  entertaining,  powerful  Web 
page.  As  the  company's  "evange- 
lista,"  former  Billboard  writer  Cort- 
ney  Harding  Is  pushing  ThingLInk  to 
the  music  business.  Introducing  It  to 
artists,  managers  and  labels.  "The 
conversations  have  been  great," 
she  says. 

Wale  and  Gucci  Mane  have  used 
ThingLInk.  Gohllaz  utilized  it  to  add 
video  and  other  content  to  a  widget 
promoting  their  upcoming  release, 
The  Singles  Collection  2001-2011. 
And  Blink-182  tapped  ThingLInk  to 
add  links  to  an  Interactive  graphic 
for  its  latest  album.  Neighborhoods. 

The  basic  service  is  free,  and  Har- 
ding says  the  company  will  gener- 
ate revenue  in  a  variety  of  ways, 
Including  a  display  ad  that  can  turn 
banner  ads  into  dynamic  images 
with  embedded  links.  Premium  ac- 
counts will  provide  extra  features, 
while  enterprise  solutions  will  be 
available  for  large  companies. 

—Glenn  Peoples 
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INVESTMENT 
GRADE 

VENTURE  CAPITALIST  LARRY  MARCUS  SEES 
OPTIMISM  FOR  MUSIC-RELATED  STARTUPS 
"THAT  REALLY  DELIGHT  THE  USER" 


BY  ANTONY  BRUNO 

Few  investors  are  tied  as  closely  to  digital  music  as  Walden 
Venture  Capital  managing  director  Larry  Marcus.  He  was 
an  early  investor  in  Pandora  (from  which  he's  clearly  seen 
a  nice  exit)  and  also  holds  stakes  in  RootMusic  and  Sound- 
Hound.  Some  of  this  interest  stems  from  his  personal  love 
of  music  (he  plays  in  several  bands),  but  it  also  tomes  from 
iheconstant  surgeof  innovation  created  by  startups  focusing 
on  music's  digital  realm. 

Marcus  (@cyberlar)  recently  sat  down  with  Billboard  to 
discuss  his  investing  philosophy,  his  thoughts  on  the  digital 
music  evolution  and  how  licensed  music  services  remain  a 
tough  sell. 


in  and  understanding  of  how  important  music  is  for  consum- 
ers. It  's  a  precedent  for  something  music-related  to  really  work, 
because  music  has  been  viewed  as  an  investment  wasteland 
for  so  long.  The  overall  failure  rate  of  music  startups  has  been 
extremely  high.  That's  because  a  lot  focused  on  selling  music 
in  one  sense  or  another,  and  that's  a  shrinking  market  with 
bad  economics.  The  Pandora  affect  is  helping  both  inves- 
tors and  consumers  think  a  lot  more  about  mobile  platform 
growth.  IP-based  media  consumption  and  personalization. 


that  would  give  a  company  running  room  to  succeed  in  the 
marketplace.  I'm  personally  more  excited  in  businesses  that 
don't  require  direct  licenses.  Either  ihey  leverage  statutory 
licenses  or  licensing  is  just  an  upside  to  their  core  business. 
I'm  looking  for  businesses  that  have  a  lot  of  capital  efficiency 
and  can  get  real  traction  on  little  capital.  If  a  startup  takes  on 
future  liabilities  via  minimum  guarantees,  then  those  could 
likely  eat  up  all  the  cash,  and  there  is  no  room  to  operate 
and  innovate.  I'm  hoping  to  see  truer  partnerships — where 
the  licensor  doesn't  win  if  the  startup  fails.  Succeed-or-fail- 
together  is  the  most  compelling. 

So  where  (s  the  smart  Investing  money  going? 

Into  products  and  services  that  really  delight  the  user.  I'm 
excited  about  the  space  connecting  the  artist  and  the  fan.  Lots 
of  innovation  coming  there.  RootMusic  is  super  focused  on 
this  and  Pandora  and  others  have  opportunity  there  as  well. 
I'm  excited  about  mobile  and  seeing  a  ton  of  mobile  apps 
ranging  from  discovery  to  digital  instruments,  production, 
creation,  performance,  games  and  education.  Many  feci  too 
narrow  or  not  interesting  from  a  business  perspective,  but 
some,  if  nurtured  correctly,  could  occupy  a  meaningful  pari 
of  someone's  music  consumption  brain.  People  are  very  busy 
and  can't  adopt  many  products  or  services. 

What's  your  take  on  the  state  of  innovation?  Are  there 
good  ideas,  or  Just  flavors  of  the  same  thing? 

I'm  seeing  many  exciting  products,  but  most  arc  not  different 
enough  or  sufficiently  better  to  make  a  mark,  The  stakes  are 
high,  though.  Music  is  clearly  something  that  the  biggest  com- 
panies in  media  care  deeply  about:  Amazon.  Apple.  Google. 
Yahoo,  the  mobile  carriers,  the  device  makers.  Music  is  a  big 
driver  of  hardware  consumption  as  well.  One  area  where  I 
constantly  see  new  products  is  music  discovery,  but  it  has  less 
opportunity  in  it  fur  newcomers  because  it's  a  very  crowded 
spate.  All-you-tan-eal  nuisic  services  feel  ready  fora  shakeout. 

How  much  of  an  impact  do  Facebook  and  Twitter  have 
on  the  startup  ecosystem? 

Both  mobile  and  social  a  re  core  components  of  any  business 
now.  Tliey  are  also  core  to  marketing  and  viral  growth.  It's 
pretty  unlikely  that  there  are  companies  not  thinking  about 
these.  It's  more  a  question  of  how  they're  doing  it. 

Does  a  company's  location  matter  any  longer? 

The  great  ideas  and  great  entrepreneurs  can  come  from  any- 
where. But  in  terms  of  building  a  team  and  having  a  critical 
mass  of  really  great  people,  it  just  ends  up  being  near  one  of 
ihe  interesting  cities  where  there's  innovation.  It's  not  just 
San  Francisco.  L.A.  and  New  York.  There's  some  really  inter- 
esting activity  in  Portland  [Ore.l.  Boston.  Austin.  And  there's 
a  lot  happening  abroiul 

What  new  company— that  you're  not  investing  In— Im- 
pressed you  the  most  this  year? 

SoundCloud.  They  built  a  very  simple  and  powerful  platform. 
They've  got  good  partner  adoption.  And  the  product  works 
well.  It's  very  flexible.  I've  been  impressed  at  how  they've 
impacted  the  ecosystem.  • 

'TM  HOPING  TO  SEE  TRUER 
PARTNERSHIPS-WHERE 
THE  LICENSOR  DOESN'T  WIN 

IF  THE  STARTUP  FAILS. 
SUCCEED-OR-FAIL-TOGETHER 
IS  THE  MOST  COMPELLING." 
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Our  Heartfelt  Congratulations  to 
Willie  Nelson 
Neil  Young 
John  Mellencamp 
Dave  Matthews 
and  all  the  farm  ald  musical  guests, 
Staff,  Volunteers  and  Sponsors 

for  promoting  good  food 
And  supporting  Family  Farmers 


From  all  your  friends  at  Rock-It  Cargo 

www.rockitcargo.com 


SPECIAL  FEATURE 


DEEPLYROOTED 

WITH  MUSIC  BUSINESS  SUPPORT,  FARM  AID'S  WORK 
HAS  ENDURING  IMPACT 


BYTHOM  DUFFY 

This  is  whal  the  music  business  has  long  known  about 
harm  Aid: 
On  one  day.  each  year,  since  1985.  Farm  Aid  co-founders 
Willie  Nelson.  Neil  Youngand  |olin  Mellencamp  have  gath- 
ered an  all-slar  roster  of  musicians  for  a  high-profile  benefit 
concert  to  support  the  men  and  wmnm  who  help  fwd  Aiiiffiui. 

With  Dave  Matthews  later  joining  the  organization's  board 
in  2001.  Farm  Aid  through  the  years  has  welcomed  hundreds 
of  artists  to  its  stage,  fmm  the  inaugural  event  in  Champaign. 
III.,  to  this  past  summer's  show  in  Kansas  City.  Kan.  Along  the 
way.  it  has  raised  more  than  S39  million  to  help  keep  American's 
family  farmers  on  their  land. 
This  is  what  the  music  business  may  not  know  about  Farm  Aid: 
The  support  of  the  music  industr\'  has  helped  Farm  Aid  in- 
fluence a  profound  shift  in  the  cultural  landscape  of  the  country 
during  the  past  quarter  century. 

The  organization's  work,  as  Nelson  has  said,  simply  affects 


everyone  who  eats. 

Farm  Aid  deserves  credit  for  promoting  many  of  the  positive 
developments  m  food  culture  in  the  United  Slates  in  recent  years; 
the  growth  of  farmers  markets,  the  rise  of  community-supported 
agriculture  pmups.  the  spread  of  farm-to-table  "slow  food"  restau- 
rants and  the  wider  use  of  sustainable  farming  practices. 

And  those  changes  in  food  culture  and  farming  practices,  in 
I  urn.  are  affecting  much  broader  issues,  from  health-care  costs 
to  the  fight  against  climate  change. 

"We  started  out  to  save  the  family  farmer."  Nelson  says.  "Now 
it  looks  like  the  family  farmer  is  going  to  save  us." 

Ye!  none  of  Farm  Aid's  efforts  would  be  possible  without  art- 
ists who  donate  their  time  and  their  music. 

Fami  Aid  is  "eternally  grateful"  lor  the  support  of  the  artists 
and  the  music  industry.  Farm  Aid  executive  director  Carolyn 
Mugar  says.  "It's  the  combination  of  the  music  and  the  message 
that  is  so  important.  What  happens  at  a  Farm  Aid  concen  opens 
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"As  long  as  someone  has 
his  hands  in  the  dirt  to 
measure  the  health  of  it, 
I  feel  like  everything  else 
will  be  OK.  As  long  as  there 
is  good  food  coming  to  my 
table  from  a  caring  farmer, 
then  I  think  everything 
else  will  be  OK." 

-DAVE  MATTHEWS 

"The  consumer  and  the 
family  farmer  have  to  work 
together.  If  there  is  hope 
for  the  family  farmers  in 
America,  then  there  is  hope 
for  America." 

-JOHNMELLENCAMP 

"You  know,  we're  not  big, 
we  know  we're  small.  We're 
David  and  Goliath;  there's 
an  army  ofGoliaths  against 
us,  because  of  the  money 
and  the  corporate  structure 
that  we're  taking  on . . .  But 
we're  still  here,  every  year 
we  come  back.  Farm  Aid  is  a 
real  thing,  about  protecting 
something  that  is  sacred  in 
this  country." 

-NEIL  YOUNG 


up  people's  hearts." 

Farm  Aid  has  its  iwls  in  the  mid-"80s  era  of  music  activism.  In 
1984.  the  ad-hoc  supergroup  Band  Aid  released  the  holiday  single 
"Do  They  Know  h's  Christmas?"  to  raise  money  and  awareness 
for  famine  relief  in  Ethiopia.  The  American  superstar  ensemble 
USA  for  Africa  followed  in  March  1985  with  "  Wc  Arc  the  World." 
And  on  July  13. 1985.  the  Live  Aid  concerts  for  African  famine 
relief  were  staged  simultaneously  in  London  and  Philadelphia. 

That  luly.  onstage  at  Live  Aid,  Bob  Dylan  remarked  to  the 
crowd:  "Wouldn't  it  be  great  if  we  did  something  for  our  own 
farmers  right  here  in  America.'" 

At  the  time,  falling  crop  prices  and  rising  debt  payments  had 
ignited  a  wave  of  foreclosures  that  were  pushing  family  farm- 
ers offtheir  land. 

"Out  here  in  these  rural  communities,  there  was  a  real  feel- 
ing of  desperation,"  recalls  Rhonda  Perry  who.  along  with  her 
husband  Roger  Alhson.  is  a  partner  in  the  Missouri  Rural  Cri- 
sis Center,  and  a  co-founder  of  Patchwork  Family  Farms  in  Co- 
lumbia, Mo. 

That  August,  Nelson  was  booked  to  play  the  Illinois  State  Fair 
in  Springfield.  In  an  interview  for  the  2005  book  "Farm  Aid: 
A  Song  for  America,"  his  then-booking  agent  Tony  Conway  of 
Buddy  l-ee  Attractions  recalled:  "Out  of  the  blue,  Willie  said  to 
me,  'I  want  to  do  a  concert  for  American  farmers.  1  want  to  see 
if  we  can  do  it  here  in  Illinois;  I  don't  care  where,  just  someplace 
we  can  get  a  stadium.'" 

That  inaugural  Farm  Aid  concert  was  staged  on  an  all-but- 
impossibly  short  lead  time  at  the  University  of  Illinois  Memorial 
Stadium  in  Champaign  on  Sept.  22, 1985. 

Perry  recalls  that  her  husband  and  Mugar  had  traveled  by 

train  from  a  farmers  rally  in  Ames,  Iowa,  to  the  concert.  "And 
as  they  made  their  way  across  by  train,  there  were  farmers  along 
the  sides  of  the  road  with  American  flags  waving,  and  signs.  It 
was  an  incredible  experience  in  which  farmers  got  hope  for  the 
first  lime  in  a  long,  long  time." 

Veteran  promoter  Amy  Granat  of  )am  Productions  tapped  Ron 
Stern  as  producer  of  the  first  Farm  Aid  concert  and  Stern  has 
filled  that  role  since.  The  first  show  was  led  by  Nelson,  Young 
and  Metlencamp.  and  also  featured  Dylan,  Billy  foel,  |on  Bon 
)ovi,  Roy  Orbison  and  many  others  before  a  crowd  of 80,000. 

It  might  have  ended  there,  a  one-shot  expression  of  good 
intentions. 

But  Farm  Aid's  foursome  have  the  tenacity  of  "junkyard  dogs," 
Mugar  jokes. 

Indeed,  there  are  few  other  examples  of  activist  organizations 
created  by  musicians  that  have  had  such  staying  power,  including 
the  Hudson  River  Sloop  Clearwater,  conceived  in  1966  by  Pete 
Seeger.  or  WhyHunger.  created  in  1975  by  the  late  Harry  Chapin 
and  led  today  by  Bill  Ayers.  an  ally  of  Farm  Aid. 

Mugar  is  pleased  to  have  Farm  Aid  cited  in  such  company. 
But  she  notes  the  organization's  unique  stature:  It's  the  longest- 
running  concert  for  a  cause  that  the  music  industry  has  ever  seen. 

More  than  JOOartists,  from  across  musical  genres,  have  partici- 
pated in  Farm  Aid  concerts,  with  the  backing  of  their  respective 
managers,  booking  agents,  tour  support  companies  and  others. 

The  201 1  event,  staged  at  Uvestrong  Sporting  Park  in  Kansas 
City,  Kan.,  featured  Nelson.  Young,  Mellencamp  and  Matthews 
on  a  bill  with  |a$on  Mraz,  |amey  Johnson,  Jakob  Dylan,  Billy  {oe 


Shaver,  Lukas  Nelson  &  Promise  of  the  Real.  Ray  Price,  Robert 
Francis.  Will  Dailey  &  the  Rivals,  Rebecca  Pidgeon,  the  Black- 
wood Quartet  and  iohn  Trudell, 

Early  in  its  history.  Farm  Aid's  power  to  influence  both 
culture  and  policy  was  evident.  Family  farmers  joined  Nelson 
and  Mellencamp  in  testimony  before  Congress  that  led  to  the 
Agricultural  Credit  Act  of  1987,  which  efTeclively  halted  farm 
foreclosures  by  allowing  farmers  to  restructure  their  loans. 

More  than  two  decades  later.  Farm  Aid's  range  of  activities  is 
impressive.  For  example,  it  continues  to  fight  to  shape  govern- 
ment farm  policies.  Last  month.  Farm  Aid's  directors  wrote  to 
U.S.  Attorney  General  Eric  Holder  and  Secretary  of  Agriculture 
Tom  Vilsack.  calling  on  them  to  take  action  to  encourage  fairness 
and  competition  in  the  agricultural  sector. 

"Family  farmers  are  the  backbone  of  our  nation's  economy 
and  are  crucial  to  rebuilding  it.  but  to  do  so  they  need  fair  mar- 
kets." Nelson  said  in  a  statement  that  accompanied  the  release 
of  the  letter. 

Farm  Aid  also  provides  direct  assistance  to  farmers  through 
its  hot  line.  l-80()-FARM-AID:  online  Farmer  Resource  Network: 
and  its  grants  to  scores  of  farm-support  organizations  nationwide. 

The  organization's  role  in  creating  connections  between  farm- 
ers and  consumers  is  well-documented,  through  its  efforts  to 
get  family-farm  food  into  city  neighborhoods,  grocery  stores, 
restaurants,  schools  and  other  public  institutions. 

And  Farm  Aid  has  embraced  communities  in  the  digital  realm 
as  well  as  the  dirt  of  the  field.  Homegrown.org  is  an  online  com- 
munity designed  to  "celebrate  the  culture  in  agriailture."  accord- 
ing to  the  site,  connecting  people  who  care  about  the  quality  of 
their  food  and  more.  But  as  a  "brand  extension"  for  Farm  Aid. 
Homegrown  has  flourished  offiine  as  well. 

"Homegrown  is  a  v^ay  we  can  reach  eaters  and  doers  and  par- 
ticipants in  the  food  system."  Farm  Aid  associate  director  Glenda 
Yoder  says.  Homegrown  has  also  brought  Farm  Aid's  philosophy 
and  message  to  events  beyond  its  annual  concerts. 

Homegrown,  for  example,  "curates  the  food  and  farmer 
aspect  of  Maker  Fair."  Yoder  says,  referring  to  the  family 
events,  staged  year-round  and  nationwide,  that  are  focused 
on  technology,  science  and  DIY  craft  projects.  Homegrown 
Village,  with  its  hands-on  exhibits,  is  now  part  of  every  Farm 
Aid  event. 

For  the  music  industry,  perhaps  the  most  promising  aspect 
of  Homegrown  is  its  concessions  that  have  brought  family- 
farm  food  to  tens  of  thousands  of  fans  at  Farm  Aid  concerts. 
That  happened  for  the  first  time  at  the  Farm  Aid  concert  in 
2007  in  possibly  the  most  unlikely  setting — New  York's  Ran- 
dall's Island. 

By  proving  that  family-farm  food  can  supply  concert  conces- 
sions. Farm  Aid  may  help  open  a  massive  market  to  its  farmers — 
the  nation's  entertainment  venues  (see  story,  page  42). 

Farm  Aid  has  been  a  bellwether  in  other  ways  as  well,  high- 
lighting the  dangers  of  corporate  dominance  in  an  essential  part 
of  the  economy:  the  nation's  food  supply. 

Like  Farm  Aid  founder  Nelson  (see  story,  page  36).  executive 
director  Mugar  recognizes  the  link  between  Farm  Aid  and  the 
recent  protests  of  Occupy  Wall  Street,  in  opposing  concentration 
of  wealth  and  control. 

"It's  something  that  family  farmers    continued  on  »p34 
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from  »p32  have  known  by  their  experience  for  decades," 
Mugar  says.  "Sometimes  we  say  they  are  the  canary  in  the  mine. 
To  understand  what  people's  problems  are  with  corporate  America 
today,  and  unbridled  corporate  control,  I  think  family  farmers 
are  your  best  source  to  go  to." 

Reflecting  on  the  changes  facing  America's  family  &rms.  Mis- 
souri Rural  Crisis  Center's  Perry  desaibes  the  struggle  today. 

"What  you're  seeing  now  is  [a  fight  over]  corporations  and  their 
role  in  taking  over  agriculture  in  a  way  that  means  we  don't  have 
markets  for  vA\at  we  produce,"  she  says.  "In  some  ways,  it's  a  little 
trickier  to  understand  and  the  enemy  isn't  always  so  obvious  as 
when  the  government  is  foreclosing  on  your  farm. 

"  Now,  what  happens  is  that  a  handful  of  corporations  control 
the  entire  meat  supply  [for  example).  So  we  can  raise  the  best 
pork  in  the  world  and  that  doesn't  mean  we  will  have  a  market  in 
which  to  sell  it.  because  of  the  concentration  in  the  marketplace." 

Looking  back  at  her  early  invtJvement  with  Farm  Aid,  Perry  recalls 
that  the  Missouri  Rural  Crisis  Center  was  one  of  the  first  groups  to 
benefit  from  the  funds  raised  at  the  first  Farm  Aid  concert. 

Those  funds  helped  organize  the  center  to  figlit  for  chan^  bul 
also  provided  emergency  food  "for  farm  families  who  were  rais- 
ing food  for  the  country  but  didn't  have  enough  food  for  their 
own  families,"  she  says.  "At  that  first  distribution,  700  families 
showed  up." 

Certainly,  the  activists  wanted  to  publicize  their  efforts — but 
not  at  the  expense  of  the  farmers'  pride. 

"We  asked  them  at  the  time,  'If  you  don't  want  to  be  public 
about  [accepting  free  food],  that's  totally  fine.  We  understand." 
Out  of  those  700  families.  Perry  says,  not  one  said  they  didn't 
want  to  take  a  stand  publicly.  "They  said,  'No,  these  are  our  lives 
and  people  need  to  understand  what's  going  on  out  there.'" 

And  people  still  do.  And  Farm  Aid  is  still  making  that  possible. 

"It's  been  a  long,  long  ride  with  Farm  Aid."  Perry  says,  "and 
a  great  experience  with  them  as  an  ally."  •  •  ■ 


Willie,  Neil,  John,  Dave 


Thanks  to  each  of  you  for  all  of  your  tireless  work 
on  behalf  of  Farm  Aid  for  all  these  years. 

Your  efforts  have  helped  family  farmers  thrive,  fueled 
the  good  food  movement  and  promoted  policies  that 
defend  and  bolster  family  firming, 

,,and  thanks  for  all  of  the  great  music  youVe  given  us. 

■  -I 

Mark,  Elliot,  Randy,  Coran 


WORDS 

WITH 

WILLIE 

NELSON  ON  FARM  AID'S 
POWER  TO  CONNECT 

BY  THOM  DUFFY 

Willie  Nelson  has  always  drawn  strength  from  his  roots. 
His  new  album.  Remember  Me.  Vol.  I.  due  Nov.  21  on  Rft) 
Records,  is  culled  from  sessions  during  which  Nelson  and 
producer  )ames  Stroud  cut  some  35  sides  of  classic  country  hits 
dating  back  to  the  1940s. 

"Pretty  much  a  history  of  country  music."  Nelson  says.  "All  the 
way  back  to  when  1  did  the  StanJusI  album,  I  realized, '  Hey,  there 
are  a  lot  of  yoimg  p)eople  out  there  who  never  heard  these  songs.'" 
And  as  knowledgeable  as  his  ace  producer  may  have  been. 
Nelson  quips.  "All  of  these  songs  1  probably  knew  before  James 
Stroud  was  born." 

A  kci-n  appreciation  for  the  things  that  endure  also  helps  ex- 
plain why.  more  than  25  years  ago.  Nelson  stepped  up  to  help 


the  American  family  &rmer  with  the  first  Farm  Aid  concert. 

Did  you  expect  in  1985  that  you  would  still  be  involved 
today  in  the  fight  to  support  family  farms? 

No.  1  really  felt  we'd  do  one  [concert]  and  call  attention  to  it  and 
the  big  powers  that  be.  the  smart  guys,  would  see  what  was  going 
on  and  they  would  fix  it.  It  took  me  a  long  time  |to  realize]  that 
these  were  the  guys  who  were  keeping  it  from  [improving].  The 
big  corporations  were  what's  keeping  the  family  farmer  down. 

You  teamed  up  with  Nell  Young,  John  Mellencamp  and 
later  Dave  Matthews,  who  each  now  serve  with  you  on  the 
Farm  Aid  board. 

After  I  talked  to  |imThompson,  the  governor  of  Illinois. about  doing 


the  first  Farm  Aid  jat  the  stadium  of 
the  University  of  lllinoisl.  the  first 
thing  I  did  was  call  Neil  because  I 
knew  he  felt  the  same  way  I  did.  It 
was  easy  to  sell  [each  of]  these  guys 
on  the  idea  because  they  go  down 
the  road  everyday  like  I  do.and  they 
talk  toall  kinds  of  people  every  night, 
farmers  and  others.  And  they  knew 
the  problem  was  getting  more  and 
serious.  They  were  the  first  to  say. 
"Yes.  let  me  help." 

You  Joined  George  Strait,  Dixie 
Chicks,  Lyie  Lovett,  Asleep  at 
the  Wheel  and  others  in  Austin 
on  Oct.  17  at  Fire  Relief:  The 
Concert  for  Central  Texas.  Cor- 
porate farming  practices  have 
been  linked  to  climate  change 
and  severe  weather,  such  as  the  droughts  that  have  fueled 
this  year's  wildfires. 

It's  incredible.  Without  water,  what  can  a  farmer  do?  The  drought 
has  gotten  really  bad.  Wells  are  drying  up.  Oak  trees  are  dying. 
Cedar  trees  are  dying,  and  that  just  doesn't  happen.  I'm  hoping 
that  this  drought  will  be  broken  in  a  while.  But  the  experts  are 
saying  it  could  go  on. 

Farm  Aid  has  sourced  T-shirts  from  Anvil  Knitwear,  which, 
among  other  initiatives,  supports  farmers  during  the  three- 
year  transltkin  period  needed  to  certify  their  cotton  as  organic 

It  s  a  great  idea.  But  what  happens  is.  you  have  a  corporate  farm 
right  next  to  a  family  farmer.  And  the  things  that  |the  corporate 
farni|isputlingon  their  soil,  tliewcatlicr     continued  on  »p38 


L  I  V  E  S  T  R  O  N  G- 

SPDRTING  PARK 


The  world's  first  philanthropic  stadium.  America's  longest-running  philanthropic  concert. 


For  booking  information,  please  contact  Phil  Laws  at 
913.912.7524  or  plaws@LIVESTRONGsportingparl<.com 


SPORTING  (y9  CLUB  Q\ 
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)  years  helping  us 
r  Heritage... 


troni  »p36  andthewindblowsovertotheguywho'stryingto 
grow  organic  next  door.  So  we  need  ways  to  r^ulate  the  big  cor- 
porations and  keep  ihem  from  contaminating  good  soil. 

You've  also  strongly  supported  the  Sustainable  Biodlesel 
Alliance.  Old  that  grow  out  of  your  Farm  Aid  work? 

It  did.  It  was  very  important  that  we  grow  food  and  fuel  ourselves, 
when  we  can  grow  it  organically,  and  our  farmers  can  grow  it. 
without  our  having  to  go  around  the  world  starting  wars  over 
oil.  And  I  was  aware  of  this  a  long  time  ago,  so  I  started  trying  to 
bring  out  the  importance  of  keeping  the  small  family  farmer  on 
the  land  and  letting  him  grow  our  fuel  and  our  food. 

How  do  you  stay  In  touch  with  family  farmers? 

I  write  all  the  checks  for  ever>'  dollar  that  goes  out  of  Farm  Aid, 
for  all  of  the  grants  around  the  country  And  I  know  who's  getting 
the  money.  When  I  go  to  these  towns,  a  lot  of  these  folks  show  up 
and  we  say  hello.  So  1  know  a  lot  of  the  folks  out  there,  and  I  feel 
real  close  to  them. 

You  and  your  wife,  Annie,  recently  posted  a  video  on  Wlh 
lieNelsonxom  reciting  a  poem  in  solidarity  with  the  Oc- 
cupy Wall  Street  movement.  Is  there  a  connection  between 
the  protests  against  corporate  dominance  of  the  economy 
and  Farm  Aid's  fight  against  corporate  agriculture? 
Yeah,  it's  all  tied  together.  There's  no  way  to  separate  ihem.  What  's 
happening  out  on  the  street  [can  be  linked]  to  bad  farm  policy 
35-40  years  ago,  which  led  to  putting  family  farmers  out  of  work 
and  corporations  taking  over  the  land. 

They  took  all  these  farms  and  made  golf  courses  and  sub- 
divisions out  of  them  and  sold  them  to  a  bunch  of  people  who 
couldn't  afford  them — and  now  have  lost  them.  It  was  a  domino 
effect.  It  started  back  when  they  quit  taking  care  of  our  national 
resources.  It  just  shows  how  everything's  connected.         •  •  ■ 


ANVIL  IS  A  PROUD  SUPPORTER 
&  OFFICIAL  T-SHIRT  FOR  THE 

FARM  AID  CONCERT. 

anvil. 

NOT  JUST  A  T-SHIRT 


IN  ORDER  TO  SUPPORT  AMERICA'S  FARMERS,  ANVIL  HAS  CREATED  DOUBIE  m  A  CAMPAIGN  TO  DOUBLE 
THE  AMOUNT  Of  ACREAGE  DEDIUTED  TO  ORGANIC  COHON  PRODUOION  IN  THE  UNITED  STATES. 
TO  LEARN  MORE  GOTO  yWVyj^NVILKNTOEAR.COM 


AN  AMERICAN  1  QQQ 
BRAND  SINCE  ICS  7  7 
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Haitian  earthquake  assistance.  Pakistani  hunger  relief. 
Stocking  food  shelves  for  the  less  fortunate  in  the  US 
and  more.  Just  a  Bunch  of  Roadies  and  Satellite  Office 
Services  are  proud  supporters  of  Farm  Aid.  Together 
we'll  help  farmers  stay  on  their  land  as  we  continue 
our  worldwide  mission  to  aid  those  in  need.  For  more 
information,  or  if  you'd  like  to  make  a  donation 
visit  us  at  JustaBunchOfRoadies.org  or  our  friends 
at  SatellileOfficeServices.com. 


Speaking  out:  RHONDA  PERRY  of  the  Missouri  Rural 
Crisis  Center  addressed  the  press  at  Farm  Aid  in  2009 
InStUiuU. 


DAY' 


FOR  FAMILY  FARMS,  IT'S 
ABOUT  CONTROL-AND 
SUSTAINABILITY 

BYTHOM  DUFFY 

Just  how  do  you  define .i  "family  farm"? 
The  phrase  conjures  up  quaint  images  of  farms  with  mod- 
est acreage  and  roadside  vegetable  stands. 
But  the  reality  is  that  the  family  brms  bolstered  by  Farm  Aid — 


with  the  ongoing  support  of  the  musicians  and  their  fans — aren't 
defined  by  size. 

"It's  about  who  controls  the  farm  and  makes  the  deci- 
sions," Farm  Aid  executive  director  Carolyn  Mugar  says. 
The  family  farmers  "are  in  the  soil,  every  day.  And  they 
really  make  the  decisions  about  their  farms,  not  people  in 
distant  boardrooms." 

Rhonda  Perry  knows  what  that's  like.  Perry  and  her  hus- 
band, Roger  Allison,  arc  partners  in  the  Missouri  Rural 
Crisis  Center,  one  of  the  first  farm-support  organizations 
to  benefit  from  a  grant  funded  by  Farm  Aid  s  concerts. 
They  also  are  co-founders  of  Patchwork  Family  Farms  in 
Columbia.  Mo. 

Patchwork  "is  a  project  of  the  Missouri  Rural  Crisis  Center." 
Perry  says.  "It  acts  as  a  cooperative-run  entity  that  is  made  up 
of  multiple  family  fanners  who  raise  pork  without  antibiotics  or 


growth  hormones,  with  access  to  fresh  air  and  sunshine." 
Perry  agrees  that  control  is  ke>'. 

"The  way  wc  determine  a  'family  farm'  is  much  mcoe  based  on 
who  is  in  control,  who  is  making  the  decisions  about  that  farming 
operation  and  doing  the  majority  of  day-to-day  labor  on  that  opera- 
tion," she  says.  "And  that  means  they  also  own  their  own  livestock 
versus  operations  in  which  farmers  are  simply  raising  livestock 
for  some  corporation." 

The  U.S,  Department  of  Agriculture's  Economic  Research 
Service  produces  periodic  reports  on  how  farming  is  orga- 
nized in  the  United  Stales.  The  ERS  summary  of  its  2010 
report  doesn't  distinguish  between  family  control  and  corpo- 
rate control  of  large-scale  farms,  while  it  states  that  "for  the 
most  part,  large-scale  farms  are  more  viable  businesses  than 
small  family  farms." 

But  how  "viable"  can  large,  industrial -style  farms  be  if  they 
contribute  to  climate  change  and  severe  weather? 

"We  won't  solve  [global]  hunger  and  stop  climate  change  with 
industrial  farming  on  lar^  plantations."  United  Nations  official 
Oliver  Dc  Schutter  is  quoted  as  saying  in  a  summary  of  a  U.N. 
report  issued  in  March  on  sustainable  farming  practices — the 
type  of  farming  promoted  by  Farm  Aid. 

The  U.N.  report  states  that,  in  critical  regions  of  the  world, 
small-scale  farmers  can  double  food  production  within  the  com- 
ing decade  and  help  stem  climate  change  through  the  use  of  what 
it  calls  "agroecology." 

Why  should  the  music  business  care? 

The  link  among  corporate  fanning  practices,  climate  change 
and  severe  weather  is  increasingly  clear,  to  those  close  to  the  issue. 

And  for  an  industry  increasingly  dependent  on  ihe  strength 
of  the  global  touring  industry,  severe  weather  can  play  havoc 
with  its  bottom  line. 

"Wc  need  to  go  fast."  De  Schutter  said,  "if  we  want  to  avoid 
repeated  food  and  climate  disasters  in  the21st  century."  • 


FARMAm 

Raising  our  voices  in  support  of 
America's  family  farmers 

Greenberg  Traurig  joins  in  honoring  Farm  Aid  and  its  vital  efforts 
to  strengthen  America's  family  farms. 

We're  proud  to  have  been  with  you  from  the  start! 

— ioe\  Katz.  Jess  Rosen  and  all  your  friends  atCT 


GreenbergTraurlg 


www.gtlaw.cotn 
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Toud  to  be  a  continued  partner 
of  the  Farm  Aid  mission. 


Cci' 


From  the  fields  to  the  streets:  Protestors 
conveyed  Farm  Aid's  message  during  a  2010 
parade  in  Milwaukee. 


'HOMEGROWN' 
CONCESSIONS 

BRINGING  FAMILY  FARM  FOOD  TO  CONCERT  VENUES 

BY  THOM  DUFFY 

Could  the  produce  and  products  of  America's  family  farms  ues  to  team  from  its  experience, 
satisfy  the  vast  hunger  of  the  nation's  concert  and  entertain-        "  You  can  feed  everybody  this  food."  Farm  Aid  associate  direc- 

ment  venues?  tor  Glcnda  Yoder  says.  "Years  ago,  the  supply  chain  didn't  have 

Farm  Aid  suggests  that's  entirely  possible,  and  it  Invites  vcn-  [the  capacity).  The  supply  chain  has  it  now  and  we've  shown  it 


can  be  done.' 

For  those  seeking  to  promote  the  business  of  America's  fam- 
ily farms,  "food  service  in  the  entertainment  business  is  the  last 
frontier,"  Yoder  says. 

After  years  ofserving  food  from  family  farms  backstage.  Farm 
Aid  brought  that  menu  to  the  masses,  beginning  with  its  2{X)7 
concert  on  Randall's  Island  in  New  York.  It  has  continued  the 
practice  since. 

The  move  was  part  of  a  broader  effort  by  Farm  Aid  to  bring 
its  business  practices  in  synch  with  its  mission  of  supporting 
family  farms. 

For  example,  the  organization  accepts  sponsorship  dollars  from 
food-related  companies  "who  pay  family  farmers  a  fair  price,  have 
an  ecological  standard  for  farming  practices  and  make  their  com- 
mitment to  sustainable  and  family  farming  known  to  their  cus- 
tomers." according  lo  a  sponsorship  policy  posted  on  FarmAid.org. 

Recent  sponsors  that  have  met  this  standard  include  Horizon 
Organic,  Organic  Valley.  Whole  Foods  Market,  soy  milk  com- 
pany Silk.  Unified  Natural  Foods.  Chipotle  Mexican  Grill  and 
Applegate  Farms. 

For  its  T-shirts,  Farm  Aid  has  partnered  with  Anvil  Knitwear, 
which  markets  clothes  created  from  certified  organic  cotton  and 
also  "transitional"  cotton  from  farmers  working  through  the  three- 
year  period  needed  for  organic  certification. 

"What  Anvil  is  doing  is  paying  a  premium  to  farmers  to  pro- 
vide them  with  incentives  during  the  three-year  transition  process 
[needed  to  grow  organic  cotton),'  Yoder  says.  "Anvil's  partnering 
with  Farm  Aid  also  gives  them  the  opportunity  to  bring  farmers 
to  Farm  Aid  concerts  to  tell  the  public  the  story  of  our  T-shirts." 

Farm  Aid  uses  the  brand  name  "Homegrown"  for  its  conces- 
sions where.  Yoder  says,  "we  love  to  provide  marketing  opportu- 
nities for  national  companies  who  want  their  brands  displayed 
[and  meet  Farm  Aid's  guidelines).  But  wc  also  provide  economic 
opportunities  for  local  farms  and  continued  on  >>p44 


Stageco  is  proud  to  be 
associated  with  Farm  Aid, 
the  longest  running 
concert  for  a  cause. 

Great  music, 
great  cause  - 
helping  family  farmers. 

UNITED  STATE  S 


INSPIRING...  THE  IMPOSSIBLE... 

www.stageco.com 

866  782-4326 
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Dear  Willie: 

On  Behalf  of  All  the  Staff 
At 

Buddy  Lee  Attractions,  Inc. 

We 

CONGRATUTATE 
You 

And  All  of  the 
Farm  Aid  Family  on  25  successful  . 

years! 

LETS 

"KEEP  AMERICA  GROWING" 
WITH  MANY  MORE  TO  COME! 

Love  &  Respect 

Rita  Lee 

from  >  >p42   small  businesses  that  can  participate  in  our  events.- 

Palchwork  Family  Farms  in  Columbia,  Mo.,  a  cooperative  of 
family  farms  that  raise  pork  with  sustainable  farming  practices, 
has  been  part  of  Farm  Aid's  food  supply  chain  for  13  years,  first 
backsta^^e  and  then  serving  the  fans. 

"We  were  able  to  get  a  system  down  for  that  particular  mar- 
ket." says  Rhonda  Perry,  a  co-founder  of  Patchwork  with  her 
husband  Roger  Allison.  At  one  time,  she  says,  "what  you  knew 
was.  when  you  went  to  a  concert  you  were  going  to  eat  really 
crappy  food.  And  you  sort  of  had  to  be  OK  with  lhal,  because 
that  was  the  reality." 

But  with  Patchwork  and  many  other  vendors.  Farm  Aid  has 
proved  that  tens  of  thousands  of  fans  can  be  fed  better  food  at 
an  entertainment  venue. 

Yoder  explains  that  Farm  Aid  now  has  a  clause  in  its  con- 
tract with  venues  that  says.  "Farm  Aid  will  provide  assistance 
to  whomever  the  concessionaire  is.  and  we  will  make  [this  food 
supply]  possible.'"  Farm  Aid  culinary  director  Sonya  Dagovitz  is 
the  point  person  for  the  concessionaires. 

Farm  Aid  founder  Willie  Nelson  believes  healthier  con- 
cessions is  a  change  in  music  business  practice  whose  time 
has  come. 

"It  would  be  great  if  the  music  venues  everywhere — all  artists, 
all  promoters — would  also  promote  good  food  at  concerts."  he 
says.  "Because  people  now  are  demanding  good  food.  They're 
that  smart.  1  think  this  is  the  future.  People  want  to  know  what 
they're  feeding  their  family.  Its  getting  more  and  more  that  way. 
And  that's  good." 

Perry  adds.  "We're  always  glad  to  tell  people  what  our  experi- 
ences were,  how  we  do  things,  what's  worked  for  us  and  what 
didn't  work  for  us. 

"The  more  events  and  venues  that  enable  family  farmers  to 
sell  and  the  more  successful  farmers  are  when  they're  at  those 
venues."  Perry  adds,  "the  better  off  we  all  are  in  the  end."    •  •  ■ 


Turning  20:  JOHN  MELLENCAMP  and  WILLIE  NELSON 
in  2005  announced  Farm  Aid's  20th-anniversary  concert 
would  tal<e  place  in  Tinley  Park,  III.,  which  also  hosted  the 
event  in  1997  and  1998. 


Music  Education — An  Essential 
Step  in  the  "Race  to  the  Top" 
for  Student  Achievement 


Every  child  deserves  a  quality  education  that  includes 
music  and  the  arts  in  the  core  curriculum.  Music  education 
IS  essential  to  school  impfovement  ar>d  reform. 

To  help  heep  music  education  strong, 
go  to  supportmusiccoRi. 


 1  belfei^t^  I'',  music 

6790  Araiadl  Driw  •  Cadslwl.  CA  92008  •  800.767.6266  •  www.namm.otg 
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THAT'S  A  RAP! 

Childish  Gambino 
delivers  debut  album 


[jijj    BYBRADWETfe  | 

THE  NEW  WORKOUT  PLAN 

After  a  three-year  hiatus, 
Gym  Class  Heroes  have  a 
top  10  hit— but  will  Travie 
McCoy's  health  issues  slow 
the  band  down? 

The  memljers  of"  Gym  Class  Heroes  kept 
iheir  day  jobs  at  arm's  length  after  releas- 
ing and  promoting  their  2008  album.  The 
Quilt.  Drummer  Matt  McGinley  graduated  from 
Boston  University  last  spring  with  an  interdisci- 
plinary-studies degree.  Bassist  Eric  Roberts  played 
on  and  off  with  his  indie  metal  band,  Willing 
Swords.  Guitarist  Disashi  Lumumba-Kasongo 
spent  quality  time  with  his  son  at  home.  Perhaps 
as  a  result,  the  band  looks  fresh  and  ready  to  pro- 
mote its  new  album,  The  Papercut  Chronicles  il. 
due  Nov.  1 5.  The  odd  {and  visibly  exhausted)  man 
out  is  lead  vocalist  Travie  McCoy,  who,  fi-ankly.  ap- 
pears to  be  badly  in  need  of  a  nap  and  a  inonllilong 
stay  at  a  resort  with  palm  trees. 

After  all,  McCoy.  30,  used  Gym  Class  Heroes" 
"time  off  to  become  a  solo  star.  Last  summer  he 
released  his  solo  debut.  Lazurus.  which  boasted 
the  aspirational  jam  "Billionaire."  With  the  as- 
sistance of  breakout  crooner  Bruno  .Mars,  the 
cut  peaked  at  No.  4  on  the  Billboard  Hot  100 
and  solidified  McCoy's  place  as  a  standalone  act. 

"it  was  just  one  big  fucking  menagerie  of 
work."  he  says.  "During  the  Lazurus  cycle,  we 
were  already  writing  songs  for  The  Papercut 
Chronicles  U.  So  for  me.  it's  been  pretty  much 
nonstop  since  The  Quilt." 

In  addition  to  the  workload,  McCoy  is  suffer- 
ing from  a  stomach  virus.  But  while  he  admits 
a  time-out  might 've  been  a  good  idea,  he  says  he 

jnsl  covildii'I  resist  pfrforininR.  "ir«  a  weird  situ- 
ation," he  says.  "Because  when  I'm  off  the  road 
for  too  long,  that  urge  to  play  shows  kicks  in." 

So,  as  he  sat  last  month  with  his  relatively 
bright-eyed  bandmates  in  the  conference  room 
at  their  label.  Fueled  by  Ramen,  the  question 
looms:  Is  he  physically  fit  for  the  road?  "Oh  . . . 
no,'  McCoy  says  with  a  laugh.  "I've  been  to  the 
hospital  twice." 

Unfortunately  for  the  fronlman,  things 
won't  be  slowing  down  for  the  Heroes  any  time 
soon.  "Stereo  Hearts,"  the  group's  bubbly,  bass- 
knocking  new  single  featuring  Maroon  5's  Adam 


YOU  WANT  MORE?!  ^  '"^  ^.'^  BIG  DADDY 

Betty  Wright  teams  n^lTinnip'  Remembering  the  late 

with  the  Roots  "^"^  ^'"^'^  Heavy  D 


Levine,  is  already  platinum,  according  to  Nielsen 
SoundScan.  and  currently  rests  at  No.  5  on  the 
Hot  100.  A  string  of  TV  appearances  to  promote 
the  new  album — not  to  mention  a  huge  gig  at 
top  40  WHTZ  (ZlOO)  New  York's  )ingle  Bali  on 
Dec.  9  at  Madison  Square  Garden — are  also  on 
the  schedule. 

All  these  engagements,  of  course,  aim  to  drive 
record  sales.  Gym  Class  Heroes  have  yet  to  notch 
a  platinum  album,  according  to  SoundScan.  While 
"Stereo  Hearts"  is  the  band's  second  platinum  sin- 
gle (2007  song  "Cupid's  Chokehold"  was  the  first). 
2007 's  As  Cruel  as  School  Children  is  the  act's  lone 
gold  LP.  Still,  don't  look  for  the  group  to  switch  up 
its  style  to  pad  its  stats.  Chronicles  II  is  loaded  with 
the  heartfelt,  goofball  lyrics  and  rap-rock  sound 
heard  on  previous  releases.  But.  as  seven-year  vet- 
erans in  the  music  business.  Gym  Class  Heroes 
have  grown.  The  hope  is  that  the  band  will  grow 
its  fan  base  as  w^ell — witliout  selling  out. 

"1  don't  think  you  need  to  be  the  poppiest, 


corniest  band  to  sell  records,"  McGinley  says.  "It's 
just  about  having  a  balance  of  stuffthat  stays  tnie 
to  ourselves,  but  also  gets  as  many  people  into  il 
as  possible.  We'll  push  certain  songs  to  the  radio, 
but  this  album  is  completely  filled  with  songs 
that  we're  stoked  about." 

McCoy  says  the  band's  fans  seem  equally  ex- 
cited. "We  took  a  chance  [at  a  show]  in  Philly  and 
played  a  new  song,  'Matyrial  GirS,'  and  they  ate 
it  up."  he  says.  "1  got  super-gassed  and  jumped 
into  the  crowd,  and  they  were  singing  it  back  to 
me.  1  was  [thinking],  'How  do  they  know  this 
shit  already?'" 

According  to  label  president/CEO  john  [anick. 
Fueled  by  Ramen — home  lo  alt-rock  powerhouse 
Paramore — is  confident  about  Chronicles  U  as 
well.  "We  think  that  there's  at  least  three  big  hit 
singles  on  it  and  plan  on  working  this  album 
through  next  summer  and  beyond,"  he  says.  "We 
believe  in  Gym  Class  long  term." 

But  music  sales  won't  be  the  only  way  that  the 


group  rakes  in  revenue;  The  band  is  also  capital- 
izing on  the  success  of  "Stereo  Hearts"  with  a 
T-shirt  that'll  be  available  at  Hoi  Topic  the  week 
of  the  album's  release.  "It's  smart  marketing,** 
janick  says.  "It's  just  more  floor  space  and  mar- 
keting for  Gym  Class  Heroes.  When  you  have 
this  big  single  like  "Stereo  Hearts'  and  you  tie  it 
into  the  merchandise,  it  does  well." 

Following  his  interview  with  Billboard,  McCoy 
spent  more  tunc  in  the  liospiial  due  lo  ihe  stom- 
adi  bug,  forcing  the  band  to  cancel  its  remaining 
tour  dates  with  the  Dirty  Heads.  But  his  band- 
mates  are  confident  he'll  be  ready  for  the  rigors 
of  the  road.  McCoy  recently  proved  that  to  be  true 
when  he  appeared  alongside  Maroon  5  when  the 
band  appeared  on  the  Nov.  5  episode  of  "Satur- 
day Night  Live." 

"Usually  when  we  put  out  a  record,  we  like  to 
tour  for  at  least  three,  four  years."  McCoy  says  with 
a  laugh.  "If  that's  the  case,  I'll  be  34.  35  when  it's 
over — I  think  it'll  be  time  to  take  a  break."  •  •• 
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ROAD 
WORK 


All  aboard!  Portugal's 
electronic  dance  project 
Buraka  Som  Sistema 
released  its  sophomore 
album, /roTiAjCEnchu- 
fada),  In  North  America  on 
Oct.  28.  Next  up  is  touring, 
which  the  troupe  starts 
with  a  spot  on  Holy  Ship!— 
a  three-day  electronic 
music  cruise  presented  by 
Hard.  Cloud  9  Adventures 
and  Bowery  Presents  that 
departs  from  Fort  Lauder- 
dale, Fla..  on  Jan.  6.  It  hits 
the  Bahamas'  Port  Lucaya 
and  features  a  lineup  that 
boasts  Dipio,  Rusko  and 
Skrillex,  among  others. 
Back  on  land,  gigs  include 
New  York's  Bowery  Ball- 
room (Jan.  11).  Toronto's 
Mod  Club  (Jan.  13)  and 
another  TBA  on  Jan.  14 
. . .  Halfway  home:  Model/ 
singer/actress  Sky  Ferreira 
will  swing  through  her  fa- 
ther's native  Brazil  on  Nov, 
22  for  an  MTV  Push  event 
sponsored  by  Calvin  Klein. 
(She  appears  in  the  ck  one 
campaign,)  A  source  at  EMI 
says  she'll  most  likely  also  do 
an  acoustic  meet-and-greet 
gig  in  the  area.  Bring  a  pen! 
...Uftoff:  Huntsville,  Ala.- 
based  hip-hop  duo  G-Side 
will  kick  off  its  first  national 
tour  Nov.  11  with  a  record 
release  party  for  new  album 
Islands  at  Memphis'  Hi-Tone 
Cafe.  Stops  include  Balti- 
more's Club  Hippo  (Dec.  2) 
and  Brooklyn's  Glasstands 
Gallery  (Dec.  6).  It  wraps 
Dec.  20  at  San  Francisco's 
Independent.  Cities  Aviv, 
Mr.  Muthafucktn  eXqulro. 
Main  Attrakionz  and  Da 
Vinci  will  support  various 
shows , . .  Next  chapter: 
To  support  his  upcoming 
album  BHIMAN  (BooCoo 
Music,  Jan.  24)  Sri  Lankan- 
American  storyteller/singer 
Bhi  Bhiman  will  play  a  hand- 
ful of  dates  In  New  York  and 
California,  including  Brook- 
lyn's Public  Assembly  (Dec. 
4)  and  the  Mystic  Theater 
inPetulama.Calif.(Dec.9). 
Charlie  Hunter  will  appear 
at  several  stops . . .  Going 
global:  Known  for  her  elec- 
tronic-pop sound.  Britain's 
Little  Boots  will  hit  three 
continents  in  10  days  start- 
ing Nov.  17  with  stops  in  Paris 
(Chez  Moune).  New  York 
(Le  Bain)  and  Los  Angeles 
(Bardot).  The  sprint  ends  at 
Beijing's  Yugong  Yishan  on 
Nov.  27.  Talk  about  intema- 
tionally  knownl 

—Jeff  Benjamin 


No  kidding: 
CHILDISH 
GAMBINO 


I  Ain't  No  Joke 

Donald  Glover,  aka  Childish  Gambino, 

may  be  best-known  as  an  actor,  but  that  may 

soon  change 


Hip-hop  may  be  more  emotionally 
av  jilablc  than  ever,  but  Donald 
GloviT.  who's  best-known  for  his 
role  on  NBC  s  liit  sitcom  "Comnuiniiy" 
and  who  raps  under  the  name  Child- 
ish Gambino.  still  considers  himself 
an  outsider. ").  Cole  and  Drake  arc  way 
cooler  than  me,"  he  says  on  his  tour  bus 
one  night  in  Cklobcr.  "Drake  wears  gold 
chains.  I  could  never  pull  off  wearing 
chains. ).  Coles  been  to  jail.  I  haven't." 

And  it's  true.  Or  at  least  part  of  it. 
Even  as  artists  like  Cole  and  Drake  have 
found  success  bucking  hip-hop's  tradi- 
tionally aggressive  stance  and  opening 
up  aljout  their  insecurities  and  heart- 
break, Clover's  rhymes,  which  center 
on  his  -iubiirban  identity  struggles 
relating  to  his  black  peers  and  being 
called  "Oreo"  at  his  Atlanta  high  school, 
are  still  considered  a  tough  sell. 

"People  are  always  like.  'It's  not  hard 
enough,'"  he  says  of  listeners'  reaction. 
"I'm  like.  'There's  a  bunch  of  hard  shit 
out  there.  It's  everywhere.  If  you  don't 
like  my  shit,  get  a  50  Cent  album.  Buy  a 
Meek  Mill  album.'  The  thing  that  both- 
ers me  is  that  people  hear  my  stuff  and 
they  don't  want  it  to  exi.st.  They  would 
like  to  take  it  out  of  the  world." 

But  instead  of  taking  it  out  of  tlie  world, 
Glowr  is  looking  to  put  more  ofliis  mate- 
rial into  iL  His  debut  album  as  Ganibiiio, 
Camp,  arrives  Nov.  15  on  Glassnote. 

"We  want  to  lake  what  he's  built  in 
a  number  of  worlds  and  kind  of  bridge 
the  fact  that  he  can  live  in  the  alternative 
indie  world  and  the  urban  hip-hop  arena 
as  well."  Glassnote  niarketingandlkrens- 
ing  head  YiPei  Chen-|osephson  says. 

And  what  Clover  has  already  built 
has  been  impressive.  After  graduat- 
ing from  New  York  University  in  2006. 
he  landed  a  writing  job  on  NBC's  "iO 
Rock,"  which  then  led  to  his  role  as 


goofy  community  college  student  'I'ro> 
Barnes  oti  "Community."  But  this  isn'i 
the  story  of  an  actor-turned-rapper. 
Glover  has  been  rapping  since  the 
fourth  grade:  He  found  his  rap  name 
during  his  sophomore  year  by  typing 
his  name  into  Staten  Island  rap  crew- 
Wu-Tang  Clan's  Wu-Namc  generator 
website.  It  just  wasn't  until  this  year 
that  his  flurry  of  mixtapt's  paid  off. 

Glover  signed  to  Glassnote — home  to 
breakout  successes  Mumford  &  Sons  and 
Phoenix — after  attracting  the  label's  at- 
tention following  his  performance  as 
host  of  the  201 1  MTV  Woodie  Awards. 
Working  with  film  composer  friend  Lud- 
wig  Goransson,  Glover  then  helped  pro- 
duce his  entia*  debut. 

'Is  there  room  in  the  game  for  a  lame 
that  rhymes,  who  wears  short  shorts  and 
tells  jokes  sometimes."  Glover  raps  on 
"All  the  Shine."  reflecting  the  tvpt-  ot 
poignant,  yet  self-deprecating  rhymes 
found  throughout  Camp.  The  answer, 
it  seems,  is  a  re.sounding  yes.  On  Hal- 
loween. Clover  stood  onstage  at  a  packed 
Brooklyn  Bowl  in  New  York  jK-rforming 
the  bulk  of  his  album  for  the  first  time 
dressed  as  a  park  ranger  in  a  khaki  shirt, 
clip-on  tic  and  pants  that  stopped  well 
before  the  knees.  He  drew  an  even  big- 
ger audience  a  few  nights  later  when  he 
performed  at  Manhattan's  Terminal  5. 

And  so  far.  his  appeal  runs  wide.  He's 
big  in  college  towns  and  under  the  au- 
dience's masked  faces  at  the  Halloween 
show  were  several  races.  '1  go  to  Van- 
couver and  1  gel  mad  love  from  Asians." 
says  Clover,  who  manages  his  louring 
schedule  around  his  "Community" 
commitments.  "Filipinos  dig  me.  And 
in  Detroit  it's  like  the  lower-class  white 
people  feel  me  because  they're  poor,  but 
they'll  ne\'er  be  black  enough — kind  of 
like  me."  •  ■ 


BY  KEITH  MURPHY 


IT'SAMOOOVIE! 

The  legendary  Betty  Wright  is  back  with  a  new 
album  and  new  collaborators 


For  Betty  Wright  it  was  a  no- 
brainer.  When  it  came  titnc 
for  the  influential  soul  singer/ 
producer  lo  name  her  upcoming 
album,  she  looked  back  at  her  storied 
40-plus-year  career  for  inspiration. 

"Every  lime  I've  written  a  song  from 
the  lime  I  can  remember,  people  wxjuld 
always  say.  'I  can  actually  see  what  you 
are  singing  about.'"  says  Wright,  whose 
sassy,  at-titnes-dramatic  hits  include 
197rs  "Clean  Up  Woman."  I974's  "To- 
night Is  the  Night"  and  19XK's  "No  Pain. 
No  Gain."  "If  1  say  1  made  ray  man  a 
meal  in  a  lyric,  you  can  actually  smell 
the  chicken.  That's  why  i  named  my 
album  Bftfy  Wright:  The  Moi'ie — be- 
cause each  song  is  part  of  one  big  film." 

That's  nol  liie  only  reason  tliat  thecin- 
etnalic  titk-ofilii-  singer  s  first  pmjcil  in 
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Back  at  you: 
BETTY  WRIGHT 


10  years,  which  arrives  Nov.  15.  is  so  fit- 
ting. Wright  could  easily  find  a  kindred 
spirit  iti  film  character  Forrest  Cump. 
Like  the  iconic  event-jumping  oddball, 
lier  cartx'r  reads  like  a  journey  through 
pop  music  history.  SiiKe  her  iy&8  debut, 
the  Miami  native  has  recorded  proto- 
disco  with  members  of  K.C.  &  the  Sun- 
shine Band,  performed  a  duet  with 
shock  rocker  Alice  Cooper,  toured  with 
Bob  Mark-y,  worked  willi  Stevie  Wonder, 
appeared  as  a  featured  player  on  Scan 
"Diddy"  Combs'  reality  show  "Making 
the  Band"  and  logged  studio  time  with 
eviTvone  from  Erykah  Badu  to  Lil  WaytK*. 

"I  love  to  create  no  matter  tlie  setling,' 
says  Wright,  who  credits  her  success 


with  cross-genre  collaborations  to  check- 
ing her  ego  at  the  door.  "Music  comes 
out  belter  when  you  humble  yourself." 

"She  is  incredible,"  says  Steve  Green- 
berg,  whose  S-Curve  Records  will  re- 
lease Betty  Wrighl:  The  Movie  through 
a  joint  venture  with  Universal  and  the 
singer's  Ms.  B  Records.  The  union  has 
already  garnered  accolades,  as  Wright's 
first  single.  "Co."  a  heartfelt,  10-minute- 
plus  standout  that  dissects  the  issue  of 
domestic  violeiKe.  was  nominated  for  a 
Grammy  Award  last  year.  "She's  some- 
one whose  fingerprints  arc  all  over  mod- 
ern music'  he  says.  "And  yet  her  name 
doesn't  get  out  there  wry  often.  So  fi- 
nally, with  this  album,  music  fans  today 
are  going  to  realize  how  brilliant  she  is." 

And  like  tlie  powierhouse  vocalist's  di- 
verse credits.  Wright's  album  features  a 
striking  range  of  coliabo- 
ratiocis:  Weez)'.  her  former 
l^ie-e>'ed  soul  prolEge  loss 
Stone,  Tower  of  Power's 
I^nny  Williams.  Snoop 
Dogg  and  the  Roots, 
who  back  up  Wright  on 
ihe  album-  According  to 
Wright,  slie  linked  with 
the  Roots  after  a  spirited 
performance  with  the 
group  during  its  annual 
Granmi)'  Jam  in  February. 

Wright  co-produced 
mucli  of  the  funk-driven 
14-song  set  with  the 
Roots'  Aliniir  "Quest- 
ove"  Thompson.  She 
says, "  Me  and  my  writing 
partner,  Angclo  Morris, 
just  said.  'We  are  going 
lo  put  ourselves  in  tht.- 
Roots'  hands.'  Tliis  was 
really  hard  for  us  because 
we  have  been  doing  this 
on  our  own.  I  knew  that  if 
I  came  in  and  was  trying 
to  run  things.  I  would  get 
nothing  done.  But  it  was 
a  blessing.  Quest  is  so  fo- 
cused on  his  craft."  Itidccd.  the  inspired 
pairing  became  a  revelation  for  Wright. 
"1  had  a  demo  of  songs  before  we  started 
recording,"  she  says.  "We  jammed  and 
took  the  songs  lo  another  level." 

Wright  is  just  as  ecstatic  over  her 
outside  pursuits.  Besides  acting  as  a 
vocal  coach  for  Stone.  Jennifer  Lopez 
and  Gloria  Fstefan,  she  heads  a  song- 
writing  school  in  Miami,  called  the 
M.O.S.T.  (Mountain  of  Songs  Today 
Eciuals  Mountain  of  Stars  Tomorrow). 
"It's  sort  of  a  motley  crew  of  writers, 
but  the  music  that  has  come  out  of  this 
house  is  to  be  reckoned  with."  Wright 
says.  "Like  I've  said  throughout  myca* 
reer:  A  song  lasts  forever."  • 


Cci' 


Maybe  it  was  all  the  excitement  at  the  Grand  Canal  Shoppes  or  ' 
a  delirium  induced  by  the  Spice  Market  Buffet  at  Planet  Hollywood,; 
but  she  let  her  guard  down  long  enough  to  let  one  tweet  slip.  ; 
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ALBUMS 


JOE  NICHOLS 

It's  All  Good 
Producers:  Mark  Wright. 
Buddy  Cannon 
Showdog  Universal 
Release  Date:  Nov.  8 
During  his  career.  Joe  Nich- 
ols has  seen  the  dark  ("Rev- 
elation." "An  Old  Friend  of 
Mine"),  and  now  he's  seen 
the  light.  On  his  latest 
album,  it's  Ail  Good,  the 
singer  chooses  to  accen- 
tuate the  positive,  as  heard 
on  the  sunny  title  track— 
and  he  does  so  with  a  load 
of  strong  material.  The 
best  songs  on  the  set  are 
a  balance  of  Nichols'  sense 
of  humor— which  comes 
across  in  lead  single  "Take 
It  Off"  and  in  "Somebody's 
Mama."  where  he  pays 
tribute  to  an  old  love  who 
has  moved  on  to  a  greener 
pasture— and  the  roman- 
tic. "I  Can't  Take  My  Eyes 
Off  You"  (featuring  Alison 
Krauss  and  Dan  Tyminski) 
is  one  of  his  stronger  bal- 
lad performances.  After  all 
the  knocks  in  Nichols'  life, 
listening  to  a  cut  like  "How 
I  Wanna  Go"  makes  one  re- 
alize that  you're  listening 
to  a  man  who's  swimming 
in  a  sea  of  contentment. 
Not  that  there's  anything 
wrong  with  that.— CO 


VARIOUS  ARTISTS 

The  Twilight  Saga:  Breaking 
Dawn— Part  1 
Producers:  various 
Chop  Shop/Atlantic  Records 
Release  Date:  Nov.  8 
Cee  Lo  Green's  pre-"Fuck  You"  presence  on  the 
sourtdtrack  to  "The  Twilight  Saga:  Eclipse"  last  year 
seemed  to  signal  an  expansion  of  the  series'  Indie- 
dominated  musical  brand.  That  opening-up  continues 
here  with  tunes  by  hIpster-rap  MC  Theophilus  London 
and  Green's  pal  Brvino  Mars,  who  contributes  the  lead 
single,  the  moody  pop-soul  cut  "It  Will  Rain."  Not  that 
an  increased  urtian  vit>e  crowds  out  the  indie  stuff:  The 
Joy  Formidable  opens  the  set  with  "Endtapes,"  a  Pixies- 
style  fuzz-guitar  jam.  while  elsewhere  the  soundtrack 
includes  cuts  by  the  Noisettes,  Aqualung  and  Iron  and 
Wirve,  which  reprises  its  song  "Flightless  Bird,  American 
Mouth"  from  the  original  2008  soundtrack.  (The  fresh 
rendition  appends  "Wedding  Version"  to  its  title,  which 
seems  to  suggest  where  the  song  figures  In  the  film.) 
Fans  also  get  a  new  tune.  "I  Didn't  Mean  It,"  from  the 
Belte  Brigade,  the  Los  Angeles  brother- sister  duo 
responsible  for  or>e  of  201Vs  finest  debuts.  Let's  hope 
It'll  score  some  of  the  shine  this  vampire-flick  franchise 
can  still  provide.— M IV 


DAUGHTRY 
Break  the  Spell 
Producer  Howard 
Benson 

Meatt>all/i9/RCA 
Release  Date:  Nov.  2! 
Daughtry  certainly 
knows  how  to  cover  the 
bases.  Break  the  Spell. 
the  third  album  by  the 
band  fronted  by  2006 
"American  Idol"  final- 
ist Chris  Daughtry,  isn't 
quite  all  things  for  all 
people.  But  it  comes  pretty  close.  The  quintet  brings  its 
best  Bon  Jovi-style  power  drive  on  rockers  like  "Renegade," 
"Outta  My  Head"  and  "Louder  Than  Ever."  It  also  delivers 
cellphone-waving  power  ballads  in  the  first  single.  "Crawling 
Back  to  You."  and  "Crazy,"  while  the  emotive  "Gone  Too 
Soon"  is  a  genuinely  heartbreaking  ode  to  a  dead  child.  The 
real  wrinkle  on  Break  the  Speli.  however,  isa  more  substantive 


recital  recorded  April  9  in  Rio 
de  Janeiro  fully  absorbs  the 
influence  of  his  30-plus  years 
working  in  his  Standards  Trio 
with  bassist  Gary  Peacock 
and  drummer  Jack  DeJoh- 
nette.  Jarrett  has  maintained 
a  wall  between  the  two  sides 
of  his  pianistic  output— his 
solo  works  often  cerebral  and 
mathematically  logical,  the 
trio  work  warm,  open-ended 
and  reflective.  Rio.  a  master- 
ful two-CD  set.  captures  a  re- 
laxed, song-focused  Jarrett. 
The  tracks  titled  "Parts  VII- 
XV"  are  mostly  in  the  five-  to 
seven-minute  range  and  are 
lyrical  in  the  chording  and 
right-hand  runs,  with  refer- 
ence points  that  range  from 
Bill  Evans  to  Bach.  Vince 
Guaraldi  to  dynamic  pasto- 
ral settings  that  Peter  Gabriel 
or  Kate  Bush  could  use  as 
the  root  of  a  song.  Jarrett's 
brand  of  modernism  has  long 
focused  on  connecting  with 
the  past  and  then  ripping 
the  cord  out  of  the  wall  to  jar 
expectations.  The  entirety 
of  Rio  reduces  the  quantity 
of  thorny  and  angular  quali- 
ties on  earlier  solo  record- 
ings, approaching  improvi- 
sation as  one  might  a  song 
with  beginning,  middle  and 
end.— PG 


and  deliberate  embrace  of  country  crossover.  Working  with 
such  co-writers  as  Brett  James,  Busbee  and  band  guitarist 
Josh  Steely.  Daughtry  is  just  a  fiddle  or  pedal  steel  away 
from  Lady  Antebellum  on  tracks  like  "Rescue  Mo."  "Start  of 
Something  Good"  and  "We're  Not  Gonna  Fall."  It  all  sounds 
sturdy  and  fits  comfortably  down  the  middle,  more  depend- 
able than  daring.— GG 


KEITH  JARRETT 
Rio 

Producer  Keith  Jarrett 
ECM  Records 
Release  Date:  Nov  1 

In  a  twist  that  oddly  has 
never  cropped  up.  disc  two 
of  Keith  Jarrett's  solo  piano 


STEEL  PANTHER 
Balls  Out 

Producer  Jay  Ruston 
Universal  Republic 
Release  Date:  Nov  1 

Armed  with  an  ozone-chok- 
ing supply  of  Aqua  Net  and 
X-rated  improv  skills,  Steel 


Panther  made  a  chart-top- 
ping splash  on  Billboard's 
Comedy  Albums  list  with  its 
2009  debut.  Feel  the  SfeeA 
The  faux  '80s  glam  boys  are 
now  back  with  Balls  Out  to 
gleefully  worship  such  genre 
conventions  as  anonymous 
sex,  partying  and  unrelent- 


DAVID  LYNCH 

Crazy  Clown  Time 
Producer  Davtd  Lynch 
Sunday  Best  Recording/PIAS 
America 

Release  Date:  Nov.  8 
Based  on  David  Lynch's  reputation,  one  can  expect  his 
first  album  to  be  either  weird  or  cinematic.  He  delivers 
on  both  counts  on  Crazy  dowry  Time.  Lynch  is  hardly 
a  stranger  to  tunes:  He  has  actively  collaborated  with 
the  composers  for  his  film  and  TV  projects,  and  even 
co-wrote  "In  Heaven"  for  his  1977  film  "Eraserhead." 
For  Crazy  Clown  Time.  Lynch  teams  with  musician/ 
engineer  Dean  Huriey,  while  the  Yeah  Yeah  Yeahs' 
Karen  O  guests  on  the  thumping  narrative  "PInky's 
Dream."  Most  of  these  14  tracks  wade  through  dense 
layers  of  texture  and  avant  ambience,  never  par- 
ticularly dynamic  but  filled  with  a  3-D  sonic  wash  that 
conjures  wide-open  desert  landscapes,  sepia-toned 
rooms  and  the  kind  of  barely  hinged  characters  who 
tend  to  populate  Lynch's  stories.  With  his  own  voice 
dressed  up  in  effects,  the  club-friendly  "Good  Day 
Today"  hits  a  direct  sweet  spot,  but  we  spend  a  lot 
more  time  with  noir,  impressionistic  pieces  like  "Speed 
Roadster,"  "Strange  and  Unproductive  Thinking"  and 
the  title  track.- GG 


ing  cluelessness.  The  quartet 
wraps  songs  like  "Just  Like 
Tiger  Woods"  and  "That's 
What  Girls  Are  For"  in  the 
musical  cues  that  made  hair 
metal  great:  blazing  guitar, 
catchy  riffs  and  shout-out 
choruses  custom-built  for 
arenas.  Singer  Michael  Starr 
alternates  between  brag- 
ging about  how  many  la- 
dies he  services  ("17  Girls 
in  a  Row")  and  wondering 
why  his  woman  suspects 
him  of  cheating  ("Why  Can't 
You  Trust  Me"),  but  bears 
his  true  romantic  heart  in 
"Weenie  Ride."  (Don't  ask.) 
Nickelback's  Chad  Kroeger 
and  Extreme's  Nuno  Betten- 
court  join  in  the  rip-roaring 
fun  for  "It  Won't  Suck  Itself." 
another  track  that  needs  no 
explanation.— cr 

CSS31 

KASKADE 

Fire  ft  Ice 

Producer  Ryan  Raddon 
Ultra  Records 
Release  Date:  Nov  8 

DJ/producer  Kaskade's 
seventh  album.  Fire  S  Ice. 
is  an  electronic  hit  parade 
showcasing  a  variety  of  per- 
sonalities: seductive  chan- 
teuses.  wily  rockers  and 
sweet-voiced  gamines.  But 
the  beauty  is  in  what  unifies 
them  — Kaskade's  singular 
ability  to  imbue  the  utilitar- 
ian thump-thump  of  dance 
with  musicality  and  emo- 
tion, "Room  for  Happiness." 
featuring  a  spirited  vocal 
by  Skylar  Grey,  reads  like  a 
lyrical  companion  to  R.E.M.'s 
"Everybody  Hurts."  convinc- 
ing a  tired  friend  to  keep  on 
keepin'  on.  "Let  Me  Go"  vo- 
calist Marcus  Bently  might 
be  the  guy  Grey  is  talking  to; 
it's  introspective  and  dark, 
with  a  smudgy  synth  add- 
ing to  the  tension.  "Ice"  with 
Dada  Life  uses  the  chain-saw 
buzz  of  current  electro  to  up 
the  dramatic  ante,  while  the 
irresistibly  soulful  "Waste 
Love"  (featuring  Quadron) 
is  true  to  the  original  spirit 
of  house  music.  The  second 
disc  remixes  each  track,  giv- 
ing most  new  lives  as  con- 
templative downtempo. 
Overall,  it's  Kaskade's 
most  fully  realized  and  di- 
verse sonic  adventure  to 
date.-KM 
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SINGLES 


^"<HEV3LLE    ^  CHEVELLE 

Face  to  the  Floor  (3:42) 
Producers:  Evil  Joe  Barresi, 
Chevelle 

Writer:  P.  Loeffler 
Publisher  Sushi  Grade  Music  (BMl) 

Epic 

The  boys  in  Chevelle  are  rarely  presented  as  anything  other 
than  angst-ridden  and  angry,  but  with  "Face  to  the  Floor," 
the  first  single  from  their  forthcomir>9  sixth  album,  Hafs  Off 
to  the  Bull,  the  listener  gets  a  little  niore  Insight  into  what's 
getting  these  dudes  so  hot.  Over  a  chugging,  post-grunge 
guitar  riff,  singer  Pete  Loeffler  proclaims,  'To  picl<  up  tiw  tip 
doesn't  mean  a  lot/Frddle  inside  your  drawers/If  we  own 
the  night  then  spread  it  out/Or  pacl<  up  without  a  clue." 
A  succinct  survey  of  how  most  of  the  nation  is  smarting 
from  hard  economic  times— complete  with  a  Bemie  Madoff 
reference  in  the  lyrics— "Floor"  delivers  nearly  four  minutes 
of  the  cattiartic  alt-metal  fans  have  come  to  expect  from 
Chevelle.  This  time,  though,  the  band  wants  to  stir  their 
mtnds,  not  just  their  tempers.— MSa 


rTH3 

CHRISTINA  PERRI 

A  Thousand  Years  (4:47) 
Producer:  David  Hodgos 
Writers:  C  Pern.  D  Hodges 
Publishers:  Miss  Perri  Lane 
Publishing/12:06  Publishing/ 
EMI  Blackwood  Music/ 
Summit  Base  Camp  Film 
Music  (BMl) 

Summit/Chop  Shop/Atlantic 
Christina  Pern's  debut  single, 
"Jar  of  Hearts'  — a  raw,  imag- 
ery-ridden ballad— became 
an  out-of-nowhere  breakout 
hit  for  the  singer/songwriter 
and  peaked  at  No.  17  on 
the  Billboard  Hot  100  ear- 
lier this  year.  Perri's  latest  is 


1 


launching  on  a  much  bigger 
platform:  as  a  single  on  the 
soundtrack  to  "The  Twilight 
Saga:  Breaking  Dawn— Part 
l.  "  A  self- professed  Twi-hard. 
Perri  has  risen  to  the  chal- 
lenge by  composing  a  pow- 
erful love  song  that  alludes 
to  the  romance  of  series  stars 
Edward  Cullen  and  Bella 
Swan. "  I  have  died  every  day 
waiting  for  you/Darling  don't 
be  afraid.  I  have  loved  you 
for  a  thousand  years/I'll  love 
you  for  a  thousand  more," 


she  sings.  Perri's  vocals  flow 
smoothly,  contrasting  with 
her  edgy,  goth-pop  image, 
and  despite  the  undead  un- 
dertones, the  song  can  stand 
alone  as  an  uplifting  pop 
track.-MD 

rm 

ANTHONY 
HAMILTON 

Woo  (3:17) 
Producers:  Babyface, 

Antonio  Dixon 
Writers:  various 
Publishers:  various 
RCA 

One  glance  at  Anthony  Ham- 
ilton's list  of  career  achieve- 
ments, from  his  Grammy 
Award  nominations  to  a  de- 
cade's worthof  solid  R&Bfull- 
lengths.  and  it  s  obvious  that 
he  has  become  a  true  force 
In  the  genre.  But  "Woo."  the 
new  single  off  his  upcoming 
Back  to  Love  album,  show- 
cases an  even  more  pol- 
ished version  of  Hamilton's 
sound-  Produced  by  veteran 
hitmaker  Babyface.  "Woo" 
sounds  like  it  could  fit  in  with 
classic  slow  jams  from  the 
'90s  by  Mariah  Carey,  Whit- 
ney Houston  and  Boyz  II 
Men.  But  this  is  2011.  and  the 
producer's  product  is  slicker 
than  ever,  with  tight  percus- 
sion and  a  creeping  bass 


KATY  PERRY 

The  One  That  Got  Away 
(3:47) 

Producers:  Lukasz 
"Dr.  Luke"  Cottwald. 
Max  Martin 
Writers:  K.  Perry. 
L.  Gottwald.  M.  Martin 
Publishers:  various 
Epic 

Before  Katy  Perry  was 
hooking  up  with  celebri 
tics  like  Russell  Brand  and 
Travie  McCoy,  she  was  an 
18-year-old  making  out  to 
Radiohead  in  the  back  of  a 
Mustang,  high  school  gradu- 
ation fresh  in  her  memory.  At  least  that's  the  btory  of  The  One  That  Got  Away,"  the  potentially 
record- set  ting  sixth  single  from  Perry's  2010  sophomore  album.  Teenage  Dream.  With  the 
album's  first  five  sirtgles  hitting  No.  1  on  the  Billboard  Hot  100  and  tying  Michael  Jackson's 
record  from  Bad.  this  bittersweet  midtempo  track  has  the  chance  to  make  Perry's  second 
album  the  first  to  contain  six  Hot  100  chart-toppers.  Music  history  aside.  "The  One  That  Got 
Away"  is  an  earnest,  slightly  predictable  ode  to  lost  love  with  similarities  to  2009'5  "Waking 
Up  in  Vegas,"  The  California  giri  has  covered  this  territory  before,  although  fans  can  appreci- 
ate a  candid  peek  into  Perry's  eariy  years.  "In  another  life.  I  would  be  your  giri,"  stie  sings  to  a 
nameless  guy  who  may  have  Inspired  a  record-breaking  single  in  this  life.— CP 


supporting  Hamilton's  strut. 
Meanwhile,  thechorus  is  pure 
joy.  and  the  down-tow  soul  of 


OUTASIGHT 

Tonight  Is  the  Night 
(3:10) 

Producer;  Cook  Classics 
Writers:  PA.  Conte. 
W  Lobb^n-Bean 
Publishers:  Adra  Music/ 
Cook  Classics  Publishing 
(BMl) 
Warner  Bros.  Records 

"Tonight  Is  the  Night"  and  its  placement  in  a  recent  TV 
ad  for  Pepsi  are  leading  to  instant  ubiquity  for  Richard 
Andrew,  aka  Outasight:  The  singer/rapper  has  performed 
the  track  on  "The  X  Factor"  and  will  next  play  the  song  on 
"90210. "  The  catchy,  inoffensive  pop  track  makes  sense  as 
a  soft  drink  anthem  and  radio  staple— although  the  Pepsi 


the  bridge  is  simply  raptur- 
ous. With  "Woo,"  Hamilton 
proves  that  he's  still  finding 
ways  to  innovate,  even  at  this 
deep  point  in  his  career— JB 

AVICII 
Levels  (5:34) 
Producers:  various 
Writers:  various 
Publishers:  various 
L£7ELS/Atom  Empire/ 
Interscope 

One  of  the  positive  by- 
products of  dance  music 
going  mega  in  2011:  Artists 
have  the  clout  and  backing 
to  clear  samples,  "Levels," 
by  22-year-old  sensation 
Tim  Berg,  aka  Avicll.  was  the 
dance  anthem  of  the  sum- 


mer festival  season,  and  six 
months  later,  it's  finally  get- 
ting a  proper  release  in  its 
full  form.  The  dominantly  in- 
strumental track  contains  a 
sample  of  Etta  James  singing 
her  legendary  "Sometimes  I 
get  a  good  feeling"  line  from 
1962's  "Something's  Got  a 
Hold  on  Me,"  Thanks  to  part- 
ners Universal.  Interscope 
and  Troy  Carter's  Atom  Em- 
pire label,  it's  in  there— not  Il- 
legally, and  not  with  a  session 
singer's  voice,  but  James 
herself.  The  single,  and  the 
team  behind  it.  elevate  Avicii 
from  touring  DJ  wunderkind 
to  formidable  electronic  art- 
ist, after  he  slayed  Coachella 
and  Electric  Daisy  Festival 
earlier  this  year— KM 


commercial  highlights  its  weakest  moment.  The  "woohs" 
and  "yeahs"  in  the  chorus  obscure  the  straightforward  and 
stylish  songwriting  of  Outasight,  who  delivers  his  rhymes 
in  a  tossed-off  way  that's  reminiscent  of  B.o.B's  flow. 
"Tonight"  doesn't  establish  Outasight's  personality  in  the 
way  "TiK  ToK"  made  KeSha  instantly  recognizable,  but  it 
hints  at  his  tatent.-JL 


EDITED  BY  MITCHELL  PETERS 
<ALBUMS}  AND  JASON 
LIP5HUTZ  (SINGLES) 

CONTRIBUTORS:  Jeff  Benjamin, 
Chuck  Dauphin,  Michael  B 
Oepland.  Maggie  Doherty.  Phil 
GsHo,  Gary  Graff,  Jason  Lipshutz. 
Kerri  Mason.  Chris  Payne.  Christs 
ritus.  Mikael  Wood 


All  albunns  commercially  avail- 
able in  the  United  States  are  eli- 
gible S«nd  album  review  copies 
to  Mitchell  Peters  at  Billtxsard, 
5700  Wilshire  Blvd..  Suite  500. 
Los  Angeles,  CA  90036  and 
Singles  review  copies  to  Jason 
Lipshutz  at  Billboard.  770 
Broadway,  Seventh  Floor.  Now 
York.  NY  10003.  or  to  the  writers 
in  the  appropriate  bureaus. 
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the  rumor  mrll  MADONNA 


BY  KEITH  CAULFIELD 


'Love'  Leaks 

New  Madonna  song  materializes  amid  talk  that 
her  upcoming  album  will  likely  land  at  Interscope 

I 


In  response  to  the  leak  ofa  demo  of  Madonna's 
new  single.  "Give  Me  All  Your  Love."  the 
artist  says;  "My  tnie  fans  wouldn't  do  this." 
Madonna  said  that  to  her  manager,  Guy  Oseary. 
who  took  to  liis  Twitter  (@guyoseary|  on  Nov.  9 
!o  address  the  leak. 

"The  plan  was  for  new  music  to  come  out  in 
ihe  new  year,  and  yet  someone  leaked  a  demo  vet- 
-^ion  ofa  song  yesterday."  lie  tweeted.  "I'm  very 
happy  with  the  positive  reaction  to  the  demo,  but 
we  are  very  upset  with  whoe\er  leaked  the  song!!!" 

The  previous  day.  two  short  snippets  of 
"Give  Me  All  Your  Love,"  the  alleged  first  sin- 
gle from  Madonna's  upcoming  album,  found 
iheir  way  to  the  Web.  A  few  hours  later,  the 

ciilire  soiiR     a  swirly.  chcpr-likc  rptro-pop 

stompor — materialized. 

Oseary  went  on  to  respond  to  questions  from 
fans,  saying  that  the  album  doesn't  yet  have  a 
title,  nor  is  it  finished.  "It  should  be  done  in  the 
next  month  or  so."  he  said.  In  the  meantime, 
sources  say  that  the  final  version  of  "Give  Me  All 
Your  Lo\t"  may  feature  guest  turns  from  M.I.  A. 
and  NIcki  Minaj. 

Madonna's  forthcoming  album  will  be  her 
first  studio  release  after  leaving  Warner  Bros. 
Records  and  entering  an  all-encompassing  deal 
with  Live  Nation.  Sources  suggest  the  effort  will 
find  a  home  within  Universal  Music  Group  in 
the  United  States,  likely  at  Interscope  Records. 
Madonna's  last  release  of  any  sort,  the  2010  live 
record  StiiJcy  Sweet  Tour  was  issued  through 
Warner  Bros,,  despite  the  artist  having  already 
exited  the  label. 

Kellow  Live  Nation  deal-maker  lay-Z  re- 
leased his  last  two  studio  sets  on  two  differ- 
ent labels.  20O9"s  The  Blueprint  3  was  handled 
by  Atlantic  and  distributed  by  WEA,  while 
this  year's  Watch  the  Throne  collaboration  with 
Kanye  West  arrived  on  Roc-a-Fella/Def  |ani 
and  Universal  Music  Group  Distribution. 

Madonna's  last  studio  set,  20O8's  Hard  Candy. 


debuted  at  No.  1  on  the  Billboard  200  and  sold 
280,000  copies  in  its  first  week,  according  to 
Nielsen  SoundStan.  Her  total  U.S.  album  sales 
during  the  SoundScan  era  (199t-present)  stand 
at  26.9  million. 

In  September.  Madonna  said  the  new  album 
was  aiming  for  a  spring  release,  with  its  first 
single  due  in  February  or  March.  One  of  the  set's 
co-producers,  William  Orbit,  recently  posted  a 
note  on  his  Facebook  profile  saying  the  album 
would  be  "mastered  at  the  end  of  this  month." 
That  timeline  seems  to  synch  up  with  a  release 
in  early  2012.  as  previously  announced. 

Also  in  the  rumor  mill;  Madonna  may  per- 
form at  the  Super  Bowl  XLVI  halftime  show 

on  Frb.  5.  Thr  siiimrV  publitisi  told  Billboard 
in  October  that  there  was  "nothing  to  confirm 
or  deny  at  this  time."  Since  then.  M.LA.'s  and 
Minaj's  names  have  entered  the  mix.  suggesting 
they  could  join  Madonna  for  a  performance  of 
"Give  Me  All  Your  Love"  during  the  show.  But 
again,  there  hasn't  been  any  confirmation  from 
Madonna's  camp. 

And  ne.\t  year  will  also  see  the  debut  of 
Madonna's  global  lifestyle  brand  called  Truth 
or  Dare  by  Madonna.  The  business  enter- 
prise, a  ioint  venture  among  Madonna.  Os- 
eary and  Iconix  Brand,  will  initially  introduce 
fragrances,  accessories,  footwear,  handbags 
and  intimate  apparel.  Previously,  Madonna's 
collaboration  with  Iconix  yielded  the  Material' 
Giri  line  of  iuniors  fashion,  available  excln 
sively  at  Macy's  In  the  United  States. 

Until  then.  Madonna  will  be  busy  with  the  pro- 
motion of  her  film.  "W.E.."  due  for  U.S.  release 
on  Dec.  9.  She  directed  and  co-wrote  the  movie, 
which  focuses  on  the  relationship  between  King 
Edward  VIII  and  American  di^wcee  Wallis  Simp- 
son. Oseary  confirmed  that  Madonna  has  writ- 
ten a  ballad  for  the  movie.  And  while  he  didn't 
indicate  that  she  would  be  singing  the  tune,  it's 
presumed  that  she  will.  •  •  ■ 


TOUR'  THE  RECORD  BOOKS 

Miranda  Lambert  lassoes  fourth  straight  No.  1  debut- 
only  act  in  the  history  of  Top  Country  Albums  to  do  so 


Miranda  Lambert  sets  a  new  record  as  the  only 
artist  in  the  47-year  history  of  Billboard's  Top 
Country  Albumscharttodebut  at  No.  1  with  each 
of  her  first  four  albums.  This  week.  Lambert's 
Fourthe  R(:rord(RCA/SMN)  follows  previous  top 
starts  with  Rti'olution  (2009),  Crazy  Ex-Cirljriend 
(2007)  and  Kerosene  {2005). 

The  new  album  also  brings  the  Texas  native 
her  biggest  Nielsen  SoundScan  week,  opening 
with  1 33.000  copies  sold.  Her  previous  best  hap- 
pened when  Revohition  arrived  with  66.000  cop- 
ies. |ust  for  good  measure.  Foursetsa  newhigh- 
water  mark  for  Lambert  on  ihr  Billboard  ;00, 


where  it  bows  at  No.  3.  lopping  a  No.  6  start  for 
Crazy  E\-Girijriend. 

On  the  country  tally.  Lambert  steps  ahead  of 
three  other  acts — all  solo  females — to  arrive 
at  the  summit  with  each  of  their  first  three 
albums:  LeAnn  Rimes  (1996-97).  Gretchen 
Wilson  (2004-07)  and  Carrie  Underwood 
(2005-09).  Underwood  will  probably  match 
Lambert  s  accomplishment  when  her  fourth 
album  is  released  next  year.  As  of  yet.  though, 
a  release  date  hasn't  been  announced  for  the 
follow-up  to  Underwood's  double-platinum 
;()()*)        P/.jy  On  Wailr  /r^u-M 


Miranda  Lambert 

Carrie  Underwood 

Gretchen  Wilson 
LeAnn  Rimes 


HclOdHillngAllKiim 

DcMDaleOiiTogCounlTvAlbuns 

"Four  the  Record" 

11/19/11 

"Revolution" 

10/17/09 

"Crazy  Ex-6irlfriend" 

5/19/07 

"Kerosene" 

4/2/OS 

"Play  On" 

11/21/09 

"Carnival  Ride" 

lVIO/07  1 

,  "Some  Hearts" 

12/3/05 

"One  of  the  Boys" 

6/2/07 

"All  Jacked  Up" 

10/15/05  J 

"Here  for  the  Party" 

5/29/04 

^You  Light  Up  My  Life— Inspirational  Songs" 

9/27/97 

"Unchained  Melody/The  Early  Years" 

Vl/97 

"Blue" 

7/27/96 
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Remembering 
Heavy  D 

The  influential  rapper  was  also  a  pioneering 
label  executive  and  actor 

I; 


|nthepla>'ful  1989tapl0hit"Some- 
body  for  Me,"  a  charismatic  Heav>' 
D  raps.  "I  want  somebody  to  love 
mc  for  me  .  . .  Not  because  I'm  MC 
Heavy  D," 

Well,  the  Twitter-verse  was  filled 
with  nothing  but  love  for  the  "Big 
Daddy"  rapper  after  news  spread  about 
his  untimely  death  on  Nov.  8  in  Los 
Angeles  at  the  age  of  44.  Friends  and 
peers  from  Bo>-z  II  Men  to  Nicki  Minaj 
shared  their  thoughts.  'A  great  friend 
...  A  role  model,  and  a  very  talented 
man!!!  You  will  be  missed."  Epic  Re- 
cords chairman/CEO  Antonio  "L.A." 
Reid  tweeted. 

Best-known  as  frontman  for  rap 
group  Heavy  D  &  the  Boyz.  Dwighl 
Myers— hip-hop's  self-described 
"overweight  lover"  and  a  defi  dancer 
as  well — was  an  influential  force  who 
helped  pioneer  the  performer-turned- 
label  executive  trend  as  president  of 
Uptown  Records.  His  creative  pursuits 
later  led  to  acting  roles  in  such  films 
as  "The  Cider  House  Rules." 

Born  in  lamaica  on  May  24.  1967, 
and  raised  in  Mount  Vernon,  N.Y.. 
Heavy  D  and  friends  Glen  Parrish 
(G-Wliiz).  Eddie  Ferrell  (Eddie  F)  and 
the  late  Troy  Dixon  (Trouble  T-Roy) 
teamed  up  as  I  leavy  D  &  the  Boyz.  As 
the  first  group  signed  to  Andre  Har- 
rell's  MCA-distributed  Uptown,  the 
group  climbed  to  No.  HI  on  Billboard's 
R&B  chart  with  its  1987  debut.  Living 


Large,  featuring  the  top  1 5  R&B  single 
"Don't  You  Know."  The  group's  sig- 
nature fusion  of  new  jack  swing  and 
reggae  hit  home  in  both  R&B  (No.  1) 
and  pop  (No,  19)  with  1989's  Big  Tyme. 
which  spun  off  the  hits  "We  Got  Our 
Own  Thang,'  "Somebody  for  Me"  and 
"Gyrlz.  Tliey  Love  Mc." 

Heavy  D  &  the  Boyz  subse- 
quently released  three  more  top 
10  R&B  albums— including  1994"s 
No.  1  Nuttin'  But  Love — and  added 
"Now  That  We  Found  Love,"  "Is  It  Good 
to  You"  and  "Got  Me  Waiting"  to  its 
string  of  radio-friendly  hits.  The  group 
also  recorded  the  tlteme  songs  for  TV's 
"In  Living  Color"  and  "MADtv." 

After  appearances  on  such  hits  as 
Levert's  ')ust  Coolin'."  Michael  lack- 
son's  "Jam"  and  )anet  Jackson's  "Al- 
right (Remix),"  Heavy  D  scored  his 
own  top  five  R&B  hit  in  1997  with  "Big 
Daddy'  from  his  first  solo  album — 
and  crossover  hit — Waterbed  Hcv. 

"Heavy  D  was  heavy  in  stature  but 
also  heavy  in  his  work  ethic."  says 
Ernie  Singleton,  former  president 
of  urban  music  at  MCA.  "He  was  fo- 
cused, professional,  compassionate 
and  groundbreaking  in  sty  le  and  show- 
manship, h  wasclear  early  on  that  he 
would  have  longevity  in  this  industry.' 

That  longevity  included  the  art- 
ist's segue  into  the  executive  suite, 
first  as  VP  of  A&R  at  Uptown  and 
tlien  as  president  of  the  label  in  1996. 


He  signed  such  acts  as  the  platinum- 
selling  Soul  for  Real  and  Monifah 
and  helped  nurture  the  careers  of 
Mary  J.  Blige,  Jodeci  and  then-Uptown 
intern  Sean "  Diddy"  Combs.  As  a  song- 
writer/producer, he  collaborated  on 
projects  b>'  Beanie  Siegel  and  Timbal- 
and  &  Magoo,  among  others. 

Shifting  into  acting.  Heavy  D  ap- 
peared on  TV's  "Living  Single."  "Bos- 
ton Public"  and  'Bones."  In  addition 
to  a  starring  role  in  the  off-Broadway 
play  "Riff  Raff."  he  acted  in  various 
films,  including  "Life"  and  most  re- 
cently "Tower  Heist." 

After  taking  time  off  to  help  raise 
his  daughter.  Heavy  D  issued  his 
first  studio  album  in  10  years,  2O08's 


Vibrs.  The  set  earned  a  Grammy 
Award  nomination  for  best  reggae 
album.  "Now  I'm  captain  of  my  own 
ship,"  he  told  Billboard  at  the  time  of 
the  project's  release  on  his  Stride  En- 
tertainment. Making  his  last  public 
performances  on  Oct.  1  at  the  BET 
Hip-Hop  Awards  and  then  on  Oct. 
8  at  the  Michael  jackson  tribute  con- 
cert in  Wales,  Heavy  D  released  his 
last  album,  Love  Opus,  in  September. 

Funeral  arrangements  were  still 
pending  at  press  time  for  Heavy  D.  who 
had  collapsed  on  the  walkway  outside 
his  Beverly  Hills  home  before  being 
taken  to  Cedars-Sinai  Medical  Center  in 
Los  Angeles,  where  he  died.  His  cause 
of  death  is  still  being  investigated.  •  •  ■ 


CULTURE  CONVERGENCE 

Puerto  Rico  landmark  opens  doors  to  Arthur  Hanlon  TV  special; 
Marc  Anthony,  Natalia  Jimenez  among  special  guests 


Ten  years  ago,  Arthur  Hanlon  wasn't  easy  to  place 
as  a  recording  artist.  Some  In  the  music  industry 
flat  out  told  the  pianist/arranger/composer  that 
they  weren't  sure  how  to  market  an  Irish  Ameri- 
can who  speaks  perfect  Spanish  and  specializes 
in  Latin  music. 

"They  had  no  clue,"  Hanlon  says.  "Now  there's 
much  more  openness  about  what  I  do." 

Hanlon  may  be  having  ttie  last  laugh:  The  Uni- 
versal Musk  LatirK)  artist  Is  about  to  add  a  TV  spe- 
cial to  his  resume. 

Spanish  Broadcasting  System  recently  taped 
"Encanto  del  Carlbe:  Arthur  Hanlon  &  Friends  ' 
in  San  Juan,  Puerto  Rico— a  special  featuring 
local  artists,  dancers  and  musicians  in  addition 
to  some  of  the  biggest  names  in  Latin  music, 
including  Marc  Anthony,  Natalia  Jimenez,  Laura 
Paustnt,  Obie  Bermudez,  Cheo  Fellclano  and 
Ana  Isabetle. 

Taped  Nov.  3  at  the  historic  Fuerte  San  Cris- 


tobal by  special  permission  of  the  U.S.  govern- 
ment, the  bilingual  program  will  be  broadcast  in 
the  United  States  on  SBS'  Miami-based  Mega  TV 
later  this  year  and  on  public  TV  stations  in  2012. 
Airdates  for  Latin  America  are  also  being  deter- 
mined. Universal  Music  Latino  will  release  a  CD/ 
DVD  companion  package  next  year. 

"Puerto  Rico  is  the  epicenter  of  the  conver- 
gence of  culture."  Hanlon  says.  "The  show  is  also  a 
celebration  of  the  history  of  the  Caribbean." 

Helping  oversee  production  of  the  special  is 
Terrell  Cass,  president  of  Terrell  Cass  Produc- 
tions. Cass  previously  worked  at  public  station 
WLIW-TV  in  New  York  for  22  years  and  now 
oversees  productions  of  shows  and  distributes 
them,  often  through  public  TV.  He  says  that 
"Encanto  del  Carit>e"  will  make  its  way  to  many 
of  those  stations  in  March  and  August  during 
pledge  drives. 

Noting  that  there  are  more  than  340  public  sta- 


tions across  the  United  States,  Cass  says,  "Latin 
music  has  become  more  popular  with  Anglo  au- 
diences artd,  of  course,  the  Hispanic  audience  has 
grown,  too." 

The  number  of  Hispanics  living  stateside  has 
more  than  doubled,  from  22.4  million  in  1990  to 
more  than  50  million  in  2010,  according  to  the 
U.S.  Census-  Hispanics  mako  up  16.3%  of  the  U.S. 
population,  positioning  the  group  as  the  largest 
minority  in  the  country. 

Because  of  that,  Cass  says,  "we  should 
absolutely  have  more  programming  that  re- 
flects Hispanics." 

"Encanto  del  Caribe"  director  Alejandro  San- 
tiago Ciena  says  the  show  is  more  than  Just  a  con- 
cert. "The  special  really  illustrates  the  beauty  of 
Latin  culture  through  musk:,"  says  Santiago  Ciena, 
who  recently  received  a  Latin  Grammy  Award 
nomination  for  his  work  with  Puerto  Rican  duo 
Calle  13. "  it  was  a  magical  night."  —JustinoAguila 


UP  IN  THE  AIR 

DJ/producer  Morgan 
Page  cuts  through  the 
clutter  for  first  No.  1 
dance  single 

Veteran  DJ/producer  Morgan  Page 
scored  his  first  No.  1  on  Billboard's 
Dance  Airplay  chart  this  month  with 
"In  the  Air."  an  electronic  anthem  that's 
actually  quite  earthy.  The  collaboration 
with  Sultan  &  Ned  Shepard  and  8T  is 
the  lead  single  from  Page's  third  Net- 
twerk  album,  scheduled  for  2012. 

"It's  been  a  steady  build  for  Mor- 
gan," Nettwerk  GM  Eric  Fritschi  says. 
"He's  spent  the  past  eight  years  or  so 
working  to  foster  relationships  with 
DJs,  radio  programmers  and  club 
promoters,  as  well  as  fans.  He  also 
collaborated  on  this  track  with  some 
great  artists  who  have  established  fan 
bases,  which  helped  us  generate  ini- 
tial interest  and  excitement." 

"Air"  opens  with  tense  chimes  and 
a  brisk  timpani  strike,  expanding  into 
an  uplifting  ballad  in  the  lavish  trance 
tradition.  But  it's  made  tougher  by 
a  gravely.  Stevie  Nicks-esque  vocal 
turn  by  Wild  Colonials  singer  Angela 
McCluskey.  It's  not  unlike  "Longest 
Road."  Page's  2008  collaboration 
with  Ltssie,  whose  pipes  possess  a 
similarty  wortd-wom  quality. 

"I  call  it  'sawdust,'"  Page  says.  "I'm 
really  picky.  I  always  look  for  vocalists 
who  cut  through  the  clutter  and  have 
a  distinctive  edge.  A  lot  try  to  sound 
like  someone  else  or  go  for  a  glossy 
commercial  sound  just  to  sound  pop. 
That's  just  soulless  to  rr>e." 

Page  kicked  off  a  30-date  North 
American  club  tour  in  eariy  October 
supporting  the  In  the  Air  EP.  It  also 
features  remixes  from  Hardwell  and 
Russian  producer  Hard  Rock  Sofa, 
whose  high-energy,  big-room  trance 
version  is  getting  plays  from  super- 
DJ  Tiesto.  The  tour  will  culminate  in  a 
New  Year'5  Eve  gig  at  long-standing 
Washington,  D.C.,  nightclub  Fur 

"I've  always  lusted  after  playing 
in  exotic  cities  around  the  world, 
but  the  best  shows  are  actually 
right  here  in  our  backyard."  Page 
says.  "There's  a  new  momentum  in 
North  America  that's  really  refresh- 
ing. The  biggest  shift  has  been  in  the 
acceptance  of  music  with  a  constant 
kick  drum.  If  you  look  back  to  hip* 
hop's  emergence,  it  makes  sense  for 
dance  music  to  be  blowing  up  now. 
It's  time."  —Kerri  Mason 
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MARKETPLACE 


For  ad  placement  in  print  and  online  call  Jeff  Serrette  1-800-223-7524— 1-212-493-4199/Jeffrey.Serrette  d  billboard.com 


REAL  ESTATE 


REAL  estate 


It's  like  livii 


b' 

ng  atyoi 


ur  own  resort 


Hidden  away  just  54  miles 
from  Manhattan,  this 
Lake  Mohawk,  NJ 
Manitou  Island 
estate  surrounds 
you  with  a  world 
class,  four-season 
lifestyle.  It  holds 
out  promises  of 
summer  days  filled 
with  swimming,  tennis 
and  boating. 


With  your  privacy  and 
security  enhanced  by  a 
manned  gatehouse, 
the  Manitou  Island 
Bridge  provides 
sole  access  to  this 
island  paradise 
of  sdntillating 
sunrises  and 
ar  sunsets. 

'slandTraH.com 


HELP  WANTED 


University  of  Memphis 

Rudi  E.  Scheldt  School  of  Music 

Position  Announcement 

The  University  of  Mennphis  Music  Industry  progrann  invites  applications  for  a  full  time, 

tenure-track  position  in  the  Rudi  E.  Scheldt  School  of  Music  beginning  August  18,  2012. 

Position:  Music  Business,  Music  Industry  Program 

Ranic:  Assistant  Professor 

Salary:  Competitive  and  Negotiable 

Qualifications:  Graduate  degree  is  required  (Doctorate  desired).  Demonstrated  professional 
experience  in  the  music  industry  and  a  full  time  commitment  to  teaching  and  advising 
(University  teaching  experience  desired). 

Responsibilities:  The  successful  candidate  will  coordinate  the  Music  Business  Area  including 
teaching  music  industry  core  classes,  curriculum  development,  academic  advising,  mentorship 
and  supervision  of  internship  program. 

School:  The  Rudi  E.  Scheldt  School  of  Music  is  fully  accredited  by  the  National  Association  of 
Schools  of  Music  and  has  a  full-time  faculty  of  45  with  approximately  500  music  majors. 
Degree  programs  include:  Bachelor  of  Music  in  performance,  music  history,  composition,  music 
education,  music  business,  recording  technology,  jazz  and  studio  music  performance,  jazz  and 
studio  music  composition/arranging;  Master  of  Music  in  performance,  musicology. 
Orff-Schulwerl<,  music  education,  pedagogy,  jazz  and  studio  music,  composition  and  conduct- 
ing; Doctor  of  Philosophy  in  musicology  and  music  education;  Doctor  of  Musical  Arts  in  per- 
formance, composition,  conducting  and  music  theory.  A  graduate  certificate,  the  Artist 
Diploma  in  Music,  is  also  offered.  The  School  of  Music  is  housed  in  the  College  of 
Communication  and  Fine  Arts.  http;//music. memphis.edu/ 

University:  The  University  of  Memphis  is  a  comprehensive  metropolitan  research  university 
located  in  Memphis,  Tennessee,  one  of  the  most  musically  active  communities  in  the 
Mid-South.  Current  enrollment  is  approximately  23,000  students. 

Application:  Candidates  should  go  to:  workforum.memphis.edu  to  submit  an  application.  Ad- 
ditional items  required  at  time  of  application  include  a  cover  letter,  curriculum  vita  and  a  list 
of  five  (5)  references  with  contact  information  to  include  address,  telephone  number  and 
e-mail  address.  Review  of  applications  will  begin  October  24,  2011  and  may  continue  until  a 
successful  candidate  is  named.  For  information  regarding  this  position,  contact:  Jeff  Cline, 
Chair  Music  Business  Search  Committee  901-678-2559  jwcline  aimemphis.edu. 
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AUCTION 

13  Oceanfront.  Ocean  View  &  Golf  Course  Homes  &  C^ndos 
2  Selling  Absolute  -  Regardless  of  Phcel 


Top  10  Best  Beach  in  Mexico'  Forbes  Magazine 
5  Same  Latitude  as  Hawaii  &  Over  300  Days  of  Sun8hine| 
Direct  flights  from  US  and  Canadian  Cities 
Most  Visitors  &  Home  Owners  from  US  &  Canada; 
Sate  &  Beautiful  Area  with  Best  Infrastructure  in  Mexico ' 
Previously  Priced  From  $275,000  to  $6,000,000 


1-866-673-9270 


SONGS  FOR  SALE 


MAKE  YOUR  NAMK  AND  MAKE  YOUR  FAME 
WITH  "BIG  BUCKS"  AND  "RUN  FOR  OFFICE" 
Both  songs  have  received  airplay.  Roth  songs  are  available 
for  publishing  deals.  Listen  to  FREE 
CLIPS  at  www.barrows.coiTi/inusic.hlml 
For  Business  Inquiries.  Contact 
Robert  Barrows  at  R.M.  Barrows 
Advertising.  650-i44-19Sl 


WANTED  TO  BUY 


RECORD  COLLECrriONS 
We  BUY  any  record  collection.  Any  style  of  music.  We  pay 
HIGHER  prices  than  anyone  else.  Call  347-702-0789 
(Allan)  or  email  a_bastos@yahoo.com 


DON'T  MISS  BILLBOARD'S  HOTTEST, 
BIGGEST  MOST  INFORMATIVE 
ISSUE  OF  THE  YEAR! 
DECEMBER  17TH  EDITION 
CLASSIFIED  DEADLINE  DECEMBER  6TH 


The  Year  In  Music  a  Touring 

Featuring;  The  Technological  Rebirth  of  the  Music  Video. 
Review  2011's  most  memorable  moments.  Complete  analysis 

of  all  segments  of  the  music  business,  Many  highly 
anticipated  Billboard  Year-End  charts.  Top  Touring  artists  in 
Billboard  Box  Score  chart  history,  and  much  more! 
A  collector's  edition  that  will  have  a  two  week  plus 
newsstand  life. 

Get  your  ad  message  in  this  signature  double  issue  that 
will  be  referenced  all  year  round  by  regular  music  fans  and 
the  most  powerful  people  in  the  world  of  music  business 
and  entertainment! 


Call  me  today!  Jeff  Serrette  - 
800-223-7524/212-493-4199 
mail:  Jeffrey.SerretteCa  billboard.com 
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!THE 
BOX 
A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


LMFAO  scores  its  nrsi  No.  1 
album  on  any  chart  ss  Sorry  for 
Psrtr  Rocking  atcvndt  to  th« 
top  of  Dance/Electronk  Albums 
•tt«r  19  w««ks  stuck  at  ellhtr 
No.  2  or  No.  5.  Mtanwhil*.  th« 
s«t  skips  25-24  on  ttM  Billboard 
200  (19.O0O  sold,  according  to 
Nl«ls»n  SoundScan;  up  20%) 
■f  th«  pair  •njoys  Us  sixth 
straight  week  of  dual  top  10s  on 
tlM  Billboard  Hoi  lOO. 


orous  rock  act  Staal 
inth*r.  which  »am«d  fama  on 

Hollywood's  Sunset  Strip 
parodylrtg  bands  like  Poison  and 
Bon  Jovf,  earnt  Us  second  No.  1 
on  Comedy  Albums  with  Balls 
Out.  With  12,000  sold.  It  doubles 
the  act's  previous  best  sales 
we«k.  when  Feef  r/>e  Steel  was  In 
Its  second  frame  at  No.  1  on  the 
Comedy  list  (Oct.  24,  2009). 


With  help  from  collaboratlva 
partner  Metalllca.  Lou  Read  n«ts 
his  highest 'Ctiarting  album  since 
1974  on  the  Billboard  20Oas 
Lulu  debuts  at  No.  16  (13.000). 
Reed  hat  gone  higher  only  twice 
before,  with  Sa/Zy  Can'tOanc* 
(No.  10, 1974)  and  Transformer 
(No.  29. 1973). 


Justin  Bieber  Brightens  Top  Of  Billboard  200 


Justin  Bieber  continues  to  break  re- 
cords on  Billboard's  charts,  as  his  Under 
the  MistleiD^ album  debutsat  No.  1  on  the 
Billboard  200.  seilinR  210.000in  its  first 
week,  according  to  Nielsen  SoundScan. 

The  collection  is  the  first  Christ- 
mas set  by  a  male  artist  to  debut  at 
No.  I  in  the  chart's  55-year  history 
and  just  the  eighth  holiday  album  to 
hit  No.  I.  Susan  Boyle's  2010  album. 
The  Gift,  is  the  only  other  Christmas 
effort  to  open  atop  the  list. 


Previous  to  Boyle,  ihcsixcarlierholi- 
dayalbums  to  top  the  Billboard  200were 
Josh  Groban's  Noel  ( 1997).  Kenny  G's 
Miracles— The  HoMdaY  Album  (1994). 
Mitch  Miller's  Holiday  Sing  AlongWith 
Mitch  (1962)  and  Chmlmas  Sing-Along 
With  MiUh  (1958).  BIng  Crosby's 
Merry  Christmas  (1957)  and  Elvis  Pre- 
sley's EiWs'C/irislmos  Album  (1957). 

Weirdly,  big  holiday  releases  from 
Marlah  Carey,  Garth  Brooks  and 


Celine  Dion  all  missed  the  top  slot. 
Carey's  Merry  C^iristmas  hit  No.  3  in 
1994.  Brooks'  Beyond  the  Season  rose 
to  No.  2  in  1992.  and  Dion's  These  Are 
Special  Times  spent  two  weeks  in  the 
runner-up  slot  in  1998. 

Further.  Mistletoe 
marks  the  17-year-old's 
third  No.  1  album.  He's 
the  first  soloist  to  earn 
three  No,  Is  before  his 
I8th  birthday,  Previ- 
ously, he  was  tied  with 
LeAnn  Rimes,  who 
notched  two  No.  Is  in 
1997  before  she  had 
turned  16.  Bieber's  first 
No.  I  album.  My  World  2. 0..  debuted  on 
April  10,  2010.  His  second  was  the  EP 
Never  Say  Never:  The  Remixes,  arriving 
on  the  March  5  chart. 

Mistletoe  starts  with  Bieber's  third- 
best  sales  week,  after  the  first  two 
frames  of  his  last  studio  album.  My 
World  2.0.  That  title  bowed  with 
283.000  and  then  shifted  291 .000  in  its 
second  stanza. 

How  does  Bieber's  bow  stack  up 
next  to  other  Nielsen  SoundScan-era 
Christmasarrivals?  Pretty  well,  in  fad. 

Mistletoe's  210,000  launch  is  the 
fourth-biggest  sales  debut  for  a  hol- 
iday set,  behind  only  Boyle's  Gift. 
Clay  Aiken's  Merry  Christmas  With 
Love  (270.000  in  2004)  and  Jackie 
Evancho's  O  Holy  Night  EP  (239.000 
in  2010). 

Certainly  many  holiday  efforts  had 


Over  The 
Counter 


larger  sales  weeks,  but  they  all  came 
after  their  debut.  Kenny  G's  Miracles 
has  the  one-week  sales  record  for  a  holi- 
day set.  when  it  moved  819,000  during 
Christmas  week  1994. 

Fun  fact:  There  have  been  seven 
weeks  where  a  seasonal 
effort  moved  more  than 
500.000— and  they  were 
all  by  just  two  albums; 
Groban's  Noehnd  Kenny 
G's  MirotJes. 

Perhaps  that  bodes 
well  for  the  future  of 
their  fellow  manly 
Christmas  efforts  from 
Bieber  and  Michael 
BubU?  The  latter's  C/iris(mas  slips 
just  37%  in  its  second  week  on  the  Bill- 
board 200,  falling  to  No.  8  with  89.000. 

But  back  to  youngster  Evancho  for  a 
moment.  Her  new  Walmart-exclusive 
Heavenly  Cftrisimasset  bows  at  No.  16 
on  the  Billboard  200  this  week,  shift- 
ing 27.000. 

Both  Bieber's  and  Evancho's  lat- 
est are  also  found  on  the  Top  Hol- 
iday Albums  chart,  which  makes 
its  return  to  the  print  pages  of  Bill- 
board this  week  (see  page  56).  The 
50-position  chart  will  continue  to 
appear  through  the  rest  of  the  year 
and  welcomes  all  holiday  efforts,  in- 
cluding those  celebrating  Hanuk- 
kah  and  other  similar  festivities. 

SUPER  DUPER  DELUXE:  U2's  1991 
Acfttung  Baby  album  is  the  latest  clas- 


sic set  to  get  the  super  deluxe  reissue 
treatment,  as  an  array  of  lavish  new 
Achtung  packages  hit  retail  on  Nov, 
1  on  Island/lnterscope/Universal 
Music  Enterprises. 

There  are  five  versions  of  Ac/ttung 
available,  including  so-called  "super  de- 
luxe"and"uberdeluxe"  sets  with  sixCDs 
and  four  DVDs.  (The  uber  version  also 
came  with  a  handful  of  7-inch  vinyl  sin- 
gles.) For  charting  purposes,  because  of 
the  enormousamount  of  additional  con- 
tent not  found  on  theoriginal  album,  the 
super  and  uber  editions  chart  as  one  en- 
tity on  the  Billboard  200  (No.  128.4,000) 
apart  from  the  rest  of  the  other  versions, 
which  are  combined  with  the  original 
albumat  No.  35  (13.000). 

IN  THE  MIX:  Effective  this  week. 
Billboard's  Dance  Airplay  chart  is 
renamed  Dance/Mix  Show  Airplay,  as 
its  source  of  data  is  widely  expanded. 
Formerly  a  ranking  based  on  airplay  at 
six  dance-formatted  reporters  (four  ter- 
restrial radio  stations,  plus  SiriusXM's 
BPM  channel  and  Music  Choice's 
Dance/Elecironica  channel)  the  plays- 
based  list  expands  to  include  mixshow 
plays  on  mainstream  top  40  and  select 
rhythmic  stations  that  have  submitted 
their  hours  of  mixshow  programming, 
as  monitored  by  Nielsen  EDS.  to  Bill- 
board. Following  the  change  in  meth- 
odology, which  affords  a  fuller  view  of 
national  dance  radioairplay.  Rlhanna's 
"We  Found  Love,"  featuring  Calvin 
Harris,  bounds  ll-l.  ■  •• 


Market  Watch  A  Weekly  National  Music  Sales  Report 
Weekly  Unit  Sales  Year-To-Date 


nibWMt  6.169.000  2.063.000  20.893.000 

IMKM  5.612,000  2,081,000  20.096,000 

a»gf  9.9K  0.9X  4,0K 
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awn  <3.7«  33JK  5J% 
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DIGITAL  TRACKS  SALES 


9SE.9  million. 


SALES  BY  ALBUM  FORMAT 

O  175.615.000       168,947,000  -3.8* 

aHH  69.484,000          83,410,000  20-0% 

JM  2,23a000         3.042,000  35.9% 

Mil  27.000  57.000  1111% 


Indies        Non-  Mass 
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Go  to  www.biilboard.biz  for  complete  chart  data 
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CHART 
BEAT 

=»lf  debuts  or  multiple  holiday 
albums  on  the  Billboard  200, 
starting  with  n«w  leader  Justin 
Bl«b«r-s  Under  the  Mistletoe, 
conjure  feelings  of  Jack  Frost 
nipping  at  your  nose,  the  Beach 
Boys  concurrently  arrive  with 
the  summery  sounds  of  SmHe. 
Unreleased  since  its  inception 
45  years  ago,  the  title  bows 
at  No.  27.  (Brian  Wilson's  solo 
interpretation  of  the  album 
reached  No.  13  In  2004.)  With 
the  entrance,  the  Beach  Boys 
have  tent  three  consecutive 
entries  Into  the  Billboard  200-s 
top  40  for  the  first  lime  since 
IS75-76.  The  Very  Best  of  the 
Beach  Boys:  Sounds  of  Summer 
peaked  at  No.  16  in  2003,  and 
The  Warmth  of  the  Sun  opened 
•I  lU  No.  40  ptak  In  2007. 


Read  Chart  Beat 
every  week  at 
biilboardcom/chartbeat. 
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hCm  THAT  S  imiT  1  UU  UKBSIKAS'  4  IMl UMVtRSAL'SCNV MUSIC  MrUtAPrTCt  ■■'i'l'.' 

RD 

23 

2E 

BOVCE  AVENUE  3  PfAQ 

® 

14 

SOUNDTRACK 

■ 

14 

U 

4S 

CHRIS  BROWN  jwmka 

11 

JOSH  GROBAN 

B 

IB 

9 

U 

COLDPtAV  CAPnoi 

13 

ANDREA  BOCELU 

MV  CIvfUSIHAS  SUCAA  01^J7j^DECCA  l%t  981  * 

B 

® 

la 

39 

BRUNO  MARS  FLEmA 

® 

7 

TOBYMAC 

CHTII^IUAS  IM  l>fVmKf  CIT>  '  1 1^   il]        ,  'r  '    -tM  C  W(i  1 10  Ml 

17 

IS 

IS 

SKRILLEX  BIG  e&UMAiHTMiwiMnc 

® 

MANNHEIM  STEAMROLLER 

CHiii^ruA.^  iiTiai.iiiL'V'iii't  '                    1'     iz;&  (Ii  9B| 

B 

® 

17 

SO 

TAYLOR  SWIFT  M  HUM 

® 

ID 

DAVID  CROWDER  BAND 

ON  ftlR  JUT  itPl     '                         ii, Ifih  tUi 'IVIb  \l  9il 

® 

19 

so 

AVRIL  LAV1GNE  ka 

KENNY  G 

20 

16 

*} 

BRITNEY  SPEARS  JMi«CA 

32 

MARTINA  MCBRIDE 

■ 

® 

DEADMAU5  MAiniRAP.viTiM 

® 

18 

TAYLOR  SWIFT 

Jt't  IlYinfl  V*"*T             CULLECTIOII  |iPl  BiC  ftJUCHIIWI  OT     t>  It 

20 

31 

JUSTIN  TIMBERLAKE  JivMU 

19 

LADY  ANTEBELLUM 

AUFfif"  iiTTifC^h-^tLSTll^S  ifff  L  *F^^0l  NASMVlllE  4r6"0  it  |( 9BI 

23 

21  49 

LIL  WAYNE  CASH  mone^mn'i'ersae  REnieuc 

JIM  BRICKMAN 

AIL  1^  CALW  rtActf  UL  GHninitt MTHit  SOilEftSO  5554Q  |9 

24 

23 

50 

LINKIN  PARK  machihlshopavuiwIISKU. 

® 

28 

KENNY  ROGERS  *  DOLLY  PARTON        ^  ^ 

B 

25 

27 

42 

CHRISTINA  GRIMMIE  UNSGMCD 

® 

^3 

VARIOUS  ARTISTS 

X  Tiu4difi  ainT  1  Hv  unchdvoMvnw      lAifi;  cQiflfl  ■CM  fcA^  iiA^  '"^tfffcSiBr  i- 

26 

SO 

MKIHAEL  JACKSON  ujjif  pic 

® 

49 

JAMES  TAYLOR 

• 

27 

» 

48 

DRAKE  TOUW  MONEYiCASH  UOftEY'UMMRSAL  RfPUBUC 

17 

KIDZ  BOP  KIDS 

•  10/  BO^  t>IHIitMl.i     ,  .ii  t  TIE  iS367  |1J  Ml 

® 

79 

50 

AKON  KOMVCI.tlPERanT^SROUMIVfRSAkREPLMUC 

25 

ELVIS  PRESLEY 

ElUIS  CHRilMAS                .I'M-  ,11  "'■:>!■  Nl,  IjHOUP  BBMHSOHy  ML'!- ■, 

39 

30 

49 

THE  BLACK  EYED  PEAS  iNtERSCOPt 

30 

TRANS-SIBERIAN  ORCHESTRA 

TM!  LC3f  CMHISTHiS  i^l 

B 

30 

2S 

SO 

BEYONCE  PAivwooomuMi* 

® 

MARIAN  CAREY 

MntT  CIIMWAI C  L\(.iW^<A'.i  ii^i.  <  f>4^?:'  .^.'MY  UUtK  |8  Ml  ft 

B 

31 

24 

50 

DON  OMAR  »WAM«ia«ucHm 

® 

31 

ALAN  JACKSON 

HfaCTTMCNIIIIWU  lA^TA  H<^Hl■|li  SMG  SKOAL  fWOIiCIS 'Sfi^VSOin  Wli  <    -  i- 

B 

32 

32 

46 

T1EST0  MUSIUl  FRtEODU 

VARIOUS  ARTISTS 

VBS  HIILIUAT  FAVUHJIl*              .   lUO  IMTB-'SOHV  UUSIC  (B  96) 

33 

31 

3S 

JENNIFER  LOPEZ  iSLAMi'iajHe 

® 

SOUNDTRACK 

PWWE  AS  AHD  (EUa  HDimAY  FAVDHllIt  AA^>  IH&MEV  00iU5  It  BB) 

o 

33 

45 

SNOOP  DOGG  DOGGvsrmjnwRnviwmM 

IS 

TONY  BENNETT 

THE  CLA&SIC  CHRIITMAI  AIXUIB  HnA'COlUMBIA  PMrK  SONT  Ml^  11  Hi 

» 

43 

DEMI  LOVATO  xoLLtwDOO 

® 

26 

IL  DIVO 

THE  CHniSTMAt  COLItCTHW  SVCO'-COLUUBIA  trnVSOMV  UUSC  (IB  iti 

B 

38 

34 

47 

WIZ  KHALIFA  RDSTRiMWlMniC 

® 

27 

CELTIC  WOMAN 

k  rHHISIWAt  tdfeRATUN  UAHHAltAK  Wtt/tlLM  NOIE  0»M} 

• 

® 

38 

SO 

USHER  LAfACMC* 

?9 

THE  CHIPMUNKS  WITH  DAVID  SEVILLE 

CMWMWA-I  «1IM  IHl  CWMIUMU  CAPIIOl  itiW  03  H) 

o 

36 

36 

TYLER  WARD  UNSlBNa 

44 

FRANK  SINATRA 

CHRtllMAS  SONGSIt  HNAIIUCaLiIM(IIA.'SIMVMUjCCMG  inM.'SON>  ULi'.i:  '  " 

39 

39 

13 

aMOflELU  lASiGWD 

SOUNDTRACK 

IK    L  '.   IHl 

• 

40 

37  J 

MEGAN  a  UZ  CDUECTIVESaiMOS 

® 

35 

BRAD  PAISLEY 

BKAIl  hUKlIT  CHHSIHAi  --.HI-.IA  NAKir^LlLSONV  UJSC  CUG  HWtl'SOirf  Ml.' 

® 

CODY  SIMPSON  ATiANTic 

® 

46 

VINCE  GUARALDI  TRIO 

A  CHI.Hllf  KRDVIM  CHIV&rMAS  liDUNDTIUCn  FAH1AST  SODfi&CCWCOnD  1 1 ' 

B 

42 

41 

47 

50  CENT  SHADT.ArTERMATIiWTBISCOPf 

® 

33 

KUTLESS 

THIS  IS  CHHISIhUS  lEPI  M  1.  :'7,-'1{.<EMI  CWi  IS  »S| 

® 

«5 

2 

KELLY  CURKSON  mKA 

VARIOUS  ARTISTS 

MICI.E'  S  HAOUl  XUlOIAT  ion  WALT  DISNET  DUDI 1  EA  It  «t| 

44 

40 

49 

ENRIQUE  K3LESIAS  umnauiMic  unwonwivf rsai  repmiic 

® 

THE  CHIPMUNKS 

CHmSTUAS  WTHTHI  OtIPHUNKS  ItBEnrr  ABSrB'CAPIIOl  (M  SB'S  Ml 

m 

® 

g 

a 

TIFFANY  ALVORD  aee p  «our  joui 

® 

VARIOUS  ARTISTS 

THf  MtO.Uf  1  Satil,  QE  THE  SIASM  r.,'IMV  PCTIIRES  TEtCMSCMEnC  OMTftSIMT          .  1 ' 

o 

BOB  MARLEY  TufF  oo<<i;'1Siai>0'UMC 

® 

24 

KENNY  G 

Tttf  KftFATlST  MOIIOAI  UAUCS  JfllS:*  7!7it  HCA  ilS  iiS| 

47 

44 

■ 

MADDI  JANE  x>f 

12 

SOUNDTRACK 

1iMM«7i)HnHEHO(IMMIBntlMOMtnMI:SfHMainiMIMlTC>SN^  <ti. 

• 

48 

42 

17 

SOULJA  BOV  COIUPMK.'SOO  MMEVUNGMTBIIGaPE 

-4*' 

1ft 

MATTHEW  WEST 

HEART  OF  CHRISIIUS  -.rAflHOVi  «7*5.  EMI  CVO  |I0  M) 

o 

D 

KIN  A  GRANNI8  interscoH 

® 

BING  CROSBY 

nfUTsncunvr  ar<cBnwMniiiBTi(o«HiwiinitcnBii  u:4.>^";t  %>!^  i-  . 

BO 

so 

19 

THE  BEATLES  AppitcAMiot 

SomewluduiMlnaMv.  ^'-'v  -  '■ii-:'  'ini^r:''-'  irQieKing 
MiWMrnlHHtfaQiiTsEn :-  >  il;ose(. 

^MMUirtjm'e.MutsatiTu  ^  on  Top  (MidafJUbiuns,  shitting 
7,000  (sptts  In  Its  flrsl  WMk.  Hei  (UuqIUh  louue  boliui  piwhicMl 
the  ittm  and  co-wrote  three  of  Hi  tongs:  "Chrhtmat  Paradise." 
"tlirislnas  in  the  Air"  and  "New  Yeai's  Dat." 


UlH  taking  Ixiim  a  wta  at  NTVs  0  Nusk  Awanh  oi  Oct  H  and 
ifteaslog  \m  lat«t  inusK  video,  TouTutw  startet  Kina  Grmnls 
enwts  ofilo  Hie  Social  SO.  fuking  tei  detujt  at  No.  49.  Hie  KTY 
show  awanteiltHfltw  best  Wefa-boni  artist  lr«pliv,a«l  00 
Hov.  I  sAeMiitedtlHvUccloftheitoiteliyDwAniB." 
The  latter  s  Irom  Iwf  afem  jIaMb  Mi  teaainMcdllMR 
thanlnitoftVoiiTubevlcin. 


lo 


TITLE 

AlrWT  IIMPHIM  lAOai 

SEX  Y  AND  I  KNOW  IT 

iWCTUOAO  i-wn  WKWIl  IA.Mi:M-fR*TWit*llHSa3«|_ 

SOMEONE  LIKE  YOU 

AUEtl.'.  I"   

WE  FOUND  LOVE 

«iHAN>«FtAn)mNr.amiiNnAHms       ■  jJABjaa  

MISTLETOE 

Jl/SrWBiBtH 

PARTY  ROCK  AMTHEM 

IMAIl  FEAI  LAlFRtN  BIHtliV  A  GODMMICII  I'AHIYRO 

RAIN  OVER  ME 

F^BUl  FIATtmiNG  MAK  AMTHOWItJi  MbTOlOCWOLJNOSLUCAl 

WITHOUT  YOU 
SUPER  BASS 

MQIJMIMAJ  r'  M  >.OJtCASItM0HPr,WKig>W«IiniBLJCI 


MOVES  LIKE  JAGGER 

MAjiooN  s  F  t  Anmiwi  cmsTvu  aguum  ia&imxttcuwte  Rscmi 
DANZA  KUDURO 

DCnOMAIlatuCflUO  '  ',1 .  .^SAIOMAOCRAHIWIWMISClffKB 


i  - 

,    SEX  ON  THE  BEACH 

SPAWHS  I'l'" 

„   ROLLING  IN  THE  DEEP 

AOllE'.  ii'T-l-li-M 

1»  » 

BABY 

'  JUSTINBlEBERFUIURPieiuaACMSCHODLBOViHAIWMDBRMM^^ 

WAKAWAKA  {THIS  TIME  FOR  AFRICA) 

!;F<AaURATlIRtMGHK9tnMIUBaitrCl 

|: 

,5  ON  THE  FLOOR 

© 

si  ii 

wvokt  top  dreamed  tonqt  on  WySpM*  Mu(l3 

TITLE 

SB  ARDST  llMPRiNT.'lABEU  ''V 

,    K¥  SOMEONE  LIKE  YOU 

IWaACEUi'-  '/LN-l 

2  2 

.,    MOVES  LIKE  JAGGER 

■'    MAROdNSFf  IHHW»C(WFIKTIN»*t,llllHlA.../.'.l      ,  m  •.  :  . 

,    WITHOUT  YOU 

DAvutiUETiAFLAiunNGuniu  v/MdiAMtsiutsmiitiwmsiOvnou 

ROLLING  IN  THE  DEEP 

"    ADHii.  ■ 

,    SHAKE  IT  OUT 

FtUHINCI-IHIlMr.HIW  '  '  l)^>AEB0UR]O 

,    WHAT  THE  WATER  GAVE  ME 

FtOflENCE>IIIEMACII»4[        1  ■          r- ifnCi 

«  PARTY  ROCK  ANTHEM 

"    UMAO  Ftflt  IMKH  gWKTT  ft  aMFflWCK  >  JJir '  FiDD^fimiAMOCBWIBeWITBBOlPD 

,    LIPS  OF  AN  ANGEL 
HlWEBILMMeiSAUKPUeuO 

,    IT  GIRL 

JASON  DBUO  [BElUOAWGHTSMWeiMaSI 

,  HEADLINES 

DRUE  ':  1^1  ^-i<-a>i:ASHIMMVAMitllS«.KnauO 

.    MR  KNOW  IT  ALL 

ULITOARKSON  '1KA( 

HOW  TO  LOVE 

LIWAVM  "1 1  r. ;  uiMYiCMHMOmitfMBISMIVmO 

^  SUPER  BASS 

,   SEXY  AND  IKNOWfT 

,.  CRAZY  GIRL 

lEIYDUMGBMD  l-tMBlll'WWtLfl 

0  NEXT  BIG  SOUND  25" 

NEXT 

BIG 

SOUND 

TM  laniM  accatorating  artMK  dufing  ID*  pM  wMt,  utOM 
al\  rTMvof  mkW  muMC  ■itoa.  slatMicvllv  predkied  to  adiieve 
ARTIST               tunira             M  irmawMt  l>v  M«M  B«  SoMiwt 

f 

SBTRKT 

SHANE  FORRESTER 

DAMIAN  MCGINTY 

DREW32 

THE  DRUMS 

SEFYU 

ALESSANDRA  AMOROSO 

[ 

JOEY  MONTANA 

UNICRON 

MARCO  MENGONI 

11 

AARON  HENORA  PROJECT 

12 

MAU 

13 

KINA  QRANMS 

14 

GO  RADIO 

IB 

BAND  OF  SKULLS 

56   I   Go  to  www.billboard.blz  for  complats  chart  data 


Data  for  week  of  NOVEMBER  19.  2011 


JH  HE ATSEEKERS  ALBUMS' 


JiM 

ARTIST 

Trrujll 

lyi  PHANTOGRAM 

Nlghflite  (EP)  I 

2  » 

AWOLNATION 

MegalithK:  Symptiony  Hk 

1 

coMMnrtD 

'.•  P  "■!  IHf  t        .ISIOS.';:":  ISSL-J-TINI  MIJSICOMI 

Commined 

1  3* 

THE  HEAD  AND  THE  HEART 

The  Ffead  AndThe  Heart 

OntylnOrMRit 

DUMBFOUNDEAO 

OfD 

u  u 

YELAWOLF 

Trunk  Muiik  0-60 

1  2 

JEDI  MtNDTRICKS 

Violftfii:*?  BfgeisViolBin;!- 

#  » 

VOLBEAT 

■,r,Tk3Aii»pumjciia«ii 

Beyond  Hall/Above  Heaven 

Z5  12 

JOSH  WILSON 

See  You 

SHAILA  DURCAL 

Asi 

M-onr 

ZEE  AVI 

.    '  iiMutNSJUREPUfiUCaiW 

Ghosibird 

MARIACHI  EL  BRONX 

Manadii  El  Bronx  (10 

S  I 

SURFER  BLOOD 

Tarot  Clasncs  tEP) 

■  fi3 

FITZ  &THE  TANTRUMS 

Ptcfcin'  UpThe  Pieces 

H-nm 

KINA  GRANNIS 

SUirvMillt 

i  / 

KW 

GIRL  IN  A  COMA 

■  ■    .  i  .1. 

Exits  &  All  The  Rest 

tie] 

M-imiT 

KEITH  a  KRISTYN  GETTY 

Joy  An  Irish  Christmas 

23  S 

YOUTH  LAGOON 

.  -■  n  .MAI  -V  W.-m, 

The  Year  Of  Htbernatian 

6  2 

THE  GREEN 

WsysftMsmt 

an 

TABLO 

Fever's  End:  Part  2  (EP) 

n 

Lisste 

Covered  Up  With  FkHvera  (EP) 

1  I 

CARNIFEX 

■  1.. -^laiiiisi 

Until  1  Fael  Nothtng 

1 

3  I 

SKINNY  PUPPY 

Handover 

BREriH 



□ 

Dubbed  a  "miu- 
IP."  tlw  ui-witg 
u(  (4.000)  toinn 
ll»llM's2inO 

MMnntkll 

jiiKS,miiir 

attisMaU.S.  loui 
Ibrough  Novmber. 


A  perfornuiKe  on 
the  Oct.  J1  edition 
irfNWi  "The  Sing- 
Off "  9MWS  Ihe  «1 
iritti  a  VAS  gain. 
lalsort-«M«n 
To|UI/Hl0'Hi)p 
ttwalNo.!!. 


12,  13  S  16 


ZeeAiridikturei]; 
llo.12,ipl09S) 
andKiriacMEl 
firani  (No.  0,  ii{t 
I8SS)  pfoW  trom 
Aiiuun  WV\  Daily 
DMb.  KilU  firannis 

lunpi  Hmia  Id 
KTV  0  Amnh  bmz 

(ieepa9eS6). 


i  robert  dav) 

lisa  hannigan 
Ikyleturiey 


I  PIANOS  BECOME  THETEETH 
I  WE  AS  HUMAN  ~ 

THE  DRUMS 
I  THE  DREAMING 


I  BLACK  MILK  &  DANNY  BROWN 
I  SCARS  ON  4S  ' 
GBOUPLOVfc 


WOMEN  OF  FAITH  WORSHIPTEAM 
I  KEN  FORD 

RUSSIAN  CIRCLES 
Gl 


I  JOEL  PIPER 
ANDY  GRAMMER 


I WE  WERE  PROMISED  JETMCKS 
THE  ISAACS 
...  .V  CMBtlfSI, 

SETH  MACFARIANE 


I  JAMES  BLAKE 
ALLEN  STONE 


Death.  Druas  &The  Doubtecrots  1EP1 


The  Ladt  Lortg  Afl»r 


Black  And  Bnwvnl 


Heart  On  Rre  (EP) 


NeverTrust  A  Happy  Song 
s;,!b.  Ill  M.mHEPI 

Empra* 
The  Next  OimenakKi 


The  Only  One  1EP) 


In  The  Pit  Of  The  Stomscti 


Music  Is  Better  Than  Wortla 


Enough Thunder  (EP) 


JOHN  WESLEY  HARCHNQ 

WESS  MORGAN  FEATUniNG'mrCELEM^^       OF  UFE  CHOIR 

ai.,'.  lit  i     )L  i'5;tDEii.'«.  _   

SCARS  ON  4S 

NERO 


The  Sound  Of  His  Own  Voice 


Under  An  Open  Heaven 


Gi««  Mc  Something  (EP) 


JK  HEATSEEKERS  SONGS  ' 


REGIONAL  HEATSEEKERS  #1  ALBUMS 


I□•m^E 
MTIST'(UPnKrT«aWIIOK  LAStU 
COUNTRY  MUST  BE  COUNTRY  WDE 
BRANnEY  GIlBfRF  111  

LOTUS  FLOWER  BOMB 

WAU  rfAIURWe  MlCUd       I  ■..  tkVABNCnWK  

DRINK  IN  MY  HAND 

IKK  CMimCH  tMl  MSHVlUi   

I  PARTY  ON  FIFTH  AVE. 

iC  MIUfN  RDStRUU   

BODY  2  BODY 

*cf  HeoD  runjHMG  ciam  aMmw  WE  IME  gesTiCg  jmwdjiib  

LET  IT  RAIN 

DAVID  MM  MCA  MSHVlUi  

MRS.  RIGHT 

MINDIFSS  BEKAmR  HHHISIIilO  WW  CTHKWWWOWJUMCTIOWWtflSCOPt 
COSTOFLIVIN- 

•ONNif  mm  ■.Hi:.:f.  SASMVULt  

PROMISE 


sowa  sANToi  FunmiK  uwa  soWYMuocunw 
BLACKOUT 

IHATM  CAfPtNJNA  HARUS^ftEO   

SAIL 

AwouunoM  mu  auiL  _ 
FIRST  OF  THE  YEAR  (EQUINOX) 

S»RlilEX  BIG  =-"'I  "■■  ■' I  ANTIC  

STORM  WARNING 

MUNHK  HAVfS  ■"!  ■■■-■I'"  ■M.'ILLnWMH  

I TONIGHT  IS  THE  NIGHT 
OinAtlSKT  l/>A.t<\IR  HAOS   

LONELY  BOY 

IMf  BIACK  mi  ,  ■  '.vAF.-rffi  SHOS.IWIJmEB 

IAURALPSYNAPSE 
DIHOMAUI  I.   

TONV  MONTANA 

FUTUBE  tPli:  _ 

SCARY  MONSTERS  AND  NICE  SPRITES 

SiaiLlUBlIi   '    .  '.Mil 

UGHTS 

EUif  r,iuJiriiN(.   ii  ■ .  ■  ■ 
I  MIDNIGHT  CITY 

IMA  BOSS 

MtH  BMtl  FUniRMG  mOI  BOEI  !'-:.l:] 

DANZA  KUOURO 

□nv  OMSR  A  LUCKI/O  rnr.i    w  r.-^x      ■„■  .\: 

CINEMA 

Bfl»NT  flENAHl  rfATlWIIIB  MW  Ofl  UITHA  _ 

COURAGEOUS 


Nightlire 

Phantogram 


Nightlife 

Phantogram 


State  or  Mind  (EP)  Nightlife 

Ken  Ford  Phantogram 


SOUTH  ATLANTIC  ^^^B  MID  ATLANTIC 


NEW  ON  THE  CHARTS 


Scars  on  45,  Heart  on  Fire,  Give  Me  Something 
After  netting  a  No.  3  hit  on  the  Triple  A  radio  chart  with  "Give  Me 
Something,"  the  British  band  enters  Heatseekers  Albums  with  a 
pair  of  EPs  at  Nos.  34  and  49.  The  group  is  expected  to  release  its 
full-length  debut  in  early  2012. 


Kyle  Turley 

Dfugf  A  Thn  Daublnctoss  tBP) 


Data  for  week  of  NOVEMBER  19,  2011   I    For  chart  reprints  call  212.493.4023 
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^THE  BILLBOARD  HOT  100 


1    ;    I    HfllimuSBMI  WE  fOUND  LOVE        Rlhanna  Featuring  CsMn  Hairls  , 

Iffgitf  1i:iJ;W  llHJf'n  r  WAqms  iB  A                                               A  Snf/DEF  JAH'IOJMG 

3 

4 

SEXY  AND  1  KNOW  IT  LMFAO 

2 

fa 

2 

I 

SOMEONE  LIKE  YOU  Adeie 

■..                                                       @  .......  Ml:  . 

B 

1 

4 

4 

3 

MOVES  LIKE  JAGGER                      Maroon  5  FealurinQ  Chrislina  Aguilera 

■           ■           ,           L  .ir*L  t.  auiN  A  MAlm.SMELLSAC'  0 

B 

1 

o 

6 

6 

CTI^nCO  MC^ADTQ                                              rSum  r^l.>cc  l^^.i^^c  ^n-fiirii^n  AH.ir>i  1  a. una 

■■■  .-..r.- TMCCOV.BUV«AMM«-BU»tH> .             0  ..i-..' 

B 

4 

W 

7 

7 

WITHOUT  YOU                                              David  Guelta  featunng  Usher 

• 

6 

o 

12 

S 

31 

PUMPED  UP  KICKS                                                          Fosler  The  People 

B 

3 

GOOD  FEELING                                                                       Ro  Rida 

8 

Q 

9 

6 

YOU  MAKE  ME  FEEL...                               Cobra  Starshlp  Featuring  Sabi 

B 

7 

10 

8 

10 

PARTY  ROCK  ANTHEM            LMFAO  Featuring  Laursn  Btnostt  &  GoonRock 

■      -  .      .      ,=  :..^Dyji:Sr[riOlf  PSC»*til£DtB.    ©  PAftTV  HOCUVWJ- IMACMERBflflEE  WTER^rOPf 

B 

1 

14 
21 

20 
33 

6 

5  O'CLOCK                                  T-Pain  Featuring  Wiz  Khalrfa  &  Lily  Allen 

^l£u£fl      IT  WILL  RAIN                                         Bruno  Mars 

^ttamiiiisaiiuwMMWj'uawiEiciALtviti  9 suHynTonr SHOPmfKTiiMiuwnc 
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Flo  Rida  enters  the  Billboard  Hot  100  top  10.  as  "Good  Feeling"  vaults  12- 
8.  The  rapper's  sixth  top  10  features  a  sample  of  Avidfs  "Levels"  (No.  39 
on  Dance  Club  Play}.  In  turn,  "Levels"  samples  "Something's  Got  a  Hold 
on  Me."  which  hit  No.  37  on  the  Hot  100  in  1962  for  Etta  James,  who  co- 
wrote  the  song,  james  now  ranks  higher  on  the  Hot  lOOasa  writerthan 
she  ever  has  as  an  act.  Tlie  73-yeaT-old  jazz/blues  legend  notched  her  best 
peak  as  a  performer  with  "Tell  Mama"  (No.  23)  in  1968.  — Gary  Trust 
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'CRAZY'  LONG  TIME 

With  the  third-longest  Nielsen 
BDS-cra  climb  on  Hoi  Country 
Songs  (38  weeks),  the  Eli  Young 
[l;ind  claims  its  first  No.  1  with 
-Crazy  Girl"  (2-1).  Only  two 
titles  have  needed  more  weeks 
lo  reach  the  summit  since  January  1990 — Chris  Young's 
twice-released  "Voices'*  (51  weeks.  February)  and  Tracy 
l.awrence's  "Find  Out  Who  Your  Friends  Are"  (41.  2007). 
The  Eli  Young  Band  is  the  first  group  in  nearly  a  year  to 
log  its  first  No.  1,  a  feat  most  recently  noted  when  fellow 
Republic  Nashville  act  the  Band  Perry  topped  the  Dec.  1 1 . 
2010.  chart  with  "If  I  Die  Young."  — Wade  Jessen 


Data  for  week  of  NOVEMBER  19,  2011    I    For  chart  reprints  call  212.493.4023 
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BETWEEN  THE  BULLETS 


WALE'S  'AMBITION'  BOWS  AT  NO.  1 

^^^^  Washington.  DCs  own  Wale  debuts  at  No.  1  on  Top  R&B/Hip- 

.^^^^^V  Albums  with  Ambition.  seUing  nearly  1&4,(X}0.  according 

^^H^r  to  Nielsen  SoundScan.  His  first  album,  Attention  Deficit,  peaked 

^  at  No.  3  in  2009.  Ambition  houses  two  currently  charting  singles 

on  the  Hot  R&B/Hip-Hop  Songs  chart.  "That  Way"  (featuring 
)eremih  and  Rick  Ross)  was  the  rapper's  second  top  10.  It  drops 

£a  notch,  slipping  4-5.  while  love  song  "Lotus  Flower  Bomb" 
(featuring  Miguel)  goes  14-9,  marking  his  third  career  top  10 
and  his  second  from  Ambition. 
At  No.  2  on  Top  R&B/Hip-Hop  Albums  is  crooner  Tyrese  with  Open  Invitation  (28.000). 
This  is  the  actor/singer's  first  album  in  three-and-a-half  years  and  his  highest  debut.  fTwo 
previous  sets  started  at  No.  4.)  The  album's  lead  single,  "Stay."  hits  a  new  peak  (20-18)  on  Hot 
R&B/Hip-Hop  Songs  while  the  No.  40-peaking  "Too  Easy"  slips  61-79.   — Karinah  Santiago 
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U  debuts  at  No.  1  on  Top  latin  Albums  (8,000  sold,  according  to 
Nielsen  SoundScan).  its  predecessor.  Viva  c\  Principe,  rises  10-4  (up 
47%).  It's  the  first  time  an  act  has  landed  a  pair  of  concurrently 
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|an.  9.  2010  chart.  Mi  Amiga,  like  Viva,  is  a  tribute  to  Castro's  friend 
and  nnentor.  Mexican  pop  legend  Jose  Jose.       — Karinah  Santiago 
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Mintk  Mm.  eM/AM  49  Mm  BMl  AMP  CS  3E 
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Sonti'AJV  Songs  UC  BMAkmBw  PlIM^ 
BkMw  Bw  U>k^  SOCAMwWkw  UC  W 
IMi  BtadMood  ^toV  aUI«alv  ShaMn  htUiM 
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SESACaWc  Bmu.  BMVRbM  Mlde  UC  BM/Son^ 
Of  KdMk  Mm  fUiMiig  Awnca.  kK.  BM^btfig  Mowf 
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hug  Mm.  tat,      AM>M.  FBI « 

PUV  Urtt  k  Wtf  Wa  Mm  ASCAPAndv  MM  ASCAP/ 
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RECORD  COMPANIES:  Universal  Republic  and  Island 
Def  Jam  name  Ivan  Gavin  COO.  He  was  COO  at  RCA/Jive 
Label  Group. 

Warner  Music  Japan  appoints  Kei  Ishizaka  chairman/ 
CEO.  He  was  a  senior  adviser  at  Universal  Music  and  non- 
executive chairman  at  Universal  Music  Japan. 

EMI  Latin  America  names  Angela  Martinez  VP  of  Latin 
business  affairs.  She  previously  ran  her  own  law  firm  in 
Miami,  representing  such  Latin  acts  as  El  Cata,  Pitbull  and 
writer/producer  Aureo  Baquelro. 


BACKBIEAt 


PUBLISHING:  BMI  promotes  Kay  Clary  to  executive  director 
off  media  relations.  She  was  senior  director. 

Ole  Music  Publishing  promotes  Chad  Richardson  to  cre- 
ative director.  He  was  creative  manager. 

TOURING:  MSG  Entertainment  names  Melissa  Miller  Or- 
mond  president.  She  had  been  serving  as  interim  head  of 
MSGE  since  earlier  this  year  and  has  been  the  division's 
COO  since  2008. 

ScoreBig  appoints  Bill  Ashton  VP  of  music.  He  was  senior 
director  of  music  services  at  Ticketmaster. 

DIGITAL:  ThingUnk  appoints  Cortney  Harding  music  and  en- 
tertainment evangelista.  She  was  music  editor  at  Billlx>ard. 

LEGAL:  GreenlMrg  Traurig  taps  Larry  Kanusher  as  a  share- 
holder in  the  entertainment  and  media  practice.  He  was 
senior  VP  of  business  and  legal  affairs  for  Sony  Music  Enter- 
tainment's global  digital  business  group. 

RELATED  FIELDS:  SESAC  appoints  Erin  Collins  VP  of  film, 
TV  and  developing  media.  She  was  producer/music  super- 
visor at  London  Green  Studios. 

Maker  Studios  names  Courtney  Holt  COO.  He  was  presi- 
dent of  Myspace  Musk. 

—Edited  by  Mitchell  Peters 


GOOr\^fORKS 

TRUE  COLORS  FUND  PLANS  BENEFIT  FOR 
LGBT  YOUTH 

Since  launching  in  2008.Cyndi  Lauper's  nonprofit  True  Colors 
Fund  has  focused  its  efforts  on  supporting  the  lesbian,  gay.  bi- 
sexual and  iransgender  community.  On  Dec.  4,  the  organization 
will  hold  a  benefit  concert  at  New  York's  Beacon  Theatre  to  raise 
awareness  about  LGBT  youth  homelessness. 

lnadditiontoIauper,the''Homeforthe  Holidays"  showwill  fea- 
ture such  celebrities  as  Norah  |ones.  Amy  Lee.  Rosie  O'Donneli, 
Wanda  Sykes,  Chely  Wright.  Vanessa  Carlton.  Angelique  Kidjb. 
Harve>'  Fierstein,  Debbie  Harry.  Alan  Cummingand  Clay  Aiken. 

"The  money  raised  at  this  concert  will  go  completely  to  cover  that 
initiative,"  Lauper's  manager  Lisa  Barbaris  says,  noting  that  Lau- 
per  retenily  teamed  witli  Jones  for  the  i'luncs-only  single  "Home 
for  the  Holidays."  with  the  proceeds  from  the  two  singers"  royal- 
ties also  going  to  the  True  Colors  Fund  homeless  youth  initiative. 

The  fund  recently  played  a  significant  role  in  helping  open  the 
True  Colors  Residence,  a  30-apartment  residence  in  New  York  for 
LGBT  homeless  youth. "  Wc  provided  the  furniture  and  comput- 
ers," Barbaris  says,  noting  that  the  multimillion-dollarbuilding  is 
a  city-f  unded  project. 

Deutsche  Bank.  American  Airlines.  Van  Gogh  Vodka  and 
the  Human  Rights  Campaign  are  sponsoring  the  benefit, 
which  is  close  to  selling  out.  Barbaris  says.  Tickets  are  avail- 
able at  LiveNation.com.  — Mitchell  Peters 


One-fourth  of  the  way  through  their  Wstch  the  Throne  tour,  Jay-Z  and  Kanye 
W*st  landed  In  the  New  York  area  last  weekend  lor  four  shows'  two  at  the 
Izod  Center  in  East  Rutherford.  N.J.,  and  two  at  Madison  Square  Garden,  And 
what  better  way  to  celebrate  the  Nov,  7  sold-out  show  at  MSG  than  to  receive 
a  multiplatmum  plaque  for  the  worldwide  success  of  the  tour's  namesake 
album?  Making  the  presentation  to  West  and  Jay-Z  are  (from  left)  island  Def 
Jam  Group  presideni/COO  Stev«  Bartate  and  Universal  Republic  &  Island  Def 
Jam  chairman/CEO  Barry  Weiss  ^i-oro  andbewzaeh 
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ASCAP 

COUNTRY 

AWARDS 

It  was  a  busy  time  in  Music  City  this 
week  as  Nashville  geared  up  for  the 
Country  Music  Assn.  Awards  on  Nov.  9. 
Before  those  festivities  got  under  way, 
ASCAPkickedoffits49thannualCoun- 
try  Music  Awardsat  Nashville's  Gaylord 
Opryland  Resort  on  Nov.  6.  Brad  Pais- 
ley was  named  songwriter/artist  of  the 
year,  while  his  independent  publish- 
ing company— Sea  Gayle  Music— was 
named  publisher  of  the  year.  Also  in 
the  winner's  circle:  fellow  songwriter 
of  the  year  Ben  Hayslip;  Allen  Shamb- 
lin,  who  wrote  country  song  of  the  year 
winner  "The  House  That  Built  Me";  and 
ASCAP  Golden  Note  Award  honoree 
Don  Williams,  photos;  edrode 

ABOVE:  Major  honorces  and  ASCAP 
CKOC^  gather  for  a  post-awards  mingle. 
From  left:  ASCAP  senior  creative  director 
LeAnn  Phalan  and  VP/GM-Nashville  Marc 
Driskill  Sea  Gayle  Music  partner  Chris 
DuBois  Brad  Paisley,  songwriter  Allvn 
Shamblln.  Sea  Gayle  Music  partner  Frank 
Rogers,  songwriter  B«n  Hayslip.  ASCAP 
VP/managing  executive-Nashville  Tim 
DuBois  and  senior  creative  directors  Mike 
Sistad  and  Michael  Martin 

UPPER  LEFT:  Keith  Urban  backed  by 

LUtlt!  Big  Town,  saluted  dolden  Note  hon- 
orec  Don  Wtlliams  From  left  are  ASCAP 
board  member  Wayland  Holyfleld:  Urban; 
Willuims.  Little  Big  Town's  KImberly 
Schlapman,  Jlml  Wextbrook  and  Karen 
Fairchlld;  ASCAP  president/chairman 
Paul  Williams,  and  Little  Big  Town's 
Phillip  Sweet 

LOWER  LEFT:  Sea  Gayle  Music  turned  in 
a  repeat  performance  as  publisher  of  the 
year,  From  left  Sea  Gayle  partner  Brad 
Paisley,  ASCAP  VP/managing  executive- 
Nashville  Tim  DuBois,  Sea  Gayle  partners 
Chris  Dubois  and  Frank  Rogers,  ASCAP 
CEO  John  LoFrutnento.  Sej  Gayle  senior 
VP  of  credtivtv  Liz  O'Sullivan.  VP  of  cre- 
ative Mike  Owens  and  office  manager 
Brandon  Gregg. 
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BMI  COUNTRY 
AWARDS 

BMI  staged  its  59th  annual  Country  Awards  at  its  Nash- 
ville offices  on  Nov.  8.  Sharing  the  songwriter  of  the  year 
crown,  as  well  as  song  of  the  year  honors  for  "All  Over 
Me"  (recorded  by  Josh  Turner),  were  Rhett  Akins  and 
Dallas  Davidson.  Sony/ATV  Music  Publishing  Nashville 
scored  its  10th  consecutive  publisher  of  the  year  win. 
and  Bobby  Braddock  was  saluted  as  a  BMI  songwriting 
Icon.  Another  highlight:  The  BMI  country  song  of  the  year 
award  was  rechristened  the  Frances  W.  Preston  Award 
in  honor  of  the  legendary  former  BMI  president/CEO. 

LEFT;  Tayk>r  Svrift  rtCceoC=.  her  SM^  country  viward  (or  penning 
B.^c*<  to  necember."  Swift,  who  became  the  youngest  act  to  wir 
the  BMI  country  songwnter  of  the  year  hooor  in  2010,  also  took 
home  awards  for  "Mine"  arvd  "Pcarless."  «m3io  bicm  ij^wdmo 
ABOVE:  Sony/ATV  Nashville  celebrates  its  10th  consecutive 
1  .ill  I  '  >  r    '  itie  year  title.  From  left  are  BMI  president/CEO 
Del  Bryant  Sony/ATV  VP  of  creative  M)k«  Whvlan,  president/ 
I  ■  u  Troy  Tomllnson,  senior  VP  of  creative  Ttiry  W)ik«f)»M. 
ceat.-j-}  director  Abbey  Adams,  creative  managers  Ben  Strain 
ond  Ed  WIIHams.  and  BMI  VP  ol  writer/publisher  relation  .  Jody 

Williams  i-'i.Min   i;-,....-MV,i  1.L 

RIGHT:  Displaying  a  winning  altitud<.<  ."u  (< .  i  i  h_  u  i  l.Mi  i 
tanl  VP  of  wnter/pitblisher  relations-M  1  '  .  '    Clay  Bradley 
Sony/ATV  Nashville  presidenl/CEO  Troy  Tomlinson     '  ii 
presldent/CEO  Dal  Bryant,  songwritt-is  Rhett  Aktns  Bobby 
Braddock  and  Dallas  Davidson:  ^nd  BMt  VP  of  wnler/pubiishct 
relations-Na5,hvillo  Jody  Williams  i-Hi.jr,  lOHNmivsfu 


SESAC  NASHVILLE 
MUSIC  AWARDS 

SESAC  staged  its  Nashville  Music  Awards  on  Nov.  7  at  the  Pinnacle  at  Symphony  Place.  The 
evening'sbig  winners  at  the  black-tieevont  included  songwriter  of  the  year  Hillary  Scott  of  Lady 
Antebellum;  Anthony  Smith,  who  wrote  song  of  the  year"Tomorrow";  and  publishers  of  the  year 
EMI  Foray  Music  and  Hillary  Dawn  Songs.  Also  honored:  Americana  writers  Bob  Dylan  and  Jim 
Lauderdale,  among  others.  In  Scott's  honor,  SESAC  announcedadonation to  the  myLIFEspeaks 
charity  in  support  of  its  missionary  work  in  earthquake- ravaged  Haiti,  photos:  edrode 

ABOVE  LEFT:  L  -_■  ot_  i  .1     j  t  v._  u     i  [  it  ■  i  DiiLii  ate  (from  left)  SESAC  senior  VP  of  writer/publisher  rela- 
- .  Trevor  Gayle,  l  =tciy  AnloDL-IUiiv,  ^.  Hillary  Scon,  SESAC  pfesidenl/COO  PatColMns.  VP  of  writer/pub- 
---f  relations  Tim  Fink  and  songwriter  Anttwny  Smith 
ABOVE  RIGHT:  Among  tho  Rvening's  performers  was  Craig  Can^ball.  whose  hit  '  Fish'  (which  he  co- 
.wiDie)  received  a  performance  award  for  its  writers  From  left:  SESAC  senior  director  of  writer/publisher 
relations  John  MulHns.  Bigger  Picture  Group  VP  of  publishing  Jaff  Carlton.  SESAC  senior  director  of 
writer/publisher  relations  Shanrwn  Hatch.  Campbell.  CS  JO/Bigger  Picture  Group  partner  Alan  Kates  and 
SESAC  VP  of  wnter/pubhsher  rplation^  Tim  Rnk 

LEFT^  Itennie  Dunn  delivered  .^r  i  -     i  ,r  .    .  r -.,on  of  his  hit  "Cost  of  Livm  ,"  which  also  earned  a  perfor- 
mance award  for  its  writer,  Phillip  Coleman  F  rom  left  are  SESAC  VP  of  writer/publisher  relations  Tim  Fink 
Coleman.  Dunn,  Lawrence  M.r  i .    r   .,;  ■       ._.(  business  relations  Alex  Torrez  and  SESAC  senior  directors 
of  wfitc-r/piiblishcr  n?i-nt'on>,  John  Mulllns  ■  i  .1  shannan  Hatch 


I  ti  pubivwd  iMakiii  *wtp(  I 
Euros*  221  pound!,  MNHMfd.  Tow  HouH.  ianmfi  *w*.  • 

ell  teoKiot  BMboiWOT  iftf  ■MtOft  n 
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BACK  TO  DECEMBER 
Taylor  Swift 

Son>';AT\^  Tn.tr 
Taylor  Swift  Music 

BACKWOODS 

[u&lin  Moore 

lamie  Paulin 

Itig  Music  Machine 

Double  Barrel  Ace  Music 

r.Ml-BlackwocKl  Music,  Inc. 

PawPawPaulin  Publishing 

THE  BOYS  OF  FALL 
Casey  Reathard 
Six  Ring  Circus  Songs 
So!iy/ATV  Acurt  Rose 

THE  BREATH  YOU  TAKE 

Casey  Bealhard 

Dran  Dillon 

lessic  lo  Dillon 

Bluebird  In  My  Heart  Muslc 

Inimokalcc  Music 

Six  Ring  Circus  Songs 

Sixteen  Slars  Music 

Sony/ATV  Acuff  Rose 


AMERICAN  HDM  V  f 
6haiif  Stevens  T  \ 

H-iniiah  Bt-a  Sun^s  \ 

Wyjil  Durrclle 
Aiigelika  Music 

Weimerhound  Publishing  , 


FREE 
Zac  Brown 

Weimerhound  Publishing 

GIMMIE  THAT  GIRL 
Rhett  Akins 
Dallas  Da%'idson 
EMI-Blackwood  Mu^ic,  Inc 
Rhettncck  Mumc 
String  Si  retcher  Music 


HELL  ON  THE  HEART 

Eric  Church 
leremy  Spillman 
Slnnerlma 

Stings  «1  Universal,  Inc. 

Sony/AT\'  Tree 

Spillbilly  Music  Publishing 

HELLO  WORLD 
Tom  Dnuglas 
David  Lee 
Sony/A'r\"  Tree 
TomDouglasMusic 
UniversalMu  sic -Careers 

HIGHWAY  20  RIDE 

Zac  Brown 
Wvalt  Durrette 
Angelika  Music 
Weimerhound  Publishing 

THE  HOUSE  THAT  BUILT  ME 
Tom  Douglas 
Sony/AT\'  Tree 
TomDougla&Music 


LITTLE  WHITE  CHURCH 

Karen  Fairchild 

Wayne  Kirkpalrick 

Kimberly  Schlapman 

Phillip  Sweet 

iimi  Wcstbrook 

Mad  Mother  Music 

Warner- Tamcriane  Publishing  Corp. 

LOVE  LIKE  CRAZY 
Tim  lames 
Doug  lohnson 
Mike  Curb  Music 
Sweet  Radical  Music 
T-Bird's  Music 

Warner-  lamerlane  Publishing  Corp. 


COME  BACK  SONG 
Casey  Bealhard 
Six  Ring  Circus  Songs 
Sony/ATV  AcutfRose 

CRAZY  TOWN 

Rodney  Clawson 

Cuts  of  Cedar 

Me  And  My  Pickles  Music 

New  Extreme  Songs 

Sink  Like  A  Ship  Songs 

FARMER'S  DAUGHTER 

Khetl  Akins 
Marv  Green 

EMI-Blackwood  Music.  Inc. 
Rhcllnetk  Music 
IhcC.ood  Ihc  Bad  Tlic  Ugly 

Publishing 
Warner- Tamerlane  Pubiishir^  Corp. 

FEARLESS 
l.iz  Rose 
Taylor  Swift 
Cake  Taker  Music 
Sony/ATY  Tree 
Taylor  Swift  Music 


I  GOTTA  GET  TO  YOU 
fimniy  Rilchey 
iimbalaya  Music 
Vibe  Room  Music 

I  KEEP  ON  LOVING  YOU 

Ronnie  Dunn 
lerr)-  McBride 
Showbilly  Music 
Sony/AT\'  Tree 

Still  Working  For  The  Man  Music, 
Inc. 

Turn  Me  On  Music 

IFIDIEYOUMG 

Kimberly  Perry 
Pearlfeather  Publishing 

LET  ME  DOWN  EASY 

Marr>-  Dodson 
lennifcr  Hanson 
Mark  Nesler 
Black  Tu  Black  Songs 
Chayl)Tin  Music 

I  Hope  Mommas  Listening  Music 
Nashvista\111e  Songs 
NEZ  Music 
Sony/ATV  AcuffRose 


LOVER,  LOVER 
Daniel  Pritzker 
Sic  Pig  Songs  Ltd 

MAMA'S  SONG 

Kara  DioCJuardi 

Marti  Frctlerikscn 

Luke  Laird 

("arric  Underwood 

Art  In  The  Fodder  Music 

Bug  .Music 

Carrie  Okie  Music 

HalfOt  My  Publishing 

High  Powered  Machine  Music 

Sunshine  Terrace  Music 

Universal  Music-Oircers 

THE  MAN  I  WANT  TO  BE 

Tim  Nichols 

Contenlmcnt  Music 

Made  For  'Ihis  Music 

Warner- Tamerlane  Publishing  Corp. 

MINE 
lavlor  Swift 
Sonv/ATV  Tree 
Taylor  Swift  Music 

MY  KINDA  PARTY 

Brantley  Gilbert 

Indiana  Angel  Music 

Warner- Tamerlane  Publishing  Corp. 

ONLY  PRETTIER 
Natalie  Hembv 
Miranda  Lamtwrt 
Pink  Dog  Publishing 
Sonj-ZAFV  Free 
Tiitawhirl  Music 

OUR  KIND  OF  LOVE 

Busbee 

Dave  Haywood 
Charles  Kellev 
DWI  Iavw(K)d  Music 
RADIOBULLETSPUBLISHING 
Warner  Tamerlane  Publishing  Corp. 

PRETTY  GOOD  AT 
DRINKIN'  BEER 
Tniy  loncs 

Crozicr  Music  Enterprise  LLC 
riitawhirl  Music 


PUT  YOU  IN  A  SONG 

Sarah  Buxton 
jeild  Hughes 
Keith  Urban 
Bambatown  Publishing 
Mary  Rose  Music 
Songs  of  Universal,  Inc. 
Tiitawhirl  Music 
We're  Going  To  Maui  Music 

RAIN  IS  A  GOOD  THING 
Luke  Bryan 
Dallas  Davidson 
Bug  Music 

EMl-Blackwood  Music.  Inc. 
Murrah  Music  Corporation 
Planet  Peanut  Music 
String  Stretcher  Music 

ROLL  WITH  IT 

David  Lee 

L'mversal  Music-Careers 

THE  SHAPE  I'.M  IN 

Rhell  Akins 

D.illas  Davidson 

HMI  Blaclasood  Music.  Inc. 

Rhellneck  Music 

Slnng  Stretcher  Music 

Slit  WON'  1  BE  LONELY  LONG 

Doug  lohnson 
Phil  O'DonnclI 
Daphil  Music 
Immokalee  Music 
Mike  Curb  Music 
Sweet  Radical  Music 

SMILE 

Blair  Daly 

JT  Harding 

Uncle  Kracker 

Bless  The  Bikini  Music 

Gaje  Music,  Inc. 

n  X  Music 

Mighty  Co  Music 

Songs  For  Beans 

Songs  of  Windswept  Pacific 

Wamer-Tamcrlanc  Publishing  Corp. 


SO.MEONE  ELSE  CALLING 

YOU  BABY 

Luke  Br)-an 

jeff  Stes-ens 

Bug  Music 

Katy  Ix>u  Music 

Murrah  Music  Corporation 

Planet  Peanut  Music 

SO.MEWHEKE  WITH  YOU 
n  Harding 
ITX  Music 
Songs  For  Beans 

STUCK  LIKE  GLUE 
Kristian  Bush 
Shy  Carter 
Kevin  Griffin 
ContntI  (iroup  .Music 
Dirkpit  Music 
Priniarv  Wave  Brian 
Wurldwide  EMC  Music  B 
You  Want  How  .Much  Of  What* 
Publishing 

TEMPORARY  HOME 

Luke  Ijird 

Carrie  Underwood 

Carrie  Okie  Music 

High  Powered  Machine  Music 

Universal  Music-Careers 


'TIL  SU.MMER  COMES  AROUND 
Keith  Urban 
Mary  Rose  Music 
Songs  of  Universal.  Inc. 

UNDO  IT 

Kara  DioGuardl 

Marti  Frederikscn 

Luke  Ijird 

(Carrie  Underwood 

An  in  The  Fodder  Music 

Bug  Music 

Carrie  Okie  Music  ^| 

Half  Of  My  Publishing  ■ 
High  Powered  Machine  .Vtusic  H 
Sunshine  Terrace  Music  w 
Universal  Maslc-Careers 


UNSTOPPABLE 

Jay  DcMarcus 

|ame^  Slalcr 

(.Chrysalis  One  Songs 

iuleensMing 

Rnglish  ]vy  Music 

Me  You  And  The  Piano  Songs 

Sony/ATV  Tree 

WAY  OUT  HERE 

Casey  Beathard 
|osh  Ihompson 
Blank  Sheet  Music 
Six  Ring  Circus  Songs 
Songs  ol  Belter  Angels  Music 
Sony/AT\^  Acuff  Rose 
Sony/ATV  Tree 

WHO  ARE  YOU  WHEN 
I'M  NOT  LOOKING 

|ohn  Wiggins 
Fiddle  Stock  Music 
Noiewile  .Music 

WHY  WAIT 

Tom  Shapiro 

limmy  Yeary 

Black  To  Black  Songs 

EMl-Blackwood  Music.  Inc. 

Little  Dooey  Music 


ADVICE  THAT  IS  MUSIC  TO  YOUR  EARS 


EVERY  APPROACH.  EVERY  DETAIL  EVERY  MATTER. 

Today's  music  industry  dynamics  demand  a  partner  experienced  in  every  aspect  of  the 
business  ...  from  the  moment  the  first  notes  are  composed  to  when  they  are  distributed, 
and  enjoyed,  across  multiple  platforms.  Loeb  &  Loeb  not  only  hears  you,  we  help  you 
make  sure  the  world  does,  too. 

We  work  with  the  world's  leading  music  companies  and  today's  most  successful 
talent  to  assist  them  to  the  next  level.  We  also  help  investors,  financial  institutions  and 
technology  companies  turn  up  the  volume  with  innovative  deals.  When  it  comes  to  the 
accelerating  convergence  of  content,  technology  and  business,  we're  always  ahead  of 
the  curve.  It's  Just  another  way  LOEB  &  LOEB  adds  VaJue. 


10100  Santa  Monica  Boulevard  -  Los  Angeles,  CA  90067  ■  310.282.2000 

Los  Angeles    New  York    Chicago    Ncishville    Washington,  DC    Beijing  www.loeb.com 
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WHAT  A  NIGHT! 


CMA  NEW  ARTIST  OF  THE  YEAR 


CMA  SINGLE  OF  THE  YEAR 
CMA  SONG  OF  THE  YEAR 


PROUD  FAMILY 


IIGHT  LIKE  APES! 


riiiW;iiJUii:i;iij^iai'i!iUiH;(i]jinifi!i^w 


WHAT  HAPPENED.  WHAT  DIDN'T.  WHO  LOST  WHO  WINS. 

PIUS  NEW  MARKn  SHARE.  ANTITRUST  ISSUES  &  EMI  FROM  THE  BEACH  BOYS  TO  RICHARD  BRANSON 


INDUSTRY 
EXPERTS 
RANK  THE 


Platforms  That  Move  Music  Now 

THE  GRAMMY  AWARDS.  SEATTLE'S  KEXP.  IDOL.'  AMAZON  DAILY  DEAL.  NPR.  'SNL.' 
THE  BET  AWARDS.  WALMART  ENDCAPS.  THE  SUPER  BOWL.  NYC'S  ZIOO.  TWIHER. 
THE  VMAS.  TELENOVELAS.  COACHELLA.  RADIO  DISNEY.  FACEBOOK.  FUJI  TV. 
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6    HELLO  GOODBYE:  EMI 
DIVVIED  UP  Billboard  takes 
an  expanded  look  at  the  latest 
music  industry  merger, 
including  the  view^s  of 
executives  and  artists,  and  a 
rundown  of  the  deal's  vi/inners 
and  losers. 

FKATI'KFjS 

COVER  STORY 

16  MAXIMUM 
EXPOSURE 

Billboard  polled  industry 
experts  to  compile  a  list  of 
the  top  ways  that  both 
established  and  emerging 
artists  can  use  to  promote  * 
music. 

S5  PUTTING  THE 

•SHOW  IN  SHOWBIZ 

Highlights  from  Billboard  s 
Touring  Conference  &  Awaits. 

SPECIAL  FEATURE 

33  RIDING  UPS  AND 
DOWNS  DOWN 

UNDER  As  ARIA  Awards 
approach,  Australia  sees  cause 
for  optimism. 

IN  EVKHY  ISSI  K 

38  Marketplace 

39  Over  The  Counter 

39  Market  Watch 

40  Charts 


.COM  EXCLUSIVES 

Visit  Billbocird  com  this 
week  as  we  explore 
Rlhanna's  20  biggest 
Billboard  hits  and  dissect 
her  hot  new  album.  Talk 
That  Talk,  track  by  track. 


YEAR-END  ISSUE 

Who'll  be  Billboard's  2011 
Artist  of  the  Year?  What 
were  the  top  stories  of  the 
past  12  months?  Find  out 
Dec.  10  when  Billboard 
publishes  its  year-end 
double  issue,  the  'Year 
in  Music. 
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THE 
LATEST 
NEWS 
FROM 


GOOGLE 
MUSIC 
LAUNCHES 

Google  didn't  disap- 
point in  its  hotly  an- 
ticipated launch  event 
for  Google  Music  in 
Los  Angeles  on  Nov. 
16.  Although  the  com- 
pany is  relatively  late 
in  launching  a  music- 
download  store,  it 
has  put  together  a 
compelling  suite  of 
features  that  should 
put  Apple.  Amazon 
and  other  competitors 
on  alert. 

Attendees  and 
YouTube  viewers  got 
a  look  at  the  long- 
expected  MP3  store 
and  sharing  functions. 
But  they  also  saw  a  big 
emphasis  on  free  con- 
tent from  major  artists 
and  an  unexpected 
platform  for  indepen- 
dent acts  to  sell  music 
directly  to  consumers. 

Google's  download 
store  launches  with 
what  the  company  de- 
scribes as  more  than 
1,000  content  part- 
ners including  Univer- 
sal Music  Group,  EMI, 
Sony.  Merlin.  Iris  Distri- 
bution, TuneCore,  the 
Orchard,  INgrooves, 
Beggars  Group,  Merge 
and  Warp. 

Warner  Music 
was  notably  absent 
but  speaker  Zahava 
Levine,  chief  counsel 
for  YouTube,  says  that 
it  hopes  to  announce 
more  partners  soon. 

Google  Music  is 
open  to  everyone 
in  the  United  States 
without  invitation. 
New  versions  of  the 
Web  player  and  An- 
droid app  are  avail- 
able now.  Google 
announced  it  has 
activated  200  mil- 
lion Android  devices 
worldwide  and  is 
adding  550,000  such 
devices  each  day. 

The  download  store 
is  integrated  with  An- 
droid Market,  which 
already  had  stores  for 
apps,  books  and  vid- 
eos. Purchased  down- 
loads are  320  kbps 
MP3s  and  are  instantly 
added  to  a  user's 
locker  Google  has 
emphasized  curation 
by  adding  sections 
for  new  releases,  staff 
picks  and  promotions. 

Reporting  by  Glenn 
Peoples. 


BY  ED  CHRtSTMAN 


Hello  Goodbye:  EMI  Divvied  Up 

Recorded  music  Is  home  on  the  Grainge  at  UMG;  Sony/ATV's  Bandier  back  in  the  saddle  at  EMI  Publishing 


When  Citigroup  took 
over  EMI  in  Feb- 
ruary and  moved 
to  put  the  major  on  the  block, 
many  industry  insiders  hoped 
for  a  storybook  ending. 

With  an  eye  on  preserving  its 
identity  and  integrity,  EMI  CEO 
Roger  Faxon  argued  for  the 
major  to  be  sold  as  a  whole,  with 
publishing  and  recorded-masic 
operations  staying  together.  Such 
a  sale — most  likely  to  private  eq- 
uity— would've  allowed  EMI  to 
remain  the  fourth  stand-alone 
major.  Moreover,  that  outcome 
held  the  greatest  chance  for  EMI 
employees  to  keep  their  jobs. 

At  Warner  Music  Group, 
Edgar  Bronfman  ]r.  was  hoping 
to  cement  his  legacy  as  a  music 
industry  deal-maker.  Having 
created  the  Universal  Music 
Group  (UMG)  powerhouse  by 
buying  MCA  and  then  merg- 
ing it  with  PolyGram.  he  later 
led  a  leveraged  buyout  of  WMG 
from  Time  Warner.  Including 
the  latest  effort,  he  tried  three 


times  to  buy  EMI.  But  his  dream 
to  merge  the  two  into  the  third 
music  indiistry  giant  fell  by  the 
wayside  last  week,  and  sources 
suggest  he'll  likely  resign  as 
WMG's  chairman  before  the 
end  of  the  year. 

Among  artists,  managers 
and  retailers,  many  hoped  EMI 
could  remain  independent  or 
merge  into  WMG.  Their  pri- 
mary concern:  avoiding  the 
further  concentration  of  power 
into  the  hands  of  two  majors,  a 
development  likely  to  limit  their 
own  negotiating  options. 

Yet  clearly  some  dreams  did 
come  true.  Sony/ATV  Music 
Publishing  chairman/CEO 
Martin  Bandier,  the  savvy 
music  publishing  executive  who 
helped  build  EMI  into  a  power- 
house before  turning  the  same 
trick  at  Sony/ATV.  will  now 
have  both  catalogs  as  separate 
companies  under  one  corporate 
roof.  The  investment  group  led 
by  Sony  Corp.  won  the  auction 
to  acquia*  EMI  Music  Publish- 


ing for  S2.2  billion. 

Bandier  says  it  "feels  unbe- 
lievable" to  be  reunited  with 
EMI's  catalog,  long  considered 
the  most  select  song  collec- 
tion in  existence.  "I  am  ecstatic 
and  pinching  myself.'  he  adds. 
"It's  a  reunion  with  a  company 
that  I  feel  close  to  and  helped 
to  build." 

Along  with  Bandier,  UMG 
chairman/CEO  Lucian  Grainge 
emerges  as  a  big  winner:  UMG 
owner  Vivendi's  agreement  lo 
buy  EMI's  recorded -music  di- 
vision for  £\.2  billion  ($1.9 
billion)  ensures  that  the  now 
Doug  Morris-led  Sony  Music 
Entertainment  won't  be  able 
to  overtake  UMG  s  industry- 
leading  market  share  in  the 
United  States,  something  it's 
been  threatening  to  do  all  year. 

While  both  deals  face  regu- 
latory approval  (see  stor)'.  page 
11),  they'll  significantly  alter  the 
face  of  the  industry-  If  approved. 
UMG's  acquisition  of  EMI  Re- 
corded Music  will  create  a  behe- 


moth boasting  the  catalogs  of 
both  the  Beatles  and  the  Roll- 
ing Stones,  as  well  as  Cotdplay, 
U2  and  pop  divas  Lady  Gaga  and 
Katy  Perry. 

Based  on  the  most  recent  fis- 
cal years,  an  expanded  UMG 
would  boast  $7.7  billion  in  rev- 
enue, wiih  $6  billion  generated 
by  its  current  operations  and  the 
$1.7  billion  in  revenue  reported 
by  EMI.  Sony  Corp. — which 
doesn't  break  out  fmancial  re- 
sults from  Sony  Music  Enter- 
tainment and  Sony  Music  Enter- 
tainment |apan,  which  arc  run 
separately — would  have  music 
revenue  of  $6.8  billion.  WMG 
had  nearly  $3  billion  in  revenue 
in  its  most  recently  reported  fis- 
cal year  ended  Sept.  30. 

Looking  solely  at  recorded- 
music  revenue.  UMG  would 
have  $6.5  billion  and  Sony 
$S.S  billion.  Billboard  esti- 
mates, while  WMG  would 
have  $2.5  billion.  On  the  pub- 
lishing side.  Sony/ATV  would 
control  publishing  assets  gen- 


erating $1.3  billion  in  reve- 
nue, while  Universal  Music 
Publishing  Group's  stfinds  at 
$898  million  and  WMG's  at 
$556  million. 

A  number  of  variables,  in- 
cluding possible  asset  sales  to 
help  defray  purchase  costs  or  di- 
vestitures to  satisfy  regulators, 
could  alter  the  final  picture. 
Vivendi  has  already  said  it'll 
sell  €500  million  ($673.4  mil- 
lion) worth  of  non-core  UMG 
assets  to  help  reduce  whatever 
debt  it  takes  on  to  complete  the 
sale,  according  to  a  company 
spokesman. 

While  the  winners  in  the  aiic- 
tion  are  undoubtedly  happy,  the 
cost  savings  that  helped  fuel 
these  deals  mean  further  con- 
solidation. Universal  is  already 
privately  saying  it  expects  to  re- 
alize €100  million  ($134.7  mil- 
lion)  in  savings  by  consolidating 
staffing,  sources  say.  In  human 
terms,  nearly  3.400  EMI  em- 
ployees are  caught  in  the  cross 
hairs,  as  are  staffers  at  UMG 
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ILLUSTRATION  BY  SEAN  McCABE 
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EMI  IN  PLAY:  A  TIMELINE 


AUaUST  ISM 

THORN  EMI  SPINS 
OFF  ITS  MUSIC 
OPEPATIONS 
INTO  A  SEPARATE 
COMPANY 
CALLED  EMI 
GROUP. 


1999  20D0 


JANUARY  2000 

WARNER  MUSIC 
PARENT  TIME  WARNER 
AND  EMI  ANNOUNCE 
PLANS  TO  MERGE 
MUSIC  OPERATIONS 
INTO  A  NEW  JOINT 
VENTURE  CALLED 
WARNER  EMI  MUSIC. 


MARCH  2004 

TIME  WARNER 
SELLS  WARNER 
MUSIC  GROUP  TO 
A  PRIVATE  EOUITV 
CONSORTIUM  FOR 
S2  6  BILLION. 


2001  2002         2003  2004 


Ff  BRUARY  1MI 

EMI  ANNOUNCES 
PLANS  TO  SELLA 
CONTROLLING  STAKE 
IN  MMV,  EPFECTlVELV 
EXITING  MUSIC 
RETAILING. 


JANUARY  2007 

WMG  APPROACHES 
EMI  ABOUT  A  POSSIBLE 
TAKEOVER.  WHICH  TURNS 
INTO  AN  AUCTION  FOR  EMi 
MAY  2006 
EMI  OFFERS 
TO  BUY  WMG 
FOR  S28.50 
PER  SHARE. 


OCTOBSR  2000 

FACING  OPPOSITION 
FROM  EUROPEAN 
REGULATORS.  TIME 
WARNER  AND  EMI  CALL 
OFF  THE'R  PROPOSED 
MUSIC  JV 


MAY200S 

WMG  GOES 
PUBLIC,  LED 

BY  CHAIRMAN/ 
CEO  EDGAR 

BRONFMAN  JR. 


EMI,  past  and  present;  the  Beatles  and  the  Rolling  Stones 

(back  row);  Coldplay  (third  row):  Guy  Hands.  Trace  Adkins 
and  Elio  Leoni-Sceti  (second  row,  from  left);  Ttnie  Tempah. 
Roger  Faxon,  Katy  Perry  and  Lucian  Grainge  (front  row). 


and  Sony/ATV.  And  beyond  the 
hard  numbers  is  the  prospect  of 
a  shrinking  vista. 

"This  will  affect  everybody," 
says  one  financial  executive 
working  in  the  music  industry 
who  didn't  want  to  be  identi- 
fied, "There  are  already  less 
places  to  sign  artists  and  this 
will  accelerate  that  trend,  which 
means  artists  will  sign  for  less 
and  likely  get  less  support.  It's 
a  downward  spiral." 

For  digital  service  provid- 
ers coming  to  market  with  new 
models,  this  may  make  their 
position  harder  to  naWgate.  the 
executive  says.  "Universal  is  al- 
ready the  largest,  and  sets  the 
bar.  If  you  do  a  deal  with  Univer- 
sal you  can  move  forward,  even 
if  Warner  doesn't  sign.  Now  this 
deal  gives  Universal  10%  more 
clout  in  negotiations." 

In  looking  at  how  Universal 
and  EMI  Music  fit  together, 
industry  sources  anticipate 
an  unmatched  powerhouse 
in  Europe,  where  it'll  face  the 
toughest  regulatory  scrutiny. 
Stateside,  the  already  dominant 
UMG  becomes  even  more  pow- 
erful. In  categories  like  rock, 
where  it  previously  ranked 
third,  it'll  now  have  the  largest 
market  share  (see  story,  page 
13).  And  in  R&B  and  Latin, 
where  it's  already  the  industry 
leader,  its  previous  40%  shares 
are  now  closer  to  50%.  In  coun- 
try, it  displaces  Sony  as  the  larg- 
est distributor. 

In  the  publishing  deal,  Sony 
Corp.,  with  equity  from  the  Mi- 
chael jackson  Estate,  put  up 
S325  million  for  a  38%  inter- 
est in  EMI  Music  Publishing. 
Other  investors  were  Mubadala 
Development,  Jynwel  Capital, 
Blackstone  Group's  GSO  Capi- 
tal Partners  and  David  Geffen. 
UBS  provided  debt  financing, 
and  Sony  Corp.  executive  VP/ 
CFO  Rob  Wiesenthal  says 
Blackstone  accompanied  its 
equity  investment  with  some 
debt  financing. 

While  Wiesenthal  declines  to 


break  out  how  much  debt  and 
equity  will  be  used  to  finance 
the  deal,  extrapolating  Sony's 
investment  suggests  the  inves- 
tors put  up  about  $850  million 
in  equity  and  borrowed  $1 .4  bil- 
lion to  fund  the  deal,  although 
a  source  familiar  with  the  de- 
tails of  the  financing  suggests 
the  debt  level  could  be  higher. 
While  Sony  will  serve  as  admin- 
istrator. EMI  Music  Publishing 
will  remain  a  separate  company. 
How  much  of  its  staff  will  re* 
main  is  unknown. 

In  Germany,  losing  bidder 
Hartwig  Masuch  was  hoping 
to  catapuh  BMG  Rights  Man- 
agement, currently  the  fifth- 
largest  publisher,  to  the  top.  Had 
BMG — a  joint  venture  between 
Bertelsmann  and  KKR  &  Co. — 
won,  it  would've  boasted  annual 
revenue  of  about  Sl.l  billion. 

While  many  industry  lead- 
ers decry  the  possible  disap- 
pearance of  EMI,  one  of  the 
most  storied  label  brands  in 
music,  some  are  more  prag- 
matic. At  least  one  veteran  ex- 
ecutive suggests  the  downsiz- 
ing of  the  global  music  market 
means  the  industry  "only  needs 
two  majors — two  full-fledged 
delivery  systems  around  the 
world."  Yet  he  suggests  the  flip 
side  will  be  increased  opportu- 
nities for  independents  in  the 
next  few  years  as  artists  and  ex- 
perienced executives  move  out 
into  the  marketplace. 

But  not  everyone  is  stoic 
about  watching  EMI  fade  into 
history. "  It  reminds  me  of  when 
EMI  Records.  Chrysalis  and 
SBK  Records  merged  in  the 
1990s,"  says  Tsunami  Entertain- 
ment president  Bruce  Kirkland, 
an  artist  manager  and  former 
EMI  Music  executive.  "They 
were  merged  to  create  a  bigger, 
more  vibrant  business  . . .  and 
none  of  these  companies  are 
now  around  as  a  stand-alone 
business.  So  as  the  industr>'  con- 
solidates, there's  an  inevitability 
that  a  great  British  brand  and 
institution  will  disappear."  ■ 


JUNE  2006 

WMG  OFFERS  TO  BUV 
EMI  FOR  315  PENCE  PER 
SHARE,  EMI  COUNTERS 
WITH  OFFER  TO 
BUY  WMG  POR  S31 
PER  SHARE  WMG 
RESPONDS  IN  TURN 
WITH  OFFER  TO  BUV 
EMI  FOR  320  PENCE 
PER  SHARE. 


MARCH  2007 

WMG  OFFERS 
260  PENCE  PER 
SHARE  FOR  EMI 

JUNC  3007 

WMG  SAYS  IT'S 
STILL  MULLING 
A  NEW  OFFER 
FOR  EMI. 


DECEMBER  2009 

TERRA  FIRMA 
SUES  CITIGROUP 
IN  NEW  YORK 
COURT  ALLEGING 
THE  BANK  HAD 
MISLED  IT  ABOUT 
THE  NUMBER 
OF  BIDDERS  IN 
THE  2007  EMI 
AUCTION 


JULY  3007 

WMG  SAVS  IT 
HAS  OP*ED 
AGAINST 
MAKING  AN 
OFFER  FOR 
EMI. 


AUOUST  2O07 

TERRA  FiRMA 
ACQUIRES  EMI 
GROUP  POR 
£4  BILLION. 


JULY  2008 

EMI 

APPOINTS 
HECKITT 
BENCKiSER 
MARKETING 
EXECUTIVE 
EDO  LEONI- 
SCETl  AS 
CEO  OF  EMI 
MUS'C. 


MARCH  2010 

LEONI-SCETI 
LEAVES  EMI 
APPOINTS 
VETERAN  TV 
EXECUTIVE 
CHARLES  ALLEN 
EXECUTIVE 
CHAIRMAN  OP 
EMI  MUSIC 

MAY  2010 

TERRA  FiRMA 
COMPLETES 
REPORTED  £105 
MILLION  EMI  EQUITY 
INJECTION  TO  AVOID 
DEFAULTING  ON 
CITIGROUP  LOANS. 


WINNERS  &  LOSERS 

Every  deal  has  them,  and  the  EMI  buy  is  no  different— 
here's  who  comes  up  on  the  long  and  short  sides 


JUNE  2010 

ALLEN  REPLACED  BV 
EMI  MUSIC  PUBLISHING 
CHAIRMAN/CEO  ROGER 
FAXON,  WHO'S  NAMED  CEO 
OF  EMI  GROUP 


JANUARY  3011 

WMG  RETAINS  GOLDMAN  SACHS  TO 
REVIEW  STRATEGIC  ALTERNATIVES 


WINNERS 

Luclan  Graing*.  The  Universal  Music 

Group  Chairman/CEO  and  his  predeces- 
sor Doug  Morris,  who  joined  Sony  Music 
Entertainment  as  CEO  in  May,  are  quietly 
but  fiercely  going  toe-to-toe  in  a  struggle 
for  marketplace  supremacy.  Momentum 
appeared  to  be  on  Morris'  side  as  Sony 
surged  past  UMG  in  album  market  share 
in  the  United  States  with  only  Universal's 
hit-making  ability  barely  keeping  it  in 
the  lead  for  overall  album  market  share, 
including  track-equivalent  albums.  But 
with  one  fell  swoop,  barring  regulatory 
objections  in  Europe  and  the  States,  the 
purchase  of  EMI  Recorded  Music  for  £1.2 
billion  ($1.9  billion)  makes  UMG  the  un- 
questioned industry  leader. 

Martin  Bandlar.  The  Sony/ATV  Music  Pub- 
lishing chairman/CEO  will  be  reunited 
with  EMI  Music  Publishing— the  company 
he  helped  build— if  regulatory  agencies 
approve  the  transaction,  in  which  a  Sony 
Corp. -led  consortium  bid  $2.2  billion  for 
the  division.  The  deal's  completion  will  be 
particularly  sweet  for  Bandier,  considering 
the  competitive  in-fighting  Sony  and  EMI 
have  engaged  in  since  he  left  EMI  in  April 
2007  and  was  replaced  by  Roger  Faxon. 

Rob  Wiesenthal  The  Sony  Corp.  executive 
VP/CFO  helped  assemble  a  consortium  of 
investors  to  buy  EMI  Music  Publishing.  With 
Sony/ATV  expected  to  serve  as  adminis- 
trator for  the  catalog.  Sony  will  control  the 
largest  collection  of  publishing  copyrights 
in  the  world. 

Davfd  Geffen.  An  investor  In  the  consortium 
buying  EMI  Music  Publishing,  the  storied 
record  executive  returns  to  the  business  he 
knows  so  well. 

The  Michael  Jackson  Estate  continues  to 
reap  dividends  from  its  joint  venture  with 
Sony/ATV.  The  EMI  publishing  deal  will 
reunite  Jackson's  heirs  with  the  Jackson  5 
catalog,  as  EMI  owns  the  Jot>ete  company. 


NOVBMaSR  2010 

JURY  RULES 
AGAINST 
TERRA  FIRMA 
IN  ITS  LAWSUIT 
AGAINST 
CITIGROUR 


LOSERS 

E6gar  Bronfnfian  Jr.  While  he  can  already 

count  his  2004  return  to  the  music  indus- 
try as  an  overall  win  after  the  sale  of  WMG 
earlier  this  year  to  Access  Industries,  Bronf- 
man doesn't  get  to  merge  WMG  and  EMI, 
something  that  would've  cemented  his 
legacy  as  a  music  executive.  As  the  archi- 
tect of  the  Universal/PolyGram  merger,  he 
helped  create  two  industry  powerhouses. 

Hartwig  Masuch.  While  sources  at  BMG 
Rights  Management  are  calling  BMG  a  win- 
ner for  not  overpaying  for  EMI  Music  Pub- 
lishing, in  the  court  of  industry  perception 
the  BMG  CEO  is  seen  as  a  loser  for  missing 
his  chance  to  first  buy  Warner/Chappell 
and  then  EMI.  Still,  Masuch  lives  to  fight  an- 
other day,  and  while  BMG  is  stilt  digesting 
its  Buy  Music  acquisition,  sources  say  the 
company  is  seeking  additional  acquisitions. 

Lan  Btavatnlk.  Again,  while  sources  in  the 
WMG  camp  may  argue  he's  a  winner  for 
not  paying  as  much  as  UMG  did  for  EMI 
Recorded  Music,  in  the  public  realm  he's 
considered  a  loser,  partk:ularly  since  he  was 
thought  to  be  the  favorite  to  buy  the  whole 
company,  let  akxie  EMI's  music  operation. 

Roger  Faxoa  The  EMI  CEO  insisted  that  it 
made  no  sense  to  sell  the  company  in  pieces 
and  that  the  biggest  reward  vtroukl  be  found 
by  selling  it  as  a  whole.  Alas,  the  bidding 
process,  hurt  by  troubled  financial  markets, 
didn't  bear  him  out.  But  competing  indus- 
try executivo5  rpcogniyo  him  for  his  steady 

hand  at  the  helm  of  EM  I  during  his  tenure  as 
C  EO  and  during  the  auction  process. 

Guy  Hands.  The  Terra  Firma  chairman  was 
seen  as  a  k>ser  in  overpaying  for  EM  I —and  that 
was  before  he  unsuccessfully  sued  Citigroup 
in  2010  for  allegedly  misleading  htm  on  bid 
prices.  The  final  humiliatkin,  however,  was  Citi- 
group taking  EMI  away  from  Terra  Firma  ear- 
lier this  year  in  a  technkral  default  of  EMI  s  toan 
covenant.  The  final  price  for  the  post-Hands 
EM  I  is  just  more  saft  in  the  wound. 


FEBRUARY  2011 

CITIGROUP  TAKES  OVER  EMI 
FROM  TERRA  FIRMA. 


HAY  2011 

WMG  ANNOUNCES 
DEAL  TO  SELL  ITSELF  TO 
ACCESS  INDUSTRIES  FOR 
$3.3  BILLION. 


JUNE  2011 

CITIGROUP  SAYS 
IT  IS  CONSIDERING 
STRATEGIC 
ALTERNATIVES  FOR  EMl, 


SEPTEMBER/OCTOBCR  2011 

WMG,  UNIVERSAL  MUS'C  GROUP, 

8MG  Rights  management,  ron 
PERElMAN'S  macandrews  4 
FORBES  AND  SONV  CORP  EMERGE 
AS  BIDDERS  FOR  EMI. 


NOVEMBER  20T1 

CITIGROUP  AGREES  TO  SELL  EMI 
MUSIC  TO  UMG  AND  EMI  MUSIC 
PUBLISHING  TO  SONY 


DRAW 

CKIgroup.  Considering  the  trashing  Citi- 
group took  during  the  last  four  years  for 
backing  Terra  Firma's  purchase  of  EMI  in 
2007,  the  company  made  a  respectable 
comeback  with  an  almost  perfect  auc- 
tion. Even  as  bidders  and  potential  lend- 
ers were  pulling  back  from  all  big  deals 
because  of  the  turmoil  in  ttie  financial  mar- 
kets and  in  Europe,  Citigroup  managed  to 
get  £2.6  billion  ($4.1  billion)  for  EMI,  nearly 

SI  billton  more  than  Bronfman  and  his  eq- 
uity partners  got  for  selling  WMG  to  Ac- 
cess. Moreover,  the  combined  prices  that 
Sony  and  UMG  are  paying  almost  equal 
the  £2.7  billion  ($4.3  billion)  Citigroup  lent 
to  Terra  Firma  when  it  bought  EMI.  If  one 
considers  the  fees,  interest  and  penalties 
it  collected  from  EMI  during  the  last  four 
years,  and  whatever  cash  it  reaped  in  the 
last  year  while  it  controlled  the  company, 
Citigroup  may  have  taken  out  more  than 
it  put  in.  Still,  all  the  headaches  and  bad 
press  make  for  a  heck  of  a  hangover  —EC 
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BY  GLENN  PEOPLES 


U.S.,  EC 

Regulators 
Eye  EMI 

Higher  antitrust  hurdles  anticipated  for  Europe 


Antitrust  regulators  will  exam- 
ine the  sale  of  E M  I's  two  divi- 
sions to  determine  if  either 
deal  could  create  companies  too  pow- 
erful for  their  respective  marketplaces. 

The  buyers  of  EMI's  two  divi- 
sions— recorded  music  to  Universal 
Music  Group  and  music  publishing  to 
Sony — will  need  the  approval  of  reg- 
ulators on  both  sides  of  the  Atlantic. 
While  a  bidder  without  any  music  as- 
sets would  easily  get  regulatory  clear- 


ance, existing  music  companies  face 
scrutiny  when  a  mei^er  or  acquisition 
reduces  the  number  of  competitors  in 
a  marketplace.  The  assumption  of  reg- 
ulatory risk  has  always  been  a  central 
component  to  the  negotiations. 

Each  buyer  faces  different  hurdles. 
But  Universal.  Sony  and  their  financial 
backers  weren't  dissuaded  from  picking 
up  the  financially  distressed  EMI.  Dur- 
ing bidding,  Universal  was  "completely 
confident"  it  would  obtain  regulatory 


approval,  says  a  source  familiar  with 
the  situation. 

Universal  is  expected  to  argue  that 
greater  market  share  will  not  lead  to 
either  higher  prices  or  reduced  output, 
two  things  r^ulators  tend  to  consider 
when  reviewing  mergers.  The  digital 
marketplace  is  dominated  by  such  gi- 
ants as  Apple.  Amazon  and  Google, 
while  brick-and-mortar  retail  is  domi- 
nated by  the  Ukes  of  Walmart  in  the 
United  States  and  Tesco  in  the  United 
Kingdom.  These  retailers  are  able  to 
exert  considerable  influence  on  today's 
music  companies  and  could  thwart  an 
attempt  to  unilaterally  raise  prices. 

Regulators  could  also  be  wary  of 
the  acquisitions'  impact  on  indepen- 
dent companies,  and  at  least  one  indie 
European  label  group,  Impala.  has  al- 
ready voiced  concerns.  Yet  while  the 
four  majors  dominate  the  pop  charts 
and  represent  the  vast  majority  of  music 
sales,  it's  also  true  that  artists  can  now 
self-release  music  with  greater  ease  or 
license  recordings  to  labels  while  re- 
taining ownership.  Regulators  could 
see  artists  like  XL's  Adele,  who  has  the 
best-seUing  album  of  2011.  or  Merge 


act  Arcade  Fire,  which  won  the  2011 
album  of  the  year  Grammy  Award,  as 
proof  that  indies  aren't  being  shut  out 
of  the  market. 

Given  EMI's  small  market  share  in 
recorded  music — 9.3%  of  U.S.  track- 
equivalent  albums  through  Nov.  6,  ac- 
cording to  Nielsen  SoundScan — and 
the  precarious  economics  of  recorded 
music,  Universal's  acquisition  of  EMI's 
recorded-music  division  could  face  few 
serious  hurdles  in  the  United  States. 
"I  don't  think  you're  going  to  see  any 
scrutiny  of  it,"  says  an  antitrust  attor- 
ney who  has  worked  with  major  labels 
in  the  past. 

Sony's  purchase  of  EMI  Music  Pub- 
lishing could  face  greater  headwinds. 
"1  wouldn't  be  surprised  if  regulators 
looked  at  it  very  closely,"  the  attorney 
says.  While  technology  has  drastically 
changed  the  recorded-music  business, 
the  attorney  says,  publishing  'is  what 
it  is,"  and  EMI  has  a  "tremendously 
valuable  catalog." 

In  Europe,  Impala  quickly  came  out 

against  the  acquisitions.  Impala  execu- 
tive chairman  Helen  Smith  says  various 
mergers  through  the  years  have  already 


harmed  the  marketplace.  She  ai^ues 

that  Universal  is  already  "beyond  the 
size  deemed  acceptable"  the  last  time 
the  European  Commissron  looked  at  the 
company  in  2007.  And  Smith  notes  thai 
Impala  has  asked  the  EC  to  investigate 
Universal's  partnership  with  Live  Na- 
tion, which  she  says  "will  increase  its 
market  share  even  more." 

Given  historical  precedent,  the  acqui- 
sitions are  likely  to  fare  better  with  U.S. 
r^ulators  than  their  European  coun- 
terparts. The  Federal  Trade  Commis- 
sion approved  the  2004  merger  of  Sony 
Music  and  BMG  in  short  order,  and  the 
lanuary  2010  merger  of  Live  Nation  and 
Ticketmasler  required  only  some  small 
concessions — namely  the  divestment 
of  ticketing  company  Paciolan — before 
winning  the  approval  of  the  Depart- 
ment of  Justice.  However,  the  Obama 
administration  has  proved  itself  to  be 
tougher  than  its  predecessor  by  revising 
horizontal-merger  guidelines  and  op- 
posing  the  $39  billion  merger  of  AT&T 
and  T- Mobile. 

But  mergers  and  acquisitions  tend 
to  face  a  tougher  regulatory  environ- 
ment in  Europe,  Two  years  after  the 
EC  initially  approved  the  Sony-BMG 
joint  venture,  the  merger  was  voided 
when  an  appeals  court  found  the  reg- 
ulator's initial  examination  to  be  lack- 
ing. The  IV  was  eventually  approved 
in  2007. 

And  history  shows  the  EC  could  be 
tougher  on  the  publishing  deal.  Con- 
cerned that  Universal's  2007  acquisi- 
tion of  BMG  Music  Publishing  would 
give  the  larger  company  the  ability  and 
incentive  to  increase  prices  for  the  online 
rights  of  some  of  its  repertoire,  the  EC 
required  Universal  to  sell  Zomba  UK, 
19  Music  and  other  publishing  hoklings. 

Universal  doesn't  believe  it'll  be 
required  to  divest  any  portion  of  its 
recorded-music  assets  to  win  ap- 
proval, according  to  a  person  famil- 
iar with  the  situation.  Impala's  Smith 
disagrees.  "It's  clear  Universal  hopes 
divestment  might  make  regulators  ap- 
prove the  merger,"  she  says,  "but  I 
can't  imagine  that  will  work."     •  •■ 


360  DEGREES  OF  BILLBOARD 


BILLBOARD  ADOPTS 
NEW  PRICING  RULES 
FOR  CHART  ELIGIBILITY 


Aft«r  much  dellb«ratlon  and  consultation  with 
th«  Industry,  Billboard  has  dacldftd  to  Impla- 
msnt  a  new  charting  policy.  Effective  with  the 
sales  tracking  week  of  Nov.  21-27,  which  coin- 
cides with  Billboard's  Dec.  10  c^rts,  any  album 
that  sells  for  less  than  $3.49  during  the  first  four 
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weeks  of  release— and  any  track  that  sells  for 
less  than  39  cents  during  Its  first  three  months 
of  release— won't  be  eligible  for  our  charts. 

In  a  Blllboard.biz  post  In  May,  we  explained 
the  reasoning  behind  our  decision  to  count 
Lady  Gaga's  Born  This  Way  on  our  charts, 


•vtn  though  It  was  selling  for  only  99  cents. 
We  believed  then— and  still  believe  now— that 
It  would  be  wrong  to  amend  our  chart  rules  In 
response  to  a  breaking  development  affecting 
that  week's  rankir>gs.  Billboard  lays  out  Its  chart 
rules  so  that  labels  and  artists  can  play  by  them. 
Even  though  we  accepted  a  99  cent  sale  price 
that  week,  we  reserved  the  right  to  amend  our 
policy  later. 

That  day  has  come.  What  ultimately  per* 
suaded  us  to  make  a  rule  change  was  the  fact 
that  we  wouldn't  want  an  album  priced  at  a 
penny  to  count  on  our  charts.  Our  sales  charts 
gauge  consunrw  Interest;  counting  albums  that 
cost  virtually  nothing  would  undermine  their 
ability  to  do  that. 

That  left  orw  Issue  to  resolve:  where  to  set  the 
threshold.  We  ultimately  chose  $3.49  for  two 
reasons.  One,  It's  roughly  half  the  average  $7.50 
wholesale  price  of  a  digital  album.  And  two.  If  s 
a  price  point  that  vron't  interfere  with  the  pricing 


already  comnrtonly  seen  at  the  five  largest  U.S. 
retailers— ITunes,  Walmart,  Amazon,  Best  Buy 
and  Target.  As  noted  In  May,  Billboard  doesn't 
want  to  control  the  marketplace— we  just  want 
to  measure  It.  But  free  or  almost-free  albums 
don't  represent  a  marketplace. 

Youll  find  a  more  comprehensive  explanatkwi 
of  our  new  chartir>g  policy  at  Blllboard.biz.  We 
take  reader  feedback  very  seriously  and  look 
forward  to  heaHr>g  your  thoughts.  We  have  no 
immediate  plans  for  further  changes,  but  we 
will  a>ntlnue  to  respond  to  developments  In  the 
maritetplace  to  hold  up  the  credlblltty  and  Integ- 
rity of  our  charts.  •  * 


FOR  THE  RECORD 

In  the  Nov.  19  Issue,  Eruption  Musk  Group 
artist  Maddie  Lauer's  name  was  mis- 
spelled in  a  photo  caption. 


Cci' 


ROCKING  LIKE  A  BAT  OUT  OF  HELL 
FOR  35  YEARS...AND  COUNTING 


WORLDWIDE  RECORD  SALES 

1)  THRILLER  -  MICHAEL  JACKSON  -  1 10  miUion  sold 

Writers:  Michael  Jackson,  Hod  Temperton,  John  Bettis,  Steve  Porcaro,  James  Ingram, 

Qxiincy  Jones,  Paul  McCartney 

2)  BACK  IN  BLACK  -  AaOC  -  49  miUion  sold 
Writers:  Angus  Young,  Malcolm  Young,  Brian  Johnson 


3)     BAT  OUT  OF  - MEAT  LOAF-  43  million  sold 

Writer.  Jim  Steininan 


4)         THE  DARK  SIDE  OF  THE  MOON  -  PINK  FLOYD  -  43  million  sold 

Writers:  Nick  Mason.  David  Gilniour,  Richard  Wright,  Roger  Waters.  Clare  Torr>' 

6)         GREATEST  HITS  (1971-1975)  -  EAGLES  -  42  million  sold 

Writers:  Jackson  Browne,  Glenn  Frey.  Don  Henley,  Bemie  Leadon,  Jack  Tempchin. 
Robert  Arnold  Strandlimd,  Randy  Meianer,  J.D.  Souther 

6)  DIRTY  DANCING  -  VARIOUS  ARTISTS  -  42  milUon  sold 

Writers:  Various 

7)  THE  BODYGUARD  -  VARIOUS  ARTISTS  -  42  mUUon  sold 

Writers:  Whitney  Houston.  Various 

8)  THE  PHANTOM  OF  THE  OPERA  -  VARIOUS  ARTISTS  -  40  million  sold 

Writers:  Andrew  Lloyd  Webber,  Charles  Hart 

9)  MILLENNIUM  -  BACKSTREET  BOYS  -  40  million  sold 

Writers:  Various 

10)  SATURDAY  NIGHT  FEVER  -  VARIOUS  ARTISTS  -  40  million  sold 

Writers:  Various 

11)  RUMOURS -FiEETWOOflAf/lC- 40  million  sold 

Writers:  lindsey  Buckingham.  Stevie  Nicks.  Christine  McVie.  John  McVie.  Mick  Fleetwood 

12)  COME  ON  OVER  -  SHANIA  TWAIN  -  39  million  sold 

Writers:  Robert  John  "Mutt"  Lange.  Shania  Twain 

13)  LED  ZEPPELIN  rV  -  LED  ZEPPELIN  -  37  million  sold 

Writers:  Jimmy  Page.  Robert  Plant,  John  Jones.  John  Bonham.  Memphis  Minnie  (lizzie  Douglas) 

14)  JAGGED  LITTLE  PILL  -  ALANIS  MORISSETTE  -  38  miUion  sold 
Writers:  Alanis  Morisaette,  Glen  Ballard 

16)  SERGEANT  PEPPER'S  LONELY  HEARTS  CLUB  BAND  -  THE  BEATLES  -32  million  sold 

Writers:  John  Lennon,  Paul  McCartney,  Ringo  Starr,  George  Harrison 

FALLING  INTO  YOU  Celine  DION-  32  million  sold 

Writers:  Various* 

*  Album  produced  by  Jim  Steimnan.  (GRAMMY*  Award).  Includes 
his  #1  song,  "irS  ALL  COMING  BACK  TO  ME  NOW"  (writer)  and 
 two  other  songs.  

17)  MUSIC  BOX  -  MARIAH  CAREY  -  32  million  sold 

Writers:  Mariah  Carey,  Dave  Hall,  Walter  Afanasieff,  David  Cole,  Robert  Clivill^a, 
Babyface,  Daryl  Siinmons,  Peter  Ham,  Tom  Evans 

18)  DANGEROUS  -  MICHAEL  JACKSON  -  32  million  sold 

Writers:  Michael  Jackson,  Rene  Moore,  Bruce  Swedien,  Teddy  Riley.  Bernard  Belle. 
Bill  Bottrell.  Glen  Ballard.  Siedah  Garrett.  Larr}-  Grossman,  Buz  Kohan,  Aquil  Davidson 

19)  1  -  THE  BEATLES  -  31  million  sold 

Writers:  John  Lennon,  Paul  McCartney,  (jeorge  Harrison 

20)  LETS  TALK  ABOUT  LOVE  -  CELINE  DION  -  31  miUion  sold 
Writers:  Various 

OF  ALL  THESE  ALBUMS.  ONLY  ONE 
WAS  WRITTEN  BY  A  SINGLE  INDIVIDUAL. 


CONGRATULATIONS  JIM  STEINMAN, 
LOST  BOYS  MUSIC,  &  E.B.  MARKS 
FOR  GIVING  US  A  SOUNDTRACK  TO  LIVE  BY 
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Concert  Grosses 


ARTIST(S) 
V«nu»,  DM* 

AttandwKa 

Cacac  :y 

Promotar 

Z  FESTIVAL 

EttMlo  do  MofumU.  Sio  PMJto.  Oct  ft^ 

71.5M7a9T0 
two  days 

Bvanpro/Water  Brothar/XYZ  LIva 

JUSTIN  BIEBER.  COBRA  STARSHIP 

EtUdto  OHmpIco  Jolo  Hmtanffs,  Rio  da  JwMiro,  Oct  S-6 

46,533  57\S9 

evanpra/Watar  Krothar/XVZ  Liva 

ERIC  CLAPTON,  GARY  CLARK  JR. 

EttAdk)  do  Morumbl,  Sio  PmjIo,  Oct  12 

37,901 

39686 

Evanpro/Watar  Brothar/XYZ  Uva 

JUSTIN  BIEBER,  COBRA  STARSHIP 

OctW 

13,039 

^5  591 

Evanpro/Watar  Brothar/XYZ  Uva 

AEROSMITH,  TEX  TEX 

Foro  Sd,  MtKlco  Oly,  New.  • 

39,279 

52,9^0 

OCESA-CIE 

JUSTIN  BIEBER,  COBRA  STARSHIP 

EtUdto  BalrihRla  Porto  Alagra.  arazO.  Oct  10 

20i60a 

4B,675 

Evanpro/Watar  Brothar/XYZ  Uva 

JUSTIN  BIEBER,  COBRA  STARSHIP 

Eit^  NKlonal,  Lima.  Pan^  Oct  T7 

19,923 

33,769 

Ev»npro/Watar  Brothar/XYZ  Uva 

ERIC  CLAPTON 

Estadorwrwrto  da  Ftorgi,  Porto  Alagra,  BrBzll.0ct6 

1M59 

28,405 

Evanpro/Watar  Brothar/XYZ  Uva 

SYSTEM  OF  A  DOWN 

CMcin  do  Joctoy.  Slo  PMiA  Oct  1 

34.134 

26,506 

Evanpro/Watar  Brothar/XYZ  Uva 

ROD  STEWART 

Estadk)  VMaz  SMWd,  BuarKM  Akw,  Oct  22 

34.077 

FantM  ent«rtalnm*nt  Group 

COLD  CHISEL,  YOU  AM  1 

Allphofm  Arana.  SyAwK  Nov.  ft-K> 

21446  2IS90 

Elavan  Hitllc 

RICKY  MARTIN 

EitadktRMMl  UntvwMid  S)m6n  BoRvar.  Cmcat,  VanaouaU. 

Octi 

4.164 

B.809 

Evanpro/Watar  Brothar/XYZ  Uva 

RICKY  MARTIN 

Forum  dt  Vltanda,  Vilwwla,  vanazuala,  Oct  4 

5,385 

5  904 

Evanpro/Watar  BrotharAYZ  Uva 

ERIC  CLAPTON,  GARY  CLARK  JR. 

HSBC  Arww.  Mo  dt  Janako,  Oct  »-10 

18,12720,719 

Cvanpro/Watar  Brothar/XYZ  Uva 

BOB  DYLAN,  MARK  KNOPFLER 

SportpaMiB,  AnCvrarp.  BatghtfTV  Oct  19 

13,988 

'4,160 

OracUUva 

BOB  DYLAN,  MARK  KNOPFLER 

02  world.  Barfln,  Oct  29 

12^57 

12  417 

SammHJ^nnrti,  Marak  Uabartiarg 

MEAT  LOAF,  THIRSTY  MERC 

Rod  LMar  Arana,  Malbouma,  AuitraBa,  Oct  M 

T1,492 

11,530 

Frorttiar  Touring 

MARC  ANTHONY 

CoUaaoda  Puarto  Rico,  Hato  Ray,  Puarto  RIcA  Nov.  5 

13,102 

S«l  OdT 

Angalo  Madlna  Oroup 

MEAT  LOAF,  THIRSTY  MERC 

nib  Stadhjcn.  PwtK  Auttratta,  Oct  22 

9,180 

sei  OS. 

Frontlar  Touring 

RICKY  MARTIN 

P^ado  da  tot  ewttoa.  Marac^  Vanazuali.  Oct  7 

3.379 

3  412 

Cvanpro/Watar  Brothar/XYZ  Ltw 

BOB  DYLAN,  MARK  KNOPFLER 

02  Worl4  Hamburs.  Oct  XI 

9,184 

11,159 

KPS  ConcartbOro,  Marak  LlabartMrg  Konzartagantur 

RED  HOT  CHILI  PEPPERS 

02  World.  Hamburg,  Oct  9 

9,343 

11,897 

FKP  Scorpio  Konzartproduktlonan,  MCT 
Konzartagantur 

BRITNEY  SPEARS,  JOE  JONAS,  DESTINEE  A  PARIS 

SportpaWl.  AnCwarp,  Batglum,  Oct  B 

9,iai 

11,868 

Ltva  NaUon 

t' 

TAYLOR  SWIFT,  NEEDTOBREATHE,  DAVID  NAIL 

h  . 
-.1 

FadbFonm.  Mamphia,  Oct  30 

12,604 

Tha  Mastlna  Qroup/AEO  Uva 

STEELY  DAN,  STEVE  WINWOOD 


lydnay  Cntortalnmanl  Cantra,  Sytfewy,  Oct.  2S 

6,530 

70QQ 

Fronttar  Touring 

1  TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 

Suaquahanna  Bank  canlar,  camdan,  NJ„  Sapt  9 

23.314 

24022 

Uva  Nation 

1  KINGS  OF  LEON,  THE  SHEEPDOGS  1 

Air  Canada  Cantra,  Tpronto.  Oct  T1 

12486 

sei  dj: 

Uva  Nation 

1  TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES  1 

JHTy  Luba  Uva,  Brtotow.  Vs.,  Sapt  10 

20,830 

22.347 

Uva  Nation 

1  MEAT  LOAF,  THIRSTY  MERC  1 

AdalaMa  Entartakwnant  Caritra.  Adalifcla.  AurtraEa,  Oct  19 

7,303 

S«IOJt 

Fronttar  Touring 

1  JANET  JACKSON,  TIMOMATIC  1 

Rod  Lavar  Arana,  Malxwmi^  AuatnUa,  Nov.  3 

4.1S0 

5  405 

Oatnty  Oroup 

1  TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES  | 

Mlpadi  Muilc  Cantar,  HoblaavEl^  Ind.,  Oct  1 

22,108 

23.917 

Uva  Nation 

$733,689 
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DEF  LEPPARD,  HEART,  CHOIRBOYS 


TAYLOR  SWIFT,  NEEDTOBREATHE,  DAVID  NAIL 


ARCTIC  MONKEYS,  THE  VACCINES 


HcManut  Entartalnmartt 


Tha  Maaalna  Oroun/AEO  Uva 


Manchattar  Gvanlng  Nawi  Arana,  Maftdwatar,  England,  Nov.  2 
Oarlan  Laka  Parforming  Art!  Cantar,  Darian  Camar,  N.Y„  Sapt  4 


[Miami)  305-361-5279 
Njirrvii*)  615-431-0441 
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PUBLISHING 


BY  EDCHWISTMAN  | 


Pub  Deal  Sends 
Mixed  Signals 

Lower-than-expected  price— but  still  too  rich  for  BMG 


After  first-round  bids  for  EM  1 
supposedly  valued  its  music 
publishing  operation  in  the 
$2.7  billion-$3  billion  range,  some 
might  think  that  owners  of  publishing 
assets  would  be  disappointed  that  it 
ultimately  sold  for  $2.2  billion.  But  the 
price  that  a  Sony  Corp. -led  consortium 
of  investors  has  agreed  to  pay  for  EMI 
Music  Publishing  (if  the  deal  receives 
approval  from  U.S.  and  European  reg- 
ulatory agencies)  is  being  touted  as  a 
strong  one.  particularly  considering 
the  financial  climate. 

EMI  Music  Publishing  had  annual 
revenue  of  about  $760  million,  accord- 
ing to  its  public  filing  from  March  31. 
2010;  and  sources  say  that  for  its  most 
recently  completed  fiscal  year  ended 
March  31.  which  hasn't  been  publicly 
di.sclosed.  EMI's  net  publisher's  share 
was  about  S320  million  and  its  earn- 


ings before  interest,  taxes,  deprecia- 
tion and  amortization  was  about  £170 
million  ($270  million). 

That  means  EM  I  sold  for  a  multiple 
of  seven  times  NPS  and  about  nine 
times  its  EBITDA. 

By  comparison,  sources  say  that 
Bug  Music — which  BMG  Rights  Man- 
agement bought  for  approximately 
$300  million  in  September — has  an- 
nual revenue  of  about  $80  million, 
with  an  NPS  of  $31  million  and  $20 
million  in  EBITDA.  That  means  Bug 
sold  at  a  multiple  of  nearly  ID  limes 
NPS  and  15  times  EBITDA. 

While  some  characterize  the  NPS 
number  as  low  and  the  Bug  multiple 
as  closer  to  current  publishing  valua- 
tions, others  say  it's  harder  to  judge  the 
valuation  for  a  catalog  the  size  of  EMI. 

"You  can't  paint  every  acquisition 
with  the  same  brush,"  says  a  music 


publishing  executive  involved  in  ac- 
quisitions. "In  2005,  you  could  have 
bought  something  for  a  1 3-limes-N  PS 
multiple  and  it  has  settled  out  fine 
over  time.  But  I  can  tell  you  one  thing: 
The  NPS  multiple  is  not  getting  in  the 


13  range  anymore." 

Meanwhile,  he  says,  big  catalogs 
with  older  classic  songs  might  trade 
for  an  NPS  multiple  in  the  high 
teens,  with  mid-range  catalog  going 
for  about  10  times  NPS  and  newer 
copyrights  priced  at  five  times,  For  a 
varied  catalog  like  EMI.  averaging  is 
part  of  the  pricing  formula. 

"Sony  paid  a  substantial  amount 
for  these  assets,  which  was  worth  It  in 
my  opinion,  because  EMI  is  a  unique 
catalog."  Irnagem  Music  Group  co- 
founder/CEO  Andre  de  Raaff  says. 
"The  music  publishing  industry  has 
remained  very  valuable  through  the 
years,  despite  the  current  economy 
and  difficulties  in  the  recording  in- 
dustry." De  Raaff  also  expects  the 
shrinking  pool  of  major  publishers 
to  create  more  growth  opportunities 
for  independent  worldwide  players 
like  Imagcm. 

Moreover,  if  one  subtracts  EMI's 
EBITDA  from  NPS.  that  leaves  over- 
head of  about  $50  million.  "If  Sony 
can  cut  EMI  overhead  in  half,  that  will 
give  them  $295  million  in  EBITDA, 
which  would  bring  the  EBITDA  mul- 
tiple down  to  about  7.5  times,  which 
starts  to  make  pretty  good  sense,'  the 
financial  music  publishing  executive 
says.  Meanwhile,  if  BMG  can  elimi- 
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nate  most  of  Bug's  $11  million  in 
overhead,  the  Bug  EBITDA  multiple 
is  reduced  to  about  10. 

Whatever  the  industry  thinks,  a 
BMG  source  sa>'s  the  company  doesn't 
mind  losing — at  the  price  Sony  paid. 
The  source  suggests  that  BMG  never 
offered  more  than  $1.9  billion,  con- 
cluding after  due  diligence  that  rev- 
enue will  be  affected  in  the  short  term 
by  reduced  investment  in  signings 
during  the  last  few  years.  "There  is  al- 
ways a  certain  amount  of  attrition  and 
you  need  new  repertoire  to  stabilize 
revenue.'  the  source  says.  "It  would 
lake  a  significant  investment  to  bring 
it  back  up  to  its  past  levels."  However, 
that  assertion  disregards  that  EMI 
has  been  the  top-ranked  publisher  for 
the  top  100  radio  airplay  songs  for  six 
quarters  in  a  row  (Billboard.  Nov.  19). 

Regardless  of  whether  EMI  had 
maintained  enough  investment, 
another  executive  Involved  in  the 
publishing  auction  suggests  that 
BMG  is  being  "disingenuous."  when 
it  doesn't  remember  offering  more 
than  $2  billion  for  EMI.  The  execu- 
tive questions  BMG's  financial  dis- 
cipline in  past  deals,  saying  it  "over- 
paid for  Bug  and  Cherry  Lane  Music. 
Not  an  obscene  amount,  but  overpay- 
ing nonetheless."  ■  ■ 


WELCOME  TO  THE 
BEFORE*  DURING 
AND  AFTER  PARTY 


Whether  you're  behind  the  camera  or  in  front  of  it,  there's  one  gig  you  can't  miss: 
Entertainment  Matters  at  the  2012  International  CES"  .  Designed  by  and  for  Hollywood 
professionals,  the  Entertainment  Matters  (EM)  program  is  a  vital  part  of  your  media 
convergence  strategy,  providing  direct  insight  into  the  changing  relationship  between 
technology  and  entertainment,  connecting  you  to  technology  insiders  and  entrepreneurs, 
and  offering  a  first  look  at  new  platforms  and  devices  to  broadcast  your  work.  EM 
highlights  the  entertainment  exhibits,  sessions  and  events  that  help  entertainment 
professionals  navigate  the  world's  largest,  most  influential  technology  show.  To  learn  more 
and  to  register  for  CES  via  the  Entertainment  Matters  program,  go  to  EMatCES.com. 
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Party  Rock  Anthem/ LMFAO  Feat.  Lauren  Bennett  &  GoonRock/  Party  Rock/ 
will.i.am/Cherrytree/lnterscope 

4300,000  SPINS 

Hey  Baby  (Drop  It  To  The  Floor) /Pitbull  Feat.  T-Pain/Mr.  305/Polo  Grounds/J/RCA 
Super  Bass/Nicki  Minaj/Young  Money/Cash  Money/Universal  Republic 
The  Lazy  Song/Bruno  Mars/Elektra/Atlantic 

4200,000  SPINS 

American  Ride/Toby  Keith/Show  Dog  Nashville 

I  Wanna  Go/Britney  Spears/Jive/RCA 

Motivation/ Kelly  Rowland  Feat.  Lil  Wayne/Universal  Republic 

Tonight  Tonight/ Hot  Chelle  Rae/Jlve/RCA 

Water/ Brad  Paisley/ Arista  Nashville 

4100,000  SPINS 

Every  Teardrop  Is  A  Waterfall/ Coldplay/Capitol 
Keep  Your  Head  Up/Andy  Grammer/S-Curve 
Take  A  Back  Road/ Rodney  Alkins/Curb 
Walking/ iVIary  Mary/My  Block/Columbia 
Where  Them  Girls  At/David  Guetta  Feat.  Flo  Rida  &  Nicki  Minaj/ 
What  A  Music/Astralwerks/Capito! 

450,000  SPINS 

Di  Que  Regresaras/La  Original  Banda  El  Limon/Fonovisa 

Faster/  Matt  Nathanson/ Vanguard/Capitol 

God  Gave  Me  You/Blake  Shelton/Warner  Bros./WMN 

Hold  Me/Jamie  Grace  Feat.  lobyMac/Gotee 

Lowlite/Ttieory  01 A  Deadman/604/Roadrunner/RRP 

Pretty  Girls/ lyaz  Feat.  Travie  McCoy/Time  Is  Money/Beluga  Heights/Reprise 

So  In  Love/Jill  Scott  Feat.  Anthony  Hamilton/Blues  Babe/Warner  Bros. 

Taboo/ Don  Omar/Orfanato/Machete 
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BY  ED  CHRISTMAN 


IfUMG  Absorbs  EMI— 
Market  Share  Will  Be  Massive 

UMG  gain  would  turn  Sony  from  vying  for  No.  1  to  a  distant  second  in  rankings 


UMG  TO  BECOME  A  40%-CAUBER  MAJOR 

The  sel-off  of  EMI ,  If  completed  as  contemplated  in  the  signed  definitive  agreements,  will  create  a  recorded- 
musk;  poweitKXise  for  Unhrersal  Musk:  Group,  which  was  already  the  largest  major  record  label  in  the  world. 
In  looking  at  albums  (jnclud)r>g  track-equivatent  ones,  whereby  10  track  downloads  equal  or>e  altxjm).  UMG 
will  have  nearly  40%  market  share  in  the  United  States,  based  on  current  Nielsen  SourxlScan  data.  In  Europe, 
Industry  insklers  say  the  combtnatkxi  of  Universal  and  EMI  will  be  even  more  dominant 


INDIES 
12.6% 


UMG  WILL  DOMINATE  ALL  LARGE  GENRES 

UniversaJ  Music  Group,  already  a  force  in  practically  every  genre,  will  become  an  even  bigger 
player  now  dominating  four  of  the  largest  album  genres.  For  ttie  first  time,  UMG  will  become 
the  largest  dIstrltMjtor  of  rock  albums  and  country  albums  In  the  United  States,  wtille  Increas- 
ing Its  grip  as  top  distributor  of  country  and  R&B/hlp-hop.  (Unlike  the  cfiarts  at  left,  which 
measure  albums/TEA  nr>arket  share,  the  genre  charts  are  based  on  altxjm  market  share  only,) 
COUNTRY  LATIN 
INDIES- 


WMG 
18.7% 


UNG^EHI 
39.5% 


SONY 
28.7% 
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SOURCE.  NieliCn  SoundScan  meek  ending  Nov.  6 


La  Sociedad  de  Autores  y  Compositores  de  Mexico 
cordially  congratulates  its  members: 


Alex  Lora  for  being  awarded  with  the  Musical  Excellence  Award, 
and  the  band  Mana  for  the  Award  to  the  Best  Rock  Album 
(Drama  y  Luz),  Latin  Recording  Academy  (Latin  Grammy) 


And  for  theirnominations  endorsing  the  international 
acknowledgement  to  their  talent  to:  r  - 

V-  V   Armando  Avila,  Joan  Sebastian,  Reyli,  Belanova,  Ri'o  Roma,  Saul  Hemandez,  wii  ^  A      |k  A 
Esplnoza  Paz,  Mario  Quintero,  Aureo  Baqueiro  and  Alexander  Acha.  d/V\#  lYI 


7  '  Sociedad  de  Autores  y  Composltorei  de  Mtxko, 


S.deG.Cdeli'. 
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With  A  Little 
Help  From 
My  Friends 

A  short  walk  down  EMI's  memory  lane 


The  roots  of  EMI  datel«ck  mori-  tlian  1 10  years  lo  the  creation  of 
the  Columbia  Phonograph  Co.  and  the  Gramophone  Co.  Ltd..  which 
created  the  Angel  label  and  signed  Albert  Chevalier  to  the  first 
royally-based  recording  contract  in  1898.  Their  music  publishing 
interests  started  in  1902. 

A  merger  ofthe  two  companies  was  sealed  under  the  name  Elct- 
Iric  &  Musical  Industries  in  1931  during  the  Great  Depression.  From 
1934  to  1979.  when  Thorn  Electrical  Industries  entered  the  picture, 
the  company  ne\*er  reported  a  money-losing  year. 

EMI  exploded  at  home  in  the  rock'n'roll  market  with  Cliff  Rich- 
ard beginning  in  1958.  But  it  was  60  years  after  the  1902  signing  of 
opera  superstar  Enrico  Caruso  that  EMI  would  make  the  deal  that 
would  define  the  company:  inking  the  Beatles.  EMI  then  became  a 
leader  in  recording  British  bands  and  then  licensing  them  to  other 
laliels  throughout  llie  world.  Simultaneously.  EMI  distributed  Mo- 
town releases  outside  the  United  States. 

Chr\-salis.  Liberty.  Blue  Note.  SBK.  Virgin  and  Priority  are  among 
the  labels  EMI  acquired  between  1979  and  1996.  expanding  its 
reach  into  rap.  jazz  and  pop. 

Up  until  the  early  70s.  EMI's  music  publishing  holdings  were 
relatnely  small.  The  company  owned  Ardmore  and  Beechwood.  then 
acquired  the  Keith  Prowse  and  Central  Songs  catalogs  in  1969  and 
the  Affiliated  Music  PuWishers  group  tn  1973.  Renamed  EMI  Masic 
Publishing  in  1974.  the  division  purchased  the  Screen  Gems  and 
Colgems  libraries  from  Columbia  Pictures  in  1976.    — Phil  Gallo 


1 English  a 
(i0ft)  had  thfl  honor  of  bsing  (h« 
first  artist  to  record  at  EMi  s  AOboy 
Road  studio  m  November  1931 
Conductor  Adrian  Boutt  is  oictvt«l 
wllh  him  at  a  May  1932  session  for 
"Nmssry  Suit*  ' 

2Je«*pli  Lockwood  was  named 
EMI  cruirman  (n  1954  and  a  y^ar 
later,  orchestrated  the  acQulsilion 
of  Capital  Ha  ratrred  in  1974 
Lockwood  sits  rn  front  of  Franc'S 
Barraud's  pamting  "His  Master's 
Vo*ce."  commonly  associated  with 
RCA  Victor  in  tne  unites  Slates  Tf>e 
Gramopfione  Co  Lid  that  preceded 
the  formation  of  EMi  DurcMsed  the 
paintlrtg  >n  1899  to  use  tor  its  logo 
on  itw  HMV  lat)«(.  but  through  a  1920 
stocit  offering.  Victor  look  control  of 
ttw  U  K  comparvy  and  would  later  use 
Nipper  the  dog  on  its  records  in  the 
Urtited  Slates 

3 EMI  rvad  distribution  reiattonsh«5 
nith  different  labels  throus^wut 

the  wofld.  bul  i(  w.i!  tho  pufth.i\c  cf 


4Rlngo  Starr  in  j  George  Harriion 
amve  al  ti*  EM;  ftcco'd'ng 
Studio  on  Abbey  Road  in  London  in 
November  1966  A  year  later,  with 
release  of  the  Beatles'  Sgt  Ptpper  s 
Lonefy  Hearts  ciut>  Band.  Capitol 
Records  became  the  first  label  to  gross 
more  than  $100  million  in  a  year 


Boto  the  Clown  and  children's  music 
before  he  signed  Frank  Sinatra  to  the 
label  He  tett  the  WOei.  only  to  return 
as  pres^ent  after  EMI  purchased  it 
Livingston  then  stgncd  the  Beatles. 
Beach  Boys.  Steve  Miller  and  the  BarvJ 

6 The  Seach  Beyt  were  on«  of 
the  first  Anrtertcan  rock  acts 
slvnM  to  EMI's  Capitol  Records  The 
•conic  Capitol  Tower,  For  which  Alan 
Livingston  has  received  conceptual 
credit,  IS  in  the  background  of  this 
Ma'ch  1962  shot,  taken  prior  io  the 
'elease  of  the  Beach  Boys'  'irsi  Capitol 
Single,  'Suff.n'  Safari " 


7Rlclurd  BraMon  (left)  sold  rus 
Virgin  Records  latoel  in  1992  to 
EMI  to  raise  money  for  hts  airlmo 
Cric  Nlcoll  look  over  EMI  in  1999  and 
oversaw  the  company  until  August 
2007 


9  mating  ntual  soon  after  the  1999 
merger  of  Universal  and  PotyGram  that 
iv.li  reaver  consummated  In  one  of  Its 
—      oubllc  moments,  the  creation 

•  vi'fier  EMi  Music  was  announced 
r  „ary  2000  by  (from  left)  EMi  s 
Eric  Nlcoll  and  Km  ■erry  and  Time 
...ir-^er  s  Roger  Amei  and  Mchard 
Partora  The  European  Commission 
sau«<cr>ed  the  deal 

9Marah  Jene*  w.n  one  of  EMI  s  new 
itnn  in  the  21st  century,  settir>g 
s«*es  records  for  me  dislritjutor  s  Blue 
Note  imonnt  Pictured  at  ihe  45^r^ 
Grammy  Awards  m  2001  rtiH-t-  .ii:"-:-- 
ar>d  her  det>ut  uil..--  .■,.  rL-  i .  ,  ,■,  r.i,,-. 
are  (from  lofl)  L'-'    i      ■    ■  Alain 
Levy.  Blue  Note        Bruco  Lundvall 
JortP^.  EMI  VIC  ""  "  David  Munns 

and  EHI  Mirth-  1      ■,  I 
CEO  Martin  Bandier 
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What  People 
Are  Saying 

This  consolidation  was  inevitable —AEG  Live's 
Randy  Phillips  and  others  speak  out  about  the  deal 

"And  then  there  were  three.  It  is  remarkable  to  think  that  the 
two  countries  most  responsible  for  contemporary  music, 
the  United  States  and  the  United  Kingdom,  no  longer  own 
a  major  international  record  company.  Sony  is  owned  by 
a  Japanese  electronics  company.  Universal  is  owned  by  a 
French  conglomerate.  And  Warner  is  owned  by  a  Russian 
oligarch.  Unfortunately,  this  consolidation  was  inevitable 
by  the  shrinking  revenue  steams  coming  from  a  broken 
business  model  in  an  on-demand  digital  world.  My  big- 
gest fear  is  that  there  will  only  be  one  record  label  left  in 
five  years — iTunes." 


"Although  most  artist  representatives  feel  that 
further  consolidation  is  a nti- competitive,  this 
particular  chapter  of  industry  consolidation 
may  prove  to  be  somewhat  healthy  in  the  long 
run.  Those  at  the  helm  of  the  acquiring  compa- 
nies are  true  'music*  executives  who  are  more 
Interested  in  reshaping  the  future  of  our  busi- 
ness than  a  short-term  private  equity  play." 

-AARON  ROSENBERG,  partner 
at  Myman  Greenspan  FIneman  Fox 
Rosenberg  &  Light,  whose  clients  include 
JUSTIN  BIEBER  and  JENNIFER  LOPEZ 


-RANDY  PHILLIPS,  CEO  Of  AEG  Live 

"My  thoughts  go  out  to  the  current  EMI  art- 
ists and  staff — in  both  cases,  some  of  the 
best  in  the  business.  Hopefully  for  them — 
and  for  music  fans  everywhere — that  out  of 
this  rock  tumbler  will  come  smoother  rocks, 
and  that  this  is  the  last  batch  of  difficult 
structural  changes  that  will  precede  a  new 
era  of  great  accompUshments." 

-SYD  SCHWARTZ.  founder/CEO 
of  Linchpin  Digital;  former  senior  VP 
of  global  digital  marketing  at 
EMI  North  America 


"It's  one  more  change  among  so  many  that  we've  had 
[at  EMI  Latin]  in  the  past  two,  three  years.  Honestly,  I 
don't  think  it  will  affect  us." 

-AMARILYS  GERMAN,  manager  of  JUAN  LUIS  GUERRA  and  VICENTE  GARCIA 


"Tlierc  was  a  moment  a  decade  ago  wheit?  EMI 
was  the  most  progressive  record  label  in  trying 
new  download  models.  They  were  the  first  to 
do  downloads  of  a  song  subscription  service. 
There  was  a  time  when  no  music  bbel  would  sell 
physical  CDs  to  Amazon,  and  the>'  were  first  to 
break  that.  The  fear  was  brick-and-mortar  people 
wouldn't  be  happy.  They*  embraced  e-commeite; 
they  were  the  first  to  do  ringtones  and  pioneered 
that  into  a  billion-dollar  business,  Fast-forward 
a  decade  later  and  the  majority  of  everyone's 
revenues  are  now  digital.  But  there  were  weral! 
market  forces.and  noonecouU  handle  that.  What 
really  sunk  EMI  was  Terra  FirmaandGuy  Hands, 
who  had  no  knowledge  of  the  business  and  in- 
stantly alienated  e^'ery  major  artist  who'd  hung  in 
therewith  the  label.  They  eviscerated  the  music." 

-JAY  SAMIT,  CEO  of  SocialVibe; 
former  global  president  of  digital 
distribution  at  EMI 


"With  the  exception  of  Juan  Luis  Guerra  and  Vicente 
Garcia,  I  see  few  artists  at  EMI  Latin  that  can  really 
contribute  to  the  Universal  roster." 

—EDGAR  MARTINEZ,  senior  project  manager  at  SBS  Entertainment; 

former  director  of  marketing  at  EMI  Latin 


"With  Lucian  Grainge's  additional  market 
share  and  his  strategic  joint  venture  with 
Live  Nation,  perhaps  there  can  finally  be 
structural  changes  that  will  move  our  in- 
dustry away  from  an  "American  Idol'  and 
'Glee'  artist  development  business  to  a 
pure  artist  development  business  that 
hopefully  will  be  the  base  for  replacing  the 
great  artists  who  sell  tickets  today.  Hope- 
fully he  has  a  long-term  vision,  rather  than 
the  past  industry  standard  of  kicking  the 
can  down  the  road  for  consolidation  and 
quarterly  billings"  sake." 

-ALLEN  KOVAC,  founder  of 
Eleven  Seven  Music  and  CEO 
of  10th  Street  Entertainment 


Odds  of  having  3  multi-plotinum  albums 

1/1650,000 


Odds  of  having  o  child  diagnosed  with  autism 


1/110 


Toni  Braxton  er>courages  you  to  learn  the  signs  of  au^sm  at 
autlsmspeaks.org 
Early  diagnosis  can  make  a  lifetime  of  difference. 


owneiJ  By  Autnm  Speaks  \nc  AJi  rights  mcrmi  Courtny  of  Sony  Mmh  (ntcrUmmrni 


± 

AUTISM  SPEAKS 
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LADY  GAGA 
and  KATY  PERRY 
(opposite  page)  both 
gave  performances  at 
the  Grammy  Awards  in 


FIGUKING  OUT  THE  BEST  WAY  to  get  the  word  out  about  a  new 
single  or  album  is  never  easy.  Our  fourth  annual  Maximum 
Exposure  list  is  here  to  help.  We  surveyed  label  and  music 
publishing  executives,  artist  managers,  media  strategists  and 
digital  music  experts  in  order  to  identify  the  most  effective 
means  of  generating  sales  and/or  buzz.  Our  survey  panelists  also 
rated  the  best  ways  to  "expose"  releases  by  emerging  and  DIY 
acts.  And  we've  compiled  separate  rankings  for  the  most  potent 
platforms  in  Latin  music,  the  United  Kingdom  and  Japan,  as 
well  as  top  10  lists  for  R&B/hip-hop,  country,  Christian/gospel, 
dance/club  and  hard  rock. 

PERFORMANCE  ON 
THEGRAMMY  AWARDS 

The  thriving  awards  franchise  packs  serious 
sales  punch  BY  GAIL  MITCHELL 

The  S3rd  annua!  Grammy  Awards  on  Feb.  13  was  an  evening  that  Mumford&  Sons  aren't 

likely  to  soon  forget. 

For  while  the  band  lost  in  the  two  categories  it  was  nominated  in — best  new  artist  and 
best  rock  song  for  "Little  Lion  Man" — it  still  came  away  as  one  of  the  show's  biggest  winners. 
The  British  folk-rock  quartet  made  the  most  of  its  moment  as  a  featured  performer,  turning  in  a  rousing  rendition  of  "The  Cave"  and,  min- 
utes later,  joining  the  Avett  Brothers  to  back  a  ragged-sounding  Bob  Dylan  on  "Maggie's  Farm." 

The  impact  on  viewers  was  immediate:  U.S.  sales  ofMumford&  Sons' debut  album,  Sigh  No  More  (Classnote  Emertainment),  surged  99%  to 
49.000  during  the  sales  week  that  ended  later  that  evening,  according  to  Nielsen  SoundScan.  lifting  it  nine  notches  to  No.  2  on  the  Billboard  200. 

The  following  week.  Sigh  No  More — also  helped  by  a  $5.99  sale  price  at  Amazon's  MP3  store — sold  an  eye-popping  133.000  units,  up  169%, 
to  score  its  best  sales  week  yet.  according  to  SoundScan.  Released  in  February  2010.  the  album  has  sold  1.9  million  units — with  about  60%  of 
those  sales  registering  since  the  Grammy  broadcast. 

"The>'  reached  a  whole  new  audience  around  the  world  that  e^'ening."  Glassnote  president  Daniel  Glass  says.  "It  doesn't  hurt  to  be  playing 
with  one  of  the  greatest  living  artists.  But  it  came  down  to  how  organic,  stripped-down  and  passionate  everyone's  performance  was.  It  was  a 
vote  for  authenticity.  Then  viewers  voted  by  purchasing  the  record." 
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Mumford  &  Sons  weren't  the  only  performers  to  reap  sales  gains  that  night.  Sur- 
prise album  of  the  year  winner  Arcade  Fire,  best  new  artist  Esperanza  Spalding,  as 
well  as  Lady  Antebellum,  |ustin  Bieber.  Muse,  Bruno  Mars  and  Eminem  also  enjoyed 
significant  jumps  in  album  and  digital  track  sales. 

These  performances,  along  with  other  highlights — like  Lady  Gaga's  onstage  arrival 
in  a  giant  egg.  Cee  Lo  Green  channeling  Elton  )ohn  and  enei^tic  first-time  Grammy 
performer  Mick  [agger  backed  by  Raphael  Saadiq,  resulted  in  a  ratings  bonanza.  The 
live  CBS  telecast  attracted  an  average  viewership  of  26.7  million,  up  from  25.8  mil- 
lion in  the  prior  year  and  its  largest  audience  since  2000,  according  to  Nielsen.  The 
show's  16  live  performances  also  yielded  across-the-board  increases  from  the  prior 
year  in  the  key  advertiser-friendly  demos  of  18-34, 18-49  and  25-54. 

It's  little  vronder  then  that  a  performance  on  the  Grammys  claims  the  top  spot  on 
Billboard's  Maximum  Exposure  tally  for  the  second  consecutive  year. 

"When  an  artist  steps  on  that  Grammy  stage,  for  the  first  time  or  not.  it's  a  mile- 
stone moment."  Recording  Academy  president/CEO  Neil  Portnow  says.  "And  it  cer- 
tainly offers  a  broad  international  opportunity,  as  we're  seen  in  190  countries.  Artists 
realize  the  value  and  importance  of  ihat,  and  really  step  it  up." 

Each  year  the  Recording  Academy  assembles  a  TV  committee  whose  members  are 
culled  from  various  sectors  of  the  music  business  to  help  determine  the  lineup  for 
the  next  awards  show,  a  process  that  begins  the  day  after  the  Grammy  nominations 
are  announced.  Also  involved  in  the  process  are  the  show's  producers,  director  and 
CBS  executives.  Sadly,  the  54th  annual  Grammys  will  be  produced  without  longtime 
co-executive  producer  lohn  Cossette.  who  died  in  April. 

While  the  core  of  the  show's  performances  always  revolve  around  the  nominations, 
the  committee  also  strives  to  review  the  year  in  music,  examining  musical  themes, 
cultural  trends,  anniversaries  and  other  markers.  "We  put  a  lot  of  time,  energy  and 
thought  into  ihat  three-and-a-half  hours,  and  who  winds  up  on  that  stage,"  Portnow 
says. "  For  a  bng  time  now,  the  Grammys  have  been  perceived  as  the  place  to  see  things 
you  can't  see  an)'where  else — what  I  love  to  call  'Grammy  moments.'" 

Such  moments  during  the  53rd  annua!  awards  show  included  an  opening  tribute  to  the 
then-convalescing  Aretha  Franklin  featuring  Yolanda  Adams.  Christina  Aguilera,  lennifer 
Hudson,  Martina  McBride  and  Florence  Wekh;  Emirnrm  performing  "I  Need  a  Doctor" 
with  Dr.  Ore.  Skylar  Grey  and  Maroon  5's  Adam  Levine;  newcomers  B.O.B.  Bruno  Mars  arid 
lanelle  Mon4e  performing  a  medley  of  their  hits;  and  Barbra  Streisand  singing  "Evergreen," 

The  Grammys'  success  in  developing  those  kinds  of  moments  make  it  a  vital  ex- 
posure platform  for  artists.  Class  says. 

"Ken  Ehrlich's  team  and  the  Recording  Academy  are  into  quality,  not  embellishing 
the  pop  culture  dumbness."  he  says.  "They've  notched  it  up  both  creatively  and  authen- 
tically, raising  consciousness  and  getting  audience  as  a  result.  They  miss  sometimes, 
but  that's  the  beauty  of  the  show.  It's  became  a  treat  to  watch." 

The  academy  continued  its  aggressive  digital  and  social  media  push,  partnering 
again  with  advertising  agency  TBWA\Chiat\Day.  This  year's  MusiclsLifclsMusic  mar- 
keting campaign  was  promoted  in  print  and  on  TV.  as  well  as  through  outdoor  ad- 
vertising, an  interactive  microsite  and  a  MusicMapper  app  that  let  music  fans  map 
cut  their  musical  journeys  and  share  them  with  others.  Both  the  microsite  and  the 
iPhone  and  Android  apps  continue  to  exist  beyond  the  telecast. 

Portnow  says  the  academy's  social  media  and  digital  strategy  has  helped  keep 
the  Grammys  more  relevant  with  young  audiences  than  it's  been  in  the  past.  "The 
numbers  certainly  bear  that  out,  [with]  a  32%  viewership  increase  among  teens  and 
young  adults."  he  says. 

With  the  fourth  "Grammy  Nominations  Concert  Live!"  show  scheduled  to  air  Nov, 
30 on  CBS,  it's  time  to  ramp  up  discussions  for  the  54th  annual  Grammys  show  on 
Feb.  12  at  the  Staples  Center  in  Los  Angeles.  The  academy  and  CBS  head  into  those 
discussions  with  a  new  10->'ear  deal  announced  in  June  that  keeps  the  awards  broad- 
cast on  the  network  through  2021.  Another  key  change  following  this  year's  broadcast: 
the  streamlining  of  award  categories  to  78  from  109. 

"Creatively.  there  is  negligible  impact  on  the  telecast."  Portnow  says  of  the  category 
restructuring.  "We  still  have  every  ability  to  call  on  any  of  the  creative  community 
whose  music  was  recorded,  released  and  meets  the  eligibility  standards  to  be  part  of 
the  broadcast  process.  That  hasn't  changed."  •  • 
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PERFORMANCE 
DURING  SUPER  BOWL 
HALFTIMESHOW 

.WERAtiBVIEWEBSHIPIMoiiHIImtlInn 

After  six  years  of  booking  baby  boomer  favorites, 
the  NFL  booked  a  contemporary  act  to  perform  at 
Super  Bowl  XLV:  the  Black  Eyed  Peas.  The  Peas 
made  the  right  decision,  as  not  only  was  Super 
Bowl  XLV  the  most-watched  U.S.  TV  program 
ever,  the  halftime  show  neared  record  viewer- 
ship  levels  as  well.  The  Peas'  set  pulled  in  more 
than  57  million  viewers,  topped  only  by  Michael 
Jackson's  halftime  performance  in  1993.  accord- 
ing to  Nielsen.  The  following  week,  sales  of  the 
Peas'  album.  The  Beginning,  surged  62%.  selling 
31.000  units  in  the  United  States,  according  to 
Nielsen  SoundScan. 
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HOMEPAGE 
PLACEMENT  ON 
ITUNES 


WORLDWIDE  ITliNES.«rOt'NTS;  More  ttun  200  million 

Placement  on  the  home  page  of  the  country's 
dominant  music,  video  and  app  retailer  puts  a 
title  in  front  of  a  valuable  group  of  consumers 
with  a  proven  desire  to  purchase  digital  media. 
Apple's  iTunes  software  is  used  by  51  million 
U.S.  Internet  users,  up  3%  from  last  year,  and  ac- 
counts for  roughly  25%  of  all  U.S.  Internet  users, 
according  to  NPD  Group's  "iTunes  User  Report 
2011."  Of  those  51  million,  54%  have  downloaded 
or  listened  to  music.  Billboard  estimates  that 
iTunes  accounted  for  33%  of  U.S.  recorded-music 
revenue  in  2010. 
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PERFORMANCE 
ON  FOX'S 
"AMERICAN  IDOL" 

AVERACE  VI  EWER.>i|ilPOPR£.Sll,TSNHOWS:  24  million 

During  a  year  when  "American  Idol"  enjoyed  a 
revival  with  new  judges  Steven  Tyler  and  jennifer 
Lopez — more  than  29  million  viewers  tuned  in  to 
the  fmale.  Nielsen  reported — the  show  produced 
two  finalists  who  favor  country  music.  Perhaps 
fittingly,  country  artists  who  performed  on 
"Idol  "  enjoyed  impressive  sales  spikes.  Jason  Al- 
dean  and  inaugural  "Idol"  champ  Kelly  Clarkson 
performed  their  duet  "Don't  You  Wanna  Stay"  on 
April  14.  The  song  went  on  to  sell  59.000  down- 
loads that  week,  up  64%.  according  to  Sound- 
Scan.  In  March,  digital  track  sales  of  Sugarland's 
"Stuck  Like  Glue"  nearly  doubled  to  33,000  the 
week  the  duo  performed  the  tune  on  "Idol." 
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ALBUM  DISPLAYED  IN 
WALMARTENDCAP 

V.S.  STORES: 4.400  (including  Sunt  Oub) 


The  placement  that  labels  get  at  Walmart  depends 
on  an  album's  sales  strength  and  whether  it  fits  into 
the  merchant's  pricing  strategy,  which  has  five  buck- 
ets ranging  from  $5  to  $11.88.  "Speed  table"  endcaps 
use  heavily  discounted  prices  to  move  volume.  But 
the  most  desirable  are  endcaps  located  in  the  retail- 
er's main  shopping  aisle,  or  "action  alley."  outside 
the  music  department — that's  where  it  places  the 
hottest,  highest-turnover  titles.  Walmart  has  backed 
off  from  an  earlier  initiative  to  clear  its  aisles  of  cor- 
rugated cardboard  displays,  restoring  a  key  music 

sales  driver  to  its  previous  level  of  prominence. 
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PERFORMANCE 
ON  MTV  VIDEO  MUSIC 
AWARDS  

AVP.RAIiEVIKWRR.SIIIPIMtOll:l2.4millton 

After  Adele's  performance  on  the  MTV  Video 
Music  Awards  on  Aug.  28.  her  "Someone  Like 
You"  surged  19-1  on  the  Billboard  Hot  100,  the 
biggest  leap  to  No.  1  in  the  chart's  53-year  history 
that  wasn't  spurred  by  the  release  of  a  single. 
The  song  sold  275,000  digital  tracks  in  the  week 
ended  Sept.  4.  skyrocketing  191%.  while  sales 
of  album  21  jumped  88%,  according  to  Sound- 
Scan.  Beyonc^,  who  announced  she  was  pregnant 
on  the  show,  performed  "Love  on  Top."  which 
posted  a  staggering  803%  digital  track  sales  in- 
crease to  113,000.  while  sales  of  her  4  album 
climbed  87%  to  39.000. 


IIIIIIIIHIJIIIIH 
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PERFORMANCE  ON 
COUNTRY  MUSIC 
ASSN.  AWARDS 

\^  r.ii  vi.i:m):»  i:iLMiiriN  -iiiii;i6.4mtllwn 

There's  a  reason  the  CMA  Awards  have  been  dubbed 
"countr>-  music's  biggest  night" — a  performance  on 
the  live  ABC  telecast  has  been  known  to  help  launch 
the  genre's  new  superstars,  such  as  |ason  Aldean  and 
Miranda  Lambert,  to  cite  two  recent  examples.  Labels, 
agents  and  managers  lobby  all  year  long  to  get  their 
acts  on  the  show,  which  is  booked  by  executive  pro- 
ducer Robert  Dcaton,  with  input  from  the  CMA  board 
of'directors"  TV  committee  and  ABC.  according  to 
CM  A  CEO  Steve  Moore.  Cross-genre  pairings  have  be- 
come common,  such  as  Kenny  Chesney/Grace  Potter 
and  Blake  Shelton/Kenny  Loggins  on  the  2011  telecast 
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PERFORMANCE  ON 
COACHELLA/MAIN  STAGE 

PA  I D  ATTEN  DA  Nt T,  IN  «on :  75.000 
I^STYEAR:I7 

About  five  months  after  his  My  Beautifid  Dark  Twisted 
Fantasyalbum  debuted  atop  the  Billboard  200,  super- 
star Kanye  West  traveled  to  Indio,  Calif.,  to  close  out 
the  201 1  Coachella  Vaile)'  Music  &  Arts  Festival  with 
a  mesmerizing  main-stage  performance.  West  s  epic, 
emotional  and  elegant  set  featured  a  dance  troupe,  pyro- 
technics and  guest  appearances  from  Pusha  T  and  Bon 
Iver's  lustin  Vernon.  Since  West  didn't  immediately 
tour  behind  the  album,  the  %-minute  performance 
kept  his  name  active  in  the  music  pn^ss  and  blogo- 
sphere  in  the  weeks  following  the  April  1 5-17  festival 


FIRST  ARENA-LEVEL 
HEADLINING  TOUR 

ATTENDAM  EOFKATV  PERR^  s  Al  (..  ii  vHOW  ATTHE 
AU.STATE  ARENA  IK  RCMEMONT.  lU.:  13.617 
LANTVEARilO 

Riding  high  off  the  success  of  her  2010  album,  Teen- 
age Dream,  which  debuted  at  No.  I  on  (he  Billboard 
200.  pop  star  Katy  Perry  announced  her  first  North 
American  arena-headlining  lour  in  |anuar>'.  Cre- 
ative Artists  Agency's  jbeau  Lewis,  who  works  with 
CAA  music  department  head  Mitch  Rose  on  booking 
Perry's  tours,  notes  thai  the  artist  did  about  a  year  of 
promotion  behind  the  album  prior  to  launching  the 
North  American  leg  of  her  tour,  which  was  preceded 
by  dates  in  Europe,  Asia  and  Australia.  Perry's  per- 
formances drew  rave  reviews  and  helped  sustain  her 
momentum  at  radio  and  retail. 


SONGINATYCOMMERCIAL 
THATRUNSDURINGA 
SPECIALEVENTWITH 
SIGNIFICANTVIEWERSHIP 


.amEN('E:N/A 


Intcrscopc  act  LMFAO's  No.  1  single  "Party  Rock  An- 
them" took  on  a  new  level  of  ubiquity  during  the  Aug. 
28  MTV  Video  Music  Awards  when  it  was  featured  in 
a  Kia  Sou!  TV  spot.  The  group  began  conversations 
with  Kia  in  the  spring,  months  before  the  song  and 
its  accompanying  video  became  summer  sensations, 
The  early  collaboration  helped  Kia's  agency  David  & 
Goliath  tailor  an  ad  specifically  to  the  song.  "There's 
an  older  model,  where  you  would  just  license  a  song 
and  maybe  it  would  gain  traction,"  Intcrscopc  head  of 
brand  partnerships  Jennifer  Frommer  says.  "But  this 
was  an  instance  where  music  and  creative  merged  to 
create  a  cultural  phenomenon." 


POWER  PANEL 


iiskt-d  iIk-m-  28  indu'-iry  experts  lo  rate  the  best  wa\  s  lo  generate  buzz  and 
drive  sale^  of  a  music  release  for  established  stars. 


CANDACE BERRY 


JAY  FRANK 


MITCH  ROnER 


EKGCuiive  VP/ 
GM,  Universal 
Music  Group 
^    I  O'STrtbution 


MICHELEBERNSniN 


JEFFBRODY 


t  Owner.  Brody 
Distribution 
Gtout> 


RONBROITMAN 


Senior  VP  ' 
head  of  synch, 
Waincri' 
Chapppll 


VIOLET  BROWN 


BENJYGRINBERG 

a President 
Rostrum 

JIMGUERINOT 

OM.in.iecr. 
Rebel  Wa I 


PAT  MONACO 


LARRY SNEIOS 


Booking  agem, 
tha  Agency 
Group 


JUSTIN  SHUKAT 


Partner /GM. 
Primary  Wave 
Music 


MAOELYNSCARPULU 


I  Senior  VP  of 
marketing, 
Rondrunncr 
Records 


CAMEO  CARLSON 


ALLISON  McGregor  oanielweisman 


ALEX  WHITE 


^■PI^^H  Head  of  digital  1 
business  1 
^1^1  (l<>volopniGnt.  1 
■  Borman  1 
K  Jf-r  fl  Entertainment 

1* 

1  He.idolinuiii': 
1  marketing. 
1  Creative 
1  Artists  Agency 

CHRIS  chambers  MIKEMcCARTY 

^^^^^^^  Owner,  the 

1  President,  olc 

Chamber  j 

Publisliiiit; 

^H|^^H  Group 

Co-Iouotter/ 
CEO,  Next  Big 
Sound 


MARGICHESKE 

Senior  VP 
of  marhetlng. 
Concord  MuMc 
Group 


BRAOFOROCOBB 


GARY  OVERTON 


tomwindish 


JOI  PITTS 


Chainiun/ 
CEO.  Sony 
Music 
Nashville 


I President, 
the  Windish 
Agency 


WENOE  CROWLEY 


JONPUn 


e<  one  ID  10  lor  thMr  abMy  to  drtvB 
mM  and  thek  walua  In  imranng 
bus  ml  Mpoura.  Wk  ampMed  a 
Mp  7fi  fiM    MttUMed  aeiK  a  tap 
25  htt  fbt  amQf|0ns  acM:  top  ^  HsM 
for  nU/Mp-hop,  oowTtry.  Chnalun/ 
fMpiL  danca/dub  snd  tiard  rode; 
■nd  rariuip  for  Latin  ntuaic  itw 
Unitod  Kmcdaia  ml  Japati. 


H^V^  TV  and  ^^^H 
^^^Mk^    videogame  ^Ib^^^I 

^^KT^k  licensing, 


President  of 
North  America 
creative. 
EMI  Music 
Publishing 


Boanf  flJX) .  Radio  Jom  Audence 
RaNHch  a).K.).  Vtdn  (toMvch 
JVM.  SoundScan  Jipan  and 
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R&B/HIP- 
HOPTOPIO 

1.  INTERVIEW/ 
PERFORMANCEON 
BETS-iOe&PAHK- 

AVERAGE 

VreWEHSHIP;  852.000 

a.  MEDIUM 
ROTATION  ON  R£B/ 
HIP-HOPINTOPlOO 
MARKH  

AVER.4GmVEEKLV 
AlDIENf  E:Uplo2.9 
million  per  station 

3.  PERFORMANCE 
ON  BET  AWARDS 

A\  KKAGL 
VIEWERAIIII': 

7.7mlllk>n  

4.  C0VERST0RY 
IHmHAGA2INE 

MONTHI.Y 

CIBCUUTION:  147,538 

5.  PERFORMANCE 
ON  THEBH  HIP-HOP 
AWARDS  

AVKR.\GE 

ViKWKR-silll*;  4  million 

6.  COVER  STORYIN 
COMPLEX  MAGAZUff 

All)IENCE;N/A 

7.  MEDIUM 
ROTATIONON 
RHYTHMICINTOPlOO 
MARKn  

AVERAGE  WEEKLY 
Al'DIE\CE:Upto5 
Itlillion  per  station 

8.  MEDIUM 
ROTATION  ON  KPWR 
LOS  ANGELES 

AVERAGE  nT.EKLY 
Al'OIENCE:  2.7  ininon 

8 K  MEDIUM 
DTAT10NONWQHT 
NEW  YORK 

AVERAGE  WEEKLY 
Al'l>IEN('K:2.9mllilon 

10.  PERFORMANCE 
ON  THE  SOUL  TRAIN 
MUSICAWARDS 

AVERAGE 

TIEWERSHIP.tolO: 

3.emlllon 


Survey  Panelists 
CYNTHIA  JOHNSON  

Senior  VP  of  urban 
promorion,  Columbia 
Records 

ffiOMELITTUJDHN 

Co-founder,  PurpoM 


YouTube's  Music  Tuesday 
brings  tunes  to  a  home 
page  normally  filled  with 
sports  highlights  and 
clips  of  cats.  Featured  con- 
tent gets  pushed  out  to  the 
YouTube  blog's  2.7  million 
RSS  readers,  6.7  million 
Twitter  followers  and  47 
million  Facebook  friends. 
Visibility  doesn't  neces- 
sarily translate  into  views, 
but  it's  great  visibility  if 
you  can  get  it. 


ALBUM  DISPLAYED  IN 
TARGET ENDCAP 

U.S.  STORES:  1.762 
LA8TYEAH:34 

It's  hard  to  separate  the 
Target  endcap  from  the 
chain's  weekly  circular 
because  usually  labels 
negotiate  to  get  both  for 
new  releases.  The  end- 
cap  is  more  important 
because  it  lasts  for  a 
month  and  the  sales  im- 
pact is  more  easily  quan- 
tifiable. Lower  wholesale 
pricing  and  a  hot  title 
help  grease  the  wheels. 
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SONG  COVERED  ON  FOn 
•AMERICAN  IDOL' 

AVi;RA(iF,VIEWER.SHIPOF 
KKSl  LI'S .SHHWK; 24 mllUon 


Episodes  dedicated  to  spe- 
cific songwriters  can  even 
help  raise  the  profiles  of 
heritage  artists,  as  was  the 
case  on  April  27  when  the 
final  six  contestants  per- 
formed songs  by  Carole 
King.  For bigsales boosts, 
the  more  recent  the  song 
the  better.  Digital  track 
salesof  Muse's  "Uprising" 
surged  683%,  according 
to  SoundScan.  after  lames 
Durbin  performed  the 
song  on  April  20. 
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SONG  COVERED 
ON  FOX'S  "GLEE" 


AVER.KiK  VIMVERSIIIP: 
11.6  million 

The  fearsome  sales- 
boosting  power  that 
"Glee"  demonstrated  in 
season  two  has  dipped 


considerably  during 
its  third  season.  Still, 
the  cast's  Oct.  4  cover 
of  Coldplay's "  Fix  You" 
sold  50,000  downloads 
the  week  it  aired,  which 
spurred  a  314%  jump  in 
sales  of  the  original  ver- 
sion to  31.000  downloads, 
according  to  Sou tidScan. 
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PERFORMANCEON 
ACADEMY OF COUNTRY 
MUSICAWARDS 

AVLH  U.l.  \  U;\\  KllSillP: 

iSmiUkm 

Pitches  for  this  Las  Vegas- 
based  CBS  show  are  ac- 
cepted through  Dick  Clark 


A  scene  from 
Fox's  "Glee" 


Productions,  the  show's 
producer.  Blake  Shelton's 
"  Honey  Bee"  debuted  at 
No.  13  on  the  Billboard 
Hot  100— with  139.000 
downloads  sold,  according 
to  SoundScan — after  the 
country  star  co-hosted  the 
ACMs  in  April  and  per- 
formed the  song. 
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ALBUM  FEATURED  AS 
AMAZON  MPS  DAILY  DEAL 

AH  1)1  EX  E:  More  Than  144  million  active  customers 
l,-4STVEAR:7 


GREGWLLER 


Publicist.  Big  Hassle 
Madia 


JUtmURPITT 


VP,  Rostrum  Records; 
founder,  Earth  City 
Media 

JOHNYSHireS 

President.  CtnemaHc 
Musk  Group 


The  promotion  is  an  obvious 
sales-booster— but  at  what  cost? 
BYEDCHRISTMAN 

Any  regular  follower  of  the  Billboard  200  will  be  able 
to  tell  you:  Amazon  MP3's  Daily  Deal  is  a  formidable 
marketing  tool.  Just  a  few  examples  from  the  past  year, 
according  to  Nielsen  SoundScan: 

•  Earth.  Wind  &  Fire's  Greatest  Hits  was  a  $3.99  Daily 
Deal  on  fune  20,  leading  to  a  68%  sales  gain  to  nearly 
5.000  units  and  allowing  it  to  re-enter  the  chart  at  No. 
116.  That  same  week,  Sarah  Jarosz's  Follow  Me  Down 
was  featured  as  a  $3.99  Daily  Deal  on  |une  23,  lead- 
ing to  a  70%  sales  gain  and  a  Billboard  200  re-entry 
at  No.  150. 

•  Bruce  Springsteen's  Born  in  the  U.S.A.  was  a  $3.99 
Daily  Deal  on  Independence  Day,  pushing  sales  up  295% 
to  nearly  4.000  units  and  enabling  the  title  to  re-enter 
the  Billboard  200  at  No.  1 37  in  the  July  23  chart  week. 

•  Pearl  Jam's  Ten  was  a  $3.99  Daily  Deal  on  Sept.  9.  lead- 
ing to  a  310%  sales  gain  to  more  than  3,000  units  and  a 
Billboard  200  re-entry  at  No.  146. 

The  Daily  Deal  offers  the  best  exposure  an  album 


can  get  in  the  Amazon  MP3  store,  the  head  of  sales  at 
a  major  label  says.  "It  is  a  branded  program,  something 
that  the  consumer  is  trained  to  look  for  when  they  visit 
Amazon,"  he  says.  "It  can  provide  some  very  significant 
lifts  on  a  unit  and  revenue  basis." 

Regular  visitors  to  Amazon  MP3  can't  miss  the  Daily 
Deal,  which  is  posted  every  day  in 
the  upper-left-hand  corner 
of  the  store's  home  page  and 
its  Special  MP3  Deals  page. 
"When  Amazon  agrees  to 
put  an  album  in  the  Daily 
Deal ,  they  really  promote  it," 
another  major-label  head  of 
sales  says. 

The  executive  warns,  how- 
ever, that  inclusion  in  the  pro- 
motion can  upset  iTunes,  the 
800-pound  gorilla  of  music 
retailing. 

"If  you  get  it.  you  have  to  so- 
cial message  the  deal  and  the 
price."  he  says.  "But  then  you 
know  there  is  a  strong  possibil- 
ity that  iTunes  will  see  it  and 
that  it  will  disappear  from  their 
store's  prime  real  estate." 

Still,  that  problem  isn't  as 
serious  as  it  once  was. 

"Initially,  it  was  stressful 
to  be  a  part  of  the  Daily  Deal 
because  Amazon  expects  you 
to  help  promote  it,"  he  says. 
"But  after  doing  this  awhile, 


Albums  by  Earth,  Wind  &  Fire 
and  Bruce  Springsteen  received 
boosts  from  Amazon's  Daily  Deal 
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you  know  what  releases  are  important  to  iTunes  and 
which  ones  are  not  important,  so  it  gets  easier  to  figure 
out  when  to  participate  with  Amazon." 

But  there  are  other  potential  drawbacks  as  well. 
Until  recently,  the  beauty  of  the  Daily  Deal  for  labels 
was  that  Amazon  absorbed  the  entire  hit  on  margin. 

But  lately,  the  online  retail  giant  has 

modified  the  terms  and  occasion- 
ally asks  labels  for  a  break  on  the 
sale  price,  particularly  if  it's  not  a 
name  artist.  But  a  distribution  ex- 
ecutive says  he  doesn't  honor  such 
requests  because  to  do  so  legally,  a 
label  would  have  to  extend  the  same 
terms  to  all  digital  retailers. 

Meanwhile,  the  industry  has  been 
embroiled  in  a  debate  over  the  im- 
pact of  the  Daily  Deal  on  sales  and 
chart  positions.  Amazon's  offer  of 
Lady  Gaga's  Born  This  Way  as  a  99 
cent  Daily  Deal  in  its  debut  week 
arigered  many  in  the  industry  when 
it  sold  449.000  digital  downloads, 
leading  to  total  first-week  sales  of 
1.1  million.  That  wasn't  Amazon's 
only  99  cent  Daily  Deal  of  the  year: 
On  Feb.  9.  the  online  retailer  of- 
fered the  same  price  on  a  four-track 
2010  EP  featuring  Dharohar  Project, 
Mumford  &  Sons  and  Laura  Marling. 
The  EP  sold  nearly  6.000  units,  after 
sales  skyrocketed  1.700%,  enabling 
the  title  to  bow  on  the  Billboard  200 
at  No.  127. 


ateriat 


MAXIMUM  EXPOSURE 


MEDIUM  ROTATION  AT 
KIIS  LOS  ANGELES 

HKKkl.^  VI  III  KM  K: 
3.B  million 

i^s'ntuit45 

Foster  tlic  People  "s  catchy 
"Pumped  Up  Kicks" de- 
buted on  iheMainstR-am 
Top  40chart  on  Aug.  6 
after  getting;  a  big  pusb  b>' 
LosAngeles'KIIS-FM. 
"Certain  recordsthalwe 
put  on  kind  of clear  the  w-ay 
fbrother  rhythmic  stations 
to  think  it's  OK  to  pla>' t  he 
rccxird."  PDJohn  lve)'sa\'s. 

10 

PERFORMANCE 
ON  NBC'S  "TOOAy 

AV  KRAtii:  V I  h:\\  V.RSU  i  I': 
5.2  million 

Today'  istheoiiIyiK-twork 
morning  show  that  pulls 
in  inorethan  5  millkjn 
daily  vicwiTs.  Afterthe  Zac 
Brown  Band  pcrftwrrKxl 
Aug.  I2,threeofiisalbiuns 
posted  gains  on  the  Bill- 
board 200;  Vou  Gt(  U'TnK 
Yoii  Gilt  moved  26-19.  Vu^ 
Foi«uiatH»i  jumped  77-4y. 
and  Passthe  Jarre-eTitered 
thechartat  No  187. 
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SYNCH  PLACEMENT  IN 
A  HIGH-ROTATION  TV  AO 
FOR  A  LEAOING  ATHLETIC 
SHOE  BRANO  (ADIDAS. 
CONVERSE,  NIKE. 
REEBOK.  ETC.) 

\nHi:N(  K:N/A 
The  trend  for  shoe  ads 
in  201 1  was  comebacks. 
Swizz  Beatz  scoredahigh- 
profile  debut  forhis  single 
"International  Parly" 
when  Reebok  selected 
lhesongforiIs"Reethym 
of  Life'TV  campaign. 


French  D]  duo  justice  re- 
turned from  a  four-year 
absence  with  "Civiliza- 
tion." the  soundtrack  to 
Adidas' "All  In"  campaign 
starring  Katy  Perry. 
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ALBUM  PROMOTED  IN 
BEST  BUY  CIRCULAR 

tIRllL.iTI(>\:Aboul 
40  million 

l.\vr  )  K \K:  25;  2009: 19 

Although  Target"scircu- 
lar  supplanted  it  as  the  top 
retail  print  advertising  ve- 
hiclea  few  years  back,  the 
Best  Buy  insert  is  still  one 
of  the  best  promotional  ve- 
hicles forcreating  aware- 
ness for  a  new  release,  par- 
ticularly foran  urban  title. 


ALBUM  DISPLAYED  IN 
BEST  BUY  ENOCAP 

t.V.M<lIU:s:l,l02 
l..\.STYK,iil:42 

This  is  a  reliable  market- 
ing vehicle,  especially  for 
urban  releases.  But  now 
lhat  music  releases  no  lon- 
ger occupy  a  central  loca- 
tion in  the  retailer's  stores, 
its  power  h  as  d  i  ni  in  ished. 
Also,  labels  must  reim- 
burse Best  Buy  if  the  mer- 
chant fails  to  account  for 
a  certain  percentageofa 
featured  title's  first-week 
national  sales. 
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MEDIUM  ROTATION 
AT  TOP  40  IN 
TOP  100  MARKET 

»  KKKI.Y  At  l>n:N<  K:UplO 
4.5  mlHIon  per  station 

When  ladyCaga's  "Born 
This  Way"  debuted  atop 
the  Billboard  Hot  100  in 
February,  it  also  made 


a  record -sot ting  debut 
on  the  Mainstream  Top 
40chart. bowing  at  No, 
14  with  4.602  plays,  the 
highest  detections  total 
for  a  debuting  title  in  the 
chart's  history. 
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SYNCH  PLACEMENT  INAN 
ADFORCOCA-CDLA 

*l  l)li:\(  K;N/A 

Train  already  hada  ban- 
ner year  with "  Hey,  Soul 
Sister"  dominating  the 
airplay  and  sales  charts. 
So  "Shake  UpChristmas." 
the  official  song  of  Coca- 
Cola's  2010  holiday  cam- 
paign, felt  a  bit  like  a  vic- 
tor)' lap.  The  ad  has  been 
viewed  more  than  l.ftmil- 
lion  times  on  YouTube. 
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ALBUM  DISPLAYED  AT 
STARBUCKS  COUNTER 

I  >.S'I'<>I<KS:  11,000 
I.A^T>1:\H:^4 


While  not  the  force  that 
it  once  was.  Starbucks' 
front  counter  remains 
a  hotly  contested  piece 
of  real  estate  for  new 
releases,  Labels  have  to 
give  the  chain  Walmari 
pricing  (S8. 50  whole- 
sale) and  agree  to  accept 
returns.  And  it's  still 
one  of  the  most  subjec- 
tive and  purest  forms  of 
curation  at  music  retail. 
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INTEGRATED  TOUR 
SPONSORSHIP  WITH  A 
LEADING  CONSUMER 
PRODUCTS  BRAND 

i'hkm;m  i;ai  1  wixm 
s\\  it'vsjitsuKni 

AMERirA\TOliRDATR.s 

CoverCirl  sponsored 


the  North  American 
leg  of  Swift's  Speak 
Noiv  arena  tour,  which 
began  in  fanuary. 
Swift's  trek  was  pro- 
moted in  multiple  Cov- 
erCirl retailers  that 
used  in-store  displays 
with  tour  logos  and  im- 
ages of  the  artist.  The 
campaign  won  the  Con- 
cert Marketing  &  Pro- 
motion Award  at  the 
2011  Billboard  Touring 
Awards. 
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SYNCH  PLACEMENT 
IN  AN  AO  FOR  PEPSI 

Ati|)li:\4  i::NM 

Warner  Bros,  rapper/ 
singer  Outasight  was 
plucked  from  relative 
obscurity  in  Septem- 
ber when  Pepsi  picked 
his  song  "Tonight  Is  the 
Night"  as  the  theme  for 
its"X  Factor"  TV  ad  cam- 
paign. The  song  has  gen- 
erated digital  track  sales 
of26,OOOand  morethan 
37  adds  at  top  40  radio, 
according  to  SoundScan 
and  Nielsen  BDS. 

PERFORMANCE  ON 
AMERICAN  MUSIC 
AWARDS  

\Vi:il  V(.KVIi:w DK-SIIIP: 
ll.Smillton 


P!nk's  stirring  perfor- 
mance of"  Raise  Your 
Class "  at  the  2010  Ameri- 
can Music  Awards  trig- 
gered a  22%  jump  in  digi- 
tal track  sales  to  209.000. 
according  to  SoundScan. 
Katy  Perry's  AMAs rendi- 
tion of"  Firework"  yielded 
a  i2%  jump  in  track  sales 
to  232.000. 


MEDIUM  ROTATION  AT 
WHTZ(ZIOO)  NEW  YORK 


ArillKN('f:;4-5  million 
I.A.».TVR\R:I4 

Momentum  behind  a 
song  can  land  it  on  this 
station's  influential 
playlist  BY  MITCHELL  PETERS 

With  millions oflisteners  in  ihc  North- 
east and  beyond,  getting  a  song  added 
totop40WHTZ  (ZlOO)  New  York  "al- 
most solidifies  a  |record's  chances]  to 
becominga  bona  fide  hit,"  RCA  Records 
executive  VP  of  promotion  (oe  Riccitelli 
says.  "It  can  be  as  much  as  a  door  opener 
for  a  new  song  as  it  is  a  true  validation 
of  a  potential  hit  song." 

One  example:  pop  rock  band  Hot 
Chelle  Rae's  song  "Tonight  Tonight," 
which  was  added  to  ZlOO  about  halfway 
through  the  track's  life  cycle  in  mid- 
]une.  In  the  two  weeks  following  its 
ZlOO  debut.  "Tonight  Tonight"  jumped 
20-1 3  on  the  Billboard  Hot  100,  eventu- 
ally peaking  at  No.  7. 

Riccitelli  notes  that  early  airplay  on 
the  station  also  had  a  positive  impact  on 
digital  track  sales.  "Once  ZlOO  started  to 
play  it.  we  saw  an  immediate  increase  of 
30%  in  local  iTunes  single  sales."  he  says. 

ZlOO  PD  Sharon  Dastur.  music  direc- 
tor Chris  lagger  and  assistant  music  di- 
rector Trey  Morgan  choose  the  station's 
playlist  each  week  during  meetings  that 
sometimes  last  up  to  90  minutes. 

"We  sit  in  the  room  and  go  through 
our  current  rotations."  Dastur  says.  "If 
ihcie's  room  to  put  in  something  new. 
we'll  put  on  a  CD  that  has.  in  order,  the 
songs  on  the  national  lop  40  airplay 
chart  that  we're  not  playing,  and  we'll 
talk  about  each  one." 

(agger  also  sets  aside  about  three 
hours  every  Wednesday  for  face-to-face 
meetings  with  label  executives.  The 
label  folks,  who  range  from  regional 
promotion  staffers  to  presidents,  gel 
10-15  minutes  with  him  to  pitch  new 
songs  and  label  priorities-  Dastur  will 
sometimes  join  in  depending  on  the 


priority  of  the  project. 

Labels  have  a  better  chance  of  getting 
their  artists  played  on  ZlOO  if  there's  al- 
ready strong  momentum  behind  a  song, 
whether  it's  airplay  on  other  top  40  sta- 
tions, noteworthy  local  or  national  sales 
or  wide  exposure  in  such  mediums  as 
film  or  TV.  Dastur  says. 

The  labels  will  take  the  ZlOO  staff 
"through  what's  going  on  with  tlie  release 
of  the  video,  and  that  they're  going  to  be  on 
'Dancing  With  the  Stars'  and  limmy  Kim- 
mcl' — and  just  painting  the  picture,  be- 
cause they  know  that's  what  we're  looking 
for,"  she  says.  "They'll  also  tell  us  which 
stations  in  the  market  are  playing  it.  It's  all 
about  giving  us  that  information." 

Epic  Records  senior  VP  of  promotion 
and  strategy  Erik  Olesen  understands  the 
ZlOO  pitching  process  firsthand. 

"When  you  pitch  them  on  music,  you 
have  to  bring  value  to  the  radio  station — 
you  have  to  bring  in  a  whole  package."  he 
says,  adding  that  a  strong  social  media 
presence  helps,  "if  you  can  walk  in  with 
a  story  that's  successful  at  [adult  top  40] 
and  pop,  then  they'll  wait.  But  when  you 
can  walk  in  with  a  stor)'  that's  successful 
at  dance  radio,  pop  radio,  laduli  top  40] 
and  modern  rock  radio,  that's  going  to 
change  the  game  for  them." 

ZIOO's  choices  command  a  high  level 
of  respect  with  other  top  40  stations,  ac- 
cording to  EM  I  .Music  North  America  ex- 
ecutive VP  of  marketing  and  promotion 
Greg  Thompson. "  Wlien  they  get  behind  a 
record,  it  makes  a  statement  to  a  lot  of  pro- 
grammers around  the  country,"  he  says. 
"And  people  take  notice  of  that,  which 
obviously  helps  any  single." 

Olesen  says  the  station's  influence 
spans  beyond  U.S.  borders.  "ZlOO  is  a 
worldwide  entity  when  it  comes  to  radio 
credibility."  he  says,  noting  that  ZlOO  has 
sway  in  such  regions  as  Europe,  japan 
and  Australia.  "When  you  get  ZlOO,  the 
whole  world  starts  watching." 
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"Today"  hoits  NATAUe 
MORALES  .1  ml  LESTER 
HOLT  (center)  With  ZAC 
BBOWN.  whose  albums  > 
made  sales  gains  after  he 
and  his  band  appeared 
on  the  NBC  show. 


BUBLE  FOR  THE  HOLIDAYS 


PERFORMANCE  ON 
"SATURDAY  NIGHT  LIVE" 


NBC,  Beringer,  Target 
deck  the  halls  with  crooner's 
'Christmas'  CD  BY  PHIL  GALLO 

THREE  MONTHS  AFTER  HIS  ALBUM  Crazy  Lov« de- 
buted atop  the  Billboard  200  in  October  2009.  Michael 
Bubl^  made  his  first  appearance  on  NBC"s  "Saturday 
Night  Live."  In  addition  to  performing  "Haven't  Met  You 
Yel"and"Baby  (You've  Got  What  ltTakes|"with  Sharon 
Jones,  the  Canadian  crooner  also  showed  ofThis  funny 
side  in  a  skit  with  )on  Hammof  "Mad  Men." 

Helped  along  by  a  dip  of  that  skit  on  Hutu.  Buble's  )an. 
30, 2010.  appearance  sparked  online  chatter  and  helped 
fuel  an  8.8%  sales  gain  for  Crazy  Love  that  week.  The 
artist  himself  views  the  guest  spot  as  a  career  highlight. 
"You  always  want  to  put  that  on  your  resume,  to  say  that 
you  got  there,"  Bublc  told  PopEater.com  at  the  time.  Now 
with  a  new  holiday  album.  Christmas,  in  stores,  Bubli*  is 
scheduled  to  return  as  a  musical  guest  on  *SNL"  Dec.  17. 

The  singer  has  other  promotional  plans  in  place  as  well. 

Buble  and  Beringer  Vine>'ards  have  a  key  alignment 
that  places  Christmas  in  the  wine  section  of  stores.  Target, 
a  partner  with  Warner  Bros.  Records  on  the  album,  has 
added  endcaps  in  its  wine  sections  to  unite  the  CD  and 
Beringer  "s  line  of  California  Cabernets  and  Chardonnays. 

"They've  never  done  anything  like  this,"  Buble's  man- 
ager Bruce  Allen  says,  noting  that  Christmas  is  being 
marketed  in  more  than  15,000  U.S.  stores.  "Beringer  is 
a  powerful  brand  and  they  really  have  added  something 
to  ihe  niarkeiliii;,  The  fourth  quarter  is  their  biggest 
quarter  and  our  biggest  quarter." 

Warner  Bros,  co-president  UviaTortella  says  the  tie-in 
gives  Bubl6  many  new  outlets.  "Beringer  wines  are  get- 
ting us  into  non-music  sections  in  Costco  and  Safeway. 


in  the  summer  on  Facebook  after  his  Crazy  Love  arena 
tour  concluded-  His  relationship  with  Beringer  included 
a  pri^-atc  show  at  the  winery  in  July  for  contest  winners.  A 
photo  memoir  was  released  in  London.  And  he  won  the 
traditional  pop  Grammy  Award. 

It's  TV.  thougli,  where  Buble  has  had  his  greatest  im- 
pact. Along  with  appearing  on  shows  with  high-profile 
music  slots,  he'll  host  his  first  netwwk  special,  "A  Michael 
Buble  Christmas,"  Dec.  6  on  N  BC.  Unlike  many  holiday- 
season  record  campaigns,  this  was  not  a  quick  one-ofT. 
"This  is  a  yearlong  project,"  Tortella  says. 

Alien,  realizing  Crazy  Love  still  had  legs,  pushed  back 
on  Warner's  request  for  a  holiday  album  in  2010.  sug- 
gesting 2011  instead.  Talks  about  the  TV  special  began 
in  March  and  tracks  wvre  cut  early  enough  for  sales  reps 
to  play  music  for  strategic  partners  during  the  summer. 

Allen  and  Bubl6  credit  others  in  the  creation  of  the 
album  and  Ihe  marketing  deals  around  it.  Aside  from 
airing  the  special,  NBC  is  supporting  Christmas  with 
Buble  appearances  on  "Today"  and  "SNL."  A  turning 
fjoint  for  the  special  came  after  Allen  arranged  for  Doug 
Vaughan.  senior  VP  of  special  programs  and  late  night 
at  NBC  Entertainment,  to  see  Bubl^  perform  in  El  Paso. 
Texas,  in  mid-August.  Tliough  traditional  holiday  music 
specials  have  struggled  in  the  ratings  in  recent  years, 
Vaughan  liked  the  idea  of  a  throwback. 

"Historically  it  doesn't  sell."  Allen  says.  "I  have  to  give 
a  lot  of  credit  to  [Doug].  Michael  wanted  to  make  it  sen. 
timental,  make  it  old-fashioned — like  those  specials  he 
grew  up  on."  The  special,  Buble  adds,  will  include  six  or 
seven  songs  with  most  of  the  hour  tised  for  skits  and  digi- 
tal shorts.  Guests  include  the  Puppini  Sisters,  Kelly  Pick- 
ler.  Ed  Helms  and  Tracy  Morgan.  Humor,  Buble  says,  is 
a  ke)'  reason  why  he's  been  able  to  reach  the  arena  level 
as  a  performer  and  sell  more  than  13  million  albums 
and  11.4  million  tracks,  according  to  Nielsen  SoundScan. 

"About  four  years  ago  I  asked  my  manager  about  cer- 
tain talk  shows  and  he  would  say.  'They  don't  have  room 
for  a  band,'"  Buble  says.  "So  I  would  say,  'You  get  me 
on  that  couch  and  let  me  talk  for  five  minutes.  I'll  sell 
more  records  than  with  a  band.'  And  the  reason  I  say 
that  is.  as  much  as  people  like  music.  1  don't  think  they 
buy  products.  They  buy  people  ...  I  like  using  humor  to 
communicate,  and  it's  nice,  considering  the  type  of  music 
I  sing  and  the  fan  base,  to 


MICHAEL  BU8L£  on  ^^^1 

■■Saturday  Night  Live."  / 

acting  in  a  skit  with  "^^^^  ^^^^ 

JON  HAMM  (loft)  and  j^^f 
performing  (inset).  ^  i 


and  "Today"  in  Buble's  development,  and  says  no  re- 
cording artist  in  the  last  20  years  has  benefited  more 
from  TV  appearances.  "It's  played  a  massive  role."  he 
says.  "He  is  one  of  the  best  music  guests  to  have  on  a 
TV  show.  [The  hosts]  talk  to  him . . .  This  guy  is  charis- 
matic and  people  love  what  he  has  to  say." 

Buble  arrived  at  Warner  in  2003.  a  left-fieki  signing  for 
then-head  Tom  Whalley.  Producer  David  Foster  cham- 
pioned him  as  Buble  cut  an  album  of  covers  and  noted 
how  Harry  Connick  |r.  had  influenced  him.  "I  didn't  re- 
alize the  business  model  was  changing  before  my  eyes." 
Bublc  says.  "I  got  in  just  before  it  changed  completely." 

Self-deprecation  became  crucial  for  Bublc  to  step  out 
from  the  shadows  of  Connick  and  Frank  Sinatra.  Once 
he  had  hits  with  his  compositions "  Home"  and  "Haven't 
Met  You  Yet.'  Allen  says,  the  initial  demographic — 40- 
plus — started  to  skew  younger. 

The  more  mainstream  and  broader  the  audience,  the 
more  important  it  became  for  B\ible  to  record  a  Christ- 
mas album.  (A  2003  Christmas  EP  has  sold  1  million 
copies,  according  to  SoundScan.)  Warner  has  already 
had  success  in  recent  years  with  holiday  sets  from  Josh 
Groban.  Faith  Hill  and  Enya. 

Unlike  most  acts  who  try  their  hand  at  carols  and 
holiday  chestnuts.  Buble  had  a  vision  that  required  time 
and  (banning.  He  chose  songs  that  meant  something  to 
him  as  a  youth  and  assigned  specific  tunes  to  producers 
Foster,  Bob  Rock  and  Humberto  Gatica. 

He  also  wanted  to  employ  a  traditional  recording 
method,  working  live  rather  than  with  backing  tracks. 
"David  Foster  did  not  want  to  be  dragged  back  to  1956," 
Allen  says.  "But  Michael  was  determined.  He  said,  'I 
can  sing  better  and  in  tune  with  all  those  instruments 
around  me  rather  with  pre-cut  tracks.'" 

Recording  in  Hollywood's  Capitol  Studios,  Buble 
brought  in  a  60-piece  orchestra  for  numbers  like  "It's 
Beginning  to  Look  a  Lot  Like  Christmas"  and  a  boys 
choir  for  "Silent  Night." 

"I  felt  it  was  important  to  put  my  touch  on  these."  he 
says,  adding  that  he  still  felt  each  producer  could  bring 
distinct  tools  to  the  sessions.  "This  record  was  too  im- 
portant to  ntc.  1  set  out,  egotislitally  probably,  to  make  a 
Standard  Christmas  record,  the  quintessential  record  that 
would  stay  relative  years  after  I'm  gone." 

With  so  much  activity  related  to  the 
album,  Bubl^-  is  trying  to  keep  2012  plan- 
ning al  arm's  length.  There  will  be  tours 
of  South  America,  the  Middle  East  and 
South  Africa,  and  February  2013  has 
been  penciled  in  as  the  date  for  his  next 
studio  set.  As  a  writer  who  shows  up  to  a 
ses.'non  with  only  a  few  songs — his  origi- 
nals on  C\\r\simas  are  "Cold  December 
Night."  written  with  Rock  and  Alan 
Chang,  and  "Mis  Deseso,"  with  Gatica 
-he  has  started  re-examining  his  writing, 
iking  about  ways  to  continue  to  grow,  to 
h  without  alienating  my  audience."  Bubl6 
on't  want  to  keep  making  the  same  record- 
iay,  'Why  buy  the  next  one.-*'  I  hope  to  write 
?  songs  that  I  think  arc  hits  and  do  some 
3ns  that  people  want  to  hear.  Then  I  get  to 
he  road  and  do  what  1  love, 
timos.  I  did  my  best,  the  producers  did  their 
lid  his  best.  The  setup  is  great,  the  deals  are 
t's  up  to  the  people  and  that's  where  it  gets 
u  hope  your  instincts  are  right,  but  I've  got 
y  now  than  I  ever  had  before."  ■  •• 
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COVER STORYIN 
ROLLING  STONE 


(IK(lll.ATI<l>:I.S  million 

i.astyi;ari38 
Alongwith  the  usual  mix 
ofbootiier  icons  (Bob 
Dyla  n .  G  corge  H  a  r  r  ison . 
Elton  ]ohn.  Steven  Tyler 
and  Pink  Floyd),  the  RS 
tovtT  also  spolligliled 
younger  stars  hitting  new 
peaks  (Rihanna.  Adclc. 
lustin  Bieber,  LadyGaj^a 
atid  Katy  Perry).  Most 
unlikely  cover  stars:  Sas- 
katoon, Saskatchewan, 
rock  band  the  Sheepdogs, 
winners  of  the  magazine's 
Choose  the  Cover  contest. 
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PERFORMANCEATCMA 
MUSIC  FEST/MAiN  STAGE 

am:h  \(j:i>aii.\ 
aitcmianc  k:  65.000 

LASTiKA  11:73 

In  addition  to  the  Coun- 
try Music  Assn.  Awards, 
ABC  has  found  another 
ratings  winner  in  "Coun- 
try's Night  to  Rock,"  a 
three-hour  TV  special 
culled  from  performances 
duringCMA  Music  Fcsl, 
CMA  Awa  rds  executive 
producer  Robert  Deaton 
lx>oks  the  genre's  top  acts 
during  four  nights  of  sta- 
dium shows  at  Nashville's 
LP  Field. 


ALBUM  INCLUDED  IN 
AMAZON  MP3$55ALE 

MOKK'ni  1>  lt4  MILLION 
Ari'lVIU  I  STOMKR.S 

Even  though  labels  absorb 
the  margin  loss  on  $5  al- 
bums at  the  Amazon  M  P3 
store,  a  major-label  sales 
executivfsayshclikesthe 
promotion  becausethc 
resulting  sales  volume 
can  justify  the  lower  profit 
margin.  Besides  dc\'clop- 
ingartists,the  promotion 
can  be  used  to  sell  deep 
catalog  albums  and  front- 
line hits  that  are  running 
out  of  steam.  Albums  sale- 
priced  at  $5  area  promi- 
nent fixture  on  the  home 
page  and  a  key  weapon 
against  iTunes.  After 
Amazon  MPi  priced  Ar- 
cade Fire's  2004  album 
Funeral  at  $5,  the  title  re- 
e  n  tered  t  he  B  i  11  boa  rd  2  00 
at  No.l23on)uly23with 
sales  of  4.000.  up  50% 
from  a  week  ea  rl  ier.  ac- 
cordingto  SoundScan. 


Eleven,  was  a  Hot  Shot 
Debut  on  Billboard's 
Hot  Country  Songs 
chart  on  Aug.  6.  bowing 
at  No.  50  with  621 ,000 
impressions  on  20  of 
the  chart's  128  report- 
ing stations,  according 
to  Nielsen  BDS. 


Hi 

PERFORMANCE  ON 
LOLLAPALOOZA/ 
MAIN  STAGE  

-VITENUAME:  270.000 
l..%STYEAIl:44 

Canadian  D)/producer 
DeadmauS  closed  out  this 
year  's  Lollapalcwza  with  a 
main-stage  performance 
that  left  many  begging  for 
more.  The  night  before. 
Eminem  owned  Chicago's 
Grant  Park  with  an  intense 
set  that  featured  guest 
turns  by  Bruno  Mars  and 
Skylar  Grey.  Both  perfor- 
maiKes  fueled  otil  i  ne  chat- 
ter for  days. 


SONGPUYED 
IN  A  MOVIE  TRAILER 

Al  IHilM  KiNi'A 
L.*STVKAR:43 

Movie  trailers  have  be- 
come an  important 
source  of  income  for 
musicians  and  can  oc- 
casionally d  rive  sales  of  a 
feat  u  red  son  g.  The  t  ra  i  Ier 
for  "The  Green  Hornet" 
brought  Coolio's  "Gang- 
sta's  Paradi.se"  back  to  the 
charts  in  |anuary,  selling 
47,000 downloads  during 
the  first  week  of  iheclip's 
release,  up  58%.  accord- 
ing to  SoundScan. 


PERFORMANCE  ON 
CMT  MUSIC  AWARDS 

AViJt  \<.I.\1K"  Klisilll': 
2,9  million 
I,.4STVI:aR:33 
The  looser,  less  rev- 
erent of  the  country 
music  award  shows, 
the  CMT  Awards  are 
held  on  the  eve  of  Nash- 
ville's CMA  Music  Fest 
and  attracts  throngs 
of  fans  in  town  for  the 
festival,  Luke  Bryan's 
performance  of  "Coun- 
try Girl  (Shake  It  for 
Me)"  at  the  June  awards 
show  fueled  a  41% 


DEADMAUS  performs 
during  Lollapalooza  at 
Chicago's  Grant  Park 
on  Aug.  7.  , 


jump  in  digital  track 
sales  to  73.000,  accord- 
ing to  SoundScan. 

MEDIUM  ROTATION 
AT  COUNTRY  IN 
TOP  100  MARKET 

\VtlltAt;K\M:KkL) 
\iitilKA(  K:  Up  to  1.3 million 
per  station 
LA.STYi:,%  11:56 


Radio's  power  to  pro- 
mote country  singles 
remains  undimmed. 
Martina  McBride's 
TmGonna  Love  You 
Through  It,"  the  sec- 
ond single  from  her  Re- 
public Nasliville  album 
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UPDATED 

FACEBOOKPAGE 

All  IHKNrK:  More  than  144  miUlon 
active  cuBlomars 
LASTlEAIfcN/A 

How  to  turn  "likes" 
into  brand-building 
and  social  commerce 
BY  KATIE  MORSE 

Moontoast  co-founder/chief  technol- 
ogy officer  Marcus  Whitney  provides 
some  pointers  to  get  the  most  out  of 
Facebook  and  keep  fans  engaged. 

L  MAXIMIZE  YOUR  VISIBILITY 

Updates  should  appear  in  iheccnter- 
coluinn  news  feed,  not  in  the  ticker 
on  the  right  side.  Determining  what 


appears  where  is  part  of  Facebook 's 
proprietary  algorithm.  But  Whit- 
ney notes  that  videos,  fan  polls  and 
sets  of  photos  (for  example,  from  a 
concert)  are  among  the  things  that 
consistently  appear  in  the  news  feed. 

2.  UPDATE  REGUURLY 

Don't  worry  about  overloading  fans 
with  multiple  daily  updates,  "Odds 
areyou'IlbereachingadiffcR'nt  group 
of  people  at  different  times."  Whit- 
ney says. '  Your  posts  will  be  seen  as 


part  ot  ot  lier  posts  in  their  news  feed, 
not  as  a  page  full  uf  your  own  posts." 
Also:  Artists  should  think  of  updates 
as  a  way  of  keeping  up  their  end  of  a 
conversation,  not  a  marketing  spiel. 

.-{.ADOPT  A  ROUTINE  THAT  FITS 
YOUR  PERSONALITY  

"  Some  brands  are  popular  because  of 
liow  mysterious  they  are,"  Whitney 
■^ays.  "Olhersarepopularbetauscof 
tiow  accessible  they  a  re.  Look  at  your 
brand  and  come  up  with  a  schedule 
that  keeps  you  top  of  mind." 

4.  nSH  WHERE  THE  FISH  ARE 

Got  something  to  sell?  Let  fans 
make  purchases  from  their  news 
feed.  Don't  make  them  go  toanolher 
site.  Ofier  stuff  they  won't  get  else- 
where— like  autt^aphed  items.  VIP 
tickets  and  limited-edition  record- 
ings. Exclusive  deals  create  a  sense  of 
value  for  "liking"  an  act's  page.  And 
keep  sales-related  updates  to  no  more 
than  one  out  of  every  five.  "The  rest 
of  the  time,"  Whitney  .says,  "you're 
helping  build  up  the  story." 
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ALBUM  FEATURED  IN 
ITUNES' WEKLY  "NEW 
MUSIC  TUESDAY' EMAIL 

fim  rL\rM>N:225million 
(worldwide).  SO  million  (U.S.) 
I.A.STYK\R:  18 

Everyone  likes  to  be  fea- 
tured in  this  email,  but 
how  much  it  boosts  sales 
isn't  so  clear.  "I  want  it 
because  1  have  to  believe 
creating  impressions 
in  SOmillion  inboxes 
is  important,"  a  major- 
label  executive  says. 
"  But  I  don't  know  that  it 
moves  records  because 
they  don't  share  click- 
through  data." 
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PERFORMANCE 
ON  ABC'S  "GOOD 
MORNING  AMERICA'' 

Av  y.H  v(,i:\  ii:uKitsiiii>: 

4. B  million 

i.a.styi:aiu59 


The  A  BC  show's  sum- 
mer concert  series  pro- 
vides touring  acts  with 
an  opportunity  to  alert 
fans  of  upcoming  dates. 
When  Stevie  Nicks  ap- 
peared on  the  Aug. 
26  show,  nearly  four 
months  after  the  re- 
lease of  M  Your  Dreams. 
the  album  posted  a  23% 
sales  jump,  according 
to  SoundScan. 
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INTERVIEW/PRDHLEIN 
THE  NEW  YORK  TIMES 

WKKAIiKt  IIU  l'L.VriON: 
1.2  million  (weekdays), 
1.6  million  (Sundays) 
l..*ffTYhmi:32 

The  newspaper  of  record 
likes  to  place  an  artist's 
work  in  a  broader  cul- 
tural context,  as  it  did 
when  it  recently  profiled 
the  crossover  aspira- 
tions of  Aventura  singer 
Anthony  "Romeo"  San- 
tos. After  reviewing  a 
Decemberists  concert 
in  lanuary,  the  Times 
interviewed  frontman 
Colin  Meloy  in  October 
to  talkaboutthechil- 
dren's  book  he'd  written. 
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PERFORMANCE/ 
APPEARANCE  ONA 
BET AWARDS SHOW 

AVKItlCE  VIEWKR.SHII'  nm 
BtrTAHAKIlS:  7.7  million 
LA£TriUR:3l 


Chris  Brown  further  ce- 
mented his  comeback 
with  his  appearance  at  the 
2011  BET  Awards,  win- 
ning four  trophies  and. 
more  importantly,  per- 
forming four  numbers, 
including  ~  Look  at  Me 
Now"  with  Busta  RhyTnes 
and  "My  Last"  with  Big 
Sean.  Mar>'  J.  BHge,  AHcia 
Keys.  Rick  Ross  and  Bc- 
yoncealso  turned  in  well- 
received  performances. 

4S 

AUOMDISPUYEO 
ATHOTTflPIC 

LASTVEAJLge 

Besides  Trans  World  En- 
tertainmem's  FYEchain, 
Hoi  Topic  is  the  only 
other  place  at  the  mall 
where  shoppers  can  still 
find  music.  Hot  Topic  is 
specific  on  what  it  will 
carry — metal,  hard  rock, 
goth  and  even  punk  acts 
have  the  best  luck  here. 
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SUPPORT  SLOT 
FOR  ARENA-LEVEL 
HEADUNINGACT 

ATTKS  DAM  i:  AT  I  SH  V.R'S 
MAV7SHOWATTIIE 
PRl  DENTIALCEVTER 
IN  >'En-ARK.!<i.J.:  11783 
LA^TYEARi40 

Akon's  follow-up  to  his 
2008toplOalbum  Free- 
dom has  been  delayed, 
renamed  (Stadium  Music. 
then  Akonic.  now  sim- 
ply Stadium)  and  even 
previewed  in  September 
2010.  Without  a  firm  date 
on  the  calendar  for  the 
new  albu  m ,  his  openi  ng 
slot  on  the  second  North 
American  leg  of  Usher's 
OMG  tour  helped  keep 
him  in  the  public  e>'e. 

15 

PERFORMANCE  ON 
ABC'S  "DANCING 
WITH  THE  STARS- 

\\  KBAUK  MV.WV.ttSUW  K>II 
RI'iJit'l.T^SIKmS:  I5.S  mtlttan 

With  springand  winter 
editions. "  Dancing  With 
the  Stars"  offers  slots  to 
more  than  40  perform- 
ers during  the  year.  Jus- 


MAXIMUM  EXPOSURE 


AKON  performing  at 
the  Staples  Center  in 
Los  Angeles  on 
Usher's  OMG  tour. 


tin  Bieber  appeared  on 
the  Nov.  1  show,  but  it 
generally  books  more 
adult-oriented  acts  like 
the  Script,  which  per- 
formed Sept.  27  and  en- 
joyed a  30%  sales  gain  for 
its  album  Science  «;  Faith. 
according  to  SoundScan. 
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VIDEO  ON  CMTS 
'TOP  20  COUNTDOWN- 

AVERAGE  VIEWERSHIP: 

278.000 

LAST  YEAR;  66 

CMTusesanumberof 
metrics  ranging  from  on- 
line streaming  to  radio  and 
social  media  activity,  along 
with  fan  voting  on  C  MT. 
com,  to  serve  up  its  popular 
countdown.  Evan  Farmer. 
wIki  replaced  longtime 
host  Lance  Smith  in  2010, 
hosts  the  sliow,  which  also 
features  inter\'iews  with 
top  country  acts. 
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on  Bonnaroo's  main  stage 
in  |une.  "This  is  the  big- 
gest gig  we've  ever  done ." 
Neil  Young  told  the  crowd 
of  thousands,  adding  that 
the  audience  was  about 
10  times  bigger  than  any 
other  concert  Buffalo 
Springfield  had  played. 

FEATURE  ON  NPfl'S 'ALL 
THINGS  CONSIDERED- 

WEEKLY  AUDIENCE: 

I2.3milian 

LA!n'YCAR:83 

NPR's  flagship  news  pro- 
gram continues  to  feature 
an  eckctic  mbt  of  artists  on 
the  show,  counting  I.  Cole. 
Miranda  Lambert  and 
singer/songwriter/pro- 
ducer  )oe  Hen  ry  a  mong 
its  recent  guests.  The  sel  f- 
titled  album  b>'saxophon- 
ist  )oshua  Redman's  new 
band.  Jam«  Farm,  jumped 
27  3%  a  fter  the  show  did  a 
s^ment  on  the  group,  ac- 
cording to  SoundScan. 


come  a  key  player  in 
network  song  synchs. 
In  May.  the  show- 
ended  its  season  with 
Adcle's  "Make  You 
Feel  My  Love."  Already 
a  hit,  the  song's  digi- 
tal sales  surged  56% 
to  19.000.  according  to 
SoundScan. 

VIDEO  FEATURED  ON 
YOUTUBE  MUSIC 
HOMEPAGE  

VJi.  UMUI  E  VISITOR.S  AT 
YOITI'BE:  (25  milHon 
in  SepTember 

YouTube's  August  rede- 
sign of  its  music  page 


gave  visitors  more  per- 
sonal recommendations 
and  fewer  featured  clips. 
But  the  page  still  has  a 
list  ofYouTubeToplOO 
music  videos  and  an 
abovc-the-fold  spotlight 
for  videos  lucky  enough 
to  be  selected. 
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MEDIUM  ROTATION 
AT  RHYTHMIC  IN 
TOP  100  MARKET 

am:ra<.k,\vfkkly 
Al  DlENCl^iUpioSmlUon 
per  station 
U4STYE.Ul:S4 


Katy  Perry  topped  the 
Rhythmic  Airplay  chart 


for  the  first  time  in 
May  when  "E.T"  (fea- 
turing Kanye  West) 
moved  4-1  in  its  ninth 
week,  garnering  5.200 
spins,  up  8%  from  the 
prior  week,  according 
to  Nielsen  BDS.  Chris- 
tina Aguilera  and  Pink 
were  the  only  previous 
core  female  pop  artists 
to  reach  No.  1  on  the 
ranking. 
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PERFORMANCE  ON 
VANS  WARPED  TOUR/ 
MAIN  STAGE  

vn  i;MIAN(  E  AT 
(ENTRAL  FLORIDA 
PAIRGROL'NUSLN  ORLANDO 
ONJlILY«»:  10.486 
I^8TYiUR:IO0 

Warped  founder  Kevin 
Lyman  calls  the  main 
stage  "a  great  place  for 
artists  on  the  way  up  and 
for  those  smart  enough 
to  want  to  reconnect  and 
remind  people  of  how 
preat  your  live  show  is."" 
To  get  there,  bands  need 
a  tight  performance 
and  the  "backing  of  the 
kids." 
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REGUURLY  UPDATED 
ARTIST  TWITTER  FEED 

H>0 MILLION  MTIVEttSKR.S 

INSFITKMHKH 

LAST  YEAR:  62 


Lady  Gaga,  fustin  Bieber 
and  Katy  Perry  com- 
mand the  three  largest 
Twitter  followings  in 
the  world,  with  Britney 
Spears.  Shakira.  Ri- 
hanna  and  Taylor  Swift 
ranking  in  the  top  10. 
and  Selena  Gomez,  Emi- 
nem and  Nicki  Minaj 
lurking  in  the  top  20. 
accord  i  ng  to  Tw  i  1 1 er- 
Counter.com. 


PERFORMANCE  ON 
BONHAROO/MAIN  STAGE 

TOTA 1.  ATTEN  DA  M  E: 
80.000 

I^.STYEAR;52 

Eight  shows  into  Buffalo 
Springfield's  reunion 
tour — itsfirsl  since 
1968— the  band  played 
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SYNCH  PLACEMENT 
INATV  SHOW'S 
SEASON  FINALE 

AYERAGE  VIEW  ERSIIIP  TOR 
-IKJNF-S"SE,lSOS  EINAU:: 
9.8mlllon 

Fox's  "Bones'  has  be- 


DANCE/ 
CLUBTOPIO 

1.  PERFORMANCE 
AT  ELECTRIC  DAISY 


S.  PERFORMANCE 

ATULTRAMUSK 

FtSnVAl 

ATTENUANCKiMore 
thai  100.000 

3.  FEATURED  DJ  ON 
'BBC  ESSENTIAL  MIX' 

Al'DIEME;N/A 

4.  cover story 
inhixmag 

5.  nightclub; 
venue  residency 
in  a  major  market 

4,000  .iisntiitL.f;VegM 

6.  SONG  PLAYED 

ONPETETONG'S 
SVNOICATED  RADIO 
ONESHOW 

At  DILNA  LiMoretKan 
2  million 

r.  SONG  PLAYED 
ONTIESTOS 
SYNDICATED  RADIO 
SHOWCLUBLIFE' 

AtI>IFA€K:N/A 

8.S0NGA00ED 

TO  ROTATION  ON 
SIHIUSXM'SBPM 
CHANNEL  

»'1HU  S\M 

••t  lis<  HIHKRSi213 

million 

9. SONG  PLAYED  ON 
ARMINVANBUUREN'S 
SYNDICATED  RADIO 
SHOWA  STATE  OF 
TRANCE"  

\l  l>ll'N(  l.;i5niillion 

lO.  TRACK  USED 
IN  A  PROMO  VIDEO 
TRAILER  FOR  A  URGE 
ELECTRONIC  MUSIC 
EVENT  

\  IL^\sl)l  IKtlLEII 
ruH  fdi^EI.EITKir 
DAIM  FESTIVALLMore 
thafi47O0O0 


JUSTIKKLEINfttO,   

Founclct'CEO 
RcplilchtOf  PR 

STEPHANIEUFER* 

Co-founder.  Atom  Empire 

GlENNMEDLINGED 

Piesideni.  Astralwerks 

Rccortls 

PATRICK  MOXEY  


President.  Ultra  Reconto 

RANOVREED   

Manager  Red  Llgtit 
Managomcni 
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Latin  Top  lO 

Social  meflia  rises  to  the  fore  for  artists  in  the  U.S.  Latin  market 

BY  LEILA  COBO  AND  JUBY  CANTBR-NAVAS 


1.  ARTIST  ENDORSEMENT 
DEAL  WITH  LEADimi  CONSUMED 
PBOOUCTSBBAND  

AlilHF,N(  i::N/A 
LASTYKAK:! 

The  marketing  of  Rick>- Martin's 
album  MAS  Musica  Alma  Scxo re- 
ceived a  bc»st  from  AT&T,  which 
featured  Martin  and  his  band  per- 
forming "The  Best  Thing  About 
Me  Is  You"  in  a  TV  ad  for  its  smart- 
phones.  The  spot  aired  on  Spanish- 
language  TV  for  several  weeks 
after  theCD's  Feb.  1  release,  help- 
ing the  single  top  Billboard's  Hot 
Latin  Songs  chart. 

HAVESONG  FEATURED  AS 
THEME  FORATELENflVELA 

AVF,H4t;H\  iKWi:K.'iHII':5  7million 
LASTlCAltZ 

Mexican  singer/actress  Lucero 
scored  her  first  top  10  entry  on 
Billboard's  Top  Latin  Albums 
chart  with  Indispensable.  It  was 
propelled  by  the  single  "Duefia 
deTu  Amor,"  featured  on  "SoyTu 
Duefla."  which  aired  stateside  on 
Univision.  "It  detonated  sales." 
says  Jorge  Pino,  VP  of  music  for 
Vencvision,  whose  label  Vcnc 
Music  released  the  album. 

3.  ANACTIVEARTISTTWITTER 
ACCOUNT  

Ai'DiEM'i-::  100  miilton  active  users  in 
September 

Regional  Mexican  star  Jenni  Rivera 
didn't  embrace  Twitter  until  about  a 
year  ago.  Now  (gJjennirivera.  which 
has  4if),(X)0  followers,  is  her  main 
communkations  channel  with 
fans,  the  press  and  fellow  artists. 

4.  TDUR  SPONSORSHIP  DEAL 
WITH  A  LEADING  CONSUMER 
BRAND  

Al  DIENCE:  HIA 

To  mark  its  75th  anniversary. 
Goya  Foods  sponsored  concerts 
by  Marc  Anthony.  Ana  Gabriel 


and  Marco  Antonio  Solis.  Goya's 
reach  al  retail  helped  propel 
ticket  sales.  "No  promoter  has 
the  money  or  contacts  to  gener- 
ate that  kind  of  publicity.'  says 
Henry  Cardenas,  president  of 
Cardenas  Marketing  Network, 
which  partnered  with  Goya. 

5.  TELEVISED  PERFORMANCE 
ONALATINAWARDSSHOW 

A\  EILA(;E  VlEWr.R^HIP,  prkmios 
JliVENTl^U'2on:4.6  minion 
LAST  V  EAR;  4 

Prince  Royceand  Daddy  Yankee 
opened  this  year's  Premios  Ju- 
ventud  on  )uly  21  by  performing 
their  hit  collaboration  "Ven  Con- 
migo."  Their  performance  on  the 
Univision  awards  show  fueled  a 
56%  jump  in  digital  track  sales  of 
the  song  the  following  week,  ac- 
cording to  Nielsen  SoundScan. 

({.PROMOTION  ON  ITUNES 
HOMEPAGE  

.AL'DI  ENCK:  225  million  accounts 

worldwide 

LASTYEAR:e 

Romeo  Santos'  hotly  anticipated 
album  Formula  Vol.  KtheAven- 
tura  frontman's  solo  debut,  re- 


ceived a  boost  when  iTunes  fea- 
tured the  set  on  its  home  page 
on  its  Nov.  8  release  date.  Sales 
data  wasn't  available  at  press  time 
but  by  the  end  of  the  first  day, 
the  album  had  already  generated 
morethan  320  customer  reviews. 

r.DUETWITHANENGLISH- 
LANGUAGE  ARTIST  

ACIHE-NC  E:  N/A 

Pitbull  has  gone  from  Mr.  305  {the 
name  ofhis  label)  to  Mr.  Worldwide 
thanks  in  part  to  English -language 
collaborations  on  his  201 1  album, 
Planet  Pit.  His  single  "Give  Me 
Everything,'  featuring  Ne-Yo,  Af- 
rojackand  Nayer.  topped  the  Bill- 
board Hot  lOOin  July— his  first 
No.  1  on  the  chart — and  has  re- 
mained on  the  ranking  e\'er  since. 

8.  PREMIERWGAMUSICVIDEO 
ONVtVO  

11.S.  LMQLE  VISITORS:  62.2  million 

Enrique  Iglesias  created  a  stir 
when  he  debuted  the  ultra-racy 
video  for  "Tonight  (I'm  Lovin' 
You|,"  featuring  Ludacris,  on 
Vevo  right  before  Christmas  last 
year.  The  dip  generated  more 
than  71  million  views  at  Vevo. 
com  and  another  47  million  at 
Iglesias'  Vevo  page  on  YouTube. 


LATIN  SURVEY  PANEL 


MVIIlALVtlUDO 

VP  of  marl<atin& 
Capitol  Latin 

OlMMHDONt 

Oireciof  ot 
administration 
and  marfceting, 
UniverMl  Music 
Publishing  Group 


MOHIMJORMW 

A&R  manager. 
Sony/ATV  Music 
Publishing 


JUAN  CARLOS 
GONZALES 

Senior  director  of 
Laiin  music  sates. 
Select -0- Hits 

MAYHAHEVAKZ 

CEO,  Nsvarcz 
CommunlcaiMru 


DiiaipmsKY 

Preside  fit.  In-STyle 
Digital  Marlceling 

AMDflESRECIO 

Owner.  AR 
Solutions 

MAKAROOmGUG 

Co-founder. 

Criferla 

Enterlainment 


HORUIO 
RODRIGUEZ 


Director  of  product 
development. 
Universal  Latin 
Entertainment 

EDITH  VAZQUEZ 

Former  director 
of  press  and 
publicity.  Sony 
Muste  Uiln 


.ASONGFEATUREOAS 
HEMEFORTWEEN-ORIENTED 
TELENOVELA  

AlIDIENtE:NM 
LANTYi-UltS 

"Click,"  the  bouncy  theme  song 
to  MTVTr3s" "  Popland."  provides 
an  unlikely  promo  vehicle  for  two 
acts  with  only  cult  fan  bases  in  the 
United  States — singer  Ale  Scrgi  of 
Argentine  pop  group  Miranda!  and 
Mexican  glam  rock  artist  Bryan 
Amadeus.  They  join  former  tween 
novela  star  Anahi  on  "Click."  the 
video  of  which  has  more  than 
60,000  views  atTr3s.com. 

lO.  REGULARLYUPDATED 
FACEBOGKPAGE  

.U'DIEM'K:  800  million  active  users  in 
September 

In  the  span  of  about  a  year,  the 
Facebook  page  of  Uruguayan 
indie  rock  band  No  Tc  Va  Gu- 
star  went  from  60,000  likes  to 
600.000.  The  Latin  Grammy 
Award-nominated  group's  mix 
of  personalized  messages,  along 
with  direct  calls  to  action  and  in- 
vitations to  events  and  contests, 
helped  fuel  a  much  higher  level 
of  fan  interaction. 


i 
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U.K.  Top  lO 

It  WAS  a  year  of  transitions  for  the  Brit«, 
'X  Factor'  and  Jonathan  Ross  BY  RICHARD  SMIRKE 


.ADDEDTOPLAYLISTONBBCRADIOI     U  Creen  found  out  this  year. 


WEEKLY  I.ISTKNEIU>:  11.9  million 
I.A>frvHAR:2 

The  top  40-formatted  Radio  l*s  aver- 
age weekly  audience  in  the  third  quar- 
ter was  its  largest  since  1999.  Head  of 
music  George  Ergatoudis  oversees  a 
SO-song  weekly  playlist  divided  into 
A,  B  and  C  lists,  A-listed  songs  get 
20-25  plays  every  seven  days. 


.3.  PERFORMANCE 
ONITVrS-THEXFACTOR- 


3.  PERFORMANCE 
ONTHEBRIT  AWARDS 


VIE\VER.SIlllMN«Uii:4.8  million 
l,.\!>ITYEAILa 

The  BR  ITs"  ratings  fell  to  a  five-year 
low  despite  efforts  to  revamp  the 
show.  But  performers  on  the  BRITs 
can  still  score  big  sates  gains,  as 
Adele,TinieTempah,  Plan  B  and  Gee 


VIEWEILSillP:  10.5  million  for  Aur  20  *• 
debut 


Weekly  viewership  has  tailed  off 
following  a  strong  debut  for  sea- 
son eight  of  this  franchise,  which 
lost  Simon  Cowell  to  the  U.S.  ver- 
sion of  the  show.  Still,  no  other 
weekly  U.K.  program  can  compete 
in  terms  of  prime-time  exposure. 

4.AI)nEDT0PUYllST0NBBCRADIO2 

WEEKLY  LISTENERS;  l4.3niillion 
LA.STYEAIL5 

Still  the  United  Kingdom's  most 
popular  station,  AC-formatted 
Radio  2  has  an  eclectic  30-track 
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BBC  Radio 
2  DJ  CHRIS 
EVANS  at  the 
network's  Live 
in  Hyde  Parl< 
event. 


MAXIMUM  EXPOSURE 


weekly  playlist  that  veers  from  Cold- 
play  to  Dolly  Parton,  Nickeiback  to 
Kate  Bush.  Us  reach  extends  far  be- 
yond its  35-pIus  target  demographic. 

5.  UVE  PERFORMANCE/INTERVIEW 
ON  BSC  RADIO  2'$^^$  EVANS 
BREAKFASTSHOr  

WEKKIA I  JjnXNKItS:  8.9  mlllktn 

Since  succeeding  Terry  Wogan  as 
Radio  2's  breakfast  host  at  the  start 
of  2010.  Chris  Evans  has  made  the 
spot  his  own,  with  superstar  guests 
Uke  Robert  Plant.  Tom  Jones,  Neil 
Diamond,  Barry  Manilow,  George 
Michael  and  Elton  ]ohn. 


6.  PERFORMANCE  ON  BBC  2'S 
•LATER...  WITH  JOOLS  HOLLAND" 

«  F.KKl.y  Al  nIENC  F:  I.I  million 

An  essential  platform  for  alternative, 
rock,  world  and  heritage  acts,  the  show 
broadcasts  a  half-hour  live  episode  on 
Tuesdays  and  an  hourlong  taped  show 
on  Fridays.  XL  Recordings  manag- 
ing director  Ben  Beardsworth  credits 
Adele's  Nov.  17, 2010,  "Later"  perfor- 
mance as  being  "the  acorn  that  every- 
thing grew  from"  when  launching  her 
21  album. 

7.  SONG  COVERED 

ONITVIS'THEXFACTOR-  

VIKWEHSUIP:  10.5  mlMion  for  Aug.  20  season 
debut 

Season-seven  winner  Matt  Cardie's 
debut  single.  "When  We  Collide."  a  re- 
named cover  of  BifJy  Clyro's "  Many  of 
Horror,"  lifted  the  original  version  to  a 
peak  of  No.  8  on  the  U.  K.  singles  chart. 

8.  PERFORMANCE/INTERVIEWON 
rrVI'S -THE  JONATHAN  ROSS  SHOW 

V I  F.H  eitSIIIP:  4  million-plus  for  debut 

The  longtime  BBC  1  host  moved  to 
commercial  rival  ITVl ,  debuting 
"The  [onathan  Ross  Show"  on  Sept. 
3.  Lady  Gaga.  Michael  Buble  and 
Noel  Gallagher  have  since  sat  on  his 
couch.  The  show's  fall  season  ran  for 
eight  episodes.  After  a  Christmas 
special,  it'll  return  to  a  weekly  sched- 
ule in  early  2012. 

9.  LIVE  PERFORMANCE/ 
INTERVIEW  ON  BBC  RADIO  I  S 
■THE  CHRIS  MOYLES  SHOW 

W1',I:KI,^  I.I.STKNL11.S:  7,2  million 

Speculation  that  Moyles  might  jump 
to  a  commercial  rival  proved  un- 
founded when  he  signed  a  contract 
keeping  him  with  the  BBC  until 
2014.  His  show  draws  the  second- 
best  morning  ratings  after  Evans. 

10.  AOOEDTO 

PLAYLIST  ON  CAPITAL  FM  

WEEKLY  I.I.STENEH.S;7million 

Billing  itself  as  the  United 
Kingdom's  "No.  1  hit  music  station," 
Capital  FM  has  significantly 
expanded  its  national  reach  in  the 
past  12  months  to  cover  Scotland. 
Wales  and  other  U.K.  regions. 
Capital  is  the  top  commercial 
station  in  London. 
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London  Records 


Director/artist 
manager  Three  Six 
Zero  Group 

JAMES  HOPKiHS 

Publicist,  Vector 
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Co-founder/ 
director,  Takeover 
Enlertairiment 


Artist  manager, 
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Group 
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Music  U,K.  Recordings 

QANO'NEIU 
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Management 


Japan  Top  lO 

TV  still  accounts  for  the  miyority  of  top  promotional  platforms 

BY  ROB  SCHWARTZ 


1.  PERFORMANCE  ON 
WEEKLYFOJITVVARIETYSHOW 
■SMAPX5MAP"  

AVEIUbEVIbWERMUIP:  |5 MILLION 
LAOTYBMbS  

japanese  boy  band  SM  AP's  vari- 
ety show,  which  airs  Mondays  at 
10  p.m.,  has  practically  defined 
the  genre  since  the  early  '90s. 
On  the  May  30  episode,  justin 
Bieber  performed  "Baby"  and 
"Never  Say  Never." 

2.  PERFORMANCE  ONWEEKLY 
MOSICTV PROGRAM  "MUSIC 
STATION"  ON  TV  ASAHI 

AVERAGEVIEWEIUHIP:  14.3  million 
LAST  YEAR:  2 

Airing  Fridays  at  8  p.m.,  the 
reach  of  this  influential  hour- 
long  show  extends  to  Southeast 
Asia  on  cable  networks  in  the 
region.  Chart-toppers  AKB48. 
Arashi  and  Keisuke  Kuwata  have 
been  recent  guests  on  the  show. 

S.SONGUSEDASTHEMEIN 

SEASONAL  PRIME-TIME 

DRAMA  SERIES  

A\  EKAUE  \  I E WERSIIIP FOR "SUJN 
KEI.SHK'HOL":  17.3  mlUon 
LAST  YEAR:  4 

Boy  band  V6  received  invalu- 
able exposure  when  its  single 
"Sexy.Honey.Bunny!"  was  fea- 
tured as  the  theme  for  top  TV 
summer  drama  "Shin  Keishi- 
chou  Sousa  Ikka  9  Kakari"  on 
TV  Asahi. 

4.  PERFORMANCE  ON  NHK'S 
NEWYEAR'S  EVE  PROGRAM 
"KOHAKUUTAGASSEN" 

AV  ERACi  E  V 1 E  W  E  R.'iH  I P:  41 .4  mHHon 
LAST  YEAR:  I 

Aired  live  frornNHK  Hall,  this 
annual  special  gathers  Japan's 
hottest  acts  in  a  red  (women's) 
team  versus  white  (men's)  team 
sing-ofT.  Last  year's  show  was 
co-hosted  by  Arashi  and  actress 
Mao  Inoueand  featured  Ayumi 
Hamasaki,  Exile,  Angela  Aki, 
flumpoolandNYC. 

5.  INTERVIEW/NEWSSPOTON 
FUJITV'S'TOKUDANEr 

.4VEK.tGE  VieWEILSHIP:  8.9  million 
I,A.STVF,AR:8 

This  influential  morning  show 
features  a  diverse  mix  of  guests 
that  includes  pop  stars  and  lesser- 
known  performers.  Among  the 
latter  this  year  have  been  jazz  pia- 
nist Hiromi  Uehara  and  blind 
piano  prodigy  NobuyukiTsujii. 


TAYLOR 
SWIFT  guests 
on  "SMAP  X 

SMAP."  -xc'jyy 


6.S0NGUSED 
INANISSANMOTORTVAD 

AUDIEM'E:  N/A 
LAST  YEAR: 7 


Nissan  appeared  to  be  smitten 
by  hip-hop  this  year,  featur- 
ing female  duo  Halcali's  single 
"Marching  March"  in  TV  spots 
for  the  carmaker's  March  mini- 
car  and  hitmaking  group  Rip 
Slyme's "  Sweet  Life"  in  ads  for  its 
LaFestaminivan. 

7.  SONG  USED  INAN  ASAHI 
BREWERIES  TV  AD  

.AL  UIE.M  E:  N/A 
LASTYE.VR:8 

The  beer  company's  recent  TV 
ads  have  featured  a  mix  of  do- 
mestic artists  and  international 
acts.  Maroon  5's  "Won't  Go 
Home  Without  You"  appeared  in 
Spots  for  the  low-malt  Free  Style 
brand  and  the  Beatles'  "Ob-La- 
Di.  Ob-La-Da ".  in  a  rare  Fab  Four 
synch,  was  used  in  ads  for  Asahi 
OfTlager. 

8.  INTERVIEW/NEWSSPOTON 
niJITyS-HEZAMASHITV" 

AVERAGE  VIEWER.S111P:  12.1  million 
LAKrYE.AR:3 

The  morning  show's  musical 


guests  are  typically  domestic 
artists,  but  the  show  also  fea- 
tured more  international  acts 
than  usual  after  the  March 
earthquake/tsunami  disas- 
ters. Pop-opera  quartet  II 
Divo  sang  its  hit  "Time  to  Say 
Goodbye"  on  )une  7,  and  Avril 
Lavigne  performed  "Smile- 
on  Aug.  12. 

9.  PERFORMANCE  ON  FUJI  TV 
WEEKLYMUSIC  PROGRAM  "HEY! 
HEY!  HEY!  MUSIC  CHAMP" 

AVER.AUE  VIEWERSIIIP:  13  millton 

Airing  Mondays  at  8  p.m. 
and  hosted  by  comedy  duo 
Downtown,  the  show  regu- 
larly features  top  |-pop  and 
rock  artists,  such  as  recent 
guests  Mika  Nakashima,  Por- 
nographitti.  Kana  Nishinoand 
K-pop  boy  band  Shinee. 

10.  APPEAR  INAN  ADVERTISING 
CAMPAIGN  FOR  A  JAPANESE 
MOBILE  PHONE  PROVIDER 

Al  l>IE\(  ErN/A 

KDDi's  au  wireless  service  ran 
a  campaign  this  year  with  Lady 
Gaga  that  included  billboards, 
print  ads  and  TV  spots  featuring 
"Poker  Face." 
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Records 
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CHRISTIAN/ 
GOSPEL 
TOP  10 

1.  ADDED  TO 
ROTATION  AT  X-LOVE 
RADIO  NETWORK 


2.  PERFORMANCE 
DNTHEWINTERJAM 
TOUR  

JiW.HlslKin  AT 
PHIU1»>  ARENA  IN 
ATUNTA;t7.l3l 

3.  MEDIUM 
ROTATION  AT 
CHRISTIAN  IN 
TOP  100  MARKET 

Al  niCNt  i;:UplO 
83S.6O0  per  station 

4.IUI0CDT0 
ROTATIONATTHEFISH 
RADIO  NETWORK 

AMUKM  H:N/A 

5.  KEVIN-STORE 
POSITIONING  AT 
FAMILY  CHRISTIAN 
STORES  

l.^.^T^>K^l^:2fl3 

6.  KEYIN-STDRE 
POSITIONINGAT 
LIFEWAYCHRISTIAN 
STORES  

ii_s.vnmi>:iG5 

7.  ALBUM  FEATURED 
INFAMILYCHHISTIAN 
STORES  CATALOG 

Air)lKN<  i:;N/A 


8.  A0afD 

TOROTATIONAT 
KLTYOALUS 

WKKM.KWDI'.klA 
AlilllAt  l:: 835,600 

9.  ALBUM  FEATURED 
IN  COVENANT 
CHRISTIAN  STORES 
CATALOG  

Al  l>li:V  M:NM 

10.  ALBUM 
EXCLUSIVE  WITH 
CRACKER  BARREL 


Surrey  Pttncli^tt 
URDyBUCKWELl 

VP  of  maiVciirig,  EMI 
Gospel 

miULAWREHCI'HARfllS 

VP.  Univets3l  Music 
Chtisiian  Group 

JtCOUEirNMtRUSHKt 

VP  of  publtc  relations, 
Proifidont  Music  Group 

ANDREW  PAnON 

President,  Pa  it  on  House 
Entertainmcnl;  VP.  Inpop 
Records 

COESTEWINSTEAD 

Director  of  marfcclins 
and  communications. 
Spring  Hill  Mustc  Group 
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COVEB  STORY  IN  PEOPLE 

WKKKI.V  (  ltt<  l'IATION: 
3  6  million 
t^STYEABrSi 


People  didn't  showcase 
many  recording  artists 
on  its  cover  this  year, 
with  [ennifer  Lopez 
and  Steven  Tyler  being 
among  the  lucky  few. 
But  while  the  magazine 
doesn't  usually  wield 
much  influence  over 
music  buyers,  its 
presence  in  every 
supermarket  check- 
out line  clearly  raises 
consumer  awareness. 

55 

PREMiERINGAVIOEO 
ONVEVD  

lUS.  UMQirP,  VISITORS; 
62  mUlton  in  Sepiemt>er 

A  premiere  on  Vevo 
means  more  than  main- 
page  placement.  Ac- 
cording to  DougMcVe- 
hil,  Vevo  senior  VP  of 
music  programming, 
talent  and  content  op- 
erations, up  to  about  12 
premieres  per  week  gel 
promotion  on  the  mo- 
bile app,  in  emails  and 
on  specific  watch  pages 
at  YouTube — including 
the  skin  around  and  the 
banner  beneath  a  video. 

50 

PERFORMANCE  ON 
COACHELLA/ 
SECONDARY  STAGES 

XTTV.y  DA  NCE:  75.000  per  d*y 
lA.ST  VRAR:  92 

Big  Audio  Dynamite. 


featuring  former  Clash 
guitarist/vocalist  Mick 
Jones,  played  Coachel- 
la's  Outdoor  Theatre  in 
April.  The  performance 
didn't  have  a  big  impact 
on  sales  of  the  band's 
catalog,  but  appeared  to 
spark  the  most  online 
chatter  about  the  band 
since  Sony/Legacy  re- 
issued its  1985  debut 
album.  This  Is  Big  Audio 
Dynamite,  a  year  earlier. 


57 


VIDEO  ON  RETS -106  & 
PARK' COUNTDOWN 

AVi:nA(iKVIKWKR»IIIP: 

652.000 

LAST  YEAR;  90 

Hosted  by  Terrence  J 
and  Rocsi,  BET's  flag- 
ship program  still  stands 
as  a  popular  and  impor- 
tant platform  for  R&B 
artists — and  one  of  the 
few  TV  shows  focusing 
on  urban  music.  View- 
ers determine  the  top  10 
video  rankings  by  voting 


through  the  network's  on- 
line and  mobile  ptaribrms. 


5§ 


PERFORMANCE  ON 
AUSTWCITYLttlTS/ 
MAIN  STAGE  

TOTAL  ATTENDANCE: 
225,000  in  2011 

Arcade  Fire's  buzz- 
generating  set  at  Zilker 
Park  on  Sept.  18  came  a 
day  after  the  band  per- 
formed at  the  Moody 
Theatre  in  Austin's  W 
Hotel  for  an  "Austin  City 
Limits' TV  taping.  Sales 
of  the  band's  Grammy 
Award-winning 
album.  The  Sub- 
urbs, totaled 
4,000  unit-sthe 
week  ended  Sept. 
S.  doubling 
from  the  prior 
week,  according 
to  SoundScan. 


SYNCH 
PUCEMENT 
ONASCRIPTEDTVSHOW 
OtIRMG  NOVEMBER 
SWEEPS  PIRWO 

A\'ER.AGB  VIEWERSHIPOP 
~9OXl0'':l.emUlton 

The  CW's  "90210"  is  one 
of  several  TV  shows  that 
uses  its  official  website 
to  promote  songs  the 
program  features.  One- 
Republic's  "Secret.s"  was 
one  of  13  tracks  played 
on  the  show's  Nov.  15, 
2010,  episode,  which 
contributed  to  digi- 
tal sales  of 69,000  that 
week,  up  7.7%,  accord- 
ing to  SoundScan. 


60 

COVER  STORY  IN 
ENTERTAINMENT  WEEKLY 

WEEKLY  CIRCULATION: 
1.8  million 
LA.STYEAa:ra 

During  the  past  year, 
E W's  only  music-related 
cover  subjects  were  Tay- 
lor Swift;  the  revamped 
"American  Idol"  team  of 
Jennifer  Lopez,  Steven 
Tyler.  Randy  Jackson 
and  Ryan  Seacrest;  and 
Darren  Criss  and  Chris 
Golfer  of  "Glee"  for  a 
story  about  depictions  of 
gay  teens  on  TV. 

01 

SINGLE  PLAYED 
ON  RAPID  DISNEY 

-AVERAGE  WEEKLY 
AUDIENCE:  29.2  mllion 

The  radio  network  plays 
its  fair  share  of  tween- 
targeted  fare,  but  also 
gives  airtime  to  kid- 
friendly  mainstream  pop 
songs,  like  Kelly  Clark- 
son's  "Mr.  Know  It  All," 
Adele's  "Someone  Like 
You."  Hot  Chelle  Rae's 
"Tonight  Tonight"  and 
CoIbieCaillat's  "Brighter 
Than  the  Sun." 

02 

MEDIUM  ROTATION 
ATR&B/HIP-HOPIN 
TOP  IDD  MARKET 

AVERAfiE  WEEKLY 
At'DIEM'F..:  Up  to2.9  million 
p«r  Station 

Odd  Future  member 
Frank  Ocean's  "Nova- 
cane"  debuted  on  Bill- 


board's Hot  R&B/Hip- 
Hop  Songs  chart  on  May 
21  at  No.  65  with  2.7 
million  listener  impres- 
sions, up  340%  from 
the  prior  week,  accord- 
ing to  Nielsen  BDS.  In 
the  week  ended  June  5. 
the  digital  track  gener- 
ated first-week  sales 
of8,000,accordingto 
SoundScan. 

OS 

CONCERT  SPECIAL 

ON  PBS  

AUDIENCE:  NM 

"America's  Got  Talent" 
star  Jackie  Evancho  was 
featured  in  a  "Great 

Performances"  concert 


special  that  debuted  in 
early  June  shortly  before 
the  release  of  her  album 
Dream  With  Me.  Sales  of 
the  album  surged  53%  to 
26.000  the  week  ended 
Aug.  14  after  the  special 
aired  again  during  PBS 
pledge  drives. 

04 

MEOnJM  ROTATION  AT 
KROQ  LOS  ANGELES 

AVER-iGE  WEEKLY 
AUDIENCE:  1.8  milion 
LASTY'RARiBO 

Alternative  KROQ  got 
behind  Florence  &  the 
Machine's  Ceremonials 
two  months  before  the 
album  was  released.  In 
August,  the  station  put 
the  album's  setup  track. 
"What  the  Water  Gave 
Me."  into  regular  rota- 
tion despite  its  five-min- 
utc-plus  running  time. 

FEATURE  ON  NPR'S 
"MORNING  EDITION" 

WKHKLV  U  I)1I;M  U: 
13  million 
LAOTYEARidS 

The  show's  segments 
on  artists  typically  focus 
on  those  with  a  new 
album  to  pitch.  An  Oct. 
27  interview  with  Mi- 
randa Lambert  helped 
the  singer  reach  a  listen- 
ing audience  that  might 
not  be  tuning  in  to  the 
country  stations  where 
her  songs  receive  heavy 
airplay. 
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Ccr 


MAXIMUM  EXPOSURE 


00 


SYNCH  PLACEMENT  IN 
MLB,  NBA,  NFl  PROMO 
AIREOOURINGTNE 
WORLD  SERIES,  NBA 
nNALSORSOPEBBOWL 

AtrMENCE:N/A 

TinieTempah's  "Written 
in  the  Stars'  was  tapped 
as  the  theme  to  Major 
League  Baseball's  post- 
season marketingcam- 
paign,  earning  the  song 
a  resui^nce  tn  digital 
sales  and  an  estimated 
$40  million-$50  million 
in  media  exposure. 

07 

VIOEO  IN  ROTATION 
ONCMT  

AUDIENCE:  N/A 
CMT's  music  strat- 


egy team  evaluates 
clips  based  on  such 
metrics  as  video  and 
song  quality.  CMT. 
com  and  Internet 
streams,  sales,  social 
media  activity,  online 
search  volume  and 
radio  airplay.  Meeting 
acts  and  checking  out 
live  shows  also  play  a 
factor. 

08 

FREE  MUSIC  VIDEO  OF 
TNEWEEKONITUNES 


WdRI.DUIDKITlMvS 
MX'Ol M  S:  More  than 
ZOOmHUon 

Although  it  may  not  at- 
tract as  much  attention 
as  free  song  downloads 
at  i'Hines,  this  platform 
was  a  popular  one  dur- 


ing ihc  past  year  among 
artists  ranging  from 
Adele  ("Rolling  in  the 
Deep").  Martina  Mc- 
Bride  ("I'm  Gonna  Love 
You  Through  If)  and 
Arctic  Monkeys  ("Don't 
Sit  Down  'Cause  I 
Moved  Your  Chair"). 

09 

PERFORMANCE  ON 

STAGECOACH/ 

MAIN  STAGE  

A  I'I  KN  t>AN<     54.791  per  day 

Rascal  Flattsused  its 
May  1  headlining  slot  to 
inform  festival-goers  of 
the  breaking  news  that 
U.S.  forces  had  killed 
Osama  bin  Laden  in  Pak- 
istan. The  trio  received 
significant  buzz  in  the 
press  the  followingday. 


JACKIE  EVANCHO 

performing 
during  her  PBS 
special  "Dream 
With  Me  in  Concert." 


The  fest  drew  55,000 
paid  attendees  each  day 
for  two  days,  grossing 
nearlySlOmiliion. 

70 

SEGMENT  ON  tBS 
SUHDAYMORNING" 

A^TRAGE  VIEWERSUIP: 
SmlNion 

"CBS  Sunday  Morn- 
ing" devotes  signifi- 
cant airtime  to  a  wide 
range  of  acts,  includ- 
ing Coldplay.  [ourney 
and  Florence  &  the  Ma- 
chine. After  being  fea- 
tured on  the  show  on 
Jan.  16,  two  days  before 
the  release  of  his  album 
Low  Country  Blues, 
Gregg  Allman  posted 
the  highest  debut  of 
his  career,  as  the  title 


bowed  at  No.  5  on  the 
Billboard  200. 


71 


PROnLE/FEATllltE 
IN  VANITY  FAIR 

MONTHU  aECLTLATION: 


justin  Bieber.  Katy  Perry 
and  Jennifer  Lopez  all 
graced  the  cover  of  VF. 
Perry's  candid  observa- 
tions about  her  career, 
her  religious  upbring- 
ing and  her  marriage  to 
U.K.  actor  Russell  Brand 
provided  grist  for  a  com- 
pelling profile. 


PERFORMANCE  OURING 
THE  SUPER  BOWL 
PREGAMESHOW 

AV  E  RA(;  K  \  I E W  BRSHIP: 

22  2  million 


The  pregame  show  drew 
its  best  ratings  since 
2002  when  it  averaged 
23.3  million  viewers. 
Keith  Urban  and  Maroon 
5  performed  outside 
Cowboys  Stadium  before 
the  start  of  the  game. 


7ti 


ANY  SINGLE  OR  VIDEO 
LISTED  IN 'FREE  ON 
ITUNES' SECTION 

WORLDWrnK  rriNEs 
ACCWiNTSiMorerhan 
200  million 


There  are  plenty  of 
free  songs  and  videos 
available  at  iTunes  that 
aren't  posted  under  the 
"Single  of  the  Week" 
or 'Music  Video  of 
the  Week'  banners. 
Among  them  have  been 
Pearl  )am's  'Ole"  and 
Tori  Amos'  "Carry." 


BILLBOARD'S  REACH  INCLUDES  MUSIC  LOVERS.  LATIN  AUDIENCE 


both  of  which  were 
available  as  free  song 
downloads, 
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PERFORMANCE  ON 
XCRVrS -MOANING 
BECOMES  ECLECTIC 

KCRW  WEEKLY  AL  DIENCE: 

357,600 

LdiSTV£AR:93 

A  performance  on  this 
beloved  tastemaker 
program,  which  airs 
on  the  noncommercial 
Santa  Monica,  Calif, 
station,  continues  to 
live  on  the  station's 
website  in  streaming 
audio  and — for  most 
performances — video 
as  well.  Feist.  TV  on  the 
Radio.  Thurston  Moore 
and  Lykke  Li  are  among 
the  acts  that  have  per- 
formed on  the  show 
this  year. 
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SONG  FEATURED  ON 
NPR  MUSIC'S -ALL 
SONGS  CONSIDERED- 

II,S.  UNIQUE  VISITORS 
TO  NPH.ORG:  3,4  millon  in 
September 
I.ASTVKARt77 


NPR's  popularonline 
music  discovery  pro- 
gram has  expanded  its 
offerings  during  the 
past  year,  aggregating 
its  show  archives  into 
a  Web  radio  channel 
called  "All  Songs  24/7 
Channel"  that  can  be 
streamed  at  NPR.org. 
Curated  by  co-hosts 
Bob  Boilenand  Robin 
Hilton,  it  offers  a  mix 
of  every  song  ever 
played  on  the  show  in 
the  last  decade. 


U<  iii-itdai^HUi  ugiiJK;<.,',  jir  liillhouni 
and  its  growing  stable  of  properties  our 
Maximum  Exposure  list.  Bui  we'd  he  re- 
miss if  we  didn't  take  a  moment  to  siune  a 
spoiii^t  on  what  we  have  to  offer. 

■  Those  with  albums  or  tours  in  the 
pipeline  can  reap  the  benefits  of  the 
direct  access  that  Billboard  magazine. 
Billboard.bizand  Billboard  Bulletin 
boast  among  key  decision-makers. 
Whether  they  be  retail  buyers,  radio 
prc^ammers,  branding  executives 
or  those  who  license  music  for  digital 
services,  movies.  TV  shows  or  video- 
games, if  they  need  authoritative  cover- 
age of  what  's  happening  in  the  music 
business,  they  read  us. 


"  Hiill.u.i,asr.-..ili.ilst>r\k-(ld>tt> 

music  fans,  more  so  now  than  ever 
before.  Billboard-corn  services  10  mil- 
lion imique  visitors  per  month  with  an 
unparalleled  mix  of  video  interviews, 
exclusive  sneak  peaks  of  new  singk^s 
and  albums,  chart  data  and  continu- 
ously updated  daily  news  coverage.  This 
year's  successful  relaunch  of  the  Bill- 
board Music  Awards  on  ABC  provided 
dramatk:  evidence  of  tlie  power  of  the 
Billboard  brand  among  consumers — 
and  superstar  artists.  Packed  with  must- 
see  performances  by  BeyoiKP.  Britney 
Spears.  Rihanna.  Ul  Wayne.  Mary  |. 
Blige,  Lady  Antebellum,  Keith  Urban. 
Neil  Diamond  and  others,  the  awards 
show  easily  dominated  its  time  slot 


Billbo^ 


■  Billboard  iv  also  the  lop  ,i;;ih<M',i\  Awards, 
on  Latin  m\isic-  The  Billboard  Latin      this  year 
Music  Awards,  which  are  broadcast  Mexican 
live  on  Telemundo. 
cap  off  our  annual 
Latin  Music  Confer- 
ence, which  gath- 
ers top  executives 
from  throughout 
the  business  and 
provides  invaluable 
exposure  for  new 
artists  and  services. 
As  part  of  their 
multiple-year  deal  V 
to  extend  their  pro- 
duction relationship  for 
the  Billboard  Latin  Music 
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Billboard  and  Telemundo 
launched  the  Billboard 
Music  Awards,  the  first 
such  show  on  a  major 
U.S.  network  to  honor 
the  achievements  of  re- 
gional Mexican  artists. 
Billboard  also  reaches 
Spanish-speaking  music 
fans  through  its 

il  ^  site  Billboard 
I  ■  En  Espanol  and 

1  "EsiiidioBill- 
}  f  lioard,"  an  in- 

■  terview  show  on 

■  V-me  liostc'd  by 
i  Billboard's  LeiU 

■  Cobo. 
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SONG  FEATURED  AS  FREE  SINGLE 
OFTHEWEEKONITUNES 

Labels  and  artists  eat  the  cost,  but  the  payoff 
can  be  worth  it  BY  ED  CHRISTMAN 


UUHIJIWIUKITUNBS  ACCOUNTS:  more 

than  200  mUlion 

I.I.STVI1AR:4 


While  established  artists  offer  free 
song  downloads  at  iTunes.  the  re- 
tailer's free  single  of  the  week  pro- 
motion is  primarily  the  domain  of 
emerging  acts,  who  can  derive  a  sig- 


nificant boost  in  visibility  and  e%'en 
sales  from  the  ofTer. 

The  Apple  platform  is  "one  of 
the  most  effective  developing-artist 
tools  to  expose  music  to  a  signifi- 
cant number  of  people  in  an  en- 
vironment where  they  might  buy 
music,"  a  digital  sales  executive  at 


a  major  label  says. 

Cut  Copy's  album  Zonoscope.  re- 
leased Feb.  8.  bowed  on  the  Billboard 
200  at  No.  46  on  first-week  sales  of 
13.000  units,  the  Aussie  group's  best 
U.S.  sales  weeV.  according  to  Nielsen 
SoundScan.  A  likely  factor:  LeadofT 
track  "Need  You  Now"  vras  an  iTunes 
free  single  of  the  week  on  street  date. 

In  the  |an.  29  chart  week,  Young 
the  Giant's  self-titled  album,  which 
arrived  in  October  2010,  re-entered 
the  Heatseekers  Albums  chart 
at  No.  6  on  a  322%  sales  jump  to 
nearly  2.000  imits  the  week  after  the 
band's  "My  Body"  was  a  free  single 
of  the  week. 

Another  label  executive  says  that 
it's  a  "great  way  to  create  awareness 
and  sizzle."  adding  however,  that  la- 
bels underwrite  the  promotion. 

Even  if  an  artist  won't  waive  his  or 
her  royalties  on  a  free  single  of  the 
week,  the  executive  says  it  can  still 
be  worthwhile.  "If  you  figure  you're 
going  to  give  away  a  couple  of  hun- 
dred thousand,  for  the  right  artist 
that  exposure  might  be  worth  what 
you  pay  in  royalties."  he  says.  "What 
you  are  giving  up  in  cash  might  be 
worth  the  splash." 
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VIDEO  FEATURED 
ON  YOUTUBE  MUSIC 
HOMEPAGE  

VJi.  UNIQUE  VISITORS: 
125  mlllon  inSeptember 

YouTube's  music  home 
page  is  dominated  by 
videos  from  established 
stars  who  generate  the 
most  clicks.  But  emerg- 
ing artists  regularly 
appear  in  the  curated 
playlists  that  are  fea- 
tured at  the  top  of  the 
page  and  pop  up  in  the 
page's  music  and  artists 
recommendations. 
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REGUUR  COVERAGE 
ONPITCHFDRK 

l.SA  Vim  KMSITOILV 
t  mlHion  In  September 

Little-known  hip-hop 
act  the  Weeknd  saw  its 
career  quickly  skyrocket 
after  a  Best  New  Music 
review  from  Pitchfork 
helped  it  command 


more  than  $25,000  for 
concerts  and  studio  time 
with  Drake  for  his  Take 
Care  album. 
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VIDEO  FEATURED  AS 
FREE  MUSIC  VIDEO  OF 
THEWEEK  ON  ITUNES 

\VORl.[milH:iTlNES 
ACL  UU  NT>i:  More  than 
200mUlk>n 

After  Thompson 
Square's  video  for  "I 
Got  You"  was  selected 
as  iTunes'  free  music 
video  of  the  week,  the 
country  duo  s  self- 
titled  debut  album  re- 
entered the  Billboard 
200  at  No.  177  in  the 
Aug.  27  chart  week  on 
a  9%  sales  gain,  ac- 
cording to  SoundScan. 
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MEDIUM  ROTATION 
ONKCRW 

SANTA  MONICA  CAUF 

«i:i:m.>  u  I in:N<K; 357.800 


One  of  the  most  in- 
fluential tastemaker 
stations  in  the  United 
States,  noncommercial 
KCRW's  support  for  an 
emerging  act  can  be 
vital  to  keep  it  on  the 
national  radar,  even  if 
that  backing  doesn't 
always  pay  off  in  a  sig- 
nificant sales  boost. 
Artists  it  has  champi- 
oned this  year  include 
Thomas  Dybdahl  and 
Mia  DoiTodd. 
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PRERELEASE 
FIRST  LISTEN  ALBUM 
STREAM  ON  NPR  MUSIC 

l'.S.  IMQliE  VISITORS 
TO  NPR.OIIG'.  3.8  mtllkir)  In 
Septsmbef 

According  to  NPR 
Music  product  manager 
Amy  Schreifer,  this  se- 
ries is  heavily  curated 
to  reflect  a  combination 
of  acts  that  span  genres, 
are  conversation- 
worthy  and  will  connect 


with  the  outlet's  diverse 
audience.  The  series 
is  voted  on  by  the  NPR 
Music  staff. 
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SONG  FEATURED  AS  FREE 
DISCOVERY  DOWNLOAD 
OFTHEWEEKONITUNES 

H'OKI.nWinK  ITl  NK.S 
Att'Ui  N'rs:MofeIhan 
ZOO  million 

Dale  Earnhardt  |r. 
Jr.'s  song"Morning 
Thought'  was  featured 
as  a  Discovery  Down- 
load in  lune.  helping 
the  band's  album,  H'sa 
Corporate  World,  debut 
on  the  Heatseekers  Al- 
bums chart  at  No.  17  on 
June  25. 

H 

SYNCH  PLACEMENT  ON 
CWS -GOSSIP  GIRL" 

.4VERAbE  VIEWEiUiHIP: 
1.5  million 

The  fifth  season's  first 
four  episodes  included 


the  Duke  Spirit's  sin- 
gle "Don't  Wait"  and 
two  tracks  from  Cults. 
The  CW  series  has  also 
started  to  write  bands 
into  plots.  September's 
season  premiere  fea- 
tured lenny&  Johnny's 
single  "My  Pet  Snakes." 
as  well  as  a  cameo  by 
the  duo. 
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VIDEO  PREMIERE 
ONPITCHFDRK 

V*i.  V  S IQUK  VISITOILS: 
I  million  in  September 

A  surefire  way  to  help 
indie  bands  get  their 
songs  heard  and  vid- 
eos seen.  Pitchfork 
exclusively  premiered 
memorable  clips  from 
buzz-building  indie 
acts  like  Active  Child, 
the  Dodos  and  JEFF 
the  Brotherhood  this 
past  year. 

lO 

BECOMEALEADINGUVE 
DRAW  AT  A  TOP  CLUB  IN 
YOUR  HOME  MARKET 

\t  nir.M  i::N/A 
Artists  can  build  an- 


ticipation through 
monthlong  residencies 
at  top  local  clubs.  Ear- 
lier this  year  Foster  the 
People  did  a  residency 
at  Los  Angeles'  350- 
capacity  club  the  Echo. 
By  the  third  show, 
"there  were  hundreds 
of  people  trying  to  get 
in.'  booking  agent  Tom 
Windish  says. 

II 

SONG  FEATURED 
AS  STARBUCKS' ITUNES 
PICK  OF  THE  WEEK 

lUS.  STORES:  11.000 

Starbucks  gives  away 
Pick  of  the  Week  cards 
at  its  counter,  provid- 
ing a  way  to  get  in 
front  of  the  hordes  of 
customers  looking  for 
theircaffeine  fix.  A 
label  sales  executive  es- 
timates that  the  weekly 
redemption  rate  is 
about  100,000-200.000 
units.  While  the  pro- 
gram provides  great 
exposure,  a  distribu- 
tion executive  says  he 
doesn't  see  a  big  pickup 
in  album  sales  for  fea- 
tured artists. 
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PERFORMANCE  ON 
NPR'S 'WORLD  CAFT 

WEEKLY  Al  l>IENri;:6l5.00G 
for  syndtcaled  broadcast 

Celebrating  its  20th  an- 
niversary this  year,  this 
influential  music  show 
is  hosted  by  David  Dye 
and  produced  by  non- 
commercial WXPN 
Philadelphia,  which  es- 
timates that  it  reaches 
more  than  500.000  lis- 
teners per  week  in  200- 
plus  markets  including 
New  York,  Los  Angeles. 
Chicago  and  Dallas. 


MEDIUM  ROTATION 
ON  KEXP  SEATTLE 

WEEKLY  .U'MBNCB:  143.000 

Noncommercial 
KEXP's  influence  ex- 
tends far  beyond  its 
home  base  in  the  Pacific 
Northwest.  During  the 
CMJ  Music  Marathon 
in  October,  the  station 
hosted  three  days  of  live 
performances  by  Giv- 
ers. Zola  |esus,  Clap 
Your  Hands  Say  Yeah 
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and  other  acts  at  New 
York's  Acc  Hotel. 
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FEATURED  ASVHI  YOU 
OUGHTA  KNOW  ARTIST 

AI  DIFM  K;  N/A 

Acts  like  Foster  the 
People  and  Dawes 
profit  from  this 
monthly  rising-artist 
spotlight.  VHl  execu- 
tive VP  of  talent  and 
music  programming 
Rick  Krim  and  his 
team  choose  artists 
based  on  buzz,  timing 
and  appeal  to  the  sta- 
tion's 25-  to  30-year-old 
female  demographic, 
or  "adultsters." 
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FEATURED  AS  MTV  PUSH 
ARTIST  QFTHE  WEEK 

Al'DIENCE:  M/A 

Picks  lean  toward  demo- 
friendly  pop  and  hip-hop 
acts  like  Britpop  star  Jes- 
sie I  and  recent  Billboard 
cover  star  Mac  Miller. 
MTV  executive  VP  of 
music  and  talent  Amy 
Doyle  says  she  and  her 
team  select  acts  based 
on  live  performance,  fan 
demand  and  potential 
for  longevity. 
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REGUURLY  UPDATED 
FACEBOOK ACCOUNT 

BOO  MILLION  ArriVEVSEItS 
IN  .SEPTEMBER 

"  Facebook  is  an  awe- 
some customer  acquisi- 
tion channel,"  Moon- 
toast  co-founder/chief 
technology  officer 
Marcus  Whitney  says. 
"There's  no  place  else 
that's  so  easy  for  people 
to  opt  in  to  receive  mes- 
sages from  you.  Once 
they  'like'  your  page, 
it 's  up  to  you  to  convert 
those  likes  into  data  that 
you  can  own.' 
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i  PERFORMANCE  ON 

1  COACHELLA/ 

I  SECONDARY  STAGES 

I  ATTKMH\(  r,:75.000perdiy 

S  Playing  Coachella  pro- 

5  vides  instant  cred.  Get- 

I  ting  there  begins  and 

§  ends  with  Paul  Toliett. 

^  president  of  Coachella 

i  producer  Goldenvoice. 

I  ToUett  says  he  "turns 

*  over  a  lot  of rocks' in 

I  seeking  talent,  and  thai 


MAXIMUM  EXPOSURE 


PERFORMANCE  ON  BONNAROO/ 
SECONDARYSTAGES 

Playing  the  Manchester,  Tenn.,  festival 
provides  new  act«  with  a  national  profile 
BYRAYWADDELL 


A  booking  slot  at  a  major  destina- 
tion festival  can  be  like  manna  from 
heaven  for  an  emerging  act.  provid- 
ing exposure  that  extends  well  be- 
yond the  actual  performance.  Line- 
ups are  usually  announced  months 


in  advance  with  wide  online  pickup, 
For  an  up-and-coming  band,  hits  on 
its  own  website.  YouTube.  Facebook. 
Twitter  and  other  social  sites  increase 
exponentially,  and  an  act  that  once 
might  have  enjoyed  only  a  regional 


footprint  is  suddenly 
on  the  national  radar. 

At  the  Bonnaroo 
Music  &  Arts  Festival 
in  Manchester.  Tenn.. 
emerging  acts  typi- 
cally play  on  the  fes- 
tival's intimate  Cafe 
stages,  as  Gary  Clark 
|r.  and  Bobby-  Long  did 
this  year. 

"We  feel  that  the 
Cafe  stages  are  very, 
very  important,  be- 
cause that's  where  it 
all  starts."  says  Ashley 
Capps.  president  of 
Bonnaroo  co- producer 
AC  Entertainment. 

Bonnaroo  usu- 
ally books  about  40 
emerging  acts  every 
year.  "We  have  a  bat- 
tle of  the  bands  we 
do  with  BMl  Nash- 
ville once  a  month, 
and  four  of  the 
bands  are  chosen 
that  way,"  Capps 
says.  "Last  year  we 
involved  Sonicbids  in  a  process 
that  was  also  a  fund-raiser  for 
the  Bonnaroo  Works  Fund,  and 
a  certain  number  of  bands  were 
selected  through  that  process. 
But  generally,  it's  about  us  and 
artists  that  we  discover  through 
the  course  of  the  year  that  excite 
us  and  that  we  want  to  share  with 
the  Bonnaroo  fans.' 

These  can  be  bands  Bonnaroo 
buyers  find  on  YouTube,  see  at  chibs 
or  are  tipped  off  to  by  agents.  A  team 
of  about  eight  buyers  at  AC  and  co- 
producer  Superfly  Presents  books 
all  the  talent. 

"It's  a  tremendous  opportunity 
for  a  band — if  a  band  is  prepared  to 
capitalize  on  it,"  Capps  say's. 


includes  going  to  plenty 
of  shows  and  other  fes- 
tivals, like  Lollapalooza 
and  the  Gathering  of 
the  juggalos. 


1^ 


POESENTINGAUVE 
STREAM  EVENT  ON  VEVO 

U.S.I  Aim  KVIMTtmS; 
62  mitlion  in  SeptembDr 

Doug  McVehil.  senior 
V  P  of  music  program- 
ming, talent  and  content 
operations  at  Ve\  o,  says 
that  a  professional  his- 
tory with  an  act.  timing 
and  other  media  interest 
are  key  factors  in  weigh- 
ing live  stream  potential. 
Theoutletalso  recently 
updated  its  Facebook  app 
to  include  a  feat  u  re  whe  re 
artists  can  live  stream 


their  own  performances, 
h  la  Ustrcam. 
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PERFORMANCE  ON 
NPR'S  "TINY  DESK" 
CONCERT  SERIES 

U.S.  L  MQl  i:  \  IS11()K,S 
fu  NPK.UHti:  3.6  million  in 
Seplemtwr 

Stephen  Thompson,  an 
NPR  Music  editor  who 
co-founded  this  series 
in  2008,  says  the  con- 
certs arc  reserved  for 
acts  that  the  NPR  Music 
staff  is  "obsessed  with." 
Product  manager  Amy 
Schreifer  adds  that  the 
act  should  be  versa- 
tile, especially  in  small 
spaces.  In  other  words, 
get  NPR  Music's  staff  to 
see  you  play  live. 


fork.tv.  Coming  in  the 
spring:  A  new  Pitchfork, 
tv  YouTube  channel 
that'll  give  new  acts  even 
broader  reach. 
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REGUURLY  UPDATED 
TWIHERACCOUNT 

iiMiXn.l.lCIN  MTIVEl.SER-S 
IN.SEPTE.MBER 


SUDJECT  OF  ORIGINAL 
VIDEO  PRODUCTION 
ONPITCHFORK.TV 

L.S.UMQI  E  VISITORS  TO 
PITCHFORKX-OM:  I  mJIUon  in 
Seplemtwr 


Bands  like  Youth  La- 
goon, lames  Blake  and 
Tyler,  the  Creator  were 
among  the  most  popular 
to  be  featured  on  Pitch- 


Punk  veteran  and  in- 
veterate Twitter  user 
Ted  Leo  told  Billboard 
earlier  this  year  that  he 
approaches  his  tweets 
as  though  he's  having 
a  conversation  with 
his  fans  and  followers. 
"There  are  a  lot  of  voices 
that  jump  in  when  you 
put  things  out  there  in 
a  conversational  tone." 
he  says. 


0« 


KEY SUPPORT  SLOT 
FOR  ARENA-LEVEL 
HEADUNINGACT 

AITENUAM  K4>niRIT\EV 
M"E.*RS  Jl  I.V-i8SllOW.4T 
THE  PAI..U  KOt' Bt  RN 
II I  LIS*  I N  .MICH  I(;a  -\:  13.144 

Rapper  Nicki  Minaj  re- 
ceived massive  exposure 
to  a  pop-based  music 
audience  after  opening 
select  dates  on  Spears' 
2011  North  .American 
arena  tour.  About  a  week 
after  the  tour  opened 
in  June,  Minaj's  song 
"Super  Bass"  reached 
the  top  10  on  the  Bill- 
board Hot  100. 


radio  side  channel,  and 
thekey.xpn.org,  which 
is  wholly  devoted  to 
Philly-area  musicians. 
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ALDUM  ANNOUNCEMENT 
ON  PITCHFORK 

I  -S.  [  NIQl  E  V ISITOmt: 
I  million  in  Septemb«f 
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MEDIUM  ROTATION  ON 
WXPN  PHILADELPHIA 

WKEkl.V  Al  I>II:N(  K:23l.90O 

Noncommercial  WXPN 
believes  much  of  its 
audience  growth  will 
shift  to  digital  plat- 
forms. Last  year,  it 
launched  XPoNential 
Radio,  a  24/7  adapta- 
tion of  the  station  car- 
ried by  35  NPR  stations 
as  a  high-definition 


At  a  time  when  many 
indie  artists  are  tak- 
ing to  their  personal 
websites.  Twitter  and 
Facebook  to  reveal  new 
album  details.  Pitch- 
fork provides  a  wider 
platform  for  emerging 
bands  to  announce  new 
projects.  Risingactslike 
Cults,  Twin  Sister  and 
Dum  Dum  Girls  turned 
to  the  site  to  break  news 
of  their  latest  releases. 

Reporting  fry  fd 

Christman.  Michad 
Depiand.  Phil  Gallo. 
Andrew  Hampp.  Louis 
Hau.  Devon  Moloney, 
Kerri  Mascn.  Gail  Mitchell. 
Glenn  Peoples,  Mitchell 
Peters.  Deborah  Evans 
Price.  Christa  Titusand 
RayWaddeU. 


POWER  PANEL 


We  asked  these  10  industry  experts  to  rate  the 
besi  ways  to  generate  hu/z  and  drive  sales  of  a 
music  relea.se  foremergiiig/DIY  artists. 
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KAYKANINE 


DJ,  producer 
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Co-founder, 
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CEO.  Strange 
Mustc 
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DART  PARKER 


VP  of 

salef,  antl 

Wicked  C^ocii 
Records 


Director  of 
A£.R,  Shady 
Records; 


DOROTHY  HUl 


DAVID  VIECELLI 
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GRACE  JONES 
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Down 

Under 


AS  ARIA  AWARDS  APPROACH, 
AUSTRAUA  SBBS  OAUSB  FOR  OPTIMISM 


The  music  market  in  Australia, 
like  its  cotinterports  else\^iere, 
iius  had  its  share  of  ups  and 
downs  in  recent  years.  In  201 1 , 
iimvo'er.  it's  been  mostly  up. 
A  new  v.'x/e  of  home-grown  acts  are  making 
their  mark,  live  music  remains  strong  as  ever, 
and  digital  music  sales  are  booming.  Physical 
sales  are  in  decline.  But  they're  not  crashing, 
leading  executives  note. 

"It's  a  buoyant  market."  Universal  Music  Aus- 
tralasia president  George  Ash  says.  "There's  a  real 
wave  of  creativity  coming  through  the  industry 
at  the  moment.  There's  a  lot  of  opportunity  from 
artist  creativity  to  services  in  the  digital  world.  It's 
entrepreneurial  and,  best  of  all.  creative." 

That  creativity  will  be  on  display  at  the  Austra- 
lian Recording  Industry  Assn.'s  (ARIA)  annual 
awards  taking  place  Nov.  27  in  Sydney.  Three 
acts — Goyte,  Boy  &  Bear  and  Drapht — lead  the 
field  with  seven  nominations  each,  indigenous 
artist  Geoffrey  Gurrumul  Yunupingu  and  rock 
act  Eskimo  Joe  earned  six  nods.  Birds  of  Tokyo 
picked  up  five  nominations,  while  pop  singer 
Guy  Sebastian  and  late  rocker  Billy  Thorpe 
earned  four  nods  each. 

Certainly  the  music  industr)' should  feel  more 
upbeat  at  this  year's  awards. 

The  Australian  maiket  slipped  off  a  diff  in  2010, 
registering  a  decline  in  value  of  13.9%  to  S384  mil- 
lion Australian  ($390  niilliOTi).  It  was  a  sobering  re- 
sult considering  the  Australian  record  business  had 
returned  to  growth  in  2009.  Although  ARIA  no 
bnger  publishes  mid>'ear  market  figures,  sources 
suggest  the  market  has  returned  to  growth  in  20 1 1 . 
But  it's  still  below  the  2009  figure. 

Piracy  continues  to  be  a  thorn  in  the  indus- 
try's side.  However,  there's  a  sense  that  the  gov- 
ernment. Internet  service  providers  (ISPs)  and 
content  owners  are  reaching  common  ground. 


The  bi^est  challenge  remains  making  sig- 
nificant breakthroughs  on  controling  unauthor- 
ized downloads  and  to  continue  to  develop  ex- 
isting and  new  legitimate  services."  says  Denis 
Handlin,  chairman/CEO  of  Sony  Music  Austra- 
lia &  New  Zealand  and  president  of  Sony  Music 
Southeast  Asia  &  Korea. 

Handlin,  who  also  serves  as  chairman  of 
ARIA,  points  to  discussions  held  between  the 
content  industries  and  the  ISPs,  convened  by 
Australia's  attorney  general. 

The  attorney  general's  office  in  October  also 
announced  an  inquiry  into  "safe  harbor'  prac- 
tices that,  Handlin  says,  "provide  a  ver>-  positive 
outlook  for  a  system  that  will  minimize  illegal 
use  and  encourage  more  legitimate  services." 

Piracy  clearly  hasn't  gone  away,  but  the "  P"  wwd 
seems  to  be  disappearing  from  the  vernacular 
Down  Under  and  the  industry  is  pushing  ahead 
with  its  Music  Matters  education  campaign  that 
laurtched  in  August  to  promote  the  value  of  music. 

Australia's  record  business  never  tocA  the  ap- 
proach of  suing  file  sharers,  and  the  industry  has 
watched  from  the  sidelines  as  film  trade  associa- 
tion AFACT  has  taken  legal  action  against  iiNet 
to  hoW  the  ISP  accountable  for  copyright  infringe- 
ments. AFACTs  ongoing  case  has  largel>'  faltered, 
and  a  High  Court  showdown  is  due  the  first  week 
of  December.  If  AFACT  wins,  it  may  pave  the  way 
for  further  action  against  ISPs.  But  that's  a  big  "if." 

Regardless,  Australia's  ripening  digital  mar- 
ketplace is  entering  an  unprecedented  phase  of 
activity.  Spotify  is  hiring  staff  ahead  of  its  Aus- 
tralian launch,  while  market-leading  brick-and- 
mortar  retailer  IB  Hi-Fi  should  make  a  big  splash 
with  its  anticipated  Now  subscription  platform 
and  download  service.  The  retailer,  which  has 
200-plus  locations,  reckons  that  Now  will  boast 
between  6  million  and  8  million  licensed  tracks 
when  it  arrives  before  year's  end. 


The  action  doesn't  stop  there.  BlackBerry 

launched  its  BBM  music  service  in  early  Novem- 
ber. And  Universal  Music  and  Sony  Music's  Aus- 
tralian companies  have  formed  a  joint  venture 
called  Digital  Music  Distribution,  which  sup- 
plies music  services  including  the  music  radio 
pn^amming  on  the  Foxtel  pay-TV  platform. 

"Australia  is  probably  a  bit  behind  Europe  and 
North  America  when  it  comes  to  streaming  mod- 
els, but  what  we  lack  in  market  penetration  we 
make  up  for  in  proliferation,"  says  John  Watson, 
president  of  Eleven:  A  Music  Company  and  John 
Watson  Management.  "Things  are  certainly  in 
a  stale  of  flux  right  now.  The  good  news  is  that 
the  business  is  now  totally  listening  to  the  needs 
of  consumers.  The  days  of  the  music  industry 
acting  like  King  Canute  and  trying  to  hold  back 
the  tide  are  thankfully  behind  us  now." 

Digital  music  services  are  jostling  for  a  sizable 
business.  In  the  year  ending  June  30,  the  digi- 
tal market  grew  by  32%,  according  to  Billboard 
sources.  Digital  revenue  Down  Under  now  ac- 
counts for  40%  of  all  sales,  up  from  27%  in  2010. 
Soon,  the  market  will  be  evenly  split  between 
physical  and  digital  sales. 

Australia's  digital  revolution  is  set  against  the 
backdrop  of  the  Labor  government's  National 
Broadband  Network.  It's  an  ambitious  national 
rollout  of  high-speed  cables,  intended  to  connect 
nearly  everyone  in  this  vast  and  sparsely  popu- 
lated country  of  22  million. 

By  2020,  the  ambition  of  the  NBN  is  to  place 
Australia  among  the  world's  leading  digital  ecmo- 
mies.  In  five  years,  users  connected  to  the  net- 
work may  be  able  to  download  at  speeds  of  10 
gbps.  The  N  BN,  however,  has  become  a  political 
football,  with  the  opposition  Liberal  Party  seizing 
on  its  S36  billion  Australian  (S37  billion)  price  tag 
coming  amid  a  shaky  global  economic  environ- 
ment. What  the  Australian  digital  market  will 


look  like  in  1 2  months'  time  is  anyone's  guess. 

At  physical  retail,  |B  Hi-Fi  continues  to  lead 
the  way  with  an  estimated  40%  of  the  CD  al- 
bums market.  The  No.  1  digital  music  ser\'ice  is 
iTunes.  haiKiling  more  than  70%  of  digital  down- 
toad  sales.  In  the  coming  months,  however,  JB 
aims  to  chip  away  at  iTunes'  commanding  lead. 

The  challenges  facing  music  publishers  in 
Australia  are  the  same  felt  by  every  music  busi- 
ness around  the  world.  "Digital  is  still  growing 
very  strongly,  which  we're  happy  about.  But  if 
income  from  distribution  of  digital  product  can't 
plug  the  gap,  what  other  revenue  sources  can?" 
asks  Brett  Cottle,  CEO  of  the  Australasian  Per- 
forming Right  Assn.  and  the  Australasian  Me- 
chanical Copyright  Owners  Society.  "Publishers 
are  facing  that  same  decline  in  their  revenue. 
And  they're  having  to  deal  with  a  hell  of  a  lot 
more  data  and  micro-payments." 

Universal  Music  in  Australia  is  the  recorded- 
music  market-leader  with  a  share  of  about  40%, 
ahead  of  second-place  Sony  Music,  and  the  local 
companies  of  Warner  Music  and  EMI.  Austra- 
lia's independent  music  scene  is  a  vital  one.  Ac- 
cording to  independent  labels  group  AIR.  indie 
acts  accounted  for  43  out  of  1 25  nominations  for 
this  year's  ARIA  Awards. 

AIR  (.oiiducted  market-share  studies  in  Au- 
gust and  found  the  results  favorable.  "We  re- 
alized that  our  combined  members  were  con- 
sistently achieving  25%-35%  market  share  in 
Australia.  That's  a  massive  chunk  of  our  indus- 
try," AIR  GM  Nick  O'Byme  says.  "We  also  esti- 
mate that  more  than  85%  of  the  different  titles 
commercially  released  in  Australia  are  indie." 

According  to  ARIA  sales  data,  indie  company 
Inertia  managed  11.5%  of  market  share  by  dis- 
tributor in  one  week  during  August,  an  "amaz- 
ing" result.  O'Byme  notes. 

On  the  downside.      continued  on  >>p54 
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(rom  >>p33  the  Australian  industry  losi  two 
key  music  TV  platforms  when  frec-to-air  Net- 
work lOcut  the  long-running  "Video  Hits"  wwk- 
cnd  show  in  August,  and  the  publicly  funded 
Australian  Broadcasting  Corp.  this  month  shed 
its  quiz  show  "Spicks  fi  Specks." 

"It's  sad."  says  Paul  Piticco.  director  of  Dew 
Process  artd  Secret  Service  Artist  Management. 
"Many  people  are  now  connecting  the  Internet 
to  their  TV,  where  you  can  essentially  program 
your  own  music  channel." 

It's  a  case  of  losing  two  music  TV  shows,  and 
gaining  one.  Sources  say  NBC's  music  talent  show 
"Tlie  Voice"  will  come  to  these  shores  in  2012. 

Innovation  isn't  excliisivply  at  the  technologi- 
cal level.  A  new  breed  of  arlisi  is  coming  up 
and  shifting  big  volumes  on  some  titles.  On 
tlie  alburns  front.  201 1  has  tindoubiedly  been 
Adele's  year.  The  British  songstress  replicated 
hersiKcessin  Europeand  the  United  States  with 
some  Aiustraiian  chart  feats  of  her  own.  Adele's 
eight-times  platinum -certified  {S60.000  units) 
album  21  (Remote  Control/ Inertia)  topped  the 
ARIA  albums  chart  for  23  weeks,  a  feat  eclipsed 
by  only  three  other  sets — Dire  Straits'  Brothen  in 
Arms,  Delta  Goodrein's  Innocent  fycs  and  fack 
I-ariiharn"s  Whimpering  jack — since  the  ARIA 
charts  launched  in  1983. 

Adele's  smash  singles  "Rolling  in  the  Deep" 
and  "Someone  Like  You"  are  both  certified  five- 
times  platinum  (350.000  units).  The  vxar's  biggest 
tracks  in  Australia  were  released  by  U.S.  dance  act 
LMFAO  and  Melbourne-based  Got\^.  LMFAO's 
"Party  Rock  Anthem"  sat  at  No.  1  for  10  succes- 
sive weeks  and  is  eighl-times  platinum  (560,000), 
while  Cotye's  "Somebody  That  1  Used  to  Know" 
(featuring  Kimbra)  spent  eight  consecuti\^  wwks 
at  No.  1  and  is  certified  six-times  platinum. 

Universal  Music  Group  International  COO 
Max  Hole  tips  Gotye  and  fellow  Australian  art- 
ist DI  Havana  Brown  to  go  on  and  enjoy  inter- 
national careers, 

"\'\c  often  thought  I  don't  understand  why 
Australia  doesn't  score  more  consistently  than 
it  already  does."  Hole  says.  "Distance  is  defi- 
nitely one  factor — unless  you  can  come  up  with 
a  magic  sotig  that  short-cuts  everything.  Gotye 
may  well  have  that  magic  song." 

Along  with  ARIA  nominees  Drapht  and  Boy 
&.  Bear,  the  year  also  saw  breakthroughs  by 
newcomers  like  the  Jezabels,  Stonefield  and 
Cloud  Control. 

"There  is  so  much  great  talent  out  there."  says 
EMI  Music  Austraha  chairman  Mark  Poston. 
whose  local  roster  includes  Empire  of  the  Sun. 
Birds  of  Tokyo  and  Angus  &  )ulia  Stone.  "You 
just  need  to  work  smarter  and  harder  [in  Aus- 
tralia) to  make  a  sales  connection  and  build  fan 
bases,  and  to  build  careers."  •  •■ 


Rockin'  Summer 

OZ  ENJOYS  SOLID  TOURING  SEASON-CAN  IT  LAST? 


BY  UtRS  BRANDLB 

Australia's  live  scene  has  en- 
joyed a  long,  hot  summer  like 
no  other.  Most  promoters  say 
the  live  business  Down  Under  has 
never  been  healthier,  and  new  sta- 
tistics published  by  the  Australasian 
Performing  Right  Assn.  (APRA)  and 
trade  group  Live  Performance  Aus- 
tralia seem  to  back  it  up. 

But  quietly,  impresarios  are  wonder- 
ing just  how  long  the  good  times  will 
last.  Some  festivals  have  fallen  by  the 
wayside,  and  some  promoters  admit 
that  the  super-heated  concert  business 
will  cool  down.  But  not  just  yet. 

"Last  summer  was  awesome," 
says  promoter  Paul  Dainty  of  Dainty 
Consolidated  Entertainment.  "A  lot 
of  people  came  into  it  wondering  if 
the  market  could  sustain  all  those 
tours.  It  was  one  of  the  busiest  sum- 
mers ever." 

The  promoter  presented  acts  like 
Bon  Jovi,  Michael  Bubl6,  Miley  Cyrus 
and  Enrique  Iglesias,  all  of  whom  did 
"storming  business."  Dainty  says. 
"Basically  everything  we  did  was 
sold  out.  It  was  a  phenomenal  sum- 
mer." Dainty  has  another  phenome- 
non on  his  hands  with  Eminem,  whose 
three  open-air  shows— Dec.  1  at  the 
60,000-seat  Etihad  Stadium  in  Mel- 
bourne and  Dec.  2  and  Dec.  4  at  the 
50,000-seat  Sydney  Football  Sta- 
dium—sold out  in  about  30  minutes. 

Ticket  pricing  is  a  hot  topic  at  the 
moment.  "We're  now  seeing  tight- 
ening in  the  market,  definitely  in  re- 
lation to  tours  that  have  very  high 
premium-ticket  prices,"  Dainty  says. 
"If  you  see  a  $300  ticket,  it's  getting 
much  tougher  to  get  those  away.  If 
your  second  price  is  $150-$170,  peo- 
ple are  targeting  those." 

Australians  are  relatively  flush  at 
the  moment.  But  they're  discerning 
as  to  how  and  where  they  spend  their 
cash,  veteran  promoter  Gary  Van  Eg- 
mond  says.  The  economy  is  in  good 
shape,  the  local  dollar  is  flying  high 
against  its  U.S.  counterpart,  and  the 
word  "recession"  isn't  mentioned— or 
felt— in  these  parts. 

According  to  a  recent  Credit  Su- 
isse report,  Australians  are  the 
world's  wealthiest  people  on  a  me- 
dian basis  and  second  in  the  world 
behind  only  Switzerland  on  an  aver- 
age basis.  Australia's  relative  finan- 
cial comfort  means  more  money  to 
spend  on  entertainment.  And  how. 

A  new  study  of  live  music's  eco- 
nomic impact  found  that  the  busi- 
ness generated  SV2  billion  Aus- 
tralian ($1.2  billion),  a  figure  that 
includes  ticket  sales  and  revenue 


from  food  and  drink.  The  study,  con- 
ducted by  accounting  firm  Ernst  & 
Young  and  commissioned  by  the 
APRA  and  the  Australasian  Mechani- 
cal Copyright  Owners  Society,  found 
that  Australia's  live  music  sector 
generated  total  profits  and  wages 
of  $652  million  Australian  ($670  mil- 
lion) and  supported  close  to  15,000 
full-time  jobs.  Live  Performance 
Australia's  separate  "Ticket  Atten- 
dance &  Revenue  Survey"  found  live 
entertainment  ticketing  revenue  in 
2010  grew  22.6%  to  $1.3  billion  Aus- 
tralian ($1.4  billion). 

Concerts  and  festivals  are  big  busi- 
ness in  Australia.  "Per  capita,  It's 
easily  the  biggest  live  market  In  the 
world,"  says  veteran  promoter  Mi- 
chael Chugg,  who  in  2011  presented 
Bob  Dylan,  Keith  Urban  and  Dolly 
Parton,  among  others. 

International  tours  will  slow,  but 
"It  won't  happen  this  summer,"  says 
Chugg,  who  anticipates  a  cooling- 
off  in  the  festivals  space.  "There  will 
be  a  settling-down  of  what's  been 
going  on.  We're  seeing  that  al- 
ready." Chugg's  company,  Michael 
Chugg  Entertainment,  called  off 
the  Sept.  29-Oct.  2  Great  Southern 
Blues  Festival,  citing  "unsatisfac- 
tory" ticket  sales,  while  the  promot- 
ers of  Soundwave  Revolution  (which 
blamed  the  loss  of  a  key  headllner), 
Funk  N  Grooves  (poor  ticket  sales) 
and  Rewind  (again,  ticket  sales)  all 
felt  a  chill.  Canberra's  long-running 
Stonefest  reconfigured  its  live  rock 
music  component  because  atten- 


dance was  tumbling. 

In  the  past  10  years,  the  festivals 
circuit  on  these  shores  has  literally 
exploded.  Some  players  refer  to  it 
as  the  "festivals  frenzy,"  where,  it 
seems,  every  major  city  has  a  choice 
of  more  than  a  dozen  fests  during 
the  summer. 

"There's  certainly  a  lot  of  [festi- 
vals]," says  Paul  Piticco,  co-promoter 
of  Splendour  In  the  Grass,  which 
was  headlined  by  Coldplay.  Jane's 
Addiction  and  Kanye  West.  "If  you 
look  at  the  summer  festival  schedule 
now,  there's  a  lot  of  new  festivals. 
From  the  time  Parklife  starts  right 
through  to  Bluesfest,  you've  got  Fu- 
ture Music.  Big  Day  Out,  Laneway, 
the  new  Harvest  festival,  Homebake, 
Good  Vibrations . . .  It's  a  dance  from 
the  time  It  gets  warm  to  when  it  gets 
cold  again.  It's  quite  packed."  Splen- 
dour—one of  Australia's  most  pop- 
ular multiple-day  fests— reportedly 
sold  30,000  tickets,  roughly  2,000 
short  of  a  sellout.  But  it  stilt  made 
money.  Piticco  says. 

Peter  Noble,  director  of  the 
iconic  Bluesfest.  says.  "Discretion- 
ary spending  is  tighter  this  year  than 
last  year.  The  economy  tells  you.  'You 
cannot  maintain  the  level  of  festivals 
in  Australia,  and  the  supply  of  tal- 
ent doesn't  exist.'  Economics  then 
pushes  up  the  price  of  talent  and 
makes  it  unviable.  The  big  events 
will  remain  established.  The  midlevel 
ones  will  do  it  tough.  And  it  is  going 
to  get  a  whole  lot  tougher  before 

things  improve." 
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Acer  Arena  became  Allphones  Arena  on  September  1,  2011 
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Accounting 

Taxation 

Merchandising 

Royalties 

Audits 

Contracts 

GST 


These  are  not  words  wtiich  find  their  way  into 
compositions,  written  or  musical.  But  ttiey 
are  concepts  whicti  artists,  musicians,  actors, 
sportspeople.  and  their  associated  technicians 
and  managers  should  be  mindfiil  of  if  they  wish 
to  maximize  their  inconnes  and  minimize  their 
costs  and  tax  olDfigations. 
We  have,  over  the  past  30  years,  established 
a  global  nelwori<  of  legal  and  accounting 
specialists  who  work  with  us  to  address  and 
resolve  all  financial  or  taxation  issues  which  vinll 
confitint  IhB  entertainer  or  sportsperson  during 
his/her  career. 

Our  list  of  entertainer  clients  worldwide,  in  both 
the  muse  and  film  industries,  is  formidable  and 
simply  attests  to  ttie  extent  of  the  confidence 
and  trust  they  have  placed  in  us  over  time. 
We  are  always  ready  and  at3le  to  assist  you 
in  protecting  your  interests  wtiile  in  Australia, 
New  Zealand.  Japan,  and  South  East  Asia. 
We  will  also  refer  you  to  the  most  appropriate 
professionals  to  address  any  fiscal/tax  matter 
which  may  arise  while  working  in  tfie  USA,  ttie 
UK,  or  Europe. 


ROSEBY 
ROSNER 
i YOUNG 

(  I  Rill  IHl) PRACTISIM.  A(  ( (H'NTASrS 


Contact:     Michael  Roseby 
Michael  Waters 


Level  3. 

199Toorak  Road.  (PO  Box  131) 
South  Yarra  3141. 
Meltxxirne.  Australia 
Te*ephone:  61  3  9827  3366 
Facsimjle:    61  3  9827  7888 
Email:  msr^rosfov.com.au 

www.rosroy.com.au 


lnternatlon«l  Tjs^lion  Advlsoi 


5  To  Watch 

AUSTRAUAN  TAUSNT  ON  THE  RISE 

BT  LARS  BHAmU 


Australia  isa  music  market  witha  long  history' 
of  producingglobal  hitmakers.  Those  acts  first 
made  noise  in  their  homeland.  Here  are  five 
rising  talents  commanding  attention  now. 

OOTTB 

Cotye  is  Australia's  hottest  music  property 
right  now.  Born  in  Belgium,  with  the  more 
conventional  name  Wouter  "  Wally"  De  Backer. 
Got)e  has  dominated  the  airwaves  and  sales 
charts  Down  Under  thanks  to  the  sin^ "  Some- 
body That  1  Used  to  Know."  In  August,  Go- 
tye's  single  and  its  album,  Making  Mittot^ 
(Samples'N'Seconds  Records/Eleven/Univer- 
sal), simultaneously  grabbed  the  top  slot  on  the 
respective  sales  charts,  a  feat  not  achieved  b>' 
a  domestic  act  since  Silverchair  managed  it  in 
2007.  Mflfcmg  Mirrors  went  gold  (35.000)  in  its 
first  week,  selling  47,000  copies,  according  to 
his  label.  "Somebody"  has  notched  eight  weeks 
at  No.  I  on  the  Australian  singles  chart.  Gotye 
has  seven  nominations  for  this  year's  Austra- 
lian Recording  1  ndustry  Assn.  (ARIA)  Awards. 
There  would've  been  more,  were  it  not  for  Mok- 
ing  Mirrors  missing  the  eligibility  deadline.  In 
North  America,  Got)'e  s  set  will  be  licensed 
through  the  Fairfax  label  to  Universal  Republic 

Tm  JHB  ABHItS 

Alternative  rock  outfit  the  Jezabels  have  been 
ringing  up  serious  buzz  in  201 1.  The  act's  self 
finarKcd  debut,  PrisomT(MGM  Distribution), 
opened  at  No.  2  in  September.  Hailing  from 
the  northern  New  South  Wales  beach  town  of 
Byron  Bay  and  led  by  passionate  frontwoman 
Haytey  Mary,  the  fezabels  haw  signed  with  lead- 
ing independent  Play  It  Again  Sam  Recordings 
for  the  United  Kingdom  and  Europe,  with  the 
album  due  there  in  March.  The  band  wraps  a 
North  American  tour  on  Nm-.  26  at  Montreal's 
Corona  Theatre,  in  support  of  the  Nov.  8  Cana- 
dian releise  of  Prisoner  through  Dine  Alone.  A 
U.S.  deal  is  taking  shape  with  a  new  toward  a 
March  release.according  to  manager  Da\'e  Batty. 
The  grouphas  three  ARIA  Award  rwminatkms. 


Recorded  in  Nashville  with  producer  Joe  Chic- 
carelli  (the  Strokes,  the  White  Stripes,  the 
Shins).  Moon/ine  has  garnered  the  band  seven 
nominations  for  this  year's  ARIA  Awards. 
Boy  &  Bear  have  been  road  hogs  at  home  and 
abroad  this  year,  playing  to  industry  crowds  at 
theCM|  Masic  Marathon  and  South  by  South- 
west and  supporting  acts  like  Laura  Marling 
and  Mumford  &  Sons.  Signed  to  Universal 
Republic  for  the  United  States  and  Co-Op  for 
the  United  Kingdom  and  Europe,  the  band  is 
set  for  a  full  U.K./European  tour  in  early  2012. 


After  a  breakout  year  in  2010.  Boy  &  Bear  ma- 
tured intoa  fully  grown  elite  band  in  2011. The 
Sydney  five-piece's  debut  albimi.  Moon/trc, 
bowed  at  No.  2  on  the  ARIA  albums  chart 
in  August,  thanks  to  a  solid  road  ethic  and 
a  well-received  2010  EP.  Emptror  Anfarclica. 


Western  Australian  MC  Drapht  has  been 
amassing  big  success  on  his  fourth  attempt. 
The  hip-hop  artist  (real  name;  Paul  Ridge) 
released  his  fourth  album.  The  Li/e  o/RiJry.  on 
self  funded  label  the  Ayems  in  April.  It  opened 
at  No.  1  on  the  A  R 1 A  alburris  chart — one  of  the 
few  domestic  artist  albums  to  debut  in  the  top 
spot  this  year,  Championed  by  Triple ).  Drapht 's 
single  "Rapunzel"  is  certified  platinum  (70,000 
copies)  and  landed  at  No.  12  on  Triplets  2010 
Hottest  100  poll.  The  ARIA  voting  academy 
has  recognized  Drapht's  breakout  year  with 
seven  rxjmi  nations  for  this  year's  ARIA  Awards. 

HmUUBROWM 

Havana  Brown  has  crossed  the  danccfloor  and 
into  the  mainstream  like  no  other  female  Aus- 
tralian DJ  has  before.  The  Melbourne-based 
artist  this  year  nailed  a  top  five  single  with  the 
doublc-platinum-certified  (140.000 copies)  We 
Run  iJie  Nig/ii  (Island  Record  Australia).  And 
she  has  a  chance  to  win  two  ARIA  Awards  at 
the  Nov.  27  ceremony.  In  2008  Brown  reput- 
edly became  the  first  female  DJ  in  Australia 
to  sign  a  major-label  record  deal  when  she 
teamed  with  Universal  Music.  Support  for  the 
Pussycat  Dolls,  Rihanna,  Chris  Brown,  Lady 
Gaga  and  Britney  Spears  followed.  Brown's 
Crave  series  of  beat-mixed  compilations  is 
now  up  to  a  sixth  volume,  selling  more  than 
150.000  copies  combined,  according  to  Uni\'er- 
sal  Music.  Brown  has  become  something  ofa 
traiJblazer:  EMI  Australia  this  year  launched 
"She  Can  D)."  a  talent  quest  to  find  the  next 
elite  female  D|  (won  by  D|  Minx).  Managed 
by  )eff  Haddad  (the  Pussycat  Dolls).  Brown  is 
signed  to  RedOne  Productions  for  the  United 
States  and  the  rest  of  the  world.  An  artist 
album  is  due  in  2012.  • 


36   I    BILLBOARD   I    NOVEMBER  26. 2011 


SONY  MUSIC 


SHINING  A  LIGHT 
ON  AUSTRALIAN  ARTISTS 


AC/DC*    ADAM  HARVEY   ALTIYAN  CHILDS 
DAMIENLEITH    DAVID  CAMPBELL   DELTA  GOODREM 
DRAPHT   GEORGIA  FAIR   GRETA  BRADMAN 
GUY  SEBASTIAN    HOLLAND    HUMAN  NATURE 
JACKVIDGEN   JESSICA  MAUBOY   JOHN  FARNHAM 
JUSTICE  CREW    KARNIVOOL  j 
KATECEBERANO   KATE  MILLER-HEIDKE  ^ 

MARK  VINCENT  MIRACLE 
MORGAN  JOANEL    MR  LIHLE  JEANS 
'     NATALIE  BASSINGTHWAIGHTE   PETE  MURRAY 
SEABELLIES*    STAN  WALKER   STRAALEN  MCCALLUM 
.    STRANGE  TALK   THE  VINES   TIM  FREEDMAN 
TIMOMATIC  ■  TONIGHT  ALIVE  -  ZOWIE 


www.BANDiT.FM  bandlt.fm  *Ms**>' 


28  YEARS 

OVER  26  MILLION  FANS 
OVER  4000  SHOWS 

SYDNEY 

ENTERTAINMENT 

CENTRE . 


s 


+  Located  in  downtown  Sydney 
+  Minutes  from  Sydney's  best  hotels 
+  Unique  curtaining  systenn  for  configurations 
from  2,000  to  13,000 

+  Australia's  most  loved  venue      _  f 

+  On  the  doorstep  of  Darling  Harbour,  • 
Sydney's  most  vibrant  entertainment  prBcinc't 


V 


1  '  ^ 

f  ■ 


WWW.SYDENTCENT.COM.AU 

"  I—I  [Z    LJ  |Z  A  DT  R  P  A  T  r   QVPlKIPV  Harbour  Street  Darling  Harbour  Sydney  2000 

ntZ    niZrAK  I  DLAA  OTL^NLY  T61  293204200  |F61  2  9281  1762|Eevent 


I  E  events®sydentcent,com.au 


Syd 


Billboard  connect  with  the  music  industry's  most  important  decision  makers 


MARKETPLACE 


For  ad  placement  In  print  and  online  call  Jeff  Serrette  1-800-223-7524— 1-212-493-4199/Jeffrey.Serrette  d)blllboard.com 


HELP  WANTED 


University  of  Memphis 

Rudi  E.  Scheldt  School  of  Music 

Position  Announcement 

The  University  of  Memphis  Music  Industry  program  invites  applications  for  a  full  time. 

tenure-track  position  in  the  Rudi  E.  Scheldt  School  of  Music  beginning  August  18.  2012. 

Position:  Music  Business.  Music  Industry  Program 

Rank:  Assistant  Professor 

Salary:  Competitive  and  Negotiable 

Qualifications:  Graduate  degree  is  required  (Doctorate  desired).  Demonstrated  professional 
experience  in  the  music  industry  and  a  full  time  commitment  to  teaching  and  advising 
(University  teaching  experience  desired). 

Responsibilities:  The  successful  candidate  w/ill  coordinate  the  Music  Business  Area  including 
teaching  music  industry  core  classes,  curriculum  development,  academic  advising,  mentorship 
and  supervision  of  internship  program. 

School:  The  Rudi  E.  Scheldt  School  of  Music  is  fully  accredited  by  the  National  Association  of 
Schools  of  Music  and  has  a  full-time  faculty  of  45  with  approximately  500  music  majors. 
Degree  programs  include:  Bachelor  of  Music  in  performance,  music  history,  composition,  music 
education,  music  business,  recording  technology,  jazz  and  studio  music  performance,  jazz  and 
studio  music  composition/arranging;  Master  of  Music  in  performance,  musicology, 
Orff-Schulwerk,  music  education,  pedagogy,  jazz  and  studio  music,  composition  and  conduct- 
ing; Doctor  of  Philosophy  in  musicology  and  music  education;  Doctor  of  Musical  Arts  in  per- 
formance, composition,  conducting  and  music  theory.  A  graduate  certificate,  the  Artist 
Diploma  in  Music,  is  also  offered.  The  School  of  Music  is  housed  in  the  College  of 
Communication  and  Fine  Arts,  http://music.memphis.edu/ 

University:  The  University  of  Memphis  is  a  comprehensive  metropolitan  research  university 
located  in  Memphis.  Tennessee,  one  of  the  most  musically  active  communities  in  the 
Mid-South.  Current  enrollment  is  approximately  23,000  students. 

Application:  Candidates  should  go  to:  w/orkforum.memphis.edu  to  submit  an  application.  Ad- 
ditional items  required  at  time  of  application  include  a  cover  letter,  curriculum  vita  and  a  list 
of  five  (5)  references  with  contact  information  to  include  address,  telephone  number  and 
e-mail  address.  Review  of  applications  will  begin  October  24.  2011  and  may  continue  until  a 
successful  candidate  is  named.  For  information  regarding  this  position,  contact:  Jeff  Cline. 
Chair  Music  Business  Search  Committee  901-678-2559  jwcline®memphis.edu. 


REAL  ESTATE 


PREPARATIO 


IRS  PROBLEMS  SOLVED 

NETWORK  OF  EXPERT  TAX  ATTORNEYS  AND  CPAs  WHO  HAVE 
BEEN  SOLVING  SERIOUS  IRS  TAX  CASES  LIKE  YOURS  FOR  OVER 
20  YEARS.  YOU'VE  TRIED  THE  REST,  NOW  COME  TO  THE  BEST  ! 
LET  US  PUT  AN  END  TO  YOUR  SUFFERING.  RELEASE  OF  BANK 
ACCOUNT  AND  WAGE  GARNISHMENTS,  REMOVAL  OF  FEDERAL 
TAX  LIENS  FROM  CREDIT  REPORTS,  PENALTY  ABATEMENTS, 
OFFERS  IN  COMPROMISE,  INSTALLMENT  PAYMENT  PLANS, 
AUDIT  REPRESENTATION,  APPEALS,  UNFILED  BACK  TAX 
RETURNS,  BUSINESS  PAYROLL  TAX  ISSUES.  CALL  TAX  PROBLEM 
SOLVERS  TODAY  AT  1-800-SS-SOLVE  (76583) 


FOR  SALE 


CONCEPTION  OF  GREATNESS 

22  Poems  by  Aubrey  L  Hunter  four  tinfve 
Editor  Choice  Award.  And  the  best  poet 
award  of  2007.  This  t>ook  will  stir  the 
reader's  intellect  as  well  as  emotion. 

Cdl  -  V888-79S-4274  XJibriS 


BILLBOARD  CLASSIFIEDS 

wvrw.blMbpard  .com 
for  mor*  Info  call:  800-223-7S24 


Billboard  Classifieds  Covers  Everything 


DUPLICATION 

■  REPLICATION 

■  VINYL  PRESSING 

■  CD  ROM  SERVICES 

W  DVD  SERVICES  FOR  SALE 
P  PROMOTION  S,  MARKETING 
I  SERVICES 

MUSIC  DISTRIBUTORS 

AUCTIONS 
RECORDING  STUDIOS 

REAL  ESTATE 
INVESTORS  WANTED 
STORES  FOR  SALE 
EQUIPMENT  FOR  SALE 


STORE  SUPPLIES 

FIXTURES 
CD  STORAGE  CABINETS 
DISPLAY  UNITS 
PUBLICITY  PHOTOS 
INTERNET/WEBSITE 

SERVICES 
BUSINESS  SERVICES 
MUSIC  INSTRUCTION 
BUSINESS  OPPORTUNITIES 
COMPUTER/SOFTWARE 
MUSIC  MERCHANDISE 
T-SHIRTS 
EMPLOYMENT  SERVICES 


PROFESSIONAL  SERVICES 

DJ  SERVICES 
FINANCIAL  SERVICES 
LEGAL  SERVICES 
ROYALTY  AUDITING 
TAX  PREPARATION 
BANKRUPTCY  SALE 
COLLECTABLE 
PUBLICATIONS 

TALENT 
SONGWRITERS 
SONGS  FOR  SALE 
DEALERS  WANTED 
RETAILERS  WANTED 


WANTED  TO  BUY 
CONCERT  INFO 
VENUES 
NOTICES/ 
ANNOUNCEMENTS 
VIDEO 
MUSIC  VIDEO 
POSITION  WANTED 
LISTENING  STATIONS 

FOR  LEASE 
DISTRIBUTION  NEEDED 
EDUCATION  OPPORTUNmr 
HELP  WANTED 
MASTERING 


1 


AUCTION 

13  Oceanfront,  Ocean  View  &  Golf  Course  Homes  &  Condos 
2  Selling  Absolute .  Regardless  of  Pncel 


1  [©©mniiitar  2,  gffiH  1) 

"Top  10  Best  Beach  in  Mexico"  Forbes  Magazine 
Same  Latitude  as  Hawaii  S  Over  300  Days  of  Sunshine 
Direct  flights  from  US  and  Canadian  Cities  - 

Most  Visitors  &  Home  Owners  from  US  &  Canada 
Safe  &  Beautiful  Area  with  Best  Infrastructure  in  Mexico 

Previously  Priced  From  $275,000  to  $6,000,000 


1-866-673-9270 


WANTED  TO  BUY 


RECORD  COLLECTIONS 
We  BUY  any  record  collection.  Any  style  of  music.  We  pay 
HIGHER  prices  than  anyone  else.  Call  347-702-0789 
(Allan)  or  email  a_bastos@yahoo.com 


BUSINESS  OPPORTUNITIES 


Thanks  to  Billboard  NEW  LEVELS  is  Your  #1  choice  for  LLCs,  Universal  Dist., 
EMI  Marketing  visit:  www  newlevels.org  for  mon  info.  & 

www.l.c.o.n.lifestylemonthly.coni  ■"  > 


NOTICES/ANNOUNCEMENTS 


DON'T  MISS  BILLBOARD'S  HOTTEST, 
BIGGEST  MOST  INFORMATIVE 
ISSUE  OF  THE  YEAR! 
DECEMBER  17TH  EDITION 
CLASSIFIED  DEADLINE  DECEMBER  6TH 


I  Year  In  Music  A  Touring 

Featuring:  The  Technological  Rebirth  of  the  Music  Video. 
Review  2011's  most  memorable  moments.  Complete  analysis 

of  all  segments  of  the  music  business.  Many  highly 
anticipated  Billboard  Year-End  charts.  Top  Tounng  artists  in 
Billboard  Box  Score  chart  history,  and  much  more! 
A  collector's  edition  that  will  have  a  two  week  plus 
newsstand  life. 

Get  your  ad  message  in  this  signature  double  issue  that 
will  be  referenced  all  year  round  by  regular  music  fans  and 
the  most  powerful  people  in  the  world  of  music  business 
and  entertainment! 


Call  me  today!  Jeff  Serrette  - 
800-223-7524/212-493-4199 
email:  Jeffrey.Serretteigjbillboard.com 


J 
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•  THE 
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PBOX 

A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


Mac  Miller's  Indie  Feat  With  Blue  SUde  Park' 


^E|Imvv  D's  Nov.  8  dMth  tpun 

fof  classic  cut  "Now  That  Wm 
Pound  Love."  wtikh  sold  18.00O 
downloads  last  week  (up  854%). 
Lov»  Opus  (out  Sept.  27)  has  Its 
tiest  week  yet.  wKh  1,000  soid  (up 
Z.1»4%).  bubbltng  under  Top  RftB/ 
Wp-HopAUMms. 

H^^hte  tttue  martts  ttw  Hnal  m 
of  Mlboard's  chart  year  (Dec.  4, 
20ia-Nov.  26,  2011).  which  will 
be  recapped  in  our  Dec.  17  Year 
tn  Huslc  Issue.  All  yeafend  chans 
wrill  be  avd4»b(e  on  BUIboardxom 
and  Billboard J>lz  Dec.  B. 


^^SB  Records,  known  for  Its  series 
HjfBl  Most  budQet  comptlatlora, 
notches  lU  best  peak  yet  on  the 
aitlboard  200,  as  77ie  Greafesf 
Video  Gam  Mutle  bows  at  No.  21 
wtth  24.000  sold.  Amazon  MPS 
sold  tt  for  SZ99  on  Nov.  7.  then 
SS  99  the  rest  ol  the  week. 


Indie  rapper  Mac  Miller's  first  album. 
Blue  Slide  Park,  debuts  at  No.  1  on  the 
Biilboard  200.  selling  144,000  copies, 
according  to  Niclstn  SoundScan. 

While  it  didn't  shift  as  much  as 
some  industry  sources  had  expected 
{180,000  was  the  optimistic  projec- 
tion), he  still  can  lay  claim  to  a  pretty 
cool  chart  feat:  Blue  Slide  Park  is  the 
first  independently  distributed  debut 
album  by  an  act  to  hit  No.  1  since  199S. 

MAC  MILLER 


The  last  (and  only  previous  one) 
was  Tha  Dogg  Pound's  Dogg  Food. 
(Hey,  another  rap  act!}  li  started  in 
the  penthouse  on  the  Nov.  18,  1995. 
chart  with  278.000.  Dogg  was  re- 
leased on  Death  Row/lnterscope,  but 
independently  distributed  through 
Priority.  Blue  Slide  is  a  Rostrum 
Records  release,  distributed  by  IN- 
grooves  through  Fontana  Distribu- 
tion (Universal  Music  Group  Distri- 
bution's indie  arm). 


A  bit  ofhistory:  In  1995,  Death  Row 
was  part  of  Interscope  Records,  which 
was  then  half-owned  by  Time  Warner. 
However,  after  Interscope  came  under 
fire  by  politicians  for  some  of  its  ros- 
ter's explicit  lyrics  and  subject  mat- 
ter. Time  Warner  sold  its 
50%  stake  in  Interscope 
back  to  its  then-owners 
Tttd  Field  and  Jimmy 
lovlne  (Billboard.  Oct.  7. 
1995).  At  the  time.  War- 
ner made  it  clear  that  it 
would  selectively  distrib- 
ute Interscope  titles,  on  a 
"record  by  record"  basis, 
until  its  deal  expired  the 
following  March. 

Tha  Dogg  Pound's  debut  was  one  of 
the  first  out  of  the  gate  after  the  fire- 
storm, and  Warner  opted  not  to  sell  the 
album,  leaving  Death  Row  and  Inter- 
scope to  seek  alternative  distribution. 
Priority  picked  up  the  set  (Billboard, 
Oct.  21,  1995)  in  what  was  then  de- 
scribed as  a  "one- off  "arrangement." 

Blue  Slide  is  this  year's  second 
indie-distributed  No.  1  on  the  Bill- 
board 200,  following  Cake's  Show- 
room of  Compassion.  The  latter  ar- 
rived atop  the  tally  on  the  jan.  29  list. 
Last  year,  three  indie  leaders  ruled 
the  chart:  Vampire  Weekend's  Con- 
tra, the  charity  compilation  Hope  for 
Haiti  Now  and  Arcade  Fire's  The 
Suburbs.  In  each  of  the  three  years 
previous  to  2010.  just  one  indie 
album  topped  the  tally:  Pearl  Jam's 


lOverThe 
Counter 

.KEITH 

^AULFIELO  ^ 


Bai  kspacer  (2009).  Radlohead's  In 
Rainbows  (2008)  and  the  Eagles' 

Long  Road  Out  of  Eden  (2007). 

Behind  Miller  this  week  on  the  Bill- 
board 200  is  a  surging  Michael  Bubid, 
whose  Christmas  album  rises  8-2  with 
123,000  and  a  38%  sales 
gain.  It's  a  new  peak  for 
the  set.  which  started 
at  No.  3  two  weeks  ago. 
While  it's  unlikely  Buble 
will  hit  No.  1  next  week  (as 
Drake's  Take  Cartr  should 
arrive  atop  the  list),  ex- 
pect Christmas  to  per- 
form strongly  through 
the  holiday  season. 


WOW  'NOW':  The  new  Now  40hits 
compilation  bows  at  No.  3  this  week 
with  1 19,000.  continuing  the  venerable 
series'  tradition  of  reaching  the  top  10. 
The  previous  Now  album — Now  39 — 
debuted  and  peaked  at  No.  3  in  August 
with  a  1 10,000  start.  All  40  of  the  tra- 
ditional Noifalbums  have  reached  the 
top  10.  streichingback  to  the  first  in  the 
series,  released  in  October  1998,  which 
peaked  at  No.  10.  Some  of  the  acts  fea- 
tured on  the  first  Now  album  included 
Spice  Girls.  Backstreet  Boys.  Radio- 
head.  Aqua.  Hanson  and  All  Saints. 

Right  behind  Nou'  40  is  the 
soundtrack  to  "The  Twilight  Saga: 
Breaking  Dawn  Part  1 which  enters 
at  No.  4  with  105.000.  It  should  make  a 
gain  next  week,  following  the  movie's 
Nov.  18  premiere  in  theaters. 


GREAT  'CARE':  It  should  surprise  no 
one  that  Drake's  second  full-length 
studio  album.  Take  Care,  is  on  its  way 
to  a  huge  debut  at  No.  1  on  the  Bill- 
board 200  next  week.  Industry  sources 
suggest  the  set  could  sell  as  many  as 
725.000  copies. 

Care  may  rack  up  the  third-largest 
sales  week  of  201 1,  after  the  debut  of 
Lady  Gaga's  Born  This  Way  (1.1 
million)  and  the  start  of  Lll  Wayne's 
Tha  Carter  /V  (964,000).  Drake's  first 
album,  last  year's  Thank  Me  Later. 
started  at  No.  1  with  447,000  sold,  ac- 
cording to  Nielsen  SoundScan,  on 
the  Billboard  200  dated  |uly  3,  2010. 
He  previously  charted  with  the  So 
Far  Cone  BP  in  October  2009.  which 
peaked  at  No.  6. 

GIRL  IN  A  COMA  RATHER  LIVELY: 
In  the  same  week  that  Joan  Jett 
surprised  a  packed  Foo  Fight- 
ers crowd  at  New  York's  Madison 
Square  Garden  with  a  guest  turn  on 
her  classic  "Bad  Reputation"  {Nov. 
13)  one  of  her  Blackheart  Records 
acts  found  success  on  the  Heatseek- 
ers  Albums  chart. 

Exits  n;  All  the  Rest  by  the  label's 
Girl  in  a  Coma  arrived  at  No.  17  on 
the  printed  tally  last  issue.  However, 
a  reprocessing  of  SoundScan's  data 
after  our  prim  deadline  yielded  a  new- 
debut  position  for  the  album:  No.  6. 
The  chart  on  Billboard.com  and  Bill- 
board.biz  was  refreshed  with  the  cor- 
rected information. 
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A  Weekly  National  Music  Sales  Report 
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CHART 
BEAT 

>>Aretha  Franklin  notches  her 
first  entry  on  Adult  RAB  since 
2007.  at  the  aptly  titlvd  "How 
Long  I've  Been  Watting"  enters 
mt  No.  35.  The  bow  coincides 
with  the  Queen  of  Soul's  SOth 
anniversary  of  reaching  the 
Billboard  Hot  lOO's  top  40  for 
the  first  time:  "Rock-a-Bye  Your 
Baby  With  a  Dixie  Melody"  rose 
43-39  In  the  Nov.  2S.  1961.  Issue. 
Franklin's  new  single  appears  on 
her  self-released  seth  studio  set. 
A  Woman  Falling  Out  of  Low. 

»As  adult  radio  begins  its 
annual  transformation  to  pro- 
gramming holiday  fare,  Michael 
Bubli's  cover  of  Mariah  Carey's 
"All  I  Want  for  Christmas  Is  Vou" 
Jingles  onto  Adult  Contempo- 
rary at  No,  15.  Carey's  original 
version  reached  No.  6  on  the 
Jan.  7, 199S,chart. 

©Read  Chart  Beat 
Dvaty  w«ok  at 
blllboard.com/chartbeat. 
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Bei  Maejor  Featuring  J.  Cole,  "Trouble" 

While  Bei  Maejor  (given  name  Brandon  Green)  has  written  Hot 
R&B/Hip-Hop  Songs  chart  hits  for  the  likes  of  Lloyd  ("Cupid  ")  and 
Plies  ("She  Got  It  Made").  "Trouble"  marks  his  first  appearance  on 
the  charts  as  an  artist.  It  rises  36-31  on  Rhythmic  this  week. 
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Though  it  departs 
the  top  10.  the 
song's  25- week 
resWeiKY  in  the  top 
tier  Is  one  of  just 
eight  of  at  \hH  that 
length  in  the  chart's 
hislorv.  LeAnn 
Rimes'  "How  Do! 
Live"  leads  with  12 
weeltsin  the  lop  10 
In  1997-98. 


Two '80s  Hot  1O0 
Ko.  Is  return  as 
covers.  Kenny 
Loggins' 

"Footloose"  reigned 
tor  three  weeks 
begtnningHardiSI, 
1984,  after  Bitty 
Joet's  "Uptown  Girl" 
had  topped  the 
SepL24.m3.  tally. 


Columbia  Re<of  ds 
originaHy  intended 
to  release  "Rumour 
Has  It"  as  the  next 
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single  from  U.  but 
cluiKied  course  to 
this  song,  citing,  in 
pari,  its  hetty 
706.000  in  digital 
sales  as  an  alt>uni 
traclt. 
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Released  on  his  40th  birthday  (Nov.  8).  Strange  Music  co- 
founder  Tech  N9ne  debuts  his  13th  studio  album.  Welcome  to 
Strangeland.  at  No.  4  on  Top  R&B/Hip-Hop  Albums.  It  sells  just 
north  of  26,000.  according  to  Nielsen  SoundScan.  Strangeland 
is  the  fourth  album  to  come  from  the  Collaho  series  in  which 
N9ne  features  his  labelmates  and  artists  he  has  signed  as  VP  of 
the  label.  Although  its  lead  single.  "The  Noose,"  hasn't  charted. 
Tech  N9ne  was  most  recently  featured  on  Lil  Wayne's  "Inter- 
lude" track  off  his  newest  set.  Tha  Carter  IV.  The  title  peaked  at 
Nos.  44  and  38  on  the  R&B/Hip-Hop  Digital  and  Rap  Digital  charts,  respectively. 

Meanwhile.  Keith  Sweat  debuts  his  11th  solo  studio  album.  'Til  The  Morning,  at  No.  8  on 
the  Top  R&B/Hip-Hop  Albums  chart  (14.000  sold),  marking  his  13th  top  10  (including  his 
two  efforts  with  supergroup  LSG).  — Karinah  Santiago 
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Bij;  Scans  acq  ii  ire  men  I  of  Nitki  Mitiaj  oti  liis  "DaiiLt-  (ASS)"  rcinix  proves 
lo  be  a  heav>'  return  on  investment.  The  Barbie-fied  version  serviced  to  radio 
last  wevk  helps  moves  Ihc  song  up  a  number  oflallies  with  Greatest  Gainer 
honors.  On  Hot  R&B/Hip-Hop  Songs,  it  Ix-tomes  his  third  lop  10,  as  it  rises 
12-10  (17.7  million  in  audience,  up  3.1  million,  according  to  Nielsen  BDS) 
while  also  netting  the  Gainer  nod  on  Rap  Songs  (10-7).  Among  all  moni- 
tored R&B/hip-hop  stations,  KRRQ  Ijfayette.  La.,  played  the  song  the  most 
linu-s  in  the  tracking  week  ending  Nov.  15  (76  detcttions).  — Karinah  Santiago 
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SANTOS'  'FORMULA'  FOR  SUCCESS 

Romeo  Santos'  first  solo  album.  Formula.  Vol.  1,  debuts  at  No.  1  on  the 
Top  Latin  Albums  chart,  selling  61,000,  according  to  Nielsen  Sound- 
Scan.  This  marks  the  biggest  sales  week  of  any  Latin  album  since 
Daddy  Yankee's  B  Cartel:  The  Big  Boss  debuted  with  82,000  on  June  23, 
2007.  Sales  may  have  been  goosed  following  his  performance  on  the 
Nov.  10  Latin  Grammy  Awards,  where  he  sang  his  current  No.  1  single 
on  Hot  Latin  Songs.  'Promise."  — Karinoh  Santiago 
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■ra  DtfiM.  wTaMP/H.  HICO  47  W  100 

US  WUdUM  Ah  San  RjtWwv.  ASCAPXmi 
VMrt)  AjbWwg.  ASCAP/Sont^ATV  Tim  UE.  ASCAPU 
OoMi  Pisdurtm  WrtiTB.  ASCAP,'jKsts  Mi  BU/ 
CnMnHi(niPuUi»tflglnc.BW.UM«ulMuica.  tie. 
ASCAP/SdHnni  MhoMi  Fmm.  ASCAPL  HL  R8H  SB 

IM  an  DOS  iFXrta  ADom  Mac  BMvflPj  Aonnnniin 
=^^|  L.^.tr  Vjtc  It  au>MtrtitAHnHa>e.MllCS3l 

lOWiHOTSlMMOl  t^tmrOMtRMwcASCAP/Mfv 
■  J!  C(  UWMl. BWn  A**,| 

LDNCWAYTaCD   '.' ^iMiAC  M.ASCAf/Tn-A«Xin 

;  :j 

LOTUS  FLOWER  BCHI  '.^e^Uc  C«p.iUCAF/Dl 
M.>vaF«  aMIAIgj  ■  ■  ■  ■ 
'■!|-«« 

■  -J  A 

LD^'E  ATTEB  WAR    .  .n  E-.  ISrte  W jlc  JtfCflP.VBSJng- 


MoNlJonk 

'■D-M  SEsac^NOiPueitfwo 

J  ASCACPl  AWPrnDOBSflBHT 


9UI>Mkii2Muic  SKlvB«Lou)Biai  EMI  So 

54  I  Go  to  www.billboard.biz  for  complete  chart  data 


LD«0*iTOP        .-_':\!mc  Ix  ASCAP■B■a•»F^Ja(f^ 

r=  i.>:--F..i::'.:.!icPuW*«"gASCAP.'rtBMui«C«p 

SiCA-"  a.  Soroi,  ASCAP.toMWP  WlK  ^MlfM^  LLC 

ASCAP).AMP,'>1F)BH53 
lOKI  DONM  Hinn'MIHNTttilPTMKnl  Dm 

Mute  BM«glWlMOitttlC,eMiBucMl»MjK. 
BMl'MoMi  OISm  Gpi4i  Mmc  ASCAP«ndTt^  Mm. 
ASCAPl  CS3B 

10H  YOU  IIS  A  LOVE  SOND  lAmra  Sm  ASCAP/ 
AJuhcFMMac  BM'SraOrUnNmllv.aMt' 
Mrtw  CWto  Bocco.  BMIW-OUuiC  9U1)DMnDM 
PiiBtlhroaC  ASCAPl  AMPWLHIOOSD 

lOVUMA  IPDESTIGEI  iLot  Zmv  P>«<^  ASCAPl  IT  1 1 


 CINHMdUMMTUWl^  Ehn'Mrii,n;U>«l 

Uaie&oie.A5CJVIflBHe 
MNIEMiniOUOllM^ttUC  3VI1M  BUdrMM 
Mae rc.BM'SroOwr Bear  M»ihn)  mWWZ 
fVKMjtt  SSAC,»*auimB*ti*KW  B^^l^Vmpy 

wackt.\.i«  erfi'&rciC^uiiwHi  i-c  avii  ja'p.hl 

MAKE  VOU  UT  DON       Ory^  M.m  3MI.S*«Ka 

MAOUINA  Dtl  TItMPO  JnnEI  Pirr-  "utFufiro  ASWP.' 

■  ^'.t)^^^™..C  AStWAVV=\jBiBi- 
,*x»PiiHaCft  BMnL' < 

A j.iT.A.«  tir  I 

tlL&mOUnMnai  kc.BM>fioKOiOl*> 
0.  ASDV.'SiwnrMuK  ASCAP/OI  totl 
c  ASCAP,PMsGngiUacBWAMm. 


MAmm  DOOM  \m  SacMcad  Mm  n .  9^<llti 

iV-iiiiL.:  B^.'.T.WSMamUC  SDGAA.te.  PflS; 

Zixt  5A^.  SACEV:  H^HIOQSI  BBH-5 

MARVINt  ROOM  REMIK  '4ir 
MAS  QUE  MUNCA  .- .    Vjtc  Pjl«^x  rc  EWH IT  36 
ME  CLISTAS  TAHTO  ■  ~:"-rOtMA':'>\.oiV:r^  BM.-Sorv,' 

■i;  6^^^■\^T^B■»-^'ulct 
-ft- i«ri',Di»'>Ti s^n'^:3rta 

W'llTJI 

ELMENTIBDSC  ■.■  i  :'.!>.\,i<»  Co-OTl.ar  ASCA^.T;! 

MERAY  SO  ROUND  a'V'T^i..:  ASCAP/Dvww 
Le.tri-;f\::iir.n;Ccr-cr*  ASCA/'.'S(r».'AT\'SoTiLU:. 
SM.'Sld  Of  ivi*^  Wai-int  Ot  0»  Songt  ASCA^.VsMt 
MiK  Punmirvj  AflWKi.  mc .  ASCAPl  K.  CS  4J 

aMAMMIipKi^ljnnCocvgmic  ASCAP/^wdq 
M.!.:e  Ccrxm-T  ASCAPilTS 

MILUON  DOLLAR  VIEW  .34  QmcmM  ASCAP'^TS 
iSCAP'tM  Vl-c»fflAn3Allae• 
.  ^i3:hwoONU[lT  aVlTrrWDt 
>■■.'.:  :?-e-'>:['.iWlSc<aBM!HLC352 

MWMWifX'gVc^PJiHWnnc  Bf.1Wrv 
T«narW»Pj)l«>tngCoa>  BMIAtaraFomMdc  ASCdP; 
C«pir«M  CanMife  MlHn  Mm.  ASCAP.'Mok  Far«r» 
rwn  Ut  ASCAnSMl  Aotl  Muic.  Ire.  ASCAPiSomRi  in 
F^i|ltfl^L  Minoi  Putwnng  G(mi.  BMVThx  An  T>« 
tytgr  UCAPl  AMP/HL  l«4  79 

imUTOC  lSor\/AT\'  Sona  LLC  BM^im  Dnrw. 
VAVmmMMi  5CCAN,>4»vi]  &  htini  PUC.  S)CU4/ 
U-rrt-i*  >Aj-:  l^rto-ron  ASMPi9*)«  Tim«  f\jtiith»ig 

J,rjp.  1-,.JV-,  --r.^ES 

MORf  THAN  YOU  U  EVW  KMDW  ■  Vmc 

-    -   ■        .     ■  ■  ■j-EPj:is-n:.3\n.C'  CWm 

^.;i*i-V,  3Vl  M»T.«i  Ptttv  Pi:- 
i  >-     -i:.^-  f/       >.Vk      ASWPl  H.  fl6H69 

MOTMinON  |E\'I  iKkMM  Mm  H  .  BMl'JmiMti 
MoK,  MttM  Fvw  MaKSESACifke  LM  k  Si'i 


Dt  «M  Uoie  FUAtfira  Aflwin  tnc ,  BUl<^  Mem 
Wiriint..  BMl  WfH.  m  ZS 
TMHOmiLMnMH  LLC  SMLWiBlKirMcd  Muic  Inc 
BMW4ma>-1vn«m^tfiraCcni  SU.SoTwBiol 
fywh^d  W:,%f:Ttw5jarP.r:'tf'<Ti  SOCAMMtA-tst 
Pjjiifii-c  r,'  - 

MOVCliicEJJiGCEn  -  -  3ML^hmriUm 

■Ca-eers  :"  '  ■  -■  \VwtOpKwAL 

»/,Var„i-;'-^^  r'.'  BUAIinBnt 
BM.'SoTTBi  :t  tcrjr;  V,^i.:  F.c.  -.-.n;  ifwo.  *X  W'\ 
AMP,'MLMia05,.TB 
ML  KNOWrTAU'S-LAtN  Scrgt.  ASCA^.U^^w  Mok 
CorpgniKii.  ASCAP>1!at  Dtrrr  Dht"  Mak.  SMI'Sorv 
0  lie.  SMI/VhB  ^(M  Zen .  ASCAP'Emmu 


r  lUM  Enprt  Mm  9\n.S:  MtduP^ 
_  _wnwlSMH100  3B.lIiT 
TCGriMnebffi  Enintnnim.  aMbfU  BUck- 

 jc  K  .mvMtam  snv  AscAPAM<imi< 

M«C(n»r>MLASCAPAlMtMuK  ASCAP/SKort}- 
land SunKis.  ASCAP/Oggy  Mute PlftunogUC  BU; 
WrW'Timrim  fU>l«<rg  Ccfp .  BMlt  Af^.H.  RSN IG 

MHIMHNMIWiaKMaaoVWnc  e^ttJrr.Wl 
M.»c.  SMI  <M  Rm  Mm  SESAC.'«c?  Li»  ii  SdI 
Aflipwr  SESACnvnxc Ban  BNtL'Raoti UideUC 
SM.^onoi  C<  KoWI  Muic  PlC  linn:  Arvca  IX .  BMt/ 
Wrw  Wm  iNiUtfvig  Cap .  WLliw  ^  LLC . 
eM\A).^,'H.R8H51 

IMVHIAIITauniHiVWNtSttttAMaicPUBMnng 
A-^>:t  hc  .ASCAP/liil)iStKaOrMaigwv.Dkn^ 
NV<»>  Uiii:  OiDic.  BMll  AMP  CS  n 

MY  imcnmN  ^^lame>-TImal1a^e  PiMtftna  Corp .  9Ul'' 
[itrie  Miic  BhtlOw  Vkiw  Mute  ASCApXeie  3M 
Ex.  ASCA?.'K£MiMjKPLeiri^A(r«rea  ifc.ASCAP/ 
KIcMf  Smt  ^(^c  !>.iiiinrg      SMk'Soxt  For  8a«-* 

B^^vJ^x^^Jlc,a^^ll  axipcf " 


MADAKMJUUa  A-^jiVmc  ASCAPl  L'S 
MA.  NA.  MA.  MA.  MA  -!  3jn  Mjtc  BMHT46 
WEVOt  UtALVt  WANTED  i  Cil  iV  Sin(|i,  AKA^ffw 
:r*:&nfli  ASCAPyCilV 

i-iCi-.-e-'  3\''^JIDt»MMWWiTLLLC 

NTAI W  FMM  .^^MM  Grvnt  M,  PJiltfvil}  IX  3Ml< 
EMBUctMOTdMuKlX  BMI.fM  JcrlMutcK 
ASCAP.tanfl-  5m  St.K  ASCAP,'Hi-a«  SMui 
r.i-  ■  Tnsc-  STh  BM.'Strgi  Cf  L*ir«t«(  W , 


.t:i 


NO  ONE  QOfM  10»  Vni  ;ten  Rci  Mm  9MI  i«M. 

-N^Klx.WllK.BBM39 
NOTHINQ  :TMf<tiSongiLtd.  PflS.S»e  Giillib  AS::<1P,' 

t'.'.  A;<AlM  mc.WCJW.'SOOi'^rMMjiOX  BMll 

-U  "I a;  a 

NOTOVEHVOU  3  :»3rtwNUc  BMi^VnwTsrvir* 
Pu9ii.nruCo-D  3VlW9i;Lj>aPu»ir>naA£CA?.Ki]tiin 
Waic  PjitfwB  Anwo.  irr .  ASCAPl  AAff  HtX  « 


OUflDAMlJCAM  Edriora  Uoical  SA  di  CV)  J  > 
ONE  MOK  OMNnr  SONO  INm  Songi  Cf  Sm  GMta 

^.r    ...  ^VH  fLCST4  -IOTT: 

THE  OWE  THAT  COT  AWAY  iKac  PJ:l«-'ri!. 

r- ;".V;TV«crct>x&rXB  UC. 
-Ai'-.v,--.  -  II.-"  r.„  1  B,^^,9nf  ASCAPl  A»* 
"ICC  lb 

ONUr  WHHA  ONI  IT  TO  YOU  11  MiKn  Mac  PiAWi- 
niBM'Scn'.'An'SongiUC  Bh/i.CroHllHftdMtHia 
BU>nntt  Suet  E-ntrainmrt.  J.Z.  aUlfSmi  OlUnw- 
w  )x  9h1vt>Hm^!;»n  BM.CAtMMlUMttio  k. 
4SCAPCoBChtl--MMPX<*-inB.»K  ASCAP.ScnBl  Ot 
Mart  ASyfl  AVP.ML»*r3 

OTl•lP•«^l&m-■^^'^*.Ir!^|ln:  BM:TMBtoiwofl 

Udcrc  EM^aiiAoriMiicn:  as::ap>c«w  Bcm 

Uuc  ASCA^.'Bil)  Attn  Cmiog.  tx .  ASCM>^  GolO 
Sra.  ASCAP.'Hoi  Buwr  MA  Uok.  K.  ASCAP/BUG 
naiA<n  Savi  OMLfni  FtMrflf  Muac  8M/tj*iffltrcs(i 
K.BMl«MtalSatOt  BMIXramPudiiring 
Com\  BMWnn^S  A.  K.  ASCAP^ltucrwwi 
Moic  inc.BM/C«apM«Cowa»tACoLTO«nSiAliV.' 
H. HIOO 77  RBHIS 
» CSon»,'A:V  Tim  hJtt»ri  Cerwi,  SATWa  S*i« 
«ceAtiiii.mxi3 


MIAOIIC  iQgai  Mwc  Londat.  PKAMMWl  Mac  •  M6B 

^1  ASCAPKMiiMutctv.  BMaAMF.'H.mOOn 
PAMNOPdlOERTE'A'MVuicil  EKtliL'Z] 

PAATY  --UOiifino  Inc  BM.tMl9«»- 

V.j.at>cwVUc  EILt(.S^/ATV 
i:. 'Vuie  IX  ASCAPM^Pitfifv 

---  >P.'Gir '»  fnDg  On  P-JSanns 
aMlStt  Ret  Miiid  BM' 

PAflTYDNRFTHAVL.^LriSlOePn  B^tllCUtu 
l'.o-o»iJ*juu-iJ  y.f.Bonium.  9WI.'S3^'4'\  S(™.U: 
eMl'lnGooflKaxh  .lSyP.«ari*roi  Muic  inc  BM.Buj 
Mm  t<  EWl'Tno  Muk  Zcm*^  BM''  -^L  -IOC  T 

numr  DOCK AHTKHj^Wfr  Hon  Mmc  AS;:AnHiCO 

t*  LTi: 


Cvmin  MenatbMaic.  ASCAP/Kobat  Um  nxMtra 
Amenta  inc ,  ASCAP^Itac  NlWn  Mm.  ASCAP.Hro  Tl» 
K«  ASCAF/SUmg  3^  BM.Tgai  M<k  Mm  ASCAP) 

a  POendjniMrail-MaKa  Una  Pu»iV«9  ami  IT  a 
PDOMIE  ^1  Fm  MiK  SESADRcD  LM  4  Slit  A  A». 
w  SQACAJM  A  SESAC  PiiMh^v  Dsira.  S£SM:<' 
Mir<nt»  MiK.  mc.  ASCAP/ftMrM  Da  Ronao.  ASCAP,' 
CajfTO  Mahicn  Mac  BMlWinW'T«TW«nt  Puttihng 
■>r  W'l.AXrKH'OOajJi 
PUMPED  UP  KICXS  ^rrtCaHmtrti'mWiacf^M* 


'.■■■i-jMutCJlCwKon  ASytfi 
TMii^»:r*L»inCopi<'gni.nc  AKW' 
icPjj-^.Tt  ASCAPl  lTSO 


NUXCITVITravnanWuic  BMWi  eiKMoalMMK«ic 

BM1,f*^Mj«Bnt  ASCAPl  HL  FDH  91 
MM  OVniC  lAbMta  V  T«  Sam  SU/SayAJV  Sorgi 

.LC  3UI  .Sana  01  RidOna  BM^n  Artfcn  ASCApT 

Sx¥/A1\'Tim  LLC  ASCAP,7101  So-M.  BMll     IT 15 
WUnV  iSonyyAIV  M.nm  Ujk  AS  Jp.HafOai/ 
Mute  LZ.  WCAPj-Sotv/A^'  CfUM      Wmc  f^x^f'X 
iSCtfiSaat  ThfM  Sa«s  ASCAP  i-tgt  V-nt  Mm 
iTK .  WlBrwt  J»Tiai  Com*  ..a  M.t :  ASCAPi  WP.H. 
CS1I  HIOO  95 
HRl  LOVE  tln^  B  Mute  BMvScmi  y  \Jrwvtm 
PcrrGwnlmanaiena.  BMlfVaSiaFoftiarM^ac  BU  ' 
L,nn»«-SorgiO'p3><)'>->T»m*:Ml  BMHAAf^ 


cntfn  Managmmttiraimi 
(nMusc  BWOwMtaCha 
3UMr%.aMUS(f«Sonc 


-r-mc  M(iG'Cin«rmairT'M_. 
Sra  BMvEMtaaanmaUMrv-. 
MutcBMriAW^LCSJI  moo  46 
mnHafom  Sa^  BMvSmf.' A1V  \Mm  Muk 
UC  BHAqiiunN  MjK  PWitfwa  ASCAP/W 
A^  Dxtt  Mm  tU>t|hrg  LLC  A£Un&oeblr>'  Mute 

ROLUNO  IN  THE  DHP  iLfYtra-S^n^  (K^trGnn  trm 
■  vAWlMuic  ft  WiWU-K 

ROUND  at  APT LAUSt  I'AQ  Mm  Corp  ASCAP/..ban(MV 
Ti[r:.,'o.c>jr.-5  iSCAPKiflian  '.tJtWtSiwiO' 
Matr  tnlaftanwam.  ire  BU^^)rna^'tol■rip«  WM 
CorD~BU;.AU>»33 

MML«mcfr*W<EMPul>ktfwti  A5CAP>0rtpilMBcBU/ 
in«  vcvnM  Mac  ASCAP/Stagi  ^  Songi.  ASCAP/ 
EMG  ChVMK  ASCAPl  CS  BO 


MrTranSowmn  ASCAPifteBJIMKlaHaM 

jnt^_As:^'<ctt'  Mm  Wvt)  Anorict  me , 

SET  FIRE  TO  THE  RA«  ■    ^ena'-S:oct  Of  PeWVim  irnr- 

UXY  AW)  I  KNOW  IT ,  YM-  Ban  n^M.  ASCAPOiMn 
Vulc  iSZHf  ««-n  Roci  Mm  A5:AP1  HIM  2  LT  19 

IHAKI  IT  Oirr  lEMl  aactMoS  M.)r.<rc-  BMl'irnflw 
Ssna  -y  PolirGwn  inumftcna..  3VI|  AMP^  HIOO  66 

WEAirrYOUISo'iS*I?'L>-nvH  >x.9Mt^ltir« 


"fn  BaO  Sa3       ASyPM^o^r  Vuic  P.e**iTi.  BVi. 
tVaa^ttcBn-.  BU.^a^^mr^ix  ASCA^.'Soa 
Muic  ASCAP,VVS  Mm  Cap .  ASaP5crv;An'  Tjrw 
LLC.  ASCAP/SnJmiMM  8U/.iCPr  Scia  Mm 
AjSCAPlAM>iOMH.ReH4B 
•IIIVIUr«imH»wM«irsu«  BMAVvnr 
WMFUaMgCtolLaMAMWrnaLIj:  BM.'Wl 
BiKdMcnIUackc.BMUftarwSiaiPUStf'ra.  BMil 
AW.H.Hl[eaW4 
— 60111  Mtartd  PL - 

0na<H,AS6&:''6H3C 
•ITUMiiBAtl0Kar-0icaititi}-»rrw3uP±<«wa 

Ovam  Alltr^Q 
ttMlDACI iBiui SiOi Pn  Br.< .  ClM  V>»Dwda SoM. 

8Vl'H*r^  EWL'Sony.'Ari'Sc^UC  BAA-'TjOOO 
H»ta  ASCA»Wi3BCt»«)0t/,«W.BW(LH.wtXS5 

to  DONE  r.\'-AT  W  MINC  SA>;  3u*  i  Bft  Mm 
ASCAP'U-nffU  Mm  ::orpo7.ci  ASCAP.U  KflH  So« 
ASCAP;tMlA{nMjic.'nc  ASCAp.Snspt&sMac 
ASCAP.'Piui  WiJ  FUaihixi  AS::AP,?  Ungoni  ^itfH« 
ASCAP.'WBMuteCetp-ASyPl  AAIP/>ilWH4I 

HM  LOVE  IMt  BM*  Mac.  as»>'\a>wmi  Muic  Co^ 
(mum.  ASCIP-tVR  WMal  Mm  UC.  BMl'Sa^  01 
UnMnil.  irc .  BMilAott  W  SlM  BMl^  Btdnwol 
Mutcire  BU,'LilCmSol*A5CAP;EMIAor<^U«c.inc 
ASCAPl  AM'.'M-WH  IS 

iODMOPn  CHBJU  2a>yivr  Mae  GmA  A^/1ta 
Soi  Fai  Mm  ASCAP.'So'x.'AT;  Dim  Km  Mole  ft«<i*v 

As:w  'suy-a  >  \»M  iSCAP.'DKan  An  inrjOa 
'.■^1.       5.-:._L'3.ili  BW  HUCS45 

SOMIONEUKEvciu  .^^B^al■5w(aOfPoM*w^- 
>'.fji£i;i:AP,'SugifL*»MM 
-     -     i  lT29 

UHMETMN'  10UT  A  TKKK  .V«c  01  Saga  T1«m.  BMl/ 
Scr(D:rC:r->nr  cMlWIbaoDUMBIiUMG 
Dr,taitMuicP^^nK  6MiiSi)nBlFQni1NCa<eh 
BM-CS41 

IfWKS  Kt  .Scn,.Arv  *rM  ^innsCvivai^.  Ml/Ta«tar 

s«-Mjk  awii  hL  csi  ftx4a 

VEND  IT  IT.  Epot  M.*c  ASCA'  HBH  M 

ITAV  •liacn  Ati  giUTi  ^tkac  i:.(S«'>na,  ASCi^.' 

CUUaKtrrt«rMuicP.«l«hrg  ASCA^/Somr,'ATV  Tim 

UXh  A£CAP:<fooa  4  Vo  SoJ  Uui  c  ASCAPiOvwoirar  IJev 

l^iMlr>raD■drM.  ASCAAScn  Of  unnairi.  Irc.  BMv 

BmuDniMim  BUL  AAVhTR*!  17 
mlmBm  iUrMmi  Mjic  Capoan  ASCAP/ 

Natta  Dm  SaigiInc .  ASCAP.lMa  fluttak  MLac  k<c. 

ASCAAiP2  PhkK  Snn  ASCAP.^lacMad  takcHni.  liC 

ASCAPl  AMP/H.  RWi) 

flHEO  MEAIin<Um«nal  Mm  -  C»«m.  SMtStmofV 
WnSMMMwc.  irc.fiMiifpMpDcCatiirUaK. 

ASCAP/40irT»tr»l*Mte  ASr^tMl  Aarl  MiMC 
ASCAPAtai  BMl  Mm  ghx.-^rw*  Q>  khi  ai  em.' 


tniniLm,ASCJaA|yP>l.-tX6 
STUDOTirHnanatUac  BWWiaKkMoaOMac 
mc .  BMblM*  W«  UC  nuMner  &  Man  UC 

SOCANiBBHTg 

  — 10lSvvO(UnMniLtc.NlHnir 

in^  BMAM  MNic.  ASCAP/«fltaaa 


UlMMvi 


PiKMmBHUOl 
dMocUCAPyV 


I  ^  you  M«t  Ml  AAiV,l4L  CS  22 
ITMNOE  GUUMItw  htow  AMhta  ASCAP.Onmi- 
Off  PuEtOMi^  ASCIP/IVMCriBai  SonpilLC.  ASCAPAian 


iCBM/SaMOruina  

MB«BOma>  ».  taVmwiet  SMxdi.  ASCAP/SNtfwn 
JoMHNlUMhngDi   


na  ^jD^ttftfiQ  Cap.  B 
i<.Hi|)OeO;R»<6l 
SnVlSoroiOrUnM(llF.K  BM.'Cu Vt  S«K»  U 
'— »  nMNm.  9*WMKnittn.  BMlAntM 

MpinASCAPyTkiRrngOatiSrairc  ASCAP/ 
It  MB.  ASCA^MMt  Csaa  UMn  F^m  ASCAP,' 
UnMnM  UacCapawtn  asCAP/^WdmouMuK 
^Mahnl.  But,  AhV.H.  RBHSB 
Wni  iWi  pwiulu  B«t«  Mac.  BMl'Waw  Mk» 
Mae  BMl'SraO'Umvui  K  BMl.flanMi  AkHm 
<\iet«iraA5Cv/3r0a'V':te<Mac  BML74l2Sav 
UC  SVi^aamuic  BA.t.'FB  ^4  Maflann]  Mac  FUM> 
ra.ASCAP'.MuUiic  ASCAPMl Apri Mac  K 
ASlAPiAfc^'.K.HfKZJ 
UPERHRN  iSoo^.'ATV  T-H  "^-b'ttu^Canpanv.  DULTnia 

S*iriMM  9MII  H'0:h 
IUM1MM6  VJ  PMiV^ni  ASCAP llrNwal Mm 
>DOiKon  AS;;ap  Anna  Sda  PJMwg,  ASCAPl 

AhP,^  flBHI} 

MMOaa  Uri  DE  OIJH  ,S  Sw  Prtnanmam  PuaiVuiQ 
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CONFERENCE 
&AWASDS 


The  two-day  Billboard  Touring  Conference  was  capped  with  an  awards 
ceremony  during  which  Journey  received  the  Legend  of  hive  Award  and  Jason 
Aldean  took  home  with  the  Breakthrough  trophy.  On  hand  at  New  York's 
Roosevelt  Hotel  were  (from  right)  Billboard  executive  director  of  content  and 
programming  for  touring  and  live  entertainment  Ray  Waddell,  Aldean.  Phish's 
Trey  Anastasio,  Journey's  Neat  Schon  and  Schon's  girlfriend,  Michaele  Salahi. 


Industry  leaders  avoidfinger-pmnting, 
monoe  forward  at  two-day  coTjfab 


By  Ray  Waddell 


With  the  scars  from  a  brutal  2010  serving  as  a 
reminder,  the  eighth  annual  Billboard  Tour- 
ing Conference  &  Awards  held  Nov.  9-10  in 
New  York  seemed  to  reflect  an  industry  more 
coiKcrned  about  cooperative  efforts  and  focus 
on  ihe  fan — rather  than  casting  blame  on  the  other  guy. 

A  record  turnout  swarmed  tlie  Roosevelt  Hotel  for  the  conference, 
and  the  mood  was  one  of  optimism.  Panels  didn't  lack  for  compelling 
content  as  topic  after  topic  ofFcrc-d  specific  and  detailed  information 
about  how  concerts,  tours,  events  and  careers  can  be  maximized.  Pre- 
vailing then>es  of  the  gathering?  Let  the  music  lead.  Work  t<^ther  to 
bringthat  music  to  morcpeoplc.And,treat  those  people w^ll  when  they 
showup.Or.as  Parry  Farrellputitwhen  accepting  the  inaugural  Apple 
award,  "Let'ssiopscrewing  each  other  m-er"  (seewinnerslist,  page  57). 

Based  on  ev  idence  from  box  offices,  and  sentiments  expressed  on 
the  stages — and  in  the  lobby  and  bar  of  the  Roosevelt — lessons  vrere 
learned  from  2010.  "One  of  the  most  talked-about  damaging  factors 
to  the  overall  industry  last  year  was  knee-jerk  reaction."  Live  Nation 
president  of  North  American  concerts  Bob  Roux  said  at  the  closing 
panel,  referringto  the  widespread  ticket  discounting  of20I0fromhis 
company  and  others.  Going  into  this  year,  he  added,  "we  wanted  to 
find  value  adds  on  the  front  end.  reward  customers  for  coming  early. 
I  think  we  did  a  good  job." 

Pricing  strategies  were  forged  t  hrougli  cooperation.  "We  met  ear- 
lier with  theagencies— [William  Morris  EndMvor,CrMtiv*  Artists 
Asi»ncy|.  everyone — andtalkedaboutourphilosophyon  howto  price 
theamphitheatersthisyear."  Rouxsaid.  "Wcaskedthemforthcirsup- 
port. and  for  the  most  part  I  think  it  worked." 
The  need  to  engage  fans  and  treat  them  well  surfaced  first  on  Ihe 


social  networking  panel.  The  panelists  demonstrated  examples  of 
how  interaction  with  fans  through  social  media  boosted  both  sales 
and  good  will.  And  fan  feedback  about  a  venue  or  performance — 
good  or  bad — should  beputtouseat  future  shows.  "Hundreds  if  not 
thousands  of  tweets  are  being  generated  by  your  event ,  all  centered 
around  theexcitementitcreates,"  Tkketmastere-commerce  execu- 
tive VP  Kip  L«vin  said.  "Taking  the  time  to  build  relationships  and 
create  an  outstanding  customer  experience  are  alt  ways  that  social 
networks  can  help  to  build  brands  and  get  fans  toget  out  to  shows — 
and  keep  coming  back." 

A  panel  on  the  resurgence  of  music  festivals  in  North  America,  and 
why  fans  are  embracing  the  festival  experience,  brought  a  waveof  in- 
sights— some  of  the  biggest  players  in  the  festival  scene  weighed  in. 

While  Bonnaroo's  AshJey  Capps  pointed  out  that  most  success- 
ful fests  have  a  unique  vibe  attached  to  them,  the  key  is  to  turn  a  vibe 
into  a  profitable  venture.  N«w  Ori*ans  Jazz  ft  Heritage  Festival 
producer  Quint  Davis  quoted  Newport,  R.l.'s  jazzand  folk  festivals 
founder  George  Wein: "  If  you  want  to  succeed,  you  have  to  master 
the  economics  of  creativity."  Managing  expenses,  building  fan  trust, 
pickinga  great  location  and  upholding  quality  are  all  part  of  the  blue- 
print for  the  successful  fests  that  dotted  the  landscape  in  the  past  year. 
"Depending  on  scale."  Capps  said,  "there  are  limitless  opportunities 
for  Ihe  right  festivals  when  they  come  along." 

With  all  the  nuts-and-bolts  discussion  of  the  business  of  live 
music,  the  importanceof  making  music  that  connects  with  fans 
was  never  lost,  particularly  during  the  "Road  Ca.se"  session  with 
singer/songwriter  Amos  Lee  and  his  team.  "Amos  was  invested 


in  creating  a  great  band  and  making  a  great  record,"  said  Kevin 
Morris,  co-manager  of  Lee  with  Perry  Greenfield  at  Red  Light. 

"He  came  through.  Without  that.^  We're  not  magicians." 

Lee  also  mentioned  that  the  other  issues  that  go  with  touring 
don't  distract  him  from  the  job  at  hand.  "I'm  about  what's  onstage 
and  in  the  crowd,"  he  said.  "I  could  care  less  about  what  we're  doing 
before  or  after.  It's  about  how  we're  communicating  onstage  and 
with  the  crowd." 

In  a  session  breaking  down  the  success  of  the  New  Kids  on  the 
Block/ Backstreet  Boys  co-headlining  tour— NKOTBSB — which 
sold  more  than  500.000  tickets,  key  stakeholders  in  the  trek  stressed 
how  acooperativeapproach  and  simple  hard  work  helped  them  navi- 
gatea  path  filled  with  potential  land  mines.  NKOTB  manager  Jared 
Paul  saidaseries  ofhigh-profile  media  appearances  helped  ignite  the 
fan  bases.  "Theideathatbothmanagementcompanies  would  takcthe 
time  to  get  their  guys  to  fly  lo  San  Francisco  to  do  a  radio  show,  then 
stand  up  in  Times  Square  and  do  'New  Year's  Rockin'  Eve.'  then  go 
backand  do  Dancing  With  the  Stars."  it  does  add  up."  he  said. 

NKOTB 's  Jonathan  Knight  personified  the  spirit  of  the  tour  when, 
on  extremely  short  notice,  he  subbed  for  original  panelist  Dormie  Wahl- 
berg.  who  was  held  up  with  production  commitments  for  his  hit  CBS 
show  "Blue  Bloods."  "With  my  group."  Knight  said,  "and  I'm  sure  it's  the 
same  with  Backstreet,  we  were  brought  up  to  be  very-down  -to-^rth  pro- 
pk.'.  A  lot  of  that  attitude     had  came  out  in  the  creative  process." 

The  BillboardTouringConferencewrapped  with  the  Billboard  Tour- 
ing Awards,  where  venue  executives,  managers,  promoters,  agents 
and  sponsors  mixed  easily  with  such  artists  as  Breakthrough  win- 
ner Jason  Aldean,  Apple  award  honoree  Farrell,  Neal  Schon  and 
Ross  Vallory  of  Legend  of  Live  recipient  Journey  and  Phish's  Ttey 
Anastasio,  who  presented  manager  Coran  Capshaw  with  the  I  iu- 
manitarian  Award.  "This  is  not  a  popularity  contest."  Vallory  said  of 
journey  being  named  Legend  of  Live.  "This  is  an  award  from  people 
who  know  how  the  business  works." 

rcportit^by  PhU  CaUo,  Andrew Hampp and  Dan  Rhys. 
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Co-Jhundcr  Perrij  Farrell  on  the  hirlli 
and  lutcrrchirlh—oJ'IjoUapalooza 


Jane's  Addiction  lead  singer  and  Lolla- 
palooza  co-founck'r  Perry  Farrell  spoke 
with  Billboard  editorial  director  Bill 
Werdeat  llie  Billboard  Touring  Confer- 
cnte.  Tarrcll.  who  received  the  inaugu- 
ral Apple  award  from  the  two  sons  of  late  concert 
promoter  Bill  Graham,  spoke  about  his  early  days 
in  I.os  Angeles,  the  t  reat  ion  and  re\'ival  of  his  fes- 
tival and  the  need  for  the  creation  of  scenes  for 
younger  musicians.  Here  is  an  excerpt  from  their 
onstage  interview. 

Tell  me  about  the  Initial  vision  for  Lolla- 
paiooza  and  If  you  fully  realized  that  vision. 
I  started  doing  concerts — we  would  go  out  to  the 
desert  and  \\-e  would  blow  up  things.  Kids  would 
follow  us  out.  and  Sonic  Youth  would  perform  and 
Psi  Coin  would  perform  along  witli  Redd  Kross  and 
the  Meat  Puppets.  Wecalled  ourselves  Desolation 
Center,  Wc  had  no  bouncers,  wc  had  no  fences,  wc 
had  no  urinals. 

Out  of  that  came  the  roots  for  Lollapalooza. 
What  was  the  earty  response  from  promoters? 

Itreally  wasapill  that  wnldov^'n  easy.  It  wasa  lane's 
Addiction  corKcrt.  just  something  a  little  grander. 
I  just  kind  of  said.  "Let's  draw  from  our  record  col- 
lection, let's  get  our  friends  involved,  and  let's  make 
a  bigger  party  out  of  il.  We  love  art;  let's  invest  in 
things  that  people  aren't  men  coming  to  (lie  show 
for.'  1  put  leather  a  great  list  of  demands  thai  were 
really  for  the  most  part  ignored,  except  for  one  guy. 
Bill  Graham.  When  I  got  to  San  Francisco,  he  not 
on  b' UKi  t  he  1  ist  of  demands .  Ik*  far  excecxlcd  tlie  I  ist. 

So  In  2004,  your  baby,  Lollapalooza,  got  shut 
down.  What's  your  take  on  what  happened? 

Well  to  be  honest,  it  was  very  political.  There  were 
agents,  not  music  agents,  but  there  were  agents 
afoot  saying. "  Don't  take  the  tour."  We  were  going 
toa  lot  of  venues  that  were  close  allies  with  George 
Bush  and  wi-hada  niajor  plan  with  MoveOn.org lo 
put  the  Democrats  into  power.  So  we  got  screwed. 
I  think,  a  week  before  we  were  going  out.  There 
was  a  big  phone  call  that  went  nationwide  and  they 
said.  "We're  not  going  to  pay  these  guys,  and  we 
suggest  you  don't  take  the  tour." 


You  were  working  with  Clear  Channel  Enter- 
tainment at  that  time? 

Maybe.  Probably . . .  Yes.  it  was  them. 

Were  you  worried  at  the  time  that  the  brand 
was  going  to  be  dead? 

Take  it  this  way:  I  told  my  wife.  "You  should  leavi 
now.  You're  still  beautiful  and  you  can  get  a  gu\ 
wliowill  amount  to  something-'Thal'sa  true  story. 
It  was  the  worst  moment  of  my  life,  apart  from  my 
parents  dying.  But  let  me  just  say  this — it  got  even 
worse.  The  following  day  my  band  put  out  a  state- 
ment saying  they  were  leaving  me. 

Tell  me  about  the  resurrection  of  Lolla- 
palooza. Who  was  key  In  resurrecting  it. 

and  what's  your  role  now? 

Idkinlwaiittogpintoaniphillieaters.Ifoundamphi- 
tlKTdters  to  bca  very  stale,  sterilized  experience  when 
it  aimr  to  fi-siivals.  My  friend  wliowas  tour-managing 
me  said.  "I  know  this  guy.  Cliarlkr  lories,  who  is  out 
in  AiLstin.  Texas,  and  lie's  got  (his  k>calk)n.  Tliey  dii 
Austin  City  Limits."  He'saguythat  ridesabeautifiii 
fine  line  [between  politics  and  art),  deals  with  govern 
merit,  with  the  Parks  and  Recreation  Departmeni 
We  wea-  three  wt-eks  out  from  doing  Lollapalooza 
in  Chicago  for  ihe  first  time,  and  Charlie  calls  [and 
saysj.  "Listen,  man.  I'm  getting  pressure  from  nu 
partners  tocall  this  thing 'ChkagoCity  Limits."  And 
lgo,"Wliy?Tliat'scrazy."Thcnihesays,  "WelK'arthat 
Warped  tour  is  going  to  go  in  then?  the  same  day  as 
us."  So  I  say.  "Come  on,  Charlie,  we  can't  back  down 
now,"  And  he  said.  "All  right"  I'm  forever  in  loveand 
debt  to  Chariie  (ones  and  all  those  guys.  They  stood 
up  for  me  when  tt  really  mattered. 

Why  resurrect  Jane's  Addiction? 

We  were  invited  by  NME  magazine  to  receive  tin- 
Godlike  Genius  award.  They  wanted  me  to  sin^ 
"|ane  Says"  acoustic  and  that  didn't  feel  right.  I 
called  them  upand said.  'I  don't  want  logo  upitien.- 
by  myself"  So  L.A,  was  kind  of  freaking  out  thai 
we  got  back  together  and  my  wife  said.  "Whether 
you  like  it  or  not.  that's  going  to  be  your  legacy. 
Lollapalooza  and  [ane's  .Addiction.  And  if  you  gel 
anything  else,  you're  going  to  be  lucky.  But  you 
know  you  have  to  work  on  this."  •  • 


I.'rry  Fnrreil  diSCUSSeS  hiS 
career  as  leader  of  Jane's 
Addiction  and  orchestrating 
Lollapalooza  during  a  Q&A 
with  Billboard  editorial  direc- 
tor ni  l  Wr  rri.  .  FarrGll  sug- 
gested that  music  industry 
leaders  need  to  do  more  to 
create  organized  opportuni- 
ties for  younger  musicians. 

2 Live  Nation  president  of 
North  American  concerts 
Boll  Rou  <  (right)  talks  about 
meeting  with  the  agencies 
prior  to  the  2011  touring  year 
to  discuss  pricing  strategies 
as  Paradigm  Talent  agent 
'•I  vf.  [ji,-,rnL'i>ij  takes  it  in. 

3 A  West  Coast/East  Coast 
mooting  occurred  on  the 
conference's  first  day  when 
Nederlander  Concerts  CEO 

Cleft)  got  in 
some  time  with  LiveWorks 
Events  producer  i 
Madison  Square  Garden 
human  resources  director 
I  iin  McNaily.  Metropolitan 
Talent  co-CEO  John  Scher 
and  Paola  Palazzo,  who 
books  Nederlander's  South- 
ern California  venues. 

4 Blue  Note  recording 
artist  A'u  _ ,  L.M-  (left) 
and  his  team  of  managers, 
agents,  promoters  and  label 
marketers  discussed  his  suc- 
cessful year  on  the  road.  Af- 
terward he  chatted  with  Live 
Nation  director  of  business 
development  Sni  Ot,  r  iifeig. 

5 Pricing  without  discount- 
ing was  the  topic  at  hand 
when  AEG/Concerts  West 
co-CEO  .  :  11 

(center)  drove  home  the  idea 
that  promoters  need  to  open 
more  distribution  avenues 
while  retaining  the  value  of  a 
ticket,  I  ,  president 

of  4fini  Productions,  spoke 
about  working  with  sponsors 
and  ticketing  on  the  Vans 
Warped  tour 
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Billboard  salutes  Perry  Fai'veM, 
Coran  Capshaw,  Journey 


The  Billboard  Touring  Awards,  primarily  based  on  global 
box-of  fice  numbers  reported  to  Billboard  Boxscore  from 
Oct.  1.  2010.  through  Sept.  30.  2011,  were  handed  out 
Nov.  10  at  a  ceremony  that  also  honored  Perry  Farrell, 
Red  Light  Management's  Coran  Capshaw  and  jour- 
ney. MTV  "120  Minutes"  host  Matt  Pinfield  was  host  for  the  night. 

Gallo 

THE2011BILLBOARDTOURINGAWARD  WINNERS 


TOP  TOUR:  U2,  for  Its  360" 
tour,  accepted  by  Live  Nation 
Glot>al  Touring  senior  VP  of 
global  operations  Tres  Thomas 

TOP  DRAW:  U2,  accepted  by 
Live  Nation's  Tres  Thomas 

TOP  PACKAGE:  Kenny 
Chesney's  Goln'  Coastal  tour, 
with  Zac  Brown  Band,  Uncle 
Kracker,  Billy  Currington; 
accepted  by  TMG/AEG  Live 
president  Louis  Messina,  who 
noted.  "I  guarantee  you  I  will 
be  here  again  next  year." 

BREAKTHROUGH:  Jason 
Aldean,  for  his  My  Kinda 
Party  tour 

TOP  COMEDY  TOUR:  Jeff 

Dunham,  booked  by  Creative 
Artists  Agency's  Matt  Blake 

TOP  BOXSCORE:  Take  That's 
June  30-July  9  stand  at  Lon- 
don's Wembley  Stadium,  ac- 
cepted by  SJM  Concerts  man- 
aging director  Simon  Moran 

TOP  PROMOTER:  Uve  Nation 
Entertainment,  accepted  by 
president  of  North  American 
concerts  Bob  Roux 

TOPINDEPENDENT 
PROMOTER  (U.S.):  C3  Pres- 
ents (Austin),  accepted  by 
partners  Charlie  Walker,  Char- 
lie Jones  and  Charles  Attal 

TOPINDEPENDENT 
PROMOTER  {International): 
SJM  Concerts  (London),  ac- 
cepted by  managing  director 
Simon  Moran 


TOP  MANAGER:  Front  Line 
Management  Group,  ac- 
cepted by  John  Baruck 
(Journey) 


TOP  AGENCY: 

William  Morris 
Endeavor  Enter- 
tainment, accepted 
by  worldwide  head 
of  music  Peter 
Grosslight 


TOPFESTIVAL 

Coachella  Val- 
ley Music  and 
Arts  Festival 
(Indio,  Calif.; 
produced 
by  Golden- 
voice),  ac-  1 
cepted  by 
AEG  Live  senior 
VPDebraRathwell 


booked  by  Dave  Marsden),  ac- 
cepted by  Live  Nation  presi- 
dent of  North  American  Con- 
certs Bob  Roux 

TOP  ARENA:  02  Arena 
(London;  operated  by  AEG), 
accepted  by  AEG  LIve's 
Debra  Rathwell 

TOP  VENUE  UNDER  10,000 
SEATS:  Radio  City  Music  Hall 
(New  York;  operated  by  Madi- 
son Square  Garden  Entertain- 
ment), accepted  by  MSGE  ex- 
ecutive VP  of  bookings  Bob 
Shea  and  senior  VP  of  book- 
ings Laurie  Jacoby 

TOP  VENUE  UNDER  5,000 

SEATS:  The  Colosseum  at 
Caesars  Palace  (Las  Vegas; 
booked  in  coordination  with 
AEG  Live),  accepted  by  Cae- 
sars senior  VP  of  entertain- 
ment Jason  Gastwirth 

TOP  CLUB  (based  on 
attendance):  9:30  Club 
(Washington,  D.C.;  owned  and 
operated  by  I.M.P.  Presents), 
accepted  by  I.M.P.  president 
Seth  Hurwltz 

CONCERT  MARKETING  a 
PROMOTION  AWARD:Taylor 
Swift's  2011  Spea/fA/oiv  world 
tour  sponsored  by  CoverGiri 
(produced  by  TMG/AEG  Live), 
accepted  by  CoverGiri  brand 
manager  Daniel  Karches 

APPLE  AWARD  (given  in 
honor  of  legendary  promoter 
Bill  Graham  for  excellence  in 
providing  fans  an  exemplary 
concert  experience):  Pre- 
sented by  Bill  Graham's  sons 
Alex  and  David  Graham  to 
Perry  Farrell 


lUr-'ANTARIAN  AWARD 
ifur  <  .-.c<>llence in 
•i  i I -. n I  ii ropy):  Presented 
by  Phish's  Trey  Anastasio 
to  Red  Light  Manage- 
ment founder  Coran 
Capshaw 


f 


TOP 

AMPHITHEATi: 
Comcast  Cente 
(Mansfield,  Mass 
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I  cGENDOFLIVE 

Forexcellencein 
L  live  performance): 
1  Journey,  ac- 
B  cepted  by 
m  Journey's  Neat 
■  Schon  and  Ross 
f  Valory 

VENTFUL  FANS' 
HOICE  AWARD(a 
'  ijn-voted award 
(or  besttour  of  the 
ye. <r):  Bon  Jovl,  ac- 
cepted by  band 
manager  Paul 
*  Korzllius 


iiinnar^      ^ow(lpt    Billboard  19 


CoverGiri  brand  manager  Daniel  Karches 
accepts  the  Concert  Marketir>g  &  Pronr>otion 
Award  for  the  company's  work  with  Taylor 
Swift's  2011  Speak  Now  world  tour. 


Red  Light  Management  founder  Coran  Capshaw  (center)  has  a  laugh  with  Phish's 
T>ey  Anastasio  (left)  and  Billboard's  Ray  Waddell,  Honored  for  such  hurrianitarian 
efforts  as  'Bama  Rising,  Nashville  Rising  and  Phish's  Vermont  hurricane  benefit 
concert,  Capshaw  said,  "I  can't  think  of  an  industry  that  is  more  philanthropic  or 
collaborative,"  adding  that  he  hopes  to  "inspire  change"  and  "do  more  good." 


Joumey's  Neal  Schon  (left)  and  Ross  Valory  joke  around  after  receiving  Billboard  etitorial  director  Bill  Werde  (teft) gives  Bon  Jovi 

the  Legend  of  Live  award.  In  presenting  Journey  with  the  Legend  of  Live  manager  Paul  Korziliusa  breakfromhotstingthe Eventful 

award.  Live  Nation  president  of  North  American  concerts  Bob  Roux  read  Fans'  Choice  Award.  Bon  Jovi  won  It  tsy  tallying  the  most 

off  an  exhausting  leg  of  Journey's  197S  tour,  an  endurance-testing  run  of  "demands"  as  thebesttouroftheyear  on  Eventful. 
22  shows  in  26  days,  one  of  which  was  Roux's  first  Journey  conceit- 


lOI 


LEFT:  The  Breakthrough  Award  went  to  country  artist  Jason  Aldcnii,  who  said  he  had  an  "amazing  year.  To  everybody  who 
booked  our  show,  hopefully  we'll  see  you  next  year."  ABOVE:  Perry  F^rroii,  honored  with  the  inaugural  Apple  award,  got  sonw 
support  from  the  principals  behind  Austin-based  promoter  C3.  From  left  are  Charlie  Jones,  Farrell,  Charles  Attal  and  Charli« 
Walker.  C3  was  named  top  Independent  pron>oter  (U.S.). 
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Industry  heavyweights,  awardwinners,  superstars— they  were  all  there 


"Sometimes,  enthitsiastn  can  trump 
30  years  of  experience. " 

— U2  360°  TCXJR  PRODUCTION  DIRECTOR  JAKK  BERRY 
ON  THE  "TMs  and  PMs"  PANEL. 


"/fi?  ze  ahcays  (mm  about  the  performance, 
writing goixi  songs.  A  met  Pineda  b  rough/ 
usback  intothefor^ront,  really  regenerated 
us.  There  s  really  no  end  to  it.  We  have 
worked  our  asses  off" this  year. " 

— XJURNEY  CO-POUNDER  NEAL  SCHON 


"Ididn 't  say  I  want  to  manage  U2. 1  said  I 
want  tohe  112." 

—PRIMARY  VIOLATOR  COO  CHRIS  IJGHTY  ON  THE 
"are  WE  OUT  OF  THE  WOODS  YET?"  PANEL. 


"Musicians  andvemies  should  be  able  to 
rely  on  tech  companies  to pracide  a  ttig 
social platform  that  allows  them  to  focus 
on  what  they  do  best. " 

— SONGKICK  CO-FOUNDER/CEO  IAN  HOGARTH  ON  THE 
"how  EXACTLY  WILL  SOQ  AL  SELL  TICKETS?"  PANEL. 
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1 Explaining  ways  in  which 
social  media  can  be  used  to 
help  sell  concert  tickets  were 
ReverbNation  VP  of  music  Na- 
than Hoy  (left)  and  Songkick  co- 
founder/CEO  Ian  Hogarth,  who 
flew  in  from  London  to  share  the 
European  perspective. 

2 Red  Light  Management's 
Coran  Capshaw  (left)  and 
Trey  Anastasio  share  a  mo- 
ment at  the  awards  ceremony. 
Capshaw  was  honored  for  his 
fund-raising  efforts  for  victims 
of  natural  disasters. 

3 New  Kids  on  the  Block's  Jon- 
athan Knight  (right)  hints  that 
more  dates  are  on  the  way  for 
the  NKOTB5B  tour  during  the 
"Anatomy  of  a  Home  Run"  panel 
that  included  Creative  Artists 
Agency's  Darryl  Eaton,  one  of 
the  agents  who  booked  the  suc- 
cessful tour  uniting  NKOTB  and 
Backstreet  Boys. 

4 From  left  at  the  "TMs  and 
PMs"  panel,  Live  Nation 
production  manager  Steve 
Lawler,  tour  manager  Richard 
Coble  (Britney  Spears,  Mariah 
Carey)  and  production  director 
Jake  Berry  (U2,  "Walking  With 
Dinosaurs")  brought  different 
perspectives  on  venues,  but  all 
agreed  the  best  ones  have 
organizers  who  greet  managers 
with  lists  of  names  and  cell- 
phone numbers. 


5 While  participants  in  a 
panel  on  sponsorship 
weren't  willing  to  talk  dollars. 
MAC  Presents  president 
Marcle  Allen  (left)  and  Citi 
senior  VP  of  entertainment 
marketing  Jennifer  Breithaupt 
were  willing  to  share  stories 
about  what  made  tours 
attractive  to  target 
audiences. 

6 Live  Nation  Entertainment 
executive  VP  of 
e-commerce  Kip  Levin 
(center)  explains  how  tweets 
turn  Into  tickets  during  the 
"How  Exactly  Can  Social  Sell 
Tickets?"  panel,  flanked  by 
ShowClix  VP  of  business 
development  Jeff  White 
(left)  and  ReverbNation  VP 
of  Music  Nathan  Hoy. 

7 Moderator  Dan  Steinberg 
of  Square  Peg  Concerts 
turned  the  clubs  panel  into  a 
laugh  riot  that  even  drew  ap- 
plause  from  such  participants 
as  (from  left)  House  of  Blues 
Entertainment  CEO  Ron  Ben- 
sion.  ICM  agent  Nick  Storch 
and  Denver-based  Soda  Jerk 
Presents  owner/talent  buyer 
Mike  Barsch. 

8Nikki  Haddad,  booking 
manager  for  the  SMG-op- 
erated  Wells  Fargo  Theatre  in 
Denver,  applauds  her  approval 
during  the  confab. 
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"SPARKS  FLY' 

ttt  COUNTRY  SONG  IN  AMERICA  ^„ 


CONGRATULATIONS  TAYLOR  ON  YOUR  MUCH-DESERVED  CMA  ENTERTAINER  OF  THE  YEAR  AWARD! 
NOT  ONLY  DO  YOU  CONTINUE  TO  WOW  THE  FANS  EVERY  NIGHT  ON  TOUR,  YOU  NEVER  CEASE  TO 
AMAZE  US!  CONGRATS  ALSO  ON  "SPARKS  FLY"  BEING  THE  tf  1  COUNTRY  SONG  IN  AMERICA 
THIS  WEEK...YOUR  4TH  CONSECUTIVE  #1  SINGLE  FROM  SPEAK  NOW!  WE  STAND  PROUD! 

YOUR  BIG  MACHINE  RECORDS  FAMILY 
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THE  Billb«aril 

2011  YEAR  IN  MUSIC 

COVERING  ARTISTS,  ALBUMS,  TOURING,  PUBLISHING,  LABELS,  CC  F 
RETAIL,  BRANDING,  RADIO,  TECHNOLOGY  AND  MORE.  JJUL 


WITH  EXCLUSIVE  YEAR-END  CHARTS  &  ANALYSIS 
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by  the  most  powerful  people  in  and  around  the  music  business.  1 
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BY  ED  CHRISTMAN 


Music  Industry  Bets  It'll  Be 
Santa  By  A  Nose 


Strong  finish  would  mark  2011 
as  first  sales  gain  in  seven  years 


Cominginto  Bbck  Friday, 
year-to-date  U.S.  album 
sales  were  up  3.2%,  ac- 
cording to  Nielsen  SoundScan, 
leaving  music  merchandisers 
cautiously  optimistic  that  this  hol- 
iday st'llingscason  will  be  strong 
enough  10  deliver  the  industry's 
first  rise  in  sales  since  2004. 

Aside  from  an  impressive  re- 
lease schedule,  the  major  music 
labels.  led  by  Universal  Music 
Group  (UMG).  have  fought 
back  for  the  first  time  in  years 
against  the  DVD"s  domination 
of  holiday  circulars  and  prime 
store  real  estate,  a  trend  since 
the  mid-2000s. 

Beyond  the  label  promotions, 
retailers  and  label  execTitives  say 
the  industry  will  benefit  from  a 
strongcla.ss  this  holiday  season. 
The  slate  includes  Drake's  Take 
Care.  |ustin  Bieber's  Under  the 
Mistletoe,  Michael  Bubli's  Chisi' 
mas.  Susan  Boyle's  Someone  to 
Watch  Over  Me.  Coldplay's  Mylo 
Xyioto.  Florence  &  the  Machine's 
Ceremonials.  Jackie  Evancho's 
Heavenly  Christmas,  Lady  An- 
tebcllum's  Own  the  Night.  Lil 
Wayne's  Tha  Carter  IV.  Tony 
Bennett's  Duets  II.  |ay-Z  and 
Kanye  West's  Watch  the  Throne. 
Nickelback's  Hereand  Nov.  Mary 
|.  Bilge's  MyL^II ..  .The  Jour- 
ney Continues,  Rihanna's  Talk 
That  Talk.  Daughtry's  Break  the 
Spell  and  Taylor  Swift's  Speak 
Now  WorU  Tour  Live. 

On  the  other  hand,  the  in- 
dustry is  measuring  itself 
against  a  fourth  quarter  last 
year  in  which  sales  rose,  par- 
ticularly on  the  digital  side.  One 
chain  merchant  points  out  an- 
other challenge:  While  the 
total  number  of  music  trans- 
actions is  holding  up.  custom- 
ers are  spending  less  this  year 
per  sale.  He  says  bad  economic 
news  and  a  wobbly  Wall  Street 
has  consumers  watching  their 
401k  statements  and  worrying 
about  the  future. 


"ll  doesn't  matter  that  (hey 
aren't  going  to  rely  on  their  401k 
money  until  years  from  tww."  he 
says.  "They  see  what's  happen- 
ing now  and  get  more  conserva- 
tive with  their  spending." 

A  senior  label  executive  says 
that  he,  loo,  worries  about  the 
economy's  impact  on  music 
sales.  "It's  hard  to  get  a  read  on 
how  the  holiday  selling  season 
will  go,"  he  says.  "Since  the  fi- 
nancial crash,  everything  has 
been  so  erratic." 

However,  the  major  labels 
seem  prepared  for  the  first  time 
to  combat  the  economy  and  the 
DVD  industry  with  aggressive 
pricing  promotions  for  the  holi- 
day season. 

Taking  a  page  from  the  major 
DVD  labels,  whose  hit  movie 
and  catalog  promotions  since 
2005  have  all  but  pushed  music 
to  the  back  of  the  store  during 
tl>e  season.  UMC  offered  H 5  ti- 
tles to  merchants  at  heavily  dis- 
counted wholesale  prices,  given 
in  the  form  of  a  rebate  from  ac- 
tual sales,  for  featured  titles  sold 
from  Nov.  20  through  Nov.  27. 

For  new  hit  releases,  if  mer- 
chants agreed  to  feature  titles 
like  Under  the  Mistletoe  and 
Tha  Carter  I V  for  less  than  S7, 
they  would  get  a  rebate  produc- 
ing a  net  wholesale  price  orS6 
for  each  unit  sold,  provided  they 
also  featured  the  titles  promi- 
nently in  stores  and  where  pos- 
sible in  circulars. 

UMG  also  gave  merchants 
the  choice  of  featuring  key  cata- 
Ic^  titles  priced  for  less  than  $6, 
with  a  rebate  thai  would  provide 
net  pricing  of$S.  For  greatest-hit 
collections,  merchants  that  sold 
featured  titles  for  less  than  S5 
would  get  net  pricing  of  about 
S3.2S  per  unit  .sold,  sources  say. 

Likewise.  Sony  Music  Enter- 
tainment also  designed  promo- 
tioas  to  combat  the  DVD  industry, 
although  it  didn't  ofler  a  blanket 
program  like  Universal.  Rather, 


Stocking  stuffers:  The 
holiday  selling  season 
includes  sets  by  Michael 
Bubl^,  Lady  Antebellum 
and  Lil  Wayne. 


Sony  provided  customized  pro- 
motions to  accounts,  with  titles 
that  made  sense  for  each  mer- 
chant. Pridngwas  similar  to  the 
UMG  promotion,  sources  say. 

In  addition  to  UMG  and 
Sony.  WEA  worked  individually 
with  accounts  to  promote  titles. 
While  its  discounting  strategy 
on  wholesale  pricing  wasn't  as 
low  as  the  other  two.  the  com- 
pany did  it  earlier.  Merchants  re- 
port that  if  Sony  atkl  UMG  had 
come  out  with  their  programs 
sooner  than  five  weeks  ago.  they 
could've  provided  better  expo- 
sure for  the  promotions. 

Nevertheless,  the  merchants 
applaud  all  efforts  and  say  it 
shows  that  labels  can  put  to- 
gether overall  pricing  programs 
that  generate  excitement  for 
music  during  the  holiday  season. 

"We  see  it  every  year  from 
the  video  side  of  the  business, 
and  this  year  the  DVD  suppli- 
ers even  seemed  to  be  offering 
a  deeper  selection  and  provid- 
ing more  profit,"  one  music 
merchandiser  says.  "Let's  hope 
this  year's  effort  by  the  music 
labels  will  open  some  eyes  and 
capture  real  estate  for  the  record 
labels  that  wouldn't  necessarily 
be  there  for  them." 

Looking  at  Black  Friday  sale 
pricing  at  various  merchants, 
it  seems  that  for  the  most  part, 


$6.99  will  be  the  low  price  for 
hit  titles.  If  the  past  is  any  in- 
dication, that's  likely  to  be  the 
floor  price  through  the  remain- 
der of  the  .season.  The  one  caveat 
is  that  the  Army  Air  Force  Ex- 
change Services  will  have  four 
titles  priced  at  $5  for  Black  Fri- 
day, including  Lil  Wayne  and 
Lady  Antebellum. 

Aside  from  CDs,  the  other 
big  music  sales  item  appears  to 
be  discounted  iTunes  gift  cards: 
Sam's  Club  is  selling  a  $100  gift 
card  multi-pack  for  $79.88.  Mei- 
jer  is  selling  two  $15  gift  cards 
for  $24.  and  Target  is  offering  a 
$25  iTunes  card  for  $20. 

In  contrast  to  the  deals  being 
put  together  for  big-box  mer- 
chants and  chain  retailers,  both 
major  and  independent  labels 
outdid  themselves  with  unique 
exclusives — mainly  vinyl — at 
premium  pricing  aimed  at  col- 
lectors for  Record  Store  Day 
indie  merchants. 

Dubbed  once  again  the  "Back 
to  Black  Friday"  promotion,  the 
offering  inchides  singles  boxed 


sets  from  the  Beatles,  Bob 
Dylan,  the  Doors,  |anis  (oplin 
and  Fink  Floyd:  and  album  sets 
from  |oplin.  Kings  of  Leon,  the 
Grateful  Dead  and  }ohn  Lennon. 

Moreover,  quantities  have 
been  increased  this  year  so  that 
supplies  last  beyond  Black  Fri- 
day. Chris  Brown,  VP  of  mar- 
keting at  the  Bull  Moose  chain, 
notes  that  last  year  the  Lennon 
singles  bomi  set  had  7,000  units 
available,  and  this  year  the  Bea- 
tles set  will  have  nearly  16,000 
copies  available. 

Looking  at  everything  that 
the  labels  are  offering  indie 
merchants  for  the  holiday  sell- 
ing season,  "the  overall  view 
seems  that  they  have  gone  for 
premium  packaging  offer- 
ing great  quality  all  the  way 
through  from  the  mastering 
to  the  artwork."  Brown  says. 
"The  labels  put  a  lot  of  care 
into  creating  these  boxed  sets 
with  gorgeous  details  in  the 
artwork  .  .  .  you  can  just  tell 
it's  been  done  with  love  for  the 
artists  and  the  fans."  •••• 


MOBILE;  For  24/7  news  and  analysis  on  your  cellphone  or 
mobllo  device,  go  to  mobll*.blllbo«rd.blz. 
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>>>PANDORA 
POSTS  PROFIT 

Pandora  reported  fis- 
cal third-quarter  net 
income  of  $638,000, 
or  break-even  per 
share.  It  swung  from 
a  loss  of  $1.8  million, 
or  15  cents  per  share, 
a  year  earlier,  as  rev- 
enue nearly  doubled 
to  $75  million,  from 
$37.7  million.  Total 
listener  hours  in  the 
quarter  surged  104% 
to  2.1  billion  from 
about  1  billion  a  year 
earlier.  Pandora's 
total  active  listeners 
(those  who  used  the 
service  during  the 
past  month)  reached 
40  million  during  the 
period,  up  65%  from  a 
year  earlier. 

>>    UMG SUES 
GROOVESHARK 

Universal  Music  Group 
sued  Grooveshark  in 
U.S.  District  Court  in 
Manhattan  for  alleged 
copyright  violations. 
The  complaint  alleges 
that  Grooveshark 
management  led  an 
effort  to  upload  more 
than  100,000  songs 
to  its  music  service.  In 
response  to  the  suit, 
Grooveshark  general 
counsel  Marshall 
Custer  said  in  a  state- 
ment that  Universal's 
claims  "rest  almost 
entirely  on  anony- 
mous, blatantly  false 
Internet  blog  com- 
ments  and  Universal's 
gross  mischaracter- 
ization  of  information 
that  Grooveshark 
itself  provided  to 
Universal," 

>>>VICEINKS 
DEAL  WITH 
WARNER 

Vice  Music  signed 
a  three-year  global 
partnership  with  War- 
ner Bros.  Records  in 
a  deal  that  Includes 
distribution,  market- 
ing, touring  support 
and  other  compo- 
nents. Vice  Music,  the 
in-house  label  at  Vice 
Media,  has  helped 
launch  acts  like  Jus- 
tice, Chromeo.  Bloc 
Party,  the  Streets  and 
Death  From  Above 
1979.  It  ended  a  part- 
nership with  Atlantic 
Records  in  2007. 

Reporting  by  Aneirew 
Hampp  and  Glenn 
Peoptes. 
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ARTIST(S) 

Venue.  Date 


ENRIQUE  IGLESIAS.  PITBULL 


Madison  Square  Garden.  New  Vork.  Nov.  4 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


American  Airiinfft  Arena,  Mtaml.  Oct.  22 


Concerts  Wasl/AEG  LIva 


Concerts  West/AEG  Live 


TEARS  FOR  FEARS 


Credlcard  Hall.  Sio  Paulo.  Oct.  6, 14 


TlESTO,  PORTER  ROBINSON,  KARLOS  ELIZONDO 


Expo  Bancomtf.  Maxko  City,  Sapt.  30 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


Toyota  Cantar,  Houston,  Oct.  12 


COLD  CHISEL,  YOU  AM  I 


Sydnay  Entanalnmant  Cantra,  Sydnay,  Nov.  15 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


ATST  Center,  San  Antonio,  Oct.  15 


SUGARLAND,  SARA  BAREILLES 


Mohcgan  Sun  Arena.  UncaivjKe,  Conn.,  Oct.  M-IS 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


Arena  at  Gwtnnatt  Cantar.  Ouluth,  Ga..  Oct.  30 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


Amway  Cantar,  Orlando.  Fla.,  Oct.  21 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


Comcast  Thaatra.  Hartford.  Conn.,  sapt.  16 


MUMFORD  «  SONS,  NATHANIEL  RATELIFF,  THE  APACHE  RELAY 


Air  Canada  Centra.  Toronto,  Oct.  3S 


T4F-"nma  For  Fun 


Cookie  Presenta 


ConcarU  Wast/AEG  Llva 


John  Watson  Management 


Concerts  West/AEG  Live 


Concerts  West/AEG  Live 


Concerts  Wast/AEG  Live 


KATY  PERRY,  OH  LAND,  SIDE  VIEW 


MarKhester  Evening  News  Arena.  Manchester,  EnglarKi,  Oct.  31 


FOO  FIGHTERS,  SOCIAL  DISTORTION,  THE  JOY  FORMIDABLE 


Prudential  Center.  Newark.  N.  J.,  Nov.  M 


DEF  LEPPARD,  HEART,  CHOIRBOYS  i 


Sydney  Entertainment  Centre,  Sydnay,  Oct.  20 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


DTE  Energy  Music  Cantar.  Clarkston.  Mich..  Sept.  SO 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


1-eOO-ASK-GARY  Amphlthaatra,  Tampa,  Fia..  Oct.  14 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


KATY  PERRY,  NATALIA  KILLS,  OJ  SKEET  SKEET 


Arena  Monlerray,  Monterrey,  Mexico.  Sept.  S 


RINGO  STARR  &  HIS  ALL  STARR  BAND 


Auditorro  Nacional,  Mexico  City.  Nov.  t 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


Rjvert>end  Musk  Canter.  Cincinnati,  Sapt.  29 


Sportpalels,  Antwerp.  Belgium,  Sept.  17 


TINIE  TEMPAH,  J.  COLE] 


02  Arena.  London.  Nov,  4 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


Aaron's  Amphlthaatra  at  Lakewood,  Atlanta.  Oct,  B 


02  World,  Hamburg.  Oct.  2S 


RICKY  MARTIN 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


FRANCO  DE  VITA 


Palacio  de  los  Eventos.  MaracaitK).  Venezuela.  Oct.  2B 


Metropolitan  Talent  Presents.  Uve  Nation 


McManus  Entartalnmant 


Live  Nation 


Llva  Nation 


Dare  on  Productions 


KP5  ConcertbOro.  Marek  Lleberberg  Konxertagentur 


T4F*Time  For  Fun 


RICKY  MARTIN 


Coltsao  de  Puerto  Rico.  Hato  Ray,  Puerto  Rko,  Nov.  12 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


Varixon  Wireless  Amphithaatar.  Charlotte,  N.C..  Oct.  7 


KATY  PERRY,  YELLE,  OH  LAND 


National  Indoor  Arena,  Birmingham,  England.  Oct.  26 


The  Joint.  Hard  Rock  Hotel,  Las  Vegas.  Nov.  11-1S 


Uve  Nation 


Evenpro/Water  Brothar/XVZ  Uve 


Tony  Mojena  Entertainment 


Kiliman|aro  LIve/AEG  Live 


Concerts  West/AEG  Live 


DEADMAUS,  FATBOY  SLIM,  FEED  ME,  A-TRAK,  TOMMY  LEE,  DJ  AERO 


Bill  Graham  Civic  Auditorium,  San  Francisco,  Oct.  29 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


Cruzan  AmpMthtaira.  Wast  Palm  Baach,  Fla.,  Oct.  15 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


Verizon  Thvatre,  Grand  Prairie.  Texas.  Oct.  18 


Another  Planet  Entertainnwnl,  Uve  Nation 


Concw^U  Wast/AEG  Lhre 


Hooking  up:  Among  the  □pproaches  brands  are  taking  to 
pair  up  with  music  include  Pepsi's  $60  million  "X  Factor" 
campaign.  Converse's  Rubber  Tracks  recording  studio 
(opposite  page,  top)  and  Scion's  sponsorship  of  the 
Check  Yo  Ponytail  tour  featuring  SPANK  ROCK. 


BY  ANDREW  HAMPP  I 


The  Anti-Branding 
Music  Branding  Strategy 

Cultural  relevance.  Positive  buzz.  Why  Scion,  Converse,  Intel, 
Mountain  Dew  and  other  marketers  place  bands  before  sales 


During  Oclober's  CM]  Music  Festival,  Rochester, 
N.Y.-based  indie-pop  band  )oywave  booked  some 
free  time  in  one  of  Brooklyn's  hottest  new  studios. 
The  state-of-the-art  recording  space  had  more 
than  enough  features  to  make  an  upstart,  unsigned 
band  feel  spoiled — brand-new  Fender,  Gibson  and  Music  Man  gui- 
tars; Yamaha  keyboards;  a  Wurhtzer  organ;  and  Marshall  amps  all 
donated  from  Guitar  Center.  There  were  speakers  donated  from 
Manhattan's  legendary  Electric  Lady  Studios.  Even  the  artwork  is 
cooler  than  the  typical  corporate  studio — an  original  piece  from 
Shepard  Fairey  adorns  the  entrance,  while  street  artist  Ben  i-ine 
lent  his  famous  typography  to  the  studio's  exterior. 

"We've  driven  by  this  a  few  times  and  I  would  never  know  this 
was  a  Converse  studio,"  one  of  joywave's  band  members  says. 

Thafs  precisely  the  goal  for  Converse  chief  marketing  officer 
CeofTCoilrill  (igjyogmoney)  and  dozens  of  other  marketers  who've 
sponsored  music  programs  and  events  in  recent  years.  Rather  than 
just  slapping  their  logos  on  a  stage  or  signing  up  a  dozen  bands  for 
tour  endorsement  deals,  a  growing  roster  of  brands  like  Converse. 
Scion,  Intel.  PepsiCo.  Red  Bull  and  others  are  opting  for  more  of 
a  corporate-underwriting  approach  to  music — from  serving  as  a 
part-time  label  to  funding  original  music  videos  to  hosting  record- 
ing sessions.  And  many  arc  doing  so  with  little  expectation  of  a 
direct  return  on  their  investment — many  marketers  cite  "positive 
buzz"  or  "cultural  relevance"  as  their  key  indicators  of  success, 
not  product  sales. 

"  We're  not  asking  for  anything  in  return,"  Cottrill  told  Joywave 
during  its  visit  to  Converse's  studio — the  much-covered  Rubber 
Tracks — located  on  the  corner  of  Keap  and  Hope  Streets  in  Wil- 


liamsburg. "You  own  all  this  content.  Why  would  we  want  to  own 
it?  We  don't  want  to  run  a  record  label,  because  we  make  apparel 
and  shoes.  Wr  wouldn't  know  how." 

Even  the  brands  that  do  have  formal  record  labels,  like  Mountain 
Dew's  Green  Label  Sound,  find  the  proof-of-salcs  metrics  to  be  less 
than  empirical.  Green  Label  has  had  first-run  releases  of  new  singles 
from  bands  like  Holy  Ghost.  MNDR.  Chromeo  and  Wawes  but  still 
has  to  work  with  their  existing  labels  to  coordinate  exclusivity.  And 
fans  aren't  going  to  see  the  members  of  Holy  Ghost,  currently  on 
the  road  with  a  Green  Label  Sound-backed  tour,  cracking  open  a 
Mountain  Dew  onstage  any  time  soon. 

"The  music  becomes  decentralized  so  quickly,  a  lot  of  times  it's 
not  always  the  best  analytics,"  Mountain  Dew  brand  manager  Hud- 
son Sullivan  says.  "It  's  more  about  engagement,  the  conversation. 
Are  people  talking  about  GLS  on  Twitter,  on  Facebook?  Are  they 
positive  or  negative  conversations?  Are  artists  talking  about  it?  Our 
artists  become  a  barometer  for  the  music  community — through 
singles,  videos,  tour  sponsorships,  we  can  go  back  to  them  and 
gauge  how  much  traffic  we're  getting." 

Mountain  Dew's  sister  brand  Pepsi  doesn't  have  the  same  ability 
to  rely  primarily  on  social-media  buzz  as  a  sales  metric.  This  past 
spring,  the  brand  dipped  to  No.  3  in  market  share  for  the  first  time 
in  decades,  losing  the  No.  2  slot  to  Diet  Coke,  according  to  Bever- 
age Digest.  The  brand  was  accused  of  blinking  on  its  marketing 
strategy,  supporting  grass-roots  initiatives  like  the  Refresh  Proj- 
ect in  favor  of  Super  Bowl  ads  and  major  TV  advertising-  PepsiCo 
quickly  responded  with  a  30%  increase  in  marketing  spend  across 
the  company  portfolio,  including  $60  million  behind  Fox's  "The 


X  Factor,"  In  fact,  Pepsi's  first  major  TV  campaign  in  three  years 
premiered  during  "The  X  Factor."  highlighting  Pepsi's  music  cam- 
paigns through  the  years  while  showcasing  the  single  "Tonight  Is 
the  Night"  from  emerging  artist  Outasight.  Pepsi  al.so  sponsored 
Outasight's  accompanying  music  video  and  helped  book  a  perfor- 
mance by  the  singer  on  a  recent  "X  Factor"  episode. 

Pepsi  chief  marketing  officer  of  sparkling  beverages  Frank 
Cooper  says  the  company  wants  to  be  a  "much  more  integral 
player  in  the  broader  music  ecosystem"  going  forward,  helping 
connect  the  dots  among  music  discovery,  distribution  and  lour- 
ing. "One  thing  we  know  for  sure,  and  we  hear  this  in  virtually 
every  quantitative  and  qualilativr  study,  is  that  Pepsi  and  music 
are  interrelated.  Our  brand  equity  rests  upon  it.  And  to  that  ex- 
tent, brand  equity  allows  consumers  to  go  to  the  shelf  and  pull 
Pepsi  over  our  competitors.  And  it  allows  us  to  maintain  some 
premium  pricing  in  the  process." 

Of  course,  brands  tike  Converse  and  Mountain  Dew  are  more 
niche  brands  and  in  more  stable  places  in  terms  of  sales.  It  was  re- 
vealed during  Nike's  fourth-quarter  earnings  call  that  Converse's 
signature  shoe,  the  Chuck  Taylor,  has  grown  from  sales  of  4  mil- 
lion pairs  in  2004  to  70  million  at  the  close  of  its  2011  fiscal  year 
in  lune.  Meanwhile.  Mountain  Dew  continues  to  enjoy  sales  in- 
creases while  its  parent  company  PcpsiCo's  flagship  Pepsi  brand 
struggles  to  maintain  market  share  against  Coca-Cola.  Even  Red 
Bull,  which  has  in-house  record  label  Red  Bull  Records  and  an  ag- 
gressive concert  and  tour  sponsorship  prt^ram,  has  grown  to  be- 
come a  SS.2  billion  brand  in  2010.  according  to  company  figures 
reported  by  Business  Week. 

By  these  measures,  there's  less  risk  for  healthy  brands  to  invest 
in  these  kinds  of  music  programs.  Converse  can  afford  to  pay  Matt 
&  Kim.  Soulja  Boy  and  Andrew  W.K.  to  collaborate  on  an  original 
.song  and  appear  in  ads.  even  if  they  can't  prove  how  that  song  sells 
a  single  pair  of  Chuck  Taylors. 

So  how  to  explain  Scion?  Toyota's  niche,  box-shaped  car  has 
supported  metal  and  indie  music  since  it  was  launched  in  2002, 
but  its  .sales  have  slumped  in  recent  years.  Since  a  peak  of  173,000 
in  2006,  Scion  finished  2010  by  moving  just  46,000  vehicles,  ac- 
cording to  Ward's  Automotive.  And  yet  the  brand  ramped  up  its 
support  of  music  this  year  through  its  Scion  A/V  project.  In  the 
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past  three  months  alone,  Scion  A/V  has  released  new  music  from 
acts  like  dance  Djs  Nadastroin,  psych-rock  band  the  King  Khan 
Experience  and  grindcore  group  Wormrot;  supported  a  fall  tour 
(Check  Yo  Ponytail)  featuring  Spank  Rock  and  Big  Freedia;  and 
hosted  a  two-and-a-half-day  Music(less)  Music  Conference  in  Los 
Angeles,  it's  also  propping  a  mini-album  from  punk-rockers  the 
Melvins  in  2012. 

Like  Converse's  Cottrill  and  Mountain  Dew's  Sullivan,  [eri  Yo- 
shizu — Scion  sales  promotions  manager  and  head  of  the  brand's 
music  strategy — is  equally  ambivalent  about  research.  "There  is 


"When  we  don't  speak— when  artists 
speak— it's  way  more  powerful.  By  not 
putting  any  demands  on  the  artist,  they 
turn  around  and  tell  their  social  media 
following  about  om*  brand." 


no  measurement  of  a  lot  of  initiatives  out  there.  People  can  tell 
you  that  there's  impressions,  but  there's  no  equation.  There's  no 
magic  tool  out  there  that  says.  'Because  you're  associated  with  the 
Melvins  you're  guamnteoing  a  certain  amoiini  of  kids  lo  soil  a  car.'" 
Yoshizu  says.  "It's  about  awareness  and  familiarity.  We  let  people 
know  that  Scion  exists  and  that  Scion  sells  cars.  If  somebody  has 
that  software  tool  that  will  show  you  exactly  how  that  patterns  down 
to  sales,  they're  probably  going  to  be  a  billionaire." 

One  brand  that  is  trying  to  match  music  marketing  with  tan- 
gible results  is  Intel,  which  teamed  with  Vice  in  2009  to  form  a 
music,  art  and  technology  event  series  called  the  Creators  Project. 
Starting  with  a  launch  New  York  event  in  2010  that  drew  perform- 
ers like  M.I. A..  Sleigh  Bells  and  the  Rapture,  the  Creators  Proj- 
ect has  gone  on  to  include  dates  in  London.  Sao  Paolo,  Seoul  and 
Beijing,  along  with  a  partnership  with  the  2011  Coachclla  Valley 


Music  and  Arts  Festival.  Such  acts  as  Mark  Ronson.  Florence  & 
the  Machine  and  justice  have  since  headlined  Creators  events  for 
exclusive  performances,  while  Spiritualized,  N.A.S.A.  and  David 
Bowie  are  among  the  artists  who  partnered  with  the  Creators 
Project  for  exclusive  installations.  Unlike  Converse,  Red  Bull  or 
Mountain  Dew,  which  turned  to  music  strategics  to  strengthen 
their  existing  relationships  with  young  tastemakers,  Intel  turned 
to  music  to  start  from  scratch. 

"We  knew  we  had  a  problem  with  talking  to  young  adults 
because  our  product  isn't  something  you  can  touch  and  feel — 
it's  built  inside  a  computer,"  says 
Dave  Haroldscn,  who  works  for  In- 
tel's global  partner  marketing  team 
and  also  serves  as  Intel's  creative  di- 
rector on  the  Creators  Project.  "We 
wanted  to  really  build  a  program  to 
showcase  the  amazing  moments 
happening  in  art  and  make  it  as 
transparent  as  possible  to  show  peo- 
ple worldwide  what  happens  when 
you  maximize  with  technology." 
<;i:()IT('(yrntllJ„('()W'KIt.Si:        Intel  conducts  extensive  focus 
groups  with  Creators  Project  attend- 
ees after  each  event,  seeking  to  mea- 
sure the  brand's  relevance  and  awareness  among  its  influential 
attendees.  And  coming  in  2012,  Intel  is  looking  to  bring  Creators 
Project  materials  to  its  retail  spaces  in  ways  it  wouldn't  dare  at  its 
own  cvLMits.  "You'if  never  ever  going  to  go  lo  a  Creators  Project 
and  have  people  hand  out  pamphlets  or  things  like  that — it's  just 
not  the  way  you  interact  with  this  audience."  Haroldsen  says.  "It's 
all  about  the  experience  and  aspirational  ideas.  You  can't  buy  au- 
thentic trust  and  respectability.  It's  all  got  to  mean  something  to 
this  audience,  or  it's  not  going  to  work." 

Authenticity  is  so  important  to  Converse's  Cottrill,  he  prefers  not  lo 
actively  market  to  his  consumer  base  at  all.  "When  we  don't  speak — 
when  artists  speak  and  we  don't — it's  way  more  powerful."  he  says. 
"By  not  putting  any  demands  on  the  artist,  they  turn  around  and 
tell  their  social  media  following  about  our  brand.  Fifteen  years  ago, 
'new  media'  was  banner  ads.  Now  this  becomes  the  media." 
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Brands  And  Bands: 
By  The  Numbers 


CONVERSE 


70 


million 

Number  of  Chuck  Taylors  sold  as  of  June  30, 
the  end  of  Converse's  2011  fiscal  year 

41 

million 

Number  of  combined  Facebook  fans 
for  Converse  and  Converse  All  Star 

295,000  -plus 

Combined  free  downloads  for  Converse's 
"Three  Artists.  One  Song"  singles  "My  Drive  Thru," 
"All  Summer"  and  "I'm  a  Goner" 


MOUNTAIN  DEW 


80%* 

if  theci 

4* 


Mountain  Dew's  share  of  the  citrus  soda  market  in  2009 

|3tC 


Mountain  Dew's  rank  among  all  carbonated  beverages  in 
the  United  States,  behind  Coke,  Diet  Coke  and  Pepsi 


7.8 

million 


Video  views  for  Green  Label  Sound's  YouTube  channel, 
featuring  such  acts  as  MNDR,  Holy  Ghost  and  Chromeo 


INTEL 


r** 


70%" 

Intel's  share  of  the  processor  market 

560,000 

Attendees  at  the  Creators  Project  events 

120 

million 

Video  views  of  the  Creators  Project  content 


SCION 


*** 


46,000 

Sales  of  Scion  vehicles  in  2010 

10,000 

Its  Scion  has  sponsored 

10,000 -plus 

Likes  for  Scion  A/V  Metal  on  Facebook 


*  According  to  Beverage  Digest,  **  According  to  PC  World 
•According  to  Ward's  Automotive 


Music  events  Scion  has  sponsored  since  2003 
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No  one  saw  this  coming.  ^  Rick  Ross,  the  author  of  Miami  street  anthems,  becomes  a  critical  darling  and  forward-thinking 
entrepreneur?  ^  Wale,  the  heady  rapper  everyone  wrote  off,  turns  into  a  chart-rattling  star?  ^  It  seemed  unfathomable  18  months 
ago.  But  with  the  reconstituted  Maybach  Music  Group  turning  into  a  heavyweight  rap  haven  at  Warner  Bros.  Records,  the  unlikely 
duo  is  quickly  taking  its  partnership  to  unforeseen  heights.  Ambition  has  legitimized  a  year's  worth  of  work  with  its  first-week 
sales.  There's  more  to  come,  including  Ross'  heavily  anticipated  God  Forgives.  I  Don't  and  a  large-scale  MMG  game  plan  for  201 2. 
f  How  did  this  happen?  The  story  behind  one  of  the  year's  most  surprising  tales  of  success.  —Jason  Lipshutz 
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OH,  LET'N  DO  IT 


THE  HIT-MAKING,  PROLIFIC,  SUPER-SOCIAL  RICK  ROSS 
IS  SIGNED  TO  DEF  JAM  RECORDINGS  AND  HAS  A  LABEL 
DEAL  WITH  WARNER  BROS.  EVEN  WITH  HIS  RECENT 
HEALTH  SCARES,  AND  HIS  FIFTH  SOLO  ALBUM  PUSHED 
BACK  TO  2012,  HE  SAYS  HE  "FEELS  GOOD" 

BY  JASON  MPSIIUTZ 


66  ^^"^A  lutch"  is  a  word  sports  fans  use  to  describe  a  mo- 
ment in  which  someone  recognizes  the  magnitude 
of  a  situation  and  rises  to  meet  it. 

It's  a  buzzer-beating  jump  shot,  or  a  Hail  Mary 
touchdown  pass — a  triumph  instantly  memorized  and  placed 
in  (he  history  books. 

The  idea  of  being  "clutch" — of  having  a  sixth  sense  for 
the  defming  moment — is  one  that  Rick  Ross  relates  to.  After 
all,  the  35-year-oId  Miami  rapper  has  quietly  been  clutch  his 
entire  career. 

When  he  needed  a  hit  first  single  five  years  ago.  "Hus- 
tlin'"  became  an  anthem,  selling  733.000  copies,  accord- 
ing to  Nielsen  SoundScan. 

When  he  needed  to  win  over  critics,  he  released  a  front- 
to-back  classic.  Teflon  Don.  in  2010.  It  sold  682,000  copies 
and  lopped  out  at  No.  2  on  the  Billboard  200. 

When  he  needed  to  deliver  guest  verses  on  tracks  by 
Kanye  We.st.  DJ  Khaled  and  Lil  Wayne,  he  crushed  them, 
and  helped  "Devi!  in  a  New  Dress."  "I'm  on  One"  and 
")ohn"  sell  more  than  2.1  million  cumulative  copies,  ac- 
cording to  SoundScan. 

"I  understand  why  New  York's  a  huge  fan  of  Derek  )etcr — 
because  in  the  playoffs  he  always  delivered,  he  always  came 
through."  Ross  says,  "And  that's  what  it  is  when  it  comes  to 
big  records,  big  collaborations.  I  was  fortunate  last  year  to 
have  a  run  with  the  biggest  names  in  the  game." 

And  when  Ross  moved  to  join  hip-hop's  elite  (|ay-Z  with 
Roc  Nation,  West  with  G.O.O.D  Music.  Lil  Wayne  with 
Young  Money)  by  establishing  a  solid  musical  brand,  he 
expanded  his  label.  Maybach  Music  Group  (MMG),  to  in- 
clude Wale,  Meek  Mill  and  Pill  last  spring.  The  move  also 
punched  up  the  identity  of  Warner  Bros.  Records'  urban 
department:  Maybach  inked  a  distribution  deal  with  the 
major  in  February.  And  though  there  are  rumors  of  itchi- 
ness, Ross  continues  his  solo  career  at  his  longtime  home, 
Def  |am  Recordings. 

"I  said  lo  |RoKsj.  I  think  we  could  build  something  great 
together.  You  could  build  the  next  Cash  Money.'"  says  loie 
Manda  ((g)joeyie),  executive  VP/head  of  urban  music  at  War- 
ner Bros.  Records.  "And  he  said,  "That's  what  I  want  to  do. 
That's  my  dream."" 

MMG  sports  an  assortment  of  lyrical  styles,  but  just  when 
Ross  needed  to  prove  the  power  of  his  brand.  Wale  released 


ALBI  MTITLE:  GodForgives.  IDon't 

LABEL:  Def  Jam  Recordings 

RELI5ASK  DATK:  Reportedly  01/02  2012 

MANAGEMENT:  Alex  "Gucci  Pucci"  Bethune 

PRODVCF.ItS:  various 

A&R:  DJ  Khaled 

PLI  BUSHING:  4  Blunts  Lit  at  Once/EMI  Blackwood  (BMI) 
BOOK  ING  .AOKNT:  MeHssa  N.  Sessoms  of  Total  Access  Talent 
PCBIJCIT^';  Gabriel  Tesoriero  of  Def  Jam  Recordings; 
Phylicia  Fant  (  g  PurplePhy)  of  Warner  Bros.  Records 
AITOKNKY:  Theo  Sedlmayr  of  Sedlmayr  &  Associates 
SITRS:  GodForgivGslDont.com.  Richforever.tumblr.com 
TWEETS:  d  rickyrozay 


his  sophomore  album.  Ambition,  to  stunning  results  on  Nov. 
1.  With  Ross  executive-producing  (with  Wale),  and  relent- 
lessly promoting  Ambition  (he  even  set  the  avatar  of  his 
@rickyrozay  Twitter  account,  which  sports  1.5  million  fol- 
lowers, with  Wale's  album  artwork),  the  album  sold  164.000 
copies  in  its  first  week,  according  to  Nielsen  SoundScan. 
It's  an  improbable  comeback  (see  story,  page  14)  that  Wale 
acknowledges  in  the  liner  notes  of  the  new  LP.  "Rick  Ross," 
it  says  simply,  "thank  you  for  giving  me  my  shot." 

On  Oct.  14.  18  days  before  the  release  of  Wale's  Amfcifion, 
Ross  suffered  a  seizure  aboard  a  Memphis-bound  plane,  on 
his  way  to  opening  a  Wingstop  restaurant  franchise  in  Fort 
Lauderdale,  Fla.  The  medical  scare  required  an  emergency 
landingand  treatment  at  a  Fort  Lauderdale  hospital,  and  when 
Ross  tried  to  fly  from  Florida  later  that  day.  he  suffered  an- 
other medical  setback  and  was  rushed  to  an  emergency  room 
in  Birmingham,  Ala. 

One  month  later,  Ross  says  that  he  "feels  great,"  and  al- 
though rumors  abound  about  his  physical  state,  he  chalks 
up  the  scares  to  a  "lack  of  sleep."  The  incidents  have  de- 
layed the  release  of  the  anticipated  God  forgii'^s.  /  Don't. 
his  spectacularly  titled  fifth  full-length  originally  slated 
to  arrive  Dec.  13.  Island  Def  |am  (IDj)  senior  VP  of  mar- 
keting Chris  Atlas  says  that  the  album  is  now  expected 
"around  first  quarter,  maybe  early  second  quarter"  (Bill- 
board.com.  Nov.  17). 

"We're  all  aware  of  his  recent  health  issues,  and  based 
on  some  of  the  minor  setbacks  with  that,  we  weren't  able  to 
confirm  certain  opportunities,  because  he  physically  wasn't 
able  to  deal  with  certain  things  at  (he  time,"  Alias  says.  "We 
want  him,  as  we  want  for  ourselves,  to  have  the  best  setup 
for  this  album,  and  to  have  an  artist  that  is  100%  ready  to  go 
in  releasing  and  impacting  this  record,  because  the  expecta- 
tions for  it  are  high." 

In  the  meantime,  Ross  is  still  firing  on  all  cylinders,  spend- 
ing marathon  studio  sessions  tweaking  God  Forgives  and  other 
projects.  He's  a  tireless  worker,  literally — longtiine  manager 
Alex  "Gucci  Pucci"  Bethune  says  that  he  and  Ross  usually 
get  about  three  hours  of  sleep  per  night.  Ross  is  constantly 
thinking,  talking  and  tweeting  about  MMG.  and  wants  Cod 
Forgives  to  pack  the  epic  scope  of  a  Brian  De  Palma  film — 
hence  the  title. 

"This  album  Is  almost  like  a  movie."  Ross  says,  "I  wanted 
(the  title]  to  be  something  that  was  extremely  emotional,  to 
set  up  a  real  roller  coaster  ride  as  far  as  the  music  and  thought 
process.  It  sounds  like  a  term  of  retaliation,  and  with  the 
picture  that  I'm  painting,  it  felt  perfect." 

After  breaking  out  with  the  2006  single  "Hustlin.'"  Ross' 
first  three  albums— 2006's  Port  of  Miami.  2008s  Trilla  and 
2009's  Deeper  Than  Wop— all  hit  No.  I  on  the  Billboard  200 
and  spawned  hits  like  "Push  It,"  "The  Boss"  and  "Magnifi- 
cent." 2010's  Teflon  Don,  however,  was  a  lush,  more  cohesive 
effort  than  his  previous  output,  with  guest  verses  by  West. 
|ay-Z  and  TI.  and  tracks  like  "Tears  of  |oy"  offering  insight- 
ful introspection.  Pitchfork  and  Rolling  Stone  both  included 
Te/lon  Don  on  their  year-end  albums  lists,  and  "Aston  Martin 
Music."  the  sparkling  third  single  featuring  Drakeand  Chrisette 
Micheleand  produced  by  ).U.S.T.I.C.E.  League,  gave  Ross  his 
biggest  hit  on  Billboard's  Hot  R&B/Hip-Hop  Songs  chart, 
peaking  at  No.  2  in  |anuary, 


ii..   «  *  , 


All  rn:  Maybach  Music  Group's 
WALE.  RICK  ROSS,  MEEK 
MILL  and  PILL  (from  left) 


According  to  the  Grammy  Award-winning  production  col- 
lective J.U.S.T.LC.E.  League's  Kevin  "Colione"  Crowe  (ig)co- 
lionejl),  who  began  working  with  Ross  on  "Trilla."  the  "Aston 
Martin  Music'  beat  originally  was  sent  to  both  Drake  and 
Ross  through  a  mix-up.  When  the  two  rappers  met  up.  Ross 
folded  Drake's  hook  next  to  Michele's  chorus  and  created 
a  unique  pop  track.  "Ross  has  such  a  vision — he's  a  musi- 
cal type  of  guy,  and  he  can  see  the  whole  format  of  a  beat." 
Crowe  says. 

The  success  of  TePon  Don  presented  an  opportunity  for 
Ross:  He  could  begin  building  a  roster  of  artists  on  his  MMG 
imprint  and  use  his  own  visibility  to  give  their  releases  some 
juice.  Maybach's  business  model  could  become  to  Ross  what 
Roc-a-Fella  was  to  |ay-Z  and  what  Young  Money  has  become 
to  Lil  Wayne. 

"I've  most  definitely  been  a  fan  of  Hov  and  his  whole 
movement,"  Ross  says  of  )ay-Z.  "He  gave  a  blueprint  to  a  lot 
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"ROSS  OLTLINED 
EXACTLY  WHAT  HE'D 
HOPED,  WHICH  WAS  A 
MULTIYEAR  PLAIV  TO 
TIIOUGHTFUEIA  BMILD 
AN  IMPORTANT  I.  A  DEL, 
ARTIST  BY  ARTIST." 

rOI)I)  MOSCOWITZ, 
I  WARNER  BROS.  RECORDS 
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of  young  entrepreneurs,  as  well  as  Wayne,  with  how  active 
Wayne  is  with  artists.  There's  a  lot  of  different  approaches, 
but  at  the  end  of  the  day.  we've  .  . .  just  got  to  be  hands-on 
and  walk  our  own  path." 

The  signings  fell  into  place  naturally.  Meek  Mill  ((§lMeek- 

Mill),  a  mixtapc  specialist  frotn  Philadelphia,  says  he  asked 
Ross  through  Twitter  last  year  to  contribute  a  verse  to  his 
"Rozay  Red"  remix  and  started  seeing  the  rapper  and  talk- 
ing to  him  on  the  road.  'He  must  have  liked  what  I  was 
doing.  I  came  down  to  Miami,  and  I've  been  Maybach  ever 
since."  Mill  says. 

Wale's  manager.  Rich  Kleiman.  who  is  also  Roc  Nation 
VP  of  management,  says  thai  Ross  had  been  talking  to  Walc 
backstage  at  club  shows  for  months  last  year — the  D.C.  rap- 
per's verse  on  Waka  Flocka  Flame's  hit  single  "No  Hands" 
had  been  earning  him  new  recognition.  Ross  says  that  he 
could  see  the  passion  in  Wale's  rhymes,  and  the  poor  sales 


of  AHenlion  Deficit  didn't  deter  him  from  offering  Wale  a 
deal.  "It  wasn't  about  hype,  and  it  wasn't  about  past  suc- 
cess." Ross  says.  "It  was  about  who  Wale  was  as  an  MC — an 
incredible  MC — that  made  me  a  fan.  I  felt  we  could  make 
history  together." 

With  Mill  and  Wale  in  place  on  the  roster.  Ross  decided  to 
inject  some  "new  energy"  in  the  Maybach  imprint  after  the 
label's  deal  with  Def  jam  Recordings  expired.  Rumors  of  a 
bidding  war  for  MMC  spread  until  the  label  solidified  a  part- 
nership with  Warner  Bros.  Records  on  Feb.  22,  the  same  day 
Ross  announced  the  signing  of  Atlanta  rapper  Pill  (@Pill4180), 
an  online  favorite,  to  MMG. 

"|Ross]  was  someone  we  had  our  eyes  on  for  a  long  time,  so 
as  soon  as  we  were  in  a  position  to  act  on  it.  we  did,"  Warner 
Bros.  Records  co-president/CEO  Todd  Moscowitz  says.  "When 
we  started  having  serious  conversations,  he  outlined  exactly 
what  he'd  hoped,  which  was  a  multiyear  plan  to  thoughtfully 


build  an  important  label,  artist  by  artist." 

The  first  move  was  the  May  release  Self  Made.  Voi.  I, 
an  MMG  compilation  album,  which  featured  the  fero- 
cious single  "Tupac  Back"  and  has  sold  183,000  copies, 
according  to  Nielsen  SoundScan.  The  album  came  out 
while  Ross  was  supporting  Lil  Wayne  on  his  I  Am  Still 
Music  tour,  and  the  rapper  peppered  his  sets  with  May- 
bach shout-outs.  During  a  March  26  performance  at  the 
Welis  Fargo  Center  in  Philadelphia,  Ross  brought  Mill, 
as  well  as  Sean  "Diddy"  Combs  and  D)  Khaled,  onstage, 
and  toasted  his  MMG  signee  to  Mill's  hometown  crowd. 
The  audience  went  wild. 

Meanwhile,  Ross  began  guiding  Wale  as  he  readied  his  come- 
back album  in  Atlanta,  giving  him  feedback  on  each  song, 
helping  him  select  the  moody  "Lotus  Flower  Bomb"  (featur- 
ing crooner  Miguelj  as  the  impact  single.  (It  was  a  Greatest 
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HOT- AND  THEN  NOT.  SIGNED,  AND  THEN  DROPPED. 
BUT  HIS  RECENT  SOPHOMORi:  AI.BUIVl,  "AMBITION," 
DEBUTED  AT  NO.  2  ON  THE  BH.LBOARD  200,  HOW  WALE 
PULLED  HIMSELF  UP  BY  HIS  NIKE  BOOTSTRAPS  ^  ,  ;| 
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Gainer  on  the  Hot  R&B/Hip-Hop  Songs  chart  on  Oct.  29.) 
Ross  also  appears  on  two  tracks. 

"He  wasn't  there  all  the  time,  but  he  was  instrumental  in 
deciding  where  Wale  was  going  to  record,  the  people  Wale 
was  going  have  around  him,"  Kleiman  says.  "And  then  there 
were  periods  where  he'd  meet  with  Wale  in  Atlanta  or  Miami 
or  New  York  and  have  quality  24-  to  48-hour  periods  of  going 
through  every  song  and  trying  things  and  giving  advice — 
truly  executive-producing  the  album." 

Ross  also  boosted  Wale's  social  profile  with  nonstop  pro- 
motion of  Amhiiion.  including  71  mentions  of  the  album  on 
Twitter  the  day  of  its  release  and  links  to  Wale's  latest  music 
videos.  Now  Wale  has  1.3  million  Twitter  followers — almost 
as  many  as  Ross. 

The  MMG  deal  put  Ross  in  an  awkward  label  position:  He'd 
laid  a  foundation  at  Warner  Bros,  for  his  label,  but  was  com- 
mitted to  Def  (am  Recordings  as  a  solo  artist  for  three  more 
albums.  "I  get  to  see  two  different  systems  and  two  different 
perspectives,"  he  says.  And  Def  (am  Recordings  is  happy  to 
watch  Maybach  flourish  as  it  focuses  on  solo  projects  like 
God  forgives.  I  Don't. 

"With  all  of  the  incredible  activity  Ross  has  been  gener- 
ating in  the  marketplace  with  MMG.  his  profile  is  as  hot  as 
ever."  IDJ  president/COO  Steve  Bartels  says.  "This  puts  us 
in  the  unique  position  to  do  what  we  do  best:  catapult  the 
artist  to  the  next  level,  while  solidifying  and  expanding  his 
core  and  his  standing  in  the  industry." 

Chris  Atlas  adds  that  Ross'  many  guest  verses  in  2011 
helped  increase  his  visibility  in  different  genres.  On  the 
Oct.  22  Hot  R&B/Hip-Hop  Songs  chart.  Ross  appeared 
on  seven  of  the  tally's  100  songs,  including  Monica's  R&B 
jam  "Anything  (To  Find  You),"  DJ  Khaled's  chart-topping 
posse  cut  "I'm  on  One"  and  Mill's  "Ima  Boss"  from  Self 
Made,  Vol.  1.  "Whether  it's  all  MMG  records  or  just  other 
feature  records,  they've  all  added  to  his  growing  brand," 
Atlas  says. 

Also  on  the  Hot  R&B/Hip-Hop  Songs  chart  are  a  pair 
of  Ross  singles — the  Nicki  Minaj-warmed  pop  track  "You 
the  Boss'  and  the  Just  Blaze-produced  banger  "I  Love  My 
Bitches" — that  will  be  included  on  God  Forgives,  The  two 
tracks  debuted  Oct.  4 — a  little  more  than  a  week  before 
Ross  suffered  the  seizure — and  despite  the  album  delay, 
the  songs  will  remain  the  focus  of  Def  (am  Recordings' 
marketing  rollout  for  God  Forgives,  with  no  new  single  ex- 
pected before  year's  end. 

"You  the  Boss"  has  moved  80,000  copies  while  "I  Love  My 
Bitches'  has  sold  17.000,  according  to  Nielsen  SoundScan. 
and  Atlas  says  that  "Boss"  will  be  crossed  over  to  rhyth- 
mic and  pop  after  initially  finding  a  home  at  R&B/hip-hop 
radio.  A  video  for  the  song  is  coming,  as  are  TV  opportuni- 
ties, live  concert  events  and  Twitter  campaigns,  depending 
on  the  new  release  date.  On  the  MMG  side,  Warner  Bros.' 
Manda  says  that  a  Self  Made.  Vol.  2  could  arrive  as  early  as 
late  (anuary  and  that  Mill's  proper  debut  is  expected  to  be 
released  in  March.  As  for  the  further  expansion  of  MMG's 
roster,  including  a  rumored  partnership  with  veteran  MC 
Trina,  Manda  will  only  say  that  Ross  "is  constantly  look- 
ing for  new  talent." 

It's  not  a  surprising  play  for  Ross.  After  all,  larger-than- 
life  personalities  arc  always  looking  ahead  for  new  oppor- 
tunities, searching  for  ways  to  "take  it  to  the  next  level," 
as  he  so  often  says.  Even  if  God  Forgives.  I  Don't  is  coming 
out  after  the  calendar  flips  due  to  his  seizure  in  October, 
he's  making  sure  he  has  more  clutch  opportunities  lined 
up  for  2012. 

■Rick's  a  warrior,"  manager  Bethune  says.  "I  hear  what 
everyone  is  saying  [about  his  health],  but  me  knowing  him.  1 
see  none  of  that.  I  just  know  he  probably  needs  to  get  a  little 
rest.  We  all  do.  But . . .  we're  back  at  it.  and  we've  been  back 
at  it  for  a  while  now." 

"It  could  have  been  a  lot  worse."  Ross  adds  of  the  health 
scare.  'So  I'm  just  thankful.  I  feel  good — and  I'm  back  on 
my  grind  already."  • 


Jason  tSpshutz  (@jasonUpshutz)  is  an  assistant  editor  at  BiUboard. 
com  and  edits  singes  reviews  for  BiUboard  magazine. 
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ale  knew  his  new  album,  AnUntion.  would  be 

successful. 

He  was  absolutely  sure  his  second  effort 
would  be  crowned  a  classic.  When  he  made 


the  declaration,  on  the  phone  from  his  Nashville-bound  tour  bus 
weeks  ago,  it  was  a  bit  of  a  tough  sell — considering  his  debut. 
2009's  Attention  Deficit  (Allido/lnterscope),  moved  only  28.000 
copies  in  its  first  week.  (Total  sales  now  number  200,000,  ac- 
cording to  Nielsen  SoundScan.)  Still,  as  he  made  his  case,  it  was 
hard  to  not  sip  the  Kool-Aid.  Wale  could  "just  feel  it." 

Fast  forward:  He's  fresh  ofFa  nap  in  his  Los  Angeles  hotel  room 
days  after  Ambition's  Nov.  1  release  and  readying  himself  for  a 
performance  on  "]immy  Kimmel  Live!"  Ambition  opened  at  No. 
1  on  Billboard's  Top  R&B/Hip-Hop  Albums  chart  with  164,000 
units — and  had  it  not  been  for  (ustin  Bieber's  Christmas  album, 
it  woukl've  topped  the  Billboard  200  as  well.  "It's  not  surprising." 
Wale  ways  coolly  of  the  victory.  "I  knew  I  could  do  it." 

Olubowale  "Wale"  Falorin.  27.  is  as  self-assured  as  they  come. 

The  Washington.  D.C..  native,  a  high  school  and  college  athlete 
(football,  track),  started  out  by  using  his  Myspace  page  to  inde- 
pendently push  his  free  mixtapes.  The  tapes.  like  2008's  criti- 
cally acclaimed  The  Mixtape  About  Noting,  were  clever,  ironic, 
intense  and  Tilled  with  everything  from  quips  about  retro  Air 
Jordans  to  poignant  lines  about  economic  struggles — aU  this 
neatly  wrapped  around  his  hometowm's  go-go  grooves. 

Wale  also  performed  at  local  clubs,  and  he'd  already  loured 
Europe  in  2007  with  Mark  Ronson,  which  led  to  him  signing  to 
Ronson's  Allido  Records.  Wale,  known  as  a  brash,  entertaining 
performer,  whether  with  a  band  or  a  DJ  (or  both),  was  part  of  a 
then-new  guard  of  rappers  like  Cleveland's  Kid  Cudi,  Pittsburgh's 
Wiz  Khalifa  and  Toronto's  Drake.  And  when  he  got  in  business 
with  )ay-Z's  Roc  Nation  Management  (Rihanna.  Willow  Smith), 
the  assumption  was  that  Wale  would  cruise  to  success. 

But  Attention  Deficit's  lead  single,  the  frenetic  'Chillin'" — fea- 
turing a  not-quite-tiber-famous  Lady  Gaga — left  many  fans  of  his 
mixtapes  confused.  The  album  flopped.  In  2010.  Wale  was  qui- 
etly dropped  from  Interscope's  roster.  His  manager,  Roc  Nation 
VP  of  management  Rich  Kleiman,  recalls  meeting  with  label 
co-chairman  (immy  lovine.  Kleiman  says  lovine  wasn't  ViUing 
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to  go  to  war  for  [Wale]  again.  I  don't  think  Interscope  met  our 
expectations.  Nobody  worked  [his  second  single]  'Pretty  Girls.'" 

But  Kleiman  doesn't  remember  Wale  sulking.  "Instead  of 
spending  [even]  one  day  wallowing  in  album  sales  that  were 
less  than  projected,  or  numbers  that  weren't  nearly  as  high  as 
Cudi  or  Drake,  who  were  in  his  immediate  class,  and  who  he  was 
grouped  with,  he  hit  the  ground  running  and  said,  'I'm  going 
to  work  the  shit  out  of  this  album.'"  That  he  did,  continuing  to 
make  videos  for  singles — on  his  own  dime,  according  to  Klei- 
man— and  louring  like  crazy. 

"[He's]  an  artist  that — with  or  without  a  hit  record — is 
able  to  tour  and  give  a  phenomenal  experience.'  says  jesse 
Kirshbaum,  Wale's  booking  agent  of  three  years  and  CEO 
of  New  Universal  Entertainment  Agency.  NUE  specializes 
in  "boutique  talent"  for  college  fans.  But  only  a  few  dates  on 
his  Ambition  tour  are  at  schools. 

'Wale's  predominantly  performing  at  large-scale  clubs  that  hold 
1,500-2,000,"  Kirshbaum  says.  "And  he's  selling  the  majority  of 
them  out  in  advance  on  most  nights — even  on  days  that  are  less 
attractive.  Selling  out  Chicago  House  of  Blues  on  a  Tuesday  is 
impressive.  Selling  out  Los  Angeles'  House  of  Blues  two  weeks 
ahead  is  pretty  impressive."  On  the  eve  of  his  recent  album  re- 
lease. Wale  sold  out  New  York's  Terminal  5  (without  an  opening 
act,  save  the  tastemaker-favorite  DJ  Cassidy) — capacity;  3.000. 

In  addition  to  his  2010  Attention  Defkit  tour.  Wale  hopped  on 
Atlanta  rhymer  Waka  Flocka  Flame's  2010  club  thumper  "No 
Hands"  (Warner  Bros.).  The  song  went  to  No.  13  on  the  Billboard 
Hot  too  and  has  sold  3S8,000  copies,  according  to  Nielsen  Sound- 
Scan.  That  big  look,  along  with  a  sequel  to  his  2008  "Seinfeld"- 
themed  free  mixtape,  2010"s  equally  priced  More  About  Nothing 
(released  through  hip-hop  blog  Rap  Radar),  pretty  much  made 
him  a  hot  commodity  again. 

The  release  of  More  About  Nothing  was  celebrated  with  a  sold- 
out  concert  (featuring  a  full  band)  at  New  York's  Highline  Ball- 
room. Roc  Nation  Records  artist ).  Cole  (who  recently  debuted  at 
No.  1  on  the  Billboard  200) — Wale's  partner  with  Melanie  Fiona 
on  the  sleeper  song  "Beautiful  Bliss"  from  Attention  Deficit — 
joined  him  onstage.  The  place  was  fairly  on  fire. 

This  was  all  accomplished  without  label  assistance.  It  was  all 
sweat — and  social.  Wale  personally  handles  his  TWitter  timeline 
24-7.  He  has  more  than  1.3  million  followers  and  a  million-plus 
likes  on  Facebook.  Labels  began  courting  Wale  again.  But  it  wasn't 
until  a  chance  meeting  with  a  rap  heavyweight  in  winter  2010 
that  Wale  found  a  new  home. 

Enter  Rick  Ross.  The  Def  Jam  Recordings  artist  was  looking 
for  acts  to  sign  to  his  then-homeless  Maybach  Music  Group  im- 
print. Ross  reached  out  to  Wale  at  Delaware  State  University  after 
a  homecoming  show  at  which  they'd  both  performed.  They  spcke 
in  Ross"  dressing  room,  and  then  kept  in  touch  afterward.  "1  was 
on  his  radar."  Wale  says.  "Ross  had  the  vision  from  the  start" 

Wale  officially  joined  MMG/Wamer  Music  Group  in  February. 
"  Ross  believed  in  him,"  says  Joie  Manda.  Warner  Bros.  Records 
executive  VP/head  of  urban  music.  "And  when  Ross  came  in  and 
played  Wale's  records,  I  believed  also." 

Wale  was  heavily  featured  on  Maybach's  summer  compilation 
effort.  Self  Made,  Vol.  I.,  which  has  sold  183.000  copies,  according 
to  SoundScan.  The  track  "That  Way,"  featuring  Ross  and  R&B 
crooner  (eremih  with  Wale  headlining,  was  the  set's  last  single 
but  also  seemed  like  Ambition's  unofficial  first. 

Wale  has  good  advice  coming  from  all  directions.  "]ay-Z,  es- 
sentially, is  my  business  adviser,"  Wale  says.  "Him,  Rich  and 
[Roc  Nation's]  John  Meneilty.  I  know  (ay  has  a  personal  place  in 
his  heart  for  Ambition.  I  remember  one  time  I  was  on  the  phone 
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and  many  startups  are  vying  to  provide  solutions .  But  the  solutions  they 
ofTer  don't  always  ofTer  mass  appeal,  which  can  limit  their  commercial 
potential — not  to  mention  their  attraction  to  music  rights- holders. 
Sometimes  founders  misjudge  their  love  for  music  as  repre- 
senting the  wants  and  needs  of  the  wider  major-  ,  . 
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ity  when,  in  tact,  they  don  t.  This  isn  t  to  say  that       music  fans  must 
there  isn't  a  place  for  niche  music  prodiicis  and        keep  their  eye 
services.  Rather,  the  sticking  point  is  that  fanatic       °"  the  needs  of 

-    ■  .       .  .      r       .  mainstream 
founders  are  unknowingly  biased;  they  often  solve  listeners. 

fanatic  problems  and  err  in  thinking  that  casual 
listeners  seek  these  solutions  too. 

"Himtable.fm,  the  white-hot  music  startup  of  2011.  now  rests  at  the  chasm  be- 
tween its  tens  of  thousands  of  early  adopters  and  the  potential  of  a  wider  market. 
Whether  the  service  crosses  over  to  the  mainstream  or  not.  in  truth,  it  may  not 
need  to  in  order  to  be  a  called  a  success. 

But  Turntable  will  want  to  avoid  the  fate  of  Last.fm.  A  custom  radio  service 
that  launched  in  2002.  Last.fm  is  an  example  of  a  company  that  focused  on 
music  fanatics  and  eluded  the  mainstream  market.  It  had  the  same  fundamen- 
tal idea  as  Pandora,  but  last.fm  differentiated  itself  with  a  signature  "music 
scrobbling"  feature,  which  allowed  users  to  record  the  details  of  every  song  they 
listed  to  in  a  single  location.  On  top  of  that.  Last.fm  built  on  many  additional  fea- 
tures that  increasingly  catered  to  the  needs  of  the  fanatic. 

By  contrast.  Pandora  focused  on  creating  a  mainstream  experience,  ignor- 
ing fanatics  and  continuing  lo  make  the  service  simpler  and  easier  to  use,  so 
that  more  people  would  use  it.  Today,  it's  clear  that  Pandora  resides  in  the  main- 
stream and  Last.fm — while  widely  used — stiil  escapes  casual  fans. 

Music-iD  app  Shazam  started  as  a  "techie  solution"  to  a  fanatic  problem. 


but  it  caught  on — in  part — because  it  solves  a  real-world  dilemma:  It  enables 
fans  to  identify  what  song  is  playing  on  the  radio  or  TV.  At  FutureSound. 
Shazam  director  of  consumer  marketing  leff  Roberto  shared  some  user  met- 
rics: more  than  ISO  million  worldwide  users,  more  than  100  million  songs 
sold  annually  and  2  billion  recognitions  to  date.  While  it  has  released  numer- 
ous upgrades  through  the  years.  Shazam  knows  what  problem  it  solves  and 
has  brought  its  solution  mainstream. 

Ultimately,  not  every  startup  has  a  goal  of  becoming  a  mainstream  service.  In 
fact,  some  companies  find  sustainability  and  profitability  in  market  niches.  Too 
often,  however,  fanatic  founders  make  the  flawed  assumption  that  the  way  they 
consume  and  discover  music  is  the  same  way  that  everyone  else  does.  Thus,  in 
developing  new  music  services  and  apps.  they  underestimate  the  vast  divide  be- 
tween themselves  and  casual  fans,  perceiving  a  problem  as  more  universal  than 
it  actually  is.  In  turn,  they  seek  Investment  for  a  concept  that  provides  a  solution 
most  people  don't  need. 

"A  lot  of  people  come  from  their  own  very  specific  experience  and  something 

they've  had  frustrations  with — maybe  for  years,  right? — and  they're  like,  'Well. 

somebody  hasn't  created  a  product  for  this,  so  I'll  create  the  solution,'"  RootMu- 

sic  foundcr/CEO  [  Sidcr  says.  "But  then  they  find  out  that,  as  they  build  it  out. 

'Oh.  wow.  the  market  for  this,  the  opportunity  for 
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this  to  actually  succeed  as  a  busmess,  is  diiTicult.       even  profitability, 

Sider,  who  presented  useful  tips  for  music  entre-      can  be  found  in 

preneurs  at  FumreSound  (see  page  23).  says  that         market  niches. 

some  products  "can  definitely  exist  as  a  solution 

that  you  built  for  you  and  a  few  hundred  or  thousand  people  that  want  to  use  it." 

But,  he  adds,  "once  you  start  getting  into  having  to  create  a  business  model  to 
sustain  this  so  you  keep  building  and  innovating  on  it.  is  when  that  really  hits 
people  as  a  reality.' 


THE  SOCIALIZATION  OF  MUSIC: 
MOVING  BEYOND  FAN  ENGAGEMENT 


FACEBOOK  AND  TWITTER.  THE  DOMINANT  SOCIAL  PLAT- 
forms,  have  the  potential  to  connect  artists  with  fans  and  expose  thou- 
sands of  users  to  online  music  services.  Thej-'re  the  path  to  potentially 
hundreds  of  millions  of  eyeballs  and  ultimately  dollars — a  huge  op- 
portunity for  anyone  seeking  an  audience  or  money.  But  converting 
all  these  fans  and  followers  into  paying  customers  isn't  easy. 

These  platforms  provide  artists  with  a  Great  way 

uf        J     1  u  .  .  r    u  1       Artists  and  labels 

lo  reach  fans  and  make  new  ones,  but  it  also  chal-  looking  for 

lenges  them  to  create  content  beyond  music.  They      e-commerce  solutions 

must  post  questions,  photos  and  videos— things  s®*;'^'  P'ayofms. 

,     f.  ,  ,  i,         not  apart  from  them, 

that  fans  want  to  share  and  respond  to — as  well  as 

make  use  of  social  marketing  tools. 

Instead  of  engaging  with  fans  on  Facebook  and  Twitter,  and  sending  them 
to  a  separate  storefront  to  buy  products,  labels  and  artists  hope  to  utilize  social 
commerce  solutions  like  Moontoast  lo  enable  fans  to  make  purchases  directly 
from  these  platforms  or  anywhere  else  online. 

Moontoast's  Impulse  product  allows  sellers  of  all  stripes— record  compa- 
nies, book  publishers,  consumer  product  companies — to  place  a  storefront 
directly  within  Facebook  and  create  unique  offers  that  utilize  the  viral  nature 
of  the  program. 

While  the  future  of  social  commerce  isn't  yet  clear,  it  will  be  built  on  top  of 
today's  most  popular  platforms.  The  leading  platform  is  Facebook,  thanks  to  its 
encouragement  of  third-party  developers. 

More  than  7  million  apps  and  websites  are  integrated  with  Facebook,  accord- 
ing to  the  company.  A  growing  number  of  music  services — from  Spotify  toTick- 
etmaster — have  integrated  with  Facebook.  which  drew  163  million  unique  U.S. 
visitors  in  September,  according  to  comScorc.  Twitter  also  has  the  potential  to 
evolve  from  a  communication  tool  to  an  arena  for  e-comraerce.  with  32.3  million 


unique  U.S.  visitors  in  September,  while  Tumblr  attracted  14.3  million,  according 
to  comScore. 

"By  201 5,  50%  of  a  company's  sales  will  come  from  social,'  Moontoast  VP 
of  client  services  Tim  Putnam  says.  "There's  been  a  shift  in  online  behavior, 
as  people  are  now  aggregating  their  own  data — they're  letting  the  information 
come  to  them."  But  ultimately,  as  one  candid  digital  music  executive  declares. 
•■Most  artists  aren't  in  a  position  to  harvest  income  from  their  fans." 

Facebook  holds  a  beacon  of  hope  for  online  music  services  too.  Rather  than 
creating  its  own  inferior,  internal  social  network,  a  music  service  can  tap  into 
Facebook's  Open  Graph  to  import  the  Facebook  relationships  of  its  users. 

Some  companies  think  dlfTerently.  Apple  and  Google  want  social  experi- 
ences to  take  place  within  their  own  ecosystems.  Google  is  hoping  to  leverage 
its  Go(^Ie+  social  network  by  incorporating  the  service  into  Google  Music.  A 
purchased  song  can  be  shared  with  friends  through  Goog\c+.  creating  a  unique 
vertical  integration. 

Pandora  was  a  notable  absence  al  Facebook's  f8  conference  thai  annouiKcd  a 
round  of  music  service  partnerships.  Unlike  Spotify  and  many  other  music  ser- 
vices. Pandora  doesn't  enable  users  to  automatically  share  their  activity  in  their 
Facebook  news  feeds.  Instead,  Pandora,  which  has  40  million  active  monthly 
users  as  of  Oct.  31.  buih  an  internal  social  network  using  Facebook's  Open 
Graph.  This  allows  Pandora  to  offer  social  networking  features — find  friends  or 
view  friends'  hs-tening  activity — within  its  ecosystem  without  having  to  create  a 
social  network  from  scratch. 

Consider  the  investment  in  companies  thai  build  on  lop  of  Facebook's  plat- 
form. RoolMusic,  developer  of  the  BandPage  app  that  enables  marketing  and 
sales  within  Facebook.  has  raised  S18.3  million  and  is  the  top  music-sp>ecific 
developer  on  Facebook.  In  January.  FanBridge  announced  a  $2  million  round 
of  funding  and  the  simultaneous  acquisition  of  Damnthcradio,  developer  of  a 
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services  can  t  build  ihcsc  plattorms  themselves.     expertise  to  build 

In  the  past  rights-holders  have  relied  on  brick-       social  platforms 

and-mortar  partners  to  sell  CDs  and  they've  themselves. 

turned  to  digital  retailers  to  sell  downloads. 

Similarly,  most  services  lack  the  audience  to  create  compelling  social  fea- 
tures in-house. 

Live  music  has  also  been  deeply  affected  by  social  media.  Ticketmaster  has 


services  wu. .  piod- 
ucts.  lust  how  they  get  lo  u.._  ^u.i  «iiv.v«- .  but  they  need  to  draw  up 

a  long-term  plan  to  work  out  the  kinks,  leam  best  practices  and  eventually  create 
a  successful  sales  channel. 


LICENSED  TO  ILL: 
SMOOTHING  OUT  FRICTION  POINTS 


Music  licensing  Is 
too  costly  for  all  but 
the  most  well-funded 
entrepreneurs. 


Provisions  of  the  DMCA 
enable  cash-strapped 
startups  to  launch 
noninteractive 
streaming  services. 


THEMUS!C  BUSINESS  IS  A  COMPLEX  WEB  OF  RIGHTS  and 
procedures  that  create  roadblocks  for  most  developers.  Without 
considerable  funding  to  enable  a  multiyear  product  cycle  that 
results  in  the  acquisition  of  licenses,  all  but  the  best-funded 
developers  are  pushed  out  of  the  ecosystem.  The  result  is  a  top- 
down  system  for  incubation  that  rewards  those 
entrepreneurs  with  the  best  connections  and  the 
most  resources. 

But  the  music  business  shows  that  good 
ideas  can  come  from  unlikely  places.  Oppor- 
tunities do  exist  to  spur  innovation  at  the  grass-roots  level.  One  example 
is  the  developer  "sandbox,"  a  set  of  pre-cleared  content  from  EMI  and  of- 
fered through  music  intelligence  startup  the  Echo  Nest.  The  sandbox 
provides  the  resources  and  expertise  usually  required  to  use  copyrighted 
music,  video  and  images.  EMI  licenses  the  app  and  keeps  60%  of  result- 
ing revenue.  The  developer  gets  most  of  the  remaining  40%  and  the  Echo 
Nest  takes  a  small  cut  for  providing  services  and  infrastructure. 

Services  like  the  Echo  Nest  not  only  aggregate  rights  for  develop- 
ers, they  do  much  of  the  heavy  lifting  required  to  work  with  developers. 
Rights  owners  shouldn't  be  expected  to  specialize  in  every  aspect  of  the 
digital  value  chain.  Companies  like  this  are  needed  to  bridge  the  gap  be- 
tween content  and  app. 

Working  within  the  parameters  of  the  Digi- 
tal Millennium  Copyright  Act  can  enable  a 
young,  cash-strapped  startup  to  launch  a  legal 
music-streaming  service — technically  a  we- 
bcasting service — in  the  largest  and  most 

evolved  digital  music  market  in  the  world,  The  DMCA  provides  webcast- 
ers  with  a  statutory  license  that  allows  it  to  stream  any  commercially 
available  song  without  the  need  for  direct  negotiation  with  rights  own- 
ers, Another  advantage  is  the  predictable  nature  of  the  statutory  license, 
which  includes  a  per-slream  royalty  for  webcaslers  established  by  the 
Copyright  Royalty  Board. 

The  growth  in  innovative  services  that  rely  on  the  DMCA  shows  that 
licensing  need  not  be  an  impediment  to  services  that  use  copyrighted 
material,  A  statutory  license  with  a  known  and  predictable  royalty  al- 
lows creative  entrepreneurs  to  build  services  quickly  and  cheaply.  Start- 
ups have  found  new  and  exciting  ways  to  transform  a  typical  webcasting 
model  into  something  fun.  social  and  textured. 

Songza  and  8tracks,  which  were  named  to  Billboard's  list  of  the  top 
startups  of  2011.  are  good  examples  of  how  a  new  company  can  use  the 
DMCA  to  its  advantage.  Both  services  operate  as  webcasters  and  pay  the 
statutory  royalty  rate  for  streaming  music.  But  neither  is  a  webcaster  in 
the  traditional  sense.  Rather  than  mimic  or  enhance  broadcast  radio, 
Songza  and  Stracks  offer  mixtapes — carefully  curaled  playlisls — in  a 
wide  variety  of  moods,  themes  and  eras.  Like  radio,  both  services  pro- 
vide a  "lean  back"  style  of  listening  that  doesn't  require  direct  licenses. 

By  incorporating  interactive  gaming  elements  to  its  listening  experi- 
ence, Turntable. fm  appeared  poised  to  test  the  limits  of  the  DMCA  when 
it  launched  earlier  this  year.  But  Turntable  has  since  opted  to  negoti- 
ate licensing  deals  with  labels.  Why?  Because,  co-founder  Seth  Gold- 


stein explained  to  the  FutureSound  audience,  licensing  would  help  avoid 
potential  lawsuits,  help  build  closer  ties  with  label  marketing  depart- 
ments for  possible  joint  promotions  and  enable  the  company  to  expand 
internationally. 

Meanwhile,  the  provisions  of  the  DMCA  can't  satisfy  the  needs 
of  all  startups  that  make  use  of  music,  whether  it  be  for  on-demand 
streams,  downloads  or  other  interactive  uses.  And  for  such  compa- 
nies, the  arduotis.  time-consuming  task  of  striking  licensing  deals  re- 
mains a  significant  hurdle.  The  executive  of  one  such  startup  argued 
that  a  company  looking  to  launch  a  groundbreaking  service  that  cre- 
ates a  novel  listening  experience  for  its  users  could  wind  up  saddling 
the  cost  of  huge  legal  fees  to  negotiate  unusual  label  deals,  only  to 
have  copycat  rivals  seek  similar  licensing  pacts  without  spending  the 
same  time  and  expense  to  reach  them. 

Startup  executives  regularly  call  for  turnkey  music  licensing  solutions. 
'If  you  have  to  do  a  deal."  the  founder  of  a  music  startup  says,  "it  doesn't 
scale.  The  way  businesses  do  well  is  "once  and  done."  But  performance, 
synchronization  and  mechanical  rights  are  all  treated  differently  under 
the  law. 

One  solution  to  the  high  upfront  cost  of  direct  licenses  is  to  give  rights 
owners  equity  in  the  music  service.  The  approach  aligns  the  interests 
of  startups  and  rights  owners  and  brings  about  a  sense  of  shared  sacri- 
fice— and  potential  upside.  Royalties  could  be 
waived  for  a  certain  period  and  incrementally 
raised  upon  meeting  predetermined  mile- 
stones and  metrics. 

During  their  opening  keynote  at  the  Fu- 
tureSound conference,  Loeb  &  Loeb  partner/ 
chairman  emeritus  John  Frankenheimer 
asked  SV  Angel  co-founder  Ron  Conway 
whether  he  thought  it  was  fair  for  music  com- 
panies 10  seek  equity  participation  in  exchange  for  licensing  their  intel- 
lectual property. 

■For  sure,'  Conway  responded,  urging  music  companies  to  assemble  port- 
folios of  innovative  startups  building  applications  for  music-related  plat- 
forms, providing  them  with  music  licenses  in  exchange  for  equity  stakes. 
How  much  equity?  "Probably  lo  each  label  a  couple  percent,  in  that  range.' 
he  said.  (For  more  from  the  Conway/Franken- 
heimer  keynote,  see  page  20.) 

But  equity  stakes  raise  important  issues 
that  should  be  discussed  among  artists,  labels 
and  publishers.  An  equity  grant  isn't  a  royalty 
that  will  eventually  be  returned  to  artists.  As 
a  result,  the  practice  can  reduce  transparency 
and  sow  the  seeds  of  artist  distrust  oflabel  and  publisher. 

The  greater  question  here  involves  the  roles  of  the  label  and  publisher.  They 
are  clearly  the  risk  takers  on  the  music  side  of  the  business,  but  should  they 
also  be  expected  to  share  the  risk  of  launching  the  next  generation  of  music 
services?  Has  the  country's  investing  institutions  become  broken  to  the  point 
where  the  parlies  that  are  best  at  identifying  entrepreneurial  talem  and  dis- 
tributing capital  can  no  longer  bear  the  risk  alone? 


Ron  Conway 
recommends  that 
music  companies  build 
investment  portfolios 
of  promising  startups 
that  offer  equity 
stakes  in  exchange 
for  licenses. 


An  equity  grant 
doesn't  yield  royalties 
that  go  back  to 
artists,  reducing 
financial 
transparency. 
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Hard  Icssom 
learned  the  louring 
hminess  rebounds 

BY  RAYWADDELL 


WrTH  A  LASER  FOCUS 
the  touring  industry  this 
past  year  took  aim  at  tht 
factors  that  led  to  its  dcii 
blc'di}»it  downturn  in 
20IQ — from  poor  pricing 
strategies  to  less-thati- 
compelhng  content.  Thi- 
resiihia  bounce-back  in 
the  concert  business 
nearly  to  the  record  lev- 
els of  200*>.  tempered 
only  by  the  national  eco' 
nomic  nosedive. 
The  forgettable  year 
of  2010  brought  canceled  shows.  reconfigureiJ 
lineups,  unhealthy  levels  of  ticket  discount- 
ing— and  a  wake-up  call  for  the  industry. 

This  comeback  year  of  201 1  was  when  ev- 
eryone smelled  the  coffee.  As  the  dust  settles, 
it's  safe  to  say  that  in  2011  the  live  industry 
showcased  the  resiliency  for  which  it  was 
once  known. 

In  2011.  stakeholders  in  the  live  music 
business  reacted  lo  the  travails  of  the  receni 
past  with  a  wealth  of  well-conceived,  syner- 
gislically  packaged,  smartly  marketed,  prop- 
erly scaled  and  value-orienled  tours  by  artists 
who  people  wanted  to  see  in  buildings  that 
worked  best  for  each  show. 

The  top  10  lours  of  the  year,  as  tracked  by 
Billboard  Boxscore.  were  staged  by  U2.  Bon 
Jovi.  Take  That.  Roger  Waters.  Taylor  Swift. 
Kenny  Chesney.  Usher,  Lady  Gaga.  Andre 
Rteu  and  Sade. 

This  could  well  be  described  as  a  "back 
to  basics"  year,  proving  that  the  basics  still 
work.  If  fans  in  2010  had  been  protesting  by 
way  of  their  wallets,  the  industry  heard  them. 

It  was  tough  to  find  industry  stakeholders 
to  agree  on  much  of  anything  a  year  ago.  But 
this  year  there's  a  consensus  on  at  least  one 
point:  Business  was  good. 

"2011  was  a  very  robust  year  for  Live  Na- 
tion and  our  tours."  says  Bob  Roux,  president 
of  North  American  concerts  for  Live  Nation, 
the  world's  largest  promoter  and.  as  such,  the 
bearer  of  the  brunt  of  last  year's  downturn. 

Live  Nation  was  the  promoter  behind  tours 
by  U2.  Gaga,  Waters.  Rihanna,  Sade,  Lil 
Wayne.  NKOTBSB.  Britney  Spears,  Prince, 
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From  the  sky  down: 
BONO  and  THE  EDGE 
span  their  fans 
during  U2's  360"  tour 
performance  at  the 
New  Meadowlands 
Stadium  in  East 
Ruttierford.  N.J. 


}ason  Aldean,  Brad  Paisley  and  others,  lead- 
ing Roux  to  declare:  "Gross  ticket  sales  ex- 
ceeded the  previous  year." 

Randy  Phillips,  president/CEO  of  the 
world's  second-largest  promoter,  AEG  Live, 
called  201 1  'the  biggest  year  in  the  history  of 
the  company."  AEG  promoted  tours  by  Bon 
)ovi.  Swift.  Chesney.  Usher.  Iglesias  and 
American  Idols  Live!,  among  others.  "It's  a 
tough  economy,  but  we're  cautious.  We  don'i 
let  the  tail  wag  the  dog.~ 

Phillips  is  referring  to  prudence  in 
terms  of  talent  buying,  but  the  sellers — the 
agents — also  call  201 1  a  banner  year. 

"I've  only  seen  it  from  the  perspective  of 
[Creative  Artists  Agency],  but  in  light  of  the 
economy,  in  light  of  what's  going  on  in  the 


world,  I  thought  it  was  a  very  healthy  year." 
CAA  head  of  contemporary  music  Mitch 
Rose  says. 

Marc  Geiger.  head  of  contemporary  music  at 
William  Morris  Endeavor  (WME),  called  2011 
"a  largely  positive  year"  in  a  time  of  transition 
throughout  the  music  business.  'Since  the  core 
business  of  digital  music  is  in  transition,  then 
the  concert  business  is  in  transition  at  the  same 
time,"  he  says,  citing  developments  in  ticket- 
selling  systems,  dynamic  ticket-pricing  mod- 
els and  customer  retention  prc^rams.  among 
other  areas. 

But  the  most  important  change  in  201 1 ,  Gei- 
ger says,  is  that  talent  buyers  were  more  sensitive 
to  ticket  pricing,  the  "success  ratio'  of  profit- 
able shows  to  overall  shows  "and  not  wanting 


to  overbook.  The  big  buyers  have  gotten  more 
judicious,  and  what  that  has  yielded  is  a  more 
successful  concert  business." 

Geiger.  who  predicted  a  rough  year  in  2010 
months  before  the  bad  news  hit,  summed  up 
2011  like  this:  "The  marketplace  had  a  good 
scare,  just  like  the  stock  market  or  real  estate, 
and  it  yielded  more  careful  buying  and  sales." 

UP  IS  BCTTER  THAN  DOWN 

The  overall  numbers  reported  to  Billboard  Box- 
score  in  201 1 .  while  generally  positive,  don't  tell 
the  whole  story,  as  they  seldom  do. 

In  the  most  basic  terms,  a  year  where  2096 
fewer  shows  were  reported  worldwide  still 
managed  to  notch  an  increase  of  15%  in  gross 
ticket  sales  and  1.2%  in  attendance. 


Ccr 


whh  lay,  asking  him.  'What  did  t  do  [Mmmg]?  What  can  I  do  difTer- 

ently?'  He  was  like.  "Maybe  you  just  didn't  come  with  that  single. 
You  made  a  <;o]id  first  album.  But  you  didn't  come  up  with  that 
single.'  That  just  added  fuel  to  my  fire." 

Ambition  is  a  concentrated  effort,  mostly  stripped  of  big-name 
producers.  It  builds  on  Wale's  go-go  base,  bringing  a  genre  whose 
most  notable  hits  are  1986's  "Da  Butt'  by  Experienced  Unlimited 
and  "Sardines"  by  |unkyard  Band,  screeching  into  2011  with 
tracks  like  "Don't  Hold  the  Applause"  and  "Double  M  Genius." 
Aking  with  Wale's  ever-improving  rhj-mes.  the  album  boasts  sev- 
^     eral  of  those  strong,  radio-ready  records. 

§  "'That  Way'  is  the  biggest  radio  record  of  his  career,"  Manda 
■  says.  And  it's  no  coincidence  that  his  charming  single  "Lotus 
I  Fkwer  Bomb"  (with  ByStorm/)ive  R&B  singer  Miguel)  also  targets 
5  women.  Wale  has  a  tendency  toward  romance.  "His  marketing 
5  director  Shari  Bryant  is  super-serving  his  female  fan  base  and 
§  making  sure  they  know  how  great  he  is.  and  how  he's  speaking 
oi     to  them."  Manda  says.  Wale  credits  the  response  to  the  single 


{which  is  No.  5  on  Hot  R&B/Hip-Hop  Songs  aftrr  sewn  weeks, 
making  it  one  of  the  chart's  fastest-rising  tracks  of  the  year)  to 
its  lionesty — and  his  zodiac  sign.  ""Lotus  Flower  Bomb'  is  a  real 
love  song.  It's  no  secret.  I'm  a  Virgo.  I  love  love." 

Wale  and  Miguel  met  after  Wale  reached  out  to  him  on  Twit- 
ter. "He  bad  heard  a  sour  on  my  album  called  "Vixen*  and  had 
an  idea  for  a  record."  Miguel  says.  "Wale  basically  quarterbacked 
the  whole  thing." 

Wale  wrote  the  mafority  of  the  song's  silky  hook,  with  Miguel 
providing  some  '"lyrical  edits."  But  Wale  was  responsible  for  its 
orgasmic  bridge,  a  call-and-response  cooing  of  vowels.  It's  the 
part  that  women  are  most  anxious  to  sing  at  concerts. 

Wale"s  use  of  social  media  doesn't  end  with  sparking  creative 
partnerships  through  Twitter.  He's  also  utilizing  Turnlable.fm 
as  his  "opening  act"  on  the  Ambition  tour.  Before  shows,  Wale 
fans  gather  in  a  Turntable.fm  "room" — it's  projected  on  a  wal! 
of  the  venue  and  they  can  virtually  spin  tracks.  Elsewhere?  Fans 
can  use  the  app  to  "DJ"  at  the  club.  "I  just  thought  it  would  be 


something  dope.  Social  networking  is  important."  Wale  said  re- 
cently to  Wired.com.  "Anything  that's  social  and  music  com- 
bined is  something  I  want  to  be  a  part  of.  I'm  very  hands-on 
with  it."  The  project  is  Turntable.fm 's  first  partnership  with  an 
artist  for  live  events. 

Among  Ross'  support,  advice  and  tlic  quality  of  Ambition.  Wale 
appears  to  be  on  a  bright,  new  path.  What  may  or  may  not  be 
tougher  to  achieve  is  his  goal  of  undisputed  greatness. 

"[Rappcrsj  used  lo  take  pride  in  being  the  best  or  becoming 
the  best.  Now  they  just  talk  about  who  has  the  most  swag.  But 
who  wants  to  be  the  best?"  he  asks.  Wale  really  wants  to  know. 
"Come  to  the  table  with  your  albums.  I  nailed  it  this  time.  I'll 
keep  busting  my  ass  until . , ,  you're  going  to  have  to  respect  me. 
I  love  hip-hop  so  much,  and  I'm  really  a  humble  dude.  We're  all 
cocky  inskle  our  records — because  that's  how  rap  is." 


Freelance  writer  Brad  Wete  (^BradWete)  isa  former  Entertainment 
Weekly  and  Vibe  reporter. 

DECEMBER  3, 2011    I    www.blllboard.biz    I  15 


Billboaid 

FUT 


INTELLIGENCE  REPORT 


Building  Digital 

Businesses 
Around  Music 
&  Rights 


By  Kyle  Bylin,  Louis  Hau 
and  Glenn  Peoples 


The  excitement— and  the  power— of  possibihty.  1[  That's  what 
emerged  from  Billboard  s  inaugural  FutureSound  conference 
in  San  Francisco  Nov.  17-18.  H  What  made  this  gathering 
different.'^  Music  rights-holders  and  digital  startup  companies 
had  conversations  that  moved  beyond  the  antagonism  of  the 
past.  H  They're  joining  to  find  ways  of  mutually  profiting  from 
new  businesses  built  on  social  media  and  cloud-based  stream- 
ing platforms.  But  as  entrepreneurs  move  to  take  advantage  of 
opportunities,  they're  honing  their  business  models,  optimizing 
social  tools,  but  also  untangling  a  thicket  of  licensing  issues 
and  attempting  to  overcome  lingering  cultural  differences  with 
music  companies.  H  In  this  exclusive  conference  wrap-up,  and 
based  on  public  and  private  discussions  held  at  the  conference. 
Billboard  examines  these  issues— and  presents  the  ultimate 
white-paper  report  on  the  very  future  of  the  business  of  sound. 


ACROSS  THE  GREAT  DIVIDE: 
DRIDGING  THE  CULTURE  GAP  DETWEEN  RIGHTS-HOLDERS  &  STARTUPS 


DURING  HiS  KEYNOTE.  SV  ANGELS  CONWAV.ancarlyinvcs- 
tor  in  Napster,  recalled  the  pioneering  peer-to-peer  service's  failed 
efforts  to  secure  licenses  from  record  labels. 
"If  people  left  their  egos  at  the  door  and  walked  into  meet- 
ings and  said.  'Let's  solve  this  problem  in  a  businesslike  man- 
ner,' it  could'vc  been  solved."  Conway  said,  "But  as  many  of  you  will  recall, 
Napster  was  a  lightning  rod  of  emotion.  People  never  left  their  egos  at  the 
door,  and  therefore  it  never  got  solved  and  Napster  went  out  of  business.' 

The  egos,  he  emphasized,  were  found  on  both 
sides: "  Everyone  at  Napster  and  everyone  in  the  be1wee"culture$ 


of  experimentation 
and  control. 


music  industry.  It  was  a  two-way  negative  effort." 

As  that  formative  experience  demonstrated,  en- 
counters between  early  digital  startups  and  record 

labels  were  typically  shot  through  with  suspicion  and  hostility.  But  that  was  before 
recorded-music  sales  entered  a  tailspin.  Before  iTunes  ushered  in  the  era  of  digital 
music  retailing.  Before  the  emergence  of  social  networking  platforms  that  made 
familiarity  with  Facebook.  Twitter  and  other  online  tools  of  fan  engagement  an 
imperative  for  artists,  managers  and  labels.  And  before  smartphones  revolution- 
ized how  consumers  interact  with  online  media  and  entertainment. 

Today,  music  and  technology  companies  cooperate  more  than  ever  be- 
fore. But  a  clash  of  cultures  between  the  two  sides  still  persists — one  that 
hampers  the  extent  to  which  the  two  sides  could  cooperate.  NARM  VP  of 
digital  strategy  and  business  development  Bill  Wilson  observed  that  devel- 
opers come  from  an  API  culture  of  openness  and  experimentation,  while 
the  music  industry  is  accustomed  to  a  milieu  of  rules  and  control  over  its 
content  and  where  marketing,  not  product  innovation,  is  its  forte. 

Music  companies  and  startups  do  share  a  key 
similarity,  one  that  the  latter  in  particular  would      ris'k-takers'too  ^Meast 
probably  have  a  hard  time  acknowledging:  a  cul-      in  A&R. 
ture  of  risk-taking.  During  the  Conway  keynote. 
Loeb  &  Loeb's  Frankenheimer  pointed  out  that 

even  though  labels  and  publishers  invest  a  tremendous  amount  of  capital  in 
A&R,  only  a  small  percentage  of  the  artists  they  sign  break  even,  much  less 
turn  a  profit.  "So  they're  starting  from  a  place."  Frankenheimer  said,  "where 
they  already  view  themselves  in  some  form  of  being  venture  capitalists  . . . 
They  have  a  few  things  that  break  through,  whether  it  be  compositions  or  art- 
ists. They  husband  those  very  carefully;  that's  the  iifeblood  for  them.  If  they 
misstep  in  licensing  and  sharing  that  material,  it  strangles  the  company." 

But  even  as  music  companies  regularly  take  risks  on  signing  talent,  the  majors 
in  particular  could  exhibit  more  flexibility  when  it  comes  to  embracing  new  busi- 
ness models,  said  Charles  Caldas,  CEO  of  indie  rights  organization  Merlin.  "All 
of  a  sudden,  the  record  company  knows  more  about  what  your  service  should  look 
like  than  you  do.  and  tries  to  get  you  to  shape  )'our  ser\ice  accordingly."  he  said. 
"And  we've  seen  instances  of  what  we  think  is  lost  re\'enue,  because  we're  there 
waiting  for  a  service  to  get  off  the  ground  and  the  major  record  labels  are.  all  in 
their  own  way.  trying  to  shape  the  service  to  what  suits  them  best  and  what  they 
think  gives  them  a  particular  competitive  advantage  in  the  market,  which  is  nuts." 

feff  Smith.  CEO  of  music  app  developer  Smule.  agreed  that  greater  flexibility 
is  needed  on  the  part  of  rights-holders. 

"From  our  perspective,  we're  tried  to  innovate  around  a  business  model,  to 
actually  monetize  content  that  otherwise  would  not  be  monetized,"  Smith  said. 
"And  the  response  has  not  been  open-minded." 


Tuncwiki  CEO  Larry  Goldberg  acknowledged  that  because  startup  companies 
are  often  presenting  rights-holders  with  new  distribution  channels  and  business 
models,  it  requires  many  conversations  between  the  two  sides  to  reach  an  under- 
standing of  how  their  business  works,  what  their  cost  structure  is  and  what  they 
can  afford  to  pay. 

"Some  are  more  receptive  and  more  willing  to  try  new  ways  of  making 
money  in  areas  where  they  may  not  have  been  able  to  in  the  past,"  Gold- 
berg said.  "What  is  interesting  is  when  you  get  most  of  the  people  to  agree 
to  a  certain  model  and  you  get  some  people  who  say,  'Well,  no.  that  model 
doesn't  work  for  me.'  It's  hard  to  understand  why  it  works  for  some  and  not 
for  others.  The  argument  of,  'Hey,  well,  everyone  else  is  doing  this,  why  can't 
we  use  your  stuff  as  well?"  That  can  fall  on  deaf  ears.  That's  tough.  The  way 
I  look  at  it  is  it  requires  more  education,  more  patience,  more  of  an  under- 
standing that  we're  really  here  to  generate  revenues  for  ourselves,  for  the 
music  publishers,  for  the  artists." 

Robert  Allen,  former  senior  VP  and  head  of  business  and  legal  affairs  at 
Universal  Music  Publishing  Group,  said  riahts- 

,  ,,  ,,  ■  ,      ,  Startup  executives 

holders  aren  t  mterested  m  startup  pitches  that         wonder*  Why  aren't 


rights-holders  more 
open-minded  If  we're 
monetizing  their 
content  in  new  ways? 


amount  to  little  more  than.  "This  is  what  it  is 
and  everyixKly  else  is  doing  it,  and  you  should  be 
happy  with  it." 

"The  most  successful  negotiations  and  most 
receptive  negotiations  I've  had  are  with  people 

that  come  in  and  say,  'This  is  the  idea  that  we  have.  Here's  our  P&L,  these 
are  our  costs,  this  is  what  we've  allocated  for  publishing,  records  and  market- 
ing." Allen  said.  "They  really  come  in  as  a  true  partner  and  want  to  engage  in 
a  discussion  of  how  to  move  forward,  and  sometimes  we  might  say.  'The  split 
should  be  this  or  that."  but  at  that  point  we  are  already  negotiating  what  the 
terms  are.  We've  already,  in  effect,  signed  on  to  the  possibility  of  doing  a  deal." 

What  else  could  help  narrow  the  culture  gap  between  rights-holders  and 
startups.^  Education  can  be  part  of  the  solution.  NAHM's  Music  Start  Up  Acad- 
emy at  South  by  Southwest  provides  sessions  on  music  law,  licensing  deals,  con- 
tent delivery  and  other  related  topics. 

Greater  geographic  proximity  could  also  produce  dividends.  Most  major 
music  companies  don't  have  the  same  presence  they  once  did  in  the  San  Fran- 
cisco Bay  Area,  and  e\'en  then  they  were  typically  limited  to  regional  sales  and 
marketing  offices.  Rights-holders  should  consider  establishing  a  physical  pres- 
ence in  Silicon  Valley  or  the  Bay  Area,  cither  through  their  own  companies  or 
the  trade  groups  that  represent  them.  They  should  facilitate  regular  events  in 
other  markets  to  spend  more  time  with  the  investor  and  entrepreneur  commu- 
nities— on  their  turf  The  creation  of  better  personal  relationships  should  be  a 
top  priority  and  will  allow  various  stakeholders  to  belter  relate  to  one  another. 

For  all  the  struggles  that  rights-holders  and  startups  have  had  to  understand 
of  each  other.  FutureScund  participants  said  they 

were  encouraged  by  recent  progress.  Despite  persistent 

,    .  7.  ,  disagreements, 

■If  we  had  this  conference  three  years  ago,  it  rights-holders  and 

would  havie  been  brutal — we  would  have  had  Rst-         digital  startups 

fights,"  Allen  said «-ith  a  kugh.  ^^m'j^^T^'^nnH 
"  ^  common  ground. 

"I'll  give  the  labels  and  publishers  some  credit 

in  that  it's  easier  today  than  it  ever  has  been," 

MOG  CEO  David  Hyman  said.  "Four  years  ago.  it  was  way  harder.  I  find  thai 
ev-cry  day  is  a  little  easier  than  the  day  before."  •  •  • 


The  music  business 
shows  that  good  ideas  can  come 
from  unlikely  places. 


Two  leading  players  at  the  intersection  of 
music  and  investment  talk  halo  effects,  Spotify, 
audience  engagement  and  raw  startups 


Billboard's  inaugural  Futiirt'SoundtonfLTencc  began 
with  Loeb  &  lj>eb  partner  and  chairman  emeritus 
)ohn  Frankenheimers  engrossing  keynote  interview 
with  S  V  Angel  co-founder  Ron  Conway,  an  early  in- 
vestor in  Napster.  Google.  Twitter  and  Foursquare. 
What  follows  are  edited  excerpts  from  their  onstage  conversation. 

Frankenh«im»r:  It  seems  as  if  there's  more  receptivity  in  the 
imestment  community  to  be  involved  with  things  involving  music. 
Is  there  any  particular  reason  you  think  that's  starting  to  happen? 
Is  it  a  halo  effect  from  Spotify,  or  something  else?  Is  there  a  sense 
that  the  music  industry  is  perhaps  more  open  to  a  dialogue? 

Conway:  Yes.  finally  there's  this  delayed  reaction  where  I  think  the 
digital  community  and  the  music  industry  are  working  together. 
Steve  lobs  moved  the  needle  more  dramatically  than  anyone,  and 
then  you  have  the  birth  of  services  like  Pandora  and  then  more 
recently  Spotify.  And  even  though  it  took  a  while  for  those  com- 
panies to  negotiate  with  the  labels,  the  deals  did  happen.  Those 
services  are  up  and  thriving  and  consumers  love  these  services, 
so  success  breeds  success. 

1  think  [the  Nov.  16  Google  Music  announcement]  is  verj'  sig- 
nificant. I  think  there's  a  lot  of  optimism  that  you  can  build 


billion-dollar  industries  by  selling  music  digitally  only. 

The  other  way  that  I  look  at  this  is  you  have  these  services  that 
Apple.  Goc^le.  Amazon.  Spotify  and  Pandora  have  [developed] 
and  the  analogy  I'd  like  to  make  is  [to]  think  of  those  as  platforms. 
Those  are  platforms  that  consumers  love;  they  love  all  those 
brand  names.  Now  you're  going  to  see  a  wave  of  applications 
that  get  developed  on  top  of  these  platforms  so  that  consumers 
can  disco\'cr  and  curate  in  their  interest  area  and  go  find  music 
in  the  genre  that  they  like. 

You  know  how  Facebook  has  an  app  society  around  it?  These 
music  sites  are  going  to  have  an  app  society  around  them — build- 
ing social  media  on  top  of  these  sites,  building  discovery  and 
curation.  And  this  could  be  thousands  of  companies. 

Frankenheimar:  While  it's  good  to  talk  about  socialization 
and  curation.  people  in  the  music  industry  are  interested 
in  monetization.  They  are  very  focused  on  how  this  is  going 
to  benefit  them.  You  see  just  the  beginning  seeds  of  some 
pushback  even  on  Spotify,  where  certain  artists  and  certain 
independent  labels  have  started  to  pull  out  because  they 
don't  see  the  reward  at  the  end  of  the  day.  Some  of  these 
are  great  ideas,  they  reach  big  audiences,  but  there  doesn't 
seem  to  be  a  payout.  One  of  the  things  that  perhaps  the  in- 


During  their 
Future  Sound 
keynote.  Loeb  A 
Loeb  partner  JOHN 
FRANKENHEIMER 
(left)  and  SV  Angel 
co-founder  RON 
CONWAY  discussed 
how  music  rights- 
holders  and  digital 
startup  companies 
can  work  more 
closely  together. 


vestment  and  tech  communities  need  to  focus  on  is  how  to 
get  to  that  monetization  even  sooner.  It  brings  the  music 
industry  much  more  enthusiastically  to  the  table.  Do  you 
see  that  in  the  conversations  you're  having  with  the  young 
companies  that  come  to  you? 

Conway:  Yes.  we  do.  But  1  think  in  the  progression  of  the  startups, 
they  are  smart  to  focus  on  building  an  audience  and  engagement 
first.  The  bigger  that  audience  gets,  the  better.  And  then  mon- 
etization will  follow.  Some  of  the  most  successful  companies  of 
this  generation — and  I'm  thinking  about  Google.  Facebook  and 
Twitter — arc  companies  that  fociiscd  on  building  audience  and 
engagement  and  then  monetized  it.  The  music  industry  and  the 
tech  industry  have  got  to  be  patient  and  recognize  that  building 
audience  and  engagement  really  is  important. 

Frankenheimer:  What  you're  going  to  hear  from  the  music 
industry  oftentimes  is  that  until  there  is  critical  mass — an  audi- 
ence in  sufficient  numbers  to  get  their  attention — they  don't  even 
want  to  go  through  the  process  of  licensing.  We  get  a  hundred  of 
these  every  month  and  we  can't  discern  which  ones  are  good  and 
which  ones  are  going  to  be  successful,  so  the>'  need  to  go  up  to  a 
certain  level  before  we  take  them  seriously. 

Conway:  My  advice  to  the  music  industry  would  be  yes,  there's 
thousands  of  startups  that  are  going  to  start  in  the  next  few  years 
in  the  music  space.  I  think  the  music  industry  should  want  to 
build  a  portfolio  of  what  the>'  think  are  the  best  startups  where 
you  grant  the  rights  and  in  that  case,  become  a  partner  of  the 
company.  1  think  that  the  startup  should  give  the  music  industry 
equity  so  that  if  there's  a  payout  someday,  that  becomes  a  liquid- 
ity path  for  the  music  industry.  That  's  a  good  thing  because  then 
the  interests  are  aligned. 

You  see  all  the  big  VC  firms  now  arc  setting  up  mechanisms 
so  that  they  can  invest  in  startups — raw  startups,  too.  The  music 
industry  needs  to  take  a  lesson  from  that  and  say,  "Hey,  we  need 
to  have  a  universal  vehicle  to  allow  these  young  companies  (o 
have  access  to  the  licensing."  Make  it  a  win-win.  •  ■• 
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1 Participating  in  the  Fu- 
tureSound  conference's 
Visionary  Showcase  were 
(from  left)  moderator 
Karen  Allen,  VP  of  client 
services  at  TAG  Strategic; 
Bckstgr  founder/CEO 
Justin  Jarvinon;  Track- 
Track.it  founder  Phil 
McCarty;  Rexly  co-founder/ 
CEO  Joel  Resnicow;  Thin- 
gLink  chief  marketing 
officer  Neil  Vineberg;  and 
Music  Mastermind  co- 
founder/CEO  Matt  Serletic. 

2 Discussing  the  experi- 
ence of  their  respective 
companies  during  "Navigat- 
ing the  Startup  Minefield" 
were  (from  left)  Groove- 
shark  executive  VP  of  stra- 
tegic development  Paul 
Geller,  RootMusic  founder/ 
CEO  J  Sider.  Headliner.fm 
founder/CEO  Mike  More, 
Mobile  Roadie  CEO  Michael 
Schneider  and  DigitalMusic. 
org  community  manager 
Antony  Bruno,  who  Intro- 
duced the  speakers. 

3SuperfIy  Presents 
co-founder  Rick  Farman 
talked  about  the  festival 
producer's  efforts  to  build 
the  Bonnaroo  brand  online. 

4 Enjoying  a  FutureSound 
cocktail  reception  were 
(from  left)  Warner/Chappell 
Music  synch  business  de- 
velopment manager  Cecilia 
Harvey,  Red  Bull  Records 
head  of  creative  music 
licensing  vincc  Quintcro, 
Warner  Music  Group  senior 
director  of  digital  strategy 
and  business  development 
Yi  Ping  Ho  and  WMG  as- 
sociate director  of  digital 
strategy  and  business  devel- 
opment Jessica  Park. 

5 Attorney  JoyTeitel 
(left)  of  Loeb  &  Loeb 
and  Oliver  &  Sabec  partner 

Jacqueline  Sabec. 

6S-Curve  Records 
founder/CEO  Steve 
Greenberg  (left)  and  We 
the  Kings  frontman  Travis 
Clark  demonstrated  an  in- 
teractive music  video  using 
technology  developed  by 
Israeli  startup  Interlude. 

7ReverbNation  COO 
Jod  Carlson  (left), 
with  Myxer  founder/CEO 
Myk  Willis,  talked  about 
how  artists  can  connect 
with  new  fans  on  social 
networks. 

8 Kami  Knake  (left) 
of  Bckstgr  and  Ruth 
Gonzalez  of  12  South 
Entertainment. 


Pandora  CEO  on  the 
evolution  of  the  company's 
business  model 


It's  been  a  heady  year  for  Pandora:  It  went  public  in 
lune.  expanded  its  presence  in  the  automotive  mar- 
ket and  partnered  with  Austin-based  music  services 
provider  DMX  to  launch  a  personalized  radio  service 
for  businesses.  In  a  keynote  interview  conducted  by 
Billboard  editorial  director  Bill  Wcrdc.  Pandora  CEO  |oc  Ken- 
nedy talked  about  the  economics  of  Web  radio.  Following  are 
edited  excerpts. 

Who  do  you  consider  your  biggest  competitors  for 

advertising  dollars? 

Ultimately  ihereare  two  pieces  that  you  need  as  an  ad-supported 
media  company:  the  advertiser  side  and  the  consumer  side. 
We're  looking  to  take  the  time  people  have  been  spending  lis- 
tening to  AM  and  FM  and  move  that  to  Pandora.  That  means 
that  most  of  the  consumer  time  sf>ent  is  going  to  come  from 
FM — it's  going  to  come  from  Clear  Channel.  CBS  and  players 
like  that.  Who  wecom  pete  with  for  ad  dollars  is  actually  compli- 
cated. Wecompete  for  interactive  digital  advertising  with  Yahoo 
and  AOL  and  all  the  other  major  playeri  in  interactive,  and  we 
also  sell  traditional  radio  advertisements — audio  spots — and 
we're  competing  with  Clear  Channel  and  players  like  that. 

Pandora  had  a  valuable  asset  in  the  Music  Genome 
Project.  Describe  the  thinking  that  went  into  the  com- 
pany's decision  to  launch  an  Internet  radio  service  from 
that  asset. 

By  2004.  our  dominant  product  was  providing  software  for 
kiosks  in  brick-and-mortar  music  retailers. 

You  wisely  got  out  of  that  situation. 

That  was  not  what  we  needed.  Ifyou'regoingtobea  B2B  pro- 
vider, make  sure  the  .second  "B"  is  healthy  and  growing.  In  a 
certain  sense,  when  you're  looking  at  a  pivot  or  a  turn  or  what- 
ever you  want  to  call  it.  it's  actually  nice  to  have  that  much  clar- 
ity. Frequently  if  it's  kind  of  going  OK.  then  you  argue.  "Well, 
maybe  I'm  really  on  the  right  path  and  1  \vi?X  need  to  tweak  it." 
The  investors,  led  by  Larry  Marcus,  who  came  in  at  that  time 
said  this  intellectual  property  makes  the  most  sense  fueling  a 
consumer  service.  The  company  is  deeply  rooted  in  enabling 
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people  to  discover  and  enjoy  music  that  they  love — so  whcrc's 
the  market  where  those  things  can  intersect  in  a  powerful 
way?  That's  what  eventually  led  us  to  radio.  There  were  early 
efforts  like  LaunchCast  that  were  exploring  personalization, 
using  the  Internet  to  personalize  radio.  And  we  said,  "This  is 
a  tremendous,  tremendous  market." 

What  did  you  learn  from  the  last  Copyright  Royalty 
Board  proceeding,  and  how  will  you  approach  the  up- 
coming process? 

We  were  not  part  of  that  proceeding.  We  were  just  getting 
going  but  the  proceeding  had  already  kind  of  taken  off.  Yahoo 
and  AOL.  the  early  leaders,  were  really  the  ones  involved  in 
that  so  we  were  realty  just  watching  from  the  sideline  and  ob- 
viously stunned  when  that  decision  came  down  [to  raise  Web 
radio  royalty  rales).  The  thing  that  was  different  back  then  is 
that  no  one  knew  what  Internet  radio  would  look  like  when  it 
grew  up.  The  business  model  was  incredibly  nascent.  It  was  a 
tough  thing  to  look  at  because  you  really  didn't  know  what  the 
dynamics  of  the  business  would  be.  As  we  look  forward  to  the 
next  Internet  radio  CRB  proceeding.  I  think  the  economics 
of  the  business  will  be  pretty  established — what's  the  model, 
how's  it  work,  what  are  the  costs,  et  cetera,  and  I  think  that 
alone  is  a  basis  to  believe  that  there  is  going  to  be  a  rational 
answer  out  of  all  this. 

The  lack  of  statutory  licensing  rights  In  international  mar- 
kets has  stopped  you  and  other  services  from  expanding 
overseas.  Do  you  see  a  solution  here? 
We  think  it  is  a  big  miss.  We  know  that  there  are  consum- 
ers around  the  world  that  would  enjoy  listening  to  Pandora. 
We  know  that  there  are  artists  and  labels  that  would  like  to 
be  receiving  royalties  from  that,  artists  that  would  like  their 
music  to  be  discovered.  In  many  countries  there  have  been 
collection  societies  for  broadcast  radio  and  slowly  their  remit 
is  being  broadened  to  cover  Internet  radio,  but  there's  still  a 
bt  to  woric  out. 

Do  you  view  Spotify  as  a  major  competitor? 

No.  if  you  look  back  at  the  pre-digital  era,  there  were  record 
stores  and  there  was  radio.  Though  many  things  will  change, 
the  fundamentals  will  remain.  There  will  be  very  substantial 
periods  of  time  when  consumers  will  want  someone  else  to 
play  DJ  where  the  model  will  be  ad-supported  free.  And  there's 
times  when,  you  know.  "I've  just  got  to  hear  this  track."  • 


AIRTIME 

"It's  the  next  level  of  how  people  are 
going  to  meet  and  relate  to  each  other." 

—Daniel  Glass,  founder, 
Glassnote  Entertainment  Group 


rocttmusk: 

"It's  simple  to  use,  they've  got  Indepen- 
dent artists,  they've  got  major  artists, 
they  do  everything." 

—Ken  Glaser,  VP  of  sales, 
Alliance  Entertainment 


MUSIC  MASTERMIND 

"It  allows  people  to  express  through 
music  how  they  feel,  I'm  excited  to  see 
what  comes  out  of  it." 

—Robert  Allen,  former  Universal  Music 
Publishing  Group  senior  VP/head  of 
business  artd  legal  affairs 


THE  ECHO  NEST  CEO  JIM  LUCCHESE 

"He  has  incredible  perspective,  creating 
the  necessary  esprit  de  corps." 
—Jon  Vanhala,  senior  VP  of  digital,  brand 
integration  and  new  business  for 
Universal  Republic  and  Island  Def  Jam 
Music  Group 


SONGKICK  CO-FOUNDER  IAN  HOGARTH; 
TOPSPIN  CEO  IAN  ROGERS 

"Ian  Rogers  uniquely  understands  the 
traditional  music  business  and  the  artist 
business,  in  addition  to  being  a  tech- 
nology guru.  Ian  Hogarth  has  a  very 
focused,  special  vision  to  merge  the  live 
experience  and  social." 

—John  Boyle,  owner, 
BAM  Group 


JON  VANHALA,  SENIOR  VP  OF 

DIGITAL.  BRAND  INTEGRATION 

AND  NEW  BUSINESS  FOR  UNIVERSAL 

REPUBLIC  AND  ISLAND  DEF 

JAM  MUSIC  GROUP 

"If  I  wanted  to  know  something  about 

the  digital  world  and  going  forward,  I'd 

go  to  Jon." 

— Stept>en  Warner,  partner, 
TMrd  Wave  Productiora 

"He's  one  of  a  set  of  people  wt>o's  a  great 
guy,  honest  and  looJ<ing  out  for  the  interests 
ofaU  partners " 

—Jason  Asbahr,  CEO,  Monstrous 


SONY  MUSIC  ENTERTAINMENT 
EXECUTIVE  VP  OF  GLOBAL  DIGITAL 
BUSINESS  MICHAEL  PAULL 

"He  has  a  lot  of  good  ideas  about 
integrations,  what  services  will  be 
more  important." 

-Musics 


S-CURVE  RECORDS  FOUNDER  STEVE 
GREENBERG 

"He  pushes  the  envelope . . .  He's  on  both 
sides— the  industry  sicieand  the  tech  side." 

—Music  startup  executive 


RDIO 

"Hove  if  as  a  fan  and  as  a  label. 


Dan  Koptowftz,  founder.  Friendly  Fire  Recordings 


Top  music,  startup  ejcecutives  converged  at  Billboard's 
FutureSound  conference  in  San  Francisco 


ILOEB 


Billboard      ruiuntiuuNu        tig^^-      Billboard  Ffl 


1 Negotiating  music  rights 
was  the  subject  of  an  ani- 
mated discussion  that  In- 
cluded Merlin  CEO  Charles 
Cald^i.  Smule  co-founder/ 
CEO  Jeff  Smith,  Tunewiki 
CEO  Larry  Goldberg,  for- 
n>er  Universal  Music  Pub- 
lishing Group  senior  VP/ 
head  of  business  and  legal 
affairs  Robert  Allenand 
MOG  founder/CEO 
David  Hyman. 


2 Jon  Vanhala  (left), 
senior  VP  of  digital, 
brand  integration  and  new 
business  for  Universal 
Republic  and  Island  Def 
Jam  Music  Group,  clowns 
around  with  Echo  Nest 
CEO  Jim  Lucchese. 
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J  Sider,  founder/CEO  of  BandPage 
developer  RootMusic,  took  the 
FutureSound  stage  to  share  advice 
for  creatives  looking  to  turn  a 
music-related  concept  into  a  business. 


1.  HOW  TO  TALK  TO  MANAGERS  AND  LABELS 
Make  sure  you're  bringing  value  when  you  have  the  opportunity 
to  talk  to  a  mana[;er  or  a  label.  It's  iniporiani  you  understand 
that  they're  super  busy,  don't  have  much  titriL'.  Every  day  they  get 
hit  up  with  all  kinds  of  new  concepts  and  ideas.  It's  important 
when  you  have  that  moment  that  you're  pri  )v  id  1 11^4  rca  I  value.  To 
get  started,  make  the  product  and  give  11  to  your  friends  or  musi- 
cians you  know  and  work  on  building  ii  up  from  there.  And  as 
you  create  case  studies  around  those,  tht  n  present  to  managers 
and  labels.  That's  what  we  did,  and  we  gnl  a  little  bit  of  press. 
Ryan  Chisholm  [of  Bill  Silva  l-Titertaitniit-rn  i  read  the  press.  He 
works  with  Christina  Perriand  Jason  Mi  j?.  We  were  in  our  liv- 
ing room  when  he  called  me  up  and  I  wj'^  like,  'Sweet,  our  first 
big  call!"  it  was  because  we  had  slowly  buili  it  up  to  something 
that  was  a  working  product  that  j^liowcd  value  and  created  inter- 
est. We  continued  to  work  together  and  he  gave  feedback  so  wc 
could  make  the  product  much,  much  b<  it(  t,  which  then  led  to 
other  relationships  and  growing  it  f  rom  there. 


HOW  TO  APPROACH  INVESTORS 

Make  sure  you're  trying  a  bunch  of  different  things  before 
you  place  your  bet  on  this  one  thing  and  you  try  to  convince 
everybody  of  it.  Iterate  on  that  product.  Watch  what  works 
and  what  doesn't.  Then  you  go  to  these  folks — whether 
that's  a  friend-of-the-family  round  or  a  series  A — and 
grow  from  there.  But  don't  feel  like  you  need  right  upfront 
to  gel  all  that  money  to  get  started,  fust  take  the  first  few 
steps  and  get  going.  Another  great  way  to  gel  conversations 
going  (with  potential  investors]  is  don't  go  to  them  saying 
that  you're  wanting  all  this  cash,  but  that  you're  looking 
for  advisers  and  you're  looking  just  to  get  feedback  and 
keep  in  touch  with  them.  One  of  the  guys  I  first  met  when 
I  got  here  was  Larry  Marcus  [of  Walden  Venture  Capital), 
who's  a  great  investor  and  a  great  person  in  this  particular 
space,  and  that's  how  we  started  working  together  in  the 
very  beginning.  Now  he's  on  our  board  and  an  incredible 
asset  to  the  company. 


HOW  TO  GET  TO  MARKET  FASTER 

When  you  start  out,  you  have  this  massive  idea  about  what  you're 
going  to  build  and  you  try  to  explain  it  to  everybody  and  put  it  out 
there.  Know  that  right  off  the  bat.  that  it's  going  to  be  very  difTicuU 
to  build  out  this  huge  platform,  so  you  need  to  look  at  integrat- 
ing. There  are  great  tech  companies  that  you  can  integrate  with, 
whether  that's  streaming  providers  or  show  listings — whatever 
it  is,  make  sure  that  )'0u're  resourceful  and  you're  focusing  only 
on  what  you  need  lo  do  to  get  the  product  out  there.  A  lot  of  times 
there  will  be  other  folks  that  are  iterating  faster  and  integrating 
with  a  partner,  so  therefore  getting  to  the  market  before  you  do  with 
your  product.  The  way  we  did  that  was  integrating  with  Sound- 
Cloud  for  music.  We  integrated  with  Topspin  to  allow  people  to 
merchandise  directly  through  Facebook.  Bandsintown,  SonicLiv- 
ing,  Songkick  for  show  dates.  At  the  end  of  the  day.  if  you're  an 
up-and-coming  entrepreneur  and  tr\'ing  to  start  up  a  company, 
always  make  sure  that  you're  focused  on  exactly  what  value  you 
can  bring  and  present  it  at  the  right  time.  • 


3 Assn.  of  Independent 
Music  Publishers  presi- 
dent Richard  Feldman  (far 
right)  with  executives  from 
Source  Audio,  including 
(from  right)  VP  of  prod- 
uct development  Andrew 
Harding;  Harding's  wife, 
Jennifer  Milter;  CEO  Geoff 
Grotz;  and  VP  of  sales  and 
business  development  Dan 
Korobkin. 


4 Relaxing  during  a  Nov. 
17  FutureSound  recep- 
tion were  Billboard  pub- 
lisher I       Ryan  Howard, 
Glassnotc  Entertainment 
Croup  founder  Daniel 
Glass.  Fuse  senior  VP  Liana 
HuthF.iriiii  niand Bill- 
board associate  publisher 

Toniniy  Page. 


5Loeb  &  Loeb  partner 
Kenneth  Krauss  (left) 
with  former  longtime  EMI 
executive  Rupert  Perry. 


6 Topspin  CEO  Ian  Rog- 
ers (left)  conducted 
a  keynote  interview  with 
Turntable.fm  co-founder 
Seth  Goldstein  about  the 
latter's  plans  to  grow  his 
business. 


7 Sharing  their  some- 
times pointed  takes  on 
music  licensing  issues  were 
(from  left)  National  Music 
Publishers'  Assn.  presi- 
dent/CEO David  Israelite, 
Muve  Music  GM  Jeff  Toig. 
Music  Reports  Inc.  senior 
VP  of  business  affairs  and 
business  development  Les 
Watkins  and  Wolfgang's 
Vault  CEO  BillSagan. 


8 Fuse  senior  VP  of  mar- 
keting and  digital  Joe 
MarchesG  (right)  moder- 
ated a  discussion  about  the 
socialization  of  music  with 
SoundTracking  founder/ 
CEO  Steve  Jang  (left)  and 
Twitter  director  of  platform 
Ryan  Sarver. 


DECEMBER  3. 2011    I    www.billboard.biz    I  23 


Cc, 


Targeted  by  critics,  but 
embraced  on  the  road  and 
on  the  charts— Canada's 
Nickelback  returns 


BYGiiRYG 


r 
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It's  been  a  challenging  fall 
(or  Nickelback. 
As  ihe  Canadian  quartet 
prepared  for  the  Nov.  21  release 
otitsse\Tenth album.  Hcrcand 
Now  (Roadrunner  Records),  the  band  was 
named  the  No.  1  musical  turn-ofTin  a  poll 
conducted  by  rastebuds.f m .  and  found  it- 
self the  target  of  an  online  petition  seek- 
ing to  have  it  removed  from  a  halftinie 
perfomiance  at  the  Detroit  Lions"  anniral 
Thanksgiving  football  game.  Launched  b>' 
a  Michigan  music  fan,  the  online  jjetition 
drew  more  than  40.000  signatures  and 
international  attention. 

But  the  band  remained  unfazed. 
and  played  the  Thanksgiving  Day 
game  anyway. 

"We  get  that  all  the  time. 
We've  never  really  been  a  critics" 
darling  or  anything  like  that." 
says  frontman  Chad  Krocger. 
who  formed  Nickelback  in  1995 
in  Hanna.  Alberta,  with  his 
brother  Mike  on  bass  and  guitar- 
ist Ryan  Peake.  Drummer  Dan- 
iel Adair  joined  in  2005.  "The 
people  speak.  We  sell  a  lot  of  re- 
cords and  fill  a  lot  of  arenas,  and 
we  don't  hear  many  complaints," 
The  statistics  certainly  bear 
Kroeger  out.  Nickelback  has  sold 
more  than  50  million  albums 
worldw  ide,  according  to  the  label, 
and  the  band's  last  four  releases 
have  debuted  in  Ihe  top  10  of  the 
Billlx)prd20(>— andat  No.  1  in  its 
homeland.  Add  17  lop  10  main- 
stream and  alternative  rock  hits, 
1 1  of  w  hich  have  also  made  the  top 
10  al  adull  lop  40.  and  you  have  a 
durability  and  consistency  rarely 
seen  anymore. 

Here  and  Now  finds  the  band 
getting  "back  to  basics,"  Kroeger 
says,  following  2O08's  triple-plat- 
inum Dark  Horse.  "This  isn't  our 
The  V/all  or  anything  like  that." 
he  adds.  "This  is  just  four  guys 
jumping  back  in  the  studio  to 
write  and  record  1 1  new  songs  and 
make  sure  each  one  of  tliern  gets 
as  much  attention  as  they  need." 

Working  with  Roadrunner,  the 
group  laimched  Here  and  Now 
with  two  singles — il»e  rowdy,  hard- 
rocking  "Bottoms  Up."  which  is 
ala'ady  a  top  five  hit  at  inainstreain 
rock,  and  the  more  melodic,  so- 
cially conscious  "When  We  Stand 
Together."  which  is  lop  15  on  the 
Adtdt  Top  40  chart-  They've  sold  a 
combined  245.000  copies,  accord- 
ing to  Nielsen  SoundScan. 

■We  thought.  'Why  not  do  it  all 
at  one  time — a  song  to  please  the 

rnrk  hrm  ztntl  :»  rvtn  <nno  fnr  that 


side — and  get  the  train  roiling,  make  two 
videos  and  two  campaigns  and  build  it 
up.'  says  manager  Bryan  Coleman  of 
Union  Hntertainment  Group.  "It's  maybe 
Ihe  only  band  out  there  that  can  really 
do  that,  successfiilly,  on  a  major  .scale."" 

"Most  people  assutnc-d  this  is  some- 
thing they'd  done  all  along,  throughout 
ilie  band's  career,"  Roadrunner  presi- 
dent [onas  Nachsin  says.  "They're  sur- 
prised it  hadn"t  been  done  before,  but  it's 
the  result  of  over  a  decade-long  career  of 
having  so  many  hits  al  these  formats." 

Nickelback  is  gearing  up  for  a  busy 
period  around  Here  and  Now's  release.  It 
performed  on  "jimmy  Kimme!  Live!"  on 
Nov.  22  and  is  set  to  make  an  appearance 
on  the  WWE's  "Tribute  to  the  Troops,' 


Album  TttlK 


Roadrunner  Records 


Bryan  Coleman  at  Union 
Entertainment  Group 

Prodncera: 

Nickelbacl<.  Joey  Moi 


Studio: 

The  Warehouse  Studio,  Vancouver 

Arm  Your  Dlllo  (SOCAN.  administered 
by  Wamer-Tamberlane/BMI) 

BoakiivAcaBtK 

Ralph  James  CCanada).  Steve  Kaul  (U.S.)  and 
Neit  Warnock  (Europe)  at  the  Agency  Group 
(a  theagencygroup) 

DpoMitfncTV: 

"Tribute  to  the  Troops"  (USA  Network.  Dec 
13;  NBC,  Dec.  17) 

Julie  Llchtensletn  at  Roadrunner  Records; 
Maureen  O'Connor  at  Rogers  &  Cowan 

Attoraejr.: 

Jonathan  Simkin  at  Simkin  &  Co. 

Nickelback.com,  Facebook.com/nickelback, 
Myspace.com/nickelback 

Tweeti 

(SNIckelback,  oTeamChadKroeger. 
©ttiedanteladair.isryrypealce 


which  airs  Dec.  13  on  USA  and  Dec.  17 
on  NBC.  The  band  will  also  appear  dur- 
ing halftime  at  the  99th  Ga-y  Cup  Cana- 
dian Football  l  eague  championship  in 
Vancouver,  which  will  air  on  TSN  and 
RDS  in  Canada. 

Roadruimer  senior  VP  of  marketing 
and  creative  services  Madeiyn  Scarpulla 
says  that  online.  Hctrand  Nou'will  "have 
comprehensive  visibility  via  multiple 
third-party  part  ners  and  extensive  online 
ad\'ertismg."  Tliat  includes  a  widget  tliat  "11 
let  album  buyers  accesj:  exclusive  online 
content,  a  cus-tom  Facebook  app  for '  Bot- 
toms Up"  and  a  Gold  Marketing  Pack  on 
Spoiify.  ITunes  also  began  streaming  the 
album  on  Nov.  15. 

Tlie  two-prong  radio  release  will  carry 
over  to  online  and  traditional  ad 
campaigns,  including  TV  and 
radio  spots,  outdoor  billboards 
iind  lifestyle  and  event  market- 
ing as  seen  in  Thanksgiving  pa- 
rades in  the  United  States  and  at 
movie tlieaters and  malison  Black 
Friday. 

Nickelback  s  tour,  meanwhile, 
will  wait  until  the  spring.  "We're 
Irving  to  go  a  few  singles  deep, 
po^^sibly  three  or  four,  before  we 
oiii.'  Kroeger  says.  "We  want  to 
niake  sure  there's  familiarity.  We 
don't  want  to  l)e  tlial  band  thai  ev- 
er\'bod>  comes  to  hear  all  their  fa- 
vorites, and  wlien  tliere"s  a  new  one 
tiii-y  all  run  up  lo  the  concourse  to 
gel  a  IxTr." 

Also  looming  on  the  horizon 
is  Nickelback 's  future  recording 
liome.  The  group  signed  a  360 
dc.il  with  Live  Nation  in  2008.  and 
}  krc  and  Now  is  the  final  studio 
elfort  imdcr  its  deal  with  Road- 
runner. "Roadrunner  has  been 
an  amazing  partner  for  12  years." 
Coleman  says.  "We  have  a  great 
n-btion  ship  and  may  continue  that 
.  . .  bui  we  need  to  see  how  the 
land-scape  looks  and  test  the  free- 
agent  market." 

Nachsin  says  Roadrunner  will 
release  a  Nickelback  greatest  hits 
album  "at  some  point"  and  plans 
to  niake  a  hard  push  to  keep  the 
group  in  its  stable.  And  part  of 
that,  he  says,  is  making  a  solid 
push  for  Here  and  Noiv. 

"We're  approaching  this 
album  campaign  tike  we  would 
any  other."  Nachsin  says,  "We're 
liighly  motivated  to  promote  and 
market  this  new  album  to  the  best 
of  our  abilities  . . .  and  then  we'll 
see  what  happens.  The  future  is 
untold ,  We  can  only  remain  hopc- 
fiil  that  it  involves  us  in  someca- 
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Calling  the  shots:  JENNI 
RIVERA  commands  respect 
for  her  business  savvy  as 
well  as  her  musical  talent 


Jenni 
Rivera's 
path:  from 
aspiring' 
for  success 
to  inspiring 
millions 
of  fans 

BVJISTINOACHIIA 


More  than  a  decade  ago,  |enni 
Rivera  v^'asanother  budding 
singer  making  her  way 
through  the  ranks  of  the  re- 
gional Mexican  music  busi- 
ness. Some  saw  her  potential,  but  others  closed 
their  doors  on  her  and  deemed  her  a  no\'elty  act. 

Today,  after  years  of  career  development,  she's 
a  major  force  in  the  regional  Mexican  genre. 
She's  seizing  opportunities  beyond  what  anyone 
had  imagined — and  doing  so  on  her  own  terms. 

A  case  in  point:  On  a  cool  night  in  September. 
Rivera  was  backstage  at  the  Staples  Center  in  Los 
Angeles  doing  \^'hat  she  does  best:  multitasking. 
She  was  moments  away  from  making  her  way 
to  the  stage  as  the  first  female  star  in  her  genre 
to  perform  at  the  venue. 

The  success  of  the  night  rested  heavily  on  her 
shoulders.  But  she  remained  focused  and  cool- 
headed  as  she  balanced  business  matters,  from 
signing  checks  to  consulting  with  her  team, 
while  preparing  for  a  milestone  show  in  front 
of  more  than  13.000  enthusiastic  fans. 

In  2011.  Rivera  has  more  than  proved  that 
she's  no  sideline  act.  That  sentiment  is  a  far  cry 
from  a  decade  ago  when  some  promoters  passed 
her  by  and  didn't  see  her  potential. 

"It  was  defmitely  discouraging  for  |enni."  says 
Pete  Salgado,  her  longtime  business  manager. 
"As  her  team  we  kept  reassuring  her  that  she 
could  make  it  in  this  business  even  when  con- 
cert promoters  didn't." 

In  some  ways,  those  doubters  pushed  Rivera  to 
work  harder.  But  most  important,  she  understood 
that  her  U.S.  audience  wjs  bilingual,  bicultural 
and  growing.  The  Long  Beach.  Calif-born  per- 
former knew  that  she  needed  to  cater  to  them, 
stay  acxcssibk?  and  let  them  sec  the  real  person  be- 
hind the  performer,  from  the  mother  stru^Iing 
to  rause  a  family  to  sometimes  failing  at  love — all 
roles  reflected  in  the  songs  that  she  sings. 

"I've  seen  her  cry  in  private."  Salgado  says  of 
the  pressures  and  disappointments  of  the  early 
days.  "But  when  it  came  time  to  come  out  to 
meet  fans  and  members  of  the  media,  she  did  so 
looking  like  nothing  was  wrong.  She's  a  fighter 
and  she  would  never  let  an)'one  see  her  broken." 

Today,  Rivera,  known  as  "the  Diva  of  Banda," 
is  calling  the  shots  and  making  key  business 

DECEMBER  3, 2011    I    www.billboard.blz    1  27 


decisions  to  strengthen  her  empire.  She  has 
sold  more  than  1  million  albums  in  the  United 
States,  according  to  Nielsen  SoundScan.  Her 
2009  release,  La  Gran  Sefiora.  has  sold  112.000 
units  and  reached  No.  2  on  Billboard's  Top  Latin 
Albums  chart,  and  she's  earned  five  top  10s  on 
the  Hst.  On  Nov.  22,  she  released  two  versions 
of  the  album  Joyas  Pnstadas,  one  in  pop  and  the 
other  in  banda. 

In  addition  to  her  sales  achievements,  Rivera 
has  a  lucrative  TV  deal  with  NBC  Universal's 
bilingual  music  cable  network  mun2.  beauty 
and  fragrance  products,  a  clothing  line,  a  radio 
show,  a  healthy  touring  schedule  and  a  film. 
"Philly  Brown,"  produced  by  Edward  )ames 
Olmos,  that's  making  its  way  to  the  2012  Sun- 
dance Film  Festival. 

"She's  very  business-savvy,  and  she  com- 
mands respect,"  AEG  Uve/C  olden  voice  VP  of 
Latin  taient  Rebeca  Leon  says.  "But  she  al-so  cares 
about  her  [business]  partners.  During  her  Sta- 
ples concert  we  were  part  of  the  bigger  picture 
to  help  promote  the  show,  but  she  self-initiated 
a  lot  of  that  work  herself  She  figures  out  what 
she  has  to  do  to  get  somewhere  and  she  does  it." 

Backstage  at  the  concert.  Leon  looked  more 
like  a  proud  sister  than  an  executive  behind 
the  scenes,  supporting  Rivera  with  last-minute 
details  in  a  show  filled  with  about  50  songs, 
along  with  guest  stars  Alejandra  Guzman  and 
Olga  Tanon. 

The  night  also  brought  great  vocal  demands, 
as  Rivera  performed  songs  ranging  in  genre 
from  banda  to  nortefio  to  pop  and  even  bal- 
lads in  English.  The  women  in  the  audience 
dressed  like  Rivera,  mouthed  the  lyrics  to  her 
inspiring  songs  and  raised  their  fists  into  the 
air,  nodding  with  approval. 

")enni  represents  these  women,"  Leon  says. 
"They  see  something  in  her  that's  familiar. 
She's  a  regular  girl,  lives  in  English,  sings  in 
Spanish,  and  her  music  is  about  empowering 
women.  She  makes  her  fans  want  to  lay  down 
the  law  and  not  be  afraid  to  be  who  they  are. 
They  see  her  struggles  and  that  makes  them 
believe  in  themselves." 

Like  some  of  her  siblings  (most  notably  nar- 
cocorrido  artist  Lupillo).  Rivera  has  toured  con- 
sistently for  years,  and  her  live  portfolio  keeps 
growing.  In  july  2009  she  sold  out  two  nights  at 
Los  Angeles'  Nokia  Theatre,  grossing  nearly  $1 
million  with  attendance  of  more  than  12.000. 
according  to  Billboard  Boxscore.  Since  then  she 
has  continued  to  outdo  herself  by  repeatedly 
selling  out  venues. 

Proof  that  Rivera  is  connecting  with  her 
fans  is  evident  on  mun2,  where  earlier  this 
year  producers  aired  the  reality  show  "I  Love 
lenni."  More  than  75%  of  the  viewers  were  fe- 
males aged  18-34.  and  the  program  attracted 
more  than  3.5  million  viewers,  according  to 
network  officials.  The  show  is  returning  for 
a  second  season,  which  is  now  in  production 
for  2012. 

"I  Love  |enni"  is  the  result  of  another  suc- 
cessful reahty  program.  "Jenni  Rivera  Presents 
Chiquis  and  Raq-C."  The  program  features  her 
daughter  Chiquis,  but  a  large  part  of  the  focus 
remains  on  Rivera.  Plans  to  create  more  pro- 
gramming around  Chiquis  arc  in  the  works. 

"jenni  is  a  power  brand."  Telemundo  Com- 
munications COO  jackie  Hernandez  says.  "And 
she's  expanding.  She's  real.  What  you  see  is  what 


you  get,  and  that's  what  everybody  responds  to 
and  celebrates.  She  loves  life,  family,  culture  and 
music,  and  it's  very  clear  that  she  follows  her 
passion  with  full  force." 

Mun2  renewed  Rivera's  contract  recently  in 
an  unprecedented  multimillion-dollar  commit- 
ment, according  to  Salgado,  who  is  ab>o  a  pro- 
ducer for  her  mun2  shows. 

For  mun2  VP  of  programming  Flavio  Mo- 
rales, knowing  Rivera  for  more  than  a  decade 
has  meant  seeing  her  grow  as  a  performer  w^o 
clearly  knows  firsthand  what  it  takes  to  maneu- 
ver through  business  meetings  without  losing 
track  of  what  brought  her  stardom:  her  loyal  fens 
and  the  music  that  has  made  her  a  household 
name  among  Mexican  Americans. 

"She's  (also]  going  beyond  Mexican  fans."  Mo- 
rales says.  "But  a  big  part  of  her  success  is  that 
she  knows  her  audience  well." 

To  make  his  point.  Morales  refers  to  a  time 
during  the  production  of  the  first  season  of  "I 
Love  lenni"  when  Rivera  called  a  camera  crew 
to  her  home  to  film  her  cleaning.  Producers 
thought  it  was  an  odd  request,  but  then  the 
magic  happened. 

"When  she  was  cleaning  her  son  johnny's 
room,  she  found  letters  to  his  deceased  father 
and  [cnni  shared  that  with  us,"  Morales  says. 
"It  was  part  of  a  bigger  universal  message  that 
makes  her  Jenni." 

That  transparency  is  a  big  part  of  Rivera's 
stor>'.  which  began  early  in  her  life  when  she  and 
her  siblings  worked  at  her  father  Pedro  Rivera's 
label,  Cintas  Acuadrio.  founded  in  the  mid-'80s. 
That  was  where  she  learned  about  the  music 
business  before  she  even  stepped  into  a  record- 
ing studio — along  with  such  survival  practices 
as  keeping  ownership  of  her  master  recordings. 

But  getting  airplay  wasn't  easy.  Rivera  and 
her  father  knocked  on  doors  until  people  pla>'ed 
her  music,  most  notably  KBUE  (La  Que  Buena) 
Los  Angeles. 


Rivera  is  known  for  her  loyalty,  according 
to  Salgado.  who  says  that  when  her  contract 
with  Universal  Music  Latin  Entertainment 
was  up  in  early  in  2011.  the  singer  received 
calls  from  other  labels.  "At  the  time  we  had 
so  many  different  offers,"  he  says,  "but  she's 
loyal  and  has  been  like  thai  through  the  years. 
When  it  came  time  to  renew  with  Universal 
she  said  the  label  was  her  home  and  wanted 
to  stay  there." 

Gustavo  Lopez.  UMLE  executive  VP  of  brand 
partnerships,  business  development  and  digi- 
tal, says  Rivera's  straightforward  manner  makes 
her  likable.  He  recalls  that  se\era!  years  ago  she 
had  a  question  about  why  her  albums  weren't 
stocked  at  a  particular  retail  store, 

"Up  to  that  point  I  had  never  had  an  artist 
call  me  to  ask  why  their  product  wasn't  located 


at  a  store,"  Lopez  says.  'Jenni  can  be  tough,  but 
in  a  loving  way.  She'll  say  you  totally  fucked  up. 
but  she'll  say  she  still  loves  you  and  then  she'll 
tell  you  to  go  fix  the  problem." 

Olmos  says  he  personally  asked  Rivera  to  ap- 
pear in  "Philly  Brown."  a  story  about  a  young 
female  hip-hop  artist  (play-ed  by  Gina  Rodriguez) 
who  has  a  mother  (Rivera)  in  pri.son. 

"This  is  the  first  time  she  has  been  in  a  film 
and  she  performed  from  the  heart."  Olmos  says, 
"lenni  and  Gina  eat  up  the  screen,  and  when 
they're  together — oh,  my  God.  It's  amazing." 

Olmos  says  that  Rivera  has  made  sacrifices 
in  her  life  to  attain  this  level  of  success. 

"She  deserves  it,"  Olmos  says.  "She's  been 
thrown  many  curveballs  in  life.  I'm  very  proud 
of  her.  As  an  artist  she's  quite  stunning  and 
well-rounded." 


28 


BILLBOARD    I    DECEMBER  3.  2011 


Co, 


l  Bring  My  Life 
Onto  The  Stage' 

Jenni  Rivera  ixMlcrls  on  a  rarrer 


of  struggle  aii<l  Iriumph 

B>  *;k\<:ku\stii)\s 

When  theinaugural  Billboani  Mexican 
Music  Awards  launched  in  Octo- 
ber, the  star  of  the  show  was  banda 
queen  Jenni  Rivera. 

Not  only  did  she  take  home  the  artist  of  the 
year  award,  but  the  Long  Beach.  Cahf,  native 
was  also  honored  with  the  KI  Premio  de  la  Es- 
trella  accolade  for  her  achievements  as  a  philan- 
thropist and  entrepreneur. 

Lauded  for  her  professionalism  during  the 
awards  show,  the  singer/songwriter  has  always 
stood  out  among  the  macho  cowboys  of  norteno 
music.  After  all.  it's  been  more  than  a  decade 
since  she  became  an  artist  just  to  prove  to  nay- 
sayers  that  she  was  capable  of  putting  her  own 
stamp  on  the  male-dominated  genre.  And  she 
did  just  that  by  refusing  to  play  the  stereotypical 


submissiw  female,  instead  casting  herself  as  an 
outspoken,  tequila-imbibing  feminist. 

Needless  to  say.  earning  the  respect  of  her 
peers  and  critics  was  a  challenge.  Not  even  her 
famous  last  name — her  father,  Pedro  Rivera, 
founded  the  record  label  Cintas  Acuario.  and 
her  Grammy  Award-winning  brother  Lupillo 
Rivera  was  already  on  his  way  to  becoming  a 
nartocorrido  icon — could  convince  detractors. 

The  fans,  though,  came  easier.  Having  always 
identified  with  the  hardworking  woman  behind 
the  marquee  lights,  they've  helped  make  her 
a  regional  Mexican  su[>erstar.  according  to  her 
label.  Multiple  platinum  and  gold  records  hang 
in  her  San  Fernando  Valley  mansion. 

What's  more,  her  devoted  followers  have 
helped  her  blaze  new     continued  on  »p32 


Determined: 
"Adversity  and 
struggles  ended 
up  being  my 
blessing,"  JENNI 
RIVERA  says. 


WE  ARE  HONORED  TO  HAVE  BEEN  WITH  YOU  SINCE  THE  BEGINNING 


anthony  r,  lopez.  a  professional  corporation 
Law  Office  Lopez  &  associates 
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Gala  gal:  JENNI  RIVERA 
tak«&  the  stage  at 

Univiston's  2010  Premio 
Lo  Nuestro  a  La  Musica 
Latma  Awards  at  Miami's 
American  Airtines  Arena^ 


from>>p30  trails  as  a  live  performer  In  Los 
Angeles,  she  is  ihe  first  female  lianda  artist  to 
sell  out  the  Gihson  Amphitheatre  (2006).  the 
first  Latin  artist  to  sell  out  the  Nokia  Theatre 
(2009)  and  the  first  female  regional  Mexican 
artist  to  headline  the  Staples  Center  (2011). 

All  this  success  has  come  with  its  share 
of  drama  both  on  and  ofl  the  stage.  Infidel- 
ity-, domestic  abuse,  arrests — Rivera  has  been 
through  it.  And  while  these  trials  and  tribula- 
tions are  regular  gossip  magazine  fodder,  they 
have  also  served  as  inspiration  for  her  heartfelt 
lyrics  and  raw  performances.  The  key  to  Ri- 
vcras  longevity  has  always  been  her  authen- 
ticity, from  Ihe  moment  she  first  grabbed  a 
microphone  as  a  divorced  mother  of  three  try- 
ing to  pay  the  bills  to  her  present-day  status  as 
a  multi-hyphenated  performer  who  is  really  a 
businesswoman  at  heart. 

Now.  she  is  attempting  to  conquer  a  new  le- 
gion of  listeners  with  her  latest  studio  album, 
Joyas  Prestadas  (Fonovisa/Universal).  For  the 
double-disc  collection,  she  reinterpreted  the 
ballads  of  such  '80s  sirens  as  Lupita  D'Alessio 
a[>d  Rocio  Durcal  as  both  pop  and  banda  songs. 
The  first  single,  "Basta  Ya."  a  collaboration  with 
legendary  crooner  Marco  Antonio  Solis.  has 
reached  No.  24  on  the  Hot  l-atin  Songs  chart. 

Rivera  reilecls  candidly  on  her  roller-coaster 
ride  lo  stardom,  talking  about  her  struggles 
along  the  way.  the  fears  that  come  with  touring 
border  towns,  the  burning  desire  to  be  the  Mex- 
ican-American Oprah  Winfrey  and  why  early 


retirement  may  be  on  the  horizon. 

How  would  you  sum  up  your  career  now? 

I've  been  recording  since  1993.  It  was  a  hobby  !br 
six  of  those  years.  In  1999, 1  decided  to  do  it  full 
time  and  take  it  seriously.  When  I  started  get- 
ting so  many  haters  and  closed  doors.  I  decided 
to  prove  that  it  could  be  done.  1  was  a  divorced 
single  mother  of  three  at  the  time  and  a  size 
1 2 — not  your  typical  model  artist  that  labels  feel 
work  for  the  music  industry. 

There  were  so  many  no's  because  of  my 
music,  how  I  looked  and  because  I  decided  to 
enter  a  male-dominated  genre.  They  thought 
that  I  was  crazy. 

The  adversity  and  struggles  ended  up  being 
my  blessing.  That  is  where  my  following  came 
from.  My  fans  would  say.  "She's  really  like  us. 
She  looks  like  us.  She  talks  like  us.  She  acts  like 
us.  She  gt)es  through  what  we  go  through."  Here 
I  am  13  years  later. 

What  attracted  you  to  the  norteAo  genre? 

That's  the  first  music  that  1  listened  to.  Not  iust 
nortei^o.  but  mariachi,  Mexican  music  runs 
through  my  veins.  I  loved  it.  Growing  up,  my 
father  didn't  allow  us  to  listen  to  English  music 
at  home.  That's  all  I  heard.  I  had  no  choice. 
As  1  got  older,  banda  started  coming  in  and  1 
started  liking  it. 

We  had  our  own  music  stands  in  the  local 
swap  meets.  We  sold  cassette  tapes  at  the  time, 
and  that's  how  we  made  a  living.  We  stepped  it 


up  a  bit  when  my  father  opened  his  own  record 
store  and  eventually  started  his  own  record  labeL 

Do  you  remember  your  first  performance 
in  front  of  an  audience? 

The  first  time  I  got  onstage  was  in  1993.  a  few 
months  after  the  father  of  my  first  thrcechildren 


and  I  had  separated.  We  had  been  tt^ther  since 
I  was  15.  Because  of  domestic  violenceand  other 
issues  in  our  relationship.  I  got  the  courage  to 
leave  him.  When  we  split  up.  my  friends  picked 
me  up  and  took  me  to  a  nightclub  called  El  Ran- 
cho  Grande  in  Carson,  Calif 

That's  the  night  1  discovered  tequila.  A  sin- 


Besides  sharing  the  great  honor  of  being  your  friend,  I  have  seen  how  you 
Jiave  conquered  your  dreams  and  have  faced  life  with  your  faith  at  heart. 
You  have  an  exceptional  and  admirable  capability  of  transmitting  love, 
compassion,  joy,  and  hope  into  peoples  lives  while  asking  nothing  in  return 
and  for  that  I  celebrate  you. 
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0  gle  mother  that  had  never  gone  out  betore.  in  a 

1  nightclub  with  tequila,  wasn't  a  good  mix.  My 
I  friends  dared  me  to  go  onstage  and  sing- 1  was 
g  a  little  tipsy  and  sang  "l^s  Nieves  de  Encro"  by 
5  Chalino  Sanchez,  who  had  passed  away  close 
I  to  a  year  before.  After  I  was  done,  all  the  other 
S  drunken  people  applauded  me.  I  liked  it.  Since 


my  dad  wanted  me  to  be  an  artist.  I  figured  he 
already  had  a  record  label;  maybe  I  could  have 
access  to  the  musicians  and  the  studio.  That's 
when  I  started  recording. 

tt  must  have  been  tough  to  pursue  a  singing 
career  as  a  single  mom. 

I  had  no  choice  but  to  work  hard.  I  was  a  straight- 
Astudent.wenttocollege,and  I  loi-ed business.  I 
never  thought  I  was  going  to  be  a  singer  myself.  It 
came  accidentally.  When  I  started  getting  called 
for  events  at  kxal  nightclubs,  I'd  leave  the  kids  with 
the  babysitter  and  go  work  and  make  $100.  All  I 
wanted  to  do  was  bring  cheese,  tortillas,  beans 
and  whatever  else  I  could  get  for  the  refrigerator. 

What  challenges  did  you  face  at  first? 

It's  a  male-dominated  genre.  It  was  hard  knock- 
ing on  those  doors  to  get  my  music  played.  One 
radio  programmer  in  L.A..  the  meanest  son  of 
a  bitch  in  the  world,  threw  my  CD  in  the  trash 
right  in  my  face.  I'm  glad  I  went  through  that 
because  it  gave  me  the  gas  to  keep  on  going.  It 
made  me  say,  "One  day,  1 11  prove  to  this  guy 
that  I  can  make  it." 

When  did  you  start  writing  your  own  music? 

1  wrote  my  first  corrido.  'La  Chatalosa,"  in 
1994. 1  was  telling  a  story  about  a  female  drug 
dealer  that  learned  the  business  from  her  fa- 
ther. At  that  lime,  corridos  were  hardcore.  I 
figured  if  I'm  the  only  female  that's  going  to 
sing  one.  it's  going  to  attract  attention.  People 


still  love  it  to  this  day. 

Did  writing  con>e  easy  to  you? 

My  inspiration  is  always  what  1  think  my  fans 
want  to  listen  to.  I  often  write  about  social  prob- 
lems, If  i 'm  not  going  through  it  or  I  haven't  gone 
through  it.  I  want  to  make  sure  it  touches  some- 
one. That 's  what  I  base  my  music  on ,  I  'm  really 
in  touch  with  my  fans.  Through  their  emails, 
letters  and  stories  is  how  I  decide  what  music 
I  'm  going  to  perform. 

In  1999,  you  switched  from  Sony  to 
Fonovisa/Universal.  How  was  that 
change  significant? 

It  was  very  big.  At  that  time  Sony  was  very  suc- 
cessful and  had  a  long  list  of  artists  that  were 
more  successful  than  me,  regional  Mexican  mu- 
sicians like  my  brother  [Lupillo  Rivcra|  and  other 
artiste  that  my  father  had  licensed  out  to  them. 
I  needed  to  get  out  of  there  and  go  somewhere 
that  I  could  get  more  attention.  1  gave  Fonovisa 
the  album  Que  Me  Entiertn  Con  la  Banda  (which 
contained  the  single  'Las  Malandrinas").  and 
they  were  the  ones  that  marketed  it. 

"Las  MalarKJrinas"  becanw  a  huge  hit. 

"Malandrinas"  means  "bad  girls,"  but  not  bad 
in  a  negative  way.  I  wrote  it  in  homage  to  my 
female  fans,  The  type  of  girls  that  go  clubbing, 
drink  tequila  and  stand  up  for  themselves.  The 
song  blew  up.  People  became  interested.  That's 
when  lenni  Rivera  the  artist  was  actually  born. 


What  better  way  to  attract  attention  than 
to  females?  I  am  a  female.  I  know  all  about 
us.  There  arc  more  females  in  the  world  than 
men.  I  always  thought  that  was  the  market  to 
go  after.  Those  are  the  buyers  and  the  people 
who  understand  me.  That's  why  I  continue  to 
write  songs  like  that. 

Are  you  a  malandrina? 

Always  have  been  since  I  was  in  .school.  I'm  the 
top  malandrina! 

You  scored  your  second  hit  with  "Ml 
Querida  Socia"  from  the  Latin  Grammy 
Award<nominated  album  Dejate  Amar.  Did 
It  feel  like  you  had  arrived? 

I  started  plajing  more  across  the  U.S.  1  thought. 
"1  could  do  this  for  a  bit  longer."  Artd  then  it  just 
snowballed  from  there  arni  got  bigger  and  bigger. 

In  2007,  you  sang  about  your  crazy  life  in 
the  autobiographical  album  Mi  VIda  Loca. 

That  was  more  of  )enni  telling  her  story  through 
music.  My  hfe  has  been  so  put  out  there  by  the 
media  that  1  figured  1  might  as  well  put  it  out 
there  myself,  in  my  own  words  and  through  my 
music.  I  wanted  to  clear  up  speculations  about 
my  private  life. 

You've  dealt  with  more  than  your  share  of 
drama.  How  has  that  shaped  your  career? 

I  always  try  to  put  a  positive  spin  |on  it]  no  matter 
how  difficult  the  situation,  criticism  or  scandal 


"What  is  a  hero,  they  are  defined  by  their 
strength,  goodzuill  and  the  legacy  they  leave 
behind.  You  have  become  a  hero  to  your 
generation.  A  voice  to  the  voiceless,  a 
ray  of  hope  to  the  those  that  are  in 
the  struggle. "  i 


It  has  been  some  journey,  and  we 
are  only  getting  started! 


Pete  Salgado 


DECEMBER  3, 2011    [    www  billboard.biz    I  33 


Co|' 


Diva  de  La  Banda! 

Te  queremos,  te  apoyamos, 
y  celebramos  tu  exito. 


Que  sigan  muchos  mas!! 

Lili  Estefan 


Raul  de  Molina 
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may  be.  Why  am  I  going  ihrough  this?  What 
have  I  done  wrong?  What  have  I  done  right? 
Howam  I  going  lo learn  from  it  and  how  is  my 
foUowinggoingto  learn  from  it?  It  molded  me 
as  a  woman  to  be  able  to  put  up  with  adversity. 
Since  my  music  and  my  onstage  persona  is 
80%  of  the  woman  in  me.  then  obviously  it 
has  to  shape  my  career  as  well,  t  bring  a  lol  of 
my  life  onto  the  stage.  Something  like '  La  Cha- 
calosa."  which  is  fiction,  would  be  part  of  the 
20%  that  doesn't  apply  to  the  reality  of  my  life. 
But  everything  else — my  divorces,  the  sexual 
abuse  on  my  children,  having  to  pay  spousal 
support — it  shapes  the  woman,  the  artist  and 
the  music  I'm  going  to  perform. 

J«nnl,  the  performer,  loves  to  drink  te- 
quila and  cuss  onstage.  Is  that  part  of 
the  act? 

People  love  to  see  that  I 'm  as  normal  as  they  are. 
They  think  that  it's  a  big  deal  and  an  honor  for 
their  artist  to  take  a  shot  with  them.  As  for  the 
cussing,  I've  tried  to  tone  it  down  as  much  as  I 
can.  but  when  I  do  it.  it's  to  make  my  audience 
laugh.  But  mainly  it's  to  show  that  I  am  acces- 
sible. I  am  just  like  you.  Not  better. 

Speaking  of  fans,  you've  had  a  few  run- 
ins  with  disrespectful  audience  members 
and  were  arrested  for  hitting  one  with 
a  microphone  In  2008.  Does  your  own 
reaction  surprise  you? 
lust  because  I'm  42  years  old  does  not  mean 
thai  I'm  not  going  to  make  mistakes.  We  all 
become  upset  when  we're  attacked  in  a  nega- 
tive way,  especially  at  work  when  you're  trying 
to  support  your  kids.  I 'm  the  first  one  to  admit 
that  things  can  be  done  in  a  different  way. 

Is  the  banda  audience  a  bit  more  rowdy? 

Our  music  is  so  pa.ssionate  and  heartfelt  that  it 
goes  line  and  line  with  alctrfiol.  You  listen  to  our 
concerts  and  lake  a  couple  of  shots  of  tequila. 
And  alcohol  makes  everyone  act  differently. 
That's  when  some  people  go  the  other  way  and 
instead  of  applauding,  ihey  do  dumb  things. 

You've  played  Juarez  and  other  Mexican 
border  towns  plagued  by  violence.  It  has 
to  be  scary. 

Obviously.  I've  heard  all  the  stories.  A  lot  of  my 
friends,  colleagues  in  the  business,  have  been 
kidnapped  or  murdered  or  whatever.  You  do 
think  anything  can  happen.  The  best  thing 


that  I  can  do  is  pray  and  a.sk  God  to  give  me 
grace  while  I 'm  onstage  and  get  me  safely  back 
home.  There's  not  much  that  I  can  do.  I  have 
my  security  team  in  Mexico,  but  otherwise 
I'm  pretty  simple  when  it  comes  lo  traveling. 

Simple?  Isn't  your  nicknanne  "la  Diva  de 
la  Banda"?  Yet  you're  always  so  down 
to  earth. 

It  depends  on  what  you  [think]  the  term  "diva" 
means.  To  many  people,  diva  rtwans  you're  hard 
to  please.  To  me  a  diva  is  someone  that  works 
hard  to  be  at  the  top  of  her  game. 

Speaking  of  that,  you  started  producing 
your  own  work  with  20O8's  Jenn/.  How 
did  that  change  your  career? 

I've  always  chosen  and  controlled  my  own 
music.  I  began  producing  in  2008  because 
the  day  will  come  when  jenni  will  not  want  to 
record  music,  and  I  want  to  prove  to  future  art- 
ists that  I  can  produce  them.  I  can  be  known 
as  a  producer  and  be  in  the  music  industry  in 
that  way.  That's  why  I  began  doing  it.  so  that 
the  title  was  there  and  it  was  my  production. 

In  2009,  you  took  a  break  from  banda 
and  put  out  the  ranchera  album  La 

Gran  Se/iora. 

That  was  very  daring,  and  it  marked  my  career 
in  a  positive  way.  I  had  been  successful  with 
banda  for  so  long  that  people  said.  "Why  do  you 
want  to  fix  what's  not  broken?"  But  [wanted  to 
grow.  Believe  it  or  not,  banda  is  more  limited. 
The  people  that  listen  lo  banda  will  listen  to 
mariachi  if  they  find  a  good  album  that  they  fed 
is  worth  buying,  but  there  are  certain  nationali- 
ties that  will  listen  to  mariachi  and  not  banda. 
Those  were  the  people  that  I  was  going  after. 

Commercializing  a  ranchera  album  is 
much  harder.  There  had  not  been  a  success- 
ful female  mariachi  artist  in  a  long  time.  It  was 
a  big  risk,  but  it  was  a  risk  that  I  was  willing  to 
take.  La  Gran  SeHora  ended  up  being  the  big- 
gest-selling [regional  Mexican)  album  of  2010. 

You  already  had  the  blessing  of  ranchem 
Icon  Vicente  Fernandez. 

I  have  pictures  ofhim  carrying  me  when  I  was 
4  years  old  on.stage  at  the  Million  Dollar  The- 
ater here  in  L.A.  I'm  such  a  fan  ofhis.Oneday 
[in  2007}  1  went  to  one  of  his  concerts  and  he 
recc^ized  me  and  asked  me  lo  sing  with  him. 
He  loved  to  watch  me      continued  on  »pS6 
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from  >>p34  sing  while  he  smoked  a  ciga- 
rette and  took  a  tequila  shot. 

The  next  day  he  was  interviewed  on  a  radio 
station  here  in  L.A.  and  they  asked  him  about 
inviting  me  onstage,  and  he  said.  "I  love  the 
way  she  sings.  She  is  a  complete  artist  all 
around."  When  I  heard  those  words  I  was 
driving  and  had  lo  park  on  the  side  of  the 
freeway  just  to  Hsten  to  this  and  cry.  For  him 
to  support  my  music  and  always  have  some- 
thing positive  to  say.  that's  a  blessing. 

For  your  new  album,  the  double  CD 
Joyas  Prestadas,  you're  reinterpreting 
anthems  by  '80s  singers  like  Rocio  Ju- 
rado  and  Ednita  Nazario,  as  both  ballads 
and  pop  songs.  What  are  your  goals  for 
this  album? 

I  Hstened  to  those  songs  as  a  teenager  and 
never  imagined  1  would  be  recording  them 
one  day.  The  plan  with  the  banda  is  to  keep 
the  audience  that  I  have  now.  but  extend  it 
with  the  pop.  That's  the  goal:  to  reach  my 
people  and  acquire  more. 

Is  a  crossover  into  the  Anglo  market  part 
of  the  dream? 

I  don't  know  if  1  wouki  be  willing  to  struggle  in 
ageneral  marketand  go  mainstream.  Beforel 
retire,  1  would  like  to  do  an  English-language 
country  album.  I  love  the  storytelling  in  coun- 
try songs.  I  think  it  goes  hand  in  hand  with 
what  1  do  now,  but  in  another  language.  I  love 
Grelchen  Wilson.  I 'd  probably  pee  my  pants  if 
I  met  Brad  Paisley.  Patsy  Clinc.  Dolly  Parlon. 
I  m  that  type  of  chick. 

It's  not  the  first  time  you've  men- 
tioned retiring. 

I'm  a  woman  of  goals  and  accomplishments. 
I've  accomplished  a  whole  lot  in  my  music 
career.  Now  my  heart  is  set  on  having  a  TV 
and  radio  show.  1  want  to  be  able  to  talk  to  the 
people  that  love  me  and  get  paid  for  it.  I  want 
to  be  the  Mexican- American  Oprah  Winfrey. 
That's  what  my  goal  has  always  been. 

You're  on  your  way.  You  recently 
launched  a  four-hour  radio  program 
called  "Contacto  Directo  Con  JennI  Ri- 
vera.** That's  a  lot  of  time  to  fill. 


I'm  a  communicator.  I  want  to  touch  dif- 
ferent subjects — relationship  problems,  so- 
cial issues,  immigration,  gossip — whatever 
people  are  going  through.  1  want  them  to 
hear  firsthand  how  I  feel.  Plus,  I  get  to  play 
music  and  clear  up  gossip  about  myself.  It 
goes  by  quickly. 

We  have  a  segment  called  "Que  Haria 
lenni" — what  would  Jenni  do  in  my  situa- 
tion.^ I  have  a  forgiveness  section.  If  there's 
somebody  that  you  hurt,  we  can  connect 
you  to  that  person  and  smooth  everything 
out  so  that  you  guys  can  be  friends,  lovers, 
business  associates  or  whatever.  I  want  to 
do  positive  things  for  my  people. 

You  have  so  many  different  busi- 
nesses—fragrances, Jeans,  sportswear, 
cosmetics  and  soon  hair  products.  Do 
you  consider  yourself  more  of  a  musi- 
cian or  a  businesswoman? 
I  am  more  of  a  businesswoman.  Thai's  what 
I've  aNvays  been.  Since  I  was  a  little  giri,  I'd 
find  something  to  sell  to  make  some  extra 
change,  and  that  continues.  Singing  is  my 
job.  I  will  always  be  a  businesswoman,  but 
not  always  an  artist,  a  musician. 

Is  there  anything  else  you  want  to 
accomplish? 

I 'm  sa  ti  sfied .  I 'm  living  a  true  Mexican- Amer- 
ican dream.  Thai's  the  story  I  want  to  tell 
through  my  autobiography,  which  will  hope- 
fully be  done  soon.  1  want  to  inspire  other 
human  beings. 

It's  a  dream  that  didn't  come  easy. 

I  wasn't  born  with  a  silver  spoon  in  my  mouth. 
My  parents  were  immigrants.  They  were  preg- 
nant with  me  when  they  crossed  the  border 
illf^liy.  I  was  the  first  one  bom  in  the  United 
States.  They  came  to  this  country  to  give  my 
brothers  a  better  life  and  here  they  were  preg- 
nant with  me.  My  mom  was  very  honest  when 
she  told  me.  "Mija.  I  tried  all  kinds  of  home 
remedies  for  you  not  to  be  born,  but  you  were 
a  survivor  since  then."  When  she  told  me  that 
I  refused  to  exit  her  body  that  just  gave  me 
more  power.  I've  been  a  survivor  ever  since  I 
was  in  my  mother's  womb — and  I  will  con- 
tinue till  the  end. 
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THE  NEW  STYLE 
Korn,  Skrillex  team 
for  dubstep  set 


YOU  GOTTA  BELIEVE 

Hot  Chelle  Rae  gets 
even  hotter 


LIKE  A  ROCK 
Bob  Segers  talks  new 
collection,  new  music 


COMES  ALIVE 

"The  Voice"  artist 
Frampton's  solo  debut 


COLD  FRONT 
Snow  Patrol  bows  big 
in  U.K.,  preps  for  U.S. 


\/lUSIC 
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Band  of  brothers: 
THE  ROOTS 


BY  KEITH  MURPHY 


Things  Also  Come  Together 


The  Roots  go  concept 
on  new  album  'undun' 


Ahmir  "Questlove"  Tliompson  had  finally  reached 
his  breaking  point.  It  was  during  an  early-20n  re- 
cording session  for  the  Roots'  new  album,  undun. 
when  the  drummer  of  the  acclaimed  Philadelphia 
hip-hop  band  stormed  out  of  the  troop's  recording  studio.  At 
issue?  Thompson's  meticulous  percussive  work  on  an  early  ver- 
sion of  the  group's  somber  first  single.  "Make  My."  was  rejected 
by  his  fellow  members.  Cue  blow-up. 

"I  worked  so  hard  on  the  drums  alone  for  a  month  and  i  pre- 
sented it  and  they  just  told  me.  Thumbs  down.'"  the  usually  af- 
fable Thompson  recalls.  "And  I'm  like.  'What?'  I  instantly  said, 
'I  quit,"  I  left  for  three  weeks.  I  didn't  show  up  to  the  studio.  I 
went  to  the  movies.  I  went  out  on  D|  gigs.  Cm  telling  the  guys  in 
the  band.  'I'm  not  coming  back  . . .  fuck  yall."  But  then  I  started 
to  think.  'If  |MC|  Tariq  ["Black  Thought"  Trotter)  can  write  a 
verse  15  times  in  a  row  and  not  complain.  I  can  do  the  same.'" 
Through  the  years  Trotter  has  gained  a  reputation  as  the  most 
uncompromising  Roots  member.  But  like  Thompson,  he  had 
to  leave  his  comfort  zone  throughout  much  of  the  recording  for 
undun.  the  Grammy  Award-winning  act's  1 3th  set.  due  Dec.  6 
on  Dcf  Jam,  For  Trotter,  writing  within  the  parameters  of  a  10- 
song  concept  album  that  begins  with  the  1999  shooting  death 
of  lead  character  Redford  Stevens  was  an  exercise  in  patience. 
He  says  that  everyone — including  tlic  album's  roster  of  guest 
MCs.  such  as  Mississippi  rapper  Big  K.R.l.T.  and  longtime  Roots 


affiliates  Dice  Raw.  Phonte  and  P.O. R.N. — were  subjected  to 
endless  rewrites  in  order  to  stay  on  topic. 

"1  could  actually  put  out  an  album  called  undun — rough  drafi," 
Trotter  says  with  a  chuckle.  "There  were  some  good  lyrics  that 
we  thought  of  and  wanted  to  contribute  to  the  album,  but  it 
would  have  strayed  away  from  the  overall  topic.  I  submitted  my 
lyrics  to  Richard  Nichols,  the  editor  and  executive  producer  of 
this  record,  and  he  would  manipulate  my  words  so  they  would  fit 
into  the  concept.  It  was  more  of  a  challenge  to  stick  to  the  script." 

Sticking  to  the  script  is  something  the  Roots  have  largely 
avoided  throughout  their  20-ycar  run.  "The  artistic  freedom 
that  we  fought  so  hard  for  during  our  career  has  allowed  us 
to  become  a  prestige  act  as  opposed  to  just  being  a  'Hey.  this 
is  our  third  album'  type  group."  Thompson  says  of  his  band's 
improbable  run. 

And  the  Roots  are  still  rolling  the  dice.  Thompson  points  to 
the  group's  use  of  orchestral  arrangements  on  undun,  an  idea 
he  introduced  to  the  band  while  he  was  collaborating  with  an 
ensemble  of  classical  musicians  for  an  April  performance  at 
the  Philadelphia  International  Festival  of  the  Arts. 

"Most  of  the  string  players  we  used  on  this  album  were  from 
the  same  orchestra  that  I  worked  with  on  orchestral  projects 
like  the  'Philly-Paris  Lockdown,'"  he  says.  "I  feel  like  we  are  at 
the  point  now  where  the  label  respects  what  we  do  and  there's 
not  any  pressure  to  get  our  music  on  "106  &  Park'  or  beat  out 


Adele  for  the  top  of  the  charts." 

Indeed,  when  the  eight-piece  band  released  its  1993  jazz- 
inflected  independent  debut.  Organix,  the  group  was  an  East 
Coast  hip-hop  aberration  in  the  sample-heavy  era  of  A  Tribe 
Called  Quest.  Gang  Starr  and  the  Wu-Tang  Clan.  Even  with  its 
fiery  MC  attack  and  Thompson's  boom-bap  production  sensi- 
bilities, many  observers  considered  the  act  a  novelty.  But  after 
a  run  of  critically  acclaimed  projects  highlighted  by  1995's  Do 
You  Want  More?.'/.'??.'  (No.  22  on  Billboard's  Top  R&B/Hip-Hop 
Albums  chart).  1996's  tlladelph  Holjlife  (No.  21,  Billboard  200). 
1999's  Things  Fall  Apart  {No,  4,  Billboard  200)  and  2010's  How 
I  Cot  Over  (No.  6,  Billboard  200),  hip-hop's  first  official  band 
more  than  survived.  Through  its  continued  success,  the  Roots 
created  an  alternate  rap  universe  that  would  go  on  to  influence 
everyone  from  Common  to  the  late  J  Dilla. 

High-profile  gigs  backing  icons  like  Jay-Z  and  Eminem,  along 
with  Thompson's  production  work  for  D'Angelo,  John  L^end, 
Al  Green  and  Betty  Wright,  further  established  the  group's 
mainstream  presence.  Then,  in  2008.  NBC's  "Late  Night  With 
Jimmy  Fallon'  hired  the  Roots  as  the  show's  house  band,  a  slot 
that  Thompson  credits  with  making  the  group  a  dramatically 
tighter  outfit — a  factor  that  he  says  can  be  heard  on  undun. 

"Being  on  ["Fallon")  has  made  us  all  better  songwriters,  better 
musicians  and  belter  producers.'  he  says  of  the  group. "  I  believe 
people  will  hear  that  dedication  on  the  new  album."  •  •  • 
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Nostalgia,  ultra.  For  real: 
After  postponing  hrs  first 
New  York  show  two  weeks 
ago  due  to  illness  (and  de- 
buting new  material  onstage 
in  LorMdon),  Odd  Future  af- 
filiate and  Def  Jam  crooner 
Frank  Ocean  will  return  to 
Gotham  to  play  two  shows 
at  Bowery  Ballroom  Nov. 
27-28.  Tickets  from  ttie  can- 
celed gig  will  be  honored  on 
Nov.  27.  "bring  your  family, 
and  shit,"  Ocean  wrote  on 
his  Tumblr.  Maybe  leave  the 
kids  at  home? . . .  Assalamu 
ataikum:  Yaslin  Bey,  for- 
merly known  as  Mos  Def  and 
currently  in  the  middle  of  a 
North  American  swing  with 
Talib  Kweli  as  Black  Star,  will 
appear  at  Providence,  R.l.'s 
Fete  (sans  Kweli)  on  Dec, 
10.  the  day  after  performing 
alongside  Bad  Rabbits  at 
Boston  s  Wilbur  Theater. 
Black  Star  hits  New  York's 
Best  Buy  Theater  on  Dec.  3 
and  Los  Angeles'  Club  Nokia 
on  Dec.  15 . . .  Satisfaction: 
New  York  entrepreneur/ 
imixesario  Michael  Dorf 
(City  Winery,  Knitting  Fac- 
tory) has  announced  that 
next  year's  Camegie  IHall 
All-Star  Concert  (March 
13)  to  benefit  music  educa- 
tion will  celebrate  the  40th 
anniversary  of  the  Rolling 
Stones' Hot  Rocks:  7964- 
1971.  Confirmed  performers 
include  the  Mountain  Goats, 
Rosanne  Cash,  Carolina 
Chocolate  Drops  and  Steve 
Earle.  Net  proceeds  will  go 
to  such  organizations  as  the 
Pinwheel  Project  and  the 
Center  for  Arts  Education 
. . .  Memory  lane:  Indie-rock 
darlings  Cloud  Nothings  hit 
the  road  in  support  of  up- 
coming third  album  Attack 
on  Memory  (Carpark,  Jan. 
24).  The  iaunt  kicks  off  Nov. 
24  at  the  Ten  Eleven  in  San 
Antonki  and  wraps  April  7  at 
Outland  Live  in  Columbus. 
Ohio,  with  a  Jan.  26  stop  at 
New  York's  Studio  at  Web- 
ster Hall.  A  Classic  Education 
will  support . , .  Everything  in 
transit:  After  wrapping  a  five- 
week  fall  run,  Jack's  Man- 
nequin will  go  global  in  early 
2012  in  support  of  its  most 
recent  Wamer  Bros,  release, 
Peop/e  and  Things.  Stops  in- 
clude Australia's  Soundwave 
Festival  and  a  handful  of 
dates  in  Japan.  The  mn  kicks 
off  Jan.  19  at  the  Pageant  in 
St.  Louis.  But  first:  "Jimmy 
Kimmel  Live!"  on  Dec.  2.  Hey, 
hey.  hey! 

—Maggie  Doherty 


METAL/IELECTRONICA 


BY  KERRI  MASON  J 


THE  DUB  FACTOR 


Korn  teams  with  Skrillex  and  dives  into  dubstep— surfacing  with  a  hybrid  sound  that  stands  tall 


Follow  the  leader: 
KORN 


If  you  ask  lead  singer  |onathan 
Davis,  Kom's  foray  into  dubstep  is 
more  natural  than  the  band's  metal- 
head  fans  might  realize — or  admit. 
■'We  were  dubstep  before  there  was 
dubstep."  Davis  says.  "Tempos  at  140 
with  half-time  drums,  huge  bassed- 
out  riffs.  We  used  to  bring  out  120 
subwoofers  and  line  them  across  the 
whole  front  of  the  stage.  60  subs  per 
side.  We  were  all  about  the  bass." 

Korn  mines  those  roots  on  its  10th 
album.  The  Palh  of  Totality  (Dec.  2. 
Roadrunner).  enlisting  the  talents  of 
the  aggressive  electronic  genre's  top 
producers,  from  poster  boy  Skrillex 
(aka  Sonny  Moore)  to  Noisia,  one  of 
its  most  respected  experimental  col- 
lectives, for  an  U-track  set  that  signi- 
fies more  than  an  urgent  new  sound 
for  the  almost  20-year-old  band.  The 
Path  o/Totaiity  also  stands  as  dubstep's 
first  ofTicial  smash-up  with  its  obvious 
cousin,  hard  rock.  And  if  social  media 
tests  are  any  indication,  the  kids  arc 
more  than  ready  for  it. 

"Probably  the  most  active  young  audi- 
ence out  there  is  the  dubstep  audience, 
just  as  Korn's  was  when  they  first  came 
on  the  scene,"  says  Peter  Katsis,  the 
band's  manager  since  its  self-titled  1994 
debut.  "There's  a  reason  why  they're  at- 
tracted to  each  other;  why  a  guy  like 


Skrillex  went  from  [singing  lead  in  a 
hardcore]  band  like  From  First  to  Last 
to  doing  what  he's  doing  [today]." 

Korn's  interest  in  bass  music  started 
with  Davis,  a  longtime  D]  and  student 
of  new  sounds.  "I've  been  a  fan  of  elec- 
tronic music  since  the  beginning," 
Davis  says.  "When  I  first  heard  Skril- 
lex's  stuff,  I  was  blown  away." 

Earlier  this  year.  Davis  tried  playing 
some  guitar  riffs  over  Skrillex  tracks, 
liked  what  he  heard  and  got  the  rest 
of  the  band's  bless- 
ing.  "That's  when  I 
called  Sonny,  and 
he  was  like,  "Fuck 
yeah,'"  Davis  says. 

Some  studio 
time  with  Skril- 
lex— meant  more 
as  an  experiment 
than  a  formal 
album  session — 
yielded  three 
tracks,  including 
"Get  Up!."  which 
Davis  says  took  three-and-a-half  hours 
to  write  and  record.  The  incendiary 
track  blends  Skrillcx's  loose,  half-time 
break  beats  and  growling,  stuttering 
bass  sounds  with  Korn's  moments  of 
melody  and  Davis'  own  demon  roar. 
The  band  premiered  the  song  with 


"We  were 
dubstep  before 
there  was 
dubstep.  We 
were  all  about 
the  bass." 

-JONATHAN  DAVIS, 
KORN 


Skrillex  during  his  April  IS  Coachella 

set  and  posted  the  studio  version  as  a 
free,  fan-only  download  on  its  Face- 
book  page  four  days  later. 

"At  first  wc  said.  'You  want  to  give  it 
away?  Really?"  Katsis  recalls  with  a  laugh. 

In  the  end.  the  band's  instincts 
proved  sound.  According  to  Katsis, 
Korn  had  about  4.5  million  Face- 
book  fans  before  the  track  posted: 
It  now  has  7.3  million,  and  the  num- 
ber keeps  growing.  "We  have  weekly 
online  meetings, 
and  when  they 
pull  those  stats  up 
on  the  screen  it's 
really  impressive. 
You  almost  have  to 
do  a  double  take," 
Roadrunner  se- 
nior director  of 
marketing  Suzi 
Akyuz  says. 

"Obviously  when 
we  saw  that  hap- 
pen, we  said.  'What 
should  we  do?  Should  we  make  an 
EP?'"  Katsis  says.  "'We  want  to  go  in 
this  new  direction  and  claim  it  for  our 
own.  It's  struck  a  unique  chord  inside 
all  of  us,  but  how  do  we  do  it?"  The  an- 
swer ended  up  being  a  whole  album." 
Using  Skrillex  as  a  conduit.  Korn 


reached  out  to  a  host  of  other  young 

dubstep  acts:  Canadian-bom  Excision, 
whose  flinty,  metallic  sound  seemed 
a  natural  fit;  former  drum'n'bass  pro- 
ducers 12th  Planet  and  Downlink; 
U.K. -born  Feed  Me.  who  released 
his  first  full-length  on  MauStrap 
this  year. 

'These  kids  are  onto  something 
completely  innovative  and  new,"  Davis 
says.  "It's  pure  and  awesome  and  un- 
derground and  heavy  and  different, 
not  like  stale-ass  metal  and  rock'n'roll. 
I  love  them  all.  but  the  old-school  met- 
alheads  are  not  open  to  change." 

Korn  has  sold  more  than  19  million 
albums  in  the  United  States,  accord- 
ing to  Nielsen  SoundScan.  and  even 
though  Davis  himself  cites  the  poten- 
tial for  backlash,  he  says  that  so  far  on 
the  band's  13-date  tour — which  kicked 
off  Nov.  3  in  Boston — everyone  is  get- 
ting along. 

"It's  really  cool  to  see  glow  sticks  at 
the  show,  to  see  dance  music  culture 
infiltrating  and  becoming  one  with  the 
metal  community."  he  says.  "At  the  last 
show,  there  was  one  mosh  pit  where 
they  were  moshing,  and  another  with 
kids  doing  glow  stick  tricks.  They  were 
taking  turns  and  shit.  I  think  we've 
opened  up  a  new  style  that  both  sides 
are  happy  with.'  .  ■■ 
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■  BY  JILL  MENZi 

Radio— active 

Hot  Chelle  Rae  heats  up  witli  sophomore  set 


Bob  Seger,  66,  certainly  hasn't  forgotten  how  to  rock.  Inducted  into  the  Rock  and  Roll  Hall 
of  Fame  In  2004,  the  Detroit  icon  is  in  the  midst  of  his  second  North  American  tour  this  year. 
(The  run  wraps  Dec.  30  in  Las  Vegas,  with  a  make-up  date  In  South  Carolina  on  Jan.  14.)  His 
Just-released  compilation.  Ultimate  Hits:  Rock  and  Roll  Never  Forgets  (Capitol),  packs  a  ca- 
reer-spanning collection  of  hits  and  rarities  ("Little  Drummer  Boy"  from  1987's>*  Very  Special 
Christmas')  as  well  as  covers  of  Tom  Watts'  "Downtown  Train"  and  Little  Richard's  "Hey  Hey 
Hey  Hey  (Going  Back  to  Birmingham)"  onto  two  discs.  And  if  alt  goes  well,  2012  will  bring  a  new 
studio  album,  his  first  since  2006's  Face  tfte  Promise  (Capitol/EMI). 


Unlike  many  of  Io<lay"s  young,  upcoming 
bands.  Hot  Chellc  Rae  wasn't  hot  on  the 
Internet  before  it  landed  a  deal.  'One  of 
the  main  reasons  we  were  getting  turned  down 
[by  labels)  was  because  we  didn't  have  enough 
Myspace  friends."  vocalist/guitarist  Ryan  Follese 
says  of  the  band's  early  days.  "It  was  like,  'Oh, 
you  only  have  30.000  Myspace  friends.  That's 
only  30.000  albums.  I'm  sorry."  We  knew  we 
needed  to  get  the  attention  of  a  label  that  didn't 
care  about  that." 

To  say  that  Sony's  now-defunct  |ive  Records 
didn't  care  about  Internet  buzz  may  be  a  stretch, 
but  in  2008  the  label  did  see  something  in  the 
then-unknown  act.  and  it  wasn't  its  Myspace 
friends.  Three  years  later,  Hot  Chelle  Rae  is 
far  from  an  online  nobody.  With  the  band's 
sophomore  set,  Whatever,  set  to  arrive  Nov.  29 
on  RCA,  the  Nashville  pop  act  has  more  than 
60.000  Twitter  followers.  300.000-plus  hkes  on 
Facebook,  an  American  Music  Award  (AMA) 
for  new  artist  of  the  year  and.  perhaps  most 
important,  a  hit.  Released  in  March,  lead  single 
"Tonight  Tonight"  peaked  at  No.  7  on  the  Bill- 
board Hot  100  in  August  and  has  sold  2.3  mil- 
lion copies,  according  to  Nielsen  SoundScan. 
The  video  has  racked  up  more  than  20  million 
views  on  YouTubc. 

"'Tonight  Tonight'  was  really  all  it  look  to 
change  the  trajectory  into  something  more 
rapidly  upwardly  rising,"  says  RCA  VP  of  mar- 
keting Dan  Mackta,  who  has  worked  with  the 
band  since  its  2009  Jive  debut,  Lovesick  Electric 
(20.000  units,  according  to  SoundScan).  "We 
had  slowly  and  steadily  been  building  for  three 
years,  and  then  we  had  a  massive  hit  record  over 
the  summer.  That  changes  the  complexion  of 
things  considerably." 

Formed  in  2005.  Hot  Chelle  Rae  is  no 
stranger  to  the  industry.  Follese  and  his  brother 
famte  (drums)  are  sons  of  songwriters  Keith  and 
Adrienne  FoUese  (Tim  McCraw's  "Something 
Like  That."  Faith  Hill's  "The  Way  You  Love 
Me");  lead  guitarist/vocalist  Nash  Overstreet 
is  the  son  of  singer/songwriter  Paul  Ovt-rstrcct 


("Daddy's  Come  Around,"  the  |udds'  "Love  Can 
Build  a  Bridge");  and  bassist  Ian  Keaggy's  father, 
Phil,  is  a  Grammy  Award-nominated  guitarist. 
"We're  songwriters,  not  just  a  band,"  Ryan  Fol- 
lese says.  "We  grew  up  on  the  radio.  We've  al- 
ways loved  pop  music.  It's  a  genre  we  really  love, 
and  we  wanted  (o  touch  that  same  audience." 

In  addition  to  "Tonight  Tonight"  and  second 
single  "1  Like  It  Like  Tliat."  which  features  New 
Boyz  and  is  No.  25  on  Billboard's  Mainstream 
Top  40  airplay  chart,  the  band  fully  explores 
its  pop  potential  on  the  ll-track  Whatever — 
tailor-made  for  a  young  demographic  at  radio. 
Producer  Emanuel  Kiriakou  (Clay  Aiken,  Back- 
street Boys),  songwriter  Evan  "Kidd'  Bogart  (Be- 
yonce.  Rihanna)  and  production/songwriting 
team  S*A*M  &  Sluggo  (Metro  Station)  contrib- 
uted to  the  project. 

With  radio  already  onboard,  Hot  Chcllc  Rae  is 
amptng  up  its  online  presence:  The  video  for  "I 
Like  it  Like  That"  clocked  more  than  1  million 
views  in  the  three  days  following  its  Oct.  7  Vevo 
debut,  and  the  group  has  been  active  on  Spotify. 
with  ad  placement  targeting  specific  playlists. 

The  band  performed  Nov.  20  during  the 
AMAs'  preshow  (the  broadcast's  only  live  per- 
formance) and  picked  up  the  Sprint  new  artist 
of  the  year  award.  TV  appearances  are  also  lined 
up  for  "The  Tonight  Show  With  jay  Leno."  "Late 
Night  With  Jimmy  Fallon."  "Today"  and  "Live! 
With  Regis  and  Kelly"  during  release  week.  On 
Dec.  9,  Hot  Chelle  Rae  will  share  a  bill  at  New 
York's  Madison  Square  Garden  with  Lady  Gaga, 
Pitbull.  Kelly  Clarkson.  David  Guetta  and  others, 
as  pari  of  WHTZ  New  York's  Jingle  Ball.  The 
group  will  also  open  for  Taylor  Swift  in  March 
during  her  arena  tour  of  Australia.  "This  is  going 
to  be  massive  for  them,  and  it's  going  to  have 
an  echo  effect  around  the  world,"  Mackta  says 
of  the  tour. 

Yet.  the  band  sometimes  still  feels  like  an 
unknown  act.  'Every  time  we  play  a  show,  my 
brother  Jamie  still  asks  if  we're  sure  people  are 
going  to  be  here."  Ryan  says.  "I  don't  know  that 
we'll  ever  fully  believe  it."  • 


1  It  must  be  a  trip  to  compile  Ultimate 
Hits  and  realize  lust  how  much  enduring 
music  you've  made. 

Well .  you  hope  that's  tfie  case .  but  you  really  don't 
know.  People  choose  to  like  what  they  like,  and 
you  can't  control  that.  ever.  What's  amazing  to 
mestill.  is  how  much  airplay  we've  gotten  down 
through  the  years.  We've  never  really  gone  away, 
and  even  the  Beatles  have  gone  away  for  stretches 
of  time.  But  we  never  seem  to  go  off  the  radio. 
I'm  very  grateful  for  that 

2  You  had  a  particularly  fertile  period 
between  Night  Moves  and  The  Distance, 
maybe  even  Like  a  Rock.  What  were  you 
taking  back  then? 

[Laughs]  I  really  don't  know.  That  was  an  era — 
[from]  '75  to  '81 — when  I  was  writing  a  lot  of 
songs,  even  though  I  didn't  have  a  whole  lot  of 
time  to  write.  We  were  [performing!  a  lot  more 
than  we  are  now,  and  1  was  recording,  which 
took  much  more  time  than  it  does  now  because  I 
was  like  [Bruce)  Springsteen — I  was  likeacrazy 
man.  I'dget  in  there  and  live  in  the  studio,  and  1 
didn't  know  what  1  was  doing,  so  it  took  mea  long 
time.  But  I  don't  know  why  I  wrote  those  songs 
111  that  time  period.  1  don't  knowwhat  was  going 
through  my  mind.  I  was  just  busy. 

3  You've  been  nominated  for  ttie  Songwrrt- 
ers  Hall  of  Fame.  Is  that  a  different  kind  of 
honor  than  the  Rock  and  Roll  Hall  of  Fame? 

I'm  very  grateful  because  I  really  work  hard  on 
[songwritingj.  I  like  to  think  that,  like  [Don] 
Henley  says,  I  leave  a  little  blood  on  the  page, 
and  work  really  hard  on  my  lyrics  and  chord 
changes  and  structures  and  everything.  So  its 
pretty  heartening  to  get  that  nod.  I  have  some 
stiff  competition,  so  we'll  see  what  happens. 


4  You  recently  entered  the  digital  realm 

after  years  of  holding  out. 

It  hasn't  really  changed  anything  for  me  because 
1  've  never  owned  an  iPod.  I  don't  download.  My 
wife  bought  mean  iPad  and  I  never  even  picked 
it  up — I  gave  it  to  my  son.  I'm  old  school.  I  go 
out  and  buy  CDs  because  1  think  the  sound  of 
a  CD  is  better  than  the  sound  of  an  MP3.  and 
even  over  that  1  prefer  the  sound  of  vinyl.  My 
son  and  his  friends  are  really  into  vinyl.  They 
go  down  to  my  basement  and  break  into  my 
records  all  the  time. 

5  What's  the  status  of  your  next  stu- 
dio album? 

I've  got  six  [songs]  that  I  really,  really  like, 
and  I'd  like  to  have  six  more  that  I  feel  that 
way  about  because  then  I  don't  have  to  use 
anything  old  and  it'll  all  be  fresh.  That's  why 
I  want  to  slop  [touring  on  Dec.  SO),  because 
there's  nothing  for  me  to  do  here  in  Michi- 
gan in  winter — I'm  going  to  try  snowmobil- 
ing  this  year,  but  1  certainly  don  t  ski — so 
I  can  sit  and  write  for  three  solid  months, 
january  through  March.  1  should  be  able 
to  come  up  with  something  good  in  three 
months.  Then  come  April,  I'll  record  what 
I've  got,  we'll  put  it  out  in  the  fall  and  then 
do  another  tour, 

6  You've  made  comments  about  coming 
off  the  road  for  good  after  this  tour. 
(Laughsl  Well,  we'll  see.  I  take  it  tour  by  tour.  I'll 
tell  you  on  Dec.  31.  because  1  don't  know  how 
my  body's  going  to  react.  I  could  retire  Jan.  1 
in  a  heartbeat,  but  I  never  know.  I'm  66. 1  don't 
know  ifl  want  to  do  this  when  I'm  67.  But  I  still 
love  doing  it.  and  I  love  the  band  we've  got  now. 
So  we'll  see.  ■  •  - 
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BETTY  WRIGHT  & 
THE  ROOTS 
Betty  Wright:  The  Movie 
Producers:  various 
S-Curve  Records/Ms.  B 
Records 

Release  Date:  Nov.  15 
Betty  Wright  ("Clean  Up 
Woman")  uses  the  Roots  to 
return  to  her  own  roots  m  the 
years  that  framed  thediSi-OiT.i, 
a  time  when  soul  music  still  had 
messages  and  the  beat  was 
danceable  but  varied.  On  her 
first  album  in  a  decade— and 
the  first  to  combine  S-Curve 
with  her  Ms.  B  imprint— Wnght 
sings  mostly  about  troubled 
romance  after  opening  tho  set 
with  reminiscence  about  peers 
fromherhit-makingdayi  Ron 
pers  Lil  Wayne,  Snoop  Dogg 
and  Robert  "the  Messenger ' 
Bozeman  provide  guest  spots; 
Lenny  Williams  hollers  through 
the  duet  "Baby  Come  B^ick"; 
and  Joss  Stone,  who  Wnght 
mentored  early  in  the  Bnii<,h 
singer's  career,  glides  through 
the  smooth  "Whisper  in  the 
Wind."  Throughout  the  album 
the  Roots  provide  a  churning 
backdrop  of  funky  rhythm  gui- 
tar and  rolling  drums.  Vocally 
strong.  Wright  shines  bright- 
est on  songs  that  reflect  past 
musical  styles.  "In  the  Middle 
of  the  Game  (Don't  Change 
the  Play)"  taps  the  Philly  soul 
and  adds  a  sensually  perco- 
lating disco  beat.  And  "Look 

Around  (Be  a  Man)"  works  in 


DAVID  NAIL 

The  Sound  of  a  Million 
Dreams 

Producers:  F.  Liddell. 
C.  Amiay.  G.  Worf 
MCA  Nashviiie 
Release  Date:  Nov.  IS 

Simply  put,  David  Nail  isn't  one  of  us— at  least  he 
doesn't  sound  that  way.  Take,  for  instance,  the 
stunning  title  cut  on  his  latest  album.  T/ie  Sound 
of  a  Million  Dreams.  It  could  be  argued  that 
Nashville,  or  any  other  city,  doesn't  make  music 
this  great  anymore.  And  that's  just  the  tip  of  the 
iceberg.  Nail  is  a  master  storyteller,  and  this  disc 
delivers  with  such  tracks  as  "Half  Mile  Hill"  and  the 
eloquent  "Songs  for  Sale,"  which  features  some 
spellbinding  harmony  from  the  always-great  Leo 
Ann  Womack.  He  turns  up  the  tempo  on  the  frisky 
"Grandpa's  Farm"  and  the  Keith  Urban-written 
"Desiree."  But  Nail  is  at  his  best  when  he  slows 
down  and  releases  that  Mississippi  River-drenched 
bluesy  voice,  which  he  does  time  and  again  on 
cuts  like  "Catch  You  While  I  Can"  and  the  beautiful 
"Catherine."  written  about  his  wife.  Nail  is  an  artist 
that  many  in  Nashville  have  been  cheering  on  for  a 
long  time,  and  listening  to  Tho  Sound  of  a  Million 
Dreams  makes  you  realize  why. 


a  similar  fashion— the  groove 

and  sentiment  of  the  mid-'70s 
combir>ed  with  contemporary 
brashness.— PG 

ERIC  ROBERSON 

Mister  Nice  Guy 
Producers:  various 
Blue  Erro  Soul/Purpose 
Music  Group/eOne 
Release  Date:  Nov.  8 
Eric  Roberson.  aka  the  king  of 
indie  soul,  ushers  In  his  10th 


HOT  CHELLE  RAE 
Whatever 
Producers:  various 
RCA  Records 
Release  Date:  Nov.  29 
Nashville  pop-rock  group  Hot  Chefle 
Rae  has  friends  in  high  places.  Singer  Ryan  Follese  and 
drummer  Jamie  Follese  are  the  sons  of  country  songwriter 
Keith  Follese,  while  guitarist  Nash  Overstreet's  older 
brother,  Cf>ord,  stars  on  "Gtee."  And  on  Whatever,  its 
sophomore  disc.  Hot  Chelle  Rae  gets  an  assist  from  Demi 
Lovato  In  "Why  Don't  You  Love  Me,"  a  midtempo  power 
ttallad  not  unlike  Lovato  and  Joe  Jonas'  duet  from  "Camp 
Rock."  (Los  Angeles  teen-rap  also-rans  New  Boyz  tum  up. 
too,  in  opener  "I  Like  It  Like  That"— tf>ough  they're  prot>ably 
t>enefiting  more  from  the  collab  than  Hot  Chelle  Rae  is.) 
You  can  hear  the  result  of  all  tf>ose  showbiz  connections  in 
the  radio-ready  ecor>omy  of  high-sheen  hook  bombs  like 
"Keep  Vou  With  Me"  and  "Tonight  Tonight,"  the  latter  of 
whkh  reached  No.  7  on  the  Billboard  hlot  100  earlier  this 
year.  Put  it  this  way:  The  guys  of  Hot  Chelle  Rae  probably 
aren't  lacking  for  people  \^ll[ng  to  tell  them  to  hurry  up  ar>d 
get  to  the  chorus.— AfW 


year  of  independence  with 
his  eighth  album.  Mister  Nice 
Guy.  A  singer/songwriter/ 
producer  who  charted  a  top 
40  Billboard  single,  "The 
Moon,'"  as  a  Warner  Bros, 
artist  in  1994.  Roberson  has 
since  written  or  collabo- 
rated vocally  with  Jill  Scott 
and  Musiq  Soulchild,  among 
others.  But  the  two-time 
Grammy  Award  nominee  still 
regales  as  a  solo  artist.  On 
this  15-track  set,  Roberson 
polishes  his  key  creative  tal- 
ents—smooth, pliable  tenor; 
storyteller  lyhcs;  and  sump- 
tuous rhythms— to  a  lustrous 
sheen.  Beginning  with  the 
opening  title  track,  Mister 
Nice  Guy  brims  with  fun. 
lighthearted  grooves  laced 
with  lyrics  that  cover  every- 
thing from  lovers-turned- 
strangers  (on  the  staccato- 
rhythmed  "Strangers")  to 
resisting  a  woman's  tempt- 
ing advances  ("Shake  Her 
Hand").  Atmospheric  lead 
single/love  song  "Picture 
Perfect."  featuring  Phonte 
of  the  Foreign  Exchange, 
and  "How  Would  I  Feel"  with 
Jean  Baylor  call  to  mind  Ste- 
vie  Wonder  in  his  ■70s/'80s 
heyday,  The  bottom  line:  In 
an  increasingly  Auto-Tuned, 
phone-it-in  world.  Roberson 
is  an  original. —  GM 


GYM  CLASS 
HEROES 

The  Papercut  Chronicles  II 
Producers:  various 
Fueled  by  Ramen 
Release  Date:  Nov.  IS 
Given  the  success  that  front- 
man  Travie  McCoy  had  on  his 
own  last  year  with  his  pop- 


reggae  smash  "Billionaire," 
Gym  Class  Heroes  might've 
been  expected  to  pursue  a 
similarly  lightweight  vibe 
on  The  Papercut  Chror^icles 
II."  the  New  York  alt-rap 
combo's  first  album  since 
200S's  The  Quilt.  Yet  follow- 
ing a  computer-voice  intro 
that  links  the  new  record  to 


CHILDISH  GAMBINO 

Camp 

Producers:  Donald  Glover.  Ludwig 
G6ransson 
Glassnote  Records 
Release  Date:  Nov  J5 
When  it  comes  to  his  dual  Iderrtlty 
as  a  respected  urKlerground  rapper  and  the  star  of  a 
prime-tinr>e  sitcom,  Donald  Gk>ver  occupies  a  lane  all  his 
own.  (Let's  just  say  Will  Smith  wouldn't  have  btown  up  the 
blogs  if  they'd  existed  durir>g  "The  Fresh  Prince  of  Bel- Air") 
Speaking  strictly  musically,  though,  Glover— known  to  TV 
viewers  from  his  role  on  NBC's  just-shelved  "Community"— 
has  much  more  company:  On  Camp,  his  first  commercial 
release  under  the  name  Childish  Gambino,  Gknrer  offers  up 
a  series  of  nwody.  Introspective  emo-rap  iams  that  share 
quite  a  tMt  with  the  self-interrogatirK)  work  of  Drake  and 
Kanye  West.  His  first  words  on  the  album,  delivered  over 
woozy  vocal  harmontes  that  sourxi  sampled  from  a  Grizzly 
Bear  record:  "I  used  to  dream  every  night/Now  I  rtever 
dream  at  all."  Camp's  familiarity  doesn't  r>ecessarily  detract 
from  its  quality.  Gkiver  raps  with  an  affecting  tenskin  In 
his  voice,  and  tfte  punch  lines  in  tunes  like  "Bonfire"  and 
"Backpackers"  hit  as  hard  as  you'd  expect  from  a  forrner 
writer  on  "30  Rock."  But  It's  easy  to  in^agine  who  populated 
those  Iong-k>st  dreams.- MW 


1 


its  2005  namesake,  the  first 
track  here  is  a  thudding  rap- 
rock  blast  called  "Martyrial 
Girl$,"  in  which  McCoy  yowls. 
Fred  Durst-style.  "I  never  felt 
so  alone  in  a  room  full  of  peo- 
ple!" Indeed,  much  of  the  curi- 
ously aggressive  Chronicles 
sounds  designed  to  notify 
fair-weather  McCoy  fans  of 
the  MC's  roots  on  the  Vans 
Warped  tour.  Unfortunately, 
that's  an  exercise  that  seems 
more  satisfying  for  him  than 
for  us.  The  band  fares  better 
in  a  handful  of  frothier  cuts,  in- 
cluding "Life  Goes  On,"  with 
Danish  electro-pop  singer  Oh 
Land,  and  lead  single  "Stereo 
Hearts."  featuring  Maroon  5's 
Adam  Levme.  In  those  mo- 
ments the  Heroes  remind  that 
before  'Billionaire"  they  had 
their  own  top  40  hit  with  "Cu- 
pid's Chokehold."-MlV 

liAil!! 

SHAILA  DURCAL 

Asl 

Producers:  Shaila  Durcal. 
Dorto  Ferreira 
EMI  Music/Capitol  Latin 
Release  Date:  Nov  1 
To  understand  Spanish  singer 
Shaila  Durcal.  one  must  note 
that  she  grew  up  in  show  busi- 
ness as  the  daughter  of  the 
late  Rocio  Durcal.  the  legend- 
ary chanteuse  who  had  a  loyal 
following  in  the  millions,  espe- 
cially in  Mexicoand  the  United 
States.  At  32.  Shaila  Durcal  re- 
leases her  fifth  studio  set,>^s/. 
Although  she  always  credits 
her  mother  for  guiding  her 
through  the  nuances  of  the 
business,  it's  Durcal's  own 
musical  path  and  impressive 
vocal  range  thai  makes  her 
latest  project  a  gift  to  her  fans 
and  an  undeniable  contribu- 
tion to  the  regional  Mexican 
genre.  The  album  features 
11  tracks  with  two  of  those 
songs.  "Convenceme"  and 
"El  Dia  Que  Me  Fui"  in  banda 
style— the  brass-based  form 
of  traditional  Mexican  music. 
Another  standout  is  the  soul- 
ful "Tanto  Amor,"  about  the 
aftermath  of  breaking  up.  The 
album,  arranged  by  Jose  Her- 
nandez (director  of  Mariachi 
Sol  de  Mexico),  gives  Durcal 
a  platform  to  shine  on  and  re- 
minds us  that  while  the  road  is 
sometimes  shared,  shestands 
prominently  on  her  own  in  a 
well-deserved  spotlight  — J!4 
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®N  FIFTH 


MAC  MILLER 

Party  on  Fifth  Ave.  (2:53) 
Producer:  ID  Latis 

Writers:  ^'^inous 
Publishers:  various 

Rostrum 

On  Oct.  27,  the  video  for  Mac  Miller's  Party  on  Fifth  Ave." 
hit  YouTube.  To  date,  the  dip  has  garnered  more  than 
1.7  miilion  views,  and  for  good  rea&on:  The  clip  perfectly 
encompasses  the  song's  old-schooi,  carefree  vibe,  as  Miller 
and  his  crew,  dressed  as  senior  citizens  in  wigs  and  canes, 
room  around  the  neighlsorhood  on  motorized  scooters. 
Take  the  visuals  away,  however,  and  the  track,  featured  on 
Miller's  Blue  Slide  Park,  loses  5onr>e  of  its  groove.  Miller's 
Isolated  rhymes  aren't  as  slick  or  excited  as  they  seem 
when  watching  the  rapper  and  his  friends  scoot  dovm  the 
street.  The  "Rfth  Ave."  video  is  a  dance  monger,  but  the 
song  alorw  is  less  vibrant— it  wants  for  audible  raucousness, 
some  "outdoor  voices."  Even  the  tempo  could  be  Nked  up 
a  notch.  This  is  a  party,  after  all— fight  for  it!— DM 


1S3BSS2 

COMMON 
Sweet  (3:38) 
Producer  No  I.D. 

Writers:  L  Lyrin.  E.  Wilson. 
D  Burton.  H  Kelley 
Publishers:  Thirik  Common 
Music  (BMO/Chrysalis 
Music/Let  the  Story  Begin 
Publishing  (ASCAP)/lza 
Music  (BMI)  administered  by 
Clyde  Oils  Music  Group 
Think  Common  Music/ 
Warner  Bros. 

During  hisnearly  two-decade- 
(ongcareer.  Common  has  ven- 
tured into  classic  East  Coast 
rap,  neo-soul  and  pop.  On 


"Sweet."  the  latest  single  from 
The  Dreamer,  The  Believer, 
however,  the  Chicago  rapper 
breaks  character,  eschew- 
ing the  cloud-gazing  wisdom 
that  has  become  his  wont  in 
favor  of  glowering  boasts  and 
references  to  Air  Jordans.  "I 
rhyme  for  the  commoners/ 
My  name  synonymous  with 
prominence/l  m  to  hip-hop 
what  Obama  is  to  politics." 
he  raps  gleefully.  When  he's 
not  rhyming.  Common  care- 
lessly drops  insults  as  if  he's 


on  a  mixtape  interlude,  The 
dramatic  character  shift  and 
the  steely  No  I.D.  beat  touch 
upon  a  street-level  populist 
appeal.  The  switch-up  isn't 
entirely  convincing  given 
Common's  reputation  as  the 
conscientious  rapper,  but  of 
all  the  genre  archetypes  he 
could've  embodied,  "street 
corner  philosopher"  is  prob- 
ably the  most  fun.— EN 


WADE  BOWEN 

Saturday  Night  (3:29) 
Producer:  JusOn  Niebank 
Writers:  W  Bowen.  LJ. 
Miller 

Publishers:  House  of  Sea 
Goyle  Music/Sparks  to 
Strings  Music  (ASCAP). 
Writers  of  Sea  Gayle  Music/ 
Itchy  Baby  Music  (BMI) 
Sea  Gayle/BNA  Records 
Wade  Bowen.  one  of  Texas' 
brightest  stars,  has  released  a 
single  that  sounds  a  bit  more 
akin  to  mainstream  country 
than  a  lot  of  music  coming  out 
of  the  Lone  Star  State,  That's 
not  exactly  a  bad  th  ing .  as  "  Sat- 
urday Night"  has  a  natural  flow 
that  could  pay  off  on  country 
radio.  His  vocals  sound  remi- 
niscent of  Richie  McDonald  of 
Lonestarand  invite  the  listener 
in.  while  the  tempoof  the  song 


INGRID 
MICHAELSON 

Ghost  (3:28) 
Producer:  Davd  Kahne 
Writer:  /  Michaelson 
Publlshar:  Cabin  24 
Records  (ASCAP) 
Cabin  24  Records/Mom  * 
Pop  Music 

There's  a  whisper  of  Little 
Earthquakes-era  Tori 
Amos  in  "Ghost,"  the  ach- 
ing first  single  from  Ingrid 
Michaelson's  upcoming 
Human  Again,  and  as  the 
singer  seeks  songwriting  maturity,  the  darker  shade  suits  her  well.  Michaelson  has  said  that 
her  latest  full-fength  captures  "a  really  dark  time"  for  her,  and  "Ghost"  appears  to  attack  the 
notion  that  she  can  only  pen  adorable  love  songs.  "I'm  a  ghost/Haunting  these  halts/Climbing 
up  walls  that  I  never  knew  were  there,"  she  wails,  sounding  defeated  and  determined  to  share 
fver  tale  of  woe.  Michaelson's  lyrics  are  at  times  too  straightforward,  but  with  its  muted  elec- 
tric guitar,  emotional  sthngs  and  subtle  percussion.  "Ghost"  includes  a  haunting  atmosphere 
that  abets  her  words  without  overpowering  them,  Michaelson  has  long  been  a  talented  artist 
without  an  immediate  persona.  With  "Ghost,"  she  may  have  found  the  key  to  becoming  a 
fully  formed  star.-^/i. 


and  earthy  feel  nng  true. "  Why 
doeseverybody  love  Saturday 
night/Stale  smell  of  beer  and 
the  smoke  in  your  eyes."  he 


THE  KNOCKS 

Bright$lde(4:30) 
Producers:  The  Knock  -.. 
Victor  Van  Vugt 
Writers:  S,  Ruttner.  J 
Patterson.  D  Barbelivien 
Publlth«rs:  Avenue  C 
Music/WB  Music  (ASCAP) 
ASM/Octone  Records 
New  York-based  production 
duo  the  Knocks  have  been 
building  buzz  with  produc- 
tion work  and  remixes  for  everyone  from  Etiie  Gouldlng  to 
Fbster  the  People  to  Rihanna.  Now,  Ben  "DJ  B-Roc"  Ruttner 
ar>d  James  "JPatt"  Patterson  have  stopped  out  from  behind 
the  curtain  to  deliver  "Brightside,"  the  first  single  from  their 
upcomir>g  Magic  EP.  It's  a  dance  cut  that  manages  to  hit  most 
genre  tropes,  with  verses  building  to  chorus  drops,  a  funky  per- 


^1 


sings.  After  many  years  of  suc- 
cess in  the  Texas  scene.  Bowen 
seems  ready  to  take  things  to 
another  level,  and  "Saturday 
Night."  the  first  single  from  his 
forthcoming  album,  appears 
to  have  all  the  ingredients  for  a 
breakout  hit.— CD 

l:NMfl 

RED  HOT  CHILI 
PEPPERS 

Monarchy  of  Roses  (4:11) 
Producer  Rick  Rubin 
Writers:  Red  Hot  Chili 
Peppers 

Publishers:  Wagging  Dog 
Tail  Music  (BMI).  Earl  Grey 
Songs  (ASCAP) 
Warner  Bros. 

Red  Hot  Chili  Peppers  have 
embarked  on  something 
new  with  /'m  With  You,  their 
10th  studio  album  and  the 


first  to  feature  guitarist  Josh 
Klinghoffer.  Album  opener 
"Monarchy  of  Roses"  is  a  tes- 
tament to  such  a  genesis,  but 
the  transition  to  an  evolved 
sound  isn't  quite  complete. 
The  absence  of  former  guitar- 
ist John  Frusciante's  playful 
trills  are  the  first  noticeable 
aspect  of  "Monarchy,"  while 
Anthony  Kiedis  chimes  in  with 
distorted  vocals,  denying  lis- 
teners the  chance  to  decipher 
his  storytelling  and  effort- 
lessly bright  tenor.  Eventually 
the  song  kicks  into  gear  with 
a  disco-thump  bassline  from 
Flea,  but  ultimately,  "Monar- 
chy" represents  a  mixed  bag 
of  new  ideas.  Like  any  veteran 
band,  the  Chili  Peppers  are  ex- 
periencing growing  pains,  and 
these  "Roses"  prick  as  much  as 
they  please.— AfO 


cussion  groove,  stabbing  synths,  a  wandering  female  vocalist 
to  add  a  bit  of  texture  and  a  honds-in-the-air  hook  tying  it  all 
together.  Unfortunately,  the  formula  and  overall  ingenuity  of 
"Brightside"  leaves  something  to  be  desired.  The  Knocks  have 
proved  they  can  craft  dancefloor  bangers,  but  "Brightside" 
likely  wouldn't  stand  in  a  DJ's  set  during  an  all-night  rager.—JB 
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Reality  Shows  & 
Heartbreak 

NBC  "The  Voice"  contestant  Dia  Frampton 
gets  raw  and  personal  on  solo  debut 


During  one  of  his  first  promotional  gigs 
for  the  second  season  of  NBC's  "The 
Voice."  Blake  Sheilon  couldn't  stop 
talking  about  the  effect  that  his  charges.  Dia 
Framplon  and  Xenia.  had  on  him  in  season 
one.  His  job  was  to  mentor  a  singer — it  turned 
out  to  be  Frampton — to  the  finals  to  compete 
against  three  others.  But  along  the  way  he  ex- 
perienced an  artistic  reawakening.  "Xenia  and 
Dia  rejuvenated  me . . .  maybe  that's  why  1  got 
so  attached  to  those  two."  he  said  in  October. 
"They  made  me  feel  alive  again." 

Following  a  tour  on  which  the  two  opened 
shows  for  the  country  singer.  Shelton  has  con- 
tinued working  with  Frampton.  recording  a 
track  on  her  debut  solo  album  and  booking 

her  as  ati  opening  a*.!  on  a  lour  lh;il  bepin*;  in 

February  just  as  "The  Voice"  returns.  Travel- 
ing with  Shelton  will  put  Frampton  on  bigger 
stages  than  she  has  played  with  her  sister  in  the 
act  Meg&  Dia  and  in  front  of  country  audiences 
she  only  saw  after  appearing  on  "The  Voice." 
f  his  is  a  singer  who.  after  winning  a  Myspace 
contest,  had  to  duck  flying  objects  while  play- 
ing three  separate  Vans  Warped  tours. 

"The  country  crowd  is  not  so  self-con- 
scious, a  little  more  family,  more  commu- 
nity." Frampton  says.  "I'm  e.xcited  to  be  in 
that  world.  Kverybody  in  my  band  is  so  ex- 
cited. All  five  of  us  will  be  backstage  every 
night  watching  and  learning." 

Red,  Frampton's  debut,  arrives  Dec.  6  on 
Universal  Republic.  She  says  the  album  is  far 
more  upbeat  than  Meg  &  Dia's  three  albums 
and  four  EPs,  owing  to  her  collaborations 
with  other  writcr.s  in  Los  Angeles,  Nashville 
and  London.  Without  her  older  sister  to  split 
writer  duties — "We  don't  work  together:  she 
writes  her  songs  and  I  write  mine" — Framp- 
ton found  the  experience  different  from  what 
she  expected. 

"This  record  is  very  personal,  almost  un- 
comfortable." the  24-year-old  artist  says  after 
doing  a  promotional  concert  at  the  Hollywood 


office  of  Reveille  Productions.  "I  felt  very 
alone  on  this  record.  On  our  last  [Meg  &  Dia] 
record,  we  were  stuck  in  this  little  cabin  shar- 
ing bedrooms,  just  the  five  of  us.  The  guitar 
amps  were  in  the  living  room. 

"This  time  I  didn't  have  Meg  to  ask.  'Do  you 
think  this  is  a  good  idea?  Is  this  line  stupid.'' 
I  don't  trust  other  people  as  much.  1  had  writ- 
ten about  40  songs  and  lost  tny  perspective,  so 
i  called  her  and  said.  'I  don't  have  fresh  ears. 
I  want  you  to  come  out  here  and  be  a  part  of 
the  record.'" 

Meg  traveled  to  Los  Angeles  and  the  sisters 
wrote  eight  songs  together,  their  first-ever  col- 
laborations. One  of  them,  "Hearts  Out  to  Dry," 
appears  on  the  iTunes  version  of  the  album. 
"The  others  sucked."  Frampton  says. 

While  collaborating  with  such  sungwi  ii- 
ers  and  producers  as  Isabella  Summers  of 
Florence  &.  the  Machine.  Tom  Shapiro.  Kid 
Cudi.  Toby  Gad.  Mark  Pontius  of  Foster  the 
People  and  Eg  White,  Frampton  was  the  lyri- 
cist "90%.100%  of  the  time."  That  also  led  to 
the  extremely  personal  nature  of  the  songs 
told  directly  from  a  first-person  point  of  view. 

Frampton  performed  two  of  those  ripped- 
from-the-heart  tunes.  "Daniel"  and  "Tra- 
peze," at  Reveille,  which  NBC.com  filmed  and 
will  include  in  an  online  series  to  promote 
"The  Voice"  in  February.  "Daniel"  was  writ- 
ten about  a  boyfriend  she  broke  up  with  just 
prior  to  "The  Voice "  and  after  Warner  Bros, 
had  dropped  Meg  &.  Dia:  "Trapeze"  followed 
a  friend's  disclosure  of  a  horrific  childhood 
that  he  remarkably  had  kept  hidden. 

Regarding  the  song  "Daniel."  Framplon 
says.  "1  didn't  even  change  the  name.  It's  re- 
ally strange  when  you're  getting  so  emotional. 
While  I  was  cutting  the  vocals.  1  was  thinking 
alxjut  all  the  things  we  could  have  had.  The  vocal 
[on  the  album]  is  the  very  first  demo.  Toby  C.kI 
said  there's  no  emotion  like  the  first  one.  Wh<  n 
I  wrote  it,  it  had  only  been  a  week  after  we  brokr 
up.  So  we  kept  that  raw  vocal  track."         •  - 


THE  RIGHT  STUFF 

When  country  chart  newcomers  turn  into  leading  men 
right  off  the  bat 


Brantley  Gilbert  becomes  the  10th  solo  malearti.st 
to  reach  No.  1  with  his  first  appearance  on  Bill- 
board's Hoi  Country  Songs  chart  in  the  Nielsen 
BDS  era  (since  [anuary  1990),  as  "Country  Must 
Be  Country  Wide"  jumps  3-1.  The  track  is  from 
Gilbert's.second album,  Halfivayto  Hmivn. which 
has  sold  more  than  303,000  copies,  according  to 
Nielsen  SoundScan. 

Traditional  country  stylist  joe  Diffie  became 
the  first  to  accomplish  tlie  feat  when  his  senti- 
mental debut  single.  "Home,"  reached  the  sum- 
mil  in  the  fall  of  1990.  Not  surprisingly,  the  only 
years  represented  by  more  than  one  such  artist 
are  1992  and  1993,  when  theear]y-'90s  country 
music  boom  was  at  its  zenith  (see  graph,  below) — 
mullet-wearing  Billy  Ray  Cyrus  ("Achy  Breaky 
Heart")  and  vocally  potent  neo-traditionalisi 
Tracy  Lawrence  ("Sticks  &  Stones")  wore  the 
crown  in  1992.  followed  by  cowboy-hatted  sing- 
ers Toby  Keith  ("Should've  Been  a  Cowboy")  and 
Clay  Walker  ("What's  It  to  You")  in  1993. 

Tlie  longest  gap  between  two  sudi  aclue\'cmciits 
was  the  seven  years  between  Blake  Shellon  s  "Aus- 
tin" in  2001  and  Darius  Rucker's  "Don't  Think  1 
Don't  Think  About  If  in  2008.  The  latter  is  in- 
cluded on  the  list  because  Rucker  didn't  have  any 
previously  charted  titles  on  Hot  Country  Songs  as 
a  soloist  or  with  Hootie  &  the  Blowfish. 

There  are  six  such  rookie  artists  climbing  Hot 
Country  Songs  [see  chart,  page  S3),  the  highest 
rank  among  those  held  by  Hunter  Hayes,  whose 


"Storni  Warning"  rises  22-20.  The  list  includes 
Casey  James  (No.  38).  Andy  Gibson  (No,  44), 
Brent  Anderson  (No.  52).  Wade  Bowen  (No.  54) 
and  Eric  Paslay  (No.  56).  — Wade  jcssen 


To  the  top: 
BRANTLEY 


D3leSingleH(tll&l 


"Home" 

Joe  Diffie 

11/10/90 

"Achy  Breaky  Heart" 

Billy  Ray  Cyrus 

5/30/92 

"Sticks  &  Stones" 

Tracy  Lawrence 

1/25/92 

"Should've  Been  a  Cowboy" 

Toby  Keith 

6/5/93 

"What's  Itto  You  ■ 

Clay  Walker 

10/16/93 

"What  Mattered  Most" 

Ty  Herndon 

5/27/95 

"Austin" 

Blake  Shelton 

8/11/01 

^Don't  Think  1  Don't  Think  About  It" 

Darius  Rucker 

10/4/08 

"A  Little  More  Country  Than  That" 

Easton  Corbin 

4/3/10 

"Country  Must  Be  Country  Wide" 

Brantley  Gilbert 

12/3/11 
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White 
Hot 


Snow  Patrol's  sixth  album 
makes  strong  U.K.  debut 
to  set  up  U.S.  push 

Snow  Patrol  has  come  a  long  way  in  recent  years. 
A  good  measure  of  just  how  for?  The  company 
that  the  Irish/Scottish  five-piece  now  keeps. 
When  singer  Gary  Lightbody  was  suffering  from 
writer's  block  last  year,  for  instance,  he  called  up 
R.E.M.'s  Michael  Stipe  for  adWce.  Not  a  bad  phone 
friend  for  a  band  once  virtually  unknown  outside  the 
United  Kingdom.  Stipe's  tutoring  had  the  desired  ef- 
fect, providing  the  creative  catalyst  for  Snow  Patrol's 
sixth  studio  set.  Fallen  Empires. 

Recorded  in  Los  Angeles  with  longtime  producer 
Garret  "lacknife"  Lee.  the  14-track  set  arrived  Nov. 
14  on  Fiction  Records/Universal  and  debuted  at  No. 
3  on  the  U.  K.  albums  chart  with  first-week  sales  of 


80.000.  according  to  the  Official  Charts  Co.  Fallen 
Empires  is  the  band's  fifth  top  five  album  and  fol- 
lows 2008's  A  Hundred  Million  Suns,  which  has  sold 
500,000.  according  to  the  OCC.  Failen  Empires  also 
debuted  at  No.  1  in  the  Netherlands  and  Ireland. 

Since  forming  in  Scotland  in  the  mid-'90s. 
Snow  Patrol — Lightbody.  guitarist  Nathan  Con- 
nolly, bassist  Paul  Wilson,  drummer  Jonny  Quinn 
and  keyboardist  Tom  Simpson — has  sold  more 
than  11  million  albums,  according  to  its  label.  The 
group's  best-selling  album  in  the  United  Slates  is 
2006's  Eyes  Open,  which  has  moved  1.3  million 
copies,  according  to  Nielsen  SoundScan.  A  Hun- 
dred Million  Suns  peaked  at  No.  9  on  the  Billboard 
200  and  has  sold  210.000. 

"1  feel  like  they've  realized  their  potential  on 
this  record."  Fiction  Records  managing  director 
)im  Chancellor  says.  °Gar>'  summed  it  up  when  he 
said  that  they've  grasped  their  inner  dance  mon- 
key. There's  a  lot  more  groove  to  the  tunes.  There's 
a  couple  of  big  songs  instead  of  iust  one.  There's 
dancey  songs,  uptempo  rock  tracks  . . .  it's  just  a 
really  great  palate." 

Chancellor  credits  radio  support  from  national 
top  40  station  BBC  Radio  1  in  building  a  strong 
U.K.  launch  platform.  Lead  single  "Called  Out  in 
the  Dark"  was  playlisted  on  Radio  I  s  A-list  (plac- 
ing the  track  in  regular  daily  rotation)  and  debuted 
at  No.  n  on  the  U.K.  singles  chart  in  September.  A 


second  single,  "This  Isn't  Everything  You  Are."  has 
since  been  added  to  Radio  I's  A-!ist, 

"We're  in  a  pop  market,  and  getting  anything  with 
a  guitar  on  the  radio  these  days  is  literally  like  run- 
ning up  a  hill  in  treacle,"  says  Chancellor,  who  cites 
TV  appearances  on  "The  Graham  Norton  Show." 
"Later . . .  With  lools  Holland'  and  the  BBC  1  broad- 
cast "Children  in  Need  Rocks  Manchester"  charity 
concert  with  further  driving  sales.  The  band  also 
performed  a  free  outdoor  show  in  Belfast,  North- 
ern Ireland,  on  Nov.  G  for  15.000  fans  as  part  of  the 
MTV  European  Music  Awards.  "It's  the  best  TV  plot 
we've  ever  had  in  the  history  of  the  band."  he  says. 

TV  will  also  play  a  big  role  in  the  forthcoming  U.S. 
push.  Snow  Patrol  is  booked  to  play  "Late  Show  With 
David  Letterman"  on  Ian.  9  with  Fallen  Empires — 
which  features  guest  contributions  from  U.S.  folk 
singer  Lissie.  Queens  of  the  Stone  Age  guitarist  Troy 
Van  Lceuwcn  and  the  L.A.  Inner  City  Mass  Gospel 
Choir — set  to  make  its  North  American  bow  on  jan. 
10  through  Island  Def  lam. 

"Called  Out  in  the  Dark"  has  been  servicsd  to  triple 
A  radio  ahead  of  the  band  traveling  to  the  States  in 
December  for  promotion.  A  U.K.  and  Ireland  tour 
will  commence  Jan.  20  at  Dublin's  02  Arena.  Ixioked 
by  London-based  X-Ray  Touring.  The  17-date  trek 
includes  two  nights  at  London's  17,000-capacily  02 
Arena,  followed  by  a  monthlong  run  of  European 
dates.  U.S.  live  ^ans  are  to  be  announced. 


'CRAZY'  GOOD 

Eli  Young  Band  scores  first  No.  1, 
as  'Life  at  Best'  gets  even  better 


"  It's  been  a  kxi9,  yet  short  road  for  us," 
Eli  Young  Band  vocalist  Mike  Eli  says. 
'Time  fites  by  and  before  you  know  it 
yooYe  a  band  for  10  years.  The  first  five 
years  our  focus  was  on  finishing  col- 
lege and  the  band  was  a  hobby.  Then 
it  turrwd  into  this  career." 

The  vraek  of  Nov.  19,  the  Eli  Young 
Band  celebrated  a  career  milestone 
with  its  first  No.  1.  "Crazy  Girl."  which 
topped  Billboard's  Hot  Country 
Songs  chart  after  38  weeks.  It's  the 
lead  single  from  the  band's  fifth 
album  and  second  In  the  Universal 
Music  Group  family.  Life  at  Best. 
The  set  arrived  Aug.  16  on  Republic 
Nashville  and  debuted  at  No.  6  on 
the  Billboard  200  (No.  3,  Top  Coun- 
try Albums)  with  35,000  sold,  ac- 
cording to  Nielsen  SoundScan,  the 


group's  best  opening  week  to  date. 

"We  basically  took  everything 
that  EYB  had  built,  reintroduced 
them  to  radio  and  built  more  on  top 
of  that,"  Republic  Nashville  presi- 
dent Jimmy  Hansen  says. 

The  band's  previous  album, 
2008's  Jet  Black  S  Jealous,  arrived 
on  Universal  South,  peaked  at  No. 
30  on  the  Billboard  200  (No.  5.  Top 
Country  Albums)  and  spawned  the 
singles  "When  It  Rains"  (No.  34,  Hot 
Country  Songs)  and  "Always  the 
Love  Songs"  (No.  11,  Hot  Country 
Songs;  No.  69,  Billboard  Hot  100). 
Republic  Nashville  picked  up  the 
band  earlier  this  year. 

"Our  journey  began  last  Janu- 
ary in  a  rental  van  visiting  country 
radio,"  Harnen  says.  "It  was  wildly 


apparent  to  see  the  very  real  con- 
nection happening  between  the 
Eli  Young  Band,  country  radio  and 
country  music  fans." 

Eli,  guitarist  James  Young,  drum- 
mer Chris  Thompson  and  bassist  Jon 
Jones  formed  the  group  while  they 
were  students  at  North  Texas  State 
University.  They  toured  extensively 
and  released  three  indie  albums  be- 
fore gaining  a  national  platform.  But 
it's  "Crazy  Girl"  that's  proved  to  t>e  a 
game-changer. 

"The  strongest  driver  Is  the  song 
Itself. . .  [it]  expanded  their  consumer 
t>ase,"  Big  Machine  Labe\  Group  VP  of 
sales,  marketing  and  interactive  Kelly 
Rich  says.  "We  have  run  targeted  pro- 
mottofK  through  [the  band's]  weljsite 
and  social  networks  that  not  only  got 
the  fans  excited  but  engaged  them  to 
participate  in  spreading  the  word.  By 
empowering  their  fans  to  participate 
and  create  their  own  videos,  they 
then  took  ownership  in  the  visibility 
campaigns  around  the  release  of  the 


official  video." 

ITunes  has  also  propelled  the 
band's  success.  "The  positioning 
allowed  the  band  an  opportunity 
to  not  only  be  top  of  mind  with  the 
country  consumer,  but  for  all  genres 
In  the  digital  space,  you  couldn't  miss 
them  on  the  site,  which  translated 
Into  purchases,"  Rich  says.  "Lever- 
aging the  single  sales,  we  were  able 
to  provide  the  key  indicator  Informa- 
tion to  physical  retail  to  enable  them 
to  make  an  educated  decision  to 
bring  In  enough  stock  to  cover  our 
street  week  effectively." 

The  momentum  continues  with 
new  single  "Even  If  It  Breaks  Your 
Heart,"  co-written  by  Will  Hoge,  who 
released  it  In  2009.  "It  already  had 
this  cult  following  before  we  even 
recorded  it,"  EN  says,  adding  that 
the  band  was  drawn  to  it  because  it 
felt  "autobiographical":  "It's  a  song 
about  dreamers,  and  we've  been 
dreaming  about  doing  this  our  whole 
lives."         ^Deborah  Evans  Price 


ALL 'HEART' 

Niche  artist  Jonathan 
Coulton  debuts  at 
No.  1  on  Heatseekers 
following  physical 
release  of  album 

For  his  new  album,  Brooklyn-based 
musician  Jonathan  Coulton  called 
in  a  little  help  from  his  friends.  The 
result?  Artificial  Heart,  his  eighth 
studio  album  {and  first  since  2006) 
and  the  first  produced  by  someone 
other  than  himself.  With  They  Might 
Be  Giants'  John  Flansburgh  at  the 
helm,  the  18-track  set  debuted  atop 
Billboard's  Nov.  26  Heatseekers 
chart  and  at  No.  12S  on  the  Billboard 
200,  selling  5.000  copies,  accord- 
ing to  Nielsen  SoundScan.  The  feat 
was  largely  thanks  to  Coulton's  fan 
base  and  a  tiered-pricing  system  that 
drove  anticipation  for  the  release. 

"Jonathan  has  a  great  personable 
side  that  comes  across  very  clearly 
to  anyone  that  hears  his  songs,  sees 
him  play  or  chats  with  him."  says  GiHie 
Media  director  of  label  services  Kevin 
Worlis.  who  represents  Coulton. 
"When  he  got  his  CD  made  and  asked 
his  fans  to  buy  it  from  him.  they  did. 
And  sales  will  continue." 

Through  his  site  JonathanCoulton. 
com.  he  offered  fans  the  option  to 
buy  one  of  several  packages— $10 
for  a  digital  download;  S15  for  digital 
download  and  a  signed  CD;  $40  for 
digital  download,  signed  CD,  poster 
and  T-shirt;  and  $100  for  "The  Big 
Package  of  Everything,"  which  fea- 
tured everything  in  the  $40  package, 
plus  more  music  and  other  items. 
According  to  Wortis,  1,000  people 
bought  the  $100  bundle.  The  project 
is  now  available  on  iTunes.  Amazon 
afKJ  Spotify.  among  other  outlets. 

"One  reason  I've  been  able  to  make 
this  work  financially  is  that  I  have  a 
very  direct  relationship  with  my  fans." 
says  Coulton,  who  released  debut 
album  Smoking  Monkey  in  2003,  and 
is  twst-known  for  his  "Thing  a  Week" 
series  and  his  work  in  gaming.  (His 
song  "Want  You  Gone"  appeared  tn 
"Portal  2.")  According  to  NPR.org. 
Coulton  cleared  $500,000  in  music 
revenue  tn  2010. 

"It  very  much  feels  like  my  career 
is  something  that  we  all  created  to- 
gether," Coulton  says.  "My  fans  have 
done  a  ton  of  the  heavy  lifting,  and  I'll 
always  be  grateful  for  that." 
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- -s  27  spmds  Ks  39tb  WMk 
top  flv«  on  th«  BRIboard 
2O0.  setting  a  record  for  the  most 
weeks  Ml  Album  has  stayed  In 
ttM  top  five  since  its  debut  In  the 
chart's  5S-year  history.  It  surpauss 
MlchMl  Jecksorfs  Bad.  whtch 
racked  S6  straight  frames  In  the 
top  five  following  Its  bow  at  Ho.  1 
on  Sept  27. 1987. 


rea  Bocalll'i  Concwto: 
\ght  in  Central  Park  debuts 
at  No.  1  on  Classical  Crossover 
Albums  (67,000  sold,  according 
to  NMsen  SoundScan),  rT>arkir>g 
his  eighth  topper  on  the  tally.  It 
oxtends  his  Itad  as  tha  artist  with 
the  most  No.  Is  In  the  list's  IB- 
year  history. 


....  BEST 


irthe  hrsl  lime.  Frank 
Sinatra's  greatest  hits  from  his 
tenures  with  Capitoi  artd  Reprise 
Records  are  collected  on  one 
album:  The  2  S-song  The  Best  of 
the  Best  debuts  at  No.  23  on  the 
d  200  (26.000  copies). 


CHART 
BEAT 

>  > All  that  listeners  want  for 
Christmas  Is.  seemir>gly,  "All  I 
Want  for  Christmas  Is  You."  As 
Mkhoel  Bubli's  cover  of  Marlah 
Carey's  t994  carol  rises  15-10 
on  Adult  Contemporary.  Justin 
Bieber-s  update  of  the  song  with 
Carey  bows  at  No.  IB.  The  "Glee" 
cast  has  also  remade  the  song  on 
"Glee,  the  Music;  The  Christmas 
Album.  Volume  2."  which  debuts 
on  the  Billboard  200  at  No.  6. 

>>At  the  AC  summit.  Adele 
ascends  to  her  second  leader 
with  "Someone  Like  You."  On 
Adult  Top  40,  follow-up  "Set 
Fire  to  the  Rain"  roars  in  at  No. 
2S,  marking  the  chart's  highest 
debut  by  a  solo  female  since 
Alanis  Morlssette's  "Everything" 
launched  at  the  same  rank  the 
week  of  April  10, 2004. 


Read  Chart  Beat 
every  week  at 
blllboard.com/chartbeat. 


Billboard  , 


Drake's  No.  1  As  Holiday  Season  Begins  In  Earnest 


As  expected.  Drak*  nets  the  third- 
largest  sales  week  of  2011  for  an 
album,  as  Take  Care  debuts  at  No.  1 
on  the  Billboard  200.  selHng  631.000 
copies  in  its  first  week,  according  to 
Nielsen  SoundScan. 

The  only  two  sets  to  sell  more  in  a 
week  this  yearwere  Lady  Gaga's  Born 
Tliis  Way  debut  (1.1  million)  and  LM 
Wayn«'s  Tha  Corrt-r  /  Vstart  (964.000). 

Take  Care  is  Drake's  second  chart- 
topper,  following  2010's  Thank  Me 
Later,  which  launched  with  447.000. 


•TALK'  OF  A  NO.  l:Thestar-filled  Nov. 
21  release  schedule  provided  an  em- 
barrassment of  riches  for  music  fans. 
Among  the  acts  that  dropped  new  al- 
bums that  day:  Rlhanna,  NIckelback. 
Daughtry,  Mary  J.  Blige.  Michael 
Jackson  and  Taylor  Swift.  And  that's 
just  the  tipof  the  iceberg.  (Don't  forget 
Lady  Gaga's  second  remix  album,  a 


new  Bob  Seger  hits  package  and  Big 
Tim*  Rush's  possibly  big  Elevate.) 

Rather  amazingly.  Rihanna  ha.syet 
to  score  a  No.  1  album  in  her  prolific — 
yet  still  young — career.  Her  new  Talk 
That  Talk  is  her  sixth  studio  set  in  a 
little  more  than  six  years 
and  seems  certain  to  also 
be  her  sixth  lop  lOeffort. 

But  early  word  from 
industry  prognostica- 
tors  suggests  Rihanna 
could  be  denied  yet 
another  No.  1.  as  Talk 
might  take  either  the 
No.  2  or  No.  3  slot,  be- 
hind either  (or  both) 
Nickelback's  new  Here  and  Noivor 
Michael  Bubl^'s  Christmas. 

Despite  Rihanna's  staggering  suc- 
cess with  singles  on  the  Billboard  Hot 
100(]lNo.  Isand  counting),  she's 
never  gone  higher  than  No.  2  on  the 
Billboard  200  (with  2O07's  Good  Girl 
Cone  Bad).  Her  best  sales  week  for 
an  album  was  for  2010's  Loud,  which 
shifted  207.000  in  its  premiere  frame 
at  No.  3. 

While  Rihanna's  popularity  is  ar- 
guably at  its  peak,  it's  not  translating 
into  massive  first-week  album  sales. 
In  the  past  year  alone,  she's  scored 
four  No.  Is  on  the  Hot  100.  includ- 
ing "We  Found  Love,"  the  lead  single 
from  Talk. 

A  manager  friend  of  mine,  David 
Russell  at  ie:music.  calls  this  stage 
of  Rihanna's  career  her  "imperial  pe- 


Over  The 
Counter 


KEITH 
CAULFIELD 


riod."  Meaning:  Basically  every  single 
she  releases  is  a  smash.  (See  also:  Ma- 
donna from  19K4  to  1992  and  Marlah 
Carey  circa  1990-99.)  Intriguingly, 
RiRi's  imperial  reign  still  isn't  quite  po- 
tent enough  to  land  her  a  No.  1  album. 

So,  what  about  that 
Nickelback.^  The  rock 
band's  seventh  studio 
set.  Hereand  Noiv.  might 
take  the  top  slot  next 
week — if  Buble  doesn't 
stand  in  its  way.  Nickel- 
back  has  had  three  pre- 
vious efforts  start  in 
the  tally's  top  two  slots, 
including  one  No.  1 : 
20a5's  Alt  the  Right  Reasons.  Its  last 
album,  2008"s  Dark  Horse,  bowed  at 
No.  2  with  326.000.  Its  big  first  week 
was  aided  by  its  hit  lead  single.  "Gotta 
Be  Somebody."  which  reached  No.  10 
on  the  Hot  100. 

Wild  cards  in  the  mix  next  week  in- 
clude Blige 's  My  Life  11:  The  journey 
Continues,  Act  /(saythat  five  times  fast) 
and  Jackson's  Immortal,  the  compan- 
ion piece  to  Cirque  du  Soleil's  touring 
production  about  the  entertainer. 

Since  1997,  ail  of  Blige  s  sludio  al- 
bums have  debuted  at  either  Nos.  1  or  2 
on  the  Billboard  200.  Can  her  new  My 
Life  11  continue  the  streak.^  Doubtful, 
with  Nickclback.  Buble  and  Rihanna 
in  her  way.  But  we  hear  a  top  five  bow 
is  doable.  Blige 's  last  set.  2009's  Stron- 
ger With  Each  Tear,  landed  at  No.  2 
with  330,000  in  its  first  week,  follow- 


ing its  release  on  Dec,  22.  Immortal  is 
a  quasi-greatest  hits  set.  in  the  style  of 
the  Beatles'  Cirque-presented  Love, 
where  the  Kingof  Pop's  biggest  singles 
are  mashed  up  into  medleys.  Sources 
say  Immortal  is  off  to  a  less-than-royal 
start  and  may  only  sell  around  50.000. 
lack  son's  last  release,  the  posthumous 
Sludio  album  Michael,  sold  228.000  in 
its  first  week  (No.  3)  last  December, 
while  the  Beatles'  Loi/e  shifted  272.000 
when  it  started  at  No.  4  in  2006. 

Don't  forget  about  Daughtry 's  Break 
the  Spell,  Swift's  Sprat  Now  World  Tour 
Live  CD/DVD  package  and  Big  Time 
Rush's  flei'flfc.  The  lattermost  set  could 
surprise  everyone  with  a  start  that  ex- 
ceeds 100.000.  But  we'll  get  back  to  you 
on  that  after  Black  Friday . . , 

GOOD  WORKS:The latest  release  in 
KTCZ  Minneapolis'  annual  charity 
compilation.  Sampler  23:  Live  From 
Studio  C,  takes  a  bow  at  No.  1 2  on  the 
Billboard  200.  shifting  33,000 cop- 
ies. Since  1989,  the  series  has  raised 
nearly  $9  million  for  local  charities. 
This  year,  according  to  KTCZ.  the 
Target-exclusive  set  sold  out  on  its 
first  day  of  release.  Only  33.000  CD 
copies  of  Sampler  2i  were  available, 
and  all  of  them  had  .sold  out  on  their 
Nov.  17  street  date.  Why  were  only 
33,000  niade.^  That's  the  maximum 
number  that  could  be  manufactured 
because  of  publishing  and  label  gra- 
tis licensing  restrictions  for  charity 
CD  efforts. 


Market  Watch 

Weekly  Unit  Sales 


A  Weekly  National  Music  Sales  Report 

Year-To-Date 
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ALISON  KRAUSS  &  UNION  STATION  Phpet  AirphrK- 
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THE  ISAACS 

MARK  O  CONNOR  An  Appalachian  Chrisimaa  I 


1^ 
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Follow  Me  Down  I 
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GLEN  CAMPBELL 
ALAN  JACKSON 


Ghost  OnThe  Canvas 
34  Number  Ones  < 


BETWEEN  THE  BULLETS 


'COUNTRY'  CLIMB 


With  one  of  this  year's  longest 
chart  chtnbs,  singer /songwriter 
Brantley  Gilbrrl  claims  his  first 
Nd.  1  on  Hot  Country  Songs. 
HKl  ^^^^^H  as  "Country  Must  Be  Country 
1^^^^^^  Wide"  jumps  3-1  in  its  33rd 
Lhart  week  (see  story,  pauc  42).  it's  one  of  five  songs  to 
clock  more  than  30  weeks  to  the  summit  in  2011.  The 
Georgia  native's  track  lias  amassed  448  million  audience 
impressions  (according  to  Nielsen  BDS)  since  il  opened  at 
No.  44  on  the  April  23  chart.  It's  from  his  second  album. 
20l«'s  Halfway^  Heavm.  which  Valory  Records  reissued 
in  September.  — Wade  jesxn 


Data  for  week  of  DECEMBER  3,  2011    I    For  chart  reprints  call  212,493.4023 


v.billboiird.biz  for  complete  chart  data 
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M  Stott'i  GoM  (What  Hv  HiM)  Sap}" 
katirtii  Paul  Wal  tud  nukts  Uk  top  W  on 
Mrit  RU  (n-H),  her  nth  tUe  to  rcHfi  irw 
iWNf  her.  Nunwhilc,  Wal  joint  the  rare  rank 
ol  raMKn-liKUcHs  (IWe  tffles)  jnd  Oavid 
lamwi  (o(w)-who  have  bm  credttKl  witti 
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BETWEEN  THE  BULLETS 


THREE'S  COMPANY 


Drake  takes  the  cake  with  his  sophomore  smash.  Tafcc  Care. 
debuting  al  No.  1  on  Top  R&B/Hip-Hop  Albums  (see  Over  the 
Counter,  pane  45).  but  is  only  one- third  of  the  debuting  trio  that 
heads  up  the  list.  Coming  in  at  No.  2,  actor/comedian  Donald 
Glover  of  NBC's  "Community,"  rapping  under  the  stage  name 
Childish  Gambino  (a  result  of  his  toying  around  with  a  Wu- 
Tang  Clan  name  generator),  debuts  with  his  first  studio  album 
{S2,000  sold,  according  to  Nielsen  SoundScan).  Its  load  single. 
"Bonfire."  was  released  in  September  and  has  charted  on  the 
R&B/Hip-Hop  Digital  Songs  and  Rap  Digital  Songs  lists,  just  below  Gambino.  Webbie's  third 
studio  album.  Savage  Life  3.  starts  at  No.  3,  selling  nearly  30.000.  His  last  album,  the  second 
installment  of  the  "Savage  Life"  series,  also  debuted  at  No.  3.  Savage  life  3's  current  single. 
"Whats  Happenin."  sits  at  No.  95  on  the  Hot  R&B/Hip-Hop  Songs  chart.  — Karinah  Santiago 


ADULT  R&B 


LIFE  OF  THE  PARTY 

CHAMJE  WnSOn    ■/!  I'.iC  JIVLWCA  

-  IF  IT  S  LOVE 

KLM IIAT  CMMStTTl  MtCHU  UNIvmSAI  RWBUC 

STAY  TOGETHER 

iiaisifon  jAWEW'/f t-nmCAsrivEiivt   

M  SO  IN  LOVE 

JMStOTTFIATAirnWWIIMIMBBaUHBABtlWWeiWg 
j_  YES 

MUSlQSOUlCNUmLftMIC  

MAKE  YOU  SAY  OOH 

KEHM  SWEAT  1"(  5y<Eif  WPTatOM    _____ 

la  25/8 

•luurr  J  HLici  M.:iiiix'"  II       '  ' 
|.  SO  GONE  IWHAT  MY  MIND  SAYSI 

Ml  scon  FEAI  PIUIl  WAIl  i  '-l    ■  ^ 

H  MOTIVATION 


IN  THE  MOOD 


n  cm 'J 


LOVE  AFTER  VMR 
wetNTMcnsaii 


LOVE  ON  TOP 

W10NCI  i"FnATir,ri.r!iuiMftiA   

WOO 

AHEMONY  KAMUraMKA   

UNTIL  IT  SGONE 

mm-A  . 

MORE  THAN  YOU'LL  EVER  KNOW 

Kir  »  MEN  (TAI  a 

REAL  LOVE 

ERICRINn    iN'  .-''.  ■c.i.iEXAmOl 


PICTURE  PERFECT 

ERIC  HOaUSUN  HAT  PWOWTt  nnPOSUOM_ 

DON'T  KISS  ME 

CAWTMOMAS'.IKvh  (  iRhCAST.VtlWt 

EVERYDAY  WOMAN 

WW  WljMCaEltTOIAllWTO  

CAN'T  FORGET 

MffOM  DUNN  tun 


.Sly- 


RAP  SONGS 


TITLE 

UmiTtiVPRINT  MOtMIIONUlHU 

HNr-AS  IN  PARIS  I 
HEADLINES 

DIIAKF  .■  ■  .M,  MONIrCASH  MWlCF)l«MRiAl  WWWIC 

SHE  WILL 

:i:  AWW  FEAI  DIM m  •« WlfffWW MWBWWIMIWMUC 
WORK  OUT 

J  CUU  -.  .  -.N  .iM:jibMB»» 


DANCE  (ASS) 

U.I.  UAM  rlAl  tuUU  IMMJOaaOACFjM  

THAT  WAY 

>VAII  (EAi  JiRnw>«CKIIOII»WBAOtWWafl»<l5 
BODY  2  BODY 

AC(  Hnoo  E«10MBWOWIIMW«eigMlgJil*«OJMB 


LOTUS  FLOWER  BOMB 

WAIf  HAT  MICIIFI  v. '.i' BROS 

MARVIN  8>  CHARDONNAY 

WStAAFU-' KMTfMSrAnaSCOEWSH'jDOIl.afMUtfUUC 

Imakemeproud  I 


I  M  ON  ONE 
YOU  THE  BOSS 

KICK  HOSS  lEAI  NICKI  Ml WJ  WAIHACHiIIB  JAA^'IDJWS 

OTIS 

^lUKKMSIEUiaBI 

FLY 


GOOD  FEELING 

FLORIDA-    L  tilY.AtlANIFC  

IMA  BOSS 

MEU  AHl  FUI  MU  MSS  lAUBACtWOWNBl  BROS 


CAN'T  GET  ENOUOH 

.1  coif  FTAI  JWt  SONM ROC  MTIOHCOUIMBI* 

ROUND  OF  APPLAUSE 

AAAA  f I OCAA  FIAME  flAT.  OMWMIW/WMMPI  IMS 

LIGHTERS 
FLY  TOOETHER 


I  GOOD  GOOD  NIGHT 

I  ROSCUE  DASH  M  -.:.at(t?;>lhT{RECOPE 

I  STRANGE  CLOUDS 

I  lEAT  III  WAyHEHFHKFiaCK'CBASO  MUSTlE.AnAjnc 

E  MOTTO 

IE  FUB  lA  NMK  nr-f.  MMIUJH  MMEYWMaA  VJBi< 


54   I   Go  to  www.blliboarcj-btz  for  complete  chart  data 


Data  for  week  of  DECEMBER  3.  2011 


MPUV                    UUS  CUTA 

luwiTOKBiT  eamuan 

niclscn  nkdiicn 

BDS  SoundSom 

Biiii}M[ii.|; 

4IP-HOPffl 

^  HOT  R&B/HIP-HOP  SONGS 


El 

2 

3 

E 

3 
4 

T 

4 

7 
9 

i 

5 

• 

7 

B 

B 

10 

12 

12 
14 

11 

10 

9 
13 

e 

19 

o 

ih 
17 

IB 

'1 

a 

'40  « 


I.: 


IS 


51  SB 


<3>  60 
S3 


HTLE 

.'NiojcifiisofvaMtfTtni  MnvNi/raouonoiiiAia 

raNi**ASNfWUS  JayZ  Kar^eWtei 

>t  T  jJ(l.MSO«M«ILD»gStSi:MIBtoatfiMlljWWAail^^      ^ICWaiWOCMTKWCgJWKW  . 

PARTY  BevorKe  fealunng  Andre  30G0 

•  .'::utw»3tmKawisuiiH^auaa»MMUi»B»uftM>uiMiW^  9  wwwcmGmtffii'. 

HEADLINES  DrBkc 
■.  -FHIB  '*GB*K«M.WSAHUfUJ<SWEftlfll   g  fOUWC  lyMHEY.'CASH  MWEY/UWrtftSfll  HEPueU'- 

SHEWILL  LilWiivn«f«iturir*gDfokpi 

LOTUS  FLOWFR  BOMB  Wfate  Featurif>9  Miguel' 

■  11     ':<ttawil>tD.UJflMEI*IELSJ.(ICW.WJOHNSimi  <t  MATBACHWARTiFB  B«rs 

THAT  WAY  Waie  Featuring  Jeremlh  &  H.il  H<  i^s 

■  I  ■  ■■-'I'.  lVf»(IBt?nSll,JfflI(m,L  AlFWISI  _  ©M*YBACH'WAPf.-">i  -  i;  " 

MARVIN    CHAROONNAV  B*g  Sean  Festunng  Kan>«~V\h»t  &  Rirauj.- n.i-.!> 

■    ■  ■  -J!'  !L  i  •<'i--.<IU.DCM»l'UL\IBlm  fli  fiOOD.'On  JiMIL-.J'.Vi 

BODY  2  BODY  Ace  Hood  Featunng  Chris  Brown 

■I  . i.sowtiDHTizi  O wi  lirt  eisi.'Dti  jaW'Iiajm;; 


DANCE  (ASSI 
5  O  ClOCK 
WORK  OUT 

I  lU.HC 

WET  THE  BED 


Big  Sean  Feaiuring  Nkiu  Minaj 
i  i:LAWuauiiRtu.H.WMts*mLi[ni       9  gdud.-oe)  jamiiuv  , 
TF^in  Featuring  VWi  Khalifa  &  Utv  Allen 


J.  Coir. 

Mils  nAimttttmm»AUk>mj  itam.t  woim  AMcwmotfcoiyMBJ. 

Chris  Brown  Fsaturing  Ludacrrs 

■,■  ■  r.  -.1. Ml .  Mf   r.i  ,  ,1  ■  ■!    II II  .1  •/  ■      -11  Ml  .1     fut.OGCSi  O  Ji'it'dc.v 

VOU  THE  BOSS  n  k  Ross  Featunng  Nicti  Minaj 

«na| 
Tvrese  'j 


SIAY 

-.-■.■.,ouj^:\- 
FOOL  FOR YOU 


CAtLAWAVI 


13 


gl  Y(XIKG  UOSfT'CASH  UDMT'imrvtN^.i 


MARVINS  ROOM 

■■■■      ■.  .ii..tiliib-lftM*fcUGONZAasi 
SURE  THING  Miguel  _.. 

■I  ■    M  J  I'lMtimtLN  ftnzi  «  BiA«ret;BYsi_DRM  jivK-RCA  ^S!?: 

OTtS  JayZ  Kanv^Vfe*  Fe«turir*Q  Otis  Reilfling  ^  IH 

■  iAi^»»':/^T'^wirojjgw«u>»inCTaw«'iwwi^wjw.-Fii««  Qrou'tuwccwroji-^'  ■'■  ■■ 
ONLY  WANNA  GIVE  UTOVbU  Elle Vomer  Fealuritv^i  « 

I  i.  ,■  i       FA  ■■■AUSELJ  CWLM  HAUJWWIUJAIlilSI   l-i       -  ™ 

MOTIVATION 


K«l!v  Rowland  Featuring  Lit  '>'v.iv  "- 

■CHWHIHICOlOVtJiylOflHISflCAmm    O  UMWMW  MI)tOWUUWr>»FBA:  HiPUflt 
LIFE  OF  THE  PARTY  Oariid  Wilson 

■i.MWaOKLroumtsBfwrtoiieiAOOH'Awso^  CPwacjrtt*^.' 
QUICKIE  Migu>;l 

.  g  MWOBItimftVWWItUll   _  9(ILACK>CL;UYSIUWJI.A'[,-«-1 

ROUND  OF  APPLAUSE  VtM^a  Flocka  Flame  Featurir^g  Diake 

TONY  MONTANA    "  "  Fulure 

i  -         I'.  WUBUHW,1IVJJY1I0JI.HU  Jm   a  EflCIOLUMBIA 

MRS  RIGHT 

-  '" '  - mUMWff'WflHWTOfc 
IF  IT  S  LOVE 

:    II  i»  OWEVS M HtfTMIffOIIBt 
CAN  I  GET  ENOUGH 

I  ■jilt.tlOUYAIt.SOUMAK'  

STAY  TOGETHER 


1 


Mndlets  Behavior  Featuring  Oiggy  H 


I'MAhiLYUUNGillUIXOUT] 


YES 


nFStAO.CItEUyi 


Ledisi  Featurii'' ) 

15  VfcKVt  (Li-:[ 


UNTIL  IT'S  GONE 

M  ■■  !        lAMS  tH £tI.iaTT,C. 

SO  IN  LOVE 

:,CQnA  HAMnrONJIMOIUU-HUTSIM  JH 
I  M  ON  ONE  '  OJKhatod  Featuring  Drake.  Ride  Ross  SiUtWavne 


1  g<ntE:,YUKIIKff»MIIPUIlBaHB«I 


IB.J.SUUJWW.*W)»OOtPH.T«BCLUtfSTriN,S  STEBiiSC  t  P.VBi  [  H 

Jill  Scott  Featuring  Anthony  Hamilton 


LOVE  AFTER  WAfi 


BESTTMING  I  NEVER  HU> 
TROUBLE 
COUNTDOWN 


9  Hit.'. 
Bei  Uaejor  f^lurm 


SO  GONE  (WHAT  MY  MIND  SAVS) 

I    "  "     M  -^iirtJR  jM0nLP5TH0TMEII.rtUOTOW 

IMA  BOSS 

I  I      :  '  '.<^,WROBMTS  ILOJIUOtm  


Jill  Scoo  Ftaturing  i'^. 


HOW  TO  LOVE  Li  I 

LOVE  ONTOP  '  5 

I    TAvi.iB^Huwwmtiwiuimow   •fa«vydl;" 

l'MFL£XIN'  TL  Featuring  Bii^ 

»    I     ...     iH  jKOTT)  aowawsri 

;  25/8 


J  aiiOEjCJowwttiuJwmmi 


I  SMILE 
WOO 


Kirk  Ffiiniilin 

'  "WNICUIUWOgnJtHWIM  IllJilgWa    — WYOBOUUaOSPaCtHIWC^tHITT.W:* 
Anthony  Hamilton  ; 

.  •.rJinlOH.MrtlULA  BOCOWJ  OUt.B  COLtMAW  •  ?tA  fc 

GOOD  GOOD  NIGHT  RoscoeDaBh| 

'   I     '.-II I    .  I  .ii;HN30N.T.SIUU(St  _  •  MUiilC  LINtHEFRMWrmJCgPf  I 

MR  WRONG  UarvJ.BIigaFeaturin(|Di/ikn 


NO  ONE  GONNA  LOVEVOU 
FlYTOGETHER 


Jennrf*r' 


Red  Cafe  Featuring  Ryan  Leslie  &  R< 


MAKE  YOU  SAY  OOH 

I    ■■■  I '  AVUil  lAOUflHAMC  NEW1>l<ptiiWW>  

4  AM  Melant«  ftona  ' 

:_ij  L  J  jt  t  ■IQQO mrCO  lOVt.t»OOO.tCOUOY  111  tt  SBOWrvFHSAt  HfPHBllC  ' 

Y.U.  MAD  Bitdman  Featuring  Nidii  Minaj  &LilWavr>ol6!H| 

.:iti  'UC  VM  <B  WUMGfl  tUWJJlLNITSUcaawUtWIWCSnKn  Ai  0  nUK  VOCr^  UOtfOtMKM  V?MX.  '  |PH 
HOUSE  FWRTV  Meek  Mill  FeaturingYonr  .i  r\,.r-  ^ 


1 


UlAMS  A  rUUERCMSI 


 l«««,CM,V- 

Drake  Feaiuriny  Li 


THE  MOTTO 

WMk  of  DECEMBER  3,  2011    t    For  chart  reprints  call  212.493.4023 


Th«  giowmt] 


jiihiii  il-;;. 
B«rome'st[acli  h 
bcr  second  No.  1 
OBtMdHitlMs 

VWMdWHlttl 

ovmt\ 


The  titte's  iueiision 
ifilo  the  lop  firt 


enlen  Hit  I'jp  IQ 
on  HaiiKtrean) 
IUI(TI-S)aiNl  bp 
SoR|S(11-9)asttw 
GrtMeitfiiiMroa 


Duke's  "UlieCitf ' 
<HNo.  74  and  on 
lHfomi''MTIttl 
Iift"alNo.M.Fo( 
a  look  on  Imr  Iter 

ilhiini-  i''(nf.-i-:l 


EH 

The  Bioni-born 
(ton  returns  lo  Itie 
(hart  tw  tlie  ftnt 
time  slme  June 
?010  irltli  ii  flltmgiv 
litl«!tM(li  Also 


li 

56 

5«  sy 

B7 

U  36 

61  6* 

60 

(tt 

O 

75  S3 

o 

G9  6S 

64  n 

© 

bS  89 

63  63 

Q 

ro  ?i 

O 

Bi 

m 

71  74 

71 

67  67 

^ 

n  H 

o 

76  73 

73  n 

® 

61  — 

TT 

Q 

SB  6B 
S8 

79 

i 

74  B3 

B5  78 

Bl 

77  Bl 

61  90 

m 

«  06 

70  n 

n 

m 

71  77 

64  04 

m 

B2  a 

m 

86  11 

so 

«w»m 

B  n 

. 

a 

o 

sz 

86  « 

Ei 

89  - 

® 

an 

m 

99  — 

HEW 

9B   m  m 

9B 

9?  - 

B 

Me 

Mwlo  Featuring  Fabolous  I 
 giowj 


TITLE 

mOUCPII«MGWMI0ll 

LIKE  EM  AU  Jacob  L  . 

av 

!-MiUUJJIUUTUllUII£S]NIC,WJI»()ANllNSIWJl  G  rCKi?iaj 
THE  WALLS 

W-DM  IPXD  ItlVF  PMniOB  J  0  JAOtSOWl  

STRANGE  CLOUDS 


BOOTHANG 
00  IT  LIKE  YOU 

.iiiisaij  FuraN  pdpwish:  nWAWStU 
MORE  THAN  YOU'U  EVER  KNOW  Boyi  II  Men  Featuring  Chvlie  Wilson  I 

MqRMS.e  WISOU  C  em.  O  BOTIS.M  WltSam    •  BCNCHMAiBK  tNTniAMMCMTMSM  I 
PICTURE  PERFECT 


ArtttrHH 

HIASR  ^V^H 


Enc  Roberson  Featuring  Phonte  I 

!  ligBEnSMtrCaLiUAN.AHAflDINZMC6ANtl  Q  PUfmSf 'fOM  I 

WE  FOUND  LOVE  ~     Rihanna  Featuring  Calvin  Harrii| 

LMAflHIl  IK  AWILiSI     

ILOVEVOU     ~  Phyllisla  Featuring  Jah  Cure &V^a  Joe  or  UitMn  Mystie  I 

fnni!  Mil  W  nrAtB  lanjMUiemASJMlUIICYBAHIgRWDOWOJtMMMIOMJJUSTU.SMOWIOI  9  lOOC  | 
THANK YOU 

REAL  LOVE 


iF  eEMn.G  NUHJ|I 


Eric  Bene!  I 

9  JOBOAH  WWSbCAPITDt  I 


DONT  KISS  ME 


iKiCO  lOVtf  HOOOF  COUDY  HI 


Oralie  FMBuring  Rihenna 


FA  M  E.  Young  Joezy  FealuringTI.  1 

Young  Jeeiy  Featuring  Jay-Z  &  Andre  3000l 

'DisdiHSTtni  cn/Dtf  JAW10JM0  | 


R  SmULMJ,PM«tCU 


CJ  Hilton  I 


STILL  GOT  IT 


LAY  IT  ON  ME 


.  -nAHAmMWEBIBI 


-  .-■lAWAY.JIIICHMOWD.HWTreiSOmilUJft 
M  HQBINSOW  B  WAWiaDI  


CHEERS  IDRINK  TO  THAT) 


Kellv  Rowland  Featuring  Big  Sean  I 
9  UWWftSAL  MOIOWHWIWttAl  «puaix  I 
Mlntttan  Behavior  I 

'  .LiHViimmSMSBIilAMmB    0MWUlinMlCTllW««ICT  I 

Rihanrul 


-Hg  TRACK  I*.  WllBUHN.K  M  EBOHIHII 


SWAGGED  UP  I  BE  KILLJN 


ftalP&MCBeeivl 
•  CI  I 


:  .V£iJiU;.O.OUlVlKMDNIGUCZl 


9  HUSTU  HAHOfATUIHTtMOW  | 


Chris  Brown  Featuring  Kevin  MoCall  I 


ISMcCarreel 
•  SOWBPBH  AOWCT 1 


DonTripFatturine CeeLoGfwrn  I 


-  '.  .nvri  IJ,SHMIHmK.T>UWia 


TALK  THAT  TALK 


The  Original  Tven  I 
_9  omHOiwnm  tmt/sAfiUAw  miAD  J 
Kirtt  Franklin  1 

  C  TO  YD  soui.v(Hn>.w:A  I 

Rlhanna  I 

O  SRP.QEf  JAVl'IOjUti  I 


COPY.  PASTE 


lIXIAlNWMKMaMtWnilWIOAILmPW 


 ELOSIUMONSJMAUlISBYl  _  •  ATU 

Jennifer  Hudsort  I 

M  S  Fllimn  Tt  HtHWAWStW.M  LIE  ShAK>  9  ARISTJVRCA  I 

Snoop  Oogg  &  Wu  Khalifa  Featuring  Bruno  Mars  I 


VARNER  MAKES  HER  MOVE 

RCA's  newest  songstress,  tile  Varner,  climbs  23-20  on  the  Hot  R&B/ 
Hip-Hop  Songs  chart  with  "Only  Wanna  Give  It  to  You"  (featuring  ). 
CoIe|.  With  the  rise,  Varner  becomes  tlic  first  woman  to  takt  her  debut 
chart  hit  into  the  top  20  this  year,  It  entered  at  No.  94  13  weeks  ago 
on  Sept.  10.  Meanwhile.  "Only"  also  tiptoes  IS-H  on  the  Mainstream 
VARNER  R&B/Hip-Hop  radio  airplay  chart  while  also  starting  at  No.  24  on 

Heatseekers  Songs  {see  page  49).  Her  debut  album,  Perfecily  Imperfecl, 
is  slated  for  a  Hrst-quarler  2012  release.  —Karinah  Santiago 
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Paulina  Rubio  debuts  her  lOth  studio  album.  Bravai.  at  No.  3  on  the 
Top  Latin  Albums  chart,  selling  3,000.  according  to  Nielsen  Sound- 
Scan.  It's  her  fifth  straight  studio  effort  to  reach  the  top  three.  Her 
last.  20O9's  Gran  City  Pop.  bowed  at  No.  2  with  9.000.  The  last  time 
one  of  her  studio  albums  didn't  debut  in  the  top  five  was  in  [uly  2000, 
when  Paulina — her  fifth  studio  album,  bul  only  her  second  to  chart — 
started  at  No.  43.                                        — Karinah  Santiago 
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'..'.^MmBMICSJS 
iflNayBOT '  .!t^if«w.BMlWwn 
M.  J.SCAP/Ccw4n 


LONG  WAY  TO  GO 
LOTUS  nOWER  BOMS 


'  ■•■I  ASCAP/ltvAngett 

:jp.ASCAPaaal 
V  ^  .fkioalJonMf  Ptnv%l 
.    •  I'lf^MwaStSAC/ 
■■'  ■-  HUOiftRBHS 
lOVtAfTOIWAII     >.  .'^VuicASCAmdlfVan 

UNC  wtgf  KM  v  iam^  K ' '^^'^ '^u^ 
ASCAf /2DE  Mm  naWan  ASOif  MB  Mm  Cixp . 
ASUPAXJ  Siv«L  ASCAPfttewffDwn  Mm  lie. 

Aiajtf"  *AF'»<  a&'ll 
L0W3  GOMNA  HAXE  IT  AUIGHT  (HaiHKna  dm  IAm 
■  .•v.^MmkEMMm 
^<^-.MMASCAnCS]5 
LOVEYOUUUAUIVtSONG  ..^  iif^Sira.ASCAP/ 

L«ta  Hocui.  Mm  BMttkMniMn  Mm  PiiMv 

rn  aC;  ASCAPI  AhfM.  Hin  C 
LDWHMHCSnGQloiCavsfUHrfwaASCAniia 


Groc  ASCAP)  n»1  CD 
WKE  W  NOUO  llM  Wna  UC  BM.e3  3tekM«) 
Mm  kc .  BWBnta  Bigr  PubWaw  eWWC.  eMl'TU 
FowMMSESAUMuBawMM  BMMuwv 
MkI  Mm  BMI«i9  OUknairi.  kc .  BMI  AMP,14. 
H'lTJ?  RBHt^ 
MAKE  VtXI  SAW  OOH  [QiK]  Chant  Mm  EM'SvM*  FUr 

f  «AMlUMaq.BM|fftiSl 
A  MAN  WTTHOJT  A  WOMW  Ate  01    M  BH^nM 
V  ;=rSeCS<raASCAf/VtUBMM 
-■■r  rAtLitonOiDaiticd 


MAtWY  THE  NIGKI 


MARVIN  ft  CHAHOONNAY 


'"t^BMILI* 

•  <in(tMiAdr^ 

■■■UtGai»M»M>- 


■/iKtManliCBM/ 
^ntUBidwndMM 
"M.4ina]tlMPtfM>- 
.-V^/UIAcMMmIk. 


 ■BUNNDdMMkc.BUAMW* 

■iH.fr- Wl."-/rFMlH.»t  17 
MAIIVWS  ROOM  REhn  ItW  imall  WH  B1 
HASOUCMUNCA  ..'r^MMPubWaiBkc.eWLI« 

MiGUSTASTAMT0:<'l'>-n»i\4uu(nM(«Vii  RM.^orr*/ 


nUKHTlftOSO  ■ 


BtASlutOt  Sc4aa  BM/SIV  D*  Cta  Swv.  a; 
Mm  fUMan  Anann  kc .  ASCAPt.  H.  CS  o 
amMI0KSpKftcUMCani^lK..ASUP/1(tBna 

V'ir,i..'r,rrr.-a-.r,iSCAP|LI3 
MHUDN  DOUAfI  View  IM  Cawrnta.  LLC  ASCAPifCD 
ASCAP/CaolMmnAnlAMC^ 


>:iL>jiWScngi.aNltl.CS46 
n  (Vionj  ^i:'cv  fUMaa  Ic.  flUtmanv  bnwiva 
^  «  Onp  .  EMMn  Fvta  Mm  ASCAABufnw 
riCDraol4te  Nam  Mm.  ASCA^Am 
C  ASCtfitM  A(ri  Mac  kc.  ASCAf/ 


PtAhrM.WM 

qt  UC  BUmm  Dtnaam 
ManftNaunic  socw' 
l.tiwsa'lABi:  QttotWv  MCAPftetw  Tme  PitWwft 

MWETHANYOLJUEVWKMOW  ■  -'Am 


llimUDMMIEMiBtal«iDu]MM»K  BM/.vno* 
Mm  eM«il  Fow  Mm.  SESACAraLoM  fe  SM  A 
R«iat  SISIOlWv  JVSESAC  hAWaq  Caagnn.  SSU/ 
Hgnm  Bhk  HAAM  MakUa  BMS^ 


KMWaqAi 
BWAIUFH. 


1W  lanO  Om  WW  UC.  EMtMi  BWoMOol  Mm  kc. 
BMMW-^lw<UiWaDCarp.  BMlfiniVBi  Banr 
iv'.i-rrt;         'Ni BaFUMwn SOCANAU-A  1 1>- 

 H^fiionaws 

MOVES  UXE  JAG(;DI  ''iJCUHklltac,  M'UlMtr.ii '.' 

.iiMMBMWanQtlJr.-'.  ' 
-  '-uaSav.BMMaaw  V^.' 
■\eMa^*m.kc.BM  " 

MR  (NfTwrTAii  .  i,.(*SmgiASC»rtjnwiv. ■ 
.  Dam  Own  ktac  BM/Si 
<  .;^..c.<:i.  iM,'.\SMaKCnti,ASCVkCi^ 
UiMuiiKJi  Mm  ASCAPAan  Jam  Svv.  ASCAP/Ai  Ki 
MNxta  Mm  ASCAPI  AWjH.  HIOO  7D 
M.UniBD'llJiraE)ivnUMai«SCIMHft)MM 

wiSfumoosB 

ITConi«><wtmaiianam.OWtWtfcdwocd 


SM«  ASCAPAqa  Mm  PUMwo  UC.  MWanr 
tamlaa  MMmbCop.  flUl  AWM.  PW  26 
IKMKNBCM^fawatMMhc.BU'.Anae  V' 
BMOI  fan  Mm  SESACAn  IM  k  StH  A  fttn - 
SESACAtHniic  BMk  BiAflBM  MB  UC  OM  S  •  , 
CttBTMncPuttsfirniViirra  h:  gyiWarm  'r. 

MYHEAfitCAIfTTaiYDLINO  ■ 


GawMtacEMOi',  ■'. 
ASUP.VaeaiMMKi 
Sa«tUaicPueiahn|. 
Mak.BMlAM>CS^:- 


 II*»*MMr  ASCAfllT?! 

■A.  MA.  PIA.  IM  MA  iiti<t.*>.  Mm'X.  Ef«U  « 
MEVfRMAurwAffTtD  -  .    .  •jfL  i3Mlf*m 

■  .-M/MfUiBla^llC 

ltt**ASM'MM  IIW  ^trne  \S  Pl«Mm  ki: .  ET.f 

PJiaa*<KnlMMkc.eMl>fMIApilMM.W 

□nt(aiviUKASCAPA««DirMMeMi<i)i> '  - 

B«fi  The  3ttv  aJlSani  01  UiwraL  kc,  awi^i 
Gam>  Mm  EMHManal  Mac  tK.  BMI  AhV .  vi 

NlDOlfFCHI 


M  «  fHOIftMn  Male  M)Wa«  BM/m  EdcoM 

BMI  IT  17 

no  ONE  QOMU  ion  VNOan  IWi  Mm  BMM 

.  >..■.■...'.■.  .  ■  eULHRBH* 
NOS0YTVT1PO  '<ri,siedlJ47 


.VWCG  DtQawMak.BUMawt«Twt«« 


K  UCAM  rdnre  MMtf. »  tt  CV)  LT  6 
ONI  MDK  DWnr  tSM       Suv  01  Sm 

-.  -r-  ^'.'IWaarXvmMlMMkC.eMtLH. 

THE  ONE  THAT  GOT  AMMT  iKdu  MnyPUtMau  ASOV/ 

<  1  .  ,.i'.r '^.^  ar  A.^c#twi«i 

..i  I  Mr.mDDIO 
ONLY  WANNA  Gri^E  IT  TO  YOU  i-'aOlUMfUAMlL 

«PiaW««BM/ 

>.>-jarnOftjnMmtkK. 
i->,',^-i..Tvi.i.  t-W.  PJwfa^kc. ASCAP/ 

LiM  LlKlK)  tAoL  l\t»UM«  <>:  ASCAP;SavOIMal 
AaCAflAMP/lt.ll8HS 
OmiPleBnGfnneMrfN«WM«kc-  SIMMaaonnoit 


Sav^  ASCAf  M       Uk  Mm  kc .  ASCAPAUi 
n«ran  Smv.  BMim  PnorAf  Mr  nvtutamann 
kc .  BMvSmflM  Sml  BMiOiMkm  PiiMav 
Cbmwik  BMbnavUSA.  kc.  ASCAP/UKlvial 


Maic     BMCauM  bmtr  ft  Cd  UD.  PRa  AMP/ 
HLKioiBafaHn 
outs  iSa^rAn  In  FUMnv  Ooam  GhVbito  Sw* 
MM.BMltt.HiaDSE 


MMIIW  itkBi  Mac  lotfn  ffl&Unm*  Mac  MS 

^.rigs  .\X'J'lt((oMMkc.BUiiAMPM.maO£ 
fAM  NO  POUKIITE  Al>  Mac«l  Ut  BM(L1  M 
PARTY  'NCUMwakcEMmflBtac  ___ 

.  .'^MMeM/SaVArvSanUX. 
...  ASCAP.-B-toyPlttrtwftASW/ 

■  ■■•••ri'iiBMbmmnm 
V     .    .'^       ,  [■f.r.H.HHOaiWJ 
PARTY  ROCK  ANTHEM         .  • '.tM.  ASCAPtKKO 

PKATEMASir  <:  T^ePijyMM  BMBiaatactiMndMiM 
m  rMkt:tj^«M(TMMlUaawaMU4D 

PtCniM  PEIKCT      (ng  Sod  Mbc  ASCAf /IM  Apnl 
M^.tn.  /O.OV.lifi^)WanMMA5CAPAlMKa 
Wronwapt  ASCWrliroowawkkbtaMnnauBWttfro 
UB).  ASCAPI  HunsH  a 

aPOin  UMnaMAan  tAva  PUMMD.  SMIII 20 
NOHH IFM  Fvw  Mac  SraUAa  iM  If  SH  A  hp 

M»  5  SAf  ji     Jv  3  Sa:  f>4i*tt»g  Dnvae.  StSAC/ 

■',,:.r..-.*  ■-      -■-■-.■.rr  ;  ,-.«D»flBian.ASCAP/ 
 tawrtBraPiWannQ 

PUMPfDUPKXXS  '  .'^OlesMMFUtaNna 

a  nMTO  nUL  iK^^m  Mi»<^i  r.Jn>T«wv  ASCAP;  Jni»i 
PKii*»4  8M,Pic*ta)fiQw**t  '" 
IVka  Mm  Putttfwq.  ASCAPlt  t  W 


UC  aMl'Srm  0(  wore.  BMn*K  Ano«  A!  _ 
«V  Twai  UC  ASDV/7l<n  Son.  BM  ML  LI  13 
KMin  ISff%^AIV  UAaa  hte.  ASCAP^hto^  Mm 
UC  ASCAP/SonH/AIV  OOH  ton  Mm  PulUaa  ASCAP/ 
Sbn  Tin  Sov.  ASCAPfimit  JM  CffirtuiMMC. 
ASWl  AM>H.  CS  Ift  Hims 
REAL  urn  Ikvta  B  Mm  auvSiMB  01  IMral  WtOan 
tv  BMftnte       Mmk.  BHUIiMMl- 


MacPlMtav  ASCAPffia  Alnd  OTTha  Mm  ASCW 


Mff.iH.FW67 


««t6  ni^MnmraninMlj* 

im  >.fWJ«niieBriU«c.!NWimiO«S«ai 
BMIIMI  EKaiAMad  Mm  tc.  BWS^kSow  Matt  Ml 
AtAHLCSaHUOIT 
KSWlTWimSn^  BM.*bnv,'SrVljUiMKPtM<> 

I.:  'i "  Wth.i-rr.'^'.'.f^;  ISJflSm,/ 
-    '■  "  ^TJMiirta'MM. 


ROIUMG  IN  THE  DEEP 


./.'.>;>Aiu:kc  GMfMM 


ROLMD  Of  APPiAUSt  'AS  Mm  Dm .  ASCAP/Jiaviav 
i/^VamMMSM'SavOr 
■  ■  ■•  a^K'MnwIa-icrmPLMaa^ 

RUMOUnHASIT 


RUMOUR  HAS  n  /  SOIffOW  LU  YOU 


ASCi^ 


ASCAPySk«a  Ua  Mac  ASCm  AA4PM.  HICD  n 
iWUanlarMllNtUlrianASCAfAkniMMMM 
una  Vteas  Mmc  ASCAP/fiage  Ihnt  SoivL  ASCAP/ 
EMGOtv^  ASCAPI  CS  60 


moos4 

 HOI    

vrM-yMmOlmGatkfAne.  BM/ 

I-,M,  ,  .'.niAWCSM 

SAY  ITS  SO'.  ■liir-eHS 

Sn  FHE  TO  THE  lUUN  '\ymmd  tir^W t^firan  Mm* 

■1'.-  V  '*r-.i.ri-.-.  i-- ;V(xs 

SEXVAMOIKMOWIT  ,  rrj 

SMAMITOin         .  .  ■      -  .'J. 

vjij;;;<hv^'-.i- ri.r-.i-.v.ii         V  M -.(itjtm 

m  NtU^'tMl  Mm  h6b»n  ;U .  PK>l  /O^.tL  IIUDBD 
•K  WUrtan  MowPUMaan  kc.  SAWttw 
lawlaa  PuUahfQ  Dap.  BkMaa       UC  BH/BI 
aWMDcd  Mm  tc .  BAftiM  Ban  Pitf  Ahl  BW 
AHPM.H1l]0aFeH4 
mrmWIlMWHhLLCflMAtaff&MaMUC 
SOCAWH  Mftv  aarctaf  PliWav  Dwgrae  SaOW 
Svv  01  LhMfs*  kc  BMIDnrx  Jw«  Mm  M  AAV/ 

SITUMEBCSAS  '    >  WnnW  Uiaaq 

SOQONE  »'iS<b(MMASCAP/ 
V  '.3 tea Sote ASCAP/ 

...M.r.^.Hi  x;^,^«MaBugMiMASCAPAtA 
i  i^ASCAf'/2bnMs1UM>f«.AS0VWfl 
.<P  ^CAPmw6i«ASCMaAMm.PeH3B 
SOmiOVC  Sta^hbrMBcASCAPAkManlMBC 

•■.■T,v:  -i(r.,AST.;f.Uc  UCBASonsiOl 
>  nM,TMBadE«Mnl 
'.'U^iilCrkMMkc. 


SOMEBODYS  CHELSEA 


\luac 


OxulAS 
mMiaci 


ASCAPM 


SPMXS  FU  >^-.  A.-V  Va-  Kfi4M«^  Cm|W«.  BRftlHla 

V.i«.BMlHLCSiH10D54 
STAT  iis3iAnlG«aaiUKf\MM«ASCAM>BeM- 

ASUP/SoVAlV^UCASOW 
a.'"!,V">.-'irK*arL«YPk(*rtBq 
-  '  ^  .  '  .^1  tr  BMflavfftal 

STAYTOGHHEB  <i«aMn,  ASCAP/ 

I,  .-Ml  .■-....-.J  ■.■l.■«tl^ttBiM«Ckc. 
Ay:A■'■,l^VM-lCli>■J*  eHJt  VK>«alPndu(«n,UC 
ASCAPI  Mff>M.m  23 


A^/ 


ilBH^ACIkCi 
.     ,     .  .  cASCi)na«ApilMaK.hc. 
ASCAPMaa  Eka  Mm  BMIAMm  Oi  UR  Ai  BW 
l*«  On  Om  aUUiBtfi  M  Sb«  MH^  OmT  Mm 
ASCA^AC  lUvScm  ASCAPX  A  R  Efwonnat 
ASCAPI  AftfVH.H1O0B 


 ECAPAAmc 

'  virv,  BMUHalb  I  Low  Muic. 
..11  fMlAMWLCSa 
STTMNGt  CLOUOS  -juMmMArnASCAMraivl' 

.I.:."  V.'nMoiMiiScrB  UC.ASCAPA^ 

:J^ia]  N  W .  1:1.4,  iKin  01  IMmmI  IK.  WMkaca 
pvR.ASCAP>uwaSa 


TiraUC  ASCAf /Aflra  hte  kc.  MlWMb  Scm  nc. 

Oanvien  PtaWan  flWMMrt  SnnPl&lMv 
m  ASCM>.fiq  n  lUWaa  ASCAP/BM  ApiXlatt  kc. 


Aa:Apiit.w<6G 

IMT  COIU  M  IB  ICUl  700  Kte.  ASCtP/UM  Aid 
FtoA]  tuaawu  A5CAPA  lb  >S  fWMaq.  BMPBI BB 

IW  WIKmi  fOHta  Mm  IMMrm  CMi  Mac 
ASCAPAAmh  CoMV  SVM  MCS  49 

IW  wnrfiM  S«j  Mm  8H«W«  Matt  Cap .  ASCAPM 
Irt  At  Qnca  PbUotana  SUM    liiU  lUMm. 
MJemMotPUMatgOMme  ASCAP/SovS 
tXMna .  kc .  BAVfiwi  MMM/S.ra  01  M»r  baa 
umvfii.  kc  BMWana^larartaw  f^JO>mCc^l.  aJV 
Sof...  AlV  SVD  UC  BUn  AU>M.  HI  00  ei .  ICH  6 

1»0U  iOrmMMGaii.  ASCATAMNik  Mm 


nvM  Matt  BUL  AMPM.  CS  « 
lWOWWWWIW»IWUaW>HauBWiaB 
^INwa  OAiOil  aaJnMDriUM  kc,  BMI&Mni  Bw 
-  iFllaMMeW1»UuamUCNSl^Htasa 


Ftd  MiA  BMftat  BOB  htaK  PlitMav  kc.  CM  mt » 
mWDM  Rdt  Ttna  1M  ktt.  ASCAP/M  Acrit  MM  kc . 
ASCAPI 

nOUOU  iPk*        Mm  BiMMtGhM  Sov  BW 

m.i..;,.r  fl.t tc.tMlAM'/ 

THE  TROueU  WTTW  GIKLS 


SlGsnaMMaUflilW 


VtoBbOwal  MtaB.  SAOASAaaian  Sttnn  PuMMg 
OBamSAOyllTZ? 
TU  MWlC^a*  ASCAP/WV  PUHM  BAtoa  C 
ASCAPArlai  Um  Ctoinam  ASCARMa 


I  lOWTO  fNaiar  Tmrta*  IHHm  CMp . 
IVHanm  ASCAPffiOCO  Mm  ASCAn  LI  3e 
ll.irS«iBKMMCo*MRPMtfRni  kc  ASCAPT 
aanal  Mm  Copnaikn,  ASCAP^IMoA  [«d  Mm 
FSUawu  ASCAPlOJ  Aori  Mm.  Ic  ASCtf/Mm  PWdr 


HOU^MattASCAPr 
ASMMCop.ASCAnLTI 
mm  OC  BBMJWraA  L«ki  Cl«a«<  kc  ASCAP/ 
ianiadASCAflLIJS 


IK  WUSftolcw  k  SUE  A  Rut  SESACW 
Mm  SESACOR  EMaiHW  WUa  SBKMna 
tonataw  fUiiMrq  Cap.  MCortwr  Max  Mjatt 
ciMlTV)IA;f<!>An:  kx.  ASCAP/J  ftHnUacJOCAP/ 
I  ■■-rir^-BfilASCAftAWPM.IWa 

WANMABt  YOURS  :  c 3vUkMPlMM«,A£0V/ 
--  'laKiftfUfta«ftB«lT« 

WAMMA  MAKE  rau  LOVE  W  IAm  Of  C>l  M  BhMU  H 
horniMimn  111.  aAMaicOISRgtThiRMflDHVk 
ScmMSaMniBM}CS4l 

MmBLeitlMAanikte.kc.ASCAnfMUak: 
PU«a«  in  MCP&enl  Mac  WWvitll.  Pm  HL 
KiaOllTZaOHH 

HCUKflEi  LMHMM  UC  SMMlNCt  ft  Maaa  UC 
SODWt«iMl  Mm  FUMngtaaa.  he.  ASCtftMv 
BiafUM*«  BMVNvslmamnMMn  Gaqi. 
MMwCWPlMav  SOCAWtearMdi  Mac, 

TC  OmW  IK  IIMT|Mtra>-lMa«aa  PiaiM«  Qhi. 
OWWInwaad  Mm  SWWKBJUn»tHw« 
aUVM  BhdMnI  Mac  kc  MStag  SMMrM; 
MLAMWLCS3lKiai31 

WniK  Wlia«V  CX  LMmL  kc  MHUUM  BbmM 
Ui  EnnaKa  Maaa  BUVSmri  Mm  ruwau  W 
Bi<ipiMMkc«lWW*oM>»ttOMWiJai 
M  PiaiftnA  ASCtf Mllim  PUMi«  ASCAft 
UMaia  kUc  Ctnaakn  ASCAnfWkv  Ma  Sav 
kc  ASCAPAorate  NIL  AXAPAMkm  WMIn£ 
PtMN«  kc  ASCAPffiW  BWnai  Mm  kc  BMI 

mwaowrTnunu  BTRtMGEnokaMtf  ite 

PUMwQ  MGB  fivMa  AIL  CTN/SoMUV  MMt* 
STUtMa  Ston  Mm  teoB  Afi  STft«&nMIV  bM 
LlC  A5CAf','BMGGcMSauUCAP/KuaaiMm 
■.i'.iTjM,r.  A5CAhAMPH.H1X» 
WHATSHAPPEMN  '^iKMlfWtt 
WHEN  wf  STAND  roGfnWmm-IaaMa  niM»« 
..):  »iir<itaPt«Mlna.ht.S0UN/2B»G 
UuMtx  SC>>W.taliDaa«MMlc.SOCWM 
Mm  nnfacaaa.  SOCANIMW  HKKI44 
 IICNIWWA|M1ottBMAgUulftditt 

'  Wmoib  ■  ■" 


M  0««  Matt  ASCAnMAtfrii  Mm 
kc  ASCAPftBlM  kW  A  fNvat  SESACffiM  Fmn 
MM  SBACSapm  BMatoft  Cb.  kc  ASCIP/VMa 
A  hMav  lID.  SACayVSi^in  Smp  UC  MPtaB 
anoL  BW«a»  Mak  K  sraMAaa  EdUaa.  SACHil/ 
MMatt  MMa«  Ui  UMPMMBtM. 


vmCbn  WhffiMKUC  SMSon  01  UMri.  kc 
aanfMi  7M«.«i«MMi*aBMiCk>AAacAn*a 


jBtaHiFSMaaBpMVMMUanMnXBMiJnM 
PitManOwBraaM^h^  ^< 
WwfinMrt«aPUMafa^Cn».tMtAtffitCH1BB  „»*' 


aAMMOt^l 

nw  ISorgi  a  UmmaL  kc  BMlCUMfl  BMrt  It 
Eipnaci  fUMau  BkMMfeM  SMMiMSm 
PUMwtt  ASCAP,l£imOab  Son  kc .  ASCAPnianMNc 
Hiit  ASSipMU  CayuyPitfaa^  ASCAftUniy< 
llardmKria  Mm  MMag, 

illPWB»lf|laiitoOkrtwMaca*Maayll*a 
Mm  BWW  n  UkMnaL  kc  BMtWnal  MmfVb. 
Wan  ASCAPOl  OamDaai  Mm  BM?417  Snv  UC 
flUAanriM  BATB  Oi  MMamW  PutMwg 
ASCAf /JMAa  Mm.  ASCAP/BI  Apil  M>ic  tc  ASUPl 
AW«,H10D!6 

SUK  TNH6  'VJ  t'J4^^lT;  AS:  J^.rkMmi  Mm 
.  ..  t..  A.  -  ASCAPI  MA 

SWAGGEDUPIBEUUW  -vnonTantPllMwa 


niOO  IOdmi  P  Mm  hbkrtau  BAUli  BkdMoa) 
Mm  kK.  BuUM  Mm  (Hjbmrq  fnix  SAOM/ 
ftada.SA(MllT7 

WiCMiNin  ft  Maaa  UC  SOCAHIUMIUm 
PUtMaq  Aaancai  kc .  ASCAPAm  Mna  lU;  BM/n* 
Ols  UuL  &U4>  Bk^SinMIV  MM4.  BM. )«. 

lAUTHAITAUl  '..i.^fBlM 

TATTIXIS  ON  TWS  TOWN  Mtowtoneriaa  FUWaa 

' .  .r •  >  y .  I  iUif.  EMOBMTt  Imm  Mm  BM/ 

i.^  r  t..  ,,.,M,6«  ASCAPyMG«dSoi».  ASCAPI 

AMP  CS  2  11'  3}  'Ml 
nimv  BMUHMBO  CON  ffTMlAna  Uacal  UC 

BMtTSD 

n  OUne  A  MOROI IIGA  Mm  PuHWMig.  BWUm  Enia 
jmchc.  EMITBA  EdtanDe  UCOL  BUlU  10 
IMW  VOH        AMMO  kc  BUmooO 
Mm  kc  SMAieM  McMa  kc  ASCAnSo^fATV 


SaOL  BM/Jd«i  lagan]  PiaMa«  SASkMa  taav 
m£  ASCAP/Ankd  PiKH  OlMnl  Mm  ASCAPM 
Agin  Matt  kc .  ASCAPMtt  VUn  Mm  ASCAPI  AAii^ 

n,mfloiaiBMii 


UCBASUkBariMMB  . 
•aCarp.W|AliffM.nBH30 
VN  Am' MntPuWa«  ASCAPjai  V<  Mm 
kc  ASCAmk«Hnal  hte  ■  Cam  AMpiPoMJ 

.^^  ~«ANm.CS17:H10OM 


Gip  PlJiM»«  kc  »«04ai»«M  Mm  kc  ASCtPl 
4.HiaOBB 

nUM  WiltiN  OanOviMM  BM/Sav  01  LkvM 
kc  BMtai  MnrUMa»  ASCAP/tawki  Mm 
UCBWMBkikngcilMMkcr"  ' 


rDUGDNHAHV      v  A^Mai 

''^VCmKawUMfHl 
■  r*iMa«teivav  M  MTCS  23 
YOU  MAKE  ME  F{EL.  '%bNniMwLH.ffl&ftamM 

'  nplM,Mima011U3B 
YOUNG  iMi.OftHaEMrOMaCMMNE.BWe* 

'  ■  BWfaSoMriMMavASCAn' 
.'.t-.v<j-..  ..<(.  'V.-'J'P.ttataattASCWUafMa 

J^SCAT^Tkc  Nmt  ti&M  ASCAPMatt  Fanaianan 
UC  ASCAPmft  A|if1  Matt  kc  ASCAP/kw  fta  Mm 
ASCAPilkMB^  MmCdRBann  ASCAPMtaM 

«  AsovniN  an  Mm  ASCAPy 


HfOOSTiraHIOD 

HIKWB  HBM  U  Af  Onoani 
akdaand  MM  >c.  BAK£  Ot  Iha  Ikatf ^ 

no  Mom  Ualt&iMiL  ASCAP/Unlwnalll 


ASCAPAManMoniUi 
CapaMin  ASCAPfioiV  I 


Mat  Matt  ASCW4  Mi»<a  HahR  Utoi:  BMI  tUPH. 

HIODOtRBHlS 
niEHDIh 


EMMMPtMtfteai 
p.ASCAPAMIM(Sa 


Data  for  week  of  DECEMBER  3.  20t1 

aterial 


EXECUTIVE 
TURMTABLIL 

Send  submissions  to:  exec  a  billboitrd.com 


RECORD  COMPANIES:  Wam«r  Music  Group  names  Brian 
Roberts  executive  VP/CFO,  effective  Jan.  1.  He  currently 
serves  as  senior  VP/CFO  at  Warner/Chappell  Music. 

Columbia/BNA  Promotion  names  Norbert  Nix  VP.  He 
was  director  of  ruitlonal  promotion  at  RCA  NashvHI*. 

PUBLISHING:  Razor  a  Tie  Mustc  Publishing  appoints  Sharon 
Tapper  VP  of  music  pubiishing  (New  York),  Lisa  Johnson 
VP  of  creative  (Nashville)  and  Ross  Asher  creative  direc- 
tor (Nashville).  Tapper  v^as  VP  of  creative  at  Kobalt  Music 
Publishing,  Johnson  founded  Sweet  Renegade  Music,  and 
Asher  was  creative  director  at  Universal  Music  Group's 
Brentwood- Benson  music  publishing  division. 

BMI  promotes  David  F.  Bills  to  executive  director  of  on- 
line communications.  He  was  senior  director 


m 
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TOURING:  Vondinl  names  Frank  Settp  VP  of  sales.  He  was 
executive  VP  at  SIteOne  Services. 

Palace  Sports  a  Entertainmerrt  In  Detroit— which  oversees 
the  Palace.  DTE  Energy  Music  Theatre  and  Meadow  Brook 
Music  Festival— appoints  Sam  Walton  event  coordinator.  He 
was  executive  producer  at  Signature  Professional  Group. 

DIGITAL:  Pandora  promotes  Priscilla  Vails  to  VP  of  sales  for 
the  Eastern  region.  She  was  director  of  Northeast  sales. 

DIgitalMusic.org,  the  home  of  NARM's  digital  initiatives, 
names  David  Iscove  chairman  of  its  Apps,  Music  &  Gaming 
Work  Group.  He's  director  of  EMI  North  America's  Works 
Hub  Initiative. 

Zynga  taps  Lauren  Wirtzer  Seawood  as  director  of  en- 
tertainment and  media.  She  was  VP  of  marketing  at  Def 
Jam  Enterprises. 

-edited  by  Mitchell  Peters 
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ARTISTS  HELP  BOOST  PROJECT  RISHI  FUNDS 

Los  Angeles'  Music  Box  was  buzzing  with  fans  and  music  execu- 
tives on  Nov.  18  for  a  benefit  concert  featuring  Compton.  Calif., 
MC  Kendrick  Lamar  and  Dj  Green. 

All  proceeds  from  the  sold-out  event — which  also  featured 
Azad  Right.  Schoolboy  Q.  Mateo,  URon,  Ayomari  and  Fuze  the 
MC — were  donated  to  nonprofits  Project  RISHI  (Rural  India  So- 
cial and  Health  Improvement)  and  DWC  {Downtown  Women's 
Center  of  Los  Angeles). 

Project  RISHI  executive  director/co-founder  Ravi  Menghani 
says  the  goal  "was  to  raise  some  money  so  we  can  haw  this  water 
purification  project"  for  impoverished  villages  in  India.  The 
overall  mission  of  Project  RISHI,  a  nonprofit  that  launched  in 
2005  at  the  University  of  California  in  Los  Angeles,  is  to  estab- 
lish sustainable  projects  to  improve  sanitation,  health  care  and 
education  in  puur  Indian  villages. 

"We  haven't  done  the  final  numbers  yet,  but  I  think  we'll  end 
up  making  a  couple  grand,  at  least.  Some  donors  are  still  coming 
in,"  Menghani  says,  noting  that  the  organization's  costs  were 
about  S33.000.  Since  being  founded.  Project  RISHI  has  raised 
about  $70,000.  Donations  can  be  made  at  Project  Rishi.org. 

Noting  that  his  first  choice  for  the  benefit  was  Pitbull,  who 
was  out  of  Project  RISHl's  price  range,  Mengliani  says  he  hopes 
to  secure  even  bi^er  talent  in  2012.  "We  sold  out  the  tickets 
eventually  and  ultimately  made  a  small  profit,"  he  says.  "Next 
year  we'll  hopefully  do  something  bigger." 

Meanwhile.  Lamar  is  working  on  a  new  studio  album,  which 
is  set  for  release  in  2012.  — Mitchell  Peters 
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POST-CMA 
AWARDS 


Following  the  45th  annual  CMA  Awards— billed 
as  "country  music's  biggest  night"— Nashville's 
industry  cognoscenti  partied  until  the  wee 
hours  at  various  celebrations  stationed  around 
Music  City. 

Warner  Music  Nashville  stayed  close  to  home  with 
its  revelry,  celebrating  at  the  company's  Music  Row 
offices  Squeezing  in  some  camera  time  between 
partying  are  (from  left)  Starstruck  Management 
Group  manager  Bfandon  BiKkstock.  Tim  McGraw. 
Blalw  Shvlton,  Faith  Hill.  John  Oatcs,  Warner  Music 
Nashville  president/CEO  John  EsposHo.  Red  Light 
Management  prestdent/CEO  WIN  Botwtn  and 
Starstruck  Management  Group  CEO/manager  Narvel 
Blackstock.  ptora  5Rooke  kell' 
It  was  a  mega-night  for  Faith  Hill,  shown  here 
witfi  Warner  Music  Nashville  president/CEO  John 
Etpostto.  She  debuted  her  first  single  m  six  years. 
'Come  Home."  at  the  CMA  Awards,  photo  bixxwe  kellv 
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Before  notching  his  first  No  1  on  the  Billboard  200  with  his 
debut  release,  Blue  Slide  Park.  Mac  MHIer  stopped  by  the 
San  Francisco  headquarters  of  hi<,  distributor  INgrooves 
From  left  are  INgrooves  GM  Dave  Zl«f1«r,  Miller  ai>d 
INgrooves  founder/CEO  Robb  McOanMs.  photo  aiici»  & 


The  Ronnie  James  Diu  i .   '^hout  Cancer 

Fund  hostvd  its  Inauij  .  ■  .•  on  Nov  1 

at  Los  Angeles'  Playboy  M-jr.^iwn  la  roise  funds 
for  Its  cancer  prevention  initiatives.  Awards  that 
were  named  after  Dio  songs  were  presented  to 
such  industry  execs  as  Eagle  Rock  Entertainment 
president  for  North  America  MIka  Cardan  (Rainbow 
in  the  Dark  Award)  and  Danny  Zelisko  Presents 
president  Daimy  Zailiko  (Killing  the  Dragon  Award). 
Both  executives  are  cancer  survivors  From  left  ore 
Ponme  James  Dio  Stand  Up  and  Shout  Cancer  Fund 
n-iedtcal  director/co-founder  Or  Sandeap  Kapoor 
^  Soared  Heart  Award):  Carden;  Zelisko;  Gloria  Butiar, 
.•.  'c  jnd  manager  of  Black  Sabbath  bassist  Tarry 
"Geezer"  Butler  Stand  Up  and  Shout  founder/ 
I      h:ient  Wendy  Dio:  'That  Metal  Show"  host  Eddta 
Trunk  (Long  Live  Rock  'N  Roll  Award):  Geezer  Butler 
(King  of  Rock  N  Roll  Award):  and  Rita  Hanay.  widow 
of  guitarist  "Dimebag"  Darrell  Abbott  and  winner  of 
the  Stand  Up  and  Shout  accolade,  wuio  (.fnf  kiohiaho 
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ABOVE:  Holdiny  court  .it  Cilu-. 
in  MuMc  C'ly  was  Universal 
Music  Group  Nashville  Among 
the  revelers  was  (from  leh)  thi'^ 
heavyviieight  trio  o(  Live  Natioi 
Entertainment  executive  chairmr,' 
and  Front  Line  Management 
Group  chairman/CEO  Irving 
AMtf.  Greenberg  Traurlg  global 
entertainment  and  media  group 
chairman  Jo«l  K«U  and  UMG 
Nashvtlle  chaii-man/CEO  Uik* 

RIGKn  Flanking  artist  Easton 
Corbhi  are  UMG  Nashville  senior 
VP  of  national  promotion  Royce 
Rimr  (left)  and  senior  VP  of  MR 


Lady  Antebellum  celebrates  its  2011  CMA  Award  for 
vocal  group  of  the  year.  From  left  arc  the  group's 
Dm  H«ywood  and  HIHwy  Seott.  Capitol/EMI  RecOfds 
Nashville  pfCS>dent/CEO  MHw  Dungwi  and  the 
group's  Charies  Kelley.  f-Hoio  nicK  diamomd.^tiv  images 


Filling  this  lOom  full  of  singing  and  playing  talent  arc  (back  row  from  loft]  Bradley  Gaskin.  Joann 
Smith.  Casey  James  Kristen  Kelly  and  Love  &  Theft's  Stephen  Barker  Lyles  In  the  midale  rov:  are 
(from  Ipft)  Aaron.  Clara  and  Brian  Hnntngiert  of  the  Hennincjiens:  Angaleena  Presley  Wade  Bov 
and  Bdsh  Hawg  members  Craig  Hand,  Jim  Phlpps,  Shaun  Ames  Russ  Caldwell  Alex  Wilshire  and 
Helton  In  the  front  row  are  (from  left)  Jake  Owen.  Carrie  Underwood  Mirartda  Lambert.  Sony  Ml 
Enlerljinment  CEO  Doug  Morrls.  Sony  Music  NjbJiuil  ■■t  ,!f  /r.      Gary  Overton.  Sara  Evans, 

Kmy  ClMW*y,  One*  Ponw.  Chrii  ywtng  and  Kli  Brooks,  pmoto  a^an  t^ut^a 


POST-CMA  AWARDS  SOIREES 
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1  Caoitol/EMl  Records  Nashville  artists  and 


Sony  Music  Nashville  took  up  residence  at  the  Hermitage 
Hotel  to  wind  down  after  the  ceremony  From  left  Sony 
Music  Entertainment  CEO  Doug  MofTts  Gr»c«  Potter.  Kenny 
Chetney,  Miranda  Lambert  and  Sony  Music  Nashville 
chairman/CEO  Gary  Overton  chdto  ai*n  poizneb 


■  Capitol/EMI  Records  Nashville  artists  and  execs  toasted  the  evening  al  Sambuca  restaurar^t  Among 
the  revelers  are  (standing,  from  left)  Capitol/EMi  Records  Nashville  sen-or  VP  of  marketing  Cindy 
Mabe  and  COO  Tom  Becci.  artists  Eric  Churcli.  Eric  Pulay.  Dave  Haywood  of  Lady  Antebellum  and 
Jon  PardI:  Capitol/EMI  Records  Nashville  president/CEO  Mike  Dungan  EM!  Group  COO  Leo  Cortiett; 
artists  Walker  Hayet,  Dierfcs  Bentley.  Luke  Bryan.  Lady  Antebellum   Charies  Kelley  and  Little  Big 

left)  Chynna  Rae  Carrion  and  Lauren 
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Tt>o  RIAA  and  National  Music  Publishers'  Assn  co- 
hosted  their  post-CMA  Awards  festivities  at  Valentino's 
Ristorante  From  left  RIAA  chairman/CEO  Cary 
Shermwt,  songwriter  Paul  Pelt,  guest  Natalia  Pirkorand 
NMPA  president  David  Israelite  ■•■■  rr.  m,na..-vococh 


Phillip  Sweet  .^nd  jimi  Westbrodc  Seated  ar 


Letter  of  Lighter  Ray:  artists  Ketleigh  Bannen.  Darius  Rucker  i.  n  i 
Big  Town's  Kimberiy  Schlapman  and  Karen  Falrchild  .j'ld  ■.icLjur 
Records  Nashville  senior  VP  of  promotion  Steve  Hodgos  in 
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dy  Antebellun^'s  Hillary  Scott.  Little 
Mickey  Guyton.  jnd  Cjpilol/EMI 
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Congratulations  on  being  named  Billboard  Magazine  t 

Woman  of  the  Year. 


From  our)^^^«j,vi^  and  the  dreams  of  a  1f^e<^^oCS^n^... 

Through  all  of  your  ^z^;^^;?^^^^^^;;^^ 
And  evf^u^Mw^oa  i^uip&^t  in  your  daily  life. 

You  arc  an  tno^^ 
and  a^ifoi positive  change  for  your  generation. . . 

/  love  you  for  the^&zu^^^^^€^/i  jou  are 

— --^^  and  always  have  been. . . 
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SURE,  YOU  COULD 
CELEBRATE 
FOR  THE  NIGHT. 

BUT.  IN  VEGAS,  N  - 
GONNA  WANT  TO  MAKE  IT 
A  LONG  WEEKEND. 


Ring  in  the  new  year  in  a  place  with  enough  excitement  to  take  you  well  into  2012. 

Between  the  fireworks  spectacular,  the  world-class  shopping,  the  gourmet  dining  and 
the  relaxing  spas,  you'll  want  to  extend  your  New  Year's  celebration  With  one  long 
weekend  in  Vegas.  Even  catch  the  season's  best  football  games  on  the  biggest  screens 
and  in  the  best  sports  bars.  It's  another  unforgettable  New  Year's  in  Las  Vegas. 

Plan  your  long  weekend  at  VisitLasVegas.com/NewYearsEve. 
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.COM  EXCLUSIVES 

To  celebrate  Billboard 
hitting  its  1.000th  Hot  100 
No.  1  this  year,  each  day  in 
December  Billboard.com 
will  feature  a  new  video 
starring  Jennifer  Lopez, 
Maroon  5.  B.o.B  and  other 
hitmakers  talking  about 
their  chart-toppers. 


Print 

YEAR-END  ISSUE 

Who'll  be  Billboard's  2011 
Artist  of  the  Year?  What 
were  the  top  stories  of 
the  past  12  months? 
Find  out  Dec,  10  when 
Billboard  publishes  its 
year-end  double  issue, 
the  Year  in  Music. 
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>>>SPOTIFY 
OPENS  APP 
PLATFORM 

Spotify  is  providing 
third-parly  developers 
access  to  its  applica- 
tion programming 
interface  to  create 
apps  for  the  streaming 
music  service.  To  kick 
off  its  new  API,  Spotify 
unveiled  apps  devel- 
oped by  TuneWiki. 
Songkick.  Last.fm  and 
other  partner  brands 
The  apps  are  free  and 
aren't  yet  compatible 
with  mobile  devices. 
Billboard  is  offering  a 
Spotify  app  that  en- 
ables users  to  stream 
the  top  10  entries  on 
five  charts,  including 
the  Hot  100. 

>>  -  EPICTO 
NAME  STEWART 
A&RHEAD 

Epic  Records  is  ex- 
pected to  name  Tricky 
Stewart  head  of  A&R 
and  is  nearing  a  deal 
to  name  former  La- 
Face  Records  execu- 
tive Mark  Shimmel  to 
a  senior  executive 
post,  sources  say.  In 
another  Sony  Music 
appointment,  former 
Interscope  senior  VP 
of  A&R  Shawn  Holiday 
has  been  named  both 
senior  VP  of  A&R  at 
RCA.  covering  the 
West  Coast,  and  senior 
VP  at  Sony/ATV  Music 
Publishing. 

>  McGRAW 
SCORES  LEGAL 
WIN  OVER  CURB 

A  Nashville  judge  ruled 
that  Tim  McGraw  is 
now  free  to  record 
for  another  label— or 
on  his  own— without 
Curb  Records,  which 
has  been  his  only  label 
home.  On  May  13.  Curb 
filed  a  breach  of  con- 
tract suit  against  Mc- 
Graw, claiming  he  had 
recorded  tracks  for 
his  album  Emotional 
Traffic  loo  long  before 
delivering  them  to  the 
label.  McGraw  filed  a 
countersuil  on  May  24 
seeking  advance  pay- 
ment ar>d  recording- 
fund  reimbursement, 
unspecified  damages 
and  a  jury  trial.  A  trial 
for  the  suit's  damages 
portion  is  set  for  July. 

Reporting  by  Ed 
Christman.  David 
Downs.  Gail  Mitchell 
andRayWaddell. 


AT  THE  BOARDS 

The  new  wave  of 
Music  City  producers 


COME  FLY  WITH  ME 

New  projects  precede 
Sinatra's  centennial 


JUST  DANCE 

Bassnectar  to  usher  in 
2012  in  Nashville 


APPLE  ARRIVES 

(Tunes  eyes  Latin 
American  expansion 


VIEW  FROM  THE  TOP 
A  chat  with  RIAA  chief 
Cary  Sherman 


Who  will  win? 
Artists  up  for 
Grammy  Awards 
include  BRUNO 
MARS,  ADELE, 
SKRILLEXand 
KANYEWEST 
(clockwise  from 
left). 


Someone  Like  Her 

Adele  tops  Grammy  nominees  in 
marquee  categories,  Kanye  leads 
overall— and  there  are  indie  surprises 

Willi  Its  nominations forthe54thannual Grammy 
Awards,  the  Recording  Academy  has  cemented 
201 1  as  the  year  of  a  certain  chart-topping  Brit- 
ish songstress ,  honored  an  electronic  dance  act 
who's  enjoying  breakout  success  iniernat  ionally.  and  provided  an 
indie-folk  denizen  of  Eau  Claire,  Wis.,  with  a  surprising  momcni 
in  the  spotlight. 

While  Adele.  Skrillex  and  Bon  Iver  each  scored  multiple  nomi- 
nations (six.  five  and  four,  respectively),  Kanye  West  topped  them 
all  with  se\'en.  albeit  only  one  among  the  marquee  categories  for 
album,  song  and  record  of  the  year,  with  "All  of  the  Lights"  get- 
ting a  nod  for  song  of  the  year. 

The  nominations  found  Grammy  voters  continuing  to  steer 
away  from  their  previous  proclivity  for  honoring  veteran  artists 
who  have  been  overlooked  in  the  past.  To  a  certain  extent,  the  new 
conquering  heroes  are  young  artists — including  Bruno  Mars. 
Lady  Gaga.  Katy  Perry  and  Mumford  &  Sons — who  helped  make 
the  S3rd  annual  awards  telecast  in  February  a  ratings  smash. 

But  the  biggrat  winner  of  the  t-vcning  was  clearly  AdeJe,  wllose  Zl 
has  sdd  47  million  units  in  the  United  States,  according  to  Nielsen 
SoundScan.  and  has  been  lodged  in  the  top  10  of  t}ie  Billboard  200 
ever  since  its  debut  in  March,  spending  1 .1  weeks  at  No.  I . 

"I'm  really  pleased  for  her."  says  Richard  Russell,  co-founder 
of  Adele's  U.K.  label.  XL  Recordings.  (Columbia  is  her  official 
U.S.  label.)  "It's  been  the  latest  in  a  long  line  of  slightly  unreal 
events  in  connection  to  this  record." 

Eighty-six  artists  received  multiple  nominations  in  78  cat- 
egories, a  reduction  from  last  year's  109,  which  was  largely  the 
result  of  eliminating  gender-based  categories. 

Nominations  in  the  major  categories  were  announced  Nov. 
,10  during  an  hourlong  concert  at  the  Nokia  Theater  in  Los 
Angeles,  which  featured  performances  by  Gaga,  Rihanna,  the 
Band  Perry.  lason  Aldean  and  Ludacris;  a  tribute  to  the  late 
Nick  Ashford  and  jerry  Leiber  featuring  Usher  with  Valerie 
Simpson  and  Mike  Stoller:  and  show  host  LLCool  I,  Common  ' 
and  Lupe  Fiasco  with  Grandmaster  Flash,  Melle  Mel  and  Scor- 
pio for  a  special  performance  of  "The  Message." 

The  telecast,  the  fourth  year  that  the  Academy  has  inserted 
its  nominations  into  a  CBS  concert  special,  was  up  12%  in  total 
viewers  from  the  2010  show,  attracting  an  audience  of  5.6  mil- 
lion, according  to  preliminar)'  data  from  Nielsen.  The  show  was 
also  up  12%  in  the  18-49  demographic  to  2.2  million  viewers, 
according  to  Nielsen  figures  supplied  by  CBS. 

The  niglit  did  not.  however,  showcase  the  rock  and  pop  music 
that  stands  to  gain  the  most  from  the  nominations.  The  Foo  Figlit- 
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Their  kinda  party:  JASON  ALDEAN  and  LUOACRIS  perform  at  the  Grammy  nominations  concert  at  the  Nokia 
Theater  In  Los  Angeles  on  Nov.  30. 


ers  have  five  nominations  besides  album  of  the  year,  but  their  com- 
petition comes  more  from  their  peers  than  their  elders.  At  the  last 
ceremony,  the  solo  rock  \ocal  performance  was  four  musicians  who 
have  been  recording  since  the  'dOs  (Paul  McCartnc>'.  Neil  Young. 
Robert  Plant  and  Eric  Clapton)  and  lohn  Ma>'er.  In  this  year's  re- 
named rock  performance  categor)' — and  rock  song  as  well — the  Fbos 
join  Coldplay.  the  DecemberisLs.  Mumford  &.  Sons  and  Radiohead. 

The  lighter  side  of  modern  pop  that  Adele.  Perry  and  Mars 
represent  was  absent  from  the  telecast  as  well,  despite  the  fact 
that  the  pop  categories  are  particularly  strong  this  year.  Those 
three  arc  up  for  pop  solo  performance  against  Pink  and  Gaga.  The 
impressive  pop  vocal  album  category  features  Adelcs  21.  Cec  Lo 
Green's  The  Lady  Killer,  Gaga's  Born  This  Way,  Mars'  Doo-Wopsei 
Hooligana  and  Rihanna's  Loud. 

The  recent  prominence  of  country  and  hip-hop  nominees  in 
the  major  categories  receded  this  year,  with  the  lone  country  act 
being  the  Band  Perry,  which  is  up  for  best  new  artist,  while  West 
and  best  new  artist  contender  Nicki  Minaj  were  the  only  rap  nomi- 
nees. Part  of  this  owes  to  a  rare  duplication  in  the  song  and  record 
of  the  year  categories,  with  four  songs — Adele 's  "Rolling  in  the 
Deep,"  Bon  Iver's  "Holocene,"  Mars'  "Grenade"  and  Mumford  & 
Sons"  "The  Caw" — nominated  in  both.  That  owriap,  which  has 
occurred  five  times  between  1987  and  1994.  has  happened  only 
once — in  2007 — since  the  rules  revamp  in  1995  that  put  final 
nominations  in  the  hands  of  committees. 

The  Academy  did  a-ward  some  veteran  artists  with  nominations. 
Tony  Bennett  is  up  for  pop/duo  group  performance  for  his  duet 
with  Amy  Winehouse  and  traditional  pop  vocal,  where  his  competi- 


tion includes  Barbra  Streisand.  Booker  T.  |oncs  (pop  instrumental 
album),  Betty  Wright  (traditional  R&B  performance).  Sonny  Rol- 
lins {improvised  jazz  solo  and  jazz  instrumental  album)  and  Levon 
Helm  (Americana  album)  areaniong  the  legends  who  received  nods. 

Two  question  marks  hang  over  the  Academy  as  the  Grammys' 
Feb.  12  date  at  the  Staples  Center  in  Los  Angeles  approaches. 
One  is  whether  it  can  make  good  on  its  announcement  in  a  press 
release  and  on  Twitter  to  present  the  reunited  Van  Halen,  which 
had  been  expected  at  the  nominations  show.  Another  is  whether 
Adele.  who's  recovering  from  throat  surgery,  will  be  in  strong 
enough  health  to  sing  on  a  night  that  pundits  will  undoubtedly 
predict  belongs  to  her. 

'I  think  Adele  will  steal  everything,"  says  Charlie  Bagarozza, 
senior  store  manager  at  J&R  Music  World  in  New  York.  *  But  Bon 
Iver  was  nominated  in  a  lot  of  categories  and  I  think  he  will  get 
some  attention  as  the  underdog." 

Who's  likely  to  benefit  the  most  saleswise  in  February? 

'Depends  on  the  performances."  says  Mark  Hudson,  a  buyer 
at  Trans  World  Entertainment,  adding  that  'aside  from  who  per- 
forms. Adele  will  get  a  boost  from  winning  a  bunch  of  Gram- 
mys— if  there's  anyone  left  by  February  who  doesn't  already  own 
her  album."  •  •■ 

Additior^al  reporting  by  Ed  Christman  and  Gail  MitcheU.  For  a 
complete  list  of  nominees,  go  to  Billboard.biz. 
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BILLBOARD  REVAr^lPS 
HOLIDAY  CHART 

Billboard  debuts  Its  first  Hot  100-style  ranking  of  seasonal 
favorites  virith  this  week's  launch  of  the  Holiday  Songs  chart. 
Like  the  Hot  100,  the  survey  ranks  tracks  based  on  a  for- 
mula blending  airplay,  download  sales  and  streaming  data 
as  tracked  by  Nielsen  Entertainment. 

The  50-posttion  chart  will  appear  in  print  and  on  Billboard 
.com  and  Billboard.biz  during  the  holiday  season. 

Topping  the  inaugural  ranking  is  Mariah  Carey's  1994  Christ- 
mas classic  "All  I  Want  for  Christmas  Is  You."  Carey's  song  also 
appears  on  the  list  at  No.  33  in  a  rerxlrtk>n  by  Michael  Bubl6  ttiat's 


Included  on  his  No.  1  Billboard 

200  album,  Christmas. 

In  previous  years.  Bill- 
board's holiday  chart  was 
based  solely  on  radio  airplay 
on  adult  contemporary  (and 
a  few  adult  top  40)  stations, 
most  of  which  switch  to  all  or 
nearly  all  Christmas  music  fol- 
lowing Thanksgiving. 

Because  radio  gravitates 
toward  familiar  songs,  past  holiday  charts  featured  primar- 
ily classic  Christmas  tracks  predating  this  century.  With  the 
change  in  methodology  to  Include  downloads,  streaming 
and  airplay  from  all  monitored  stations,  the  reconfigured 
Holiday  Songs  survey  presents  a  better  balance  of  new 
releases  from  artists  like  Justin  Bieber  (at  No.  2)  and  tradi- 
tional selections  by  Brenda  Le«,  Nat  "King"  Cole  arKi  Bobby 
Helms  (Nos.  3-5). 
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COUNTRY 


BY  TOM  ROLAND 


Nashville's  New  Wave 


A  new  generation  of  producers  crash  country's  tight-knit  circle  of  hitmakers 


When  Thompson  Square  reached  No.  1  on  Billboard's  Hot 
Country  Songs  chart  with  "Are  You  Gonna  Kiss  Me  or 
Not"  on  April  9,  the  chart  listing  couldn't  have  been  more 
appropriate.  The  producer  credit  went  to  N V.  a  two-letter  acronym  that 
originally  stood  for  New  Voice  Entertainment.  And  the  production  team 
was  indeed  a  new  voice,  enjoying  its  first  hit.  But  NV  was  just  one  of 
several  up-and-coming  producers  that  made  it  into  the  countr>'  chart "s 
top  20  for  the  first  time  in  a  year  that  featured  an  unusual  number  of 
new  voices  behind  the  boards. 

Historically,  a  handful  of  men  have  dominated  the  production 
business  in  Nashville.  In  the  '60s.  label  employees — such  as  Decca's 
Owen  Bradley.  RCA's  Chet  Atkins,  Epic's  Billy  Sherrill  and  Capi- 
tol's Ken  Nelson — called  the  shots.  In  time,  the  central  producers 
were  increasingly  independents  or  label  figures  who  hopped  from 
company  to  company,  james  Stroud,  |immy  Bowen.  Tony  Brown. 
Scott  Hendricks  and  Jim  Ed  Norman  were  among  the  select  few 
producers  who  held  sway  over  Nashville,  sometimes  for  10-20  years. 

But  despite  that  backdrop,  this  year  the  upper  tier  of  the  country 
chart  had  eight  hit-making  producers  who  just  a  few  years  ago  were 
handlingother  chores  in  the  business.  They  were  all  engaged  hi  music 
in  some  fashion — as  artists,  songwriters,  engineers  or  even  rock  pro- 
ducers— but  the  volume  of  newcomers  is  unusual  in  a  business  circle 
that  has  traditionally  been  hard  to  crack. 

The  fact  that  they're  new  to  production  is  part  of  their  appeal.  "There 
are  a  lot  of  very  accomplished  producers  that  we  will  continue  to  work 
with,"  Capitol/EMI  Nashville  president  Mike  Dungan  says,  "but  we're 
always  looking  for  that  next  guy  that's  bringing  something  new  and 
fresh  into  the  market." 

lay  |oyce  was  one  of  those  people.  He  had  already  produced  the  demos 
that  got  Eric  Church  signed  to  Capitol  in  the  mid-'OOs.  The  label  stuck 
with  the  Joyce-Church  combo  through  two  albums  that  yielded  mod- 
erate chart  success.  This  summer,  their  patience  was  rewarded  when 
the  album  Chief  debuted  at  No.  1  on  the  Billboard  200. 

"Capitol  let  us  de\'elop.''  Joyce  says.  "Of  course  they  w^re  involved,  but 
we  hadn't  hung  ourselves  yet,  so  they  let  us  do  what  we  wanted  to  do." 

Taking  chances  is  a  big  part  of  what  this  new  production  wave  is  aboui, 
and  it  comes  directly  after  a  couple  of  other  music-makers — Aldean  pro- 
ducer Michael  Knox  and  Taylor  Swift  co-producer  Nathan  Chapman — 
shot  from  obscurit>'  to  multiplatinum  prominence  with  products  that 
defied  conventional  wisdom. 

The  four-man  NV  crew,  which  includes  three  Aldean  band  mem- 
bers— drummer  Rich  Redmond,  guitarist  Kurt  Allison  and  bassist 
Tully  Kennedy — saw  the  importance  of  being  different  in  their  work 
with  Aldean  and  Knox.  They  helped  Aldean  develop  hits  with  raw. 
crunchy  chords  that  pushed  mainstream  country's  st>'listic  boundar- 
ies. Broken  Bow  owner  Benny  Brown  signed  Thompson  Square  after 
hearing  two  tracks  that  NV  produced  for  the  married  duo.  Keiferand 
Shawna  Thompson,  in  a  basement  studio.  NV's  work  on  the  project 
resulted  in  a  No.  1  single,  though  the  duo  sounds  little  like  Aldean. 
Thompson  Square  separated  itself  from  the  rest  of  the  pack  by  record- 
ing an  album  that's  feisty  and  energetic — a  bit  different  from  what  one 
might  expect  from  a  married  couple. 

NV.  meanwhile,  is  cognizant  that  the  production  ranks  are  no  lon- 
ger as  secure  as  they  were  when  a  small  circle  of  men  ran  country's 
sessions.  The  team's  position  is  as  tenuous  as  that  of  the  artists  with 
which  it  works.  "You're  only  as  good  as  your  next."  NV's  Kennedy  says. 
"Nothing's  taken  for  granted." 

Following  is  a  list  of  the  producers  and  production  teams  that,  like 
NV,  were  fairly  new  to  the  top  ranks  of  the  country  chart  in  2011.  Two 
of  them — Joyce  and  Jeremy  Stover — made  their  chart  debuts  as  many 
as  five  years  ago.  But  in  the  context  of  country's  members-only  past, 
they  remain  relative  newcomers  in  their  positions. 


JEREMY  STOVER 
Biggest  hit:  "If  Heaven 
Wasn't  So  Far  Away,"  Justin 
Moore 

Background:  Stover  left 
Georgia  to  major  in  the 
music  business  program  at 
Na.shville's  Belmont  Univer- 
sity, signing  his  first  publish- 
ing deal  in  2000  with  Reba 
McEntire's  Starstruck  Enter- 
tainment. He  later  wrote  Em- 
erson Drive's  "Fall  Into  Me" 
and  Lonestar  s  "You're  f  ike 
Comin'  Home.'"rhe  quality 
of  his  demos  led  to  produc- 
tion deals  that  \  it'lded  top  20 
hits  for  Moore,  Jack  Ingi.in 
and  Danielle  Peck. 


ho' Cov  nt'V  Scg^  S  3S  one  of  Nashv.Ue  ^J^^^^Pf^^rUinglhe 
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Co^..,  i  a  i.L  J  ;;  dlOlial 


Biggest  hit: -An.  Yn,, 


TO  the  top.  The  NV  produc- 
tion team  celebrates  Its 
first  No.  1  single,  Thompson 
Square's  "Are  You  Gonna 
Kiss  Me  or  Not."  From 
|e«  are  NVs  RICH  RED- 
MOND and  TULLY  KEN- 
NEDY.  Thompson  Square  s 
SHAWNAandKEIFER 
THOMPSON,  and  NVs 
DAVID  FANNING  and 
KURT  ALLISON. 


DAVEBRAINARD 
Biggast  hit:  -l  over.  Lover." 
jt^rrod  Niemann 
Background:  A  former  gui- 
tarist with  a  band  at  the  Offutt 
Air  Force  Base  in  Omaha.  Neb.. 
Brainard  moved  to  Nashville  to 
become  a  songwriter,  working 
■.vilhDierksBentleyandlamey 
lohnson  before  Iheircommer- 
tial  breakthroughs.  Recording 
demos  led  him  into  production, 
and  in  20U6.  he  co-founded  Mix 
Dream  Studios,  where  part  of 
Niemann's  album  was  recorded. 

JEFF  STEVENS 
Biggest  hit: -Rain  Is  a  Good 

Thmt;  "  l  ukcBryan 
Background:  The  West 

Virginia-bon\  smget  fronted  leff 
Stevens  ii  the  Bullets,  which 
landed  four  titles  on  Ihe  Hot 
Counlry  Songs  chart  in  the  late 
■80s.  1  le  later  had  a  solo  deal, 
and  also  found  success  by  writ- 
inghilsforTimMcGraw(-Back 
When").  George  Strait  ("Car- 
ried Away")  and  Tracy  Byrd 
("Big  Love"). 


JOEY  MOI 

Biggest  hit:  "Barefoot  Blue 

lean  Niglil,"  lake  Owen 
Background:  While  studying 
at  the  Center  for  Digital  Imag- 
,ng  and  Sound  in  Vancouver. 
Moi  met  Nickelback  and  rose-  to 
prominence  as  a  rock  engineer 
and  producer  before  signing  a 
songwriting  deal  wilh  Cra.g 
Wiseman  s  Big  Loud  Shirt, 
which  provided  an  opening  into 
country.  Before  working  with 
Owen.  Moi  co-wrote  the  Tim 
McCraw  single -II  S  a  Business 
Doing  Pleasure  With  You." 


Biggest  hit:  "Hell  on  .he  Heart. 
Background:|o>cewasencouraged  o  a„^^^^^^^ 

by  older  brother  Mike,  wlio  ^'^^'^^J^^.k,^^. 
;::::;::t!^SXwan.edan«igysound-wh,chhego,. 


CHUCK  A1NLAY 

rrforr^Tno^n^randHmm^ouHarr.^ 
during  the  past  decade 
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Swing  along  with  me 
FRANK  SINATRA:  inseC 
ttie  deluxe  edition  of 
Sinatra  Bost  of  the  Best. 


or  Blue  Eyes  Is  Back 


n  the  two  week,  after  LeBron  J,mes  t^v.^tcd  a 

lmk,o,heyouTubcposlorh.la,«,Nikc.c„mnu.r. 
™l.  more  than  27  million  people  clicked  on  the 

video  of  LeBron  Shine."  While  the  Miami  Heat 
s  ardnves  and  dunks  on  an  outdoor  courl  as  a  city 
ctees  up  shop  for  the  night,  ,he  music  playing  in 
'l.e  l>ackground  shares  little  with  the  contempo- 
raryhoopsn'hip-hop  imagery. 
^rll^T"'"  '"""K  '^den  and  slow. 

Frart<Slnat,a-.195Srecordi„BofAtenandMart. 
lyn  Bergman  and  Lew  Spence's  "Sk^ep  Warm  ■ 
he  placement  i.s  one  of  Ihe  early  steps  by  Sina- 


tra  rights-holders  to  prepare  a  new 
audience  for  OI"  Blue  Eyes'  100th 
birthday  in  late201S. 

"The  young  demo  i.s  interested," 
says  Bill  Gagnon.  senior  V  P/G  M  of 
catalog  for  EMI  Music  North  Amer- 
ica.  -His  relevance  is  impressive." 

The  marriage  of  Sinatra  and 
visual  media  continues  to  grow. 
"Ocean's  Thirteen"  revived  his 
1967  che.stnul  "This  Town"  four 
years  ago.  "American  Idol"  held  a 
Sinatra  week  in  2010.  and  Twyla 
Tharp's  dance  show  .set  to  Sinatra's 
music. -Come  Fly  Away."  began  its 
Mrsi  nal.onal  lour  in  August  and 
will  hit  27  cities  by  June. 

The  groundswell  of  activity  CO. 
incides  w,th  EMI  and  Erank  Sinatra  Enterplses 

mewngforthe firsttime his  19S0S work  for Capi- 

in  the  1960s.  S.ncru:  Bes,  of, he  Bes,  came  out 
Nov. 2}.<,ack  collection  available  in  a  single 
disc  and  a  deluxe  edition  that  EMI  is  tarseting  at 
collectors  and  newcomers.  •^"'"g^' 
-When  you  have  a  catalog  of  over  2.000  songs 
you  want  ,0  expose  them  through  a  prime  listen-' 
ing  expc-rience.-  Erank  Sinatra  Estates  co-chair- 
"laii  Bob  Finkelstein  says.  "Combing  the  best  of 
Capitol  and  Reprise  helps  to  broaden  kids'  under- 


UndmgofF,.„k  Sinatra.  This  isavalueproposi- 
Non  for  older  fans  and  a  new  generation.  OnTof 
•Ik  things  Erank  wanted  to  do  was  be  important  to 
^second  generation."  Finkelstein  belie^.es  Sinatra 
would  have  been  thrilled  to  hear  Michael  Bubl« 
and  Rod  Stewart  sing  standards  associated  with 
h.m  or  to  hear  Justin  Tlmberlai«  speak  of  him 
as  jn  infmcncc. 

The  compilation  will  ge,  a  boos,  from  an 
American  Public  Television  spe- 
cial featuring  classic  TV  perfor- 
mances oftnorethanadozenof 
'he  songs.  Cagnon  and  Finkelstein 
say  the  sight  of  Sinatra  singing  has 
a  magnetic  effect,  not  just  for  fans 
who  saw  him  perform  but  newcom- 
ers  as  well.  TV  advertising  will  be 
central  to  marketing  the  album  in 
the  United  Kingdom;  in  the  United 
Stales,  a  PBS  pledge  drive.  Sinatra 

Ste::y.'''°"'^^"'' 

-At  PBS."  Gagnon  says,  "interest  in  Sinatra 

generahon  loves  his  style  and  swagger  " 

Finding  an  actor  who  can  carry  over  that  style 
and  s-wagger  will  b.«me  important  wi.hin  the 
next  hvo  years  as  casting  begins  on  a  biop.c  di- 
ected  by  Martin  Scorsese.  Finkelstein  says 
there  s  no  news  at  the  moment.  We're  still  work- 


ing on  a  scrip,-_but  .he  plan  remains  to  have  the 
"ta  m  theaters  close  to  Sinatra's  lOOth  birthday 
on  Dec.  12,  2015.  ' 

Betweennowandthen.theestatewillcontinue 
o  look  for  more  opportunities  to  combine  cata- 
ogs.  including  his  Columbia  recordings  of  Ihe 

Osand'40s.-Theanniv.rsaryisever.conscious 
to  us.  Finkelstein  says.  "We  wan,  to  show  the 
depth  of  his  career. 


NOTES:"BrideofDeluxe,-asong 
from  Cliff  Martinez-s  "Drive" 
soundtrack,  is  beingused  in  a  Black. 
Berry  advertising  campaign  that 
started  recently  in  South  Africa.  It's 
expected  to  go  worldwide.  Cutting 
fidge  Group,  which  financed  the 
score's  production,  placed  the  track 
■  ■  ■  Ryan  Adams  is  the  nextartist  to 

^  ["'■t'cipate  in  CBS  Interactive  Music 
Croup  .s  webcast  series  "Live  on  Letterman."  He 
will  perform  hve  at  New  York's  Ed  Sullivan  The- 
ater a,  8  p.m.  ETon  Dec.  5 ...  NBC  has  scheduled 
an  extra  eprsode  of  "The  Sing-OfT  that  will  air 

wm  ,   K  '"^  Sing-onr  Christmas" 

will  be  broadcast  live  and  fea.ure  previous  win- 
ners Committed  and  Nota.  plus  groups  from 
al    uee  seasons.  Flo  Rida  and  judges  Sara  Ba- 

r^ne..  B.„  Fold,  and  Shawn  Stockman  will 
also  perform. 


I  QUESTIONS 

with  SUROOSH  ALVI , 


Jrrrr:.r~rsr4rr^^^^ 

events.  Thedealbhngs  things  fullcircleforjl^r^rde^r*"''""'"" 

^"rirt:::rwr~;~"^^^^^^ 

Alyiwhoalso  heads  up  Vice  Music. ''It'sagreat  wayfoT^r'  "'^''^ 

Under  the  deal,  Vice  will  feature  Warr,^rTr^r      .  ™°"'°''*'^9^'«  " 

Its  creators  Prolec.  global  events  set™o  ;  :TvTho^^^^^^ 

■discovery  ptatform  Noisey.com.  In  an  intervi,^  2h  BHIhl  '°  -"d  music- 

"metogetherandwhatsahead.  ^""~^"''''"'"^"<=^'«"t  how  the  partnership 


O  Vice  went  indie  for  a  lew 
years  after  its  partnership 
with  Atlantic  ended  In  2007. 
How  was  that  period  for  you 
as  a  label? 

We  did  something  we  hadn't 
done  before,  which  was  running 
a  label  soup  to  nuts.  When  we  k-ft 
Allantic.  they  were  handlingall 
the  business  affairs  stuff  roy- 
ally accounting,  all  these  things 
we'd  taken  for  granted.  It  was 
like,  -Oh .  shit,  we  haw  to  do  this 
stuff  ourselves?"  We  realized 
thatours,reng,hsareA&Rand 
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marketing— signingand  build- 
ing artists'  brands,  that's  what 
we  should  focus  on. 

0  What  made  you  go  back 
to  Warner? 

We  were  being  courted  by  all 
the  majors  in  some  capacity, 
and  I  had  some  friends  over  at 
Warner,  like  [Warner  Bros,  co- 
president/CEOITodd  Moscowilz 
and  I  Warner  Bros,  co-president/ 
COOIUviaTortella.  Shed  been 
CM  of  Atlantic  and  we  worked 
ith  her  closely  over  the  years. 


We  thought  Warner  Bros,  was 
reallyinline  with  usilhey  really 
got  us  and  felt  they  were  the  right 
major  for  us  to  partner  with.  The 
merch.  the  touring,  the  Warner 
offerings  in  that  kind  ofatea  are 
the  best  bar  none  compared  to 
any  of  the  majors.  That's  what 
we  needed  help  with. 

©  Vice  artists  like  Black 
Lips,  Chromeo  and  the  Ra- 
veonettes  will  benefit  from 
Warner's  distribution  reach. 
What's  in  It  for  Warner  acts? 


We  have  had  a  meeting  with 
Warner  ioexplainthat  Vice  really 
IS  more  than  jus,  a  magazine 
for  people  who  didn'tknow  how 
we've  expanded  over  five  years 
ago.  Where  there's  a  good  fl,  to 
work  with  artists  on  Noisey  or 
Creators  Project,  we'ieopen  to  ii 


O  How  will  this  affect  the 
artists  you  sign? 

It  definitely  makes  us  more 
competitive.  It'savcrycompel- 
hng offering,  the  Vice-Warner 
Bros,  combination.  In  ,erms of 
signing  advances  and  money 

upfront.  I  can't  compete  with 
Universal  or  Sony,  though  I 
reel  like  we  can  beat  them  in 
many  other  regards.  But  now 
wilh  Warner  Bros.,  we  can 
offer  the  best  of  both  worlds 
to  artists. 


0  Odd  Future  was  one  of 
the  acts  Vice  missed  out  on 
signing  during  its  Indie  pe- 
riod. Were  there  any  other 
missed  opportunities? 
Veah.  what  XL  paid  for  a  one- 
off.  I  can't  do  that.  There  was 

also  No  Age.  which  went  to  Sub 
Pop.  and  Fucked  Up.  which 
signed  to  Matador  for  I  think 
$60,000.  Back  then  for  the  type 
of  band  they  were,  it  was  too 

much  money  Not  lhat  we  want 
toget  caught  up  in  bidding  wars 
now— it's  an  unhealthy  exer- 
ci.se.  You're  just  building  debt 
always  dealing  wilh  a  situation 
where  you're  trying  to  recoup. 
We  reinlerested  indoingsmart 
deals,  not  going  to  chase  and 
spend  money  unnecessarily  just 
10  get  a  band.  If  i,  doesn't  sell, 
then  you're  screwed. 


©  How's  the  Justice  record 
doing? 

They  had  a  strong  first  cou- 
ple of  weeks.  They've  sold 
around  (130.000  worldwide) 
right  now.  and  they're  going 
to  have  a  big  year  all  next 
year  when  they  start  tour- 
ing. The  thing  about  Justice 
IS  that  last  time  it  was  a  slow 
build.  Their  success  didn't 
happen  before  that,  il  came 
from  all  the  commercial 
synchs  and  their  touring 
I  think  the  record's  amaz- 
ing, and  they  took  some  risks 
they're  going  to  be  rewarded 
for  artistically  They  didn't 
lust  rehash  Cross  and  make 
Cross  2.  They  developed  as 
artists,  and  probably  sur- 
prised some  of  their  core 
people  oul  there. 


Cl 


Congratulations  to  all  of  Billboard's 
Women  In  Music  Honorees!  ^ 

I  am  proud  to  stand  among  you. 


Cc|' 


Electronica:  The  New 
King  Of  The  Road? 

Even  Music  City  will  be  Spin  City  this  New  Year's  Eve 


S5 
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Thcclectronit/dancc/D]  live  business  is  argu- 
ably the  hottest  sector  of  the  ilve  music  business 
loday — and  not  just  in  terms  of  artist  develop- 
ment and  mainstream  and  underground  festi- 
vals. What's  really  distinguishing  ihc  current 
scene  from  previous  boomlets  is  its  impressive 
hard-ticket  sales. 

After  languishing  as  a  niche  genre  in  the 
United  States  for  years,  electronica  is  now  main- 
stream, and  the  signs  are  ever>'where.  Electronic 
music  fests  draw  hundreds  of  thousands  of  fans 
on  a  global  basis.  Once  an  underground  scene, 
its  promoters,  managers  and  agents  are  now 
front  and  center:  Live  Nation,  the 
world's  largest  concert  promoter, 
recently  launched  its  Electronic 
Nation  Canada  division,  while 
venerable  Washington.  D.C..  rock 
room  9: 30  Club  just  formed  an  al- 
liance  with  U  Street  Music  Hall 
to  foster  a  rtis  t  developmen  tint  he 
genre.  Perhaps  most  impressive. 
Bassnectar's  New  Year's  live 
show  at  Nashville's  Bridgestone 
Arena  is  already  sold  out. 

That's  a  particularly  telling  milestone.  Bridge- 
stone  Arena,  under  a  variety  of  previou.s  names, 
has  a  history  of  selling  out  New  Year's  Eve 
!<hows — with  the  likes  ofToby  Keith.  Kenny 
Chesney.  Tim  McGraw  and  Brooks  &  Dunn, 
primarily  booked  by  former  promoter  Steve 
Moore,  now  CEO  of  the  Country  Music  Assn. 
For  Bassnectar  to  play  Music  City  on  that  night, 
promoted  by  AC  Enterlaintncnt.  speaks  volumes 
about  the  artist  and  the  scene,  and  blows  up  pre- 
conceived notions  about  the  market. 

The  significance  of  Bassnectar  {aka  Lorin 
Ashton)  playing  the  biggest  venue  in  the  home 
of  country  music  on  New  Year's  Eve  isn't  lost 
on  a  Pre.senis  partner  Charlie  Walker,  who 
wears  his  artist  manager  hat  when  discussing 
Bassnectar.  a  client  of  C3's  management  divi- 
sion. "First.  I  think  it's  a  statement  that  these 
electronic  acts  can  play  arenas  at  all."  Walker 
says.  "Second.  Nashville  may  not  be  known  as 
the  most  cutting-edge  market,  but  this  shows 
that  maybe  it  is;  it's  ahcadof  thecur\'ein  terms 
of  following  electronica.  1  don't  think  we'll  see 
a  lot  ofcowbov  hats  on  New  Year's  Eve  in  this 
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OnThe 
Road 


arena,  unless  they're  neon." 

Working  with  Bassnectar  agent  Jake  Sch- 
neider at  Madison  Mouse.  Walker  and  C3  are 
building  a  D|  act  by  following  rock  rules,  a  trait 
shared  by  other  liol  artists  in  tlic  scene  like  Pretty 
Lights.  Kaskade.  DeadmauS  and  Skrillex. 
Tht^eare  real  headlining  acts  that  matter  Ix^ond 
just  being  house  music  for  a  party.  "Bassnectar 
has  always  concentrated  on  selling  hard  tickets 
and  developing  like  a  rock  band."  Walker  says. 
Playing  more  than  100  shows  annually  in  the 
United  States.  Bassnectar  has  worked  his  way  up 
I'rotn  small  clubs  to  headlining  2.500-  to  5.000-ca- 
patity  rooms,  plus  a  handful  of 
"event"  shows  he  hosts  known  as 
Bass  Centers  that  draw  more  than 
10.000  paid  attendees. 

A  key  factor  driving  this  scene 
is  the  heavy  social  engagement  be- 
tween artists  and  fans.  "In  terms 
of  sheer  numbers,  look  at  the  Face- 
book  friends  that  Bassnectar.  Skril- 
lex or  Pretty  Lights  have,"  Walker 
says.  "These  are  hundreds  of  thou- 
s.nids  of  fans  that  these  guys  are  talking  to — and 
I  mean  literally  talking  to — on  a  regular  basis." 

While  Walker  may  have  had  a  learning  curve 
when  it  comes  to  the  aesthetics  of  the  music, 
when  it  comes  to  artist  development  the  basic 
rules  apply.  "From  a  traditional  live,  hard-ticket 
development  standpoint,  the  strategy  is  the 
same:  Don't  grow  too  fast,  and  try  to  maintain 
a  flatter  curve  so  we  can  have  some  longevity." 
Walker  says.  "If  we  need  to.  we'll  under-play  to 
make  sure  we  sell  out  so  we  can  keep  it  growing, 
as  opposed  to  taking  short  money  and  having 
empty  scats." 

In  reality,  the  development  of  the  electronic 
scene  is  not  luilike  what  happened  with  the  jam 
band  scene  in  the  early  'Ws.  "The  fans  are  differ- 
ent— thc>  're  very  young — but  it's  similar."  Walker 
says.  "We'll  see  kids  that  follow  Bassnectar  for 
10-15  shows,  and  1  think  the  other  guys  sec  that 
too.  There's  a  strong  network,  and  the  developing 
technolog)'  has  made  that  networking  easier  than 
when  the  jam  bands  were  at  their  height."     •  - 
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Concert  Grosses 


GROSS/ 


ARTIST(S) 


Attendance 


r 

$5,098,770 

ROD  STEWART  1 

II 

$2i)0/$165'$99.' 

Th*  Cotosscum  at  Caeun  Palac«,Lat    37,141                 rnnrwo  w«t/AFn  i  iv* 
Vegas.  Nov.  3.  5-6. 9. 12-13. 16. 19-20      .       s^iloMs         Conc»ft»  Wwt/AEG  Uv» 

1 

$3,425,756 

TAYLOR  SWIFT,  NEEDTOBREATHE,  DAVID  NAIL,  ADAM  BRAND  1 

i 

Mimilt  Maid  Park.  Houston.            42,905               Th.MMlin.  Group/AEG  Liv. 

$i,98a.4n 

TAYLOR  SWIFT,  NEEDTOBREATHE,  ADAM  BRAND 

y 

S89  50/S79StV 
SJ9W,$?9  50 

Nj2'yort''Noy"'2vS'"'                "  '"i  ,  .           Th.  MmUm  GfOuWAEG  Llv. 

B 

$1,601,216 

JAY-Z  a  KANYE  WEST  | 

s 

i2W/tl49  50/ 
S109  SO/559  50 

Atlantic  C»y  Boardwalk  Halt,         12.746               .  Motion 
Atlantk  City.  N.J..  Nov.  19  Naiion 

i 

$1,458,070 

JAY-2  &  KANYE  WEST  j 

S'-'/^^-i/a-ajdr.; 

'61 

Bell  Centre,  Montreal.  Nov.  22                              Evenko.  Lh»  Nation 

$1,392,796 

TREASURE  ISLAND  MUSIC  FESTIVAL  j 

d 

>'■>■"■" 

S!!'F?ISiu?S*<S:7*15!«"""  Aiiolh.rI>l.n«EnI.ruli.tn«il.Nol».Poo 

$920,903 

TAYLOR  SWIFT,  NEEDTOBREATHE,  DANNY  60KEY  1 

S69  50.S59SQ/ 
$.'5 

cSriWuTNC^'NM*""''                                     Th.H...lna Group/AEG  Llv. 

$914300 

TAYLOR  SWIFT,  NEEDTOBREATHE.  ADAM  BRAND  1 

»69  50/$59  50/' 
»25 

Fli 'nSv™**                                                                      Group/AEG  LIv. 

$866,056 

TAYLOR  SWIFT,  NEEDTOBREATHE,  ADAM  BRAND  1 

$6950/15950/ 
tJ5 

SIS  5V*"'"' "*'•'*'' '  Tn.l«i«li»oroop/AEOUW. 

$828,231 

;  569  50/ $59  50/ 
»?5 

I  $810,463 

(£506,837) 
t259e6/t3998 

I  $786,904 

569  50/559  50/ 
$25 

I  $749u099 

$6950/»59  5a' 
$25 

I  $676,741 

(leeiCWCatBdan) 
1  $48  75/555  98 

pn  $613,675 

$e2  50/$2750 

H $586306 
(313878700  OBW) 
^    \  $t2t42,'$32  88 

I  $583,207 

(1043,171  rea.s) 
I  $)6772/$8916 

J  $584881 

liJ  »99Wt7a50/ 
$595CV$1950 

I  $580,482 

(2«5»001jo*v»-.i 
$220  95/5174  4  3 

$575,622 

$595Q/$39  50 

$563329 

(£3654371 
$7710/$I928 

$553,167 

I  $13930/59781 

$552,880 

I  $543,940 

$200.'il6t' 
I  $100/475 

$543327 

I  (£M787r.'. 
5-J  ■■ 

$540,459 

$55  GO 


TAYLOR  SWIFT,  NEEDTOBREATHE,  ADAM  BRAND 


12.807 


Ttie  Mesftlna  Group/AEG  Live 


3A  Entertainment 


TAYLOR  SWIFT,  NEEDTOBREATHE,  ADAM  BRAND 


The  Mestina  Group/AEG  Live 


TAYLOR  SWIFT,  NEEDTOBREATHE,  ADAM  BRAND 


The  Mestlna  Group/AEG  L^ 


LMFAO,  FAR-EAST  MOVEMENT,  NATALIA  KILLS,  FRANKMUSIK  S  OTHERS 


Bell  Centre.  Montreal.  Nov.  IS 


Evenko.  Live  Nation 


ZAC  BROWN  BAND.  SONIA  LEIGH,  NIC  COWAN  i 


GUNS  N'  ROSES 


TEARS  FOR  FEARS 


G.A.H.E.,  Frank  Producttont 


T4F-Tlm«  For  Fun 


T4F-Time  For  Fun 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


JUDAS  PRIEST,  WHITESNAKE  :, 


Concerts  West/AEG  Ltve 


T4F-Thtie  For  Fun 


ZAC  BROWN  BAND,  SONIA  LEIGH,  NIC  COWAN 


SNOOP  DOGG,  MISTAJAM,  CHIPMUNK,  THE  AIRPLANE  BOYS,  YASMIN 


02  Arena,  London,  Oct.  7 


ALICE  COOPER 


Mean  FiMler 


Chugg  Entertainment 


FOO  FIGHTERS,  SOCIAL  DISTORTION,  THE  JOY  FORMIDABLE 


KATY  PERRY,  OH  LAND  I 


PORTISHEAD,  THOUGHT  FORMS 


Th«  Meaiirwi  Croup/ACG  Liv* 


Concerts  Wett/AEG  Ltve 


Kttlmanjaro  Llve/AEG  Uve 


Gotde<ivo1c«/AEG  Uve 


»539,gi8 

489/JiO 
I  $538,771 

f€S88  0G2} 
$9024/1694? 

$538346 

(7.277689  PBSOT) 
»l3907/t2.5  67 

$525/481 

187.50/»29.50 
$524,129 

(£535460) 
$Bb9Vt70il 

$522.334 

$48.97 

$518,191 

I  $e950/$69-60/ 
$39W/il9  50 

I  $Sia914 

S595O,'$J9  50,' 

$509,137 


TOBY  KEITH,  ERIC  CHURCH,  JT  HODGES 


ROXETTE,  MOBIL^E 


02  World,  Berlin,  Oct.  24 


RICKY  MARTIN 


ROBYN,  R6YKSOPP 


BOI  Silva  Presents,  Andrew  Hewitt  Co. 


JOHNNY  MATHIS,  JEFF  STEVENSON 


02  Arena,  London.  Oct.  12 


Kenrvedy  Street  Enterprises 


LMFAO.  FAR-EAST  MOVEMENT,  NATALIA  KILLS,  FRANKMUSIK  S  OTHERS 


Evenko,  Live  Nation 


ENRIQUE  IGLESIAS,  PITBULL,  PRINCE  ROYCE 


Attantic  City  Boardwalk  Hall. 
Atlantic  City.  N.  j..  Nov.  12 


STEELY  DAN  S  STEVE  WINWOOD 


ConcerU  West/AEG  Live 


frontier  Tourmg 
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ITunes  Close  To  South  American  Debut 

Argentina  and  Brazil  to  follow  Mexico  as  digital  retailer  expands 


The  imminent  arrival  of  iTunes  in  sev- 
eral Latin  countries  sets  the  stage  to  fi- 
nally break  open  the  Latin  online  music 
marketplace  and  radically  change  the 
business  landscape  in  countries  where 
music  has  been  struggling  during  the 
past  decade. 

Although  iTunes  declined  to  com- 
ment, multiple  sources  have  indicated  in 
recent  months  that  the  retailer  is  finally 
moving  in  eamcsi  into  the  Latin  region. 
While  it's  been  widely  commented  that 
iTunes  plans  to  open  shop  in  a  hand- 
ful of  countries  including  Argentina  by 
first-quarter  2012,  some  sources  say  the 
retailer  plans  to  launch  operations  in 
Brazil  as  early  as  December.  What  is 
certain  is  that  iTunes  has  been  negotiat- 
ing separately  with  labels  and  publish- 
ers and  now  appears  close  to  debuting. 

In  late  2009.  the  store  tested  (he  wa- 
ters with  the  launch  of  iTunes  Mexico, 
where  legal  online  music  sales  were 
virtually  nil.  But  in  2010  nearly  1 3  mil- 
lion tracks  were  sold  online,  according 
to  Mexico's  association  of  record  pro- 
ducers (Amprofon) — a  1 16. 3%  increase 
over  2009 — with  most  of  those  numbers 
coming  from  iTunes.  The  dent  was  sig- 
nificant, since  sales  of  physical  CE>s  fell 


Latin 
Notas 


1 1 .3%  and  8.8%  in  total  value  tliat  year, 
according  to  Amprofon. 

For  the  first  six  months  of  201 1.  digi- 
tal sales — propelled  in  large  part  by  the 
iTunes  store — helped  turn  the  market 
around.  According  to  IFPI,  the  Mexican 
music  market  grew  7.7%  in  the  first  half 
of  2011  compared  with  2010.  even  as 
physical  sales  dropped  11%. 

"Even  though  file  sharing  seemed  to 
have  become  a  habit.  iTunes  has  shown 
that  a  significant  amount  of  people  turn 
to  downloading  legal  music  when  given 


that  option."  EMI  Mexico  managing  di- 
rector Robbie  Lear  says.  "This  is  posi- 
tively indicative  that  the  more  options 
people  have  to  access  music  legally  on- 
line (through  downloads,  streaming  and 
subscriptwn  services],  the  more  they  will 
do  SO-  The  illegal  file  sharing  will  de- 
crease and.  if  managed  well,  the  true 
value  of  music  will  grow." 

No  other  Latin  American  market 
is  as  ripe  for  digital  commerce  as  Bra- 
zil, where  there  are  al- 
ready healthy  online 
music  sales  from  vari- 
ous stores  like  Sonora. 
There,  online  music  sales 
accounted  for  58.7%  of 
all  digital  music  sales 
in  2009.  surpassing  mo- 
bile sales — which  repre- 
sented 41.3%  of  the  mar- 
ket— for  the  first  time. 
That  number  is  in  sharp  contrast  to 
2006,  when  mobile  .sales  represented 
96%  of  the  digital  music  market.  For 
the  first  six  months  of  this  year,  digital 
tnusic  sales  have  increased  in  Brazil  by 
2.2%.  according  to  IFPI. 

Conversely,  a  whooping  96%  of  all 
2010  digital  musical  sales  tn  Argentina 


came  from  cellphones,  while  only  4% 
were  made  online — a  stark  reminder 
that,  unlike  Brazil,  there  aren't  any  suc- 
cessful online  music  stores. 

"It's  a  digital  market  that  has 
been  consolidating,  it's  been  grow- 
ing.  It  generates  interesting  revenue 
but  is  still  very  based  on  mobile  de- 
vices." says  Alejandro  Duque.  di- 
rector of  sales  and  business  devel- 
opment for  Universal  Music  in  the 
Southern  Cone  (Ar- 
gentina. Chile.  Para- 
guay and  Uruguay). 

If  iTunes  were  to 
launch  in  these  terri- 
tories, he  says,  "things 
would  balance  out  be- 
cause it  would  aim  for 
people  who  own  digital 
music  devices  and  have 
a  culture  of  Apple  and 
of  consuming  music.  Even  if  they  buy 
music  online  already,  they  definitely 
don't  do  it  with  the  frequency  they 
would  if  they  had  direct  access  to  that 
music  on  their  device."  •  •■ 


For  24/7  Latin  news 
and  analysis,  see 
billboard.blx/latln 


Beyond  Bossa  Nova 

ARChive  of  Contemporary  Music  launches  effort  to  catalog  works  of  Brazilian  artists 


The  recent  donatkxi  of 20,000 
albums  of  Brazilian  musk:  by  a 
collector  in  SAo  Paulo  is  the  first 
major  contribution  to  a  cam* 
paign  to  catak>g  and  celebrate 
the  sounds  of  Brazil. 

The  ARChrve  of  Contempo- 
rary Music  in  New  York  has  de- 
clared Sept.  7,  2012,  Brazilian 
World  Music  Day.  and  Is  call- 
ing on  fans  around  the  world 
to  contribute  to  the  project. 
"Creating  a  world-class  Bra- 
zilian collection  here  In  New 
York  is  a  goal  that  would  exist 
even  if  we  never  thought  to 
organize  Brazilian  World 
Music  Day."  ARC  founder  Bob 
George  says.  "It  is  a  happy  ac- 
cident that  the  two  projects 
have  con>e  together  and  sup- 
port each  other." 

The  nonprofit  archive's  ef- 
forts will  resemble  those  that 
surrounded  Muslim  World 
Musk  Day  on  April  12.  for  whkh 
it  held  live  events  to  celebrate 
the  music  and  built  an  onllrw 
database  to  provide  fans  and 
researchers  a  comprehensive 
list  of  Muslim  musk  recordings 
available  worldwide.  ARC  is 
also  planning  similar  efforts  for 


the  musk  of  India  (2013),  Scw- 
dinavia  (2014),  Cuba  (2015) 
afxlC}iina(2016). 

For  next  year's  Brazilian 
World  Music  Day,  "the  goal 
is  500  seminars  and  lectures, 
1,000  radio  shows,  500  per- 
formances around  the  world." 
says  George,  whose  Lower 
Manhattan  offkes  house  more 
than  2  million  records,  includ- 
ing about  5,000  Brazilian 
musk  recordings.  "The  idea  Is 


that  they  will  all  take  place  on 
or  around  the  same  day." 

George,  who  produced 
Laurie  Anderson's  "O  Super- 
man," founded  ARC  in  1996. 
Since  2009,  the  archive  has 
been  affiliated  with  Columbia 
University,  and  is  supported 
tjy  Gracer>ote  and  private  do- 
nors. On  Dec.  10,  ARC  will  hold 
or>e  of  its  two  biannual  album 
sales,  with  some  proceeds 
going  toward  Brazilian  Worid 


Musk  Day's  $150,000  budget. 
The  project's  director  is  Beco 
Dranoff,  producer  of  albums 
by  Bebel  Gilberto  and  other 
popular  contemporary  Brazil- 
ian artists  and  co-producer  of 
"Beyond  Ipanema,"  a  2009 
documentary  about  bossa 
nova,  the  genre  that  took  Bra- 
zilian musk  around  the  workJ. 


The  anonymous  SSo  Paulo 
record  collector's  donation 
came  after  Dranoff  discussed 
the  event  on  a  local  TV  pro- 
gram. Irvdividuals  and  organi- 
zations can  donate  albums  by 
visting  brazillanwoHdmusic- 
day.wordpress.com. 

Dranoff  cotKedes  that  "Bra- 
zilian artists  will  never  have 
International  attention  like  in 
the  bossa  nova  heyday."  But 
contemporary  artists  and  vet- 
eran performers  like  Giltierto. 
Sergio  Mendes  and  Gilberto 
Gil  remain  prominent  on  the 
international  stage.  Even  the 
soundtrack  to  the  animated 
nwvie  "Rfo,"  for  which  Mendes 
served  as  executive  musical 
director,  proves  the  music's 
continued  mainstream  appeal 
outskte  of  Brazil 

"Through  interest  among 
DJs  and  the  conjunction  of 
social  media,"  Dranoff  says, 
"young  people  internation- 
ally are  very  aware  of  current 
Brazilian  musk." 

—Judy  Cantor-Navas 
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EN  ESPANOL:  All  the  great  Latin  music  coverage 
you've  como  to  expect  from  Billboard— In  Spanish. 
Go  to  billboardvnMpanol.com. 
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BRIEVE 

BILLBOARD  REVISES 
RULES  FOR  AIRPLAY 
CHARTS 

Recurrent  rules  for  the  fol- 
lowing audience-based  Bill- 
board airplay  charts  now  dic- 
tate that  descending  songs 
are  removed  if  they  fall 
below  No.  15  after  20  chart 
weeks  or  below  No.  10  after 
52  chart  weeks.  The  new  rule 
affects  the  Latin  Pop  Airplay. 
Latin  Rhythm  Airplay,  Re- 
gional Mexican  Airplay  and 
Tropical  Airplay  charts.  The 
Hot  Latin  Songs  chart  isn't 
affected  by  the  change. 

—Leila  Cobo 

CALLE13  JOINS  ANTI- 
HUMAN  TRAFFICKING 
CAMPAIGN 

As  part  of  their  MTV  EXIT 
(End  Exploitation  and  Traf- 
ficking) campaign,  MTV 
Latin  America  and  Tr3s  will 
feature  Calle  13's  song  "Pre- 
parame  la  Cena"  in  public 
service  announcements 
against  human  trafficking 
that  they're  running  in  part- 
nership with  UNICEF.  The 
Puerto  RIcan  rap  duo  will 
also  host  a  documentary  on 
human  trafficking  titled  "In- 
visible Slaves"  that  will  air 
Nov.  29  on  MTV  Latin  Amer- 
ica and  Tr3s.  Calle  13  recently 
won  nine  Latin  Grammy 
Awards,  including  trophies 
for  record  of  the  year,  best 
urban  music  album  and  best 
alternative  song. 

—Justino  Aguifa 

MOBILE  WEB  USE 
HIGH  AMONG 
HISPANICS 

An  estimated  52.9%  of  His- 
panic mobile  customers  surf 
the  Web  on  their  handset, 
compared  with  41%  of  all 
U.S.  wireless  users,  accord- 
ing to  data  from  eMarketer. 
The  research  company  proj- 
ects that  mobile  Web  use 
among  Hispanic  wireless 
customers  will  reach  71.1% 
by  2015,  versus  60.9%  for  all 
wireless  users.  But  accord- 
ing to  the  U.S.  Department  of 
Commerce,  broadband  use 
among  Hispanic  households 
continues  to  lag  behind  that 
of  the  overall  U.S.  popula- 
tion. Only  57%  of  Hispanic 
households  subscribed  to 
high-speed  Internet  services 
in  2010,  compared  with  68% 
of  all  U.S.  households. 
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Gary  Sherman 


While  the  majors  remain  deeply 
allenged,  the  RIAA  chief  sees 
reasons  for  optimism. 


In  a  reflection  of  their  advocacy  work  on  Capitol  Hilt,  trade  groups  representing  the  interests 
of  entertainment  industry  rights-holders  are  often  headed  by  former  politicians  or  veteran 
lobbyists.  Ex-congressman  Dan  Glickman  and  former  U.S.  senator  Christopher  Dodd  (the 
former  and  current  CEOs  of  the  Motion  Picture  Assn.  of  Anwrica)  and  longtime  lobbyists  Mitch 
Bainwol  and  Hilary  Rosen  (former  heads  of  the  RIAA)  are  prime  examples. 

But  as  record  labels  faces  new  challenges  to  monetize  and  defend  their  intellectual  prop- 
erty, it's  befitting  that  the  RIAA  is  now  headed  by  a  seasoned  copyright  attorney:  chairman/ 
CEO  Cary  Sherman. 

Before  Joining  the  trade  group  as  general  counsel  in  1997,  Sherman  was  a  senior  partner  at 
the  Washington,  O.C..  law  firm  of  Arnold  &  Porter,  where  he  headed  the  firm's  IP  and  techrtd- 
ogy  practice  group  and  served  as  outside  counsel  to  the  RIAA. 

Named  RIAA  president  in  2001  and  Bainwol's  successor  as  chairman/CEO  In  September, 
Shemian  has  coordinated  the  organization's  key  initiatives  in  such  areas  as  technology,  licens- 
ir>g  and  enforcement  and  played  a  central  role  in  brokering  this  year's  breakthrough  agree- 
ment with  U.S.  Internet  service  providers  (ISPs)  to  implement  a  graduated-response  program 
to  combat  online  piracy. 

At  a  time  when  U.S.  music  sales  are  rebounding,  a  new  wave  of  digital  services  is  coming  to 
market  and  the  Stop  Online  Piracy  Act  in  the  House  and  the  PROTECT  IP  Act  in  the  Senate  are 
receiving  bipartisan  support  but  sparking  controversy,  Sherman  takes  stock  of  the  terrain  in 
an  interview  with  Billboard. 


The  agreement  with  the  ISPs 
was  in  the  works  for  three  years. 
What  finally  led  to  all  sides 
reaching  a  deal? 

It  was  slogging  through  the  issues 
that  separated  us  one  by  one.  point  by 
point,  to  get  to  the  sweet  spot  where 
we  both  said  that  this  could  be  help- 
ful. They  were  looking  at  this  as  an 
opportunity  to  do  the  right  thing,  but 
their  focus  was  clearly  on  education. 
We  also  wanted  it  to  have  a  little  bit 
of  teeth.  We  wanted  people  to  know 
that  when  they  see  the  [infringement] 
notices,  it  meant  something,  We  got 
lo  a  point  where  we  defined  the  miti- 
gation measures,  the  timeline,  how 
many  alerts  and  all  kinds  of  details 
where  both  .sides  felt.  "OK,  we  can  do 
this,  we  can  make  this  work." 

If  we  can  change  the  behavior 
of  enough  casual  offenders — in- 
fringers that  think,  "It's  just  so 
easy,  so  why  not  do  it?"  and  then 
realize,  "You  know,  1  don't  want  to 
get  in  trouble  with  my  ISP.  I  don't 
want  to  get  in  trouble  with  copy- 
right owners" — that  could  make  a 
huge  difference  in  the  revenue  of 
this  industry. 


Sills  in  Congress  targeting  web- 
sites that  facilitate  copyright  in- 
fringement have  sparked  com- 
plaints that  they  overreach. 
We've  heard  a  lot  of  those  criticisms 
over  the  years  for  virtually  every  pro- 
posal that  has  been  made  to  address 
piracy  because  there  are  some  orga- 
nizations  that  would  just  prefer  to 
allow  people  to  profit  from  piracy 
and  for  creators'  rights  to  be  stolen, 
rather  than  do  anything  to  interfere 
with  anything  having  to  do  with  total 
freedom  on  the  Internet.  I'm  alt  for 
1  ntcrnet  freedom .  I  m  not  for  I  ntemet 
anarchy.  Rules  have  to  apply  online, 
just  as  they  do  offline. 

The  Issue  of  termination  rights 
for  copyrights  older  than  3S 
years  has  become  a  contentious 
issue  for  all  rights-holders,  in- 
cluding labels  and  recording  art- 
ists. How  big  a  risk  does  it  pose 
for  major  labels? 
The  biggest  fear  is  interference  with 
the  marketplace.  This  is  not  a  risk  to 
music  labels  per  se;  this  is  a  risk  to 
everybody  who  makes  money  by  ex- 
ploiting sound  recordings.  If  a  band 


is  worried  that  they're  going  to  wind 
up  with  eight  years  of  litigation  with 
no  revenues  in  the  meantime,  then 
they're  going  to  look  for  another  way 
to  solve  this  issue  instead  of  looking 
10  evoke  termination.  So  exactly  how 
this  is  going  to  play  out  in  the  mar- 
ketplace has  yet  to  be  seen. 

The  RIAA  and  the  National 
Assn.  of  Broadcasters  appeared 
to  reach  a  tentative  agreement 
last  year  on  requiring  terres- 
trial radio  stations  to  pay  per- 
formance royalties  for  their  use 
of  sound  recordings.  Where  do 
things  stand  with  that  effort? 
That  deal  is  now  off  the  table  and 
there  are  no  negotiations  currently 
under  way.  But  we  also  believe  that  at 
some  point  there  will  bcdiscussions 
again  because  radiostatk)nsare going 
to  face  increasing  competition  from 
digital  music  services.  Radio  stations 
are  going  to  want  to  be  online  in  a 
much  bigger  way  than  1I1L7  arc  right 

now,  and  as  a  result,  they're  going  to 
have  an  interest  in  negotiating  roy- 
alty rates  for  the  full  range  of  their 
businesses.  They're  going  to  want  to 


rationalize  their  business  and  come 
up  with  a  royalt>'-ba.sed  structure  that 
makes  sense  for  them  economically 
and  that  will  benefit  us.  There  will  be 
market  reasons  in  the  future  for  us  to 
figure  this  out  and  we're  optimistic 
that  at  some  point  we  will. 

How  has  the  consolidation 
of  the  recording  industry  af- 
fected the  RIAA's  ability  to 
finance  Its  operations? 

There's  no  way  for  the  association 
that  represents  record  companies  riot 
to  feel  the  same  thing  record  com- 
panies arc  feeling  themselves.  They 
have  downsized  very  considerably 
and  we  had  to  downsize  our  staff 
and  our  budget  accordingly.  We  all 
have  to  do  more  with  less.  We  can't 
ask  any  more  of  ourselves  than  the 
record  companies  ask  of  themselves. 

But  having  saki  that,  we  are  feeling 
more  optimistic  these  days  than  wc 
have  for  a  very  long  time.  Sales  are  up 
for  the  firet  time  in  a  bng  time,  there's 
a  growing  recognition  of  the  piracy 
problem  arxi  the  need  to  address  it  by 
the  government  and  by  major  compa- 
nies in  the  marketplace.  We're  seeing 


a  new  energy  in  the  music  market- 
place with  new  services  coming  in — 
Spotify.  Facebook  and  so  on.  There's 
just  a  lot  of  reasons  to  feel  the  situatim 
may  finally  be  improving. 

If  digital  music  services  like 
Spotify  and  Pandora  succeed 
In  building  thriving  businesses, 
will  their  success  necessarily  be 
positive  tor  the  majors? 
Anything  that  brings  more  music  to 
more  people  is  a  good  thing  for  us.  As 
long  as  an  appetite  for  music  is  there, 
we'll  ultimately  find  a  way  to  mon- 
etize it.  Right  now  there  are  royalty 
rates  that  are,  in  many  ways,  too  low. 
On  the  other  hand,  you  don't  expect 
the  rate  to  be  perfect  the  very  first 
time  you  negotiate  it  It'sevolvingthe 
marketplace,  it's  evolving  business 
models,  and  therefore  evolving  rate 
structures.  We  have  some  way  to  go 
before  we  alt  learn  enough  from  the 
actual  behavior  of  the  marketplace  to 
figure  out  what  the  best  models  and 
rate  structures  are. 

in  the  future,  will  consumers  be 

paying  for  access  to  music  rather 
than  purchasing  it  directly? 

Yes.  When  I  say  yes,  I  don't  mean 
exclusively  in  that  direction,  but  that 
a  primary  model  will  be  an  access 
model  rather  than  the  unit-sales 
model  that  we've  had  for  many  de- 
cades— actually  for  our  entire  history. 

How  soon  do  you  think  we'll 
get  there? 

Who  knows.  It's  interesting — iTimes 
is  doing  very,  very  well.  People  are 
still  very  interested  in  augmenting 
their  music  collections.  But  we  have 
a  lot  of  contradictory  behavior  in 
the  marketplace.  It's  very  hard  to 
tell  what  is  a  trend  that's  going  to 
completely  change  the  marketplace 
versus  what  will  be  a  trend  that  com- 
plements the  existing  download  and 
sales  marketfdace. 


Sales  are  up  for  the  first  time  in  a  long  time.  There's  a  growing 
recognition  of  the  piracy  problem.  We're  seeing  a  new  energy 
in  the  music  marketplace  with  new  services  coming  in.  ^ 
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Top  beauty  editors  think  Crest  3D  While  is  the  best. 

We  think  you  II  agree. 


Crest  3D  White  is  the  #1  whitening  brand  recognized  by  top  beauty 
magazine  editors.  So  transform  your  smile.  And  watch  heads  turn. 

Visit  3DWhite.e0m/beauty-awards  to  learn  more. 
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FROM  THE  EDITOR 

Now  in  its  seventh  year.  Billboard's  Women  in  Music  list  began  as  a  simple  notion:  to 
recognize  the  efforts,  achievements  and  talents  within  the  ranks  of  female  executives  in 
the  music  business,  at  a  time  when  boardrooms  were  overwhelmingly  male.  And  while 
that  reality  still  has  a  ways  to  go.  it  has  been  delightful  to  watch  the  contributions  women 
are  making  to  this  business  grow,  even  in  the  seven  years  we've  been  compiling  this  list. 
What  began  as  an  honor  for  20  women  grew  to  30.  And  this  year,  after  seeing  nominations 
double  from  2010.  we've  expanded  to  40  positions.  Billboard  senior  editors  read  and  score 
each  nomination  to  produce  this  list,  and  believe  nie  when  !  say  that  we  could  extend  it 
to  60  or  more  and  still  have  rain-making  talent  at  every  number. 

Meanwhile,  our  incredible  run  of  honored  artists,  from  past  winners  Reba  McEntire.  Lea 
Michele.  Deborah  Harry  and  many  more  to  this  year's  Woman  of  the  Year  Taylor  Swift  and 
Rising  Star  Nicki  Minaj  only  goes  strength  to  strength.  Has  a  more  unique  voice  or  style 
emerged  in  recent  years  than  Minaj?  Is  there  a  more  bankable  superstar  with  a  more  positive 
message  and  better  songs  than  Swift?  In  2009  we  honored  Lady  Gaga  as  our  Rising  Star  and 
Beyonce  as  our  Woman  of  the  Year,  and  the  two  women  met  and  were  so  impressed  with  one 
another  that  they  ended  up  performing  the  song  "Telephone"  together.  I'm  not  guaranteeing 
that  history  will  be  made  at  this  year's  Dec.  2  event  in  New  York.  Bui  you  can  all  but  bet  that 
if  it  is.  it'll  be  some  of  the  very  executives  in  the  room  thai  end  up  marketing  it,  promoting 
it.  creating  the  tour  for  it,  breaking  it  on  radio,  digital  services  and  social  networks  and.  in 
short,  helping  that  talent  be  all  it  can  be.  A  year  from  now.  you  can  bet  we'll  tally  the  score. 

—Bill  Wcrde 
Editorial  Director,  Billboard 
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MAKING  RECORDS-AND 
BREAKING  RECORDS 

An  exclusive  career  recap  of  Swift's 
top  20  hits  on  tfie  Billboard  Hot  100. 
and  a  look  at  the  chart  records  that 
she's  been  setting. 

TAYLOR'S  TEAM 

Talking  with  Big  Machine  and  13 
Management  about  their  support  for 

Swift's  rise. 


SWIFT  DISC  FOR  Q4  2012? 

The  singer/songwritor  tells  us  she's 
"far  along"  in  the  writing  of  her  next 
studio  album. 


HOW  SPARKS  FLY 

In  an  exclusive  interview.  Taylor  Swift 
speaks  with  Billboard  Country  Up- 
date editor  Tom  Roland  about  the 
role  models  that  she  has  admired, 
her  new  Speak  Now  World  Tour  Live 
album  and  DVD  and  the  spontaneity 
of  her  Twitter  feed.  | 


TAYLOR  TALES 

Country  radio  programmers,  among 
the  first  charmed  by  Swift,  offer  their 
memories  of  an  exceptional  young 
woman. 


"A  BORN  HEADLINER" 

Louis  Messina,  who  has  promoted 
ail  of  Swift's  concerts  in  the  United 
States,  offers  his  perspective  of  her 
"magic"  as  a  performer. 


TAYLOR  GOES  GLOBAL 

More  than  any  Nashville  artist  in 
recent  history.  Swift  is  building  a 
global  audience,  and  doing  it  in  the 
best  way  possible— by  taking  her 
show  on  the  road  to  international 
fans.  With  reports  from  Europe,  Asia 
and  Australia. 


BEYOND  BRANDING 

Swift  has  a  reputation  as  a  creative 
collaborator  with  consumer  brands, 
carefully  chosen  for  strategic 
partnerships. 


NICKI  MINAJ  RISING  STAR  |  47 


WELCOME  TO  THE 
DOLLHOUSE 

Nicki  Minaj  and  her  team  reflect  on 
the  massive  appeal  of  the 
distinctive  artist. 


ON  THE  CHARTS 
AND  IN  THE  PINK 

An  exclusive  analysis  of 
Nicki  Minaj's  rapid  rise  up  the 
Billboard  charts. 


ROMAN'S  EMPIRE 

Nicki  Minaj  brings  branding 
expertise  to  Mattel,  MAC  Cosmetics 
and  more. 
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The  youngest  superstar  ever  chosen 
as  Billboards  WOM  AN  OF  THE  YEAR, 

Taylor  Sxcift  has  enchant ed  fans, 
fellow  sta  rs  a  nd  the  m  usic  business  alike. 

BY  TOM  ROLAND 


TAYLOR  SWl  FY  MADE  A  rather  lai^  statement  about  her  status  in  the  music  business  during 
201 1  by  simply  placing  a  request.  -E-  Entranced  by  Nicki  Minaj's  hit  single  "Super  Bass."  she  in- 
vited Minaj  to  come  out  to  the  Staples  Center  in  Los  Angeles  and  perform  the  song  in  a  surprise 
appearance  during  Swift  "s  concert  in  August,  -i-  hi  theaftermath.  )ustin  Bieber  asked  ifhecould 
doa  guest  spot  with  Swift,  hi  short  order,  the  singer/songwriter  wasliningup  musicians  in  many 
of  the  major  markets  to  add  a  little  local  flavor  to  the  night:  )ason  Mraz  in  Los  Angeles;  Usher 
and  T.I.  in  Atlanta:  Shawn  Colvin  in  Austin;  )im  Adkins  of  Jimmy  Eat  World  in  Phoenix;  Ronnie 
Dunn.  Tim  McGraw.  Kenny  Chesney  and  Paraniore's  Hayley  Williams  in  Nashville;  and  Selena 
Gomez  and  |amcs  Taylor  at  Madison  Square  Garden  in  New  York.  a.s  her  201 1  tour  concluded, 
-r  "I'm  just  as  shocked  by  it  as  all  the  fans  are  In  the  audience."  Swift  says  of  her  guest  stars, 
"the  fact  that  they  would  spend  their  evening  coming  out  and  playing  for  free  for  my  fans."  +  That  gesture,  made  by  artists 
across  a  variety  of  genres  in  niunerous  cities,  speaks  volumes  about  Swift's  influence  on  pop  culture  in  the  five  years  since 
she  arrived  with  her  self-titled  debut  album  on  Big  Machine  Records  at  the  age  of  16. 


On  Dec.  2.  Swift  will  receive  Billboard's  Woman  of  the 
Year  award  during  Billboard's  Women  in  Music  event  at 
Capitale  in  New  York.  At  21,  Swift  is  the  youngest  artist 
ever  to  receive  the  honor. 

The  annual  award  celebrates  the  achievements  of  a  trail- 
btazing  female  recording  artist  during  the  past  12  nionlhs 
and  acknowledges  her  overall  success  and  leadership  in 
the  music  business. 

For  Swift,  the  honor  comes  at  the  close  of  a  year  in  which 
she  earned  the  entertainer  of  the  year  award  from  both 
the  Academy  of  Country  Music  in  April  and  the  Country 
Music  Assn.  {CMA)  In  November.  In  May,  Swift  also  won 
Billboard  Music  Awards  for  top  country  album,  top  Bill- 
board 200  artist  and  top  country  artist. 

For  most  of  the  past  year.  Swift  has  been  on  a  worldwide 
tour  supporting  her  2010  album  Spcai  Now.  with  dates  in  Asia. 
Europe  and  the  United  States.  The  trek  has  been  captured  on 


the  newly  released  Speak  Now  Worfd  Tour  Liit  album  and  DVD. 
the  former  selling  28.000  copies,  according  to  Nielsen  Sound- 
Scan.  Her  2010  album  Speak  Nou' arrived  with  debut-week 
sales  of  1  million  units  and  has  sold  more  than  3.7  million. 

Worldwide.  Swift  has  achieved  alburn  sales  of  more 
than  20  million  and  digital  track  sates  of  more  than  40 
million,  actording  to  Big  Machine  Records. 

And  Swift  has  donated  more  than  SI  million  to  char- 
ity in  the  past  year.  Her  efforts  have  raised  money  and 
awareness  for  causes  including  clean  water,  literacy  and 
disaster  relief. 

The  guest  artists  on  Swift's  tour  stops  testify  to  both 
her  business  and  personal  achievements.  On  a  business 
level,  ihey  recognize  the  size  of  her  audience  and  the  media 
splash  a  guest  artist  will  enjoy  by  sharing  the  stage  with  her. 

But  those  moments  are  also  a  testament  to  Swift  on  a 
personal  level.  While  undeniably  a  superstar,  she  is  Ilk- 


able,  inviting,  savvy  and  talented.  And  she  has 
managed  to  grow  up  in  public  while  remain- 
ing both  sweet  and  classy. 

In  October,  when  Alan  |ackson  was  in- 
ducted into  the  Nashville  Songwriters  Hall 
of  Fame,  Swift  was  one  of  just  two  acts  asked  to 
perform  his  material  for  the  A-list  music  busi- 
ness crowd.  Swift  sang  Jackson's  9/11  memo- 
rial ballad.  "Where  Were  You  (When  the  World 
Stopped  Turning),"  in  a  manner  that  balanced 
the  song'semotionalism  with  a  perfectionist's 
attention  to  detail.  With  Garth  Brooks.  Lynn 
Anderson  and  |ohn  Oatcs  among  the  celebri- 
ties in  attendance.  Swift  rendered  the  song  as 
if  it  were  her  own,  providing  a  dynamic  arc  to 
many  of  the  lines  and  coaxing  a  standing  ova- 
tion. It  was  just  one  more  moment  when  Swift 
proved  how  she  makes  sparks  fly. 

Swift,  who  turns  22  on  Dec.  13.  was  in 
the  closing  weeks  of  her  current  U.S.  tour 
when  she  took  time  on  a  day  off  to  speak 
with  Billboard. 

Congratulations  on  being  Billboard's 
Woman  of  the  Year. 

Thank  you.  It  is  pretty  cool. 

Just  a  few  weeks  ago  was  the  five-year 
anniversary  of  your  first  album,  released 


when  you  were  16.  Now  you're  Woman  of 
the  Year.  Where  do  you  see  yourself  on  that 
scale  of  girt  and  woman? 

Growing  up  in  this  position,  making  music, 
writing  songs  and  having  everyone  hear  what 
I'm  going  through  since  I  was  about  16  years 
old.  now  I'm  21  about  to  bo  22 — 1  wouldn't  have 
had  it  any  other  way.  On  a  scale  of  being  a  girl  or 
teenager  or  woman,  I  never  tried  to  be  the  one  to 
label  myself  which  of  those  three  I  was.  I 've  just 
tried  to  grow  up  in  the  most  natural  and  gradual 
process  that  I  possibly  can  and  make  choices  I 
feel  are  right  for  me  and  my  fans.  Whether  I'm 
a  woman  now.  or  whato'er,  is  up  to  my  fans  to 
decide,  not  for  me.  I  really  haven't  felt  the  need  to 
make  some  bold  statement  of  maturity  or  make 
the  "dark"  recxjrd  yet. 

Given  ttw  Woman  of  the  Year  honor,  what 
women  do  you  consider  to  be  your  role 

models,  and  why? 

I  have  a  lot  of  role  models,  Faith  Hill  is  a  big  role 
model.  Reese  Wilherspoon  is  a  role  model  of 
mine — she's  not  in  music,  but  I  love  everything 
she  stands  for.  Shawn  Colvin  is  a  huge  model 
for  me.  Her  writing  has  been  consistently  great 
and  thoughtful  and  wistful  and  beautiful.  And 
also — [he's]  not  a  girl — but  Kris  Kristoffcrson 
has  been  a  big  role  model  for  me.  When  I  look 


TAYLOR  SWIFFS  TOP  20  HITS 

Taylor  Swift  makes  records— and 


breaks  them,  too. 

On  the  Billboard  Hot  100.  Swift  has  made  history  by  charting  11  songs  from  her  2010  album. 
Speak  Now.  in  a  single  week— the  greatest  number  of  simultaneous  entries  to  chart  from  a 
single  album.  She  also  holds  the  Hot  100  record  for  the  most  top  10  debuts  by  an  artist  in  the 
53-year  history  of  the  chart,  with  seven  such  debuts  to  her  credit.  On  this  recap  of  her  20 
most  successful  singles  on  the  Hot  100.  the  top  spot  is  held  by  "You  Belong  With  Me,"  And 
that  track  also  holds  the  record  for  the  largest  overall  radio  audience  for  a  song  by  a  country- 
based  act.  Most  recently,  Swift  surpassed  five  other  female  superstars— Barbra  Streisand. 
Diana  Ross.  Mary  J,  Blige.  Whitney  Houston  and  Janet  Jackson— to  claim  the  No,  7  spot 
among  the  top  10  women  with  the  most  Hot  100  hits.  This  chart  of  Swift's  20  biggest  BilltxMrd 
hits  is  based  on  actual  performance  on  the  weekly  Hot  100.  through  the  htov.  19  chart.  Songs  are 
ranked  using  an  inverse  point  system,  with  weeks  at  No.  1  eamir^  the  greatest  value  and  weeks  at 
No.  100  earning  the  least.                                                                               •  •• 

Rank 
2 

Title 

YOU  BELONG  WITH  ME 

LOVE  STORY 

Label 

Big  Machlne/Unh/ersal  Republic 

Big  Machine/Universal  Republic 

i  MINE 

Big  Machine/Universal  Republic 

4 

TEARDROPS  ON  MY  GUITAR 
I        OUR  SONG  ^MHM 

Big  Machine/Universal  Republic 
W    Big  MachineAJniversal  Republic 

6 

BACK  TO  DECEMBER 
I       TWO  IS  BETTER  THAN  ONE* 

TODAY  WAS  A  FAIRYTALE 
>:       WHITE  HORSE 
FIFTEEN 

t    MEAN  'svanMeaM 

TIM  McGRAW 

Big  Machine/Universal  Republic 
Columbia 

Big  Machine/Universal  Republic 
Big  Machine 
Big  Machine/Universal  Republic 
B     Big  MachineAJniversal  Republic 

Big  Machine 

8 

10 
12 

14 

I       SHOULD-VE  SAIO  NO 

PICTURE  TO  BURN 

FEARLESS 

:4SHHK  Big  Machine 

Big  Machine 

Big  Machine 

16 

18 

CHANGE 
t       JUMP  THEN  FALL 
CRAZIER 

Big  Machine 

■■BMHHHHW  Big  Machine 

Walt  Disney 

20 

A  place  in  this  world:  In 
her  native  Pennsylvania, 
TAYLOR  SWIFT  sings 
for  51,000  fans  at 
Philadelphia's  Lincoln 
Financial  Field. 


•Boy?  Liko  Girl*  leoturing  ToyVx  Swift 


24   I    BILLBOARD   I    DECEMBER  10, 2011 


at  people  who  I  feel  have  really  lived  their  lives 
and  recorded  their  lives  in  music  so  beautifully, 
those  are  my  role  models.  They've  all  taught  me 
lessons  just  by  example. 

Are  there  people  you  look  to  on  the  busi- 
ness side  of  what  you  do? 

The  business  aspect  is  one  of  the  most  impor- 
tantthings  about  havinga  music  career,  because 
every  choice  you  make  in  a  management  meet- 
ing affects  your  life  a  year-and-a-half  from  now. 
I  know  exactly  where  I'm  going  to  be  next  year 
at  this  time.  Thafs  because  I'm  sitting  there  in 
those  management  meetings  every  single  week 
arxl  scheduling  e\'er>'thing  and  approving  things, 
or  not  approving  things,  based  on  what  I  feel  is 
right  for  my  career  at  this  point. 

From  a  business  standpoint,  someone  1  look 
up  to,  (because]  he's  gotten  to  a  place  where 
he's  one  of  the  only  artists  playing  stadiums,  is 
Kenny  Chesney.  Seeing  a  live  Kenny  Chesney 
show,  you  know  what  you're  going  to  get.  You 
know  it  's  going  to  be  an  all-day  parly.  He  loves 
to  sing  about  things  he's  passionate  about,  and 
he's  made  a  brand  without  seeming  like  it's  a 
brand.  I  love  that  he's  gotten  to  a  place  where  he 
can  play  such  huge  stadiums,  and  even  when 
he's  supposedly  taking  do^Antime  he's  playing 
stadhum.  He's  always  been  a  huge  hero  of  mine. 

I  saw  the  Speak  Now  tour  in  Des  Moines, 
Iowa,  then  a  truncated  version  of  It  at  the 
CMA  Music  Festival  and  then  saw  the  show 
again  in  Nashville.  Even  though  it  was  a 
production  and  certain  things  had  to  stay 
the  same,  it  felt  lilie  the  show  had  evolved. 
Thank  you.  One  of  my  favorite  things  about 
this  tour — although  it's  a  very  theatrical  show, 
and  it  really  reminds  me  a  lot  of  my  favorite 
musical  theater  productions  in  its  scenery, 
costumes  and  production — there  are  a  lot  of 
moments  in  the  show  that  are  very  spontane- 
ous. I'm  .singing  a  different  cover  song  every 
night  on  the  B  stage  (at  the  other  end  of  the 
arena],  just  me  and  my  guitar.  In  those  mo- 
ments I  can  choose  to  play  whatever  the  fans 
are  wanting  to  hear  or  whatever  1  feel  like 
playing  that  night. 

It's  been  fun  to  be  able  to  vary  up  the  show 
so  much,  especially  because  you'll  have  a  lot 
of  people  who  will  come  to  more  than  one 
show,  and  I  want  them  to  get  a  different  ex- 
perience every  time. 


You've  released  a  DVD  of  this  tour.  What 
went  into  the  decision  to  do  that?  Why  was 
It  important  to  document  this  tour? 

I  really  wanted  to  make  a  DVD  of  this  show  be- 
cause I  felt  thisisayearofmy  life  that  I'm  going 
to  want  to  remember.  Every  single  night  I  stand 
on  that  stage  and  it  feels  like  it's  the  best  crowd 
of  the  tour  every  night.  They  are  so  loud  and 
emotional  and  so  passionate,  and  these  crowds 
that  we've  played  for  this  year  have  been  unlike 
any  crowd  we've  played  for  on  any  other  tour,  and 
this  show  has  been  different  than  anything  we've 
ever  put  on.  I  want  to  look  back  on  this  years  from 
now  and  show  it  to  my  kids  and  my  grandkids. 

Have  you  ever  had  a  year  you  Just  wanted 
to  forget? 

Not  an  entire >'ear.  but  I've  had  a  six-month  period 
I've  wanted  to  forget— whether  you're  talking 
about  criticism  or  an  awful  breakup  or  whatever 
trauma  you  happen  to  be  going  through.  Every 
single  one  of  us  has  a  few  months  here  or  there 
that  feel  like  dark  months.  For  me,  what  helps  me 
with  sad  times  or  frustration  or  rejection  is  writ- 
ing songs  about  ever)  one  of  those  emotions,  and 
for  some  reason,  after  I  do  that  and  I 'm  proud  of 
the  song,  things  make  a  litlle  more  sense  to  me. 

You  said  earlier  that  you  already  know  what 
you're  doing  a  year  from  now.  Dolly  Parton 
has  talked  about  mapping  out  her  life  in 
seven-year  plans.  How  far  In  the  future  do 
you  look?  Do  you  have  an  idea  where  you 
want  to  tie  in  201B? 

I  love  that  Dolly  Parton  plans  out  her  life  in  seven- 
year  plans.  1  thought  that  was  brilliant.  There's  so 
much  about  Dolly  Parton  that  every  female  artist 
should  look  to,  whether  it's  reading  her  quotes  or 
reading  her  interviews  or  going  to  one  of  her  live 
shows.  She's  been  such  an  amazing  example  to 
every  female  songwriter  out  there.  As  far  as  in  the 
next  seven  years,  I'll  be  28  or  29.  so  I  don't  know. 

II  just  depends  who  I  meet.  But  I've ahfttays  hoped 
that  I  continue  to  write  musk  for  the  rest  of  my 
life,  and  the  clearest  future  I  see  is  always  my  next 
album  because  I'm  ahvays  obsessed  with  the  latest 
song  I'vewritten.  my  newest  idea  about  the  new- 
est thing  for  my  newest  album.  That's  been  my 
obsession  for  the  last  six  months  to  a  year. 

In  country  music,  women  were  often  mar- 
ginalized, and  Roy  Acuff  famously  told 
Kitty  Wells' manager    continued  on  »p26 
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in  the  '50s  that  a  woman  could  never  head- 
line a  tour.  Cieariy  you've  proven  that's 
wrong.  Do  you  feel  those  barriers  are  bro- 
ken down?  Or  is  there  still  more  work  for 
women  to  do  in  the  business? 
For  mc,  I've  never  really  ihougiii  about  boys 
versus  girls.  I've  never  ihought  about  any  kind 
of  prejudice  about  women  in  country  music  be- 
cause 1  never  fHt  like  it  affected  me.  1  was  for- 
tunate enough  to  come  about  in  a  time  when  I 
didn't  feel  that  kind  of  energy  at  all.  and  it  was 
always  my  theory  that  if  you  want  to  play  in  the 
same  ballgamc  as  the  boys,  you've  got  to  work 
as  hard  as  ihem.  I  was  always  playing  just  as 
many  shows  as  they  were  and  playing  on  the 
same  shows  as  they  were.  I  was  willing  to  pay 
my  dues  as  an  opening  act.  playing  in  clubs  and 
bars  and  playing  in  tiny  venues.  The  new  male 
artistsweredoingthesamething.sol  never  saw 
an  issue  there. 

You  have  scores  of  teenage  fans,  and  many 
of  them  look  to  you  as  a  leader  and  role 
model.  Do  you  feel  like  you  are  a  role  model? 
How  do  you  handle  the  Idea  that  your  words 
or  actions  may  influence  others? 
As  you  enter  down  a  career  path  it  becomes  very 


clear  what  that  career  path  is  going  to  ask  of  you. 
One  of  the  things  that  is  a  huge  part  of  making 
musicand  putting  it  out  into  the  world  is  under- 
st;i  nd  i  ng  that  you  now  have  a  role  i  n  shaping  the 
livfs  of  the  next  generation.  And  you  can  either 
accept  that  role  or  you  can  deny  it  and  ignore  it 
and  say  it's  a  parent's  job  to  raise  their  kids.  But 
the  reality  is  what  you  wear  matters.  If  you're  a 
singer  and  on  TV  and  in  the  living  room  of  some 
12-year-old  girl,  she's  watching  what  you're  wear- 
ing and  saying  and  doing. 

For  me.  when  Faith  Hil!  performed  on  an 
awards  show,  everything  mattered — e\Tr)  thing 
she  said,  did,  wore,  I  tried  to  copy  it.  That's  what 
iitde  girls  do.  so  there  is  a  big  responsibility  and 
I  take  it  very  seriously. 

Big  Machine  Records  founder  Scott  Bor- 
chetta  said  that  when  you  were  starting 
out,  you'd  take  your  guitar  everywhere 
and  play  for  anyone  to  attract  attention. 
Now  there's  so  much  demand  it  could  over- 
whelm you.  Was  there  a  moment  when  you 
realized  you  had  crossed  that  line? 
I've  always  had  a  huge  goal  of  never  becoming 
one  of  those  guarded,  semi-paranoid,  privacy- 
obsessed  celebrity  people.  I  don't  feel  comfort- 


''One  of  the  things  that  is  a 
huge  part  of making  music 
is  understanding  you  have  a 

role  in  shaping  the  lives  of 
the  next  generation. " 


Fearless:  At  Newark.  N.J.'s 
Prudential  Center  in  July, 
TAYLOR  SWIFT  makes  her 
nightly,  midshow  foray  into 
the  heart  of  her  audience. 


ablearound  people  whoalways  think  someone's 
trying  to  get  something  from  them.  I  like  hav- 
ing friends,  and  I  like  having  a  lot  of  friends. 
You  end  up  with  a  very  small  group  of  people 
that  can  be  around  you  if  you're  very  guarded, 
so  for  me  1  like  to  hug  my  fans  and  talk  to  them 
about  their  breakups  and  problems  just  like  I 
did  when  I  was  16. 

A  lot  has  changed  since  then,  but  a  lot  hasn't 
as  well.  I  don't  want  to  be  one  of  those  people 
that  doesn't  trust  anyone.  How  are  people  sup- 
posed to  trust  you  if  you  don't  trust  anyone? 

You're  known  as  a  savvy  user  of  social 
media,  particularly  In  country  music, 
and  there  are  days  when  you'll  tweet  a 
few  times  and  then  sometimes  not  at  all. 
There  are  many  people  who  tweet  more 
than  you  do,  so  it  seems  the  messages  you 
send  are  pretty  effective.  In  your  view, 
how  often  should  an  artist  tweet,  and 
what  do  they  need  to  be  about? 
I  don't  want  my  Twitter  page  to  turn  into  some- 
thing that's  operated  by  other  people,  and  I  don't 
ever  want  it  to  be  like.  "Team  Taylor  fans,  atten- 
tion! This  will  be  happen  ing,"  from  some  sort  of 
webmaster.  Sometimes  I  feel  Twitter  pages  can 
become  very  promotional  in  their  nature,  and  I 
don't  want  that.  I  just  want  it  to  be  where  I  can 
tell  them,  "Thanks  so  much  for  the  [American 
Music  Award]  nomination."  or  tell  them  what 
I'm  watching  on  TV  at  that  moment.  I  like  for 
it  to  be  a  little  bit  random  and  spontaneous.  I 
want  it  to  be  as  human  as  possible,  because  it's 
just  me  sitting  there  with  my  phone  deciding 
what  to  tweet. 

If  you  could  go  back  to  2006  and  offer 
yourself  any  advice,  what  would  it  be? 

I  wouldn't  offer  myselfany  advice,  because  1  love 
how  this  has  gone.  •  • 


Swift  Disc  For 
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Artist  says 
she's  'far  along' 
in  writing  for 
her  next  studio 
album 

BY  TOM  ROLAND 

Taytor  S^ft  has  often  said  she  wants  to 
Issue  albums  every  two  years,  and  it  a|> 
pears  her  as-yet-unnamed  fourth  studk) 
record  will  meet  that  standard,  giving 
music  retailers  a  be4lwether  title  for  the 
holiday  shc^ping  season  In  2012. 

Swift  says  she  is  "twice  as  far  along," 
she  says,  in  writing  and  recording  ma- 
terial for  her  next  studio  album,  than 
she  had  been  at  this  point  for  previous 
albums.  She  already  has  written  25 
songs  for  her  next  release.  Speak  Now, 
by  comparison,  had  14  titles  on  the 
album's  standard  version  and  17  tracks 
on  a  Target-exclusive  deluxe  edition. 

"Durlr^  the  first  year  of  writing  the 
Speak  Now  album,  I  was  really  writing 
songs  that  didn't  end  up  on  the  record 
because  I  didn't  know  what  the  record 
was  going  to  be,"  she  says.  "Once  I 
kir>d  of  locked  into  what  the  record 
was  going  to  t>e,  In  the  second  year  I 
wrote  the  songs  that  1  was  most  proud 
of,  like  'Back  to  December'  and  'Mean' 
and  the  first  single,  'Mine.'  and  a  song 
called  'Ours.'" 

Nattian  Chapman,  who  produced  her 
albums,  is  overseeir^  tt>e  next  as  well. 

Swift  wrote  the  sor>gs  on  Speak  Now 
by  herself,  though  the  credits  will  likely 
include  a  few  collaborators  the  next 
timeout. 

"I've  had  two  co-writes,  and  I've  writ- 
ten the  rest  of  rt  by  myself,"  she  says. 
"Co-wrttlng  is  so  much  fun  when  you 
have  time  to  schedule  It  In,  but  for  me, 
usually  songs  hit  me  in  the  mkldle  of 
the  night  arxi  I  er>d  up  writing  it  t>efore 
dawn,  so  there's  no  time  to  call  some- 
tx>dy.  When  there  is  time  and  you  can 
get  in  a  room  and  talk  it  out  and  work  it 
out  with  somebody,  it's  like  the  coolest 
rormoftf>erapy."  •  •■ 
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TAYLOR'S 
TEAM 

Big  Machine  and  13  Management  support  Swift's  rise 

BY  CHUCK  DAUPHIN 


BIG  MACHINE  Label  Group 
presidenl/CEO  Scott  Borchctla 
remembers  the  first  time  he 
heard  about  a  young  singer 
named  Taylor  Swift. 
"My  wife.  Sandi,  had 
worked  with  Frank  Bell,  who  was  program  di- 
rector of  WOGI  in  Pittsburgh."  he  recalls.  "Frank 
was  doing  an  independent  label  video,  and  he 
was  friends  with  the  Swifts.  He  had  played  [her 
music]  for  my  wife. 

"She  came  home  and  said  she  had  heard  an 
interesting  young  girt.  I  asked  her  if  she  had 
gotten  the  CD,  and  she  said  no,  but  I  needed 
to  check  it  out. 

'A  couple  of  weeks  later,"  Borchetta  says. "  I 
got  a  package  in  the  mail.  Frank  had  told  the 
Swifts  to  send  me  a  package,  but  it  was  Sandi 
who  was  actually  the  first  one  to  hear  her.' 

What  did  he  think  upon  li.slening  to  Swift's 
music  for  the  first  time.* 

"I  thought  it  was  great."  he  recalls.  "You 
could  tell  there  was  a  lot  of  thought  [put]  into  it." 

Meeting  this  young  performer  only  con- 
firmed his  impression. 

■|  thought  she  was  a  rock  star."  he  says. 
"From  the  first  meeting  we  had.  I  wanted  to 
work  with  her.  There  was  no  doubt.  She's  fiinny. 
She's  smart.  She  had  a  brilliant  song  sense.  It 
was  immediate  for  me." 

Borchetta  and  his  Big  Machine  Label  Group, 
along  with  |im  Weatherson  and  the  13  Man- 
agement team,  have  helped  the  singer  achieve 
remarkable  success  in  the  past  five  years. 

Borchetta  is  particularly  proud  of  the  fact 
that,  from  Swift's  2006  debut  single.  "Tim 
McGraw,"  through  the  multimillion-selling 
achievements  of  her  studio  albums,  to  this 
banner  year  and  international  tour,  their  rela- 
tionship  is  much  like  it  was  at  the  beginning 
of  her  story. 

"When  you  think  of  it.  I've  known  her  for 
almost  one-third  of  her  life  now."  he  says. 
"We  still  have  that  bond.  I  was  with  her  yes- 
terday, and  she  had  just  finished  a  new  song. 
She  couldn't  wait  to  play  it  for  me  and  her  dad. 
She  said.  'Come  on  out  to  the  car.  I  need  to  play 
this  for  you.* 

"It's  so  wonderful  that  when  she  finishes  a 
song,  she  thinks, '  I  have  to  play  this  for  Scott.' 
To  have  that  through  her  becoming  one  of  the 
biggest  stars  in  the  world  and  us  becoming  a 
very  significant  player  in  the  record  part  of  the 
world.  I'm  proud  we're  still  very  friendly.  A  lot 
of  times,  you  don't  see  that.  But  it's  still  very 
similar  to  our  earliest  days." 


One  of  the  most  significant  career  moves 
for  Swift  this  past  year  was  the  decision  to  go 
on  lour  in  Asia  and  Europe, 

"I  always  thought  she  would  work  interna- 
tionally, in  my  earliest  brainstorming  sessions 
with  her  and  writing  up  plans."  Borchetta  says. 
'I  always  thought  she  would  do  great  in  japan. 
Europe . . .  She  has  become  a  full-fledged  head- 
lintT  ill  Auslr:ilivi.  Nl-u  Zfaljiid,  jud  1  think 


one  of  the  next  targets  is  South  America.  In 
Asia,  they  love  her.  Her  message  and  her  music 
resonate  worldwide." 

Swift's  popularity  also  has  resounded  in  cy- 
berspace. In  the  past  five  years,  she  has  become 
one  of  the  biggest  musical  stars  on  the  Internet, 
with  huge  followings  on  Facebook,  Twitter  and 
her  website  TaylorSwift.com. 

Wliiiu  tliosc  sitfs  ha\e  iiu  doubt  bt't-n  a  part 


of  the  Swif^  ascent.  Borchetta  doesn't  believe 
that  Swift  is  a  product  of  viral  marketing.  It's 
simply  a  tool  that  she  has  been  able  to  use.  just 
like  any  artist. 

"Whatever  the  moment  is,  the  biggest  artists 
in  history  did  well  in  those  spaces  of  how  people 
could  get  access  to  them,"  he  says.  "When  you 
have  something  great,  and  you  are  something 
great,  people  want  to  know  who  you  are.  They 
want  to  know  more  about  you,  and  they  want 
to  own  a  piece  of  you.  I  think  the  digital  thing 
is  just  because  that's  who  we  are  now,  in  2011. 
Here's  an  amazing  artist  that  people  love.  1 
don't  think  it's  a  big  digital  phenomenon.  It's 
a  Taylor  phenomenon." 

Weatherson  agrees  with  Borchetta.  saying 
that  Swift's  passion  for  connecting  with  her 
fans  is  something  that  is  very  much  real,  and  it 
comes  from  a  deep  place. 

"Forgetting  the  technology  pari  of  that,  it  goes 
back  to  mom  and  dad,  how  she  was  raised  as  a 
kid  and  what  her  core  values  are,"  he  says. 

"Early  on.  she  felt  il  was  critically  impor- 
tant for  her  to  have  a  one-on-one  relationship 
with  all  of  her  fans.  Technology  helped  her  do 
that,  but  that's  jusl  who  she  is.  I  honestly  be- 
lieve in  my  heart  that  it  was  never  driven  by 
the  need  to  viraily  spread  her  name  as  much  as 
she  iiisl  wantfij  -pJO 
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continued  from  >>p28 
to  find  a  way  to  reach  out  and 
touch  people  individually.  She 
still  operates  that  way  and  still 
remains  one  of  the  better-fol- 
lowed celebrities  on  Twitter  or 
Facebook.  She  doesn't  want  to 
lose  sight  of  who  her  fans  arc. 
She's  just  tuned  in." 

The  next  big  thing  for  Team 
Taylor  is  her  Speak  Now  World 
Tour  Live  album  and  DVD  set. 
"That  was  driven  by  the  fact 
that  [the  studio  album]  Speak 
Noivhas  sold  3.7  million  in  the  United  States," 
Weatherson  says.  "We  followed  that  up  with  a 
tour — arenas  and  stadiums  that  have  sold  1.3 
million  tickets.  We've  sold  out  virtually  every 
show.  It's  such  a  fantastic  production,  and  peo- 
ple are  coming  to  see  her  time  and  time  again 
when  they  can  get  the  tickets.  We  know  there's 
got  to  be  a  gap  between  1.3  million  tickets  and 
3.7  million  albums.  We  felt  we  could  create  a 


wonderful  piece  for  people  to 
cither  relive  the  concert  or  ex- 
perience what  it  was  all  about." 

That  experience  should  en- 
dure because  Borchetla  feels 
the  best  is  yet  to  come. 

"She  spends  a  lot  of  time  on 
her  art,"  he  says.  "The  song  she 
played  for  me  yesterday  could 
be  the  song  of  the  year  in  201 3. 
It's  extraordinary.  As  long  as 
she's  excited  about  it  and  feels 
she  has  something  to  give.  I 
think  she'll  do  it.  She's  not  going  to  be  one  of 
those  artists  who  say.  'I  think  I  need  to  put  out  a 
record  and  go  tour.'  That's  not  who  she  is.  When 
she  has  something  to  say.  she's  going  to  say  it. 
and  fortunately  for  us.  she  still  has  a  lot  to  say.  " 

Weatherson  agrees  that  the  entertainment 
world  has  only  seen  the  beginning  from  the 
singer,  who  will  celebrate  her  22nd  birthday 
on  Dec.  13. 


'7 have  never  seen  anyone 
with  the  amount  of  talent 
that  she  has/' 

-JIM  WEATHERSON,  13  MANAGEMENT 


"I  think  that  speaks  to  the  enormous  depth 
of  her  talent,"  he  says.  "Taylor  continues  to 
create  interesting  new  heights  for  herself. 


anyone  with  the  amount  of  talent  that  she 
has.  and  the  creativity.  She's  just  an  unbe- 
lievable creative  force  that  I  think  people  .u 


and  I  think  the  world  has  just  seen  the  tip  of  just  beginning  to  see,  and  will  see  for  nuny 
the  iceberg.  In  my  career.  I  have  never  seen     years  to  come."  •  •■ 


The  biggest  fan: 
Big  Machine  Music 
Group  president/CEO 
SCOTT  BORCHETTA 
with  his  star  artist  at 
the  Academy  of 
Country  Music 
Honors  in  September. 


Taylor, 

Congratulations  on  being  named 
Billboard's  Woman  of  the  Year. 
We  are  so  proud  of  you  and 
we  have  been  from  the  very 
beginning.  You  continue^* 
to  amaze  all  of  us.  * 


Love, 
Nathan, 
Stephanie, 
Nathalie 

and  the  musicians 
and  engineers 
so  honored  to  malu 
records  with  you. 
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BEYOND  *. 
BRANDING 

Swift  credited  with  amative  collaboration  with  business paiiners 

BY  ANDREW  HAMPP 


JUST  MOMENTS  after  picking  up 
her  trophy  for  entertainer  of  the 
year  at  the  Country  Music  Assn. 
Awards  in  November.  Taylor  Swift 
had  some  news  to  share  with  her 
partners  at  Target. 
"She  told  us  she  couldn't  wait  to  get  back  into 
the  studio,  that  she  had  a  meeting  at  8  a.m.  and 
had  all  these  songs  in  her  head  that  she  couldn't 
wait  to  get  recorded."  Target  VP  of  entertainment 
John  Butcher  recalls.  "She  just  had  this  really 
exciting  night,  and  that  was  the  first  thing  she 
told  us.  She's  probably  the  hardest-working  per- 
son we've  ever  worked  with." 

Swift's  tireless  work  elhic  has  been  shared 
with  a  small  but  devoted  group  of  major  brands, 
from  a  retail  partnership  with  Target  to  a  mul 
timillion-dollar  ad  campaign  and  tour  sponsor- 
ship with  Cm'erGirl.  to  her  own  fragrance  ( Won^ 
derstruck)  with  Elizabeth  Arden.  to  a  long-term 
relationship  with  Sony  Electronics.  She's  also  de 
signed  her  own  L.e.i.  clothing  line  for  Walmart 
appeared  in  ads  for  the  National  Hockey  League 
and  co-created  her  own  doll  with  jakks  Pacific. 

But  she's  more  than  just  a  spokeswoman. 
Swift  has  a  reputation  as  a  true  creative  col 
laborator,  contributing  ideas  for  commercials, 
names  for  products  and — in  the  case  of  Ameri- 
can Greetings — hundreds  of  unique  greeting 
card  messages. 

Elizabeth  Arden  executive  VP  of  global  fra- 
grance marketing  Ron  Rolleston  was  invited  to 
Swift's  home  in  Nashville  to  help  create  the  con- 


cept for  the  fragrance  that  eventually  became 
Wonderstruck,  suggesting  a  word  from  her  song 
"Enchanted"  as  the  product's  name. 

"Taylor  is  such  a  committed  artist — she  was 
actually  writing  songs  when  she  was  on  a  photo 
shoot  with  us.  So  it  only  made  sense  that  the 
fragrance  would  be  based  on  one  of  the  songs 
she  created,"  Rolleston  says. 

Swift  was  even  hands-on  with  a  recent  cam- 
paign for  Sony's  Cyber  Shot  cameras.  She  sug- 
gested ways  for  Sony  to  help  activate  its  part- 
nership at  events  and  autograph  signings.  and 
even  had  her  signature  engraved  into  a  limited- 
edition  camera. 

'She  has  a  sense  that  exceeds  her  age  about 
what  makes  sense  for  a  brand."  says  Steve  Som- 
mers,  VP  of  marketing  at  Sony  Electronics'  home 
products  and  digital  imaging  divisions.  "I  find 
that  really  helpful  in  a  partner." 

And  she  can  move  product,  too.  Not  only 
have  her  own  albums  been  wildly  successful, 
her  branded  products  and  exclusives  have  been 
some  of  her  partners'  biggest  sellers. 

Rolleston  says  the  Wonderstruck  fragrance 
achieved  a  SI  million  sales  week  within  its  first 
month  on  the  market — rw  small  feat  for  a  product 
that  retails  starting  at  $49.50.  On  Swift's  Speak 
Now  tour,  Co\'erGirl  was  able  to  distribute  more 
than  230,000  product  samples  and  host  16,000- 
plus  mini-makeovers  {and  counting),  in  addi- 
tion to  promotion  of  the  successful  NatureLuxe 
collection. 

CoverGirl  marketing  director  Bruce  Katsman 


says  the  brand  plans  to  work  with  Swift  well  into 
2012.  "Taylor's  fresh  beauty  and  authentic  style 
make  her  a  perfect  CoverGirl,"  he  says.  "She  per- 
sonifies the  iconic  image  of  the  brand  while  rep- 
resenting the  next  generation  of  both  inner  and 
outer  beauty.' 

Target's  Butcher  says  Swift  sold  rK?arly  360.000 
units  of  Speak  Now  in  Target  stores  during  its 
first  week  alone  and  more  than  1  million  copies 
within  its  first  six  months  of  release,  thanks  loan 
exclusive  deluxe  edition  that  featured  three  bonus 
tracks  and  three  remixes.  "It  just  goes  to  show  that 
once  you  establish  a  relationship  with  an  artist 
that  you  know  is  key  to  your  own  demographic, 
what  they  bring  to  the  table  can  really  work." 

)ust  in  time  for  the  holidays.  Target  has  re- 
leased an  exclusive  DVD  version  of  Speak  Now 
World  Tour  Live,  featuring  three  additional  per- 
formances and  behind-the-scenes  footage. 

Of  course,  there's  more  to  Swift's  marketing 
savvy  than  just  the  singer  herself  American 
Greetings  VP  of  licensing  Mike  Brown  credits 
Scott  Swift.  Taylor's  father,  for  presenting  him 
with  the  idea  of  a  custom  greeting  card  collec- 
tion, and  notes  that  her  managers  at  13  Manage- 
ment sometimes  write  or  approve  some  of  the 
cards'  messages  using  her  voice.  Sony  Electron- 
ics' Sommers  says  Team  Taylor  "has  a  strong 
idea  for  what  they  want  to  do  aiul  what  they  don't 
want  to  do,  what  will  enhance  that  fan  experi- 
ence versus  interrupt  it." 

Swift  has  a  fan  base  marketers  dream  about. 
Brown  saw  this  firsthand  at  a  recent  Speak  Now 


Enchanted: 
TAYLOR 
SWIFT 

unveils  her 

Wonderstruck 

fragrance, 

marketed 

by  Elizabeth 

Arden. 


tour  stop  in  Grand  Rapids.  Mich. 

"There  were  tons  of  families,  moms  and 
daughters,  but  right  behind  me  was  a  dad  and 
two  sorts.  No  mom  or  sisters.  That  just  shows  bow 
she  connects  on  all  le\-els  with  people,"  he  says. 
"That's  what  really  made  our  greeting  card  col- 
lection so  successful.  It  is  not  a  niche.  It  appeals 
to  consumers  of  all  sizes  and  shapes."        •  •• 


What  Feels  Right 

A  look  at  four  Taylor-made 
partnerships 


BY  CHUCK  DAUPHIN 


Thanks  to  her  undeniable  sue* 
cess.  Taylor  Swift  has  been 
courted  by  many  companies 
for  endorsements. 

Jim  Weatherson  at  13  Man- 
agement, which  represents 
Swift,  says  that  each  of  her 
consumer  brand  partners  has 
played  a  part  in  her  career 
journey. 


Apart  from  Swift's  retail 
relationship  with  Target,  "she 
has  four  primary  marketing 
partnerships— CoverGirl.  Eliz- 
abeth Arden.  American  Greet- 
ing cards  and  Sony  Electron- 
ics." Weatherson  says.  "She's 
not  going  to  hold  a  product 
up  just  for  the  money.  She's 
just  In  a  place  where  she 


will  not  do  that.  All  of  these 
things  have  meant  something 
to  her  from  an  early  age." 

Weatherson  offers  quick 
takes  on  Swift's  four  primary 
consumer  brand  partners. 

COVERGIRL 

"She  wanted  to  be  a  CoverGirl. 
That  was  something  that  was 
always  important  to  her,  and 
when  the  opportunity  came 
about,  she  jumped  on  that  very 
quickly.  It's  been  a  wonderful 
relationship,  and  it's  been  great 
for  both  parties." 

ELIZABETH  ARDEN 

"Many  celebrities  have  had 
fragrances  for  years.  She 


wanted  to  have  one  of  her 
own.  There  were  a  couple 
of  companies  that  had  ap- 
proached her,  but  Elizabeth 
Arden  gave  her  the  oppor- 
tunity to  be  involved  at  the 
ground  level  in  helping  to  cre- 
ate the  fragrance  [Wonder- 
struck]  and  the  packaging,  as 
well  as  the  marketing  around 
it.  That  is  what  she  is  all  about. 
She  does  not  just  put  her 
name  on  something." 

AMERICAN  GREETINGS 

"They  have  a  full  line  of  greet- 
ing cards  from  her,  and  she 
has  her  hand  involved  in  every 
one  of  those  cards.  She's  very 
personal  and  involved  with 


them.  They  have  done  very 
well." 

SONY  ELECTRONICS 

"That's  something  we  started 
two  years  ago.  and  she  helps 
to  promote  some  of  the  items 
that  she  believes  in." 

Weatherson  odds.  "We 
have  some  of  the  biggest 
brands  approach  us  with 
ideas,  and  many  are  very 
compelling  and  very  inter- 
esting. We  will  not  do  any- 
thing unless  it  is  Taylor,  and 
the  only  one  who  can  tell  you 
what  is  Taylor  is  Taylor.  So. 
she'll  give  us  the  nod  when  it 
feels  right,  or  if  it's  not.  we'll 
put  it  on  hold  until  then."    •  ■ 
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Taylor, 

Congratulations!  You're  well  on  your  way 
to  being  as  famous  and  loved  as  I  am. 

Sand  all  your  friends  at  The  Ellen  Shov. 


ellen 

the  ellen  degeneres  show 


^Al!is![«^l] 


A  BORN 
HEADLINER' 


Promoter  Louis  Messina  on  Swift's  'Mam 

BYRAYWADDELL  ^ 


c  in  concert 


S  AN  OLD-SCHOOL 
promolcr.  TMG/AEC 
Live  president  Louis 
Messina  is  no  stranger 
lohyperbolc.Andwhen 
he  talks  about  BiUboaid 
Woman  of  the  Year  Tay. 

  lorSwift.whosetourshe 

promote  in  the  United  States,  the  superlaHves 
.ndeed  flow  freely.  But  it  s  no.  just  the  imprts 
sario  talking.  ^ 
-What  a  year  she  has  had,"  Messina  says 
Woman  of  the  Year.>  To  me,  she  's  very  deserv 
■ng.  As  1  Ve  told  a  lot  of  people  for  a  long  lime 
I  ve  never  met  a  person  like  Taylor  Swift  before' 
She  s  extraordinar>.  as  a  human  being,  very  giv' 
mg.  the  way  she  embraces  her  fans  at  her  meet- 
and-greets,  in  her  audience.  The  way  she  always 
«  sincere,  and  the  work  that  she  has  put  into  her 
caa-er  and  her  dc-dication  to  her  art.  They  should 
change  the  award  to  'Person  of  the  Year.'  Thev 
should  name  the  whole  yearafter  her.  I'm  really 
proud  of  her.  She's  that  one-of-a-kind  person  - 
MessuM  firs,  worked  with  Swift  when  she  wa, 
^pped  as  the  opening  act  in  2007  for  George 
Srrau,  a  longtime  Mc-ssina  client.  Thc-y  met  on 
the  first  night  of  thai  tour. 

Even  at  16  years  old,  Messina  says.  Swift  had 
an  aura"  about  her  that  made  her  seem  imiamly 

accessible,  which  extends  fmmback-of-houseto 
Inc  concert  stage. 

■You  feel  like  best  friends  with  her  in  half  a 
second.-  Messina  says,  "and  it's  real " 

From  the  first  night  of  that  tour,  Messina  says 
Swift  connected  with  Strait's  audiences,  most  of 
whom  knew  of  Swift,  if  at  all,  only  through  her 
first  single.  "Tim  Mc-Craw"  Ye.  Swift  wasn't  lost 
amid  Strait's  massive  iGO-degrse  staging  and 
quickly  had  the  audiences  -in  the  palm  of  her 
Hand.  Messina  says. 

Beyond  her  obvious  ability  to  connect  with 
«  audience,  Messina  also  began  to  notice 
Swift  s  work  ethic,  which  he  describes  as  "over 
he  lop.-  Tho.se  qualities,  along  with  the  in- 
t«glbles,  prompted  Messina  to  add  Swift  to  a 
couple  of  dates  on  the  stadium  shows  of  Kenny 
Chesney,  another  Messina  client.  Those  dates 
worked  well  and  Swift  would've  gone  out  for 
the  entire  Chesney  tour  the  following  year  had 
her  underage  status  not  created  a  pmblem  for 
lour  sponsor  Corona  beer. 

By  then,  however,  the  Messina/Swifi  con- 
nechon  was  .solid  and  he  began  promoting  her 
headlining  tours  beginning  with  the  fclrU.. 
trek  m  2009-10. 
Swift's  debut  tour  as  an  aiena  headliner  was 


Tied  together  with  a  smile: 
Promoter  LOUIS  MESSINA 
president  of  TMG/AEG  Live 
SWIFT'S  U.S.  tours. 
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an  uiimediale  success.  wiU,  ft^^fe^  , 
J63.7  million  and  selling  more  than  1  million 
tickets,  according  to  Billboard  Boxscore  Thai 
tour  was  a  blockbuster  on  every  level,  particu- 
larly  considering  Swift's  relative  youth  and  in- 
experience as  a  headliner  Bui,  as  i,  turns  out 
that  was  |ust  first  gear. 

With  her  Sftak  Now  tour.  Swift  and  TMG/ 

AECLn'eupp..ltlK-ante considerably  As  Swift's 
2011  shows  concluded  with  two  nights  at  New 
York  s  Madison  Square  Garden  (Nov.  21-22)  the 
tour  had  reported  $107.9  million  in  gross  and 
L5  million  tickets  sold  to  Billboard  Boxscore 
She  tested  the  stadium  waters,  with  two  nights 
at  Gillette  Stadium  in  Foxborough.  Mass.  gross- 
mg  more  than  $8  million  and  moving  110  000- 
pKisticke^.  And  Swift  has  gone  global,  playing 
19  dates  this  year  in  14  countries  in  Asia  and 
Europe.  With  12  dates  next  Ma,.h  in  Australia 
and  New  Zealand. 

"Shecan  play  anywhere,"  Messina  saw.  -She's 
a  born  headliner  She  was  a  star  fmm  the  begin- 
n.ng-l  knew  i,  and  she  knew  it.  Her  parents 
sure  knew  it.  because  they  uprooted  thc-ir  fam- 


ily from  Reading,  Pa.  |and  moved  lo  Nashville! 

to  follow  Taylor's  dream." 

Based  on  new  material  Messina  has  heard 

new  peaks  await.  "She  gave  me  a  small  taste  of 

her  new  music-fbur  songs-and  I  about  wc-n, 

through  , he  roof  -  he  says.  "These  four  songs 

alone  will  take  her  to  another  level,  and  I  know 

her  performance  the  next  time  out  will  go  to 

another  level.  I'm  looking  forward  to  the  next 
time  out. 

TMG/AEC  Live  works  in  cooidination  with  13 
Management  in  routing  the  tours,  negotiatina 
all.he  building  dealsandscalingtheLs^Hn' 
North  Atnerica.  According  to  Messina,  Swift  is 
vjery  hands-on  about  ticket  prices  and  keeping 
mem  conservative. 

■It's  all  about  the  fans  having  the  opportu- 
n.y.obuya,icke,,-hesays,-DependiVgon 
the  market--becau,,e  we  adjust  every  market 

dllTerent  y  Bossier  City,  La.,  isn't  the  same  as 

$59  U9  Tr""'  P™^^  "°™ally 
$59.  $69  and  $29.50.  When  we  play  Los  Ange 
les  and  MadLson  Square  Garden  in  New  Yo'k 
and  other  major,  expensive  markets  to  operate 


m,  our  ticket  prices  increase,  but  not  by  much  " 
The  point  is.  Swift  could  easily  charge  more 
than  she  does  and  still  sell  tickels-in  Messina's 

"ew,much  more-, -Shecould charge doubk. what 
she  s  charging,"  he  .sa)^.  "We  could  easily  be  get- 

t.ng$150^$200alickel.bu.we',e.K,L  She  Jits 
It  to  be  affordable  for  everyonc.- 

Swif,  will  play  more  than  100  shows  in 
201 1_a  tough  haul  for  a  seasoned  road  warrior 
much  less  a  21-year.old  on  only  her  .second  head-' 
l.nmg  lour  While  she  may  ge,  fatigued,  Messina 
says  It  never  spills  over  to  her  performances 

She's  sold  millions  of  records  woridwide  1  5 
mi  hon  people  in  U.S.  wen,  to  see  her,  she  sold 
out  multiple  arenas,  .sold  out  stadium,s_the«.'s 
nothing  she  didn't  do.  There's  not  a  person  that 

sn,  touched  by  Taylor  in  one  way  or  another 
She  s  the  Woman  of  the  Year  according  to  Bill-' 
board,  and  me,  and  her  fans" 

Mes.si„a  thinks  the  best  is  yet  to  come,  "The  . 
real  Taylor  Swift  hasn't  even  stood  up  yet.  She  is  I 
go.ng.obe„neof,hebigges.starsofallHme  It  ? 

,e":'  7"  ^^''  P"'  'ha,  in  bold  | 

letters.  Taylor  IS  magic-  E 


Cl 


WAVE  ^ 


TAYT.OR 
TAKES ON 
THE 
WORLD 

Toiiring  makes 
Sxcifl  a 'Global 
Phenomenon 

BY  lUCIlAHI)  SMIRKK 


MORETHAN  ANY  Nashville  art- 
ist in  recent  history,  Taylor  Swift 
is  building  a  global  audience, 
and  doing  it  in  the  best  way  pos- 
sible— by  taking  her  show  on  the  road  to  in- 
ternational fans. 

Her  Speak  Now  world  tour  opened  on  Feb.  9  in 
Singapore,  the  first  of  19  dates  that  Swift  played 
during  2011  in  Asia  and  Europe.  She  will  play 
12  arena  shows  in  Australia  and  New  Zealand 
next  March. 

David  Levy,  senior  agent  at  William  Morris 
Endeavor  (WME)  in  London,  has  coordinated 
Swift's  global  outreach  with  1 3  Management  in 
Nashville.  "Along  with  her  management  team," 
he  says,  "we  spent  years  planning  for  what's 
been  going  on  the  last  18  months.  It's  bt-en  a  lot 
of  work  for  a  long  titne  by  a  lot  of  people.  With 
management,  we've  been  tracking  interest  in 
her  on  the  Internet,  through  her  websites  and 
her  online  presence." 

WME  and  1 3  Management  combined  that 
data  with  information  from  local  concert 
promoters  and  afiflliatcs  of  Universal  Music 
Group  International,  which  releases  Swift's 
albums  from  Big  Machine  Label  Croup  out- 


side the  United  Statcs. 

"We  basically  pieced  together  where  In  the 
world  to  go  and  when,  and  have  just  taken  a 
very  strategic  approach  every  step  of  the  way." 
Levy  says.  Swift  can  now  sell  "lens  of  thou- 
sands of  tickets  in  Asia  and  Australia.  She  has 
sold  out  her  last  U.K.  arena  shows,  as  well  as 
arena  dales  in  Europe.  So  she  is  something  of 
a  global  phenomenon." 

In  ihe  United  Kingdom,  theater  dates  in  Lon- 
don in  May  2009  led  to  a  V  Festi\'a!  showcase  that 
August,  then  headlining  arena  dates  this  year. 
Despite  the  loyalty  to  her  country  music  base  in 
the  United  Kingdom,  Swift  has  moved  beyond 
her  identity  as  a  country  artist  in  international 
markets.  Her  performance  at  the  V  Festival  was 
a  strategic  move  in  that  direction.  Le\7  says,  "to 
make  people  aware  of  her  ability  to  perform  on 
a  mainstream  stage  |so]  that  they  shouldn't  nec- 
essarily sfc  thf  word  'country'  as  somethmg  re- 
strictive. She's  a  contemporary  artist." 

After  the  United  Kingdom.  Levy  says.  "Austra- 
lia was  the  second  market  that  we  took  Taylor  to. 
She's  going  back  for  her  third  visit  to  Australia 
in  March  and  we've  already  sold  130.000  tickets 
there.  In  New  Zealand,  she  is  doing  three  nights 
at  the  Vector  Arena,  which  is  almost  unheard  of 
1  think  only  three  or  four  acts  have  e\'er  managed 
to  pull  that  off  before  in  Auckland." 

During  an  early  phase  of  her  inlernalional 
career.  Swift  also  played  the  Summer  Sonic  fes- 
tival in  japan,  the  country's  largest  rock  fest. 
in  August  2010  before  returning  to  play  arena 
dales  earlier  this  year. 

On  this  year's  Speak  Now  tour,  the  musical 
iheaier-siyle  production  enjoyed  by  fans  in  the 
United  States  traveled  wilh  Swift. 

"At  every  step  of  the  way,  ttianagement,  Taylor, 
everybody  has  been  keen  to  try  and  give  every  fan 
in  the  world  the  same  exact  concert  experience. 
So  the  fans  who  went  to  the  show  in  Manila  [in 
the  Philippines]  saw  the  exact  same  show  that 
the  fans  who  went  to  the  show  in  Milan  saw." 

Despite  Swift's  ambitious  international 
agenda  this  year.  Levy  says,  "we've  yet  to  go  to 
sonw  parts  of  the  wwld.  like  Latin  America,  but 


the  demand  for  her  is  huge.  We've  yet  to  go  to 
Brazil.  Bui  hopefully  on  the  next  album  cam- 
paign we'll  find  some  time.  The  demand  down 
there  for  her  has  been  extraordinary." 

Reflecting  on  Swift's  worldwide  development. 
Levy  says.  "It's  really  all  about  her  relationship 
with  her  fans  and  behind  that  a  very  good  man- 
agement team  who  have  taken  onboard  all  sorts 
of  information  and  have  looked  in  a  \'eTy  progres- 
sive way  at  how  to  develop  someone  on  a  global 
basis.  And  wc  love  working  with  them."     •  • 

U.K., 

EUROPE 

EMBRACE 

SWIFT 

Taylor  fills  arenas 
on  first  major 
international  foray 

INTHEUNlTEDKlNGDOM.TaylorSwift 
has  rapidly  climbed  to  the  top  tier  of  tour- 
ing acts.  Along  the  way,  she  has  confirmed 
her  status  as  a  bona  fide  pop  star  who  hap- 
pens to  hail  from  Nashville. 

The  U.K.  dates  in  March  on  Swift's  Speak 
Now  world  tour  sold-out  the  02  Arena  in  l^n- 
don.  Manchester  Evening  News  Arena,  the  LG 
Arena  in  Birmingham,  and  the  Odyssey  Arena 
in  Belfast. 

After  opening  in  Asia  in  February,  the  Speak 
Now  tour  reached  Europe  for  dates  at  the  Forest 
National  in  Brussels  and  the  Ahoy  in  Rotterdam. 
Ihe  Netherlands,  on  March  6  and  7. 

In  Oberhausen.  Germany.  Swift  played  a  sold- 
out  date  at  the  Kbnig-Pilsener  Arena,  in  Paris, 
she  performed  at  the  Zenith  Theater.  Other  Eu- 


ropean tour  stops  included  the  Oslo  Spektrum 
in  Norway,  the  Mcdiolanum  Fonnn  in  Milan, 
the  Palacio  de  los  Deportes  in  Madrid  and  the 
02  Dublin  Arena  in  Dublin.  European  dates 
averaged  7.000  fans  per  show  witli  sellouts  in 
Belgium.  Holland.  Norway  and  Germany. 

In  the  United  Kingdom.  Swift's  arena  achieve- 
ment came  after  four  years  of  development  in 
the  market. 

The  singer's  first  live  date  outside  the  United 
Slates  was  in  2008  with  a  lx)ndon  industry  show- 
case, followed  the  next  year  with  two  shows  at 
London's  2.000-capacity  02  Shepherd's  Bush 
Empire.  An  appearance  at  the  V2  Festival  in  Au- 
gust 2009  erased  any  question  in  the  minds  of 
British  fans  about  Swift's  ability  to  win  over  a 
rock  or  pop  audience. 

"While  country'  isn't  a  damaging  title  any- 
more. (Swift '.s  U.S.  label)  Big  Machine  was  keen 
to  make  sure  that  we  pushed  the  boundaries  and 
explored  all  the  options  elsewhere."  says  lain 
Snodgniss.  VP  of  international  marketing  for 
Universal  Music  Group  in  London,  "The  aim 
was  lo  go  mainstream  strai^l  away  and  emulate 
what  was  already  going  on  in  the  U.S." 

Despite  the  stream  of  Swift's  hits  on  the  Bill- 
board Hoi  100,  getting  U.K.  and  European  radio 
support  initially  proved  a  hard  task,  Snodgra.ss 
says.  He  notes  that  Swift's  highly  active  social 
networking  presence  allowed  Universal  to  geo- 
lag  content  posted  by  fans.  "Through  anal>'zing 
ihe  breakdown,  by  nationality,  of  Taylor  Swift's 
social  networking  followers,"  Snodgrass  says, 
"we  could  send  them  locally  targeted  messages 
in  their  own  language,  about  release  dates, 
awards,  [fan]  polls,  tour  dates  [and  more]." 

In  fall  2010.  Swift  was  one  of  the  headlining 
acts  at  BBC  Radio  I's  Teen  Awards.  Key  Euro- 
pean TV  spots  thai  helped  Swift  include  "Later 
.  . .  With  jools  Holland."  "Paul  O'Grady  Live" 
{both  in  the  United  Kingdom)  and  "Le  Grand 
journal"  in  France. 

Acknowledging  Swift's  dedication  to  her 
fans.  Snodgrass  adds.  "There  is  a  work  ethic 
that  comes  out  of  that  area  of  the  U.S.  [that]  is 
unparalleled."  — RS 
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CONGRATULATIONS 
TO  BILLBOARD'S  2011 
WOMAN  OF  THE  YEAR, 


and  say  thanks  for  being  such  a  fearless 


leader  in  our  glohal  music  community. 


FROM  NASHVILLE 
TO  TOKYO 

Swi/i  invests  time  with  Japanese  fans 


BY  ROB  SCHWARTZ 

SINCE  EARLY  2010.  Taylor  Swift  has  at- 
tracted a  huge  number  ofjapanese  fans, 
mainly  young  women  ages  15-25.  and 
has  sold  more  ihan  400.000  albums  in 
the  market,  according  to  Universal  Music  Japan. 
Swifi'sabilily  to  break  through  in  japan  is  due  to 
insightful  marketing  from  Universal,  a  strong 
partnership  with  influential  promoter  Creative- 
man  Productions  and  the  singer's  talent. 

Universal  Music  Croup  International  (UMGI) 
COO  Max  Hole  says.  "When  [Big  Machine 
founder}  Scott  Borchetta  and  1  agreed  to  the  deal 
for  Universal  Music  to  work  with  Taylor  outside 
North  America,  we  felt  that  japan  would  be  one 
of  our  priority  markets." 

Eri  Sasano.  Swift's  stateside  product  man- 
ager at  Universal  Music,  says.  "She  has  every- 
thing which  is  needed  to  become  a  big  star  in 
japan.  She  is  very  beautiful,  her  songs  are  very 
catchy,  and  she  has  already  achieved  a  strong 
reputation,  with  record-breaking  success,  in 
the  States." 

Universal  has  taken  these  starting  points  and 
created  a  strong  brand,  without  a  need  for  refer- 


encing her  U.S.  country  music  roots.  Rather,  it 
has  stressed  the  romantic  side  of  her  material. 

To  promote  Swift's  song  "Love  Story."  Uni- 
versal in  2010  ran  a  mobile  phone  ringtone 
campaign  with  mobile  music  stores  Reco- 
Choku  and  Music.jp  in  which  young  women 
suggested  their  ideal  date.  These  campaigns 
allowed  fans  to  identify  with  Swif^,  despite 
the  language  barrier. 

In  201 1.  to  promote  the  release  of  the  album 
Sptak  Now,  Universal  ran  another  ringtone  cam- 
paign, this  time  based  on  the  song  "Mine,"  Fans 
were  invited  to  upload  photos  of  themscK'es  that 
were  then  used  in  a  mosaic  retail  poster  promot- 
ing the  release.  The  label  also  solicited  fans'  com- 
ments for  use  on  the  in-store  posters. 

Universal  International  Japan  president  Kimi 
Kato  has  previously  noted  that  bringing  Swift 
to  japan  at  the  right  time  (her  first  visit  was  in 
February  2010)  has  been  crucial. 

For  the  release  of  Speak  Now.  Swift  traveled  to 
Japan  in  November  2010  and  appeared  on  Fuji 
TVs  influential  variety  show  "SMAP  x  SMAP" 
and  TV  Asahi's  music  prc^ram  "Music  Station." 


The  shows  respectively  garner  approximately 
14%  and  13%  shares,  according  lo  )apancse  TV 
rating  company  Video  Research. 

Swift  also  appeared  on  the  tastemaking  NTV 
variety  show  "Zoom  In!  Super"  (viewershtp 
10%).  which  chose  "Mine"  as  its  theme  track,  the 


first  time  an  international 

artist's  song  has  been  cho- 
sen for  a  TV  theme.  Sasano 
calls  the  coup  the  label's 
"biggest  promotional  hook." 
Swift  also  has  bene- 
Ji^/^^^  fited  from  high-profile  live 
shows.  Creativeman  Pro- 
ductions president  Naoki 
Shimizu  featured  her  as 
the  second  headliner  on 
the  main  stage  of  Summer 
Sonic  2010.  the  biggest 
music  festival  in  japan  that 
features  international  acts 
and  regularly  draws  200.000 
Shimizu  says.  "This  has 
made  it  possible  for  her 
to  appeal  to  a  far  broader 
audience." 

Then,  in  February.  Swift 
brought  her  Speak  Now 
world  tour  to  Asia,  with 
shows  in  Singapore.  Seoul. 
Manila.  Hong  Kong  and 
three  dates  in  Japan — one 
in  Osaka  and  two  at  the 
legendary  Tokyo  Budokan. 
which  drew  more  than  25,000  fans. 

For  Swift's  success  in  japan,  the  key  was 
"making  it  personal  so  everything  fell  into  place 
when  Taylor  undertook  her  finst  visit  to  the  coun- 
try." UMGl's  Hole  says.  "She  loved  Japan,  and 
japan  loved  her."  • 


AUSTRALIA 
AWAITS 
TAYLOR'S 
RETURN 

Swift  laps  country 
and pop fans 
Down  Under 

BY  LARS  BRANDKK 

TAY  LOR  S  W I  FT  S  star  shines  particu- 
larly bright  in  Australia,  where  the 
platinum-plus  success  of  her  three 
studioalbums. along  with  prior  visits, 
have  set  the  stage  for  a  major  arena  tour  next  year. 

Swift  will  be  one  of  the  "biggest-selling  pop 
artists  to  tour  Australia,"  says  promoter  Michael 
Coppel  of  Michael  Coppcl  Presents.  MCP  will 
promote  Swift's  March  arena  tour,  which  will 
feature  a  dozen  shows  and  the  artist's  first  visit 
to  New  Zealand. 

"She  will  sell  more  tickets  than  Beyonce,  Ri- 
hanna.  Lady  Gaga  and  Kaly  Perry  have  on  any 
of  their  Australian  tours."  Coppel  predicts.  (He 
previously  presented  Pink's  record-smashing  58- 


date  arena  tour  of  Australia  in  2(}09.) 

Australia  has  a  rich  heritage  in  coun- 
try music.  And  it's  a  huge  market  for  pop. 
Swift  has  found  her  success  between  the 
two  genres,  and  she's  a  hit  with  her  young, 
online-savvy  fan  base  in  Australia. 

Keeping  a  close  eye  on  Swift's  achieve- 
ments in  the  United  States,  Universal  Music 
Australia  released  Fearless  in  November  2008. 
coinciding  with  the  American  release,  as  part 
of  Big  Machine's  global  deal  with  Universal 
Music  International.  "We  knew  there  was  a 
strong  Australian  following  online,"  Univer- 
sal Music  Australia  CM  of  marketing  Tim 
Kelly  says.  "We  just  needed  her  in-market 
to  cement  the  relationship  with  the  fans." 

That  connection  came  in  March  2009 
with  a  deliberately  low-key  visit  that  in- 
cluded roots-  and  country-flavored  festival 
CMC  Rocks  the  Snowys  (now  CMC  Rocks 
the  Hunter),  presented  by  the  Country  Music 
Channel:  concerts  in  Sydney,  Melbourne  and 
Brisbane:  and  a  high-profile  slot  on  the  Syd- 
ney leg  of  the  Sound  Relief  charity  show. 

Fearless  took  off.  selling  400,000  units,  and 
is  close  to  six-times  platinum,  according  to  her 
label.  Universal  Music  Australia  then  backed  up 
and  released  Swift's  self-titled  debut  U.S.  album. 

Upon  its  release  in  October  2010.  Speak  Now 
opened  at  No.  1  on  the  Australian  Recording  In- 
dustry Assn.  albums  chart  and  is  now  double- 
platinum  (140,000). 

Swift's  biggest  media  outlet  Down  Under  con- 
tinues to  be  her  fans  online.  "Cumulatively,  they 
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have  more  reach  than  most  media,  and  they  were 
the  ones  who  drove  her  success."  Kelly  says. 

MCP  also  promoted  Swift's  previous  tour 
in  February  2010.  which  sold  out  seven  arena 
dales  on  Australia's  east  coast,  with  sales  top- 
ping 80,000  tickets. 

Coppel  says  sales  for  the  Australasian  leg  of 
the  Speak  Now  tour  are  again  "very  strong" — 
upwards  of  130.000 — and  most  shows  are  al- 


ready sold  out  five  months  in  advance.  With 
three  sellouts  at  Auckland's  12,000-capacity 
Vector  Arena.  Swift  is  behind  only  |ustin  Tim- 
berlake  in  arena  ticket  sales  by  a  pop  artist  in 
New  Zealand. 

"She's  truly  a  pop  crossover  phenom- 
enon," Coppel  says,  "and  she'll  only  get 
stronger  and  stronger  in  this  country  and 
in  New^  Zealand."  •  ■• 


Proudly. transporting  with  style  and  comfort  the  201 1 
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TAYLOR 
TALES 

Alongwith  the  impact  of  her  music,  Taylor 
Swift's  open,  engaging persomdity  hm  left 
a  keen  impression  on  many  in  the  music 
industry.  Country  radio  programmers 
were  among  the first  to  witness  Swifts  rise 
and  Billboard  invited  a few  to  share  their 
most  memorable  tales  of  Taylor, 


My  most  memorable  encounter  with  Taylor  was,  actually,  my  first. 
[Big  Machine  Label  Group  president/CEO]  Scott  Borchetta  was 
bringing  her  in  to  introduce  her  to  us  at  dinner  and  then  to  a  listener 
conference  room  lunch  performance  the  next  day.  All  we  knew  was 
this  young  15-year-old  had  a  song  out  about  Tim  McGraw.  We  did 
hear  she  was  somewhat  of  a  prolific  songwriter  for  her  young  age. 

"We  met  at  one  of  Virginia  Beach's  best  local  seafood  restau- 
rants. Taylor  was  accompanied  by  Scott,  regional  rep  Erik  Powell 
and  her  mom,  Andrea. 

"Two  things  stand  out  about  that  night.  How  Taylor  was  so  ner- 
vous about  making  up  for  her  parents  selling  their  Christmas  tree 
farm  in  Pennsylvania  to  move  to  Nashville  to  help  her  fulfill  her 
dream.  I'd  say  that  worked.  The  second  thing— and  Taylor  and  my 
wife  and  I  still  joke  about  it  when  we  see  each  other— Taylor  or- 
dered shrimp  and  was  baffled  by  its  look  when  the  order  arrived. 
You  see,  she  had  never  peeled  shrimp  before  in  her  life.  That  night 
she  learned. 

"The  whole  night  we  noticed  the  enthusiasm  and  dogged  de- 
termination Taylor  had  to  make  it  in  Nashville  as  a  country  singer/ 
songwriter  We  still  see  that  same  combination  today  whenever  we 
meet  her  at  one  of  her  concerts." 
-John  Shomby,  PD.  WGH  Norfolk.  Va. 

"Honestly,  every  single  encounter  with  Taylor  Swift  is  memorable. 
Always  very  personable,  makes  time  for  backstage  visits.  Is  very 
thankful  in  person  and  always  makes  people  feel  so  very,  very  spe- 
cial. The  backstage  experience  is  the  best  in  the  industry.  It  con- 
tinues the  fairy-tale  theme  she  creates  onstage.     continued  on  »p44 
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Congratulations 
Taylor! 


You've  been  our 


Woman  of  the  Year 


since  you  were 


15. 


MILOM  JOYCE 


HORSNELL  CROWy 


Cci' 


When  spoken  from  the  heart, 
Mere  words  become  poetry. 
When  applied  to  music, 
Artistry  is  created. 


aOll  Billboard  W'bmaii  of  the  Year 

201 1  AMA  Artist  of  tlie  Year 
2011  CMA  Entertainer  of  the  Year 
2011  ACM  Entertainer  of  the  Year 
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contlnuvd  from  >>p42 

Not  to  mention  the  handwritten  thank-you  notes  that  arrive  in 
the  mail  days  after  the  concert. 

"I  don't  thinl<  anyone  has  done  this  l<ind  of  personal  attention 
to  detail  since  the  height  of  the  Garth  Brooks  days.  She  is  a  spe- 
cial young  lady,  with  a  huge  heart,  who  just  happens  to  be  the 
biggest  star  in  our  format." 

— dfLjcc  Logan,  regional  program  manager  (Greensboro.  N.C.; 
Greenville.  S.C.:  Asheville.  N.C.):  OM.  WESC.  WROO,  WSSL. 
WMYI  Greenville.  S  C.:  PD.  WTQR  Greensboro 

"My  favorite  Taylor  moment  was  back  in  February  of  2009,  when 
I  drove  to  San  Antonio  to  see  her  perform  at  the  San  Antonio 
Rodeo.  Keep  in  mind  that  the  San  Antonio  Rodeo  holds  around 
15,000  people,  which  of  course  was  sold  out  for  the  Taylor  show. 
However,  Taylor  was  scheduled  to  play  the  Houston  Rodeo  the 
next  month,  where  she  sold  out  73,000  seats  in  less  than  10 
minutes. 

"Backstage  in  San  Antonio,  she  was  bright-eyed,  nervous  and 
genuinely  surprised  at  how  many  people  were  in  the  arena  wait- 
ing for  her  to  perform.  When  she  expressed  her  feelings  to  me, 
I  told  her  she'd  better  get  used  to  it,  because  a  crowd  over  four 
times  larger  will  be  waiting  for  her  in  Houston  in  just  a  couple  of 
weeks.  I  thought  she  was  going  to  faint." 
—Johnny  Chiang.  OM.  Cox  Media  Group/Houston 


"My  most  memorable  encounters  with  Taylor  Swift  are  always 
the  first  and  last.  The  first:  CRS  Nashville.  She  was  a  kid  making 
the  rounds  and  holding  court.  She  was  enthusiastic,  friendly  and 
working  very  hard.  She  was  in  the  upstairs  lobby  of  the  conven- 
tion center,  and  she  filled  the  room. 

"The  [most  recent  encounter]  is  always  the  best.  It's  always 
compared  to  the  first  time,  and  all  the  growth  in  between. 
[From]  the  lobby  of  Nashville  Convention  Center  to  center  stage 
at  Gillette  Stadium  [in  Foxborough,  Mass.].  And  she's  still  en- 
thusiastic, friendly  and  working  very  hard— the  talent  more  sea- 
soned, and  hardly  a  kid.  How  could  anyone  want  anything  but 
the  best  for  this  young  woman?" 
-Mike  Brophey.  PD.  WKLB  Boston 

"When  Taylor  was  on  tour  here  in  September,  I  told  my  13-year- 
old  son  that,  if  he  had  a  couple  of  friends  at  school  that  he  wanted 
to  impress,  I  would  take  them  to  see  Taylor  Swift.  We  agreed  it 
would  have  to  be  girls  and  he  came  up  with  two  names.  I  was  also 
able  to  come  up  with  backstage  passes. 

"One  of  the  girls  has  always  been  head  and  shoulders  taller 
than  everybody  else  in  her  class  and  it  has  always  been  some- 
thing that  made  her  feel  self-conscious,  those  feelings  having 
been  magnified  since  she  started  middle  school. 

"We  get  to  the  meet-and-greet  for  Taylor  and  there  were  prob- 
ably 100-125  people  in  line  to  meet  her.  So  there  I  am  with  this 
girl  and  her  friend,  and  I  stayed  in  the  back  of  the  room  since  I've 
met  Taylor  many  times  and  didn't  want  to  add  to  the  throng. 

"As  the  girls  get  through  the  line.  I  realize  that  Taylor  said 
something  to  the  tall  girl,  then  I  realize,  to  my  horror,  that  the  girl 
is  crying.  The  girls  make  their  way  to  where  I'm  standing  and  I 
gently  ask,  'What  happened?' 

"My  son's  friend,  through  her  tears,  chokes  out,  "She  said  I  was 
pretty."  That  still  brings  tears  to  my  eyes. 

"Taylor  has  a  way  of  making  her  fans  feel  like  they  are  the  most 
special  person  in  the  room,  when  the  truth  is,  that  honor  belongs 
to  Taylor." 

-Julie  Stevens.  PD.  KRTY  San  Jose.  Calif. 
Quotes  compiled  by  Wade  Jessen. 
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TAYLOR  SWIFT'S 
TOP  BOXSCORES 

In  just  four  years,  Swift  has  joined  the 
elite  ranks  of  arena  headliners  both  in 
the  United  States  and  abroad 


ARTIST(S) 

ve'*j«,  Location.  D<«e(i) 


1 

TAYLOR  SWIFT,  NEEDTOBREATHE.  RANDY  MONTANA,  JAMES  WESLEY 

M«  ""junt'^Jw/Toi?'""^'''                                 The  Mess.na  Grouo/AEG  Ljve 

2 

S4,337.062 

$96  so -5^.50 

TAYLOR  SWIFT,  NEEDTOBREATHE.  JAMES  WESLEY.  CHARUE  WORSHAM 

J^^,Ti\t*a''20V\'                      ^^■**^'                  Tne  Mosstna  Group/AEG  L.vi- 

3 

$4,268,678 

TAYLOR  SWIFT,  NEEDTOBREATHE,  HUNTER  HAYES,  JAMES  WESLEY 

PM^'odphirAuL'^e  Ion             ^'  "^                  '^^'^  Meiima  Group/AEG  L.vc 

4 

$4,009,118 

TAYLOR  SWIFT.  NEEDTOBREATHE,  RANDY  MONTANA,  DANNY  GOKEY 

jJ'n*'lB'20r'''"*'*"'^''                ^"^                                          Group/AEG  Live 

$3,927,154 

I?! 

TAYLOR  SWIFT.  NEEDTOBREATHE,  JOSH  KELLEY 

A^i'lVST'Jf.ia^'/oir'"                                   ^'^^              Group/AEG  L,ve 

$3,875,463 

TAYLOR  SWIFT,  NEEDTOBREATHE,  DANNY  GOKEY 

1 

Julf  "9-20  Sl";'^''  ^on""'''  ^    ■                               ''^^  Messina  Group/AEG  Live 

1 

$3,726,157 

TAYLOR  SWIFT,  JUSTIN  BIEBER.  KELLIE  PICKLER,  GLORIANA 

GillettE'  StJidium,  Foibofooqh.       56,868                 ^^'^f  Entertainment.  The  Mesilna 
Mass  June  5,  2010                                               Group/AEG  Liw 

» 

$3^53,549 

TAYLOR  SWIFT,  NEEDTOBREATHE.  FRANKIE  BALLARDl  RANDY  MONTANA 

Si4S0 

Ford  Field,  Detroit.  June  II.  2011    '"■^^^                 The  Messina  Gioup/AEG  Live 

9 

$3,425,756 

TAYLOR  SWIFT,  NEEDTOBREATHE.  DAVID  NAIL,  ADAM  BRAND 

5»fO 

Nov""  201?                                  42,905                   Jho  Moisinfl  Gfoup/AEG  Live 

10 

$3,1 48(046 

TAYLOR  SWIFT,  NEEDTOBREATHE,  CHARLIE  WORSHAM 

Mo^si^wl?!' 20"r                                                    ^'^'^  ^"""'^  G,oup,AEG  Live 

11 

$3,036,000 

TAYLOR  SWIFT,  NEEDTOBREATHE.  DANNY  GOKEY 

*u'io'V'i6^0ir"^'                     ->0,U4                 The  Moss.na  GfOop/AEG  Live 

12 

$2,497,690 

TAYLOR  SWIFT.  KELLIE  PICKLER,  GLORIANA 

Mfly'^2l'"-22'*2o''lo'"''                     ^0,458                 The  Messrna  Group/AEG  Live 

13 

$2,190,680 

TAYLOR  SWIFT,  NEEDTOBREATHE,  JOSH  KELLEY 

Sopf'lO*'''?'?)!!''''''^'^'''"^'                                       ''''^^  Messma  Group/AEG  Live 

14 

$2,136,270 

TAYLOR  SWIFT,  NEEDTOBREATHE,  JOSH  KELLEY 

1,  >.r,.w. 

Sfig^'i 6*19^*20"'"°"'°''               ^^'^^S                 The  Messina  Group/AEG  Live 

IS 

52,068,789 

TAYLOR  SWIFT  NEEDTOBREATHE  HUNTER  HAYES 

Ve»izon  center.  lAiashingion,  DC    26,303                 The  Messina  Group/AEG  Live 
Aug  2-3.  201i 

16 

$2,030,640 

TAYLOR  SWIFT,  GLORIANA 

Acer  Afena^  5yclney                    27,OiO                 Michael  Coppel  Presents 
Feb  6*7,  2010 

17 

$2,002,321 

TAYLOR  SWIFT,  KELLIE  PICKLER,  GLORIANA 

Weils  Faroe  Center,  Phiiadeipnia,  30,360                 the  Messma  Group/AEG  Live 
March  18-t9,  2010 

18 

$1,968,411 

TAYLOR  SWIFT,  NEEDTOBREATHE,  ADAM  BRAND 

Yorfc'*Nov^*2"'22  "^Oll^"               26.652                 The  Mcss.nfl  Group/AEG  Live 

19 

$1,913,737 

TAYLOR  SWIFT,  NEEDTOBREATHE,  RANDY  MONTANA 

XccI  Energy  cenior  St  Paul.          28,97/                    jt\B  Mesirna  Group./AEG  Live 
Minn  ,  June  '4-15,  2011 

20 

$1,909,603 

TAYLOR  SWIFT,  NEEDTOBREATHE,  HUNTER  HAYES 

Allstate  A-ena  BosemorM,  111 .       26, n?                 The  Messma  Group/AEG  Live 

Aug  910.  2011 

21 

$1,850,159 

I--"- 

TAYLOR  SWIFT,  NEEDTOBREATHE,  HUNTER  HAYES 

ScottMde  Center,  SI  Louis,          27  965                 jho  Messma  Group/AEG  Live 
Aug  1314,  2011 

22 

$1.841,1S4 

TAYLOR  SWIFT,  NEEDTOBREATHE.  CHARLIE  WORSHAM 

s.-« 

Bridaeitone  Afena.  NaihvUle        23,178                  The  Messina  Group/AEG  Live 
Sept  15-17,  2011 

23 

$1,826,025 

TAYLOR  SWIFT,  NEEDTOBREATHE,  DAVID  NAIL 

A°!;'"?ic?'2i*22"2bn'*'"'''"'                                   The  Messina  Gfoup/AEG  Live 

24 

$1,625,448 

TAYLOR  SWIFT,  NEEDTOBREATHE,  JOSH  KELLEY 

Sep^'i' 2'°"6iV"  ■^""^                                            The  Mesiinn  Group/AEG  Live 

fi 

$1,824,743 

TAYLOR  SWIFT,  KELLIE  PICKLER,  GLORIANA 

Vettioo  Center.  WastiWfllon,  DC.  27,290                 The  Mesilna  Group/AEG  Live 
June  1-2.  2010                                   >  ^icnAi 

'  i»*&ouo*  NOV  : . 
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^5  an  MQ  she  can 
hold  her  own  with 
the  best  of  them. 
As  a  fashion  icon, 
she  has  limitless 
potential.  As  a 
pop  star,  she's Just 
getting  warmed  up. 
Playtime  is  over. 
Meet  Young  Money/ 
Cash  Money's 
NickiMinaf 
BILLBOARD'S 
RISING  STAR 

BY  KEITH  MURPHY 


For  Cortez  Br>'ant.  the  scene  was  a  revelation. 
It  was  in  early  November  when  the  Bryant  Manage- 
ment principal/Young  Money  Entertainment  chief 
visionary  officer  was  invited  to  dinner  by  28-year-old 
"it"  girl  Onika Tanya  Maraj.  aka  Nicki  Minaj.  There 
was  much  to  celebrate. 

Her  genre-shifting,  chart-topping  album  debut.  Pink  Friday — 
released  Nov.  19,  2010,  and  bowing  at  No.  2  on  the  Billboard 
200 — had  racked  up  sales  of  1.6  miUion  copies  (according  to 
Nielsen  SoundScan).  single-handedly  re\'iving  the  dormant  "fe- 
male rapper'  format  from  a  decade-long  commercial  drought. 

The  one-time  hardcore  Queens  mixtape  favorite  had  garnered 
mammoth  crossover  appeal.  Her  "Super  Bass"  became  a  viral 
phenomenon — earning  Minaj  a  memorable  visit  to  "The  Ellen 
DeGeneres  Show."  Even  Madonna  recognized  Minaj's  blazing 
cultural  ascendancy,  requesting  that  she  appear  on  her  forthcom- 
ing single.  "Give  Me  All  Your  Love."  alongside  M.I. A. 

But  as  Bryant  (@icoriezbr>'ant)  walked  into  the  posh  New  York 
West  Caribbean  restaurant,  he  noticed  something  a  bit  off.  "I  get 
to  the  table  and  there  are  16-20  teenagers  sitting  with  Nicki."  says 
the  afFable  power  broker  who  manages  Minaj,  as  well  as  Drake 
and  Lil  Wa>7ie.  "My  first  impression  was,  "Well,  we  are  in  New 
York . . .  this  has  to  be  family."  But  there  was  too  wide  of  a  demo- 
graphic there.  So  I  asked  Nicki,  "Yo,  who  are  these  people?'  And 
she  tells  me.  '1  just  went  on  Twitter  and  invited  some  of  my  fans 
to  come  out  and  eat  dinner  with  me.'  I'm  like.  'You  actually  do 
that?'  The  connection  she  has  with  her  fans  is  amazing." 
For  Minaj,  however,  the  gesture  is  as  natural  as  breathing. 
"I  do  that  all  the  time,"  she  says.  "They're  my  family . . .  When- 
ever I  can.  I  try  to  spend  qualit)'  time  with  them.  They  make  me 
happy,  give  me  life.  They're  my  little  bugs.  They  inspire  me  to 
work  harder — hold  me  up  when  I'm  down.  I  wouldn't  be  here 
whhout  them.  I'm  still  in  shock,  to  be  honest.  I'm  truly  grate- 
ful for  my  supporters.  I  could  never  have  predicted  any  of  this." 

Yes,  it  all  sounds  like  a  cliche  from  some  dusty  Celebrity  101 
handbook.  But  Minaj,  whose  Twitter  {®  nickiminaj)  has  close  to 
7.5  million  followers,  is  dead  serious.  After  all.  it's  the  same  de- 
voted followers  who  she  proudly  nicknamed  "Barbies'  that  have 
propelled  the  provocative  star  to  glorious  heights.  Billboard  has 
also  taken  notice,  naming  Minaj  its  Rising  Star  of  2011.  Minaj 
was  set  to  receive  the  award  at  Billboard's  Women  in  Music  event 
on  Dec.  2  in  New  York,  joining  Woman  of  the  Year  recipient 
Taylor  Swift. 

"I  am  deeply  honored  to  be  recognized  by  Billboard."  Minaj  said 
in  a  statement,  which  follows  her  triumph  at  the  recent  American 
Music  Awards  where  she  beat  out  rap  alpha  males  Wayne.  Kanye 
West  and  |ay-Z  in  the  favorite  album  and  favorite  artist  in  rap/ 
hip-hop  music  categories.  "My  nation  of  Barbz  and  I  have  come 
a  mighty  long  way — yet  we  are  nowhere  close  to  where  God  will 
take  us.  Sit  back  and  enjoy  the  ride." 

So  how  did  it  all  happen?  How  did  an  ambitious  IVinidadian 
girl  with  a  sassy  attitude  go  from  an  underground  also-ran  to  open- 
ing for  Britney  Spears?  A  glimpse  back  shows  a  serious-minded 
artist  who  was  already  plotting  her  record-breaking  takeover. 

"When  I  started  rapping,  people  were  trying  to  make  me  like 
Ihe  typical  New  York  rapper,  but  I'm  not  that."  Minaj  told  Bill- 
board in  2010  when  she  became  the  first  female  MC  to  rack  up 
seven  entries  on  the  Billboard  Hot  100.  "No  disrespect  to  New 
York  rappers,  but  I  don't  want  people  to  hear  me  and  know  exactly 
where  I'm  from.  I  wanted  the  album  to  be  uni\'ersal  and  versatile.  " 

Perez  Hilton  (@perezhilton)  agrees  that  Minaj's  striking  ver- 
satility has  been  her  biggest  weapon — a  skill  set  that  has  allowed 
her  to  go  from  making  a  scathing  diss  response  to  veteran  nem- 
esis Lil  Kim  on  the  merciless  track  "Did  It  on  'Em**  to  effortlessly 
anchoring  the  Da\id  Guetta  Euro-techno  dance  romp  "Where 
Them  Girls  At,"  But  he  goes  a  step  further. 

"She's  arguably  becoming  the  greatest  female  hip-hc^  artist  of 
all  time.'  Hilton  says  of  Minaj.  "When  you  meet  a  staryou  know 
it.  And  Nicki  has  that  true  star  quality.  I  love  Lil  Kim.  1  love  Missy 
Elliott.  I  love  Queen  Latifah  and  Salt-N-Pepa.  And  I  love  Lauryn 
Hill.  But  in  terms  of  sheer  all-around  talent,  creativity  of  flows, 
deliveries  and  powerful  image.  1  think  Nicki's  untouchable." 


per."  says  Tyler  "T-Minus"  Williams  ({gJproducertminus),  producer 
of  Minaj's  breakout  2010  single  "Moment  4  Life."  which  peaked 
at  No.  13  on  the  Hot  100.  "She's  rapping  better  than  a  lot  of  dudes 
doing  it  today.  She  touches  into  the  R&B  realm,  and  she  goes  into 
the  pop  realm  as  well,  but  she  manages  to  serve  something  lyrical 
and  maintain  her  ability  to  be  a  great  rapper," 

Angela  Yec,  co-host  of  morning  show  "The  Breakfast  Club" 
on  R&B/hip-hop  WWPR  {Power  105.1)  New  York,  believes 
Minaj  has  already  added  an  indelible  mark  on  both  the  look 
and  sound  of  hip-hop.  Yee  (@angelayee)  points  to  the  risk- 
taking  MC's  penchant  for  unleashing  wacky  alter  egos  like 
the  demented  man-with-a-mic  Roman,  and  stern  British  pa- 
triarch Martha  Zolanski.  And  then  there  are  Minaj's  fashion 
statements:  a  neon-dress  decorated  with  stuffed  animals,  a 
metallic  tutu,  a  skirt  resembling  an  umbrella,  an  assortment 
of  Technicolor  wigs.  And  many  more. 

"The  thing  I  like  about  Nicki  is  she's  not  scared  to  do  crazy 


things  and  have  people  criticize  her,"  Yee  says  of  Minaj.  who 
seems  to  get  just  as  much  enjoyment  from  playing  up  her 
goofy  cartoon  persona  as  she  does  her  sexy  pin-up  girl  at- 
tributes. "She  raps  and  dresses  so  wild  sometimes.  But  it 
works  for  her  even  when  people  are  saying,  'Oh.  my  God, 
what  does  she  have  on?'  That's  the  point  of  being  an  artist 
.  . .  taking  chances." 

DI  Guetta  ((g)davidguetta)  even  envisions  Minaj's  sui^ng 
fame  extending  across  the  pond.  The  influential  French  pro- 
ducer says  that  the  success  of  "Where  Them  Girls  At"  has 
opened  up  the  feisty  rapper  to  even  riskier  material,  such 
as  the  duo's  Lady  Gaga-esque  collaboration  "Turn  Me  On." 

"I  wanted  to  try  something  different  with  her  because 
obviously  people  know  her  as  a  rapper,  but  I  could  see  that 
she  could  also  sing,"  he  says  of  the  electro-synth  cut.  "Not 
enough  people  know  that  about  Nicki.  This  'Turn  Me  On' 
record  is  going  to  kill  it.  She's  going       continued  on  »pso 


IN  THE  PINK 

Minaj's  rapid  ascent  to  the  top  of  the  charts 


BY  KEITH  CAULFIELD 


Was  it  really  just  a  little  more  than  two 
years  ago  that  NkrkI  Minaj  made  her 
Billboard  chart  debut?  With  so  nuiny 
hits  racked  up  In  such  Irttte  time,  It  cer- 
tainty seems  like  she's  been  killing  it  on 
our  talltes  kxiger  than  that. 

Minaj  made  her  Billboard  chart 
bow  on  Aug.  29, 2009,  entering  at 
No.  6  on  the  Bubbling  Under  Hot 
Rae/Hlp-Hop  Songs  chart  with  "I 
Get  Crazy."  The  track,  which  featured 
her  Young  Money  label  founder  Ul 
Wayne,  eventually  topped  out  at  No. 
37  on  the  Hot  R&B/Hip-Hop  Songs 
list  on  Jan.  23, 2010. 

Since  then,  It's  been  nothing  but 
a  blur  of  dizzying  chart  highs  for  the 
leading  lady  of  hip-hop.  She's  racked 
up  27  Billboard  Hot  100  singles  (at 
press  time)  and  nine  top  10  singles  on 
Hot  RAB/Hlp-Hop  Songs.  "Moment  4 
Life"  became  her  first  chart-topper  on 
either  list,  spendbig  five  weeks  lodged 
in  the  top  skit  of  ttie  RAB/hip-tiop  taly 
In  February. 

Her  debut  studto  album,  PinkFH- 
fSay,  arrived  Nov.  23, 2010.  and  flew  In 
straight  at  No.  2  on  both  Top  R&B/Hlp- 
Hop  Albums  and  the  Billboard  200, 
selling  375,000 copies  in  its  first  week, 
according  to  Nielsen  SourxJScan. 


That  marked  the  second-best  sales 
week  for  a  fenule  hip-hop  artist  since 
SoundScan  started  tracking  sales 
in  1991.  Only  Lauryn  Hill  did  better, 
when  77>e  Miseducation  of  Lauryn  HHl 
started  at  No.  1  with  423,000  In  1998. 

While  Pink  Friday  tikint  hit  No.  1 
out  of  the  gate,  six  weeks  later  It  rose 
to  the  apex  of  Top  RftB/Hlp-Hop  Al- 
bums. A  nxmth  after  that,  it  ascended 
to  No.  1  on  the  Billboard  200. 

Minaj's  patient  wait  for  her  turn  at 
No.  1  on  the  latter  chart  was  a  rare  sight. 
For  the  nx»t  part,  an  album  Is  only  No. 
1  on  the  Billboard  20O  twcause  it  de- 
buted there.  If  s  unusual  for  an  album  to 
climb  to  the  top. 

Case  in  point:  In  2010,  there  were 
30  altMjms  that  hit  No.  1.  but  only 
one— Ul  Wayne's  I  Am  Not  a  Human 
Being— rose  to  the  top.  Wayne  de- 
buted at  No.  2  on  the  strength  of 
downtoad  sates,  then  fell  to  No.  16  the 
next  week,  only  to  reach  No.  1  ttie  fol- 
lowing week  once  the  CD  version  of 
the  album  was  released. 

Before  Pink  Friday^  asoerAtothe 
top,  the  last  album  to  take  longer  to  rtse 
to  No.  1  was  Ray  Charles'  Getiius  Loves 
CorrvMny,  whk:h  hit  No.  1 1n  its  2Sth 
week  on  March  5, 2005.  It  zoomed  15-1 


1 


f  you  listen  to  Nicki's  verses  on  Kanye  West 's  *  Monster'  and 
Drake's  'Make  Me  Proud'  or  her  jrhymingj  with  Eminem  on 
Roman's  Revenge.'  you  can't  really  say  she's  not  a  real  rap- 


virtth  224,000 copies  sokl  (up  202%) 
following  Its  Grammy  Award  win  for 
altxjmoftheyear. 

Pink  Friday's  climb  to  No.  1  on 
the  Feb.  19  Billboard  20O  coindded 
with  tt>e  burgeonir>g  populartty  of  Its 
single  "Super  Bass."  which  had  then 
becomea  viral  phenomerwn.  VWeos 
of  Minaj  fans  Taylor  Swfft  and  Selena 
Gomez  rapplr>g  "Super  Bass"  had  ap- 
peared on  YouTube.  The  sanw  week 
Pink  Friday  hit  No.  1  on  the  Billboard 
200,  "Bass"  debuted  on  both  the  R&B 
Digital  Songs  ar>d  Rap  Digital  Songs 
charts.  A  week  later,  It  entered  the 
Bubbling  Under  Hot  100  tally. 

Yet  "Super  Bass"  wasnt  even  a 
proper  single.  Clearty,  labels  Young 
Mor>ey/Cash  Money  knew  they  had  a 
hit,  and  in  turn,  an  eye-popping,  hyper^ 
colorful  video  for  "Bass"  was  pro- 
duced. The  dip  debuted  on  Vevo  and 
YouTUbe  on  May  5.  A  little  more  than  a 
week  later,  the  song  arrived  on  the  Hot 
100  on  May  14. 

Now  an  official  sirigle,  "Super  Bass" 
dimbed  to  No.  3  on  the  l-lot  100  on 
Aug.  13.  With  Its  rtse,  It  became  the 
highest-charting  Hot  100  rap  hit  tiy 
a  sok>  female  (without  a  featured 
artist)  since  Missy  Ellkstt's  "Work  ir 
reached  No.  2  In  2002.  "Work"  spent 
10  straight  weeks  in  the  runner-up  slot 
"Bass"  was  also  just  the  eighth  rap 
singie  by  a  soio  female  to  reach  the  top 
10  in  the  chart's  53-year  history, 

"Super  Bass"  was  one  of  eight  top 
40  Hot  10O  hits  that  Min^  racked  up  kt 
2011.  In  addltkMi  to  her  "Bass"  Nt.  she 
scored  with  her  own  "Moment  4  Ufe" 
(featuring  Drake)  and  "Fly"  (featuring 
Rlhanna),  artd  as  a  featured  artist  on 
David  Guetta's  "Where  Them  Ciiris  At" 
(also  featuring  Ro  Rlda)  and  "Turn  Me 
On,"  Drake's  "Make  Me  Proud"  and  Big 
Sean's  "Darvce  (A$$)."  Minaj  also  ap- 
peared on  the  popular  Femme  Fatale 
Remjx  of  Britney  Spears'  No.  3  Hot  100 
hit  "TM  the  Worid  Ends." 
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DWAYNE  CARTER,  MACK  MAINE  &  YOUR 
YOUNG  MONEY  /  CASH  MONEY  FAMILY 
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to  grow  even  bigger,  especially  in  Europe.  We  shouldn't  un- 
derestimate what  she  can  do  as  an  artist.' 

For  Minaj's  part,  she  says  her  drive  comes  from  her  need 
to  prove  her  supporters — including  Lil  Wayne — correct. 
He  makes  it  his  business  to  tell  Minaj  that  he  expects 
even  bigger  and  better  things  from  her.  "That's  what  he 
should  say,"  Minaj  says  of  her  hard-to-impress  label  boss. 
'Should  he  say  he  expects  less?  Should  he  say  I've  done 
it  all  and  now  i  should  retire?" 

Indeed.  Team  Minaj  isn't  wasting  any  time  capitalizing 
on  her  quest  for  world  domination.  "We  are  working  to  es- 
tablish Nicki  Minaj  as  a  huge  touring  artist."  Bryant  says. 
"She's  been  out  with  Wayne,  been  out  with  Britney,  which 
were  both  huge  looks.  But  now  we  are  looking  to  set  her  up 
to  become  her  own  touring  entity.  We  believe  she's  an  artist 
with  no  boundaries." 

Sure,  when  you're  tapped  as  a  rising  style  icon  by  Do- 
natella Versace,  and  getting  a  shout-out  from  Prince  after 
gracing  the  same  stage  as  him  at  a  Versace-H&M  fashion 
show,  life  is  good.  But  nearly  three  years  ago,  in  a  bantam 
recording  studio  in  Atlanta,  a  hungry  Minaj  was  wearing 
her  game  face.  "IThcre  was  a  lot  of]  scrutiny."  she  says  of 
her  initial  introduction  to  the  cutthroat  hip-hop  landscape 
where  being  a  female  MC  was  more  of  a  hindrance  than  a 
plus.  "People  definitely  gave  me  a  hard  lime  .  .  .  ridiculed, 
laughed  at  me.  expected  and  wanted  me  to  fail.  It  only 
made  me  better." 

It  was  make-or-break  lime  for  the  aspiring  rapper.  Young 
Minaj  saw  how  hard  her  mother  struggled  to  raise  her 
without  the  support  of  her  father.  She  worked  uninspir- 
ing jobs  after  attending  LaGuardia  Arts,  the  legendary 
"Fame"  performing  arts  magnet  school  in  Manhattan. 
Minaj  had  always  possessed  a  dexterity  for  flipping  words. 
It's  a  skill  that  gained  the  attention  of  Lil  Wayne  after  he 
witnessed  her  feature  on  the  "Come  Up"  DVD,  where  she 
expertly  ripped  a  version  of  the  Notorious  B.l.G.'s  men- 
acing "Warning." 

"Back  then.  1  tended  to  shy  away  from  female  rappers 
because  you  don't  know  what  they're  going  to  be  about,  but 
in  the  studio  Nicki  was  totally  confident,"  says  DJ  Holiday 
(<g)djholiday).  who  worked  the  turntables  for  her  now  clas- 
sic 2009  mixtape.  Beam  Me  Up  Scolty.  "She  was  writing  to 
beats  right  in  front  of  me,  and  there  were  a  million  things 
going  on.  but  Nicki  was  totally  focused.  I  would  look  at  her 
with  headphones  on  and  think,  'Damn,  that  girl  is  super  fo- 
cused.' Her  musical  ideas  for  Beam  Me  Up  blew  me  away.  I 
knew  that  with  a  lot  of  focus  and  a  push  she  would  become 
something  special." 

As  for  the  talk  among  some  critics  and  music  fans 
that  Minaj  has  forsaken  her  ferocious  flow  for  more  pop- 
friendly  rewards,  one  pioneering  observer  views  it  differ- 
ently. "She  is  doing  what  feels  natural  to  her."  says  hip-hop 
icon  and  DuBose  Music  Group  executive  VP  Lana  "MC 
Lyte"  Moorer  ((gJmclyte).  "None  of  this  feels  contrived.  It 
all  feels  like  a  part  of  her.  I'd  imagine  in  the  beginning, 
Nicki  had  to  build  up  the  courage  to  come  out  with  a 
'Super  Bass."  which  is  something  that  is  so  obviously  dif- 
ferent .  .  .  There  has  to  be  somebody  that's  going  to  take 
the  bull  by  the  horns  to  be  that  next  female  rapper.  And 
that's  Nicki  Minaj." 

But  Minaj  isn't  much  for  looking  back.  She  has  already 
announced  plans  to  release  her  follow-up.  Pink  Friday: 
Roman  Reloaded,  due  on  Valentine's  Day.  "All  Nicki  has 
to  do  is  stay  true,"  Cash  Money  co-founder/CEO  Ronald 
"Slim"  Williams  says.  'A  lot  of  people  put  pressure  on 
themselves  .  .  .  that's  what  happens  when  you  make  a 
sophomore  record.  You  put  so  much  pressure  on  yourself 
and  lose  that  focus.  But  it's  just  music.  All  she  has  to  do 
is  remember  that,  and  just  be  Nicki." 

That  won't  be  too  hard  for  Minaj.  "The  [newj  album  is  start- 
ing to  remind  me  of  my  mixtapes.  I'm  having  so  much  fun 
I  can't  even  put  it  into  words,'  she  says.  "Roman  has  come 
back  for  his  flock."  •  • 

Chicago  native  Keith  Murphy  (^murphdogg29}  is  a  freelance 
writer  based  in  Brooklyn. 


ROMAN'S  EMPIRE 

Limited  edition  Barbie?  Minaj  goes  in  with  Mattel,  others 


BY  ANDREW  HAMPP 


Nicki  Minaj  ar>d  her  loyal  legions  of 
fans  have  been  famously  calling  them- 
selves Baftties  ("Barttz"  for  stwrt)  all 
over  TWttter,  musk  blogs  and  award 
shows  for  more  than  a  year  now— a 
nod  to  the  rapper's  penchant  for 
bright  blonde  wigs,  fluorescent  nails 
arKj  pink  lipstick.  Mattel  would  spend 
a  fortune  for  that  kind  of  publk:lty,  but 
hasnt  had  a  formal  relationship  with 
Mlr»aj— until  rww.  Coming  in  2012,  the 
toy  company  will  release  a  tlmited-edl- 
tk>n,  one-of-a-kind  Nick!  Minaj  Barbie, 
to  be  auctioned  off  for  charity. 

Such  a  rK>-bralr>er  brancfing  deal  Is 
only  one  of  a  lltarry  of  new  ventures  in 
store  for  Minaj  in  2012,  as  she  gears  up 
to  release  a  new  album  on  Valentine's 
Day.  "With  her  team,  we're  all  workir»g 
and  in  discussions  on  a  fragrance  deal," 
says  Mark  Cheatham  (':ci<heatham- 
CAA),  a  music  agent  at  Creative  Artists 
Agency  who  helped  secure  Minaj's 
opening  slot  on  Britney  Spears' fiemme 
FataJe  tour  this  year.  "We're  in  discus- 
sions with  different  apparel  companies 
as  well.  We're  expecting  that  this  will 


Barbz  fashion:  Nl 
MINAJ  and  Estee 
Cos.  group  presi 
JOHN  DEMSEY 
Pr.ibil  Gurung  Sp 
2012  fashion  sho 
New  York  on  Sept 
inset  MAC  Cosm 
PtnWFriday  lipsti  _ 
Minaj's  custom-desi 
llneof  OPI  nail  polish. 


make  her  a  mainstream  brarxi" 
Minaj  has  wasted  no  time  in  turr>- 

ing  her  rapid-fire  rise  to  fame  into  an 
empire.  In  August,  she  became  the 
first  female  rapper  to  chart  on  Foft>es' 
Cash  Kings  list  of  top-grossJng  hip- 
hop  artists,  entering  at  No.  15  with  $6.5 
million  In  earnings.  Her  stints  on  the 
road  with  Spears  and  Young  Money 
labelnnate  Lil  Wayne  have  made  her  a 
hit  with  tween  girts  and  hardcore  hip- 
hoppers  alike,  a  difficult  feat  even  for 
male  rappers,  helpir>g  to  set  the  tone 
for  a  headlirting  tour  In  2012  that  vM 
bring  her  to  Europe  and  Asia. 

BeyoTKl  Mattel,  she's  teamed  up 
with  a  number  of  fashion  and  makeup 
tarands,  includirig  Onch  Movenient  jew- 
elry (nuker  of  the  rainbow-colored  ke- 
cream-cor>e  necklace  she  sported  at 
this  year's  MTV  Video  Musk:  Awards), 
OR  nail  polish  and  MAC  Cosmetk^. 
And  she's  atxHit  to  dabble  In  acting, 
with  a  featured  voice  role  In  next  sum- 
nf>er's "k»  Age 4:  Continental  Drift,"  as 
a  wooly  mammoth  named  Hailey. 

In  many  cases,  Minaj  has  played  a 
direct  role  in  herer>dorsement  deals 
and  other  pursuits— from  naming  her 
limrted-edrtion  MAC  lipstick  Pink  Fri- 
day, to  selecting  the  cotors  for  her  line 
of  OPI  nail  polish,  to  creating  the  story- 
boards  and  concept  for  her  "Roman's 
Revenge"-themed  set  on  Spears'  tour. 
"She's  very  hands-on,  detail- 
oriented  ar>d  has  a  specific  vision  of 
what  she  wants  to  see,"  Cheatham 
says.  "She's  very  theatrical  in  the 
way  she  sees  productions,  tt's 
about  us  telling  the  story  for  her 
rather  than  just  doing  a  perfor- 
mance.  She  wants  to  bring  the 
audlerKe  into  her  worid  and  take 
them  through  a  journey." 

AtkI  she's  just  begun  to  show 
how  her  seHlrig  power  can  help 


other  brands.  John  Demsey  (^l^danrt- 
sey),  group  presklent  of  Est^  Lauder 
Cos.,  says  Minaj's  Pink  Friday  1ipstk:k 
for  MAC  was  Initially  Intended  to  sell 
a  limited  run  of 2,500  pieces  through 
an  exclusive  orpine  sale  during  four 
Fridays  in  2010.  But  after  an  email  blast 
to  MAC  customers,  a  viral  press  laurKh 
artd  a  healthy  dose  of  tweets  from  Minaj 
herself,  the  company  quickly  upped  Its 
order  to 30,000 and  signed  the  rapper 
as  its  2012  Viva  Glam  spokesvKxnan. 

"This  was  before  she  really  broke 
through  to  the  gerwral  public  onlirw, 
but  through  her  communkatlon,  to 
her  Barbz,  she  really  made  an  im- 
pact," Demsey  says.  "She  was  the 
most  well-loved  online  success  the 
company  has  ever  had." 

Suzi  Welss-Rschmann,  execu- 
tive VP/artlstic  director  for  OPI  ((a 
opl_product5),  has  similar  hopes  for 
Minaj's  custom-designed  lirw  of  nail 
colors,  coming  in  January,  ar>d  its  ac- 
companying ad  campaign.  "We're 
already  getting  tons  of  buzz  from  fans 
like,  'Where  can  I  buy  this?'"  she  says. 
"I  have  a  16-year-old  daughter  wMs  a 
huge  Nkrki  MIruj  fan,  and  that  tells  nrw 
that  she  baskets  of  appeal  beyond  her 
corelMse." 

Minaj  is  also  known  for  partially 
funding  her  music  videos  like  "Super 
Bass"  and  "Your  Love"  with  her  own 
money  to  help  them  achieve  the  right 
look  and  production  quality,  a  fee 
that  may  soon  be  urKlerwritten  by  a 
brand  partner. 

"We'll  work  wrth  her  In  many  dif- 
ferent ways,"  Demsey  says  of  MAC'S 
plans  for  2012.  "Pop  stars  are  sort  of 
what  tfw  n>ovie  stars  were  before,  in 
the  golden  era  of  Hollywood.  TheyVe 
doing  the  vkieos  people  are  talking 
about,  they're  the  people  that  every- 
body's watching."  «  ■ 
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CreativeArtistsAgency 

proudly  congratulates  our  client 


CAA 


NICKI  MINAJ 

Billboard's  201 1  Rising  Star  Award  Recipient 


OUR  WOMEN  ROCK! 


KATHY  WILLARD 

EXECUTIVE  VICE  PRESIDENT  & 
CHIEF  FINANCIAL  OFFICER. 
LIVE  NATION  ENTERTAINMENT 


MAUREEN  FORD 

PRESIDENT.VENUE  SALES 
LIVE  NATION  NETWORK 


CONGRATULATIONS  KATHY  AND  MAUREEN! 

BILLBOARD'S  201  I  WOMEN  IN  MUSIC  HONOREES 


FROM  YOUR  FRIENDS  AT 
LIVE  NATION  ENTERTAINMENT 


BII.I  BOAKD  S  WOMHN  IN  MUSIC  feature-  in 
our  Power  Players  series  recognizes  the  female 
fxecuiivps  who  drive  our  business  forward  with 
vision,  dedication  and  hard  work. 
For  the  third  consecutive  year,  this  Hsl  was 
compik'd  using  a  Wcb-bast-d  nomination  system  to  make 
the  process  as  open  and  inclusive  as  possible. 

Earlier  this  fall,  we  invited  readers  worldwide  to  submii 
nominations  on  BilllHjard.biz.  We  promoted  the  nomination 
process  in  print,  online  and  through  e-mail.  Female  execu- 
tives in  every  industry  sector  were  eligible.  Only  individual 
nominations,  not  groups  or  teams,  were  considered. 
This  year,  we  received  nominations  for  nearly  200  ex- 


ecutives, more  than  twice  the  number  we  had  in  2010. 
That  prompted  our  decision  to  deepen  this  year's  list  to 
40  positions. 

A  team  of  Billbaird  c^hlors  then  reviewed  the  nominations, 
numerically  ranking  (he  nominees  on  their  achievements  in 
the  past  12  months  (with  an  emphasis  on  quantifiable  suc- 
cess), their  overall  career  achievements  and  their  leadership 
in  the  broader  indu.tilry.  (A  statistical  tie  results  in  41  honor- 
ees  and  one  shared  slot  on  our  list.) 

Each  year,  some  well-known  executives  move  off  this  list 
by  stepping  down  from  their  prominent  roles  in  our  industry 
or  by  deciding  to  not  submit  nominations  for  reconsidera- 
tion. And  each  year  the  competition  also  gets  keener,  as  new 


executives  rise  to  prominence  and  vie  for  this  honor.  Nearly 
half  of  this  year's  honorees  didn't  appear  on  the  7.010  list. 

There's  no  question  that  numerous  accomplished  execu- 
tives didn't  make  this  list.  But  the  selection  of  the  honorees 
featured  here  represents  the  collective  ranking  and  judgment 
of  Billboard's  editors. 

As  we've  noted  before,  this  list  reads  like  a  roster  of  the 
top  people  in  the  musit  business  who  happen  to  be  women. 
TJie  range  of  their  achievements  at  labels  or  publishing 
companies,  in  touring  or  TV.  in  digital  or  branding,  and 
elsewhere— reflects  the  overall  irnpa*  t  of  all  the  women  in 
our  indu.stry.  We  once  again  congratulate  them  as  we  pres- 
ent this  year's  Women  in  Music  report.  -  Thorn  Ouffy 
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1.  Julie  Greenwald 

Chalrman/CEO,  Atlantic  Records 

It  was  the  year  of  the  new  artist  at  Atlantic  Records,  and  chairman/ 
CEO  Julie  Greenwald  spearheaded  the  Innovative,  creative  and  ag-  .yg^ 
gressive  campaigns  that  helped  those  acts  break  through.  "Our  /f 
dream  is  to  build  artists  with  careers,"  she  says.  "To  have  so  many 
diverse  artists  breaking  in  different  genres  is  amazing."  Three 
new  Atlantic  acts  made  Impressive  debuts:  Christina  Perri's 
lovestrong  album  reached  the  top  five  on  the  Billboard  200  on 
the  strength  of  her  single  "Jar  of  Hearts"  (2.8  million  sold,  ac- 
cording to  Nielsen  SoundScan),  Wiz  Khalifa's  Rolling  Papers 
debuted  at  No.  2  with  a  run  of  hits  including  "Roll  Up"  (1.6 
million  sold),  and  Bruno  Mars'  Doo-Wops  &  Hooligans  has 
sold  1.3  million,  making  him  one  of  the  most  success- 
ful new  artists  of  2011.  The  rookie  releases  buoyed  a 
banner  year  for  the  label,  which  had  seven  albums 
debut  in  the  top  10.  "We  have  incredible  A&R  staff 
here,  an  unbelievable  marketing  and  promotions 
department  filled  with  such  attention  to  artist 
development,"  Greenwald  says.  "From  tour- 
ing to  digital  and  more,  every  aspect  of  an 
artist  rollout  is  well  thought-out." 

Credited  by  members  of  her  team  as  "a 
mentor  to  many"  who  has  created  a 
culture  where  "everyone  is  encouraged 
to  have  a  voice  and  take  risks,"  Green- 
wald is  the  highest-ranking  executive 
among  the  major  labels  cited  in  this 
report.  "Yesterday's  way  of  rolling  out 
a  record  is  just  that,"  she  says.  "It's  all 
about  trying  new  things.  Every  day  we're 
experimenting  with  new  strategies  and 
just  trying  to  think  differently." 


2.  Jody  Gerson 

Co-president,  Sony/ATV  Music  Publishing 

a Sony/ATV  to-president  Jody  Ger- 
son. who  oversees  the  company's 
A&R  and  film,  TV  and  gaming 
departments,  had  quite  a  year, 
building  on  her  previous  success. 
She  guided  the  signings  of  much 
buzzed-about  act  Odd  Future  as 
well  as  hit  producer/songwriter  jeff 
Bhasker.  She  struck  a  deal  with  Tony 
Award'Winning  director  Kenny  Leon  to  bring  to  Broadway 
■Drumline,"  a  movie  that  she  co-produced.  And  in  )une 
she  was  recognized  as  a  UIA  Federation  of  New  York  music 
visionary  of  the  year.  Those  accomplishments  burnish  a  ca- 
reer where  Gerson  has  signed  writers  including  Lady  Gaga, 
Enrique  Iglesias,  Mike  Posner,  File  Varner  and  Nikki  |ean 
to  Sony/ATV  and  Norah  Jones  and  Alicia  Keys  to  publish- 
ing deals  at  other  companies.  Since  joining  Sony/ATV  four 
years  ago,  her  leadership  has  helped  the  company  to  win  both 
of  music  publishing's  top  honors:  ASCAP  publisher  of  the 
year  (2009)  and  BMl  publisher  of  the  year  (2011).  "In  these 
changing  times  where  there  is  a  decline  in  the  music  busi- 
ness, we  arc  seeing  it  differently,"  Gerson  says.  'We  pride 
ourselves  as  a  proactive  company  trying  to  create  copyright 
revenue  in  whatever  way  possible.  We  are  on  everything." 
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3.  KathyWillard 

Executive  VP/CFO,  Live  Nation  Entertainment 

As  executive  VP/CFO  of  Live  Nation 
^^^^^H^  Entertainment.  Kathy  Willard  oversees 
^  the  rinantes  of  the  world's  lar^-st  live 

,  entertainment,  ticketing  and  e-coni- 

merce  coiTipatiy.  With  Live  Nation's 
'^^^K  inte^rationofTicketniasler  completed, 
^^^^  ^^^^^  Willard's  work  now  is  reflected  in  the 
^^^^^L   ^^^^^H    company's  improvinf;  financial  pmnie. 

Despite  a  tough  ecMiomy.  U2  leveraged 
the  LivL-  Nation  platform  to  stage  the  biggest  tour  in  history,  gross- 
ing S293.3  miliion,  according  to  Billboard  Boxscore.  Willard  also 
plaj'ed  a  major  role  in  integrating  Live  Nation's  divisions  following 
ihcTrckctmastcr  merger  in  2010,  resulting  In  $60  million  in  sa%'- 
ings.  Through  the  end  of  September,  Live  Nation  put  on  1 5,700 
corKerts.  entertair»ed  36  million  fans  across  40counlries  and  grew 
4%  since  third -quarter  2010.  Under  Willard's  finaiKial  guidance. 
Live  Nation  has  increased  revenue, adjusted  operating  Incomeand 
profit  margins.  Those  results  affirm  the  value  of  the  Live  NaticHi/ 
Ttcketmastermerger.TlH?  company  iiKreased  its  festival  portfolio, 
launching  10  new  events  for  a  total  of  45  festivals  globally. "  I  bel  ieve 
that  by  working  alongside  operations  and  being  llieir  business 
partner.  1  will  be  able  lo  help  them  acliicvc  better  sucxtss  at  their 
job  while  at  the  same  rime  gathering  the  knowledge  and  insight 
to  do  my  job  better,"  Willard  saj's. 


4.  Livia  Torteiia 

Co-presldent/COO,  Warner  Bros.  Records 

^^^^^         In  her  first  full  year  as  co-presi- 
^^^^^       dent/coo  at  Warner  Bros.  Records. 

^^^L  Livia  Torlella  cites  numerous  art- 

^^rj^^^  ists  whose  accotnplishments  have 
^^HC-  M  been  high  points  for  her,  starting 
^^^^H^^H  with  Michael  Bubleandhis  Christ- 
^^^^^H  ^^^L  rnasalbum.  "It's  been  'Christmas' 
^^^^^^^^^^^H  here  for  the  past  15  months.'  she 
says.  "It's  looking  to  be  a  monstrous 
outing,  with  a  TV  special  booked,  over  300.000  in  nontra- 
dilional  sales  land)  a  wonderful  partnership  with  Beringer 
[Vineyards]."  She  reels  off  other  highlights:  partnering  with 
Rick  Ross'  Maybach  Music  and  the  resulting  development 
of  Wale;  advancing  the  career  of  the  Black  Keys;  launching 
new  artist  Outasight  through  the  usage  of  his  "Tonight  Is  the 
Night"  in  a  SSO  million  Pepsi  campaign;  and  building  the 
success  of  Theophilus  London  and  Gary  Clark  |r.  She  says 
of  Clark.  "We  feel  he's  our  answer  to  Eric  Clapton,  the  2012 
version."  She  has  also  directed  her  focus  on  increasing  the 
company's  lour  merchandise  business,  which  Warner  Bros, 
says  soared  35%  in  2011.  Prior  lo  joining  the  label.  Torlella 
was  Atlantic  Records  executive  VP/GM.  She  joined  Allan- 
tic  in  2004  after  five  years  at  Island  Def  lam  Music  Group. 
She  began  her  career  in  19X9  al  PolyGram  Canada  in  A&R. 

ILLUSTRATIONS  BY  DAVID  BRINLEY 
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5.  Alexandra  Patsavas 

Owner,  Chop  Shop  Music  Group 

E^k^HH  The  opening  weekend  of  "The  Twi- 
^^^^1  light  Saga;  Breaking  Dawn  Part  1" 
^^^^1  was  preceded  by  two  hit  singles  from 
^^^H  the  film's  soundtrack,  once  more 
mmm  supervised  by  Chop  Shop  Music 
IBVy  '  iraiip  owner  Alexandra  Patsavas. 
W^^r^  i'^^'  Bruno  Mars'  "It  Will  Rain"  and 
^^HH  Christina  Perri's  "ATliousand  Years" 
both  rising  on  the  Billboard  Hot  100. 
But  then,  pasi  projects  have  proven  Patsavas  has  great  taste.  Her 
picks  have  been  heard  on  TV's  "Grey's  Anatomy." "  Private  Prac- 
tice." "Mad  Men"  and  "Gossip  Girl."  For  a  film  soundtrack  to 
succeed,  "it  really  must  increasethe  drama  of  the  film.  'Breaking 
Dawn'  is  a  wedding  film,  and  a  more  pop  flavor  is  perfect  for 
a  wedding."  Patsavas  says  of  the  albums  pop  edge.  Last  year's 
soundtrack  to  "Eclipse"  has  sold  578,000 copies,  according  to 
Nielsen  SoundScan,  while  2009's  companion  album  to  "New 
Moon"  racked  up  1.3  million  in  sales  and  2008's  "Twilight' 
soundtrack  has  sold  more  than  2.7  million.  That  success  led 
to  the  launching  of  Patsavas'  Atlantic-affiliated  Chop  Shop 
Records,  which  is  off  to  an  impressive  start  with  such  releases 
as  Marina  &  the  Diamonds'  The  Family  Jewels,  which  reached 
No.  2  on  Billboard's  Heatseekers  chart  with  sales  of 24.000. 


8.  Brenda  Romano 

President  of  promotion, 
Interscope  Geffen  A&M  Records 

As  president  of  promotion  at  Inter- 
scope GefFen  A&M.  Brenda  Romano 
piloted  the  summer's  undisputed 
No.  1  song,  LMFAO's  "Party  Rock 
Anthem."  to  the  top  of  the  Billboard 
Hot  100. "  Breaking  LM  FAO  was  not 
only  rewarding,  it  was  so  much  fun 
for  our  entire  company  to  get  behind 
[the  duo's  Redfoo  and  SkyBluj,"  she 
says.  "These  guys  have  so  much  talent  as  writers,  producers 
and  performers,  there's  just  no  stopping  them."  Propelling 
LM  FAO  to  the  summit  was  hardly  the  only  highlight  this  year 
for  Romano,  who  works  with  a  diverse  roster  that  ranges  from 
Lady  Gaga,  Dr.  Dre  and  the  Black  Hyed  Peas  to  U2.  No  Doubt 
and  Mary  ].  Blige.  She  also  oversaw  the  ascent  of  both  Gaga's 
"Born  This  Way"  and  Maroon  5's  "Moves  Like  jagger"  (featur- 
ing Christina  Aguilera)  to  the  top  of  the  Hot  100.  In  addition 
to  the  three  chart- toppers.  IGA  plated  nine  other  songs  in  the 
Hot  lOO's  top  10.  Romano  started  at  RCA  30  years  ago  as  ;i 
promotion  assistant.  She  worked  at  Mercury  and  Hollywood 
before  moving  to  Interscope  in  198S. 


9.Sharon  Dastur 

PD,  WHTZ  New  York,  Clear  Channel  Radio 

H Fifteen  years  ago.  aspiring  to  the  role 
of  PD  at  a  major  top  40  radio  station. 
Sharon  Dastur  relocated  from  KRBE 
I  Houston  to  become  the  program  co- 
ordinator at  WHTZ  (ZlOO)  New  York. 
Slic  rose  through  the  ranks,  eventu- 
ally liecoming  its  first  female  PD  (and 
fourth  overall).  In  that  role.  Dastur 
has  helped  grow  ZlOO  intooneof  the 
world's  most  influential  top 40 stations.  "ZlOO  has  always  been 
viewed,  notonlyin  the  United  States  but  alsoaround  the  world, 
as  this  big  top  40  brand."  says  Dastur.  who  executive-produces 
ZlOO's  annual  ]in^\c  Ball  concert  at  Madison  Square  Garden. 
°I  fee!  fortunate  that  I've  been  here  so  long  to  be  a  part  of  that 
influence.'  Dastur  has  focused  on  expanding  ZlOO's  brand 
beyond  the  airwaves  through  its  website.  Facebook,  Twitter 
and  the  mobile  app  iHeart Radio.  "We're  no  longer  just  a  radio 
brand;  we're  a  full  media  brand."  she  says.  "Our  real  goal  is  to 
have  our  listeners  experience  ZlOO  wherever  they  want  and  to 
find  us  on  all  the  products  and  services  they  expect." 


6.  Amanda  Marks 

Global  head  of  digital  accounts, 
Universal  Music  Group 

Amanda  Marks  is  one  of  the  most 
^^^^^^^^^^  influential  executives  in  the  digital 
^^^^^  _  Btt     media  industry.  She  has  been  a  key 

^^^BA  ^  memberofUniversal MusicGroup's 

^^^B  ^  .  ^^Bj  digitaleffortssincelheformal'searly 
^^HwK    ^^^E    days  in  the  late  '90s,  and  was  pro- 

moted  in  the  past  year  to  global  head 
f  M     ofdigitalaccounts. Shenowoversees 

UMG's  partnerships  with  iTunes. 
Spotify.  YouTube.  Vevo  and  Amazon,  in  addition  to  managing 
digital  accounts  in  all  77  countries  in  which  UMG  operates.  She 
guides  UMG's  strategy  to  reflect  the  changing  marketplace, 
while  snpportingmarketingpn^ramsand  ensuring  an  array  of 
ways  for  fansto  consume  music.  Her  efforts  have  helped  UMG 
earn  a  13%  increase  in  revenue  globally  for  the  first  half  of  the 
year,  the  company  says.  Previously  at  Universal  Music  Group 
Distribution,  Marks  guided  the  transition  to  a  "formal  agnos- 
tic" distribution  strategy,  with  a  common  structure  for  digital 
or  physical  accounts.  She  also  oversaw  the  outsourcing  of  all 
UMGD  digital  fulfillment  in  the  United  States  to  INgroovcs 
and  launched  Croovetown  Vinyl,  an  online  store  specializing 
in  high-quality  audio  products.  Now  for  UMG,  she  says.  "I  am 
more  looking  forward  than  back,  [and]  most  ofthestufTl  have 
been  involved  in.  like  working  with  our  global  partners  to  in- 
crease their  reach,  you  won't  see  the  impact  for  some  time.  But 
from  where  I  sit.  the  table  is  set  for  a  very  good  year  next  year 
for  the  industry  and  Universal." 


7.  Debra  Lee 

Chalrman/CEO,  BET  Networks 

Under  chairman/CEO  Debra  Lee, 
^^^^^H^^l    BET  Networks  continues  to  make  rat- 

^P^^^^^^l    ings  strides,  as  evidetKed  by  the  sue- 

J^^l         of  two  cornerstone  programs:  its 
fl^l    annual  BET  Awards  and  The  Came," 
f  the  football-themed  former  CW  net- 

^■^K  --^^^^^^M  worksitcomthatfoundanewhomeal 

J^^l  BEn'.Ratingstbrthe2011  BFT  Awards 
trumped  bst  year's  showing,  The  pop- 
ularity of  The  Game"  prompted  Lee  to  offer  executive  producers 
Mara  Brock  and  Salim  Akil  a  multi-year  exclusive  deal  to  create 
new  programming.  Alsogreenlighted:  a  series  with  actor/artist 
Jamie  Foxx  as  executive  producer.  Among  BET'songoingsiKcess 
stories  is  "Black  Girls  Rock!. "  which  honors  exceptional  women 
ofcolor.  Lee  has  been  appointed  by  the  White  House  to  the  Presi- 
dent's Management  Advisory  Board,  formed  to  bring  insight 
from  the  private  and  nonprofit  sectors  to  federal  government 
management  and  operations.  Lee  has  also  been  inducted  into 
the  Broadcasting  and  Cable  Hall  of  Fame.  Honored  by  the  Na- 
tional Breast  Cancer  Coalition  with  its  Women  Who  Get  It  Right 
Leadership  Award,  Lee  a*mains  an  avid  supporter  of  the  arts, 
education  and  youth  empowerment  thmugh  various  platforms, 
including  BET's  Leading  Women  Defined  Summit.  "In  2011. 
we  proved  that  we  could  not  only  produce  high-quality  awards 
shows  and  specials,  but  sitcoms  that  also  resonate  with  our  au- 
dience— that  was  a  huge  step  forward  for  us."  Lee  says.  "1  want 
BET  tocstablish  itself  as  a  content  creator,  and  give  our  audience 
images  of  themselves  that  they  are  not  getting  anywhere  else." 


lO.Meiissa  Lonner 

NBC  News  senior  entertainment  producer,  NBCUniversal 

After  six-plus  years  as  the  music  maven  at  NBC's  "Today,"  Melissa  Lonner  still  gets 
a  rush  when  she  talks  about  booking  acts  that  hit  the  sweet  spot  between  the  an- 
ticipated and  the  unexpected  for  the  morning  show's  daily  audience  of  6  million. 
For  Lonner,  the  senior  entertainment  producer  for  NBC  News,  the  past  year's  high 
points  include  Adele,  Coldplay,  Pitbull  and— her  personal  favorite— the  return  of  Chris 
Brown.  Brown's  appearance  attracted  more  than  18,000  fans  to  the  "Today"  stage 
in  New  York's  Rockefeller  Plaza,  and  NBC  hosted  15,000  fans  for  Justin  Bieber's 
Nov.  23  appearance.  Lonner  is  keenly  aware  that  exposure  on  "Today"  can  boost— 
and  even  break— a  band.  Morning  shows  are  network 
news  divisions'  biggest  money-makers,  and 
"Today"  has  remained  No.  1  in  its  time  slot  for 
the  key  25-54  demographic  for  862  weeks 
(that's  16-plus  years)  and  running,  NBC 
says.  Due  in  part  to  its  music  bookings,  this 
year  the  show  is  up  over  2010  in  both 
ratings  and  viewers,  NBC  reports. 
Although  Guns  N'  Roses  and  the 
Who  top  Lonner's  wish  list,  she 
gets  most  jazzed  about  discov- 
ering new  talent.  "That's  what 
love  best.  Going  to  a  show  at 
small  venue— like  when  I  first  sav 
Adele  at  Joe's  Pub— and  say- 
ing, 'Holy  moly,  I've  got  to  get 
them.'"  Lonner  is  also  excited 
to  take  the  show's  summer 
concert  series  abroad  when 
"Today" heads  to  London  to 
cover  the  Summer  Olympics. 
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IVitli  Much  Love  from  your  Colleagues, 
Compatriots,  Co-Conspirators  and  Cronies  at 


11.  Julie  Swidler 

Executive  VP  of  business  affairs/generai 
counsel,  Sony  Music  Entertainment 
^^^^^^^MHpm    luiie  Swidler  has  been  Sony  Music 
^^^^^^PPHL       Entertainment  exenitive  VP  ofbusi- 

^  ^K.  ^^^^  affairs/general  counsel  since 
^^^^P^V  ^L^^B  20UH.advisingon  major  transactions 
^^^^B  J'/^^m  and  talent  deals.  This  year,  Swidler 
^  r  jj^  helped  manage  a  restructuring  of 
^^^^  Sony  Music's  worldwide  operations, 
^^^k  ^^^M  She  also  advises  on  new  ventures  in 
the  digital  space.  In  2010,  she  woriced 
on  Sony's  deal  with  the  estate  of  Michael  |ackson,  which  led  to 
this  year's  release  of  Imnwrttd  (Epic),  the  soundtrack  to  Cirqiiedu 
Soleil's  new  Michael  Jackson  the  Immortal  world  tour.  Swidler 
also  played  a  key  role  in  Sony  Music's  new  joint  venture  agree- 
ment with  hitmaker  Lukasz  "Dr.  Luke"  Gottwald.  "While  this 
has  been  another  very  challenging  year  for  the  music  industry, 
I  am  thrilled  to  be  working  with  Doug  Morris,  who  brings  an 
incredible  zeal  to  our  business  on  a  day-to-day  basis,"  Swidler 
says.  "I  continue  to  enjoy  working  in  a  business  I  love  and  have 
such  a  passion  for  both  our  iconic  artists  as  well  as  the  new. 
exciting  artists  that  we  continue  to  develop." 


14.  Cara  Lewis 


12.  Debra  Rathwell 

Senior  VP.  AEG  Live 

I  n  her  role  as  senior  V  P  for  A  EG  Live , 
the  second-lai^est  promoter  in  the 
world.  Debra  Rathwell  acts  as  both  a 
regional  and  local  promoter  in  New 
York  and  New  Jersey,  and  part  of 
AEG's  team  for  national  and  inter- 
national tours.  Rathwell's  achieve- 
ments in  2011  include  the  Ameri- 
can Idols  Live!  tour,  which  returned 
to  AEG  Live  this  year  and  has  done  its  best  business  in  many 
years.  Major  AEG  tours  in  2011  in  which  Rathwell  played  a  role 
include  Usher,  Bon  Jovi.  Taylor  Swift.  Kenny  Chesney,  John 
Mellencamp  and  Roger  Daltrey  performing  the  Who's  Tommy. 
Rathwell  says  AEG  Livcdid  a  significant  numbcrof  dates  with 
Wiz  Khalifa  during  the  summer  and  a  small  tour  with  Demi 
Lovato  in  the  fall.  Working  with  Sugar  Music.  AEG  Live  pro- 
duced the  Andrea  Bocelli  show  in  New  York's  Central  Park 
and,  by  working  with  Sycoand  FremantleMedia,  produced  the 
"America's  Got  Talent"  shows  in  Las  Vegas  at  the  Colosseum 
at  Caesars  Palace.  For  2012.  "we  have  secured  the  II  Divotour 
and  the  Jackie  Evancho  tour."  she  says.  "Clients  that  have  new 
records  include  Justin  Bieber.  Carrie  Underwood  and  Daugh- 
try,  and  we  are  looking  forward  to  working  with  them  in  201 2." 

13.  Claudia  Palmer 

Executive  VP/COO  of  Europe, 
EMI  Music  Publishing 

!n  the  past  year,  EMI  Music  Pub- 
lishing in  Europe  has  continued  to 
reap  the  benefits  of  a  Pan-European 
restructuring  overseen  by  executive 
VP/  COO  Claudia  Palmer,  which 
has  resulted  in  increased  revenue 
and  growth,  EMI  says.  On  the  cre- 
ative side.  Palmer  cites  Swedish  DJ 
Avicii  (who  shares  a  writing  credit 
on  Leona  Lewis'  "Collide"  single)  and  Chilly  Gonzales  (whose 
"  Never  Stop"  soundtracked  the  global  launch  of  the  iPad)  as  two 
artists  who  have  directly  benefited  from  a  "better-connected, 
faster  and  more  flexible  organization."  Palmer  also  leads  EMI 
Music  Publishing's  worldwide  production  music  business  and 
has  strengthened  its  content  development,  sales  and  technol- 
ogy operation.  She  has  played  an  active  role  in  de\'elopment  of 
the  multi-company  Global  Repertoire  Database,  a  cross-sector 
licensing  initiative.  "We're  taking  EMI  Music  Publishing  to  a 
whole  new  level  and  1  think  we're  now  the  most  modem  music 
publisher  out  there,"  Palmer  says. 
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Agent/VP.  William  Morris  Endeavor 

Cara  Lewis  commands  a  major  mar- 
ket share  of  the  R&B/hip-hop  book- 
ing business,  according  to  Billboard 
Boxscore  data  for  her  clients.  Kanye 
West  closed  out  Coachella  wit  h  a  criti- 
caily  acclaimed  headlining  set  this 
y-ear.  Now  West  has  teamed  with  Jay-Z 
for  what  is  shaping  up  to  be  one  of 
2011's  most  successful  tours.  Watch 
the  Throne,  whose  namesake  album  recently  went  platinum. 
Eminem,  another  Lewis  client,  announced  his  first  Australian 
tour  in  a  decade  with  his  Melbourne  show  selling  out  in  30 
minutes.  Also  on  Lewis'  roster  is  Rihanna.  who  launched  her 
worldwide  Loud  tour  this  year.  After  hitting  North  America 
this  summer,  the  singer  will  tour  Europe  through  the  end  of 
201 1 .  Representing  some  of  the  biggest  and  hottest  emerging 
names  in  the  R&B  and  hip-hoparenas.  Lewisbooked  tours  this 
year  for  B.o.B,  Big  Boi.  Common,  Erykah  Badu.  Jill  Scott.  Kid 
Cudi,  Lupe  Fiasco,  Nas.  Ne-Yo.  Pitbull,  Soulja  Boy.  the  Roots 
andTmieTempah,  among  others.  All  told,  Lewis'  clients  have 
earned  34  Grammy  Award  nominations.  Among  the  winners 
are  Eminem,  Rihanna.  the  Roots  and  Cee  Lo  Green.  "This  is 
a  tough  business  to  be  in.  The  landscape  is  ever-changing," 
Lewis  says. '  I  love  my  clients,  their  music  and  the  opportunity 
to  be  a  partner  in  their  success." 


16.  Linda  Newmark 

Executive  VP/head  of  acquisitions  and  strategic 
projects,  Universal  Music  Publishing  Group 

The  year's  highlights  are  many  for 
Linda  Newmark.  executive  VP/head 
of  acquisitions  and  strategic  proj* 
ects  for  Universal  Music  Publish- 
ing Group,  who  has  been  involved 
in  a  wide  array  of  deals.  She  signed 
administration  deals  with  film  com- 
poser james  Newtown  Howard  for 
his  existing  and  future  works  and 
an  agreement  covering  the  works  of  jazz  artist  Joe  Zawinul. 
She  has  supervised  the  acquisition  of  the  catalog  of  reggae 
artist  Frederick  "Toots"  Hibbert.  signed  a  co-publishing 
agreement  with  dance/electronic  artist  and  film  composer 
BT  (real  name  BrianTranseau),  oversaw  a  significant  multi- 
year  digital  print  licensing  agreement  for  UMPG  s  catalog 
and  oversaw  a  multi-year  print  and  rental  rights  represen- 
tation agreement  for  Leonard  Bernstein  Music  Publishing 
(co-owned  by  UMPG).  Newmark  says  one  of  the  things  she 
likes  about  her  job  is  that  it  lets  her  be  involved  in  a  diverse 
array  of  music  and  interact  in  all  areas  of  the  company's 
catalog.  "Within  the  last  year  I  have  been  involved  in  a  lot 
of  different  deals,  from  current  music  to  more  specialized 
areas,  like  Christian,  lo  classical,  to  our  production  music 
division.  Being  involved  in  the  diverse  array  is  great." 


15.  Ethiopia  Habtemarlam 

Executive  VP/head  of  urban  music,  Universal  Music  Publishing  Group;  senior  VP,  Motown  Records 

A  Billboard  "30  Under  30"  honoree  in  2005,  Ethiopia  Habtemariam  is  now  in  the  big 
leagues.  As  executive  VP/head  of  urban  music  at  Universal  Music  Publishing  Group, 
Habtemariam  has  proved  to  be  a  savvy  prophet  of  the  next  big  thing.  Her  signings 
Include  Justin  Bieber,  Chris  Brown,  J.  Cole,  Keri  Hilson,  Ester  Dean  (Rihanna),  Brian 
Kennedy  (Kelly  Clarkson),  producer  Polow  Da  Don  and  Cash  Money  (NIcki  Minaj, 
DJ  Khaled,  Mac  Mane).  Habtemariam's  latest  deals  have  been  struck  with  Arl  Levine 
and  Philip  Lawrence  of  the  Smeezingtons  (Bruno 
Mars,  B.o.B);  GloJoe  Music,  the  publish- 
ing division  of  Vincent  Herbert  and  Troy 
Carter  that  has  signed  DJ  White 
Shadow  (Lady  Gaga);  and  Hit 
Boy  (Kanye  West  and  Jay-Z's 
"Niggas  in  Paris")  through 
Polow  Da  Don.  She  was 
named  to  her  concurrent 
Motown  Records  senior 
VP  role  in  September. 
"It's  such  a  great  time 
in  music,"  she  says. 
"Tired  of  the  cookie- 
cutter  sound,  peo- 
ple are  taking  more 
risks;  the  creative 
energy  is  strong. 
And  while  the 
new  role  at  Mo- 
town is  a  huge  op- 
portunity and  a  lot 
of  responsibility,  it's 
not  about  pressure  so 
much  as  excitement." 


Car 


17.  Marsha  Vlasic 

Senior  VP  of  concerts/head  of  contemporary 
rock,  International  Creative  Management 

'^^^^^  Four  decades  into  her  career,  Inler- 
^^^^^H  national  Creative  Management  se- 
J^^^^^^^^^^  nior  VP  of  concerts  Marsha  Vlasic 
I^^^^^^^H^I^H  experienced  a  2011. 
^^^^^^^^^^^B  Among  the  highlights  Vlasic 
^^^^^^^^^^P  aresold-out  reunion  performances  by 
^^^^^H^HP  BuffaloSpringneld.ElvisCosielloI^ 
^^^^^^^^^^w  the  Imposters"  successful  Spinning 
Wheel  tour,  watching  Muse  headline 
Lollapalooza  and  co-headline  the  L,  A.  Rising  festival  with  Rage 
Against  the  Machine,  seeing  the  Strokes  grace  the  stage  of 
Madison  Square  Garden,  watching  Cage  the  Elephant's  tour- 
ing career  blossom  and  booking  talent  for  the  Bridge  School 
Benefit  25th-anniversary  concert.  Vlasic.  who  also  heads  up 
ICM  s  contemporary  rock  division ,  represents  clients  who  have 
generated  more  than  150,000  ticket  sales  between  Hebruary 
and  July,  according  to  ICM.  Since  ICM  acquired  her  former 
company,  the  Marsha  Vlasic  Organization,  in  2008,  Vlasic  has 
expanded  the  fimi's  contemporary  rock  division  by  bringing 
into  the  fold  agents  Robin  Taylor  and  Nick  Storch.Thedivision 
now  books  such  rock  acts  astheShins,  Modest  Mouse,  Band  of 
Horses,  the  Hold  Steady  and  Gym  Class  Heroes.  "I  feel  really 
great  about  the  department  and  the  bands,"  Vlasic  says,  "but 
there's  always  room  for  more." 


18.  Andria  Vidler 


CEO.  EMI  Music  U.K.  A  Ireland 

^^w^  Under  CEO  Andria  Vidler.  EMI 

^^^^f^^L  Music  U.K.  &  Ireland  reports  that 

mS^/K/^^^  P^st  y^^i*  vm^x  suc- 

— ^  T  cessfulsincethecraofSpiceGirlsin 
'^i  ihe  mid-'90s.  This  year  saw  home- 

grown  artists  Professor  Green. 
Laura  Marling  and  Emeli  Sande 
all  break  big  domestically,  while 
Vidler's  team  helped  Tinie  Tem- 
pah  land  a  hit  single  in  the  United  States  with  "Written  in 
the  Stars,"  which  has  sold  1.6  million  copies,  according  to 
Nielsen  SoundScan.  and  became  the  theme  of  the  201 1  Major 
League  Baseball  post-season  in  the  United  States.  This  fall. 
Coidplay's  MyloXyJolohit  No.  I  on  both  sides  of  the  Atlantic. 
In  2011,  EM  l-signed  artists  have  scored  12  top  10  singles  and 
16  top  10  albums  in  the  United  Kingdom,  according  to  the 
label.  "We  have  really  improved  our  strike  rate  in  breaking 
new  British  acts."  Vidler  says.  Her  leadership  has  also  helped 
EMI  achieve  substantial  growth  in  its  label  services  division 
through  deals  with  Kale  Bush  and  Peter  Gabriel.  EMI  says 
that  its  brand  partnership  division  has  more  than  doubled  its 
income  since  2009.  contributing  to  a  65%  year-on-year  growth 
in  new  income  streams.  "The  balancing  act  for  every  creative 
business  is  balancing  profit  with  the  creative  product."  Vidler 
says.  "We've  managed  both  exceptionally  well." 


19.  Marcie  Allen 

President,  MAC  Presents 

It's  pure  coincidence  that  Marcie  Allen's  biggest  achievements  in  music  and 
branding  during  the  past  year  all  happen  to  involve  phones.  Between  helping 
Keith  Urban  and  Samsung  Infuse  host  private  dinner  events  with  fans  on  Ur- 
ban's  summer  tour,  connecting  BlackBerry  with  the  Foo  Fighters  to  host  a  series 

of  50-person  shows  in  fans'  garages  and 
pairing  Katy  Perry  and  Maroon  5  with 


Windows  Phone  7  for  two  exclusive 
launch  events,  Allen  helped  mobile 
marketers  put  a  personal  touch 
on  their  music  messaging  in 
2011.  "Brands  are  more  willing 
to  take  more  risks  than  they 
were  a  couple  years  ago," 
says  Allen,  who  started  MAC 
Presents  in  2004.  "Some 
artists  didn't  want  to  be 
known  as  selling  out,  but 
L,      to  me  that's  completely 
■        gone  out  the  window. 
Now  it's  about,  'How 
do  we  sit  down  with  this 
brand  to  figure  out  a 
way  to  partner  to- 
gether on  the  release 
of  our  new  album?'" 
The  partnerships 
yielded  big  results: 
Urban's  campaign  for 
Samsung  Infuse  alone 
garnered  97  million  press 
impressions  and  more  than 
31,000  Facebook  likes. 


20.  Julie  Pilat 

PD,  KYSR  Los  Angeles;  assistant  PD/musIc 
director,  KIIS  Los  Angeles,  Clear  Channel  Radio 

As  PD  of  alternative  KYSR  (98.7  EM) 
and  assistant  PD/musit  director  of 
top  40  KIIS.  lulie  Pllat  experiences 
the  best  of  both  worlds  at  the  Los 
Angeles  radio  stations.  "It's  been  re- 
ally exciting  over  the  last  few  years 
to  be  part  of  a  No.  1  heritage  station, 
Kl  iS-FM.  and  at  the  same  time,  to  be 
building  something  from  the  street 
organicallyand  try  out  new  things  with  no  rules  with  KYSR." 
she  says.  Since  flipping  to  alternative  in  2008.  KYSR  has  of- 
fered serious  competition  to  crosstown  rival  KROQ,  with  a 
format-leading  cume  of  2  million  listeners  in  October,  while 
KIIS  continues  its  success  as  L.A.'s  No.  I-rated  station  overall 
and  the  country's  second-most-Ustened-to  pop  station.  Occa- 
sionally, the  stations  share  acts,  as  with  their  jobit  support  for 
Foster  the  People.  KYSR  was  among  the  first  to  play  the  act's 
"Pumped  Up  Kicks."  and  Pilat  crossed  the  track  over  to  KIIS. 
Shealso  has  found  time  to  raise  money  for  South  Central  L.A. 
charily  A  Place  Called  I  lome  with  Stars  &  Strikes,  an  annual 
celebrity  bowling  and  poker  tournament. 


21.  Kathy  Spanberger 

President/coo,  peermusic 

As  president/COO  of  peermusic, 
Kathy  Spanberger  already  oversees 
one  ofthe  largest  and  tnost  venerable 
songcatalogsin  music  publishing.  In 
the  past  12  months,  she's  expanded 
pecrmusic's  reach  with  key  deals, 
including  acquisition  of  the  catalog 
of  David  Foster  and  a  deal  for  his 
ftjture  work-  "That's  one  of  the  high 
moments  of  my  career."  she  says.  She  also  led  the  acquisition 
of  50%  of  Ventura  Music,  home  to  some  of  the  biggest  Latin 
pop  hits  of  the  '80s  and  '90s.  and  administration  of  the  entire 
catalog,  plus  an  ongoing  deal  with  songwriter/ producer  Ale- 
jandro |aen.  In  the  A&R  realm.  Spanberger  recently  partnered 
with  Latin  Grammy  Award  winner  Chocquibtown  in  the  mas- 
ter recording  of  its  new  album.  It  is,  Spanberger  says,  "a  great 
example  of  how  we  can  work."  Spanberger  also  oversaw  the 
expansion  of  peer  music's  Nashville  offices  with  the  addition  of 
award-winning  producer  Michael  Knox  (Jason  Aldean}  as  senior 
creative  director  and  the  signing  of  lop  lyricist  Vicky  McGehee 
and  Average  |oe  Records  artist  Rachel  Farley. 


22.  Mamie  Coleman 

VP  of  music  and  production,  Fox  Broadcasting 

In  her  role  as  VP  of  music  and  production  at  Fox  Broadcasting, 
Mamie  Coleman  oversaw  countless 
clips  to  promote  Fox  TV  shows  like 
■'Glee."  "House,"  "American  Idol" 
and  '  Bones."  But  none  of  those  pro- 
motions was  as  big  or  as  down-to 
the-wire  as  the  one  for  "The  X  Fac- 
tor." Simon  Cowell  had  requested 
that  Fox  use  Guns  N'  Roses'  version 
of  Paul  McCartne>'and  Wings' "Live 
and  Let  Die"  to  promote  the  show.  Publishing  was  cleared,  but 
as  the  I  lib  hour  neared,  Coleman  says,  "that  clearance  was  72 
hours  straight  of  work;  Simon,  the  network  and  me  getting  no 
sleep.  I  knew  we  would  be  dealing  with  Axl  Rose  but  I  did  not 
know  how  involved  he  would  be  in  the  process.  We  got  the  deal 
done . . .  and  it's  one  of  the  best  promo  campaigns  I  have  ever 
been  involved  with."  Coletnan  also  was  key  in  connecting  Mi- 
chelle Branch  with  the  launch  of  "Terra  Nova."  using  tracks  by 
Branch  and  the  Red  Hot  Chili  Peppers  to  promote  "Bones"  and 
enlisting  a  collection  of  indie  bands— A wol nation  and  Black 
Cadillac  among  them — for  "House"  ads.  With  the  help  of  the 
"Glee"  music  staff,  she  oversaw  "Glee"  seasonal  promos  featur- 
ing Coidplay's  "Fix  You"  and  the  Go-Go's'  "We  Got  the  Beat." 
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23.  Lisa  Worden 

Music  Director,  KROQ  Los  Angeles,  CBS  Radio 
^^■^^  In  a  year  in  which  alternative  radio 

^^^^^  lostWKQXChicagoandWRXPNew 

^  ^^^^      York,  KROQ  Los  Angeles  has  man- 
mr^       ^^^L     aged  to  thrive,  thanks  in  part  to  the 

^ —  guidanceofmasic director  Lisa  Wor- 

^^^F^^^^H  den.  The  station  has  held  fast  in  the 
^^^^^^T  ^^^^  Arbitron  ratings,  consistently  com- 
^^^^^^P  ^^^H  ing  in  first  or  second  in  the  key  adult 
demos  and  in  the  lop  10  with  listeners 
12-plus.  And  Worden  has  continued  to  break  new  music  on 
KROQ's  weekly  "Locals  Only"  show,  programmed  with  host 
Kat  Corbeti.  During  the  last  year,  the  show  helped  break  Foster 
the  People's  "Pumped  Up  Kicks."  But  for  Worden.  her  greatest 
achievement  may  be  the  charity  concerts  the  station  stages, 
including  the  Weenie  Roast.  Acoustic  Christmas  and  Kevin 
Sl  Bean  April  Foolishness.  Worden  says.  "The  fact  wc  can  s'till 
do  these  shows — which  bands  will  play  for  next  to  nothing,  all 
to  go  to  charity — is  really  huge.  We're  one  of  the  only  stations 
that  can  do  that,  and  Vm  pretty  proud  of  that." 


24.  Lia  Vollacic 

President  of  worldwide  music, 
Sony  Pictures  Entertainment 

Responsible  for  more  than  $60  niil- 
yfli  lion  of  music  licensing,  adminis- 

tration and  soundtrack  decisions. 
Lia  VoUack  works  on  some  30  film 
projects  per  year.  Her  year  began 
with  the  Academy  Award  campaign 
for  Trent  Reznorand  Atticus  Ross' 
score  for  'The  Social  Network"  and 
ended  with  "Arthur  Christmas"  and 
itsco-promoiionoflusiin  Bielier'sChrlstmasalbum.  Vndenhe 
Mistletoe.  "Of  the  1 3  years  I  have  worked  at  Sony."  Vollack  says, 
"the  film  and  music  industries  are  at  a  far  more  interesting 
time  now.  The  types  of  opportunities  to  [cross-promote]  music, 
books  and  films — we  weren't  able  to  do  them  a  few  years  ago." 
Vollack  is  again  working  with  Reznor  and  Ross  on  their  next 
score.  "The  Girl  With  the  Dragon Tattoo."Thesoundtrack album 
will  be  released  by  Reznor 's  label  with  physical  distribution  by 
RED:  Sony  Pictures'  Madison  Gate  label  will  handle  digital  in 
the  United  States  while  Mute  will  release  it  o\'erseas. "  Now  that 
content  owners  are  the  distributors,  it 's  easier  to  uhimately  see 
a  profit  on  smaller  numbers."  she  says. 

25.  Jessica  Steei 

Executive  VP  of  business  and  corporate 
development,  Pandora  Media 

Jessica  Steel  has  led  Pandora's  busi- 
ness development  since  2004,  when 
Savage  Beast  Technologies  pivoted 
into  the  personalized  Internet  radio 
servicelhat  evolved  into  Pandora.  She 
says  her  main  role  has  always  been 
to  irKrease  Pandora's  distribution.  As 
executive  VP  of  business  and  corpo- 
rate development,  Steel  brought  in 
some  important  partners  in  2011:  Cadillac  became  Pandora's 
13th  auto  partner  while  Clarion  became  the  sixth  auto  after- 
market  partner.  The  company  also  continued  its  expansion 
into  consumer  electronics,  with  more  than  300  Pandora-ready 
devices  now  on  the  market.  Among  the  new  partnerships  is  a 
deal  to  supply  Pandora  to  Verizon's  FiOS  subscribers,  a  part- 
nership with  DMX  for  a  business  version  of  Pandora  and  the 
addition  ofa  Pandora  button  to  the  remote  control  for  (he  Roku 
set-top  box.  Steel,  a  musician  who  has  put  out  two  albums  under 
the  name  Jessica  Stone,  has  created  a  group  at  Pandora  called 
Women  in  Business  that  brings  together  women  in  the  com- 
pany for  community  outreach  and  a  hosted  speaker  series  at 
the  Pandora  office.  Calling  it  "wildly  successfiil."  she  says  the 
group  now  contains  more  than  85  of  Pandora's  400  employees. 
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26.  Mary  Ann  McCready 

President,  Flood,  Bumstead, 
McCready  &  McCarthy 

Mary  Ann  McCready  is  president  of 
the  entertainment  business  man- 
agement firm  Flood.  Bumstcad.  Mc- 
Cready &  McCarthy,  whose  red-hot 
roster  includes  Keith  Urban.  Kings  of 
Leon,  Mac  Miller,  Pearl  Jam.  Rascal 
Flatts,  Lady  Antebellum.  Blake  Shel- 
ton  and  Hot  Chelle  Rae.  McCready 
says  of  the  changing  business  cli- 
mate, "The  money  our  clients  earned  hasn't  changed  dramati- 
cally with  the  decrease  of  physical  album  sales:  it's  decreased, 
ljut  not  dramatically.  Money  is  just  coming  from  a  multitude 
of  other  places.  The  louring  and  merchandising  aspects  of 
the  business  are  really  healthy.  Performance  royalties  are  very 
higlt.  Licensing  isan  ever-expanding  source  of  rcwnuc.  Synth 
licenses  for  film  and  movies  seem  to  be  increasing  within  our  cli- 
ent base.  There's  a  lot  ofgood  news."  Prior  lo  launching  FBM  M 
in  1990.  McCready  spent  13  years  at  Columbia  Records.  One 
of  Nashville's  most  respected  community  leaders.  McCready 
is  a  trustee  of  the  Country  Music  Hall  of  Fame  as  well  as  co- 
cliairman  of  the  Nashville  Music  Council,  an  association  she 
helped  create  with  Nashville  Mayor  Karl  Dean.  "I  love  what  I 
do."  she  says.  "My  dream  was  to  build  the  best,  most  compre- 
hensive, expertise-populated  business  management  firm  any 
artist  could  imagine  having,  and  I  work  at  that  every  day.  I'm 
surrounded  here  by  such  a  rich  mix  of  knowledge." 


27.  Maureen  Ford 

President  of  venue  sales,  Live  Nation  Networit 

Maureen  Ford,  president  of  venue 
^.ilcs  for  Live  Nation  Network,  leads 
;i  leam  of  more  than  100  staffers 
wlio  sell  advertising  and  sponsor- 
ship programs  built  around  Live 
Nalion's  amphitheaters,  clubs  and 
theaters.  She's  responsible  for  a 
budget  of  some  S50  million  in  an- 
nual revenue.  Key  projects  overseen 
by  Ford  include  the  development  of  new  club  and  theater 
programs  for  her  cHents  that  have  resulted  in  an  increase 
in  sponsorship  revenue  of  approximately  20%  during  the 
past  three  years.  Also,  Ford  says,  "for  the  first  time,  all  of 
our  'name  in  title'  opportunities  at  the  Live  Nation  amphi- 
theaters were  maximized."  She  notes  that  Live  Nation  has 
broadened  its  partnerships  to  include  such  businesses  as 
insurance,  consumer  and  professional  electronics  and  en- 
ergy companies.  At  clubs  and  theaters,  Ford  and  her  team 
created  new  platforms  for  brands  to  interact  with  consum- 
ers, most  notably  with  the  LG  Ones  to  Watch  series.  Digital 
media  and  branded  promotions  are  now  also  offered  lo  cli- 
ents through  her  group.  The  addition  ofTicketmaster.com 
to  Live  Nation's  portfolio  has  expanded  the  programs  that 
Ford's  team  can  offer  clients.  Programs  like  Live  Nation 
Cash  can  be  used  by  businesses  as  incentives.  Digital  and 
promotions  revenue  are  up  by  approximately  150%  in  the 
past  three  years.  Live  Nation  reports. 


28.  Diana  Mogoiion 

GM,  mun2 

Cable  network  mun2  is  a  pioneer  in  bilingual,  youth-oriented  broadcasting.  Since  tak- 
ing over  as  its  GM  in  July  2010,  Diana  Mogoiion  has  raised  its  profile  and  extended 
Its  reach.  Mun2,  owned  by  Telemundo  (which,  in  turn,  is  a  division  of  NBCUniversal), 
reaches  36  million  households,  according  to  Nielsen,  and  since  the  beginning  of  the 
year  has  experienced  double-digit  month-to-month  growth,  making  it  the  second- 
fastest-growing  U.S.  cable  network,  accord- 
ing to  the  broadcaster.  Last  year,  mun2 
delivered  its  best  performance  ever  in 
terms  of  ratings,  finance  and  sales,  Mo- 
goiion says,  and  so  far  in  2011,  the  re- 
sults are  even  better.  A  key  factor, 
she  says,  has  been  "understand- 
ing the  audience.  We  know  the 
recipe  is  unique.  This  bilingual, 
bicultural  space,  there  aren't 
many  folks  in  it."  A  big  part 
of  mun2's  DNA,  Mogoiion 
says,  is  music,  with  Jenni 
Rivera's  reality  show  "I 
Love  Jenni"  its  best-rated 
original  production  yet. 
Mun2  also  benefits  from 
Telemundo-  and  NBC- 
produced  programming, 
which  mun2  uses  selec- 
tively to  reach  its  coveted 
18-  to  34-year-old  viewer. 
"It's  a  growing  marketplace, 
and  we're  in  the  upswing," 
Mogolldn  says. 
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29.  Kelly  Rich 


VP  of  sales,  marketing  and  interactive, 
Big  Machine  Label  Group 

As  VP  of  sales,  markelingand  inter- 
aciive  at  Big  Machine  Ubel  Croup, 
Kelly  Rich  is  a  key  member  of  the 
team  that  helped  Taylor  Swift  achieve 
3.7  million  In  sales  for  her  album, 
Speak  Now,  according  lo  Nielsen 
SoutniScan.  But  Rich'sachievei'nents 
go  beyond  Swift,  to  Rascal  Flatts' 
album  Nothing  Like  This  (sales  of  1 
million,  according  to  SoundScan)  and  the  Band  Perry's  single 
"If  I  Die  Young"  (3,4  million).  "It  lakes  a  village,  and  I'm  proud  to 
bea  part  ofthe  team,- she  saj'soflhe  Band  Perry's  breakthrough 
success.  Releases  by  Martina  McBride,  [ustin  Moore.  Sunny 
Sweeney,  the  Eli  Young  Band  and  Brantley  Gilbert  also  have 
arrived  on  Rich's  watch.  Her  work  to  relaunch  BigMachineRe- 
cords.com  got  a  boost  from  a  partnership  with  tlic  Indianapo- 
lis Motor  Speedway  to  present  the  201 1  Brickyard  400.  laying 
the  groundwork  for  a  country  music  festival  to  be  held  again 
during  the  201 2  race.  Rich  has  helped  guide  the  social  media 
initiatives  of  Big  Machine  artists  including  Swift,  whose  own 
social  media  sawy  has  drawn  26  million  Facebook  fans.  Big 
Machine  CM  Andrew  Kautz  says.  "There  is  no  other  woman 
in  the  Nashville,  if  not  the  national  music  industry,  that  has 
accomplished  as  much  as  she  has  with  as  nimble  a  stafT.  She 
continues  to  raise  the  bar  on  excellence." 


30.  Rachelle  Friedman 

Co-CEO,  J&R  Music  and  Computer  World; 
chairman,  NARM 

Rachelle  Friedman  is  co-CEOof|&R 
Music  and  Computer  World,  a  store 
that  spreads  300.000  square  feet 
through  several  buildings  across 
from  Cily  Hall,  and  generates,  by 
Billboards  estimate.  SiSO  million 
in  annual  revenue  selling  audio  and 
vidfo  hardware,  consumer  electron- 
ics I  ike  computers  and  cameras  a  nd . 
ofcourse,  music.  j&R  has  music  sales  that  Billboard  estimates 
at  $15  million,  making  it  one  of  the  most  important  indepen- 
dent music  merchants  in  the  nation.  JiiR  won  the  Independent 
Spirit  Award  at  this  year's  NARM  convention.  "It  meant  a  lot 
to  me  since  we  are  still  very  passionate  alxjut  our  music."  says 
Friedman,  who's  in  her  third  term  as  NARM  chairman.  Fried- 
man also  serves  as  a  music  industry  advocate  to  the  consumer 
electronics  industry  through  the  clout  of  |&R's  buying  power 
and  its  large  consumer  base.  Among  this  year's  memorable 
moments,  she  says,  was  the  lOih  anniversary  of  9/U.  "Ten 
years  ago.  due  to  our  proximity  to  ground  zero,  we  witnessed 
the  tragedy  unfold  up  close.  On  the  10th  anniversary,  we  were 
celebrating,  along  with  all  New  Yorkers  and  Americans,  that 
wcscc  a  light  at  the  end  of  the  tunnel.  The  rebuilding  of  ihcsilc 
and  of  the  surrounding  area  is  finally  taking  shape." 


31.  Shannon  Connolly 

VP  of  digital  music  strategy,  MTV  Networks 

when  MTV  executives  needed  an 
individual  dedicated  to  improving 
the  company's  rcic%'ance  in  music. 
Shannon  Connolly  was  tapped  to 
build  a  small  team  across  MTV's 
brands  and  subbrands,  "I  feel  very 
lucky  to  have  a  team  that  functions 
like  a  startup  in  a  very  large  media 
company."  the  MTV  VP  of  digital 
music  strategy  says.  Her  team's  initiatives  have  included  the 
Music  Meter.  launched  as  an  experimental  mobile  app  in  late 
2010.  which  has  since  been  downloaded  1  million  limes,  ac- 
cording to  MTV.  In  March,  the  company  launched  MTV  Hive, 
revived  the  program "  1 20  M  inulcs'  and  created  the  biannual 


MTV  O  Music  Awards  to  highlight  the  best  in  digital  media. 
And  the "  Live  in  N  YC"  online  series  of  concert  webcasts  has 
allowed  it  to  experiment  with  live  music.  The  result  has  been 
a  growth  in  unique  visitors  to  MTV.com  to  56.5  million  from 
15.7  million  during  the  last  two  years,  comScore  reports.  Re- 
gardless of  her  digital  focus.  Connolly  wants  to  reach  people 
wherever  they  are  most  comfortable:  "Everything  we  do  in 
my  group  is  about  truly  being  multiplatform." 


32.  Andrea  Ganis 

Executive  VP,  Atlantic  Records 

Atlantic  Records  executive  VP  Andrea 
Canis  led  newand  establishedartisLs 
to  increased  radio  success  in  2011 
with  a  simple  MO:  "A  continued  focus 
on  teamwork,  strategic  planning, 
creativity,  innovation  and  humor  in 
jn  ever-challenging  environment." 
Atlantic's  most  notable  new  artist 
was  Bruno  Mars,  who  reached  the 
top  five  with  "The  Lazy  Song"  and  hit  No.  1  in  multiple  for- 
mats with  "fust  the  Way  You  Are"  and  "Grenade."  "The  initial 
conversations  I  had  with  Bruno  became  reality  with  a  fluidity 
that  every  artist  and  promotion  person  dreams  about,"  Canis 
says.  "It's  been  incredible  to  play  a  part  [in  his  success]."  Ganis 
was  one  of  the  first  women  to  head  a  major-label  promotion 
department,  and  Atlantic's  nomination  of  Ganis  credits  her 
"unparalleled  leadership,  negotiating  acumen  and  belief  in  the 
team,  as  well  as  her  ability  to  transform  in  an  c\cr-changing 
business."  Among  the  established  Atlantic  acts  who  havecon- 
linued  their  hit  streak  with  Ganis"  support  are  Death  Cab  for 
Cutie,  Shinedown,  Trey  Songz  and  Cobra  Starship. 

33  .(TIE)  Lynn  Hazan 

CFO/executive  VP/GM,  RED  Distribution; 
executive  VP/GM,  Independent  Online 
Distribution  Alliance 

l.ynn  Hazan,  as  executive  VP/GM 
of  both  RED  Distribution  and  the 
Independent  Online  Distribution 
Alliance,  oversees  day-to-day  opera- 
tions for  the  biggest  indie  distribu- 
tion operations  in  the  United  States. 
Hazan. whoalsoser\'es  as  REDCFO. 
is  involved  in  every  aspect  of  run- 
ning RED,  from  label  acquisition  to 
managing  the  business-to-business  and  finance  departments. 
This  year  she  saw  oversaw  the  integration  of  lODA  as  RED's 
back  end  for  the  delivery  ofmusic  to  digital  service  providers. 
Other  key  accomplishments  under  her  leadership  include  the 
continued  growth  of  Dash  Media,  which  provides  online  pub- 
licity, markelingand  creative  services  to  labels,  Aside  from  her 
executive  roles,  Hazan  hosts  an  internal  seminar  on  women  in 
business  at  RED.  which  assists  women  on  their  career  paths  at 
the  company.  She  knows  what  the  slow  climb  up  the  industry 
Ladder  islike:  Once  an  intern  at  management  company  RZO,  she 
has  been  a  tour  accountant  for  Lollapaloozaanda  CFG  of  RCA. 
and  has  worked  with  the  international  finance  group  at  BMC. 

33  .(TIE)  FrancGS  Mooro 

CEO,  IFPI 

I      ^^1^.  This  year  brought  a  major  victory 

for  Frances  Moore  as  CEO  of  IFPI. 
the  international  trade  organiza- 
tion of  the  recording  industry. 
Moore  has  been  a  leading  force 
in  the  drive  to  extend  copyright 
protection  for  sound  recordings 
in  the  European  Union  from  50  to 
70  years — and  legislation  extend- 
ing that  protection  passed  in  September.  "Term  extension 
in  the  EU  was  a  massive  win  for  the  whole  music  sector 
in  Europe."  she  says.  "It  was  a  long  haul,  but  it  shows 


that  if  you  fight  long  and  hard  enough  for  something 
that  is  fair  and  right,  then  you  can  prevail  in  the  end." 
This  year  I FPI  also  achieved  a  ground-breaking  initiative 
involving  the  music  industry,  online  payment  providers 
and  theCity  of  London  police.  II  resulted  in  the  removal 
of  payment  services  from  dozens  of  websites  infringing 
on  copyrights.  I  FPI  also  successfully  lobbied  for  a  com- 
tnilment  from  G8  world  leaders  to  protect  intellectual 
property,  facing  down  strong  hostility  from  the  tech  in- 
dustry. "It  was  a  key  acknowledgement  of  the  contribu- 
tion of  music  and  other  creative  industries  to  the  world 
economy."  Moore  says,  "and  that  statement  has  a  ripple 
effect  around  the  world." 


34.  Angelica  Cob-Baehler 

Executive  VP  of  marketing. 
Epic  Records 

^     ^i^^^  Angelica  Cob-Baehler  began  the 

^^^^^^^        year  as  EM  I  executive  V  P  of  media 

and  creative  services,  overseeing 
^^^^  ^^^H  successful  launch  of  new  al- 

C  bums  from  the  Decemberists  and 

^I^^^J^^^Hm  Amos  Lee.  Both  acts  scored  their 
^^^^^r*^^^^B  first  No.  albums  on  the  Bilt- 
^^^^B^^^^^H    board  200  at       top  of  the  year, 

an  accomplishment  Cob-Baehler 
credits  as  "a  testament  to  artist  development.'  She  also 
continued  to  work  Katy  Perry's  blockbuster  2010  album, 
Tet^nage  Dream.  The  year  began  with  Perry's  "Firework' 
lodged  at  No.  1  on  the  Billboard  Hot  100  (the  third  No. 
1  from  the  album),  and  by  midyear.  Perry  was  tied  with 
Michael  Jackson  as  the  only  artists  to  send  five  songs  to 
No.  1  on  the  Hot  100  from  the  same  album.  Perry  was 
furthered  honored  with  four  nominations  at  the  MTV 
Video  Music  Awards  for  four  different  videos.  "We  re- 
ally built  campaigns  around  them,"  Cob-Baehler  says  of 
the  Perry  clips.  "From  the  marketing  team  to  the  online 
component,  so  much  went  into  making  these  videos  an 
event.  If  you  really  build  a  campaign,  it  makes  a  huge 
difference."  In  September,  Cob-Baehler  left  EMI  lo  join 
.■\nlonio  "L.A."  Reid  at  Epic  Records  as  executive  VP  of 
marketing.  She  says,  "Getting  a  phone  call  from  L.A.  Reid 
asking  me  to  help  him  shape  the  new  Epic  and  reclaim 
the  legacy  tliat  it  has  always  had — that  was  the  biggest 
highlight  of  my  year." 


35.  Kate  McMahon 

VP  of  marketing,  the  Messina  Group/AEG 

Kate  McMahon,  VPof  marketing 
with  the  Messina  Group/AEG, 
began  her  career  with  TMC  mar- 
keting George  Strait's  1998  tour, 
four  subsequent  George  Strait 
Country  Music  Festival  stadium 
tours  and  Kenny  Chesney's  tour 
^  in  2002.  Since  those  initial  sta- 
dium dates,  Strait's  tours  have 
grossed  more  than  S250  million  and  sold  more  than  4 
million  tickets,  according  to  TMG.  Chesney's  tours — a 
total  of  10  under  McMahon's  marketing  direct  ion — have 
grossed  more  than  $46  million  and  sold  in  excess  of  9.6 
million  tickets,  according  to  TMG.  Chesney's  2011  tour 
sold  more  than  1.3  million  tickets  and  grossed  almost  S8S 
million.  Of  particular  pride  for  McMahon  is  Chesney's 
August  show  at  New  Meadowlands  Stadium  in  East  Ruth- 
erford. N.|.,  which  sold  55.000-plus  tickets,  according  to 
TMG.  "People  said  it  couldn't  be  done,"  McMahon  says. 
"There's  not  even  a  country  radio  station  [in  New  York], 
but  there  are  obviously  country  fans  there."  Chesney's  two 
shows  at  Gillette  Stadium  in  Foxborough,  Mass.,  drew 
more  than  106,000  fans,  according  to  Billboard  Boxscore. 
McMahon  recently  marketed  a  20-date  Reba  McEntire/ 
the  Band  Perry  tour  and  is  gearing  up  for  2012  lours  by 
Strait  and  Chesney. 
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36.  Nicole  George 

VP  of  membership  for  rhythm  and  soul,  ASCAP 

Since  joining  ASCAP  three  years  ago,  Nicole  George  has  been  relentless  in 
revitalizing  the  organization's  rhythm  and  soul  department.  She  has  signed 
such  talents  as  Boi-lda,  40  and  T.I.  She  has  made  ASCAP's  Rhythm  &  Soul 
Music  Awards  a  must-attend  annual  event  and  has  developed  new  programs 
for  networking  and  song  exposure  like  "Breaking  Bread"  in  New  York  and 
"Check  It  Out"  in  Atlanta.  On  Billboard's  2010  year-end  recaps,  ASCAP  song- 
writer members  wrote,  or  co-wrote,  nine  of  the  the  top  10  songs  on  the  R&B/ 
Hip-Hop  Songs  &  Airplay,  Hot  Rap  Songs  and  Hot  Adult  R&B  charts.  George 
Is  also  the  creator  and  driving  force  powering  the  ASCAP  "Women  Behind 

the  Music"  series,  which  shines  a  well-earned 
spotlight  on  songwriters,  managers,  pub- 
lishers and  executives.  George  prac- 
ticed law  and  was  director  of  busi- 
ness and  legal  affairs  at  Zomba 
Music  Group  before  joining 
•;'»      ASCAP  in  2008.  She  also 
is  a  founding  member 
T.        of  Black  Women  in  En- 
tertainment Law  and 
acts  as  a  mentor  for 
Harlem's  Millennium 
Dance  Co.  She  re- 
cently became  the 
mother  of  a  baby 
boy.  "Although  I 
have  graduated 
from  law  school, 
practiced  law  at 
a  firm  and  in-house 
at  a  record  label 
and  now  run  a  de- 
partment servic- 
ing thousands 
of  members," 
she  says,  "it's 
being  a  mom 
that  has  given 
me  the  best  les- 
son in  time  man- 
agement and 
prioritization." 


37.  Barbara  Cane 

VP/GM  of  writer/publisher  relations,  BMI 

Barbara  Caiic  oversees  the  crealivc 
activities  ofBMl's  writer/publisher 
staff  in  Los  Angeles,  dealing  with 
pop,  alternative,  rock,  indie  and  adult 
contemporary  music.  She  oversees 
local  and  regional  showcases;  net- 
works with  artists,  managers,  music 
supervisors.  A&R  executives  and  at- 
torneys; and  facilitates  creative  col- 
laborations between  songwriters.  She  is  deeply  involved  in 
the  BMI  mentor  program  al  the  University  of  Southern  Cali- 


fornia and  the  educational  "Back  to  School"  series,  the  Aspen 
BMI/Denise  Rich  Songs  Songwriter  Retreat  and  music  con- 
ferences from  the  Rocky  Mountains  to  Hawaii.  During  2011 
she  was  particularly  involved  with  the  new  Bravo  reality  TV 
show  "Platinum  Hit."  created  by  Tim  and  Evan  Bogart  of 
Boardwalk  Entertainment.  (Evan  Bogart  is  a  BMI  writer,  as  is 
the  debut  sea-son's  head  judge.  Kara  DioGuardi.)  Cane  ofTered 
career  advice  on  music  publishing.  It's  no  surprise  she  feels  at 
home  at  the  company  after  36  years;  Her  father.  Marvin  Cane, 
was  president/CEO  of  Famous  Music  and  introduced  her  to 
working  at  BMI  while  she  was  still  in  high  school.  "I  always 
joke,"  she  says,  "thatl  was  promised  at  birth  and  delivered  to 
BMI  soon  after." 


38.  Mika  El-Baz 

Executive  VP  of  publicity,  RCA  Records 
M^^^^^^  — <j  RCA  Records  executive  VP  Mika  El- 
^^^^^^^^^  Baz  leads  one  of  the  strongest  public- 
pl^^^^^^^k  ity  departments  in  the  industry.  It's 
'  wk  a  hand-picked  team  with  expertise 
jS  in  TV.  radio,  print  and  the  Web,  de- 
^^^^L  ployed  this  year  for  acts  including 

IPIj^  Kelly  Ciarkson.Foo  Fighters.  Britney 

^  Spears.  Ke$ha.  Kingsof  Ix-on.  Usher 

and  P!nk.  El-Baz'sgroupalso helped 
break  newer  hitmakers  Pitbull  and  Hot  Chellc  Rae.  "We've  ail 
been  in  the  trenches  with  each  other  for  a  while  now.  and  we  all 
have  each  other's  backs."  says  El-Baz.  who's  known  as  much  for 
her  decisiveness  and  strategic  thinking  as  for  her  mentoring. 
A  personal  high  point  of  2011?  Ray  LaMontagne's  win  at  the 
Granuny  Awards,  "lo  work  with  .someone  who  has  such  incTed- 
ible  arl  islry.  whose  music  aflects  people  so  deeply,  is  incredible." 
she  says.  EI-Baz  also  finds  time  lo  give  back — through  work 
with  UjA,  ihcCityof  Hope.  Young  Women's  leadership  Net* 
work  and  the  Rockand  Roll  Hall  of  Fameinduction  ceremony. 


39.  Marilyn  Laverty 

President,  Shore  Fire  Media 

Diversification  of  clients  and  services 
marked  201 1  as  a  banncTj^-ar  for  Shore 
Fire  Media,  under  president  Marilyn 
Laverty.  Known  for  its  blue  chip  ros- 
ter of  acts  from  almost  every  genre — 
BriKe  Sprin^een,  Elvis  Costello,  Bon 
Iver.  the  National.  Booker  T..  Carole 
King.  Kenny  Chcsney.  Zac  Brown 
Band.  Mavis  Staples.  Chick  Corea, 
Marcus  Roberts.  Mark  O'Coimor.  Lana  Del  Rey,  Si.  Vincent — 
the  PR  firm  also  now  represents  venues,  businesses,  diarities, 
websites,  books,  a  dance  troupe  and  non-music  ewnts.  A  team 
of  three  to  four  siafTers  works  on  each  account,  with  experieiKe 
levels  ranging  from  t.averly.  .senior  VP  Mark  Satloff  and  VPs 
Rebecca  Siiapiro  and  Mart  Hanks  to  newer  staff.  But  with  both 
media  and  music  "changing  so  fast,"  Laverty  says,  newer  staff 
"really  are  equal  partners  in  creating  a  strategy."  With  strong  ties 
to  traditional  media.  Shore  Fire  also  has  been  in  the  vanguard  of 
usring  social  media.  And  notably.  Shore  Fire  has  Ixxtimc  a  content 
source,  distribuhng  mbttapcs.  an  entertainment  calendar  and  a 
poll  of  100  top  managers.  "We'w  redefined  our  function  as  serv- 
ing not  only  our  clients  but  our  industry,"  Laverty  says.  "Tlie  need 

isgrratcrthanrvtrin  our  business  to  sharcinformationandview 
those  outside  our  rosier  as  colleagues." 


40.  Ellen  Bligh  Truley 

VP  of  corporate  relations,  SESAC 

Ellen  Bligh  Truley  was  named  VP 
of  corporate  relations  in  March 
2010  and  oversees  SESAC's  market- 
ing, branding,  advertising,  promo- 
tion and  sponsorships.  That  covers 
roles  as  diverse  as  publisher  of  the 
quarterly  SESAC  magazine  and  its 
monthly  e-newsletter.  She  produces 
SESAC's  multiple  awards  events — 
including  the  Nashville  Music  Awards,  New  York  Pop  Music 
Awards  and  awards  programs  for  Christ  ian.  Latin,  TV  and  film 
music,  and  jazz — atKi  produced  the  Robert  Johnson  centennial 
tribute  at  the  2011  SESAC  New  York  Music  Awards.  Her  team 
operates  the  SESAC  EDU  project,  which  provides  material  for 
high  school  and  college  music  programs.  And  her  department 
is  charged  with  implementing  such  digital  initiatives  as  the 
SESAC  mobilewebsite  and  aggressive  brand-building  through 
social  media.  Truley  also  takes  a  leading  role  in  such  events  as 
the  annual  Songwriter's  Bootcamp  in  Los  Angeles.  "My  job 
requires  an  ability  to  balance  a  plethora  of  projects  at  once  and 
to  make  sure  things  are  moving  forward,"  she  .says.  "Luckily. 
1  have  a  knack  for  keeping  all  the  trains  running  on  time." 


Profiles  written  by  Ed  Chriitman.  Leila  Cobo.  Thorn  Duffy.  Phil  Gallo.  Andrew  Hampp.  Kcrri  Mason.  Benjamin  Meadows- Ingram.  Gail  Mitchell.  Melinda  Newman.  Cathy  AppUfcld  Olson,  Glenn  Peoples, 
Mitchell  Peters.  Deborah  Evans  Price.  Wayne  Robins.  Cruig  Rosrn.  Rii  hord  Smirke.  Ken  Tucker  and  Ray  Waddell. 
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Christin«  Alb*rt, 

Vice  fhairin;in.  the  Recording  Academy 
Judy  Albert!, 

VP  of  entertainment,  Station  Casiitos 

Lauren  Apollto, 

VP  ol  slralegy  and  business 
d€velopmcnt.  The  Harry  Fox  Agency 

Melissa  Becerra, 

Director  ofinarltetinp,  Hopeless  Records 

Whitney-Gayle  Banta, 

VP  of  talent  relations.  MTV  News 

MIclwIe  Bernstein, 

Ajjent,  William  Morris  Endeawr 

Candace  Berry, 

Executive  VP/CM.  Universal  Music 
Croup  DistriDulion 

Janet  Bllllg  Rich. 

Producer,  Manage  This 

Fiona  Blcxim, 

Social  entrepreneur, 
llio  Bloom  EOctt 

Hanna  Boltc, 

VP  of  media  and  talent 
rclalioiis,  nmni 

Catherine  Brewton, 

VP  of  writer/publisher  relations,  BMI 

Carmen  Browm, 

PD.  lOYFM  Network 


Monlfa  Brown, 

Head  of  publicity,  Shanachie 
Entertainment 

Kerri  Brusca, 

VP  of  media  and  artist  relations. 
Razor  &  Tie 

Lisa  Cambridge- Mitchell, 

Senior  VP  of  market  In    RCA  Retords 

Cameo  Carlson, 

Head  of  digital  business  development, 
Borman  Entertainment 

Claudlne  Cazlan, 

Executive  in  cliar)^'uf  production. 
"On  Air  With  Ryan  Seacrcst,' 
Premiere  Radio 

Chris  Celestlne, 

CM. Trey  Songz  Proditcriorw 

YIPei  Chen-Josephson, 

Head  of  markehng  and  licensing, 
Classnoie  Records 

Loren  Chodosh, 

Attorney,  Law  Officeii  of  Lorrii  Chodosh 

Karen  CIvli, 

Social  media  manager,  Ul  Wayne/ 
Young  Money/Beats  by  Dre 

Cynthia  Cochranet 

CM.  Rock  Ridge  Music 

Aly  Cook, 

Label  owner.  Futures  Entertainment 


Samantha  Cox, 

Assistant  VP  of  writer/publisher 
relations.  BMi 

Whitney  Daane, 

Senior  V  P  of  creative, 

Kobalt  Music  Group/Nashville 

Kayenecha  Daugherty, 

Owner/creative  director. 
Gyps>  Soul  Entertainment 
ana  Soukial  Grind  PR 

Karlmah  Day, 

President/COO,  Sir  Groovy 

Amy  Doyle, 

Executive  VP  of  music  and  talent. 
MTV 

Jennifer  Drake, 

Director  of  membership  for 
rhythm  and  soul.  ASCAP 

Kelty  Edwards, 

Executive  director  of  music  and 
programming.  Radio  Disney 

Alia  Fahlborg, 

Senior  VP.  Netlwerk  Music  Group 

Lisa  Rancher, 

Owner/president.  Frontier  Records 
Phyllda  Fant, 

VP  of  publicity.  Warner  Bros.  Records 

Ute  Fesqtiet, 

VP  of  A&R.  Deutsche 
Grammophon 


Shanna  Rscher, 

Executive  VP  ol  promotion. 
Wind-up  Records 

Judith  Fotkman, 

Founding  partner. 
Music  Resource  Group 

Harliza  Fuady, 

Content  manager  for 
Southeast  Asia.  Valleyarm 

Kim  Gamer, 

Senior  VP  of  marketing  and 
artist  development.  Universal 
Republic  Records 

Natalie  Geday, 

Diret  tor,  I'J  Entertainment 

Alma  Geddy-Romero, 

VP,  Decnn 

JodI  Goodman, 

President  of  Northern  California, 
Live  Nation 

Melissa  Goodman, 

VP  of  business  development, 
TuneSal 

Camilla  Hackney. 

Senior  V  P  of  brand  partnerships/ 
coniniercia)  licensing.  Atlantic  Records 

Almee  HIgglns, 

VPofstrategj' and  planning,  Pandora 

Brittany  Kodak, 

Founder.  ZitvePak 


Jessi  Hofman, 

Project  Tnanagcr/head  of  lifestyle 
markctuig.  Partisan  Records 

Leigh  Holt. 

VP  of  strategic  partnerships, 
Warner  Music  Nashville 

NIkkl  Homsby. 

CEO.CIP-NHRecords 

Julie  Hovseplan, 

Co- head  of  pop/rock  marketing. 
Intcrstope  Records 

Linda  Edell  Howard, 

Partner/entertainment  and  new-media 
team  leader.  Adams  and  Reese 

Hallssa  "Mall"  Hunter, 

CM,  Tree  Sound  Studios 

Rebecca  lieoma, 

Editor-in-chief.  Miss  Dimj^ez: 
assistant  editor,  the  Smoking 
Section;  publicity.  Bei  Maejor 

Vlrp4  Immonen, 

Managing  director.  Backstage  Alliance 

Mkhelle  Jubellrer. 

Partner,  King.  Holmes.  Patemo&  Berlirwr 

Paula  Kamlnisky, 

VP  of  marketing.  Sony  Latin 
Beverty  Keel, 

Senior  VP  of  media  and  artist  reUtkms, 
Universal  Music  Group  Nashville 
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Congratulations  to  our  friends  and  Women  in  Music  2011  honorees,  Sharon,  Julie  and  Lisa. 

We're  proud  to  work  with  you! 

Ivove, 

Interscope  GefiFen  and  A&M 
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Congratulations  Marcie  Allen! 
We  are  so  proud  to  work  with  you. 
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SECURITY? 

HAVE  BOTH! 

•  Award-winning  design       ^S^^^^^  flSS^H 

■  Innovative  security  solutions   i  fou^^j^jj^^  :cess^ 
and  so  much  more... 


Call  us  now  and  plan  your  next  tour. 
ACCESSPASSES.COM  //  1.800.4.PASSES 


Lauren  King, 

Talent  and  music  specialist, 
Mother  New  York 

Donna  Jean  Klsshauar, 

VPoftour  marketing :tn<l  rjdio. 
Borman  Enk-rtainiiit-'iil 

HMthar  Kolksr, 

Manager,  Ksja  Management 

Mieko  Kuuno, 

Senior  director  of  design.  Sonos 

Karen  Kwak, 

Hxccutivc  VP/head  of  A&R. 
Island  Def)am  Music  Group 

Karen  Lamberton, 

Senior  VP  of  s<juiidtiack.s, 
film/TV  music  and  strategic 
marketing.  RCA  Records 

Ida  Langum, 

Owner/president, 
ISL  Public  Relations 

Usa  Laurlcalla, 

Director  of  music  and  talent, 
MTV 

Oria  Lee, 

Managing  director. 
A&M  Rttords 

Jennifer  Leimgruber, 

Senior  VPof  network 
prot;raiJiniing,  Premiere 
H.i(lin  Networks 

Rsbeca  Leon, 

VPof  Latin  talent. 
AEG  Liw/Gold. 


Uz  Lewii, 

V  P  of  video  marketing, 
Warner  Bros.  Records 

Fab  Leys, 

Manager,  Atom  Factory 
Barbara  Libis, 

Musiu  producer.  "The Tonight 
Show  With  (ay  Leno."  NBC 

Anne  LItt, 

Director  of  music  development/ 
DI.KCRW  Los  Angeles 

Maureen  Uoren, 

International  product  manager. 
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Classnote  Records 

CIncty  Mabe, 
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Public  Relations 
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Director,  Limingan 
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Stacy  Mark. 
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Elora  Mason, 
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E.  Mason  &  Associates 

Susan  Maze, 
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and  iiiaiketing.  Warner 
Music  Group 

Std  McCain, 
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Services/Caroline  Distribution 
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Katie  McMaiion, 
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Rona  Mercado, 

VPof  marketing, 
Cjshmere  .Agency 

Sas  Metcalfe, 

Execuliw  V  P  of  creative. 
Kobalt  Music  Croup 

Shannah  Miller, 

Senior  VP  of  promotion, 
RCA  Records 

Pat  Mitchell- Woriey. 

Director  of  developn)ent  and 
communications,  Memphis 
Music  Foundation 

Karia  Moy, 

Blower/graphic  designer/ 
digital  marketer, 
HustleGRL.com 

Tara  Muldoon, 

Publicist.  Substance 
Entertainment  Group 

Carman  Murray, 

Foundrr/CECTitt")  Productions 

Jackie  Nalpany, 

Agent.  Paradigm  Talent  Agency 

Nikkt  Nash. 

Marketmg  and  promotions, 
iMusicUSA 

Vickie  Nauman, 

VP  of  Noith  .America,  7digital 
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Senior  business  analyst. 
Gupta  Media 

Molly  Neuman, 

Senior  director  of  artist 
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(;tC).  Ne^arezCommunkations 

Tracy  Nguyen, 

Founder,  Industry 
Public  Relations 

Yvette  Noel-Schure, 

President/CEO,  Schure  Media 

Laura  O'Connell, 

Creative  director.  Gupta  Media 

Maureen  O'Connor, 

Executive  VP.  Rogers  &  Cowan 

Delia  Oijuela, 

VP  of  Latin  writer/ publisher 
n-lations.  BMI 

Melissa  Ormond, 

COO,  MSG  Entertainment 

Luana  Pagani, 

President.  Seitrack  U.S. 

Paola  Palazzo, 

VPof  talent, 
Nederlander  Concerts 

Liz  Pokora-Sadowsky, 

Music  branding  agent,  ICM 

Sara  Ramaker, 

Agenl,  Paradigm 
Talent  Agency 

Genya  Ravan, 

President.  Aha!  Music 

Doreen  Ringer  Ross, 

VP  of  film/TV  relations,  BMI 

Sarah  Robertson, 

CEO.  A  to  Z  Media 

Diana  Rodriguez, 

CEO.  Criteria  Entertainment 

Melanie  Rodriguez, 

Director  of  marketing  and 
publicity.  M  Press  Records 

Portia  Sabin, 

President,  Kill  Rock  Stars 

Rachael  Sage, 

Fou  nder/president, 
M Press  Records 

Chantel  Sausedo, 

Independent  prcxlutcr 

Erika  Savage, 

Attorney  for  business  and  legal 
affairs,  InterscopeGefTen  A&M 


Madelyn  Scarpulla, 

Senior  VP  of  marketing 
and  creative  services. 
Roadrunner  Records 

Ayelet  Schiffman, 

VP  of  rhythm  promotion. 
Columbia  Records 

Amanda  Schupf , 

Creative  inaiia^r. 
Imagem  Music 

Mara  Schwartz. 

Senior  director  of  creative 
services  for  film.  TV, 
advertising  and  new 
media.  Bug  Musk 

Sloane  Scott, 

Director  ofdigilal  experience. 
George  P.  |ohnson 

Terrye  Seigel, 

President,  Terrye  Seigel 
Productions 

Samantha  Selolwane, 

Senior  national  director  of 
urban  promotion,  ]ive  Records 
/RCA  Musit  Croup 

Tamara  Simmons, 

Execuli^-e  assistant, 
Bryant  Management 

Alison  Smith, 

Senior  VPof  performing  rights, 
BMf 
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Cn.owiKT/head  manager. 
Fort  Witliaiii  Artist 
Management 

Susan  Stipclanos, 

Co-founder,  DreamTeam  Agency 

Tina  Suca, 

CM  of  Nassau  Veterans 
Memorial  Coliseum.  SMG 

Cathleen  Taff, 

Senior  VP/CM.  Disney  Music 
Group/Walt  Disney  Records 

Mavis  Takemoto, 

Executive  VP  of 
administration  and 
operations.  Universal 
Music  Group  Distribution 

Chandrfka  Tandon, 

Cliairman. 
Tandon  Foundation 

Colleen  Thels, 

Managing  director  for  U.K. 
and  Europe,  the  Orchard 

Terri  Thomas, 

PD,  KBXX/KBOl  Houston. 
Radio  One 

Lisa  Tiver, 

Senior  VP  of  business 
development.  RightsFlow 

Dana  Tomarfcen, 

VP.  MusiCares,  Grammy 
Foundation 

TT  Torrez, 

Media  personality/music 
director,  WCDX  Richmood,  Va.. 
Radio  One 

AnshiaTuM. 

CEO,  Briclyn  Entertainment 

Julia  Vander  Ploeg, 

GM /senior  VP.  TicketsNcw 

Diane  Warren, 

Owner,  Realsongs 

Merril  Wasserman-Seriing, 

Executive  VP  of  business 
dcNTlopment,  Kobalt 
Music  Croup 

Jasmine  Whaiey. 

CEO.  iSocialite 

Carolyn  Williams, 

Senior  VP  of  marketing. 
RCA  Music  Croup 

Sally  Williams, 

CM.  Ryman  Auditorium 

Motisola  Zulu, 

Partner.  Davis  Firm 
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THE  PERFECT  PITCH 

"Voice"  winner  Colon 
drops  new  album 


NO  SAD  LOVE  SONGS 

Hamilton  refreshes 
sound,  brightens  up 


RIGHT  ON  TIME 

Rush's  Lee  on  doc, 
tour  and  what's  next 


TIGHT  RACE 

Oily  Murs  holds  own 
in  U.K.  chart  derby 


NEW  SONGZ 
Singgr  Trey  makes  his 
"inevitable"  return 


BY  BENJAMIN  MEADOWS-INGRAM  J 


Michael  Wayne"  Yelawoir  Alha.  31 ,  is  sitting 
onacouch  in  ttielobb)'ora  lx>uiique  New 
York  hotel  talking  about  race.  As  a  white 
rapperftom  tiny  Gadsden.  Ala.  (population  36.000). 
with  the  word  "RED"  tattooed  across  his  neck,  it's  a 
subitvt  that  follows  him  everywhere  he  goes. 

"I  don't  liatc  ihc  term  'white  rapper.'"  Yclawolf 
says  while  being  interviewed  on  camera  by  yet 
another  hip-hop  blogger — one  of  hundreds  who 
have  been  tracking  his  rise  during  the  pa.st  four 
years  from  Southern  rap  anomaly  to  Shady  Re- 
cords signee.  a  swarm  that  only  intensified  in  the 
run-up  to  the  Nov.  21  release  of  his  Chet-O-Vision/ 
Shady/ Interscope  debut.  Radioactive.  "It's  fully 
relevant  and  will  always  be  . . .  It's  important  to 
hold  to  the  culture  as  it  is,  no  matter  how  abrasive 
that  [term]  might  sound  or  it  might  be.  Race  is 
still  real  and  you  got  to  recognize  it.' 

Radioactive  debuts  this  week  at  No.  6  on  Bill- 
board's Top  R&B/Hip-Hop  Albums  chart  and  at 
No.  27  on  the  Billboard  200  on  sales  of  41.000. 
according  to  Nielsen  SoundScan. 

The  recent  rise  of  the  white  rapper  hasn't  gone 
unnoticed,  with  outlets  as  varied  as  XXL,  Grantlarxl 
and  tiie  New  York  Times  all  covering  the  subject. 
What  gets  less  pJay.  however,  is  how  the  racial  and 
cultural  divide  cuts  the  other  way  as  well.  "The  race 
thing  has  probably  been  the  biggest  setback."  says 
Ghet-O-Vision  founder/CEO  Kawan  "KP"  Prather, 
who's  known  for  his  work  with  Atlanta  production 
collective  Dungeon  Family  {TLC,  Usher.  OutKast, 
Goodie  Mob)  and  who  first  signed  Yelawolf  in  2007 
as  executjv^e  V  P  of  urban  mu.sk:  at  Columbia.  Prather 
took  Yelawolf  with  him  when  he  left  the  laliel  later 
that  year.  "IfYelawolfwerea  black  MC  doing  exacti)' 
the  same  things  he's  doing  right  now.  there  woukln't 
be  the  questions  of.  'Can  it  work?'" 

Building  on  the  buzz  of  a  string  of  mixtapes 
(including  2008's  Stemo  and  201()'s  Trunk  Muzik) 
and  an  electric  live  show  (he  was  named  best  hip- 
hop  live  act  by  Atlanta  newsweekly  Creative  Loaf- 
ing in  2008)  that  included  a  supporting  run  on 

Wiz  Khalifa's  Deal  or  No  Oval  lour  (his  (Irst  out- 
ing booked  by  the  Agency  Group).  Yelawolf  landed 
a  deal  with  Interscope  in  the  summer  of  2010. 
"After  that  [tour],  things  just  started  happening." 
Yelawolf  says.  "The  big  difference  is  walking  into 
a  meeting  with  |imniy  lovtne  at  his  house  as  op- 
posed to  an  olTice.  and  getting  congratulations  for 
all  we've  done,  and  they're  just  .saying,  bluntly',  "We 
fust  want  to  be  involved.  We  want  to  be  a  docking 
station  for  you  lo  come  and  refuel  and  go  back  out 
and  do  what  you  do.'  That's  exactly  what  they  said, 
'fuel  station.'  It  feels  right — important." 


THE  WAY  I  AM 

Already  in  business  with  the  Agency  Group 
and  Lipton  Brisk,  Shady  Records'  Yelawolf 
looks  to  define  himself  with  debut  album 


Following  the  Interscope  deal.  Yelawolf  re- 
turned to  the  road  as  part  of  Khalifa's  Waken 
Baken  tour.  A  commercial  version  of  Trunlc 
Muzik,  lided  Trunk  Muzik  0-60.  arrived  in  late 
November  2010  on  Ghet-O-Vision/Interscope. 
The  project  peaked  at  No.  1  on  Billboard's  Heat- 
seekers  Albums  chart. 

'We've  always  been  attracted  to  artists  who've 
treated  a  liille  bit  of  a  movement  on  their  own." 
says  Paul  Rosenberg,  manager  of  l-minem  and 
co-founder  of  Shady  Record.s.  According  to  Rosen- 
berg, the  label  was  already  interested  in  Yelawolf 
before  the  Interscope  deal,  but  decided  to  wait  until 
he  liecamean  official  Interscope  artist  before  add- 
ing him  to  the  Shady  roster.  "We  sort  of  sat  back 


and  said.  'If  Interscope  is  going  to  sign  him.  that's 
going  to  be  a  great  situation . . .  Maybe  we  can  come 
onboard  and  help  make  Ins  record  and  get  him 
down  with  what  we're  doing  at  Shady." 

The  deal  with  Shady  was  announced  in  )an- 
uary.  and  Yelawolfs  affiliation  with  Eminem 
immediately  made  him  one  of  the  rap  world's 
most-watched  prospects.  He  landed  on  back-to- 
back  covers  of  XXL  and  joined  the  Vans  Warped 
tour  in  a  Lipion  Brisk-branded  bus  (courtesy  of 
Shady 's  deal  with  the  beverage  company).  He  per- 
formed in  the  BET  Awards'  Sprite  Cypher  (with 
Emmem,  )oe  Budden  and  others),  and  recently 
appeared  on  the  cover  of  Vibe  with  Eminem.  But 
the  Shady  deal  also  raised  the  spectre  that  Yela- 


wolf would  never  escape  the  long,  while  shadow 

of  his  new  boss. 

"  For  me,  the  Eminem  comparison  is  because 
of  race."  Rosenberg  says.  "But  musically.  I  don't 
think  they're  that  similar.  Anybody  who's  a  real 
fan  of  hip-hop  and  really  knows  Eminem's  music, 
once  they  hear  Yelawolf.  they're  going  to  be  like, 
'This  guy  is  his  own  guy."" 

Radioactive  certainly  doesn't  sound  like  an 
Eminem  album.  Recorded  primarily  at  Future 
Music  Recording  Studios  in  Las  Vegas  and  at 
Tree  Sound  Studios  just  outside  of  Atlanta  and 
largely  handled  by  Yelawolfs  team  of  in-house 
producers,  the  1 5-track  set  is  a  grounding  proj- 
ect, intent  on  establishing  Yelawolfs  identity 
as  authentic  and  of  a  particular  place,  time 
and  scene.  The  albums  first  three  songs — "Get 
Away,"  second  single  "Let's  Roll"  and  lead  single 
"Hard  White  (Up  in  the  Club)" — feature  a  flurry 
of  appearances  by  veterans — Mystikal.  Kid  Rock 
and  Lil  Ion,  respectively — and  their  implicit  co- 
signs.  On  "Tlirow  H  Up"  Yelawolf  raps  alongside 
Eminem  and  former  Three  6  Mafia  member 
Gangsta  Boo,  a  pairing  that  could  only  feel  at 
home  on  a  Yelawolf  album. 

"We  look  at  this  project  as  having  a  long  life,' 
Rosenberg  says.  "All  the  groundwork  that  Yela- 
wolf and  Ghet-O-Vision  have  laid  prior  to  this  re- 
lease and  the  affiliation  with  Shady  should  prove 
to  set  a  great  foundation.  So  while  there's  not  a 
runaway  radio  hit  yet.  we  think  that  Yelawolf  has 
a  shot  with  some  of  the  tracks  on  this  album." 

Yelawolf  has  also  remained  on  the  road.  He 
spent  the  fall  touring  the  United  States  on  the 
Hard  While  tour  and  most  of  November,  includ- 
ing street  week,  on  a  European  swing. 

But  the  album  and  tour  are  only  two  pieces 
of  the  puzzle.  A  lifelong  skateboarder.  Yclawolf 
has  a  long-standing  relationship  with  profes- 
sional skater/MTV  personality  Rob  Dyrdek 
("Rob  Dyrdek 's  Fantasy  Factory"),  and  he  teases 
a  possible  play  in  that  space.  ("I'm  making 
some  juice  moves  in  skateboarding."  he  says.) 
In  addition  to  his  business  with  Lipton  Brisk, 
he's  endorsed  by  Famous  Stars  &  Straps,  the 
apparel  company  backed  by  Blink-182's  Travis 
Barker  (who's  also  managed  by  Rosenberg's 
Goliath  Management). 

"We  all  want  longevity."  Yelawolf  says.  "I  have 
a  ten-year  goal,  so  I  could  be  like  David  Grohl  or 
something.  I  want  lobelike[Emineml.[|ay-Z],  An- 
thony Kiedis.  Kid  Rock.  Tlwy're  getting  older  and 
they're  great,  toiuing  the  wwld.  making  a  good  liv- 
ing. That's  ihc  goal  I'm  trying  to  achieve."      •  •- 
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ROAD 
WORK 


World  party:  French  electro 
duo  Justice  is  going  global 
in  support  of  recent  album 
Audio,  Video.  D/scoCEd 
Banger).  Booked  by  Tom 
WindlshoftheWindlsh 
Agency,  the  tour  kicks  off 
Jan.  1  at  the  Field  Day  Fes- 
tival in  Sydney  and  includes 
swings  through  Japan. 
France  and  the  United  King- 
dom, as  well  as  the  act's  first 
stateside  run  since  2009. 
The  U.S.  leg  begins  at  New 
York's  Terminal  5  (March 
16-17)  with  stops  at  Wash- 
ington. D.C.'s  9:30  Club 
(March21)andapool5ide 
performance  at  the  Cosmo- 
politan in  Las  Vegas  (April 
19)...  Doubling  down:Lol- 
lapalooza's  second  trip  to 
South  America  will  host 
Foo  Fighters,  Bjork  and 
Arctic  Monkeys  at  Santiago. 
Chile's  O'Higgins  Park 
March  31-April  I.Jane's 
Addiction  joins  for  the  fes- 
tival's Brazilian  debut  (April 
7-8)  at  Sao  Paulo's  Jockey 
Club . . .  Flavor  in  your  ear 
On  Dec.  5,  Jill  Newman 
Productions  teams  up  with 
Roots  drummer  Ahmir 
"Questlove"  Thompson  for 
a  special  night  of  food  and 
music  at  New  York's  Blue 
Note.  On  the  menu?  Perfor- 
mances by  Questlove,  Black 
Thought.  Bobby  McFerrin, 
Brass  hieaven  and  "God- 
father of  Noyze"  himself 
Rahzel,  as  well  as  the  debut 
of  Love's  Drumstick,  a 
Creole-seasoned,  butter- 
milk fried  chicken  drumstick 
. . .  Cold  Lang  Syne:  PBS 
will  air  Coldplay's  New 

Year's  Eve  special  (11  p.m. 
ET).  taped  at  the  Moody 
Theater  during  the  Austin 
City  Limits  Music  Festival  in 
September,  while  the  band 
will  usher  in  2012  in  real  time 
at  the  Destination  Village 
on  Abu  Dhabi's  Corniche 
breakwater . . .  Seeking 
sanctuary:  Atlas  Sound, 
the  solo  project  of  Deer- 
hunter's  Bradford  Cox,  will 
play  a  few  East  Coast  shows 
starting  Dec.  14  at  Durham, 
N.C.'s  Motorco  and  includ- 
ing a  Dec.  16  stop  at  Phila- 
delphia's First  Unitarian 
Church . . .  Together  again: 
Cult  emo  favorite  Promise 
Ring  has  announced  two 
reunion  shows,  the  first  a 
hometown  gig  on  Feb.  24  at 
Milwaukee's  Turner  Hall  and 
the  second  on  Feb.  24  at  the 
Metro  in  Chicago.  Promises, 
promises!       —Jon  Blistein 


MUSiUCl 


BY  PHIL  GALLO  J 


TIME 

AFTER  TIME 


Seasoned  singer  Javier  Colon  stays  true 
to  his  vision  after  winning  'The  Voice' 


I 


I  a  fi\t*-day  span  at  the  beginning  oF  November,  favier  Colon  performed  at  .i 

I benefit  concert  in  New  York,  flew  to  Los  Angele.s  to  videotape  an  in-studio 
performance  for  Wahiiart's  "Soundcheck"  program,  zipped  to  Napa  Valley  to 
;ippt\iral  a  winery  and  then  played  golf  In  Atlanta.  Since  winning  the  fir^it  sea.son 
of  NBC's  "The  Voice"  in  May.  Colon  s  world  has  been  flying  by  at  a  hectic  pace. 
Setting  up  Ins  first  album  for  Universal  Republic,  Come  Through  for  You.  due 
Nov.  21.  has  only  aca'leratcd  things. 

"Wliat  most  artists  lake  a  year  lo  do — writing  the  album,  picking  produt 
ers.  the  packaging,  the  video  shoots — )avier  is  doing  in  four  month.s."  says 
International  Artists  Agency  president  Ste^e  Brush,  who's  been  managing 
Colon  for  eight  years. 

With  two  major-label  solo  albums  under  his  belt.  Colon.  33.  is  cas' 
iiy  the  most  experieticed  singing  competition  winner  since  the  genre 
was  revived  a  decade  ago.  His  approach  on  TV — soft-spoken  singer/ 
songwriter,  family  guy  with  a  ball  cap  worn  slightly  off-center — was 
developed  while  he  was  recording  for  Capitol  Records  and  after  hi: 
stint  in  the  Derek  Trucks  Band. 

"When  I  had  the  opportunity  to  do  the  show,  it  was  important  that 
I  be  myself,"  says  Colon,  a  native  of  Stratford.  Conn.,  who  lives 
in  West  Hartford  with  his  wife  and  two  pre-school  daugh- 
ters. "It  was  all  about  song  dioicc — convej'  to  people  who 
I  was.  starting  with  "Time  After  Time'  and  doing  Cyndi 

Lauper  in  a  soulful  way."  ^^j^-       Tuned  in 

Soon  after  winning  "Tlie  Voice."  a  call  wvnt  otit  for  producers  JAVIER  COLON 


BY  GAIL  MITCHELL 


:t  nd  songwriters  to  work  on  the  album,  but  Colon 
siiick  to  his  guns.  "I  wanted  to  sound  like  the 
giiy  people  voti\l  lor    1  didii  t  want  Eoalicnatc 
an>'otK-.  1  felt  I  was  able  to  stay  true  to  myself 
on  tlif  show."  he  says.  Ryan  Tedder,  T<^ 
Cad.  David  Hodges  and  Andrew  Framp- 
ton  an-  attioi    the  procKiocrs  and  song- 
writers who  worked  on  tin- new  albiitii, 
ManxMi  5's  Adam  Icviiie.whocoached 
Cokm  to  victory,  sings  on  "Stand  Up." 
Although  collaborators  poured  in. 
Colon  wanted  to  ensure  tlie  album  fea- 
ttired  some  of  his  pre-"  Void"  material,  writ- 
ten whik*  lie  was  touring  collc^'caiiipiisfs  and 
doing  cKib  gigs  The  title  track,  for  instance,  dales 
wcktosoinck'an  tiiiH*-aft(TCapi1oJi.in;p{^K_'dhim 
following  his  2006  rekasc  Left  cf  Center. 

rote  that  in  the  middle  of  the  night  after 
an  argument  wiili  my  wife  about  the  music  business 
and  why  things  were  the  way  they  were."  Colon  says.  "Back 
then  1  was  always  saying,  'Things  will  get  better,  you  have 
to  trust  me' — all  the  things  a  musician  believes.  That  song  is 
me  trying  to  reassure  her  that  one  day.  I  will  come  though  for 
you.  That's  what  I'm  doing  it  for.  This  whole  journe>'  is  about 
being  able  to  provide  for  my  family  by  doing  something  I  love." 

The  family  element  is  something  Brush  hopes  to  capitalize 
on  with  the  release.  ')avier  is  a  guy  who  makes  it  cool  to  be  a 
family  man.'  he  says,  adding  that  he  hopes  it'll  lead  to  endorse- 
ment deals  with  products  associated  with  family  values.  "I  hope 
a  toothpaste  company  will  take  advantage  of  his  great  smile." 

A  tour  and  an  appearance  on  the  second  season  on  "The 
Voice"  arc  planned  for  late  winter  and  early  spring.  His  NBC 
connection  will  pay  off  with  a  performance  on  "The  Tonight 
Show  With  jay  Leno"  on  release  date,  then,  on  Nov.  30.  an  in- 
terview on  "Today"  followed  by  participation  in  that  night's 
"Christmas  in  Rockefeller  Center"  special.  • 


The  Love  Movement 


A  re-energized  Anthony 
Hamilton  taps  Babyface, 
Saiaam  Remi  and  others  for  his 
brighter-sounding  fourth  album 

"  I  don't  always  want  to  be  known  as  the  sad  cat,"  G  ramniy 
Award-winning  soul  singer/songwriter  Anthony  Hamil- 
ton says  with  a  laugh.  Hamilton  may  be  best-known  for 
his  hit  ballads  {"Charlene,"  "Can't  Let  Go')  and  power- 
ful albums,  typified  by  his  2003  breakout  Comin'  From 
Where  I'm  From,  but  now  he  says  it's  time  fwa  change. 
"I'm  ready  to  have  some  fun." 

This  summer,  he  began  doing  just  that.  As  a  fea- 
tured guest  on  Jill  Scotl  s  vibrant  'So  in  Love."  Hamilton 
joined  rarefied  company  when  the  duet  spent  18  weeks 
at  No.  1  on  Billboard's  Adult  R&B  chart—tying  Maxwell 
(" Fortunate")  for  thi'  most  consecutive  wcvks  in  that  sbl. 

Building  on  the  momentum.  Hamilton  is  charging 
back  up  the  same  tally  with  his  own  "Woo."  an  uptempo 
tribute  to  a  sexy  woman  and  her  charms.  The  .single 
marks  his  first  collaboration  with  Kenny  "Babyface" 
Edmonds  (Edmonds  co-wrote  and  co-produced),  and 
sits  at  No.  1 1  on  Adult  R&B  after  seven  weeks.  The  same 
energy  powers  Back  to  Love  (Dec.  13).  Hamilton's  fifth 
album — and  first  under  the  newly  restructured  RCA 
Records,  just  one  of  several  factors  the  singer  credits 
for  his  rejuvenation. 

"Having  children  gives  you  a  new  perspective,  an- 
other burst  of  energy."  says  the  father  of  five,  including 
year-old  twin  boys.  "Back  to  Love  stems  from  that  energy 
as  well  as  from  that  of  RCA's  new  team.  And  I  d  always 
wanted  to  work  with  Babyface;  wc  had  a  ball.  Everybody 


is  excited  about  taking  things  to  the  next  level." 

For  Hamilton,  whose  previous  alburn  The  Point  of 
ll  All  debuted  at  No.  1  on  Top  R&B/Hip  Hop  Albums 
(No.  1 1  on  the  Billboard  200)  in  2008  and  was  relea.sed 
through  So  So  Def/Zomba  Label,  the  next  level  meant 
crafting  a  brighter,  more  mainstream  sound  without 
compromising  his  gritty,  soulful  voice.  In  addition  to 
Edmonds  and  Antonio  Dixon,  who  contributed  three 
songs  to  the  project.  Hamilton — who  co-wrote  every 
song  on  the  1 2-track  set — collaborated  with  producers 
Salaam  Remi.  Mike  City  aiid  longtime  colleague  Kelvin 
Wooten,  as  well  as  newcomer  jairus  Mozec.  Onboard 
as  co-executive  producer  was  young  RCA  A&R  execu- 
tive Adonis  Sutherlin. 

The  end  result  is  a  cohesive  tapestry  that  not  only 
showcases  Hamilton's  strengths  but  reveals  a  fun.  ex- 
perimental side  as  well.  Among  the  set's  standouts  are 
the  OutKast-influenccd  "Sucka  for  You."  the  cha-cha 
groove  "Best  of  Me,"  the  rock-inspired  "Mad"  and  "Never 
Let  Go,"  a  charismatic  duet  with  Keri  Ifilson  that  was 
produced  by  )erry  "Wonda"  Duplessis.  As  Hainillon  puts 
it,  "It's  a  broader  sound,  but  still  'Anthony  Hamilton.'" 

RCA  VP  of  urban  marketing  Lisa  Cambridge- 
Mitchell  agrees.  "He's  expanded  his  sound,  stepping 
outside  of  what  he's  been  doing."  she  says  of  Hamil- 
ton. "But  he  wasn't  turned  into  something  he's  not. 
This  record  just  brings  out  something  we  haven't 
heard  before." 

Noting  that  the  success  of  "So  in  Love"  helped  "set 
the  table"  for  Hamilton's  return,  Cambridge- Mitchell 
says  that  one  of  the  label's  key  goals  for  Back  lo  Love 
is  to  develop  broader  coverage  opportimilies  through 


such  previously  untapped  outlets  as  NPR.  In  addition 
to  pursuing  more  TV-rclatcd  appearances.  RCA  has 
partnered  with  mobile  phone  service  Cricket  for  an  out- 
reach campaign  targeting  black  males  and  females  ages 
18-35.  The  latter  is  in  tandem  with  Hamilton's  I9-city 
Woo  tour,  which  kicked  off  Nov,  9  in  Los  Angeles  and 
includes  a  headlining  turn  at  New  York's  ApoUo  The- 
atre on  Dec.  9. 

Back  to  Love  will  be  simultaneously  released  Dec.  1 3 
in  overseas  markets,  with  an  eye  toward  strengthening 
Hamilton's  fan  base  there.  "We  get  our  greatest  feed- 
back from  Germany  and  France,"  Cambridge- Mitchell 
says.  "And  now  we're  working  toward  penetrating  the 
U.K.  a  bit  more." 

In  the  meantime.  Hamilton  is  relishing  this  new 
chapter  in  his  career  "It's  a  liberating  feeling,"  he  says. 
"This  time  around.  1  feel  people  are  hearing  the  impor- 
tance of  what  I  can  do . . .  and  where  I  can  be."      •  •• 
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Rock  "Idol": 
\        JAMES  DURBIN 


jy/lLLS 


FETAL 
EAR 


r  James  Durbin  looks  to 
all  with  post-'idoi'  debut 


Lasi  Spring,  |,iniL-s  Duibiii.  a  zV-ycar- 
o!d  metal  cntlmsiast  with  a  booming 
voice,  finished  fourth  during  the  10th 
season  of  "American  Idol."  He  was  vis- 
ibly upset  when  he  was  eliminated,  but  declared 
in  a  press  confeaTite  tlie  next  day. "  I  liavcn't  failed 
at  all.  This  is  just  the  bcgiiuiing." 

Scoit)^  McCreery  and  Uuren  Alaina.  the  10th 
season's  respective  winner  and  runner-up.  have 
already  notched  top  five  debuts  on  the  Billboard 
200  with  their  first  afbunis.  While  McCreer>'  and 
Alaina  are  country  acts.  Durbin's  oeuvrc  is  bom- 
bastic rock;  He  performed  on  "Idol"  with  )udas 
Priest  and  Zakk  Wylde,  and  new  single  "Stand 
Up."  which  has  sold  6.000  copies  siiKe  its  Sept.  25 
release,  according  to  Nielsen  SoundStan,  features 
an  incinerating  guitar  riff  and  ll)c chorus.  "It's  time 
to  sec  you  stand  up/Let  me  see  your  hands  up." 

Durbin  believes  that  Memories  of  a  Beauti- 
ful Disaster,  which  arrived  Nov,  21  on  Wind-up 
Records,  will  echo  the  singer  that  fans  heard  on 
"Idol":  a  sensit  ive,  passionate  rock  geek  who  has 
struggled  with  Tourette's  syndrome.  The  album 
bows  at  No  36  on  the  Billboard  200  and  at  No. 
8  on  Rock  Albums  with  28,000  sold. 

"The  underlying  theme  of  the  album  is  bul- 
lying and  being  an  outsider,  because  growing 
up.  I  wasn't  the  popular  kid  at  school."  Durbin 
says.  "I've  heard  from  fans  about  how  inspir- 
ing I  am  lo  their  kids  through  singing  covers 
on  'Idol."  and  now  I  get  to  put  out  my  record 
and  give  these  people  real  emotion,  siufl  that 
I've  gone  through  and  someone  to  look  up  to." 

Aside  from  2006  contestant  Chris  Daughtry. 
whose  band  has  moved  6.1  million  copies  of  its 
(wo  albums,  according  to  SoundScan.  no  "Idol" 
contestant  has  made  a  long-lasting  dent  on  rock 
radio.  But  when  Wind-up  senior  VP  of  market- 
ing Bill  Richards  watched  Durbin's  set  during 
the  American  Idols  Live!  tour  stop  at  New  York's 
Nassau  Veterans  Memorial  Coliseum  in  late  Au- 
gust, he  realized  the  singer  could  break  the  spell. 

"It's  a  fairly  sedate  sItow.  wry  family-oriented." 
Richards  says  of  Idols  Live!  "And  when  [Durbin] 


LOines  on  he  just  goes,  tveryone  gel  up!,'  and  it 
turns  into  a  huge  rock  sliow  for  his  few  songs,  and 
you're  like.  'Oh.  OK.  he's  the  real  deal."' 

Durbin  says  that,  after  rejecting  other  label 
suitors  as  "too  corporate."  he  was  thrilled  lo  join 
a  roster  that  includes  Evanescence.  Seether  and 
Creed.  Durbin  signed  with  Wind-up  on  Sept. 
7  and  began  recording  Memories  in  Los  Ange- 
les with  veteran  producer  1  toward  Benson  (My 
Chemical  Romance.  Dauglitry)  as  the  "Idol"  tour 
was  wrapping  up.  He  had  an  entire  album  ready 
to  be  mastered  in  less  than  three  weeks. 

Because  of  the  album's  quick  turnaround, 
the  marketing  rollout  will  be  slowly  paced,  with 
late-night  TV  appearances  coming  after  street 
week  and  a  return  performance  on  season  1 1  of 
"American  Idol"  planned  for  the  spring.  "Stand 
Up"  has  been  serviced  to  rock  radio,  and  the 
more  melodic  "Love  Me  Bad"  has  been  sent  to 
mainstream  and  adult  top  40.  Durbin  recently 
shot  videos  for  both  tracks,  and  the  "Love  Me 
Bad"  clip  was  unveiled  Nov.  16. 

Richards  expects  the  artist  to  kick  ofTa  mix 
of  headlining  shows  and  supporting  gigs  early 
next  year.  Durbin's  music  is  already  being  heard 
in  stadiums;  Tlirough  a  partnership  with  the 
NFL.  "Stand  Up"  is  featured  on  Offidai  Gameday 
Music.  Vol.  2.  an  EP  released  by  Banshee  Music 
that  features  similar  hard  rock  tracks  heard  at 
football  games.  Durbin  also  recorded  32  custom 
clips  of  "Stand  Up"  for  each  team,  which  are 
screening  ui  NI-L  stadiums. 

But  can  Durbin  overcome  the  "Idd"  pop/coun- 
try brand  and  be  embraced  by  hard  rock  fans.^ 
"I'll  be  the  first  to  admit  it's  not  easy,  but . . .  it's 
understanding  who  the  rock  audience  is  and  who 
the  audience  for  lames  Durbin's  brand  is."  man- 
ager josh  Klemme  says.  "We  ultimately  decided 
to  work  with  Wind-up  Records  because  they're  a 
big  home  for  rock.  We  solicited  an  NFL  partner- 
ship for  him  because  the  NFL  audience  is  a  rock 
audience.  It's  about  finding  the  right  partners 
and  the  right  believers  that  are  going  to  push 
with  you  throughout  the  process."  • 


QUESTIONS 


With  GEDDY  LEE 


Canadian  power  trio  Rush  is  one  of  the  world's 
biggest-selling  barKis,  with  14  RIAA-certified 
platinum  and  24  gold  albums.  The  only  rock 
groups  ever  to  earn  more  consecutive  gold 
and  platinum  platters?  The  Beatles  and  the 
Rolling  Stones.  Rush's  mix  of  progressive  rock 
epics  and  hard  rock  riffs  influenced  everyone 
from  Metallica  to  Dream  Theater,  and  classic  al- 
bums like  the  1976  science  fictton-flavor ed  2T72 
and  the  1980  breakthrough  Permanent  Waves 
helped  build  a  huge  fan  base  that's  only  kept 
growing  throughout  the  band's  37-year  career. 

On  Nov.  e  Anthem/Roadrunner  released 
the  CD/DVD  set  7Vme  Machine  2011:  Live  in 
Cleveland,  which  captures  the  group's  recent 
Time  Machine  tour,  on  which  the  group  per- 
formed Its  quadruple-platinum  1981  album, 
Moving  Pictures,  in  its  entirety.  Rush  also  has 
a  new  studio  album,  Cloci(work  Angels,  in  the 
works  for  next  year.  Singer/bassist  Geddy 
Lee,  whose  stratospheric  voice  is  one  of  rock's 
natural  wonders,  muses  on  Rush's  past,  pres- 
ent and  future. 


The  caravan  thunders  onward:  GEDDY  LEE 
(center)  with  Rush  bandmates  NEIL  PEART 
(left)  and  ALEX  LIFESON 


1  The  Rush  documentary  "Beyond  the 
Lighted  Stage"  came  out  last  year.  What 
was  your  initial  reaction? 

It  was  hard  for  me  to  watch  in  some  ways.  It 
was  kind  of  fun  to  watch  the  old.  old  stuff,  the 
bad  hair  and  bad  clothes.  And  seeing  the  old 
performances.  I  enjoyed  that.  Itwaskind  of an 
out-of-body  experience,  because  I  didn't  recog- 
nize that  as  mc.  But  I  found  it  uncomfortable 
just  to  see  so  much  of  us  talking  |laughsj.  I 
enjoyed  all  the  parts  where  other  people  were 
talking  more  than  watching  us  talk  incessantly 
about  what  we  do. 

2  Your  parents  were  Holocaust  survivors. 
How  did  that  affect  your  life  and  music? 

Certainly  my  personality,  my  sense  of  humor, 
my  outlook  on  life  was  informed  by  the  experi- 
ences of  my  parents,  and  the  stories  they  shared 


with  me.  "Red  Sector  A"  [from  the  band's  1984 
release  Grace  Under  Pressure]  was  informed  by 
one  of  my  mom's  stories — when  she  was  liber- 
ated in  Bergen-Belsen  in  Germany.  When  they 
saw  that  there  were  British  soldiers  coming  in  to 
liberate  them,  they  were  in  such  disbelief  They 
had  assumed  that  they  had  just  been  abandoned. 
Neil  [Peart.  Rush'sdrummer/Iyricist]  a  t)d  I  talked 
alwut  this,  and  lied  been  putting  together  some 
ideas  tor  a  futuristic  song  about  a  similar  kind 
of  prison  idea.  That  story  had  some  impact  on 
him  for  sure. 

3  What  moved  you  to  perform  Moving 
Pictures  in  its  entirety  on  the  Time  Ma- 
chine tour? 

We  thought  that  was  the  perfect  time,  and  the 
perfect  album  to  do  that  witli.  Because  I  guess  it 
would  be  considered  ourquintessenlial  album, 
and  it  was  the  30th  anniversary  of  that  album 
being  released.  It  also  gave  us  the  opportunity 
to  play  an  1 1-minute  song  on  that  album  called 
"The  Camera  Eye."  which  we  had  never  really 
embraced  as  a  live  song. 


4  Would  you  consider  doing  that 
with  any  other  classic  Rush  album? 

I  certainly  would.  We  really  enjoyed  that 
whole  experience.  We  played  for  three 
hours — you  can  luck  a  45-minute  album 
in  thereand  still  play  lots  of  new  things  and 
lots  of  01  her  things.  If  we  were  really  out  of 
our  minds,  we  would  attempt  something 
like  [1978's]  Hemispheres.  If  Rush  has  a  cult 
following,  within  that  cult  following  there's 
afoltowingfbr  Hemisphere'^  jlaughs].  I'm  not 
sure  we're  up  for  that  one.  but  I  could  see 
us  doing  21 12. 


5  What  can  we  expect  from  the  next 
album.  Clockwork  Angels'? 

The  first  two  [single]  releases  from  this 
album.  "Caravan"  and  "Brought  Up  to 
Believe.'*  are  a  great  indication  of  where 
this  album's  going,  although  there's  much 
more  variety  than  just  what  those  two  songs 
offer.  When  I  look  back  at  [2007  album] 
Snakes  and  Arrows,  as  happy  as  we  were 
with  that  record,  in  retrospect  I  feel  we 
kind  of  overdid  it  with  overdubs.  We'd  like 
to  simplify  that,  just  in  terms  of  making  sure 
the  guitar,  bass  and  drum  sounds  are  big  and 
loud  and  clear,  and  any  time  we  are  going  to 
add  an  overdub.  to  make  sure  that  it  definitely 
is  adding  and  not  subtracting. 

6  You're  known  as  an  obsessive  baseball 
memorabilia  collector,  with  a  museum- 
quality  collection.  How  did  your  baseball 
passion  develop? 

In  the  early  '8()s  we  were  touring  a  lot  in  America. 
We'd  be  staying  at  a  Holiday  Inn  somewhere, 
and  after  a  4(K)-mile  drive,  we'd  be  waking  up 
around  midday.  There  was  nothing  to  do  but 
turti  on  the  box.  and  there  was  almost  always 
a  Cubs  game  on.  I  started  watching  the  Cubs 
every  day,  and  before  I  knew  it  I  was  completely 
obsessed  with  baseball.  It  keeps  me  sane,  or  it 
keeps  me  insane,  probably.  •  •• 
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ALBUMS 


WILLIE  NELSON 

Remember  Me,  Vol.  1 
Producer:  James  Stroud 
R&J  Records 
Release  Date:  Nov.  21 
Polished,  relaxed  and  au- 
thoritative, Willie  Nelson  rolls 
through  14  classic  tunes  that 
hit  Billboard's  top  five  on 
the  country  and  pop  charts 
between  1946  and  1977  on 
Remember  Me.  Voi.  1.  Songs 
from  the  "SOsdominaie  theal- 
bum— a  trioof  hits  from  Ernest 
Tubb,  Tennessee  Ernie  Ford 
and  George  Jones  provides 
a  solid  start— records  that 
Nelson  has  undoubtedly  em- 
braced since  his  youth.  Stu- 
dio nnusicians  provide  a  crisp 
backing,  similar  to  his  work 
in  the  late  '70s  and  early  '80s 
when  he  made  interpretations 
a  key  part  of  his  recordings. 
The  template  here  is  pure 
country.  Much  as  Remember 
Me  is  a  tribute  to  the  Nashville 
of  a  bygone  era,  Nelson  takes 
command  of  midtempo  num- 
bers, especially  Jones*  "Why 
Baby  Why"  and  the  title  track, 
an  accordion-  and  piano-led 
rendition  of  Stuart  Hamblen's 
"Remember  Me  (I'm  the  One 
Who  Loves  You),"  He  ventures 
into  upbeat  Western  swing 
with  "Smoke!  Smoke!  Smoke! 
(That  Cigarette)"  and  the 
closer  "Ramblin'  Fever."  but 


THE  BLACK 
KEYS 

El  Camino 

Producers:  The  Black 
Keys.  Danger  Mouse 
Nonesuch  Records 
Release  Date:  Dec.  6 
The  world  discovered 
the  Black  Keys— after 
years  of  bubbling 
under  in  the  hipster 
realm— in  a  big  way  with  2010's  Brothers,  to  the  tune  of  a 
Grammy  Award  and  a  couple  of  hit  singles  ("Tighten  Up," 
"Howlin'  for  You").  The  duo's  newest  album.  El  Camino, 
stays  on  that  commercial  tip,  but  on  its  own  terms,  continu- 
ing and  refining  the  Black  Keys'  fruitful  relationship  with 
Danger  Mouse  that  began  with  2008"s  Attack  &  Release. 
Keyboard  accents  and  lush  backing  vocals  smooth  the 
edges  and  add  soulful  veneer  to  vocalist/guitarist  Dan 


Auerbach  and  drummer  Patrick  Carney's  gritty  garage 
rock,  and  while  there's  still  a  punky  urgency  in  such  tracks 
as  "Lonely  Boy,"  "Gold  on  the  Ceiling,"  "Money  Maker"  and 
"Mind  Eraser,"  the  duo  reaches  new  levels  of  melodic  and 
rhythmic  sophistication  on  "Little  Black  Submarines,"  "Hell 
of  a  Season"  and  the  particularly  buoyant  "Stop  Stop." 
When  Auerbach  sings,  'Don't  let  It  be  over."  as  the  album 
ends,  we  couldn't  agree  more.  ^^cT- 


otherwise  keeps  the  mood 
mellow  and  easygoing.— PG 


CHRISTIAN 


MICHAEL  W.  SMITH 

Glory 

Producer:  Michael  W.  Smith 
Reunion  Records 
Release  Date:  Nov.  22 
Michael  W.  Smith  has  long 
been  known  as  one  of  the 
Christian  music  community's 


MARY  J.  BLIGE 

My  Life  II:  The  Journey  Continues 
(Act  1) 

Producers:  various 
Matnarch/Geffen/ln  ter scope 
Release  Date:  Nov.  21 
After  baring  her  tortured  soul  on  1994's  My  Life,  one  of  her 
best  albums,  Mary  J.  Bilge  returns  with  this  highly  antici- 
pated sequel.  Going  just  as  deep  as  she  did  the  first  time, 
Blige  relates  the  highs  and  lows  of  love  and  life  as  she  maps 
out  the  blueprint  for  the  second  phase  of  her  jourrwy.  The 
14-track  set  opens  with  BItge  calling  longtime  collabora- 
tor Sean  "Diddy"  Combs  and  explaining  how  her  10th 
studio  album  is  a  sequel  showing  "how  far  we've  come. 
Not  saying  that  pain  doesn't  exist  r>o  more  in  our  life,  but 
now  we  understand  how  to  navigate."  Helping  her  do  that 
this  time  are  such  guests  as  Nas  on  the  compelling  "Feel 
Inside,"  layered  over  the  Wu-Tang  classic  "Triumph,"  and 
Busta  Rhymes  on  the  feel-good  track  "Next  Level."  She 
and  fellow  diva  Beyoncd  go  pipes  vs.  pipes  as  they  school 
males  on  how  to  "Love  a  Woman."  In  addition  to  Bilge's 
two  current  singles— "25/8"  and  "Mr.  Wrong"  (featuring 
Drake)— the  project  firids  Blige  at  her  most  vulnerable  on 
the  Tricky  Stewart- produced  "Empty  Prayers."  Sealing  the 
journey:  "The  Living  Proof,"  the  empowerir>g  tfwme  song 
from  2011  film  "The  Help."- Eft 


most  successful  pop  acts  and 
respected  worship  leaders. 
Among  his  lesser-known  but 
no  less  impressive  talents. 
Smith  is  an  accomplished 
composer,  and  that  gift  shines 
on  Glory,  his  23rd  studio 
album  and  second  instrumen- 
tal collection.  Recorded  with  a 
71-piece  symphony  orchestra 
at  London's  AIR  Studios,  the 
project  IS  an  ambitious  effort 
that  succeeds  on  every  level. 
Smith's  piano  prowess  and  his 

original  songs  are  compel- 
ling, "Atonement"  boasts  an 
understated  elegance,  while 
"Forever,"  named  in  honor 
of  wife  Debbie,  sets  a  warm 
romantic  tone.  The  opening 
"Glory  Overture"  has  a  grand 
cinematic  feel  that  soars.  In- 
fluenced by  "The  Nutcracker," 
"Whitaker's  Wonder"  oozes 
childlike  whimsy  and  ap- 
propriately was  named  for 
Smith's  young  grandson.  De- 
scribed by  Smith  as  "'Gladi- 
ator" meets  'Braveheart,'" 
the  song  "Glory  Battle"  has 
a  riveting  intensity  that'll 
capture  the  listener's  atten- 
tion and  showcases  some 
of  Smith's  best  moments  on 
piano.  Working  with  longtime 
arranger  David  Hamilton, 
Smith  has  created  a  beautiful 
musical  tapestry  that  dem- 
onstrates his  ability  to  stir 
powerful  emotions  without  a 
word.— DEP 


CHRIS  CORNELL 

Songbook 

Producer:  Chris  Cornell 
Universal  Music  Enterprises 
Release  Date:  Nov.  21 
Given  the  generally  horri- 
fied reaction  to  his  2009 
Timbaland  collaboration 
Scream,  it's  hard  not  to  hear 


Chris  Cornell's  new  live- 
acoustic  Songbook  as  a  kind 
of  synlh-free  mea  culpa  to 
fans  who've  long  considered 
the  Soundgarden  frontman 
one  of  rock's  greatest  sing- 
ers. The  album  — recorded 
earlier  this  year  at  various 
dates  on  his  continuing  solo 
tour— certainly  showcases 


UPPETS 

THE  MUPPETS 

Original  Soundtrack 

Producers:  Mitchell  Leih.  Kaylin 

Frank 

Walt  Disney  Records 
Release  Date:  Nov.  22 
As  music  supervisor  of  the  first  Muppets  film  in  12  years, 
Flight  of  the  Conchords'  Bret  McKenzie  reached  across 
a  broad  musical  spectrum,  touching  on  Broadway,  rap, 
vintage  disco  and  such  Muppet  classics  as  "Rainbow 
Connection"  and  "Mah  Na  Mah  Na."  The  target  is  families, 
not  necessarily  children,  and  McKenzie,  who  produced  and 
wrote  many  of  the  tunes,  smartly  emphasizes  repeatable 
choruses,  obvious  rhyme  schemes  arxl  ptayful  melodies. 
"Life's  a  Happy  Song"  is  a  perfect  vehkle  for  guest  singers 
Feist  and  Mk:key  Rooney:  The  tune  emphasizes  the  fun, 
uptempo  beats  of  the  former  arxJ  the  joyful  storyline  of 
friendship  is  perfect  for  the  latter.  Amy  Adams  and  Miss 
Pi99y  (voice  of  Eric  Jacobson)  unleash  their  inner-Donna 
Summer  on  "Me  Party,"  Chris  Cooper  and  Nathan  Pacheco 
deliver  some  kid-friendly  rap  on  "Let's  Talk  About  Me,"  and 
McKenzie  lets  the  CorKhords  sound  take  flight  on  "Man  or 
Muppet,"  a  duet  between  Jason  Segel  and  new  Muppet 
Walter  (Peter  Unz).  The  soundtrcKrk  ir>cludes  a  compelling 
barbershop  quartet  version  of  Nirvana's  "Smells  Like  Teen 
Spirit,"  while  chickens  clucking  Cee  Lo  Green's  "Forget 
You"  is  likely  to  have  the  shelf  life  of  a  dozen  eggs  at  the 
grocery  store.— PG 


Cornell's  skyscraping  vocals 
more  effectively  than  it  does 
his  songwriting,  Stripped  of 
the  textured  psych-grunge 
guitars  that  defined  much 
of  his  work  in  Soundgar- 
den, Temple  of  the  Dog  and 
Audioslave,  Cornell's  tunes 
here  tend  to  run  together  in 
a  dude-on-a-stool  blur.  (The 
material  that  holds  up  best 
are  the  covers— Led  Zeppe- 
lin's "Thank  You"  and  John 
Lennon's  "Imagine"— and 
"Can't  Change  Me."  from  his 
1999  solo  debut,  Euphoria 
Morning.)  That  said,  it's  a  kick 
to  hear  Cornell  describe  the 
9/11-insptred  "Ground  Zero" 
as  being  about  the  struggle 
to  get  past  wanting  to  "stomp 
people's  fucking  faces  in." 
"VHl  Storytellers."  here  he 
comes.— MW 

R.E.M. 

Part  Lies,  Part  Heart, 
Part  Trash,  Part  Garage 
1982-2011 
Producers:  various 
Warner  Bros.  Records 
Release  Date:  Nov.  IS 
After  30  years.  R.E.M.  Is 
going  out  quietly  but  po- 
tently. The  group,  which  an- 
nounced It  was  splitting  up  in 
September,  recorded  three 
new  songs  with  producer 
Jacknife  Lee  for  this  two- 
disc,  40-track  compilation, 
each  of  which  says  goodbye 
in  its  own  way.  But  none  does 

so  moro  than  the  single  "W© 
All  Go  Back  to  Where  We  Be- 
long," in  which  frontman  Mi- 
chael Stipe  sings,  "I  dreamed 
that  we  were  elephants/ 
Out  of  sight,  clouds  of  dust/ 
And  woke  up  thinking  we 
were  free."  amid  a  lush,  Burt 
Bacharach-style  instrumen- 
tal backdrop.  The  song  "Hal- 
lelujah" builds  from  a  nearly 
demo-quality  start  into  a 
full-on  hymnal  with  strings 
and  dissonant  guitar,  while 
the  spiky,  short  and  spare 
"A  Month  of  Saturdays"  re- 
calls the  early-'80s  Athens. 
Ga..  underground.  The  rest 
of  Part  Lies  .  . .  does  an  ex- 
emplary job  of  gathering  the 
key  tracks  from  R.E.M.'s  15al- 
bums.  And  while  some  may 
quibble  over  a  track  here  and 
there,  it  certainly  documents 
what  R.E.M.  accomplished— 
and  how  much  we'll  miss  the 
band.— GG 
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SINGLES 


TAYLOR  SWIFT 

If  This  Was  a  Movie  (3:54) 

Producers:  Nathan  Chapman.  Taylor  Swift 

Writers:  T.  Swift.  M.  Johnson 

Publishers:  Sony/ATV  Tree  Pub/ishing/Tay/or  Swift 

Music  (8M0.  Martin  Johnson  Music/EMI  April  Music 

(ASCAP) 

Big  Machine 

Is  our  little  princess  growing  up?  "If  This  Was  a  Movie," 
a  new  single  off  the  deluxe  edition  of  Taylor  Swift's 
Speak  Now,  made  a  splash  on  the  Billboard  Hot  100 
a  year  after  the  singer's  third  album  was  originally 
released.  The  fast-paced  ballad  suggests  that  the 
21-year-old  has  been  through  a  breakup  and  wishes  to 
reverse  it;  "I  just  want  it  back  the  way  it  was  before/ 
And  I  just  wanna  see  you  back  at  my  front  door."  she 
sings.  Swift  Is  lyrically  coming  of  age,  abandoning 
the  fantasy  world  of  high  school  and  exploring  more 
mature  content.  A  simple,  recurring  guitar  riff  moves 
the  song  along,  and  its  dramatic  chorus  features  gentle 
harmonies  providing  backup  to  Swift's  signature 
twang.  She  may  not  be  entering  a  Christina  Agullera 
"dirrty"  phase  just  yet.  but  "If  This  Was  a  Movie"  rep- 
resents a  more  age-appropriate  track  for  the  innocent 
country  hero.— 


ELECTRONICA 


LITTLE  BOOTS 
Shake  (6:20) 
Producer:  Ellis  James 
Writer:  V.  Hesketh.  E.  James 
Publishers:  Copyright 
ControlAyamer  Music  U.K.. 
administered  by  Warner/ 
Chappell  Music 
Elektra  Records/679 
Recordings 

"There's  only  one  thing  you 
should  really  know."  U.K. 
electronica  upstart  Victoria 
Hesketh  (better-known  as 
Little  Boots)  chirps  midway 
through  her  slick,  hypnotic 
new  single.  "I  tell  you.  this 


place  is  about  to  blow."  But 
it's  far  too  late.  "Shake"  det- 
onates only  moments  into 
its  six-plus  minutes,  stuffed 
to  the  max  with  a  heavy 
beat  and  liquid  synth-bass 
that  smacks  you  straight 
against  the  nightclub  sub- 
woofers.  Repetitive  and  far 
from  innovative,  "Shake" 
occasionally  threatens  to 
lapse  into  generic,  "Night 
at  the  Roxbury'*-esque  ter- 
ritory, but  the  longer  the 
track  drones  on.  the  more 
likely  the  listener  will  fall 
slave  to  its  sheer  determina- 
tion. It's  unclear  why  Little 


FAITH  HILL 

Come  Home  (5:38) 

Producers:  Byron  Gallimore.  Faith  Hill 

Writer  Ryan  Tedder 

Publishers:  Sony/ATV  Tunes/Velvet  Hammer  Music/ 
Midnight  Miracle  Music  (ASCAP) 
Warner  Bros  /WAR 

For  the  first  single  from  her  upcoming  album  on  Warner 
Bros.  Records,  Faith  Hill  has  chosen  a  ballad  that  shows  the 
dramatic  tones  of  her  vocal  approach.  The  country  veteran's 
performance  on  "Come  Home"  is  dead-on,  but  unfortu- 
nately, the  song  never  gets  totally  off  the  ground.  "Come 
Home"  is  lyrically  sturdy,  as  Hill  reflects  on  the  "war  between 
the  vanities,"  but  the  production  tends  to  drown  out  the 
vocals.  Hill's  next  album,  due  in  early  2012,  is  apparently 
going  to  feature  more  of  a  Delta  blues-inspired  approach, 
but  this  track  might  not  be  that  indicative  of  what  she  has  up 
her  sleeve.  Although  it  sounds  like  something's  missing  from 
Hill's  intended  effect  for  the  song,  "Come  Home"  is  a  wel- 
come retum  from  one  of  the  format's  defining  artists.— CD 


RIE\(ll=\AfS- 


Boots  wants  you  to  "shake 
until  your  heart  breaks." 
but  with  those  neon  synths 
drilling  their  way  into  the  lis- 
tener's skull,  logic  is  hardly  a 
concern.—/?/? 

BUSTA  RHYMES 
FEATURING  CHRIS 
BROWN 

Why  Stop  Now  (3:59) 
Producer:  Sham  "Sak  Rase" 
Joseph 

Writers:  T  Smith.  C.  Brown 
Publishers:  various 
Cash  Money  Records 
At  the  start  of  2011.  Busta 
Rhymes  returned  to  the  top 
of  the  charts  with  a  rapid-fire 
guest  verse  on  Chris  Brown's 
smash  'Look  at  Me  Now," 
The  veteran  MC  is  looking 
to  cement  that  comeback 
with  a  new  deal  with  Cash 
Money  Records,  as  well  as 
with  another  virtuoso  per- 
formance alongside  Brown 
to  bookend  the  year.  "Why 
Stop  Now"  is  purely  Rhymes' 
show,  however.  He  eviscer- 
ates the  slow-booming  beat 
courtesy  of  Sak  Rase  (Ri- 
hanna's  "Man  Down,"  Jay-Z 
and  Kanye  West's  "WhoGon 
Stop  Me"),  rhyming  so  ef- 
fortlessly that  he  finds  time 
to  stop  himself  and  boast 
mid-verse,  "l  wanna  see  y'all 
do  that  on  YouTube."  be- 
fore going  back  in.  The  real 
beauty  of  '  Why  Stop  Now" 


WILL.LAM 
FEATURING 
MICK  JAGGER  & 
JENNIFER  LOPEZ 
T.H.E.  (The  Hardest  Ever) 
(4:47) 

Producers:  Will.i.am. 
Audiobot.  Dallas  Austin 
Writers:  W  Adams. 
K  Ohvcr  D.  Austin 
Publishers:  various 
Interscope 

Pop  fans  know  to  expect  a 
mixed  bag  when  listening 
to  Will.i.am's  solo  mate- 
rial. On  the  first  sampling 
from  his  2012  solo  album 
ttwillpower,  the  Black  Eyed  Peas  MC/producer  extraordinaire  takes  the  cross-genre  VIP 
collaboration  model  to  dizzying  new  heights.  With  "Moves  Like  Jagger,  "  Maroon  5  and 
Christina  Aguilera  proved  what  a  well-placed  Mick  Jagger  reference  can  do  on  the  charts. 
Will.i.am  goes  one  better  by  recruiting  Jagger  himself,  who  rap-sings  lines  like.  "Hard  like 
geometry  and  trigonometry,  this  is  crazy,  psychology,"  over  a  "Boom  Boom  Pow"-siyle 
beat.  The  concept  sounds  crazy,  but  Will.i.am  is  the  perfect  studio  whiz  to  oversee  the 
commotion.  The  master  of  ceremonies  adds  to  the  fun  by  referencing  everything  from 
"Back  to  the  Future"  to  the  Wu-Tang  Clan  to  Dallas  Cowboys  owner  Jerry  Jones  in  his 
opening  verse.  With  the  track  debuting  in  grand  fashion  at  the  recent  American  Music 
Awards,  Will.i.am's  first  solo  effort  in  five  years  could  well  become  his  most  successful. 


is  its  simplicity— the  room  in 
which  the  beat  can  breathe 
lets  Rhymes  show  that,  after 
two  decades,  his  delivery  has 
only  gotten  better  -  m:.:L 


ALTERNATIVE 


FLORENCE  &  THE 
MACHINE 

No  Light.  No  Light  (4:35) 
Producer  Paul  Epworth 
Writers:  F.  Welch. 
I  Summers 

Publisher:  Universal  Music 
Publishing 

Universal  Music  Group 
On  "No  Light,  No  Light," 
Florence  &  the  Machine 
exude  strength  through 
pulsating  tribal  drums, 
a  choir-led  chorus  and  a 
brash  bridge  of  electron- 
ica. A  dramatic  opening 
note  ushers  in  a  drum  cre- 
scendo, followed  by  a  "Like 
a  Prayer"-style  interlude. 
Lyrically,  however,  the  third 


epic  single  off  new  album 
Ceremonials  tePIs  a  much 
different  story,  as  is  often 
the  case  with  the  U,K,  alt- 
pop  act.  Frontwoman  Flor- 
ence Welch  is  on  her  knees, 
begging  her  lover  not  to 
go  and  poignantly  declar- 
ing. "It's  so  easy  to  say  it 
to  a  crowd,  but  it's  so  hard, 
my  love,  to  say  it  to  you  out 
loud."  While  second  single 
"Shake  It  Out"  continues 
to  rise  on  the  Rock  Songs 
and  Alternative  charts,  fans 
willing  to  trade  an  anthemic 
chorus  for  lyrics  that  ring 
truer  to  the  act  s  songwrit- 
ing  may  find  thai  "No  Light. 
No  Light"  resonates  more 
clearly, -J^f 
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HAPPENING  NOW 


BY  RICHARD  SMIRKE 


Amazing  Race 

U.K.  'X  Factor'  finalist  Oily  Murs  holds  his  own  in 
chart  challenge  with  Rihanna,  Michael  Buble 


F or  any  artist  takingon  Rihanna  in  a  chart 
battit.  be1I  neeti  all  the  help  he  can  get. 
I  iickily.  British  singer  Otly  Murs  had  a 
secret  weapon  up  his  sleeve  in  the  form  of  those 
ever-popular  furry  creatures,  the  Muppcts. 

For  his  Nov.  27  prime-time  TV  performance 
on  U.K.  show  "The  X  haclor."  Murs — a  rurnier- 
up  on  the  program's  2009  season — performed 
his  single  "Dance  With  MeTonight"  alongside 
.1  Ixicking  l)and  that  featured  Animal  on  drums. 
Fozzie  Bear  on  double  bass  and  a  cameo  guest 
vocal  from  Miss  Piggy.  The  eye-catching  spec- 
lacle  proved  the  perfect  setup  for  his  sophomore 
studio  set.  In  Case  You  Didn't  Know,  which  hit 
U.K.  stores  the  following  day.  At  press  time, 
the  record  was  No.  1  on  the  U.K.  albums  chart, 
holding  ofT competition  from  Michael  Buble's 
Christmas  (Reprise/Warner  Music)  and  the  pre- 
vious week's  No.  1.  Rihanna's  Talk  That  Talk 
(Def  [am/Universal). 

During  the  week  before  Murs'  albutn  release. 
"Dance  With  Mo  Tonight"  was  narrowly  beaten 
to  the  U.K.  No.  1  single  position  by  Rihanna's 
"We  Foimd  Love"  (lealuring  Calvin  Harris).  Only 
5.000  units  separated  the  two  tracks,  according  to 
the  OfTicial  Charts  Co.  (OCC).  with  "We  Found 
Love"  selling  79.000  downloads  to  Murs'  74.000. 

"For  me  to  be  up  against  Rihanna.  battling 
for  No.  1  is  amazing — and  an  lienor."  says  the 
27-ycar-oId  Murs.  who's  signed  to  Epic/Syco/Sony 
Music  Entertainment.  "It  proves  that  I'm  doing 
sometliing  right,  and  tlial  I've  come  a  long  way 
in  a  year." 

He  certainly  has.  Despite  losing  the  2009  "X 
Factor"  crown  to  )oe  McElderry.  Murs  scored  a 
U.K.  No.  I  with  debut  single  "Please  Don't  Let 
Me  Go"  in  September  2010.  His  self-titled  debut 
alburn  peaked  at  No.  2  on  the  U.K.  cliarts  and 
has  sold  654,000  units,  according  to  the  OCC. 
He  then  scored  a  second  No.  1  in  August  with 
"Heart  Skips  a  Beat"  (featuring  Rizzle  Kicks). 
Both  "Heart"  and  "Dance"  are  foiuid  on  In  Case 


You  Didn't  Know.  Murs  shares  writing  credits  on 
12  of  the  album's  13  tracks,  working  in  collabora- 
tion with  such  pedigree  songwriters  as  Claude 
Kelly.  Wayne  Hector  and  Steve  Robson. 

"The  writing  process  for  me  was  different  the 
second  time  around,"  the  Essex-bom  artist  says. 
"I  had  more  experience  underneath  my  belt,  so  it 
was  much  easier  for  nie  to  express  myself.  I  knew 
what  works  and  what  doesn't  work." 

Epic  Records  U.K.  product  managerThomas 
Paul  credits  strong  support  from  top  40  network 
BBC  Radio  1.  commercial  network  Capital  FM 
and  regional  radio  stations  in  building  a  solid 
launch  platform  for  Murs'  sopiiomore  set.  His 
profile  also  received  a  major  boost  in  the  ramp-up 
to  release  dale  Irom  weekly  I  V  appearances  js  a 
presenter  on  "X  Factor"  spinoff  "The  Xira-Factor." 
Paul  notes  that  Murs'  lovable  cheeky  persona  is 
"Ills  main  selling  point." 

"its  heen  a  positive  to  show  people  more  of  my 
personality,  not  just  me  as  a  singer,"  says  Murs. 
who's  published  by  Salli  Isaak  Music  Publishing/ 
Universal  Music  Publishing  Group. 

TV  work,  however,  will  take  a  back  seat  fol- 
lowing the  completion  of  his  "Xtra-Factor"  tl  : 
lies,  thanks  to  a  U.K.  headline  arena  tour  set  '< 
commence  Feb.  I  at  Motorpoint  .Arena  in  Cardill. 
Wales.  The  l8-date  trek  Is  booked  by  London- 
based  Creative  Artists  Agency  and  wraps  Feb. 
26  at  the  Exhibition  and  Conference  Centre  in 
Aberdeen.  Scotland. 

International  plans  for  In  Case  You  Didn't 
Know  liave  yet  to  be  amiouticed,  although  Murs 
is  hopeful  that  this  campaign  wilt  help  him  break 
outside  of  the  United  Kingdom.  "I  really  want 
to  test  myself  In  Europe."  he  says,  citing  strong 
airplay  for  "Heart  Skips  a  Beat"  in  Poland  and 
Austria.  "It's  always  the  Achilles'  heel  for  a  lot 
of  artists,  doing  a  second  album  and  making  It  a 
success."  he  adds.  "You've  just  got  to  make  sure 
that  you  release  good  singles.  I've  had  two  suc- 
cessful hits  already,  so  I'm  really  happy."     •  • 


CAROLING,  CAROLING 

Michael  Buble  notches  newest  AC  holiday  No.  1 

As  Michael  Buble'sfirst  holiday  album,  Christ- 
mas, ascends  to  (he  top  of  the  Billboard  200 
(see  page  82),  his  cover  of  Mariah  Carey's  "All 
I  Want  for  Christmas  Is  You"  from  the  set 
bounds  10-1  on  the  Adult  Contemporary  radio 
airplay  chart.  The  remake  outperforms  Carey  's 
original  recording,  which  reached  No.  6on  the 
Jan.  7.  1995.  ranking. 

Bubld's  version  received  airplay  on  64  ol 
the  AC  panel's  76  stations  during  the  chart's 
tracking  week.  The  format  is  making  its  an- 
nual segue  to  a  reliance  on  holiday  music,  a 
competitive  movement  that  intensified  at  the 
beginning  of  the  2000s. 

Buble's  ballad  interpretation  of  Carey  s 
jangly  original — the  idea  for  which  he  credits 
his  bassist.  Craig  Polasko — Is  the  lilh  holi- 
day-themcd  AC  No.  1  since  Ncwsong's  "The 
Christmas  Shoes"  became  the  first  such  leader 
in  2001.  losh  Croban  and  Kimberley  Locke  lead 
with  three  yulelide  toppers  apiece,  while  )iiii 
Brickman  has  tallied  two.         — Gory  Trust 

CHART  CHEER 

Here's  a  look  at  the  13  holiday  songs  that  have  topped  Billboard's  Adult  Contemporary  chart, 
dating  to  the  first  No.  1  in  2001. 


nile 

Artlsl 

DatellutlieilNo.l 

WeetsAINo.1 

"The  Christmas  Shoes" 

Newsong 

Jan.  6, 2001 

1 

"Simple  Things" 

Jim  Brickman 
leatutmg  Sebecca  lynn  Howatd 

Jan.  5, 2002 

1 

"OHolyNighf 

Josh  Groban 

Dec.  28. 2002 

2 

"Sending  You  a  Little  Christmas" 

Jim  Brickman 
witliKtisly  Starting 

Jan.  3. 2004 

1 

"Believe" 

Josh  Groban 

Dec.  11, 2004 

5 

"Upon  the  Housetop" 

Kimberley  Locke 

Dec.  17, 2005 

4 

"Jingle  Bells" 

Kimberley  Locke 

Dec.  23. 2006 

1 

"It  Came  Upon  a  Midnight  Clear" 

Daryl  Hall  &  John  Oates 

Dec.  30, 2006 

2 

"Frosty  the  Snowman" 

Kimberley  Locke 

Dec.  15. 2007 

1 

"I'll  Be  Home  for  Christmas" 

Josh  Grotian 

Dec.  22, 2007 

3 

"A  Baby  Changes  Everything  " 

Faith  Hill 

Dec.  20, 2008 

3 

"Oh  Santa!" 

Mariah  Carey 

Dec.  18, 2010 

4 

"All  1  Want  for  Christmas  Is  You" 

Michael  Bubl6 

Dec.  10, 2011 

1 
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Killing 
'Em  Softly 

Currently  between  albums, 
Trey  Songz  drops  two 
mixtapes,  cuts  an  EP,  films 
part  in  'Texas  Chainsaw* 
movie  and  gears  up  for  a  tour 

If  Trey  Songz'  latest  video  was  your  first  intro- 
duction to  the  seductive  R&B  singer,  you  might 
think  he  was  an  entirely  different  type  of  art- 
ist. Made  for  the  dehcate  ballad  "Top  of  the  World," 
from  his  recent  five-song  EP  Jnevitablc  (which  ar* 
rived  Nov.  25  on  Atlantic  Records),  the  clip  was 
filmed  in  Songz'  hometown  of  Petersburg,  Va., 
and  shows  him  hanging  out  at  the  barbershop  and 
holding  babies.  The  chorus,  crooned  in  his  silken 
falsetto — 'If  I  could.  I  would  bring  the  whole  hood 
to  the  top  of  the  world  with  me" — invokes  shades 
of  Michael  |ackson's  most  generous  moments.  The 
video  tells  the  story  of  a  man  from  modest  means 
who  now  wants  to  lift  up  everyone  around  him. 
There's  nary  a  pelvic  thrust  in  sight.  It's  "Mr.  Steal 
Your  Girl"  gone  99%. 

"Today,  it's  kind  of  difficult  to  make  a  conscious 
record  and  still  be  successful,  however  brash  that 
sounds."  says  the  Grammy  Award-nominated 
Songz.  27.  whose  most  recent  album.  Passion.  Pain 
^  Pleasure,  debuted  at  No.  2  on  the  Billboard  200 
in  2010  and  spawned  the  top  10  hit  "Bottoms  Up" 
(featuring  Nicki  Minaj).  "As  much  as  is  going  on  in 
the  world,  people  aren't  really  checking  for  that  real 
conscious  record.  They  want  to  dance,  they  want 
to  hear  bragging,  all  that  stuff.  With  that  song,  it 
was  about  telling  people  I  worked  hard  for  what 
I  have — and  I  have  a  lot.  I'm  very  fortunate.  But 
by  that  same  token.  I  will  give  back  to  as  many 
people  as  I  can." 

For  Songz.  the  last  month  ti  [in-M  ii!s  a  period  of 
growth  and  added  dimension  to  his  more  prominent 
persona  as  an  R&B  lothario  with  a  sensual  chest  and 
wide-ranging  hip  flexors.  For  one,  the  --i  r  ;>;(■  r  has  got- 


Always  buzzing: 
TREY SONGZ 


ten  increasingly  serious  about  Angels  With  Heart, 
the  charity  foundation  he  began  in  2010.  Using  the 
vast  reach  of  his  fan  club.  Trey's  Angels.  Songz  re- 
alized he  could  mobilize  and  encourage  his  fans  to 
volunteer  in  their  communities,  meeting  each  other 
through  .social  networks  and  offering  their  time  to 
soup  kitchens,  elderly  foundations  and  similar  en- 
deavors. A  portion  of  the  proceeds  from  Inevitable 
will  go  to  the  organization. 

He  also  released  a  pair  of  free  mixtapes.  An- 
ticipation 2  and  ^tlemmeholdthatheatl.  the  latter 
consisting  entirely  of  Songz  rapping  in  triple-time 
cadences  that  mimic  the  rhythms  of  many  of  his 
R&B  songs.  "No  matter  at  what  point  in  your  ca- 
reer, you  have  to  evolve  some  way.  You  have  to  grow 
your  audience."  Songz  says.  "It's  not  a  marketing 
strategy,  it's  just  what  I  feel  musically.  And  I  want 
people  to  know  every  angle  of  who  I  am." 

Which  isn't  to  say  that  Songz  is  abandoning  his 
platform:  Inevitable  is  smaltcred  with  his  signature 
smooth  talk  and  big.  gleaming  ballads  geared  to  con- 
vince ladies  to  abandon  their  boyfriends.  But  even 


those  are  a  bit  adventurous.  "Outside,  Pt.  1"  is  an 
ode  to  open-air  coitus,  while  "Sex  Ain't  Better  Than 
Love"  uses  Songz'  faLsetlo  and  recalls  eariy-'90s  quiet 
storm.  But"TopoftheWorld"and"What  I  Be  On," 
a  fun.  club-centric  single  featuring  Fabolous.  point 
toward  3  more  interesting  future,  which  includes 
a  fifth  album  {Chapter  5.  release  date  TBA)  and  a 
small  tour  in  February,  during  which  he'll  play  all 
the  hits  from  his  back  catalog. 

He's  also  taking  a  new  step  into  acting,  having 
wrapped  "Texas  Chainsaw  Massacre  3-D."  due  in 
theaters  in  October.  "Its  going  to  be  crazy.  It's  very 
real.  Especially  when  you  put  yourself  in  the  mind- 
set that  it  is  real,  it's  an  ill  experience."  he  says.  Was 
he  scared  during  the  filming.^  "No  comment."  he 
says.  Songz'  part:  the  lead  love  interest,  naturally. 

But  as  Songz  breaks  out.  with  a  fan  base  so  dedi- 
cated he  can  motivate  them  to  public  service,  what 
will  they  think  ofhis  next  sieps.^  "I  feel  people  will 
view  it  as  a  transition  period."  he  says,  "but  I'm  not 
really  doing  anything  different  than  I  have  been. 
It's  just  now  I'm  more  popular."  • 


WAIT  NO  MORE 


Young  Jeezy  returns  Dec.  20  with  final  installment  of  Thug  Motivation'  trilogy; 
expands  clothing  line 


After  countless  delays,  Young  Jeezy  promises 
"everything  is  done"  on  his  fourth  Def  Jam  stu- 
dio album.  Thug  Motivation  103:  Hustlerz  Ambi- 
tion (Dec.  20). 

"When  I  work  on  albums,  I  like  to  tte  focused. 
I  want  to  appreciate  the  end  result  before  I  push 
it  onto  sonr>ebody,"  Jay  "Young  Jeezy"  Jenkins 
says  before  an  Atlanta  album  session  in  mid- 
November,  "t  want  to  get  the  right  features,  the 
right  feel.  It  was  a  timely  process,  but  it's  worked 
out  because  I'm  1O0%  hiappy  with  it." 

The  third  installment  in  Jeezy's  Thug  Mo- 
tivation album  trilogy  Is  laced  with  the  rap- 
per's signature  raw  verses  and  notable  guest 
cameos  by  T.I.,  Ne-Yo,  Jay-Z  and  Andre  3000. 
There  are  even  spit-singing  verses  from  Jill 
Scott  on  the  J.U.S.T.l.C.E,  League-produced 
track  "Trapped." 

"I  was  put  onto  Jill  while  sitting  in  Las  Vegas 
kicking  it  with  Beyonceat  the  pool."  Jeezy  says. 


"We  did  a  couple  of  attempts,  then  Jill's  like, '  Let 
me  write  something.'  She  wrote,  sent  it  back  and 
I  loved  rt.  The  song  is  basically  my  life  story  . . . 
my  whole  description  of  what  I 've  gone  through 
in  two  verses,  with  her  bridge." 

A  deluxe  version  of  the  album  will  Include 
a  documentary  of  the  rapper's  life,  titled  "A 
Hustlerz  Ambition."  Directed  by  Chris  Robin- 
son and  narrated  by  actor  Samuel  L.  Jackson, 
the  documentary  was  filmed  during  a  three- 
year  span.  It  covers  everything  from  Jeezy 
selling  drugs  in  Atlanta  at  age  11  and  suffering 
from  Bell's  palsy  to  fighting  an  FBI  investiga- 
tion stemming  from  an  erroneous  gang-affili- 
ation claim.  Interwoven  throughout  the  chron- 
icle is  commentary  from  current  and  former 
Def  Jam  executives,  including  ex-lsland  Def 
Jam  chairman/CEO  Antonio  "L.A."  Reid,  col- 
laborators (Sean  "Diddy"  Combs,  T.I.,  Jay-Z), 
family  members,  friends  and  business  partner 


Demetrius  "Kink"  Ellerbee. 

During  one  key  moment  In  the  documentary, 
Jeezy  recalls  his  trepidation  in  signing  with  Def 
Jam.  After  the  label's  former  executive  VP,  the 
late  Shakir  Stewart,  played  Jeezy's  demo  for 
Reid,  the  rapper  was  flown  to  New  York  for  a 
meeting— only  to  be  taken  aback  by  the  label's 
initial  skepticism. 

"They  didn't  get  it.  They  didn't  understand 
my  vision,"  Jeezy  says.  But  after  visiting  the 
set  of  Jeezy's  "Air  Forces"  video,  Stewart  was 
won  over  once  more  by  what  he  heard  and 
saw.  That's  when  Reid  signed  Jeezy  to  Def 
Jam.  "[Reid]  looked  at  me  and  said,  'I  got  you 
from  here."" 

Aside  from  music.  Young  Jeezy  is  expand- 
ing his  8732  clothing  line  to  London,  China  and 
Japan.  "It's  basically  the  code  of  the  streets," 
Jeezy  says.  "We're  the  new  Ralph  Lauren,  so  tell 
him  I'm  coming."  —Ertka  Ramirez 


VETERANS 
DAY 

Busta  Rhymes, 
Mystikal  join 
Cash  Money  roster 

In  the  midst  of  scoring  another  main- 
stream hip-hop  htt  album  (Drake's  Take 
Care,  which  debuted  with  631.000 
copies,  according  to  Nielsen  Sound- 
Scan)  and  preparing  for  another  one 
(Nicki  Minaj's  sophomore  set.  Pink 
Friday:  Roman  Retoaded.  due  in  Febru- 
ary), Cash  Money  Records  announced 
the  addition  of  a  pair  of  rap  veterans— 
Busta  Rhymes  and  Mystikal— to  tts  ros- 
ter on  Nov.  16. 

While  Rhymes  secured  a  fourattxjm 
contract  with  Cash  Money  that  ir>cludes 
physical  distribution,  he  also  inked  a 
one-off  digital  distribution  agreement 
with  the  newty  taiaiched  Google  Music 
Cash  Money  co-founder/CEO  Brian 
"Birdman"  Williams  says  that  a  deal 
between  Rhymes  and  Cash  Morwy  has 
been  in  the  works  since  Rhymes  de- 
parted Universal  Motown  in  May.  and 
that  E.LE.  2:  End  of  me  Wortd\s  due  in 
the  first  quarter.  He  adds  that  Rhymes 
has  boon  furiously  recording  in  Miami 
throughout  November,  Rhymes'  Cash 
Money  debut  will  follow  a  rejuvenat- 
ing collaboration  vi^th  Chris  Brovm  and 
new  labelmate  Lil  Wayne  on  Brown's 
2011  hit,  "Look  at  Me  Now,"  which  has 
sold  3  million  copies,  according  to 
SoundScan.  Rhymes  and  Brown  re- 
cently retearried  for  "Wtiy  Stop  Now." 
a  viral  single  released  Nov.  16. 

Meanwhile,  Mystikal's  sixth  album  is 
also  expected  early  next  year  The  New 
Orleans  rapper  served  a  six-year  pMison 
stint  for  sexual  l>attery  and  extortion 
that  ended  in  2010.  Although  he  hasnt 
issued  an  albivn  since  2001 's  Tarantula, 
WilUams  enviskjns  a  return  to  the  sourxi 
of  his  2000  breakout  album.  Let's  Get 
Ready,  which  spawned  hits  like  "Shake 
Ya  Ass"  and  "Danger  (Been  So  Long)" 
and  has  sold  2.2  million  copies,  accord- 
ing to  SoundScan. 

'  "These  youngsters  dont  even  know 
who  he  is,  but  when  I  listen  to  him  rap, 
he's  an  animal."  Williams  says.  "He 
and  Busta  are  great  talent  to  fit  in  with 
what  we  have.  They're  going  to  put  up 
the  numbers."  —Jason Lipshutz 

Opportunity  knocks:  BIRDMAN 
(left)  and  BUSTA  RHYMES 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


Buble  Hits  No.  1,  Bests  Nickelback,  Rihanna 


r     A  n«w  ch«rt  joint  Billboard's 
I  ranks  thit  week  at  Holiday 

i Songs  d«butt(te0  chart,  pjiga 
<7).  ranking  Ihp  most  popular 
Beaional  tunes  based  on  airplay,  ' 
sales  and  streaming  data  (Just 
like  the  Billboard  Hot  100).  lU 
first  leader  is  Mariah  Carey's 
"All  I  Want  (or  Chritlnrtas  Is 
You."  lifted  Irom  her  1994  Merry 
Christmas  album. 


[The  late  Wayman  Tisdale 
scores  his  first  posthumous  No. 
n  Contemporary  Jazz  Altiums 
[  as  rhe  Waymsn  Tisdtla  Story 
r  arrives  atop  the  tally,  marking  hi 
[  fourth  leader  on  the  chart.  The 
I  former  NBA  great  and  |a2z 


In  Ihc  lightest  race  for  No.  1  on  the 
Billboard  200  in  four  years.  Mlchaal 
Bubld's  Christmas  rises  2-1  on  the  tally 
while  Nkk«lback*s  Here  and  Noiv  de- 
buts at  No.  2.  Christmas  sold  a  little 
more  than  227.000— ahead  of  Nickel- 
back  by  a  mere  0.2%  margin.  Hirresold 
nearly  227,000. 

In  terms  ofunits,  ihe  last  time  the 
Billboard  200  saw  a  smaller  difTerence 
between  Nos.  1  and  2  was  on  the  Nov. 
3.  2007.  chart.  That  was  when  Bruce 
Sprlngst««n's  Magic  rose  2-1  for  its 
second  week  at  the  top  with  slightly 
more  than  77.000  while  K)d  Rock's 
Rock  N  Roil  jesus  slipped  2-1.  just  0.3% 
behind  the  Boss. 


Hick  Jagger  debuts  on  the  Hot 

100  at  No.  56  (see  page  86)  as 
Haroon  5's  "Moves  Like  Jagger" 
ranks  at  No.  4.  He  Joins  (cons  the 
Beatles  and  Elvis  Presley  who 
have  charted  a  song  while 
simultaneously  leted  tn  another. 


Chnatmas  marks  Buble's  third  No. 
I.  following  2007's  Call  Me  Irrespon- 
sible and  2009's  Crazy  iove.  And  with 
227.000 sold,  it  also  marksliis  best  sales 
week,  which  was  previously  set  when 
/rrMponsiWf  bowed  with  212,000. 

Christmas  is  the  second  holiday 


OverTh 
Counter 


KEITH 
CAULFIELO 


set  to  top  the  tally  this  year,  after  Jus- 
tin Biebcr's  Under  the  Mistletoe.  The 
only  other  time  two  Christmas  albums 
reached  No.  1  in  the  same  year  was  in 
1957.  when  Elvis  Presley's  /■ih'is  C^iri.s*- 
mas  Album  and  Bing  Crosby's  Merry 
Christmas  both  reached 
the  lop.  All  told.  Buble's 
Christmas  is  the  ninth 
holiday  No.  I  in  the  55- 
year  history  of  the  chart, 
As  for  Nickelback. 
Here  marks  the  band's 
fifth  top  10  set  and  third 
consecutive  album  to 
arrive  in  the  top  two.  It 
last  topped  the  tally  with 
2005's  All  the  Rif^ht  Reasons,  which 
opened  with  325,000.  The  group's  last 
effort. 2008's  Dark  Horse,  galloped  inat 
No.  2  with  326.000. 

GIVING  THANKS:  Arriving  in  the 
No.  3  slot  this  week  is  Rihanna's  Talk 
ThatTalk.  selling  197.000.  It's  thediva's 
sixth  top  10  album  and  follows  Loud. 
which  launched  at  No.  2  a  year  ago  with 
207.000.  (Odd  chart-geck  fad:  Rihanna 
is  the  artist  wilh  the  most  No.  Is  on  the 
Billboard  Hot  100— 11— without  hav- 
ing a  single  album  topping  the  Bill- 
board 200.) 

Rihanna,  like  Nickelback.  was  one 
of  a  bevy  of  big-named  acts  that  re- 
leased new  albums  on  Nov.  21.  just  in 
time  for  post-Thanksgiving  shopping. 

But  it  seems  that  none  of  the  names 
was  quite  big  enough  to  send  album 


1 

1 


sales  into  the  stratosphere. 

Michael  Buble's  227.000  haul  is 
the  smallest  sales  figure  for  a  Thanks- 
giving week  No.  1  album  since  1996. 
when  Bush's  Razorblade  Suitcase  wis 
in  its  second  week  at  No.  1  (200,000. 
down  32%). 

In  the  past  few  years, 
there  have  been  quite 
handsome  Turkey  Day 
frames,  including  last 
year's,  where  Kanye 
West's  My  Beauti- 
ful Dark  Twisted  Fan- 
tasy debuted  at  No.  1 
with  496.000.  ahead  of 
NIcklMlnaJ's  Pin^  Fri- 
day arriving  at  No.  2  with  375.000. 
In  fact,  each  of  the  top  four  albums 
from  a  year  ago  this  week  sold  more 
than  Buble— Susan  Boyle's  The 
Gift  was  No.  3  (241.000).  and  Tay- 
lor Swift's  Speak  Noiywas  in  fourth 
place  with  241,000. 

Without  any  sure-fire  blockbuster 
albums  due  between  now  and  the  end 
of  the  year,  is  it  up  to  Buble  to  keep  the 
sales  sizzling  alop  the  Billboard  200? 

NOT  SO  'IMMORTAL':  On  paper  it 
seemed  like  Michael  Jackson's  Im- 
mortal was  a  sure  thing.  Combine 
the  artistry  of  Cirque  du  Soleil  with 
the  King  of  Pop's  vast  catalog,  and 
the  result  should  be  magical,  right.' 
Perhaps.  But  consumers  surely  didn't 
seem  that  interested  in  the  mash-up- 
style  album,  which  also  serves  as  the 


companion  set  to  Cirque's  traveling 
show  about  lackson.  It  debuts  at  No. 
24  on  the  Billboard  200  with  43.000. 
That's  less  than  the  arrival  of  tlie 
Beatles'  Cirque-presented  Love  (No. 
4  with  272.000  in  1996).  but  bigger 
than  the  acrobatic  troupe's  take  on 
Elvis  Presley:  Viva  flws  debuted  and 
peaked  at  No.  48  in  2010  with  1 3.000. 

TV  STAR:  l^dy  Gaga  profits  from  her 
ABC  TV  special  'A  Very  Gaga  Thanks- 
giving" (5.5  million  viewers,  accord- 
ing to  Nielsen),  as  her  Born  This  Way 
zips  72-21  on  the  Billboard  200  with 
47.000  sold  (up  416%).  Her  four-song 
digital  EP.  A  Very  Gaga  Holiday,  featur- 
ing  performances  from  the  90-min- 
ute  special,  debuts  at  No.  52  (22.000). 
Meanwhile,  her  "Monster  Ball  Tour  at 
Madison  Square  Garden"  bows  at  No. 
1  on  lop  Music  Video  Sales  (26.000), 
just  ahead  of  two  more  arriving  divas: 
Britney  Spears  and  BeyoncA  at  Nos.  2 
and  3.  respectively.  Their  "Femme  Fa- 
tale  Tour"  and  "Live  at  Roseland"  sets 
start  with  19.000and  17.000. 

IT'S  FRIDAY,  FRIDAY!  Black  Friday 
sales  make  their  mark  on  the  Billboard 
200  as  usual,  with  most  of  the  chart's 
substantial  gains  owed  to  deep  dis- 
counting on  the  shoppers'  holiday. 
Some  of  the  biggest  movers  include 
Tim  McGraw's  Number  One  Hits  at 
No.  40  (26.000.  up  753%)  and  Guns  N* 
Roses'  Greatest  Hits  at  No.  102  (1 3.000, 
up446%). 
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BEAT 

> >Two  Iconic  lets  •xtvnd  th*ir 
Adult  Contemporary  chart 
hittorlvt  p«it  40  years  apiece 
with  new  holiday  hits.  Chicago 
charts  Its  first  title  on  the  tally 
since  2006,  as  "My  Favorite 
Things"  debuts  at  No.  21.  The 
group  first  clocked  in  the  week 
of  Nov.  21. 19?0,  with  "Ooes 
Anybody  Really  Know  What 
Time  It  li?,"  which  became  its 
first  of  23  top  I0».  the  most 
among  groups  In  the  chart's 
history.  And  at  No.  26,  Carole 
King  returns  to  the  ranking  after 
19  years  with  "Do  You  Hear 
What  I  Hear,"  her  20th  charted 
AC  hit.  She  first  graced  the  list 
In  the  May  22. 1971,  issue  with 
the  eventual  five-week  topper 
"it's  Too  Late."  her  first  of  tour 
No.  Is.  I 
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evary  week  at 
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With  Hot  Shot  Debut  honors 
at  No.  2  on  Top  Country  Al- 
bums (No.  II  on  the  Billboard 
200},  Taylor  Swift's  Speak  Now. 
World  Tour  live  CD/DVD  bows 
with  77,000  copies,  marking  the 
liighest  debut  by  a  live  album 
in  18  months.  The  Zac  Brown 
Band's  Pass  the  Jar:  Live  popped  on  at  No.  2  in  May  2010. 
but  only  two  live  sets  have  debuted  atop  the  list  since 
the  adoption  of  Nielsen  SoundScari  data  in  1991:  Kenny 
Chesney's  Live  Those  Songa  Again  (2(X)6)  and  Sugarland's 
Live  on  the  Inside  (2009).  — Wade  Jessen 
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RIHANNA  RULES  WITH  THIRD  NO.  1 

Rihanna's  Talk  That  Talk  starts  at  No.  1  on  Top  R&B/Hip- 
Hop  Albums — her  third  straight  studio  set  to  bow  atop  the 
list-  With  198.000  sold,  according  to  Nielsen  SoundScan. 
it  also  enters  at  No.  4  on  the  BiIII>oard  200  (stf  Over  the 
Counter,  page  81),  failing  once  a^ain  lo  ^ivg  the  singer  her 
first  leader  on  that  tally.  However,  Talk's  opening  sales  mark 
her  second-best  frame,  bested  only  by  the  207.000  posted 
by  Loud  in  its  opening  week  (Dec.  4.  2010).  Ahhough  Talk 
makes  an  impressive  debut  on  Top  R&B/Hip-Hop  Albums, 
her  crossover  appeal  lacks  on  Hoi  R&B/Hip-Hop  Songs. 
"We  Found  Love"  (No.  68)  and  the  title  track  (No.  69)  have  stumbled  compared  with  their 
performance  on  the  Billboard  Hot  100.  "Love"  is  No.  1  for  a  fifth  week,  while  "Talk  That  Talk' 
arrives  at  No.  31.  — Karinah  Santiago 
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Drake  becoiries  only  the  second  artist  in  the  history  of  the  Hot  R&B/ 
Hip-Hop  Songs  chart  to  notch  12  simultaneously  charting  singles  as  his 
"HYFR  (Hell  Yeah  F*****g  Right)"  begins  at  No.  98.  Only  Lil  Wayne, 
who  has  claimed  12  entries  multiple  times,  has  charted  more  concur- 
rent singles.  He  posted  13  titles  on  Sept.  13  and  20.  2008.  Meanwhile, 
Drake's  "Make  Me  Proud"  (featuring  Nicki  Minaj)  moves  14-10 — the 
former's  21sl  top  10.  It's  one  of  seven  tracks  from  his  Take  Car^  album 
on  the  tally,  joining  Nos.  4.  20,  51.  63,  92  and  98.     — Karinah  Santiago 
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.yj*,Ot¥M(nOne 


■-  '.'liU  M«ie  MuML 
iMOodKVorkc, 


HOM(  SWEET  HOME 


MOUMMWII  ImeullFUaili 
MteMF"'  ■■■  '.'"i'-  ASCAPflMG  Huby 

SemASCJj-.\(*LVmt  IK  AjJlPlOMReHM 

HOVra  UW  i>Mig  Urn  F^Anh'^  kK .  BMAVvntf 
ImW*  rtjlMMiy  Cnp.  BhlUMl  BtadMind  Uuic 
N; .  BMtm  <nw  Nnd  I*  Chrt  l«M  Ma  PtAh^  BMV 
Bmw  Boy  nanhna  ASCAFAJn«BtMMMCaqunai 
ASCAPAkq  Sb«  Mm  ASCAP/Sov  01  Ownat  tv . 
BM/DurrM  Biw  WvttMM  UC.  BMiMonay  Midi 
Mm.  GMl  AM-/11.  nen  39 

Mm  IHEa  VUH  FUMrr  RCMTI  llM  Wnis  UC  BMl' 
btam  A  Mhk  lie  SOCAfMcM  Mm  FUAtfmg 
Aranoi.  K .  ASCAP/nwq  Mm  IVMwq  tv-. 
Woth  tarahne  lUttfiin  Cop .  BMlftooin  Baor  P^ 
ktfim  BM^IBBStMioidlitaK  kv.  nWl  M 


.at:" 

I  DOfTT  WANT  THIS  MGHT  TO  END  (So^/OV  Iiae 

'.ii.v^flMjfMi 
■■.tiMMMSMlf 
..-,>.  ASCW,1*l(Bai 

V,ii-,V.j>.  t,|-.r/,i..  ■V.J.,'.'  i,.-ALfloaUinu)MM, 

ASCAP;  u.v,H  a  i;  nice  ?a 
■FIBKTOUMffWifiwvwFUMdiiio  BMHioRniM 

MMkcfiMHAAfHtinc 
V  rrS  U»E  ISw  Of  Utrnw  Kc .  EMtKonxHv  Song 

OEi>.GWl\Jnck9uU«'iMnc  ku  ASCAPL  AMP/ 

1 60T  NDIWV  (UnMrari  Mm  Cwpvaiiin  ASCAPyDdi)! 

PUWAOQ  ASCAPiMXC  Ujw  Mk  .  ASCAP/SM  Worlin) 

foTlBMxiBli  ASCAP,TwiG>nii:kiciiin0iliAa*ia«a8 

aULAMPAILCSU.  HIODK 
I  fiOnnW  iTTis  li  Hit  kc  -  ASCAP,f(itie>  A  M)lv  Mm. 

ASCAP/Bh)  Imd  S<ras  ASCAP.U^c  UiiUvd  Mitc. 

ft"',  "rr,  r.rl>.W^,ASi:AP/S(:nv,'ATVTrw 


I  LWE  (T  IKE  THAI  ','  in  tAjUt.  ASCW.-SlfeCi  Whf" fm 
■ .  ■  Abon  Mini;  h; ,  aAW»dl  & 
V    .  |.\':.,  ■.L-.i:i»A*.alnlB,MuicBMV 
.V.uk;  '.ui(ii.>-f:-UU>ilraCi>ii,BU/af^MlSarnt. 
K .  SMbOot  Ocol  Mm.»«1'AHw  MsouI  Mm  Wl/ 
Rnllu  UiM.  ASCAPjHm  t  lixto  At  Vcu  Kidd  Um 
Bhi«ek>9t         Mm.  BMi>Sm/AIV  Songi  UC  BM 
Hfv  KiddD  Mm  ASCAPjXoiMh  Mm  PuHitms  Anwa 
Ire .  ASCAP)Ttow  B[)Vi  Pitttfoq  UC.  BWPtvroiv  Wm 
eran.6MLAWPM.>i100» 
IUMraUlt«i«e«larl^4MHrg  ASCAP/Scnf.'AJV 


SmUCBl  _ 
■H  KU  ftftHi  Wlkara  ASCAP/I  Btinti  K  Ai  Once 
PiUi#>nQ.  eMlf  M  BbdMrnrl  Mm.  kc .  (M/Scif/KV 
Sara  UC  BM.f  m  W  GeU  Pilititf<iiq.  BMlOitsicb  JWikl 
r<xto.  ASCAPl.  M.nENO? 
rMnEXW  >Q(ma^  Aio    Ua|ec«  J  M^.  ASCAP,VA 


U77 


VinrO^n  A.SCAP'SoKlOTlfUMmftBM/SoigsOf 

m  GOMM  LOW!  VOU  TMRBUSH  iriWB  Mm  Cop 
ASCAP/MMiuai  Mu«r  Mm  (UMM.  ASCAPL  A 

a  Thu  Use  ASCAPMulwoMIe  Soru,  GUI' 
Sc»f3  ttan  Mm  BMiftKk  lo  BM  Sow.  BMVM 
eMHAMPCSIB.HIOD'B 

ni  8H  ONE  lUJ  KluM  lUMwq.  BMVSVB  Ot  LXMf^ai 
IKL  IM'Mim  MiiA  MM  fiHVVbMighta«v  Pitt i*>(q 
nc.  BMUWir^  brortme  FWMwg  Cop.  BWf  usi  N 
GoUPuttriirv  BMMBwtslaAlOnoh"--^  - 
Swi'ATV  SffW     ~  "        "~  "  ' 


)  BMMBu<slaAlOK>P(UBhn,BML^ 
p  UC.  GMkMIV  Sw  Pt«ar«rn.»rfl/ 
uUnhn  SOCANAmcWinBllC  OAfVi 


BMUxlMgriwd  SiPtfm  Uoe  BIMctHli  Pitimrq 
SESADVmWA  Mute  5iS«£/mi  Finn  Uute  SESACi 
AMP/HL.R&H]? 
VneniU  «Mi  BladNMMd  Mm  ke .  BM«ndiMK>i 
MuKCopaMm  BU/SerasOILMnnMHi  BWIntr 
nw«Capfi^.BM1iitMAM«c<MM.kK  BMjBncf 
.- 1 V.  V'..., : ,  W  ,(e  CV  SACMl  LT  31 
NmilMATIONAl  1  OVt  [l^rUh  I^IKV  PutfurwQ  6M/ 

r.  a«Nanrg>filMM.kK  BM' 
'  r<r:a  EOOAAkfOMMMM. 

•     !■!,'   AP.T  ..l,.<iaOI8 
IN  THE  DAM  ■>M<^UnK-ASCAP,'ScrvJAIVtiir«( 

ISMU  /ui'llfltMk^MMPuMoJv^UCEML'Sinita 
Lmr^d.inc  BM'BndwBuMi'qMnc  BMmxsanna 
Mne.  ASCAPU<i.^slrMuic  Copomrv  ASCAP/AunI 
Garde  Mm  njUtfxq  ASCAPttM  A(xil  Mi&e  »e . 
ASCAP.ifiTO  t,TO       inc.  ASCAPl  AMP/HL  (W  4^ 

ITGMliTtalttMM  ASCAP/Hm'i  linkin'  A)  Viu  tnU 
KAnr  BMLiBBfao*  HMghU  Mm.  mvSantlATV  Sonqi 
tiCBUlrtlevKnUaMM  ASCAPXcwt Mm Putwf »^ 
AiTKTe^.kc  ASCAP/JawtCbrubMuc  EMI^WrgMoc 
n..»AnK  H1Q074 

IT  WU  MM  \mi  fate  Mm  ASCAP^aji|uj>>!.  ASCM>/ 
llu:^d1•InyuJt  ASC*P,MiHrF*TU(TunorilC.A5CAP; 
EMlAiriMnt  In:  HSCATAiJf  «a« Mine  ASCAPAtm 
MM  Ma>:  CaiMMuii  ASCAPl  MUF'Hl.  HlOO  ] 


JUn  lA  Bill  (t  nl  N       Pi«itfi»»  EWlWDrnn  Tanwltn! 


GbJN  Mm  kc.  eMySanf/ATV  hwUC.  ASCAPyfloc 
NalmMMASCAPAlMFMmmmLlC  ASCAPjfM 
^1  Uae  ke,  ASCJV/Mn  fora  Mm  ASCAf/OuH 
PtMatim  ASCAP/lkwod  Mm  CnponiMn  ASCAPl 
AAlPAHLPBHaO 
JUST  AOSS  (WralratM  htfahra  Cop .  EMM' 
DAH>r<MXdMitc  BMI/WMOaRLFTEAjt^^ 
tW  Htm  Mm  5ESAC/H«n  Ovmi  Svvk  SESCc^ 
BladMoa]  Um  ke .  aM/&rng  Straidw  Mm.  BMI. 

AMPACHix:; 


-  ■■ 

4  v*  ■ 

K»  W  M  Man  MxmMtnmd  Mm.  auilil  Ckl) 
Mm.  aMl'Aii^tkj  Une  BM/SoilMmGian].  BMII 

KtSSia  Wl  GOOD  PiKHT  Koran  PuWota^  ASCAP/GtaM 
Dc«  Mm.  ASCAPAq  >tafem  Dog  Mm  ASCAPl  CS  « 


lASTUMMoiLiilKOHBHaO 

UW  IT  Ml  IK  ICai  Darr  IW>  Mm  BMlSin^  n  Un< 
■ttuil  ke ,  MliHn  Boy  Mm  BMAJ  IIw  1  hflCJi  a^i  The 
S>M).eMI^TDOetPuCl<tfm  LIC.GMII  ti^m  l«l°H 

tETniAMIS>-r.«THfTM.-.'  .VTirr,,-r. .('.',.-..  lln.F 

ASCAPWi.'  ■■!  ■•    ■■   ■■'  ■   ■  W 


tfrSOONTCAlirTANIIiHI 


■  .  :        .  IM;,KL.0S3y 

inTEHTOMYSON  TrwnaIMM  IScmWUDa^ 

lEVtlS     <         I  >,'..teW*Hfl8MMnudMM 
^ScvdnaMAB.SriM' 


UFE  Of  THE  PAHTY         KOMm  EMIMsnju  Pittily 

'  tK-ft  Mm.  EM11.J  Edcta  Mute 
.,tiM-.  ^TAPjWlkwSiPnPutM> 
jigt:^Be  4::^.'tMabCkiW«IMMlre.9Ult 

IME  W  All  iM^  A^  Scud  PbtAilim  ASCAPy&tMTi 
WuU  PUMiny.  ASCAP/Soiy/AJV  tim  LLC.  ASCAP/J 
OoMn  PTDOKUra  PuMtlwo.  ASCAP/JaccM  klL  BM; 
Ckmi  WntI  fUMmg  Ire .  GH^jTMnal  Mm3.  bK 
ASCAP/UHkM  MMita  EtnUM- ASCAfl  HI .  FW  57 

UmffrOOOlHrriiBnuTMisi:  BMLVJAinflmiatJai. 
■",'1  ■-.  t.  r,-        I-.  W  .UmUwcBMOCSX 

IKE  WE  MEVER  UID  GOODBYE    .ili  CoMMgalDn 
iB.WlltSS 
LOMELT  BDV  '     .  '  :  I'/wn, BMIiVAm 

v...--:..,i....e  «£AP,<Ccpp.tf« 

LONG  WAT  TO  CO  '.'  !^<\ Mm  ke .  ASCAP,1<i  AngM 

LOTUS  ROWIABOAMrAflMMCorp.ASCAP/OMKi 
^iii>        H'A;..«nin  Hotwnt  nAWnuel  JoriW 
PinnnW  (VMlhng  ObvM  SeSAC/By  Tto  Ch  fVA'idmg 
StSACifMW  lUMinL  ASCAOI.  AMP  HIX  ^7,  tIBH  3 
lAnFmT^rtKMun-  ASCAP<HaMr« 


LOVE'S  CONNA  MAKE  tTAIHICHT 


Mha  Ortt  Fkxca  BM^Um.  eMv1)0Mng«w  UuK 

fUAtf^  UC  ASCAPl  WPjHI .  HlOO  40 
l0WnW(FKSIIGEIIlmCraiiPiAliM«ASCAPll[; 
UUAIV  rutamci-tarreilac  PuUtfTO  Cn ,  BMVAm 

Vbur  Oit) PuUithnfL  ke ,  SDUWBgiaud Shd MMna. 

ASCAPAg  Icud  Sww.  ASCM>/Ai<o«  Raw  Swtt  ASUP/ 

ng  W  To*.  M/Arrvlb  9v  SovL  EMtl  Ali«Hia)  ffi 


lAMGmw  ASCAPl  R8H  73 
MAKE  Mi  PMUD  iLm)  Wr«  UC  BM.f  M  BlvkwM] 


FAKiMiUc.mt'^qiQILkMwuLkt.BMI  AMPAH. 

MAKt  YOU  SAY  DOH  <  ten  OvoTO  Mm  UM/&MM 
r '  .ih  Mm  FUAshn  GMU  R8H  Se 
A IMN  WmMHH  A  WDHAN  IHm  CM  6)  K  flluVtM 
".  MrisCSonK  ASCVVButkUac 
.-'■jiie  BMWirmOnlheHsod, 

MAQUMA  Oft  T1EMP0  I  lilD  ElPaticr  (Uttehria  ASCV/ 
I  f-,CWi-ollC,ASCAP,W»PiiiWi- 
■  ■,  :.v  ■  ,i.Vi,5.yLk»caPuMi*in(iBMlLlB 

MARRY  THE  WGHT I  S.M.ira  Gennvmu  p.V'a  1  Bli  Gl9k 
BM;^/AIV  Soi^B  ILC.  WVHou*  DI  Gaga  PUUith- 
uqke  BMllikUoeMMkr.BUiWjrtwrarrailin: 
P-M^^  r/>K .  GMliTlarOOf  Mm  PiMdwq.  Mil  ANT/ 

MARVHACHAADONNAVtFFTorcinitMini  ILC  BM.' 

'  I'l'ijix  («,4l'tMIHU(kwiul 
Ill  „1iMn^  kc  BM.DuaeButfi 
I  1/  i...-(iiUiMiJeASCAP,'EMIAir.| 
Mir*,  he ,  ASlJJ-"vPj|H  r«i»j!  Mwe.  EMI  iMPH 
H1I»?1.H6HI2 
MABWMIBBUMIEWantfawoclMjKktHmiMi 
MAiKUCewiiWawiBMHRfllC:  SIKAV«X*.PRS.' 

  fjfift.fl.a-""' 


K  6USTAS  TANTQ 


Q.aUi/Sonf/ 
'.'I '  imvtnal  Mma 
'    ,  I  .■!  iii-j-.lrftn9BM^:«iiM 

M       .       ■.    ■■■.■•r  WI1IT3J 

ELMENTMOSO  '    '.i ^tMalCcfp(^tan ASCAPIHn 
MERRY  GO  HOUND    rv '  ATV  lunH  UC  ASCAPjtlawte 
I  .'r«unv.ASCAP/Sanv/AIVSa«BUC 


t,l.--«,liriyT>-nhTn  A.SCAPin  b 
MIUJDN  DOLLAR  VIEWirjit  DopMntbL  .lC.  ASCW/1«7t) 

I  ..'.'->  AXAP/i:acDti/iianiAfxjAiHC< 

'.'  HixliymjdMintlic.BM/ferBnaiH 

M-..  ii'.'i  ''<j>.llJjMS(n9sBhnHl.CS44 
MHMM .  M  J>]  '.birv  PUil<Mg  im .  EMbVl^mH 

LmaUic  PuUtfMB  Ciq) .  WVMn  Eon  Mm.  ASCAP/ 

ASCAP,Mne  FanamRWi  UC  ASCAf /EM  Aorri  Mm 
:  A$CAP/^nnMan«Wiifi«<(ieMviorptfi>*mg 


C  iSinv/AIV  Sana  LLC  BM/Thi nt  DmmHr, 
BMIM»Wm  SOCAkmiteis  &  Halio  PUC  SCKANi' 
I.HtwM         T/TEiFaion  ASCAP,S«bH  Tkm  AitMif^ 

.■-  -..Ill  ,\V('H.  MlillfiQ 

MORE  THAN  YOirU  Pia  mm  D^tfieMi  Wrte  Mne 
.Mi'-PUMwq.mt'D'CbTOi 
I  I' oh^BMOMmtMMyPily 
I  .-<i>.  'V./.''.p.'i'.jr<UM.kE.  ASCAPllCRaHGG 
MOTMAnON  I  LMi -kxhhcM  Mm  ke.  BMlfJ*^ 
Mm.  BMiEM  Fan  'Am.  SESACAm  Low  k  Sli 


ni  ■:d>^  Mm  fUUhra  ArrwesL  kc .  BM/nwv  Mmv 
FSAMwq  »v .  BMl  AMP/H.  NBH  n 
TW  MOm  ti*  MkiK  UC  WVtMl  Blx*w»d  Mm  ke 
eWWvTW  TmUne  FUitriwq  Corp .  euvftnlw  Bay 

PiWoniU  aWI  &:rt*ra«j.  r-J:l^i-«9  SOCMlWaAlal 
PitlnNi;  ^Vi  TT    ■  [JWHSl 

MCWCSLJHJAGGEN  ^lAJnwnsIMM 
CMf^.'r^.'"  MiV^cteDAbuAi 
t«.im^i>.  "  I    "  ...ii  BMIMaicra. 

rwi':,r,-.-     -  ;  ■.ri;iirwe«lre.Wll 

MR-'lCNOWrTAli  »  ll-.^.-v  '.'..-  .V^^kwrnnlMM 
I,,,,.-,.  ,  .vi.A-'iif  i-ii.<,i-.i.iM,M;BM/StnQi 
III  ,r,.:.    1.   i  M  \ViiVi».  u-«p  ASCAP,T«lom< 
i.'..>t.].U.r  Vii-..  j«rtt!i Smoi. ASCAP/Ail 

[.<t.Vi-.i,  ',S,T  '.,'",rj*'i,AJ*,H.HUI0t6 

MASAXOBfAT  .",.FnfwnMMBWSCMedi^ 
K4^.  hr<:>U.-»<<5-t  ^HI|H1CD44 

MRI.  BKHT  lOriueMn  Enwunnri.  BU.1MI  BlKk 
mod  Mm  ke .  BMA»<kgBm  Slop.  ASCAPMi  wrsl 
Mm  CnptnlKn.  ASCN>/t«CNaB  Mite  ASCAP/Second 


laiMiem  lEU  Bbchwod  Mm  ke .  BMLrJanputi 
Mm  BU;f  Ml  Fonty  Mm  SESAOmn  UM IX  Siill 
AAww  StSAaHKraieeM».eMM««IMa«iUC 

eMl^angiO<l(iitt»<lMiiKF\jt<iii>irjV>.-Kitx  MV 


CANTTtUVDUNO  ■ 


■■utiiVirej  Imp  SWi; 

Grr  U«.  BMlOan  Watt  Mac.  ASCAPAmlr 
En  ASCAP/KiCaU  Mm  PibWwQ  Anna,  he .  ASCIAP ' 
Mditr  Saw  Mm  FUMNro  uC ,  AlUSam  Eb  teK 
EMi  JTX  Mm.  BHU  AMP  d  M 


HAOAHMAIB  /^'^sfMute  ASCAPtlTII 
NA.  NA.  NA.  NA.  MA  1 1       Mm.  EMD II  IB 
Nr'ASiNMns    .  ' '^•rrmeMrPuUifrMigke  £U,' 
■■■   .  I'.   BMilMIAfiJUulc  kr. 

i.        ..-I- -.  V  M.a.-.ASCAP.'Ht-ewMMEftfl'y 

Cnii  Iiuii  »«i  TiE^^Hi.FMliSar^OtUrtvnul  Nl. 

UUliVBM  Gaori^  Mm  HM''J«Nin»l  Moe.  lie .  BMl 

AMI>,M.  HiaD15.R»t1 
NOBOBT  IKE  TSU  Kitvr  ASCAP. W  M>l<!Mq.  BMII 

NO  FUE  FACB(Mcnd«na  Mm  hJ)M<ri).  EIUVTN  Edcty 


..-i<ra.E 


Oil  IB 


NO  LAVOYA  WBAMIWIEilmna  ASCAPUT<£| 
NOTHMGilfiuginiSanLU  PASj^oNcGiarrm.  A.<iCAP.' 
iM:>!a<IUuselrc.iQi:AP.i^n«BeMMkT  hVi 
AnOew  Frwwui  Mm  BMl.  HI.  HICDSe 
NBTBHEBVOUIG  MVaw Mm  BWWanw  l^. <  .  . 
PutMmiCiyp  aM/Wriw7LiflPutMhnctASCA^^  i 
Mse  PlUiting '■uvea,  he  ASCAPl  AW  HlOO  ft 


TMEn 


I  THAT  GOT  AWAY 


1,  MiA  AiCJlPl  Aw: 


AStAf.Wr 

Hia)9 

OMI VNANMA  SM  IT  TO  VOU  il  ItotMn  Mm  lUW* 
m  SMh^/ AlV  Sor9  UC  BMLOm's  PbtAttwo 
BMAMMSt  ■ '   -■■ 


Mm.  ASCAP4M  Rottw  CitUAiD  K .  ASCAP/BMG  GuU 
Sov.  ASCAPAtal  Bunv  MA:  Use.  ke.  ASCAP/MG 
FWrwn  Sow.  eMIffimftHMrMM  SML/Vatranur 
ke.  WL'SMira  Bmi  Scn(ti.  BWIVMm  PuMi««q 
CinpvTK  aMAw>yT9  IJ  S  A .  ke .  A5CAPA*<ictnnnl 
Mm.  tre.  BMXanvttl  Ikracftf  &  Ca  LTD.  PBS).  AM>/ 
M_Hi0037,nBM?3 


I  mtov  FTC/UmMnH  MM  -  MGB 

:    1  '.4     ke .  eUL  AAilPjHL  HlOO  30 
F>«RA  NO  PERDEflTE  'ipaUMSl  UC  BMH  LJ  13 


Strip bMlEM  Ap  A  Um.  kc .  ASCAP/BOar  PK'i«>^ 
ro.  ASCAPiOrmkf  Mwc  ASCAPAM  Ovil  Pkv  Ew 
Mm  W  Bt  Ptavirt.  ASCAP/Gct  Ya  Itog  On  FUfchrg 

BMt't.'CHUMnfnMM.Ml'SetndiMMCorp  BMl 

H.  mrri'-v  HpH  j 
PAMTY  MCI  ANTHEM  . '.'.i^r  ASCAPINICA 

PEGAIE  hIAS  '  ■■■■h  \Ui  BUOmttd 

PICnmPeiRCT  :ii..'-<i,.'...iMj^ASCAP/fMA«ril 
Mjitit  ,^SL^p,^™T■:^i*«l^UJc,AsCAPMM 
Ot' 


ASCAP/GnxMMktol 


mlmao.  ASCAPl  FLIW75 

 jn[lhwrBlAAMaLk«caPU)iat«9.WI||T17 

HETTV  IE  MCMn  INN  LoMI  FCH  M 
mWIEIEMI  Earn  Mm  SESACficD  Imt  b  Sill  A  Rnp 
pat  StSACAWwJV  SESAC  PiAMviBDamnM  SfSAC/ 
Mwnta  Mm.  kc.  ASCAP/PMmOeRcmD.  ASCAP,< 
rnrtm^  Midnm  Mine  BMAftmw  &n«(fl»w  PiWffwg 
'.-L  I'f.i  '.t.vM  'iiiiMLli 
PUMPED  UP  KKKS  >  i-s  CcrHw  Afid  Tm  Mm  PutM> 

aPlMTOflNAL  UiiiT^MMalCorwfalKr.ASCAP; 
..■.ii,-?jt::-J^i-^  tML'PnTiclaitiCepKidlkc.ASCAP/ 
Du/ IM  haa  KiM  PiiMlwig.  ASCAPl  1149 


MUX  an  llnmi  Mm,  CMVIM  Blal»(iMl  Mm  Ire . 

iM.1>aT  OfMvS.  ASCAA.  H(.  HlOO  34. 1»l  6b 
nUN  0¥BI  ME  LACueki  V  Ta  Sm.  BMVSim/AIV  Songs 
ILC  BM.'Scnos  CM  RedOv.  9MjMm:  Antnnr.  ASOW/ 
Sm/ATV  Tub  UC  ASCAP/IIQt  Scn^i  BM).  Fl| .  H100 
»  il  iH 


HAUIT  tSatf'im  MlHK  Nhu;  AbJ^.'^iUrdMul  MM 

lie  ^3:JJ':'^■Ay\:^t^cfih^^xPMltmS£Uf'l 

1' WAP,*mJiin«Com«i«MM, 
:   'I  ■  '(Miogi; 

KEAi  LOVE  K  WUSa^atlmtnal 

mfimOm  f«mar  Mm  BMl- 
 BMl  AMP/ 


n  SOU  CUP  ISonv/ATV  Trae  nUimo  Cotfiim.  BU' 
Sw«nn«  Iivee  BUlfiMG  Maiagrani  ihalanA 
LmmL  njVlXteiiui  aim  Um  EUAnnakt  One 
SanBh  M(Mi  BtackMM  Mm  tat.  BMVS^A&nc 


MuK.  BMll  MP/n.  CS  li.  Hm  3Ei 
lOWBAIIWtra  Soqi,  GMUSmfyAIV  I  Jta<  ^iuu:PaAs^ 
ra.UCBMVB'»rftaiHMuMlUifannu  A'^^ILAPr'Sonr' 
ATVCkKosMMFUAihfigllC  ASCAP.r.i.xCfn  IAm. 

ASCAPl  irs 

■DUMB  H  TW  DSP  lUnwrsal  So^  Of  PrM^  ln» 
niiHinii  M.^'IMIfi-vrnonoMjien  BMkFMIMm 

H  1i.-Jt-<|  '1  -V  t'lODJB 
ROUND  OF  APPLAUSE '.V><  Mm  Cop  ICiJiPlijaii^ 


RUMOUR  HAS  rr 


(WlWr-wr  Tj 
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DDTTKai.UUM.aUlfMfllxlnMralMM'e  BMl' 
BvK  B^  y\ti<^jj  LMitpM.  BMi«UII  UiM  kc. 
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BeBdMMul  Mm  Coperaiian.  BMI<MbAoi  QitB 
ng  BM/Souih  Hvdavi  Mm.  nWWw    EMIL  AA«>/ 
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EXECUTIVE 
TURNTABLE^ 

S*nd  submissions  to:  exec  a  bfllboard.com 


RECORD  COMPANIES:  Unlvarsal  Music  Group  promotes 
Abbic  Stringer  to  director  of  global  intranet  systems.  She  was 
intranet  manager. 

Universal  Republic  and  Island  D«f  Jam  expand  their  man- 
agement in  A&R  with  the  appointment  of  Peter  Thea  to  execu- 
tive VP.  He  was  executive  VP  at  Jive  Records. 

Strange  Music  names  Viok?t  Brown  VP  of  label  developnwnt 
She  was  director  of  urban  music  at  Vl/herehouse  Music. 


PUBLISHING:  The  NaUofiBl  HinlcPuWWws'Assn.  names  Al- 
lison Halataei  VP  of  govemnrwnt  affairs.  She  was  deputy  chief 
of  staff/parliamentarian  for  the  Committee  on  the  Judldary  in 
the  U.S.  House  of  Representatives. 

Universal  Music  Publishing  Group  North  America  promotes 
David  Kokakis  to  senior  VP/head  of  business  and  legal  affairs/ 
business  development  and  Monti  Olson  to  executive  VP/head 
of  pop  and  rocl<  music  creative.  Kokakis  was  VP  of  business  af- 
fairs/business developnwit,  and  Olson  was  VP  of  A&R. 

TOURING:  TYie  AEG  Facilities-managed  Home  Depot  Center  in 
Carson,  Calif.,  names  Kykf  Waters  VP  of  events  and  operations 
and  promotes  Kristen  Anderson  to  director  of  event  sales.  Wa- 
ters was  VP  of  operations,  and  Anderson  was  special  event 
sales  manager. 

DIGITAL:  PlayNetwork  appoints  John  Wooler  VP  of  music 
services  and  Tobias  Hartmann  VP  of  international  ser- 
vices. Wooler  was  a  senior  executive  at  Virgin  Records, 
and  Hartmann  founded  FC  Sonoma  and  was  a  managing 
director  at  LexIsNexIs. 

Uve365  appoints  Ed  Schaffer  CEO.  He  was  VP  of  business 
operations  for  MediaWorks  at  Monster  Worldwide. 

TV/FILM:  Mun2  promotes  Roberto  Isaac  to  director  of  musIc 
programming.  He  was  nnanager. 

-edited  by  Mitchell  Peters 
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Z100  JINGLE  BALL  SUPPORTS  ANTI-BULLYING 
GROUP 

The  musical  acts  appearing  at  WHTZ  {ZlOO)  New  York's  [ingle 
Ball,  set  for  Dec.  9  at  Madison  Square  Garden,  aren't  the  only  ones 
benefiting  from  the  sold-out  concert.  A  portion  of  the  proceeds 
from  each  ticket  sold  will  be  donated  to  the  event's  official  char- 
it)'  Stomp  Out  Bullying,  an  anti-bullying  program  for  diildren 
and  teenagers. 

"Every  year  we  survey  our  community  to  see  what  the  biggest 
cause  is  that's  impacting  our  ZlOO  audience,"  ZlOO  PD  Sharon 
Dastur  says.  "And  every  year  we  partner  with  a  different  organi- 
zation to  be  the  official  charity.  This  year  we  know  that  bullying 
continues  to  be  a  hot  button  for  our  audience  and  many  of  the 
artisLs  on  our  bill." 

Stomp  Out  Bullying  is  one  of  the  signature  prc^ams  of  non- 
profit Love  Our  Children  USA,  which  aims  to  protect  children 
from  violence  and  neglect. 

Tliis  >'car's  lingk:  Ball  lineup  includes  Lady  Gaga.  Pitbull,  Kelly 
Clarkson,  Demi  Lovato.  David  Guetta.  LMFAO,  Foster  the  People. 
Gym  Class  Heroes  and  Hot  Chelle  Rae.  Kim  Kardashian,  Khioe 
Kardashian  Odom,  Lamar  Odom  and  Karmin  will  host  the  show. 

The  lingle  Ball  has  previously  supported  such  charities  as 
Musicians  On  Call.  Food  Bank  for  New  York  City,  Stand  Up  to 
Cancer  and  Autism  Speaks.  In  addition  to  receiving  funds  from 
each  ticket  sold.  Da.stur  says  that  the  charities  "get  to  partner  with 
the  big  loudspeaker  that  ZlOO's  Jingle  Ball  is."  —Mitchell  PeUn 


FUTURESOUND: 
BMI'S  THOUGHT 
LEADER 
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Complementing  Billboard's  inaugural  FutureSound 
conference  in  San  Francisco  (Nov.  17-18}  was  an 
intimate  Thought  Leader  dinner  hosted  by  BMI. 
With  the  city's  Waterbar  providing  an  ambient 
atmosphere  on  Nov.  17,  attendees  from  every 
sector  of  the  business  broke  bread  as  they  discussed 
the  music  industry's  present  and  future,  photos: 

ARNOLD TURNER 

ABOVE:  indulging  in  some  predinner  quality  time  are 
(From  left)  Billboard  associate  publisher  Tommy  Pag* 
and  publisher  Liu  Ryan  Howard.  BMI  ser>ior  VP  of 
corporate  planning/communications  and  new  media 
Rlctiard  Conlon,  Kobalt  Music  Group  founder/CEO 
Willard  Ahdrltz.  BMI  senior  VP  of  performing  rights 
Alison  Smltti  and  VP  of  film/TV  relations  Dor*«n 
Rlnger-Ross  and  Billboard  editorial  director  Bill  Wefde 
UPPER  LEFT:  BMI  senior  VP  of  corporate  planning/ 
communications  and  new  media  Rkhard  Conlon  (far 
left)  shares  a  laugh  with  Ciridy  Charles  Consulting  president 
Cindy  Charles  and  MOG  senior  VP/general  counsel 
Tyltr  L*nan« 

LOWER  LEFT:  Enioying  the  evening  s  industry 
Ldnidr^idone  arc  (from  left)  Tunezy's  product  manager 
Prashanth  Mohan  and  CEO  Dsrrtck  Fung,  TAG  Strategic 
VP  of  client  services  Karen  Allen  and  NARM  VP  of  digital 
strategy  and  business  development  Bill  Wilton 
BELOW:  The  dinner's  Warner  contingent  included  (from 
left)  Warner/Chappell  Music  synch  business  development 
managers  Cecilia  Harvey  and  Jenny  Swlatowy,  Warner 
Music  Group  senior  director  of  digital  strategy  and  business 
development  Yl  Ping  Ho  and  associate  director  of  digital 
strategy  and  business  development  J«sslca  Park. 
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■iiiti  Ayt.'i>i:y,  presented  tne  awara  Gv.  hand  for  the  pre=.enl3l«>n  were 
■am  left)  University  of  South  Carolina  department  ot  sport  and  entertammefit 
■nior  loclurpr  Prank  Roach  Huio  Hodqc'^iincl  If?,  v.ife  Kartn  and  Venuo^  TodJv 
,  -i-  .Tf  Lirtda  Deckard 


Christian  label  Word  Entertainment  (Warner  Music  Group) 
celebralK)  its  60th  anniversary  in  November  during  festivities 
in  Waco-  Texas  That's  where  Word  was  founded  by  Baylor  I 
University  alumnus  Jarrell  McCracken.  who  died  m  2007.  To  further  ■ 
mark  the  occasion,  the  label  released  the  three-CD  compilation 
Word:  Six  Decades  of  Hits.  Reuniting  in  Waco  are  (from  left)  Word  , 
Entertainment  president/CEO  Rod  Riley  .irtist  Kurt  Kals«r.  who 
was  Word's  first  A&R  director;  eafiy  vV  >  i   rr-iii  .y.  r  Oscar  Raasa: 
Warner  Music  Nashville  president/'"  F  ".  John  Esposito  M  Ctacken's 
widow,  A»dtlhMeCr»ck«n;Wordt'[._i-... Ml     r.  _  Mike 
Curb;  and  the  McCratAeru'  daughter.  Um  McCraclwn.  Piioia  roieri 
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ASCAP'S  WOMEN 
BEHIND  THE  MUSIC 

Now  in  its  third  year,  ASC AP  Rhythm  &  Soul's  "Women  Behind 
the  Music"  series  recognizes  women  in  all  facets  of  the  industry 
from  singer/songwriters  to  label  and  publishing  executives, 
attorneys  and  managers.  Held  in  New  York,  Los  Angeles  and 
Atlanta,  this  year's  fetes  were  sponsored  by  Qream,  producer 
Pharrell  Williams'  liqueur  brand. 

ABOVE  LEFH  Holding  court  in  Atlanta  at  Straits  restaurant  on  Nov 
IS.  ASC  AP  poid  tribute  to  vocal  guru  and  2011  Georgia  Music  Hall  of 
f^ame  inductee  Jan  Smith,  entertainment  attorney  Uwonda  Cartar  of 
the  Carter  Law  Firm  and  Grammy  Award  nominee  and  2010  ASCAP 
Vanguard  winner  Janalk  Monto  From  left  are  ASCAP  Rhythm  &  Soul 
senior  director  of  memtwrship  Jay  5k»n.  Smith,  Carter,  Monae  and 
ASCAP  Rhythm  &  Soul  director  of  membership  Jannlfw  Drak*.  t^oio 

ABOVE  RIGHT:  Proudly  displaying  their  awards  at  Los  Angeles'  B«SO 
re:.:£surant  on  Nov.  10  are  (from  left)  Grammy  Award-winning  sirtger/ 
LoiKiv. Titer  Siedah  Garratt.  MADE  Management  and  Consulting  partr>er 
Erica  Grayson  and  Universal  Music  Publishing  Group  senior  VP  Donna 
Casein*  J.'iNoi.a  tupr.Es 

LEFT:  ASCAP  kicked  off  the  2011  senes  at  New  York  venue  Tenjur>e  on 
Nov  9  ASCAP  Rhythms  Soul  VP  of  membership  Nicola  Georga  (far 
left)  helped  pay  tribute  to  the  evening's  fionorees  (from  left):  Motown 
senior  VP  of  rTiarketir>9  and  artist  developrrwnt  Phillana  WIlliamB. 
Monami  Entertainment  owner  MOfM  Seott>Vbuna  sf^ri  Grammy  Award- 
winning  St r>ger/song writer  MonkSi,  photo  lAYLoeMn  i 
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Congratulations  on  being  Billboard  magazine's 
Woman  of  the  Year— from  all  your  red-and-khaki 
friends  at  Target.  • 
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#2  Big  Machine  Records 
#7  Republic  Nashville 


*  TOP  COUNTRY  LABEL  * 

#3  Big  Machine  Records 
#10  The  Valory  Music  Co. 

★  TOP  COUNTRY  ARTISTS  ★ 

#7  Taylor  Swift 
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#7  Taylor  Swifl 
#5  Reba 

*  TOP  COUNTRY  ARTISTS  -  DUO/GROUP  * 

#5  The  Band  Ferry 
#4  Rascal  Flails 


★  TOP  NEW  COUNTRY  ARTIST  * 

#5  Sunny  Sweeney 
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ON  THE  COVER  Adele  o^otograph 
by  Lauren  Ouko^l 


,  360  DEGREES  OF  BILLBOARD 


Online 

.COM  EXCLUSIVES 

Visit  :  this 

week  for  an  exclusive  Q&A 
with  Artist  of  the  Year 
Adele,  then  dive  deep  into 
the  year-end  charts  and 
see  the  music  photos  of 
the  year. 


Print 

SPECIAL  GRAMMY  ISSUE 

Billboard  is  publishing  a  special  Grammy  Voters'  Guide 
in  print  and  digital  editions  featuring  exclusive  content 
on  the  nominees.  The  guides  will  be  sent  to  all  Grammy 
members  and  Billboard  subscribers.  For  more  details, 
contact  associate  publisher  Tommy  Page  at  tommy, 
page  a  billboard.com.  The  next  regularly  scheduled 
issue  of  Billboard  will  be  dated  Jan.  14. 
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Dominate  the  Charts 


I 


Hot  Mainstream  R8B  Soni 


Hot  Adult  RaSSong 
Hot  Master  Ringtone 
Hot  Digital  Song 
Hot  Canadian  Song 
Hot  Christian  Song 
Hot  Christian  AC  Song 

8  out  of  Top  1( 

Hot  Adult  Top  40 
Hot  R8B  Hip-Hop  Songs 
Hot  R&B  hip-Hop  Airplay 

7  out  of  Top  10 


Hot  100  Songwriters 


ing 

Songwriters 


Dave  Barnes 
Claudia  Brant 
Roscoe  Dash 
Chris  DuBois 
Paul  Epworth 
Mikkel  Eriksen 
Fher 

James  Fortune 
Ben  Glover 
Jesus  Gonzalez 

kasz  "Dr.  Luke"  Gottwald 
uck  Harmony 
Ben  Hayslip 
Tor  Hermansen 
Wiz  Khalifa 
Philip  Lawrence 
Ari  Levine 
Bruno  Mars 
Max  Martin 
Miguel 

David  Lee  Murphy 
Daniel  Niebia 
Brad  Paisley 
Darius  Paulk 
Nathan  Perez 
Katy  Perry 

Anthony  "Romeo"  Santos 
Joan  Sebastian 
Jason  Sellers 
NoahShebib 
Ryan  Tedder 
Matthew  West 
Daddy  Yankee 
Chris  Young 


Congratulations  to  our  2 on  chart-topping  members 
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ARTISTQF^20I  ?  ™  THE  YEAR 


WITH  MORE  THAN  13  MILLION  IN  WORLDWIDE 
SALES  AND  SIX  GRAMMY  NOMINATIONS,  THE 
MUCH-ADORED  ADELE  OWNS  2011 
BY  JULIANNEESCOBEDO  SHEPHERD 


NEWLY  BLEACHEE)/-^jONDE  BOUFFANT  a  little  askew,  Adele  Laurie  Blue  Adkins  clasps  her  hands 
at  her  waist  an^  begiiivlo  dish.  1  "I  came  home  from  touring  with  my  first  album,  and  1  caught  up 
with  some  friends, /jtrying  to  be  all  posh  and  stuff,"  she  tells  a  rapt  audience.  "A  nice  lunch,  some  cock- 
tails, pretending  \^'e, were  in  'Sex  afid  the  City.'"  1  She  pauses  and  tilts  her  head.  1  "I'm  a  Miranda"— the 
show's  brainy,  pragmatic  but  sexually  liberated  character— "don't  know  about  you,  girls  . . .  and  boys!" 
She  winl^s,  clicKs  her  tongue  and  then  reflexively  cackles,  the  most  guttural,  life-loving  cackle,  rumbling 
from  thfe  diaphragm.  She  tosses  her  hair  back,  plants  her  hands  on  her  hips  and  expfains  why  the  song 
she's  about  to  sing— "Rumor  Has  It,"  from  her  multiplalinum  second  album,  2i— was  written  as  a  tongue- 
in-cheek  "fackawff"  to  friends  with  the  wrong  idea  about  her  love  life.  Then,  Adele  launches  into  the 
song,  a  Motown-invoking  b^^  number  that  showcases  the  scratchy  kick  in  the  back  of  her  vocal  runs. 
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THAT'S  A  CLIP  PROM  THE  DVD  -Adele  Live  at 
the  Royal  Albert  I  lail"  (released  Nov.  29).  a  docu- 
ment of  the  zippy  23-year-oId  singer  cursing  and 
wisecracking  in  one  of  the  world's  classiest  ven- 
ues. It's  also  a  microscopic  view  into  why  Adele 
has  captured  the  imagination  of  the  world. 

This  year,  pop  mu-stc  was  dominated  by  pop  art.  Superstars  Bt- 
wnce.  Rihanna  and  Lady  Gaga  each  released  albums  that  embod- 
ied their  blown-oul  extravagance,  and  wore  oulfils  to  matdi.  Katy 
I*erry  eml>arked  on  a  never-ending.  "Candy  Land"-theni(.'d  world 
lour,  and  Nicki  "Barbie"  Miiiaj  tried  on  as  many  penionas  as  she  did 
multihued  wigs.  Pitbull  and  |ennifer  Ijopez  prmed  a  glitzy  techno 
formula  could  work  across  markets,  and  e\'en  veteran  di\'a  Gloria 
Estcfan  reached  into  the  stars,  enlisting  the  Neptutves  to  produce 
her  first  album  in  four  years.  Taylor  Swift,  princess  of  diarist  lyr- 
ics. \ieered  increasingly  toward  Hollywood,  while  her  peers  in  Lady 
.\n\ebel\u:u  coated  their  new  alb\nn  in  pristine  Nashville  gloss.  Lil 
Wayne  emerged  from  prison  with  a  brand-new  album,  which  was 
talked  about  jiist  slightly  less  tlian  his  outrageous  leopard-print  pants. 
Hie  world  seemed  ctaled  in  multicolored  costumes  and  conceptual 
videos.  In  many  ways.  2011  resembled  a  classic  David  LaChappellr 
photo  shoot,  rainbow-colored  and  just  a  little  bit  fantastical. 

But  then  there  was  Adele.  w  ho  repre.sented  something  like  aus- 
terity. She's  raw  in  every  way,  whether  a'galing  fans  from  the  stagt^- 
or  channeling  emotion  through  her  unforgettable  alto  on  wax 
She's  a  quintessential  BFF;  warm,  intimate  and  personable  even 
when  she's  entertaining  thousands.  She  idolizes  Bette  Midler, 
who  at  first  may  seem  like  a  curious  role  model  for  a  woman  ot 
her  young  age.  But  they're  both  laiger'thaii-lift;.  consummate 
entertainers,  playing  up  their  brassiness  to  their  advantage.  It's 
the  kind  of  swag  that  carries  a  career  across  decades. 

"Adeie  knows  how  good  she  is.  You  can't  underestimate  that. 
Artists  that  tend  to  work  long  term,  most  of  them  tend  to  have 
a  clear-cut  idea  of  who  they  are."  says  Rob  Stringer,  chairman/ 
CEO  of  Columbia  Records,  her  U.S.  label,  "Adele  can  kind  of  do 
it  all.  She's  never  cocky  . . .  but  she  doesn't  fear  to  tread,  ever." 

Still,  how  did  a  hyper-real,  refreshingly  thick,  British  singer 
manage  to  captivate — and  subvert — a  notoriously  difTicult  Ameri- 
can pop  audience?  On  her  sophomore  album,  no  less,  and  two 
years  after  her  debut?  This  year.  21  became  this  year's  No.  1  seller 
in  America  (4.8  million  units  sold,  according  to  Nielsen  Sound- 
Scan)  and  in  the  world  (13  million  copies  worldwide,  according  to 
the  label)  in  just  1 1  months.  It  s  a  testimony  of  2J 's  broad  appeal, 
which  blends  earlier  soul  and  gospel  influences  with  traditional 
country  music,  a  style  she  picked  up  while  playing  in  the  States 
with  a  tour  bus  driver  from  Nashville. 

"She  said  she  wanted  lo  make  an  organic  album  that  was  of 
one  sound,  not  a  patchwork  quilt  of  different-sounding  tracks 
pieced  together."  says  Rick  Rubin,  who  recorded  and  produced 
the  bulk  of  21.  'Her  songwriting  and  voice  unifies  the  album." 

Clearly  the  secret  to  2rs  success:  Virtually  anyone  can  relate  to 
the  album's  gut-wrenching  heartbreak  story.  Adele  is  a  real  girl, 
down  to  her  vintage  dresses  and  average  body  size,  and  super- 
stardom  doesn't  exempt  her  from  earthly  troubles. 

"I'm  never  self-conscious  and  never  have  been,"  Adele  writes 


in  an  email.  (She's  recovering  from  throat  surgery  that  removed 
a  benign  pel)!!  from  her  vocal  cords  and  was  instructed  by  her 
doctors  not  to  speak.)  "The  thought  of  changing  yoiu^self  or  ton- 
ing yourself  down,  or  up  for  that  matter,  to  please  someone  else 
seems  ridiculous  to  me." 

Her  confidence  translates  lo  the  audience.  "She  has  a  natural 
ability  to  communicate  things  in  an  honest  vray."  says  Richard  Ru,s- 
sell.  head  of  London-based  XL  Recordings,  where  she  signed  in 
2()06  after  the  label  discxwered  heron  Myspace.  "In  a  world  where 
things  have  gotten  so  incredibly  complicated,  and  overdone,  and 
o\'erpackaged,  and  overlhought,  overwTought — what  you  get  with 
her  is  her  personality  and  her  music." 

STILLTHEREWASALSOAREMARKABLEAMOUNT 
of  strategy  involved  in  breaking  Adele  this  big,  and  a 
battle  plan  that  ultimately  hinged  on  an  unusually  long 
lead  time,  practically  unheard  of  for  a  major-label  art- 
ist of  Adele's  stature. 
Rewind  to  june  2010.  After  taking  a  full  year  to  pour  the  rem- 
nants of  a  crippling  breakup  into  21.  recorded  in  Malibu,  Calif.,  with 
Rubin  and  in  London  with  Paul  Epworth,  Adele  was  ready  to  play 
it  for  her  labels.  The  album  was  initially  scheduled  to  be  released 
in  November  2010,  but  after  hearing  it.  Columbia  chairman/COO 
Steve  Barnett  made  the  key  decision  to  push  its  release  to  the  top 
of  the  year,  giving  the  label  a  full  six  months  to  set  up  a  strategy. 
Having  the  music  that  far  in  advance  was  a  coup,  so  the  team 


at  Columbia  used  it  to  its  advantage,  taking  the  album  {and  some- 
times Adele)  out  to  major  potential  partners  to  preview. 

"We  didn't  expect  to  sell  this  many  records,  but  everybody 
knew  it  was  brilliant."  Stringer  says.  "Now  did  we  think  that  it 
would  sell  2  million.  1  million?  That  wasn't  the  conversation.  Bui 
everybody  thought  it  was  great,  so  we  went  out  on  the  road  and 
played  it  to  five  retailers  in  three  days." 

The  music  was  undeniable,  and  when  Adele  was  present — 
whether  at  manufacturers  or  TV  stations — she  charmed  every 
staffer  into  oblivion.  "She  was  literally  sitting  in  the  middle  of  a 
conference  room  with  the  staff  of  VHl,  pouring  them  tea  and 
asking  them  what  they  thought,"  Columbia  director  of  video  pro- 
motion Grace  Lee  says. 

Early  on,  the  Columbia  team  concerned  itself  with  reaching 
out  to  loyal  fans  of  Adele's  first  album.  19 — particularly  those 
Americans  who'd  come  onboard  after  learning  of  her  two  Grammy 
Award  wins  in  2009  (for  best  new  artist  and  best  female  pop  vocal 
performance)  or  who  had  seen  her  on  high-profile  TV  gigs,  like 
her  2008  "Saturday  Night  Live'  performarKe  (when  she  shared  the 
stage  with  then-vice  presidential  candidate  Sarah  Palin).  Colum- 
bia's marketing  department  began  licensing  as  early  as  October, 
and  by  December  it  had  locked  in  a  deluxe  deal  with  iTunes.  The 
team  also  landed  an  exclusive  release  with  Target,  with  bonus 
tracks  lhal  included  a  cover  of  Lady  Aniebellum's  'Need  You 
Now."  performed  with  Darius  Rucker  and  excerpted  from  the 
GMT  show  "Artist  of  the  Year." 


'21/  By  The  Numbers  biiib(mdbreaksdownadele'sbreakoutsophomorereleasebygarytrustw^ 


352,000  39 


On  March  12,  Abele  stomis  in 
at  No.  1  on  the  Bilboard  200 
with  sophomore  album  21  (XL/ 
Columbia),  sellir>g  352.000 
first- week  copies,  accordir>g 
to  Nielsen  SoundSc»i.  If  s  her 
best  sales  week— and  highest- 
chartir>g  aBxim— to  date,  and 
also  the  highest  frarrw  for  any 
album  since  the  week  ending 
Nov. 28. 2010. 


On  Dec  3, 21  spent  its  39th 
straight  week  in  ttw  top  five 
of  ttw  Bintx»rd  200,  setting  a 
record  for  most  weeks  in  the 
top  frve  since  its  debut  (No.  1, 
March  12)  In  the  chvt^  55-year 
history.  It  surpassed  Mkt^ael 
Jatkson's  Bad,  whk:h  racked 
up  3S  consecutive  frames  ffi 
the  top  five  folk>wir>9  its  bow  at 
Na Ion  Sept. 27, 1987, 
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On  Sept.  17,  "Someone  Like 
You"  jumps  19-1  on  the  Bill- 
board Hot  100,  becoming 
21's  second  chart-topper 
following  "Rolling  in  the 
Deep."  The  18-posltion 
vault  of  "Someone"  is  the 
biggest  jump  to  No.  1  in  the 
chart's  53-year  history  that 
wasn't  spurred  by  the  re- 
lease of  a  single. 
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The  number  of  weeks  that  21 
single  "Someone  Like  You" 
spent  at  No.  1  on  the  Triple 
A  chart— the  list's  longest 
reign  for  a  female  artist. 
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The  number  of  weeks  21 
has  spent  at  No.  1  on  the 
Billboard  200  to  date. 
That's  the  most  since  the 
soundtrack  to  "Titanic"  set 
sail  in  1998  and  spent  16 
(nonconsecutive)  weeks  at 
the  top. 


12 


No  other  act  claimed  as 
many  weeks  at  No.  1  on  the 
Billboard  Hot  100  in  2011 
as  Adele.  Her  two  No.  1  Hot 
100  singles— "Rolling  in  the 
Deep"  and  "Someone  Like 
You"— spent  a  combined 
12  weeks  atop  the  tally: 
seven  for  "Rolling,"  f  ive  for 
"Someone." 
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So,  by  january,  when  "Rolling  in  ihc  Deep"  hit  radio,  retail 
mechanisms  were  already  long  in  place,  and  the  track  was  gain- 
ing steam  at  triple  A.  In  the  three  weeks  leading  up  to  the  re- 
lease. Columbia's  digital  marketing  team,  lead  by  VP  Kathy  Baker, 
launched  the  viral  campaign  "21  Days  to  Adele."  which  ultimately 
garnered  more  than  ISO  million  impressions;  the  ferocity  of  her 
online  fans  perhaps  even  surprised  the  label  a  little.  Touchstone 
Pictures  had  integrated  the  track  into  a  key  scene  of  its  teen  sci- 
fi  film.  "I  Am  Number  Four."  and  was  using  it  in  the  trailers, 

Meanwhile,  the  PD  for  Clear  Channel's  top  40  WXXLOrlando, 
Fla..  added  "Rolling  in  the  Deep"  immediately  upon  hearing  it, 
setting  the  stage  for  AdeJe's  e\'cntual  takeover  of  pop  radio.  "It 
took  on  a  momentum  of  its  own.'  Columbia  marketing  man- 
ager Erika  Alfrcdson  says.  "All  of  the  hard  work  we'd  done  over 
the  past  six  months  paid  off.  Once  the  album  came  out,  the  ball 
started  rolling,  and  H's  been  rolling  ever  since." 


BYTHETIME  21  WAS  RELEASED.  "Rolling  in  the 
Deep"  was  playing  on  eight  different  radio  formats: 
adult  top  40.  triple  A,  adult  contemporary,  top  40. 
R&B/hip-hop,  adult  R&B.altcrnativcand  rhythmic, 
amounting  to  3  billion  in  cumulative  audience. 
It's  a  nice  mile  marker:  4  billion  more  to  go.  and  technically, 
everyone  in  the  entire  world  will  have  heard  "Rolling  in  the  Deep." 
No  wonder  that  the  still-unnamed  ex-boyfriend  who  inspired  21 
began  sniffing  around  for  royalties.  In  May.  Adele  told  the  Sun, 
"He  really  thought  he'd  had  some  input  into  the  creative  process 
by  beinga  prick.  I'll  give  him  this  credit:  He  made  me  an  adult 
and  put  me  on  the  road  that  I'm  traveling." 

One  would  think  he'd  be  satisfied  with  being  the  subject  of  such 
a  ubiquitous  emotional  paean  as  "Someone  Like  You,"  21  's  second 
single.  In  early  November.  "Saturday  Night  Live"  staged  a  skit  in 
whicJi  an  entire  office  staff— and  musical  guest  Cddplay — played 
the  a|^nizing  breakup  piano  ballad  from  a  cubicle  and  simultane> 
ously  wept  empathy  tears.  Clearly  the  song  is  omnipresent,  having 
infiltrated  the  American  pop  culture  so  welt  that  it's  already  ripe 
for  fwrody.  But  the  skit  also  spoke  to  its  resonance,  playing  on  the 
idea  that  e\en  sk7scraper  window-washers  must  stop  nitd-squeegee 
in  order  to  take  in  the  song's  full  emotional  heft. 

"Her  power  or  ability  to  turn  something  into  a  message  that 
other  people  can  understand  is  so  important.'  says  Epworth.  who 
produced  and  co-wrote  three  songs  on  21.  including  "Rolling  in 
the  Deep."  "She  writes  very  close  lo  (he  bone,  and  sometimes 
just  says  it  in  a  way  that  hasn't  been  said  before." 

This  year  also  yielded  a  devastating  loss  to  music:  The  death 
of  Amy  Winehouse  in  july,  at  the  age  of  27.  She  was,  of  course,  a 
pioneer  for  a  clutch  of  white.  Briti.sh  soul  singers  who  came  after 
her.  including  Adele  (who  has  also  worked  with  Mark  Ronson, 
the  producer  who  helped  Winehouse  shape  her  Back  to  Black 
album).  But  more  important.  Winehouse  shared  that  "close  to  the 
bone'  impulse.  It's  something  Adele  recognizes— she  dedicates 
a  song  to  her  in  "  Live  at  Royal  Albert  Hall" — and  appreciates. 

"[Amy]  created  herself.  That's  what  inspired  me.  I  see  no  appeal 
in  having  a  very  specific  plan  as  an  artist.  Who  fucking  cares  if 
people  don't  get  it  or  don't  like  it.^  I'd  rather  trust  myself,  to  like 


what  I've  done  and  stick  to  my  guns  than  make  music  I  don't 
like,  wear  clothes  that  don't  suit  me  and  flutter  between  genres 
because  I'm  scared  I  won't  be  relevant  if  1  pass  my  "sell  by'  date," 
she  says.  "Amy  tattooed  that  in  me.  She  made  music  because 
she  was  good  at  it  and  wanted  to.  And  she  was  a  huge  artist  who 
was  always  a  bigger  fan.  That's  why  I  gravitated  toward  her  and 
listened  when  she  sang  and  spoke  ...  Or  snarled." 

For  the  rest  of  the  year.  Adele  will  refrain  from  performing  as 
she  heals  from  her  surgery.  But  aside  from  a  few  live  dates  she 
missed,  winding  down  was  the  plan,  at  least  until  the  Grammy 
Awards  in  Februar)'.  where  she  is  clearly  a  favorite.  'The  surgery 
couldn't  have  gone  better,'  Adele  says,  "but  because  I  was  singing 
with  damaged  vocal  chords  for  three  or  four  months  and  because 
of  the  surgery  and  because  of  the  silence  after  the  surgery  I  now 
have  to  build  myself  back  up  vocally.  It's  going  to  be  a  lot  easier 
for  me  to  sing  now.  And  mentally  I  won't  be  worried  about  my 
voice  onstage  anymore.  So  I  have  to  get  used  to  that.  That'll  take 
most  of  lanuary.  so  February  I'll  be  singing  properly." 

She  may  have  major-label  backing  stateside,  but  she  approaches 
her  life  and  career  like  an  indie  artist— deliberate,  personable 
and  without  pretense— and  she  is  mindful  of  never  overexpos- 
ing herself,  according  to  longtime  manager  lonathan  Dickins. 
"Strategy  plays  a  part,  but  at  the  end  of  the  day.  it  comes  down 
to  Adele,'  he  says.  "People  relate  to  that  voice  and  to  those  lyrics- 
That's  95%  of  why  people  connect  with  this  record.' 

And  because  people  realize  it's  not  a  ruse — 21  is  the  album  of 
the  year  because  it  reflects  who  Adele  is.  Rather  than  going  to  ce- 
lebrity-studded parties  to  rub  shoulders  with  people — "who  know 
me  but  who  I  don't  know.  I'm  2-lisl  when  it  conies  to  that  shil" — 
the  singer  prefers  a  more  low-ke)'  lifestyle.  "One  of  the  things  that 
sets  me  apart  from  other  artists  who  have  had  the  same  kind  of 
success  is  that  my  life  Isn't  speculated  about.  And  you  can't  escape 
that,  which  makes  you  more  high  profile  whether  you  want  to  be 
or  not.  I  feci  vx?ry  lucky  that  that  isn't  really  part  of  my  life.  Then 
again,"  she  says,  "I  did  do  a  tell-alt  on  my  record  anyway  (laughs). 
I'm  incredibly  private  but  I'm  also  incredibly  honest, and  that  cre- 
ates a  kind  of  "meet  in  the  middle'  respectable  ground." 

The  third  and  final  single  from  2J.  "Set  Fire  lo  the  Rain,"  Is 
No.  57 on  the  Billboard  Hot  100.  "Someone  Like  You."  in  its  22nd 
week  on  the  Hot  100,  is  No.  6.  And  "Rolling  in  the  Deep,"  now 
in  its  48th  week,  is  No.  36. 

"  When  vv-e  signed  this  artist,  we  said  this  wouM  be  one  of  the  most 
important  signings  ever  for  Columbia  in  America,"  Stringer  says. 
"That's  what  we  said.  We've  sigi)ed  very  had  artists,  and  really  good 
ones.  But  we  just  knew  tliere  was  something  unusual.  And  the  tnith 
is,  she  has  made  more  right  decisions  than  most  artists  I  know." 

Adele  says  that  right  now  she's  not  working  on  new  music,  and 
she  might  not  release  another  album  for  quite  some  time.  For  the 
moment,  she's  enjoying  her  time  off  "I'm  just  going  to  lay  some 
concrete,  set  up  home  and  just  'be'  for  a  bit,"  she  saj-s.  "I'll  disappear 
and  come  back  with  a  record  when  it 's  good  enough.  There  will  be 
no  new  music  until  it's  good  enough  and  until  I'm  ready."      •  •  • 

julianne  Escobedo  Shepherd  (@jawnita)  is  culture  editor  of  Attemet. 
org  and  former  executive  editor  of  the  Fader. 


Songwriters'  Circle 

PAUL  EPWORTH  ON  WORKING  WITH  ADELE_ 

.SiNCIi  2004.  when  Paul  Fpworlh 
branched  off  from  his  rock  band  Lomax, 
he's  shown  a  commanding  versatility 
with  production  in  particular,  finessing 
a  Babyshambles  album  (2004's  Killa- 
mangiro)  as  handily  as  his  work  for  Cee 
Lo  Green  {2010's  The  Lady  Killer).  Lately, 
though,  he's  been  on  a  winning  streak:  He's  nominated  for  four 
Grammy  Awards,  including  producer  ofthe  year,  non-classical, 
and  he's  tightening  the  screws  for  fellow  hometown  heroes 
like  Friendly  Fires,  the  Big  Pink,  Florence  &  the  Machine  and. 
of  course.  Adele.  (He's  currently  finishing  up  his  own  debut 
album,  due  out  sometime  next  year.)  Epworth's  success  with 
co-writingand co-producing  2rsanguished,  fiery  lead  single 
"Rolling  in  the  Deep"  Is.  we  now  know,  record-breaking.  But 
when  heand  Adele  first  cut  the  song,  they  were  simply  trying 
to  purge  a  sudden  flurry  of  ideas. 

How  did  you  compose  "Rolling  in  the  Deep"? 
I  had  what  I  thought  were  amazing  chords  saved  up  for  weeks 
to  work  with  Adele,  and  we  sort  ofbashed  around  on  those  for 
two  hours,  but  shewasn't  feeling  any  of  it.  She  said.  "I've  got 
these  lyrics,"  and  one  melody.  We  sat  around  carefully  struc- 
turing the  rest  ofthe  track  and  writing,  trying  to  work  out  the 
chorus  and  how  we  got  from  the  verses.  It  was  really  going  fast. 

Did  you  encourage  her  to  preserve  her  anger  in 
the  moment? 

I  always  loved  the  idea  of  something  being  emotionally  reso- 
nant, because  it's  the  thing  I  always  loved  about  masic  when 
I  was  younger.  Maybe  some  of  it  I  was  conscious  of,  and  some 
of  it  1  wasn't.  1  fell  like  she  was  in  a  raw  place,  and  1  was  happy 
for  her  lo  sing  it. 

Do  you  write  with  specific  people  in  mtnd? 

I  never  write  anything  down.  ever.  I  tend  to  keep  concepts  or 
an  idea  in  my  head  ready  to  go  when  I  need  to  use  it.  Some- 
times. I  don't  execute  so  well,  and  in  this  case  the  ideas  did. 
But  1  definitely  felt  like  with  Adele  I  was  able  to  use  a  side  of 
my  musical  interest  that  I  hadn't  used  before. 

You  have  worked  with  a  lot  of  phenomenal  artists. 
What  is  it  about  Adele  that  malies  her  special? 

She's  brave.  She  knows  how  far  she  can  push  it  and  she  un- 
derstands the  nature  of  her  audience.  And  she  cares  about 
her  audience.  She's  worked  hard  to  build  them  and  doesn't 
want  to  lose  them.  But  at  the  same  time,  she's  got  to  fulfill 
what  her  own  needs  are.  and  it's  quite  a  tricky  bone  to  take. 
She  doesn't  want  to  over-think  it.  especially  with  her  second 
record.  I  think  that's  a  major  difference  between  her  and 
many  others.  — JES 


n 

Lead  single  "Roiling  in 
the  Deep"  appeared  on  12 
Nielsen  BDS-based  Bill- 
board airplay  charts,  making 
It  the  rr>ost  widely  crossed- 
over  song  of  the  past  25 
years.  "Deep"  has  dotted 
a  dozen  radio  charts,  rank- 
ing on  such  genre  charts  as 
rock,  pop/adult.  R&B/hip- 
hop,  dance  and  Latin. 
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The  "Glee"  cast's  mashup 
of  Adele's  "Rumour  Has 
It"/"Someon€  Like  You" 
debuted  at  No.  11  on  the 
Dec.  3  Billboard  Hot  100.  It 
tied  for  the  fourth-highest- 
charting  "Glee"  single  and  is 
the  show's  biggest  mashup 
to  date. 
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With  5.6  million  downloads 
sold  (as  of  the  week  end- 
ing Nov.  27),  "Rolling  in  the 
Deep"  ranks  as  the  ninth- 
best-selling  digital  song 
of  all  time,  according  to 
Nielsen  SoundScan. 
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Only  four  female  artists 
have  had  an  album  spend 
at  least  13  weeks  at  No.  1  on 
the  Billboard  200:  Adele 
(21. 13  weeks),  Judy  Garland 
(Judy  at  Carnegie  Hall,  13, 
1961),  Carole  King  (Tapes- 
try, IS.  1971)  and  Whitney 
Houston  (Whitney  Houston, 
14, 1986;  "The  Bodyguard" 
soundtrack,  20, 1992-93). 
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When  "Someone  Like  You" 
hit  No,  Ion  the  Billboard 
Hot  100  on  Sept.  17,  It  was 
the  first  ballad  to  hit  the  top 
in  three  years,  three  months 
and  three  weeks.  The  last  to 
do  so  was  Rihanna's  "Take 
a  Bow,"  which  spent  one 
week  in  the  penthouse  on 
May  24. 2008. 
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"Someone  Like  You"  is  the 
first  piano-and-vocal-only 
ballad  to  hit  No.  1  on  the 
Billboard  Hot  100. 
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PAUL 


MCCARTNEY 

ON  THE  RUN 


Globally  sponsored  by 


09/05/2011    HONUMENTAL  STADIUM  lA 


22/05/2011  OLYMPIC  STADIUM  ID  0[  JANEIRO 
23/05/201  OlYMPICSTADIUM  'nnnJNEiRIO 
10/06/2011    MGM  GRAND  GARDEN  AREIU  LAS  VEGAS 


2d/07/2011  COMERICA  PARK  DETROIT 

26/07/2011  BELL  CENTRE  MONTREAL 

27/07/2011  BELL  CENTRE  MONTREAL 

31/07/2011  WRIGLEYEIELD^Hirflf^n 

01/00/2011  WRIGLEY  FIELD 

04/00/2011  GREAT  AMERICAN  BALL  PARK ' '"^"i'"^! 

13/11/2011  GRAND  PRIX  CIRCDIT  YAS  ARENA  YAS  ISLAND  ABU 

26/11/2011  UNIPOL  ARENA  BDLOGNA 


30/11/2011  OMNISPORT  ARENA  BERCYP/IRIS 

01/12/2011  LAXNESSARENA;.. 

05/12/2011  THE  02  LONDON 

10/12/2011  THE  GLOBE '^^"ri/HOLM 

12/12/2011  HARTWALL  ARENA  ELSINKI 


19/12/2011    MEN  ARENA 'MANCHESTER 


THANK  YOU  PAUL 

H^cMk<M,  A%tt  ltd. 


Ht.lUlilllW.7aMlaiiUriB,B|MII 
let  UHianiiaBIMkiRlaMuM 
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29/04/2011  NIKAIA  ARENA  NICE 

01/05/2011  SPORTPALEIS  ANTWERP 

03/05/2011  COLORLINE  ARENA  HAMBURG 

04/05/2011  KOPI  ARENA  OBERHAUSEN 

06/05/2011  FORUM  MILAN 

07/052011  SCHLEYERHALLE  STUTTGART 

09/05/2011  FORUM  COPENHAGEN 

10/05/2011  THE  GLOBE  STOCKHOLM 

12/05/2011  FESTHALLE  FRANKFURT 

13/05/2011  02  WORLD  BERLIN 

14/05/2011  02  ARENA  PRAGUE 

16/05/2011  HALLENSTADION  ZURICH 

17/05/2011  BERCY  PARIS 

19/05/2011  OLYMPIAHALLE  MUNICH 

20/05/2011  GALAXIEAMNEVILLE 


21/ 

23/05 
25/05/201 
27/05/2011 
29/05/2011 
31/05/2011 
13/10/2011 
15/10/2011 

19/10/2011 
20/10/2011 
22/10/2011 
25/10/2011 
29/10/2011 
30/10/2011 
02/11/2011 
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MEN  ARENA  MANCHESTER 
LG  ARENA  BIRMINGHAM 
THE  02  LONDON 
MOVISTAR  ARENA  SANTIAGO 
AMPHITHEATRE  VINCENTE  LOPEZ 
BUENOS  AIRES 

IBIRAPUERA  GYMNASIUM  SAU  PAULO 
IBIRAPUERA  GYMNASIUM  SAU  PAULO 
HSBC  ARENA  RIO  DE  JANEIRO 
NILSON  NELSON  ARENA  BRASILIA 
ARENA  SOFIA 
ARENA  BELGRADE 
SAKU  ARENA  TALLINN 


03/11/2011 
05/11/2011 
07/11/2011 
08/11/2011 
11/11/2011 
13/11/2011 
15/11/2011 
16/11/2011 
18/11/2011 
19/11/2011 
20/11/2011 
22/11/2011 
23/11/2011 
25/11/2011 
16/12/2011 


HARTWELL  ARENA  HELSINKI 
NEW  ARENA  ST  PETERSBURG 
CROCUS  HALL  MOSCOW 
CROCUS  HALL  MOSCOW 
ATLAS  ARENA  LODZ 
ARENA  BRATISLAVA 
ARENA  LEIPZIG 
SAP  ARENA  MANNHEIM 
HALLENSTADION  ZURICH 
WESTFALENHALLE  DORTMUND 
LOTTO  ANTWERP 
ARENA  ZAGREB 
ARENA  BUDAPEST 
STADHALLE  VIENNA 
YAS  ARENA  YAS  ISLAND  ABU  DHABI 


THANK  YOU  SADE 

INTERNATIONAL  CONCERT  AND  ARTIST  REPRESENTATION 
UNIT  6,  UTOPIA  VILLAGE.  7  CHALCOT  ROAD.  LONDON.  ENGLAND  NWl  BLH  TEL  •  44  (0)  20  7S86  3831  WEB;  MARSHALL  ARTS  COM 


Y  M  P  H  O 

GEORGE  MICHAL 

THE  ORCHESTRAL  TOUR 


22/08/201 1  STATE  OPERA  HOUSE  PRAGUE 

29/08/2011  BOXEN  ARENA  HERNING 

31/08/2011  BOXEN  ARENA  HERNING 

02/09/2011  BOXEN  ARENA  HERNING 

03/09/2011  FORUM  COPENHAGEN 

05/09/201 1  02  WORLD  BERLIN 

07/09/2011  ARENA  KOLN 

08/09/201 1  SAP  ARENA  MANNHEIM 

10/09/201 1  PIAZZA  S.CROCE  FLORENCE 

11/09/2011  ARENA  ITAISIDER  NAPLES 

1 3/09/201 1  ARENA  Dl  VERONA 

1 4/09/20 1 1  ARENA  Dl  VERONA 

17/09/2011  STADIUM  V^/ROCLAW 

1 9/09/20 1 1  ARENA  BUDAPEST 

20/09/2011  ARENA  ZAGREB 

22/09/201 1  NIKAIA  ARENA  NICE 


MANAGED  BY 

MlfH*flH»WK 


24/09/201 1  BEC  ARENA  BILBAO 

25/09/201 1  PALACIO  DE  LOS  DEPORTES  MADRID 

27/09/201 1  PALAU  SAN  JORDI  BARCELONA 

28/09/201 1  SILO  MARSEILLE 

30/09/201 1  ZENITH  TOULOUSE 

01/10/2011  ARENA  MONTPELLIER 

03/10/2011  BERCY  PARIS 

04/10/2011  BERCY  PARIS 

07/ 1 0/20 1 1  SPORTPALEIS  ANTWERP 

08/10/2011  FOREST  NATIONAL  BRUSSELS 

10/10/2011  AHOY  ROTTERDAM 

1 2/10/201 1  SCHLEYERHALLE  STUTTGART 

14/10/2011  HALLENSTADION  ZURICH 

15/10/2011  ARENA  GENEVA 

18/10/2011  02  WORLD  HAMBURG 

THANK  YOU  GEORGE 

INTERNATIONAL  CONCERT  AND  ARTIST  REPRESENTATION 


19/10/2011 
21/10/2011 
22/10/2011 
25/10/2011 
28/10/2011 
29/10/201 1 
01/11/2011 
03/11/2011 
06/11/2011 
09/11/2011 
11/11/2011 
12/11/2011 
14/11/2011 
15/11/2011 
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TUI  ARENA  HANNOVER 
AHOY  ROHERDAM 
AHOY  ROTTERDAM 
ROYAL  ALBERT  HALL  LONDON 
ROYAL  ALBERT  HALL  LONDON 
ROYAL  ALBERT  HALL  LONDON 
02  ARENA  DUBLIN 
02  ARENA  DUBLIN 
ROYAL  OPERA  HOUSE  LONDON 
ARENA  OBERHAUSEN 
MEDIOLANUM  FORUM  MILAN 
MEDIOLANUM  FORUM  MILAN 
02  ARENA  PRAGUE 
02  WORLD  BERLIN 
OLYMPIAHALLE  MUNICH 
FESTHALLE  FRANKFURT 
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Find  out  how  we  open  doors  for  major 

recording  artists  to  tour  the  world 

and  keep  their  finances  in 

perfect  harmony  by  managing 

complex  cash  issues  on  tine  road. 

For  more  on  this  and  many  other  J 

examples  of  how  we  have  opened  doors 

visit  www.hsbcpb.com/connections 

or  please  contact  Joanna  Lucchesi  at 

310  281  4290  or  Curtis  Vega  at  310  281  4269. 

We  connect  your  wealth  to  the  world. 
HSBC  Private  Bank 


4, 


HSBC<X^ 

The  world's  local  bank 


JAN.  4:  kMFVER&iU.  REPUBLIC 
POESIOENT/CtO  HOMTl  UPMAN  AND 

CO-«)tSIOtNT/COO  AWrt  UPMAM 
51GN  NEW  LONG  TBJM  CONmACTS 


JAM.  10'  PnODUCm  Hmt  EHZOMOO 
CEMINtM  DR.  out-  FIONA  APPU)  JOINS 
WARNtf  BROS  AS  STAff  PROOUCCR/ 
SEN<O0  VP  OF  AW 


JAN.  3V.  UMVERSAL  MUSIC  GROUP  LAVS  0^ 
ABOUT  eO  tMn.OVEES  IN  NO«rTtl  AMCRCA 
AFFtCnO  DEMRTMENTS  MCLUOC  FIMANCE.  ft 
AND  AOMMISn>ATtVC  SEHVCES.  FOIMR  IKA 
MUVC  OftOL*  ruTCUTiVT  VP  Or  AAR  lAMRT 
JACK»ON  NAMfD  EKFOJTTVT  VP  OP  INtBSCOPE 
GEFFEN  AAH 


An  Industry  Reshaped 


SALES  OF  EMI  AND  WMG.  LEADERSHIP  CHANGES 

MAKE  FOR  A  TUMULTUOUS  YEAR  

BYEDCHRISTMAN 


WITH  THE  SALE  of  Warner 
Music  Group,  the  planned  sale 
and  breakup  of  EM  I  Group  and 
the  installation  of  new  man- 
agement at  each  of  the  three 
surviving  majors.  2011  was 
a  year  of  seismic  shifts  in  the 
major-label  landscape. 
The  rumbles  began  immediately.  In  January.  WMG  an- 
nounced it  had  hired  Goldman  Sachs  to  explore  the  company  's 
strategic  alternatives. 

In  February.  Citigroup  tock  a  big  step  toward  exiting  from  its 
disastrous  involvement  in  EMI  when  it  assumed  control  of  the 
major  from  British  private-equity  firm  Terra  Firma,  paving  the 
way  for  a  sale. 

WMG  put  itself  on  the  block  in  March;  by  May  it  was  sold  to 
Access  Industries,  a  conglomerate  controlled  by  WMG  director 
Lcn  Blavatnik.  Though  Access  appeared  to  have  the  inside  track 
on  acquiring  EMI  as  well — WMG's  Edgar  Bronfman  )r.  had  long 
hoped  to  combine  the  two  record  companies  and  stayed  on  as 
chairman  to  pursue  a  purchase — the  deal  that  most  observers 
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had  been  expecting  for  years  never  materialized.  Instead,  the 
auction  of  EMI  culminated  in  November  with  a  Sony  USA-led 
consortium  agreeing  to  buy  EMI  Music  Publishing  and  Univer- 
sal Music  Group  signing  a  definitive  agreement  to  buy  EMI's 
recorded-music  operation. 

Meanwhile,  UMC  chairman  Doug  Morris'  move  to  Sony  Music 
Entertainment  as  CEO  set  off  a  game  of  executive  musical  chairs 
as  Sony  and  Universal  began  swapping  key  personnel.  Longtime 
key  Morris  associates  including  Antonio  "L.A."  Reid  and  Mel 
Lewinter  joined  him  at  Sony,  while  former  Zomba  chief  Barry 
Weiss  moved  to  UMG  to  head  up  Island  Def  [am  Music  Group 
and  Universal  Republic.  Other  Sony  executives,  most  notably 
Ivan  Gavin  and  Peter  Thea.  followed  him. 

At  WMG.  Lyor  Cohen  assumed  responsibility  for  worldwide 
recorded-music  operations,  while  Blavatnik  associate  Steve  Coo- 
per replaced  Bronfman  as  CEO. 

Just  how  these  jJiifts  will  affect  each  company — and  the  indus- 
try as  a  whole — remains  to  be  seen.  "There  has  been  leadership 
shuffling  at  the  lop.  but  with  regard  to  how  the  industry  will  move 
forward,  nothing  has  changed."  says  a  former  industry  executive 
now  working  in  private  equity.  "You  just  have  new  captains  at  the 
wheel  of  the  Titanic,"  he  says.  "Doug  moves  his  people  over  and 
then  Barry  moves  his  people  over.  What  have  you  accomplished.^' 

The  sale  of  EMI.  which  is  still  subject  to  regulatory  scrutiny, 
does,  however,  change  the  balance  of  power  in  the  industry. 

"For  those  keeping  score  by  market  share.  Universal  has  won 
in  a  big  way."  a  senior  label  executive  says.  "Sony  may  have  been 
challenging  Universal  this  year  in  the  U.S.,  but  that's  done — 
case  closed." 

Likewise,  even  tliough  Sony  USA  and  the  Michael  Jackson  estate 


will  own  only  38%  of  EM  I  Musk  Publishing,  their 
Sony/ATV  Music  Publishing  will  act  as  adminis- 
trator for  the  new  company  and  bo  the  dominant 
force  in  music  puUishing. 

Though  the  sale  of  EMI  coukl  lessen  competi- 
tion at  the  major  level  by  expanding  UMG's  market 
share,  the  fierce  professional  competition  among  the  top 
executives — Morris.  Colicn  and  UMG  chairman/CEO  Lucian 
Grainge — could  light  a  fire  in  the  industry.  Pointing  lo  how  ex- 
ecutives are  being  wooed  back  and  forth  between  Sony  and  UMG. 
one  senior  label  executive  says. "  Now  you  have  two  guys  who  will 
drive  up  the  price  of  doing  business  in  order  to  beat  each  other." 

But  one  former  major-label  executive  offers  a  difTerent  take; 
"Competition  is  good  for  the  industry,"  he  says.  "But  when  it  be- 
comes an  ego  battle,  that  is  not  good  or  productive." 

Beyond  the  big  names,  lots  of  jobs  have  already  been  lost  at 
the  majors  this  year,  and  more  will  be  lost  in  2012  as  EMI  is 
merged  into  UMG  and  Sony/ATV  takes  over  management  of 
EMI  Music  Publishing. 

UMG  has  already  said  it  expects  to  cut  €100  million  ($135  mil- 
lion} in  overhead,  an  estimate  that  sounds  low  to  some  observers 
and  could  be  meant  to  appease  the  European  and  U.S.  regulatory 
agencies.  Those  agencies  are  attached  to  governments  looking 
to  preserve  jobs  in  their  markets. 

"There  will  be  massive  job  losses"  due  to  the  pending  EMI 
acquisitions,  says  one  former  industry  executive,  who  estimates 
EMI's  recorded-music  overhead  at  about  $450  million. 

"If  they  are  only  going  to  cut  €100  million,  they  are  still  car- 
rying about  $300  million  of  EMTs  overhead.  Why  carry  all  that 
overhead  when  they  can  drop  it  to  the  bottom  line?'  • 
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SEPT.  20:  WARNB)  MUSC 
GROUP  EXECUTIVE  VP  OF  DIGITAL 
STRATE&V  ANO  BUSiNCSS 
OeVEtOWCHT  HWMAIL  NASH  SAVS 
HE  IS  LEAVING  T>*.  CO)«AMV  ME 
IS  %1XCE£DED  BV  «MOR  VP  Of 
aa^Al.  BUSINESS  OtVELOPMENT 
mn«tM  MYAM 
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NON-EKtCunvE  CHAIRMAN  AT  UMIVEPSAiL  MUSIC  JAMM 
tS  NAMED  CHANMAMCEO  OF  WARNER  MUSIC  JAHUt 
ANGELA  MARTMEZ  IS  NAMED  VP  Cf  LATIN  BUSMESS 
AFFAIRS  FOR  a*  LATIN  


DECEMBER  17, 2011    I  www.blllboard.bjz 


WE  WILL  MISS  YOU 

Barbara  Orbison 
(1951-2011) 

Darrell,  Hartwig,  Laurent,  Richard,  Lionel,  Thomas  &  the  BfTIG  Team 
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PROUDLY  SUPPORTING  EXTRAORDINARY  TALENT 
ONE  SONG  AT  A  TIME...  ONE  ARTIST  AT  A  TIME 
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Everybody  dance  now:  The  crowd 
at  Miami's  Ultra  Music  Festival 
on  March  26.  reacting  to  a  set  by 
DEADMAU5  (near  right,  top);  LUKE 
STEELE  (far  right,  top)  of  Empire 
of  the  Sun.  DJ/producer  DAVID 
GUETTA  (far  right,  bottom)  and  DJ/ 
producers  DIPLO  (left)  and  SKRIL- 
LE](igur  right,  bottom)  were 
among  tWHts  at  the  Electric  Daisy 
Carnivann  Las  Vegas  on  June  25. 


e  Beat  Geneif&tio 
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THE  NUMBERS  ARE  STAGGERING:  ELECTRONIC  DANCE  MUSIC  IS  RAPIDLY 


BECOMING  THE  NEW  SOUND  OF  YOUNG  AMERICA^ 
BY  KERR!  MASON 


ITHAPPENFD  IN  CONCERT  VENUES  and  arenas,  where  crowds  of  thousands  sang 
along  to  btats  instead  of  words  .  It  happened  in  parks  and  open  fields,  where  young 
people  wore  fuzzy  animal  ears  and  talked  about  peace,  love,  unity  and  respect — all  with- 
out irony.  And  it  happened  in  the  living  rooms  of  America,  where  toddlers  re-created 
the  LMFAO  dance  and  their  moms  posted  it  on  YouTube. 
Foi^  disco.  C+C  Music  Factory.  Fatboy  Slim  or  the  Chemical  Brothers:  201 1  will  go 
down  as  the  year  when  America  finally  tuned  in  and  dropped  out  to  electronic  dance 
music.  It  wasn't  about  a  single  sound  or  style,  or  an  exclusionary  "underground"  ethic, 
Nor  was  it  a  collection  of  one-hit  wonders,  or  festival  bands  sans  the  festival.  The  dance  revolution  of 
201 1  was  for  everyone.  Ar>d  if  momentum  is  any  kind  of  barometer,  this  time  it  might  be  here  to  stay. 

"The  great  thing  about  electronic  music  is  that  it's  a  very  forceful  scene."  says  D)/producer  Paul 
Oakenfold,  one  of  the  genre's  first  superstars.  "It's  20  years  old  in  Europe — it's  still  getting  big- 
ger and  better.  America  has  finally  caught  up;  now  there's  a  whole  new  generation  that  loves  it." 

The  numbers  alone  are  staggering.  In  2011.  three-day  festivals  Electric  Daisy  Carnival  (June 
24-26  in  Las  Vegas)  and  Ultra  Music  Festival  (March  25-27  in  Miami)  drew  230.000  and  150.000 
attendees,  respectively,  besting  all  prior  attendance  records.  Dance-dedicated  label  Ultra  Records 
broke  the  100  million  mark  in  monthly  YouTUbe  views:  Its  channel  now  has  more  than  1.3  billion 
total  views,  making  it  the  fifth-most-watched  music-focused  channel  overall.  Even  the  fledgling 
Identity  Festival,  a  20-date  tour  that  debuted  this  year,  drew  150,000  total  fans  to  traditional  con- 
cert venues.  The  mainstream  music  industry  took  quick  note:  APA.  Live  Nation  and  Troy  Carter's 
Atom  Factory  all  launched  electronic-dedicated  divisions  this  year. 

I3ut  why,  after  30  years  of  relative  obscurity,  was  2011  finally  dance  music's  time.'  Theories 
abound;  the  equalizing  quality  of  the  Internet  and  the  social-media  generation's  intense  drive  to 
share  everything:  a  general  stalencss  of  other  formerly  dominant  genres,  like  rock  and  hip-hop:  a 
generational  opt-out  from  recession  anxiety;  the  ri.se  of  Las  Vegas  as  an  international  dance  desti- 
nation: a  few  key  pop  figures  stealthily  championing  the  cause. 

"Lady  Gaga  and  Black  Eyed  Peas  had  a  lot  to  do  with  it,"  Oakenfold  says.  "They  took  the  es- 


sence of  dance  music  and  put  it  into  (op  40  records.  It  was  there  without  people  even  knowing  it." 

Dance  veterans  parlayed  that  omnipresence  into  a  year  of  personal  bests.  David  Guetta's  fifth 
album.  Nothing  But  the  Beat  (Capitol/Astra Iwerks).  debuted  at  No.  5  on  the  Billboard  200,  marking 
his  highest  U.S.  sales  week  and  chart  position  to  date.  Tiesto  became  the  first  D]  to  grace  the  cover 
of  Billboard  and  played  the  largest  single-headliner  D)  show  in  U.S.  history,  at  the  26.000-capac- 
ily  Home  Depot  Center  in  (Darson.  Calif.  Deadmau5  set  a  new  bar  at  New  York's  Roseland  Ball- 
room, selling  out  six  consecutive  nights,  beating  Rage  Against  the  Machine's  previous  record  of 
five,  set  in  19%. 

But  201 1  was  more  about  confluence  than  influence — rising  up  as  well  as  trickling  down.  And 
while  established  stars  got  the  most  visibility,  a  crew  of  new,  young  faces  (in  some  cases,  very  young) 
helped  bring  electronic  music  back  to  its  roots  as  a  youth  movement.  These  overnight  sensations 
made  their  presences  known  not  through  music  sales,  but  through  the  new- media- powered  land- 
scapes of  touring  and  social  influence. 

At  the  top  of  the  list  is  bass-music  king  Skrillcx.  who  has  already  become  one  of  the  genre's 
hottest  touring  properties  even  though  he  has  only  released  two  original  EPs  and  a  few  remixes. 
"He  was  without  a  doubt  the  breakout  artist  of  the  year,  moving  tickets  like  none  of  us  have  .seen 
before.'  says  Paul  Morris,  president  of  AM  Only.  Skrillex's  booking  agency. 

Skrillexhas  sold  171,000  units  of  Scary  Monsters  and  Nice  Spritei.  according  to  Nielsen  Sound- 
Scan.  (His  first  EP,  My  Name  Is  Skriliex.  was  released  as  a  free  download.)  But  such  numbers 
don't  tell  the  full  story.  Earlier  this  year,  hard  rock  act  Korn  invited  the  young  dub  master  to  join 
it  in  the  studio.  The  band  posted  one  ofthe  resulting  songs,  "Get  Up."  on  its  Facebook  page  as  a 
free  download  for  anyone  who  clicked  the  page's  Like  button.  Promoted  to  Skrillex's  2.2  million 
Facebook  fans  and  440.000  Twitter  followers,  the  track  brought  Korn  3  million  new  fans  in  about 
three  months — and  prompted  the  band  to  record  an  entire  album  with  dubstep  producers.  {The 
Path  o/"To(a/j(y  arrived  Dec.  6  on  Roadrunner.)  Skrillex's  army  of  contemporaries,  such  as  19-year- 
old  Porter  Robinson  and  22-ycar-old  Datsik,  arc  building  similar  profiles. 

Swedish  House  Mafia — consisting  of  D|/producers  Steve  Angello.  Axwell  and  Sebastian  In- 
grosso — has  a  similar  talc  of  seemingly  immeasurable  influence.  While  its  individual  members 
have  longer  histories  in  dance  music,  they've  been  known  as  a  group  for  a  mere  ycar-and-a-half, 
and  have  released  just  four  singles.  But  on  Sept.  30,  the  group  posted  presalc  tickets  for  a  Dec.  16 
gig  at  New  York's  iconic  Madison  Square  Garden.  Nine  minutes  later,  every  available  seal — not 
just  the  presales — was  gone.  That  same  week.  Avicii,  a  22-year-old  Swedish  D)/producer  who  jusl 
announced  a  partnership  with  Atom  Empire  and  Interscope,  staged  his  own  10-minute  sellout, 
of  a  5,000-capacity  performance  at  New  York's  Pier  94  on  New  Year's  Eve. 

"SHM  best  cTKapsulates  2011  to  me,"  says  Pasquale  Rotella,  president/CEO  of  insomniac  Events, 
which  produces  Electric  Daisy  Carnival.  "They  have  managed  to  find  a  way  to  connect  with  the 
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This  is  tied  to  commimication, 
the  Internet— the  speed  at 
which  this  music  is  enabled." 


pop  audience  while  still  maintaining  their  appeal  and  credibility." 

An  ever-increasing  audience,  a  broader  pool  of  successful  artists  and  popularity  that  defies  all 
pre-existing  measures:  If  2011  was  big  for  EDM.  2012  looks  even  more  mega. 

"I  believe  we're  already  in  a  place  where  the  genre  has  crossed  over,  and  that  in  2012  and  beyond, 
the  industry  will  continue  lo  grow  and  become  more  professional."  Rotella  says. 

The  next  step  for  the  newly  flush  EDM  business  community  is  to  qualify  its  scale  and  influence — 
not  only  to  attract  corporate  sponsors,  but  to  ward  off  the  PR  backlashes  that  any  youth-focused 
movement  can  attract.  Rotella  started  that  process,  commissioning  Beacon  Economics  lo  conduct 
a  custom  study  of  the  financial  impact  of  this  year's  Electric  Daisy  Carnival  on  Vegas'  regional 
economy.  The  results  showed  that  the  e^'ent  generated  an  estimated  $136  million  for  businesses — 
Including  hotels,  restaurants  and  transportation — and  $8.9  million  in  tax  revenue  for  the  city  and 
state.  Electric  Daisy  2012  is  scheduled  for  June  8-10,  and  three-day  passes  are  already  sold  out. 

Whether  it's  supporting  local  businesses,  sellingoul  iconic  venues  or  even  reinventing  the  sound 
of  rock'n'roll,  one  thing  is  clear:  Electronic  dance  music  broke  though  in  201 1 .  but  it  isn't  stopping 
there.  "This  is  just  the  bc^irming,"  Morris  says,  "of  an  amazing  new  era  for  dance  music."      •  •  ■ 

Kerri  Mason  (IS>hotwaterinc}  is  a  New  York^fosed Jrteiance  writer. 


"2011.  Holy  crap." 

That  about  sums  It  up  for  Tim  Smith 
(  abitvargen),  founder/head  of  artist 
management  company  Blood  Company. 
The  longtime  rock  manager  joined  the 
electronic  music  circus  this  year,  through 
an  artist  he  first  encountered  as  a  teenage 
hardcore  vocalist:  Sonny  Moore,  the  in- 
nately musical,  magnetic-despite-himself. 
hard-  and  fast-working  Los  Angeles  kid 
who  would  become  Skrillex,  leader  of  the 
American  bass  music  movement. 

In  2011  alone,  the  team  of  Moore  and 
Smith  fronted  a  seemingly  endless 
international  tour  (most  of  which  was 
sold  out),  debuted  a  new  live  show 
boasting  bleeding-edge  motion- 
detection  technology,  launched 
a  record  label  (Owsia).  collabo- 
rated with  everyone  from  Korn  to 
the  Doors,  played  festivals  from 
Electric  Daisy  Carnival  to  Cream- 
fields  to  Big  Day  Out,  released 
an  EP  that's  still  on  the  charts 
(Scary  Monsters  S  Nice  Sprites^ 
produced  a  disturbingly  epic  first 
video  for  "First  of  the  Year  (Equi- 
nox)" and  attempted  to  manage 
the  massiveness  of  Moore's  ever- 
growing profile,  which  shows  no 
signs  of  shrinking.  He's  already 
"booked  through  the  end  of  2012," 
says  Smith,  who  takes  a  look  back 
at  the  year  that  was. 


Has  this  pretty  much  been  nonstop 
for  you  since  the  beginning? 
The  Scary  Monsters  EP  came  out 
in  October  of  2010,  he  went  on  tour  with 
DeadmauS,  and  from  then  on  it  was  off 
to  the  races.  That  release  and  that  tour, 
they  were  definitely  some  of  the  big  mile- 
stones in  his  early  career.  Prior  to  that,  he 
had  done  remixes  for  Interscope  of  Lady 
Gaga  and  Black  Eyed  Peas,  which  put 
him  on  the  map,  and  self-released  the  My 
Name  Is  Skrillex  EP  on  [the  Blood  Com- 
pany] website,  it's  been  a  hell  of  a  ride, 
and  a  complete  dream  for  Sonny  and  I; 
faster  than  either  of  us  have  imagined 
and  hoped  for.  I've  had  nothing  but  belief 
in  Sonny  for  many  years;  I've  been  his 
biggest  fan  . . .  It's  coming  from  all  angles 
all  the  time. 

Why  do  you  think  Skrillex  and  the  type  of 
music  he  creates  is  hitting  such  a  nerve  in 
America  right  now? 

It  just  connects.  It's  a  perfect  combination 


on  all  fronts,  of  music  and  originality  and 
excitement.  It's  sexy  and  dance-y  and  fun, 
yet  serious  and  aggressive  and  dark— it's 
everything.  Music's  been  in  dire  need  of 
something.  A  lot  of  this  is  tied  to  com- 
munication too.  the  Internet.  The  speed  at 
which  this  music  is  enabled— and  some- 
times bom,  because  of  technology  and 
the  Internet— these  artists  can  collaborate 
and  make  music  on  the  fly.  And  these  live 
shows  are  off  the  hook . . .  What's  deemed 
today's  best  rock  shows  are  sad.  I  love  all 
music,  and  I  love  rock  music— I  have  a  his- 
tory working  in  it . . .  Electronic  music  Is 
exploding.  More  than  a  fad,  it's  the  future. 


When  can  we  AXpttct  Skrlll»x's  debut 

album? 

Kids  are  bombarding  me  every  day.  The 
album  is  basically  frntshed,  but  a  lot  of  key 
tracks  with  guest  vocalists  aren't  yet,  and 
we're  at  their  mercy.  So  until  he  has  those 
done,  it's  hard  for  Sonny  as  an  artist  to 
know  what's  going  to  live  on  the  album. 
He's  as  eager  as  anyone.  We're  thinking 
before  the  end  of  the  year. 

You're  a  family  man.  How  are  you  main- 
taining a  work/life  balance? 
It  is  not  easy  for  sure,  but  we  get  it  done.  This 
is  overytWng  I  could  have  dreamed  of  as  an 

artist  martager.  It's  just  nonstop,  not  only 
work  and  management  of  your  own  time 
and  schedule,  but  nonstop  creative  flow  and 
kieas  and  creation . . .  It's  like  having  chikJren: 
unrelenting  work,  mostly,  txit  the  reward  is 
so  beautiful  and  enlightening.  —KM 
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DANCE 


A  Bass  SuDreme 


THE  ONES  WHO  MADE 
THE  MOST  NOISE  IN  2011 
BYKERRI  MASON 


ITGOES  BY  MANY  NAMES. 
Dubslep  is  the  most  common,  which  some  dance  purisis  call  a  misnomer:  That  genre 
is  lechnically  a  moody  hybrid  of  drum'n'bass.  two-step  and  grime,  started  in  ihe  United 
Kingdom  in  the  early  2000s.  "Brostep"  is  the  derisive  label  for  the  Americanized  version, 
less  nuanced  and  more  aggressive. 
But  the  most  inarguable  is  "bass  music."  Because  when  you  get  down  to  it.  that  was  what  the 
biggest,  most  breakthrough  sound  of  201 1  was  all  about:  thundering,  belching,  wobbling,  threat- 


ening, explosive,  genre-agnostic,  omnipresent  bass.  Those  posi  inodorn  uppercuts  of  syiithftiL 
yet  guttural  noise  drove  young  fans  onto  festival  grounds  and  danct-lloors  in  record  numbers  for 
a  genre  so  young  and  made  its  leaders.  Hke  former  hardcore  band  frontman  Sonny  Moore,  aka 
Skrillex.  into  magazine  cover  stars. 

Bass  music's  purveyors,  in  many  cases,  are  as  young  as  its  fans.  The  tiiuveinent  is  driven  by  D]/ 
producers  in  their  late  teens  and  early  20s — kids  who  grew  up  on  hip-hop  and  hard  rock  (not  nec- 
essarily dance),  live  their  Hvcs  on  the  social  media  grid  and  ciun'I  give  a  damn  what  anyone  thinks. 


SKRIILEK 


1^     Essential  Track:  "First  of  the  Year 
(Equinox)"  (Big  Beat) 
;^<5kriHex 

The  23-year-old  wunderkirid  gave  bass 
musk  its  definitive  face~and  haircut— 
this  year,  craftirtg  raw,  powerful  music 
and  a  live  experierK«  to  match.  In  2011  akHie.  the  sought-after 
star  collaborated  with  Kom  (for  new  album  The  Path  of  Total- 
ity'), the  Doors  (for  Hyundai-funded  documentary  "Regenera- 
tkin")  and  fellow  dance  acts  from  Kaskade  to  Nero.  Skrillex's 
Scary  Monsters  and Nke  Sprites     (Big  Beat/Mau5trap/ 
Atlantic)  rises  178-158  on  the  Billboard  200,  and  OW5LA.  his 
own  newly  launched  label,  has  already  released  tracks  from 
fresh  talent  like  19-year-oM  Porter  Robinson.  His  50-date, 
three-month  Mothership  tour  is  sold  out,  with  bigger  venues 
scheduled  for  2012,  alcMig  with  a  proper  debut  album. 


Essential  Track:  "  Getting  No- 
where" featuring  John  Legend 
(Startime/Columbia) 
a[il_Skream,  dlamBenga, 
dArtworkMagnetic 


Dubstep's  very  own  supergroup, 
Magnetk:  Man,  comprises  Benga,  Skream  and  Artwork,  a  few 
of  the  architects  of  the  original  U.K.  scene.  Somewhat  surpris- 
ing, then,  is  their  very  pop-wise  self-titled  debut,  released  in 
April  on  Startime/Columbia.  The  14-track  collection  featured 
collaborations  with  John  Legend.  "Empire  State  of  Mind" 
co-writer  Angela  Hunte  and  Katy  B.  who  brought  dubstep 
to  the  radk)  with  her  massive  solo  hit  "Katy  on  a  Missnn,"  co- 
produced  Ijy  Benga.  The  group  played  one  of  the  definitive 
sets  at  Coachella's  Sahara  tent  this  year,  with  the  slam-packed 
crowd  singing  alor>g  to  first  single  "I  Need  Air." 


Essential  Track:  "WiMstyle  Method" 
(Amorphous) 
dbassnectar 

Living  very  much  on  his  own  Bass  Island 
(also  the  name  of  his  sold-out  show  on 
New  York's  Governor's  Island  this  sum- 
mer), the  Jesus-haired  Bassnectar,  born  Lorin  Ashton,  is  the 
closest  thing  American  bass  has  to  a  tribal  elder.  The  33-year- 
old  has  been  slinging  beats  and  building  a  dedicated  fan 
base  for  more  than  a  decade,  primarily  within  the  neo-hippie. 
artist/activist  community  that  leaves  no  trace  at  Burning  Man 
each  year.  (His  sets  are  an  annual  highlight.)  With  his  own 
record  label,  Amorphous,  and  a  platform  of  "underground 
communication"  (or  social  activism  through  music),  he's  the 
Jerry  C>arcia  of  the  genre. 


12th  PLANET 


Essential  Track:  "Reasons"  featuring 
Juakali(SMOG) 
d12thplanet 

Tapped  by  Skrillex  to  join  him  on  his 
seemingly  endless  Mothership  tour,  12th 
Planet,  aka  John  Dadzie,  is  an  electronic 
music  veteran  who  started  out  as  drum'n'bass  artist  Infittrata. 
Inspired  by  the  new  energy  of  dubstep,  he  swapped  styles 
and  rebranded  in  20O7.  TTie  Los  Angeles  native's  original 
productk>ns  show  his  roots,  rolling  with  a  warmer,  more 
reggae-inflected  nx)vement  than  some  of  his  more  rock- 
influenced  contemporaries.  And  he's  got  a  way  with  vocals: 
"Youth  Blood"  by  Little  Jinder,  "Hcrfd  On"  by  Rusko  and  his 
own  "Reasof^s"  with  Trinidadian  MC  Juakali  give  emotional 
resonance  to  all  the  trouble  and  t»ss. 


DATSIK 


Essential  Tnctc  "Firepower"  (Rottun) 
a  datsik 

Named  aftera  Russian  mixed-martial 
arts  fighter.  22-yeaf-old  Datsik,  bom 
Troy  Beetles,  rrtakes  music  that  swag- 
gers l^e  a  guy  who  can  cut  you— with  his 
elbows.  His  version  of  bass  is  gleefully  brutal,  a  kind  of  disenrv 
boweled  gangsta  rap  vkfith  eerie  synths,  creature  growls  and 
Glock  cocks.  If  s  not  every  DJ  who  coukJ  keep  an  army  of  met- 
alheads  interested,  but  he's  doing  just  tfut,  opening  for  Kom 
on  the  bar>d's  North  American  tour.  Tracks  like  "Firepower" 
and  "King  Kor>g"  sf>ow  not  only  crafty  manipulation  of  sub- 
bass,  but  a  knack  for  tension-buikiing  composition  that  puts 
him  alongskle  hte  moA  sucxessful  contemporary.  Skrillex. 


IB 

W^^^W      Essential  Tlack:  "Boom"  (Rottun) 
||  ^^H^  dExcbion 

^K^^^^P)  If  Datsik  is  out  to  intimidate,  Excisk>n, 

^^^^^^^^^^M      22-year-old  Jeff  At>el,  is  already 
^^^^^^^^^H  on  the  attack.  With  a  slicing  style  that 

sounds  like  an  H.R.  Giger  demon  come 
to  life,  the  Rottun  label  head  helped  shape  the  darker,  more 
aggressive  side  of  the  dutsstep  force.  This  year,  he  brought 
the  bass— 50,0OO  watts  of  it- to  MWdle  An>erica  on  the  Sub- 
sonic tour,  bringing  a  custom  sound  system  to  venues  from 
(3ovir>gton,  Ky.,  to  Tallahassee,  Fla.,  to  Tucson,  Ariz.  First  full- 
lertgth  X-Rated.  released  on  DeadmauS's  MauStrap  imprint, 
showcased  the  usual  face-melting  madness.  But  "Jaguar"— a 
stratght-tempo  emo  t>allad  over  distorted  guitar  noises  fea- 
turing U.K.  R4B  singer  Mr.  Hudson— shows  there  might  be 
more  berwath  the  stormy  surface. 


NERO 


Essential  Track:  "Promises" 
(MTA/Cherrytree/lnterscope) 
aiNeroUK 

Live.  Nero— or  U.K.-txim  produc- 
ers Daniel  Stephens  and  Joe 
Ray— does  the  Daft  Punk  thing, 
taking  on  rotx)tic  (yet  unmasked)  personas  and  unloading 
bass  riffs  from  high  atop  a  custom  stage  structure  (in  this 
case,  one  that  looks  like  a  pile  of  cyt>er  junk).  But  then  there's 
singer  Alana  Watson,  who  adds  giriish  yet  strong  vocals  and 
a  whole  lot  of  blonde  sex  appeal  to  the  proceedir>gs.  With 
Watson,  Nero  comes  off  like  a  dubstep-powered  pop  t>and— 
and  with  We/come  Reality  (MTA/Cherrytree/lnterscope),  the 
act's  very  polished  debut,  it's  a  hit  away  from  broader  fame. 


?1 


RUSKO 


Essential  TnKk:  "Cockney  Thug" 
(Sub  Soldiers) 
r^oiruskoofflclal 

At  it  since  2007.  U.K.-bom  Christo- 
pher  Mercer  pogos  like  a  ska  kid  at  the 
decks  and  has  the  rowdy  sonic  style  to 
nr«tch.  His  2010  debut  full-length,  O.M.G..' (Mad  Decent), 
established  his  unk^ue  cocktail  of  U.K.  rave  (high-energy 
house),  dubstep  (half-tempo  wobbles)  and  bad  attitude,  but 
pert\aps  it  was  the  cover  of  that  altxim,  an  against-the-glass 
shot  featuring  Rusko  exhaling  a  mouthful  of  smoke.  Reports 
now  have  him  in  the  studio  with  Cypress  Hill.  According  to 
his  website,  their  first  single  together  will  be  "Roll  It,  Light  It," 
and  a  vkleo  is  forthcoming. 


^  mm 


Essential  Track:  "Wildfire" 
(Young  Turks) 
^^/W   ■  q«btrtct 

Mask-wearing  U.K.  producer  Aaron 
Jerome  set  a  few  worids  on  fire  with  hte 
electrons  alter-ego's  setf-titled  debut. 
SBTRHT (Young  Turks)  is  representattve  of  what's  already 
being  called  "post-dubstep":  the  genre's  primary  tools  manied 
with  other  musical  sounds.  Drake,  who  provided  a  remix  verse 
to  first  single  "Wildfire"  (whk:h  also  features  Little  Dragon's 
Yukimi  Nagano),  dut>bed  his  hytxid  instrurrvent/synthesizer  live 
show  "one  of  the  best  acts  I've  ever  seen."  Otfwr  tracks  ("Pha- 
raohs," "Hold  On")  became  anttiems  for  hipsters,  dance  fans 
and  hip-hoppers  alike,  making  SBTRKT  one  of  the  deepest 
most  t>e!oved  and  potentiaRy  predictive  releases  of  20T1.    •  •• 
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My  clients  have  unconventional 
financial  needs  -  and  I  make 
sure  they  get  innovative  ideas 
and  solutions." 

My  team  and  I  work  on  customized  solutions 
for  each  client  throughout  their  ever-changing  career. 
We  want  to  play  an  active  role  in  their  financial 
success  -  and  be  prepared  for  unpredictable  times 
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Big  Boxes, 
Little  Prices 

UBELS  LIKE  THIS  YEAR'S  CD  NUMBERS- 
ALL  EXCEPT  THE  ONE  ON  THE  BOnOM  LINE 
BYEDCHRISTMAN 


LABEL  EXECUTIVES  MAY  GNASH  their  tc-i-th 
about  the  razor-thin  profit  margins  ihcy  derive 
from  the  S5  CD  being  sold  in  corrugated  fixtures 
and  at  speed  tables  in  Walmart  and  Best  Buy. 
But  they  Hkc  the  sales  bump  that  this  year's  new 
popular  consumer  item  is  giving  the  industry. 

Indeed,  some  label  sales  and  distribution  executives  credit 
the  S5  CD  with  reclaiming  floor  space  previously  lost  to  other 
product  lines  in  big-box  stores.  Some  even  predict  the  $5  CD 
will  help  extend  the  life  of  CDs  at  such  retailers. 

While  budget  CDs  and  cut-out  titles  have  long  sold  for  $5 
and  less,  Walmart's  expanding  rollout  of  %S  CDs  beginning  in 
lanuary  proved  key  to  revitalizing  sales.  In  the  last  five  years, 
CD  sales  have  declined  18%-20%  annually,  and  in  first-quarter 
2011.  CD  salfs  were  down  12.8%,  according  to  Nielsen  Sound- 
Scan.  Since  the  end  of  the  first  quarter.  CD  sales  are  down  only 
1 .9%,  for  an  overall  decline  of  S.1%  for  the  format  year  to  date. 

On  the  TWgative  skle.  sources  speadate  that  even  though  all  album 
sales  are  up  2%  this  jrar,  dollar  TOlume  is  almost  certainly  down. 

Titles  placed  in  the  S5  bucket  range  from  deep  catalog  al- 
bums to  hit  releases  nearing  the  end  of  their  initial  run.  With 
the  latter  titles,  labels  are  using  the  SS  price  point  as  a  liqui- 
dating strategy  to  avoid  returns  when  sales  slow. 


Along  with  the  location  provided  by  the  high-profile  bins, 
one  sales  executive  says  the  program  with  Walmart  is  succeed- 
ing because  it  provides  "an  impulse  purchase  based  on  the 
surprise  of  seeing  well-known  titles  at  a  low  price." 

After  Walmart  started  finding  success  with  the  S5  CD.  Best 
Buy  jumped  in  with  its  Treasure  Bin,  and  sources  say  Target  is 
considering  getting  into  the  S5  CD  market.  "Its  getting  stores 
to  carry  titles  that  they  normally  wouldn't  have  in  stock."  the 
head  of  sales  for  an  East  Coast-based  major  label  says.  "You 
see  a  title  that  normally  will  sell  20  copies  a  week  jumping 
to  400  copies," 

The  head  of  sales  for  a  West  Coast-based  major  adds  that 
consumers  are  clearly  embracing  the  lower  pricing.  "That  has 
given  all  of  us  optimism  about  the  physical  format,"  he  says.  "It 
shows  that  we  still  have  a  physical  business,  even  though  the 
mainstream  press  seems  delighted  to  report  the  CD  is  done." 

The  West  Coast  executive  says  his  label's  sales  are  about 
55%  digital,  45%  physical.  But  digital  sales  aren't  eclipsing 
physical  sales  with  the  same  speed  the  CD  enjoyed  when  it 
topped  the  cassette,  or  even  as  quickly  as  the  cassette  did  when 
it  supplanted  vinyl,  he  adds. 

The  downside  is  the  reduced  margin.  "It  still  costs  as 


Top  4  Retail 
Stories  Of  2011 


1.  How  many  millions  did  Amazon  lose  on  two 
days  of  99  cent  Lady  Gaga  sales? 

2.  Lil  Wayne's  Tha  Carter  IV  may  debut  at  No.  1 
with  700,000  sold 

3.  Lit  Wayne  beats  Watch  the  Throne— Tha  Carter 
/Vbreaks  iTunes  single-week  album  sales  record 

4.  Independent  retailers'  open  letter  to  Jay-Z  and 
Kanye  West  about  Watch  the  Throrie  exclusives 


much  to  make  a  $5  CD  as  it  does  to  make  a  new  one."  the 
executive  says. 

Indeed,  one  major-label  distribution  executive  says  he's  not 
a  fan  of  the  $5  CD  because  of  the  slim  margin.  "We  do  it  with 
titles  that  make  sense,  but  are  getting  pressure  to  do  it  more," 
he  says.  "We  are  all  supporting  a  bad  initiative  that  is  not  help- 
ing the  industry."  He  argues  that  the  increased  floor  space 
is  actually  a  false  triumph,  and  that  the  $5  CD  is  eating  into 
overall  music  space  in  big  boxes,  leaving  manufacturers  with 
"less  space  devoted  to  music  where  we  can  make  money,"  he 
says.  "I  personally  think  it  is  bad  news,  because  it  is  a  race  to 
the  bottom.  None  of  the  suppliers  win  in  that  kind  of  race." 

However,  the  growth  of  simuhaneously  released  deluxe  edi- 
tions with  higher  price  points,  complete-catalog  boxed  sets  and 
extravagantly  packaged  reissues  ofclassic  albums  are  helping 
the  industry  counterbalance  the  low  margins  on  $5  CDs  as 
well  as  the  overall  downward  pressure  thai  the  CD  has  expe- 
rienced in  the  last  five  years. 

As  a  result  of  the  increased  demand  for  both  budget  and 
deluxe  product,  the  industry  came  into  the  holiday  selling 
season  facing  a  problem  it  hasn't  had  to  deal  with  in  years: 
CD  manufacturing  is  at  maximum  capacity. 

"With  everyone  at  capacity  because  of  the  $5  CD,"  the  distri- 
bution executive  says,  "we  can't  get  the  titles  we  make  money 
on  manufactured."  •  •■ 


Defensive  Maneuvers 

ANTI-PIRACY  EFFORTS  CONTINUED  APACE 
IN  COURTROOMS  AND  ON  CAPITOL  HILL 

BYTAMERABENNEH 


THE  YEAR  IN  MUSIC 
law  headed  for  a  close 
as  Congress  engaged 
in  heated  debate  over 
the  Stop  Online  Piracy 
Act  (SOPA)  in  the  House  and  the 
PROTECT  IP  Act  in  the  Senate. 

The  clash  on  Capitol  Hill  over  the 
anti-piracy  bills  was  the  culmination 
of  a  year  that  also  included  further 
tests  of  the  Digital  Millennium  Copy- 
right Act's  "safe  harlwr"  provision  and 
a  breakthrough  deal  between  rights 
holders  and  I  nternel  service  providerii 
over  a  graduated-response  program  to 
combat  illegal  downloading. 

PROGRESS  ON  ANTI- 
PIRACY  LEGISLATION 

SOPA  and  the  PROTECT  I P  Act  would 
enable  the  Department  of  Justice  and 


copyright-holders  a  legal  avenue  to 
disrupt  websites  "dedicated  to  infring- 
ing activities"  by  blocking  payment 
processing  and  online  advertising 
sources.  ISPs  would  be  required  to 
block  access  to  the  domain  names 
of  infringing  sites.  Detractors  coun- 
ter that  such  measures  could  hurt 
legitimate  sites,  including  those  thai 
comply  with  the  DMCA  take-down 
procedures. 

An  alternative  to  SOPA  was  pro- 
posed in  December  giving  the  U.S. 
internal ional  Trade  Commission  the 
authority  to  investigate  complaints 
about  copyright  infringement  on 
foreign  websites.  Supporters  in  the 
House  and  Senate  released  a  joint 
statement  saying,  "Putting  the  regu- 
latory power  in  the  hands  of  the  Inter- 
national Trade  Commission — versus 


a  diversity  of  magistrate  judges  not 
versed  in  Internet  and  trade  policy — 
will  ensure  a  transparent  process  in 
which  import  policy  is  fairly  and  con- 
sistently applied  and  all  interests  are 
taken  into  account." 

CASES  TESTING  DMCA 
SAFE  HARBOR 

A  number  of  high-profile  court  cases 
continued  to  lay  the  groundwork  for 
how  far  the  DMCA  safe  harbor  provi- 
sions will  extend  to  protect  websites 
that  host  unlicensed  third-party  con- 
tent or  links  to  such  content.  A  central 
question  in  these  cases  Ls  just  howhigh 
and  bright  a  "red  flag"  must  wave  for 
content  owners  to  prevail  in  court. 

A  red  flag  refers  to  a  situation 
where  a  digital  service  can  lose  its 
safe  harbor  protection  because  it 
was  aware  of  infringing  activities  on 
its  site  but  turned  a  blind  eye.  Digital 
services  counter  that  the  infringing 
activity  must  be  blatantly  obvious  and 
that  if  they  have  to  investigate  a  case 
of  alleged  infringement,  there  is  no 
red  flag  knowledge. 

A  U.S.  District  Court  judge  in 


New  York  ruled  in  August  that  on- 
line music  locker  service  MP3tunes 
and  its  founder  Michael  Robertson, 
who  personally  uploaded  songs  to  the 
service,  were  liable  for  some,  but  not 
all  instances  of  copyright  infringe- 
ment alleged  by  EMI  in  a  lawsuit. 
The  court  also  ruled  that  the  site's 
use  of  such  terms  as  'MP3."  "free" 
and  "file  sharing"  weren't  red  flags 
requiring  MP3tunes  to  take  down 
content  or  disable  links  prior  to  re- 
ceiving a  take-down  notice, 

In  the  recently  filed  UMG  v.  Es- 
cape Media  Group  lawsuit.  Universal 
Music  Group  sued  the  corporate  en- 
tity behind  Groovcshark,  the  CEO  and 
numerous  employees  for  copyright 
infringement.  According  to  court 
filings,  Grooveshark  executives  and 
employees  were  allegedly  encouraged 
to  upload  content  that  wasn't  under 
license.  In  light  of  the  MP3tunes  de- 
cision, Grooveshark  executives  could 
be  held  responsible  for  their  own  in- 
fringing actions  as  well  as  for  their 
employees'  actions. 

The  Second  Circuit  Court  of  Ap- 
peals heard  oral  arguments  in  Oc- 
tober in  Viacom's  appeal  of  a  2010 
federal  court  decision  dismissing 
the  media  conglomerate's  copyright 


infringement  suit  against  YouTube. 
In  a  .surprise  move,  the  appeals  court 
requested  written  briefs  on  red  flag 
knowledge.  A  decision  is  expected 
in  2012. 

U.S.  ISPS  EMBRACE 
GRADUATED  RESPONSE 

The  RIAA,  Motion  Picture  Assn.  of 
America  and  major  U.S.  ISPs  includ- 
ing AT&T,  Verizon,  Comcast.  Ca- 
blevision  and  Time  Warner  Cable 
announced  in  July  that  they  had 
reached  an  agreement  on  a  long- 
anticipated  copyright  infringement 
warning  system  to  combat  online 
piracy.  Persistent  violators  who  ig* 
nore  ISP  warnings  will  be  subject 
to  measures  aimed  at  stopping  their 
infringing  activities. 

But  those  measures  won't  include 
the  ultimate  threat:  cutting  ofT a  sub- 
scriber's Internet  access.  As  a  result, 
while  the  deal  marked  a  significant 
victory  for  the  RIAA  and  the  M  PAA, 
which  had  long  sought  ISP  coopera- 
tion in  a  graduated-response  program, 
time  will  tell  whether  it  will  be  enough 
to  make  a  significant  dent  in  onHne 
piracy.  More  draconian  "three  strikes" 
laws  in  South  Korea  and  France  have 
so  far  had  a  mixed  record.  •  •  - 

ILLUSTRATION  BY  YUKO  SHIMIZU 


24        BILLBOARD    I    DECEMBER  17,  2011 


Cor 


I 

I  I 

Johanan  Vigoda 
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The  music  business  lost  one  of  its  legendary  figures  with 

the  recent  passing  of  pioneering  artist/songwriter 
representative,  Johanan  Vigoda.  "Vigoda"  was  a  larger- 
than-life  figure  whose  presence  and  business  acumen 

representing  artists  such  as  Stevie  Wonder  was  renowned. 


Rest  in  peace,  Johanan. 


From  your  friends  at  EMI  Music  Publishing. 


EMI 


All  They  Do  Is  Win 


CASH  MONEY  RECORDS  SENIOR  VP  OF  

PROMOTION  MEL  SMITH  ON  LIL  WAYNE.  DRAKE, 


NICKI MINAJ  AND  THE  LABEL'S  VERY  BIG  YEAR 
BY  ELLIOTT  WILSON 


THIS  YEAR  FINDS  RAP  MUSIC  IN  ITS 
strongest  space — artistically,  at  retail  and 
on  the  road — since  the  economic  and  cre- 
ative boom  of  the  late  '90s.  Many  MCs  tri- 
umphed in  2011,  but  none  more  so  than 
Lil  Wayne. 
Rostrum/Atlantic  Records"  Wiz  Khalifa 
opened  the  door  for  rap's  new  ger>eration  of 
stars,  and  his  labehnate  Mac  Miller  kicked  in  another — without 
major-label  distribution.  Odd  Future  brought  its  DIY  attitude  to 
the  fore.  Two  of  hip-hop's  most  acclaimed  and  successful  art- 
ists, |ay-Z  and  Kanye  West,  merged  for  Walch  the  Throne,  their 
collaborative  albutn  for  Def  )am  Records  (with  1.1  million  units 
sold,  according  to  Nielsen  SoundScan)  and  a  North  American 
(so  far)  tour.  Eminem  also  found  a  rhyme  partner  in  old  friend 
Royce  Da  5'9.  Their  Interscope  Records  project,  Bad  Meets  Evil's 
Hell:  The  Sequel  (628.000).  super-served  Slim  Shady 's  core  fan 
base.  Lupc  Fiasco  overcame  a  public  rifl  with  Atlantic  and  found 
the  greatest  success  of  his  career  with  La^en  (481 .000).  Bui  even 
with  all  this  good  news,  Young  Money/Cash  Money  Records  is 
the  hip-hop  story  of  the  year. 

Weezy's  ninth  solo  album.  Tha  Carter  /V  (Cash  Money/Uni- 
versal), sold  964, 000  copies  in  its  first  week  and  has  moved  1.8 
million  total.  It's  the  second-bi^st  first-week  seller  of  the  year, 
behind  Lady  Gaga's  Born  This  Way  (Slreamline/KonLive/lnter- 
scope).  which  clocked  a  first-week  total  of  1.1  million,  partially 
due  to  an  Amazon  MP3  discount.  Coming  remarkably  close  to 
matching  Tha  Carter  ill's  (Cash  Mont^/ Universal)  1  million-plus 
launch  in  2008,  Wayne  has  become  one  of  the  few  rappers  who 
can  fill  arenas  on  a  consistent  basis. 

And  then  there  are  the  Young  Money/Cash  Money/Univer- 
sal artists  who  compete  with  him  on  the  charts.  Released  in 
November  2010.  Nicki  Minaj's  platinum-plus  Pink  Friday  debut 
maintains  its  presence — 1.7  million  sold — thanks  to  the  durabil- 
ity of  a  multitude  of  sensational  singles.  Not  since  Lauryn  Hill's 
monumental  1998  solo  debut.  The  Mkeducation  of  iMuryn  Hill, 
has  a  female  hip-hop  artist  infiltrated  pop  culture  with  such 
flair  and  ferocity. 

Her  fellow  Young  Money  &  Cash  Monty  Billionaires  (YMCMB) 
artist,  Drake,  moves  a  bit  more  mysteriously.  After  test-running 
the  song  "Marvin's  Room"  to  Internet  acclaim,  Drake  returned 
with  sophomore  album  Take  Care  in  November.  The  release  is 
alR*ady  set  to  be  his  most  successful,  moving  631.000  copies  the 
first  week.  It  has  sold  894.000  total.  Drake  (honored  in  )une  with 
the  Hal  David  Starlight  Award  at  the  42nd  annual  Songwriters 
Hall  of  Fame  induction)  has  proved  there's  no  resisting  his  addic- 
tive melodies,  Even  a  song  originally  slated  as  a  bonus  cut,  "The 
Motto,' a  free-flowing  collaboration  with  Lil  Wayne,  is  rising  as 
fans  clamor  for  an  official  release  of  the  titillating  title  track  that 
features  Rihanna. 

These  acts  are  all  part  of  the  fourth-generation  rap  dynasty 
that  is  Cash  Money  Records.  Founded  in  1992  by  brothers  Ron- 
ald 'Slim"  Williams  and  Bryan  "  Baby"  Williams,  the  label  is  the 
driving  force  of  the  hip-hop  culture  business. 

With  charismatic  candor,  the  label's  senior  VP  of  promo- 
tion. Mel  Smith  (@mrmelsmith),  provides  insight  into  hip- 


hop's  hit-making  machine. 

Pink  Friday  came  out  at  the  end  of  2010.  You  guys  are  still 
working  It. 

A  nd  a  lot  of  people  didn't  see  that  the  album  was  great  conceptu- 
ally because  it  was  stocked  with  singles.  But  the  thingabout  Nicki 
and  Wayne,  they're  not  always  going  to  give  you  more  of  the  same. 
Like,  if  you  go  to  a  Wa)™  concert,  you're  going  to  see  Asians,  white 
people.  Spanish  people.  Russians.  When  you're  reaching  out  to 
millions  of different  Americans,  you  can  talk  about  anythingand 
open  up  everything.  That's  what  happened  with  Wayne,  Drake 
and  Nicki.  Nicki's  album  . .  .we  dropped  five  singles.  We'll  drop 
four  or  five  from  Wayne.  Four  or  five  from  Drake.  That's  how  the 
albums  are  crafted.  We're  not  just  putting  songs  out  there  that 
have  a  big  first  week.  We  try  to  sell  records  that  have  longevity. 
Wa>'neisat  1.7  [million)  right  now.  Nicki'sat  1.71million].Theseare 
numbers  that  peoplearen't  doing — outside  of  Eminem  and  Adelc. 

Tha  Carter/V— people  were  in  shock  about  how  well  it  did. 
If  anyone  doesn't  believe  in  the  reach,  come  to  a  concert,  watch 
Lil  Wayne  rock  Madison  Square  Garden  or  the  Staples  Center,  or 
go  lo  the  Pepsi  Center  in  Denver — you'll  see  him  rock  way.  way 
out.  You  can't  do  those  numbers  selling  records  unless  those  sta- 
diums are  packed.  Do  the  math.  Add  up  those  sold-out  arenas, 
those  amphitheaters  way  out  in  Nebraska  and  Utah,  add  that  to 
how  many  people  follow  him  on  Twitter  [just  short  of  4. 3  million  on 
@liltunechi|.  He  has  an  intense  fan  ba.se  of  people  who  love  him. 
His  whole  Young  Money  movement — YMCMB  now  is  a  brand. 

Your  team  has  a  stronghold  on  radio.  Talk  about  that. 

I've  been  blessed  to  be  a  part  of  the  dynasty  that  was  Bad  Boy  in 
the  '90s.  Also,  with  Uptown  Records  in  the  early  '90s,  with  Mary 
),  Bligcand|odeci.  The  common  thread  with  all  of  it:  No.  1.  the  hit 
music,  and  No.  2.  the  movement.  People  area  part  of  ihe  YMCMB 
movement.  So  when  I  go  to  a  radio  station  to  get  a  record  played, 
there's  excitement  because  we've  given  them  so  many  hits.  We 
keep  the  excitement  going.  Mixtapes  between  albums . . .  and  with 


the  emergence  ofTwitter  and  Facebook.  it's  easy  to  tap  into  some- 
body's soul,  almost,  and  get  Into  what  they  want.  It's  amazing. 

How  has  Cash  Money  benefited  from  social  media? 

We're  very  interactive  with  the  fan  base.  You  follow  Nicki  on  Twitter, 
it's  not  "Nicki,"  it's  actually  Nicki.  Not  her  assistant,  not  a  friend. 
It's  the  same  thing  with  Drake  and  Wayne.  True  story,  about  four 
years  ago  1  went  on  the  Young  Money  tour  bus.  Everybody  had  a 
Machook.  They  were  all  on  Twitter.  At  the  time.  Twitter  wasn't  as 
huge,  but  they  were  there  early,  doing  interviews,  tweeting  people, 
talking  about  the  Young  Money  experience. 

Certain  records  may  pop  on  urban  radio,  but  you  also  hav« 

a  lot  of  big  crossover  records. 

When  1  first  went  to  directors  with  [Minaj's]  "Super  Bass,"  some 
of  them  were  like,  "It's  too  pop."  We're  like,  'Radio  has  changed. 
It's  not  what  you  think  anymore."  It's  not  about  those  walls  we 
used  to  have,  segregation . . .  pop  radio  now  is  sort  ofhip-hop  radio. 
The  hip-hop  nation  haschangedlhebarriers.Thekids  don't  cane. 
The  kids  want  their  music,  if  you  don't  play  it  at  your  pop  station 
or  your  crossover  station,  they're  going  to  go  somewhere  to  gel  it. 

So  tt  isn't  just  a  layup. 

We  continue  to  push  the  threshold.  Racism  is  what  it  was.  It's  still 
here  in  this  country ...  as  years  go  by,  it  gets  weeded  out.  because 
the  people  that  championed  it  are  dying  off  and  the  white  kids 
are  shaking  hands  with  the  black  kids,  they're  dancing  with  the 
black  kids  in  the  club,  the  music  is  bringing  it  all  together.  And 
here's  the  jewel  in  it: "  Super  Bass"  is  over  4  million  ringtones  sold, 
because  we're  first  through  that  door.  Same  thing  with  "How  to 
Love' — almost  4  million  ringtones.  The  day  the  album  came  out. 
we  were  at  140  million  in  audience.  You  can't  get  140  million  un- 
less you  got  America  listening. 

So  besides  signing  Busta  Rhymes  recently  . . . 

Huge.  He's  a  superstar.  Busta  Rhymes  is  the  most  talented,  under- 
rated rapper  there  is.  Ifyou  look  at  (February's]  Chris  Brown  "Look 
at  Me  Now"  record  [on  which  Rhymes  is  featured  along  with  UI 
Wayne;  it  peaked  at  No.  6  on  the  Billboard  Hot  100andhassold3 
million  copies,  according  to  Nielsen  SoundScan],  he  was  the  hot- 
test verse  on  that.  If  he's  the  hottest  dude  on  these  remixes,  how 
about  he's  just  the  dude  on  all  you  r  records.^  Tliat 's  the  whole  idea. 

DJ  Khaled— the  big,  early  2011  acquisition.  It  paid  off  lovely 
with  May's  "I'm  on  One,"  which  featured  Rick  Ross,  Wayne 
and  Drake.  First  Hot  100  top  10  for  Khaled  and  Ross.  No.  1 
for  11  weeks  on  the  Hot  R&B/Hlp-Hop  Songs  chart. 

I  feel  like  we're  the  Lakers.  Baby  is  ]erry  Buss.  I'm  Phil  Jackson. 
I've  got  the  best  point  guard,  I've  got  the  best  forward,  I've  got  the 
best  center.  They're  all  hungry.  You  got  a  Tyga,  Drake,  Wayne, 
Nicki.  Then  you  put  in  Khaled,  who's  hungry.  This  is  a  guy  who 
plays  off  the  bench  and  within  the  week,  he's  a  starter.  They're 
all  rich,  all  successful — why  do  they  work?  Because  they  have  to 
win.  The  whole  team — and  everybody  thinks  like  this — we  want 
towinandwe'reactinglikewehaven'twon.  •  •■ 

Elliott  Wilson  ((§>elliottmlson)isf3uruier/CEO  ofRapRadar.com  and 
editor-in-chief of  RESPECT  magazine. 


Top  Hip-Hop 
Stories  Of  20n 


1.  Nicki  Minaj's  "Super  Bass":  The  biggest  single 
by  a  female  rapper  in  nearly  a  decade 

2.  The  economy  of  mixtapes:  How  Drake,  WIz 
Khalifa,  Big  K.R.i  T.  figured  It  out 

3.  Drake  raps  about  700,000  first-week  sales 
proiection  for  Take  Care 
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WINNER  9  TONY  AWARDS 

BEST  MUSICAL  &  BEST  SCORE 


1 


GRAMMY  NOMINEE  

BEST  MUSICAL  THEATER  ALBU 

THE  HIGHEST  CHARTING 

CAST  ALBUM  AND  FIRST  TOP  10  SINCE  1969!' 

BILLBOARD 

THE  BEST  NEW 

AMERICAN  MUSICAL 

OF  THE  LAST  25  YEARS.  THE  SCORE  WILL  LEAVE  YOU 

GASPING  FOR  BREATH!' 


VOGUE  ADAM  GREEN 


LISTEN   TO   SELECTIONS   FROM   THE   G  R  A  M  M  Y  -  N  O  M  I  N  A  T  E  D   CAST   ALBUM  AT 

BOOKOFMORMONBROADWAY.COM/CASTALBUM 


Cci' 


I 


FILM&TV 


The  Sony  Solution 


p/ENTH-HOUR  DECISIONS.  COUABORATIVE 
SPIRIT,  DIYAHITUDE-ISTHEREANEW  FORMUW^ 

FORSUOCESSFULSOUNDTRACKS?  

BYPHILGALLO 


ASTOUGH  ASTHE  YEAR  WAS— ONLY 
six  of  the  year's  top  30  soundtracks  were 
for  films  that  went  into  wide  release  in 
201 1 — it  was  easy  to  pinpoint  reasons  for 
the  lack  of  a  breakout  hit  and  f ind  innova- 
tion in  the  marriage  of  music  with  film 
and  TV.  But, there  imsashiningexample 
of  innovation:  Sony  Pictures. 
The  company  expanded  the  use  of  its  Madison  Gate  label,  or- 
chestrated a  successful  awards  campaign  for  The  Social  Network. 
designed  a  new  business  model  for  soundtrack  releases  and  cre- 
ated logical  tie-ins  with  artists  who  don't  record  for  Sony  Music. 

By  tossing  aside  the  rules  that  governed  soundtracks  in  the 
'90s  and  early  part  of  this  decade.  Sony  Pictures  president  of 
music  Lia  Voliack  says,  "it  leads  to  a  lot  of  creativity  from  a  content 
standpoint  and  a  business  standpoint.  Artists  are  so  interested 
in  having  film  be  an  active  part  of  their  careers  that  there  is  bet- 
ter access  to  ihem  and  more  want  to  collaborate.  The  idea  of  the 
contrived  soundtrack  is  way  past  its  prime." 

Trent  Reznor  of  Nine  Inch  Nails  and  scoring  collaborator  At- 
ticus  Ross  formed  the  bookends  of  Voliack 's  year.  The  beginning 
of  2011  featured  an  awards  campaign  designed  to  elevate  the 
profile  of  Reznor  and  Ross  that  paid  off  with  Golden  Globe  and 
Academy  Award  wins,  a  rarity  for  rookies  from  outside  the  film 
composer  world.  The  soundtrack  for  The  Social  Network  has  sold 
136,000  copies,  according  to  Nielsen  SoundScan.  Among  score- 
based  albums,  only  Tron:  Legacy  sold  more  (486,000). 

The  duo's  work  for  The  Girl  With  the  Dragon  Tattoo  is  part 
of  Sony  Pictures'  new  strategy  for  getting  music  to  consum- 
ers. Reznor's  label  Null  will  release  the  music  physically,  So- 
ny's RED  will  handle  distribution,  the  film  company's  label 
Madison  Gate  will  handle  the  digital  release,  and  Mute  will 
release  the  album  overseas.  "It's  a  very  different  structure," 
says  Voliack.  who  deals  with  as  many  as  30  films  per  year. 
"Now  content  owners  are  the  distributor — and  it's  easier  to 
see  a  profit  on  smaller  numbers." 

Madison  Gate's  biggest  success  came  with  the  second 
soundtrack  from  the  film  "Country  Strong."  Sony  Nashville  re- 
leased the  original  soundtrack  in  November,  months  before  the 
film's  wide  release  in  early  lanuary.  Voliack  and  her  team  fek  that 
more  of  the  performances  from  the  film  should  be  made  available, 
hence  the  creation  of  Cownlry  Strong  (More  Music  From  the  Motion 
Picture).  The  digital-only  release  has  sold  102.000.  "It's  great  we 
could  do  that  in  the  11th  hour  and  make  it  happen  in  a  DIY  way." 
Voliack  says.  She's  also  a  firm  believer  in  limiting  the  number 
of  soundtracks,  and  is  bullish  on  producing  soundtracks  on  the 
turn  of  a  dime.  While  preparing  for  the  DVD  release  of  Woody 
Allen's  latest.  "Midnight  in  Paris.'  it  was  noted  that  a  soundtrack 
hadn't  yet  been  released,  opening  the  door  for  Madison  Gate  to 
do  its  first  release  in  conjunction  with  a  DVD. 

As  Billboard's  year-end  Soundtrack  chart  makes  clear.  2011 
was  dominated  by  2010  holdovers,  Disney  projects  and  "Glee." 
which  holds  four  slots  in  the  top  10.  'Drive.'  dominated  by  ClifT 
Martinez's  score,  was  a  surprise,  selling  80,000.  but  box-office 
hits  like  "Fast  Five"  and  "Transformers:  Dark  of  the  Moon"  were 
underperformers.  Granted,  "The  Twilight  Saga:  Breaking  Dawn — 
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Part  1."  'The  Muppets"  and  the  third  Alvin 
&  the  Chipmunks  film  are  likely  to  post  im- 
pressive fourth-quarter  SoundScan  num- 
bers, but  five  factors  kept  soundtracks  from 
taking  up  the  year's  spotlight: 


1.  ANIMATION  RETURNS,  BUT  WITHOUT  SINGLES.  "Rio" 
was  the  first  animated  hit  of  the  year,  but  it  didn't  generateany  sig- 
nature songs.  The  same  is  true  of  "Cars  2"  and  "Winnie  the  Pooh." 

2.  NO  "LITTLE  FILM  THAT  COULD."  "Crazy  Stupid  Love,"  "My 
Idiot  Brother."  "Abduction" — the  list  goes  on  of  smaller  films  with 
original  recordings  that  failed  to  find  an  audience  through  music 


The  biggest  seller  of  a  film  soundtrack  in  2011  was  "Suclwr  Pimch." 
which  made  a  disappointing  $36.4  million  at  the  domestic  box 
office,  according  to  figures  tallied  by  Box  Office  Mojo. 

3.  LACK  OF  A  "GLEE"  EFFECT.  Numerous  shows  were  pitched 
as  having  a  °Glee''-like  music  presence.  Only  one,  "The  Playboy 
Club,"  made  it  onto  the  fall  schedule  and  was  canceled  after  a 
month,  thereby  eliminating  opportunities  on  network  TV  for 
singers  in  acting  roles  and  music  publishers'  catalogs.  "Footloose" 
also  failed  to  generate  hits. 

4.  A  PACKED  FOURTH  QUARTER.  A  good  10  films  capable  of 
deliwring  hit  soundtracks  will  be  released  in  theaters  in  November 

and  December,  ranging  from  "We  Bought 
a  Zoo"  with  music  by  Sigur  R6s'  lonsi  to 
"New  Year's  Eve"  with  [on  Bon  Jovi  and  Lea 
Michele.  The  glut  may  mean  fewer  films 
find  an  audience  this  year. 
5.  "LEMONADE  MOUTH"  YIELDS  NO 
STARS.  The  Disney  Channel  took  a  risk 
by  making  a  rock-centric  telepic,  but  was 
successful  in  pulling  in  vievwrs  and  selling 
the  soundtrack — it's  the  biggest  seller  of 
the  year  in  the  category  with  360,000  sold. 
Bui  it  didn't  significantly  raise  the  musical 
profile  of  any  of  the  cast  members. 

On  the  plus  side,  concert  films  and 
documentaries  were  among  the  high- 
profile  presentations  at  film  festivals  and 
on  cable.  Documentaries  about  George 
Harrison.  Foo  Fighters.  Pearl  |am  and  U2 
were  among  the  year's  prestige  films.  Justin 
Bieber's  "Never  Say  Never'  set  a  box-office 
record  for  concert  films  this  year. 

Even  Voliack  caught  a  bit  of  Bieber  fever,  creating  a  music  video 
for  his  version  of  "Santa  Claus  Is  Coming  to  Town"  to  place  at  the 
beginning  of  Sony's  holiday  film  "Arthur  Christmas."  It  didn't 
matter  to  Voliack  that  Bieber  records  for  a  rival  label:  The  new 
world  order  dictates  that  exclusivity  is  better  sell  than  synergy. 
"That  sort  of  collaborative  spirit  didn't  used  to  exist,"  Voliack 
says.  "Hopefully,  it's  successful  for  all  parties."  •  •• 


Tattoo  you:  Com- 
posers ATTICUS 
ROSS  (left)  and 
TRENT  REZNOR. 
who  won  an 
Academy  Award 
for  their  score  to 
"The  Social  Net- 
work," are  also 
scoring  "The  Girl 
With  ttic  Dragon 
Tattoo,"  starring 
RODNEY  MARA. 


AMajorToice' 


NBC  INTRODUCES  BLAKE  SHELTON  TO  THE  MASSES 

•THE  VOICE"  PROVED  TO  BE  a  game-changer  for  country 
singer  Blake  Shelton,  displaying  the  pov^  of  TV  to  build 
an  audience.  Considered  the  breakout  hit  of  the  spring,  the 
NBC  show  had  more  than  10  million  viewers  vreekly,  with  4 
million-5  million  between  18  and  49,  according  to  Nielsen 
data.  Shelton  became  a  mainstream  attraction  with  his  ap- 
pearance as  a  coach  on  the  program  alongside  Christina 
Aguilera,  Adam  Levine  and  Cee  Lo  Green. 

Shelton's  emotional  reactions  to  his  team— his  finalist, 
Dia  Frampton,  says  he  cried  when  teammate  Xenia  was 
cut— established  his  earnest  personality.  At  the  first  season- 
two  press  conference,  he  said,  "Xenia  and  Dia  rejuvenated 
me— maybe  that's  why  I  got  so  attached  to  those  two.  They 
made  me  feel  alive  again." 

Redft/vcrB/ue.  his  seventh  album  for  Wamer  Bros.,  be- 
came Shelton's  first  No.  \  on  the  Billboard  200  in  July.  He 
received  his  first  Country  Music  Assn.  Award  nomination 
for  entertainer  of  the  year,  and  after  he  debuted  his  single 
"Honey  Bee"  on  the  show,  it  shot  to  No.  1  on  Billboard's 
Hot  Country  Songs  chart  and  stayed  there  for  four  weeks. 
Shelton  also  received  his  first  nominations  for  the  People's 
Choice  Awards.  In  September,  he  re-signed  with  Wamer 
Music  Nashville,  and  his  V^ell  Ut  &  Amplified  tour  2012  will 
play  araoMfci  27  cWntMtwMfiJMiuvy  and  March.  —PG 


X  n"  


That  -  Voice":  Host 
CARSON  DALY  (second 
from  left)  with  judges 
ADAM  LEVINE. 
CHRISTINA  AGUILERA, 
BLAKE  SHELTON 
and  CEE  LO  GREEN 
(from  left). 


Coi- 


Where  To  Go  Now? 


FROM  FACEBOOK  TO  TUMBLR;  THE  POST-MYSPACE 
WORLD  IS  FRAGMENTED,  DECENTRALIZED  AND 

POWERED  BY  WIDGETS  AND  APPS  

BYKYLEBYLIN 


THE  MUSIC  INDUSTRY  HELD  OUT 
hope  for  Myspace.  But  as  2011  pressed 
on,  that  hope  faded. 
As  we  all  know:  Advertising  network 
Specific  Media  acquired  Myspace  from 
News  Corp.  in  june  for  $35  million,  with 
the  intent  of  relaunching  the  site  as  a  Web 
music  service  in  2012.  Meanwhile,  its  U.S. 
traffic  plummeted  from  73  million  monthly  unique  visitors  in 
January  lo  2S.4  million  visitors  in  October,  according  to  comScore. 

"Myspace  is  dead  as  a  social  network,"  says  artist  manager 
Emily  White,  co-founder  of  Whitesmith  Entertainment,  "but  you 
still  need  to  hav^e  an  accurate,  up-to-date  page."  Given  that  the  site 
remains  a  top  Google  search  result.  White  thinks  it's  a  mistake 
for  artists  to  neglect  or  delete  their  Myspace  pages — people  are 
still  being  direaed  to  them. 

Once  the  must-have  site  for  artists.  Myspace  has  been  sup- 
planted by  Facebook,  Twitter  and  YouTube.  but  like  their  fallen 
brethren,  these  platforms  require  that  artists  have  a  marketing 
plan  and  familiarize  themselves  with  several  applications  and 
ser\ices-  But  it's  not  enough  for  artists  to  be  active  on  the.se  des- 
tinations and  utilize  these  tools.  They  must  also  have  an  official 
website,  because  it  enables  them  to  take  ownership  of  their  fan 
relationships  and  collect  (hat  data.  This  is  important  because 
too  many  artists  bet  their  entire  bankroll  on  Myspace  and  went 
bankrupt  once  its  bubble  burst,  They  had  thousands  of  fans,  but 
the  people  behind  those  profiles  left. 

Savvier  artists,  on  the  other  hand,  had  a  backup  plan:  They 
collected  email  addresses  and  maintained  an  official  website  in 
case  fans  migrated  somewhere  else. 

The  biggest  problem  with  websites.  White  says,  is  that  "so 
many  artists  spend  money  on  a  pretty  website  and  they  can't 
update  it."  To  avoid  this  fate.  White  suggests  that  artists  u-se  a 
Tumblr  or  Word  Press  blog  as  their  website — at  least  to  start,  be- 
cause they're  free  and  easy  to  use.  Once  they  have  more  money 
to  invest  into  a  Web  presence,  an  artist  may  want  to  consider 
using  paid  services  like  Bandzoogle  or  HostBaby.  which  offer 
turnkey  design  solutions.  In  the  end.  however,  an  artist  should 
hire  a  Web  designer  to  create  a  goals-oriented,  content  manage- 
ment .lystem-based  site  that  will  be  professional  and  the  artists 
them.selves  can  easily  update. 

This  is  the  post-Myspace  world;  It's  fragmented  and  decen- 
tralized, powered  by  both  widgets  and  applications.  "In  an  ideal 
world,  all  e-cominertc  and  data  tollection  is  happening  at  thc 
artist's  website."  White  says.  "Unfortunately  or  fortunately,  we 
have  to  realize  everybody  is  hanging  out  on  Facebook." 
Here's  where  artists  must  be  now. 

FACEBOOK 

The  No.  1  social  platform  where  artists  must  be.  To  manage 
a  page  and  potentially  reach  the  site's  800  million-plus  active 
users,  artists  must  utilize  these  applications  and  services: 

1.  BANDPAGE  by  RoolMusic  brings  music  into  Facebook 
with  a  simple  player  that  enables  fans  to  listen  to.  share  and 
buy  their  favorite  songs. 

2.  BANDSINTOWN  is  a  concert  application  that  lets  artists 

ILLUSTRATION  BY  WESLEY  ALLSBROOK 


display  their  lour  and  ticket  info  on  Facebook.  Fans  can  see 
where  an  artist  is  playing  next,  buy  tickets  and  share  that 
they're  attending  a  show  with  their  friends. 

3.  PROMOTE  IT  by  ReverbNation  helps  artists  launch  targeted 
Facebook  ad  campaigns  and  raise  awareness  for  their  music, 
pages  or  shows.  Ads  have  been  used  on  Facebook  for  a  while, 
but  Promote  It  offers  analytics,  which  allow  artists  to  instantly 
measure  their  ad  campaign  results. 

4.  MOONTOA5T  is  a  social  commerce  solution.  It  empow- 
ers artists  to  create  storefronts  that  can  be  shared  across 
social  networks,  through  email  and  embedded  on  any  web- 
site. The  company's  Impulse  and  Distributed  Store  prod- 


ucts let  fans  make  purchases  without 
leaving  Facebook. 

TWITTER 

Certainly  a  place  to  be — but  more  so  a 
tool  to  utilize.  It's  a  way  for  artists  to 
connect  with  fans  and  keep  them  in- 
formed, as  well  as  network  and  share 
their  music  with  a  wider  community. 
While  hundreds  of  Twitter  tools  and 
applications  exist,  the  main  one  art- 
ists should  use  is  HootSuite,  It's  a 
social  media  dashboard  that  permits 
management  of  multiple  accounts, 
.scheduling  messages  and  accessing 
in-depth  analytics. 

YOUTUBE 

The  community  remains  an  essential 
spot  for  artists  to  host  songs,  music 
videos  and  behind-the-scenes  content. 
Recently.  YouTube  introduced  Merch 
Store,  a  feature  that  can  be  added  to 
partner  channels  to  offer  sales  of  mer- 
chandise, downloads  and  concert  tick- 
ets. This  lets  fans  view  an  artist's  prod- 
ucts within  their  YouTube  page  and 
make  purchases  there. 

TUMBLR 

It's  one  of  the  Internet's  hottest  blog- 
ging  services,  embraced  by  acts  from 
Lady  Gaga  and  Beastie  Boys  to  Kimya 
Dawson  and  Allison  Weiss.  It  gives 
them  a  lightweight,  simple  platform 
to  share  content  and  build  a  commu- 
nity around  it.  The  limits  of  expres- 
sion at  Facebook  and  Twitter  can  prove 
rather  off-putting,  which  is  why  artists 
often  enjoy  the  freedom  of  Tumblr. 
The  service  isn't  just  another  place  to 
post  tour  dates  or  statuses  though — it's 
suited  more  for  capturing  quotes,  pho- 
tos, MP3s  and  videos — i.e.,  things  you 
want  to  share  with  fans,  which  they'll 
enjoy  sharing  with  each  other. 

BANDCAMP 

It  provides  artists  with  the  tools  to  build 
a  simple,  yet  powerful  home  on  the 
Web  where  they  can  sell  and  share  their 
music.  While  Bandcamp  lacks  the  social 
networking  element  and  audience  of 
Facebook,  it's  become  a  trusted  brand 
that  fans  srek  out  for  new  music.  In 
recent  months.  Bandcamp  has  acknowledged  this  shift  by 
introducing  a  real-time  list  of  what's  selling  right  now  and 
an  album-of-the-week  review. 

SOUNDCLOUD 

For  a  growing  number  of  DJs  and  producers,  this  is  the  must- 
be  place  online.  The  company  provides  artists  with  the  tools  to 
create,  record  and  share  their  sounds  with  friends.  However, 
like  Bandcamp.  SoundCloud  is  increasingly  shifting  from  a 
tool  set  to  a  fan  destination.  But  for  most  artists.  SoundCloud 
is  not  a  place  to  be  as  much  as  it  is  a  great  way  to  distribute 
music  to  other  platforms.  •  •• 
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DIGITAL 


ANew 
Kind  Of 
Free 


SPOTIFY,MOG,RDIO-SUBSCRIPTION 
SERVICES  RIDE  FREEMIUM  TO  NEW  HEIGHTS 
BY  GLENN  PEOPLES 


THEMOSTIMPORTANTDIGITALMUSIC 
developmenis  of  201 1  have  a  sum  greater 
than  their  parts.  When  combined  with  the 
world's  biggesl  social  network,  the  "free- 
mium"  business  model  helped  give  music 
subscriptions  services  a  much-needed  kick 
in  the  pants. 
A  freemium  model  is  quite  mainstream 
these  days.  Companies  have  learned  that  allowing  some  level  of 
freeloading  helps  get  people  in  the  door.  The  New  York  Times 
and  Hulu,  for  example,  both  offer  limited  experience's  for  non- 
paying  users  and  allow  paying  customers  more  access  to  content. 
Subscription  music  works  like  a  funnel.  The  goal  is  to  pull  people 
into  the  funnel  in  hopes  of  turning  a  fraction  of  them  into  paying 
customers.  Portability  and  exclusive  content  are  carrots  dangled 
in  front  of  free  users.  Just  get  them  listening.  Spotify  CEO  Dan- 
iel Ek  says,  and  they'll  pet  hooked.  "If  we  can  focus  on  getting 


people  to  listen  to  more  music  than  they  were  before  and  they're 
building  more  playlists,  they  eventually  will  convert.' 

Spotify  brought  its  freemium  model  to  the  United  States  in 
|une.  Free  users  get  an  ad-supported,  scaled-back  ser\'ice  with 
limits  on  listening  time  and  no  access  to  Spotify's  mobile  app.  Un- 
limited Web  and  mobile  access  costs  S4.99  and  S9-99  per  month, 
respectively.  Similar  services  have  the  same  prices. 

Rdk)  and  MOG  soon  followed  with  their  own  approaches.  Rdio 
sets  a  moving  limit  on  the  time  free  users  can  listen  each  month. 
MOG  treats  its  free  version  like  a  rewards  program.  Users  start 
with  a  full  "gas  tank'  that  decreases  as  time  is  spent  streaming 
music.  Additional  time  can  be  earned  as  the  user  invites  friends 
to  join  MOG.  creates  playlists  and  shares  music  with  friends. 

Rather  than  shy  away.  labels  trust  MOG's  unusual  approach 
will  convert  non-paying  users.  MOG  senior  VP  of  business  de- 
velopment Drew  Denbo  says.  'We  all  believe  if  we  can  pull  down 
those  barriers  we  can  bring  a  ton  of  people  into  the  funnel." 

The  freemium  model  got  a  much-needed  boost  at  Faceboc^'s 
fS  conference  in  September.  The  social  network  partnered  with  a 
host  of  music  servnces  to  enhance  their  social  capabilities.  So  when 


a  user  of  Spotify,  or  another  partner  service,  listens  to  a  song,  that 
activity  is  displayed  in  his  friends'  news  feed.  (Users  can  opt  for 
a  private  listening  mode.)  "Putting  it  on  the  world's  largest  social 
network  obviously  makes  sense — both  for  Facebook  and  for  Spo- 
rify."  Ek  says. 

Facebook  sees  music  as  a  fundamental  way  people  express 
themselves.  With  the  upcoming  rollout  of  Timeline,  a  new  lay- 
out that  chronologically  details  a  person's  life.  Facebook  wanted 
an  ability  to  capture  what  people  listen  to  over  a  period  of  time. 
Facebook  platform  director  Carl  Sjogreen  says.  "It's  about  you 
as  a  person  on  Facebook  who  cares  about  the  story  you're  tell- 
ing the  world." 

The  early  results  are  encouraging.  Spotify  claims  that  through 
Nov.  8  it  has  added  more  than  4  million  new  users,  and  Rdio 
logged  a  30-fold  increase  in  new-user  registration,  MOG  claims 
it  has  had  375%  growth  in  monthly  active  users  on  Facebook 
through  Nov.  11.  In  all,  the  partnerships  have  resulted  in  1.5 
billion  shares  in  less  than  two  months. 

"The  more  it  shows  up  on  the  Facebook  news  feed,  the  more 
it  explodes."  Denbo  says.  •  •• 


SOCIAL  SKILLS 


TOP  10  LESSONS  LEARNED  IN  SOCIAL  MEDIA  IN  2011 
BY  KYLE  BYLIN  AND  KATIE  MORSE 


1 .  Facebook  Is  the  new 
kingmaker. 

Music  services  that  teamed 
with  Facebook  in  2011  reg- 
istered the  most  media  at- 
tention and  growth  in  listen- 
ership.  The  biggest  winner 
so  far:  Spotify.  which  added 
4mlllion-plus  new  users 
since  the  f  Sconventlon  in 
September.  Other  partners 
likeEarbits,  MOG.  Rdio  and 
Slackeralso  saw  growth. 
Thisdeepened  integration 
with  Facebook  may  provide 
the  most  exposure  to  date 
for  the  idea  of  a  new  model 
of  music  consumption.  Its 
significance  for  Web  music 
services  rivals  thedebut  of 
the  IPhone  and  App  Store. 

2.  Social  isabout 
quality,  not  quantity. 
2011  wastheyearthat  old 
adage  finally  shonethroogh 
in  social  media.  Brands  and 
bands  alike  are  still  trying  to 


understand  howtheircon- 
tent  becomes  more  visible 
within  Facebook.  Accord- 
ing toa  study  completed  by 
com  Score.  Facebook'sr>ew5 
feed  is  "the  primary  location 
where  branded  content  is 
coruumed.lnfact,  users  are 
40-lSOtimesmorelikelyto 
consume  tjranded  content 
i  n  t  he  news  feed  than  to  visit 
the  fan  page  itself." 

3.  Customer  service 
shifted  to  real  time. 
When  Comcast  director  of 
digital  care  Frank  Eiiason 
and  the  company  started 
doing  custonwr  servlceon 
Twitter  more  than  3  years 
ago,  they  were  a  rvovefty. 
Now  more  tt>an  half  of  all  For- 
tur>e100brar>ds  use  Twitter, 
and  help  can  be  found  there 
for  everything  from  bank- 
ing problems  to  su  pport  for 
tumtablesandmlxers.  Social 
media  helped  turncustonrwr 


service  intoa  real-timeconver- 
sationontheWeb. 

4.  Even  Apple  can 
stumbleat  social. 
Apple  launched  Ping,  a  social 
network  element  of  ITunes, 
inSeptember.lnitiaIfy,  it  re- 
ceived positive  reviews,  but 
they  soon  tumed  rwgative. 
Moving  into  2012  wittvout  a 
peep  uttered  about  a  Ping 
update,  it 's  clear  that  Apple 
hasdropped  the  t>all.  In  typi- 
cal Applefashion.itcould  still 
leam from  its  mistakesand 
rebound  by  offering  the  me- 
dia-based social  network  we 
neverknew  we  wanted. 

5.  Geosocial  is  the  next 
frontier  of  music  appS- 
A  cache  of  tech  companies 
emerged  in  2011  that  use 
location  to  create  a  social 
experience  around  music, 
including  SoundTracking 
ar>d  Soundtracker.  The  first 
is  an  app  that  enables  users 
to  share  their  "musical  mo- 
ments" as  status  updateson 
Facebook,  Twitter  and  Four- 
square. The  latter  is  a  geoso- 
cial radio  service;  it  lets  users 
listen  to  stations  and  broad- 


cast them  to  others  nearby. 
These  companies.among  oth- 
ers, cemented  location  as  the 
next  frontier  in  music  apps. 

6.  Guilty  music  pleasures 
aren't  forsharing, 

Once  Spotify  rolled  out  its 
deepened  Facebook  inte- 
gration, which  required  new 
users  to  connect  to  the  social 
network  to  sign  up,  back- 
lash ensued.  Users  criticized 
Spotify  for  pushing  them  to 
share  their  listening  activ- 
ity on  Facebook,  raising  pri- 
vacy concerns.  Another  vocal 
group  of  unsatisfied  users 
were  those  who  didn't  have 
Facebook,  Spotify  soon  re- 
canted and  introduceda  "pri- 
vate listening"  feature  that  en- 
abled users  to  easily  opt  out  of 
all  Facebook  sharing. 

7.  Don't  talk  at  your  fans- 
talk  w/ththem. 
"Engagement"  has  long 
been  one  of  the  most  buzzed- 
about.  but  hardest  to  define, 
words  in  social  media.  Face- 
book  now  rewards  bands  and 
brands  with  t>etter  placement 
within  the  news  feed  for  post- 
ir>g  engaging  content  and 


interacting  with  tt>e<r  fans, 
and  many  bands  are  taking 
these  lessons  offline.  Amanda 
Palmer  and  Neil  Gaiman 
raised  $133, 341throughK>ck- 
starter  for  a  small  tour,  beatir>g 
theirgoal  of  $113,341  and  rais- 
ing the  funds  fortheirorigirval 
goal  within  the  first  24  hours 
of  the  campaign  launch. 

8.  Most  music  services 
can't  do  social  alone. 
Given  that  most  Web  music 
services  aren't  widely  known 
toconsumers,  it  makes  sense 
for  them  to  partner  with  Face- 
book,  which  can  helpraise 
their  profilesamong  its  users. 
Pandora,  however,  has  since 
introduced  its  own  social  f  ea- 
turesand  says  It  doesn't  have 
any  current  plans  to  part- 
ner. Given  that  the  company 
boasts  100  million  registered 
users  and  is  an  established 
brand.  It  can  try  to  do  social 
itself.  But  otherservices  that 
arestili  in  need  of  users  don't 
have  that  kind  of  luxury— yet . 

9,  Social  grew  in 
importance  for  TV 

For  Fox  show  "The  X  Factor." 
Twitter  provides  producer 


Simon  Cowell  with  real-time 
insights  into  its  audience— 
what  they  like  and  dislike. 
He  irkesihis  feedback,  as  It 
enables  htm  to  make  week- 
to-week  Improvements  in 
the  show.  "The  X  Factor"  has 
even  made  it  possible  to  vote 
for  contestants  t>y  sending  a 
direct  message  to  the  show's 
TWItter  account. 

lO.Thefutureof 
e-commerce  is  social. 
Insteadof  engaging  with  fans 
in  one  place  online  and  send- 
ing them  toanother  to  sell 
them  products.  Big  Machine 
Records  and  Universal  Music 
Group  utilize  social  com- 
merce solutions  like  Moon- 
toast  to  convert  fans  into 
buyers  where  they  already 
are.  By  enabling  clients  to 
create  and  distribute  stores 
to  social  networks,  websites 
and  blogs,  Moontoast  lets 
fans  share  stores  with  friends 
and  remove  the  friction  from 
the  transactions.  While  so- 
cial commerce  is  still  in  itsin- 
fancy,  global  consulting  firm 
Booz  &  Co.  t>elieves  it  has  the 
potential  to  grow  to  $30  bil- 
tionby2015. 
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ILLUSTRATION  BY  CHRISTIAN  NORTHEAST 
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Curb  thanks  Music  Industry  for  50  Years 
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December  201 1 

To  Dur  friends. 

As  wc  celebnile  ihc  50th  anniversary  of  Curb  Records,  we're  proud  lo  announce  lhal  Rodney  Alkins  has  signed  a  new  conlracl  wilh  bolh  Curb  Records  and  Curb 
Publishing.  Rodney  Atkins  represents  evers'thin;;  lhal  we  believe  in.  Rodney  worked  wilh  us  lor  alniosl  10  years  before  he  had  his  first  major  hit,  and  since  lhal  lime  he 
has  achieved  the  Bililioard  #  I  Record  of  Ihe  Year  twice  w  ilh  "If  You're  Goiiij;  Through  Hell"  and  "  Watching  You  "  and  his  recenl  multi-week  #1  R-cord  "  Take  A  Back  Road  " 
is  one  of  the  lop  three  Billboard  counlry  records  of  the  year  in  201 1.  In  addition.  Rodney  has  had  si.\  #1  records  in  the  last  five  years,  including  "If  You're  Going  Through 
Hell ".  "Walching  You  ",  These  Are  My  People ".  "Cleaning  This  Gun".  It's  America"  and  "Take  A  Back  Road".  His  songwriling  credits  include  "Watching  You"  which 
has  recently  been  cenified  platinum  by  the  RIAA." 


We  just  found  out  thai  our  current  Lee  Bricc  hit  single  "A  Woman  Like  You  "  has  already  reached  Ihc  #  I  position  on  CMT.  We  re  also  proud  of  lj;c's  award-winning  song 
"Love  Like  Oa/y  "  which  was  the  #1  record  of  the  year  last  year.  In  addition.  Ixe's  composition  of  "Cra/y  Girl"  became  a  #1  song  for  our  publishing  company  recently 
with  the  Eli  Young  Band.  Lee  also  co-wrote  and  we  co-published  Garth  Brooks'  H I  song  "More  'Than  A  Memory". 


.Steve  Holy  sjK*nl  nearly  40  weeks  on  the  charts  this  year  with  our  song  "Love  Dtm'l  Run",  and  his  new  single  "Until  The  Rain  .Stops"  is  already  being  played  al  radio. 
Clay  Walker's  new  rect)rding  of  our  song  "Like  We  Never  Said  Gotnlbyc"  is  already  bulleted  on  the  Billboard  chart.  We're  also  receiving  a  tremendous  response  to  our 
new  artist  Tim  Dugger  w  ith  his  single  "Way  Past  My  Beer  rune ". 


We  began  2(11 1  with  Billboard's  first  *l  song  "l  ell  Good  On  My  Lips  "  which  became  a  multi-week  #1  hit  for  Tim  McGraw  and  was  also  his  24th  Billboard  #1  record.  In 
January  20 1 2.  we  are  releasing  the  album  tilled  "Hniolional  Traffic"  which  Tim  describes  as  "his  best  album  ever ".  The  album  contains  the  song  "Belter  Than  I  Used  To 
Be  "  which  is  the  highest  debuting  song  on  Ihis  week's  Billboard  chart.  Tim  describes  the  song  as  "one  of  the  best  songs  I've  ever  recorded  and  certainly  one  of  the  best 
records  we've  ever  made".  Curb  Records  is  extremely  proud  of  its  more  than  20-ycar  relationship  wilh  Tim  McGraw  and  we  liH>k  fonvard  U)  continuing  that  relationship. 
Similar  Ki  Rodney  Atkins,  we  worked  willi  Tim  for  several  years  before  he  had  his  first  major  hit  record  and  just  last  year,  at  Ihe  Billboard  Country  Summit  McGraw 
thanked  Curb  "for  signing  me  and  jump-siading  my  career". 


LeAnn  Rimes'  recording  of  "Lady  &  Gentlemen "  produced  by  Vince  Gill  is  one  of  the  grealesi  albums  we  have  released  during  our  company's  SO  year  history.  We  are 
also  hearing  some  amay.ing  new  music  from  Lyie  Lovetl,  Wynonna.  Jo  Dee  Me.ssina,  Heidi  Newlield  and  we  will  lie  debuting  new  artists  next  year  as  we  begin  our  next 
50  yeal^. 


Our  contemporary  Christian  star  Natalie  Grant  was  jusi  nominaled  for  a  Grammy  for  her  current  single  "Alive"  and  Selah  apfKars  to  be  on  the  way  lo  having  their  biggest 
hit  single  "I  Turn  To  You",  MIKESCHAIR.  Jamie  SliKum  and  Plumb  continue  to  have  Billbtjard  hits,  and  we  also  have  exciung  new  music  from  No  Other  Name.  Michael 
English  and  Nicol  Spitnberg,  [ 


In  addition  to  being  Ihc  50lh  anniversary  of  Curb  Records,  this  is  also  the  With  anniversary  of  Word  Records,  which  is  Ihe  oldest  gospel  music  company  in  the  music 
industry.  I  am  proud  to  be  a  ct)-t)wner  and  Chairman  of  Word  Records,  but  it  is  more  important  thai  we  congratulate  the  inciiedible  team  at  Word  Records  under  ihe 
leadership  of  Rod  and  Susan  Riley  and  also  thank  them  for  allowing  us  to  merge  their  Fervent  record  label  with  Word  and  their  achievement  of  winning  19  Dove  Awards 
Ihis  year  from  the  GMA. 


We're  also  excited  about  our  next  pop  recordings  by  R(H>m  Tor 'Two.  featuring  Nikki  and  Adam  Anders  who  are  known  for  their  incredible  successes  with  the  Glee 
television  show.  We're  excited  about  our  young  R&B  artist  Lil  Larry  and  his  new  recording  of  "Beautiful  Thing",  and  we  congratulate  Kaci  Battaglia  and  Ludacris  for 
Iheir  #1  recording  "Body  Shots". 


We  want  lo  thank  radio,  our  employees,  all  of  our  friends  in  the  media,  and  mosi  of  all.  our  artists  for  helping  us  lo  achieve  our  .'WOth  *  1  record  as  we  enter  i>ur  ,5()lh  year 
in  this  exciting  industry  in  which  we  arc  all  fortunate  enough  lo  participate. 

Sincerely,  !  CURB 

1  curb.com 


BRANDING 


Brand-Aid 


BEYOND  BANNERS  AND  BANNER  ADS:  TOP 
TOURS  AND  FESTIVALS  GOT  CLOSER  WITH 
SPiNSORS  THIS  YEAR 
BY  ANDREW  HAMPP 


THE  FOO  FIGHTERS  PLAYING  FANS' 
personal  garages  on  behalfof  BlackBcrry. 
Weezcr  rerccording  the  jingle  of  State 
Farm,  its  Memories  tour  sponsor.  Lady 
Gaga  calling  a  fan  every  night  from  the 
stage  through  Virgin  Mobile.  The  abun- 
dance of  such  close  relationships  between 
mafor  acts  and  major  brands  on  the  touring 
circuit  would've  seemed  absurd  even  two  years  ago.  But  the  brutal 
louring  season  of  2010  necessitated  many  changes  this  year,  with 
a  number  of  major  summer  runs  canceled  or  significantly  scaled 
back  due  to  poor  sales — full-year  attendance  was  down  1 2%  com- 
pared with  2009.  according  to  Billboard  Boxscore. 

So.  as  leading  promoters  like  Live  Nation  and  AEG  Live  scram- 
bled to  diversify  their  revenue,  A-list  artists  and  top-tier  festivals 
got  sawier  about  new  ways  to  work  with  marketers.  Chicago-based 
sponsorship  analytics  firm  lEG  estimated  that  U.S.  brands  spent 
$1.2  billion  on  music  venues,  festivals  and  tours  in  2011.  a  7.3% 
increase  from  2010.  That  includes  sponsorship  slots  for  top  fests 
like  Coachclla  and  LoUapalooza,  26  different  marketing  partners 
for  this  year's  Bonnaroo  and  a  busy  summer  season  overall.  Live 
Nation  alone  was  up  13.5%  in  sponsorship  revenue  during  the 
first  nine  months  of  2011.  to  $147.1  million,  while  privately  held 
AEG  enjoyed  a  healthy  summer  sponsorship  season  as  well. 

Live  Nation  Network  president  Russell  Wallach  says  music  is 
on  its  way  to  finally  becoming  as  much  a  priority  to  marketers 
as  sports  has  been  for  years.  "Brands  are  looking  at  it  as  a  way 
to  touch  fans  and  reach  consumers  in  a  very  targeted  environ- 
ment." he  says.  "There  arc  so  many  ways  you  can  activate  now." 

Social  media  budgets  are  driving  a  large  part  of  this  year's  in- 
vestments too.  particularly  as  companies  start  their  own  branded 
tours — such  as  the  Toyota  Antics.  Samsung  Krush  and  Hoida  Civic 
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campaigns — and  sponsor  more  venue-direct  pn^rams.  Kenton 
Longstreth,  an  innovations  producer  at  media  agency  Initiative,  says 
digital  marketing  has  given  corKerl  sponsorships  a  whole  new  scale. 

"It's  one  thing  to  reach  25.000  peo|rfe  at  a  concert  or  80.000  c^-er 
four  days  at  a  festival,"  he  says,  "but  it's  arwther  thing  to  ha'.'e  the  fimds 
in  place  to  capture  that  content  and  distribute  that  across  the  social 
graphs  and  various  portals  where  we  know  our  audieiKes  axe  online." 

Large-scale  events  arc  quickly  becoming  one-stop  shops  for 
consumer  brands,  notes  Chad  Issaq,  executive  VP  of  partner- 
ships at  event  marketing  agency  Supcrfly  Presents,  which  sold 
sponsorships  to  this  year's  Bonnaroo  and  Outside  Lands  fes- 
tivals. "Being  able  to  connect  at  the  national  level  at  a  festival, 
every  brand  wants  lo  be  a  part  of  that."  he  says.  "It's  a  great  way 
for  brands  to  get  more  market  share." 

For  years,  the  concert  circuit  was  dominated  by  liquor,  beer 
and  electronic  companies,  with  the  occasional  car  sponsor.  But 
as  more  marketers  clamor  to  reach  the  young,  hipster  set  that 
frequents  festivals  as  well  as  the  diverse  families  that  attend  arena 
shows,  some  consumer  packaged -goods  and  insurance  brands 
are  also  starting  to  show  up. 

"Years  ago.  it  was  a  struggle  to  even  have  conversations  with 


venues  in  this  space.  They  didn't  feel  it  was  authentic,"  says  Todd 
Fischer,  manager  of  national  sponsorships  at  State  Farm.  "We 
had  to  earn  that  respect  of  fans  and  the  industry  over  time." 

This  past  year,  State  Farm  looked  for  ways  to  add  value  to 
the  concert  experience.  Not  only  did  the  company  team  up  with 
Weezer  for  the  band's  2010-11  tour — where  it  made  four  fans' 
dreams  come  true  through  its  "Grantin"  Wishes  With  Weezer" 
promotion — it  also  sponsored  a  "bag  valet"  at  LoUapalooza  that 
allowed  people  to  check  their  stuff  with  the  option  of  sharing 
their  customer  information.  Fischer  says  the  company  generated 
about  250  leads,  or  prospective  customers,  just  from  its  three 
days  at  LoUapalooza.  while  the  Weezcr  tour  drew  about  4.700 
interactions  with  its  on-site  photo  studio. 

L'Oreal's  Gamier  Fructis  has  been  taking  a  similar  approach  to 
its  multiyear  sponsorehips  of  Bonnaroo  and  New  Orleans'  Voodoo 
Music  Festival ,  where  the  shampoo  brand  sets  up  a  comfiimentary 
salon  for  attendees.  "If  you  have  been  to  Bonnaroo.  you  know  how 
nice  it  is  to  have  clean,  fresh-smelling  hair,"  L'Oreal  VP  of  media 
and  integrated  marketing  Deborah  Marquardt  says.  This  year's 
Bonnaroo  also  gave  Garnier  a  chance  to  synch  up  its  sponsorship 
with  another  musical  marketing  initiative,  the  final  battle  of  the 
bands  for  its  Rolling  Stone  "Choose  the  Cover"  contest,  which  let 
fans  pick  one  unsigned  act  to  grace  the  magazine's  cover. 

'  It  gets  bigger  ewry  year,"  Marqiurdt  says  of  the  company's  pes- 
erKe  at  Bonnaroo. "  It's  in  the  tens  of  thousands  of  [product]  samples. 
And  since  our  salon  is  right  in  the  center  [of  the  festival],  we'll  have 
three-hour  lines  in  the  morning  of  people  lining  up  to  be  styled  by  us." 

And  just  as  the  sponsors  at  concerts  have  diversified,  so  have 
the  artists  and  venues  benefiting  from  their  support.  Live  Na- 
tion's Wallach  says  that  brands  are  just  as  interested  in  midsize 
stages  suited  to  developing  artists  as  they  are  in  mega-festivals 
and  arenas  with  big-name  acts.  Natasha  Bedingfteld  played  a  club 
lour  with  Freschetta  as  an  integrated  sponsor,  and  30  Seconds  to 
Mars  did  the  same  with  HP.  "Those  acts  are  not  as  expensive," 
Wallach  says.  "You  don't  have  to  spend  seven  to  eight  figures  and 
you  still  get  20-30  dales." 

Even  concert  promoter  Bowery  Presents,  home  to  New  York 
indie  venues  like  Bowery  Ballroom.  Terminal  5  and  Webster  Hall 
as  well  as  locations  in  other  cities  like  Boston  and  Philadelphia, 
has  started  to  profit  from  the  influx  of  ad  dollars. 

"The  frequency  of  events  is  growing  with  the  demand  to  ac- 
tivate in  markets  outside  the  top  five  to  10  markets  nationwide," 
head  of  media  and  strategic  partnerships  [ason  Ross  says.  "So 
even  developing  artists  that  might  not  have  been  on  the  brand 
radar  just  a  few  years  ago  arc  seeing  opportunities  as  well." 

And  with  labels'  matketing  budgets  shrinking  and  radio  playlists 
becoming  even  harder  for  emerging  bands  to  crack,  look  for  artists 
to  rely  on  consumer  brands  for  support  ev^n  more  going  forward. 

"(It's]  Important  to  get  the  record  out  there,"  Wallach  said  at  Bill- 
board's Touring  Conference  St  Awards  in  November.  "Ifyou'rethe 
brand  and  understand  it's  important  to  the  artist,  you're  going  to 
get  so  much  more  from  that  artist  by  helping  them  sell  the  record. 
They  may  .say  OK  to  10  other  things  they  never  would've  said  OK 
to.  just  because  you're  helping  them  sell  more  music."         •  •  ■ 


Live  Music's  Big  Branding  Moves 


LADY  GA6A  •  VIRGIN  MOBILE 

Each  night  of  her  Monster  Ball  tour, 
Gaga  called  a  fan  from  her  Virgin 
Mobile  phone— in  exchange  for  a 
$20,000  donation  to  a  charity. 

WEEZER  •  STATE  FARM 

State  Farm  helped  Weezer  make 
fans'  dreams  come  true  with 
"Grantin'  Wishes  With  Weezer." 
The  band  recorded  State  Farm's 
famous  "Like  a  Good  Neighbor" 
jingle,  which  has  t>een  downloaded 
more  than  16,000  times  from  the 


brand's  Facebook  page. 


FOO  FIGHTERS  4  BLACKBERRY 

Foo  Fighters  played  a  series  of 
super-intimate  gigs— In  eight 
different  lucky  fans'  garages— 
to  promote  new  album  Wasted 
Light,  recorded  In  frontman  Dave 
Grohl'sgarags. 

KEITH  URBAN  S  SAMSUNG/ATST 
INFUSE  SMART  PHONE 

Samsung  Infuse scoredanen- 
dorsement  deal  with  the  coun- 


try Singer  after  Urtjan  agreed  to 
appear  ina  TV  campaign  for  the 
brand  as  well  as  host  a  series  of 
after-show  meet-and-greets  with 
fans  on  his  Get  Closertour 


TAYLOR  SWIFT  «  COVERGIRL 

CoverGIrl  took  its  Taylor  Swift 
partnership  on  the  road,  spon- 
soring on-site  makeup  tutorials 
and  other  promotions  on  all  79 
dates  of  her  U.S.  Speak  Nowtour. 
More  than  230,000  samples 
were  distributed.  —AH 


GLOBAL 


Ain't  It  Funny? 


JENNIFER  LOPEZ  RECLAIMS 
BRANDING  CROWN 


ATTHISTIMELAST  YEAR,  Jennifer 
Lopez  was  still  licking  her  wounds 
from  a  rough  2010.  She  kicked  off  the 
year  with  a  poorly  received  perfor- 
mance of  single  "Louboutins,"  got 
dropped  by  Epic  Recordsand  failed 
to  relaunch  her  film  career  with  the 
underperf  orming  romantic  comedy 
'The  Back-up  Plan." 

Cut  to  December  2011 ,  and  Lopez  is 
everywhere.  She's  perfonming  a  med- 
ley other  hits  on  the  American  Music 
Awards  (AMAs);  she's  in  virtually 
every  commercial  break  on  broad- 
cast TV  working  with  Fiat,  Venus, 
Kohl'sand  L'Oreal  EverSleek;  she's 
in  print  ads  for  Gucci  and  Tous  jew- 
elry; and  she's  back  on  the  Billboard 
charts  with  singles  like  "On  the  Floor" 
and  "I'm  Into  You"fromZ.oi'e?, her 
first  Island  Records  album.  And  it's  all 
thanks  to  her  gig  as  a  judge  on  a  little 
Juggernaut  called  "American  Idol," 
which  helped  successfully  reposition 
Lopez  as  a  multifaceted  entertainer 
for  the  masses. 

Lopez  helped  the  show  emerge 
from  a  ratings  slump  (along  with  fel- 
low new  judge  Steven  Tyler)  and 
propped  up  her  own  career  in  the 


music  competition  series  (in  partner- 
ship with  "ldol"founderSimon  Fuller 
and  Marc  Anthony),  "Q'Viva!,"  set  to 
air  on  Univision  and  other  networks  in 
early  2012. 

But  with  her  newfound  ubiquity 
comes  some  backlash.  The  much- 
delayed  Love?recelved  poor  reviews 
and  dropped  off  the  Billboard  200  in 
September.  An  early  commercial  for 
Fiat  featuring  a  trailer  for  her  "Papi" 
video  was  dubbed  by  auto-market- 
ing expert  Peter  DeLorenzo  as  "quite 
possibly  the  worst  automotive  spot 
of  the  last  decade,  handsdown," 
while  Fiat's  onstage  appearance 
during  Lopez's  AMAs  performance 
drew  ire  from  critics  as  "shameless" 
and  "embarrassing." 

Fiat  CEO  Olivier  Francois,  however, 
stands  by  the  campaign,  citing  a  500% 
increase  in  traffic  to  the  brand's  You- 
Tube  channel  from  August  to  Septem- 
t>er  after  Lopez's  ads  started  airing, 
as  well  asa  47%  increase  in  unaided 
awareness  of  the  Fiat  brand  from  April 
to  October.  "Our  goal  is  to  continue  to 
increase  the  level  of  awareness  for  our 
brand  so  customers  know  that  the  Rat 
500  is  the  only  vehicle  in  the  U.S.  that 
combines  Italian  style,  modem  tech- 
nology and  fuel  efficiency  at  anafford- 
able  price.  Our  partnership  with  Jenni- 
fer Lopez,  in  conjunction  with  multiple 


On  the  floor:  JENN 
LOPEZ  performing  at  the 
American  Music  Awards 
in  November. 


process.  The  video  for  "On  the  Floor" 
premiered  to  much  fanfare  during 
"American  Idol"  and  quickly  racked 
up  hundreds  of  millions  of  views  on 
YouTube  and  Vevo,  enough  to  rankas 
the  third-most-watched  music  video 
ofallttmeasof  Novembier.The  single 
also  peaked  at  No.  3  and  became  her 
highest-charting  hit  since  2002's 
"Jenny  From  the  Block."  Even  her  film 
career  has  been  revived,  with  Lopez 
set  to  appear  in  three  movies  next 
year.  Also  on  the  horizon  isanother 


marketing  actions,  is  helping  to  do 
that,"  Francois  says. 

Butat  least  one  brand  hasn't  been 
riding  Lopez's  post-"ldol"  coattalls. 
L'Oreal,  which  has  been  working 
with  her  since  1999,  actually  filmed 
its  current  EverSleek  campaign  with 
Lopez  in  July  2010,  just  weeks  be- 
fore she  was  confirmed  as  a  judge  on 
the  show.  The  brand  saw  an  increase 
in  sales  and  market  share  during  its 
2011  fiscal  year,  citing  Lopez  as  a  key 
driverof  itsperformance.  —AH 


Intercontinental 
Travel 


LONG  A  HUGE  MIT  IN  ASIA.  K-POP 
STRIVES  TO  MAKE  INROADS  INTO_ 
WESTERN  MARKER 
BYROBSCHWARH 


ALREADYAFORMIDA- 
ble  cultural  force  in 
japan ,  China  and  south- 
east Asia.  Korean  pop 
music,  or  K-pop.  has 
begun  setting  its  sights 
beyond  the  Pacific  Rim. 
While  sales  of  the  music 
remain  negligible  in  the  West.  K-pop  manage- 
ment companies  began  making  efforts  in  2011 
to  break  into  Europe  and  the  United  States. 

Korean  music  management  giant  SM  Enter- 
tainment produced  "SMTown"  artist  showcases 
at  Le  Zenith  de  Paris  and  New  York's  Madison 
Square  Garden  in  June  and  October,  respectively. 
The  Oct.  23  show  in  New  York  drew  a  sellout 
crowd  of  11.439  people  and  grossed  $1.6  million, 
according  to  Billboard  Boxscore. 

And  on  Nov.  25  and  26,  Billboard  Korea 
organized  two  "K-pop  Masters"  concerts 
at  the  MGM  Grand  Garden  Arena  in  Las 
Vegas,  bringing  together  top  stars  like  4Miii- 
ute.  Beast.  Sistar.  G.  Na.  Brown  Eyed  Girls, 
MBLAQ,  SHINee  and  TVXQ  from  the  three 
top  K-pop  management  firms:  SM,  YG  Enter- 
tainment and  !YP  Entertainment. 

"Korean  artists  have  no  choice  but  to  break 
out  overseas  because  the  Korean  market  is  so 
small."  says  Bemie  Cho,  president  of  DFSB  Kol- 
lective.  a  Seoul-based  music  marketing  agency 
that  was  one  of  the  first  to  make  K-pop  avail- 
able internationally. 

With  non-Korean  consumer  brands  yet  to 
demonstrate  much  interest  in  backing  K-pop 
tours,  online  platforms — including  a  prolifera- 
tion of  English-language  websites  like  Soompi. 
com  and  Allkpop.com — have  been  vital  in  help- 
ing artists  reach  new  international  fans. 


"  Korea  is  highly  developed  in  terms  of  online 
environment,  so  our  artists  benefit  from  pro- 
moting our  content  globally  through  YouTube 
and  other  social  media  tools."  says  Monica  Shin, 
CEO  of  Cube  Entertainment,  a  Korean  man- 
agement company  that  represents  K-pop  acts 
4Minuteand  Beast. 

Also  helping  the  international  appeal  of  K-pop 
are  high  production  values  that  management 
companies  have  developed  in  the  competitive 
Korean  market,  Cho  says. 

"Because  the  Korean  market  is  so  difficult 
and  the  Korean  artists  have  to  work  harder,  their 
overachieving  professionalism  makes  them  well- 
trained,"  he  says.  "When  they  do  step  on  an  over- 
seas stage  that  level  of  experience  and  expertise 
really  shines  through." 

That  approach  continues  to  yield  big  divi- 
dends in  Japan,  the  most  important  commer- 
cial market  for  K-pop  outside  of  South  Korea. 
"Mr. Taxi"  by  Girls'  Generation  topped  Billboard 
Japan's  Hot  lOOchart  in  May.  while  its  self-tilled 
album  reached  No.  1  on  the  Billboard  Japan  Top 
Albums  chart  in  June.  Kara,  another  K-pop  girl 
group,  scored  three  No.  2  singles  on  Billboard 
Japan's  Hot  100 — "Jet  Coaster  Love"  in  April. 
"Go  Go  Summer"  in  July  and  "Winter  Magic" 
in  October — and  reached  the  summit  of  the  Top 
Albums  chart  in  December  with  Super  Girl.  Big 
Bang  was  another  chart-lopper  this  year,  reach- 
ing No.  1  on  the  Top  Albums  chart  in  May  with 
Big  Bang  2. 

But  K-pop  artists  have  yet  to  make  much 
of  an  impact  in  terms  of  U.S.  recorded-mu- 
sic  sales.  2NErs  2nd  Mini  Album,  released  in 
the  United  States  at  the  end  of  July,  has  sold 
only  3,000  units,  while  debut  releases  this  year 
from  2PM  leader  Jay  Park  and  Aziatix  have 
sold  2.000  and  1.000.  respectively,  according 
to  Nielsen  SoundScan. 

Still,  K-pop  executives  are  looking  beyond  the 
short  term.  JYP  Entertainment  senior  VP  Woo 
Rhee  notes  that  his  company  has  been  relentless 
in  managing  audition  programs  and  creating 
artist-dcvclopmenl  programs. 

"The  K-pop  phenomenon  was  created  by  the 
long-term  accumulation  of  know-how  and  ex- 
perience." he  says.  • 
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New  Balance 


WHEN  IT  COMES  TO  BRANDING  DEALS 


AND  INDIE  BANDS,  THE  CREATIVE  TIDES 

HAVE  TURNED   

BY  DEVON  MALONEY 


A USTRALIANACTTHE  AVALANCHES 
recently  called  out  Bon  Iver's  Justin 
Vernon,  on  Twitter,  for  selling  out. 
The  conversation  that  ensued  made 
indie  headlines. 
Vernon,  recently  nominated  for  four 
Grammy  Awards,  had  been  quoted  days 
earlier  on  a  New  York  Times  blog,  which 
published  a  )une  interview  in  which  he  called  the  Grammys 
"unimportant."  claiming  that  "98%  of  [musicians']  art  is  com- 
promised by  the  fact  that  they're  hoping  to  get  that  award."  The 
Avalanches  retorted,  "A  musician's  'art  is  compromised'  if  he/ 
she  desires  a  Grammy.  But  endorsing  a  product  with  proven 
devastating  health  risks  is  OK.'" 

The  band  was  referring  to  this  year's  much-buzzed-about 
Bushmills  campaign,  in  which  Vernon  and  his  managers,  Kyle 
Frenette  and  brother  Nate  Vernon,  appear.  Acts  Chromeo  and 
Theophilus  London  have  also  appeared  in  the  whiskey  ads.  on 
billboards  and  in  print.  Though  Vernon  responded  to  the  jab 
and  launched  a  friendly  conversation  about  "selling  out."  the 
whole  event  seems  anachronistic  in  the  wake  of  the  events  that 
have  transpired  during  the  past  few  years.  Since  Indie  songstress 
Feist  appeared  in  an  Apple  iPod  commercial  in  2007,  branding 
and  licensing  deals  have  grown  increasingly  common,  and  this 
year  the  trend  is  more  widespread — and  beneficial — than  ever. 

2011  has  been  a  big  year  for  independent  artists  in  general: 
naturally,  brands  have  caught  on.  This  year.  Converse  opened 
its  state-of  the-art.  free-to-use  Rubber  Tracks  recording  studio 
in  Brooklyn.  Mountain  Dew,  still  going  strong  with  its  Green 

Label  Sound,  provided  thousands  of  dollars  in  tour  support  to 
independent  acts  like  Mac  Miller.  Holy  Ghost!  and  Wavves.  The 
House  of  Vans,  which  opened  in  October  2010  (also  in  Brook- 
lyn), hosted  a  free  concert  series  this  summer  that  featured  acts 
like  Superchunk  and  Cults. 

These  indie  artists  used  to  be  the  last  acts  one  would  ex- 
pect to  partner  with  a  brand.  But  now  that  they  have,  few  (the 
Avalanches  among  them)  seem  to  mind.  Perhaps  it's  because 


ifl^  Top  5  Indie 
W  Stories  Of  3011 


1.  Mustcianson Tumblr:  10 dosand don'tsfrom 
experts 

2.  Sony  distribution  center  destroyed  by  London 
rioters,  indie  labels  "devastated" 

3.  V/hat  exactly  Is  an  independent  label?  Differing 
definitions,  different  market  shares 

4.  Billboard  launches  Uncharted,  the  first-ever 
ranking  of  undiscovered  artists 

5.  How  Skrillex,  Owsia  Records  are  helping  Porter 
Robinson  make  an  EDM  name  for  himself 


now.  more  than  ever,  brands  are  putting  the  reins  in  artists' 
hands.  As  a  result,  those  independent  artists,  along  with  their 
teams  and  fans,  have  embraced  campaigns  and  deals  as  inte- 
gral career-builders,  something  that  adds  increased  visibility 
and  much-needed  revenue  while  allowing  the  artist  to  maintain 
an  ever-growing  level  of  creative  control. 

Was  2011  the  beginning  of  the  end  of  "selling  out"? 

Daron  Hollowell  is  executive  producer  and  co-founder  of 
Black  Iris,  a  Brooklyn-based  collective  of  working  indie  musi- 
cians who  create  original  content  for  film,  TV  and  advertising. 
He  and  Andy  McGrath,  who  heads  Black  Iris'  label  arm.  White 
Iris,  have  acted  as  moderators  between  bands  and  brands  since 
2005.  Hollowell  says  that  in  the  past  year,  demand  from  brands 
for  original  content — rather  than  traditional  product  endorse- 
ment or  licensing — has  had  a  major  boost. 

"It's  becoming  more  common  now  that  when  [brands]  ap- 
proach us  or  these  bands,  they  want  to  create  something  that  is 
really  great  in  its  own  right,  while  also  having  it  help  promote 
a  product."  Hollowell  says.  "These  collaborations  between  art- 
ists and  brands,  oftentimes  done  through  an  ad  agency,  seem 
to  be  on  the  rise." 

Indie  fans  used  to  biistle  at  the  faintest  scent  of  compromised 
integrity.  So  why  aren't  they  doing  that  now? 

"  People  recently  are  pretty  OK  with  it  if  it's  made  clear  that  a 
brand  is  involved,"  Hollowell  says.  "That's  a  by-product  of  the 
understanding  that  once  people  started  downloading  music  for 
free  so  frequently,  bands  weren't  left  with  that  many  options  for 
making  this  sort  of  life  work,  especially  if  you're  a  baby  band 
trying  to  scratch  it  out.  These  are  real  opportunities  and  [fans] 
recognize  that." 

Still,  fans  haven't  changed  their  minds  about  'selling  out" 
overnight.  What's  changed  is  that  term's  definition:  Where  art- 
ists in  the  past  have  exchanged  their  image  for  a  lump  sum, 
the  typical  branding  deal  of  201 1  acts  in  the  best  interest  of 
the  artists,  creating  both  revenue  and  content.  The  tables  have 
turned — now  brands  simply  want  the  name  association,  while 
artists  take  center  stage — and  "selling  out."  through  the  con- 
spicuous, lifeless  product  endorsement  of  yesterday,  is  desir- 


Infrom  the  cold: 
BON  IVER 


able  for  neither  party. 

Partisan  Records  co-founder  Ian  Wheeler  doesn't  lose  sleep 
over  the  arrangements.  His  label's  alt-folk  act  Deer  Tick,  whom 
he  also  manages,  brokered  a  deal  this  fall  with  Stella  Artois  for  a 
scries  of  online  video  promotions  that  featured  original  treatments 
proposed  by  band  and  label,  (^artisan  artists  have  also  teamed  up 
wnth  brands  like  Patagonia,  Danner  and  Stiimptown  Roasters. 
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INDIES 


SCOTT  RODGER: 

"You  tan  buy  advertising  for  a  record,  or 
you  can  set  up  a  branding  partnership  where 
both  parties  tweet  about  each  other,"  Wheeler 
says.  "With  (he  second  one.  you  save  a  lot  of 
money  and  get  great  visibility  for  the  band.  I 
don't  think  it's  as  dirty  a  business  as  it  used  to 
be.  There  are  always  going  to  be  people  who 
feel  like  they've  been  betrayed  [by  the  bands 
they  love],  but  it's  something  that  is  lessening 
now.  as  brands  become  smarter  in  terms  of 
how  they  work  with  artists." 

The  members  of  Chromeo  aren't  batting 
an  eye.  either.  The  duo  partnered  with  Bush- 
mills after  another  deal  earlier  this  year  with 
Mountain  Dew's  Green  Label  Sound.  David 


"Dave  r  Macklovitch  says  he  and  partner 
P-Thugg  have  made  concerted  efforts  to 
self-fund  things  Uke  tour  support  and  video 
budgets,  separate  from  Atlantic,  in  order  to 
maintain  a  level  of  artistic  independence. 
Brands,  he  says,  provide  more  of  that  free- 
dom than  anything  else.  What's  more,  he's 
confident  the  model  can  stick. 

"It's  easier  for  us  to  deal  with  brands,  be- 
cause all  we  have  to  do  is  take  pictures  and 
create  content,"  Macklovitch  says.  'It's  all 
creative,  and  we  maintain  control.  When  you 
get  that  much  freedom  and  you  can  preserve 
that  much  integrity,  you  can  call  it  a  success- 
ful partnership."  •  •• 


'They're  one  of  a  fortunate  few— 
a  new  model  of  business  that's 
really  working  out."  


SCOTT  RODGER  HAS  HAD  one  hell  of  a 
year.  His  management  company,  Quest, 
which  also  handles  Paul  McCartney  and 
Bi6rk,  hit  the  jackpot  when  its  independent 
band  Arcade  Fire  won  the  Grammy  Award 
for  album  of  the  year  with  The  Suburbs 
(Merge)  in  February.  The  win  locked  the 
group  into  headlining  slots  at  the  year's 
biggest  festivals  worldwide,  including 
Coachella,  Bonnaroo,  Pop  Montreal,  Austin 
City  Limits  and  Electric  Picnic.  Its  success 
Is  symptomatic  of  the  ever-advancing 
paradigm  shift  in  the  balance  of  power  be- 
tween Independent  and  major-label  acts. 
And  as  a  manager  to  both  parties,  Rodger 
has  been  at  the  forefront  of  that  evolution. 

2011  was  a  whirlwind  for  you.  What  ac- 
complishment are  you  most  proud  of? 
I've  got  the  best  job  In  the  world,  working 
with  some  of  the  best  recording  artists  in 
the  world.  The  most  satisfying,  though, 
has  been  Arcade  Fire's  growth— they've 
grown  to  be  one  of  the  biggest  bands  In 
the  world,  t  feel  like  a  proud  parent,  seeing 
them  grow  from  playing  to  200  people  to 
playing  to  55,000  In  Hyde  Park  or  to  over 
100.000  people  at  their  free  show  in  Mon- 
treal. They  know  exactly  what  they  want 
to  do.  They've  achieved  everything  they 
wanted  to  do  on  their  own  terms  without 
compromise.  They're  one  of  a  fortunate 
few— a  new  model  of  business  that's  really 
working  out. 

The  Suburbs  was  the  tipping  point,  but 
It  wasn't  until  this  year  that  Arcade  Fire 
has  really  reaped  the  benefits. 
We  knew  It  wasn't  going  to  be  one  of 
those  radlo-hit  albums.  So  that  was  a  bit 
of  a  challenge  going  In.  Look  at  Bruce 
Springsteen,  who  sold  no  albums  with 
his  first  two  records  and  was  about  to  be 
dropped,  but  he  put  out  Bom  to  Run  and 
then  he  had  a  career.  These  days  if  an  art- 
ist doesn't  connect  on  the  first  or  second 
album,  especially  on  a  major,  the  econom- 
ics suggest  they  can't  continue.  Arcade 
Fire  was  fortunate  enough  to  never  have 
that  threat,  or  work  In  that  environment. 

Did  timing  play  a  role  in  the  band's 

success? 

Absolutely.  I  don't  ttiink  you  can  plan  or 
strategize  with  the  cultural  landscape.  It's 
fortunate  when  an  artist's  career  collides 
[with  It]  at  the  right  time.  Our  contem- 
poraries, like  the  Black  Keys,  went  six  or 
seven  albums  Into  their  careers  before 
making  their  most  successful  album.  It's 


amazing  to  see  that  happen. 

What  about  the  current  cultural  land- 
scape allows  that  success? 
If  I  knew  that,  I'd  be  way  more  successful 
than  I  am.  I've  seen  artists  put  out  amazing 
records  but  they  just  don't  connect  and 
they  vanish.  Sometimes  things  just  don't 
connect.  We  managed  to  play  a  big  boy's 
game  with  small  guys.  I  don't  think  anyone 
cares  about  the  [band  getting  a  No.  1  re- 
cord], but  the  story  It  created  realty  helped 
the  album.  At  the  Grammys,  we  didn't 
have  the  lobbying  power  of  all  the  big  art- 
ists—it  felt  like  a  big  joke.  No  one  was  more 
shocked  than  the  band.  They  spent  every 
penny  they  had  to  make  this  album. 


Have  you  noticed  a  new  optimism  In 
indie  music  after  Arcade  Fire's  success? 
It's  still  Independent  vs.  major,  but  now 
It  always  comes  down  to  the  artist.  Good 
music  will  always  shine  through.  All  you 
have  to  do  Is  clear  the  path  and  guide 
it.  Adele  Is  an  extreme  independent 
success.  Arcade  Fire  Is  another.  It's  still 
pretty  hard  for  an  independent  label  to 
keep  Itself  funded,  but  it's  a  great  time. 
I've  been  In  the  independent  world  since 
I  was  a  kid  and  signed  a  record  deal  with 
4AD.  I've  always  worked  with  major 
labels  as  well.  If  you  work  with  them  In 
the  right  way,  you  can  be  successful.  If 
you  gave  me  an  artist  like  Katy  Perry  to 
manage,  I  wouldn't  know  what  to  do. 
It  would  probably  be  very  financially 
rewarding.  Sometimes  I  wish  I  could  but 
It's  not  for  me.  —DM 
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DESPITE  A  YEAR  OF  MAJOR  STAFF  CUTBACKS 


AND  RESTRUCTURING,  SIGNS  POINT  TO  A 


RE-ENERGIZATION  OF  THE  BUSINESS  OF  R&B 
BY  GAIL  MITCHELL 


THE  YEAR  SWINGS  TO  A  CLOSE,  AND 
the  R&B  major-label  executive  ranks 
are  leaner. 
It's  been  a  tumultuous  2011:  staff 
cutbacks  and  restructuring  across  the 
board — seismic  shakeups.  Familiar  faces 
swapped  gigs  (Antonio  "L.A."  Reid,  now 
chairman/CEO  of  Epic)  or  left  gigs  (long- 
time live  Records  senior  VP  of  urban  marketing  and  promotion 
Larry  Khan),  while  others  remain  in  limbo.  (|ust  what  are  former 
Motown  chief  Sylvia  Rhone's  future  plans?) 

But  in  tandem  with  those  changes  were — and  are — signs  point- 
ing to  a  refreshed  commitment.  Like  Universal  Music  Publishing 
Group  (UMPG)  up-and-comer  Ethiopia  Habtemariam  being  given 
additional  stewardship  of  legendary  label  Motown.  Or  former  live 
A&R  executive  Larry  Jackson  (Jennifer  Hudson,  Fantasia)  segue- 
ing  to  executive  VP  of  A&R  at  Interscop>e  Geffen  A&M.  (He's  @ 


Revitalizing: 
MELANIE 
FIONA 


interscope_anr.)  These  and  other  moves 
during  the  last  12  months  dovetail  with 
what  Clear  Channel's  Derrick  Corbett  calls 
the  strongest  year  for  R&B  during  the  last 
five  to  10  years. 

"There  was  a  definite  revitalization  of 
the  formal  this  year,"  says  Corbett.  director 
of  urban  programming  for  New  Orleans 
stations  WYLD  and  WQUE.  "Jill  Scott  and 
Anthony  Hamilton.  Chris  Brown,  Ledisi, 
Cee  Lo  Green  with  Melanie  Fiona.  Kelly 
Price  and  Stokley.  This  is  easily  one  of  the 
most  vibrant  years  musically  than  we've 
had  in  a  long  time.  People  are  starting  to 
see  the  importance  of  R&B  and  urban  AC." 

Early  in  the  year,  Atlantic  signaled  a 
redoubled  commitment  lo  its  R&B  and 
hip-hop  ranks  with  the  appointment  of 
its  first  president  of  black  music,  Michael 
Kyser  (@liltleburger).  With  an  R&B  roster 
that  includes  Trey  Songz.  Estelle.  Jaheim, 

Janelle  Monap.  Tank  and  Musiq  Soulchild, 

Atlantic  also  entered  a  joint  venture  with 
R&B  veteran  Andre  Harrell  (Jodeci,  Mary 
J.  Blige)  and  launched  Harrell  Records' 
flagship  act,  guy  group  Hamilton  Park. 
"R&B  is  on  the  comeback,"  says  Harrell  (@ 
iamandrcharrcll).  who  also  hosts  WRKS 
New  York's  "Champagne  and  Bubbles" 
Sunday  night  show.  "The  genre  is  modernizing  itself  through 
such  newcomers  as  the  Weeknd  and  Frank  Ocean,  who  are  help- 
ing to  redefine  the  texture  of  R&B  like  Teddy  Riley  did  with  new 
jack  and  Diddy  and  Mary  J.  Blige  did  with  hip-hop  soul." 

Fellow  Warner  Music  Group  label  Warner  Bros.  Records  also 
jump-started  its  R&B  engines  this  year  through  a  distribution 
pact  with  Jill  Scott's  Blues  Babe  Records.  The  pairing  led  to  the 
singer/songwriter's  first  No.  1  Billboard  200  debut  following  a 
four-year  hiatus:  The  Light  of  the  Sun. 

Ending  2011  with  a  formidable  R&B  roster  after  absorbing 
both  the  I  and  |ive  labels  is  RCA  Music  Group.  The  move  leaves 
the  latter  with  such  established  and  key  building  acts  as  Brown, 
Usher,  Miguel.  R.  Kelly,  Alicia  Keys,  Hamilton  and  Charlie  Wil- 
son. Overseeing  those  acts  as  president  of  urban  music  is  Mark 
Pitts,  who  held  the  same  post  at  Jive  before  the  RCA  restructur- 
ing. Pitts  (@bystormpitts).  a  10-year  veteran  of  Sony/Jive,  is  also 
CEO  of  Bystorm  Entertainment,  which  manages  best  new  artist 
Grammy  nominee  J.  Cole. 

Despite  Erykah  Badu's  infamous  June  tweet  to  the  contrary — 


Big  year: 
ANTHONY 
HAMILTON  and 
JILL  SCOTT 
(inset) 


that  "Motown  folded" — the  pioneering,  iconic  label  remained 
open.  As  the  new  proprietor,  senior  VP  Habtemariam  also  re- 
tains her  previous  gig  as  UMPG  executive  VP/head  of  urban 
music.  In  that  role.  Habtemariam  has  signed  such  songwriters 
as  Brown.  Ken  Hilson  (whom  she  also  manages)  and  Ester  Dean. 
Her  mandate:  revitalize  the  storied  label  by  developing  acts  that 
have  cross-genre  and  cross-generational  appeal. 

"There  was  a  passion  and  a  love  for  the  music."  says  Habtemar- 
iam. who  recently  went  back  to  Detroit  to  visit  Motown's  original 
Hitsville  home.  "Our  goal  is  lo  bring  the  label  back  to  the  core  of 
what  it  was:  great  talent  and  great  songs."  Focused  now  on  getting 
the  roster  intact — which  currently  includes  Stevie  Wonder,  Baby- 
face,  Chrisette  Michelle  and  newly  signed  Luke  James  (in  con- 
junction with  Mercury  Records) — Habtemariam  has  also  tapped 
L.A.-based  songwriter/producer/musician  Rex  Rideout  (Ledisi. 
Lalah  Hathaway.  Luther  Vandross)  as  a  VP  of  A&R. 

Among  those  upping  the  ante  on  the  R&B  side  is  Purpose 
Music  Group,  headed  by  co-founder/co-owners  George  Littlejdin 
and  Russell  Johnson  (@purposemusic).  After  signing  a  dislri- 
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bution  deal  with  Purpose  for  his  RoUing  Mojo 
label,  singer/song^^Tite^  Anthony  David  netted 
his  first  top  20  R&B  hit  this  year  with  "4Ever- 
more."  The  Purpose  lineup  also  includes  Kin- 
dred the  Family  Soul  and  the  latest  release — in 
conjunction  with  eOne — b)'  indie  veteran  Eric 
Roberson,  Mr.  Nice  Guy. 

Bringing  a  label  insider  perspective  to  the 
R&B  artist  management  game  is  former  Def 
Jam  and  Atlantic  senior  executive  Ke\'in  Liles 
who.  during  the  last  two  years  as  founder/CEO 
of  KWL  Enterprises  (@kwlmanagement),  has 
nurtured  Trey  Songz'  growing  popularity  and 
now  counts  Estelle.  Keyshia  Cole  and  D'Angelo 
as  management  clients.  Turning  the  tables  the 
other  way  is  Gee  Roberson.  co-CEO  of  Hip-Hop 


Since  1978  ((g)htphopsincel978).  the  manage- 
ment firm  that  handles  acts  like  Kanye  West. 
Lil  Wayne,  Drake  and  Nicki  Minaj.  Formerly 
senior  VP  of  A&R/head  of  urban  for  Atlantic,  he 
was  appointed  chairman  of  Ceffen  Records  in 
June,  which  is  home  to  such  R&B  acts  as  Blige, 
Robin  Thicke  and  Keyshia  Cole. 

"R&B  continues  to  influence  fans,  charts, 
clothing,  colognes  and  more,"  Liles  says.  "And 
now,  more  than  ever,  our  focus  should  be  on  cre- 
ating iconic  R&B  artists,  not  just  records,  with 
artist  development  being  an  important  ke>'.  With 
all  the  recent  restructuring  and  challenges  in 
our  business.  I  encourage  alt  label  heads  to  never 
forget  th  is  major  art  form.  Great  R&B  is  not  dis- 
posable ...  it  lasts  forever."  •  •  ■ 


Old  School.  New  School. 
R&B.  And  Hip-Hop. 


RADIO  IS  STILL  A  KEY  LIFESTYLE 
COMPONENT  FOR  94%  OF  THE  _ 
URBAN  AUDIENCE 


FOR  AFRICAN-AMERICAN  consumers 
in  2011.  radio  remains  a  significant  life- 
style component. 

The  same  audience  also  packs  a 
considerable  punch  when  it  comes 
to  consumer  spending  on  everything 
from  CDs,  digital  music,  smartphones 
and  other  mobile  devices  to  concert 
and  movie  tickets,  home  furnishings 
and  electronics,  and  apparel/shoes. 
This  Is  according  to  Arbitron's  "Black 
Radio  Today  2011"  report  encompass- 
ing radio  listening  and  consumer  be- 
havior statistics,  the  latter  from  Scar- 
borough Research. 

According  to  Arbitron,  about  94%  of 
black  consumers  ages  12  and  up  listen 
to  radio  each  week  at  home,  work,  in  the 
car  and  other  locations.  Adult  R&B  rules 
as  the  top  format  among  black  listeners 
overall  and  No.  1  for  adults  ages  35-plus, 
attracting  14.4  million  each  week.  The 
kingdom  for  veteran  R&B  acts  like  Earth, 
Wind  &  Fire  and  Marvin  Gaye,  the  for- 
nvit  is  also  home  to  such  contemporary 
artists  as  R.  Kelly.  Charlie  Wilson,  Jill 
Scott,  Kem  and  Jennifer  Hudson.  Nearly 
half  (40%)  of  its  listening  households 
earn  at  least  $50,000  annually.  Notably, 
there  was  a  3%  increase  in  away-from- 
home  listening  to  nearly  60%  of  all  tune- 
in— the  highest  percentage  that  adult 
R&B  has  scored  in  that  category  in  the 
studies'  nine-year  history. 

Translating  those  statistics  into  buy- 
ing-power  numbers,  adult  R&B  listen- 
ers spent  an  estimated  $5.8  billion  on 
clothing  and  shoes  in  the  past  12  months 
(indudtng  male,  female,  children  and  in- 
fant purchases).  These  hous^olds  were 
also  above  the  natkxial  averages,  ac- 
cording to  Scart>orough,  for  ownership 
of  computers,  smartphones  and  other 


mobile  computing  devices  as  well  as  for 

online  purchasing.  In  fact,  total  online 
spending  for  the  past  12  months  was 
$4.3  billion.  In  contrast  to  the  total  num- 
ber of  blacks  online,  urt^an  AC-ers  were 
more  lik^y  to  purchase  music  (CDs  or 
digital  music  flies),  movie  tickets,  home 
accessories  and  office  supplies.  These 
listeners  also  land  atx>ve  national  aver- 
ages for  attending  professional  sports 
and  performing  arts  events  like  concerts 
and  live  theater. 

The  second-most-llstened-to  format 
among  blacks  is  mainstream  R&B/ 
hip-hop.  The  younger-skewing  format, 
whose  Identifying  artists  include  Drake, 
Nicki  Minaj,  Keri  Hilson  and  Trey  Songz, 
is  No.  1  annong  teens  and  adults  18-24 
and  25-34.  And  Arbitron  says  that  com- 
putes into  10.4  millk>n  listeners  each 
week.  Half  of  the  R&B/hip-hop  audi- 
ence's households  bring  home  t>etween 
$25,000  and  $75,000  annually;  15% 
of  those  households  eam  $75,000  or 
more,  Scarborough  reports.  And  almost 
60%  of  the  format's  tune-in  can  be  at- 
tributed to  away-from-home  listening— 
up  from  53%  in  spring  2008. 

/^parel  purchases  accounted  for  an 
estimated  $4.5  billion  spent  during  the 
past  year  among  R&B/hip-hop  house- 
holds. As  for  other  purchases,  the  con- 
sumer group  spent  $1.2  billion  on  TVs,  $1 
billion  on  fumiture  and  $237  million  on 
music  equipment  (compared  with  adult 
R&B's  respective  $1.7  billion,  $1.5  billk>n 
and  $303  millk>n).  Like  adult  R&B,  R&B/ 
hip-hop  households  landed  well  above 
national  averages  when  it  came  to  own- 
ership of  computers,  smartphones  arxi 
other  n>obile  computing  devices,  as 
vrelt  as  attending  concerts,  movies  and 
cultural  events.  Total  online  spending 
for  this  group  during  the  past  12  months 
totaled  $3.2  billion,  with  purchases  en- 
compassing music  (CDs,  digital  files), 
consumer  electronk;s  and  (x>mputer 
hardware  or  software.  —GM 


'We  are  humbly  trying  to  get 
back  into  the  swiiig  or  things' 


HE  APPEARED  DOWN  for  the  count 
In  2009.  He'd  been  arrested,  and 
pleaded  guilty  to  felony  assault  for 
beating  then-glrlfriend  Rihanna.  He 
was  sentenced  to  five  years'  proba- 
tion and  six  months  of  community 
service.  The  court  of  public  opinion 
was  famously  split,  and  more  fa- 
mously vehement. 

But  Chris  Brown  rebounded  in 
2011  with  a  string  of  hit  singles— 
"Deuces."  "No  BS,"  "Look  at  Me 
Now"— as  well  as  hot  features  like 
Big  Sean's  "My  Last."  There  have 
been  a  slew  of  award  nominations. 
Twitter-trending  performances  on 
the  BET  Awards,  the  MTV  Video 
Music  Awards  and  "Today."  With  a 
recent  headlining  U.S.  tour  behind 
him,  Brown  Is  filming  a  new  movie 


and  working  on  the  follow-up  to  his 
first  Billboard  No.  1  album,  F.A.M.E. 
Tina  Davis  of  TDC/Phase  Too  dis- 
cusses the  artist's  slow  return  to 
the  fore. 

Did  you  map  out  a  strategy?  Or  Is 
this  comeback  a  natural  course? 
It  was  a  combination.  It  was  about 
us  keeping  the  faith,  and  focusing 
on  believing  in  God's  plan  for  Chris. 
Since  he  was  14,  Chris  has  had  a 
creative  vision  and  direction  for 
himself.  So  It  was  easy  to  work  with 
him  and  figure  out  how  to  deal  with 
the  setbacks.  Of  course,  I  could  have 
said.  "This  is  what  you're  going  to 
do  . . .  this  Is  how  it's  going  to  go," 
which  a  lot  of  managers  do.  The 
label  [Jive  Records]  supported  Chris 
and  never  turned  Its  back  on  him. 
But  it  was  Chris  who  came  up  with 
putting  out  a  mixtape. 
As  much  as  some  people  wanted 


him  to  go  away,  his  business  life  and 
personal  life  are  totally  two  differ- 
ent things.  And  his  love  for  music 
and  his  talent  still  shone  through- 
out all  of  the  good  and  bad  times. 
So  part  of  the  strategy  was  to  In- 
troduce  his  core  fan  base  to  Chris 
Brown  now:  the  same  talented  guy 
who's  22  and  has  a  little  more  edge. 

How  difficult  was  it  to  gain  some 
positive  momentum? 
As  you  can  imagine,  everybody 
and  his  mother  had  an  idea  as  to 
what  Chris  could  do  to  come  back. 
Even  to  the  point  of  being  in  his  ear 
saying.  "Hey.  you  need  to  let  go  of 
your  manager."  But  what  Chris  paid 
attention  to  was  not  so  much  the 
fact  that  this  or  that  person  had  an 
answer.  His  only  thing  was  to  keep 
writing,  keep  recording,  keep  let- 
ting out  [his]  emotions  and  feelings 
within  [his]  music  so  people  can 
better  understand  [him]  and  love 
[his]  music. 

The  hardest  part  was  trying  to 
get  people  to  understand  that 
it  wasn't  as  easy  as  saying.  "I'm 
sorry,"  or  having  the  right  answers 
in  an  interview.  It  takes  more  than 
a  year  to  deal  with  things  that  have 
happened  in  your  past— whether 
you're  50  or  20. 

What  strategic  elements  are  you 
still  implementing? 
Not  have  him  do  interviews  but  to 
concentrate  on  performing  and 
recording.  It  was  something  we 
set  a  while  back.  We're  not  trying 
to  be  rude,  selfish  or  disrespectful 
to  anyone  in  any  way.  If  people  are 
going  to  judge  anything,  judge  him 
for  his  talent.  He  signed  up  to  sing 
and  entertain.  Not  to  talk  about  his 
personal  life.  We  look  at  it  as  start- 
ing all  over.  Our  grind,  our  choices 
are  different  than  they  probably 
would  have  been  three  years  ago. 
But  we  are  humbly  trying  to  get 
back  into  the  swing  of  things.  He 
has  this  movie  and  other  scripts  are 
coming  our  way.  A  couple  of  differ- 
ent companies  have  been  talking 
to  us  about  partnering  with  him. 
They're  not  afraid  to  stand  next 
to  him.  They  understand  that  hey, 
this  young  man  has  another  20-30 
years  to  go.  He  has  a  right  to  be 
able  to  grow  up  and  learn  about 
being  a  man,  being  a  person.  —GM 
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CHRISTIAN /GOSPEL 


Triumph  Of  The  Spirit 


EMrSURRYBLACKWELL-CITING  

WALMART,  SPOTIFY  AND  VIRAL  MARKETING^ 
SEES  GOSPEL  WINNING  AGAIN  NEXT  YEAR 
BY  DEBORAH  EVANS  PRICE 


DURING  HIS  EIGHT  YEARS  AT  EMI  GOSPEL. 
VP/GM  Larry  Blackweil  has  shepherded  the  ca- 
reers of  many  of  gospel  music's  top  acts,  iriduding 
Smokie  Norfiil.  Kierra  Sheard.  the  Clark  Sisters 
and  Forever  Jones.  Most  recently.  Blackweil  was 
instrumental  in  launching  Vashawn  Mitchell,  whose  2010debut 
album.  Triumphant,  is  No.  5  on  the  year-end  gospel  chart,  while 
breakout  hit  "Nobody  Greater"  sits  atop  the  year-end  songs  list. 
EMI  Gospel  fueled  Mitchell's  hot  streak  in  October  by  releasing 
Triumphant:  The  Deluxe  Edition,  which  features  two  new  songs  and 
a  bonus  DV  D.  I  n  addition  to  the  successes  in  the  E  M 1  Gospel  camp, 
it  was  a  big  year  for  Kirk  Franklin,  Lec rae  and  Le'Andria  Jdinson. 
Blackweil  takes  a  look  back  at  gospel's  201 1 — and  previews  2012. 

What  was  one  of  the  things  that  significantly  changed 
business  for  you  in  2011? 

We're  a  big  supporter  of  Spotify.  I 'm  most  excited  about  the  mar- 
keting aspect  of  it  and  the  integration  of  Faccbook.  There's  noth- 


ing that  moves  the  needle  more  than 

a  consumer's  recommendation — you 
can't  buy  marketing  like  that.  Ifs  criti- 
cal to  virally  message  (consumers'] 
discovery  of  artists.  Since  we  actually 
gain  revenue  from  Spotify.  we  look  at 
them  as  partners  and  integrate  them 
into  our  marketing  plans.  We  all  use 
social  networks  to  build  the  story  of 
individual  artists.  Spotify  helps  us 
enhance  and  ignite  that. 

What's  the  biggest  challenge  the 
gospel  industry  faces? 

Slow  reaction  at  radio.  Getting  a  re- 
cord from  add  date  to  New  &  Active 
to  the  chart  to  its  peak  in  its  life  cycle 
has  seemed  tike  it's  slowed  down,  even 
more  over  the  past  couple  of  years. 


How's  the  retail  climate  for  gospel? 

Shrinking  space  at  retail  is  continually  a  challenge,  although 
there  have  been  some  bright  spots,  Walmart  has  been  a  sup- 
portive sponsor.  We've  been  able  to  maintain  and  even  grow 
our  [presence  in  additional)  stores  at  Walmart.  In  the  last  two 
or  three  months,  Best  Buy  has  been  a  lot  more  proactive.  It 
has  been  a  challenge  for  us  to  get  positioning  and  to  even  get 
certain  titles  into  Best  Buy.  and  now  they're  addressing  that. 
To  what  do  you  attribute  that? 

It  has  to  do  with  the  fact  that  the  physical  sales  in  our  genre 


haven't  declined  as  rapidly  as  maybe 
some  of  the  research  had  indicated.  As 
of  last  week,  the  top  10  titles  averaged 
17%  in  digital  sales,  so  that  means  83% 
still  prefer  the  physical  configuration. 

What  was  the  best  way  to  break  a 

new  gospel  act  in  2011? 

Hit  songs  and  getting  them  heard.  For- 
ever lones  had  a  No.  1  single  at  radio 
I"  Me  Wants  It  All'].  Based  on  that  buzz 
and  listeners  calling  in  to  the  stations, 
opportunities  opened  up.  We  [caught 
Walmart's  attention].  Then  we  part- 
nered with  [Trinity  Broadcast  Network] 
to  do  a  full  live  concert  of  the  whole 
album  that  we  spun  into  their  deluxe 
edition.  Vashawn  is  the  main  success 
story.  We  wanted  Vashawn's  fans  to 
have  access  to  video  content  from  the 
Triumphant  project  that  wasn't  avail- 
able when  we  released  the  album.  The  [deluxe  edition]  DVD 
contains  six  full-length  videos . . .  Aggressively  pricing  the  DVD 
bundled  with  the  CD  that  includes  two  never-bcfore-released 
songs  during  the  holidays  made  sense. 

How  do  things  look  for  gospel  heading  Into  2012? 

Our  sales  were  up  last  year,  and  so  we're  positive  and  looking 
forward  to  an  exciting  release  schedule.  Business  is  good  and 
};etting  better  •  • 


Troubled  Waters 


PROVIDENT  MUSIC  GROUP'S  TERRY 
HEMMINGS  ON  KEEPING  CHRISTIAN 

MUSIC  AFLOAT  IN  A  DOWN  YWR  

BY  DEBORAH  EVANS  PRICE 


SINCE  TAKING  OVER  IN  2003  AS  HEAD  OF 
Provident  Music  Group,  Sony  Music  Entertainment's 
Christian  division,  Terry  Hemmings  has  propelled  the 
careers  of  such  mainstays  as  Michael  W.  Smith  and 
Third  Day  and  launched  relative  newcomerslike  Tenth 
Avenue  North  and  Casting  Crowns.  The  latter  is  an  Atlanta-based 
worship  band  that  has  quickly  become  the  genre's  most  success- 
fu\ act.  topping  Billboard's  year-end  list  of  best- selling  Christian 
artists  for  four  consecutive  years  (2007*10).  Casting  Crowns'  Oc- 
tober release.  Come  to  the  Well,  debuted  at  No.  1  on  Top  Christian 
Albums  and  bowed  at  No.  2  on  the  Billboard  200.  As  president/ 
CEO  of  Provident.  Hemmings  oversees  the  Reunion.  Beach  Street 
and  Essential  labels,  and  much  more.  He  talks  about  Casting 
Crowns — and  challenges  &cing  Christian  mtisic. 

How  was  2011  for  Christian  music? 

It's  been  a  hard  year,  particularly  this  summer.  Retail  was  slow, 
traffic  has  been  down.  We've  had  fewer  major  releases  that  have 
drawn  people  to  the  stores.  There  have  been  a  lot  of  reports  about 


music  being  up.  but  in  our  business  [it's 
been]  flat  to  just  down  a  little. 

How  can  the  industry  combat  that? 

We've  got  to  make  sure  we're  getting  the  big 
records  in  front  of  even  more  people  who 
can  vote  yes .  We  need  to  be  more  narrowly 
focused  on  records  that  are  working — so 
we're  getting  the  most  out  of  those,  and 
perhaps  put  our  energy  into  fiwer  de\"elop- 
ing  and  new  artists,  and  make  sure  they  're 
getting  the  best  shot  at  being  heard. 


To  what  do  you  attribute  Casting 
Crowns'  success? 

The  imique  thing  about  Casting  Crowns  is 
they  are  in  ministry  full  time,  and  have  that 
constant  interaction  with  church-goers — 
not  just  in  their  own  church  community. 
Because  they  are  [on  tour|  so  much,  they 
are  associating  with  multiple  communities,  giving  them  a  real  in- 
sight into  the  kinds  of  things  people  want  their  music  to  deal  with. 
When  they're  out  touring,  [frontman]  Mark  Hall  meets  with  youth 
workers  in  every  city.  I've  worked  with  very  few  people  over  the 
past  25  years  that  are  so  invested  in  their  work.  And  I  don't  mean 
in  being  an  artist,  being  a  successful  barKi — I  mean  in  ministry. 

In  conjunction  with  Casting  Crowns'  album,  Hall  released  a 
book,  "The  Well:  Why  Are  So  Many  Still  Thirsty?"  The  band's 


music  also  was  featured  In  the  film 

"Courageous." 

This  is  the  firet  time  we  tried  to  tie  the 
1 1  lUsR  in  J  filiii  111  J  proiiiiiiciit  wjy  toa 
r(.>cord.  and  that  had  a  pretty  significant 
I  mpact.  It  was  really  three  separate  ap- 
proaches to  being  a  part  of  a  ministry 
that  is  so  important  to  Mark.  That 's  why 
it  was  successful. 

Is  corporate  America  becom- 
ing more  involved  In  falth<based 
entertainment? 

I  have  no  evidence  that  would  lead  me 
to  believe  it's  getting  better.  1  haven't 
seen  a  lot  of  interest  in  it  since  the  Third 
Day  experierKe  [with  Chevrolet].  I  don't 
know  of  anyone  on  the  contemporary 
Christian  music  side  of  the  equation 
that  is  actively  pursuing  those  oppor- 
tunities. We've  concluded  it's  a  lot  of  energy — and  not  a  lot  of 
interest — at  this  point.  Christianity  in  general  is  a  tough,  spe- 
cific area  for  any  product  owner  looking  for  an  endorsement 
partner  to  focus  on.  *  •       ■   i  -.'j^Kiti 

■  :t 

What  are  your  projections  for  2012? 

I'm  hopeful  that  the  economy  will  improve.  I  suspect  that  as  the 
economy  improves,  all  of  the  elements  in  music  will  improve. 
Record  sales  will  be  a  part  of  that.  •  •- 
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Bill  Of  Rights 


DEALS  BETWEEN  PUBLISHERS  AND 
DIGITAL  SERVICES  SPUR  OPTIMISM 
BYEDCHRISTMAN 


MUSIC  PUBLISHERS  TOOK  A  BIG  STEP 
toward  securing  more  lucrative  digital  li- 
censing deals  in  201 1.  And  they  hope  their 
work  will  lead  to  further  statutory  rewards 
from  the  Copyright  Royalty  Board  (CRB) 
when  it  next  sets  royalty  rates. 

Among  the  precedent-setting  deaLs  and  strat^es  implemented 
this  year  were  the  digital  service  agreements  that  major  music 
publishers  struck  with  Google  and  Apple,  under  which  they  se- 
cured a  12%  all-in  rate  for  music  publishers  from  Google  and 
Apple  for  their  cloud  services.  The  deal  allows  the  services  to 
scan  and  match  for  their  users  whereby  they  can  then  place  the 
corresponding  songs  in  each  user's  locker  in  their  cloud. 

Additionally,  the  National  Music  Publishers"  Assn.  reached 
a  settlement  with  YouTube  over  user-generated  music  videos, 
and  EM  1  opted  to  pursue  direct  all-in  deals  for  digital  licensing. 
"We  went  from  years  of  litigation  to  becoming  business 


partners."  NMPA  president/CEO  David  Is- 
raelite says  of  YouTube.  "We  arc  hopeful 
that  this  synchronization  model  will  be- 
come a  standard." 

Israelite  also  notes  that  the  Go^le  and  Api^ 
cloud  deals  "broke  a  glass  ceiling  for  publish- 
ers in  terms  of  rates  and  now  we  are  looking 
to  achieve  that  rate  in  other  circumstances." 

Previously,  music  publishers  derived 
royalty  rates  from  interactive  streams  built 
around  complex  formulas  that  began  with 
a  base  of  10.5%  of  revenue.  Now.  with  the 
Google  and  Apple  deals,  publishers  may 
have  a  rate  that  can  act  as  a  model  for  when 
the  CRB  sets  the  next  round  of  rates.  As 
part  of  the  CRB  process,  music  publishers 
and  the  Digital  Media  Assn.  have  spent  the 
final  months  of  the  year  negotiating  digital 
royalty  rates. 

During  the  NMPA's  annual  meeting  in 
June.  Israelite  called  for  new  approaches  to 
mechanical  and  synchronization  rights,  in- 
cluding blanket  licensing  for  digital  rights — 
of  which  the  YouTube  settlement  was  a 
prime  example. 

In  another  important  development.  EMI 


Music  Publishing  said  in  May  that  it  plans  to 
issue  bundled  mechanical  and  performance 
licenses  directly  to  online  serv-ices  for  its  EM  I 
April  Music  catalog,  taking  over  functions 
previously  handled  by  ASCAP.  A  senior  music 
pubhshing executive  calls  the  EMI  initiative 
"the  beginning  of  what  could  be  a  significant 
movement  in  the  industry." 

Some  publishing  executives  complain 
that  current  payments  from  digital  services 
are  barely  worth  the  trouble  to  collect  them. 
"The  digital  services  are  creating  a  lot  more 
line  items  with  a  lot  more  paperwork."  a  fi- 
nancial executi\'e  with  an  independent  music 
publisher  says. "  But  I  don't  see  too  much  rev- 
enue coming  in." 

But  Royally  Network  president  Frank  Li- 
wall  says  that  digital  revenue  is  bound  to 
grow  over  time.  "That's  why  it  is  important 
to  make  progress  here,  so  these  services  can 
build  momentum  so  that  it  makes  economic 
success,"  Liwall  says. 

Israelite  agrees  that  "the  challenge  re- 
mains as  to  whether  the  new  business  mod- 
els are  producing  enough  revenue  to  justify 
investing  In  them.  That  is  the  open  question. 
There  is  no  doubt  we  are  going  into  a  period 
of  experimentation."  •  •■ 


%  Prudential 


Brad  Hvolbeck  Real  Estate 


Cdcupe  ta. . .  one  of-  the  moat  beautiful 
unapoiied  tnepicat  Utandd  in  the.  ufm£d. . . 

"The  Villa  at  Barnes  Bay" 
Anguilla,  British  West  Indies 

The  ultimate  island  retreati  One  oi  the  Caribbean's 
most  spectacular  resiciences  on  coveted  Barnes 
Bay.  Anguilla,  British  West  Inciies.  Eiisily  accessible 
trom  Europe  and  the  United  Stales  by  commercial  or 
pri\'alc  jet.  this  architeciui"al  masterpiece,  set  in  a  lusli 
tropical  envirtmmeiii.  Is  perclied  on  a  blul!  pioviding 
panoramic  ocean  views  from  every  vantage  point.  This 
fabulous  compound  consists  of  28.000  sq.ft.  of  living 
space  consisting  of  4  wings,  each  of  which  features 
custom  mahogany  millwork  and  kalian  limestone 
llooring.  There  are  two  iiuister  suites  and  four  private 
guest  suites  with  terraces  overlooking  the  gardens  and 
sea,  a  grand  family  room  with  bar,  oversized  living 
room  and  dining  room,  libran/media  room,  private 
office,  slate  of  the  art  kitchen  and  fully  equipped 
caretaker's  apartment.  A  60x25  foot  azure  infinity 
pool  lhal  apptrars  to  trnicrgt*  inti>  the  sea,  plus  a  lower 
freeform  pool,  both  chlorine  free,  a  state  of  the  art 
whole  house  water  purification  system  and  rcgidation 
lit  tennis  court  complete  this  fabulous  paradise. 
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Country 
Logs  On 

ARTISTS-AND  FANS-ARE  OFFICIALLY  WIRED 


BY  TOM  ROLAND 


OBSERVERSANDADVERTISERS  HAVE 
generally  viewed  country  consumers 
as  behind  the  curve  in  their  consump- 
tion of  digital  media. 
But  after  a  landmark  201 1 .  it  may  be 
time  to  retire  that  perception.  As  of  early 
November,  sales  of  digiial  country  al- 
bums were  up  29.7%  from  a  year  ear- 
lier— a  key  reason  that  total  country  sales  were  up  4.2%.  according 
to  Nielsen  SoundScan.  Sales  of  the  10  top-selling  country  digital 
songs  of  the  year  were  a  whopping  32%  ahead  of  the  2010  pace. 

just  as  important,  a  handful  of  individual  events  became  semi- 
nal moments  in  country's  digital  advance.  lason  Aldean  topped 
Billboard's  Ringtones  chart  with  his  single  "Dirt  Road  Anthem." 
Dierks  Bentley  attracted  more  than  30,000  Fans  online  to  watch 
him  work  on  a  new  studio  album  (even  though  the  sound  was 
turned  off),  and.  mosi  impressively,  Miranda  Lambert's  new  trio. 
Pistol  Annies,  debuted  at  No.  1  on  Top  Country  Albums  with  Hell 
on  Herh,  which  was  only  available  as  either  a  digital  download 
or  CD  from  the  band's  website. 

"  It  was  this  little  couch-dream  slumber  party,"  Pistol  Annies" 
Angaleena  Presley  says,  contrasting  the  informal  late-night  con- 
versation that  led  to  the  group's  formation  with  the  tech-savvy 
marketing  campaign  that  ensued.  "We  put  this  record  out — we 
had  no  idea  how  much  it  was  going  to  blow  up." 

The  album  s  digital  success  drove  the  band's  story,  and  in  short 
order,  fans  who  insisted  on  hard  copies  spurred  Columbia  Nash- 
ville to  ship  CDs  to  retail  outlets.  Downloads,  however,  make  up 
61%  of  the  album's  sales. 

The  increase  in  country's  digital  sales  during  201 1  reflects  sev- 
eral factors,  including  an  apparent  rise  in  young  buyers  and  the 
increasing  acceptance  of  downloads  as  a  viable  format.  Behind 
such  acts  as  Taylor  Swift,  Carrie  Underwood  and  Lady  Antebel- 
lum, many  of  the  genre's  leaders  are  leaning  more  heavily  on  pop 
influences  and  attracting  young  audiences.  As  a  result,  younger 
music  buyers,  who  have  less  attachment  to  traditional  distribution 
formats,  are  having  a  greater  impact  on  the  way  country  is  sold.  "A 
lot  of  people  that  were  buying  digitally  in  other  formats  are  now  in 
country,  and  that's  the  way  the>'  purchase  their  stuflT."  Bentley  says. 

The  Eli  Young  Band  is  a  good  example.  The  group  began  as  a 
regional  Texas  act,  building  its  audience  through  club  and  college 
concerts.  One-lhird  of  the  band's  album  sales  sirKe  2005  have  been 
downloads,  according  to  SoundScan.  "We  started  in  the  digital 
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world."  bassist  ]on  )ones  says.  "We  started  in  the  college  market, 
and  wc  were  just  a  touring  band  before  radio  and  before  any  kind 
of  distribution.  So  we're  a  little  bit  ahead  of  the  curve  on  that." 

The  makeup  of  the  band's  album  sales  equals  the  2011  per- 
formance of  the  music  industry  overall,  where,  through  Nov.  13. 
33%  of  albums  sold  were  downloads,  according  to  SoundScan.  Of 
country's  33.7  million  album  sales.  21%  were  digital. 

The  percentage  of  country's  online  sales  is  likely  to  continue 
rising.  The  bulk  of  the  music's  audience  resides  in  the  heart- 
land and  is  fairly  pragirutic.  says  Pistol  Annies'  manager  Marion 


CLARENCE  SPALDING: 


Kraft  of  Shopkeeper  Management.  As  a  result,  she  thinks  some 
fans  may  have  delayed  a  shif^  to  digital  mediums  until  the  tech- 
nologies were  more  established. 

Or,  as  Eli  Young  Band  vocalist /guitarist  Mike  Eli  suggests, 
country  audiences  may  have  started  downloading  music  more 
because  the  marketplace  forced  them  to  explore  online.  "Digital 
is  where  you  can  actually  get  all  the  music,"  he  says.  "Walmart, 
Target,  Best  Buy — they're  all  shrinking  as  far  as  how  miKh  music 
they  actually  keep  in  store.  The  country  audience  is  figuring  out 
that  they  can  get  whatever  album  they  want  online." 

Furthermore,  the  genre's  core  consumer  is  just  as  likely  as  any 
other  music  buyer  to  use  social  media  or  to  have  high-speed  In- 
ternet access  at  home,  according  to  a  study  by  the  Country  Music 
Assn.  But  still,  there's  an  element  of  fan  loyalty  that'll  make  it 
more  difficult  for  the  country  audience  to  completely  abandon 
the  CD.  During  the  Country  Radio  Seminar,  a  consumer  told  a 
panel  moderator  that  she  downloaded  most  of  her  music — except 
for  Rascal  Flatts.  She  explained  that  Flatts  was  her  favorite  band, 
and  thus  she  needed  a  physical  copy  of  anything  the  group  did. 

"In  country,  they're  buying  into  an  artist,"  Bentley  says.  "It's 
not  like  other  genres  where  you  might  be  a  fan  for  a  year  and 
then  that  band's  gone.  Country  fans  arc  totally  invested.  They 
want  that  physical  copy  for  you  to  sign." 

Presley  agrees.  Despite  the  dominance  of  online  buying  within 
the  Pistol  Armies  fan  base,  a  portion  of  the  audience  still  wants  a 
tangible  way  to  hold  on  to  the  music.  "We're  really  country,"  she 
says,  "and  a  lot  of  really  country  people  still  listen  to  CDs."  But 
oddly  enough,  even  many  of  those  consumers  are  communicat- 
ing their  preferences  to  the  band  through — where  else? — ^Twntter 
and  Facebook.  •  •• 


"He  has  to  push  the  envelope  a  little  bit . . . 
his  fan  base  wants  that  from  him." 


1.  How  did  Eric  Church  get  a  No.  I  album  without  any  hit 

singles? 

2.  Paul  Kirby,  Nashville  musician,  dead  at  48 

3.  How  Miranda  Lambert's  Pistol  Anniesdef  led  decades 

of  Nashville  convention 


In  2010,  Jason  Atdean  was  a  bona  fWe 
country  music  headliner.  But  In  2011,  he 
emerged  a&  one  of  the  genre's  elite  acts. 
He  won  his  first  two  Country  Music  Assn. 
CCMA)  Awards,  My  Kinda  Party  became 
his  first  double-ptatlrwm  album,  and  "Dirt 
Road  Anthem"— with  Its  controversial  rap- 
topped  Billboard's  aH-genre  Ringtones 
chart.  Aldean,  now  with  three  Grammy 
Award  nominations,  atso  pealted  at  No.  3 
on  the  Adult  Contemporary  chart  wtth  his 
Kelty  Clarkson  collaboration  "Dont  You 
Wanna  Stay."  Spalding  Entertafaiment 
president  Qarence  Spalding  on  Aldean's 
unique  place  In  country^  2011  landscape. 

This  year  was  an  astronomical  leap  for 
Aldean.  Why  did  that  happen? 
It  all  goes  to  songs.  This  time  last  year, 
we  had  Jaurxrhed  My  Kinda  Party  and  the 
album  had  debuted  the  week  of  the  CM  As. 
We  went  on  the  CMAs  and  did  the  Kelly 
Oarkson  duet  and  [CMA  producer]  Rob- 
ert Deaton  made  a  comment  to  me  during 
rettearsal:  "I  don't  think  anytxxJy  v^il  look 
at  Jason  Atdean  the  same  ever  again."  I 
think  wtuit  he  meant  was  ttiat  the  attitude 
songs  are  ttie  ones  he's  more  known  for, 
and  wtwn  he  stood  toe-to-toe  with  Kelly, 
people  looked  at  hlm  and  said,  "Damn, 
that  guy  can  really  sing."  That,  coming  into 


"Dirt  Road  Antt>em"— a  totally  different 
skle  of  Jason  Aldean  writh  him  doing  a  little 
rap  In  the  middle— It's  all  song-driven. 

Why  "Dirt  Road  Anthem"?  Broken 
Bow  senior  VP  Jon  Loba  said  that 
a  major  radio  guy  told  him,  "This  is 
going  to  be  a  career  killer" 
We  say  this  all  the  tin>e  In  the  Jason  Aldean 
camp:  He  has  to  push  the  envelope  a  little 
bit.  That  song  pushed  ttve  envelope,  and 
his  fan  tjase  wants  that  from  him.  Some- 
times radio  might  be  a  little  reluctant  to 


play  the  ones  we'll  push  the  envelope  wtth, 
txjt  at  the  end  of  the  day,  they  will  t>e  the 
songs  that  really  work  on  radio  because 
his  fans  will  come  akxig  with  him. 

Most  country  artists  today  write  at  least 
a  few  of  tf>elr  own  songs,  but  that's  not 
the  case  with  Aldean.  Why? 
He's  a  great  A&R  guy.  I  think  Tim  McGraw 
is  ttiat.  They  have  tt^t  ability— Tim  wtth 
[producer]  Byron  [Galllmore]  and  Jason 
with  MKhael  Knox— to  firxl  songs  that 
sound  as  If  they  wrote  them.  He  knows 
what  works  for  him. 

There's  at  least  one  more  single  com- 
irvg  from  My  Kinda  Party,  and  that  has 
to  be  a  tough  decision. 
We  could  go  way  deeper  than  five  If  we 
wanted  to.  We  were  having  this  conversa- 
tion, and  Jason  looked  at  me  like,  "You've 
lost  your  mIrKl.  I'm  not  that  patient.  I 'm 
recofdirvg  a  new  record  right  now.  I  want 
to  get  It  out  today."  I  went  over  to  thestu- 
dk>  arKl  heard  the  demos  on  some  of  these 
songs  and  then  I  got  to  hear  Jason's  take 
on  them.  arKl  you  come  out  of  ttw  studio 
thinking,  "Ttils  Is  the  reason  I  got  into  this." 
You  get  so  excited  about  this  kid  singing 
tNs  music  that  he  chose.  You  feel  him  pro- 
gressing, and  that's  good  for  allot  us.  —TR 
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Coimtiy  Radio 
Ratings  Soar 


NEW  BALANCE  AND  RANGE  OF 
HITS  RESULT  IN  A  BROADENING 
DEMOGRAPHIC 
BY  PAUL  HEINE 


A BOUNTY  OF 
boundary-stretch- 
ing hits  brought 
younger  listeners 
and  a  more  balanced 
audience  to  country 
radio  this  year.  Al- 
ready the  top-rated 
format  nationally,  country  set  new  ratings 
marks  in  2011  and  pulled  into  first  place  in 
a  dozen  top  50  markets. 

It  wasn't  just  country  hotbeds  like  Houston. 
San  Antonio  and  Charlotte.  N.C..  that  kicked 
it  up  a  notch.  In  Boston,  hardly  the  nation's 
twang  capital.  Greater  Media's  WKLB  rode  to 
its  highest  Portable  People  Meter  (PPM)  rat- 
ings ever  in  |anuary  and  then  broke  its  own 
record  in  july  to  rank  second  in  the  market.  In 
Detroit.  CBS  Radio's  WYCD  toppled  the  most 
successful  sports  FM  in  the  nation,  WXYT 
(the  Ticket),  from  Motown's  top  spot  in  June. 
WYCD's  ratings  soared  again  in  [ulyand  Au- 
gust. By  October  its  audience  was  41%  higher 
than  one  year  earlier. 

Perhaps  the  format's  most  dramatic  ascen- 
sion occurred  in  Minneapolis,  where  Clear 
Channel  KEEY  (K-102)  hit  a  10%  6-plus  share 
in  September.  It  was  the  first  time  K-102  had 
ever  been  In  double-digit  territory  as  a  No. 
1-ranked  station  since  it  went  country  in  1983. 

Pre^rammcrs  credit  a  more  balanced  play- 
list,  with  rough-and-tumble  hits  from  |asoii  Al- 
dcan.  Eric  Church,  Brantle>'  Gilbert  and  other 
relative  newxximers  providing  needed  grit  to  the 
more  traditional  country  songs  from  Miranda 
Lambert,  Chris  Youngand  Martina  McBride. 
Aldean's  rap-infused  smash.  "Dirt  Road  An- 
them." exemplified  the  trend,  bringing  coun- 
try's traditional  and  outlaw  styles  back  into  the 
mix  for  the  first  time  .since  the  format's  1989- 
1995  boom  years. 

That  attracted  more  male  listeners  while 
retaining  the  format's  core  female  audience. 
As  a  result,  gender  balance  at  many  stations 
tilted  from  a  70-30  female-to-male  split  to- 
ward 50-50.  Better  balance  often  leads  to 
better  ratings. 

New  acts  and  more  songs  crossing  from 
country  to  top  M)  also  helped  bring  younger 
listeners  to  a  format  whose  audience  has 
been  aging.  According  to  Arbitron.  more 
than  half  (52%)  of  country  listeners  last  year 
were  aged  35-64  while  just  three  in  10  were 
ag^  18-34.  But  that's  changing.  WKLB.  for 


one,  finished  fourth  among  18-  to  34-year- 
olds  for  most  of  the  year,  trailing  only  top  40, 
rhythmic  and  alternative  stations.  "Certain 
crossovers  skew  younger,  and  that  is  helpful 
in  bringing  younger  demos  into  the  format." 
PD  Mike  Brophey  says.  Last  year,  five  songs 
appearing  on  Billboard's  Mainstream  Top  40 
chart  also  appeared  on  Hot  Country  Songs, 
up  from  three  in  2009  and  zero  in  2008.  As  of 
Nov.  11.  this  year  boasts  three  more. 

Programmers  encompassed  more  varied 
musical  styles,  textures  and  attitudes,  further 
broadening  the  format's  appeal.  "Country  has 
a  more  diverse  mix  now  and  our  listeners  have 
expanded  what  they  want  to  hear,"  says  DJ 
Stout.  PD  of  CBS  Radio's  WSOC.  one  of  two 
country  stations  in  the  top  three  in  Charlotte. 
"A  lot  of  the  music  that  falls  under  the  country 
umbrella  wouldn't  have  10  years  ago." 

Even  with  Latnbert.  Lady  Antebellum, 
the  Band  Perry,  Blake  Shelton,  Thompson 
Square  and  others  representing  a  change  of 
country's  musical  guard,  established  core  acts 
that  rose  to  prominence  in  the  new  millen- 
nium remain  a  vital  part  of  the  equation,  in- 
cluding Kenny  Chesncy.  Tim  McGraw,  Toby 
Keith.  Brad  Paisley  and  Carrie  Underwood. 
That  combination  is  elbowing  aside  artists 
from  the  format's  boom  years.  "While  many 
titles  still  test  strong,  you're  seeing  a  roll-off 
in  listener  passion  for  boom  acts."  says  Mike 
O'Malley,  partner  at  country  programming 
firm  Albright  &.  O'Malley.  The  consultancy's 
2011  online  survey  of  5.000  countr>'  listeners 
found  music  released  in  2000  or  later  finished 
first  (or  was  tied  for  first)  across  the  18-34. 
18-44  and  25-54  demos  while  the  boom  clus- 
ter ranked  sixth  among  all  demos. 

Unlike  country,  which  has  a  monopoly  on 
most  of  its  biggest  stars,  top  40,  rhythmic 
and  adult  top  40  increasingly  pull  from  the 
same  pool  of  acts.  With  as  many  as  five  sta- 
tions in  any  market  playing  Bruno  Mars.  Katy 
Perry  and  Lady  Gaga,  country  has  become 
"a  kind  of  a  relief  format  from  that  sound. " 
CBS  Radio  president  of  programming  Greg 
Strassell  says. 

To  freshen  non-music  elements  on  its  coim- 
try  stations,  CBS  has  hired  programmers 
from  other  formats.  KNCl  Sacramento.  Ca- 
lif's Byron  Kennedy,  KILT  Houston's  Mark 
Adams  and  WIRK  Wcsl  Palm  Beach.  Fb.'s 
|ohn  O'Connell  hail  from  rhythmic,  top  40 
and  modem  rock  stations,  respectively.  "We've 
brought  some  outsiders  into  the  format  to 
challenge  it."  Strassell  says,  "and  that's  cre- 
ating a  cross-pollination  of  ideas  among  our 
veteran  country  PDs  and  ones  that  are  new 
to  the  format."  For  example.  KlLT's  "Foley  & 
Thunder"  morning  show  no  longer  confines 
its  lifestyle  news  to  just  country  stars.  Feature 
"The  Dirt"  covers  celebrity  and  Hollywood 
news  that's  traditionally  been  the  province  of 
top  40  radio.  •  •  ■ 
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LATIN 


It  s  A  Whole  New  World 


IN  2011  LATIN  MUSIC  FINALLY  REACHES 
OUT  TO  BlUNGUAL/BICULTURAL 
CONSUMERS-AND  CONNECTS 
BY  LEILA  COBO 


FOR  YEARS.  THE  PARADIGM  IN  THE 
development  of  Latin  acts  in  the  United 
States  was  that  these  acts  had  to  break  first 
in  their  home  countries  before  attempting 
to  break  into  the  more  diverse,  disperse  and 
ultimately  more  challenging  U.S.  market. 
This  paradigm  was  further  fueled  by  the  fact 
(hat  although  marketers  kept  talking  about  a 
bilingual,  bicultural  audience,  L^tin  labels  weren't  reaching  that 
audience  in  a  sustained,  successful  manner.  Save  for  sporadic 
exceptions,  like  Selena.  Latin  acts  needed  to  'cross  over'  to  reach 
English-speaking  audiences. 

On  Nov.  18.  Bronx-born  Anthony  Romeo  Santos"  solo  album. 
Formula.  Vol.  1,  debuted  at  No.  1  on  Billboard's  Top  Latin  Albums 
chart  and  at  No.  7  on  the  Billboard  200  with  more  than  60.000 
copies  sold,  according  to  Nielsen  SoundScan.  It  was  the  highest- 
selling  debut  week  for  a  I^tin  artist  since  Daddy  Yankee's  2007 
album  El  Cartel:  The  Big  Boss. 

Another  Bronx  native,  Prince  Royre,  is  the  top-selling  act  year 
to  date  on  Top  Latin  Albums  with  his  debut  set.  which  has  sold 
266,000  copies.  Also  among  the  five  top-selling  acts  of  the  year 
is  Euphoria,  the  bilingual  set  by  Enrique  Iglesias,  which  was  the 
top-selling  Latin  release  of  2010. 

The  combined  chart  success  of  these  and  other  releases  solidifies 
a  trend  that  has  been  looming  for  the  past  two  years:  Home-grown 
acts,  or  acts  who  have  broken  stateside  first  instead  of  abroad,  are 
iiKrcasingly  prominent  fixtures  on  the  Latin  music  charts,  signal- 
ing not  only  a  shift  in  muskral  tastes  but  also  in  the  musk  consumer 
itself,  and  ultimately,  in  the  way  labels  market  to  Latin  consvmiers. 

"l  really  belic\e  [today]  is  like  a  sctond  Ljlin  wavv,"  says  Ruben 
Lcyva,  president  of  Sony  Music  U.S.  Latin,  whose  nKter  includes 
Santos  and  Pitbull.  ""Back  in  the  day.  when  we  broke  Camila  or  |u- 
lieta  Venegas,  those  artists  came  from  Mexicoand  there  was  a  very- 
clear  path  from  Mexico  to  the  U.S.  While  that  hasn't  gone  away, 
today  the  U.S.  market  has  evcJved  into  something  different  It's  kind 
of  its  own  thing.  The  artists  arc  now  flowing  from  the  U.S.  out." 

Many  point  to  the  new  U.S.  Census  numbers — 50  million 
Hispanics,  of  which  half  are  younger  than  25  years  old — as  a 
catalyst  for  the  change  in  music  consumption.  But  already  in 
2006.  according  to  Census  numbers.  60%  of  all  U.S.  Hispanics 
were  born  in  the  United  States. 

However,  people  are  only  now  seriously  discussing  the  phe- 
nomena, says  David  Chilel.  chairman/founder  of  the  New  Gen- 
eration Latino  Consortium,  an  organization  dedicated  to  enhanc- 
ing the  profile  of  new-generation  Latinos  in  the  worlds  of  media. 


TopSl^n 
Stories  Of  20U 


1.  Enrique  Iglesias  to  tour  with  Pitbull.  Prince 
Royce  this  fall 

2.  Exclusive:  Prince  Royce  signs  with  Atlantic  for 
English-language  releases 

3.  "Idol  Puerto  Rico"  launching  in  July 
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marketing  and  entertainment. 

"latinos  are  now  pervading  pop  culture  and  it's  become  part  of 
the  new  mainstream,"  Chitel  says.  "We're  really  everywhere  in  a  way 
that  hadn't  been  feh  recently.  And  the  media  paradigm  has  started 
to  shift.  The  Hispanic  market  was  built  around  Spanish  media  but 
the  majority  of  the  people  here  weren't  Spanish-dominant.  So,  you 
wanted  to  grow  the  market,  but  it  was  around  Spanish.  Now.  people 
like  Univision  are  talking  about  reaching  a  bicultural  consumer.  I 
think  people  are  realizing  this  is  not  going  to  change." 

Labels  are  realizing  it  too.  In  marketing  Santos,  for  example. 
Sony  targeted  MTV  and  Latin  sister  channel  MTV  Tr3s.  and 
promoted  the  album  on  both  iTlines'  home  page  and  Latin  page, 
"The  demographics  of  our  market  have  changed,"  Leyva  says. 
"In  the  past,  whatever  efforts  were  being  made  in  that  bilingual 
space,  I  don't  know  that  the  market  was  exactly  there.  Now.  you 
see  these  numbers  and  realize  it's  not  as  simple  to  keep  all  His- 
panics in  a  box  and  mainstream  in  a  box." 

The  shift  in  the  media  paradigm,  and  how  it  relates  to  music, 
can  be  seen  with  the  recent  success  of  mun2.  the  bilingual,  bi- 
cultural cable  network  that  launched  more  than  a  decade  ago 
but  that  only  now  is  making  substantial  gains.  As  recently  as 
three  years  ago,  labels  scoffed  that  no  one  watched  mun2.  Now, 
that  mentality  has  changed,  as  c%'idcnced  by  recent  specials  de- 
voted to  the  likes  of  Santos  and  Cristian  Castro,  and  to  the  real- 
ity show  '1  Love  Jenni" — featuring  regional  Mexican  star  Jenni 
Rivera — which  is  the  network's  top-rated  original  program.  Part 
of  the  perception  change  has  to  do  with  better  distribution  for 
the  channel,  mun2  GM  Diana  Mogollon  says.  But  it's  also  about 
understanding  the  audience  and  serving  them  better. 

'It's  a  growing  marketplace  and  we're  in  the  upswing."  Mo- 
gollon says.  "Maybe  three  years  ago  the  scale  wasn't  there  or  the 
eyeballs  weren't  there,  but  when  you're  the  No.  2  Hispanic  cable 
network  you  have  to  pay  attention  and  take  notice." 

Earlier  this  year,  mun2  unveiled  its  Gen  YLA  (Young  Latino 
American)  study,  which  among  other  things,  noted  that  the  ma- 
jority of  18-34  U.S.  Latinos  not  only  spoke  both  languages,  but 
also  watched  TV  and  consumed  music  almost  equally  in  Spanish 
and  English.  While  that  fact  may  have  been  difficult  for  labels 
to  translate  into  marketing  actions,  artists  who  perform  daily 


Big  debut:  ANTHONY 
ROMEO  SANTOS 


in  front  of  live  audiences  were  already  aware  of  the  new  reality. 

"I  wanted  both  |languagesl  to  be  on  the  same  album,"  Iglesias 
told  Billboard  last  year  when  he  released  Euphoria,  the  first  album 
b>'  a  major  act  to  be  evenly  divided  between  English  and  Spanish. 
"Listen,  it's  a  risk."  he  said  at  the  time.  "But  it's  a  risk  I  wanted 
to  take.  I  was  sick  of  coming  out  with  one  English  album  and 
one  Spanish  [album].  And  the  market  has  become  a  single-unit 
market  where  people  pick  and  choose  their  music." 

One  year.  336.000  units  and  strvvn  top  10  singles  later — five  on 
the  Hot  Latin  Songs  chart  and  two  on  the  Billboard  Hot  100 — 
Iglesias' risk  has  paid  off.  •  •- 


Latin  Catches  DIY  Fever 


SIETE'S  MOVES  REFLECT 
A  NEW  OPENNESS  TO  INDIE 
BY  JUSTING  AGUILA 


DAVID  RODRIGUEZ.  BETTER-KNOWN 
as  Sie7e,  has  one  message  for  anyone 
trying  to  make  It  In  the  music  business. 

"Go  out  there  and  do  It  yourself,"  says 
the  5jr>9er/songwriter,  who  recently 
won  the  Latin  Grammy  Award  for  best 
rww  artist.  "Don't  wait  for  anytxsdy." 

That's  exactly  what  the  Puerto 
Rican-born  artist  did  about  four  years 
ago  when  he  left  a  well-paid  job  at  an 
advertising  firm.  He  and  his  wife,  Jes- 
sica, a  clothing  designer,  downsized 
their  lives  and  began  solely  focusing 
on  music.  What  followed  was  a  series 
of  triumphs  and  setbacks.  But  Sie7e 
was  determined. 

The  artist  too4<  his  upbeat  music  (a 


combination  of  t>atucada,  samba,  rock, 
blues  and  pop)  to  radio  programmers 
and  promoters  throughout  San  Juan, 
Puerto  Rico,  At  one  point  the  dream  be- 
came a  reality  when  he  signed  to  Vl/Ma- 
chete  with  distribution  through  Univer- 
sal. Then  VI,  a  Puerto  Rican  indte,  closed 
its  doors.  Instead  of  feeling  defeated, 
the  artist  took  his  own  path,  launched 
his  own  label  (La  Vida  Buena  Music)  and 
released  the  album  Mucha  Cosa  Buena, 
distributed  by  indie  Select-O-Hits, 

Mucha  Cosa  Buena  peaked  at  No.  17 
on  Billboard's  Top  Latin  Albums  chart 
and  No.  7on  Latin  Pop  Albums.  Catchy 
single  "Tengo  Tu  Love"  reached  No.  2  on 
Latin  Pop  Airplay  In  Apfil.  The  song's  of- 
ficial video  has  amassed  more  than  4.7 
million  views  on  YouTutje. 

Then  during  the  summer,  a  meeting 
with  executives  at  Warner  Music  Latina 
tootf  place. 


"I  didn't  reel  like  I  was  speaking  to 

bankers,"  Sie7e  seiys  of  the  meeting,  "I 
was  talking  to  people  v^o  genuinely 
love  music.  I  believed  in  them  arxJ  I 
wasn't  wror>g." 

5ie7e's  InstirKits  led  him  to  sign  a  360 
deal  with  Warr>er.  The  label  will  distrib- 
ute his  music  in  Spain  and  Latin  An>er- 
Ica.  In  addition,  he  signed  a  publishing 
deal  with  Wamer/Chappell. 

"Signing  with  Warner  means  they 
are  going  to  take  me  places  that  I 
could  not  have  been  able  to  go  on  my 
own,"  says  Sie7e,  who  signed  a  six- 
album  deal.  "They  highly  regard  the 
creative  process." 

As  for  his  own  label,  S»e7e  still  plans 
to  use  it  as  a  way  to  discover  rtew  artists. 

"When  I  won  the  Latin  Grammy  the 
Warner  folks  had  tears  in  their  eyes," 
Sje7e  says.  "All  the  sacrifices  have 
paid  off."  • 
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Adele  makes  pop 
history  with  triple 
win  on  year-end 
charts;  Rihanna, 
Katy  Perry,  Lady 
Gaga  score  in  the 
year  of  the  women 

BY  KEITH  CAULFIELD 


FORTHEFIRSTTIME.AWOMAN 
earns  three  of  Billboard's  biggest 
year-end  honors:  No.  1  on  Top  Art- 
ists. No.  1  on  Top  Billboard  200Titles 
and  No.  1  on  Hot  100  Songs. 
The  woman,  of  course,  is  Adele. 
The  album:  2J.  The  song:  "Rolling 
in  the  Deep"  (both  on  XL/Columbia). 
Since  Billboard  added  the  (op 
overall  artist  category  to  its  year- 
end  recaps  in  1981.  no  woman  has 
ever  pulled  ofTthe  triple  crown  win 
until  this  year. 
Billboard's  year-end  music  recaps 
are  based  on  chart  performance  dur- 
ing the  chart  year  that  began  with  last  year's  Dec. 
4  issue  and  ended  with  the  Nov.  26. 2011,  issue. 

The  Top  Artists  recap  ranks  the  best-perform- 
ing acts  of  the  year  derived  from  activity  on  the 
Billboard  200  albums  tally  and  the  Billboard  Hot 
100  singles  list,  as  well  as  streaming,  social,  box- 
score  and  ringtone  data. 

Previous  to  201 1 .  there  were  only  four  years 
where  one  artist  swept  the  top  three  pop  catego- 
ries. In  2004.  Usher  did  it  with  his  album  Con^- 


sions  and  single  "Yeah!"  (featuring  Lil  Jon  and 
Ludacris).  The  previous  year.  50  Cent  managed 
the  feat  with  the  album  Gel  Rich  or  Die  Tryin' 
and  lead  single  "In  Da  Club," 

Onl>'  one  other  man,  George  Michael,  claimed 
the  top  trio  of  accolades,  with  his  Faith  album 
and  title  track  in  1988.  Ace  of  Base  is  the  lone 
group  to  achieve  all  three,  with  its  album  The 
Sign  and  title  cut  in  1994. 

Aside  from  Adele.  the  only  time  a  woman 
has  earned  the  No.  1  titles  on  both  the  year-end 
Billboard  200  and  Hot  TOO  recaps  was  in  1993. 
That  year.  Whitney  Houston  reigned  with  the 
soundtrack  to  "The  Bodyguard"  and  the  ubiqui- 
tous "1  Will  Always  Love  You'  single. 

Adele  simply  took  over  Billboard's  charts  in 
201 1 .  storming  both  the  Billboard  200  and  Hot 
100.  Her  21  album,  released  Feb.  22.  debuted 
at  No.  1  on  the  former  tally  and  has  spent  13 
nonconsccutive  weeks  atop  the  list.  Two  of  its 
singles,  "Rolling  in  the  Deep"  and  "Someone 
Like  You."  spent  seven  and  five  weeks  at  No.  1 , 
respectively,  on  the  Hot  100. 

While  21  could  certainly  return  to  No.  1,  its 
1 3  weeks  in  the  penthouse  mark  the  most  wwki; 
atop  the  list  since  the  soundtrack  to  "Titanic" 
spent  16  weeks  at  No,  1  in  1998. 

Adele's  triumph  as  the  top  artist  of  2011 
also  rewrites  a  bit  of  history:  This  is  the  third 
year  in  a  row  where  a  woman  takes  home  the 
honors.  That's  the  longest 
women  have  ruled  the  Top 
Artists  chart-  Adele  follows 
Lady  Gaga  (2010)  and  Taylor 
Swift  (2009). 

Also  in  2011,  for  the  first 
time,  all  four  of  the  lop  art- 
ists on  the  year-end  recap 
arc  solo  female  acts.  Fol- 
lowing Adele  at  No.  1  are  Ri- 
hanna,  Katy  Perry  and  last 
year's  champ,  Lady  Gaga,  at 
Nos.  2-4,  respectively.  Truly, 
it  was  the  year  of  the  woman 
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on  Billboard's  pop  charts. 

While  women  rule  Top  Artists,  the  top-ranked 
male  is  Lil  Wayne,  who  comes  in  ai  No.  5  and 
is  the  top  male  artist.  His  album  Tha  Carter  /V 
(Yourtg  Money/Cash  Money/ Universal  Republic) 
ranks  at  No.  6  on  the  Top  Billboard  200  Titles 
recap,  while  he  also  places  six  titles  on  the  Hot 
100  Songs  recap  (Nos.  21 . 2  3. 41 . 47.  53  and  95). 

Also  on  the  Hot  100  Songs  chart,  below  Adele's 
"Rolling  in  the  Deep"  at  No.  1  is  LMFAO's  "Party 
Rock  Anthem"  (Party  Rock/ Will. i. am/Cherry- 
tree/ 1  nterscope),  featuring  Lauren  Bennett  and 
GoonRock,  at  No.  2.  It  was  LMFAO's  first  top 
10  single,  and  it  spent  six  weeks  at  No.  1  during 
the  summer. 

Behind  LM  FAO  at  Nos.  3  and  4  are  two  former 
No.  I  singles  from  Katy  Perry:  "Firework"  and 
"E.T."  (featuring  Kanye  West),  both  on  Capitol. 
The  monopolization  of  the  top  four  on  the  Hot 
100  Songs  year-end  recap  has  been  a  familiar 
theme  in  recent  years.  In  2009.  Lady  Gaga  and 
the  Black  Eyed  Peas  controlled  the  top  four,  each 
placing  a  pair  of  singles  within  the  region. 

The  Peas  rank  at  No.  11  on  Top  Artists — 
marking  the  first  time  there  hasn't  been  a  duo 
or  group  among  the  top  10  artists  of  the  year  in 
the  30  years  Billboard  has  been  compiling  the 
overall  top  artist  category. 

With  the  addition  of  streaming,  social,  box- 
score  and  ringtone  data  to  the  formula  that's 
used  to  compile  the  Top  Art- 
ists recap,  a  curious  entry 
lands  on  the  Top  Artists- 
Duo/Group  chart.  At  No. 
9  is  Take  That,  the  British 
vocal  group  that  reunited  for 
a  mammoth  sold-out  tour  of 
Europe  this  year.  The  band's 
achievement  on  the  recap 
is  notable  because  it  hasn't 
released  an  album  or  si^ 
gle  in  the  United  States — 
nor  landed  on  any  Billboard 
chart — since  1996.  . 
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Though  not  baclc  up  to  the  record  $4.4  billion 
worldwide  gross  reported  in  2009.  this  year's  S4 
billion  in  gross  ticket  sales  shows  the  business 
within  sniffing  distance  of  its  prior  peak. 

In  North  America,  22%  fewer  shows  were 
reported  to  Billboard  Boxscore.  but  gross  ticket 
sales  still  rose  7%  and  attendance  declined  by 
only  3%. 

While  it's  reasonable  to  suggest  that  fewer 
tours  were  staged  in  2011  due  to  an  increase  in 
talent  packaging  and  a  general  caution  in  the 
marketplace,  it's  safe  to  say  that  touring  traffic 
was  not  actually  down  20%-plus.  Rather,  the 
drop  in  the  shows  reported  to  Boxscore  reflected 
decisions  by  promoters,  for  various  reasons,  to 
not  publicize  their  show-by-show  grosses. 

Still,  for  the  industry  to  post  any  increase  in 


gross  numbers — or  even  a  modest  downturn — 
when  fewer  shows  are  reported  can  only  be 
viewed  as  good  news. 

Given  the  current  challenges  of  collecting 
complete  boxscore  data,  perhaps  the  most  in- 
sightful way  to  analyze  the  numbers  of  2011  is 
on  a  show-by-show  basis. 

Worldwide,  the  average  gross  per  show 
was  up  a  whopping  45%.  and  the  average  at- 
tendance was  up  27.3%.  reflecting  both  the 
growth  in  international  touring  markets  {and 
the  ticket  prices  those  markets  will  bear)  and 
the  global  nature  of  mega-tours  by  U2.  Bon 
Jovi,  Waters  and  others. 

In  North  America,  the  per-show  breakdown 
is  also  positive.  The  average  gross  is  up  36.7%. 
and  average  attendance  is  up  24.2%. 


Fairy  tale 
trip:  TAYLOR 
SWIFT'S  Spea/lr 
/Vow  world  tour 
played  to  fans  on 
three  continents. 


It's  a  common  practice,  particularly  these 
days,  that  the  most  successful  shows  tend  to 
Ih*  reported  more  frequently,  which  undoubt- 
edly skews  averages  upward.  Biii  the  numbers 
are  still  encouraging.  The  same  reportinR  ten- 
dencies held  true  last  year,  and  still  the  North 
American  gross  and  attendance  averages  were 
down  14%  and  13%,  respectively,  from  2009. 
But  up  is  up — way  up — and  that's  always  bet- 
ter than  down. 

Charlie  Walker,  partner  at  Austin-based  in- 
dependent C  3  Presents,  echoed  other  players  in 
tailing  2011  healthy. 

"The  festival  business  continues  to  do  well, 
but  our  concert  promotion  business  was  way  up 
as  well,  especially  in  that  club,  theater,  midsize- 
room  range.'  Walker  says.  "My  takeaway  is,  if 


the  shows  are  priced  right,  they  sell.  If  you're  out 
there  with  an  act  that's  been  out  there  |touring| 
a  while,  and  you're  overpriced,  that  's  where  you 
find  problems.  But  the  agents,  managers  and 

arts  have  all  cooperated  and  everybody's  priced 

pretty  well  right  now." 
LET'S  TALK  PRICING 

While  the  loninhuiing  factors  are  numerous  and 
complex,  the  bulk  of  the  concert  business*  ills  can 
be  traced  back  to  pricing — the  cost  of  booking 
talent  and  the  resulting  cost  of  tickets.  And  the 
industry  agrees  that  the  level  of  dialogue  and  time 
spent  in  nailing  down  the  right  pricing  strate- 
gies were  extremely  high  going  into  this  year. 

Live  Nation's  Roux.  a  veteran  promoter  who 
took  his  current  post  in  November  2010,  says 
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that  he  and  his  team  met  with  all  the  major  agen- 
cies as  plans  for  pricing  this  year  came  togcllicr. 
That  dialogue,  Roux  says,  was  "very  productive 
and  we  plan  on  doing  it  again  this  year." 

Geiger  finds  that,  across  the  industry,  "we 
are  aligned  in  our  belief  that  we  need  a  healthy 
ma rket place,  a  healthy  ecosystem Goi ng  i nto 
2011.  all  players  discussed.  'How  do  we  stop 
the  damage  (of  20101?'  We  talked  through  the 
cleanup  of  old  damage, "  says  Geiger.  "we  talked 
a  bit  about  the  process,  about  goals.  Ilnternally 
at  WME],  it  was  a  very  different  set  of  conversa- 
tions, like,  'How  are  we  going  to  innovate  this 
year?  Where  are  we  going  to  improve?  What  do 
we  need  to  do  better?'" 

One  mandate  for  Roux  and  Mark  Campana, 
his  partner  in  running  Live  Nation's  North 
American  concerts  operations,  was  making  bet- 
ter use  of  Live  Nation's  local-promoter  offices  in 
terms  of  marketing,  pricing  and  buying. 

"We  made  a  decision  to  decentralize  a  lot 
of  our  talent  buying  in  the  amphitheaters  and 
give  our  local-market  promoter  offices  a  much 
larger  role  than  they  probably  had  in  the  previ- 
ous year,"  Roux  says.  "We  did  a  tremendous  job 
of  reinvigorating  the  local  promoters  and  using 
all  those  local  offices  in  order  to  maximize  our 
ticket  sales  and  in  other  ways." 

The  industry  as  a  whole  has  become  "iiber 
sensitive"  to  ticket  pricing,  says  CAA's  Rose, 
who  points  out  that  the  pricing  discussion 
often  includes  packaging  artists  together  to 
offer  more  value. 

In  fact,  in  some  ways,  this  was  the  "year  of 
the  package"  from  the  club  to  stadium  level. 
Whether  it  was  New  Kids  on  the  Block/Back- 


street Boys,  lanelle  Monae/Bruno  Mars.  Maroon 
5/Train,  Sadc/Iohn  Legend,  )ourncy/ Foreigner 
or  dozens  of  other  tours,  the  packaging  was  syn- 
ergistic and  value- oriented. 

As  a  result  of  the  new  focus  on  pricing, 
C3's  Walker  says,  "in  general,  this  year  we 
found  the  deals  were  fair  and  everybody  won. 
What  we  didn't  have  this  year  was  a  bunch  of 
disastrous  arena  shows  where  you  lose  a  lot 
of  money.  Wc  were  smart  and  either  didn't 
buy  stuff  that  wasn't  right  or  the  agents  and 
managers  and  bands  worked  with  us  and  we 
got  it  priced  right." 

Pricing  is  a  complicated  process,  but  essen- 
tially starts  with  one  of  two  goals:  what  the  tour 
wants  to  make  or  what  the  ticket-buying  market 
will  bear.  It  does  seem  that  there  was  more  focus 
on  the  latter  this  year. 

Any  broad  discussion  of  pricing  strategy  today 
has  to  include  the  practice  of  discounting,  which 
was  of  a  scale  never  before  seen  in  2010,  largely 
driven  by  Live  Nation's  attempt  to  jump-start 
slagging  sales  in  the  sheds. 

Criticism  of  the  practice — or  rather  its  seem- 
ingly scattershot  implementation — was  wide- 
spread, and  it  seems  Live  Nation  listened. 

In  2011.  discounting  was  both  more  strategic 
and  often  on  the  front  end  as  opposed  to  a  "fire 
sale"  to  save  a  show. 

For  Live  Nation,  "pricing  shows  correctly  from 
the  start  and  sticking  to  our  plan  throughout  the 
tours'  entire  cycle  [was  a  priority],"  Roux  says. 
"Wc  minimized  late-cycle  discounting  and  in 
the  process  produced  a  higher  per-show  margin." 

Rather  than  using  reactive  price-slashing 
that,  many  believed,  trained  consumers  to  wait 


before  buying  tickets.  Live  Nation  focused  on 
discounting  for  early  buyers  at  certain  price 
points,  as  well  as  more  strategic  discounting 
through  companies  like  Croupon. 

According  to  Live  Nation  Entertainment 
CFO  Kathy  Willard.  Live  Nation  s  new  ven- 
ture with  Groupon,  Groupon  Live,  produced 
2,400  offers  and  sold  1.2  million  tickets 
through  September. 


Discounts  are  prevalent  throughout  society 
these  days  in  what  has  Iwcome  a  "deal  nation," 
as  Rose  calls  it.  "The  reality  is.  the  consumer 
today  is  being  trained  that  there  are  more  dis- 
counts available  in  all  walks  of  life,  whether  it's 
retail,  travel  or  food."  he  says.  "The  reality  is,  if 
you're  a  savvy  consumer  you  can  get  discounts 
on  everything,  daily.  And  the  reality  is,  not  every 
show  is  going  to  sell  out." 
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NET  vs.  CROSS 

As  far  and  away  the  most  active  promoter  in 
the  world  at  all  levels — and  the  live  business' 
only  public  company— Live  Nation's  perfor- 
mance is  hugely  reflective  of  the  overall  health 
of  the  industry. 

At  a  recent  investor  meeting.  Live  Nation 
revealed  that  its  concert  attendance  is  up  6% 
through  mid-November  excluding  amphithe- 
aters, and  down  1%  including  sheds.  Roux  says  it 
was  a  healthy  year  for  the  amphitheaters  it  owns 
and  operates,  and  many  of  Live  Nation's  biggest 
tours  are  in  arenas. 

Live  Nation  Entertainment  merged  with  in- 
dustry' leader  Ticketmasler  in  a  deal  completed 
early  last  year,  and  Live  Nation  Entertainment 
CFO  Willard  say's  that  through  September.  103 
million  tickets  had  been  sold  through  Ticket- 
master,  up  11%  over  last  year. 

Live  Nation's  Billboard  Boxscore  data  is  tough 
to  interpret,  as  the  company  stopped  wholesale 
reporting  of  box-office  information  midway 
through  2010.  But  Roux  says  the  stance  going 
into  the  year  was  in  creating  the  correct  situation 
for  each  show  and  tour  rather  than  just  volume. 
Sometimes  that  means  the  best  venue  for  a  given 
show  isn't  a  Live  Nation  venue. 

"We  worked  really  hard  to  match  the  artist  to 
the  markets  and  (he  venues  where  they  could 
drive  as  big  an  audience  as  possible."  Roux  says. 
"And  we  will  continue  to  work  with  the  artists 
to  help  them  determine  what  markets  and  ven- 
ues work  best  for  them,  including  the  number 
of  shows  in  each  market,  the  type  of  venue  they 
play  and  what  each  nuance  is." 

With  the  move  toward  decentralization,  Roux 
says  that  if  a  local  promoter  didn't  feel  a  given 
show  was  the  right  fit  for  the  shed  in  that  pro- 
moter's market,  the  local  guy  could  pass.  "All 
of  our  promoters  are  responsible  for  their  in- 
dividual businesses,"  he  says.  "When  there  is 
a  situation  they  don't  feel  comfortable  with,  we 
trust  them  to  make  the  right  decision.  For  the 
most  part,  I  think  people  were  happy  with  the 
seasons  that  they  had." 

Many  promoters  reported  lower  gross  num- 
bers to  Billboard  Boxscore  in  2011  than  2010, 
but  still  insist  profits  were  higher. 

"I'm  not  reporting  profits,"  C3's  Walker  says. 
"Our  grosses  might  have  been  down,  but  our 
profits  were  better.  Our  concert  promotion  busi- 
ness, where  we're  at  risk,  was  up  in  profitability, 
for  sure.  We  might  have  done  less  [gross]  but  we 
made  more  [net],  which  is  fine  with  me." 

AEC  Live's  Phillips  says  gross  numbers  are 
irrelevant  to  him.  "I  only  look  at  our  projected 
net.  I  don't  even  want  to  see  what  the  gross  is." 
he  says.  But  did  AEG  hit  its  projected  net?  "Big 
time."  Phillips  replies.  'We  did  130%  of  our  pro- 
jected budget." 

AEC  Live  reported  2,134  shows  to  Billboard 
Boxscore  in  2011.  down  from  2,558  last  year. 
"Sometimes  you  make  more  mone>-  b>'  what  you 
don't  do  than  what  you  do,"  Phillips  says.  "We 
are  ver>'  careful  buyers,  and  we  will  not  back  into 
a  guarantee  that  forces  us  to  scale  a  tour  much 
higher  than  we  think  the  demand  can  handle. 
We  just  won't  do  it," 

The  tours  that  AEC  Live  did  produce  were 
unqualified  winners.  "We  made  a  few  bets.  We 
didn't  make  multiple  bets."  Phillips  says.  "We 
don't  have  to  buy  everything.  You  have  to  be 
prudent.  How  do  you  ignore  unemployment?" 

AEG  Live's  parent  company  is  Anschutz  En- 
tertainment Croup,  which  owns  and  operates 


arenas,  stadiums  and  theaters  all  over  the  world, 
most  all  of  which  have  sports  tenants  that  relieve 
the  pressure  of  filling  the  calendar.  Phillips  says. 
"We're  an  arena  company,  not  an  amphitheater 
company,  so  we  don't  have  all  that  fixed  over- 
head and  stafl'and  have  to  keep  churning  stuff 
through  the  tumsriles."  That  said,  he  adds:  "AEG 
Live,  if  you  look  at  it  just  as  a  stand-alone  busi- 
ness, is  a  profitable  business.  It  took  us  a  while  to 
get  here,  but  we're  functioning  on  all  cylinders." 

LOOKIfNS  AHEAD 

Stakeholders  in  the  live  business  are  by  nature  an 
optimistic  lot.  and  they're  more  optimistic  than 


usual  heading  into  the  year  ahead. 

"It's  going  to  be  great."  Rose  says.  "People 
are  booking  tours  earlier  than  ever  before,  but 
I  think  it's  going  to  be  an  amazing  year." 

Roux  says  he  feels  "very  good"  about  2012. 
"We're  never  satisfied,  but  we  were  able  to  ac- 
complish the  majority  of  our  goals  [in  2011],  and 
we  anticipate  another  year  of  great  touring  talent 
and  success  in  2012,"  he  says. 

Having  just  produced  the  biggest  tour  in  his- 
tory with  U2's  360°.  Live  Nation  global  louring 
chairman  Arthur  Fogel  is  understandably  bull- 
ish on  touring.  But  his  perspective  is  broader 
than  just  the  results  of  that  tour.  "Everybody  in 


THE  SOLID  BASE 


RECOGNIZING  THAT  MUCH  OF  THE  LIVE  INDUSTRY 
FLIES  UNDER  THE  RADAR 


ONLY  A  FRACTION  of  the  total  touring 
activity  occurring  in  a  given  year  Is  re- 
ported to  Billboard  Boxscore  orany  in- 
dustry trade. 

It's  important  to  recognize  that  the 
true  meat  of  the  live  business  is  done, 
night  Inand  night  out,  at  clubs,  festivals, 
fairs.casinos.convention  halls,  private 
gigs,  rodeos,  performing  arts  centers, 
warehouses,  auditoriums  and  all  kinds  of 
other  venuesall  overthe  world,  often  by 
acts  that  rarely  cross  the  Billboard  Box- 
score  radar. 

These  hundreds— if  not  thousands— 
of  shows  are  what  keep  the  buses  and 
trucks  rolling,  keep  the  community  of 


touring  professionals  employed  and 
keeptheligfitson. 

From  up-and-coming  groups  to  trib- 
ute acts,  cover  bands  and  the  biggest 
names  in  music,  people  turned  out  for 
live  entertainment. 

The  results  of  most  of  these  shows  never 
appearin  print,  but  the  general  consensus 
from  scores  of  conversations  with  manag- 
ers, agents,  promoters,  talent  buyers,  PR 
representatives,  ticketers,  sponsors,  label 
executives,  venue  managers,  transporta- 
tion and  production  companiesand  other 
stakeholders  in  the  business  is  this:  Tour- 
ing, though  not  without  its  challenges,  is 
healthy,  and  the  future  isbrlght.  —RW 


our  business  likes  to  think  they  're  the  smartest 
guy  in  the  room.  "  he  says,  "but  the  truth  is  we 
all  learn  as  we  go  along,  and  with  the  realities  of 
our  world  and  our  business,  things  are  chang- 
ing and  you  have  to  adjust. 

"You  can  look  at  the  last  year  and  sec  there 
are  a  lot  of  positive  areas  of  strength  and  new  de- 
velopment in  our  business,"  Fogel  adds.  "TTiafs 
really  the  key  to  survival  and  growth,  and  we 
should  feel  pretty  positive  about  the  last  year 
and  going  forward." 

WME's  Geiger  believes  the  music  business 
overall  is  expanding  in  many  ways  and,  for  a 
transition  year,  the  industry  has  plenty  to  be 
encouraged  about. 

"Basically  there  is  a  lot  of  change  and  im- 
provement to  our  business  that  is  yet  to  come, 
[and]  careful,  considerate  thought  on  pricing; 
paying  some  attention  to  the  consumer,  and 
not  gouging;  and  some  increased  attention 
to  packaging  is  as  far  as  we've  gotten,  and 
that's  a  good  thing."  he  says.  "But  I'm  hope- 
ful for  much  more." 

In  fact,  one  would  be  hard-pressed  to  find 
anyone  in  this  business  more  optimistn.  than 
Geiger.  "I'm  optimistic  about  global  growth.  I'm 
optimistic  about  the  technological  tweaks  and 
customer  retention  tools,  the  pricing  tools,  that 
will  improve  the  business.  I'm  very  optimistic 
that  the  digital  music  model  will  feed  the  concert 
business  and  grow  it.  once  it's  mature."  he  says. 
"That's  going  to  come,  and  that's  the  stuffthat's 
really  exciting:  'How  do  we  really  improve  the 
business  and  make  a  more  permanent  change?' 
as  opposed  to.  'OK.  everybody  stop  being  greedy 
for  a  year."  •  • 
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R&B/HIP-HOP 


Young  Money/Cash 
Money  sLil  Wayne, 
NickiMinaj  rule; 
Chris  Brown,  Jill 
Scott  and  Miguel  help 
revitalize  RSfB 

BY  GAIL  MITCHELL 


AFASTLOOKATTHELEADING 
spots  on  this  year's  Top  R&B/ 
Hip-Hop  Albums  chart  and  the 
Top  RStB/Hip-Hop  Artists  recap 
gives  you  a  snapshot  of  what  hap- 
pened musically  in  2011. 
The  Young  Money/Cash 
Money  crew — Lil  Wayne  and 
Nicki  Minaj — ruled  the  roost. 
Rihanna  came  through  loud  and 
clear.  Kanye  West,  both  solo  and 
with  partner  in  hip-hop  )ay-Z. 
left  indelible  impressions.  Emi- 
nem's Rffcovtfry  proved  invinci- 
ble, as  did  his  moonlighting 
with  Royce  Da  5'9"  as  Bad  Meets  Evil.  Chris 
Brown  defied  naysayers  and  roared  back  (sec 
story,  page  37),  Beyoncc.  R.  Kelly  and  T.I,  re- 
turned  to  familiar  territory,  while  Wiz  Khalifa 
and  |.  Cole  polished  their  reputations  as  new- 
comers to  watch. 

But  there's  more  to  the  R&B/hip-hop  story 
this  year  than  what  appears  on  the  surface.  De- 
pending on  who  you  talk  to.  R&B  is  either  on 
its  way  back  or  losing  more  ground.  Helping 
build  the  case  for  the  former  argument  were 
the  long-anticipated  returns  of  Marsha  Ambro- 
sius  and  jill  Scott.  The  latter,  after  a  four-year 
hiatus,  notched  her  first  Billboard  200  No.  1 
debut.  The  Light  of  the  Sun.  The  project's  lead 
single,  "So  in  Love"  featuring  Anthony  Ham- 
ilton, also  set  a  record:  18  weeks  at  No.  1  on 
Adult  R&B,  tying  with  Maxwell  for  the  most 
weeks  at  the  top  of  that  tally. 

EstaWished  artists  weren't  the  only  ones  mak- 
ing R&B  headlines.  Newcomer  Miguel  proved 
to  be  a  force.  On  the  strength  of  his  RCA  debut 


album.  All !  Want  h  You.  and  the  single  "Sure 
Thing"  (No.  1  on  the  Hot  R&B/Hip-Hop  Songs 
year-end  recap),  he  finds  himself  at  No.  4  on  the 
overall  Top  New  Artists  lineup. 

Among  others  shoring  up  the  R&B  front  were 
Trey  Songz.  [ennifer  Hudson.  Ledisi  (posting 
her  best  showing  to  date  with  third  album  Pieces 
of  Me)  and  Chrisette  Michele.  Kelly  Rowland 
also  made  news  this  year, 
propelled  by  "Motivation" 
featuring  the  ubiquitous  Lil 
Wayne,  which  ranks  at  No. 
2  on  the  Hot  R&B/Hip-Hop 
Songs  recap.  And  Lady  Gaga 
labelmatc  Mindless  Behav- 
ior breathed  life  back  into 
the  boy  group  model  with 
its  debut  Streamline/Con- 
junction/lnterscope  album. 
#1  GiH. 

While  Charlie  Wilson 
remained  an  Adult  R&B 
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fixture — with  "You  Arc"  and  follow-up  "Life 
of  the  Party" — duets  were  a  vibrant  presence 
on  that  roster.  In  addition  to  the  Scott/Ham- 
ilton pairing,  other  noteworthy  alliances  in- 
cluded Anthony  David  and  Algebra  (also  a  hot 
story  on  the  indie  R&B  front),  Kelly  Price  and 
Stokley.  El  DcBarge  and  Faith  Evans.  Kem 
and  Chrisette  Michele.  and  the  inspired  pair- 
ing of  Cee  Lo  Green  and 
Melanie  Fiona.  Green  also 
tops  the  R&B/Hip-Hop 
Digital  Songs  recap  with 
his  viral  hit  "F**k  You 
(Forget  You)." 

But  one  cannot  navigate 
that  chart,  or  any  other 
R&B/hip-hop  or  rap  year- 
end  tally,  without  running 
into  Lil  Wayne  {Tha  Carter 
IV,  i  Am  Not  a  Human 
Being).  Minaj  {Pink  Fri- 
day) and  Khalifa  {Rolling 


Papers).  Wayne  and  Minaj  wield 
a  one-two  punch  on  Top  R&B/ 
Hip-Hop  Albums,  with  hip- 
hop  claiming  six  of  the  top 
10  showings.  Those  six  also 
include  West,  Eminem.  [ay-Z 
and  Kanye  West,  and  Khalifa. 
Rounding  out  the  top  30:  Bad 
Meets  Evil.  T.I..  Lupe  Fiasco, 
Green.  Beaslie  Boys.  Drake 
(whose  Thank  Me  Later  re- 
tained its  popularity)  and  Kid 
Cudi.  Plus.  Wayne  and  prot^gie 
Minaj  also  rule  the  Top  R&B/ 
Hip-Hop  Artists-Male  and  Top 
R&B/Hip-Hop  Artists-Female 
charts,  respectively. 

Wayne  and  Minaj  also  main- 
tain a  one-two  reign  on  the  year- 
end  Top  R&B/Hip  Hop  Artists 
recap,  followed  by  Rihanna, 
Brown.  West.  Eminem,  Khal- 
ifa. Drake.  Beyonc^and  Songz. 

However,  Khalifa  claims  the 
No.  1  position  on  the  overall  Top 
New  Artists  recap  while  the  No. 
3  spot  goes  to  Bad  Meets  Evil 
and  the  No.  9  slot  goes  to  West 
protege  Big  Sean. 

In  addition  to  pumping  out 
his  own  big  hits  ("6  Foot  7  Foot," 
"How  to  Love").  Lil  Wayne 
stayed  busy  providing  valuable 
assists  to  others.  Key  among 
those:  Rowland  ("Motivation") 
and  Brown  ("Look  at  Me  Now" 
with  Busta  Rhymes). 

Speaking  of  Rhymes,  his 
heightened  profile  (including 
a  track  on  Mary  |.  Blige's  new 
album),  landed  him  a  recently 
announced  deal  with  power- 
hou.se  Cash  Money. 

Rick  Ross  and  his  Maybach 
Music  Group — which  moved 
from  Def  |am  Recordings  to 
Warner  Bros,  earlier  this  year — 
drove  "Aston  Martin  Music' 
featuring  Drake  and  Michele 
across  the  finish  line  on  both 
the  year-end  Hot  R&B/Hip-Hop 
Songs  and  Rap  Songs  charts. 
Speaking  of  the  Rap  Songs  list. 
Brown  s  "Look  at  Me  Now"  tops  that  tally  while 
Minaj  posts  two  hits  in  the  top  10:  "Moment  4 
Life'  (featuring  Drake)  and  "Super  Bass."  The 
pint-size  dynamo  and  Lil  Wayne  continue  their 
top  two  tutelage  on  the  Rap  Songs  Artists  tally, 
but  this  time  whh  Minaj  ruling  the  chart. 

Also  leaving  a  significant  imprint  on  hip- 
hop  this  year:  Fiasco.  Roc  Nation  newcomer 
j.  Cole,  DI  Khaled.  Waka  Flocka  Flame,  T.I.. 
Pitbull  and  indie  rapper  Tech  N9ne.  Com- 
manding the  No.  1  spot  on  Rap  Digital  Songs 
(available  exclusively  on  Billboard.biz)  is  party 
duo  LMFAO. 

In  addition  to  Lil  Wayne.  Minaj  and  Khalifa, 
the  online  tally's  top  10  includes  Diddy-Dirty 
Money's  "Coming  Home'  (featuring  Skylar 
Grey)  and  Or,  Ore's  "I  Need  a  Doctor"  (featur- 
ing Grey  and  Eminem).  Given  the  recent  news 
that  Ore  may  now  be  taking  a  hiatus  from  re- 
cording— and  the  continued  delay  of  his  long- 
anticipated  Detox — this  might  be  the  iconic  pro- 
ducer's last  chart  sighting  for  a  while.       •  •  - 


Can't  miss  him: 
LIL  WAYNE  Is 
omnipresent  on 
an  array  of  year- 
end  R&B/hip-hop 
and  rap  recaps. 


50 


BILLBOARD        DECEMBER  17,  2011 


COUNTRY 


Country's  crossover 
kings  and  queens  rule 
on  the  charts 


BY  KEN  TUCKER 


THISAINTYOURGRANDDADS 
country  music.  Today's  country 
stars  a  re  just  as  at  home  on  the  pop 
charts  as  they  are  on  the  country 
taHies.TayiorSwjft.|asonAldean, 
Lady  Antebellum  and  the  Band 
Perry,  among  others,  all  made 
their  mark  inother genres  in  201 1 . 
Swift,  who  was  honored  this 
month  as  Billboard's  Woman 
of  the  Year,  made  it  a  point  to 
invite  pop  (and  a  few  country) 
stars  onstage  during  her  Sptak 
Now  world  tour,  including  Nicki 
Minaj.  Flo  Rida,  Usher.  |ustjn 
Bieber.  |ason  Mraz  and  Kenny  Chesney.  The 
Country  Music  Assn.  (CMA)  and  Academy  of 
Country  Music  both  named  her  their  enter- 
tainer of  the  year,  and  she  picked  up  Billboard 
Music  Awards  to  boot.  Swift's  2010  release. 
Speak  Now  (Big  Machine),  leads  the  year-end 
Top  Country  Albums  recap. 

However,  edging  oul  Swift  in  the  No.  1  spot 
on  the  Country  Digital  Songs  Artists  recap  is 
Jason  Aldean,  who  married  country  and  rap 
on  his  hit  "Din  Road  Anthem"  (Broken  Bow). 
He  performed  the  tune  at  the  201 1  CMT  Music 
Awards  with  Ludacris.  no  less.  Aldean's  duet 
with  Kelly  Clarkson.  "Don't  You  Wanna  Stay," 
was  not  only  a  country  hit.  but  also  charted 
on  the  Aduh  Contemporary  Songs  recap.  The 
Georgia  native  is  also  gaining  momentum  on 
the  touring  front,  recently  winning  the  Break- 
through Award  al  the  Billboard  Touring  Con- 
ference &  Awards. 

This  was  also  quite  a  year  for  Lady  Antebel- 
lum— the  trio  of  Hillary  Scott.  Charles  Kel- 
ley  and  Dave  Haywood — which  placed  near 
the  top  in  several  categories,  but  most  nota- 
bly takes  the  No.  1  spot  on  the  Top  Billboard 
200  Artists-Duo/Group  recap.  Tlie  threesome 
placed  two  of  its  Capitol  Nashville  albums  in 
the  lop  10  of  the  Top  Country  Albums  cat- 
egory: at  No.  4  is  Need  You  Now  and  al  No.  6 
is  Own  the  Night,  which  lopped  the  Billboard 
200  in  September  after  selling  347,000  copies, 
according  to  Nielsen  SoundScan.  In  Novem- 
ber, Lady  A  picked  up  its  third  straight  CMA 
Award  for  vocal  group  of  the  year,  and  earlier 
this  year  it  nabbed  five  Grammy  Awards  and 
a  Billboard  Music  Award. 


If  any  act  in  country  music  had  a  break- 
through year,  it  was  sibling  trio  the  Band  Perr)'. 
Not  only  did  Kimberly.  Reid  and  Neil  Perry 
reach  No.  1  on  Hoi  Countrj'  Songs  in  late  2010 
with  "If  I  Die  Young"  (Republic  Nashville},  Ihe 
song  also  hit  No.  I  on  Billboard  s  Adult  Con- 
temporary chart.  It  lops  the  year-end  Country 
Digital  Songs  list,  and  the  act's  self-titled  debut 
album  finishes  at  No.  7  on  the  Top  Country 
Albums  recap, 

Blake  Shellon  may  not  have  crossed  over  in 
the  traditional  sense,  but  he  surely  paved  some 
pop  culture  in-roads  in  2011  as  one  of  four 
coadieson  NBC's  "The  Voice"  alongside  Maroon 
5's  Adam  Levine.  Christina  Aguilera  and  Cee  Lo 
Green,  It  was  arguably  his  best  year  at  country 
radio,  scoring  his  fourth  and  fifth  straight  No.  Is 
on  Hot  Country  Songs,  a  streak  that  dales  back 
to  2009.  It's  no  surprise  then  that  he  leads  the 
Hot  Country  Songs  Artists  recap  for  the  year, 
placing  "Honey  Bee"  (Warner  Bros./WMN)  at 
No.  8  on  the  Hot  Country  Songs  recap. 

The  top  spot  on  the  year-end  Hot  Country 
Songs  chart  belongs  to  the  Eli  Young  Band, 
which  had  the  year's  biggest  hit  with  "Crazy 
Girl"  (Republic  Nashville).  It  marked  the  first 
trip  to  the  top  of  Hot  Country  Songs  for  the  Texas 


foursome,  which  had  previously  failed  to  crack 
the  top  10  in  five  attempts  dating  back  to  2007. 

Thanks  to  the  success  of  Lady  Antebellum, 
Keith  Urban.  Eric  Church,  Luke  Bryan,  Dar- 
ius Rucker  and  Dierks  Bentley.  Capitol  Nash- 
ville once  again  tops  the  Hot  Country  Songs 
Imprints  and  Hot  Country 
Songs  Labels  charts,  as  well 
as  the  Top  Country  Albums 
Imprints  recap.  The  Capi- 
tol Nashville  team  also  took 
the  overall  Top  Country  Im- 
prints list  for  combined  sales 
and  airplay  success. 

Sony  Music  Nashville, 
home  lo  Chesney,  Miranda 
Lambert.  Chris  Young.  Brad 
Paisley.  Carrie  Underwood 
and  Sara  Evans,  among  oth- 
ers, leads  the  Top  Country 
Albums  Labels  recap  and 
the  Top  Country  Labels  recap.  Universal  is  No. 
1  on  the  Top  Country  Albums  Distributors  recap. 

The  youth  movement  in  countr)'  music  con- 
tinued in  2011.  Among  Ihe  lop  10  on  the  Hot 
Country  Songs  Artists  recap,  the  sole  veteran  is 
Chesney  (No.  5  on  the  list),  who  scored  his  first 
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Billboard  top  10  airplay  single  in  1995.  The  rest 
of  this  recap  roster  all  achieved  their  first  hits  in 
the  past  six  years,  including  Aldean  (2005).  Swift 
(2006).  Lady  Antebellum  (2(M)7).  Young  (2009). 
Zac  Brown  Band  (2008)  and  Bryan  (2007). 
The  trend  is  c%'en  more  apparent  on  the  year- 
end  Top  Country  Albums 
Artists  tally.  There,  Paisley 
(No.  7).  who  released  his 
debut  album  in  1999.  finds 
himself  the  senior  member 
ofa  group  that  also  includes 
this  year's  "American  Idol" 
winner.  Scotty  McCreery, 
who  is  No.  9. 

Perhaps  not  surpris- 
ingly, given  the  youthful 
demographics  of  digital 
downloading.  Chesney  is 
also  the  oldest  act  on  the 
Country  Digital  Songs 
Artists  recap.  The  husband-and-wife  duo 
of  Thompson  Square.  Keifer  and  Shawna 
Thompson,  are  the  newcomers  of  the  group, 
landing  at  No.  10  thanks  to  ihe  success  of 
their  breakthrough  hit,  "Are  You  Gonna  Kiss 
Me  or  Not"  (Stoncy  Creek).  •  • 


We  own  the  charts; 
LADY  ANTEBELLUM 
is  among  the  young 
generation  of  acts 
ruling  this  year's 
country  recaps. 
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Depth  and  diversity 
drivegospel. 
Christian  markets 

BY  DEBORAH  EVANS  PRICE 


I HERE  ARE  MANY  ROOMS  IN  THE 
house  of  faith-based  music  and  that 
diversity  shines  forth  on  the  year-end 
Christian  and  gospel  music  charts. 
Gospel  icon  Kirk  Franklin  tops  the 
year-end  Gospel  Albums  Artists  recap 
on  the  strength  of  his  soulful  Hello 
Fear,  the  No.  1  title  on  the  Gospel 
Albums  tally.  Skillet's  hard-rocking  Awake 
clocks  in  at  No.  5  on  the  Christian  Albums 
recap  and  earns  the  act  the  No.  3  spot  on  the 
Christian  Albums  Artists  chart.  Worshipful 
sets  by  Casting  Crowns  and  Chris  Tomlin 
propel  those  artists  to  Nos,  1  and  2,  respec- 
tively, on  the  Christian  Albums  Artists  recap. 
The  depth  and  diversity  of  talent  continue 


to  make  both  the  Christian  and  gospel  com- 
munities strong  niche  markets,  and  though  the 
upper-echelon  chart  positions  continue  to  be 
dominated  by  such  established  acts  as  Frank- 
lin. Tomlin,  Casting  Crowns.  Third  Day.  Mary 
Mary  and  Marvin  Sapp,  newcomers  are  enjoy- 
ing their  piece  of  the  pie  as  well.  This  is  espe- 
cially true  in  the  gospel  world  with  Vashawn 
Mitchell  and  Le'Andria  johnson. 

Mitchell's  EMI  Gospel  debut  album,  Trium- 
phanl,  is  No.  5  on  the  Gospel  Albums  chart. 
Released  in  August  2010.  sales  have  been 
fueled  by  the  hit  "Nobody  Greater."  which 
is  No.  1  on  the  year-end  Gospel  Songs  tally. 
In  October.  EMI  Gospel  offered  fans  Trium- 
phant— The  Deluxe  Edition,  featuring  two  new 
songs  plus  a  bonus  DVD  with  more  than  60 
minutes  of  performance,  concept  and  inter- 
view footage. 

lohnson,  a  single  mother  of  three,  won 
season  three  of  BET's  "Sunday  Best'  talent 
competition  in  |une  2010  and  has  endeared 
herself  to  fans  with  both  her  impressive  voice 
and  rags-to-riches  story.  (She  lost  her  home 


to  foreclosure  a  day  after  auditioning  for 
"Sunday  Best.")  The  Awakening  oj Le'Andria 
Johnson  is  No.  7  on  the  Gospel  Albums  list, 

Gospel  hip-hop  phenomenon  Lecrae  had 
a  great  year,  placing  two  titles  in  the  top  10 
of  the  Gospel  Albums  recap — 2010's  Rehab 
placed  at  No.  4  and  20irs  Rehab:  The  Over- 
dose, containing  U  new  tracks,  is  No.  9. 

However.  Franklin  continues  to  be  gospel 
music's  kingpin,  taking  the  top  spot  with 
Hello  Fear.  Initially  slated  for  a  May  release. 
Hello  Ftarwas  moved  up  to  March  22  buoyed 
by  the  strength  of  the  singles  "I  Smile"  and 
"I  Am."  Sales  of  the  album  also  benefited 
from  Franklin  teaming  with  Steve  Harvey 
for  a  gospel/comedy  lour. 

The  Christian  Albums  recap  is  dominated 
by  perennial  favorites.  includingTomlin.  Cast- 
ing Crowns,  Skillet,  Third  Day,  MercyMe  and 
Newsboys.  Tomlin  takes  the  top  spot  with  his 
2010  set  And  If  Our  God  Is  for  Us.  The  Atlanta- 
based  worship  leader  places  two  songs  in  the 
top  10  of  the  year-end  Christian  Digital  Songs 
chart  (available  exclusively  at  Billboard.biz)  with 
"OurGod'  at  No.  2  and  '1  Will  Follow"  at  No.  6. 
Skillet's  rock-loving  audience  is  also  among  the 
digitally  savvy,  earning  it  the  top  spot  on  Chris- 
tian Digital  Songs  with  "Awake  and  Alive"  and 
the  No.  8  position  with  "Hero." 

Casting  Crowns  had  a  big  year  again  in  2011. 
The  band's  2009  album.  Until  the  Whole  World 
Hears,  continues  to  be  a  strong  seller,  placing  at 
No.  3  on  the  year-end  Christian  Albums  chart. 
When  released  in  November  2009,  it  bowed  at 


No.  4  on  the  Billboard  200.  Casting  Crowns* 
newest  album.  Come  to  the  Well,  was  released 
Oct.  18  and  debuted  at  No.  1  on  Top  Christian 
Albums  and  at  No.  2  on  the  Billboard  200 — its 
highest  entry  on  the  all-genre  chart. 

Only  the  strength  of  Adele's  21  kept  the  act  out 
of  the  top  spot.  Come  to  the  Well  is  No.  6  on  the 
year-end  Christian  Albums  chart  buoyed  by  the 
band's  fall  tour,  a  new  book  by  lead  singer  Mark 
Hall  and  the  single  "Courageoas"  (including  its 
use  in  the  hit  indie  film  of  the  same  name). 

Veteran  Christian  bands  Skillet,  Third  Day. 
MercyMe  and  Newsboys  capture  the  Nos.  4.  5, 
7  and  8  spots  on  the  Christian  Albums  year-end 
tally.  The  top  10  is  rounded  out  by  hard  rock  out- 
fit Red  at  No.  9  with  third  album  Until  We  Have 
Faces,  and  Francesca  Battistelli  at  No.  10  with 
sophomore  set  Hundred  More  Years.  This  was  a 
big  year  for  Battistelli,  as  the  yoimg  singer/song- 
writer captured  female  vocalist  and  entertainer 
of  the  year  honors  at  the  Gospel  Music  Assn.s 
Dove  Awards  in  April. 

Tenth  Avenue  North  reigns  atop  the  Chris- 
tian Songs  list  with  the  uplifting  ballad  "You 
Are  More"  from  second  album  The  Light  Meets 
the  Dark.  The  Reunion  Records  set  finishes  the 
year  at  No.  15  on  the  Christian  Albums  list. 
The  Christian  Songs  chart  leans  heavily  into 
pop  and  worship  with  such  hit  titles  as  Casting 
Crowns'  "Glorious  Day  (Living  He  Loved  Me)." 
Mandisa's  "Stronger,"  Sidewalk  Prophets'  "You 
Love  Me  Anyway'  and  Brandon  Heath's  "Your 
Love"  rounding  out  the  top  five  and  defining 
the  year  at  Christian  radio.  •  •■ 


SKDIGHALD 


New  methodology 
earns  her  Top  Latin 
Artist  honors 


BY  LEILA  COBO 


IHISYEAR.SHAKIRADIDN'THAVE 
the  top-selling  Latin  album  in  the 
United  States — her  Sale  el  Sot  landed 
at  No.  4  on  the  Top  Latin  Albums  year- 
end  chart.  Nor  did  she  land  any  singles 
within  the  top  10  on  the  year-end  Hot 
Latin  Songs  recap. 
Bui  thanks  to  her  formidable  digital 
presence,  including  the  top  spot  on  Billboard's 
year-end  recaps  for  Latin  Digital  Songs  Artists 
and  Latin  Digital  Songs — with  "Waka  Waka 
(This  Time  for  Africa)" — she  is  No.  1  on  this 
year's  Top  Latin  Artists  and  Top  Latin  Artist- 
Female  list. 

Shakira's  performance  marks  a  change  in 
the  way  Billboard's  year-end  charts  measure 
success.  For  the  first  time,  Latin  rankings  in- 
clude general  top  artist  categories  determined 
not  only  by  album  sales  and  radio  airplay,  but 
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also  by  boxscore  touring  revenue,  track  down- 
loads. Social  50  chart  activit)'.  ringtone  sales  and 
streaming  data. 

By  that  metric,  it's  no  surprise  that  the  other 
lop  five  Top  Latin  Artists — Prince  Royce.  Pitbull, 
Enrique  Iglesias  and  Don  Omar,  respectively — 
all  have  a  strong  online  presence,  as  well  as  an 
appeal  that  extends  beyond  the  traditional  Latin 
base  and  reaches  a  more  cross-cultural  realm.  So 
do  Wisin  &  Yandel,  who  reign  on  the  Top  Latin 
Artists-Duo/Group  and  Latin  Rhythm  Albums 
Artists  recaps,  along  with  the  Latin  Rhythm  Al- 
bums chart  with  Los  Vaqueros:  El  Regreso. 

Among  this  year's  chart  leaders  is  Prince 
Royce,  a  new  artist  who  tops  a  stunning  10 
year-end  charts,  includ- 
ing Top  Latin  Albums  and 
Tropical  Albums  with  his 
self-titled  debut.  Royce  is 
also  Top  Latin  Albums  Art- 
ist and  Tropical  Albums 
Artist,  and  his  combined 
chart  performance  across 
the  board  led  him  to  rule 
the  Top  Latin  Artists-Male 
and  Top  New  Latin  Art- 
ist lists.  As  a  writer  (under 
the  name  GeoflVey  "Prince 
Royce"  Rojas).  he  leads  the 


Hot  Latin  Songwriters  recap,  while  his  song 
"Corazon  Sin  Cara'  tops  the  year-end  Hot  Latin 
Songs  chart. 

But  it  was  another  song — Omar's '  Danza  Ku- 
duro."  featuring  Lucenzo — that  dominated  the 
Latin  year,  topping  the  Latin  Pop  Songs,  Tropical 
Songs  and  Utin  Rhythm  Songs  charts.  Omar  is 
also  the  Latin  Rhythm  Songs  Artist  of  the  year. 

In  the  regional  Mexican  realm,  it  was  largely 
about  youth  and  crossover,  with  big  Billboard 
Mexican  Music  Awards  winner  Gerardo  Ortiz 
topping  the  Regional  Mexican  Albums  Artists 
chart  while  Fide!  Rueda  is  No.  1  on  the  Regional 
Mexican  Songs  chart  with  "Me  Encantaria'  and 
)uli6n  Alvarez  y  Su  Norteho  Banda  tops  the  Re- 
gional Mexican  Songs  Art- 
ists recap. 

Amid  this  sea  of  cross- 
cultural  acts,  tradition  held 
sway  most  prominently  with 
Cristian  Castro,  whose  con- 
cept album  Viva  el  Principe, 
an  homage  to  lost  |ose, 
rules  the  Latin  Pop  Albums 
chart  and  makes  Castro  the 
Latin  Pop  Albums  Artist  of 
the  year.  Castro's  set  was 
also  the  second  top-selling 
album  of  the  year. 


Similarly,  it's  a  compilation  album — Los 
Bukis'  35  Aniversario — that  reigns  on  the  Re- 
gional Mexican  Albums  chart,  while  the  late 
Selena,  still  strong,  was  the  top-selling  artist 
on  the  online-only  Regional  Mexican  Digital 
Songs  charts. 

As  for  Pitbull,  underscoring  the  growing  pres- 
ence of  English  and  Spanglish  on  Utin  radio, 
he  is  No.  1  on  the  Hot  Latin  Songs  Artists  recap 
thanks  to  his  seemingly  endless  supply  of  hits. 
H  is  pal — another  cross-cultural  multi-language 
hitmakcr.  Enrique  Iglesias,  who  had  last  year's 
top-selling  Latin  album — this  time  rules  the 
Latin  tour  recap. 

Universal  Music  Latin  Entertainment  leads 
in  the  label  realm  while  its  fully  owned  regional 
Mexican  label  Disa  leads  among  imprints. 

U  M  LE  emerges  again  as  the  top  distributor, 
and  also  leads  the  Top  Latin  Albums  Labels, 
Latin  Pop  Albums  Labels.  Regional  Mexican 
Albums  Labels  and  Latin  Rhythm  Albums  La- 
bels charts.  In  turn.  Universal  Music  Latino, 
Fonovisa  and  Machete  top  the  Latin  Pop  Albums 
Imprints,  Regional  Mexican  Albums  Imprints 
and  Latin  Rhythm  Albums  Imprints  recaps,  re- 
spectively. UMLE  was  only  missing  from  the 
tropical  albums  arena,  where  Top  Stop,  Prince 
Royce "s  label,  leads  in  imprints  and  Sony  Music 
Latin  leads  in  the  label  category. 

Sony,  in  turn,  rules  the  Hot  Latin  Songs  La- 
bels chart,  while  Disa  once  again  dominates 
the  Imprint  category.  While  Sony  leads  the 
Latin  Pop  Songs  Labels  and  Latin  Pop  Songs 
Imprints  recaps,  as  well  as  the  Tropical  Songs 
Labels  chart.  Disa  leads  in  both  the  Regional 
Mexican  Songs  Labels  and  Regional  Mexican 
Songs  Imprint  categories.  • 
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Reflecting  on  the 
musical  highlights  of 
2011— by  the  numbers 


BY  SILVIO  PIETROLUONGO 


BILLBOARDS  YEAR  IN  MUSIC 
specialissue  offers  the  definitive 
recap  of  the  songs,  albums,  art- 
ists, labels,  tours  andothermusic 
makers  that  have  fared  the  best 
during  the  past  year. 
Within  this  issue  are  280  lists, 
and  there  are  480-plus  rankings 
available  online  (see  billboard, 
biz/charts),  including  deeper 
rankings  for  some  charts  in- 
cluded on  these  pages. 
Joining  the  print  lineup  in 
201 1  are  rankings  for  the  artist- 
based  Social  50  and  Uncharted 
charts  and  the  addition  of  Hot  100  Airplay  artis^ts. 

Also  new  to  the  menu  are  expanded  artist  and 
label  breakouts  for  Latin  and  Rock,  including 
new  recognition  for  the  top  artist,  new  artist, 
imprint  and  label  in  those  genres. 

The  aforementioned  charts  recognize  chart- 
topping  achievements  by  such  diverse  acts  as 
Justin  Bieber.  Traphik,  Shakira.  Prince  Royce 
and  Mumford  &  Sons. 

Exclusive  to  Billboard. biz  is  the  entire  year- 
end  menu  of  charts,  including  such  recent 
additions  as  Pop.  Alternative  and  Hard  Rock 
Digital  Songs. 

Each  of  the  year-end  music  tallies  represents 
aggregated  numbers  for  each  artist,  title,  label 
and  music  contributor  from  the  weekly  charts. 

Most  of  those  numbers  are  based  on  data  from 
Nielsen  Entertainment,  with  sales  of  physical 
and  digital  product  compiled  by  Nielsen  Sound- 
Scan  and  radio  airplay  and  digital  streams  mea- 
sured by  Nielsen  BDS. 

The  Ringtones  category  is  based  on  sales 
tracked  by  Nielsen  RingScan.  Social  50  data  is 
provided  by  online  aggregator  Next  Big  Sound, 
while  Uncharted  is  formulated  b>'data  from  Next 
Big  Sound  and  Myspace. 

The  entire  Billboard  charts  department  has 
a  hand  in  compiling  the  year-end  recaps.  At  the 
center  of  this  effort  are  charts  production  man- 
ager Michael  Cusson  and  associate  production 
manager  Alex  Vitoulis.  Boxscore  chart  manager 
Bob  Alien  compiles  the  touring  tallies. 

The  rankings  for  BDS-  and  SoundScan-based 
music  charts  reflect  airplay  or  sales  during  the 
weeks  that  titles  appeared  on  a  relevant  chart 

during  ihr  tracking  period.  This  includes  ac- 
tivity during  unpublished  weeks  for  those  lists 
that  print  every  other  week.  The  201 1  chart  year 
began  with  last  year's  Dec.  4  issue  and  ended 
with  the  one  dated  Nov.  26.  2011. 

Sales  or  airplay  registered  before  or  after 
a  titles  chart  run  aren't  considered  in  these 
standings.  That  methodology  detail,  and  the 
December-November  time  period,  account 
for  some  of  the  differences  between  these 
lists  and  the  calendar-year  recaps  that  are 
compiled  independently  by  either  Sound- 
Scan  or  BDS. 


Artist,  imprint,  label  and  distributor  catego- 
ries for  all  genres  reflect  accumulated  chart  per- 
formance for  all  titles  on  the  pertinent  chart. 

The  umbrella  "label"  categories  refer  to  the 
distributing  labels  and/or  promotion  labels  listed 
on  Billboard's  weekly  charts.  If  only  one  label 
appears  on  a  chart  listing,  that  company  counts 
as  both  "imprint"  and  "label"  for  that  title. 

The  merger  or  consolidation  of  labels  during 
2011  {Universal  Motown  and  Universal  Repub- 
lic. Reprise  and  Warner  Bros.,  |ive  Label  Group 
and  RCA  Mu.*;ic  Group)  were  taken  into  account 
when  ranking  those  labels  for  the  year.  Points  for 
chart  entries  were  awarded  appropriately  based 
on  when  those  mergers  took  effect. 

Imprint  and  Label  rankings  for  Top.  coun- 
try. Rii:B/Hip-Hop,  Latin  and  Rock  combine 
data  from  album  and  singles  charts  for  each 
respective  genre,  utilizing  formulas  that  have 
been  weighted  so  that  the  sales  units  tallied  on 
the  Billboard  200.  Top  Country  Albums.  Top 
R&B/Hip-Hop  Albums,  Top  Latin  Albums  and 
Top  Rock  Albums,  respectively,  have  parity  with 
the  specific  chart  points  that  construct  each 


week's  Billboard  Hot  100.  Hot  Country  Songs, 
Hot  R&B/Hip-Hop  Songs.  Hot  Latin  Songs  and 
Rock  Songs. 

Rankings  for  year-end  airplay  charts  are  based 
on  accumulated  BDS-monitored  plays  or  audi- 
ence impressions,  depending  on  each  list's 
weekly  methodology,  for  each  week  a  song  ap- 
peared on  the  chart. 

The  Hot  100  reflects  accumulated  radio,  sales 
and  streaming  points,  according  to  data  provided 
by  Nielsen  BDS  and  Nielsen  SoundScan. 

Artist  categories  for  Top,  Country  atid  R&B/ 
Hip-Hop  have  been  revised  this  year  to  account 
for  activity  beyond  album  sales,  track  down- 
loads and  airplay. 

Now  part  of  the  weighted  formula  is  Box- 
score  touring  revenue.  Social  50  chart  activity, 
ringtone  sales  and  streaming  data  from  such 
sources  as  Vevo.  Slacker.  AOL,  Rhapsody  and 
Napster,  among  others,  provided  by  Nielsen 
BDS.  Artist  categories  for  Pan-Rock  and  Latin 
have  been  added  using  this  same  methodology. 

For  an  act  to  qualify  as  a  new  artist  for  the 
Top,  Country.  R&B/Hip-Hop,  Latin  and  Rock 


categories,  it  must  not  have  placed  an  album 

on  the  Billboard  200  prior  to  October  2010  or 
appeared  on  a  prior  year-end  new  artist  ranking. 

The  Dance  Club  Songs  rankings  are  based 
on  an  irtverse  point  system,  with  titles  collect- 
ing points  based  on  rank  for  each  week  they 
were  on  the  chart. 

The  publishing  categories  reflect  accumu- 
lated points  for  all  charted  songs  on  applica- 
ble weekly  charts.  If  a  song  is  held  by  more 
than  one  publisher,  points  are  divided  equally 
among  them. 

In  llic  I'ublisliing Corporation  category,  par- 
ent companies  receive  100%  of  the  points  from 
publishers  in  which  they  own  at  l«ist  50%  equity 
and  25%  of  the  points  compiled  by  publishers 
that  they  administer  but  do  not  own. 

Accompanying  label  listings  on  the  top  art- 
ists rankings  are  limited  to  the  label  each  artist 
is  signed  to.  An  artists  title  count  will  still  in- 
clude all  charting  efforts,  even  those  recorded 
on  other  labels.  •  •■ 

Silyfio  Pietrduongo  is  director  of  charts  for  BUlboard. 
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CHARTS 


TopArtLsts 


»OS.ailSI  lir^t;nl/lj&tl 


1  AOELEXlAokitnte 

2  RIHANNASIPmUm/ID»K 

3  KATY  PERRY  (agitol 

4  LADY  GAGA 

VrMmlinf/Konllve/lnlfiMOP* 

5  UL  WAYNE 

I'oixg  Honev/{ash  Monev/Univerwl  iJwubk 

6  BRUNO  MARS  [Ml 

7  NICKI MINAJ 

loaig  Konev/tash  Honev/UmverW  Reoubk 

8  TAYLOR  SWIFT  Big  Nunne 

9  JUSTIN  BIEBER 
SilwolEhn/fiavmond  etMn/Kland/IDJHG 

10  CHRIS  BROWN  Jivf/KI 
Tl     THE  BLACK  EYED  PEAS  InlWKOOt 

12  EMINEM  Wel^'V^dv^AlltinMtli/bilefStape 

13  JASON  ALDEANItHlo  Sow 

14  BRITNEY  SPEARS  lrrt/ll(« 

15  WIZ  KHALIFA  RnlniiWIUIaiilK 

16  PINK  ufa:w»t,'R(» 

17  PITBULL  Hi  iOVMoGrnindVlfRCA 
IS  KANYEWESTBoC't'ltb/MJam/IDM 

19  KE$HA  Kmaxilx/K* 

20  LADY  ANTEBELLUM  CaMKNaMK 

21  USHER  UFace/Ji>e«A 

22  U2  Island.'^lmcocie 

23  DRAKE 
Tnjng  Noievycaih  Noflev/UnlvmalResutik 

24  LMFAOPaflYliKMiam/ 
Chmvtret/lfHefMow 

25  BEYONCEPHMCKlMumlKa 


26  BON  JOVI  Island/IDJIK 

27  ENRIQUE  IGLESI  AS  UnwnamtwtlK 

28  KENNY  CHESNEYBM 

29  BLAKE  SHELTON 
Aainei  Bin  Nastivdl? 

SO  CEELO  GREEN  lladKiillm/IHIra 

31  SELENA  GOMEZ  a  THE  SCENE 

holtVWUOd 

32  ZAC  BROWN  BAND 

Soutlwtn  Giound/Roai/Biggei  fytuie/AllanlK 

33  MICHAEL  JACKSON  MJVCk 

34  AVRILLAVIGNEIKH 

35  THE  BAND  PERRY  Bnubiclbslivk 

36  DAVID  GUETTA 
Wlul  A  Nuw/AUralwMaialol 


37  TAKE  THAT  Potrioi/UnmiMl 

38  RASCAL  FLATTS 

39  LINKINPARK  ;.  i-':; 

40  MAROON  5 

41  SHAKIRAiw/SonMuwlalm 

42  COLDPLAY  [amtol 

43  JENNIFER  LOPEZ  IslaiHl/IDK 

44  FOSTER  THE  PEOPLE 

45  BRAD  PAISLEY;    .1 1.1 !. 

46  SUSANBOYLE:' '  :   ;■■! I. 

47  MUMFORD&SONS 

48  AKON'.  ■  •.■i;itev«'^.«ijlii 

49  TREY  SONGZ   i  ntook/AIIaiilK 

50  LUPE  RASCO  i  <tWlanll( 
.  A  deeper  version  of  this  chart 

appears  on  blllboard.biz 


Top  ArtiwtN 
PuoCilrwup 

poa.iimi  1I1IIH  

1  THE  BLACK  EYED  PEAS 

Inleiscope 

2  LADYANTEBEUUMIaoilolNaVKille 

3  U2i'.L«-ali-fiifc.iii 

4  LMFAO 
Parlv  RK^ywiH  lanv/Owfnrtm/lnterKOce 

5  BON  JOVI  IsM/IOJIK 

6  SELENA  GOMEZ  a  THE  SCENE 
Hollywood 


7  ZAC  BROWN  BAND 

Soulhem  GiOtfiiJi^Roar/Bigget  Piclwe/Allanlit 

8  THE  BAND  PERRY  SepubliiNastrr* 

9  TAKE  THAT  F^lyitof/Univefwl 

10  RASCAL  FLATTS  Big  Hamine 

5  HOTCHELLERAEKA 

6  THOMPSON  SQUARE  Sloon  M 

7  CHRISTINA  PERRI  tllanUi 

8  SCOTTY  MCCREERY 

I9/lnlPfyope/Xeni*y  Natfn* 
o      RIfa  CCAM  r.  n  nn  maf  lamfiniiii: 
10    DEV  Indv-Poii/IJmwMl  llniitik 

Top  ArtiKts 

Top  Imprints 

POS.umi  Imoiwti'ljbpl 

POS.WMHI  ;CJidili-d  lilit-i 

1  AOELEXl/Columbia 

2  RIHANNA  «P;Oel  lamdOlHG 

3  KATY  PERRY  Capitol 

4  LADY  GAGA  SJieamtne/Konln^/lntfntofie 

5  NICKI  MINAJ 

Yoimq  Moiiey/taih  Monev/Univeiwl  Reuoblit 

6  TAYLOR  SWIFT  Big  Hadiine 

7  BRITNEY  SPEARS  JmlRCA 

8  P!NK  uiiit;li<tlP(« 

9  KESHA  lemniMA 

10  BEYONCE  PailiwoQdi^ohimbia 

1  COLUMBIA  (81) 

2  CAPITOL  iJtl 

3  JIVEl!)) 

4  CAPITOL  NASHVILLE  (0) 

5  DEFJAMlli) 

6  ATLANTIC  IB) 

7  CASH  MONEY  (») 

8  XL(U| 

9  ELEKTRAIIO) 

10  INTERSCOPEBI) 

Top  Artists 
-Male 

Top  Labels 

POS.llUt  ilMilvd  UiiV 

POS.IBIISI  lirrr:  ..ill.-- 

1     SONY  MUSIC  (26S) 

1  UL  WAYNE  y«ing  Money/Cash 
Honfv/'Univeisa!  Republk 

2  BRUNO  MARS  Ellttra 

3  JUSTIN  BIEBER 
SilyDOIBoi'/MavniaiiLlSrdunyKland/IDJMG 

4  CHRIS  BROWN  tw/Kt 

5  EMINEM  wtbViadi/Ulninalli/lnMiw 

6  JASON  ALDEAN  IkotN  Sro 

7  WIZ  KHALIFA  RosMAtlanM 

8  PITBULL  ft  WPoloGroumls/VIKA 

9  KANYEWESTto<A.<Ma/MlaiiVII>JHO 

10  USHER  liFace/ta/KA 

2  RCAdllj 

3  INTERSCOPE  GEFFEN  ASM  (1021 

4  UNIVERSAL  REPUBLIC  (liS) 

5  ISLAND  DEF  JAM  MUSIC 
GROUPiB6i 

6  ATLANTIC  GROUP  (S21 

7  CAPITOL  (IIJI 

8  WARNER  BROS.  i<l9i 

9  SONY  MUSIC  NASHVILLE  («) 

10  CAPITOL  NASHVILLE  (HI 

Top  Billboard 
200  Artists 

Top  New  Artists 

PO«.*rin  Inprint.'laDH 

POS.IITtE  ':ChJiIfd titles) Impimli'laM 

1  ADELE(!)Xt/(oliml»a/Soiiv  Music 

2  JUSTIN  BIEBER  is< 
StfioolBoy/RaymoiK)  Bfaun/liland/IDJMG 

3  TAYLOR  SWIFT  (4)  Big  Madmt 

4  LADY  GAGA  (?l 
SlrMinline/Kon(fW/lnlefS(c«e/ICA 

1  WIZ  KHALIFA  Doslrum/Allantic 

2  FOSTER  THE  PEOPLE 

5IaiIiiTiF/(oluintl(a 

3  BAD  MEETS  EVIL  Sliadi/MmcoiK 

4  MIGUEL  BladlK/BySlornVliw/IltA 
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TOP  ARTIST  OF  THE  YEAR  MALE  -  LIL  WAYNE 

TOP  RINGTONE  ARTIST    LIL  WAYNE 

TOP  R&B/HIP  HOP  ARTISTS  -  LIL  WAYNE 

TOP  R&B/HIP  HOP  ARTIST  MALE  -  LIL  WAYNE 

TOP  R&B/HIP  HOP  ALBUMS  ARTIST      I!  WAYNE 

TOP  R&B/HIP  HOP  DIGITAL  SONGS  ARTIST    LIL  WAYNE 

TOP  R&B/HIP  HOP  ARTIST  FEMALE     '  .lUKI  MINAJ 

TOP  RAP  SONGS  ARTIST    iMICKI  MINAJ 

TOP  RAP  SONGS  IMPRINT  -  CASH  MONEY 

TOP  RAP  ALBUMS  ARTIST    LIL  WAYNE 

TOP  R&B/HIP  HOP  ALBUM  •  LIL  WAYNE  "THA  CARTER  IV" 
TOP  RAP  ALBUMS      II  WAYNE  '  THA  CARTER  IV" 
TOP  RAP  ALBUMS  IMPRINT  -  CASH  MONEY 
TOP  RHYTHMIC  IMPRINT    GASH  MONEY 


LIL  WAYNE 

BEST  RAP  ALBUM  m  CARTIH  ir 

BtST  RAP  SONG: '  LOOK  Mm  AlOlVCIins  Brown.  LjI  ll/aytit  S  Bdsu  Rliymis 
BEST  RAP;SUNG  C011A60RATI0K  -MOr/MTO*  '  Kelly  Rowland  t  lil  Wayne 
BEST  RAP  PERFORMANCE:  xOOKHimmw  Ciiris  Brown  Lil  Wayns  S  Busla  Rdymes 
BEST  RAP  /SUNG  COLLABORATION:  'l  U  OH  m~    KhaM  Oiake.  Rick  Ross  1  III  Wayne 


NICKI  MINAJ 

BEST  NEW  ARTIST 

BEST  RAP  ALBUM:  mKFRmr 

BEST  RAP  PERFORMANCE:  'MOlUCWri  UfC'  NiCki  Hinai  1  Drake 


DRAKE 

BEST  RAP  PERFORMANCE:  -mm  4  LIFE"  NlCki  Minaj  i  Drake 

BEST  RAP  .SUNG  COLLABORATION:  I M  OH  OK'  OJ  Kftaled,  Drake,  Rrck  Ross  4  Lil  Wayne 

BEST  RAP  /SONG  COLLABORATION:  WW S  UYHAME- mm)  i  Drake 


DJ  KHALED 

BEST  RAP  /SUNG  COLLABORATION:  l  UOH  OHV  DJ  Knalen.  Drake  Rick  Ross  i  Lil  Wayne 


m  ARE  PROUD  TO  BE  PARTNERS  WITH  THE  HOUEST  LABEL  ON  THE  PLANET  (^Af  rali/c 


5  LIL  WAYNE  (S> 

Yoing  Monev/CAfi  Honev/Umverul  Rppubk 

6  SUSAN  BOYLElil 
SYCMolumtB/SonrNusic 

7  LADY  ANTEBELLUM  (4j 
Capitotfiastiville 

8  JASON  ALDEANUIMoBm 

9  KANYEWESTUJ 
llo(-»-fe«a/tltflim/ID)MO 

10  JACKIE  EVANCHO  (9 
S»CO/(oluml)ia/Soii»ta( 

11  NICKIMINAJ(I) 

young  Honev/Catfi  Honev/Univwsat  Republit 

12  EMINEM  (U 
WoWSMy/MlmallVlnlmope/K;* 

13  MUMFOROaSONSni 
tentlEfian  01  Ihe  Road/Gldsyiote 

14  RIHANNAdiSf/DelJam/IOIMG 

15  ZAC  BROWN  BAND  I  il 

Soultiefn  GfoundyRodT/Bjgser  Pichire/Atbntic/Mi 

16  KATY  PERRY  <i)(aplIol 

17  BRUNO  MARS  IIUMIra 

18  RASCAL  FLATTS I »  Big  Maclwe 

19  KIDROCKli)IogWII«»i[/A(; 

20  JOSHGROBAN(n 
Wi/Reiiiise/Wame(Br« 

21  THE  BLACK  EYED  PEAS  (21 
InlerMOPs/KjA 

22  BEYONCEM) 
Parkmod/Columbia/Sonv  Husk 

23  P!NK(;iLara(e/lM/IKA 

24  BLAKE  SHELTON<« 
WametB'OstBifmllft'WKN 

25  MICHAEL  JACKSON  l« 
MjJ/lpK/Swiv  Musit 

26  MK:HAELBUBLEin 
KifflepTO/WametBrK. 

27  BRAD  PAISLEY  ai«llstaKaslTnlle/SIW 

28  KE$HA(!)Keinosibe/IU 

29  CHRIS  BROWN  III  lin/CU 

30  KIDZBOPKIDSlMRaiorSTIe 

31  FLORENCE THE  MACHINE  (!) 
Unfvmal  Republic 

32  BRITNEY  SPEARS  I?)  me/KCA 

33  FOO  FIGHTERS  laRoSMll/RU 

34  THE  BAND  PERRY  III 
RepubK  Nasftvilte/Unlvefsal  Republic 

35  SCOTTY  MCCREERY  (!) 
WHeicun  NsitiY*/IWUMGII 

36  SUGARLANDUlMliojfVltehvllWUWN 

37  MIRANDA  LAMBERT  (!) 
RtJNastmlHAm 

38  JAY-ZaiRacNalnn 

39  COLDPLAYIiKapiMI 

40  ERIC  CHURCH  OMNasftvllle 

41  KEITH  URBAN  (I)  (apiUI  Kasm* 

42  THE  BEATLES  1 161  tpplc/dpillll 

43  WIZKHAUFAHlRoAumMtlanlic/K 

44  KENNYCHESNEY(2)EtlA/SHN 

45  BAD  MEETS  EVIL  (I) 
Sla(l>;lntei«o<»/IGA 

46  R.KELLY  III  lw/R(A 

47  CHRIS  TOMLIN  (41 
suslepsAoifrmi/EHItNG 

48  TOh<Y  BENNETT  (11 
RPM/Columbta/5oiTyMtJi« 

49  BON  JOVI  (II  Island/IDJW 

50  THE  BLACK  KEYS  in 
Nonesutti.'Wafnei  Bim 

A  d««par  version  of  this  chart 
appears  on  Mllboard.biz 


Top 
Billboard  200 

POS.Tint  fatHI  ImptiriMibci  


1  21«lMeXiyC(KumDia/SonyHusl( 

2  SPEAK  NOW  Tavloi  Snit  Big  HaOiine 

3  BORN  THIS  WAY  Lalvlaga 

yfeamlinc'KofidwilnleraoOPi'lGA 


MY  KINDA  PARTY  Jason  AMnii 
BtcaenBow 

THE  GIFT  Sushi  li>vl( 

SnWoluilKM/SoniN™ 
THA  CARTER  IV  UlWadit 
loung  Koney^laih  Manev/Umvefsa)  R«)iibi« 
PINK  FRIDAY  Well  Hliuj 
young  HDnevi'[a;hM3n^'(,'Uni'(Pfy[  Republic 
SIGH  NO  MORE  HnioxliSons 
Gentleman  Dl  The  Road'Glassnole 
LOUD  tltaiiu  SmDel  lairVIDM 
TEENAGE  DREAM  Katy  Retry  (jpnol 
MY  BEAUTIFUL  DARK 
TWISTED  FANTASY  KaoftWHl 
Roc-»-Felli/l)elUm/ICl«0 
DOO-WOPS  a  HOOUGANS 
BniDoKanEleklid 
RECOVERY  Etnktm 
Weti'Viadyt'Afref!iiatli/tnte«(Doe/IGA 
M    WATCH  THE  THRONE  lay  I  btlye 
WtsI  Roc-A-telWIoc  tMloni'Del  linVIDM 
O  HOLY  NIGHT  (EP)  laiUl  Evanttio 
WOi'[olnml?d/VDny  Hustc 
BORN  FREE  Ktd  todl  lop  Cog/AtMiclAi 
NOTHING  UKE  THIS  lasul  Ralls 
Big  Machine 

MY  WORLD  2.0  mslln  Bkbet 

School  &ny;'tavmondBrajr/tslanail[i  IMG 

NEED  YOU  NOW  lattyAtUelitlkitn 


12 


13 


IS 


18 


19 


20  GLEE:  THE  MUSIC,  THE 
CHRISTMAS  ALBUM  SoutMltaik 

;ilUift'nliiivli '  I'J  ;.ilw:il:,-,;  ii'iVi.M; 

21  4 Beyonte ^.-n  .vTiii.iniiM  '■'-iv Iim: 

22  GREATEST  HITS...  SO  FAR!!!  RInli 

23  YOU  GET  WHAT  YOU  GIVE  2a( 

Btown Band i/i-t  i 'R.-,iF;5igge( P<ljiei' 
il'.inlK.'A(. 


24  ILLUMINATIONS  JosH  Gtotan 

Ui;Bfliiise,'y(.iti>^-s-i.' 

25  OWN  THE  NIGHT  Lady  Antebelkitn 
laniloltfcisnville 

26  F.A.M.E.CIiiisBionil  '.p  «» 

27  THE  BEGINNING  llwSlaikfvedPeas 

28  NEVER  SAY  NEVER:  THE 
REMIXES  (EP)IuiIiIiBi(Ik: 


29 


MY  WORLDS  ACOUSTIC  ItElIn  BlebH 

SchootBov/KayiflnhilBiaun'Nand/IOIHG 

30  THE  BAND  PERRYIIttBaildRHty 
fiepunlic  Niiil'iil!t';Lnu'?F«l  Hepuh^ 

31  FEMMEFATALEBliliwy  Spelts  live.'RIA 

32  NOW37VatiousAnists 
Ufin-eisalitHi'Sonv  Huiicj'Caoilol 

33  THE  INCREDIBLE  MACHINE 
Sugatland  f^PKinv  N^ii".!!:^/(-«c.i« 

34  NOW  38  Various  Aitlsts 
Dnimsal/EKtj'Sonv  Nusicj'Caoilol 

35  MYLOXYLOTOColdplay(aoilol 

36  GET  CLOSER  IMtbtM»nCapil«NasIn* 

37  19Adele([/(oiun!bia'SohtMiiw 

38  ROLUNG  PAPERS  Wl;  Klullla 
Rostrum/Allamic/AG 

39  WASTING  UGHT  loo  Hghtm 
Ro$ieelii'R(A 

40  GLEE,  THE  MUSIC:  SEASON 
TWO:  VOLUME  4  Soutidliadl 

Mtti  [(filuiy  ton  IV/Co*jn«id/Sony  Hus« 

41  HELL:  THE  SEQUEL  (EP) 
Bad  Heels  EyII  Shady/'inteisccoe/IGA 

42  HEMINGWAY'S  WHISKEY 
KenryCtiHiwyBKA/^MN 

43  LOVE  LETTER  ».  Kelly  liye/MA 

44  LUNGSFIoien(e«nieHKliltK 
UmyeiwlPep^blii 

45  DREAM  WITH  ME  iactii  Evatidio 
SyCO/Ccluirotai'SnnyNuiit 

46  THIS  IS  COUNTRY  MUSIC 
Btad  Paisley  ArslaltaMWSm 

47  I  AM  NOT  A  HUMAN  BEING 
Ul  Wayne  (ds^  Honey/'unnwsal  HeputtK 

48  GREATEST  HITS  Bon  MSM/IDIHG 

49  DUETS  II  Tony  Betmelt 

UPM/[DitCTbiai  Sony  V^sic 

50  BROTHERS  Ilieitadi  Keys 
)*3resu[l\'Wa(nei  Bios 

51  NOMERCYUGrandHustWAIlanft/AG 

52  NOWjeVaiiollsAMsIS 
Uniyersat/EHl/Sony  »n5ic/(aolIOI 

53  BURLESQUE  SoummdiKA 

54  MICHAEL  NIcliaelladcsw 
HJJi'EpiCj'SnrcfHjiic 

55  TORCHES  FosltrllwPtiple 
yarrime;(alumb«.^Sony  Hush 

56  THE  FAME  LadyGiga 
yrcanilmei'Konlfi*;'{heiiytie*/lnleiscope/(GA 

57  CLEAR  AS  DAY  Scotly  HcCrecty 
ID/Meicuty  NashytlWIGA/UMW4 

sa  REVOLUTION  Mntida  Inbett 

(oliiintjia  tinltyille;SHK 


FLORENCE  WELCH  Of 

Florence  &  the  Machine 


59  LASERS  Lupe  Fiasco  Is:  &  IS;n;Alian]ic/AG 

60  NUMBER  ONE  HITS  tkiHibaaCuib 

61  TAILGATEStTANUNESEulteBryati 
(aonolNat^cille 

62  HANDS  ALL  OVER  NaroonS 
AAMi'Cttone/raA 

63  BTR  (SOUNDTRACK)  Big  ntie  Btisb 
Mickeloi]eonAolimb*a/Sonv  Husk 

64  NOW39Vailoils«ttlsls 
U(iiyecsal(EMI/SoiTf  Husiotapilot 

65  TnON:  LECiACY  (SOUNDTRACK) 
Ball  l>Uflll  Wall  Disne-i 

66  CHIEFElkaiuidllHIllHhyilie 

67  A  YEAR  WITHOUT  RAIN 
Sektu  (iofliei  1  The  Stefie  HGiiynood 

68  THE  FOUNDATION  ZxBfOwn  Band 
Roaci'&ggef  Picttfe,(fk»iie  Groym/AtlanlKi'AG 

69  CANNIBAL  KeSlsatimosabeWA 

70  HELLO  FEAR  KM  EfatUcnn 
foYoSoul/Verily'fiCA 

71  I'M  WITH  YOU  Red  Hoi  Chill  Peppen 
tfameiBtos. 

72  RED  RIVER  BLUE  Blake  Shellon 

WaineiBw  teinville,''tfMN 

73  LOADED:  THE  BEST  OF  BLAKE 

SHELTONBIateSheDoti 

Repnse(NaslTvilleD'WHN 

74  I  REMEMBER  ME  JennilK  Hudsoi 

Afisla/RCA 

79  COLE  WORLD:  THE  SIDEUNE 
STORY  J.  Cole  Rex  Haliorv^olunibla/Sonv  Husk 

7«  WHEN  THE  SUN  GOES  DOWN 
Selena  Gomet  i  The  Scene  Holiycwod 

77  LATE  NIGHTS  &  EARLY 
MORNINGS  HaishaAitibfositismA 

78  THELADYKILLERCteloben 
ftrficuniKe/tledwa 

79  SAVE  ME.  SAN  FRANCISCO  Irala 
Colcmib«/Sony  Musk 

SO  THE  UGHT  OF  THE  SUN  nil  SCOAI 
Blues  Babe/Wainetflios 

81  BESTNKiHTOFMYUFE 
iamiefoxyl/RCA 

82  CHRISTMAS  HMiaelBllble 
UivBepcise/WamecBros, 

83  MY  CHRISTMAS  AtldnaBocel 
Sugat/Decca 

84  MERRY  CHRISTMAS  II  YOU 

NatiahCateyisWii/iliM 

85  KIDZBOP19Kld!BopKldsRainiSI» 

86  SONGS  FOR  JAPAN  Various  Allhls  \_ 

[HKWarnec  BiosySonydJniyefsaA'ltniyetsfll 
RepuOlic/Univeisal  RepobOcVSony  HusicADny  HtEit 
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87  LEMONADE  MOUTH  SouwIlrKli 

88  FEARLESS  tlnlotSwIltligniitap 

89  AND  IF  OUR  GOD  IS  FOR  US... 

(hrisTomliniixyeiJii'SpdrrQwi'EH  CH'j 

90  COUNTRY  STRONG  SoundtrKk 
«(« Hasliiillf/SflN 

91  THANK  ME  LATER  Dnki 
rouf>3  Monf  »/{ash  Nonevi'Unimsal  Beoubk 

92  HOT  SAUCE  COMMmEERART 
TWO  BMilte  Sold  Biooilyn  Dusl.'^aoilol 

93  COME  AROUND  SUNDOWN 
Kings  OtLewi  RCA 

94  UNDER  THE  MISTLETOE  Jnlin 
BirtM  5cnDO!Bavi'Ri>nicn3  Braun'liJaodi'lOJHG 

95  ANIMALteSluOrauteiV.l 

96  CALUNG  ALL  HEARTS 
XevsliiaColeGei'eii,' 

97  THE  SUBURBS  Arudc  fite  H«9e 

98  ALL  I  WANT  IS  YOU  Nqud 

99  STRONGER  Sin  inns  KAHaumlklsm 

100  BON  IVERSonlvH  lagjagunaf 

101  CHARLESTON,  SC 1966 
DjfiusRutlietfanitnl  Nashiile 

102  JOURNEY'S  GREATEST  HITS 
jMiniiY(u'uintiia,'lP9d(v/SonvHusit 

103  OUTLAWS  LIKE  ME 
Jusliil  Noon  Yalsrv 

104  PASSION,  PAIN  a  PLEASURE 
Itev  Soiflr  Sonqbook/Aiianiic/A& 

105  LIBRA  SCALE Kt-VoMlanVIOm 

106  KIDZBOPZOKIdzBopUllsSaiorSIii 


107  A  THOUSAND  SUNS  LIntlnhrk 

Ri<ltire  Sncoi'Wamei  Sfoi 

108  MY  WORLD  (EP)l<lUin8ltl>« 
SihoolBori'RaiTnonilBraunp'liJanai'lOJMG 

109  WOW  HITS  2011  Vaiiolis  Ittisis 
Pr3vlllefilil!6grit1/WwiJ-Curtl,'tMl'[MICHG 

110  GLEE:  THE  MUSIC,  SEASON 
TWO:  VOLUME  S  Soundlndl 
Mtn  Cenlun'  Fox  rv/CoJumtja'Sony  Husic 

in    PAPER  AIRPLANE  MismKlllEl* 

Unlofl  Station  Roundet/((xicoti] 
112   NO  BOYS  ALLOWED  KtllHta 

MM*t//one  lllmiuooelM 
m   ENJOY  YOURSELF  BillyCunlnltM 

Mefnji¥Nasft.-il*/UHGS 
IM  THEE.N.D.TlKUadtRtlPns 

InlfrttcOPi'tGA 

lis  GOOOeYELULLABYKnllUnimtWt 

116  5.0  Nelly  D«ntv;univerui  Reput:'ic 

117  THEKINGISDEADIhtOHMllKiisIs 

(aoitol 

118  LAST  TRAIN  TO  PARIS 

DiddT-Oirtv  Money  Bad  Bav/lntendw/IGA 
n9  LOVETleiwittfloptilvaiidilOim 

120  NUMBER  ONES  HkhMllactSDd 
MJJiTDiQ'Sanv  Huiit 

121  AWAKE  Stillet  Aid(nl,f  a>  ['adt/ltlanWAC 

122  NOEL  losliEiolHntlVttDiiw'Wainer  Bros. 

123  HELPLESSNESS  BLUES  RtOFons 

SUD  Poo 

124  PLANET  PIT  PitlMl 

Hi  !»Wo6rcu*/lH(A 

125  FINALLY  FAMOUS  Big  Sean 

GOO0,.'[)el)an\i'lo;m 


126  STRONGER  Kelly  (Msonl9/R» 

127  GLORY  IN  THE  HIGHEST: 
CHRISTMAS  SONGS  OF 
WORSHIPdinsIoinlIll 
lIxyppV'iDarrDw/lHKMG 

128  34  NUMBER  ONES  «l«U(tlon 
4ns!afiashville,^HN 

129  HERE  FOR  A  GOOD  TIME 
MoigeSlnilWAUsiivillb'UKN 

130  DANGER  DAYS:  THE  TRUE 
LIVES  OF  THE  FABULOUS 


KILLJOYS  Ky  Oiemlcal  taianie 
ReD'Mr'Warnef  Bros 

131  SO  BEAUTIFUL  OR  SO  WHAT 
Paul  Simon  Heai/CDixord 

132  SORRY  FOR  PARTY  ROCKING 
[KM  Parly  (!oOi,''wilLt  aiT;,<rierry1ree; 
Inrersroae.^GA 

133  NIGHTMARE  Avenged  StvenloU 
rtDi»l«s,^irPr'Warner  Bras 

134  MAN  ON  THE  MOON  II:  THE 
LEGEND  OF  MR.  RAGER  lid  Cll« 


[>reaiD  On/C  0.0  D./Unwsal  Reoubllt 

135  THEKINGOFUMBStadiolieail 
M.i'IlHr'rlaM.IBO 

136  LOVESTRONG.(lirlsllnaPetnAllailti(/AG 

137  UNTIL  THE  WHOLE  WORLD 
HEARS  Casting  Cro«ns  Sext  Street/ 

138  NEIGHBORHOODS  Bllnk-181 

DH.i'lnleisrcoe'lCiA 

139  SCIENCES  FAITH IheStrlpI 
ProDogenio'Epiri'Sary  ifjsir 

140  NOWTHAPS  WHATICALL 
CHRISTMAS!  4  Various  Artists 
Ef^li'Univprw.^anvHustr.''taoiIW 

141  EVANESCENCE  WaMueote  Wind  up 

142  AMERICAN  TRAGEDY 
Hollywood  Unlead  t8,>l.'0clone/IIU 

143  CODES  AND  KEYS 
DHtIt  (ab  For  Cutie  Barsut>'AtlantK/AC 

144  NEONMsroimgHAilaslivillei'SHN 

145  CURTAIN  CALL;  THE  HITS 
ElIltolefflS^ddvyA(termalr1.'lntors^OlK/IGA 

146  THOMPSON  SQUARE 
Tliorapson  Sqwre  Sionec  Creek 

147  GLEE,  THE  MUSIC  PRESENTS: 
THE  WARBLERS  Soundltad 

M  Cwtury  fox  WCottimbiartonv  Musit 

148  A  MERRY  LITTLE  CHRISTMAS 
(EP)  Lady  AnlelHlkjm  Capital  Nasrv...  e 

149  LEGEND:  THE  BEST  OF  BOB 
MARLEY  AND  THE  WAILERS  Bob 
Karley  And  THe  Wallets  lull i^P9/lsland(1D»K 

150  HITS  ALIVE  Brad  Paisley 
iriiiaiiasPviile.'SMN 

151  CHRONICLE  THE  20 
GREATEST  HITS  Creedeme  Uearaater 
fleyival  lanIasy.''C(yi;ura 

152  HOLDING  ONTO  STRINGS 
BETTER  LEFT  TO  FRAY  Seetlei 
yiir>j-up 

153  BARTON  HOLLOW 

the  (ivil  Wars  seftsit*i(!v 

154  4X4=12  deadniai6HauStraii(Ullra 

155  AMBmONWaleHaytatn/Warrwflios 

156  SOMEONE  TO  WATCH  OVER 
ME  Susan  Boyle  syt0.i^oluniljiartofiy  Husii 

157  THE  R.E.D.  ALBUM  t^meWII^ 

158  JUSTCHARUEOliHieWilsoil 
PKjsic.ilive/SCA 

159  ENDGAME  BiseAgaatstDlibtosiODei'lU 

160  INTIMACY:  ALBUM  III  Rem 
IJniwersai  feouDk 

161  CAROLINA  (Tic  ClwdlCaprtalilasliville 

162  2011  GRAMMY  NOMINEES 
VarioiK  Artists  (jraiimy.i'live.'stA 

163  ALLOFYOUCollxeCaillat 
universal  ReoulilK 

164  TAYLOR  SWIFT  Taylor  SKtttSnKKbine 

165  NOWTHArSWHATICALL 
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COUhfTRY:  VOLUME  4 

Varl«(HArmUUi-i'.ersdl<'EHI/^nvHu^K,'UHe 
16«  TOWN  LINE  (EP)fafOii  Ms  !Si 

167  ALL  THE  WOMEN  I  AM  IMh 
Slarilru(l(;ValDrv 

168  ...FEATURINGKonliMnKdiKNDU 

169  BACK  TO  BLACK  AiKvWinrtoiJSt 
UriiiMsaRfDuOlii 

170  LOVE  ME  BACK  U^iriMSuKHnWt 

171  HEREI  AMUIilloMnil 
uiiiverw'Molown.'lfmvetsaifipocalii 

172  FOUR  THE  RECORD 
HiniKlal»mti«l«(J»,ivniiif;iHS 

173  THEBESTOFLKWRDSKYNYHft 
20TVI  CENTURY  MASTERS  THE 
MILLENNIUM  COLLECTION 
lynrrflSivnyrd  h(ajmp 

174  AMERICAN  IDOL  SEASON 
10  HIGHUGHTS:  SCOTTY 
HCCREERY  (EP)  hotty  HlOKfy 
I9'Hf^curvNdShville,'lnlef«ope,'l&A 

175  llheBeatlesftpolei'CiiC'W 

176  PLAYONCaimUmlKKiMl 
B,'Afi5tfl  hashuille.'SMh 

177  UKULELE  SONGS  ElMlcVtdilM 

178  TURTLENECKSCHAIN 

The  Iwietv  Islam]  Universal  Recubk 

179  WAR  IS  THE  ANSWER 
Five  Finger  Deatti  Punfti  Prosm:  Park 

ISO  GLEE,  THE  MUSIC:  SEASON 
TWO  VOLUME  6  Soundtndi 
iOlnCer^wifo»  IV.'Colurnbia.'Sony  Kiisn 

181  FARMER'S  DAUGHTER 
tiysIal8i»refsoiI<)<'livf,';KA 

182  HALFWAY  TO  HEAVEN 
Brantley  Gllberh'niGr, 

183  CRAZY  LOVE  Hklueltilble 
l-lj.fitrjr^e.'Vlarre'Ercs 

184  WHAT  SEPARATES  ME  FROM 
YOU  ADayToRem*ml)*f  Vfiicr, 

185  ACHRISTMASCORNUCOPIA 
lkniiieleiinoit.ilp(TO>ai'Univer',a  li'ind.Oeeca 

186  WHAT  MATTERS  MOST 
Barbra  SIreisawJ  [olrirnhj/ionv  Music 

187  UNBROKEN  Demi  Inyalo  MlyyioM 

188  A  CHARLIE  BROWN 
CHRISTMAS  (SOUNDTRACK) 
Vinte  Guaraldl  Trio  f  #ilds  vsomwd 

189  FLOCKAVELIWabFlodiaHm 
iCI'itri[>  ^iiad.'Asvlun/Warner  Bros 

190  COME  TO  THE  WELL  Cislilig  Cnms 
Bea(li  yreeti'Reunion/Scfri'Mus*; 

191  AMERICAN  CAPITALIST 
Five  Finqei  Dealh  PvKh  Prosoecl  Park 

192  ANGLES  Tire  SIratnllU 

193  THE  TAYLOR  SWIFT  HOLIDAY 
COLLECTION  (EP)  Taylor  S«lf< 
Bigfetliii* 

194  NOW  35  Various  irilsts 


1 


Uniitrsal^Efv'SorvKiisK/faprtol 

195  THE  BEST  OF  ERIC  CLAPTON: 
20TH  CENTURY  MASTERS  THE 
MILLENNIUM  COLLECTION 

Erie  Clapton  (riroiiKiesi'Poirtor  'UHe 

196  MAYBACH  MUSIC  GROUP 
PRESENTS:  SELF  MADE:  VOL.  I 
Vafl04is  Artists  Hdvnattvwaiwr 

197  GREATEST  HITS  VOLUME  1 
Rascal  Flails  t  rnrSlree'l 

198  IFNOTNOW,  WHENTlKUbus 
lmfii(x1al;Fo>:;SixrvMus>: 

199  THE  MARSHALL  MATHERS  LP 
Eminem  WebMtrerrrdllVlntetstooei^Me 

200  THE  PROMISE  BnxeScrlngstHn 
(olumbiaj^nv  Hush 


Top  BilllMHird 
200  Artists 
— Duo/Clroup 

POS.  UtISt  ilijilfi  ^Ulii '  !'npnnl'ij5f  


1  LADY  ANTEBELLUM  it, 

(apito      ,  I- 

2  MUMFORDSSONSdl 

Gentleman  Ot  The  Roail^(»lassnote 


3  ZAC  BROWN  BAND(l)Mttn 

(iroijncyi?oar,'B(9gef  Pi!tureMtldnlit/A& 

4  RASCALFLATTS(3l8igHa(lllne 

5  THE  BLACK  EYED  PEAS  ») 
InlersroK'IGA 

6  KIDZBOPKIDSnitoortTie 

7  FLORENCE -f  THE  MACHINE  l!> 
Unrt^rSdNeoLnlic 

8  FOO  FIGHTERS  Uj  Roswelim 

9  THE  BAND  PERRY (11 
fiecut'!<  Nashvii  ^.'Universal  Rewblit 

10  SUGARLANDlIlHerrurvKaslivrlleAJIIGN 


TopBilllMmrd 
200  Artists 
—Female 

PQS.mBli\rjr'L>j;iIlt'irmprtiii;LiD^I  


1  ADELE(3j](L/Colunibla/SonyHusi< 

2  TAYLOR  SWIFT  M  BigHactline 

3  LADY  GAGA  Hi 

Slreamline/Konlrve/lnterstiMe/IGA 

4  SUSAN  BOYLE  111 
SV^O.'CDliimbisAanv  Husx 

5  JACKIE  EVANCHOn 

sy(0/Colunibia/SonvHusic 
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THIS  PRINT  VERSION  of  Billboard's  Year  fn  Music 
provides  an  in-dopTh  look  at  the  staTc  of  our  busi- 
ness, with  280  charts  that  track  the  best-selling  al- 
bumsand  most-played  singles  of  2011  and  II  charts 
that  analyze  the  concert  industry. 

But  even  more  extensive  year-end  coverage 
Is  available  on  our  websites.  Blllboard.com  and 
Blllboard.biz. 

On  Billboard.com,  we'll  feature  an  extended  Q&A 
with  Adcle,  the  year's  top  artist;  the  top  25  music 
moments  of  20H;  critics'  and  artists'  choices  for 
album  of  the  year:  a  gallery  of  photos  of  the  year;  the 
top  ID  viral  videos  of  the  year;  the  10  best  Biltboard. 


com  performances:  ttie  results  of  our  readers'  poll; 
the  Billboard.com  staff's  10  favorite  songs  of  the 
year;  the  best  and  worst  fashion  of  2011;  and  the 
year  Inarrests.  Billboard.com  also  will  pay  tribute  to 
notable  individuals  who  died  during  2011. 

Blllboard.biz  will  offer  more  than  480  charts, 
including  many  exclusive  to  the  Web.  For  chart 
categories  includingTop  Billboard  200  Artists,  In- 
dependent Albumsand  Internet  Albums,  deeper 
year-end  recaps  will  be  featured  on  Blllboard.biz. 

Deeper  charts  also  appear  online  for  such  genres 
as  R&B.  country,  Latin,  regional  Mexican,  tropical, 
dance.  Christian,  gospel,  classical  and  jazz.  •••• 


6  NICKIMINAJdl 

Twng  McneyrCdsh  Money/Umversal  Repoblt; 

7  RIHANNAll;SRPM)anVIDK 

8  KATYPERRYl?)Ca«itol 

9  BEYONCEM) 
Parkwood/Coiumtiiartonv  Nosk 

10  P!NKl2iLaFate/Jive/iK« 


Top  Billboard 
200  Artists 
-Male 


1  JUSTIN  BIEBER  (5)  SMBoy/ 
RaviDond  Brsun/lsidod/lDIMG 

2  UL  WAYNE  (5 


Yaung  Hon?r/[asn  Honevi'Un'versal  fiepublic 

3  JASON  ALDEAN  I. !  I  Broken  Bm 

4  KANYEWESTUi 
»oi-*-(ella/tlelJam/IDIH( 

5  EMINEM  Is) 
Wets^hdd¥/Af1ennaIh/inters(ope/lGA 

6  BRUNO  MARS  III  [Mlia 

7  KIDR(X:K(!!1opDog/AtlanlK/AG 

8  JOSHGROBANlI) 
Ui/HepnsertVarneiBros, 


9  BLAKE  SHELTONt!) 

Warner  Bros,  NaMville/WHN 

10  MICHAEL  JACKSON  (41 

MJf/tpic/SonyKusrc 


Top  Billboard 
200  Imprints 


COLUMBIA  (81) 

BIG  MACHINE  S: 

ATLANTIC  I  ill 

CAPITOL  NASHVILLE  (I 

INTERSCOPEIU) 

CAPrrOLliS) 

XLiU 

JIVElB) 

DEFJAM(1)> 


10    ISLAND  1211 


Top  Billboard 
200  labels 

POS.KItl  riMfl-J'ilifc^ 

1  SONY  MUSIC 

2  RCA'5' 

3  INTERSCOPE  GEFFEN  A8M  !W 

4  ISLAND  DEF  JAM  MUSIC 
GROUP  !' 

5  UNIVERSAL  REPUBLIC  (S4/ 

6  CAPITOL  IE 

7  ATLANTIC  GROUP  (41) 

8  WARNER  BROS.  TBI 

9  SONY  MUSIC  NASHVILLE  (!2) 

10  BIG  MACHINE  :.': 


TopBillb<»ard 
200  Distributors 

po«.DIST,llinDli:"!-:r.a  "irl.".  

1  UNIVERSAL  (;;5) 

2  SONY  MUSIC  Ml 

3  WEA<:2C«i 

4  INDEPENDENTS  I5!B) 

5  EMM.lMi 


S8    I    BILLBOARD        DECEMBER  17, 2011 


Cci' 


Independent 
Artists 


 JASON  ALDEAN  (1)  Btoken  Bow 

2     MUMFOROaSONS  111 

S     FIVE  FINGER  DEATH  PUNCH  H) 

Plow!  f"^ 

4  ARCADE  FIRE  <l)Hf«e 

5  BONIVERiliBSW"* 

6  RADIOHEAD(n»liTi(kflIaPsfB» 

7  FLEET  FOXES  (1)  Sub  PW 

S  THECOUMTDOWNKIDSlWSommB 

9  DEADMAU5  Hfr.luK"a 

10  THOMPSON  SQUARE  11)  Slm»Cr»» 
A  deeper  version  ol  this  chart 
appears  on  blllboard.bll 


Independent 
Albums 


1  MY  KINDA  PARTY  Jason 

Wdeai  Broken  Bow 

2  SIGHNOMORE  Itmiwi  t  S«i» 

(ier,'JemanC'l  i^pK«dai'Gl^«nrte 

3  THE  SUBURBS  UrtJie  fire  W 

4  BON  I VER  Bon  l«»  lasnw 

5  THE  KINO  OF  LIMBS  lUlliollMll 

6  HELPLESSNESS  BLUES  H«lf»« 

SufiPw 

7  4X4=12dea*naiAMaijSliaai'uii'3 
g     THOMPSON  SQUARE  IhOMBMi 

ifjuareStanciCrM 

9  WHAT  SEPARATES  ME  FROM 

YOU  fc  Day  lo  RMnember  'i  .:loiv 

10  TOWN  LINE  <EP)«aronlewls»si 
n     BARTON  HOLLOW  ThCml  wan 

'^^Slt''"V 

12  AMERICAN  CAPITAUST 

[|«  nwti  Otalti  Pmtti  froioKl  Part 

13  WAR  IS  THE  ANSWER 
Fiit  f  msn  Otain  Pi»k»  W 

14  THE  WHOLE  LOVE  Wlco 
DHPi*nli-i'ipi!BC^ 

15  THANK  YOU  HAPPY 
BIRTHDAY  last  fflt  BtpMnl  OSP*! 

16  BUUESUDEPARKI1«HI»er»«l" 

17  ALL6'S8  7'SI«M«nei"aw""t 

18  CIRCUITAL  Ml  KornlnslachUlO 

19  GOBUNWlM.IMCrealM" 

20  JOY  TO  THE  WORLD 
Pink  Hatlini  win: 

21  UNTIL  WE  HAVE  FACES 

Redhienlia' 

22  SHOWROOM  OF 
COMPASSION  t>kt»6f« 

23  SUCKER  PUNCH  SoimllrKkWalK'w" 

24  OPEN  INVITATION  IvrM 

25  GOD  WILLIN'*  THE  CREEK 
DON'T  RISE  tai  Lamonlasnj  »n<l  IDe 
PnlalilKigsH' 


tasMi  Flails  lvii:S't« 

DARKSIDEOFTHE  MOON  Pink 

IMCapii.ol 

VH1  STORYTELLERS 

Icm  imencaiii'lolumlw' 

20  GREATESTHrrSBobS<9ttUlieSlKr 

Biil1e16afld(aDilol 

THE  TAYLOR  SVflFT  HOLIDAY 
COLLECTION  (EP)  Wto  S»W 

e^Hichine 

22  ACHARUEBROWN 
CHRISTMAS  (SOUNDTRACK) 

yinct  tuanldl  Irio  Faiilai»i<oi««d 

23  DARK  HORSE  HkkelbJdiRoaawn" 

24  FEARLESS  lavlor  Swill  M 

25  GREATEST  HITS  6uKll' Hosts 

Irfiten/UMe 

A  deeper  version  of  this  ctort 
1^  appears  on  blllboard.bll 


CataUwlinp^i'nt?^ 


COLUMBIAN 

APPLE  (»l 
BIG  MACHINE  (!) 
CAPITOL  IM) 
INTERSCOPEIM) 
REPRISE  0!) 
FANTASY  (il 
MCAlTl 
SUGAR  0) 
10    LEGACY  (25) 


CataU^l-abels^ 


l>og■LM»lC^j|'gli'^'^^' 


PROSPECT  PARK  (21 
JACJAGUWARffl 
SONOMA") 
VICTORY  li: 
MAUSTPAPil) 


Independent 
Labels 


A  deeper  version  o)  this  chart 
appears  on  blllboard.bU 


Independent 
Imprints 


p<vt.lWt1lll  :ftiarl(-3TiIlti:i  

1  BROKEN  BOW  (1) 

2  GENTLEMAN  OF  THE  ROAD  (i) 

3  MERGE  «l 

4  SUB POP m 

5  XL 


BROKEN  BOW  0) 

GLASSNOTE  l» 
EONEIl!) 
EPITAPH  (1» 
MERGE  (9) 
SUB  POP  im 
ATO(II) 

PROSPECT  PARK  «) 
JAGJAGUWARli! 


10    SONOMA  (IT) 


Catalog  Artists 


ADELE  (1 1  KLitC'.iimbifl.'iir/,  Muiic 
TAYLOR  SWIFT  (i> Bn MKliint 

4  EMINEM  M) 
W«i|iSlw!l*'!""ia'l)i''*™"'' 

5  MICHAEL  JACKSON  (!) 

6  ANDREA  BOCEUI  (II  SW'DK" 

7  joURNEYiBColumDii/SixivW 

8  ELVIS  PRESLEY  (5) 

B(Me9'<vi'S»"»''™' 

9  JOSHGROBANH) 
Wij'IW'M'WaKierBcos. 

10  CHRIS  TOMUN(i) 
SKSliBl/Spairow/EMIC* 


SONY  MUSIC  m 
UNIVERSAL  MUSIC 
ENTERPRISES  («) 
CAPITOL  :)i 
WARNER  BROS.  (261 
INTERSCOPE  GEFFEN  A»M  (n) 
ATLANTIC  GROUP  I II) 
BIG  MACHINE  l!i 
CONCORD,!! 
UNIVERSAL  REPUBUC  (11) 


10  DECCA(2) 


Catalc^Albums^ 


igMdeXL/Columliia/yiny  Husk 

2  MY  CHRISTMAS  »n*eaB«i!«lSu»; 

Decca 

3  JOURNEY'S  GREATEST  HITS 

Joumty  (cJMD^ia/ipasiyi'Sorr*  i^JSK 

4  NUMBER  ONES  HklutUatksMl 

Ml),itDK,iicni  Huy( 

5  NOELK»li6nil>aii«V«tt««'*a™"* 


THEE.N.D.  meSUcklveUPMS 

Inlemcoeddft 

GLORY  IN  THE  HIGHEST. 
CHRISTMAS  SONGS  OF 
WORSHIP  tmisloinll" 

si>^lfa5,|^a;icw,'EWi(l^(i 

TAYLOR  SWIFT  laylm  Sxill  «ig  iwnnf 

CURTAIN  CALL;  THE  HITS 

Eminem  S»a*vi''fif<™'i*'i™"™'"'''* 
LEGEND:  THE  BEST  OF  BOB 
MARLEY  AND  THE  WAILERS 
Bob  Hjclei  M  Ibt  WailMS  lull  Oorn/lslmnilll* 
CHRONICLE  THE  20 
GREATEST  HITS 
CcKdwce  CleamalM  Itvival  lanlasY/ConconI 
THE  BEST  OF  LYNYRD 
SKYNYRD:  20TH  CENTURY 
MASTERS  THE  MILLENNIUM 
COLLECTION  ImyilSkyiiynl 
1    BACK  TO  BLACK  »myWintl»iM 

Uaiveiwl  fieouf 

I  lIti«BHtles»ople;CaP''.iil 

i  THE  BEST  OF  ERIC  CLAPTON: 
20TH  CENTURY  MASTERS  THE 
MILLENNIUM  COLLECTION 

(lit  Ciaplwi  (ntDr'<>K('Potvdo(/D'le 
6    THE  MARSHALL  MATHERS  LP 

!mineinW(b'*i»'™iDi'iP""">°'""*' 
GREATEST  HITS  VOLUME  1 


Catal<^ 
Distributors 


pns.DisiamTOn: 


■i;fl'i'1t')l 


1  UNIVERSAL  (95) 

2  SONYMUSIC(«i 

3  WEA« 

4  EMM  (SI) 

5  INDEPENDENTS  (41) 


Digital  Albums 
Artists 


en«.  urel  l(^■^■■^'  iT'"'"""' 


1  ADELE  (SXl/Coliiii*ia/Sony  Music 

2  LADY  GAGA  H 

Slieantow'Konme/lramrape/IM 

3  MUMFORD»SONS(!) 
CenllenianOI  IDe  Hoad/tlassnote 

4  KANYEWEST(2) 
Roc-A-fella/tel  lam/im* 

5  LILWAYNE(2) 

lomj  Mwe>/(asti  Honn/Omwrsal  Hepublit 

6  COLDPLAY(i)Capllol 


DECEMBER  17,  2011 


Cci' 


CHARTS 


KATY  PPODV 


'  RIHANNA(i)SllP,'0el]im/IDJM6 

8     FLORENCE*  THE  MACHINE 

UniwrsdIBejjuWK 

»     KATY  PERRY  „K»,lo( 

10    JAY-Z(l)ta  Nation 


digital  Albums 


1  21  Allele  Xl/Columoi^/Sony  Music 

2  SIGH  NO  MORE  Muii««(IJSoiB 

0eiillemaiiOII?)HiH<tJ6i»snj|, 

3  BORN  THIS  WAY  lad,  Saga 

Slfeamlin^/Konlive/lnlTODpei'ltA 

4  WATCHTHETHRONEJa,Z)la.„ 
WbI  «K-»-fella/lloi  HalOTiDd  Jain/ID«G 

5  THA  CARTER  IV  UlUanit 
laing  Konn/Caa.  Honw/llrwiMi  tntm 

«     MY  BEAUTIFUL  DARK 

TWISTED  FANTASY  iMn  *(■« 
ta-*-fflfeJ0«j3in;iD,n6 

'  MYLOXYLOTOC<*lpH,(a(,ioi 
8  LOUDMiaonaSRP/oojamMjHo 
»  TEENACEDREAM«al,Pm,Ca(»i« 
10    DOO-WOPS  S  HOOLIGANS 

SrwoflaisElfHra 
n     GLEE:  THE  MUSIC,  THE 

CHRISTMAS  ALBUM  SMiOl/ack 

'M I  V/Cotjinba/Son,  Mnvt 

«    SONGS  FOR  JAPAN  »arioiB»rtisis 

iMl'WarattBrei/kjn»/Univer«H/ni»etHi 
RepublK 

W    TORCHES  FoslHlbePB,,!, 

Starrinie/CoJjjnibia/^iXirMijyt 
M    RECOVERY  tmlM, 

WfWhadfrtniimailvinwscMe/M* 
W    HELL:  THE  SEQUEL  (EP) 

8*1  N»l!  in]  SnaMnl«i<ii|)f/l(i( 


MthttntaryfMIV/tolaitlj 

22  ONEREPUBUC(2)«os|„/l„ITOop, 

23  THEBANDPERRY(i)««,„6i,cteMle 

24  BLAKE  SHELTON(S) 
WatnerSrosNaslivillc/IVMN 

25  USHER  muface/Jw/na 

26  FOSTER  THE  PEOPLE  (I) 
Starlrmf/Codimbia 

27  ENRIQUE  IGLESIAS«) 
UixvefsalfieouK^ 

28  LADY  ANTEBELLUM  (S) 
faixiolHayiviiie 

29  LUPEFIASCOHlslJiSMtla* 

30  MAROON  s  (21  amitm/mvm 

31  JENNIFERLOPEZ(!)lslaM/IOJM6 

32  HOTCHEUERAEtflKA 
3  J  TAIOCRUZ«)Mwt»y/|0JN6 
34  DAVIDGUETTAW 

l»tBtAMijiic/Aslral««ts/l^o( 
SS  TREYSON6Z(SSMi,lM*/*llMic 

36  ZAC  BROWN  BAND  (4J 
Swihpin  trouicWIIanlKfllgger  Pittin 

37  THE  SCRIPT  (2)  moflogmic/Epit 

38  FAR-EAST  MOVEMENT  (2) 
Clierrvtiee/lnteKope 

39  JEREMIH  (21  Mi(t  khilWDtl  Jam/IOK 

40  KENNYCHESNEY(5)e»A 

41  BEYONCE(6)Part»i»il/Colu(nbB 

42  LUKE  BRYAN  (4)  (apilolNastv* 

43  JASON  DERULOW) 
Beli«aHe^lils/Wa[ne(Bro! 

44  CHRISTINA  PERRI(!)«u„t^B,p 

45  BRADPAISLEY(l)An5lalllllivl|, 

46  T-PAIN  (I)  Xonmcl/Naopi  knlMKi 

47  NELLY(2)l)e(rl(/UmiHsslllj|i«|i|c 

48  BAD  MEETS  EVIL  (2)  aia<l,/W„s(ooe 

49  AVRILLAVIGNE(!)IICA 

50  DEVMjl(Mie.Po|VUni,mj|||e|]„|^i( 


|gn  *''«P«'ver«lon  of  this  chart 
IH^  aPPeanonblllboard.bli 


GLEE:  THE  MUSIC,  THE 

CHRISTMAS  ALBUM 

SoundliatUOlhCmlurfFoxrv/Columljia. 
Sony  Music 

GLEE,  THE  MUSIC:  SEASON 
TWO:  VOLUME  4  <oa„«-,,,l20ai 
Cliiitiijv  foi  IV/ColumbaAony  Music 
BURLESQUE  Snj«,atlRtA 
TRON:  LEGACY  Dall  Puna  Wa«  Oimn 
BTR  B(g  Iin»  Rd*  NickeloaeoiVColumba/ 
Sony  Husk 

COUNTRY  STRONG 

tooj[ra<lRtANaslivr«e/SMI( 
LEMONADE  MOUTH 
^cunfflracliWaftOiuiey 
GLEE:  THE  MUSIC,  SEASON 
TWO:  VOLUME  S  Sountok  201fi 
(enl(jr»  Foi  ly/Columtia/SmK  Huac 
GLEE,  THE  MUSIC  PRESENTS: 
THE  WARBLERS  Sonnduaci  20tli 
teniuci  foi  ly/CoinmtM/som  Husk 
TANGLED  Sonndliacl  Walt  Oisnsy 
GLEE:  THE  MUSIC,  VOLUME  3- 
SHOWSTOPP£RSSo,nai,aa20ffi  ' 
(tmuiy  Foi  IMoli/r*ia/Sn(i»  Music 
GLEE,  THE  MUSIC:  SEASON 
TWO  VOLUME  6  Soun*a(l20m 
(enluiv  Foi  IWCollmiaia/So(i(  Music 
GLEE:  SEASON  ONE:  THE 
MUSIC  VOLUME  1  SoundlrattJOUi 
Centuf(Fo,'»;Cc,i(jratM/yon,  Music 

14  ACHARUEBROVWCHWSTMAS 
(VINCEGUARALDnwo),„, 
GuaraldiFfioFantasy/tonconJ 

15  HANNAH  MONTANA 
FOREVER  iCMndiiao  Wafl  Oisney 

*«eep.„.„|„„o„h|,^^^ 
<«|r  •PPMnonMllboard.blz 


Poi.ainn  .Chm,j  (nwj  i^pmi/uta 

1  KATY  PERRY  (5)Cap||oi  

2  BRUNO  MARS  (12)  Elektra/Altalic 

3  RIHANNAIJjSSP/OelJam/IOJMt 

4  ADELE(S)XI/(oluml» 

5  UL  WAYNE  (!l) 

Voiinj  Moneyteh  Money/Univm*  BfpijiiiK 
S      LADY  GAGA  (61 

SI;eaiiilint/«o<iliin/lnifts(o(ie 

7  NICKIMINAJai) 

Voung  NoncK/CasJi  Mowy/Unwrsal  Rejuto 

8  PITBULL  (ID  Mf.iOi/PoloCiounds/l/DCA 

9  CHRIS  BROWN  (U) *ie/KA 

10  BRrrNEYSPEARS(4)Ji«/IKA 


11  P!NKi2llaFa(e/J((t/«A 

12  THE  BLACK  EYED  PEAS  (!) 

WefS(ope 

IS  LMFAO(2)Parlyl!o<k/»i||.,.am/ 
Che(r¥t(«/(nIe(scope 

14  WIZ  KH  AUFA  (II)  Rosttocii/Allantic/l!«P 

15  KE$HA{S)ll«ni)saee/IKA 

16  DRAKEdMYoungMowy/CasliMonty/ 
UnivcfsaJfieDubtic 

17  CEELOGREENCI) 
RaaKullure/Flekira/ltllp 

18  KANYEWEST(IO) 
Poi-A-Felia/OellaiiVIOJHt 

19  JASON  ALDEAN(4)Bcol(Eci8o« 

20  TAYLORSWIFT(9)B.gMaclnn, 

21  GLEE  CAST  (22) 


A  deeper  yerilon  ol  this  chart 
appears  on  blljboard.blz 


JiotlOOSongs^ 


'     ROLUNGINTHE  DEEP  

Allele  Xl/Coliimbis 

2  PARTY  ROCK  ANTHEM  IMfAO 
f«liiciBg  tauren  Bennett  t  GoonfiMk 

Pjftv  tna/,nl  I  an,'C?itiiHm/l„|«s,jp, 

3  FIREWORK  «alyPm,(aBiioi 

4  E.TKjl,p„„f„,„|^|^,„^„n^^^,^ 

3     GIVE  ME  EVERYTHING  PllbuU 
Fejlur«i9ll^y^AiroiJrtiin,B 
McJOVMo&oinliflliCA 


BILLBOARD       DECEMBER  17,  2011 


Cci 


^1 TOF  m  LABEL 
^1  HOT  AG  LABEL 
^1  HOT  1®®  LABEL 

®1  TOF  4®  SOMG  OF  1^  YKm. 

LMFAO  "Party  Rock  Anthem" 

n  l^mmT  BUO  /G-EOUIP 

( Overall)  Black  Eyed  Peas 
,  Black  Eyed  Peas 

^^^^^ 

*•   .   .  .«  ■  M   •   ■  ■ 


I  • 

•   •   I  •         •  ■ 


•  It 


 THANK  YOU  

To  our  Artists  and  U.S.  Radio  for  another  great  year! 


Cc|' 


6  GRENAOElniMMnHtii/AIUolK 

7  F"K  YOU  (FORGET  YOU) 

C«  Lo  Grew  »«)i(^we/fwna/RfiP 
S      SUPER  BASS  NkMHIlul 

rcung  l*onevi'(dih  WarieviUniverulBepofilK 

9  MOVES  UKEJAGGER 
Hirtnn  S  (Htwing  Christitu  Aguikta 

10  JUST  CANT  GET  ENOUGH 

Die  BlMh  Ey«d  Pe»  liilprsiooe 
Tl     ON  THE  FLOOR  JennlleiLoiiu 
FNtijhn«l>llbulllslin(l.'lDJH& 

12  SftM  INhlKU  WM  UiRi'lDIMt 

13  PUMPEDUPKICKSF«l«Tlwl>Nlllt 
Slatlire/Columdia 

14  LAST  FRIDAY  NIGHT  a.G.I.F.) 
Katv  Ptrry  Capilol 

15  JUST  THE  WAY  YOU  ARE 
BnjiwHdnEiMlrrii'Aildnltc 

16  TONIGHT  (I'M  LOVIN' YOU) 
EiHi«ie  Nilesiat  featuring  luda(ns  &  OJ  Frank  E 
mmil  Republic 

17  RABEYDURCiLASSKntliFairIK 

18  BORN  THIS  WAY  Lady  (aga 
SIreflmlme;KonLn¥,i'ln:ef5(oDe 

19  F-KIN'  PERFECT  P'.|4  llixt!m/ia 

20  WHArSMYNAME?l>llunM 
Fiatumg  Dnkt  SWM  lam/IDIFK 

21  LOOK  AT  ME  NOW  Oim  bom 
Featuring  tri  Wayne  S  Bteta  Rliymes  Jivt<  4 

22  DOWN  ON  ME  Jefemih  Featiiting 
SO  Cent     Sihuni/Del  Jam.'ID;H& 

23  HOW  TO  LOVE  Ul  Wayne 

youia  Monev,itdsii  Hcflev/Ufliwtui  aeputjtK 

24  SOMEONE  UKE  YOU  Allele 

H/ColtjmtMd 

25  GOOD  UFE  OneRepubtk  Hmiev/lntetscooe 

26  THE  LAZY  SONG  Briino  Nan 
fleklfd/Allanlic 

27  TILL  THE  WORLD  ENDS 

Briinev  Spears  iive.'iir) 

28  THE  SHOW  GOES  ON  Eupe  Fiasco 
)sl&ISin;Ailanti[ 

29  THE  EDGE  OF  GLORY  EadySw 
SlreamlinpyKwilive/'fllMsioof 

10  WERWHOWERKeSlu 
Ken>)sal»,l|l(A/«H(; 

31  BLACK  AND  YELLOW  m  Klulili 
Roslrum/Aliantii/fifiP 

32  TONIGHT  TONIGHT  Ho)  (keaeliae 
.Vie/II(A 

33  BLOWKeSliaKe<i>»alie/l!(A,M 


34  LIGHTERS  Bad  Heels  Evil  Featving 
Bruno  HarsSliadv/lnlets(C{)e 

35  IFIDIEYOUNGTDeBandPeny 
HepulJiK  Mdsfivillf  j'Uniwsa'i  BeouOlll 

36  STEREO  HEARTS  ISyiii  (lass  Heroes 
Featuring  Adam  levine  De(ai*dan(f 'Fueieo  By 
Hamer/liRP 

37  THE  TIME  (DIRTY  BIT) 
Ttve  EUadi  Eyed  Peas  ■  ^tefsiope 

38  COMING  HOME  Diddy-OIHy  Honey 
Featuring  Skylar  Grey  Bac  Bcv/imeisicfie 

39  HEY  BABY  (DROP  IT  TO  THE 
FLOOR)  PitbulFeatiiriogl'Pain 

nt  mi>i*)(ytiHMiW 

40  ONLY  GIRL  (IN  THE  WORLD) 
fiaianna  SljP.'Ooflam,'IDIHG 

416  FOOT  7  FOOT  Ul  Wayne  Featuring  (ory 
Gum  yourra  Hcoev/fasli  Monev/Uraverwi  ileoudiK 

42  JUST  A  KISS  lady  tnletelluin 
Capitf/  NasfTi  ^ 

43  DIRT  ROAD  ANTHEM  JasonAldean 
Broken  Sow 

44  DYNAMITETaio(ru!He<curv/IDjnG 

45  NO  HANDS  Wala  Flocka  Flame 

Featuring  Rostoe  Dasii  S  Wale  I01>  BrKk  S^uady 
Ast'lum.'Warner  iiros 

46  I  WANNA(30!ntneyS|>eanJi»«A 

47  I'MONONEDlKlukedFeatuiing 
Drake.  Rick  Ross  &  Eii  Wayne  Ae  Iti?  Besi/Young 
HcirteVHasii  i'onfvllnivffwiBeoiiOlK 

48  YOU  MAKE  ME  FEEL... 
ColiraStarship  Featuring  Sabl 
De(a¥ilar>:ei'Fueied8y9ameji/Allan(it/ilftP 

49  YEAH  3X  Oiris  Brown  lio/JIG 

50  MOMENT4UFE  Nkkl  Hinai  featuring 
Drake  Vourg  HcnevKaiH  Hcoev/Lniwrsal  Holown 

511  NEED  A  DOCTOR  Dr.  Ore  Feitllllng 
Emneni  S  Slcylar  Grey  Afier  main.'lnierscope 

52  JUST  A  DREAM  Nrily 
Derrly.' Jnwsal  Motown 

53  MOTIVATION  IWiyRniM  Featuring 
Ell  Iffayne  Jmveisal  MoJowi\i'Uiiiveridi  BeoublK 

54  STEREO  LOVE  Edward  HayaS 
VikaJIgullnauitM 

55  JAR  OF  HEARTS  EhrKtiu  Petri 
m  l^lanei'AJianlfcTffiP 

56  ROLL  UPWuKlialllaRoslrum/lliain.'m 

57  SEXY  and:  KNOW  IT  IKFAO 
Part,Ro[k,'wiii  oTr,'(he.'r(Iree.'inlerSiooe 

58  ROCKETEER  Fai'EastHoyemenl 
Featuring  Ryan  tedder ;  ripffvtref  I'IntpiscoDe 

59  ALLOFTHEUGHTSKanyeWest 


Brx-A-Idta/Dellan/IDIHG 

60  HOLD  IT  AGAINST  ME 
Brllney  Spears  iivDilG 

61  MOREUsner.afaie'ltG 

62  WHAT  THE  HELL  Ayril  Eavlgne  MA  BUG 

63  WRITTEN  IN  THE  STARS 
Tinic  Tenifiati  Featuring  Eric  Tumef 

Dtiturbn]  Imaciv'Iaailoi 

64  BOTTOMS  UP  Trey  Songi  Featuring 
Ktcki  Ntnaj  SonglHxikiAlianlic 


CS  DJGOTUSFALLIN'INLOVE 

Uslief  fHturing  Ptttiul  uFacp 'Jib 

66  FOR  THE  FIRST  TIME  Tile  Script 

PlionQOfni(,''!oi( 

67  HONEY  BEE  BiakeSlielton 
Wa/net&TO  te^^lle'WWI 

68  DONT  YOU  WANNA  STAY  laion 
Aidean  Wilt  Keiiy  Ciartson  iioii'i  ia  tvi 

69  WE  FOUND  LOVE  RitiannaTeaturing 
Calvin  Harris  SRP.'Deiiam.'iOJHG 

70  PRETTY  GIRL  ROCK  HerlHIson 
Mosiev.'Zone  J.'inlersjope 

71  YOUANDIEadyliaga 
Slreamlinf,i'konliW(lr.!erscoDe 

72  UKE  A  G6  Far-East  NoyeuMil 
featuring  Calaiacs  S  Dev  (ix-ft  lree,i  inteiscooe 

73  WFTHOUTYOUCl«idOu«tB 
Featunng  UsiiW  Wfa'  a  MayoAsiralwerkvCsDilol 

74  BACK  TO  DECEMBER  layior  Swill 
EqH<!(riine,iiJn.-iffsai?enuBii! 

75  TEENAGE  DREAM  Klty  Perry  (anitoi 

76  CRAZY  GIRL  Eli  Young  Band 
BPOuCiiK  Masliviiie 

77  CHEERS  (DRINK  TO  THAT) 
Rihanna  WDrllami'iOiHG 

78  WHO  SAYS  Selena  Gome;  ITIie  Scene 

Hcli>«CDd 

79  BAREFOOT  BLUE  JEAN  NIGHT 
lake  Owen  RCA  Nasn^ii^ 

BO   KNEE  DEEP  Zac  Brown  Band 

Featuring  Jimmy  BuHett  Sadhern  G:ocirdi' 
Al.a-ilif  .'Bggef  Pieijre 

81  COUNTRY  GIRL  (SHAKE  IT 
FOR  ME)  luke Bryan  c^iloi  Nasiiville 

82  REMINDMEBradPaisleyDuetWitli 
Carrie  underwood  Arista  HasiYniie 

83  IN  THE  DARK  Dev 
Indie-PoRi'Ufliwfsal  ReoubiK 

84  BACKSEAT  Kew  Boy!  Featuring 
File  CatariKS  &  Dev  Shottv/Warner  Bros 


85  HEAOUNESDrakeVouiignoneyf 

Casli  Koney/UniwiJi  RwiuOlic 

86  BEST  THING  I  NEVER  HAD  BeyoiKt 
PafkMcdi'toiumliia 

87  OONT  WANNA  GO  HOME 
Jason  Derulo  Beluga  HeignlSi'Vrariter  Bros 

88  WHERE  THEM  GIRLS  AT 
David  Guetta  Featuring  Flo  Rida  &  Kick!  Ninaj 
AialA1W3::Ailia,*^''kv.Taiiilol 

89  SHE  AINT  YOU  (tiris  Brown  IKURCA 

90  TAKE  A  BACK  ROAD  Rodney  Atkins  Cut 

91  PLEASEDONTGOHtkePosnerjmG 

92  SURE  THING  Wguel 
Biaci  lce,''ByStorm.iJivei'R[6 

93  PRICE  TAG  Jessie  J  ha)uringB.o.B 
laYAi'Dniversai  Hecwblic 

94  GOD  GAVE  ME  YOU  Blake Slietton 
Warner  Bros  ftd<Jhi*6'Wm 

95  SHEWILLLdWayneFealuring 

Drake  Ydui^  HonetvC  .iiTi  Muned'Umversa!  Republic 

96  AREYOUCiONNAKISSMEOR 
NOT  TtiomiKon  Square  Slonek  Creak 

97  ANIMALNeonTreesHnuiii'iDJIK 

98  YOU  AND  TEQUILA  KennyOiesney 
fHturing  Grace  Potter  BtA 

99  COLDER  WEATHER  Zac  Brown  Band 
Sttjllein  GfCijnU.'Aiianli(.i'Bi9ger  PKIuie 

100  MY  LAST BIgSeanFeatuiingClirisBiown 

SOOO.'Dtllami'iDiMG 


Hot  lOO  Artists 
—Duo/Croup 

POl.UriSI  i:hafieflrillp^jl.'np[inl,'Li&H 

1  THE  BLACK  EYED  PEAS  (3) 

Interuope 

2  LMFAO<nPart)R(ick/wiii.i.anV 

CnertyLree.'TnlerscoDe 
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Cci 


3  GLEE  CAST  r;2) 
?CinCfnlurvFn>  TV/ColuirtHa 

4  ONEREPUBLICl»M«leyMcr«ooe 

5  TTHE  BAND  PERRY  (11  HcpublKNislmlK 

6  FOSTER  THE  PEOPLE  (I) 
SlarTirw/CiAimbis 

7  LADYANTEBELlUMiiKwilolNastnille 

8  MAROON  5 1 ; '  iSMicMe/lntmcope 

9  HOTCHELLERAE  IllKA 

10  ZAC  BROWN  BAND  It) 
Soottiem  Gfound/AtiantK/B^ef  PKture 


■lot  lOO  Artists 
—Female 

POl.urei  ((harw  Iillpi'i^prinr.'l.j6ei  

1  KATY  PERRY  (5)  Capitol 

2  RIHANNAiraStP/DclWIOIMG 

3  ADELElSjIb'CMumbia 

4  LADY  GAGA  (t) 

SIreamline,''«wLivei1nEefH0iK 

5  NICKIMINAJIIS) 

Young  Monev/Cflili  Mooev/Univefsdl  Repubtii 

6  BRITNEY  SPEARS  (41  livc/RCt 

7  P!NKi;ilJFs(e,'li«/«[» 
a  KE$HAlS:Kcmndtic/R<A 

9  TAYLORSWIFT(«lBi9Hjcr«ra 

10  JENNIFER  LOPEZ  (ilMIDH 


HotlOOArtiKtN 
-Male 

POS.  mm  ( fhflrtec  III  f lrr?i.n1.laE<i  

1  BRUNO  MARS  (8)  Elektra/AllaniK 

2  LIL  WAYNE  iili 

Youiiq  Hanev/Cditi  Honev/Universdl  fiepublit 


3  PTTBUadDMiiOS/l'oloGKillvtl/l/IKA 

4  CHRIS  BROWN  :l«li<;/KA 

5  WIZ  KHALIFA  (i:R(»[ni(il/«tlaillKyia)P 

6  DRAKE  !U: 

Voi^ig  Honer/tasd  HoneY/UniwiialllsflubtK 

7  CEELO  GREEN  (1) 
■adiculloe/EMIta/mP 

8  KANYEWEST(ID) 
SK»-Fell4/D«Hjm,1D«G 

9  JASON  ALDEANUlBnkfnBni 

10  BLAKE  SHELTON  (11 
*'ameiBioi.Naslinlle/WiN 


ilotlOOlniprintis 


1  JIVE  (24) 

2  CAPITOL  (II) 

3  ELEKTRA(t) 

4  CASH  MONEY  lil) 

5  DEFJAMini 
«  XLiV 

7  LAFACE 

8  UNIVERSAL  REPUBLIC!!!) 

9  CAPITOL  NASHVILLE  m 

10  YOUNG  MONEY  lit) 


UotlOO  Labels 


I.lUtl  (CharKjlille^l 


1  INTERSCOPEWH) 

2  ISLAND  DEF  JAM  MUSIC 
GROUP  * 

3  JIVE  LABEL  GROUP  »> 

4  UNIVERSAL  REPUBLIC  (S4: 

5  RCA  nn 


6  CAPITOL  (») 

7  COLUMBIA  (lOO) 

8  ATLANTIC  »i) 

9  ROADRUNNER  PROMOnONSdBl 

10  UNIVERSAL  MOTOWN  (lil 


llotlOO 

Producers 


1  THE  SMEEZINGTONS  (10) 

2  STARGATEIE 

3  MARTIN  KARL  "MAX  MARTIN" 
SANDBERG  III 

4  LUKASZ  "DR.  LUKE" 
GOTTWALDiHI 

5  SANDY  "VEE"  WILHELM  Oi 

6  JOHAN  "SHELLBACK" 
SCHUSTER  I H 

7  BENJAMIN  "BENNY  BLANCO" 
LEVIN  « 

8  PARTY  ROCK  (REDFOO  S 
GOONROCK)  , 

9  PAUL  EPWORTH  u 

10  NICK  "AFROJACK"  VAN  DE 
WALLd: 

i^lk  A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Hot  lOO  Airplay 
 Artists  

o».u»n  ':(naii.;j      iroi  nii'unti  


1  KATY  PERRY  (5)  Cacilol 

2  BRUNO  MARS  (S.I  [Kkltj/Mlantk 

3  RIHANNAlHiSHP/OeDam/IOJHG 

4  ADELEDlUMumlM 


5  NICKIMINAJ(II) 

Yiwng  Money/(«ti  Moflev/UnivefsS  R(!pDbli( 

6  PITBULL  (7)  Hr.WPoloGrads/l/IKA 

7  CHRIS  BROWN  (101  li.e/R(A 

8  UL  WAYNE  1. 

YftH>3  Monevi'tash  HCfiE7,i1Jfllveiial  Republic 

9  P!NK:I:laFa(c.i'l:wm 

10  LADY  GAGA  111 
Stfeamline.'Kwilive.i'lntefSCOK 

11  BRITNEY  SPEARS  WlwyRCA 

12  DRAKE  ( Ui  Voung  Honpo'Cash  Hoiiet' 
Universal  RenuWx 

13  THE  BLACK  EYED  PEAS  (21 
InleiKope 

14  LMFAO(2lPlil««lKl(Ml.l.aill/ 

tberivliee/lnteiscope 

15  KESHAKIIemotate.'RCA/RMG 


t  « 

1  s 

16 

KANYEWEST(i) 

RK-A-Nllj/Dellam/IDING 

23 

THE  EDGE  OF  GLORY  Lady  Gaga 

Sl!eanlin(,(kixiliveflnlef«DW 

17 

TAYLOR  SWIFT  (S)  Big  Machine 

24 

UGHTERS  Bad  Heeh  Evil  Eeatming 

IS 

ONEREPUBUC  (S  ltelev/MefS(Dpe 

Bruno  Hars5.'tady.'lr:eri<.xe 

19 

USHER  16:  Lala(e.(MR(A 

25 

TILL  THE  WORLD  ENDS 

20 

TREY  SONCZ(S)So<iglloak/ltlai«( 

Britney  Spears  live.'IIG 

21 

THE  BAND  PERRY  1!)  Btpubk  HaiAiille 

26 

SOMEONE  UKE  YOU  Allele 

22 

WIZ  KHAUFA  (41  Rosnum/Anantlc/eRP 

XLiXolumtia 

23 

CEELO  GREEN  (21 

RaOKUlUiertlellia/RRP 

27 

LOOK  AT  ME  NOW  Oiris  Brwn 

Featuring  Lil  Wayne  S  Busia  Rhymes  live/RCA 

24 

ENRIQUE  IGLESIAS  (4) 

Uowsal  ftepuWK 

28 

MOMENT  4  UFE  Nicki  Minal  FtHuilK 

Drake  voiing  Honer;(asft  Honey/Ylnweisal  Noloam 

2S 

LADY  ANTEBELLUM  (!) 

Caprtol  Nastiviile 

29 
SO 

PUMPED  UP  KICKS  FoslHllie  People 

^:ai'imp,'(ali,iibw 

THE  LAZY  SONG  Bruno  Mars 

F^ilTa.'AtldnjK 

Hot  lOO  Airplay 

31 

HEY  BABY  (DROP  IT  TO  THE 
FLOOR)  Pitbull  Featuring  T-Pah 

Hi  iC^>j*;i;ir.3d-iJi'i'mL 

POS.TinililW  lrr;i'  ^|.'1,1^. 

32 

DYNAMITE  TjloCruiMsKiiiv/IOIHC 

1 

GIVE  ME  EVERYTHING 

Pitbull  Featuring  Ne-Yo,  Afrojack  i 

33 

MOTIVATION  Kelly  Roarlanil  Featuring 
lit  Wayne  Univpisa  Ho(ciirn,'ljni«rsal  ^eptitlK 

Nayci  Ml  SCSj'Poto  Gioundsa.'RCS 

34 

WERWHOWERKeSlu 

2 

ROLUNG  IN  THE  DEEP  AM 

«en»sabfi'li«,|l!K 

W,i'{c4iiiiaia 

35 

I'M  ON  ONE  DJ  KbaM  Fealunng 

3 

RREWORK  (air  Pmy  (apitol 

Drake,  ftirk  Ross  &  lil  Wayne  We  Ibe  Best/Young 

4 

PARTY  ROCK  ANTHEM 

Hwiev/Casn  HDoei',^niyef\aI  Beputilic 

LHFAOFeaturiiMjlaurenBeiMieltSGoofiltodi 

36 

THE  SHOW  GOES  ON  lict  Fiasco 

Pailv  Roik.i'Nill  inXrerrytiee ilrteiiione 

Isti'Srti.iAllanliL 

S 

E.T.  Katv  Perry  FHtufing  Kanye  West  (apiloi 

37 

1  WANNA  GO  Britney  Sfwars  lire/R(A 

6 

GRENADE  Bnno  Har^  {iektra.iAllaniK 

38 

IF  1  DIE  YOUNG  The  Band  PefiY 

7 

JUST  THE  WAY  YOU  ARE 

Rppublii  Nashyille^Hnireisal  RepuHtt 

Bn)IMHan[letlra,iA;laiiti( 

39 

TONIGHT  TONIGHT 

8 

SUPER  BASS  HIcklHInal 

HolChelleRaelii'r.'IKt 

Vftjng  W;ineyi'[ailt  Wcinev.i'bniwwl  KepjblK 

40 

BORN  THIS  WAY  lady  Gaga 

9 

JUST  CANT  GET  ENOUGH 

SlTeamlineykcailive/inlefSiope 

T)ie  Black  EyMl  Peas  in1e<s(npe 

41 

DJ  GOT  US  FALLIN'  IN  LOVE 

10 

LAST  FRIDAY  NIGHT  a.G.I  F.) 

Usher  Featuring  Pitbull  1  alaie.i'lld 

Kalv  Perry  Cap-ol 

42 

STEREO  HEARTS  Gym  (lass  Heroes 

n 

WHATS  MY  NAME?  KHaiuia 
leaturint  Drake  W/Del  iam/lDM 

FHluiing  Adam  levlne  Ociavoanr? ,' 
Fueled  BiRainen/fifiP 

12 

RAISE  YOUR  GLASS  P'JIt  Lalice.'lLG 

43 

JUST  A  DREAM  Nely 

13 

F"KIN'  PERFECT  PM(aFa(s.1ive;5(« 

[)eirIy,ilJnwsalHotawn 

14 

TONIGHT  (I'M  LOVIN'  YOU) 

44 

YEAH3XairisBti>m)iveac 

Inrlque  Iglesias  Featuring  luijacrts  i  DJ  Frank  E 

45 

BLOW  KeSha  tinwabei'KA'RW 

iinmtia  RewjblK 

46 

NO  HANDS  Waki  Floika  Flame 

IS 

F"K  YOU  (FORGET  YOU) 

CeeloGceeflKaCiuilijifi'!i?itM.'^ki' 

Featuring  Rcscoe  Dash  S  Wale 

J'l  Bulk  kluatli'Asiiuirii'wamerBiiii 

16 

MOVES  LIKE  JAGGER 
Haroon  5  Featuring  (nrtsllna  Agullera  A^H. 

Ocrone/lnleisrope 

47 

YOU  MAKE  ME  FEEI  

Cobra  Starship  Featuring  Sadl 

[>e{avilarxei'FueledByRainen;Allan(ic(RRP 

17 

HOW  TO  LOVE  [J  Wayne 

VoiingHcnfT,iCa5.^Mnr^ii'iJ^'ierialBcpL-Dlif 

48 

JUST  A  KISS  Lady  Antehelhni 

(apilal  Hasliville 

18 

GOOD  UFE  OneBepuMIc  MDilev.'Irieritoflp 

49 

STEREO  LOVE  Ednaid  Maya  1 

19 

ONLY  GIRL  (IN  THE  WORLD) 

VikaMinaL'iiia 

Biliaflnay<P([)ellaiixi'IDIMG 

SO 

FOR  THE  FIRST  TIME  The  Script 

20 

DOWN  ON  ME  leremili Featuring 

Phonogeni(.(Eoii 

SOtenlHiikiihulti'Dfllam.lDIHG 

il^k  A  deeper  version  of  this  chart 
appears  on  bllllioard.biz 

21 

SAM  Rihanna  SRPlDel  lairv'IDlMG 

22 

ON  THE  FLOOR  Jenallet lone! 

Featuring  Pitbullli'^idi'lQIHG 
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Hot  Digital  j^ongs 
 Artists  

POS.umt  '(^iilt-g  Mi-;sl  lmor.nl/lal!<! 


1  KATY  PERRY  (6)  Capitol 

2  BRUNO  MARS  :SI  Uchltii'Allmlii 

3  RIHANNAdDSDPmMIOinG 

4  ADELE(4)XL'(<llumlM 

5  LIL  WAYNE  l?9) 

vou!ig  Mofwv/Cas'i  MonevflMivmiJ  Reputlic 

6  LADY  GAGA  lU 
SueamiineyKonljw/lnterHooe 

7  THE  BLACK  EYED  PEAS  «) 
InletstoK 

a     PITBULL  (H)  Mr.  iOS/PoloetoiilKk/m 

9  NICKIMINAJlin 

Voung  Hoiwv/Casti  Money/Uniwtwl  Holowi 

10  KESHAlUKemosabc/RCVme 

11  GLEE  CAST  I  m 

2Dlh  Century  Fcx  TV/Calumbia 

12  WIZ  KHALIFA  (1)  Mrum/UMUm 

13  BRITNEY  SPEARS  III  MRCA 

14  LMFAO(JlP»l(llot»;will.am/ 
CtlefrvlrMyinlerstctie 

15  CHRIS  BROWN  (10) liYc/RCt 

16  P<NKt2)liFii!e/lm/K« 

17  CEELO  GREEN  (II 
Hadiniltwe.'EleWra/RRP 

18  JASON  ALDEAN(4|i[0ten8ow 

19  KANVEWESTW 
Bot-*-[tllj;0en«'ll)JM6 

20  DRAKE  (III  rung  Hmer/ 
Cash  Monev/Unlvefsal  Republic 

21  FOSTER  THE  PEOPLE  CI) 
Slatf'frei'CDdjmbifl 

22  ONEREPUBLICISHKlef/lmetscclK 

23  THE  BAND  PERRY  (!) 
Republic  Naslwdle 

24  BLAKE  SHELTON  (SI 
Wmt  Era'.  S.3sti(il[e.'WNN 

25  ENRIQUE  IGLESIAS  (4) 
Unlvenal  Republic 


Hot  Digital  Songs 


pos.iinuniu  In 


ROLLING  IN  THE  DEEP 

Adcleii  CijI'jiTib  .1 

E.T.  Kalv  Petiv  Featuring  Kanre  West  Cdoit^i 
PARTY  ROCK  ANTHEM 
LNFAO  Featuring  Lauren  Bennett  8  (joorRocIi 
r.trlv  H[;<i 'will  I  .imi'ltiprrvHf^^i'lntprHope 
FIREWORK  Kal«P«Tvlwilol 
F-K  YOU  (FORGET  YOU) 
(ee  Lo  Green  Radicuituie/Eleklra/RRP 
GRENADE  SnilO  Han  EMIriCUIantii 
GIVE  ME  EVERYTHING 


BRUNO  MARS 


Pitbull  Featuring  He-Yo.  Afrojadt  &  Hayef 

Keniosabe/BCA/RMG 

31 

IF  1  DIE  YOUNG  UK  Band  Perry 

Ssirtni'Rdf.- 

13 

LIL  WAYNE  Casli  KooeviOniwrsal  Republic 

Hi  SJi'WcCiraiKt/'WCA 

19 

TONIGHT  (I'M  LOVIN'  YOU) 

RecablK  Hasliville 

42 

LIGHTERS  Bad  Keels  Evil  Featuring 

14 

AVRILLAVIGNERCA 

a 

MOVES  LIKE  JAGGER 

Enrique  Igtesias  Featuring  Ludatris  S  Dl  Frank  E 

32 

6  FOOT  7  FOOT  U  Wayne  Featuring 

Bruno  Mars  Ml riiiv  it^fviDW 

15 

DON  OMAR  OilanatoJHacneie 

Naroan  S  featunitg  (hcistlna  Aguileta 

UnivefalReDualic 

Cory  Gunj  Youi^  Monev/Casn  Monerv 

43 

DYNAMITE  laio  (nil  NBCurv/ICM 

16 

DAVID  GUETTA 

AiMiCtloiie/ntefviiipe 

20 

THE  LAZY  SONG  Biuiu  Mars 

Uniyerwl  Republn 

44 

NO  HANDS  WataFlodia  Flame 

■rtnalAMLSi:,'»ilraJnerks.''Caoitol 

9 

BORN  THIS  WAY  Lad)  Gaga 

FleklWAC^nlr; 

33 

TONIGHT  TONIGHT  HotOielletae 

Fealuring  Sostoe  Oasli  &  Wale  101)  Bnck  Squads' 

17 

SELENA  GOMEZ  Hollnood 

S!icamiiie/KonCi.*/lnrerscwe 

21 

SOMEONE  LIKE  YOU  lUele 

liveiaCA 

Asvliinii"/)arnef  Bras 

18 

BEYONCE  Pa'kvicob'Coliimbu 

10 

ON  THE  FLOOR  ienniln  lotu 

lli'Coluirbia 

34 

COMING  HOME  Diddy  -  DIrtT  NoKf 

45 

HEY  BABY  (DROP  IT  TO  THE 

19 

USHER  laFaceltot/BCA 

Featuring  Pitbull  l»id."giK 

22 

RAISE  YOUR  GLASS  P!nlilala(»ICG 

Fnturing  Sllylar  Grey  Bad  Bcv/lnlerscoue 

FLOOR)  Pitbull  Featuruigl-Pain 

20 

ENRIQUE  IGLESIAS 

n 

SUPER  BASS  KictlNliiaj 

23 

THE  SHOW  GOES  ON  Lupe  nam 

35 

WHATS  MY  NAME?  Rlhanna 

MC'PntiC/CKmtjlRMt 

Universal  Music  CalirwCUmversal  RetHjWK 

IDUi';  InneivCasI  VcdPsv'Unn^ndl  fiep;ll]lic 

IsHlWAIBnte 

Featuring  Oralte  SHP.'Del  lar^ii'lDJMG 

46 

JUST  A  KISS  Ud)  Antebelhim 

21 

DRAKE  Vcung  Honey/Casli  Noney/ 

12 

PUMPED  UP  KICKS  Icntei  Ilie  People 

24 

LAST  FRIDAY  NIGHT  (T.GJ.F.) 

36 

THE  EDGE  OF  GLORY  Lady  Saga 

(suitaliiasliville 

Universal  Republic 

SWlfine/CoiuiiiOia 

Katy  Perry  (<i|)i!uI 

Scceairc-nc'KunLne/lnlersccoc 

47 

SEXY  AND  1  KNOW  IT  LHFAO 

22 

CHRIS  BROVmilve/RCA 

13 

LOOK  AT  ME  NOW  Oris  Bimm 

25 

BLOW  KtSlia  tCemosabeyKAflHG 

37 

JUST  THE  WAY  YOU  ARE 

Party  Rc(l,i'willi.ami'ClieiiytcetVlme(MODe 

23 

PITBULL  Mc  iOVFamous  ml 

Featuring  Lit  Wayne  S  Binta  Rhymes  livp/FKA 

26 

TILL  THE  WORLD  ENDS 

Bruno  Mars  Elehlra/AiianlK 

48 

WE  FOUND  LOVE  Rlhanna  Featuring 

Polo  GrounQsi'JcSoiry  Music  LatllVREA 

M 

BLACK  AND  YELLOW  IWIilhalila 

Britney  Spears  ii'in/^CA 

38 

JAR  OF  HEARTS  (tihstlna  PerrI 

Calvin  HanisSRP.<'C^!um,i'i!)ir^i 

24 

LUDACRIS  DlP/Oel  lam/IOIHG 

Mtjn-j'ICI.5il.: 

27 

DOWN  ON  ME  Jeremih  Featuring 

Ms  Pimlje/ltllltc'ISP 

49 

WHAT  THE  HELL  Ayrll  Layignt  PCAi'DHG 

25 

KESHA  kenvsibe/RCA 

15 

SAM  RKiamia  SR'C^'  .um.'iDlK 

SOCeittninSihulli/DelJaniWIIG 

39 

1  NEED  A  DOCTOR  Dr.  Die  Felluring 

SO 

YOU  MAKE  ME  FEEL... 

26 

50  CENT  Sriaay/Afteinialh/lnlerscoiK 

16 

JUST  CANT  GET  ENOUGH 

26 

HOWTOLOVEUIWaviK 

Eminem  i  Sliylar  Grey  A!!eimatli.i'litleis<ooe 

Cobra  Starstlip  Eeahiting  Safal 

27 

BRITNEY  SPEARS  MICA 

The  Wa(liEy«l  Peas  iiiteiKiw 

Kacng  Noney/Casli  f  oneyi'Univecsal  Renublic 

40 

GOOD  LIFE  Onetepublk 

DecayC*ice;Fueled8vaamen,'A'.laii!ic,i'BI!P 

28 

WIZ  KHALIFA  Rostrum/AllaBtic 

17 

THE  TIME  (DIRTY  BIT) 

29 

F-KIN'  PERFECT  PInll  lalaie/livi'/RCA 

Koslev.i'lnlerscoDe 

i^ftk  A  rJeeper  version  of  this  chart 
appears  on  blllboard.biz 

29 

CHRISTINA  GRIMMIE  Unsigned 

the  Black  Eyed  Peas  inieiswDP 

30 

DIRT  ROAD  ANTHEM  launAMean 

41 

STEREO  HEARTS  Gym  (lass  Heroes 

30 

BOB  MARLEY  Ml  Goiig,1slan4'B«e 

ia 

WE  R  WHO  WE  R  KeSha 

BiMenBow 

Fealuring  Adam  Levine  De^avUanc&'Fueled  Br 

31 

COLDPLAYCapIc 

Social  50  Artists 


1  JUSTIN  BIEBERSciioolBciv 
Siiyniond  Biauii/lslana/IDIMS 

2  LADY<AA(jASIreamline/Kon4ive/lnters(ope 

3  RIHANNAWP/DellanVIOIHG 

4  EMINEM  '//eb'SlBdy/Aftmatb/Herscope 

5  SHAKIRASmHusKlalin/Eix 

6  KATY  PERRY  (apllol 

7  AKON««t<el/Uorioi««R(/l)ni»eisai«epub« 

8  THE  BLACK  EYED  PEAS  inleisrooe 

9  MICHAEL  JACKSON  HU'Ek 

10  NICKI MINAJ 

Voung  Honey  I'Cash  Honev/Universal  Beput* 

11  UNKINPARKHacnmeSlian'Wamereros. 

12  TAYLOR  SWIFT  Big  Hactiine 
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CHARTS 


32  ADELE  XL/CMumbil 

33  T1ESTO  Musical  Freedom 

34  GREEN  DAY  Regnw/Wamf  8m 

35  SNCXJP  DOGG  Dotgtstyle/Priantv/Cjpilol 

36  BRUNO  MARS  EMii 

37  DEMI  LOVATO  HolFfimd 

38  TYLER  WARD  Unsigned 
3S  P!NK  taFite/live/KA 

40  JENNIFER  LOPEZ  Island/IDIHG 

41  JAMIE  LYNN  NOON  Jailifa 

42  MY  CHEMICAL  ROMANCE  Rec'W 

43  LM  FAO  Party  l!o<k/will,i,am/ 
Cl^rrvlrw/lnlencoiw 

44  KAN  YE  WEST  MtD-FellaM  imlM 

45  GLEECAST20lhCenliirvFaiIV/tolumtiia 

46  THE  BEATLES  A»ple/(aDi1ol 

47  ALICIA  KEYS  J/«C« 

48  JUSTIN  TIMBERLAKEJioWIICA 

49  THIRTY  SECONDS  TO  MARS 
immonal/VirginAaiklol 

50  BOYCE  AVENUE !  fexe 


Uncharted  Artists 


1  TRAPHIK  www.myspace.c(Kn/lraphik 

2  DJ  BL3ND  www.mvSDacexomybiendiz^y 

3  TYLER  WARD 
www  (nvspa<e.(dm/ty^ward 

4  COLETTE  CARR 
www  myspase  conVcoiettecafi 

5  LAURA  ROPPE 
www  mysDdcecom/laiiiarODPe 

6  JAVIER  JOFRE 
www  myswce  CMn/javffrjolfe 

7  YOUR  FAVORITE  ENEMIES 
www  myspace  (ofli/vwirlavoriteewinKS 

8  MADDI  JANE 

www  mvspace.tom/maddiianemusK 


SELENA  GOMEZ 

39 

BANDA  SUPERTOY 

www.m^spacecomp'banflasL'perioy 

40 

PRETTY  UGHTS 

9 

THE  DEADLIES 

www.myspace.com/pfeIIyligWs 

www,rnvspa(ecom/lliedeadliesmusit 

41 

NANA  www  myspace.com/isanawortd 

10 

Dl  YAR  PALA  www  my$p3<e  com/diyarpaia 

42 

PITTY  www  myiDace.cont/t)andap<tt¥ 

11 

DAVE  DAYS  www.myspa{e-(om/d9vedays 

43 

JOSEPH  VINCENT 

12 

JAMIE  LYNN  NOON 

www.myspace  com/jamiHynnoon 

44 

www.mifSpace.com/joseplivincenlmuSM 
SAM  TSUI  www.mvsMce.catn/samlsui 

13 

SUNGHAJUNG 

45 

MANGA  www  myspace  cpm/mafigaweb 

www  myipace.com/iungsungha 

46 

HOODIE  ALLEN 

14 

PORTA  www.myspace.c«n/poflaI 

www  myspacecom/hoodieailen 

15 

NOISIA  www.myspace.com/denoKia 

47 

EXCISION  www.myspace.com/excision 

16 

GIRL  TALK  www.myspace.co(n/gi[itall( 

48 

JET  BLACK  KISS 

17 

JESUS  ADRIAN  ROMERO 

www.mvspace.com/jbknwsic 

www  myspace  com/iesusadriannet 

49 

PAROV  STELAR 

18 

ALYSSA  BERNAL 

www.mysoacecom/slelarl 

wwwmvsDace.fom/alrsulHmat 

19  OTENKI  www.nrvsi>a(e.CDm/ont«ki 

20  NICOLAS  JAAR 
www.myspace.tom/nKolasiaar 

21  POMPLAMOOSE 

wwM  myspace  (om/pcmplamoosemusic 

22  DJ  BAM  BAM 
www.mvsoa(e  (om/dibamlHm 

23  THE  BLOODY  BEETROOTS - 
DEATH  CREW  77 

w  ww-myspM  exom/tlwOloodvteelrools 

24  SUPERMAN  IS  DEAD 
ivww.mrsoice.coni/iviDermafiisdeatl 

25  MAREK  HEMMANN 
w«w.myio*:e(oni/iiidteklienifriann 

26  ENTER  SHIKARI 
www.mysoMe.tomyentenhiluri 

27  DASH  BERLIN 
www.mysodce.com/tJasfiberlin 

28  CALL  US  FORGOTTEN 
Aww.mmtace.com/calkis'orgolten 

29  METRONOMY 
www.mvsDdce.tofTi/nwlroiKimv 

30  T.  MILLS  www.Tnvspdce.com/tinitis 

31  THE  40NTHEFL00R 
www.mYwce.(om/trie4onirHfloi>r 

32  ZIKOS  www  mrso»cp.(onV7ilios 

33  CHILDISH  GAMBINO 
www.mviwce.com/diildiihqdmbinolfwrjpper 

34  GALAXY  FARM 

w  w  w  myipace.com^giiiax  yf  drm 

35  SOZAY  www.myspdce.conVuzav 

36  YANNT1ERSEN 
viiw*.mvswcf'.(om,'yflnntierwninprogr«s 

37  AJ  RAFAEL  www  myspace.(om/airalael 

38  BONDAN  PRAKOSO  & 
FADE2BLACK 
www.mvsp>ace.(om/liandanfa<le2bld(k 


50  NEOCLUBBER 

www  mvspatp.com/neodtibbef 


Rin^ones  Artists 


POS.  mint  i.IlMled  lillK.i  l.Tiprnl/labtl 


1  LIL  WAYNE  (14)  Young  Honey/Cash 
Money/Universal  Republic 

2  BRUNO  MARS  lU  EMIra/Allanllc 

3  WIZ  KHALIFA  lU  Roslnim/AllanlK/RRP 

4  JASON  ALDEANI!)  Broken  Bow 

5  KATYPERRY(J)CapilOl 

6  NICKIMINAJC?) 

Young  Honey/Casil  Honey/Untversal  Republic 

7  RIHANNAlDSRP/DefJantnDJMG 

8  BLAKE  SHELTON  (!J 
Warner  Bros,  Naslniille/WMN 

9  EMINEM  (4) 
AflVShaav/Altefmalh/liilefvoiK 

10  CHRIS  BROWN  WMIiCA 

/IRk  A  deeper  version  of  this  chart 
^fff  appears  on  billboard. biz 


Ringtones 


POS.nnilrlttI  in-ip-  nl.'Ljpp 


1  BLACK  AND  YELLOW  WiZ 

Khalifa  Rostrum/Ulanllc 

2  DIRT  ROAD  ANTHEM  Jason  AMtm 

Broken  8ow 

3  LOOK  AT  ME  NOW  Cllris  Brawn 
Ftaluiing  III  Wayne  t  Busta  lihyniB  live/nu 

4  HOW  TO  LOVE  Ul  Wayne 

toung  Honev/Casfi  Mon^y/Universal  SlepublK 

5  GRENADE  Bruno  Mars  (in>ira.'Aiianiic 

6  NO  HANDS  WataFlodiaFIWK 
Fealuiin^  Roscoe  Dasti  &  Wale 


1017  firxli  Souad/Asylum/Warner  Bros. 

7  6FOOT7FOOTlilWiyne 
Featuring  Cory  6uni  Young  Hooey/ 
Casti  Monev/Uniyefsal  fiejHjtilK 

8  EX  Katy  Perry  Featuring  KanyeWesI  Capitol 

9  THE  LAZY  SONG  Bruno  Mart 
tleklri.'«tlanlic 

10  ARE  YOU  GONNA  KISS  ME 
OR  NOT  Thomnson  Square  Stonev  Creek 

11  FIREWORK  Katyl>erryCapilol 

12  PRETTY  GIRL  ROCK  KerlHilsoo 
Hosley/Zone4/lnIerscoc€ 

13  DOWN  ON  ME  Jeremih  Featuring 
50  Cent  Mick  Scliuln'OelJam/IOmt 

14  MOTIVATION  Kelly  Rowland  Featuring 
Ul  Wayne  Universal  Molown/Umversal  Republic 

15  BOTTOMS  UP  Trey  Songz  Featuring 
NkklNiiujSongPook.i'AiMic 

16  JUST  THE  WAY  YOU  ARE 
BnjnoMarstlektra/AtianiK 

17  ROLLING  IN  THE  DEEP  Uele 
Kl.'Columtia 

18  F*'KYOUKeeLo  Green 
Radicuilure/EMirai'RIii' 

19  LOVE  TME  WAY  YOU  LIE 
Eminem  Featuring  Rlhanna 
Web,i'Shady/Attermdth/lnterscooe 

20  DONT  YOU  WANNA  STAY 
Jason  Aldean  Willi  Kelly  (laricson  Broken  Bow 

21  HONEY  BEE  Blake  Sbelton 
Warner  Bros  ttesMBW* 

22  STUCK  LIKE  GLUE  SugartanI 
MeccuryNashytlle 

23  JUST  A  DREAM  Nell) 
Derrty/Uniyersal  Republic 

24  SUPER  BASS  Nidi  Ninal 

Young  Money/Casri  Moiwy/Uniyersal  Republic 

25  SURE  THING  WgiHl 
Black  ke/BySlorm/Jwe/RCA 

i^fek  A  deeper  version  of  this  chart 
T^f^  appears  on  billboard.bli 


JUSTIN  BIEBER 


Top  K&B/ 
Hip-llop  Artists 


P08.J>»tlSl 


1  UL  WAYNE  Young  Honev/Cash 
Honey/UnivHSdl  Republic 

2  NICKI MINAJ 

Toung  Monev/taih  Honev/Univcnal  Republic 

3  RIHANNASRP/Dlllam/IDIHC 

4  CHRIS  BROWN  MWA 

5  K ANYE  WEST  >oi-«-lella/Del  MDiMG 

6  EMINEM  A'eD.'SMvMflnmath/lnleruope 

7  WIZ  KHALIFA  RostiumMIIaUK 

8  DRAKE 

Voung  Mowv/Cash  Monev/UniverMl  Republic 

9  BEYONCE  Parkwood/Muinbia 

10  TREY  SONGZ  Songluok/Allanlic 

11  USHER  laiace/live/RCA 

12  PITBULL  HrJOS/PoloGlounds/WA 

13  CEE  LO  GREEN  RadiciiSure/EMtti 

14  MIGUEL  Blan  Ice/BvSlornVJm/Kl 

15  LUPE  FIASCO  Isl  8  ISHVAIIanlK 

16  JAY-ZRocNjIwi 

17  MICHAEL  JACKSON  Hli/Eplc 

18  R.  KELLY  live'RCA 

19  BAD  MEETS  EVIL  Sladv/Mwxope 

20  KERI  HILSON  Hosley/Zone  4/lnlen<ope 

21  WAKA  FLOCKA  FLAME 
Muav/Wamer  Bros, 

22  T.I.  Grand  Hustle/AtlantK 

23  RICK  ROSS 
HayUach/SJip-N-Slide/'Del  lara/IDJHO 

24  BIG  SEAN  G.O.OD  (Del  lam/IDlHG 

25  MARSHA  AMBROSIUSJ/RCA 
A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


TopNewR&B/ 
Hip-Hop  Artists 


1  WIZKHAUFARoslrum/AtlantK 

2  BAD  MEETS  EVIL  StiaOv/Uersiope 

3  BIG  SEAN  G.O.O.D.m  lam/IDIMC 

4  MARSHA  AMBROSIUSl/R(A 

5  J.  COLE  Rot  Nalni/Columbia 


TopR&B/ 
Hip-Hop  Artists 
Duo  CjI roup 

P05.»1ISI  I   

1  BAD  MEETS  EVIL  Slu  r, 

Inlerscoot 

2  THE  BLACK  EYED  PEAS  inlerxope 

3  DIDDY-DIRTY  MONEY 

3ac3o¥,'lrileistope 

4  BEASTIEBOYSSiootlynDutUtaoitol 

5  MINDLESS  BEHAVIOR 

SlreamlineyConiuiKlion/lnlerscope 


TopR&B/ 
Hip-Hop  Artists 


FtMiiale 


1  NICKI  MINAJ  Young  Honey/Casli 
Noney/Uniwrsal  Republk 

2  RIHANNASRP/DelJaiivlDIHG 


MIGUEL 


3  BEYONCE  Paitwood/(pliimbia 

4  KERI  HILSON  HDSlei;Zm4/lnlers(0pe 

5  MARSHA  AMBROSIUSWA 


TopR&B/ 
Hip-Hop  Artists 
-Haic 

POS.HTIST  Impiir.li'LJDe:  

1  LIL  WAYNE  Young  Money/Cash 

Monfy/Universal  Republk 

2  CHRIS  BROWN  Iwe  RCA 

3  KANYE  WESTRocAtella/OellanVIDJMG 

4  EMINEM  M'Stiaily/Afleimatti/lnlnuope 

5  WIZ  KHALIFA  RoilnjnvAllaiilK 


Top  R&B/ 
Hip-llop 
imprints 


POS.IHNIMl  [{hjilfjlille' 


1  JIVE  (34) 

2  DEFJAM(M) 

3  CASH  MONEY  («) 

4  UNIVERSAL  MOTOWN  (51) 

5  JiiO) 

6  YOUNG  MONEY  (!2) 

7  ATLANTIC  (56) 

8  SONGBOOKcn 

9  ROC-A-FELLA(i) 

10  MAYBACH  (16) 


Top  R&B/ 
Hip-Hop  Labeis 

POS.mH  iChjiteaiiiieii  

1  RCA  (84) 

2  UNIVERSAL  REPUBUC 16!) 

3  ISLAND  DEF  JAM 
MUSIC  GROUP  (671 

4  ATLANTIC  GROUP  (18) 

5  INTERSCOPE  GEFFEN  AAM  (S8) 

6  SONY  MUSIC  J!) 

7  WARNER  BROS,  (il) 
S      CAPITOL  (2?) 

9  EONEm 

10  VERVE  GROUP  (H) 


Top  R&B/ 
Hip-Hop  Albums 
Artists 


1  UL  WAYNE  (4)  Young  Honev/Casli 
Money/Univeisal  Republic 

2  KANYEWESTU) 
Roc-A-Fclla/OeflanVlDIHG 

3  NICKI  MINAJ  (I) 

Young  Monev/Casli  Hofiev/Universal  Republic 

4  RIHANNAi;)WDellam/ieJMO 

5  EMINEM  (II 
WebAludy/Aflecmatli/lnterstope/lGA 

6  BEYONCE  (21 
PacltwoocJ/Columbia/Sonv  Husk 

7  CHRIS  BROWN  (l)iivem 

8  JAY-Z(!)So(Natioii 

9  WIZ  KHAUFA  (2)  Rpslnjm/AllanticW 

10  R.KELLY  (2)  Inem 
Tl     BAD  MEETS  EVIL  (II 

Sli*)v/lnlets(Ope/lliA 

12  T.l.dlGcandHuslle/AIMic/AG 

13  MICHAEL  JACKSON  (2) 
M)j/Epic/Sonv  Muyc 

14  LUPEFIASCO(l)hiaiSlh/AllanlK/AG 


IS  KIRKFRANKUN(I) 

foVoSoul/Verilv/IKA 


A  d*«p«r  version  of  this  chart 
appears  on  blllboarcl.blz 


Top  R&B/ 
Hip-Hop  Albums 

POS.IIUHtliil  I   

1  THA  CARTER  IV  Li!  Wayne 

Young  Money/Casl)  Moiiev/Univeisal 
Republic 

2  PINK  FRIDAY  mcki  Mini] 

Young  Honev'Cayi  Mor^y/Uniwtsal  Republic 

3  LOUD  KIIuum  SRP.'Def  lam/IDIHC 

4  MY  BEAUTIFUL  DARK 
TWISTED  FANTASY  Haiiye  «tet 

Rix-A-teilai'Def  lamdOlHG 


RECOVERY  Emimm 


I6A 


6  WATCH  THE  THRONE  lav  2  Kanye 

Wfi!  "         I  IV  l,iin;l01H(i 

7  4  Beyonce  ^idwooo/toiumbia/Sofiy  Music 

8  F.A.M.E.tlnlsBrownlm/IKA 

9  LOVE  LETTER  R.  Keily  )w/KA 

10  ROLUNG  PAPERS  WIZ  Uulila 
Rctslcumt'Atlantic/AG 

11  HELL:  THE  SEQUEL  (EP) 
Bad  Heels  Evil  Snadv  inieruope/IGA 

12  NO  MERCY  T.l.  Gcand  HuslWAUanlic/AG 

13  I  AM  NOT  A  HUMAN  BEING 
lil  Waviw  Cash  Honey/Uftnwsal  Republic 

14  MICHAEL  NldHtlJadSH 
MIJ/Eon/SonyHusic 

15  LASERS  LUK  H%co  M  8  WAIlanU/Ae 
18    HELLO  FEAR  KltkEranUn 

FoVoSoul/»ec(lv'R(( 
17    I  REMEMBER  ME 
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Jfiinifer  Hudson  pVtsU'RCA 

18  THE  LAOY  KILLER 
(K  lo  Green  fiddiiuicurs.'fiekiia 

19  LATE  NIGHTS  S  EARLY 
MORNINGS  HlfSha  Imbroslus 

J*;* 

20  COLE  WORLD:  THE  SIDELINE 
STORY  I.  Cote  l(o(  NdlionyCdurrtiia/SorTr  hm 

21  BEST  NIGHT  OF  MY  LIFE 
Jamie  foil  ji'RCA 

22  THE  LIGHT  OF  THE  SUN 
JillS(Otl  Bl^Bdbe/Warnetgfoi 

23  MERRY  CHRISTMAS  II  YOU 
Hariah  Carey  is  w'iDIMG 

24  PASSION,  PAIN  ft  PLEASURE 
IfeySongn-iytroiik  -n 

25  HOT  SAUCE  COMMITTEE  PART 
TWO  Beaslie  Beys  Sioaklvn  DuslXapilM 

26  THANK  ME  LATER  Drato 
yaunij  Hctev,'V«')  Hcoev/Jnwrsal  BewWit 


27  CALUNG  ALL  HEARTS 

KenlHaMebellen/IM 

28  ALLIWANTISYOUKiguel 

29  LIBRA  SCALE  lle-yoDeliiii\'ID»«; 

30  MAN  ON  THE  MOON  II: 
THE  LEGEND  OF  MR.  RAGER 

Kid  Cudi  D(fdi)  Cn.'G  0  0  D  ,1'unn-etsai  ftccybiic 

31  NO  BOYS  ALLOWED  Keri  HIsoil 
Moslev//one  Wrfleryope/KiA 

32  LAST  TRAIN  TO  PARIS 
DiiJdy-Oirty  Money  Bad  SDv/lnteficorw.'iGA 

33  S.O  Nelly  Derrtv'bnitprul  RepulMic 

34  JUSTCHARUECIUltieWllslK 
PMusitOive/fiCA 

35  PLANET  PIT  NttHlll 
ft  J6Mo&0(int/HW 

58    FINALLY  FAMOUS  lig  Sean 

60,o.D.,''Denaffl;ioiHG 
37    INTIMACY:  ALBUM  III  Kern 


ALL  6'S  a  7'S  TKh  (Hue  Stiangim 
THE  ULTIMATE  COLLECTION 
Sadeipt/SsniCjiii 
A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Top  R&B/ 
Hip-Hop  Albums 
Imprintft 


1  DEFJAM(2I) 

2  CASH  MONEY  (« 

3  ATLANTIC  191 

4  JIVE  1 1 

5  YOUNG  MONEY  111 

6  UNIVERSAL  MOTOWN  III) 

7  Ji;> 


Unireisal  Rei^jblK 

38  TEFLON  DON  tKtDDU 

Hayt*li,'Slip  N  SIrfe/Drl  lam/IDlMG 

39  FLOCKAVEUWaUHodia  Flame 

101?  Bi-;!  iajaa/AiylLn;  Aarrf*  Bros 

40  THE  R.E.D.  ALBUM  SameDUM 

41  AMBITION  Wale  Havl)acnmainef  Brers. 

42  NOW  OR  NEVER  lank 
HcCame 'Song  DynaslT,'A!lan<ic/AC 

43  LOVEMEBACKIamUneSiilllyanlWA 

44  HEREIAMKHiyliNland 
Jriiiersal  Mct3*n,'jri.ie<ialieDLDIi: 

45  MAYBACH  MUSIC  GROUP 
PRESENTS:  SELF  MADE:  VOL.  I 
Various  Artists  ^avtacl 'Warner  3r3s 

46  HITS  COLLECTION:  VOLUME 
ONE  lay-!  ?»r  Nal«ir.'Oel  lami'IDIHG 

47  SOMETHING  BIG  Mary  Nary 

Mr  BIOCiyCOiJITSDiai'SCfTf  HjSK 

48  PIECES  OF  ME  le(flav««Foi«as!,'VG 


8  INTERSCOPErin 

9  R0C-A-FELLA(2) 

10  COLUMBIAN 


Top  R&B/ 
Hip-Hop  AibuitiN 

POS.Litti  Aharr-jlirirv  


1  ISLAND  DEF  JAM  MUSIC 
GROUP  (22) 

2  UNIVERSAL  REPUBUC  (16) 

3  RCA  III) 

4  INTERSCOPEGEFFENA«M(in 

5  SONY  MUSIC  :;;i 

6  ATLANTIC  GROUP  (U> 

7  WARNER  BROS.  (IT) 

8  CAPITOL  I  lir 


9  ELEKTRAO) 

10  EONE(;2) 


Top  R&B/ 
Hip-Hop  Albums 
Distributors 

pos. nsranuiot  :orjri^nii:t>:  


1  UNIVERSAL  (;9J 

2  SONY  MUSIC  IM) 

3  WEArill 

4  INDEPENDENTS  (l») 

5  EMM  (10) 


Hot  R&B/ 
Hip-Hop 
Artists 


poa.uiBi 


1  CHRIS  BROWN  (15)  Jive/RCA 

2  UL  WAYNE  U4I 

Voung  Koi*eyy(asri  Koney/Unrwrsal  frenubk 

3  DRAKE  (Ml 

Young  Monev/tayt  Money/Unrversal  ftecublrc 

4  TREYSONGZ{S)Songbooa/«tlar)li( 

5  NICKI MINAJ  (16)  Voung  HoneyM 
Mone>'/Unf*¥rsal8e()Utlllc 

6  MIGUEL  (il  Bbck  Ice/BySlorni/JwyRCA 

7  KANYEWESTBI 
Ro<-A-FelW()((lam/IIllMG 

8  RICK  ROSS  (!1) 
Maytiscli/SlioNSMe/Wlam/IIWNG 

9  BIGSEANrSIGOODMlanVIOJHG 

10  WIZ  KHALIFA  l«lRosliura/Atlamr< 

11  MARSHA  AMBROSIUS  (AIWA 

12  R.KELLY  16)  liw/DCA 

13  RIHANNAlB)SR1>/De(lannOinG 

14  KELLY  ROWLAND  (SI  Universal 
Ho[ow^/universal  Republic 

15  BEYONCE  (SI  Rarliirood/Colmbia 
A  deeper  version  of  this  chart 
appears  on  blllbaard.blz 


Hot  R&B/ 
Hip-Hop  Siongs 


POS.IIiLtAlllll  IIP' 


1  SURE  THING  Miguel  BIdckke/ 
BYStMm/]ive/RCA 

2  MOTIVATION  teHy  towlaml  lealunng 
lit  Wayne  Jn  iesal  Hcrown.'Ur'yersal  ReD(.fllir 

3  LOOK  ATMENOWMsBroim 
Featuriflg  til  Wayne  I  Busta  Ittlvnies  lr'>e,'R(A 

4  I'MONONEDIKIiaMNaUrifig 
Dra4e.  firck  Ross  S  til  Wayne  'Ac  Ihe  Besti'Vourrq 
NonevA'aih  Honpy/unirf'sar  Vepubirr 

5  FAR  AWAYNarslsaAnlifOSlllsl'RtA 

6  NO  HANDS  Wakallodta  Flame 
Fcaluring  Bpsco*  Dasti  B  Wale 
10l7Br<lScDail;'Asvlum,'Warref  Bros 

7  MY  LAST  Big  Sean  Fealnrlng  Chris  Bio«n 
G.0.O.0,i'Drl  Hrr'IDlHt 

8  CAN'T  BE  FRIENDS  IreySorigi 
SonqPookAIlarlrr 

9  MOMENT  4  UFENKiillllMt 
Featuring  Drake  rourrg  Man^'ii'tasr)  M3nev<' 
llnryaisal  HGtowrii'LlMHG 

10  SHE  AINTYOUCI>HSrownlrve;))(A 

11  ASTON  MARTIN  MUSIC  RKt  Ross 
Featuring  Drake  S  Oirhette  Mictiele 
Mavtacni'SlipH-ilide.'Def  Jarr.i'lOlh^ 

12  ALL  OF  THE  LIGHTS  bnye  west 
^m-A-fsr*'^' .Uti;  )IM4 

13  6  FOOT  7  FOOT  U  Wayne 
Featuring  Cory  Gum  young  Honey/Casli  Nonev/ 
Unvery  Rfiiiiblr; 


14  LOVE  FACES  Frry  Song:  Songboot/AIMtK 

15  HOWTOLOVElilWlyn< 

VDurtg  *icnev.''Casn  Hrxiev/unrwrsal  fleoublK 
FALL  FOR  YOUR  TYPE  lamie  Foil 
Fealltring  Drake  l.'RHG 
NOBS  Chris  Eraiynlise/ILG 
WHArS  MY  NAME?  Rihanna 
Featuring  Drake  SRP/Oer  lam;omG 
PRETTY  GIRL  ROCK  Keri  Hilson 
Mosiet'Jcoelr'lnterHope 
DOWN  ON  ME  leremh  Featuring 
iOCeillHrdSitiiiBi/dellam/lOJHO 
211  SMILE  tCrklranUin 

Fo  Vo  Sixjli'Gospo  Cen!fic/Verrt('/R[A 
MAKE  A  MOVIE  FwisU  Featuring 
Ctiris  Brown  GMG/Cdpitpi 
SO  IN  LOVE  liB  Siott  Featuring 
Antliony  Hamilton  Bli.^  Babe/Warner  Bros 
LOVE  LETTER  R.  Ktlty  » R(A 
BEST  THING  I  NEVER  HAD 
BeyonreFsrkwnftd.'faiurTrba 

QUICKIE  NigiJel«ldiilrfBySljrn.'li,»'KA 
MARVIN  a  CHARDONNAY 
Big  Sean  Featuring  Kanye  West  B  iosae  Dash 
GOC'O.'Oellara'IOJHG 
DIDITON'EMUkkiHInai 
rwng  Mor.py.'Casb  Mnn^/Uniser  sal  SepuWtt 
YOU  ARE  Cliartle  Wilson P Host  liie/IIG 
HUSTLE  HARD  Ate  Hood 
We'WSesl/OtHami'lOlHG 
UNUSUAL  Frey  Songi  Featuring  Drake 
Scr)3l»Dk;A!lar'fii 

O'ns  lay  I  Kanye  West  Featuring  Otis 
Redding  Ror-A-lt  i^rRpc  taliarv'Def  lan\''IDlHG 
HEADLINES  Drake  Young  Honey/tasn 
K:mey.'Uniyersdi  Reniicli! 
SHE  WILL  tit  Wayne  Featuring  Drake 
Y.Tiing  Mctev/vftti  Hcoev/liiyerwl  ftesubli! 
THAT  WAY  WaleFeaturMglereinilitRldi 
Ross  HarOdcrrrwarner  Bras 
WALKING  Nary  Kan  Hv  Blorkj'tolumbu 
YOU  BE  KILUN  EM  Fabolous 
DvserrSIOfnr/3^'  .anviDIHG 
LAY  IT  DOWN  tloyd 
v™g-Goi**/Zonea.'l(iters<opf 
OUT  OF  MY  HEAD  tupe Fiasco 
Featuring  trey  Song;  M  I,  Isll)<'All4n(ir 
MARVINS  ROOM  Drake 
'oong  Man?),  ca^^  Haney.'Uniwsal  SeoublK 
BLACK  AND  YELLOW  Wn  Klulita 
Sostrurrr/Atlantic 
SUPER  BASSNickiHinai 
yccjng  KDncy 'Caiti  Voney.'Uniyeriii  Republic 
RACKS  VC  Featuring  Future 
B-g  Plar/universai  Hepubic 
DEUCES  Cllrts  Brown  Featuring 
TygaB  Kevin  HcCall  Itvc.'llG 
I'M  DOING  ME  Fantasia  Vmim 
NI-AS  IN  PARIS  lay  Z  KanyeWot 
B(x-A-tella/Roc  Natrpn/Del  iani/IDlH(i 
MAN  DOWN  litlamaSRmianVIDIMIi 
ROLL  UP  Wil  Kliallla  Roslrumi'Allanlic 
WET  THE  BED  (tins  Brown 
Featuring  ludacrisiiypiRCA 
SHARE  MY  LIFE  Kem  universal  Republic 


16 


20 


22 


23 


28 


31 


32 


33 


34 


35 


38 


39 


40 


41 


42 


43 


50 


A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Hot  R&B/ 
H  ip-  Hop  ^iongs 
imprints 


POLiHWAI  I 


r"ea  rules) 


1  JIVE  (28) 

2  DEFJAMiJll 

3  UNIVERSAL  MOTOWN  126) 

4  CASH  MONEY  I SS) 

5  jai) 

6  YOUNG  MONEY  UI) 

7  SONGBOOKiii 


DECEMBER  17,  2011    I  www.biilbo^rd.biz 


Coi' 


r 


8  ATLANTIC  (17) 

9  MAYBACH  (I!) 

10  PARKWOOD(5) 


HotR&B/ 
Hip-Hop  Songs 
 Labels 

POS.UtEl  Khjfledlillei)  


1  UNIVERSAL  REPUBLIC  (47) 

2  ISLAND  DEF  JAM 
MUSIC  GROUP  (45) 

3  JIVE  LABEL  GROUP 

4  RCA  (49) 

5  ATLANTIC  (ii) 

6  INTERSCOPE  HI) 

7  WARNER  BROS.  (20) 

8  COLUMBIA  (26) 

9  CAPITOL  (19) 

10  EONE(22) 


HotRi^B/ 
Hip-Hop  Songs 
Producers 

POS.WOMCtI  t[[ia[ledTi[k~ 


1  NOAH"40"SHEBIB(8) 

2  T-MINUS  (b) 

3  KANYEWEST(I) 

4  LEXUS  "LEX  LUGER" 
ARNEL  LEWIS  (II) 

5  CHARLES  "CHUCK 
HARMONY"  HARMON  (S) 

6  STARGATE  (8 

7  CHRISTOPHER  "DRUMMA 
BOY"GHOLSON(7) 

8  HAPPY  PEREZ  (I) 

9  SHEANDRAE  "MR. 
BANGLADESH"  CRAWFORD  (2) 

10  J.U.S.T.I.C.E.  LEAGUE  (S) 
A  deeper  varslon  of  this  chart 
appears  on  blllboard.biz 


Mainstream 
R&B/Hip-Hop 
Artists 


1  CHRIS  BROWN  (12)  Imim 

2  UL  WAYNE  (16) 

young  Howv/Cash  MonevAlniversal  Republic 

3  DRAKE  (16) 

Young  Hon^/Casli  Honev/Umversal  RepuMic 

4  NICKIMINAJ(I!I 

Young  Mone»/(dsli  MoneY/Universal  Republic 

5  MIGUEL  (4)  Black  lce/BySlon7i/Jivc/R(A 

6  TREYSONGZ(8)Son9l)oo»Mllanlic 

7  WIZ  KHALIFA  01  Rostrum/MlanlK 

8  K  AN  YE  WEST  (B) 
l)oe-A-Feila/Del)am/ID)H6 

9  RICK  ROSS  (16) 
Mafbacb/Slip-N-SliOe/Del  Jam/IDJMG 

10  BIG  SEAN  (4)  6MD7Det  iam/IDWG 


Mainstream 
R&B  Ilip-Hop 

Songs 


POt.  Tint  trim  l.-^:ii.it;(.iDgl 


1  SURE  THING  Miguel 

Black  ke/ByStorm/Jive/RCA 

2  MOTIVATION  Kelly  RodtoiKlFeatwIng 
Ul  Wayne  Universal  Hotown/Umversai  RepoWK 

3  I'M  ON  ONE  DJ  Klultd  Fealufing 


Dnke,  Didi  loss  I U  Wayne  We  The  Best/ 

Young  Moiwy/taili  Honev.'Univecsal  Republic 

4  LOOK  AT  M  E  NOW  (hm  Brawn 
FeatuTing  Ul  Wayne  t  Busta  Rtiymes  imM 

5  MOMENT  4  LIFE  NIcki  Hlnaj 
Featuring  Drake  Young  Monev/(asli  Money/ 
Univeisal  Holown/UMRG 

6  HOW  TO  LOVE  in  Wayne 
Young  Money/Cash  Monev/Univefsal  Republic 

7  6FOOT7FOOTUIWayneF«luiiii9 
Cory  Gun2  Cash  Ho^iev/Umvenal  Repubk 

8  MY  LAST  Kg  Sean  Fealuttng  Oirb  Bnwn 
GD,OD;De(lam/!DmG 

9  SHEAINTYOUMBiPwnimm 

10  NO  BS  tliTB  Brcnm  live/116 

n     ASTON  MARTIN  MUSIC  ekt  Boss 
FHlurmg  Drake  1  Cliriulte  NUwIe 
Mavba<h/Slip-N-Slide/Del  Jara/IDIHC 

12  LOVE  FACES  IieySongiSongbook/Ulintic 

13  FALL  FOR  YOUR  TYPE  Jamie  Fou 
Featuring  Drake  i/RUG 

14  ALL  OF  THE  LIGHTS  KanyeWesI 
Ro(»  f  ella'Oel  )am/iW«G 

15  NO  HANDS  Waka  Fio<ka  Fiarne 
FeatiJiing  Roscoe  Dash  i  Waie 

101)  Buck  Sguad/AsyliimWainei  Bros, 
W    PRETTY  GIRL  ROCK  KcfiHIIsm 
Moslev/2one4/imefscope 

17  QUICKIE  HigiHl  Black  ice/ByStorm/iiwm 

18  WHAT'S  MY  NAME?  Rllianna 
Featuring  Drake  Stp/Dcl  JanViUHG 

19  BEST  THING  I  NEVER  HAD 
Beyonce  Parkmod/Columbia 

20  MARVIN  a  CHARDONNAY 

Big  Sean  Featuring  Kanye  West  I  Hostoe  Dash 
G.O.O.D./l)Ellam/IDIMG 

21  DIDITON'EMNirtiHinal 


TREY  SONGZ 


Young  Money/Cash  Money/Uniyeisal  Republic 

22  THAT  WAY  Wale  Fealwingleremilit 
Wtk  Ross  MaYbacWWarnei  Bios, 

23  OTISlayZ  KanyeWestFeaturingOUs 
Deriding  Roc-A-Feila/Rcc  Halion/Oel  lam'IDinG 

24  UNUSUAL  Trey  Snnw  Featuring  Drake 
Sonqbook/AllanlK 

25  RACKS  VC  Featuring  Future 
Big  Plav/Untvenal  Reoublic 

/fl^  A  deeper  version  of  this  chart 
appears  on  bllllKwrd.biz 


Mainstream 
R&B/llip-llop 
Imprints 


POS.IIIWT  IHiailtO  lillfil 


1  JIVE  06) 

2  DEFJAM(2;) 


3  CASH  MONEY  (21) 

4  YOUNG  MONEY  (14) 

5  UNIVERSAL  MOTOWN  (II) 


A  deeper  version  of  this  chart 

appears  on  bllll>oard.blz 


Mainstream 
R&B/Hip-Hop 
Labels 


Po».iuiL(tnane»fflHI 


1  UNIVERSALMPUBLIC(29) 

2  ISLAND  DEF  JAM  MUSIC 
GROUP  (!i) 

3  JIVE  LABEL  GROUP(l6) 

4  RCA  122) 

5  ATLANTIC  (15) 
A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Rliythmic  Artists 


POt.UIIST  l(»imalill;s)lmimnl(libel 


1  RIHANNA  (9)  SRP/Def  iam/IDJHG 

2  LIL  WAYNE  IIS) 

Young  Mooey/Casti  Mooev/Universal  Republic 

3  NICKI  MINAJ  (II) 

Young  Nonev/Cash  Honey/Universal  RepuNk 

4  CHRISBROWN(li)lrve/RU 

5  KATY  PERRY  (S)  Capitol 

6  DRAKE  (I!) 

Young  Honey/Cash  Money/Universal  Republic 

7  WIZ  KHALIFA  (BIRoslnjm/Allantlc/MP 

8  PrTBUU.(l)HiJ05/l>oloGiounds/)/ltCA 

9  BRUNO  MARS  III  Flektra/Allantlc 

10  LUPE  FIASCO  (2)  1st  S  IStii/AUanlk 


Rliytlimic  Songs 


POl.miUma  Incnnli'miel 


1  GIVE  ME  EVERYTHING 

PItbuR  Featuring  Ne-Yo,Afro|adi& 
Mayer  Mr,  ;05/PoloGrounds/J/RCA 

2  PARTY  ROCK  ANTHEM 
LHFW  Featuring  Lauren  Bennett  i  Goontixk 

Party  Rock/vfillianKCheriYlree/inlerscooe 

3  DOWN  ON  ME  leremih  Featuring 
SO(enlM«kSiliult;/Dellam/IOIHG 

4  HOW  TO  LOVE  Ul  Wayne 
Young  i4oney,''(asb  Money)UniyefSai  Reoublrc 

5  SUPER  BASS  NicklHinaj 

Young  Money/Casb  Mowy/Unrveisal  Rwbk 

6  WHAT S  MY  NAME?  Bilunna 
Featuring  Drake  moet  Jam/iOjHG 

7  THE  SHOW  GOES  ON  Uwe  Fiasco 
ISISIilVAllanlit 

8  E.T.  Kaly  Perry  Featuring  Kanye  West  (apiloi 

9  LOOKATMENOWCbrisBroiin 
Featuring  lii  Wayne  &  Busta  Rtiymes  ii  i-«/R(A 

10  MOMENT  4  LIFE  HickiNinaj  Featuring 
Drake  Youivg  Honcv/Cash  i4oney/Universal  Holcywn 

Tl     LIGHTERS  Bad  HeetsEYil  Featuring 
Bruno  Hars  Sbadv/lntmcope 

12  I'M  ON  ONE  DIKhaM  Featuring 
Drake.  Wck  Doss  t  Ui  Wayne  We  The  Besl/Young 
Monci/Casli  Honey/Umvenal  fieoublic 

13  GRENADE  Bruno  Mars  Eiektia/Aiiantic 

14  BLACK  AND  YELLOW  Wi2  Kiialla 
Roslium/AIIanlK/RRP 

15  SAMRillannaSRP.'DellamyiOIHG 

16  MOTIVATION  KeBy  Bowiand  Featuring 
Ul  Wayne  Univeisai  I4otown/Uniyersai  ReoublK 

17  NO  HANDS  WaliaFkxta  Flame 
Featuring  toscoe  Dasii  S  Wale 

101?  Brick  SQudd/Asvlum/Wainer  Bros, 

18  ROLL  UP  Wii  klialila  Rosirum/AtMic/RRP 


19  MY  LAST  Big  Sean  Featuring  Chris  Brum 
G,0,OD„'Oellam/IDIMG 

20  JUST  CANT  GET  ENOUGH 
The  Black  Eyed  Peas  inierscope 

21  IN  THE  DARK  De« 
InOi^Poo/Univeisal  Republic 

22  BACKSEAT  Hew  Boyi  Featuring 
The  Calaracs  &  Dev  Sbolly/Wainer  Bros 

23  ONLY  GIRL  (IN  THE  WORLD) 
RlhannaSRP/Dellam/iD)MG 

24  TONIGHT  (I'M  LOVIN' YOU) 
Enri((ue  iglesias  Featuring  Ludacris  &  DJ  Frank  E 
Uniyetsal  fiepuottc 

25  ALL  OF  THE  LIGHTS  Kanye  West 
Roc-A-F;lli/Del  laroyiDIHG 

A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Riiytlimle 
Imprints 


po».iiinnt  (OiiiiMiiiin) 


1  CASH  MONEY  (21) 

2  DEFJAM12I1 

3  JIVE  (19) 

4  YOUNG  MONEY  (U) 

5  CAPITOL  I5i 


A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Rhythmic  Labels 


POt.lAWl  KliarlKlTilHi) 


1  ISLAND  DEF  JAM 
MUSIC  CROUP  (29) 

2  UNIVERSAL  REPUBUC  01) 

3  INTERSCOPE  |2H 

4  ATLANTIC  (I61 

5  JIVE  LABEL  GROUP  (21) 


A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Adult  R&B 
Artists 


POS.atrer  (ChafleO  lillei)  Impnm/laael 


1  R.KELLY(6)Jlve/l!U 

2  CHARUE  WILSON  (4)  PHusic/Kve/RCA 

3  KEM(!i  Univeisal  Republic 

4  MARSHA  AMBROSIUS  (!)  i/R(A 

5  JENNIFER  HUDSON  (4)A;ista/l)CA 

6  KIRK  FRANKLIN  (I)  FoYoSoui/Venty/IKA 

7  JILL  SCOTT  14)  Blues  Balie/Warner  Bros. 

8  LEDISI(2)Ver«foiecasl/VHve 

9  FANTASIA  (II  S/l9/i/R(A 

10  MARYMARY(2)NyBK>ck/Colunil)ia 
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2011 


Adult  R&BNongs 

»01.imilllMlii.i.i«;ut,l  

1  SOINLOVEJintott 

Featuring  tnthony  Hamilton 

Blues  tebc/Wamer  Bros. 

2  YOU  ARE  Oiailit  Wilsm  P  HmllmlK 

3  ISMILEKitkFlinkllll 

fill  re  SQL ,  'jKac  [('rIf):,'V'''ilv,'lMA 

4  FARAWAYKinhaMms.'.ni 

5  LOVE  LETTER  B,  Kdly ;  .e  K* 

6  IFrrSLOVEInnfiaUhng 
Cluisetle  Hichele  llnvefW:  Swalil 

7  PIECES  OF  ME  l«lisl«erveFor«»l/V«i« 
S  4EVERMORE>ml«llvDnill 

Fealuting  Algeltra  Purpose,'eOite 

9  SHARE  MY  LIFE  KeillUniviitulfiepuolK 

10  LIFEOFTHEPARTYdutitlHIloil 

n     CANT  BE  FRIENDS  IrcYSomgi 

Songtook/AIIdnlK 

12  WALKING  Hjr»MMyK(!l)ik/tc;uniOB 

13  NOT  MY  DADDY  liUvPriuFtaluring 
Sti)kl*T  Hv  Bio:k;Sjrtg  UlVfteo 

M    LAYWITH  YOUEIMwgtFNIuiliq 
FailhtvansCelleni'lmeryope 

15  I'M  DOING  ME  FanlaslaSHJJiWS 

16  YESHusiqSouklilllli  "ii 

17  WHERE  YOU  AT  MfeiHwlsiKi 
Alrstfli'RNG 

IS    RADIO  MESSAGE  B.IMI«ii.e  lCA 
19     WHEN  A  WOMAN  LOVES 


R.KillyMllG 

20  FOOL  FOR  YOU  (kLoCkm 
Fealurlnf  MHanie  Fiona  o(  Ptiiilv  Bailey 
RadlcuiiurfyEleMrd/Alianiic 

21  EMERGENCY  Taidl 
Ho(ijiw/Song  DvnasJY/*!iatHi[ 

22  INTHEMOODlDlwnailMli 

23  SURE  THING  Nigiitl 

24  NO  ONE  GONNA  LOVE  YOU 

J«l1flife(Kud»llAriua/1i(A 

25  MOTIVATION  KeflvBonlawl 
iinjmsai  Notimiv'Ufiiver«i  ifec'.iiSK 

A  de«p«r  version  of  this  chart 
appears  on  blllboard.blz 


Adult  R&B 
Imprints 


1  JIVEflfl 

2  J  Hi: 

3  UNIVERSAL  MOTOWN  (U 

4  VERVE  FORECAST  II) 

5  BLUES  BABE  i; 


A  deeper  version  of  this  chart 
appvars  on  blllboard.blz 


Adult  R&B  Isabels 


1  RCA  (24) 

J  JIVE  LABEL  GROUP  (16) 

3  ATLANTIC ;]!! 

4  UNIVERSAL  REPUBUC 19) 

5  EONEilii 


A  deeper  version  off  this  chart 
appears  on  blllboard.blz 


Rap  !!<k>iigs  Artists 


POS.ABIHT  :'h,irtt-aiitlps)l^l'rini;i.it.;- 


1  NICKI  MINAJ  (U)  Young  Moon/ 
Cash  Honey/Univef  sal  teDublic 

2  UL  WAYNE  |il> 

Voung  Monev/tasli  Honev/Uiiiversal  Ifeptibiit 

3  DRAKE  Oil 

Young  HowyytasA  Honev/Umfsal  RepuMK 

4  KANYE  WEST  III 
BK-A-(ella(IMIani/IOIHC 


5  WIZ  KHALIFA  it)  BoslniiVAllaiitK/RIIP 

6  CHRIS  BROWN  Wiiw/IKA 

7  BIGSEANl<:G.O(I.D./OelJani/IDIHG 

8  LUPE  FIASCO  12)  1st  SWAIianbc 

9  WAKAFLOCKA  FLAME  1!) 
Miiav/IAfairwfBios, 

10  RICK  ROSS  li» 
MaylHm'SH-N-Siiile/Oel  Um/IOJHt 


Rap  Songs 


pos.riuiMiti 


1  LOOK  AT  ME  NOW 

Chris  Brawn  Featuiing  Lil  Wayne  S 
Busia  Rtiymes  i.i  RCA 

2  l'MONONED;iUialeilF«aliitliig 
Oralie.  Bkli  Boss  i  lil  Wayne  we  Ih?  BesI/ 
loung  Noiipv/Cash  Hcoev/Univenal  fleouta 

3  NO  HANDS  WataFlodulbim 
Featuring  Bos<oe  Dast)  8  Wale 

*T)Hii[k^.l  ^'h.,  iir  ■Wflr-ipi  Sfoi 

4  MOMENT  4  LIFE  Kldri  Hinai  Fealliring 
Drake  Young  Hone(,'(as^  MoreY.'Univef  sal  Motown 

5  MY  LAST  llg  Sean  Featuring  (Ms  Brown 
tOODjOdlamJIOJHC 

«     ALL  OF  THE  UGHTS  Kanye  West 
Ha-A-felli/Dtl  Ijiii'lDjnt 

7  6  FOOT  7  FOOT  Ul  Wnme 
Featuring  (oty  Gun; 

fojfiijr^on^y;[ail-r''Mfv.'Urnvefwifi?i)iitilK 

8  GIVE  ME  EVERYTHING  nilKlB 
Featuring  Ne-Vo,  Attoiadi  &  Nayer 

Ml  iOiBJoGrajiiVStA 

9  SUPER  BASS  KldiMlnai 

\m'i  foneyi'lish  HiMiev'Univpi;.)!  RpoulW 

10  ASTON  MARTIN  MUSIC  BM  Boss 
Featuring  Drake  i  Ctitisette  Nithele 
Nnmni'Slo-H-SliOej'DelJanv'IDiBG 

11  BLACK  AND  YELLOW  Wbltliallla 
RosIion\i'Ateiltti'PfiP 

12  PARTY  ROCK  ANTHEM 
LHFAO  Featuring  Lauren  Bennett  S  GoonBocli 
Party  RKiywiil.i.ami'tneiiYliM/tntprsicoe 

13  ROLL  UP  Wit  tthalila  l«lium.'llUi( 

14  HEADLINES  Dialie 

Y:iiii  jMri  -<  i  ,r  jnwsaiaeixiblif 

15  THE  SHOW  GOES  ON  Luge  llasio 
IslSlSI^'AlaiK 

16  OUT  OF  MY  HEAD  luge  nasio 
Featuring  IreySongi  u  s  )?m'Al-^ni.: 

17  YOU  BE  KILLIN  EM  Faltoloits 
Deseri  Sloim.'Dfl  iHn.'IOJHG 

18  SHEWILLUIWarnefeaturlngDfilie 

Young  Hone-j/CasH  Money/Uniyefsal  fieotjalil 


19  MARVIN  «CHARDONNAY 

Big  Sean  Featuring  Kanye  West  &  Bostoe  Oasli 
G,00,D;[>etJam/IDihVj 

20  RIGHT  ABOVE  IT  lil  Wayne 
Featufing  Drake  Casti  Horyeri'tinrtetsal  Motown 

21  OTIS  Jay !  Imye  West  Feituring  Otis 
Redding  Rof-A-Felia/Roc  Nabon/t}eI  Jairu'lDJMG 

22  UGHTERS  Ban  Meets  Evil  Featuiing 
BnnoKarsslMittv'inlentDpe 

23  DIDrrON'EMnidllNini 

Young  Mon?Y]tain  MoneyiUmyeisaf  RetiuliiK 

24  RACKS  VC  Featuring  Futuit 
Big  Fiay/Univiliui  RfOubl); 

25  NI-AS  IN  PARISlayZ  kanyeWesI 
«K-A-(ellar»«  Hation'Det  am/IBIKG 

i^|k  A  deeper  version  of  this  chart 
ijff  appears  on  bUlboard.bli 


Rap  >Swngs 
Imprints 


poa.ineiwr  (Chflriroii 


1  CASH  MONEY  (21) 

2  YOUNG  MONEY  US) 

3  DEF  JAM  ll!| 

4  JIVE  14) 

5  ISTSISTHIZ) 


Adeeperverslonofthltchart 
appears  on  blllboard.biz 


Rap  Songs  Labels 


POS.tiltt  iCh^irMIi 


1  UNIVERSAL  REPUBUC  (23) 

2  ISLAND  DEF  JAM  MUSIC 
GROUP  liO) 

3  WARNER  BROS,  (to 

4  INTERSCOPEII2) 

5  ATLANTIC  5: 
A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


R&B/Uip-Uop 
Digital  S«»ngs 
Artists 


POS.Alltsi  :i 


1  UL  WAYNE  (36)  Voung  Monty/Cash 
Money/Unryersa!  RepuWK 

2  WIZKHAUFA(1S)RostrunVAtWi» 


3  NICKI  MINAJ  OS) 

Young  Monev/Casn  Honey/Uniwrsai  BepuUK 

4  PITBULL  (7)  Mi.  lOiMeicinIsm 

5  CEELO  GREEN  (i) 
fidOiiunuie/liettra/Atianlic 

6  CHRIS  BROWN  (I!)  mIKk 

7  EMINEM  m 
WeD^Stwdy/AMermattVlnteisfone 

8  DRAKE  (20) 

Young  Mcmy/Casn  Money/univetsai  RepuiA 

9  LUPEFIASCOWistllMtianlK 

10  USHER  (e)laFace/{lG 


R&B/llip-Hop 
Digital  Songs 

POS.IlltiArtnl  : '       '  :■    


1  F"K  YOU  (FORGET  YOU) 

Cee  to  Green  liadiniiliiro/fit'k-ij/AiUiilK 

2  GIVE  ME  EVERYTHING  Pitbuli 
Featuring  He-Yo,  Atrolad  S  Nayer 

M-  iOi'Fclo&ninrXWA 

3  BLACK  AND  YELLOW 
WizKluiilaRoslninrAtlaniK 

4  SUPER  BASS  KiAiHinal 

Y.Mir>3  Mcnet'Xds'i  Hcriev/Jmv¥isai  flepuCi).: 

5  LOOKATMENOWOllisBroxn 
Featuring  lil  Wayne  S  Busta  Rliymes  iiYe/R(A 

6  THE  SHOW  GOES  ON 
lupe  Fiasco  Kl  a  ISlMtl3il»: 

7  6  FOOT  7  FOOT  Ui  Wayne  Featuring  Cory 
6uni  Young  rionev/Caih  rtoneyyuniversal  RepuOllc 

8  DOWNONMEleretnlliFealutingSt 

(entMi[kS(«Kti,'DrfJanVIIll«t 

9  COMING  HOMEDiddyKrlyHoney 
Featu»lng  Skylar  Grey  B^d  Bdv 'ir'erKop^ 

10  HOW  TO  LOVE  Ul  Wayne 
Young  Honey/tasli  Ftoney/Univerul  Republic 

n  WHAPSMYNAME?B«mia 
FHluilng  Drake  SSP/Del  lan\<'IDlfiG 

12  INEEDADOCTORDrOreFeatvinil 
Frnmem  S  Skylar  Grey  Allemahr'liilefscooe 

13  NO  HANDS  Waka  Fiotka  Flame 
Featuring  BoscoeDaslljWaie 
'ODflriik  >qi:^J  (^iLini'/'amef  Bra'. 

14  HEY  BABY  (DROP  IT  TO  THE 
FLOOR)  i>itbuli  Featuring  T-Pain 
m.iOVPnfctrouni'm 

15  UGHTERS  Bad  Meets  ivii  Featuring 
Bruno  Mars  Mv.i'lnterscooe 

16  BOTTOMS  UP  IreySongi  Featuring 
NickiMuial^ongoiiclii'Allanlic 

17  ROLLUPWili(halllaRosliun\'«tl«tic 

18  JUST  A  DREAM  Heily 
^■rlyi'Uniytiry'  Malawn/UMSG 

19  MORElhlieylalaie/ILG 

20  WRITTEN  IN  THE  STARS 
linie  Tempah  Featuring  Erk  Tumef 
DisiuiOing  LoniSoa'Caottc* 

21  ALLOFTHELIGHTSBaiiyeWest 
IlccAFpllai'aelwri.lD)MG 

22  I'M  ON  ONE  DlKMed  Featuiing 
Drake,  Ridi  loss  I  Ui  Wayne  We  l»e  lest/ 
Young  Moni?i;Casn  MonfyyUnci^sal  ftepulilic 

23  PRETTY  GIRL  ROCK  Kerl  Hllson 
1(:^!*i;Gl'nL'r,.|nic(y(c« 

24  MOMENT4UFEIIidclMiaai 
Featuring  Drake  Young  Koney/tash  Honey/ 
Unr.^'salMcrown/UMRG 

25  DJGOTUSFALLIN-INLOVE 
tisner  Fealunng  Pittwil  Lalace/llG 

ilftk  Adeeperversionofthlschart 
appears  on  blllboard.blz 
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Cci' 


POl.illBl  lmc/ip1;Labpl  

1  TAYLOR  SWIFT  Big  Machine 

2  JASON  ALOEAN  Intin  lo» 

3  LADY  ANTEBELLUM  CapilDIIUsMt 

4  ZAC  BROWN  BAND 

Sauthefn  Gfound/Roar/BiiNef  PKture/Wlflnlic 

5  BLAKE  SHELTONWirnnSTH 

6  THE  BAND  PERRY  HmutilillliSllvllle 

7  RASCAL  FLATTSNHKtwi 

8  KENNY  CHESNEY  BU 

9  BRAD  PAISLEY  AjiMa  Mvill; 

10  LUKE  BRYAN  (atiloiltasn.ii» 

11  KEITH  URBAN  Cagilol  Nashvilli 

12  MIRANDA  LAMBERT  «(A 

13  SUGARLANDK(«(ni 

14  ERIC  CHURCH  [HNisn.  i^ 

15  SCOTTYMCCREERY 

16  TOBY  KEITH  StnaDoQ  Univnu 

17  THOMPSON  SQUARE  UociFiIiKk 

18  CHRIS  YOUNG  Kt 

19  BILLY  CURRINGTON  H«rnrv 

20  TlMMCGRAWCun 

21  SARA  EVANS  Ml 

22  DARIUS  RUCKERCaowlUM; 

23  GEORGE  STRAIT»l[lll,nh,« 

24  CARRIE  UNDERWOOD 
i9,'AnMa  Nashville 

25  JERROD  NIEMANN 
WGavle/Ansla  Nashville 

A  dsepar  vsnionofthlschart 
«pp«»ra  on  blllbo»rd.bls 


POS.miSt  imFnrl/.ahPl  

1  SCOTTYMCCREERY 

19/lnlefscope/Mercutv 

2  THOMPSON  SQUARE  SMne»[ie« 

3  LAUREN  ALAINA  !9yinlenw/neiiiir) 

4  CRAIGCAMPBELLBi9g«hilluie 

5  SUNNY  SWEENEY  ReoubklMsImlli 


Top  Country 
— l>uo/Group 

POS.aimi  imnri(i!;:jbel  

1  LAOYAffTEBELLUM 

Copilot  Nashville 

2  ZAC  BROWN  BAND 

Southern  Oiouiyl/Roati^igQer  P<h)re/JltiaiitK 

3  THE  BAND  PERRY  >K«iU<NaMle 

4  RASCAL  FLATTS  Big  Ha(hine 

5  SUGARLANDNeim 


Top  Counlr> 
Artists— Female 


POS.UTin  i.-nprml/upel  

1  TAYLOR  SWIFT  Big  Matliine 

2  MIRANDA  LAMBERT  t« 

3  SARA  EVANS  HI 

4  CARRIE  UNDERWOOD 

B;AfHIaNa-.hville 

5  REBAMCENTIREStarUcaU/Valorr 


pos.mm  fnptiiiti'Li&fi  

1  JASON  ALOEAN  Bfokeii  Bow 

2  BLAKE  SHELTONWacw  Bin 

3  KENNY  CHESNEY  BtU 

4  BRAD  PAISLEY  knu  Nashde 

5  LUKE  BRYAN  (asilal  Hashville 


Top  Country' 
 Imprints 

POS.WftiMl  i:rjf;eil'F;ifii  

1  CAPITOL  NASHVILLE  (C) 

2  BIG  MACHINE  <ISI 

3  RCA(Jli 

4  ARISTA  NASHVILLE  (I!) 

5  BROKEN  BOW  (D 

6  MERCURY  (221 

7  REPUBLIC  NASHVILLE  (IS) 

8  SHOW  DOG-UNIVERSAL  BS) 

9  MCA  NASHVILLE  (29) 

10  CURB(M) 


Top  Country 
Lal>els 


POS.1IWI  :Ctiarl;.3lil.ft:  

1  SONY  MUSIC  NASHVILLE(64) 

2  CAPITOL  NASHVILLE  (81 

3  BIG  MACHINE  lE 

4  UNIVERSAL  MUSIC  GROUP 
NASHVILLE  ',!) 


8  SHOW  DOG-UNIVERSAL  (2!i 

9  CURB  I2S! 

10  VALORY(IS) 


Top  Country 
Albums  Artisits 


1  TAYLOR  SWIFT  (2)  Big  Mad)ine 

2  LADY  ANTEBELLUM  (Si 

(dDitoi  r(asivi'ihe 

3  JASON  ALOEAN  niBrotenBoia 

4  ZAC  BROWN  BAND  I!) 


Swltiefn  Ground/Koar/Bigoer  Pic1ure/AllantK/A£ 

5  RASCAL  FLATTS  (?)  Bs  Martmc 

6  BLAKE  SHELTON  .41  Warner  BiKiWHI 

7  BRAD  PAISLEY  :i)Aris!allaslrvllle/SNN 

8  THE  BAND  PERRY  (I) 
ItepublK  NashYilie/Univefsal  Rniutifec 

9  SCOTTY  MCCREERY  ( !! 
19,tle«uriliaih<ill(/H»/lJH(iN 

10  SUGARLAND(llHer<ury/UMGN 

11  KEITH  URBAN  (I)  (apitolNasliv* 

12  ERIC  CHURCH  I!)  EMI  Nsimlle 

13  KENNYCHESNEY(118N««K 

14  MIRANDA  LAMBERT (2|IKA/S>W 

15  LUKE  BRYAN  i  !  i  (apitol  Hash* 
A  devper  version  of  this  chart 
appoars  on  blllboard.blz 


Top  Country 
Albums 

POS.IIUUri.il   

1  SPEAK  NOW  Taylor  Swift 

Big  Machine 

2  MY  KINDA  PARTY 

JisonAMean  Broken  Bm 

3  NOTHING  UKE  THIS 
iasol  nails  Big  Harhine 

4  NEED  YOU  NOW 
Udy  AntelKliuri  (acrlol  Uaitrn\le 

5  YOU  GET  WHAT  YOU  GIVE 
IM  Itrovn  Band  Soiitlmrn  (siouni^Raai/ 
Bigger  PKtuie/Al^l^.'AG 

6  OWN  THE  NIGHT 
lady  Anlebdum  Caoiloi  Naviville 

7  THE  BAND  PERRY  nwla«dl>(nv 
ftecubli;  I»*ih'iille/Jnii*i5al  liepjWtc 

a     THE  INCREDIBLE  MACHINE 
SunHlldKerturvj'UHGII 

9  GET  CLOSER  teitli  Urban  (apnolHKhvie 

10  HEMINGWAY'S  WHISKEY 
KennYChesneT^NA.MiN 

11  THIS  IS  COUNTRY  MUSIC 
had  Paisln  Amia  Nasirviib'sm 

12  CLEAR  AS  DAY  SlollyHcbHtt 
WHefruirNa'Jinllpr'IGA''UHGh 

13  NUMBERONEHITSIImMcbaXllt 

14  TAILGATES  8  TANUNES 
UdceBrfanCaprtolllaihville 

15  CHIEF  Elk  tlMtllfm  Nashville 

16  LOADED:  THE  BEST  OF  BLAKE 
SHELTON  Blake  SliellDii  Hep- se  'AHN 

17  RED  RIVER  BLUE  BidkeSlKllDII 
WaineiBioi/YlHN 

18  THE  FOUNDATION  ZacBmnSand 
Roaii'Bigger  Picture/Home  Grown/AllanlityAG 

19  REVOLUTION  NnndiUnlieil 
(mijnilui'SMN 

20  COUNTRY  STRONG 
Sovidtiadi  KAi'sm 


(TO 
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WHAT  A  YEAR  IT'S  BEEN! 

THANKS  TO  ALL  OUR  RADIO,  RETAIL,  MEDIA  AND  TOURING  PARTNERS 
I    I  FOR  YOUR  CONTINUED  SUPPORT. 


L  1  L 


#1  TOP  COUNTRY  ARTIST  MALE 

Billboard  Breakout  Touring  Artist  of  2011 

#1  TOP  Selling  Country  Album  Of  201l!  - 
RIAA  Certified  DOUBLE  PLATINUM 


BROKEN  BOW  RECORDS 
#1  Independent  All  Genre,  Allxim,  Impnnt 
and  Ubei  for  ttic  3id  Consecutive  Year. 


All  Genre  Independent  Albums  Artist 

ost  Played  Single  of  the  Year-  (Mediabase)  , 

CMA  Album  of  the  Year  &  Vocal  Event  of  the  Year  Awards  Winner 

6  American  Country  Awards  including  Artist  of  the  Year 
and  Album  of  the  Year 

4  - 

30  Award  Show  Nominations  in  2011,  Including  3  Grammy' 


THOMPSON  SQUARE 


#1  Most  Played  New  Artist  2011  (Mediabase) 
#1  Most  Played  Single  of  the  Year  (Mediabase) 


14  Award  Show  Nominations  in  2011, 
I    Including  2  Grammy's 


3  American  Country  Awards  including 
I    Single  of  the  Year  by  a  Duo  or  Group 

Over  1.5  Million  singles  sold  of  the  #1  sc 
"Are  You  Gonna  Kiss  Me  Or  Not"/ 


CAN'T  WAIT  FOR  YOU  TO  HEAR  WHAT'S  COMING  IN  2012! 


Cci' 


31  CHARLESTON,  SC 1966 

Him  Bwktr  (apilol  NMville 

22  34  NUMBER  ONES  tlmJutun 
AjisUNjiltville/^MN 

23  STRONGER  San  Evans  RO/SMN 

24  PAPER  AIRPLANE 
AISHi  Krains  *  Unmi  Station  Bounder.iXonicd 

25  OUTLAWS  LIKE  ME 
Justin  HDoreValsrv 

26  ENJOY  YOURSELF 
Billy  (urrinvliw  Hercufv/UHGh 

27  HITS  ALIVE  end  Paaln 
AiislatiasI-.ville;^«N 

28  HALFWAY  TO  HEAVEN 
BraatltYMIwrt^aloii 

29  HERE  FOR  A  GOOD  TIME 
GMtg*  Stiall  K(A  Nflshtiie/liMM 

10  THOMPSON  SQUARE 
TtMRipson  Square  UonfvCreek 

11  ALL  THE  WOMEN  I  AM 
BebaSlafsliuck/vatDiy 

32  TOWN  LINE  (EP)«ai«ilniisllSI 

33  NEON  Clins  Young  HtnxK 

34  A  MERRY  LITTLE  CHRISTMAS 
(EP)  Lad)  MeMin  (aoitol  NaslriilK 

35  BULLETS  IN  THE  GUN 
lofcy  Kent)  Show  Don-Unwrsal 

36  JUDGE  JERROO  a  THE  HUNG 
JURYJtnodNldiiaiiii 
StaGaikMrislaNasrrvftiSKN 

37  PLAYONCamtUndnaood 

19MitstaHashvllle/SNH 

38  NOWTHArSWHATICALL 
COUNTRY:  VOLUME  4 
Vatioiis  Artists  Unrvnsal/Etdj'Sonv  liusjc/Utl€ 

39  AMERICAN  IDOL  SEASON 
10  HIGHLIGHTS;  SCOTTY 
MCCREERY  (EP)  Scotty  Krtriety 
l9;Hetcurv;'tn1ef«oije/HiA 

40  FOUR  THE  RECORD 
Miranda  Lambert  m'SMN 

41  CAROLINAErkOiurclKiDilolNaMle 

42  FEARLESS  Taylor  Swift  B^Hiihine 

43  RONNIE  DUNN  RoonleDum 
UisuHasliville/SHN 

44  HELL  ON  HEELS  Plstmiinles 
Colufnbia,'SHN 

45  BAREFOOT  BLUE  JEAN  NIGHT 

JateOdtntU/SMN 

46  PASS  THE  JAR:  UVE  FROM 
THE  FABULOUS  FOX  THEATER 
IN  ATLANTA  Zae  Stosn  Band 

Soull*mGtourd]'«lfln!l(,'A[i 

47  WILDFLOWER  LKltil  Ualu 

rVHerrurv  NdShv>llt/IGA;UHCN 

48  THE  GUITAR  SONG 

iamey  Jolutson  Hmutv/WGM 

49  EASTON  CORBIN 
Easl«iCorb<nH«curv/utKlt 

50  STEEL  MAGNOLIA 
Sli«IHagnDlia6tgHacliine 

ilMs  Ad««p«rv*ralonofthlf chart 
appears  on  blllboard.blz 


TopCounti^' 
Albums  Imprint's 


I  ■.ifuHtJliI 


1  CAPITOL  NASHVILLE  (17) 

2  BIG  MACHINE  (51 

3  BROKEN  BOW  (I) 

4  ARISTA  NASHVILLE  («) 

5  MERCURYnil 

6  RCA  IS) 

7  REPUBUC  NASHVILLE  (i) 
S  MCA  NASHVILLE  1 161 

9  SHOWOOG-UNIVERSAL(IO) 

10  COLUMBIA  (ID) 


1  BLAKESHELTON(4) 

mm;  Bros  ;WMH 

2  JASON  ALDEAN«)BrDlien  Bon 

3  KEITH  URBAN  HXapilolltlslnille 

4  TAYLOR  SWIFT (neignatlne 

5  KENNYCHESNEY|4)BN« 

6  LADY  ANTEBELLUM  (91 
Cap.lol  Hasfiville 

7  CHRIS  YOUNG  fflm 

8  BRAD  PAISLEY  (SI  AmlaMislrydk 

9  ZAC  BROWN  BAND  (4) 
Soottiern  Ground/AllantKyBigqer  P<ture 

10  LUKE  BRYAN  (VKapilolMaMIe 

11  TOBY  KEITH  14)  Sti(M[l09-llnn«sal 

12  MIRANDA  LAMBERT  (4)  IM 

13  BILLY  CURRINGTON(»Mtr(ijry 

14  RASCAL  FLATTSH)Bi9M«hine 

15  THOMPSON  SQUARE  (J) 
Slonev  Creek 

A  <i««p«r  version  of  this  chart 
appaars  on  blliboard.tilz 


Hot  Country 
 Songs 

pos.nuniiiii   I  I  •  i'  


1  CRAZY  GIRL  Eli  Young  Banil 

Republic  Nashville 

2  BAREFOOT  BLUE  JEAN  NIGHT 
JaiieOwtnKA 

3  TAKE  A  BACK  ROAD 
Rodney  Atkins  CurQ 

4  TOMORROW  OirisyouigBCA 

5  YOU  LIE  IlK  Band  Perry  lieiiublKltaMlt 

6  AM  I  THE  ONLY  ONE 
Dierlis  Bentlev  (apilc'  Na^r^ilte 

7  YOU  AND  TEQUILA 

Kenny  Clwsney  Featurlni)  Grace  Poller  GNA 

8  HONEY  BEE  Blake  Sneltoo 
WaraeiBres/WK* 

9  JUST  FISHIN' Trace  Adtlns 
Shew  Dog-Lhiwrul 

10  LET  ME  DOWN  EASY 
Billy  C  jrrlngton  Hetru't 


n     HERE  FOR  A  GOOD  TIME 

George  SinltH(ANasn>iiie 

12  KNEE  DEEP  Zai  Bram  Band  featuring 
ilmmy  Bdtlell  Southern  (^lourd/ AMantK/ 
BlDgerMur? 

13  JUST  A  KISS 

ladY  Anlefefllum  (aoltol  Na^vHlf 

14  IF  HEAVEN  WASNT  so  FAR 
AWAY  Justin  Nootevauiv 

15  MADE  IN  AMERICA 
Toby  Keith  She*  Dog  Uniuersal 

16  COUNTRY  GIRL  (SHAKE  IT 
FOR  ME)  Lufcc Bryan taoilol  Nashville 

17  HEART  LIKE  MINE 
Miranda  Lambert  Cal^t)(a 

18  GOD  GAVE  ME  YOU 
Blake  Snelton  (S'i'nei  Bi(n.;YlMN 

19  DONT  YOU  WANNA  STAY 
Jason  Aldean  With  Kelly  Clarkson  Brcki^r  ^:t( 

20  WHAT  DO  YOU  WANT 
Jerrod  NKmann  Sea  l>iile.''Ai^(a  Nashvillp 

21  A  LITTLE  BIT  STRONGER 
Sara  Evans  RtA 

22  LONG  HOT  SUMMER 
Keith  Urban  (aoMNasMe 

23  THIS  Darius  BuckHCaptlDltiashviile 

24  MEAN  Taylor  SalllBiqHachini 

25  DIRT  ROAD  ANTHEM 
Jason  AMean  Broken  Iw 

26  REMIND  ME  Siad  Paisley  Duet  With 
(anie  Under  wood  Ai  ^13  Na^Kilie 

27  ARE  YOU  GONNA  KISS  ME 
OR  NOT  liiomiisonSituareStoiieY  C:m 

28  I  WONT  LET  GO 
Basal  Raits  lig  Hxhine 


29  WITHOUT  YOU 

Keith  Urban  Captl(yNash>'iile 

30  COUNTRY  MUST  BE  COUNTRY 
WI[>E  Brantley  (llbeitvaliiv 

31  SOMEWHERE  WITH  YOU 
Kenny  Qiesney&HA 

32  WHO  ARE  YOU  WHEN  fM  NOT 
LOOKING  Blake StiettonSepose/WWI 

33  SOMEONE  ELSE  CALUNG 
YOU  BABY  Luke  Bryan  (aoitol  Nashyille 

34  THIS  IS  COUNTRY  MUSIC 
Brad  Paisley  Ait^IdNaVivilii; 

35  VOICES  Clitls  Young  KA 

36  I  GOT  YOU  TliompsonSitliareSlonpr  Creek 

37  SPARKS  FLY  Taylor  SwUt  Big  HacNne 

38  BACK  TO  DECEMBER 
Taylor  SwitlBHlHachine 

39  COLDER  WEATHER  ZacBrewii  Band 
Sixjthem  Gfound/Allanhc/Bioger  Pidure 

40  HELLO  WORLD 

lady  AnlebeHum  Cdoitoi  Nasrrrj'« 

41  OLD  ALABAMA  Brad  Paisley 
Featuring  Alatuma  Arisia  Nashwile 

42  PUT  YOU  IN  A  SONG 
Keilti  Urban  CaoitoiNasricllle 

43  FELT  GOOD  4>N  MY  LIPS 
Tim  MtGraw  Curb 

44  BLEEDREDBonnieDlinnAiistaNashville 

45  BAGGAGE  CLAIM  Miranda  Lambeit  RCA 

46  UVE  A  LITTLE  Kenny  CliesneyBNA 

47  LOVE  DONE  GONE 
Billy  Currington  Herii/y 

48  ONE  MORE  DRINKIN' SONG 
Jenod  Itlefflann  Sea  Gayle/Ansla  Na^h^* 

49  FAMILY  MAN  (ralg(an«bell  Bigger  Piiture 


50    MAMA'S  SONG 

(anre  Underwood  1%'Arsla  NasiiciRe 


A  dcaper  vtrslon  of  this  chart 
appears  on  blilkMard.Mz 


Hot  Country 
Son|gs  Imprints 

KChaitefl  Titles) 


1  CAPITOL  NASHVILLgflQ.^ 

2  RCA(T!) 

3  BIG  MACHINES 

4  REPUBLIC  NASHVILLE n) 

5  ARISTA  NASHVILLE  IS) 

6  SHOW  OOG-UNIVERSALdD 

7  BROKEN  BOW  (7) 

8  MCA  NASHVILLE  (B) 

9  CURB  (131 

10  MERCURY  (11)  .• 


Hot  Country 
Songs  Labels 

POS.LAKl  :(hjr-,ed'i;le<'i 

1  CAPITOL  NASHVILLE  (26)  J 

2  ARISTA  NASHVILLE  (T4I 

3  RCA  (I!) 

4  BIG  MACHINE  (lO) 

5  REPUBLIC  NASHVILLE  (TO) 

6  WARNER  MUSIC  NASHVILLE  (II) 

7  SHOW  DOG-UNIVERSAL  (I!) 
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SONY  MUSIC 


8     MERCURY  1 161 

•     BIGGER  PICTURED) 

10    BROKEN  BOW  (I) 


Hot  Country 
mongs  Producers 


FRANK  ROGERS  (9) 

MICHAEL  KNOX  112) 
DANN  HUFF  ;IS1 
PAULWORLEYd!) 
SCOTT  HENDRICKS  (4) 
KEITH  STEGALL 10 
JAMES  STROUD  (II 
BUDDY  CANNON  19) 
MARKBRIGffTd) 


10    TOBY  KEITH  (4) 


Adeeper  version  of  thischart 
appears  on  blllboard.biz 


Country  lli^ital 
Sons!>i  Artiwt!>» 


1  JASONALDEAN(6)Brol<enBow 

2  TAYLORSWIFTl»)Bi)H«hiiie 

3  LADY  ANTEBELLUM  llil 
(at-tolKssfiiille 

4  THE  BAND  PERRY  i:!)tepublKNaslmll(! 

5  ZAC  BROWN  BAND  in 
Swlliefn  G:oLiili'Ar3iiric.'Big^w  Piduie 

6  BLAKESHELTON,!iynrn«B«is^n»( 

7  LUKE  BRYAN  liKapilol  Naslivdie 

8  KENNY  CHESNEY 16)  BM 

9  RASCAL  FLATTS  (71  !isH«hine 

10  THOMPSON  SQUARE  Q) 
Sloncv  [teek 


Country  Digital 
Kongs 


1  IF  I  DIE  YOUNG 

The  Band  Pmy  Reoublk  Neslrville 

2  DIRT  ROAD  ANTHEM 

Aldeaii  Broken 


3  JUST  A  KISS 

Lddy  Antebelluni  (ap>lci  NdsI'i  ^ 

4  DONT  YOU  WANNA  STAY 
J)»D  JUdean  With  K«IIt  Qarfcun  Brok«fi  Bow 

5  HONEY  BEE 

BlakESMIMWiiniiliavi'WHIl 

6  ARE  YOU  GONNA  KISS  ME 
OR  NOTThompunSquafeStonprCrefk 

7  COUNTRY  GIRL  (SHAKE  IT 

FOR  ME)  (uht  Brran  (^oilol  Nasni  ille 

8  STUCK  UKEGLUESugarbnilHnaii) 

9  KNEE  DEEP  Za(  Brown  iinO  Featuring 

JimiryBuHetli3uthetr.6rciir(j,'atlflnti[i' 
Bigger  Pitluie 

10  BAREFOOT  BLUE  JEAN  NIGHT 

lake  Owen  4U 

11  REMINDMEBradmnDiiel 
WWi  Canle  Uimennoil  tmti  Hasmille 


ALISON  KRAUSS8 
UNION  STATION 


12  CRAZY  GIRL 

Eli  Young  Band  lir?ubi>;  H^^iivillc 

13  COLDER  WEATHER  Za<  Brown  BanH 
Southern  Gioundi'DIIsntir/Biggei  Mure 

14  NEED  YOU  NOW 
Liti  AntebeHum  (apitol  Nashville 

15  A  LITTLE  BIT  STRONGER 
Sara  Evan  RtA 

16  SOMEWHERE  WITH  YOU 
Kenny  (liesiwv  BHA 

T7    BACK  TO  DECEMBER 
lavlorSwiltBhqH^rnine 

18  MEANTavlorSwiltBiglliihine 

19  TAKE  A  BACK  ROAD 
Rodney  AUinsCjiti 

20  I  WONT  LET  GO 
Raual  Flails  Big  t^»:hine 

21  GOD  GAVE  ME  YOU 


Blake  St!ettonrt.ir)V'Hri.,viMh 

22  YOU  AND  TEQUILA 
Kenny  ClHSney  Featuring  6ra(e  Potter 

23  TOMORROW  tlnti  young  K» 

24  MY  KINDA  PARTY 
Jason  AldeanB:c4en  Bow 

25  YOULIETheBandPenylleoiJblKUvllle 
i^hk  A  deeper  version  of  this  chart 
^jg^  appears  on  blllboard.biz 


Bluegrass  Albums 
 Artists  

POS.urist        j       ' -aii-i!.'[i:.cl  


1  AUSON  KRAUSS  +  UNION 
STATION  (1)  Roundet/Coflcord 

2  OIERKSBENTLEYlI|Capl)olPias^vllle 

3  STEEP  CANYON  RANGERS  l» 

4  STEVE  MARTIN  (I) 

40  Share/Rounder/Ct^rori] 

5  SARAH  JAROSZ  in  Sugar  Hill/Welk 


Blucgrass  Albums 


POS-IITIHiim 


PAPER  AIRPLANE 

Alison  Kiauss-^  Union  Station 

Rcuiitl^'/tcntDrd 

RARE  BIRD  ALERT  Slew  Ninm 

And  The  Stee«  Canyon  Rangers 

40  Shdfc'fioijrder/Ccotcfa 

UP  ON  THE  RIDGE 

Dierits  fiwiky  Caoilol  Hashvitle 

THE  GOAT  RODEO  SESSIONS 

Yo-Vo  IWStuart  Dsinun/Edgar  Meyer/C)iris 

TNIe  SoiV(  [ldi«,il,'Si;[i(  MaileriMIki 

FOLLOW  ME  DOWN 

Sarah  Jjrost  '■^m  ^  .  Wen 

THE  GRASCALS  ft  FRIENDS: 

COUNTRY  CLASSICS  WITH  A 

BLUEGRASS  SPIN  Tnebasols 

CidtkeiBaireli'BlueOrascdi 


PALOMINO  TraiDiiled  By  lurlla  B^njiiOaa 
BRrGHT  MORNING  STARS 
The  Wailin'  Jennys  tii<i  houw 
GENUINE  NEGRO  JIG 
Carolina  Clmolale  Drom  Noneuxh/Wjnwt&ns. 
BEST  OF  BLUEGRASS 
SlmlteyiMii'Snnomd 
A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Bluo|(rass  Albums 
Imprintu 

POS.rtiMiir  i[iiaiNi:l.N^i  


ROUNDER  (10) 
CAPITOL  NASHVILLE  (I) 
SONY  CLASSICAL  (I) 
NONESUCH  1) 
40  SHARE  (1) 


Bluegrass  Albums 
 Isabels  

POS.LMIt  iCnaileo  T:lie^l  

1 
2 
3 
4 
5 


CONCORD  (9) 
CAPITOL  NASHVILLE  (I) 
SONY  MASTERWORKS  (I) 
WARNER  BROS.  4< 
WELK(4j 


Bluegrass  Albums 
Distributors 

POS.OIStllWIH  it'iaileclill«l  

1  UNIVERSAL  (11) 

2  INDEPENDENTS  14;) 

3  EMM  I4i 

4  SONY  MUSK  (I) 

5  WEA(i) 
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Top  Latin  Artists 

POS.UIBT  Imixiftlnalljl  

1  SHAKIRAEjik/Sony  Musk  Latin 

2  PRINCE  ROYCE  too  U» 

3  PITBUU 

Ht  JOS/lamous  fclBl/Sony  Music  latin 

4  ENRIQUE  IGLESIAS 
Umvetidl  Nusu  Lafiro 

8     DON  OMAR 

OrlanalOi'Hatheie/lJrvMful  Mux  latino 

6  WISIN  S  YANDEL  m/HiclKI; 

7  MANAWineiidina 

8  RICKY  MARTIN  ijny  Kuii,  lam 

9  CRISTIAN  CASTRO 
UmWJSaltliAKiitino 

10  GERARDO  ORTIZ  OEli'SoiitHusiilMi 

11  CAMILAVinv»nildtin 

12  ROMEO  SANTOS  ioinHioK  Win 

13  MARC  ANTHONY  Sony  Hush  lilin 

14  LARRY  HERNANDEZ 
Menr:<':a,''m[)visd 

15  AVENTURA  Piemlumlatli 
IS     DADDY  YANKEE  EKjnel 

17  TITO  "EL  BAMBINO"  Sientf 

18  CHINO  A  NACHO  HaiM 

19  INTOCABLE0jc<i 

20  JUUON  ALVAREZ  Y 

SU  NORTENO  BANDA  Itsa 

21  LOS8UKISF]r«.«a 

22  MARCO  ANTONIO  SOUS  (oiovisa 

23  ESPINOZAPAZP^j 

24  EL  TRONOOE  MEXICO  FoTOisa 

25  LA  ARROLLADORA  BANDA 
ELLIMONDiia 

A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Top  ^ow  Latin 
 Artist 

PO«.<ITi»  Inprinl.'ljsfr!  

1      PRINCE  ROYCE  Top  Slop 


Top  Latin  Artists 
— Duo/C»roup 

POS.itlTm  lrprmi;Ljt.<-  

1  WISIN  a  YANDEL  WY/Hachete 

2  M ANA  Warned  Latiu 

3  CAMILASoiiTHusidatiii 

4  AVENTURA  Pimiumlitiii 

5  CHINO  a  NACHO  Hadi€t; 


Top  l^atin  Artiste 
—Female 

POS.iilTISl  Itrprinli'latji  

1  SHAKIRAEpi<Ao4ivHusiclatin 

2  GLORIA  TREVIUirmuiMusKlaleio 

3  JENNI  RIVERA  fonnisa 

4  GLORIA  ESTEFAN 

CresienI  Honri'Vefve  FoiKast 

5  IVY  QUEEN  M«tMe 


Top  Latin  Artists 
-Male 

POS.aiHl  Ii'';t -iKdE^I  

1  PRINCE  ROYCE  rop  Stop 

2  PITBULL 

Mt  ilKt'FaflxiusAflfstAonvHuwlalm 
S      ENRIQUE  IGLESIAS 

Urive(«:  Husic  LaloD 


4  OONOHAR 

Or!aa3l&''Mattiete,'\lmwsal  Hiisic  laliio 

5  RICKY  MARTIN  Sony  Kuslilaliii 


Top  Latin 
 Imprints 

POS.IHHill  iCtiarlee  1ii!«l  


1  DISA(9)) 

2  SONY  MUSIC  LATIN  Wl 

3  FONOVISAiBI: 

4  UNIVERSAL  MUSIC  LATINO  (SO) 

5  TOP  STOP  (9) 

6  MACHETE  179 

7  VI/ARNERLATINAdI) 

8  DELllSI 

9  EPICO 

10  MENDIETAlJ) 


Top  Latin  Labels 


1     UNIVERSAL  MUSIC  LATIN 
ENTERTAINMENT  (246) 


SONY  MUSIC  LATIN  : 
W/ARNER  LATINA  n 
RCA 

ISLAND  DEF  JAM 
MUSIC  GROUP  m 
CAPITOL  LATIN  (II) 
INTERSCOPEO) 
GOODK?) 
ULTRA  («) 


10  PLATINOd!) 


Top  Ijatin  Albums 
 Artists  

POS.Ufin  ((iiarl^g  Tiiitsllmct  Mfjjb^i  


1  PRINCE  ROYCE  (11 

lop  Slop/Sony  MusiC  Utin 

2  CRISTIAN  CASTBO  2) 
Univ«nalMusi(Latit)G/UHLI 

3  MANA(l)Wam«ilalina 

4  SHAKIRA;l)[pii/Soi)v  Husk  Latin 

5  ENRIQUE  IGLESIAS  II) 
Univ¥rs3lMusi(latiiyi,aiMU 

6  GERAROO  ORTIZ  (4) 
Of  lAony  Husit  Latin 

7  WISIN  &  YANDEL  H I  WV/Cdtlielt/DHLL 


8  CAMILAiliSoit(Mu»(lalin 

9  RICKY  MARTIN  (DSonyMusii  Latin 

10  DON  OMAR  :■  ■  Or'anslo;Ma(lie;e;'LiWt 

11  LOSBUKIS(2)lon(ns^llMLI 

12  MARC  ANTHONY  »)  Sony  Music  latin 

13  JOAN  SEBASTIAN  (!)  FomvlsaAIMLE 

14  LARRY  HERNANDEZ  (4) 
HendieWFonnyisa/PHlE 

15  MARCO  ANTONK}  SOUS  (21 
fonayisa/'JMlE 

A  deeper  version  of  this  chart 
p^  appears  on  blllboard.biz 


Top  liatin  Albums 


pos.  iimiiiiu  II 


1  PRINCE  ROYCE  Prince  Royce 

lop  Slop/Sony  Musk  latin 

2  VIVA  EL  PRINCIPE  CristlanCaslto 
Uni«walHust:lalmn/UI«IE 

3  DRAM  A  Y  LUZ  Hina  l»anei  Lai™ 

4  SALE  EL  SOL  SliatlnEpc/SDm  Kjsic  Lalir 

5  EUPHORIA  EiihouilglEiis 
uniH'isaiDeixiliii(/ljnii«isaiMus<iaimo;UH(t 

6  LOS  VAaUEROS:ELREGRESO 
WIslniraodtlvyf/HaMe/uniE 


7  DEJARTEDEAMAR 

CamHa  Sony  Husk  Latin 

8  MUSICA4'ALMA'»SEXO 

Mckir  Martin  Sony  Husi:  lalln 

9  DON  OMAR  PRESENTS:  MEET 
THE  ORPHANS:  THE  KING  IS 
BACK  Doli  Omai  Orlinalo/Hxnetc/UHU 

10  35  ANIVERSARIO 
Los  Bums  ^orc  fsa/UHlE 

n     ICONOS  Marc  AnIlim)  Sony  Musk  UHn 

12  FORMULA:  VOL.1 
Romeo  Santos  Scoy  Musjc  Lalin 

13  ARMANDO  PiliKil 

Hi  H^^'TaiDausVttJj^Hifiic  Latin 

14  2011  Inloaille  Gncd  ly  Dasmi 

15  MORIR  Y  EXISTIR:  EN  VIVO 
Oerardo  Ortll  I'lJ^jzai  Music  Lalin 

16  ENTREDIOSY  EL  DIABLO 
Geraido  Ortil  [li  i/Scrip  Husit  Latin 

17  Nl  HOY  Nl  MANANA 
6*rardoOflii  D[:'Scri,  Mjsic  Latin 

18  SALSA:UNHOMENAJEAEL 
GRAN  COMBO  EIGrantombOf'iiixjiat 

19  EN  TOTAL  PLENITUD 
Marco  Antonio  SoltsfDTOi5a.'UHl£ 

20  LAS  BANDAS  ROMANTICAS 
DE  AMERICA  Vaiioils  IMsts  Dw  jnl  E 

21  20  SUPER  EXITOS: 

LA  HISTORIA  DE  LOS  EXITOS 
Larry  Hefnafldei  HertJ^taj'FoooyisaAIMlE 

22  GLORIA  Gloria  Irni 
uriii^-isal  Husk  laiir^il'HLE 

23  TR3S  PRESENTS:  MTV 
UNPLUGGED:  LOS  TIGRES 
DEL  NORTE  AND  FRIENDS 
tos  ligresdel  Norte  iris.'H'v/lonovis^i'UHlt 

24  40  ANIVERSARIO  DISA 
RECORDS:  1ERA.  DECAOA 
DE  EXITOS  2000-2010 
ttarious  Artists  Disa/LiMLE 

25  PUROSTRANKAZOS 
irarious  Artists  FoTOcrsa/UKLE 

26  14+14  Aventura  cien^uin  latin/Sony  Music  Latin 

27  LOSHUEVOSRANCHEROS 
loan  Setiastian  lonoyisa/UHlE 

28  ELHOMBREQUEMASTEAMO 
tricente  f cmandu  Sony  Husk  Latin 

29  ELARBOLlosTucaaesDerilHin 

loncyiSi'UHLi 

30  PAJlCE.JiianesUnyc.'salHusKlalinalUHlE 

31  INVENCIBLE  TkHSanUo-SltAiiUIE 

32  IL  VOLO:  EDICION  EN 
ESPANOL II  nolo  Coeia  Siues.'GaIica^el1tix/ 
0(>ln/U«<(rsalHus<Lat'™,'UHLt 

33  FRANCO  DE  VITA:  EN  PRIMERA 
RLA  Franco  De  Vita  Scnr  Mu<jc  [at:n 

34  MININABONITAUlinoINaclK 
Hachete/LttLE 

SS  VAMOSADARLECONTODO: 
COLECCION  DE  CORRIDOS 

Los  Inouietoi  del  Hotle  f  acif'  Husc 

36  BANDA  »1'S  2010 
Vailo<isAitLsts»sa.'iJHlE 

37  UN  SIGLO  DE  AMOR  tiena  (ill 
Vittoria/ifenemiisxVUiTiyersal  Music  latsia/UMLE 

38  DESINALOAPARAELMUNDO 
CaiaiieSODisafUHLE 

39  SIGOESTANDOCONTIGO 
E)  TfOHO  tie  Mejiito  fntwyrLa.iUMlF 

40  TIERRAFIRMEEuisFonsI 
Unri^^salMusKtalincAIMtE 

41  DEL  RECORDS  PRESENTA 
ENFERMEDAD  MASIVA 
Various  Artists  DE L'Sony  H^sic  Latin 

42  LA  GRAN  SENORA:  EN  VIVO 
teniiilhvefaFunovisai'iJHlE 

43  CORRIDOS  tfl'S  2010 
Various  Artists  }i'^  L1L: 

44  DURANGUENSE>n'S2010 
Various  Artists  Ou'ME 

45  Nl  LO INTENTES 

Julion  Alyarel  v  Su  Korterio  Bamla  Qiu'Uftl 
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Cci' 


46  ASONDEGUERRA 

luafi  Luis  Gwfra  Y  440  (apitot  Latin 

47  TOP  LATINO  VS 

Various  ArEtsts  <Mk  MSySonv  Nim  Ljlin 

48  AMANECER  BAILANOO 
Varloul  ArlKts  Fidiino 

49  MAS  DE  MARCO  ANTONIO 
SOLIS  Harto  Antonio  Sob  Foncn<sa/UP4t 

50  INDEPENOIENTEBkankAilona 
f^lamoffoiiy'Wajnef  Lai™ 

iflfe^  A  d««p«r  version  of  this  chart 
Xii^  appears  on  blNboanLMz 


Top  Latin  Albums 
Imprints 


1  FONOVISA(4S) 

2  SONY  MUSIC  LATIN  (ill 

3  OlSAOn 

4  UNIVERSAL  MUSIC  LATINO  (!7) 

5  DEL  1101 

6  TOP  STOP  li) 

7  WARNER  LATINA(S) 

8  MACHETE  (HI 

9  EPIC  III 

10  UNIVERSAL  REPUBUC  (II 


Top  Latin  Albums 
 Labels  


1  UNIVERSAL  MUSIC  LATIN 
ENTERTAINMENT  (IS1) 

2  SONY  MUSIC  LATIN  Si. 

3  WARNER  LATINAibl 

4  UNIVERSAL  REPUBUC  I  I 

5  CAPITOL  LATIN  l«) 

6  PLATINOdil 

7  DASMI  ID 


8  POPULAR  (D 

9  EAGLE  MUSIC  (» 

10  BALBOA  (SI 


Top  Latin  Albums 
Distributors 


poi.Diniwm 


(QitiniumB) 


1  UNIVERSAL  (1S2) 

2  SONY  MUSIC  (ti) 

S  INDEPENDENTS  (II) 

4  V^A(i) 

5  EMM  (in 


Hot  Latin  Sonj^ 
 Artists  

POS.mtlSt  II:  .  yi\  -I'l:.'  -ini  ■  ....ii.  


1  PITBULL  (9) 

Hi.  !05/Famous  A;li5l/Son»  Music  lalin 

2  PRINCE  ROYCE  (4)  loo  Stop 

3  DON  OMAR  (11 
0[lan,ilft'Hd(rwle,'Llnivmai  Musk  Latrno 

4  JULION  ALVAREZ  YSU 
NORTENO  BANDA  ill  Disa/UL 

5  WISINftYANDELiSI 
WYi'Matfiete  I'lJni  imal  Music  Latino 

6  FIDELRUE0A(2)Disa 

7  LA  ARROLLADORA  BANDA 
ELLIMON  lilDisa 

8  MANAiiiWarnnlalma 

9  SHAKIR  A :  i)  Epic/Sony  Husk  Latin 

10  ENRIQUE  IGLESIAS  (Si 
LinivwsalHliSKLalilw 

11  TITO  "EL  BAMBINO"  (i)SMe 

12  LARRY  HERNANDEZ  (i) 
Henflieta/Todovisa 

13  ROMEO  SANTOS  121  Sony  Husk  Latin 

14  LA  ADICnVA  BANOA  SAN 
JOSE  DE  MESILLASdl 

Sony  Music  Latin 


15  INTOCABLEi2)Gdoi1I 


A  deeper  version  of  this  chart 
appears  on  b4iiboard.blz 


Hot  Latin  Songs 


POS.IIlLHtllll  III 


CORAZONSINCARA 

Prime  Roytc  loo  sioo 

2  TABOO  Don  Omar 
Orfanati]yMa(h«li>/Llniverul  Huut  Latiru 

3  MEENCANTARIARlMltwIaDisa 

4  DANZAKUDURODonOmatlLKHlsi 
Yanis/OrfacialiVMacnelf/ilnn^tyl  Musk  latinc 

5  GIVE  ME  EVERYTHING  mill 
ftaliiiliiglir-To.Mn]tadilliaiH 

Hi  iOVMoGlculdsfWA 

6  TE  AMO  Y  TE  AMO  U  tdldlva  Banila 
Saa  JOS«  de  HKlHas  Scfiy  Musk  lalm 

7  Nl  LO INTENTES 

Julion  Alvarei  i  Ui  Horteno  Sanda  Dsa/ASl 

8  YOU  RoniH  Sarlos  Sony  Husic  latin 

9  CUANTO  ME  CUESTA 
La  ArroNadoia  Bamja  el  Linsofl  Disa 

10  VENABAILARjNinll«10|l« 
FHIutin«Pllbulllsland,i|9JKG 

n  LOCASIiakiraFNtiiiingEKala 
[dkAohv  Musk  Latin 

12  BON,  BON  mull 

Hi  StMamiuAitislAmfnusjcliUi 

13  GRACIASADIOS 
ITiolentoEntouiage/tksa/ltSt 

14  01  QUE  REGRESARAS  UOliginil 
Handa  «l  LImoti  lie  Salvadoi  Luafraga  (ooaviy 

15  ESTOY  ENAMORADO 

Wisln  &  Yandel  wy.'tUiheln;itniy«sal  Musk  Lalain 

16  LLUVIAALCORAZON 
NanaWainniLalina 

17  OLVIDAME 

Julion  Alvarez  v  Su  Norteflo  Banda  lonMisa 

18  EL  CULPABLE  bpinou  Pal  Oisa/>SI 

19  UUEVEELAMOR 
I«o-!Hailltlilo"Swle 


LA  ARROLLADORA 
BANDA  ELLIMON 


20  ELARDIDO 

Lanv  Hernandez  Mendiela/Fonovisa 

21  EL  PADRINOJoanSebastianlonoyisa 

22  ARRASTRANDO  LAS  PATAS 
Lafrv  Hernandez  Henclinu'IonDyisa 

23  ROBARTEUNBESOMocableGoodi 

24  LO  MEJOR  DE  Ml  VIDA  ERES 
TU  tkliv  Nartln  Fealuilng  Halalla  llmenei 
SOfrr  Music  Latin 

25  NO  ME  DIGAS  QUE  NO 
Enrique  Iglesias  FeaturiiiQ  WIsIn  &  Vandei 


I  tWamei  Latvia 
PARTY  ROCK  ANTHEM 
UttAO  Featuring  lainen  Benitell  &  6oonfto(fc 
Party  tl«iiwill.i.amiitneiivli«,i'lnleiscooe 

32  NOMEDEJESCONLAS 
GANAS  Los  Horosco«os  de  Diirango  Disa^ASl 

33  DONDE  ESTAS  PRESUMIDA 
Chuy  Lizaiiaga  y  Su  Elanda  Tieria  Sinaloense  o^a 

34  LADESPEDIDA 
Daddy  Yanliee  El  [anclj^y  Musk  Latin 

35  MEDUELEKotxrloIaillalonovisa 

36  TONIGHT  (I'M  LOVIN' YOU) 
birHiue  Iglesias  featuring  Liidacris  &  DJ  Ftank  E 
Unrreisal  fieociOlit 

37  RAIN  OVER  ME  PittwIFealiirlng 
Naic  AnIlwiiv  Nr  wmKnuajm 

38  BESAMECamilaS'DnyHLsii  latin 

39  ELTIERNOSEFUEtalibreSODisa 

40  CUANOO  ME  ENAMORO 
Enrique  IglesiasFealutlfigiuanUiii  litefn 
Univeisal  Husic  Latira 

41  TUOLORrisinl  Vandei 
t*'ylHA-he(e,'Uniyccsii  Music  Lalinn 

42  LLAMA  AL  SOL  TIM -El  Baoiliiro"SiMe 

43  CONTESTAMEELTELEFONO 
AlexK  S  ndo  Featuring  Ftei  Sony  Music  Latin 
MR.  SAXOBEAT  AleiandtlSlv  Llltra 

45    ENSENAME  AOLVIDAR 

Dareyes  de  La  Saeria  Disa 
4«  NOMEDIGASEIOianodeSinaloalSsa 
47    LA  ClUDAD  DEL  OLVIDO 
ElIroflOdeHeKkoFonciiisa 
ONLY  GIRL  (IN  THE  WORLD) 
tiliannaStP/Dillami'IDJNG 

49  DIADESUERTE 
Aletaiidia  Guzman  Capitol  Lalln 

50  GRITAR  Luis  FonsiUnrymal  Music  Latino 
A  deeper  version  of  this  chart 
appears  on  blllt>oard.b4z 


HotljatlnSongs 
Imprints 

pos.inniii  icnaiiwlniesi  

1  DISA(40) 

2  SONY  MUSIC  LATIN  (29) 


univeisjr  Music  (alma 

3 

FONOVISAI22I 

26 

PROMETI  Intocattle  Good  1 

4 

MACHETE  (111 

27 

RABIOSA  Sliakiia  FeMilint 

S 

UNIVERSAL  MUSIC  LATINO  (1!) 

Pitbull  Or  El  (ala  Ep>:;Scnc  Musk  Latin 

6 

TOP  STOP  161 

28 

NINA  DE  Ml  CORAZON 

7 

WARNER  LATINA(» 

La  Anolladoia  Banda  el  limon  Disa 

8 

EPIC  li) 

29 

VEN  CONMIGO  Daddy  Yankee 

9 

MENDIETA(n 

Featuring  Prtnte  fioyce  El  (aiiei 

10 

SIENTE(!I 

30 

AMOR  CLANDESTINO 
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SESAC  lUf^i^^^yVU^Ai^ 

A  SUCCESSFUL  YEAR  OF  HIT  SONGS 
an(/ma/iu  mote  t&  c^^me^f 


SAC 


The  Most  Exclusive  Performing  Rights 
Organization  In  The  U.S.  And  Puerto  Rico 


M^^^^^^^HHHnVr        LOTUS  FLOWER  BOMB  (WALE  MIGUEL) 

HP^II^^^HH^^K^^  SAM  DEW  -  TONIGHT  (I'M  LOVIN  VOU)  {ENRIQUE 

;      *■  ^^T^HlP^"  IGLCSIAS  FEAT.  LUDACRIS  &  DJ  FRANK  E)  JACOB 

• yVy'tV"'  ELISMA  LUTTOELL  ■  MOMENT  4  LIFE(NICKt  MINAJ  FEAT. 

^,  ^  st;  DRAKE)  NIKHIL  SEETHaRam  ■  WHAT'S  MV  NAME?  (RIHANNA 

FEAT.  DRAKE)  TRACI  HALE  -  OUT  OF  MV  HEAD  (LUPE  FIASCO  FEAT. 
y'  '                 TREV  SONGZ)  MlVKAL  SNODDV  ■  I  WILL  FOLLOW  (CHRIS  TOMLIN)  JASON 
INGRAM  •  FAMILY  MAN  (CRAIG  CAMPBELL)  CRAIG  CAMPBELL  ■  THIS  IS  THE 
STUFF  (FRANCCSCA  BaTTISTELLI)  IAN  ESKELIN  ■  STRONG  ENOUGH  TO  SAVE  (TENTH 
AVENUE  NORTH)  JASON  INGRAM  &  MIKE  DONEHEV  ■  THE  REDEEMER  (SANCTUS  REAL) 
PETE  PREV05T  -  REACH  (PETER  FURLER)  JUAN  OTERO  &  SETM  MOSLEV  -  HOLD  ON 
(TOBVMAC)  CARV  8ARLOWE  •  CAN'T  SHUT  UP  (ANTHEM  LIGHTS)  JUAN  OTEPO  &  SETH 
MOSLEY  .  CRAZY  LOVE  (HAWK  NELSON)  DANIEL  BIRO.  IAN  ESKELIN,  &  JASON  DUNN 
VOUR  LOVE  IS  A  MYSTERY  (HAWK  NELSON)  DANIEL  BIRO  &  JASON  DUNN  ■  INVISIBLE 
(DISCIPLE)  KEVIN  VOUNC  ■  EYE  OF  THE  HURRICANE  (ME  IN  MOTION)  DOUG  MCKELVEV 
&  SETH  MOSLEY   SUITCASES  (DARA  MACLEAN)  IAN  ESKELIN  ■  BATTLE  (CHRIS  AUGUST) 
IAN  ESKELIN  .  I  WANNA  KNOW  VOU  LIKE  THAT  (ANTHEM  LIGHTS]  JUaN  OTERO  &  SETH 
MOSLEV  ■  OVER  A  OVER  (TRIN-I-TEE  5:7  FEAT.  PJ  MORTON)  PJ  MORTON  ■  DID  IT  ON  EM 
(NtCKI  MINAJ)  SAFAREE   SB"  SAMUELS  ■  ASTON  MARTIN  MUSIC  (RICK  ROSS  FEAT.  DRAKE 
&  CHRISETTE  MICHELE)  CHPISCTTE  MICHELC  ■  PELIGRO  (RCIK)  JESUS  NAVARRO/SaCm 
QUIEN  TE  QUIERE  COMO  YO  (CARLOS  BaUTC/SGaE  )  ■  DANDOLC  (GOCHO  FCAT.  JOWCLL 
V  OMEGA)  LEO  JAMES  -  LA  MELODIa  <J0EV  MONTANA)  •  THE  CAVE  (MUMFORD  & 
SONS/PRS)  -  COUGH  SYRUP  (YOUNG  THE  GIANT)  ■  WHIRRING  (THE  JOY  FORMIDaBLE/POS) 
MV  BODY  (VOUNG  TME  GIANT)  ■  ROLL  AWaV  VOUR  STONE  (MUMFORD  A  SONS/PRS) 
THE  LAST  TIME  (ALL  THAT  REMAINS)  MIKE  MARTIN.  OLt  HERBERT.  PHIL  LABONTC 
LITTLE  LION  MAN  (MUMFORD  &  SONS/PQS)  ■  HOLD  ON  (ALL  THAT  REMAINS)  MIKE 
MARTIN,  OLI  HERBERT.  PHIL  LABONTE  ■  QUfTATE  LA  VENDA  (EL  GUERO)  -  P^GATE 
^            (GRUPO  TREO)  ■  AUNQUE  SEA  EN  SILENCIO  (ENIGMA  NORTENO)  JOSE  ALFREDO 
CAZARES/SACM  -  INTENTALO/ME  PRENOE  (3BALL  MTV)  PATRICIA  LORCDO 
ATACA  Y  ATRAPA  (EL  COYOTE  V  SU  BANDA  TIERPA  SANTA) 
  ARTUROVALDEZ  4  ALICIA  ESPARZA 


Hot  Laiin  ^onj;^ 
 Labels  

yoi.um  (Chilled  iiiigsi 


1  SONY  MUSIC  LATIN  (41) 

2  DISA  m) 

3  UNIVERSAL  MUSIC  LATINO  (24) 

4  FONOVISA(?4) 

5  ASLIMl 

6  TOP  STOP  (SI 

7  WARNER  LATINAd) 

8  ISLAND  DEF  JAM 
MUSIC  GROUP  (U 

9  INTERSCOPEl!) 

10  SIENTE(!I 


Hot  Latin  mongs 
Producers 


1  FERNANDO  CAMACHO 

TIRADO(5) 

2  SERGIO  GEORGE  (S) 

3  JUUON  ALVAREZ  (2) 

4  FIDELRUEOAU) 

5  ASXil; 

6  LARRY  HERNANDEZ  (21 

7  ANTHONY"ROMEO"SANTOS«I 

8  ANDRES  VALOES  71 

9  NICK  "AFROJACK" 
VANDEWALLlI) 

10  ARMANDO  AVILA(l) 
A  deeper  version  of  this  cliart 
appears  on  billboard.biz 


Latin  Pop  Albums 
Artists 


PO». UIBT  (Chailt j  Iillg^Hmoiiiit.'Uapl 


1  CRISTIAN  CASTRO  (2) 

Universal  Music  Latino/UMIE 

2  MANAi'iWaniaLatra 

3  SHAKIRA(l)[|lil,'S<nirHtntLllin 

4  ENRIQUE  IGLESIASd) 
Univetsfll  Muy[  LaliruVUMLI 

5  CAMILAdjSorvHusicUllli 

6  RICKY  MARTIN  (II  Sonv  Husic  Lllin 

7  MARC  ANTHONY :2)SoiivMusillilln 

8  MARCO  ANTONIO  SOUS  (II 
F(XlW5d/ljMlt 

9  GLORIA  TREVI  (I] 
Univmal  Music  Lalino/WtE 

10  JUANES(l)l*i«l»l«iisi(H(ino/l)HU 


Latin  Pop  Albums 


POS-TIIUWIil  Imyinj/iahgl 


1  VIVA  EL  PRINCIPE  Cristian 

Castro  Universal  Music  Latino/UHIE 

2  DRAMA  Y  LUZ  Haul  Wiinec  lilini 

3  SALEELSOLSIutmEDUtevnuudtn 

4  EUPHORIA  Enriqwlgksiis 
■Jni.fr'idl Secoblici'Univmdl  Musii  Ijliro'UMlE 

5  DEJARTEDEAMAR 
Cimiia  Sony  Hiak  Utin 

6  MUSICA-tALMA^SEXO 
(tickll  Kaitin  ^nv  Hush  Utin 

7  ICONOSNarcAfllhOflvSoirrMuSJClalm 

8  EN  TOTAL  PLENITUD 
Harco  Anlonio  Soils  lonovis&^wlE 

9  GLORIA  Glotlalcni 
UnnwsalMllsicUlillclrtlMlE 

10  PA.I^£.Jumsllniv8(SJHuSJ((alina/UH(l 
iflhk  A  deeper  verslonoftiilschart 

appears  on  blllboard.bli 


Ijatin  Pop  Albums 
Imprints 


PO».iliMlin  Khantalilirsl 


1  UNIVERSAL  MUSIC 
LATINO  (24) 

2  SONY  MUSIC  LATIN  III) 

3  WARNER  LATINA(B) 

4  EPIC  (II 

5  UNIVERSAL  REPUBUCd) 


Ijatin  Pop  Albums 
 Isabels  

pos.iantanailefllitie^l  


1  UNIVERSAL  MUSIC  LATIN 
ENTERTAIMENT(30) 

2  SONY  MUSIC  LATIN  (201 

3  WARNER  LATINAH) 

4  CAPITOL  LATIN  17) 

5  BULLSEYE(I) 

6  LAVIDABUENA(I) 


Latin  Pop  §on|i^ 
 Artists 

POS.aimT  idiailtJlilfsHmonnlHabH  


1  PnBULL(1D 

Mr.  505/Famous  Hilisl/Sony  Music  latin 

2  DON  OMAR  12; 

Orf  anaift/Kaihete/DniviMsal  Music  [am 

3  MANA(!IWa>n«Latiiu 

4  PRINCE  ROYCE  (4)  lopSlxl 

5  WISiNSYANDEL(6i 


WV/MacMeAiniv«sal  Music  laliiio 

6  SHAKIRA(!)Elllc^Soily  Music  Latin 

7  ENRIQUE  IGLESIAS  (6) 
Universal  MuSJC  latino 

8  CAMILA(3ISonv(tus)tlsHi 

9  RICKYMART1N(!ISoiDHusi(lalin 

10  TTTO  "EL  BAMBINO"  (JlSiente 


Ijatin  Pop  Songs 


POS.fltlCailKI  -ipfinl  [■: 


1  DANZA  KUDURO 

Don  Omar  i  Lucaizo  Yanls/Orfanatn/ 
Madtete/Unlversal  Husk  Latino 

2  TABOO  Don  Omar 
OrianalwHainel^/Lnirtisal  Husit  latino 

3  GIVE  ME  EVERYTHING  rithjll 
FHtuiing  Ht-ro,  kfroljct  i  Kayn 

Ml  i(IW*l/ouils,'M!til 

4  VEN  ABAILARlnrnilertonea 
Featuiiiig  NttuU  .slano,>'lDlMt 

5  CORAZONSINCARA 
PrliKeBovtelapSloo 

6  LLUVIAALCORAZON 
Maiia  Warner  lalina 

7  LOCAMIraFeatuiingEICali 
EcicrSor*  KjSKlilin 

8  ESTOY  ENAMORADO 

Wisin  S  randel  Ar/Hactiele/Unik^-isal  Husk  Urino 

9  LOMEJORDEMIVIDAERESTU 
Rjckv  Martin  Featuring  Hatafa  iitTHnei 

10  YOU  Borneo  Santos  Stinv  Hush  latin 
n  BON.BONIHIlKll 

Mr  SK/TamousWEiAoiT^Hifldatr 
12     NO  ME  DIGAS  QUE  NO 


CRISTIAN  CASTRO 


Enrique  Iglesias  Featuring  Wisin  i  Yanilel 
UrriwsalMusiclatfno 

13  CUANDO  ME  ENAMORO 
Enrique  Iglesias  Featuring  han  Luis  Guerra 
Ur/'iefsalMns^lalinc 

14  AMOR  CLANDESTINO 
Mana  Wamef  latifsj 

15  BESAMEtJmibSimMijSKlan 

16  DIADESUERTE 
AI«)4Mjra  Gumun  Capiloi  Lalin 

17  RABiOSASIiatita  Featuring 

PitlKill  Or  El  (ata  iairj'SonY  Htm  latin 
16    GRITAR  Luis  Foflsl  Unit«isal  Husic  latira 

19  TAN  SOLO  TU  Franco  De  Vila  Featlling 
Ueiamtra  6tiiman  Sony  Husk  latin 

20  LLUEVEELAMOR 
Tito  "El  llambino"  S«nte 

21  TENGO  TU  LOVE  Se7e  la  Vida  Biienj 

22  PARTY  RCX:K  ANTHEM 
IMFILO  Featuring  Lauren  Etennetl  &  lioonRodi 
Parly  Rotk/w  3 1  anvrcdernlree/mlf  tsicce 

23  SALE  EL  SOL  SlHkiraFiiici'kin)  Husic  lain 

24  QUIENTEQUIERECOMOYO 
Carlos  Elaute  V)drnef  laiina 

25  RAIN  OVER  ME  ntluilFealuilfig 
Man  Aninony  Mr  mMa  tmntjim 


A  deeper  version  of  this  chart 
appears  on  billboard.biz 


Latin  Pop  l^n^ 
Imprints 

POS.WHIII  it-u-lpd  lulgsl  


MACHETE  nil 
EPIC  141 


1  SONY  MUSIC  LATIN  (JO) 

2  UNIVERSAL  MUSIC  LATINO  1161 

3  WARNER  LATINA  (91 


Latin  Pop  Sonn^i 
 Labels  

pos.iaMi  cnjHjjlini-^:  

1  SONY  MUSIC  LATIN  (!9) 

2  UNIVERSAL  MUSIC  LATINO  (27| 

3  WARNER  LATINA  (101 

4  INTERSCOPEill) 

5  ISLAND  DEF  JAM  MUSIC 
GROUP  111) 


lU'^onal  Mexican 
Albums  Artista 

POS.imsl    Ml'  llii'..,  ,:iMitl;-.  


1  GERARDOORTIZ(4) 

DEl.'Scny  Music  Latin 

2  LOS  BUKIS  (2)  FonovisaWlE 

3  LARRY  HERNANDEZ  12) 
MentoMonovisKUMLt 

4  JOAN  SEBASTIAN  (SIFonovlsaAIMIE 

5  LOSTIGRESDELNORTE(2) 
FixiovOA'llMLf 

6  INTOCABLE(2)(jl0ill/Dasin 

7  EL  TRONODE  MEXICO  12) 
Fwicr»'is4'UHl( 

8  JENNI  RIVERA  12) FonovisaAIMLE 

9  CAUBRESOiJiDm'UMU 

10  LOS  INQUIETOS  DEL  NORTE  U) 
Eagle  Husk 


llejs^onal  Mexican 
Albums  

POS.intI4iIlil  Imc-inMan^l  

1  35ANIVERSARIO 

Los  Bukis  (onovisa/UHLE 

2  2011  Inlocaiile  Guod  ^'Dasirn 

3  ENTREDIOSY  EL  DIABLO 
6<raido  twit  DtllSonv  Musk  talin 

4  MORIRYEXISTIRtEN  VIVO 
fieraidoOrtit  DEliSonv  Husk  lalin 

5  LAS  BANDAS  ROMANTICAS 
DE  AMERICA  VanoaisAitisIs  EtsalUHtE 

S      TR3S  PRESENTS:  MTV 

UNPLUGGED:  LOS  TIGRES 
DEL  NORTE  AND  FRIENDS 

LosFlgits  Del  Node  hiv/i«hivis«W 

7  Nl  KlOY  Nl  MANAMA 
Geranlo  Orlli  OEl/^nv  Hu^k  (aim 

8  20  SUPER  EXITOS:  LA 
HISTORIA  DE  LOS  EXfTOS 
tJrnr  Hernawlei  Heniipivicnovisa/UHLE 

9  40ANIVERSARIODISA 
RECORDS:  1ERA.  DECAOA  DE 
EXITOS  2OOO-201O 
VatioiistrtistsDisai'unE 

10  PUROSTRANKAZOS 
Villous  trIlstsronOTsaruHLI 


A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Regional  Mexican 
Albums  Imprints 

POS.IHMir  iCnarlKlIdlfs)  


FONOVISA(27) 

DISAISII 
DEL  It) 
GOOD  I  (II 

SONY  MUSIC  LATIN  (4) 
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Cc|' 


Top^Stop 


PROUDLY  CONGRATULATES 


Eleven  201 1  billboard 


#1  TOP  Latin  Album 

#1  Top  Latin  Artist  -  Male 

#1  Top  New  Artist 

#1  Top  latin  album  Artist 

#1  TOP  LATIN  Song  Artist 

#1  Top  Latin  Songs 

#1  Tropical  Album 

#1  tropical  album  artist 

#1  Tropical  Songs  Artist 

#1    TROPICAL  digital  SONGS  ARTIST 

#1   HOT  Latin  songwriters 

Top  Stop  Music 

Two  #1  201  1  Billboard  Awards 

#1  tropical  albums  imprint 
#1  tropical  songs  imprint 

We  give  thanks  to  everyone  on  the  Top  Stop  Music  Team 
for  their  passion.  hard  work  and  dedication.  a  big  thank 
you  especially  to  the  fans,  whom  without  this  would  not 
be  possible. 

sergio  george  &  gregory  e.  elia5 


RADIO: 

Latin  Hits  Entertainment 
AL  Zamora 

JAVIER  HUERRES 
SALES: 

VENETIAN  Marketing  Group 
Jeff  youno 
jc  gonzales 
Tony  Birriel 

prince  royce  tour  team: 

catalina  wouff 

MARK  FARRAN 


PRINCE  ROVCe  -  NEW  SINGLE  HITS  RADIO  ■  JANUARY  16.  20I2  ■  LAS  COSAS  PEQUCNAS 


i  follow  us  on  twitter  v  j 
@TopStopMusic  1/ 


BCCOMC  A  FAN  ON  FACESOOK         CONTACT  US  AT 

Top  Stop  MUSIC  ( 96 1 )  404-770 1 


TSM  TEAM: 
George  Zamora 
Hector  Ruben  Rivera 
GIGI  Carolini 
Alex  Rodriguez 
JACK  Macaluso 
ILIANA  Garcia 


PUBLICITY: 

JENNIFER  NIEMAN  AT  THE  NIEMAN  GROUP 

RoMiNA  Andrea  Magorno 
AGENT: 

Michel  Vega  at  William  Morris  Endeavo. 


R^ional  Mexican 
Albums  Labels 


1  UNIVERSAL  MUSIC  LATIN 
ENTERTAINMENT  (63) 

2  SONY  MUSIC  LATIN  021 

3  DASMKI) 

4  EAGLE  MUSIC  (n 

5  PLATINO(6) 


Kejrfonal  IHexican 
Songs  Artists 

POS.>ITHT  |i:hjrl;3Iill»:i  ^iprint;uacl 


1  JUUON  ALVAREZ  Y  SU 
NORTENO  BANDA  (2)  Disa/tSl 

2  LA  ARROLLADORA  BANDA 

ELUMONaD&a 

3  FIDEL  RUEDAU)DiS3 

4  LARRY  HERNANDEZ!?) 

Mentf'<td'F(X)Ovrsd 

5  INTOCABLE(!)Gll0lll 

6  ESPINOZAPAZtSDiWASl 

7  GERARDOORTIZ(6) 
Ml/Sony  HuiicUon 

8  LA  ADICnVA  BANDA  SAN  JOSE 
DE  MESILLAS  i;i  Ssnv  Husk  Ulin 

9  LA  ORIGINAL  BANDA  EL 
UMON  DE  SALVADOR 
LIZARRAGA  (!)!oiiovu 

10  VIOLENTOIIIEiXoirige/DiWASI 


Regional  Mexican 
 Songs  

PO».imi«itlll  Impfiw/labfl 


1  ME  ENCANTARIA 

FldeHtuedaDisd 

2  TEAMOYTE  AMOllUMMbnda 

Sdl)  Me  d«  Nnillas  Scot'  Mu^c  ialm 

3  Ml  LO  INTENTES 

Jiillon  Alvarei  v  in  HofleiH  Banda  Dtsa;ASi 

4  CUANTO  ME  CUESTA 
la  Arrolladoia  BaiKla  H  UmHi 

5  GRACIAS  A  DIOS 
Vtolenlo  snlc',irage,Oi^^i'*Sl 

6  ELCULPABLEEspllKiaPuDiWASI 

7  ELARDIOO 

tarfv  HmaildH  ^'e^(^lf■fa,'f  mwria 

8  Dl  QUE  REGRESAR  AS  la  Oiigiul 
Banda  el  Unon  d«  Sahrador  (iianaga  Ic^ovtu 

9  OLVIDAME 

Jlilon  Aivarej  v  Stl  Norteno  Banda  Fom^a 

10  INCREIBLEBandaSlnakiedsellSDe 
Sergio  Liianaga  Dsa/A^i 

n  ELPADRINOJoanSfttastianrcmvisa 

12  MEDUELERobeHoTapuloiionu 

13  ARRASTRANDOLASPATAS 
Urry  Hernandez  Mr-nc  -  ta/f  craviia 

14  ROBARTE  UN  BESO  M«allk'o»l  I 

15  PROMETIInlocableCaixl' 

16  NINA  DE  Ml  CORAZON 
la  AiTolladofa  Banda  el  limon  D»a 

17  NOMEDEJESCONLASGANAS 
UK  Horoscope  de  Durango  Dsa;A^i 

18  DONDE  ESTAS  PRESUMIDA 
Oiuv  Lizarraga  1  Su  Banda  Ticfta  Suiaiocnse  Diy 

19  Ml  NECESIDAD 
6nip«  Monlei  de  Durango  Drsa 

20  NOMEDIGASeClumdeSlnaloaOiia 

21  LA  ClUDAD  DEL  OLVIDO 
OTronodeHeikoFonDma 

22  ELTIERNOSEFUECallllieSODna 

23  ENSENAMEAOLVIOAR 
Darprdde  La  Siena  [>^a 

24  MILLONARIODEAMOR 
Sergio  Vega  i)isa 


2S    MENTE  EN  BLANCO  VudeMafrdoDisa 
A  deeper  version  of  this  chart 
appears  on  billboard.bfz 


Regional  Mexican 
Songs  Iniprint'i 

pos.rnwiaT  iCntigalili^l  


1  DISA(52) 

2  FONOVISAiWi 

3  SONY  MUSIC  LATIN  [\0'i 

4  MENDIETACI 

5  DELFUl 


Regional  Mexican 
Songs  Labels 

POS.Lam  i(liarlej  into)  


1  DISA(!4) 

2  FONOVISAI40) 

3  ASLIKI 

4  SONY  MUSIC  LATIN  (U) 

5  GOODK!) 


l^ropical  Albums 
 Artists  

PO».aiTin  ilh3rl;.:TiliH:  Inpnnt/rarw  


1  PRINCE  ROYCE  (1) 

lop  Slop/Sony  Musk  latin 

2  ROMEOSANTOSroSonyHusiclalin 

3  AVENTURAU) 
Premium  latHi,'V)n¥  MuSK  lalBi 

4  EL  GRAN  COMBO  DE  PUERTO 
RICO(2)E^][Xliar 


Tropical  Albums 

po8.iim>rw  iwirint/iaafi 


1  PRINCE  ROYCE 

Princt  Royte  lop  Slop/Sony  Musk  Latin 

2  FORMULA:  VOL.1 

ROOWOSaolOSScn.My^icLsIn 

3  SALSA:  UN  HOMENAJE  A  EL 
GRAN  COMBO  ElbanContoFtixjiar 

4  14+14  AventuraPTermimlalin/StHivlkiHcLalir) 

5  ASONDEGUERRA 
loan  Luis  Gtierra  Y  440  (actloi  tatm 

6  OBUGAME  He<Mr  Ainla 

0  A  H,/Ver*fflusi:/Unr.¥f  sat  Huuc  lalmo/^HlF 

7  THE  LAST  AieMina 
Premiimi  larin,iSw  Miiw  lalrn 

8  IRREPETIBLE 

6illwrlo  Sanla  Rosa  Sony  Husic  latin 

9  DE  BOHEMIA  Cliailie  !aa  IheEnriK 


5  JUAN  LUIS  GUERRAY  440  {il 

(apiloi  iatin 

6  HECTOR  ACOSTA  (4) 

D  A  M  JVeilemusit'Universal  Musit  Latino/UMlt 

7  GILBERTO  SANTA  ROSA  (2) 
Sony  Husk  lalBi 

8  OLGATANONFA 
Hia  Husdi'Sony  Music  Lalin 

9  CHARLIE  ZAA  (I)  llieLnlity 

10  LUIS  ENRIQUE  (DlmSkiAcnyHusilalin 


10    SOY  Y  SERE  Luis  Enrlgue 

Fob  Slco'Sany  Huiic  la'an 


A  deeper  version  of  this  chart 
appears  on  bf  llbeard.blz 


Tropical  Albums 
Imprints 

POS.IHHHI  iOldlle  j  IlllpQ 


1     TOP  STOP  (4) 


2  SONY  MUSIC  LATINO) 

3  PREMIUM  LATIN  (!) 

4  POPULAR  Fl) 

5  CAPITOL  LATIN  (1) 


Tropical  Albums 
 Isabels  

P0«.uial(liwe4TilleH 


1  SONY  MUSIC  LATIN  (24) 

2  UNIVERSAL  MUSIC 
LATIN  ENTERTAINMENT (8) 

3  POPULAR!)) 

4  CAPITOL  LATIN  (i) 

5  THE  ENTITY  (1) 


Tropical  Songs 
 Artists 

POS.  Atmt  Khar[pii  hUtij  I  Tipimt.'Label 


1  PRINCE  ROYCE  (4) TopSlop 

2  DON  OMAR  lil 

OifaBala.'Hachele/Uniyersai  MiHic  Latino 

3  PITBULL  il) 

Hi  505 'Fainois  AnistySony  Music  latin 

4  HECTOR  ACOSTA  (2)  D-A,M,/»ciiemiBK 

5  TITO  "EL  BAMBINO"  F!)  Sente 

6  WISIN  S  YANDEL  FU 

W  I'/Kiifiete,' jnr*e:s^'  Music  Latino 

7  ROMEO  SANTOS  (2)  Sony  Music  Win 

8  ENRIQUE  IGLESIAS(S) 
Univpisai  Husk  Falino 

9  LUCENZOlU 
yaiis'Oilaraloi'Matne^e/Unwrsai  Muut  lalmo 

10  DADDY  YANKEE  «)  Ei  tatlel 


Tropical  Songs 


POS.llTIt  *ruil 


1  DANZA  KUDURO 

Don  Omar  S  lucenzo  Yanis/Oifanalo/ 
Madiete/Uniyersal  Music  latino 

2  CORAZON  SIN  CARA 
MnuBoyteFonSti:^ 

3  TABOO  Don  Omar 
OrlanjtcMaihele/^nirersal  Music  Fatiiso 

4  MEDUELELACABEZA 
Hedo*  Atosta  D  A  H  .^enemusii 

5  BON.BONWtuil 

Hr  WarroiAnisLiVniHusilalii 

6  YOU  Romeo  Santos  Sony  Musx  Latin 

7  LLUEVEELAMOR 
lito  "El  Bambino"  Sf-ile 

8  SOLO  PIENSO  EN  Tl 


JcfTYRIirefaVenemusit 
«     GIVE  ME  EVERYTHING  mmll 

FeatuiiiigNe-«o.Alro|aditllayei 

Mr  SBMoCranis'WA 
10    Ml  ULTIMA  CARTA  PiinyeBoyce  lip  Sl» 
Tl     VEN  CONMIGO  Daddy  lankte 

featuring  Printe  Royce  Ei  Cartel 

12  DANDOLEIkKilo  Featuring 
Jowetl  y  Oflieja  i*c«  Era/Venemusjc 

13  LOCOS  LOS  2  luis  irni^w  Ftxi  Slnp 

14  M I  CORAZON  ESTA  MUERTO 
RKMlllen-rPra 

15  VEN  A  BAILAR  Jenoifei  lone 
leatunngmimlllsiard/IDIHt 

16  APRENDERE 

Hector  Acosta  [;  A  H  ."ieflemusic 

17  PROMISE  RomeoSantos 
featuring  Usiier  Sony  fusn  Falir 

IS    SI  NO  LE  CONTESTO  ManBPina 

19  NO  ME  OIGAS  QUE  NO 
Enrigue  Iglesias  Featuring  Wisin  S  Yandel 
uniyeisai  Husic  latino 

20  ESTOYENAMORADO 

Wisin  t  Yandel  wy'MaiWefUniyeysal  Miis«  latiio 

21  RAIN  OVER  ME  Pitbmifealiiriiig 
Hare  AntliBiy  Mi  ilR'Mo  (mnHmJi 

22  APRENOEASERINFIEL 
I'NailinElttOTiniienin 

23  ELLANOTAENESOKaMeSuenos 

24  HOY  LO  SIENTO 

Zion  &  lennonx  Featuring  tony  Diie  Pii^a 

25  DOMINICANITAYunelCnilKobi/Sdi 
A  deeper  version  of  this  chart 
appears  on  blllboard.bli 


Tropical  Songs 
Imprints 

POl.lUHlit  'Clijilrdlili^i:  

1  SONY  MUSIC  LATIN  (22) 

2  TOP  STOP  ;;: 

3  MACHETE  (!)) 

4  PINAI)) 

5  SIENTECS) 


Tropical  Songs 
 Labels 

POS.tuaiFriailealllesl  

1  UNIVERSAL  MUSIC 
LATINO  (26) 

2  SONY  MUSIC  LATIN  (!2) 

3  TOP  STOP  IS] 

4  VENEMUSIC16) 

5  PINAO) 


Latin  Rhythm 
Albums  Artists 

POS.»ilSl  i;iM::i'a'i:lr,iimiifinii'Labpl  

1  WISIN  a  YANDEL  (4) 

WY/Macticle/UMIE 

2  DON  OMAR  (1)  Offanato/Hachete/UMlt 

3  PITBULL  a) 

Ml  ?^)');'iamous  Artist/Sony  Music  Latin 

4  TITO"ELBAMBINO"(l)Siente/umE 

5  CHINO  S  NACHO  (I)  Mailiete/UHtE 

6  CALLE 13  (DSoin'Husic  latin 

7  ALEXISSFIDOCDSonrMusiclatm 

8  RKMaKEN-YI2)Pin42SonfMllsilLatin 

9  DADDY  YANKEE  Fl) 
Ei  taftel/Swiy  Husk  latin 

10  ZION  S  LENNOX  (i) 
FHna/Sony  Husk  latui 
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Cci' 


CHARTS 

3  SIENTE(I) 

4  PINAIII) 

5  VENEMUSIC(S) 


liHtin  Rhythm 
Album!i 

POS.IHLUtlllt  Imcnrl.'lJbt'f  

1  LOS  VAQUEROS:  EL 
REGRESO 

WisinSYanMWV/Hadiete/UMLE 

2  DON  OMAR  PRESENTS:  MEET 
THE  ORPHANS:  THE  KING  IS 
BACK  Dim  Om  Orlanatat'»a<li(WUIIlE 

3  ARMANDO  Pitbldl 

4  INVENCIBLE 

rilo''EI6amtHiKi"Sien<F/UNlE 

5  MININABONITA 
Chinotlbdiiinxr^lfAHF 

6  ENTREN  LOS  QUE  QUIERAN 
(3lle  li  Sofff  Huiit  Lalm 

7  PERREOLOCIA 
AlHisftRdoSonvHuiKtddn 

8  FOREVER  MM  IKM-y 
Pifu'SorvN-jsiilalm 

9  MUNDIALDailllT»iit« 
fKaflel/ScniMiiijclal.fl 

10  LA  REVOLUCION:  LIVE: 
VOLUME  ONE  Wbin  «  VnM 

wv/Hdcneic'UMLE 
A  cl»«p«r  v«nlon  of  this  chart 
app«art  on  blllboard.blz 


Latin  Rhythm 
Albums  Imprints 

POS.mwiiTiinafipaliiKsi  

1  MACHETE  04) 

2  WYlS! 


3  SONY  MUSIC  LATIN  (4) 

4  PINA(ii 

5  ORFANATOill 


Latin  Rh^^thm 
Albums  Lal»eis 

POS.UItl  i:-!  :pd"i-|gu  


1  UNIVERSAL  MUSIC  LATIN 
ENTERTAINMENT  08) 

2  SONY  MUSIC  LATIN  (101 

3  ULTRA  (1) 

4  CHOSEN  FEW  EMERALD  (I) 

5  PLATINO(l) 


Latin  Rhythm 
i§>ong8  Artists 


1  DON  OMAR  (2) 

O(lanalo/Mdclietc/Univcr«i  Music  latino 

2  WISINSYANDELfli 

wr,iMs(tiele.'Unr»'prwi  H-jyt  lalno 

3  T1TO"ELBAMBINO"(!ISienll 

4  DADDYYANKEEIOEICanei 

5  PITBULL  i!l 

Mr.  WS/fanwits  A/lisi7S«iy  Husk  latin 

6  LUCENZOdI 
Yani5/0rfanato/Md<heIe/UnftiefMl  Music  latino 

7  CHINOSNACHOi!) 
MacneteyUnrvefsal  Music  Lalmo 

8  ALEXIS  SROO(i)  Sony  Music  lalin 

9  GOCHO[!:iN«wEra^eneinusic 

10  JOEYMONTANAdKamlollalin 


Latin  Rhythm 

 Songs 


1  DANZA  KUDURO 

Don  Omar  S  hmm  YanK/Orlanato/ 
Mac(iele/Uni»eisai  Music  lalino 

2  TABOO  Don  Omn 
Cr?anaEOi'Ha:)iece,'Uiiiveiwl  Music  laliw 

3  ESTOYENAMORADO 

Wisin  &  Taiidfl  \V¥<'Ha>:nc(f 'universal  Music  Lalino 

4  BON,  BON  Pitbull 

Mr  5iHyTanK»isAi1Bt/5cinvKj«Utn 

5  LLUEVEELAMOR 
Tito  "D  Bambino"  Sienle 

6  DANDOLE  G«l»  Ftatuiing 
Jowell  Y  Omosa  tiv*  ha/Venpnusit 

7  LA  DESPEDIDA  Md)  iraoke 
El  CanelAon' Musk  lalm 

8  VENCONMIGODaddtyanliet 
Featuring  Prince  RoyceEKr'iei 

9  TU  ANGEUTO  Oilno  i  »ltSm 
Hachcfe/Urriers3lMus.(Utinu 

10  LAMELODIAJotyHonlanaCaoldlann 
n     LLAMA  AL  SOL  Tito -!IBain<lliia''S«nl( 

12  CONTESTAME  EL  TELEFONO 

Alexis  5  Fido  Featuring  flei  Scoc  Husjc  Lai  n 

13  TUOLORWisinlVandri 
Wr/Ma(Met1lni>ersal  Music  lal«o 

14  MICORAZONESTAMUERTO 
BtMtKM'irFini 

15  ZUN  ZUN  ROMPIENDO 
CADERASVUnnlVaiiilel 
Mflitielei'Uni^ersii  Miisir  tatirsu 

W    Ml  VIDAOMnoMVP 

17  MEENAMORE«ligel8Kt>l! 
Mactwtei'Uni^erssl  Music  LatirsD 

18  ESTOYENAMORADO  Damn 


Fomarts  Drfanata<'Macriete/llnrt^l  M^  latmo 

19  MAOUINADELTIEMPOTIIo"EI 
Bambino"  Featuring  VFisin  i  itandel  Sienle 

20  ENERGIAUemtFidoSonvHuSKlalin 

21  RESCATEHlMtsindoFututlng 
Daddy  TankeeSDrvHusiitatin 

22  HOYLOSIENTOZionlleiinoiu 
Featuring  Tony  Dize  Pii^ 

23  VIP  FttoBianlio  Featuring  Fuego 
Closen  •ew  EmeralO/Crnwn  tc'raltv 

24  QUE  BUENA  TU  TA  Fuego 
(rinsft'lrpwimpralil 

25  TUSIQUIERES,TUNOOUIERES 
Omega  fiianei 

ilHk  A  deepor  version  of  this  chart 
appears  on  blllboard.bfz 


Ijatin  Rhythm 
Son^  Imprints 


MACHETE  04) 

SIENTE14I 

EL  CARTEL  (!) 

ORFANATOIJI 

SONY  MUSIC  LATIN  110) 


Latin  Rh>  thm 
S<mffli  Laliels 

po».Liln  iClMiitjlil  rsi  


1  UNIVERSAL  MUSIC 
LATINO  (I)) 

2  SONY  MUSIC  LATIN  (K) 


Latin  Din^tal 
Songs  Artists 

POS.MtlSt  \hjilijlitc^:lff:.'.il,''tjbel  

1  SHAKIRA  00)  EpicAony  Music  latin 

2  PITBULL  (t) 

Mr  SOVFamous  Artist/Sony  Music  latii 

3  ENRIQUE  IGLESIAS  (91 
Uiversa!  Music  tadno 

4  PRINCE  ROYCEISXopStoll 

5  DON  OMAR  19) 
OifanatoOlacliet&'Uni^rsal  Music  lalino 

6  LUCENZOl); 

yanrs/OrtanaiOi'Mathete/Uniyefsal  Music  Utino 

7  DADDY  YANKEE  (S)  [I  Cartel 

8  RICKY  MARTIN  (I)  Sony  Music  latin 

9  WISINSYANDELin 
WY/Hacnae/Uiimrsal  Music  lalino 

10  FRESHLYGROUND(I) 
EpK/Sony  Musjc  latNl 


l^tin  Digital 
 Songs  

POS.niUMM  Imp'rnl/label  

1  WAKAWAKA  (THIS  TIME 

FOR  AFRICA)  Shakita  Featuilng 
Fteshiygrounij  Ipic/Sony  Husk  laUn 

2  DANZA  KUDURO  Don  Omaiilucnra 
yanrs^Orlanalc^'Hacnele/unwisal  Music  laliro 

3  I  KNOW  YOU  WANT  ME 
(CALLE  OCHO)  Pitbull  Ullia 

4  BON.BONPItbul 
Mi.iOilamcuillrtaScnyMttictabi 

5  HIPS  DONTUESIiatira  Featuring 
Wycltt  lean  EdIc/Schiy  Husic  latin 

6  LOCAShaUraFeahinngBCala 

Eoic/Sony  Husit  latin 

7  RABIOSAStiakiraEoicAony  Music  lalin 

8  HEROE  Enrique  IglesUs 
Interscouei'Ur  -ikmi  Musk  (alino 

9  CORAZONSINCARA 
Prince  fioyce  lou  stop 

10  TABOO  Don  Omar 
()rlaisalO)iMaihete)yni^?fsal  Musk  lalino 

H     LOBASt)alllraEp.:,'SccTf  Music  latin 

12  STAND  BY  ME  Prince  Boyce  loo  S(«) 

13  THE  ANTHEM  Pilbiil  Featuring  Ul  Jon 
(amousAilstjTyl 

14  PROMISE  Borneo  Santos  Featuring  lUier 

Sony  Musk  latin 

15  UVIN'LAVIDALOCABIckyNaillll 

(J/Columbiai'Sony  Music  lalm 

16  ESTOYENAMORADO 

WIsIn  t  yandel  Wl/Hacutteuniveisal  Mim  lalino 

17  SI  NO  LE  CONTESTO  Plan  B  Piru 

18  VENCONMIGO  Daddy  yantet 
Featunng  Prince  Boyce  El  (afl«i 

19  SUERTESbaklraEpio'SonyHcisiclatin 

20  CUANDO  ME  ENAMORO 
Enrique  Iglesias  Featuring  luan  Luis  Guerra 
UmefsalMiiw  latinc 

21  LA  DESPEDIDA  Daddy  Tantee  El  (aitel 

22  LOMEXMIDEMI  VtDAERES 
TU  Bicliv  ttartin  Featuring  Halaita  Jimenez  Or 
Joss  Stone  Sony  Mlsii  latin 

23  DIMELO  Enrique  Iglesias 
imecscooe/Uniypcsal  Nusit  lalino 

24  ELAMOROUEPERDIMOS 
Prince  BoycetDoStoo 

25  NINABONITAtlilnoSliacbo 
Macliece/UnwsaiMussc  lalmo 

Adeeperverslonofthls  chart 
appears  on  blllboartl.biz 
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Mainstream  Top 
to  Artists 


POS-WTHI  iihjili  jliN^iil^ipFinl.'LiB^I 

1  KATY  PERRY  (5)  Capitol 

2  RIHANNA'';!ffiP.'D»!Iim,'IDIHG 

3  BRUNO  MARS  l»Emi(lUMi[ 

4  BRITNEY  SPEARS(4)Ji>e/IICA 

5  LADY  GAGA  to 
Slreamiine/KMlrve/ltilmfope 

6  PrrBULL(6)Hl.!05/PaloGKlillll!/l/IICA 

7  ADELEHHWolumbii 

8  KE$HAl!IK;niosalK/R(«/IIMG 

9  P!NK<:?lUI«e/MRCA 

10  THE  BLACK  EYED  PEAS  {it 
InleiMooe 


flainNtream  Top 
lO  .Songs 

PQS.IinUrmi  iip[Hil,'l.}Mi  

1  PARTY  ROCK  ANTHEM 

IHFAO  Featuring  Lauren  Bennett 
t  GoonRock  Parly  Rodi/will.j.am/ 
Chcnylree/lnletscopc 

2  GIVE  ME  EVERYTHING  Mllllll 

Fealuring  Ke-Yo,  AfroiHk  8  Nay«r 
*  SS'WcGmrdv'WA 

3  EXKatv  Perry  FHturinQKanyeWKl  Capital 

4  LAST  FRIDAY  NIGHT  a.G.I.F.) 
KalyPwryCaci^cl 

5  ROLLING  IN  THE  DEEP 
Adel«  vl.'Columbia 

6  GRENADE  E(iw>KanEHIilt'Allaiilii 

7  JUST  CANT  GET  ENOUGH 
The  nack  Eyed  Peas  inlei^iope 

a  FIREWORKKalyPenylwiol 

9  SUPER  BASS  NMIHIlHl 

rouiq  Monev/Cash  Nonev/Univetsai  Reoublt: 

10  MOVES  LIKE  JAGGER 
Maroon  S  Featuring  Cltrlsuiu  Aqulleia 

A4f;'0clcnp,'li':pr«o|l^ 
Tl     TONIGHT  (I'M  LOVIN'  YOU) 
Ennque  Iglesiat  Featuring  LudMli  &  DJ  Frank  E 

12  WERWHOWER 

KeSlBK»nmaljt;il(*/8»6 

13  I  WANNAGOenineySMatslne/IKA 

14  F-KIN'  PERFECTPInlilaFace/livwHt* 

15  SSM  Rtluniu  SRPIDef  laniTDWG 

16  TILL  THE  WORLD  ENDS 
Britney  S«afiJ''Wiio 

17  STEREO  HEARTS  liymOass  Heroes 
Featiring  Adam  Levine  Oeraittanc^; 

IS    F"K  YOU  (FORGET  YOU) 

Cee  Lo  Green  fiadKulIutei'EieHra/flPP 

19  RAISE  YOUR  GLASS  Pink  LlFawAG 

20  TONIGHT  TONIGIHT 
KotCtiellePaelivf.'RrA 

21  THE  EDGE  OF  GLORY 
Lady  Giga  itreanMnei'Kontiie/tnleryctie 

22  LIGHTERS  Bad  NeelsEyll  Featuring 
BrtifM  Nan  Snadv/lnter  scope 

23  YOU  MAKE  ME  FEEL... 
Cobra  Starsttip  Featuring  Sabt 
3eiiyw-up.'-ut:ie3  3v  Kanen/AllanlicyUfiP 

24  PUMPED  UP  KICKS 
Foster  Tbe  People  Slai'ime.'ColLtTiba 

25  GOOD  LIFE  OnePepublir  Woslev/lnletsfope 
A  deep«r  varslon  of  this  cFiart 
appears  on  bllll>oard.blz 


flainstrouni  Top 
40  Imprints 

POmtlKCIiarlwlilw  

1     JIVE  00) 


2  CAPITOL  (I) 

3  ELEKTRAIG) 

4  LAFACEISI 

5  INTERSCOPEiSI 
A  d«ep«r  version  of  this  chart 
appears  on  blill>oard,l>iz 


flainstream  Top 
40  iMbeU 


POa.tAMl  I'.'iainjlint^i  

1  II4TERSCOPEQ5) 

2  RCAi;i: 

3  JIVE  LABEL  GROUPd!) 

4  CAPITOL  ill) 

5  ISLAND  DEF  JAM  musk: 
GROUP 

A  deeper  version  ot  this  chart 
appears  on  billlwanl.biz 


Adult 

Contemporary' 
 Artists  

P05.AIIIST  iCt'r-i-J '  -l>.'^i  mii-i  [  liM  

1  BRUNO  MARS  (!)  Eleklra/tllantk 

2  KATYPERRYiJitacilol 

3  ADELEUlU/Columlxa 

4  TRAIN  <»Colnbia 

5  PtNKinEaFace/Jive/tU 


6  THE  SCRIPT  li)  Ptionogeriic/EpK 

7  DAUGHTRYi;)SIRCA/I!MG 

8  ONEREPUBLICWHosley/lnterscope 

9  TAYLOR  SWIFT  (!l 

Mactitne/Universal  Republic 

10  PLAIN  WHITE  TSdiHollvKOOd 


Adult 
Contemporary 
 Songs  

POt.rmUrtW  l^prml.l  ■:f  

1  JUST  THE  WAY  YOU  ARE 

Bruno  HarsEMtra/Atlantic 

2  FIREWORKIUtyPerryCaoM 

3  ROLLING  IN  THE  DEEP 

Allele  (L,'[jlLml:.d 

4  SEPTEMBER  DaugWryl9iW«/liHS 

5  F"KIN'PERFE«rrP!n»LaFace/lne/8CA 

6  MARRY  ME  Train  Columlna 

7  MINEIaylo(S<iitt 
BigMi:liiw;unlverul  Reflubk 

8  RHYTHM  OF  LOVE 
Plain  White  I'sHc-jfwoofl 

9  SECRETS  OnePepilblirHosler/lnteisccoe 

10  FOR  THE  FIRST  TIME 
Ilie  Srript  Phonogenic/Eoic 

11  BREAKEVEN  Tlie  SmpI  FtTOic^er.ctpic 

12  DON'T  YOU  WANNA  STAY  Jason 
AJdean  iVitli  Kelly  Qarkson  Bioten  SowyilEO 

13  IFIDIEYOUNGIIieBandPerTy 
fiepjblK  Nairnfi^/Univenal  i)eoubc< 


14  HEY,  SOUL  SISTERTraliKtium 

15  KING  OF  ANYTHING  Sara  BarellesEpt 

16  HOLDONNIctiaelBiiHeMi/Repiw 

17  THE  EDGE  OF  GLORY 
lady  Gaga  Streamlfne/KcnLive/inlerscoDe 

18  <300DUFEI>neilep«iblicNoslev/li»eistc«e 

19  RAISE  YOUR  GLASS  PtilklaFace  JIG 

20  TEENAGE  DREAM  llaty  Perry  Cid» 

21  HOLLYWOOD  HItfiaelButlelOtaiise 

22  GRENADE  BrgnoHarsElettiaUllintic 

23  JAR  OF  HEARTS 
Oirlstina  Perri  m.  Pem  lana'AJlantK/fifiP 

24  KEEP  YOUR  HEAD  UP 
AndyGiammer^-Curve 

25  JUST  A  KISS 

Lady  Antebedum  Capfid  tiaslvrtieAapiloi 
A  deeper  version  of  this  chart 
appears  on  btlllwani.biz 


Adult 
Contemporary 
Imprints 

POB.IHPIUn  iChfliiiillii'itil  

1  ELEKTRA(4) 

2  CAPITOL  (I) 

3  COLUMBIA  (6) 

4  XL:il 

5  LAFACEiil 
A  deeper  version  of  this  chart 
appears  on  blliboard.biz 


Adult 
Contemporary 
Ijabels 


POd.Lmn  ([rcytfd  iiiieyi  

1  COLUMBIA  02) 

2  ATLANTIC  Cn 

3  CAPITOL  114) 

4  INTERSCOPECI!) 

5  EPICM) 
A  deeper  version  of  this  chart 
appears  on  billk>oard.blz 


Adult  Top  iO 
Artists 


PO«.*irin  if^drti-a  lillrsl  Imprinl/LaBel  

1  KATY  PERRY  (5)Cai)i(ol 

2  BRUNO  MARS  CO  Elektra/Atlanlic 

3  P!NKcnlaFa(e/llve/R(A 

4  ADELEiZIILAoluinbu 

5  ONEREPUBUCcJiltosley/lntmPW 
S  THESCRIin'CZjPhonogenK/Etx 

7  MAROON  S  (4)  ASH/Octone/lrAersrooe 

8  LADY  GAGA  (4) 
Slredmline/konLrve/TfiterscDCe 

9  TRAIN  UiColumta 

10  CHRISTINA  PERRlai 
«s-PemLane/Atlantic/lll!P 


Adult  Top  40 
Son|gs 

POS.tlTCUrllil  I   


2 
3 

4 

5 
6 
7 

8 


9 

10 

11 

12 
13 

14 

IS 

16 
17 

18 
19 

20  JAR  OF  HEARTS 

Christina  Petri  its  PemlnelAllaRt/laiP 

21  E.T.Katy  Perry  Cap^Dl 

22  IFIDIEYOUNGnieBandPetiy 
fifoubk  ^liville;UfV(HsaiReDublK 

23  PUMPED  UP  KICKS 
Foster  the  PeoiileStailirap'tolumba 

24  ANIMAL  Heon  Trees  Heicoiv/IDIW 

25  NOTHING  The  Scrip!  PnonoeniltPK 
A  deeper  version  of  this  ciMft 
appears  on  billl>oard.blz 


ROLLING  IN  THE  DEEP 

AdeleC'Ciii.iiiii.H 

GOOD  LIFE  OneRepudlit  t^slevvlnterscope 
F"KIN'  PERFECT  Pink  Lalacejim/UtA 
FOR  THE  FIRST  TIME 

The  Script  Ptic<iQQ^i[,i[0'; 

RAISE  YOUR  GLASS  Pink  Laface/ILG 

FIREWORK  «aly  Perry  Capjs 
F"K  YOU  (FORGET  YOU) 

(ee  Lo  Green  Haclici.1i/e,'Eieiitfa,W 
MOVES  LIKE  JAC^GER 
FtarooR  S  Featuring  Christina  Agullera 
A&M/OcliHie/linerscope 
JUST  THE  WAY  YOU  ARE 
Bruno  ttarsElpicira;ailani>; 
TONIGHT  TONIGHT 
Hol(helletae.vt;!C> 

LAST  FRIDAY  NIGHT  a.G.I.F.) 

Xaly  Perry  Capital 

GRENADE  Hrvno  Hafs  Eleilra/AIMc 
NEVER  (KINNA  LEAVE  THIS 

BED  Hatocn  S  A&H/Oiloneyinteistooe 
KEEP  YOUR  HEAD  UP 
Andy  Grammer  S-Cirie 
THE  EDGE  OF  GLORY 
Lady  Gaga  SI-canilme/Konlive/lnlefMOpe 
SECRETS  OneRepublctioslevi'lnlerscope 
SOMEONE  UKE  YOU 
Adflle  il/'j:'  Mm 
MARRY  METtainCDlimbu 
THE  LAZY  SONG 
Bruno  HarsiiHlra/AtlaittK 
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CHARTS 


Adult  Top  40 
 Imprints 

P05.IHHIII1  Krirfil'i-lfi  

1  CAPITOL  (7) 

2  ELEKTRAiil 
S  LAFACEH) 

4  XLl.'l 

5  MOSLEYtn 
A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


Adult  Top  40 
Isabels 


PO».UMt  ((Wed  tilifii  

1  INTERSCOPE(ZI) 

2  CAPITOL  I H) 

3  COLUMBIA  (I) 

4  JIVE  LABEL  GROUP  (ID) 

5  UNIVERSAL  REPUBLIC  S: 

A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


Top  Rofk  Artistjj 


POS.UrUT  mpniiii'UDgl  

1  MUMFORDASONS 

Gentleman  01  The  Road/Classnote 

2  FOSTER  THE  PEOPLE 
yaflimeiColumbm 

3  COLOPLAYtaMol 

4  FOO  FIGHTERS  toMI/tC* 

5  FLORENCE -f  THE  MACHINE 

6  LINKINPARKKxhneMWjrnttBioi 

7  TMEBLACKKEYSIIonesixh/WaTOrEnis. 
a      TRAIN  Colunbia 

9  KID  ROCK  IwDogMlintt 

10  BON  JOVI  Uiixti'IDnG 

11  RED  HOT  CHIU  PEPPERS 
Watnei  Bras 

12  THE  SCRIPT  PhffliogfnitySoii 

13  SEETHER  Wind  IP 

14  U2  is^'iD/iiIerKcoe 

15  RISE  AGAINST  mm«m 

16  CAGE  THE  ELEPHANT  DSPIJM/K* 

17  AVENGED  SEVENFOLD 

18  THE  BEATLES  Jlpcto'tatilol 

19  MY  CHEMICAL  ROMANCE 
B«IFSei'WarP*rBr« 

20  ONEREPUBLIC  mn'MtniOK 

21  FIVE  FINGER  DEATH  PUNCH 
Prnuen  Park 

22  KINGS  OF  LEON  SU 

23  NEON  TREES  H«i'jr)/mG 


24  SKILLET  >rM/fa«Iia«/«tMK 

25  DEATH  CAB  FOR  CUTIE 
Bartiik/Allanlu 

A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Top  ]\o»  Rock 
Arti».t« 


POS.umi  Imc-irl'.jbel  

1  FOSTER  THE  PEOPLE 

Stsrliine/Columbia 

2  AWOLNATIONtttE^jll 

3  MY  DARKEST  DAYS 
HVfi;6»4/Hmufi,'ID]M6 

4  THE  NAKED  AND  FAMOUS 
SompK'hal  Damageft'Polvoor/tJnri^sal  fiepualir 

5  POP  EVIL  lOie 


Top  Rock 
Imprints 

pos.mHUMi  l;^n^'d^l;leil  

1  GENTLEMAN  OF  THE 
ROAD  (6) 

2  UNIVERSAL  REPUBUC(2» 

3  RCA'iir.i 

4  CAPITOL  (18) 


5  NONESUCH  (t) 

6  ROADRUNNER  (24) 

7  W/IND-UPH) 

8  ROSWELL(5) 

9  REPRISE  (22) 

10  ATLANTIC  (24) 


Top  R<M'k  liabcis 


POS.ltILL  l;^rie1ITl'Je'.l 

1 

WARNER  BROS.  (S4) 

2 

RCA:;4j 

3 

SONY  MUSIC  iSli 

4 

ATLANTIC  GROUP  :W 

5 

CAPITOL  UJ. 

6 

UNIVERSAL  REPUBLIC  mi 

7 

INTERSCOPE  GEFFEN  AAM  M 

8 

ROADRUNNER  ilS) 

9 

GLASSNOTE  :1: 

10 

ISLAND  DEF  JAM  MUSIC 

GROUP  i»l 

Rock  Albums 

Artists 

POS.UTin  1:C^aIlec  Tillf^l  Impr  nt/Ubel 

1 

MUMFORDaSONS(3) 

Genlle(nan  01  The  Rod<i/Classnole 

2 

KID  ROCK  iJj  lonDogjillartic/M 

3 

FLORENCE  *  THE  MACHINE  1!) 

bnivcsal  Republic 

4 

FOO  FIGHTERS  (2)  Roiwll/W* 

5 

COLDPLAY())taKtol 

6 

BONJOVI{l;lsM/IDIM 

7 

THE  BLACK  KEYS  III 

Nonewcli/'Warner  Bf «, 

S 

FOSTER  THE  PEOPLE  II! 

SlarIime/(olumb*4'Sony  Husif 

9 

RED  HOT  CHIU  PEPPERS  (II 

Wainei  Bros. 

10 

TRAIN  (1)  Collimta'Sw  Husk 

11 

FIVE  FINGER  DEATH  PUNCH  (2) 

Prosped  Park 

12 

BEASTIEBOYSCiBiooWynOmrtaWol 

13 

KINGS  OF  LEON  (IIRCt 

14 

BONIVER(i!)ag»Buwy 

IS 

ARCADE  FIRElDHeige 

A  deeper  version  of  this  chart 
apisears  on  blllboard.blz 


Rock  Albums 


POS.nmiitttl  irnonn:  .abfl  

1  SIGH  NO  MORE  Humfotd  i 

Sons  Genlleman  01  The  Boad/Glaanote 

2  BORN  FREEKIiiSixlili>sM<lllanli;,'aG 

3  MYLO  X  YLOTO  (olllplir  (»WI 

4  WASTING  LIGHT 
Foo  FijMws  toiwplli'RCA 

5  LUNGS  Floitnct'TlitHadint 
Ulliverw-  R«lutilK 

6  GREATEST  HtTS  ton  lo>l  IsmH/iDIM 

7  BROTHERSTIwebctHon 
Mor-^^u(^'Wanier  Brpi 

8  TORCHES  F«l«Ih«P«pl( 
SlarI>me/(alumOia(Sonv  Husic 

9  I'M  WITH  YOU 

Red  Hoi  Chill  Peppen  Warner  Bros 

10  SAVE  ME,  SAN  FRANCISCO 
IrallKojiraiai'Sijr.y  VJIK 

11  HOT  SAUCE  COMMITTEE  PART 
TWO  Bentle  fiovs  imiUr,  Oysi.'Canilol 

12  COME  AROUND  SUNDOWN 
Kings  Of  Iron  ^(J 

13  BON  I VER  Bon  lv«f  iagia^iiwar 

14  THE  SUBURBS  AnadiFlreHngt 

15  A  THOUSAND  SUNS  Untin  Part 
Ma'liireMroai'W.irpr'raroi 

16  AWAKE  SMIel  <r««il/Fair  Tri(H/«lap(i[/«5 

17  THE  KING  IS  DEAD 
TheDHtmlKrlstsCap'lpl 

18  HELPLESSNESS  BLUES 
FI«1Fomkb^3P 

19  DANGER  DAYS:  THE  TRUE 
LIVES  OF  THE  FABULOUS 
KILUOYS  Hv  CMcal  Romaiiie 
fiepriMj'Warnef  Bras 

20  SO  BEAUTIFUL  OR  SO  WHAT 
PaillSimorHfdi,'ij:rh:or3 

21  NIGHTMARE  tmgedSmnlokl 
hnpplf^ii'Sire/yjarper  Brnl 

22  SCIENCE*  FAITH 

Ihe  Strip!  FMnr/gemc/EDKAonv  Mu« 

23  NEIGHBORHOODS 
Blink-182  3GC 'Irterstooe/IGA 

24  THEKINGOFUMBS 
Radloheadkl/'iriedape/IBB 

25  EVANESCENCE  tviMKMMWKpp 

26  AMERICAN  TRAGEDY 
HollrKOOd  UMud  «iM;'0(lar«/K« 

27  CODES  AND  KEYS 
Deatti  Call  For  (utie  Baruki'Ariapii;;iG 

28  HOLDING  ONTO  STRINGS 


BETTER  LEFT  TO  FRAY 

S«tl»r  Wind-up 

29  BARTON  HOLLOW 
Tlie  Civil  Wars  ser&ipilitv 

30  ENDGAME>tS(«9linst9l3(Mmor/IU 

31  TOWN  LINE  (EP)  Aaron  Lnis  (SI 

32  UKULELE  SONGS  EdditVtddtr 
Mwikf  I  wrenrhv'liniversal  Heoufr 

33  FARMER'S  DAUGHTER 
Crystal  flowefsoKl9,'live/R(A 

34  WHAT  SEPARATES  ME 
FROM  YOU  A  Day  lo  ttmmbcf  VKtory 

35  AMERICAN  CAPFTAUST 
Rye  Finoer  Death  Piintti  Prasocrt  Parlr 

3«  ANGLESIiieSlrotHUA 

37  IF  NOT  NOW,  WHEN? 
liHuOus  Uiiicrtal'tp-o'SorrrWusic 

38  THE  PROMISE 

Snice  Spriiygsleen  ( jljmlHa/Siiny  Musk 

39  THE  WHOLE  LOVE 
WlkODKP/Ajli-i'Epilaptl 

40  THEUNIONBIonloliii/lHnliisnll 

P3rkel 'r*eicitiy''D«ia 

41  MOVE  Third  Day  Esseni!aJ;'Sonv  Husk 

42  WAKING  UP 
OnHteiKiblit  HoslFr/interscooe/lliA 

43  CEREMONIALS 

FlorMtce  •  The  liMhine  Uiivcrsal  ReouOlir 

44  WAR  IS  THE  ANSWER 
Five  Frnger  Death  Punch  Prospe<l  Park 

45  IN  YOUR  DREAMS 
Stevie  Hidis  HpD'iSf 'Warner  Bros 

46  TIMEOFMYUFE 

3  Doon  Down  Uniyersal  ReoublK 

47  THE  TRUTH  IS... 

Theory  01 A  Deadmafl  60A/RoaOrunner 

48  CIRCUITAL  H)  Naming  Jacket  tio 

49  ALL  AMERICAN  NIGHTMARE 

Hindef  Uiii'*erM  ftepuDli; 

50  ASYLUM  DIstuited  ffeortse;Warner  Bros 
A  deeper  version  of  this  chart 
appears  on  blllboard.b4z 


Rock  Albums 

Imprints 

POS 

iNnisr  (criiriea  t<ii<si 

1 

GENTLEMAN  OF  THE 

ROADd 

2 

ATLANTIC  (22i 

3 

UNIVERSAL  REPUBLIC  (121 

4 

COLUMBIA  122) 

5 

CAPITOL  (11) 

6 

RCA!  10) 

7 

REPRISE  III) 

8 

WARNER  BROS.  (5) 

9 

NONESUCH  li) 

10 

ISLAND  (7) 

Rock  Albums 

Labels 

POS.UIEI  l[^J■'l'd■.;^yJ 

1 

WARNER  BROS.  (33) 

2 

SONY  MUSIC  nil 

3 

ATLANTIC  GROUP  (22) 

4 

CAPITOL  I2il 

S 

GLASSNOTE  lai 

6 

UNIVERSAL  REPUBUC  (») 

7 

RCA  11) 

8 

INTERSCOPE  GEFFEN  ASM  (IT) 

9 

ISLAND  DEF  JAM  MUSIC 

GROUP  ()B) 

10 

CONCORD  (9) 

(TO 


DECEMBER  17,  2011    I    vywn.billboard.biz  83 
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Rork  Albums 
Distributors 

pos.mniiuroi  :i.iijiit3iiiii".:  


1  INDEPENDENTS  m 

2  WEA<85;i 

3  UNrVERSALlIU 

4  SONY  MUSIC  (H) 

5  EMM  Oil 


Roeit  Son^ 
Artists 


1  RX>  FIGHTERS  (S)l)oswell/RCA 

2  MUMFORDSSONSSI 

Genllenidfi  0(  Ihe  Road,'RE[V61dssixile 

3  THE  BLACK  KEYS  (i) 
toiwMtiMVarnef  Bros, 

4  SEETHERUIWiKl-up 

5  CAGE  THE  ELEPHANT  (!) 

6  FOSTER  THE  PEOPLE!!) 

Stdilime/Columbta 

7  RISE  AGAINST  (2)  WlnteTOpe 

8  STONE  SOUR  l!)lil>M[ul«)«/liRI> 

9  UNKINPARKI2) 
HdOm  Viop^atnef  Bros. 

10  RED  HOT  CHILI  PEPPERS  121 
WafTWf  Bfos- 

n     AVENGED  SEVENFOLD  IJ) 
f^we^esVSlte/W^fner6ro^- 

12  THREE  DAYS  GRACE  U)  MRC« 

13  SIXX:A.M.(2)Ek!V«S»en 

14  ALTER  BRIDGE  (2)  tlWBnU^e/Capitol 

15  INCUBUS  l2)lrmrtaiyElx 
A  deeper  version  of  this  chart 
appears  on  blNbeard.biz 


Rocii  Sonpt 


1  ROPE  Foo  Fighters  Roswell/RU 

2  SHAKE  ME  DOWN 

(ag«I)>eElci>li«IK''iiie/R« 

3  WALK  Foo  ligMtntoswIVIIU 

4  PUMPED  UP  KICKS 
F«lef  riH  PMple  stall  in)p,'CDliinibia 

5  COUNTRY  SONG  S«tlw  Hm-K 

6  THE  CAVE  Humlordt  Son 
(ienllcft\inOrlh'iBoafl,''(!£[v'Glas«iD(e 

7  THE  ADVENTURES  OF  RAIN 
DANCE  MAGGIE  Did  Hoi  Cim  l>eiio<rs 
Watnef  Bros 

8  TIGHTEN  UP 

IlH  Bladi  Keys  Nonruxh^'Wariw  Bros 

9  HELP  IS  ON  THE  WAY 
Rbe  Against  DG(/tnlerKoc« 

10  WAITING  FOR  THE  END 
Linktn  Park  Hartiine  Shrv/Warner  Bros 

n  HOWLIN'FORYOU 

The  Marlr  Keys  Ncrmuii;Warii«r  Bros 

12  SAY  YOU'LL  HAUNT  ME 
SlH)eSourRoddrunnef''RRP 

13  LITTLE  LION  MAN  Mumlonl  a  Sons 
Geflli«nian  Dl  Ine  Hoa(]t'R£a;t'ASir>DIe 

14  UES  OF  THE  BEAUTIFUL 
PEOPLE  Sii:  A.N.  tttm  Sn<en 

15  DOG  DAYS  ARE  OVER 
FloreiKO  *  The  Hadrim  Unntrsal  ReoublK 

16  YOU  ARE  A  TOURIST 
Death  Cat  For  Cutie  ^Tsuk/Allamir 

17  ANIMAL  lleoo  Trees  Mmun/IDIM 

18  THE  SOUND  OF  WINTER 
Bush  2uma  liO(l,p'eflne 

19  ADOLESCENTS  htlAuslmmortal/Epr( 

20  SAILAWOUIATIOKlfC&jN 

21  BURN  PapaRoathFi^foSeven 


THE  HEAD  AND  THE  HEART 


22  DIAMOND  EYES  (BOOM-LAY 
BOOM-LAY  BOOM)  SWnestOOT  AlMit 

23  EVERY  TEARDROP  IS  A 
WATERFALL  CoMplay  (agitol 

24  WORLD  SO  COLD 
Three  Days  Grace  jit'f  .iUti 

25  RIP  TIDE  SrclrnrDplesRnR/yir^/CatiUI 
A  deeper  verslonofthlschart 
appears  on  blllb«ard.blz 


Rorii  ^iongs 
Imprintj* 


1  ROADRUNNER  (14) 

2  ROSWELL  lii 

3  GENTLEMAN  OF  THE  ROAD  (!) 

4  UNIVERSAL  REPUBLIC  0!) 

5  NONESUCH  (!l 
A  deeper  version  of  this  chart 
appears  on  billboard.blz 


Rocii  l*i$ongs 
 Labels 

POS.UIH  r.'-f.H  •  \kr  


1  WARNER  BROS.  OS) 

2  RCAO) 

3  CAPITOL  (21) 

4  ROARORUNNER 

PROMOTIONS  (20) 

5  UNIVERSAL  REPUBUC  1211 


A  dMpar  version  of  this  chart 
appaars  on  blllboard.btz 


Rocii  Digital 
Songs  Artists 

POS.UriSr  :i;ii.irt^dlillpii  .nipnnti'ljSe  


1  ADELE(!)XL/Columb(a 

2  FOSTER  THE  PEOPLE  l<) 

StarIimei'Cc*imbia 

3  TRAIN  (l)(o(um5B 

4  COLDPLAY(li)Capilol 

5  MUMFORD  a  SONS  «) 
(rfntk-man  01  Hie  Hodd/HtD/Glassnole 

6  THESCRIPT(a)PI«ino«ni(/Eti< 

7  THE  BEATLES  (!9)Api>le/Caoili:l 

8  FLORENCE  -f  THE  MACHINE  (I) 
UniwsalRe0ul](K 

9  ONEREPUBUC(!)Hoslev/lr«ers((iiie 

10  PLAIN  MrHITEr5(i)Holl(an(l 


Rock  Digital 
Songs 


POS.tlTlEiFllH 


ROLUNG  IN  THE  DEEP 

Ueic  Xl/Columbia 

2  PUMPED  UP  KKKS 
Foslef  The  People  Starlune/Codmbu 

3  SOMEONE  UKE  YOU 
Adele  W,i'(o>jmtia 

4  DOG  DAYS  ARE  OVER 
Dorente  *  The  Hadiliie  Universa!  Repubk 

5  SECRETS  OnetepiibricMoslev/lnterscoDe 

6  MARRY  ME  IraliKtlurptjB 

7  FOR  THE  FIRST  TIME 
TheSalptFliono9ef)K)TpK 

8  LITOE  UON  MAN  NwKord  1  Sops 
Gentleman  0)  The  RoarVflED/Glassnote 

9  THE  CAVE  HumlOdlt  Sons 
Gentleman  01  If*  fioaa/Hf  (VGIassniXe 

10  RHYTHM  OF  LOVE 
Plain  WMeT'sHollyviood 

n  ANIMALKeooTreesMiKury/IDM 

12  HEY,  SOUL  SISTER  TnhKmumbia 

13  EVERY  TEARDROP  IS  A 
WATERFALL  CoUpljy  (apilol 

14  DONTSTOPBELIEV1N' 
JoumeyCcruniCiia/le^aiy 

15  WAITING  FOR  THE  END 
Linkin  Part  Kactv^  ShniyVrarw  Bros 

16  PARADISE  (oldplay  (apilol 


17  SAILAKHOlNATIMIlleilNI 

18  COUNTRY  BOY  Aaron  lewis  Fealurlng 
George  Mnes  &  Charlie  Daniels  Raj 

19  COUNTRY  SONG  S«elh«  Wind  uo 

20  NOTHING  The  S(rlplPnonii«eni(/Eol( 

21  I'M  YOURS  JasonNraiAtUK/RBP 

22  SINGMyChenlcalRofnanfeReorlse 

23  VIVA  LA  VIDA  CoMplay  IlMol 

24  BREAKEVEN  The  SaiplPbonogen(/EpK 

25  RUMOUR  HAS  IT tdelelL/CnlKiibe 
,     A  deeper  version  of  this  chart 

appears  on  btltboard.biz 


Alternative  Songs 
Artlst« 


POS.UIIS1  ((hatlffllilUM  In-oiinKUfttl 


1  FOO  FIGHTERS  (3)  Sostyell/RCA 

2  MUMFORD  SSONSI!) 

Genllenw  01  Ihe  Ro«l)!)ED/Glassnole 

3  THE  BLACK  KEYS  I!) 
Nnnesiich/Warner&tos 

4  FOSTER  THE  PEOPLE  (2) 
Stall  ime/Columbia 

5  CAGE  THE  ELEPHANT (!l 
DSPylive/BtA 

6  RISE  AGAINST  (!)DO(JMers(Ooe 

7  UNKINPARK(2> 
HatbineSJiop/WarneiBros. 

8  AWOLNATION(2)Redeijtl 

9  YOUNG  THE  GIANT  (2) 
Roadriinner/RfiP 

10  THE  AIRBORNE  TOXIC  EVENT 
(2)Ha|OidomiVlsland/IDJItG 


Alternative  Songs 


PUMPED  UP  KICKS 

fostei  The  People  SlaiTime/Coluniba 

2  SHAKE  ME  DOWN 

Ca«eTbeElephaiilDSPMMA 

3  ROPE  Foo  Fl9hlefSRos»ell/RCA 

4  THE  CAVE  Nunlord  (  Sons 

Gfni™nOt!ne[ioad,iI}ED/&lassnDte 

5  WALK  Foo  Fighters  RnwICRU 

6  SAIL  AWOmAnOKRM  Bull 

7  WAITING  FOR  THE  END 
Linkin  Park  ttenase  ShoD/V(arner  Bras 

8  TIGHTEN  UP 

The  Black  Keys  Nmestxh/vramei  Bros. 


9     HELP  IS  ON  THE  WAY 

Rise  Agalnsl  DG(/inleiunoe 
K)  CHANGINGThtAnerBelnkiTeiil 

Ha)Drdwiifti>s^nd/iI)lMG 
n  HOVkFLIN'FORYOU 

The  Black  Keys  Nonesrxli,rwainei  Bros. 

12  THE  ADVENTURES  OF  RAIN 
DANCE  MAGGIE 

Red  Hot  ChW  Peppers  Warner  Bros- 

13  YOU  ARE  A  TOURIST 
Death  Cab  For  Cutle  Bafsuk/Atlanik 

14  MYBODYVocinglheGlanlRoadtiinnei/RRP 

15  ADOLESCENTS  Incubuslmmortal/Eplt 

16  UP  ALL  NIGHT  eW'IBiDGC/lnterscoee 

17  SINGHyChemitalRonunteReixise 

18  THE  SOUND  OF  WINTER 
Bush2untafi«t,ifCfie 

19  MAKE  IT  STOP  (SEPTEMBER'S 
CHILDREN)  RIseAgalnslDGCMemope 

20  PANIC 

Sublime  With  Roflte  Fueted  ByRamen/RRP 

21  NEW  LOW 

NIddle  Class  Rut  Bnghl  Anlenna/llG 

22  UTTLE  LION  MAN  Hunlord  S  Sons 
GwHeman  0(  The  Road/REDiteiixiIe 

23  YOUNG  BLOOD  The  Hated  And  Famous 
Somewliat  Damagedj'PotydorAlnrwrsal  Republit 

24  COUNTRY  SONGSeetteiWind  UP 

25  WHIRRING 

The  Joy  FormidaUe  Canvast^iki'Ailantic 
A  deeper  version  of  this  chart 
appears  on  bIHboard  Jslz 


Alternative  Songs 
Imprints 

PO».weillT  (tlmled  li1l«s)  

1  DGC(9) 

2  GENTLEMAN  OF  THE  ROAD  (!l 

3  NONESUCH  (!) 

4  STARTIME(2) 

5  RCA(7) 
A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


Alternative  Songs 
 liabels  

POS.iant  I.I  ^aitf c  Mit>;  

1  WARNER  BROS.  (D) 

2  CAPITOL  (IS) 

3  RCA  (9) 

4  INTERSCOPEO!) 

5  ROADRUNNER  PROMOTIONS  (U) 


A  de«p«r  version  of  this  chart 
app«ars  on  biHboard.blz 


Triple  A  Artists 

aOS.IitBl  '[liail»i)ill«lini(>'in!,'labgl  

1  ADELE(3)XL/Colutiitiia  ^ 

2  MUMFORDSSONSi!) 

GenllnmafiO(IkRMd,'RED(Giassnote 

3  THE  DECEMBERISTS  (!)  tapilol 

4  AMOSLEEl2''BliieKD(e((ai>llDl 

5  FLORENCE   THE  MACHINE  (1) 
Dniversal  Republic 

6  FnzaTHETAI4TRUMS(2)dan9erbM 

7  COLDPLAY(!)CapilDi 

8  DEATH  CAB  FOR  CUTIE  (B 
SarsuAyAtlaniK 

9  THE  HEAD  AND  THE  HEART  12) 
Sut)Pop 

10  RAYLAMONTAGNEANDTHE 
PARIAH  DOGS  (2)  RCA/RED 


BILLBOARD    I    DECEMBER  17, 20T1 


Ccr 


Triple  A  Songs 


1  ROLUNGINTHEDEEP 

Allele  Molumbia 

2  MONEY  GRABBER 

fitz  i  The  Tantnjms  dargerfinil 

3  WINDOWS  ARE  ROLLED  DOWN 
Ainosl«Bli,fNnrei'(anitDl 

4  DOG  DAYS  ARE  OVER 
ftorerce  *  The  K«Mne  Umvetsal  fieoublK 

5  THECAVEMainlonllSiMS 
Genttejnin  Ot  IIw  Soail/KtO,'\jlai«wle 

6  LOST  IN  MY  MIND 
The  Head  And  the  Hearl  kb  Pop 

7  DOWN  BY  THE  WATER 
TheOecembenslKd^ilol 

8  PUMPED  UP  KICKS 
Fostef  The  People  Mjtliine/Columhd 

9  YOU  ARE  A  TOURIST 
Death  Cab  For  Cutie  Battuk/AtunlK 

10  FOR  THE  SUMMER 

Rav  Lamonlagne  And  Die  Pariah  Dogs  R{iiyfitD 
n     ROLL  AWAY  YOUR  STONE 
HiunlordlSoin 

Gertleman  01  The  Boad^Bf  0/flassnole 

12  EVERY  TEARDROP  IS  A 
WATERFALL  CoMplav  Capitol 

13  HEY  MAMA 

Hat  XeariKV  Awa'e,''(Jni)^^al  SepublK 
M    RUMOUR  HAS  IT  tMe  UalimlKa 

15  FASTER  Natt  Nathanson  Adociiyvanguiid 

16  GIVE  ME  SOMETHING 
SranOn45[hcoih:in.ft:lanrir 

17  THE  ADVENTURES  OF  RAIN 
DANCE  MAGGIE 

Bed  Hoi  Chill  PepilWi  Wflmcr  Br35 

18  RADIOACTIVE  Kings  01  leohtCA  IiHG 

19  FROM  THE  CLOUDS  lack  lolnson 
Brustilireyuiiversal  fieflubl*; 

20  SOMEONE  UKE  YOU  AMtlL/Columliu 

21  LONGING  TO  BELONG 

Eddie  Vedder  Mcnii:',»xn:h/Uniiwal  HepuWK 

22  THE  AFTERUFE  Paul  Snoii  Heai/<K 

23  HOWLIN'  FOR  YOU 

The  Slack  Keys  Ncnesudi/WariHr  BnK. 

24  UTTLE  LION  MAN  MuintdnK  Sons 
feritlenian  Ot  Ttie  Bo3fl;i!t[^'G^snote 

25  HEY  HEY  HEY 

Michael  Franll  S  Speaitiead  Sao  Boo  VCai/Cacilol 
A  deeper  version  of  this  chart 
appears  on  bltlboard.blz 


Triple  A  Imprints 


POS.IWIMI  iCn^irprt  Tillesl  

1  CAPITOL  (7) 

2  XL  [41 

3  GENTLEMAN  OF  THE  ROAD  (11 

4  RCA  III 

5  UNIVERSAL  REPUBLIC  lU 
A  deeper  version  of  this  chart 
appears  on  li1llboard.biz 


Triple  A  Labels 


POS.lim  iCh^rtprtliilgtl  

1  CAPtTOL(16) 

2  UNIVERSAL  REPUBLIC  (II) 

3  COLUMBIA  (9) 

4  RED  (II) 

5  ATLANTIC  (6) 
A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


Active  Rocii 
Artists 


1  SEETHER  (2)  Wind-Ill) 

2  AVENGED  SEVENFOLD  111 

Ho[:'elf^sAir?(Wanef  Bias 

3  FOO  FIGHTERS iJi^mwH/MA 

4  DISTURBED  I  ;:<Repiise/Man)ef  Bros 

5  ALTERBRIDGEiAAIIerBiidgi/Capilol 

6  FIVE  FINGER  DEATH  PUNCH  (ij 
FtosfieaPark 

7  SIXX:A.M.(«  Eleven  Sevw 


10  ROPEFoongMeTSliossieimi 

n     WELCOME  TO  THE  FAMILY 

Avenged  Seventold  Dcoeles^/Sire/Wamei  Bios. 
U     FAR  FROM  HOME 

live  ruiger  Death  Punch  Frosnect  Park 
13    ISOLATION  «leiBikDeAiteiUl!ie«aiU 

M    SO  FAR  AWAY 

Avenged  Sevenlold  Hoc>e^ss.(S^)VCamet  Bros. 

15  LOWLIFETIieervOIADeadiiiaii 
h&i,i'fioadruniier/T?fif 

16  TONIGHTSeelhetv«rt-no 

17  THEANIMALOislurbedRenrise 

18  RIP  TIDE  Sick  Puppies  KBH/VlrgliVCatltol 


UNIVERSAL  REPUBUC II) 
REPRISE): 
A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


Active  Rock 
Labels 


POS.Hin  ({raneil  lines) 


1  ROADRUNNER 
PROMOTIONS  m) 


8  SKILLET  (I)  ArdenDTBilradeMllinlic 

9  PAPAROACH(!)EinenStven 

10  STONE  SOUR  (!iRoadriinner/RRP 


Active  Rock 
.Songs 

POS.  init  iitlil  linr'  l.':atiyl 


1     COUNTRY  SONG 

Settlief  Wind-up 

a       UES  OF  THE  BEAUTIFUL 
PEOPLE  Sin:  A.M.  llwii  Seven 

3  AWAKE  AND  AUVE 

SkilleUrdent,''lair  fidfle.'Allar.lic 

4  WALKFooriglilenBosivelVBCA 

5  SICKAdelitasWavvlrgir\^acnoi 

6  NOT  AGAIN  Slaind  Fhp.'lTlantir 

7  DIAMOND  EYES  CBOOM-LAY 
B(X>M-LAYB(X>M)Shlnedi>irnAllanil( 

8  DIE  TRYING 

Art  Of  Dying  inloocalKin/Beprlse/llG 

9  BURN  Papa  Roach  Eleven  Seven 


19  WARRIOR  Dislurted  leonsinarner  Bros 

20  THE  ADVENTURES  OF  RAIN 
DANCE  MAGGIE 
BedHotChii  Peppers  Warner  Sins 

21  LAST  MAN  STANDING  Pop  Evil  lOne 

22  THE  LAST  TIME 

All  That  Bemains  FrnsttselKyitayoi  Mie 

23  MONSTER  YOU  MADE  Pop  Evil  dkie 

24  BLOW  ME  AWAY 
Breaking  Ben)aminH;ilivMi:i>;i 

25  GHOST  OF  DAYS  (K3NE  BY 
Alter  Bridge  All^r  Bndop.'Cac^al 

/tftk  A  deeper  version  of  this  chart 
T^j^  appears  on  bllll>oard.l>lz 


Active  Rock 
Imprints 

PQS.ineiarl  :(haiit-3!ili»^  


1  ELEVEN  SEVEN  (12) 

2  ROADRUNNER  IIS) 

3  WIND-UPS. 


2  CAPITOL  in) 

3  ELEVEN  SEVEN  (in 

4  ATLANTIC  l!) 

5  UNIVERSAL  REPUBUC  (ID 


A  deeper  verston  of  this  chart 
appears  on  blllboard.biz 


Heritage  Rock 
Artists 

pos.urin  iCnaiiefll'ii^stlmp^imAabel  


1  SEETHER  (2)  Wind-up 

2  FOO  FIGHTERS  lilRosiveiratA 

3  ALTER  BRIDGE  (iiUerSridge/Capital 

4  SIXX:  A.M.(2)0evenSeven 

5  STONE  SOUR  (!)  Roadrunner/HHP 

6  SHINEDOWN  llAtlantic 

7  THREEDAYSGRACElilliveyRCA 

8  AVENGED  SEVENFOLD  (1) 
HopelKS/Sire/WameiBros. 

9  DISTURBED  (OReprrse/WamerSros. 

10  SAVING  ABELUlSkiddcofViglrVtapilol 


Heritage  Rock 
 Songs  

POS.riTmilltl  lm(]fin-,'i36i.| 

1  UES  OF  THE  BEAUTIFUL 
PEOPLE  Sixx:  *.M.  [ieven  Seven 

2  ecu  NTHY  SONG  Seether  Kino  (ip 

3  DIAMOND  EYES  <BOOM-LAY 
BOOM-IJVY  BOOM)  Shiliedom  Atlantt 

4  ROPEFooFighlenlosviet'KA 

5  SAY  YOU'LL  HAUNT  ME 
Stone  Sour  flnaCtunrer/MP 

6  WORLD  SO  COLO 
Three  Days  trace .  .eyilCj 

7  PORN  STAR  DANCING 
Hy  Darkest  Days  Featuring  Zakk  Wylde 

MVS,'a"ii.'is?rcjrv(10iM& 

8  GHOST  OF  DAYS  GONE  BY 
Alter  B^MgeAnefBrll^gey(anltol 

9  LOWLIFE 

Theory  Ot  A  Deadnun  604,rKoadrunner/SBP 

10  ISOLATION  Alter  Bridge  Ann  Snnge'Cagilol 

11  RIP  TIDE  Sick  Puppies  m.'vlrgn/Capdm 

12  WALK  Fon  Fighters  Riiiwfl'tlJ 

13  THE  ADVENTURES  OF  RAIN 
DANCE  MA<X;iE 

Red  Hot  (hill  Peppers  Warnpr  Brns 

14  LOVE-HATE-SEX-PAIN 
Godsmack  Universal  Rp(}ublii 

15  THE  SEX  IS  GOOD 
Saving  Abel  siiiddco^V^ini'CaDrtot 

16  SO  FAR  AWAY 

Avenged  Seventold  hDi:eless.'Sire(ltfanKBroi. 

17  WHEN  YOU'RE  YOUNG 
3  DoofS  Down  Universal  Repulalic 

18  NOT  AGAIN  Slaind  FliD'Atlanlic 

19  WELCOME  TO  THE  FAMILY 
Avenged  Seventold  i'ocolessysire,"«arne(  Bros. 

20  THE  ANIMAL  DIstutted  Beorise 

21  GYPSY  WOMAN  Jonathan  Tyler  I 
The  Horthern  Ughls  F -siocAiank 

22  TONIGHT  Seether  Wind  ua 

23  NEVER  LOOKIN'  BACK 
Kenny  Wayne  Shepherd  Band 
Lioskv'loudSProsidi'fioadmnner/SRP 

24  LOST  IN  YOU  Ttree  Days  Sract  MBCA 

25  SICKUelltasWayViidiivCMilol 

il^k  A  deeper  version  of  this  chart 
Tf^  appears  on  blllboaitLbU 


Heritage  Rock 
 Imprints 


1  ELEVEN  SEVEN  (12) 

2  ROADRUNNER  (U) 
S  WIND-UP  ;i 

4  UNIVERSAL  REPUBUC  (6) 

5  ALTER  BRIDGE  i;) 


A  da«p«r  version  of  this  chart 
appears  on  blllboard.biz 


lleritase  Rock 
Labels 


POS.UIil  Khaned  (illEi 


1  ROADRUNNER 
PROMOTIONS  07) 

2  CAPITOL  Ui 

3  ELEVEN  SEVEN  (121 

4  ATLANTIC  11) 

5  WIND-UP  (SI 


A  d««p*r  version  of  thli  chart 
appears  on  blllboard.biz 
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Dance  Club 
Artists 

POS.Htm  liWM  lilies)  lm|](int,'Ubel 


1  KATY  PERRY  (5)  Capitol 

2  LADY  GAGA  '.tl 
Slreamiiie/Konlivc.'inleiKope 

3  RIHANNAiilSRPmiidVIDM 

4  BRITNEY  SPEARS  n))iw/RCA 

5  JENNIFER  LOPEZ  (nlM/IDM 
«  DAV1DGUETTA(5) 

Wliaf  A  Huyc/Astiatweiks/Capitot 

7  KYLIEMINOGUEHI 
Parloohcne/AiliatwefWCdDilo* 

8  YOKOONOdlMindlmlvmled 

9  BEYONCEOMoood/toluntia 

10  SELENA  GOMEZ  inHollvmod 
A  deeper  version  of  this  chart 
appears  on  b4llboard.blz 


Dance  Club  Songs 


PO».mitntnl  IBipfir|i|abfl 


1  E.T.btyPcny  Capitol 

2  S&MDilumaSRPmian'iDiHG 

3  HIGHER  laioCnuFHtuiilig 

l*ll«  NllH«lx  1  Iravit  M<Cn  Kmurv/IDIM 

4  WHO'S  THAT  CHICK?  DuridCutna 

Featuring  Rilunna  <iuri/Asiiai<i^iiv'(«iioi 

5  HELLO  HanlnSiOcltiOratonelte 

6  LAST  FRIDAY  NIGHT  <T.G.I.F.) 

btlPHTVCaptol 

7  DIRTY  DANCER  Enrinut  IglKlai  WMl 

Ihlw  iMturinq  LIf  Wayne  L^iveruJ  RecublK 

8  BEAUTIFUL  PEOPLEQinsSmwn 
Featuring  B«miv  Befiaisl  JiveyRf  A 

S     SAVE  THE  WORLD 

SmdBh  Howe  Nana  Aslralweiti/Cap^ol 

10    BETTER  THAN  TODAY 

KvlieMino9ueParlcc.rior#;Asltaiwe!kytapitol 

Tl     PUT  YOUR  HANDS  UP 
(IF  YOU  FEEL  LOVE) 
Kvlle  Minoqiie  Parlap^one^AslTalwerks/Capalol 

12  ARMY  OF  LOVE  Ketll  KM/IDM 

13  PARTY  ROCK  ANTHEM 
LNFAO  Featuring  Lauren  Bennett  &  SoonRodi 
Party  fia(li/wiii.i.ain/(lierrvItee/ln<eruoi]e 

14  TONIGHT  fl'M  LOVIN*  YOU) 
Enrique  Iglesias  Feabirlng  tuilaals  &  DJ  Frank  E 

Universal  RepufK 

15  ON  THE  FLOOR  lennilerloKl 
FeaurtagPlltlilllsuiil/IIiIlM 

16  I'M  INTO  YOU  leimiltr  lopei 
Featuring  U  Wane  IM/'IDJIW 

17  TILL  THE  WORLD  ENDS 
Britney  Spears  liuF.'Rt  A 

IS    PAPI  tetinitef  lovei  Island/iDlHC 

19  FIREWORKtUtyrerryCaM 

20  TIL  DEATH 

ittynter  Gordon  Big  BeatyAltinrii 

21  MOVE  ON  FAST  Ono  Kind  train/tmlnl 

22  ONEHOTPlfASURE 
EritataTnePrenyNess 

23  BORN  THIS  WAY 

Lady  Gaga  Mreamline/tonlire/lnlertrope 

24  IN  THE  DARK 

Dey  lndle-Po[^alnr«^al  RepuhtK 

25  GOOD  GIRL 

Alexis  Jordan  Slarl^CK/ltoc  Nallon/CDiun«ia 

Adeeperverslonofthlschart 
app«ars  on  bllU>oard.blz 


Dance  Club 
Imprints 

pos.wetllT  i!r;inpd  iiilesi 


1  ASTRALWERKSOS 


2  ISLAND  (i) 

3  JIVE  (6) 

4  CAPITOL  (I) 

5  HOLLYWOOD  (S) 

6  UNIVERSAL  REPUBLIC  (SI 

7  INTERSCOPEtSI 

8  BIG  BEAT  ill 

9  CHERRYTREEOl 

10  MIND  TRAIN  ffl 


Dance  Club 
Labels 


POS.lian  {[liatlfjIillFti 


1  CAPITOL  (24) 

2  INTERSCOPEW 

3  ISLAND  OEF  JAM 
MUSIC  GROUP  (14) 

4  COLUMBIA  (Ml 

5  UNIVERSAL  REPUBLIC  (I) 

6  JIVE  LABEL  GROUP  (?l 


2  TAKE  OVER  CONTROL 

Atroiadi  Featuring  Eya  Samons  Rolibins 

3  PARTY  ROCK  ANTHEM 
LItFAO  Featuring  tauren  Bennett  &  Goonltock 
t>any  BrKVmliiam/trwrrvIiee/lnlenrorie 

4  MR.  SAXOBEATAIeiandnStaa  Ultra 

5  SAVE  THE  WORLD 
Swedisli  House  Hatia  AstfatrrerlisrCapitol 

6  ADDICTION  Medina  Ultra 

7  ROLLING  IN  THE  DEEP 
AdekU/totumUa 

8  FREEFALUN'IoeBadariSigBealWMr 

9  EX  Katy  Perry  Featuring  Kanye  West  Capitol 

10  SEEKBROMANCEIin/Bergnapitn 
n  S«MBiliannaslf,'liellaiiirlDlHC 

12  ON  THE  FLOOR  tennlterlopei 
FeMllngnt)lilllisMO.'M 

13  FIREWORK  Katy  Perry  (aoiloi 

14  MOREUstetlalM/llG 

15  CINEMA 

Benny  BenassI  Featuring  Gary  te  lira 

16  TONIGHT  (I'M  LOVIN"  YOU) 
Enrique  igieslas  Featuring  Ludacrls  I  DJ  Frank  E 


Dance  Airplay 
LiabeLs 

LliMl  ((hailed lillFi>  


1  ULTRA  (27) 

2  CAprroL(Mi 

3  JIVE  LABEL  GROUP  9! 

4  ATLANTIC  (li 

5  ISLAND  DEF  JAM  MUSK 
GROUP  (10) 


Dance/Electronic 
Albums  Artists 


pos.aimi 


1  LADY  GAGA  (4: 

S!ri:'amin{','Korilive,/inI(;rscDP(.'/IGA 

2  DAFT  PUNK  iiMDmi, 

3  DEADMAUSdlKauStrapAIIIra 

4  LMFAO(I) 

Party  Rocl(/wiii.i.am/(herry1ree/kiters<ope/iGA 


7  RCA  (10) 

8  HOLLYWOOD  IS 

9  ATLANTIC  i4) 

10  NETTV^RK  (t) 


Dance  Airplay 
Artists 

PO%.  unsr  Klurlpd  rules)  ImprmrAaliel 


1  RIHANNA  (6)  SRP/Del  Jam/IDJHG 

2  KATYPERRYfiKapiW 

3  BRITNEY  SPEARS  (B)(«e/IKA 

4  SWEDISH  HOUSE  MAFIA  (!l 

Astralyrerks/(apitoi 

5  DAVID  GUETTA  (SI 
WM  A  Ni»K/Astrai»erts/Cai»loi 

6  ADELEl2)XL;[iilumbia 

7  ALEXANDRA  STAN  (II  Ultra 

8  MEDINA  (I)  Ultra 

9  MARTIN  SOLVEIG  U)  Big  Beat/AtlaniK 

10  PrTBULL(4lHr»SM>lcCipl>lds/l/1l(A 


Dance  Airplay 


POS. imi liiltl  lr:[  III   

HELLO  Martin  Solmlgli 

Dtagonette  Big  Beat/Allanlic 


Universal  Rtpublk 

17  NITON  (THE  REASON)  ElVhydlUllrj 

18  CALL  MY  NAME 

Sultan  t  Hed  Stiepard  Featuring  Nadu  All  Harem 

19  WHATAFEEUNG 

Alei  Gaudino  Featuring  KeBy  Rowtand  Ultra 

20  RAISE  YOUR  GLASS  Pink  latamJH 

21  SUN  AND  MOON  AlMvelBeyond 
Featuring  Biclurd  Bedtord  APiunabeal^'Ullra 

22  BEAUTIFUL  PEOPLE  (lirHBrotrn 
Featuring  Benny  Benassi  live/ttCA 

23  GIVE  ME  EVERYTHING 
Ptttull  leatuimg  Ne-Vo,  Alrojark  I  Hayer 
Nr  JOiWoGranls/VlltA 

24  IN  THE  DARK 

Dev  lndle-Pop/\lrr>efsal  ttepubllc 

25  NOT  GIVING  UP  ON  LOVE 
Aimin  Van  Buuren  Vs.  Spphie  Ellis  Bextor  Ulira 

iflfek  A  daeper  version  of  this  chart 
^jjlf  appears  on  lillU>aard.bl> 


Dance  Airplay 
Imprints 


POS.UIeasil  (dialled lilies) 


1  ULTRA  (24) 

2  BIG  BEAT  (S) 

3  JIVE(S) 

4  ASTRALWERKS(IO) 

5  CAPITOL  (Tl 


5  SKRILLEXtnBlgBeit/MauStiail/Attantic/AG 

6  DAVID  GUETTA  (!) 

Wlifl!  A  Mu^c/Astraiwerlis/CapltcJ 

7  0WLCITY(2IUn(VErsalllepubiir 

8  KE«HA(lll(em»al>e/ll(A 

9  VIC  LATINO  (I)  Ultra 

10  LCDSOUNDSYSTEM(l) 
DFA/VirgiiVCapiloi 


Dance/E21ectronlc 
 Albums  

POS.iiiiraiUii  iTir- 


BORN  THIS  WAY  Lady  Gaga 

Slic^niiinc/Koiilivci'iiiters^oDe/iGA 

2  TRON:  LEGACY 
(SOUNDTRACK)  Dad  Pink  Halt  thsnei 

3  THE  FAME  Lady  Gaga 
Slreamline/KonliM/Chefrytree/lnlefSidpe/KiA 

4  SORRY  FOR  PARTY  ROCKING 
1I»A0  Party  lo(V«iii,i,am/(lieirytree/ 
lnlers(ooe/l<iA 

B     4X41=12  dea(tnHu5Ha[iSlraQ(ullia 

•     SCARY  MONSTERS  AND  NICE 

SPRITES  (EP) 

Skrilei  Big  BeaI/ltau5ria(>/AllanliryAi^ 
7     NOTHING  BUT  THE  BEAT 

David  Gueda  mat  A  Husn/AstralMrts/Caoltol 


8  TME  FAME  MONSTER  (EP) 
Lady  Gaga  SlreamiineyKoonve/Clicrrytree/ 
Inierstope/ftA 

9  THE  REMIX  Lady  Gaga 
Slreamlniertontlyerttierryrree/interscope/IGA 

10  ALL  THINCSS  BRIGHT  AND 
BEAUTIFUL  Osri  City  Jn/.-e^sal  RepulsiK 

n  I  AM  THE  DANCE  COMMANDER 
*  I  COMMAND  YOU  TO  DANCE 
KeStuKeiHisabe/IKA 

12    TRON:  LEGACY 

RECONFIGURED  Dan  Putt  Wall  nsney 

IS    UKFDUBSTEP2O10  Various  ArtoUUH 

14  VIC  LATINO  PRESENTS: 
ULTRA  DANCE  12  VK  Latino  (l» 

15  THE  FALL  GorllaiyiigiiVtaoilol 

16  THIS  IS  HAPPENING 
LCD  Soundsystem  Df  A/Vw  gr(/{apitoi 

17  BODY  TALK 

ftobyn  Konicniwa/[Iierrytiee(ln<erstooe/IGA 

18  JAMES  BLAKE 

James  Blake  Poerdor/universal  Reputik 

19  ZONOSCOPE  Cut/// Copy  Hoddlai 

20  CLUB  UFE  VOLUME  ONE: 
LAS  VEGAS  TIesto  KuSKai  treeHom 

21  HURRY  UP,  WE'RE  DREAMING 
NBlmme 

22  NOW  THAT'S  WHAT  I  CALL 
CLUB  HITS  2  Various  Altlltl 
tFtlAtnr««sa^Sony  MusicAapitol 

23  STREETS  OF  GOLD 
iOHSPIioldIiii5h/A6 

24  CULTURE  OF  FEAR 
Thievery  Corporatioe  est 

25  BIOPHIUA 

Bjofk  One  Linie  lndian/)tonesu(tl/Wamer  Bros. 


Dance/Eleetronic 
Albums  Imprints 

pos.wetiiii  i:i.i':i'j  •iiiosi  


1  INTERSCOPECB) 

2  KONUVEM)  V  . 
2  STREAMUNE(4] 

4  WALT  DISNEY  (!) 

5  MAUSTRAP5) 

6  CHERRYTREE(ll) 

7  UNIVERSAL  REPUBLIC  (4) 

8  ULTRA  111) 

9  ASTRALWERKStS 

10  VIRGIN  (!) 


Dance/Electronic 
Albums  ljal>els 


INTERSCOPE 
GEFFEN  AAM  (li) 
WALT  DISNEY  (!) 
ULTRA  (lb) 
CAPITOL  IS) 
ATLANTIC  GROUP  (S) 


Dance/Electronic 
Albums 
Distributors 

POS.IlSTIIHT0i  ((harleo  Irtles) 


UNIVERSAL  (25) 
INDEPENDENTS  (101) 
EMM  (101 
WEAIII) 

S0f4YHU$IC(l) 
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Christian  Albums 
Artists 

POS.uti^i  ■iii.i.'i'.r  -111-.  

1  CASTING  CROWNS  (3) 

Beach  Slreet/Reunion/Providenl-lntegntv 

2  CHRIS  TOMUN  II; 

y«teps/Se*TowyEMI  CM6 

3  SKILLET  in 

Ai(fent/fa«  Itdile/Aliartic/Provitfml-liitBgtilv 

4  THIRD  DAY  II) 
tssenltal/ProwidEfil-lnlegnty 

5  LECRAEWReatn/lnfiniti 

6  NEWSBOYS  19  kipoc/EMCnG 

7  MERCYME  I 
FdiiliaiJe/Pfovidm!  Inlegfil) 

8  RED'   -.L.r:„!  .■.i.iL/ii-.rvgrili 

9  FR  ANCESCA  BATTISTEU.I :  I 
!  ■!,.  il  iVml-iuit; 

10  NEEDTOBREATHE 


Christian  Albums 

pos.lintlrtm  -:it-il  l!^^  

AND  IF  OUR  GOD  IS  FOR 
US...  ClirlsTomlin 

siisteps/Sptiriow/EMI  CMG 

2  WOWHITS2011VKlO(ls«itlsls 
IT  ;pi:..  il  ■it^j.ii,;rt,---i.(i,'ti/fMi.'fMKMr! 

3  UNTIL  THE  WHOLE  WORLD 
HEARS  Casting  (Towns 

BeaUi  Sjreeiyfieciiiio<^'Pravii)enl-liilegnlt 

4  AWAKE  SUHI 

ArW'iil'fiK  Irate/AllAdlK/F^idpnllntearitv 

5  MOVE  Ttiiid  Day  i-iseiitial'Piffi'dem-lrJegfilv 

6  COMETOTHEWELLCKtlngCrmns 

7  THE  GENEROUS  MR.  LOVEWEUL 

WenyHe    ■  i  ■    i         ■  r'-ini, 

8  BORN  AGAINnmnois  r  :  I"  I"; 

9  UNTIL  WE  HAVE  FACES 
M-  Jl;-'. - 

10  HUNDRED  MORE  YEARS 
ffant«(a  Batlnlelli  i?-.^ni..waiil  Ciiia 

11  REHAB  LeCiaeSiacn/MMv 

12  BLESSINGS 

laura  SlMV  friii  iraiJe.'^'iovitonl  inlegirtv 


13  WE  CRY  OUT.  THE  WORSHIP 
PROJECT  Jltntly  (amp  KC/m  (IK 

14  TONIGHTUtlvllairorcfliinUEHICM 

15  THE  LIGHT  MEETS  THE  DARK 
Tenlh  Ayenuf  Hflfth  (!eunoniiPt(wx)enl-Negfitv 

16  YOUNG  LOVE  Nil  KNtK)  Inmlm  Oli 

17  AFTERMATH 

Hillsoiig  Mm  Mvml^mtim  M 
IS    WHAT  IF  WE  WERE  REAL 
HaildlsaSiianoK.XHKM 

19  THE  RECKONING 
WcHllalnallie  AilanlicWonKnib 

20  VICE  VERSES  Smtdlfool 
loii¥tcaie  pewte/UeiJenlial/EHI  (HCj 

21  WOW  tn'S  (YELLOW)  Vaiiou 


CASTING  CROWNS 


I 


m  /  THE  YEAR 

CHARTS  Kv^Uii 


UrtlstjPimliWI-liiWritr/WKMIi/Woca-drt 

22  WONDER 

Wdiad  W.  Snillh  Sciinon^iovNlenl '  inteoiitv 

23  THE  STORY  OF  YOUR  UFE 

24  REHAB:  THE  OVERDOSE 

IKrae  Bwtl.Mlnily 

25  NO  FAR  AWAY 

Oiris  August  f«(Wi!/woi!l-(uit) 
i^h^  A  deeper  version  of  this  chart 
^fff  appears  on  blllboard.Mz 


Christian  Albums 
Imprints 

pos.iwwm      '  .!  •  ■  ■   


SPARROW  (29) 
FAIR  TRADE  W 
REUNION  in) 
ESSENTIAL  (III 
FERVENT  (I) 
INPOPfil 
SIXSTEPS(;i 
BEACH  STREET  (4) 
REACH  B) 


10    WORD-CURB  (II) 


Christian  Albums 
Labels 


1  EMI  CHRISTIAN  MUSIC 
GROUP  K 

2  PROVIDENT-INTEGRITY  (57) 

3  WORD-CURB  iO) 

4  INFINITY  (91 

5  MORMON  TABERNACLE 
CHOIR  It) 

6  CRACKER  BARREL  III 

7  SONY  MUSIC  (4) 

8  LUCID  (!) 

9  OSMOND  (1) 


Christian  Albums 
Distributors 


POS.HSTIIIinOI  'iCIurlfjlitlfSl 


EMM  (115) 
SONY  MUSIC  I5i) 
INDEPENDENTS  (S4) 
WEAUt) 
UNIVERSAL  (t) 


Christian  .^»ongs 
Artists 


CHRIS  TOMUN  (  '>) 

iiKilfyS'iMiiovi/EHICMG 

MERCYME(2|lKilrade 

CASTING  CHOV«gS(S) 

Beach  Sti«((l(HjnKnVP(G 

TENTH  AVENUE  NORTH  I II 

Reunion/PlO 

BRANDON  HEATH  (!) 

Monomode/Kcunion/PIG 
THE  AFTERS  (nfairliaie 
JEREMY  CAMP  (!1  Bft/Too* 8  U 
M  ANDISA :  >  I  Sl>arni»,«  (HC 
THIRD  DAY  l«  Essintial/PIG 


10  JOSHWILSONCSSoaim/EMKMO 


Christian  Songs 


pos.iimiiim 


YOU  ARE  MORE 

Tenth  Avenue  North  Rairaon/PlC 

GLORIOUS  DAY 
(UVING  HE  LOVED  ME) 

(astlltg  (rowBS  B?4:h  Slreel/Seyniwi/I^G 
STRONGER  Namtsi  SmirMm  (M 
YOU  LOVE  ME  ANYWAY 
SIdevnIli  ProfilKts  Fe[vpnt;V)Dro-{uil) 
YOUR  LOVE 

Brandon  Heath  Honomode/BeunicnMG 


S     THE  WAYItrnnCmiBK/IoallillM 

7  BEAUnFULH«r<yHtFj.Ira* 

8  BLESSINGS  (anaSloiYlaiitrade 

9  I  WILL  FOLLOW 

Chris  TomNn  suslaosv^M/IHI  CM6 

10  MOVE  HtmrNt  (ail  Itadt 
n     STRONG  ENOUGH 

llatlhe»*tst  SoinowlHKHG 

12  I  LIFT  MY  HANDS 

Chits  Tomlinsusli>(is/S|Mrraw/E)iCN6 

13  HOLD  ME 

lamif  (irace  Featuring  totyyNac  Golee 
M     UGHT  UP  THE  SKY  Hie  Alien  Fail  liaik 

15  IREFUSEJiKhWIIsonSoanM/EHKIK 

16  DO  EVERYTHING 
StevenGiilisClupniafl  Ssarrow/EHI  (MG 

17  LIFTMEUPTheAfllcsFa>liai» 

18  CHILDREN  OF  GOD 
Ihinl  Day  (sseniiali'FlG 

19  LEADMESanctusHealSMitM/EnKllG 

20  SOMEONE  WORTH  DYING 
FORNWESUtAIKuiD 

21  STARRY  NIGHT 
Chlls  August  FefyenL'Word-Cuit 

22  TURN  AROUND  IWtlUKrEsseiitiamG 

23  THEUGHTINME 
Brandor  Heath  Wonofticdei'lJetinionfE^G 

24  YOUR  GREAT  NAME  Mali!  filMCuib 

25  THIS  IS  THE  STUFF 
Ffan{fS(a  Sallislefll  Fe<iefii;waifl-[urt 

A  deeper  version  ofthischart 
appears  on  blllboard.blz 


Christian  Songs 
Imprints 


SPARROW  (10) 
FAIR  TRADE  i;» 
REUNION  11?) 
FERVENT  (14) 
ESSENTIAL  (iOl 
BEC  (19) 
SIXSTEPSn) 
CURB  (9) 


■  m 


f 


Co|' 


9  CENTRICITY(9) 

10  BEACH  STREET  141 


Christian  l§kin^ 
LialM>ls 


EMI  CHRISTIAN  MUSIC 
GROUP  11 

2  PROVIDENTLABELGROUPl»l 

3  FAIR  TRADE 

4  WORD-CURB  INI 

5  TOOTH  a  NAIL  (ID 

6  CURB  (91 

7  CENTRICITYO) 
B  GOTEEU) 

9  INPOPW 

10  KINGSWAVO) 


Ciiristian  $on^ 
Producers 


1  DANMUCKALA(I2) 

2  CHRISTOPHER  STEVENS  (111 

3  BROWN  BANNISTER  (l!l 

4  lANESKEUNdll 

5  MATTBHONLEEWEdl 

6  MARK  A.  MILLER  Hi 

7  PAULMOAKAI 

8  ED  CASH  (91 

9  NATHAN  NOCKELS  (SI 

10  JASON  INGRAM  (Ki 


A  deeper  version  of  this  chart 
appears  on  blllboartLMz 


Christian  AC 
Songs  Artists 


1  CHRIS  TOMLIN(!l 

2  CASTING  CROWNS  «l 

8f«hSI(e«/RcunOT/PlG 

3  MERCYME(ilFai(T(ide 

4  TENTH  AVENUE  NORTH  (21 
Heunio[VPlG 

5  BRANDON  HEATH  (» 
Hono(ii(Xje/R«iiiior/PlG 

S     JEREMY  CAMP  (21 KUMI  Hail 

7  THE  AFTERS  (2Hail  Ira* 

8  CHRIS  AUGUST  Ml  Fnmit/Woid-Culll 

9  MAND<SA(2lS»inoii/EMI(HG 

10  JOSH  WILSON  (2)  Spa(to»/iH  (KG 


Christian  AC 
Songs 


pos.iinitiiiit 


GLORIOUS  DAY  (UVING 
HE  LOVED  ME)  Casting  Crowns 

Bescli  Slieel/'Reunion/PKj 

YOU  ARE  MORE 

Tnlh  Avenue  North  lle(jflion.'PLG 
STRONGER  Hawku  Si>anm,'IMI  (HG 
YOU  LOVE  ME  ANYWAY 
SHiewatt  ProplMts  f  ervenl/Wo'd-(urb 
BLESSINGS  laun  star*  Fan  l[a» 
YOUR  LOVE 

Brandofl  Heath  Mnnoinode/Iteunen/PIG 
I  WILL  FOLLOW 

(lirls  lomlln  5i»steK(SDaf70w,'[F*i  CMG 

I  REFUSE  MhWIKonSparriM/EKKKi 

THE  WAY  Jeteair  (amp  ■[(yTooin  s  Hiil 


10  BEAUTlFULHenyMeliiliailt 
11 1    UFT  MY  HANDS 

Chris  Tomlin  ^jistppVSpairow/EHI  CN£ 

12  STRONG  ENOUGH 
Natthe««restJl>i'[»iENM 

13  DO  EVERYTHING 

Steven  Curtn  (lupman  Studoir/fHI  (MG 

14  MOVE  MeicyHe  Fait  liaile 

15  HOLD  ME 

Jamie  Grace  Featunnq  lobvKaf  Golee 

16  HOLDONl(*»l1a(lDreFtM/tHI[HG 

17  UFTMEUPIIielUtersFaiIra* 

18  UGHTUPTHESKYTheWUnldirtiaaf 

19  YOURGREATNAMEKatllieGtinKuin 

20  CHILDREN  OF  GOD 
Third  Day  Esspiuial/PIG 

21  LEADMESahdasleilSiiaiiaiv/mKHG 

22  THIS  IS  THE  STUFF 
Francesta  Battistcli  Fervem/Wotd-Curb 

23  MY  HOPE  IS  IN  YOU 
Aaron  SlMtsK^iliKiiT 

24  USTEN  TO  THE  SOUND 
Building  AS  EssenliaVPlG 

25  STARRY  NIGHT 
Chris  AuqudFptventi'Word'Cuib 

iflfek  A  deeper  version  of  this  chart 
appears  on  l>lllboard.blz 


Christian  AC 
Songs  Imprintjj 


pos.memi  ;(h,)ripi)titipii 


SPARROW  (23) 
FAIR  TRADE  (12) 
FERVENT  (II) 
REUNION  (10) 
ESSENTIAL  (11) 


Christian  AC 
Songs  LatM'ls 


1  EMI  CHRISTIAN  MUSIC 

GROUP126) 

2  PROVIDENT  LABEL  GROUP  (211 

3  FAIR  TRADE  (III 

4  WORD-CURB  (lil 

5  TOOTH  a  NAIL  (t) 


Christian  ClIR 
 Artists 

POS.*tmi  Klurffjlidesi  rtipnti 


1  TOBYMAC(5)ForeFtonl/EHICMG 

2  SHONLOCKi.iilrTm 

3  HAWKNELSON<:2iE.E(/T<l>thtHail 

4  NEWSBOYS  iJllMop 

5  RED  (21  EssenliaWlG 

6  THE  AFTERS  (21  Fair  Trade 

7  ABANDON  (51  FoieFioK/EHICHG 

8  TENTH  AVENUE  NORTH  (21 
ReunioivHG 

9  BRANDON  HEATH  (21 
Monomode/ReynioiVPlG 

10  KUTLESS(!ieiC/Toolll8Hail 


Christian  CUR 
 Songs 

POS.  IIUI  «lt(tl    ■'['  ■  


HOLD  ME 

Jamie  Grace  Featuring  tobyMa<  Golee 

CRAZY  LOVE 
HnAHelsoolEC/ToalliSllail 
TONIGHT  lobyMar  FoteFiamrEN  CHG 
SOMETHING  IN  YOUR  EYES 

Shoniodi  A/iiiw 

UFT  ME  UP  The  Alters  Fait  liade 


6  USTEN  TO  THE  SOUND 

Building  429  EwniiliPIG 

7  YOU  ARE  MORE 
Tenth  Avenue  Horth  ReuniopyPLG 

8  SAVE  YOUR  LIFE  nevnton  inocti 

9  YOUR  LOVE 

Btandon  Heath  MMwmode/keutiioii/PlG 

10  FACELESS  Red  Essenliami 

n     FEEL  IT  IN  YOUR  HEART 
AhandonFc[e'roi''.,TKI(MG 

12  HOLD  ME  TOGETHER 
RoyaJ  Tailor  Essenlial.'PtG 

13  NOT  ALONE  Bed  ls«nlMl;'PlG 

14  THIS  IS  THE  STUFF 
UiMtsa  Battistetl  Fetvei^/wotdCutb 

15  CANT  SHUT  UP 
Anitietii  lights  fli'lJ■llu^^^'PlG 

16  GALAXIESO«iatyMisal)e«iiUt 

17  OUTCAST  KeiiieDobertslmioiv'PlG 

18  CLOSER  ShavrnKcDonald^anoK/EMCHG 

19  WAY  BEYOND  MYSELF 
newshoys  'icod 

20  DONT  WAIT  Addison  toad  Fair  liade 

21  REMEMBERMEKutlesslEC/loollilNail 

22  LASTTItAJNHOMEniStalklcoltiSNail 

23  HOLDONlohFtai^crtfionli'EKltMt 

24  PLEASE  DONT  LET  ME  GO 
Group  1  Crew  Fp^ 'i?<il/Woii]-((jiO 

25  INVISIBLE  Disdgk  Fair  Irade 
A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


Christian  CHR 
Imprints 


POS.iHPtlH  Kiiiilua  lilleii 


1  FAIR  TRADE  (14) 

2  BEC  (121 

3  ESSENTIAL  (ri 

4  SPARROW  (M) 

5  REUNION  (9) 


Christian  C  lIR 
 Laltels 

po».iiltt  i:Ni'pd  ^iii€-i  


1  PROVIDENT  LABEL 
GROUP  (21) 

2  EMICHRISTIANMUSICGROUPi.il 

3  FAIR  TRADE  (IS) 

4  TOOTH  a  NAIL  116) 

5  WORD-CURB  (12) 


Gospel  Albums 
Artists 


POS.U11S1 


1  KIRK  FRANKLIN  (I) 

Fo  Tr;vi..l;'|sri'(,R(A 

2  LECRAE  .  -  .  I  liilinily 

3  MARY  MARY  (II 

My  Bsort/totumbia/Virry  Music 

4  MARVIN  SAPP  (SI  Verity/RCA 

5  VASHAWN  MITCHELL  (2) 
VmaiVEHIGasKVEHICFK 

6  DEITRICK  HADOON  (!) 
Releve2Manhaddc<i/yenly/RCA 

7  WILUAM  MCDOWELL  (2) 
DeBvervftooinAiglK/eOne 

8  LE'ANDRIA  JOHNSON  (I) 
Music  World  Gospel/Hu5<Woild 

9  JAMES  FORTUNE  8  FIYA  (21 
eiacksmoiie/WotViyyide 

10  TRIN-l-TEES:7ll) 
Music  WoildGosiietMisic  World 


Gospel  Albums 

POS. mil Utlil  I-    'il  :tL-  

T     HELLO  FEAR 

Kirk  Franklin  To  Vo  Soul/Verity/RCA 

2  WOW  GOSPEL  2011: 

THE  YEAR'S  30  TOP  GOSPEL 
ARTISTS  AND  SONGS 

Various  Artists  Wc'd-(uihrEHKHG/Vetilv/RCA 

3  SOMETHING  BIG 

Mary  Mary  Hy  Hlotk/laliimliia/Viiiv  MirsK 

4  REHAB  leOieReaclDlntindy 

5  TRIUMPHANT  VaShnn  Mitchell 
(M;(«i5o<«l:'tMl(HG 

6  CHURCH  ON  THE  MOON 
Deilrkt  HaddOil  liekn^/HanliaOdoiVVerity/KA 

7  THE  AWAKENING  OF 
LE'ANDRIA  JOHNSON  (EP) 
le'Andtsa  Johnson 

Husk  Wora  GosDel/Musx  World 

8  AS  WE  WORSHIP:  UVE 
Wiiani  HcDoweR  Delivery  RoomAight/eOne 

9  REHAB:  THE  OVERDOSE 
teCraeSeachilnfinitv 

10  PLAYLISP  THE  VERY  BEST 
OF  MARVIN  SAPP 

Marvin  Sapo  Yeriivde^aiv/Soirr  Nusic 
Tl     I BEUEVE:  UVE 

lames  Fortune  S  EIYA  Blachsmoae/WortdWKle 

12  HEREI  AMMaivlnSappVn«)2KA 

13  ANGELSCHANELLE 
TriN-leeSlTHusK  lycvldGoiwI/HusitWoild 

14  LOVE  GOD.  LOVE  PEOPLE.: 
THE  LONDON  SESSIONS 
Israel  Houghton  inie^mv/Colutiibia/Sonv  Nusic 

15  EARNESTLY  YOURS 
EaitiestPughEF^rBiackunoiieywatliJWide 

16  GOSPEL'S  BEST  WORSHIP 
Various  Arllsis  EHI  bispei'lHI  CHG 

17  WOW  GOSPEL  2010 

Various  Artists  l«ord  (urb(iHI  (Ht/ytdly/RCA 

18  GET  READY 

forever  Jones  EHI  GosbeVENl  CHG 

19  UNCOMMON  ME 
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Isaac  Came  Sovet^tgn  Agency 

20  DOMINIONAIRE 
Canton  Jones  CAJO/lnfinitv 

21  FRESH  Ive  Ttibtwtt  ((AjnWia/Sonr  Nuuc 

22  BECOMING  VoUnda  Uam  H  Hme 

23  UNDER  AN  OPEN  HEAVEN 
W«ss  Morpan  Featuring  TFk  Celebration  0(  Life 
Choif  Bowlie,'Ilip','3e 

24  YRM  AOUR  RIGHTEOUS  MIND 
Donald  LawreKe  &  Co.  Ouiet  Waiei/Verit  v/tiCA 

25  FROM  THE  HEART 
Jesika  Reedy  Ligtit/eOno 

A  d««p«r  version  of  this  chart 
app«ars  on  billboard  J>ls 


Gospel  Albums 
 Imprints 


1  VERITY  (20) 

2  REACH  (» 

3  FOYOSOULdI 

4  EMI  GOSPEL  m 

5  MUSIC  WORLD  GOSPEL  (6) 

6  COLUMBIA  ()l 

7  BLACKSMOKE(I) 

8  UGHTl?) 

9  WORD-CURB  (7) 

10  MY  BLOCK  Ul 


CHARTS 


Gospel  Albums 
Labels 


1  RCA  05) 

2  SONY  MUSIC  (IS) 

3  INFINITY 

4  EMICHRISTIANMUSICGROUPOU 

5  MUSIC  WORLD  (6) 

6  WORLDWIDE  (9) 

7  EONElb) 

8  TASEIS(B) 

9  MALACO(S) 

10  SOVEREIGN  AGENCY  (I) 


Ciospel  Albums 
Distributors 


pos-nmimoi 


INDEPENDENTS  (IIS) 
SONY  MUSIC 

EMM  nil 
WEAdI 
UNIVERSAL  III 


Gospel  Son^ 
Artists 


1  VASHAWN  MITCHELL  0) 

WIGosoel 

2  KIRKFRANKUN(3I 

FoYoSouMHityM/l 

3  WILLIAM  MCDOWELLS 
Deliver  RKim/light/'eOne 

4  MARVIN  SAPP  l?)V(filY/RC* 

5  MARY  MARY  (Z)  M»  BlKk/Colijniliij 

6  DEITRICK  HAODON  (II 
Rt-lfvp.'Hdnhadaon/Verily/RtA 

7  TROYSNEEDillfmtrotosotI 

8  JAMES  FORTUNE  &FIYA  (21 
ll^ksmnke/WorldWiile 

9  EARNEST  PUSH  (il 
[PH;3ij<li/i»k(/WBi(IWide 

10  WESS  MORGAN  (S  SimlK/ntHle 


r  theyeaF 
2011 

k  IN  MUSIC  i 


Gospel  Soujgs 


pos.minjmi  :miiiinl,'l,'OH 


1  NOBODY  GREATER 

VaSAawnNltcM  EMI  Gospel 

2  ISMILEKirtFrantln 

Fo  Yo  SouAiosDO  tf  ntno'Vefitv/IKA 

3  I  GIVE  MYSELF  AWAY  (LIVE) 
William  HfOoml  Dellveiv  RcomAlqhl/f^One 

4  IBEUEVEUniHFortuiwIinV* 
Featuring  lacaidi  (ortu  S  Shawn  NamMre 
llaasmolf/*DildWH« 

5  HE  HAS  HIS  HANDS  ON  YOU 
Marvin  $appVffilv/R(A 

6  WELL  DONE  iMillck  HaiUon 
fielw/ManliaJ(to(iA^y/i«6 

7  MY  HEART  SAYS  YES 
IrcySnwdlniiiuGOMH?! 

8  WALKINGKarrMaryKtSioiMolifiilM 

9  OVERaOVERTriii+lHS:7FHtirllit 
PJ  NorlMi  Husk  AoiU  Gostwl/Nusic  Wodd 

10  I  NEED  YOUR  GLORY 
Earnest  Pugll  FPH''Blaclsn^ot«/WorldWide 

11  ITS  ABOUT  TIME  FOR  A 
MIRACLE  lewrtv  (ta»lo«l  IDl 

12  HE  WANTS  IT  ALL 
(orever  J«(iesEHl(,oswt 

13  I  CHOOSE  TO  WORSHIP 
iVessHorgan&uwIie/Flipsidf 

14  BESTILLTolandatilaKII-ilouu 

15  IN  THE  MIDDLE 
isaat  (anee  Savefeqn  A^iincv 

16  EXCELLENT  HaitiuNuii2liKantialli«rai 

17  SPIRITUAL 

Donalil  lawrem  t  (o.  Ouiet  Walei/Venty/HA 

18  GOD  IS  GREAT 

Ricky  Diianl  And  New  li  Lqht/eOne 

19  GOD  MADE  ME 
Nlsussippi  Mass  Clioir  K^o 

20  TRUST  ME 

eictiard  Smallwood  WiHi  Trim  VeMy/IXA 

21  EXPECT  THE  GREAT 
Jonathan  Nelsonlntcgrilv 

22  SWEETER  HmlinellSlviiailiK 

23  BACK  TO  YOU 
Dorinda  (larli-Cole  ligtii^eCne 

24  IHEARTHESOUND(0FVICIORY) 

Haurette  Brmyn-Clark  m  C-Dsw^Haiaco 

25  WINDOWlantenJwiescU) 
A  d««p«r  version  of  this  chart 


appears  on  billboard.biz 


Gospel  Songs 
Imprints 

POS.IHW1II  Itnatkd  lilifs!  


1  VERITY  (17) 

2  EMI  GOSPEL  141 

3  BLACKSMOKEdl 

4  UGHTm 

5  MUSIC  WORLD  GOSPEL  (7) 

6  MY  BLOCK  (» 

7  EMTRO  GOSPEL  (1) 

8  INTEGHrTYl41 

9  BOWTIE 121 

10  DEUVERYROOMtZI 


Gospel  >Sonjs;s 
Labels 

s.uia  ((iwtfd  iiilfil  


RCA  (17) 
WORLDWIDE  (t) 
EONE  (81 
EMI  GOSPEL  IS) 
MUSIC  WORLD  (7) 
COLUMBIA  (!l 
MALACO(S) 
EMTRO  GOSPEL  (I) 
iNTEGRITYfd 


10  FUPSIDEin 


Gospel  Songs 
Prtxlucers 

POS.FMDlHlt  ;(liarr?<l  IiUps)  


AARON  W.  UNDSEY  (9) 

WILUAM  D.  MCDOWELL  (7) 
WAHRYN  "BABY  DUBB~ 
CAMPBELLii; 
AY'RON  LEWIS  141 
JAMES  FORTUNES 
DEITRICK  HADDON  III 
TROYSNEEDlI 
8     PJ  MORTON  (1) 
9T    DANIEL  WEATHERSPOON  (II 
9T    VASHAWN  MITCHELL  I II 
il^lk  Ade«perverslono(thll chart 
ij^T  appears  on  bllllioard.blz 
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Ccr 


Traditional 
Classical  Albums 
Artists 


1  MORMON  TABERNACLE 
CHOIR  12)  Moimon  labciiMde  Oiwt 

2  ORCHESTRA  AT  TEMPLE 
SOUARE  Q)  Hormofi  labernade  Ctwir 

3  SIMONEDINNERSTEINffi 
Soiiv  Cla«ical,^3nv  Rnlet  works 

4  ERICWHrrACREl!lD«Ci/DKnCIX» 

5  MILOS  KARADAGUC  (I) 

6  CHANTICLEER  III 

WMiTlu)leWBIii«m« 

7  VnTORIOaiHaOLO(7l 

Sony  Oassical/SaiY  Mastetwoits 

8  JOSHWRIGHTfl)  Mm  Mountain 

9  ANDRE  RIEU  (II 

JnditHeu/Polvdoi/Hip-IVUHt 

10  ANONYMOUS  4  (2)  HaimoMHimli 


Traditional 
Classical  Albums 


MEN  OF  THE  MORMON 
TABERNACLE  CHOIR 

Mormon  labeinatle  Cholr/Orthcslra 
At  Temple  Square  (Witag) 
Mormon Iali-:-ii. Ill-,  i'  \- 

2  THIS  IS  THE  CHRIST 

Horman  TabemacI?  (hoir/OrctHstri  At  Temple 
Square Miiir^iili  irtl.-pinailelrintr 

3  BIZETiCARMEN:DUETSaARIAS 
Various  Artists  kiyar/[>K(j/De<{a  (ussics 

4  THE  ROYAL  WEDDING:  THE 
OFFICIAL  ALBUM  VirloiB  Artists  Sctia 

5  BACH:  A  STRANGE  BEAUTY 
Simooe  [HMerslein/KamnKrordiestef/ 
SUaBkatKlltlefllii 

Sony  Ciassital'Sonv  Mastmwrts 

6  LIGHT  a  GOLD 

Eric  ttfhftaae  I^fria/O^ca  Classics 

7  FOREVER  VIENNA 

Andfe  Rieu  i  His  Joliani  Strauss  Orcfiestra 
inore  liwii'l>t>i)r}nf/Hip-fiAIHp 
S  MEDITERRANEO 

Milos  KarailaqlK  C-j.'Ooi.ia  Clasuci 

9  A  CHANTICLEER  CHRISTMAS 
thanlicleef  Wliite  lief'Hesa/Bluemiwn 

10  JOSH  WRIGHT 
Josti  Wrtght  SliaKiw  Hounlain 

11  MENDELSSOHN:  PIANO  TRIOS 
Emanuel  Ax/Yo-To  Na/llzluli  Peilnaa 

Smt  ClassKal^^vMaslefwofks 

12  TCHAIKOVSKY:  THE 
NUTCRACKER  Simon  Rattte/Bertrwr 
PtiiRiannonikerir^l  (lassies 

13  THE  CHERRY  TREE:  SONGS, 
CAROLS  S  BALLADS  FOR 
CHRISTMAS  Anorinwis  t  Hamtona  Mundi 

14  THE  ITALIAN  TENOR 

Vittorio  Wfloio     ClasiJcal'Soirf  itaslen«)rts 

15  PAUL  MCCARTNEY'S  OCEAN'S 
KINGDOM  IlKLnnilon  Classical  Otdiestia 
(tnisoK)  HPt/Hear/IelaruComori) 


Traditional 
Classical  Albums 
Imprints 


POS.IHKIWl 


1  MORMON  TABERNACLE 
CHOIR  HI 

2  DECCAdll 


3  SONYCLASSICALIMI 

4  DGm 

5  SUGARIS 


Traditional 
ClasNi(*al  Albums 
Labels 


1  MORMON  TABERNACLE 
CHOIR  2 

2  deccaclassk:si!si 

3  SONYMASTERWORKSllll 

4  DECCAni 

5  EMI  CLASSICS  I  ?Vi 


ESPERANZ 


ESPERANZA 


Classical 
Crossover  Albums 
Artists 


JACKIE  EVANCHO 13) 

SKO/Columbia/SonvHusK 
ILVOLO(2) 

Opera  Btues/GatKa/Rentu/GettenyiGA 
IL  DIVO  m  SICO/Cotiimliiafionv  Husk 
THE  CANADIAN  TENORS  (?)  I>eita 
STING  (7)Chertytfee/M/Detca 
DAVI D  GARRETT  (2)  Oe«a 
TORI  AMOSniDC/Decca 
2CELLOS  (1)  Kasteraroits/Srxiy  Hastenioclis 
THE  PRIESTS  111  »t«  »>!l»yn(* 
10    LONDON  PHILHARMONIC 
ORCHESTRA  (DXS 


Classical 
Crossover  Albums 


POS.illlHii.H 


O  HOLY  NIGHT  (EP)  jKkle 

Evancho  SvtOjXcliiniiiia/Sonv  Husk 

DREAM  WITH  ME 

tackle  Eniscin  S(CC('Cobmtiia/Scn«  Nuiii 

ILVOLOIIVOlO 

Onef  a  Blues/Ga1Ka/Renlof/(^ien/KiA 

HEAVENLY  CHRISTMAS 

bctle  EvaiKin  smoumCia/SDm  niisic 

WICKED  GAME  II  Men 

SHWCoiumOaBomHiiSK 

THE  GOAT  RODEO  SESSIONS 

Vo-ro  Na/Stuart  Duncan/Eitsar  Nevei/aiiH 

Thile  Swiv  (IdssKal.'^iiy  Maslef*wiis 

ROCK  SYMPHONIES 

David  6arrelt0ecca 

NIGHT  OF  HUNTERS 

TofiAnmOG;De<(a 

IL  VOLO:  EDICION  EN  ESPANOL 


H  Volo  Qc«a  Blues/GatlcA/llentor^leo/ 

Ur'-.>;r<.alMu^f(ali'>ni'LlWl[ 

STING:  LIVE  IN  BERLIN 

Stinq  Featunny  Die  Royal  PtlHtiarmMlic  Concert 

Orttiestra  (Mefcurio)  (k-irylree/DG/Decca 

THE  PERFECT  GIFT 

Hie  Caiurlian  tenors  OKta 

THE  MOST  WONDERFUL  TIME 

OF  THE  YEAR  Hormoii  labemacle 

Choii/OtclHstra  At  lempk  Sduaie  Wtll  Katalle 

Cole  (Wilbecg)  Manroii  I  abefiy<le  (twii 

2CEUOS 

iCellos  Mauerworks/Sonv  MaslETBorks 

NOEL  nie  Priests  tci  y«ur/iic> 
CHRISTMAS  SYMPHONY  Hani*e(ni 
Sleamrollei  Witli  Hembeis  01  Tlie  Ciecli 
PtiilharaionK  Orchestra  AmeiKan  lya/^aprane 


Classical 
Crossover  Albums 
Imprints 


COLUMBIA  ISl 
SYCO 151 
DECCAI« 

DGm 

SONY  CLASSICAL  (!) 


Classical 
Crossover  Albums 
Labels 


>e5.cuil(aiarle01illesl 


1  SONY  MUSIC  (S) 

2  DECCA  (K) 

3  INTERSCOPEGEFFENASM  1 

4  SONYMASTERWORKSIS) 

5  MORMON  TABERNACLE 
CHOIR  (!) 


Traditional  Jaxx 
Albums  Artists 


POS.llllil 


1  MICHAEL  BUBLE  (5) 

UJ/Reprise/Warnet  Bros. 

2  TONY  BENNETT  12) 
M'Mi'd.  .imliiaii  jri'  ^iiw 

3  PINK  MARTINI  iliHen 

4  HARRY  CONNICK,  JR.  ni 
CoiumbaAony  Music 

5  FRANK  SINATRAffl 

Frank  Sinatra  Enlerprises/Eeprtse/Wanter  Bros. 

6  DEAN  MARTIN  (2ICailitol 

7  SAMMY  DAVIS  JR.  (21  Caplol 

8  PATMETHENYCJlMonesiicUWameiBros 

9  MILES  DAVIS  (S) 
CfAimbia/legacy/Sorry  Musk 

10  SETHMACFARLANE(I) 
Universal  Repobfcc 


Traditional  .laxz 
Albums 


1  DUETS  II 

loay  Bennett  RPM.'ColumljIa/Sony  Music 

2  CHRISTMAS 

HIcliael  BuUe  UVBepiise/Wainei  Bros. 

3  CRAZY  LOVE 

NIdnel  Inble  M!taise/V*anier  Bros. 

4  JOY  TO  THE  WORLD 
MnkHaitlnlHen: 


5  HOLLYWOOD:  THE  DELUXE 
(EP)  Nlduel  Bttle  Mi.'«!siise;>lainei  Bros. 

6  CHRISTMAS  WITH  THE  RAT 
PACK  Frank  Sinatra.  Dean  Martin  8 
Saimny  Davis  lr(ap>:cl 

7  IHEVERYBESTOFIHERATFWCK 
Frank  Sinatra,  Dean  Martin  t  Sammy  Davis  Jr 
F!ankSiiy1iatnIefpnsci,'frPCfi5(,''iVo'nerBi.j5 

8  IN  CONCERT  ON  BROADWAY 
Harry  Connick.  Jr.  (olunbia^Le^y/Soivr  Music 

9  IN  ABOSSANOVAMOOD 
Various  Artists  ijr.',cr:.ii  ^pwiai  Harkelsrttarbucks 

10  TREME:  MUSIC  FROM  THE 
HBO  ORIGINAL  SERIES: 
SEASON  1  Soundtrack  HEO.ttlMiU 

n     WHATSIT  ALL  ABOUT 
Pat  Metheny  nar^m^'/lnfm  Bios 

12  CLASS  ACTS  OF  THE  VEGAS 
STRIP  Various  Artists 
EMISDedalHarkelS'Staibixki 

13  HERE  WE  GO  AGAIN: 
CELEBRATING  THE  GENIUS  OF 
RAY  CHARLES  WWIe  Nelson  t  Winlon 
Narsalis  Featuring  Norab  Jones  Slue  Note 

14  YOUR  SONGS 

Harry  Connick.  Jr.  (ctumba/Sofly  Music 

15  MUSIC  IS  BETTER  THAN  WORDS 
Seth  MacFarlane  Uiiiupi'a'  R^oubli: 

A  deeper  version  of  thli  cliart 
appears  on  billboard.Ms 


Traditional  Jazz 
Albums  Imprints 


pot.nttMii  iciijtipiiriiifii 


REPRISE  (8) 

I43i;:i 

COLUMBIA  1121 

RPMlil 
HEINZ  11) 

A  deeper  version  of  tills  ctiart 
appears  on  bIHboard.bIz 


Traditional  Jazz 
Albums  Labels 


P05.UH1  i[ra.-:efllilljsl 


1  WARNER  BROS.  0!) 

2  SONY  MUSIC  (I!) 

3  HEINZ  (II 

4  CONCORD  (IS) 

5  STARBUCKS  (5) 


A  deeper  version  off  this  chart 
appears  on  billboard.biz 


Contemporary 
Jazz  Albums 
.Irtists 


1  ESPERANZA  SPALDING  (II 

Heads  Uo'Concord 

2  TROMBONE  SHORTY  (21 
Verve  FotecastM 

3  BONEYJAMES(l)VerveForecasl/V( 

4  DAVE  KOZ(!l  Concord 

5  KENNYGdIConconI 

6  FOURPLAYdlHeadsUO/Concord 

7  GABRIEL  BELLO(l) 
KjigsMcwntaet/tCMO 

a  PAULHARDCASTLEin 
IripDin  'n'  Rliytbm 

9  BRIAN  CULBERTSON 121  CRPfVC 

10  BELAFLECKSTHE 
FLECKTONESdIeOne 


Conteni|M>rarv 
Jazz  Albums 

pos.nnraiiiii  'iii...r  ..n.i  

1  CHAMBER  MUSIC 
SOCIETY  Esperanza  SpaMing 
Heads  no 'Concord 

2  CONTACT Bonei  James .   ■  i  ■■:,i^;.'yi. 

3  HELLO  TOMORROW  Dave  imconconl 

4  BACKATOWN 
Trombone  Shorty  verve  Foi«ait/VG 

5  HEART  ANDSOULKennyeConcoiO 
8     LET'S  TOUCH  THE  SKY 

fourplay  Heads  ua.'[on(c<0  ' , .  ; 

7  GABRIEL  BELLO 
tjabriel  Bello  Kings  Kounlai^KMD 

8  FOR TRUE 

Iiombone  Snortv  Verve  Foietasl/vij 

9  XlllnanCulllcrtsonCKF.'VG 

10  COTE  D'AZUR  The  Kpnintlom  - 
Featuring  Russ  Ffeensan  F^ak/Concord 

n     ROCK-ET  >  SCIE-NCE 
Bela  Fledi  &  Ilie  Flecktooes  eOne 

12  THE  IMAGINE  PROJECT 
Heftie  Hancock  Haoiock 

13  TIME  TOGETHER 
MIdiael  Franks  Snanachie 

14  S7VEN  LARGE  EugtCnoveSbanaclue 

15  HARDCASTLEVI 

Paul  Hardcastle  Iiipoin  n'  Rrivlhm 
A  deeper  version  of  this  cliart 
appears  on  blllboard.blz 


Contemporary 
Jazz  Albums 
 Imprints 


pot.inriiki  ■ 


HEADS  UP  (12) 

VERVE  FORECAST  (5)  ,  ' 
CONCORD  (Si  !  ; 

SHANACHIEllOI 
TRIPPIN -N' RHYTHM  OO) 
A  deeper  version  of  this  chart 
appears  on  blllboard.blz 


Contemporary 
elazz  ^ilbums 
 Isabels 

POS.UItl  (CharledtiKfi? 

1  CONCORD  (26)  ^ 

2  VERVE  GROUP  (!) 

3  SHANACHIE(IO) 
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2011 


Smooth  Jaxz 
Songs 


4 

5 


TRIPPIN  -N'  RHYTXM  (») 

EONEin 

A  deeper  version  of  thli  chart 
a  ppears  on  blllboard.btx 


Sm<N>th  Jazz 
Songs  Arliiiit!^ 


I'-'LiBl'l 


1  DAVEKOZ(nCorKord/CMe 

2  JACKIEM  JOYNERUI 


3  BONEYJAMES(i)VimFoi«Kt/V!ne 

4  NILSlIlbu/TSR 

5  BRIAN  CULBERTSON(2)CmE<ve 

6  FOURPLAYlJiHMdslJn'CHG 

7  DAVID  BENOmsHeadsUn'M 
a  EUGE  GROOVE  fflShanactw 

9  TIM  BOWMAN  0)  tiippin  -n'  Rlivttim 

10  CINDY  BRADLEY  II)  Inppn'n'RWhm 


JUMP  START  Nik  Baja/TSS 
BOTSVt/ANA  BOSSA  NOVA 

OavklBe!wilHedKiJp<Hi; 
PUT  THE  TOP  DOWN 
Djve  Koi  FHtuiing  Lee  RIterHr  (oncord/CHG 
MASSIVE  TR  ANSU 
Cindy  Bradley  fripptn'n'Rttvihm 
PUSH  TO  START  PaulTiytoPtji-tOw 
ANYTHING'S  POSSIBLE 
Dawl(i);l:iii<o*lHG 
CONTACT 

Boney  iamei  Verve  forecasl/Vefw 
IT'STIME8railOll»nscnGR»/»erie 
LET  IT  SHINE 
Ilm  Bowman  Iripoin  n'  firrririm 
K)    DANCE  WITH  ME 

Jadrien  Mner  Arri^irr/Had  Aierrue 
n     PUSH  Ja(klemJ<}vnerAiirurv/Ka(lr  Avenue 

12  SPIN  Boney  James  vprve  lore<asl/lr^ve 

13  ENCANTAOORA 

Blake  Aarr>n  Featurmg  Natee  Irvrervnior 

14  UNDUN  Sieve  (r>leKxk  Avenue 

15  THAPS  LIFE  Brian  CulbwBim 
Featuring  [arlXlugdG^Fi'V-'.v 

A  deeper  version  of  tfiis  chart 
appears  on  blllboard.biz 


Smooth  Jazz 
Songs  Imprints 


POS.WHHl 


1     TRIPPIN  'N"  RHYTHM  (13) 


CHARTS 

/ THE  YEAR 

_J2011 

2  HEADS  UP  (U| 

3  SHANACHIEtm 

4  CONCORD  IB] 

5  PEAK  ai 

Adeeperverslonofthlschart 
appears  on  blllboard.biz 

Sonoma 

8  RODRIGO  Y  GABRIELA  (Z) 

9  DANIEL  O'DONNELLnomHedia 

10  TINARIWENdl 

Wedge  S.A_lUAnti-/ipitaph 

Smooth  elazz 
Songs  liabels 

Worid  Albums 

pos.rnKAnw  L^lD^(5ll't^^^l 

POS.tllEl  ilrr'cd'irl 

1  HERITAGE  CeltkTlwndef 

Cetlidhunder/Decca 

2  CHRISTMAS  Cittliniinilef 
{etti[  Itiunder/Iie<ta 

3  SONGS  FROM  THE  HEART 
CellK  Woman  r^anr^irar;  bil^  Nift 

4  THE  WIND  THAT  SHAKES 
THE  BARLEY 

loreetia  HcKMinlit  Quin^n  RoarirvemyvG 

5  LULLABY  Cellie  Woman  HsnnaltarVBlue  Hole 

1  C0NCORDMUSICGROUP(2I) 

2  TRIPPIN  'N'  RHYTHM  fli) 
S     VERVE  i5i 

4  MACK  AVENUE  19: 

5  SHANACHIEl'll 

il|hk  Adeeperverslonofthlschart 
ifff  appears  on  bniboard.biz 

Artists 


POS.AITOT  ICIiarieiirillnilmtifinr/utifl 


CELTIC  THUNDER  (S) 

CellK  Ihunder/OKca 

CELTIC  WOMAN  U) 

tteniHltan/BlueHole 

LOREENA  MCKENNITT  (21 

Ouinlan  fioai'Verve/VG 

ORLA  FALLON  0)  ElevaHon 

JAKE  SHIMABUKURO  (I)  HitclHiike 

AFROCUBISM(l) 

World  CHCutiyUixieiudi/Warner  firm 

COUNTDOWN  ORCHESTRA  I?) 


CELTIC  THUNDER 


HAWAII  Vinoui  AitisU  bny  IK  (uslom 
Narketmg  Groiiw'lledr/Slaitucks 

7  STORM(eltlcI1iundefCelliilrii7ioef/De{ra 

8  IN  A  BOSSA  NOVA  MOOD 
Various  Artists  Untvpru  ^lar^ets/Startucks 

9  PLAYING  FOR  CHANGE: 
PFC  2:  SONGS  AROUND  THE 
WORLD  Vanous  Artists 

timeless  Mpaia,'Hea--'[  Qiif  ord 

10  ITS  ENTERTAINMENTI 
Celtic  FtKjnfcrCellicIrtLfider/Detia 

n     WORLD  IS  CHINA 
Various  Ajtlsb  Sjarrmi'Slartiurks 

12  PEACE  LOVE  UKULELE 
Jake  Siiimabukuro  l-'Khriikp 

13  AFROCUBISM 

AlroCubism  world  Crtutiyrioc^sucn/Warnei  Bros, 

14  ORLA  FALLON'S  CELTIC 
CHRISTMAS  Oria  FaHofl  [ieialron 

15  CELTIC  FAVORITES 
Countrlown  Ortlwstia  k'ncma 


World  Albums 
 Imprints 

POS.HtftlllI  Krdfledrillest  


CELTIC  THUNDER  (5) 
MANHATTAN  121 
SONOMA  ii] 
HEAR:! 

UNIVERSAL  SPECIAL 
MARKETS  (I) 


World  Albums 
Labels 


is.uitl  (hailja lilies] 


DECCAO) 
BLUE  NOTE  21 
STARBUCKS  ill 
VERVE  GROUP  in 
SONOMA  16) 


World  Albums 
Distributors 


PO«.liai—(aarte<lirlw 


UNIVERSAL  0« 

INDEPENDENTS  114) 

EMM  IS) 
WEA(2I 

SONY  MUSIC  (4) 


DECEMBER  17.  2011 


v.billboard.blz 


Cci' 


CHARTS 


HotlOO 

Songwriters 

POS.sciiaw>ini  ::!i,'i[fj"iiiFM  

1  MARTIN  KARL  "MAX 
MARTIN"  SANDBERG  (24) 

2  LUKASZ  "DR.  LUKE" 
GOTTWALD(2i) 

3  ADELEADKINS(7) 

4  JOHAN  "SHELLBACK" 
SCHUSTER  (K) 

5  MIKKEL  STORLEER  ERIKSEN  (II) 
5  TORERIKHERMANSEN(II) 

7      PETER  "BRUNO  MARS" 

HERNANDEZ  (15) 
7      PHILIP  LAWRENCE  (l» 

9  ARILEVINE(D| 

10  ESTER  DEAN  (W 

®A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


HotlOO 
Publishers 

POK.MUlMtl  (Ctiarlfd  Titles) 


1  EMI  APRIL  MUSIC, 

INC.,ASCAP(125) 

2  EMI  BLACKWOOD  MUSIC 
INCBMICIil 

3  SONGS  OF  UNIVERSAL, 
INC.,  BMI  (96) 

4  EMI  MUSIC  PUBUSHING 
LTD.,PRS(29) 

5  WARNER-TAMERLANE 
PUBLISHING  CORP.,  BMI  (85) 

6  PARTY  ROCK  MUSIC,ASCAP  il] 

7  KOBALT  MUSIC  PUBUSHING 
AMERICA,  INC.,  ASCAP  (ii] 

8  SONY/ATV  TUNES  LLC, 
ASCAP  (SS) 

9  WB  MUSIC  CORP.,  ASCAP  (65) 

10  SONY/ATV  SONGS  LLC.BMIlJO) 

11  UNIVERSAL  MUSIC-CAREERS, 
BMI  Ij2] 

12  SONY/ATV  TREE  PUBLISHING 
COMPANY,  BMI  (i4 

13  UNIVERSAL  MUSIC 
CORPORATION,  ASCAP  (55) 

14  KASZ  MONEY  PUBUSHING, 
ASCAP  (?!) 

15  UNIVERSAL-SONGS  OP 
POLYGRAM  INTERNATIONAL. 
BMI  (15) 

16  SONGS  OF  KOBALT  MUSIC 
PUBLISHING  AMERICA, 
INC.,  BMI  (2)) 

17  SMIMS  COFFEE  AND  TEA 
MUSIC  PUBLISHING,BMI  (I) 

18  UNIVERSAL  MUSIC-Z 
SONGS,  BMI  1241 

19  WHERE  DA  KASZ  AT,BMI  08) 

20  MARATONE,  ASCAP  111) 

@A  deeper  version  of  this  chart 
appears  on  billboard.biz 


llotlOO 
Pubiisliing 
Corporations 


pos.  ruiLisHns  lamwm  '.cnanta  Iities) 


1  EMI  MUSIC  (245) 

2  UNIVERSAL  MUSIC  QH) 

3  SONY/ATV  MUSIC  m 

4  WARNER/CHAPPELL  musk:  075) 

5  BMG  CHRYSALIS  MUSIC  000) 

6  KOBALT  MUSIC  (101) 

7  PEERMUSICOS) 

8  PARTY  ROCK  MUSIC  (2) 


92 


9  MARATONE  MUSIC  m) 

10  KASZ  MONEY  PUBUSHING  (2!) 


llotR&B/Hip- 


HotR&B/Hip- 
Hop  Songs 
Publislicrs 

pos.piHuwn  i(^jitcaiiiies)  


Hop  l§ionj^writers 

s 
1 

lU/-    BUI  f\t\n 

INC,  Bni  (lUiJ 

POS.SIKVIITU  ({hjtled  IiIIk) 

2 

ci^i  i3i.j\cKWi./OD  nuaic 

1        AUBKC  T  UKMIVB 

INC.,  bni  liv 

AD  AUAM  nA\ 
UKMnMPi  \Lh) 

3 

bni  AFKIL  nus>i(., 

2     DWAYNE"UL  WAYNE" 

INC,  Aa^AK  I'IBI 

CARTER  (24) 

4 

WARNER-TAMERLANE 

3     ROBERT  S.KELLY  (I) 

PUBLISHING  CORP.,  BMI  (69) 

4     CHRISTOPHER  MAURICE 

5 

UNIVERSAL  MUSIC 

BROWN  o;) 

CORPORATION,  ASCAP  (57) 

5      MIGUEL  JONTELPIMENTEL  (6) 

6 

UVE  WRITE  LLC,BMI  (24) 

6     WILLIAM  "RICK  ROSS" 

7 

WB  MUSIC  CORP.,  ASCAP  (46) 

ROBERTS  II  (21) 

8 

UNIVERSAL  MUSIC-Z 

7      ONIKA  TANYA  "NICKI  MINAJ" 

SONGS,  BMI  21) 

MARAJI15I 

9 

SONY/ATV  SONGS  LLC,  BMI  (44) 

8      NATHAN  PEREZ  (I) 

10 

YOUNG  MONEY  PUBUSHING 

9      KEM  OWENS  (3) 

INC.,  BMI  (2)) 

10    CHARLES  "CHUCK 

11 

R.KELLY  PUBUSHING, 

HARMONY"  HARMON  (5) 

INC.,  BMI  (I) 

/Ift^  A  deeper  version  of  this  chart 
\^  appears  on  blllboard.biz 

12 

CULTURE  BEYOND  UR 

EXPERIENCE  PUBUSHING, 

BMI  04) 

13  MONEY  MACK  MUSIC,  BMI  (24) 

14  SONY/ATV  TUNES  LLC, 
ASCAP  (?6) 

15  MJ  PUBUSHING,  ASCAP  (!) 

16  GUTTA  PUBLICATIONS,  BMI  0) 

17  AMAYA-SORA  PUBLISHING, 
ASCAP  0) 

18  EMI  FORAY  MUSIC,  SESACOtI 

19  HARAJUKU  BARBIE 
MUSIC,  BMI  (15: 

20  FIRST  N- GOLD  PUBUSHING, 
BMI  (20) 

A  deeper  version  of  this  chart 
appears  on  blllboard.biz 


UotR&B/Uip- 
IIop  Songs 
Publishing 

Corporations 


1  UNIVERSAL  MUSIC  (204) 

2  EMI  MUSIC  08i; 


TAYLOR  SWIFT 


3  WARNER/CHAPPEU.  MUSIC  021) 

4  BMG  CHRYSALIS  MUSIC  (46) 

5  SONY/ATV  MUSIC  (85) 

6  KOBALT  MUSIC  (52) 

7  PEERMUSIC  (8) 

8  YOUNG  MONEY  MUSIC  (20 

9  AMAYA-SOFIA  MUSIC  0) 

10  BROTHER  BAGZ  MUSK  (6) 


Hot  Country 
Songwriters 


1  TAYLOR  SWIFT  (3) 

2  DALLAS  DAVIDSON  (12) 

3  LUKE  LAIRD  I?) 

4  RHETTAKINS(9) 

5  BRANTLEY  GILBERT  (J) 

6  CHRIS  DUBOIS  (6) 

7  BRAD  PAISLEY (5) 

8  JASON  SELLERS  (4) 

9  DAVE  BARNES  (1) 

10  LUKE  BRYAN  (!) 

®A  deeper  version  of  this  chart 
appears  on  billboard.biz 


Hot  Country' 
Songs  Publishers 

POS.WIKIiim  .'u  In;  11(1  

1  SONY/ATV  TREE  I 
PUBUSHING  COMPANY,  ■ 
BMI  (44) 

2  EMI  BLACKWOOD  MUSIC 
INC.,  BMI  (40) 

3  HOUSE  OF  SEA  GAYLE 
MUSIC,  ASCAP  00) 

4  WARNER-TAMERLANE 
PUBLISHING  CORP.,  BMI  (26) 

5  SONGS  OF  UNIVERSAL, 
INC.,  BMI  (16) 

6  TAYLOR  SWIFT  MUSIC,  BMI  (!) 

7  UNIVERSAL  MUSIC - 
CAREERS,  BMI  00) 

8  EMI  APRIL  MUSIC, 
INC.,  ASCAP  (I!) 

9  SONY/ATV  ACUFF  ROSE 
MUSIC,  BMI  (10 

10  WB  MUSIC  CORP.,  ASCAP  OS) 

11  HIGH  POWERED  MACHINE 
MUSIC,  BMI ;/! 

12  KOBALT  MUSIC  PUBUSHING 
AMERICA,  INC.,  ASCAP  00) 

13  INDIANA  ANGEL  musk:,  BMI  (!) 

14  RHETTNECK  MUSK:,  BMI  0) 

15  BUG  MUSIC,  INC.,  BMI  (!) 

16  STRING  STRETCHER 
MUSIC,  BMI  11) 

17  REYNSONG  PUBUSHING 
CORP.,  BMI  5) 

18  DO  WRITE  MUSIC,  LLC,  BMI(5) 

19  UNIVERSAL  MUSIC 
CORPORATION,  ASCAP  (11) 

20  SONY/ATV  CROSS  KEYS 
MUSIC  PUBUSHING,  ASCAP  (12) 


A  deeper  version  of  this  chart 
appears  on  billboard.biz 


Hot  Country' 
Songs  Publishing 
Corporations 

pos.pwuMiiwcMwmiM  icmnidiiti^tj 

1  SONY/ATV  MUSK  (76) 

2  EMI  MUSIC  1 12) 

3  UNIVERSAL  MUSIC  (SD 


Cu|- , 


i 


I.  ^ 


Now  I  know  there  are  rock  stars 
in  the  financial  industry. 


V 


Sports  and  Entertainment  Specialty  Group.  Just  as  good  music  takes  the  right 
financial  guidance.  That's  why  our  client  advisors  are  true  music  industry  insiders  with  a  proven  track  record 
of  delivering  the  right  solutions  exactly  when  you  need  them.  We  understand  how  contract  changes  can  affect 
you.  And  how  your  credit  needs  will  vary  throughout  your  career.  Simply  put,  your  business  is  our  business. 
Call  Andrew  Kintz"  at  615.748.4434  or  visit  suntrust.com/talent. 


SunTrust  i 

Live  Solid.  Bank  Solid.  ' 


Royalty  &  Catalog  Lending 


Financial  Planning 


Retirement  Planning 


Investment  Management 


'  Andrew  Kintz,  Managing  Director.  Sports  and  EnterlainmefM  Speoalty  Groupi  ts  a  regBlered  representative  ol  SunTrust  Inveslmeni  Services  inc  and  an  employee  o(  SunTrust  Banks,  Inc 
Securities  and  Insurance  Products  and  S«rvices:  Are  not  FDIC  or  any  other  Government  Agency  Insured  •  Are  not  Bank  Guaranteed  ■  May  Lose  Value 

SunTrust  Sports  an<j  Entertainment  Spedaity  Group  is  a  marketing  name  used  by  SurtTnist  Banks.  Inc .  and  the  following  affiliates:  Banking  and  trust  produds  and  services  are  provided  by  SunTntsl  Bank  Secunties,  insurance  (incKidmg  annudtes 
and  certain  Me  insurance  products)  and  other  investment  products  and  services  are  offered  t)y  SunTrust  Investment  Sennces,  Inc ,  an  SEC-rogistered  investment  adviser  and  broker/dealer  and  a  member  of  FtNRA  and  SIPC  Other  Insurance  produds 
and  sennces  are  offered  tiy  SunTrust  Insurance  Services,  Inc..  a  licensed  insurance  agency 

G  201 1  SunTrust  Banks  Inc.  SunTrust  and  Live  Solid.  Bank  Sold,  are  federally  registered  service  marks  of  SunTrust  Banks,  Inc.  1 


)  ^CHARTS 

IN  MUSIC  iflB^^H' 


4  BMGCHRYSAUS  MUSIC  MI) 

5  WARNERA:HAP<>ELLMUStC6!l 

6  SEA  GAYLE  MUSIC  (B) 

7  BIG  LOUD  BUCKS  UO) 

8  KOBALT  MUSIC  IS) 

9  CAL IV  ENTERTAINMENT,  LLC  (S) 

10  TEN  TEN  MUSIC  (4) 


Hot  Latin 
Songwriters 


4 

5 
6 

7 
8 
9 
10 


GEOFFREY  "PRINCE 
ROYCE"ROJAS(4) 
ISIDRO  CHAVEZ  "ESPINOZA 
PAZ"ESPINOZA(JI 
HORACIO  PALENCIA 
CISNEROS  61 
BENNY  CAM ACHOO) 
ANTHONY  "ROMEO"  SANTOS  IS) 
ARMANDO  CHRISTIAN 
"PITBULL"  PEREZ  OC) 
MILAGROS  RIOS  MARTINEZ  ID 
FHEROLVERA:» 
WILFRAN  CASTiaO  UTRIA  (I) 
LOSJUANESlI) 
A  deeper  version  of  this  chart 
appears  on  blllboard.btz 


Hot  Latin  Son^ 
Publisiiers 


MARCHA  MUSICAL 
CORPORATION,  ASCAP  (10) 

SONGS  OF  TOP  STOP  MUSIC 
PUBLISHING,  BMI  il) 
ARPA  MUSICAL,  LLC,  BMI  OO) 
DEL  MELODIES,  BMI  I)) 
SONY/ATV  DISCOS  MUSIC 
PU BUSHING  LLC,  ASCAP  Oi) 
EMI  BLACKWOOD 
MUSIC  INC.,  BMIUO) 
UNIVERSAL-MUSICA  UNICA 
PUBLISHING,  BMIlUi 
SERCA  MUSIC  PUBLISHING 
INC.,  BMI 

JCAM  EDITORA  MUSICAL, 
SADECViA 

GOOD-I  PUBLSIHING,  BMI  III 
FERCA  PUBLISHING,  BMI  (» 
UNIVERSAL  MUSIC - 
CAREERS,  BMIi)i) 
MOONTUNES,  ASCAP  11) 
WB  MUSIC  CORP.,  ASCAP  (I) 
LOS  CANGRIS  PUBUSHING, 
ASCAPil 
MENDIETA  MUSIC 
PUBLISHING,  BMK!) 
CROVt/N  P.  MUSIC 
PUBLISHING,  BMI  (» 
SINALOA  musk:,  LLC,  BMI  (I) 
PRIMAVERA  WORLDWIDE 
MUSIC,  ASCAPii) 
TN  EDICIONES  MUSICALES, 
BMI|» 

A  daeper  version  of  this  chart 
appears  on  blllboard.biz 


Hot  Latin  Songs 
Publisiiing 
Corporations 


1  SONY/ATV  MUSIC  (53) 

2  EMI  MUSIC  lU) 


3  UNIVERSAL  MUSIC  IM) 

4  WARNER/CHAPPELLMUSIC(!0) 

5  SONGS  OF  TOP  STOP  MUSIC  (i) 

6  ARPA  MUSIC  1)9) 

7  GOOD  I  MUSIC  (fl 

8  crown  p  music  (j) 

9  vandermusk:«) 

10  TULUM  music  (!) 


Ciiristian 
Songwriters 


1  JASON  INGRAM  (21) 

2  BENJAMIN  GLOVER  (I!) 

3  MATTHEW  WEST  m 

4  LAURA  STORY  II) 

5  DANMUCKALAie) 

6  MARK  HALL  (5) 

7  CHRISTOPHER  STEVENSffl 

8  BRANDON  HEATH  (1) 

9  MIKEDONEHEYi!) 

10  STEVEN  CURTIS  CHAPMAN  0) 
i^l^  Adeeperverslonofthlschart 
7^  appears  on  blllboard.bli 


Ciiristian  Songs 
Publisiiers 

POS.rUillSHU        •.  :  I   


1  EMI  CHRISTIAN  MUSIC 
GROUP,  ASCAP  iJi! 

2  WORD  MUSIC,  LLC,  ASCAPon 

3  WEST  MAIN  MUSIC.  SESAC  i'! 

4  W/INTERGONE  MUSIC,  ASCAP  5 

5  V^NDSORHia  MUSIC,  SESACI: 

6  WORSHIPTOGETHER.COM 
SONGS,  ASCAP  ()» 

7  SONY/ATV  TIMBER,  SESAClii 

8  ARIOSE  MUSIC,  ASCAP  D) 

9  9T  ONE  SONGS,  ASCAP  (ICl 

10  DAY5PRING  MUSIC,  LLC,  BMI  :8) 

11  SONGS  FROM  THE  QUARRY, 
ASCAP  (4) 


18 
19 
20 


SONY/ATV  CROSS  KEYS 
MUSIC  PUBLISHING,  ASCAP  m 
TH ANKYOU  MUSIC,  PRS 19) 
WET  AS  A  FISH  MUSIC,  ASCAP  R) 
MARK  DELAVERGNE 
PUBLISHING  DESIGNEE,  BMI  0) 
UNIVERSAL  MUSIC 
CORPORATION,  ASCAP  IS) 
THIRSTY  MOON  RIVER 
PUBLISHING,  ASCAP  I  ID) 
SIXSTEPSMUSIC,  ASCAP  (9) 
REGISFUNK  MUSIC,  BMI  m 
SIMPLEVILLE  MUSIC 
INC.,  ASCAP  (t) 
A  dee  per  version  of  this  chart 
appears  on  bjiiboard.biz 


Ciiristian  Songs 
Fublisliing 
Corporations 

POS.WllSHiH(Oirol*tioit  iinail^alit-H:  


1  EMI  MUSIC  (100) 

2  SONY/ATV  MUSIC  H!) 

3  UNIVERSAL  MUSIC 

4  WARNER/CHAPPELLMUSK:t!I) 

5  WORD  MUSIC  :r» 

6  PEERMUSICl!) 

7  SIMPLEVILLE  MUSIC  (10) 

8  WINTERGONE  MUSIC  (S) 

9  WIXEN  MUSIC  iU 

10  9T  ONE  SONGS  (10) 


Caospei 
SongwTiters 

pos.wmwtltt  Ktian^dlilleti  


1  DARIUS  PAULK  0) 

2  JAMES  FORTUNE  Hi 

3  DEITRICKHADDONdi 

4  TROYSNEED(I) 

5  AY'RON  LEWIS  (!) 

6  PAUL  MORTON,  JR.  (1) 

7  WILLI  AM  D.  MCDOWELL  ill 

8  STAN  JONES  (!) 

9  DONALD  LAWRENCE  (A 

10  MARVIN  L.SAPPi;: 


A  deeper  version  of  this  chart 
appears  on  billboard.blz 


Gospel  Songs 
Publishers 

POS.PUIlliitiB      .1  ■  t.  


DELIVERY  ROOM 
PUBLISHING,  ASCAP  (J) 

2  SHYTRO  PUBLISHING,  BMI  (1) 

3  UNIVERSAL  MUSIC-Z 
SONGS,  BMI  (i) 

4  FLY  NERD  MUSIC,  SESAC  0) 


ST   REFRESHNTUNEZ,  ASCAP  (1) 
ST   VIMAGE  MUSIC,  SESAC  (1) 

7  RYA  WORLD  PUBUSHING, 
ASCAP  ID 

8  STBAIGHTCHURCH 
PRODUCTIONS,  ASCAP  I !) 

9  BLACK  SMOKE  MUSIC  WORLD 
WIDE,  ASCAP  I!) 

10  WESS  MORGAN  PUBLISHING, 
BMI  12) 

11  BRIDGE  BUILDING  MUSIC,BMI  14) 

12  ABOVESTANDARD 
PUBUSHING,  ASCAPlil 

13  MARVIN  L.  SAPP  MUSIC,  BMI  W 

14  EMIAPRILMUSIC,INC,ASCAP(S) 

15  TRYSCOTSONGS,BMI:4) 

16  MIKE  BROOKS  MUSIC,  ASCAP  ni 

17  DEITUICK  VAUGHN 
HADDON.BMIll 

18  MILLENNI-ERA  MUSIC,  ASCAPCI 

19  QW  PUBUSHING,  BMI  (I) 

20  YOURWEHMUSICBMKD 
ilRik  Adaoperverslonofthlschart 

appears  on  billboard.blz 


Gospel  Songs 
Publishing 
Corporations 


CWMAtlM  iChjrIcd 


1  UNIVERSAL  MUSIC  (20) 

2  EMI  MUSIC  (U: 

3  MARVIN  L.  SAPP  MUSIC  in 

4  TYSCOT  MUSIC  (41 

5  DEITRICK  VAUGHN  HADDON 
MUSIC  I II 

6  OW  PUBUSHING  MUSIC  (A 

7  PEERMUSICDi 

8  FOUR  JONES  MUSIC  (A 

9  INTEGRITY'S  HOSANNAI 
MUSIC  l» 

10  WET  INK  RED  MUSIC  a) 
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ReunitedTake  Thotrnks  top  Boxscores  recap 


BYRAYWADDELL 


ITH  ACONFIGURA- 
tion  that  increased 
stadium  capacities  by 
as  much  as  20%.  U2's 
360*  tour — playing  the 
North  American  sta- 
dium dates  that  were 
delayed  in  2010  due  to 
Bono's  back  surgery — 
would  have  completely 
dominated  the  Top  25 
Boxscores  chart  this 
year — if  it  weren't  for 
Take  That. 

The  reunited  British 
pop  act.  featuring  breakout  star  Robbie  Wil- 
liams, opened  eyes  in  the  United  States  in  set- 
ting the  all-time  Billboard  Boxscore  record  this 
year  with  a  tremendous  run  at  Wembley  Sta- 
diimi  in  London  (July  1-2. 4-6. 8-9)  that  grossed 
$61,713,184  with  attendance  of  623.737.  The 
attendance  was  also  a  record  Boxscore. 

In  assuming  the  "highest  Boxscore  ever" 
mantle,  Take  That  topped  Bruce  Springsteen's 
10  sellouts  at  Giants  Stadium  in  July  and  Au- 
gust 2003.  which  grossed  $38,684,050.  with 
attendance  of  566.560.  Simon  Moran,  manag- 
ing director  of  SIM  Concerts,  promoter  of  Take 
That's  shows  in  England,  says  that  for  S|M  the 
act  to  beat  wasn't  the  Boss,  but  rather  M  ichael 
lackson.  who  held  the  Wembiey  record. 

Calling  Take  That's  feat  "something  that 
should  be  celebrated."  Moran  adds.  "We  knew 
it  would  do  well,  but  then  we  broke  Michael 
Jackson's  record  of  se\-en  nights  from  1989,  The 
seven  fTake  That  shows)  sold  out  in  one  day.  We 
put  the  eighth  up  and  the  eighth  sold  out  in 
one  day  as  well.  We  knew  then  we  were  getting 
toward  Jackson  territory  at  Wembley  Stadium, 
even  though  [Jackson's  concertl  was  at  the  old 


[larger-capacttyl  Wembley  Stadium." 

And  there  may  have  been  more  Take  That 
tickets  on  the  table,  making  the  eight  nights  at 
Wembley— possibly  an  underplay? 

"There  may  have  been  another  nine  or  10. 
Who  knows?"  Moran  says.  "But  while  |Take 
That]  obviously  did  tremendous  in  London, 
the  business  was  spread  right  across  the  U.K. 
Wc  did  another  eight  nights  in  Manchester,  and 
another  four  nights  in  the  Northeast  [at  the  Sta- 
dium of  Light  in  Sunderland].  It  wasn't  like  Jack- 
son's tour,  when  he  did  eight  in  Wembley  and 
maybe  three  or  four  other  concert";.  We  did  eight 
Wembleys.  and  there  were  another  21  concerts." 

Take  That  didn't  just  pass  Springsteen's 
sturdy  record  once  on  this  tour,  but  twice:  The 
eight  sellouts  at  the  Cit>'  of  Manchester  Stadium 
grossed  $44,183,145  and  drew 443,223. The  Sta- 
dium of  Light  run  grossed  $21.6  million  in  May. 

Beyond  that.  Take  That  did  two  shows  June 
18-19  at  Croke  Park  in  Dublin  promoted  b)'  Irish 
promoter  MCD  that  took  in  $18,217,500.  Three 
shows  at  Hampden  Park  in  Glasgow.  Scotland, 
grossed  $16,224,812.  and  two  at  Millennium 
Stadium  in  Cardiff.  Wales,  grossed  $1 3.473,534. 

Of  course.  U2  was  far  from  shut  out  of  the  Top 
25  Boxscores.  It  logged  nine  total  entries,  topped 
by  three  sellouts  at  Estadio  do  Moruinbi  in  Sao 
Paulo  (April  9-10. 13).  Not  only  did  those  Brazil 
shows  gross  $32,754,065.  but  that  was  also  the 
stop  where  U2  passed  the  Rolling  Stones'  Big- 
ger Bang  tour  in  becoming  the  highest-grossing 
trek  in  history. 

Kour  U2  shows  in  Australia  with  |ay-2  were 
all  huge,  including  Patersons  Stadium  in  Perth 
($14  million),  ANZ  Stadium  in  Sydney  {$13.7 
million),  Etihad  Stadium  in  Melbourne  ($13.5 
million)  and  Suncorp  Stadium  in  Brisbane  ($11 
million),  all  of  which  took  place  last  December. 

Beyond  Take  That  and  U2.  the  only  other  art- 


ists appearing  on  the  Top  25  Boxscores  rank- 
ing arc  Bon  Jovi  at  the  Sydney  Football  Stadium 
{$15.5  million  gross).  Paul  McCartney  at  Wrigley 
Field  in  Chicago  ($11  million),  a  blockbuster  20- 
show  run  by  British  comedian  Peter  Kay  with 
Rick  Astley  at  the  Manchester  (England)  Eve- 
ning News  Arena  ($10.7  million),  a  20-night 
stand  by  Luis  Miguel  at  Auditorio  Nacional  in 
Mexico  City  ($10.5  milUon)  and  six  sellouts  by 
Roger  Waters'  Iht  Woli  tour  at  the  02  in  Lon- 
don ($10.2  million). 

Beyond  those  acts,  five  festivals  rounded 
out  the  list,  topped  by  the  Coachella  Val- 
ley Music  and  Arts  Festival  in  Indio.  Calif.. 
which  grossed  nearly  $25  million  from 
three  sellout  days  of  75,000  each,  with 
Kan>*  West,  Arcade  Fire  and  the  Strokes  among 
the  performers. 

Also  making  the  cut  were  Oxegen  at  Punch- 
estown  Racecourse  in  Naas,  Ireland  ($21.1  mil- 
lion) with  Beyonce.  the  Black  Eyed  Peas  and 
Coldpiay;  LoUapalooza  at  Chicago's  Grant  Park 
($20  million)  with  Foo  Fighters.  Eminem  and 
Muse;  Austin  City  Limits  Music  Festival  at  Aus- 
tin's Ziikcr  Park  ($1 5.4  million)  with  West,  Cold- 
play.  My  Morning  Jacket  and  Stevie  Wonder: 
and  the  Outside  Lands  Music  &  Arts  Festival 
at  Golden  Gate  Park  in  San  Francisco  ($13  mil- 
lion) featuring  Arcade  Fire,  Muse  and  Phish. 

It's  worth  mentioning  that  such  world- 
class  festivals  as  the  New  Orleans  Jazz  and 
Heritage  Festival,  Glastonbury  in  the  United 
Kingdom  and  Bonnaroo  in  Manchester.  Tenn.. 
would  surely  be  listed  among  the  top  25  if 
they  reported  their  grosses  to  Billboard,  and 
a  wealth  of  European  festivals  would  also  be 
in  the  running. 

As  has  been  the  trend,  most  of  the  top  Box- 
scores  came  from  international  markets — 19  of 


the  top  25.  There  were  nine  from  the  United 
Kingdom,  four  fram  MexicT>  and  Latin  America, 
five  from  Australia  and  one  from  Canada.  Last 
year.  17  of  the  top  25  came  from  markets  outside 
the  United  States.  The  cutoff  mark  to  make  it  in 
the  (op  25  this  year  was  slightly  more  than  $10 
million,  compared  with  $6.6  million  in  2010. 

Many  believe  that  international  touring  is  the 
biggest  growth  opportunity  in  the  business  right 
now.  Artists  who  treat  the  world  as  their  mar- 
ketplace can  basically  extend  their  careers.  One 
thing  that's  so  important  about  breaking  inter- 
nationally "is  it  gives  you  the  ability  to  not  have 
to  come  back  and  play  the  same  markets  too 
soon,  which  I  think  is  critical."  AEG  Live  CEO 
Randy  Phillips  says.  "One  of  the  consequences 
of  the  meltdown  in  album  sales  and  the  gap  lefr 
between  digital  sales  and  what  album  revenues 
were  in  terms  of  the  business  model,  is  that  in- 
come loss  is  now  putting  so  much  pressure  on 
touring  to  try  and  make  up  for  that  gap  in  earn- 
ings. It's  forcing  artists  to  stay  out  too  long,  go 
back  to  the  same  markets  too  many  times  and 
also  overprice  and  overscale." 

International  touring  helps  acts  avoid  that 
problem.  For  Journey,  which  had  its  best  tour- 
ing year  in  decades,  discovering  global  came 
late  in  the  game. 

"We've  always  wanted  to  go  overseas  and 
play  abroad,  [but]  in  the  early  days,  there  were 
certain  people  that  didn't  want  to  go.  so  we 
just  didn't."  Journey  guitarist  Neal  Schon 
says.  "1  always  wanted  Journey  to  become 
an  international  band,  not  just  known  in  the 
States  and  Japan.  So  we  set  out  to  conquer 
that  about  five  years  ago,  and  now  things  have 
really  come  along.  It's  completely  amazing 
to  me  that  this  many  years  later  we  can  go 
somewhere  we've  never  been  before  and  be 
treated  like  we're  brand-new."  • 
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TOURING 


Groundbreaking 360°  trek  leads  recap 
of  top  tours 


BY  RAYWADDELL 

A NY  YEAR  IN  TOURING  THAT 
incIudcslhengureS736,42I.586 
can  only  considered  a  good 
yearfor  business. 
That  mind-blowing  sum  is 
the  final  tally  for  U2's  historic 
360°  lour,  a  three->'ear  behemoth 
that  shattered  preconceived  no- 
tions (and  capacities)  for  stadium 
shows,  forever  changed  tin-  para- 
digms ofconcert  production  and 
moved  more  than  7  million  tick- 
ets around  the  globe. 
When  it  wrapped  in  )uly.  360° 
went  down  has  the  highest- 
grossing  and  biggest  ticket  seller  in  the  history 
of  the  business.  Of  those  totals.  $293.3  million 
in  box  office  and  nearly  3  million  in  ticket  sales 
were  generated  during  the  Billboard  touring  cal- 
endar, which  ran  from  Nov.  1.  2010.  to  Nov.  8. 

2011 — and  easily  enough  to  make  360°   

the  top  tour  of  the  year. 

Months  after  360°  wrapped  in 
Moncton,  New  Brunswick,  the  tour's  sig- 
nificance was  finally  sinking  in  for  Live 
Nation  Global  Touring  chairman  Arthur 
Fogel.  global  producer  of  the  epic  trek. 

"As  time  moves  on  and  we  get  fur- 
ther away  from  it.  it  actually  seems  more 
impressive  than  when  you're  actually  in 
the  middle  of  it."  says  Fogel,  not  a  man 
given  to  overstatement,  "h  just  leaves  a 
tremendous  sense  of  accomplishment, 
and  is  without  a  doubt  one  of  the  great- 
est experiences  In  the  business  that  I've 
ever  had." 

While  it  was  under  way,  360*  was  a 
beast  to  execute,  from  its  initial  yearlong 
setup,  to  the  ptoslponement  of  the  second 
North  American  leg  due  to  Bono's  back 
surgery,  to  the  daily  grind  of  pulling  off 
the  most  ambitious  tour  ever  mounted. 

"It  was  a  lot  of  pressure,  even  during 
the  down  times,  because  it  was  so  big  and 
so  comphcated."  Fogel  says.  "The  post- 
ponement issue  was  a  lot  to  deal  with,  so 
when  it  ended  and  time  goes  by.  it  seems 
that  much  more  impressive  and  an  ac- 
complishment to  be  incredibly  proud  of." 


While  360°  is  in  a  class  all  its  own  in  terms  of 
scale  and  box  office,  the  principals  that  made  it 
a  success — scaling,  routing,  showmanship  and 
songs — are  relevant  across  the  entire  live  busi- 
ness. The  fact  that  such  numbers  could  even  be 
achie\'ed.  let  alone  in  a  down  global  economy,  is 
a  testament  to  the  power  of  live  music. 

Fogel  dismisses  tlie  notion  tliat  360°  somehow 
is  isolated  from  the  realities  of  the  rest  of  the  tour- 
ing industry.  "I  don't  subscribe  to  the  theory  at 
all  that  somehow  this  tour  is  its  own  animal," 
he  says.  "This  is  what  drives  our  business,  this 
is  what  gels  people  excited  about  going  to  shows, 
this  is  what  proves  that  we  are  the  real  deal  as  an 
industry.  When  you  can  capture  the  attention  and 
imagination  and  enjoyment  of  7  million  people, 
that's  what  this  business  is  all  about." 

TAKE  THAT.  BON  JOVI 

Many  other  acts  rang  up  big  numbers  in  what 


turned  out  to  be  a  resounding  comeback  year 
for  the  live  music  business.  Chief  among  them 
was  Bon  Jovi,  which,  remarkably,  put  together 
the  biggest  tour  in  the  band's  history  with  the 
Circle  trek.  The  tour  ended  up  grossing  some 
$265  million,  including  $193  million  this  year.  A 
critical  element  of  Bon  lovi's  success  is  that,  un- 
like many  of  its  peers  from  the  same  era.  it  isn't 
a  nostalgia  band.  New  albums  lop  the  Billboard 
charts,  new  songs  are  played  on  contemporary 
radio,  and  new  fans  come  onboard  tosingalong 
to  those  new  tunesand  theclassics.  Maintaining 
relevancy  is  an  obsession  for  frontman  Jon  Bon 
|ovi  and  is  critical  to  the  band's  ongoing  success. 

"We've  been  blessed  b>'  having  had  that  cross- 
generational  thing  and  still  being  accepted  by 
the  masses  so  that  they  make  the  records  No.  1 
all  around  the  world."  Bon  |ovi  says.  "Unless  we 
had  two  generations  of  fans,  we  wouldn't  be  able 
to  sell  out  those  stadiums,  but  with  that  we  can." 

The  list  of  the  Top  25  Tours  comprises  a 
healthy  mix  of  genres  and  generations.  Most  of 
the  names  on  the  tally  are  familiar  on  a  world- 
wide basis,  but  one  group — reunited  British  pop 
sensation  Take  That — shocked  many  observ- 
ers by  ringing  up  box  office  to  the  tune  of  $185 
million,  with  attendance  of  1.8  million.  Those 
numbers  were  primarily  driven  by  shows  in  the 
group's  U.K.  home  base  and  across  Rurope. 

One  person  who  wasn't  surprised  by  Take 
That's  staggering  take  is  Simon  Moran,  manag- 
ing director  ofS)M  Concerts,  promoter  of  Take 
Thai's  shows  in  England.  While  conceding  that 
the  group's  numbers  are  impressive,  Moran  says 
they  shouldn't  be  totally  shocking.  "Their  track 
record  in  the  U.K.  is  second  lo  none,  "  he  says. 
"You  go  through  U2,  Oasis,  the  Rolling  Stones — 
they  outdraw  all  of  them  in  the  U.K.  And  the 
production  is  unbelievable.  It's  like  Cirque  du 
Soleil  mixed  with  a  rock  show." 

Another  Brit  in  the  upj>er  echelon  of  201 1  is 
Pink  Floyd  alum  Roger  Waters,  who  launched 
his  conceptual  tour  of  landmark  Floyd  album 
The  Wall  last  year  and  continued  it  this  year  to 
the  tune  of  $1 50  million  from  92  shows  reported 
to  Billboard  Bo.xscore.  The  tour,  which  ventured 


Just  down  the  Jersey  Turnpike:  Guitarist  RICHIE 
SAMBO RA  and  frontman  JON  BON  JOVI  played  for 
Bon  Jovi's  fans  at  tfie  Wells  Fargo  Center  in 
Philadelptiia  during  the  band's  Circle  tour,  the 
second-fiighest-grossing  tour  of  2011. 


into  international  waters  this  year  and  has  been 

extended  into  2012.  was  produced  by  Live  Na- 
tion and  booked  by  William  Morris  Endeavor. 

"Live  Nation  basically  bought  that  tour  and 
drove  it.  [Live  Nation  CEOl  Michael  Rapino  and 
his  crew  did  this  worldwide,"  WME  contempo- 
rary music  head  Marc  Geiger  says.  "It's  a  massive 
hit  ever>-where.  The  WoJi  is  tlie  gift  that  keeps  on 
giving,  and  it's  a  testament  to  one  of  the  biggest 
bands  of  all  time." 

Taylor  Swift  firmly  secured  her  status  as  a 
member  of  the  touring  elite.  Her  Speak  Now 
tour  took  her  into  international  markcte  for 
the  first  time,  and  also  to  her  first  stadium 
shows  in  North  America.  In  only  her  second 
headlining  tour.  Swift  grossed  nearly  $97  million 
for  the  year-end  recap  period,  and  sold  more  than 
1.3  million  tickets,  with  dales  still  coming  in  as 
the  chart  year  ended. 

Ontc  all  numbers  are  reported.  Speak  Now 
will  have  topped  $100  million  and  1.5  million 
tickets  sold  in  the  United  States  alone,  accord- 
ing to  tour  promoter  Louis  Messina,  president 
of  TMG/AEG  Live.  In  addition  to  significant 
overseas  work,  Swift  hit  stadiums  for  the  first 
time,  with  two  nights  at  Gillette  Stadium  in  Fox- 
borough.  Mass..  grossing  more  than  $8  million 
and  moving  110,000-plus  tickets. 

Afiertaking  2010ofi' from  touring.  feUowTMG/ 
AEG  Live  client  Kenny  Chesney  returned  with  a 
vengeance  on  his  Coin'  Coastal  tour,  once  again 
cracking  1  million  in  attendance  (1.3  million,  a 
pereonal  best)  at  amphitheaters,  arenas  and  NFL 
stadiums.  Other  touring  country  acts  in  the  top 
25  include  Jason  Aldean  and  Toby  Keith. 

Urban/pop  sensation  Usher  soJidified  his  sta- 
tus as  an  arena-level  headliner  in  201 1  with  the 
blockbasterOMG  tour,  produced  by  AEG  Live. 
With  Trey  Songz  as  support.  Usher  enjoyed  his 
biggest  tour  ever  in  CMC.  grossing  $75  million 
and  moving  almost  1  million  tickets. 

"This  was  a  career-defining  tour  for  Usher." 
says  Randy  Phillips,  who  played  a  dual  role  in 
OMG  as  CEO  of  AEG  Live  and  Usher's  man- 
ager. "When  people  were  betting  against  him. 
he  came  back  stronger  than  ever,  which 
goes  back  to  that  old  adage.  'Never  bet 
against  a  star.'" 

Other  urban/R&B  acts  in  the  top  25 
include  Lil  Wayne  and  the  pairing  of 
Sade  with  john  Legend. 

Pop  remains  solid,  with  Lady  Gaga 
rapidly  transitioning  from  upstart  to 
global  superstar  during  the  course  of 
her  Monster  Ball  tour,  which  upped  its 
total  in  201 1  by  adding  another  $72  mil- 
lion in  Boxscore  reports. 

Kaly  Perry  also  moved  up  in  louring 
status  this  year,  with  her  first  arena 
headlining  lourapproaching  $50  million 
in  gross  and  selling  more  than  1  million 
tickets.  Other  pop  acts  in  the  top  25  in- 
clude lustin  Bieber,  Glee  Live!,  the  cre- 
ative pairing  of  New  Kids  on  the  Block 
and  Backstreet  Boys,  Kyiie  Minc^ueand 
Enrique  Iglesias.  The  lattermost  artist 
took  in  nearly  $30  million  on  a  tour  pro- 
duced by  AEG  Live. 

The  amount  of  money  at  the  box  office 
it  took  to  make  the  Top  25  Tours  tally  was 
nearly  the  same  as  2010.  This  year,  it  took 
$27.3  million  lo  make  it  into  the  top  25 
(Toby  Keith),  while  last  year's  threshold 
was  $28.6  million  (Tiesto).  • 
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.   To  all  of  our  partners  behind  the  scenes,  fans  in  the  chairs  and  'ti! 
everyone  in  between,  thank  you  for  making  2011  a  success.  ^ 


FREEDOM  HALL  I  BROADBENT  ARENA  I  KFC  YUMl  CENTER 

j    For  booking  info,  please  contact  Dennis  Petrullo  at  213-446-7781  or  dpetrullo@aegworlciwide.com, 

orcontactDavePatroneat502-367-5171  ordpatrone@lcsfb.ky.gov.      ^  Jt/f^^ 

Properties  located  in  Louisville,  Kentudcy  and  managed  and  operated  by  the  iCentudcy  State  Fair  Board.  '  fffjff^:.  ' 


FACIUTV,  CKy 

Umj*  Capacity 


COMPHCO  FROM  8O)C5C0<«S 
Rf  PORTCO  NOV  la  »u 
THROUGH  NOV.  S,  lOTI- 


RANKEO  8Y  GROSS. 
COMRLf  D  PROM  SOXSCOWES 
RtPOftTEO  NOV  10.  2010 
TMROOGM  NOV.  fl,  K)T1 


Ibtil  IMal  No.  off 

Attendance    Capacity  Shows 


FACILITY,  City 


307.000        342^000  49 


154.826  154.828 


A  special  thank  you  to  all  talent^  managers,  agents,  promoters  and  guests  for  making 

MetLif  e  Stadium  the  highest  grossing  stadium 
in  the  United  States! 


»     9««  am.  nu 

For  booking  information,  please  contact  Ron  VanDeVeen  at  201-559-1559. 


www.metlifestadium.com 


100    I    BILLBOARD        DECEMBER  17,  2011 


11 


MetLife 

STADIUM 


Cci' 


IG 


ISilOIODMOnE 


nVENUES 


•tANKflO  av  OftOCS. 
COMPILED  FROM  KOXSCOMS 
RGPORTED  MOV-  KL  20K> 
THROUGH  MOV.  ■.  20n. 


CAPAQTIES 
tQ.OQITO  iS.000 


FACILITY,  City  Total  Total  No.  of 

vanu«  opacity  Attendance    Capacity  Shown 


FACILITY,  City 
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Total  No.  of 
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LLPHONES  ARENA,  SYDNEY 


ANCHESTER  EVENING  NEWS  ARENA,  MANCHESTER.  U.K 


Ab  bhe  XENTER"  of  ib  All! 


General  Manager 
Joey  Dennis 
770.813.75H 


Booking  Conback 
Dan  Markiiam 
770.813.7557 
www.gwinnetiticentier.com 
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Londons  02  Arena  tops  large-venue  tally 
for  third  year 


BY  MITCHELL  PETERS 

AFTER  A  CHALLENGING  YEAR  FOR 
the  live  entertainment  business  in  2010. 
the  world's  highest-grossing  arenas  experi- 
enced sdidbusiness  with  sellout  concerts  by 
such  international  touringheav)'weights as 
juslin  Bieber.  UdyGaga.  Usher,  Roger  Wa- 
ters. Sade.  Michael  Buble  and  Taylor  Swift. 


Billboard's  year-end  touring  recaps  are  com- 
piled from  boxscore  data  reported  for  the  Nov. 
10, 2010,  issue  through  the  Nov.  8. 2011.  issue. 

For  the  third  consecutive  year,  the  02  Arena  in 
London  leads  the  list  as  the  top-grossing  arena  in 
the  world  on  the  Top  10  Venues  chart  for  build- 
ings with  a  capacit)' of  15,001  or  more.  New  York's 


Madison  Square  Garden  was  the  higliest-gros.'^ing 
facility  for  eight  years  straight  until  2009. 

"The  past  12  months  has  seen  the  02  break  all 
records."  02  Arena  events  director  Sally  Davies 
says.  "We've  played  host  to  the  very  best  music 
acts,  comedians,  productions  and  events  who 
have  played  to  sellout  crowds  night  after  night." 

The  23.000-capacity  London  arena  reported 
$136.5  million  in  grosses  and  drew  1,942,468 
concert-goers  to  170  events.  (All  boxscore  figures 
are  in  U.S.  dollars,) 

The  02  hosted  diverse  entertainment  dur- 
ing the  period,  including  music  performances 
by  Glee  Live!  In  Concert!  (seven  shows).  Usher. 
Kylie  Minogue  (both  five).  Bieber  (three).  Lady 


Gaga  (two),  Waters  (six)  and  such  non-concerl 
events  as  the  Barclays  ATP  World  Tour  Finals. 
WWE,  regular- season  NBA  games  and  perfor- 
mances from  the  Royal  Ballet. 

Davies  notes  that  the  "jewel  in  our  e^'ent  cal- 
endar" was  the  2011  BRIT  Awards,  which  took 
place  at  the  02  for  the  first  time  on  Feb.  15. 
"it's  the  most  prestigious  es'cnt  in  U.K.  music, 
and  it  taking  place  in  front  of  a  packed  arena 
brought  a  whole  new  dimension  to  the  awards." 
Davies  says. 

The  02  has  a  busy  year  ahead:  It's  the  offi- 
cial venue  of  the  2012  Olympic  Games.  Davies 
says  the  arena  will  be  configured  to  seat  approxi- 
mately 16,000  specta-     continued  on  »p106 
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from  »pl04  torsand  will  host  athletic  events 
like  gymnastics  and  basketball. 

Coming  in  at  No,  2  on  the  year-end  tally  is  the 
Rod  Lawr  Arena  in  Melbourne.  Australia,  which 
reported  S91  million  and  drew  nearly  824,000  fans 
to  104  events.  [Tlie  building  was  No.  4  in  2010.) 

Brian  Morris,  CEO  of  Melboiirneand  Olympic 
Parks  Trust,  which  manages  the  arena,  notes  that 
some  of  tlie  highlights  at  the  16,820-capacity  (acil- 
it>'  included  multiple-night  perftMrnances  by  Usher 
(five).  Buble.  tlie  Eagles  (both  four).  Minogue  and 
comedian  Robin  Williams  (both  three). 

Other  noteworthy  performances  were  three 
sold-out  shows  by  Melallica  and  24  performances 
by  Cirque  du  Soleil  from  May  through  |une. 

The  live  entertainment  business  proved  strong 
in  the  Australian  market  in  2011.  as  S>^ney  s  All- 
phones  Arena  (formerly  Acer  Arena)  places  third 
on  this  year's  list,  reporting  a  gross  of  $81. 8  mil- 
lion. The  21,000-capacity  building  drew  745,996 
concert-goers  to  97  events.  In  2010  the  venue 
ranked  No.  6  on  the  year-end  list. 

"The  past  12  months  have  been  truly  remark- 
able considering  the  tough  conditions  brought 
on  by  the  global  financial  crisis."  arena  GM  Paul 
Sergeant  says.  "The  house  attendance  record 
was  smashed,  we  hosted  over  100  major  perfor- 
mances, the  venue's  catering  was  chosen  as  Aus- 
tralia's best,  and  we  secured  a  new  naming  rights 
partner.  Not  a  bad  1 2  months  in  anyone's  books." 

Highlights  at  the  arena  were  performances 
by  Metallica,  Buble,  Usher,  Bieber.  Muse.  Cirque 
du  Soleil.  the  Wiggles.  Alan  Jackson  and  Armin 
van  Buuren,  Sergeant  says. 

The  21,000-seat  Manchester  (England)  Eve- 
ning News  Arena — which  ranked  third  last 
year — places  No.  4  on  the  list,  reporting  $72 
million  in  grosses  and  drawing  1.151.911 
people  to  125  events. 
M.E.N.  Arena  GM  |ohn  Knight  says  that  after 
a  slight  downturn  in  2010.  ticket  sales  at  the 
SMG  -managed  building  were  up  an  average  of 
8%  per  show  during  the  period. 

'The  rise  in  percentage  ticket  sales  has  been 
encouraging,  as  we  have  actively  been  working 
with  promoters  on  the  marketing  side,"  says 
Knight,  citing  such  successful  concerts  as  Bieber, 
Usher,  Minogue.  Waters.  Kay.  Glcc  Live!  In  Con- 
cert!. Enrique  Iglesias,  Kings  of  Leon  and  Meat 
Loaf  "It  is  no  longer  acceptable  for  a  venue  to  sit 
back  and  wait  for  a  promoter  to  sell  the  tickets." 

Back  in  the  United  States,  Los  Angeles'  Staples 
Center  earned  the  No.  5  spot  on  the  recap.  The 
20,000-capacity  building  reported  $60.8  million 
in  grosses  for  85  shows  that  attracted  806.1 56  fans. 
(Staples  Center  ranked  eighth  in  2010.) 

"The  events  that  drove  business  for  us  this 
year  were  the  four  .sold-out  nights  of  Mana  and 
Swift,  along  with  the  three  sold-out  nights  of 


Sade,"  Staples  Center  senior  VP/GM  Lee  Zeid- 
man  says.  "Those  shows  brought  some  real  ex- 
citement to  the  arena,  and  their  fans  came  out 
early  and  enjoyed  the  L.  A.  Live  district  and  res- 
taurants adjacent  to  Staples  Center." 

Madison  Square  Garden  comes  in  sixth  on 
the  tally,  reporting  $58.2  million  in  grosses  and 
drawing  more  than  670,000  fans  to  48  events. 

In  addition  to  sold-out  performances  by  Lady 
Gaga,  Kings  of  Leon,  Waters,  Linkin  Park.  Rush. 
Furthur.  Duran  Duran  and  |ay-Z/Kanyf  West, 
the  Garden  also  "served  as  the  backdrop  for 
Rammstein's  first  U.S.  performance  in  many 
years.  LCD  Soundsystem's  final  performance 
and  SMTown  Live  in  New  York,  a  one-night-only 
concert  showcasing  Korea's  biggest  pop  acts." 
MSG  Entertainment  executive  VP  of  bookings 
Bob  Shea  says. 

Other  highlights,  he  says,  included  multiple- 
night  sellouts  by  Iglesias,  Prince.  Phish.  Bon  Jovi, 
Elton  |ohn.  Rod  Stewarl/Stevk*  Nicks,  Usher  and 
Dave  Matthews  Band.  The  20,697<apacity  Garden 
was  the  runner-up  on  last  year's  tally. 

The  19.800-capacity  Air  Canada  Centre  in 
Toronto  is  No.  7,  with  grosses  of  $51  million 
for  56  events. 

"The  big  promoters  have  kept  their  business 
goggles  on  and  are  not  letting  competitive  emo- 
tion cloud  their  vision,  independent  promoters 
are  as  vibrant  as  ever,  agencies  arc  ever  more 
involved  in  the  nuances  of  local  markets,  and 
managers  are  present,"  Maple  Leaf  Sports  & 
Entertainment  VP  of  live  entertainment  Patti- 
AnneTarllon  says. 

Highlights  at  the  Air  Canada  Centre — which 
placed  10th  on  the  tally  in  2010 — included  the 
40th  anniversary  of  the  \uno  Awards  and  corKerts 
by  Bieber.  Usher.  Lady  Gaga.  Swift.  Jay-Z/Kanye 
West.  Glee  Live!  In  Concert!.  Britney  Spears, 
Adele.  Mumford  &  Sons.  LMFAO.  the  National, 
Pearl  |am,  Bon  iovi.  NKOTBSB  and  Rihanna. 

The  Sportpaleis  in  Antwerp.  Belgium,  earned 
the  No.  8  spot  on  the  recap.  The  20.000 -capacity 
building  reported  $45.9  million  in  grosses  for 
69  shows  that  attracted  910.915  concert-goers. 

Sportpaleis  CEO  )an  Van  Esbroeck  says  that  in 
additkm  to  popubr  local  talent,  the  venue  had  sell- 
outs by  such  intematianal  acts  as  Lady  Gaga.  Waters 
(both  two).  Prince,  Kmgs  of  Leon.  Usher.  Bieber, 
Sade.  Rihanna.  Faithless,  Sim[Jy  Red,  Shakira,  Neil 
DiaTTKind.  George  Michael  and  Lenny  Kra\ilz. 

The  only  other  Canadian  facility  to  rank  on  the 
year-end  tally  is  Montreal's  Bell  Centre,  which 
grossed  $45.5  million  and  drew  more  than 
551,000  fans  to  73  shows.  The  21.242-capacity 
facility  lands  at  No.  9  on  the  arena  ranking. 

Placing  10th  on  the  year-end  tally  is  the  Wells 
Fargo  Center  in  Philadelphia,  reporting  $37.9 
million  in  grosses  and  more  than  744,000  in 
attendance  for  75  events.  •  •  ■ 
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In  the  past,  we've  been  lucky  enough  to  have  performers 
like  Green  Day,  David  Bowie,  Sting  and  many  others  on  our 
ticket.  Our  ability  to  host  world-class  acts  has  resulted  in  an 
overwhelming  approval  rating  from  fans  and  a  #2  Ranking  In 
the  Americas  from  a  leading  industry  magazine,  for  arenas  of 
1 5,000  or  less  seats.  They  also  ranked  us  #5  in  the  world. 


Verizon  Wireless  Arena,  New  Hampshire's  premier  sports  and 
entertainment  facility  is  conveniently  located  in  the  city  of 
Manchester,  halfway  between  Boston,  Massachusetts  and 
Portland,  Maine,  i 

Call  us  before  you  V-^-^  VenZOHwireless 

hit  the  trail  on  your  next  tour. 


5  5  5  ELM  STREET,  MANCHESTER  NH  031  01  /  603-644-5000  /  VERIZ0NWIRELESSARENA.COM 
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Montreal,  Quebec,  Canada 


Brisbane,  New  York  and  Vegas  venues 
keep  their  lead 


BY  MITCHELL  PETERS 

MIXTUREOFHEAVYWEIGHT 
touring  acts,  family  events,  resi- 
dency performers  and  other  cre- 
ative bookings  helped  midsize 
venues  across  the  globe  experi- 
ence another  lucrative  year  dur- 
ingthe2011  touring  season. 

In  addition  to  the  Top  10  Ven- 
ues recaps  of  1 5.001 -plus-capacity 
arenas,  amphitheaters  and  stadi- 
ums. Billboard's  annual  louring 
charts  include  a  tally  ranking 
smaller-sized  buildings  in  mul- 
itiple  categories. 

The  Brisbane  (Australia)  En- 
tertainment Centre  holds  the  No.  I  position 
on  the  Top  10  Venues  tally  for  facilities  with 
capacities  between  10.001  and  15.000.  New 
York's  Radio  City  Music  Hall  retains  the  No. 
I  slot  on  the  list  for  buildings  with  capacities 
between  5.001  and  10.000.  And.  in  line  with 
past  years,  Las  Vegas'  Colosseum  at  Caesars 
Palace  earns  the  No.  1  ranking  on  the  tally  for 
facilities  with  capacities  of  5,000  seats  and  less. 


Along  with  tlie  lop  10  charts  ranking  stadiums, 
arenas  and  sheds,  these  three  charts  arc  compiled 
from  boxscore  data  reported  for  the  Nov.  10, 2010, 
issue  through  the  Nov.  8. 2011,  issue. 

Brisbane  Entertainment  Centre  GM  Tricia 
McNamara  says  the  13,500-capacity  venue's  top 
ranking  is  an  "acknowledgement  of  the  love  thai 
Queenslanders  have  for  entertainment  arxl  the  role 
that  the  BEC  plays  in  hosting  an  amazing  array  of 
superstars."  The  fatilit)-  grossed  168,2  million  and 
drew  nearly  591 ,302  people  to  97  events. 

McNamara  notes  that  one  of  the  building's 
strongest  revenue  drivers  during  the  period  was 
Cirque  du  Soleil's  debut  arena  production  of 
"Saltimbanco,"  which  sold  53.871  tickets  and 
grossed  $5.6  million.  Other  strong  multiple- 
night  performances  included  Alan  jackson 
(28.869  tickets),  the  Eagles  (21,646),  Katy  Perry 
(23,901).  Neil  Diamond  (21.976).  Michael  Buble 
(19.668).  Muse  (18,810).  Cold  Chisel  (17.391), 
Kylie  Minogue  (1 5,530).  Keith  Urban  (14.334). 
Andrt  Rieu  (13,600).  Walking  With  Dinosaurs 
(40,346).  Top  Gear  Uve  (37.724)  and  the  Wiggles 
(21,428).  continued  on  >>p110 


Buble  up  Down 
Under:  Contributing 
to  the  chart-topping 
achievement  of 
the  Brisbane 
Entertainment 
Center,  MICHAEL 
BUBLE  brought 
his  tour  to  the 
Australian  venue.  ^ 
In  Februarvk ' 
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THANKS  TO  ALL  THE  ARTISTS,  AGENTS.  MANAGERS  AND  PROMOTERS 
WHO  MADE  2011  SUCH  A  SPARKLING  YEAR. 
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Join  Billboard  in  celebrating  the  success  of 
Jorge  Calandrelli,  world-renowned  composer, 

arranger  and  producer. 
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Live  from  "Gabba"  Tand:  Among  the 
bookings  that  led  Radio  City  Music 
Hall  to  its  chart-topping  status  in 
2011  was  an  October  performance 
of  Yo  GabbaGabbalUve.     .  ..^ 


from  »108  "The  immediate  future  is 
bright  with  strong  sales  for  uptorning  shows  in- 
cluding Dolly  Parlon.  Elton  )ohn.  Roger  Waters. 
Taylor  Swift.  Roxctie,  Rod  Stewart.  Tim  McCraw/ 
Faith  Hill  and  'How  to  Train  Your  Dragon.'"  Mc- 
Nainara  says,  noting  that  many  more  superstar 
dates  will  be  announced  in  the  coming  months. 

The  runner-up  to  the  BKC  is  Australia's 
t2.S0O-seat  Sydney  Entertainment  Centre, 
which  reported  $29.6  million  in  grosses  from 
44  performances.  GM  Steve  Romer  says  that 
live  music  was  the  main  revenue  driver  at 
the  venue,  citing  multiple  sellouts  by  come- 


dian Robin  Williams  (four  shows),  the  Eagles, 
Minogue  (both  three)  and  Perry  (two). 

"The  venue  continues  to  work  closely  with 
promoters  in  an  effort  to  secure  live  music 
market  share  in  the  competitive  Sydney  live 
event  environment,"  Romer  says.  "Wherever 
possible,  Ihe  (Sydney  !-ntertainment  Centre] 
assists  promoters  in  selling  tickets  and  add- 
ing value  to  the  marketing  campaigns." 

In  New  York,  "201 1  has  proven  a  strong  year 
for  superstar  concerts  and  productions  at  Radio 
City  Music  Hall."  MSG  Entertainment  execu- 
tive VP  of  bookings  Bob  Shea  says.  Standout 
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performances  included  )anet  fackson.  Mary  |. 
Blige.  |ohn  Mellencamp.  Iron  &  Wine.  Furthur. 
Rob>'n,  Gigi  D'Alessio.  Explosions  in  the  Sky.  In- 
terpol. TV  on  the  Radio.  Bright  Kyes,  "Yo  Gabba 
Gabba!.'  Madagascar  Live!  and  Cirque  du  So- 
leil's  "Zaritana."  The  5,901-capadty  wnue  earned 
$126.9  million  and  drew  more  than  1.7  million 
people  to  402  events  during  the  chart  year. 

Placing  second  on  the  Top  10  Venues  chart  of 
facilities  with  capacities  between  5.001  and  10.000 
is  Mexico  City's  Auditorio  Nacional,  which  rang 
up  S48.1  million  in  grosses  and  drew  more  than 
1  million  attendees  to  171  shows.  The  9,683-seat 


venue  bad  its  best  year  (in  terms  of  attendance 
and  gross  ticket  sales)  since  1991.  according  to 
COO  Luis  Carlos  Romo.  He  says  that  highlights 
included  concerts  b>  Buble  (two),  Ringo  Starr  and 
Latin  superstars  Luis  Miguel  (20).  Alejandro  Fer- 
nandez (1 1)  and  Chayanne  (10). 

The  Colosseum  at  Caesars  Palace  continues 
to  prove  that  it's  a  powerhouse  in  Sin  City. 
With  the  help  of  resident  performers  Stewart. 
|ohn  and  Celine  Dion,  the  4.000-seat  build- 
ing earned  S76.4  million  in  grosses  and  drew 
nearly  513,000  fans  to  127  performances. 

I n  addition  to  them,  "we  had  sold-out  engage- 
ments with  Miguel  [four],  Diana  Ross,  Leonard 
Cohen,  Stevie  Nicks  and  Janet  |ackson."  AEG 
Live  presidenl/co-CEO  )ohn  Meglen  says.  "Our 
ability  to  attract  the  biggest,  most  diverse  group 
of  international  superstars  is  one  of  the  reasons 
people  love  to  visit  the  Colosseum." 

Caesars  Palace  president  Gary  Selesner  says 
that  Dion's  return  to  the  Colosseum  on  March 
15  ushered  in  "a  whole  new  era  of  top-shelf  en- 
tertain ment  for  the  venue  and.  frankly,  the  city 
of  Las  Vegas."  TIk-  singer  's  first  20  performances 
grossed  more  than  $14  million.  "We  saw  a  ripple 
effect  from  those  ticket  sales  by  way  of  irKreased 
hotel  revenue  at  Caesars  Palace."  he  says. 

Other  highlights  included  shows  by 
Minogue.  Ricky  Martin  and  resident  come- 
dian |err>'  Seinfeld.  Going  forward,  the  Colos- 
seum will  host  a  residency  by  Shania  Twain 
beginning  in  December  2012. 

The  Fox  Theatre  in  Atlanta  nabs  the  No.  2 
spot  on  buildings  with  capacities  of  5.000  and 
less,  earning  $29.4  million  from  234  events 
that  drew  more  than  I  million  concert-goers. 
In  addition  to  Broadway  shows,  the  4,600-seat 
venue's  year  "started  out  very  strong  with  great 
concerts  like  Robert  Plant,  Celtic  Woman.  Kem. 
Furthur  and  Bruno  Mars,"  Fox  Theatre  GM 
Allan  Vella  says. 
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From  Dallas  Mavericks  and  Dallas 
Stars  games  to  concerts  and  special 
events,  American  Airlines  Center  has 
redefined  entertainment  in  Texas. 


For  booking  information,  contact  Ken  Kuhl  at 
214.665.4230  or  kkuhl@americanoirlinescenter.conn. 


www.omericanairiinescenter.com 


Simply  the  best  venue  you  can  pick. 


Vou'll  wish  you  could  take  our  venue  and  staff  on  tour  after  you  sample  the  bejit  of  Xcet  Energy  Center. 
Take-durge  planners,  marketers  and  technicians  en&ure  glitch-free  events,  from  load  in  to  load  out. 
Fans  enjoy  the  famous  acoustics,  upscale  seating  and  S4.'ii5ational  design  features. 


I    ffaalMalir- 1 


~  -J  -l—l 
Xcel  Energy  Center 
Anything  but  standard. 


A  look  at  kor0  Bliiboard charts 
the  touring  business 


BY  BOB  ALLEN 

LIVE  ENTERTAINMENT  WAS 
Billboard's  focus  when  the  first 
issue  of  the  tnagazine  i^'as  printed 
1 17  years  ago.  and  after  more  than 
acentury.tallyingthe  touring  busi- 
ness is  a  hallmark  of  our  brand. 
Tracking  concert  box-office  ac- 
tivity is  a  daily  occurrence  for  Bill- 
board Boxstore.  and  the  objective 
is  simple:  Determine  how  many 
tickets  were  sold  and  how  much 
money  was  earned  at  the  box  of- 
fice. To  convey  that  information. 
Billboard  compiles  weekly  charts 
that  readers  can  see  in  the  printed 
issue  of  Billboard  and  on  Billboard.com  and 
Billboard.biz. 

For  this  Year  in  Music  special  issue,  Bill- 
board takes  a  look  at  Ihe  lop  players  in  the 
live  entertainment  business  and  the  success 
they  experienced  in  2011.  We  identify  the 
tours  that  generated  the  most  revenue  and 
drew  the  largest  crowds,  and  the  venue-s 
they  played.  The  touring  charts  included 
in  this  issue  rank  the  top-grossing  tours, 
promoters,  venues,  festivals  and  individual 
concert  grosses. 

The  Top  25  Tours  chart  ranks  the  lours 
that  have  the  highest  cumulative  gross  total 
for  the  2011  eligibility  time  period.  For  the 
touring  charts  included  in  this  special  fea- 
ture, we  counted  box-office  totals  that  were 
reported  during  the  12-month  period  begin- 
ning Nov.  10,  2010.  and  ending  Nov.  8.  2011. 
Eligibility  was  limited  to  only  the  events  that 
occurred  from  Nov.  1.  2010.  or  after.  For  the 
Top  25  Tour.s.  we  didn't  include  grosses  for 
an  artist  performing  in  residence  at  a  single 
venue,  but  only  the  totals  amassed  while  on 
the  road. 

The  Top  25  Promoters  chart  ranks  the 
concert  promotion  companies  that  generate 
Ihe  most  revenue  as  a  promoter,  whether  it's 
from  an  event  they  promote  solely  or  as  a 
co-promoter. 

The  Top  25  Boxscores  chart  ranks  individ- 
ual concert  appearances  based  on  the  overall 
gross  revenue  generated  for  the  entire  run  at 
a  single  venue.  There  isn't  a  limit  to  the  num- 
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ber  of  performances  for  a  single  boxscore — il 
can  be  eight  shows  like  the  S61.7  million  (op- 
grossing  boxscore  of  the  year  earned  by  Take 
That  at  London's  Wembley  Stadium  during 
the  summer,  or  it  can  be  a  two-show  total 
like  several  of  the  boxscores  by  U2  on  its  360' 
lour.  A  pair  of  concert  runs  that  ranked  on 
the  Top  25  Boxscores  chart  were  20-show  en- 
gagements— English  comedian  Peter  Kay's 
20  shows  at  the  Manchester  {England)  Eve- 
ning News  Arena  in  September  and  October, 
and  Latin  singer  Luis  Miguel's  20  concerts  at 
Mexico  City's  Auditorio  Nacional  in  Febru- 
ary and  March. 

Top-grossing  venues  are  presented  on  six 
charts.  Four  of  the  venue  charts  are  deter- 
mined by  seating  capacities,  ranging  from 
smaller  buildings  that  seat  5,000  or  less  to 
large  arenas  that  have  capacities  of  15.001 
or  more.  There's  a  separate  chart  that  ranks 
the  top-grossing  outdoor  amphitheaters  and 
another  that  lists  stadiums.  For  the  venue 
charts,  we  count  all  of  the  ticket  sales  data  re- 
ported during  the  12-month  eligibility  period. 
In  addition  to  reported  grosses  from  concerts 
we  include  grosses  from  family  shows  and 
children's  events,  motor  sports,  ice  shows, 
circuses — basically  any  event  that's  reported, 
except  for  home  games  by  professional  sports 
franchises.  Those  totals  aren't  included. 

In  determining  the  Top  Tours  of  the  year, 
we  only  count  grosses  by  music  artists.  We  in- 
clude singers  from  all  genres,  whether  they're 
a  solo  headliner  like  Taylor  Swift,  this  year's 
top-grossing  female  artist,  or  a  duo  or  multi- 
act  headliner  like  the  NKOTBSB  tour  or  Glee 
Live!  In  Concert!  And.  of  course,  we  include 
bands,  such  as  the  legendary  U2,  which  ranks 
at  No.  1  on  this  year's  tally. 

Also  considered  for  Top  Tours  are  com- 
edy acts,  choral/vocal  groups  and  orchestral 
ensembles,  but  not  any  of  the  louring  ef- 
forts by  family/children's  shows,  ice  shows 
or  circuses. 

Box-office  data  is  reported  to  Billboard  by 
concert  promoters,  venues,  booking  agents  or 
artist  managers,  but  most  of  the  data  comes 
from  promoters.  The  reported  totals  come 
from  all  over  the  world  and  throughout  the 
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1^ 


year.  All  of  the  Boxscore  charts  in  this  special 
feature,  as  well  as  the  charts  in  each  weekly 
issue  of  Billboard,  arc  ranked  by  gross  and 
arc  worldwide  in  their  scope. 

In  each  issue  of  Billboard,  a  Boxscore  chart 
is  included  that  ranks  the  35  top-grossing 
boxscores  that  were  reported  during  the  pre- 
vious week.  The  regular  Boxscore  "week"  be- 
gins on  Wednesday  and  closes  the  follow- 
ing Tuesday.  After  the  weekly  deadline  on 
Tuesday,  the  current  week's  Boxscore  chart 


Dynamic  double  bill:  BACKSTREET 
BOYS  perform  in  June  with  NEW 
KIDS  ON  THE  BLOCK  at  the  U.S. 
Airways  Center  in  Phoenix  during 
the  NKOTBSB  outing  that  ranked 
among  the  year's  top  10  tours. 


is  compiled  lor  the  issue  that  prints  at  the 
end  of  that  week. 

There  are  two  weekly  online  platforms  for 
boxscores.  Every  Wednesday,  the  day  after  the 
weekly  deadline,  all  concerts  reported  dur- 
ing the  previous  week  (not  just  the  top  35) 
are  posted  on  Billboard. biz.  On  Thur.sdays. 
an  article  titled  "Hot  Tours"  is  posted  on  Bill- 
board.com  listing  the  10  tours  that  had  the 
highest  collective  gross  from  all  of  their  totals 
reported  during  the  previous  week.  • 


RANKED  av  GROSS 
COMPILED  FROM  BOXSCORES 
RtPOBTED  NOV  10.  2010 
THROUGH  NOV. 20n. 


GROSS  SALES/ 


B 

B 
B 
B 
B 
B 
B 
B 
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FESTIVAL 

Venue.  Location.  DatMs] 


Promotef(s) 


Y  MUSIC  AND  ARTS  FESTIVAL 


Goldenvo(c«/AEG  Llv« 


S21  113,100 


i'.-,VM.'.!'>0 


$7,937,520 


Punchestown  Racecourse.  Noss.  191,656 
IrelAfWJ.  July  8-10,  2011                    OO  O-X'  -^'f^  a  i 

MCO  ^1 

I 

Gram  Park,  Chicago. 
Aug  5-7.  2011 

270,000 

'tve«  ^eikxjtk 

— 

■m 

MUSIC  FESTIVAL 

Zilker  Park.  Austin.  Toxas. 
Sept.  16-18.  2011 

'  22S.OO0 

•t-iW  vollouli 

SIC  AND  ARTS  FESTIVAL 

Golden  Gate  Park.  San  fnti 
Aug,  12-14.  2011  >1 

la  60,000 

Anothsr  Man*!  Ent*ftalnm«nt, 

Superfly  Presents.  Starr  Hill  Presents 

=ORNIA'S  COUNT! 

Empire  Polo  Field,  indio.  Calii  54,791 

AdHI  S0-M«v  1.  2011                    ^n,fiOO  rwo  d.-»v 

Golden  voice/A  EG  Lhrj^^^^^l 

E&tddio  do  Morumbt.  Sio  Paulo,  71.683 

Evenpro/Watar  Brother/XYZ  Uve 

l-A.  RISING 

Aut6droino  Hermartos  Rodrfffuex.  77,613 
M»»ico  Oly,  Oct- 15.  2011 

OCESA-CIE  ^^mH 

— 

Aug.  23-24.  2011 
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THE  PLACE 

O  ROCK! 


ouVe  a  Star  at  the  Fox! 


Cair404-88l-2104  for  booking  info. 
Allan  C.  Vella,  cENeRAi  manager,  the  fox  theatoe  theatre 
Allan.Veila@foxtheatre.org  .ahania. 


Enlertainnient)!  MUST  READ 
^Kffi'^sA  pP'^BWl  Wf^'/^iyoof/ 


I  timing 


baveo^ 

OFTHECOVERI 


SUBSCRIBE  NOW  , 

THR.COM/SUBSCRIBE 


Cor" 
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WHERE  ONE  SIZE  DOESN'T  FIT  ALL 

NEW  CUSTOM  CONFIGURATIONS  FROM  3,000  -  20,000 


i 

-A, 

R*NKCO  BY  GftOSS. 
COMPILED  FROM  BOXSCORES 
REPORTED  NOV  W.  ?OIO 
THROUGH  NOV  t.  2011. 


TOTAL  GROSS  PROMOTER 
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CUSTOMIZE  THE  BANKATLANTIC  CENTER 
TO  FIT  YOUR  NEEDS 

With  the  push  of  a  button,  the  BankAtlantic  Center's 
capacity  can  move  from  7,500  seats  to  20,000  seats 
including  every  capacity  and  configuration  in 
between.  Its  new  multi-section  curtain  system  allows 
for  completely  or  partially-covered  upper  tier 
sections  using  black  curtains  that  vanish  from  the 
artist's  eyes  once  the  house  lights  go  down. 


SAWGRASS  LIVE  THEATRE 

Transform  the  spacious  BankAtlantic  Center  into  an 
intimate  theatre  setting  custom  made  to  fit  your 
capacity  needs.  Whether  its  3,000  seats  or  8,500 
seats,  we'll  give  your  concert,  family  show,  theatrical 
event  or  corporate  event  a  SOLD  OUT  experience. 


SURE,  YOU  COULD 
CELEBRATE 
FOR  THE  NIGHT. 


BUT.  IN  VEGAS.  YOU'RE 
GONNA  WANT  TO  MAKE  IT 
A  LONG  WEEKEND. 


Ring  in  the  new  year  in  a  place  with  enough  excitennent  to  take  you  well  into  2012. 

Between  the  fireworks  spectacular,  the  world-class  shopping,  the  gourmet  dining  and 
the  relaxing  spas,  you'll  want  to  extend  your  New  Year's  celebration  with  one  long 
weekend  in  Vegas.  Even  catch  the  season's  best  football  games  on  the  biggest  screens 
and  in  the  best  sports  bars.  It's  another  unforgettable  New  Year's  in  Las  Vegas. 


,  Ian  your  long  weekend  at  VisitLasVegas.com/NewYearsEve 


VisitLasVegas.com  '■■ 
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A  WEEKLY  ROUNDUP 
OF  NOTABLE  CHART 
ACHIEVEMENTS 


Adsift't  nvw  "LIv*  at  th«  Rov«l 
Altwft  Hall"  d»butt  at  No.  1  on 
Muilc  video  S«l«ft  with  96.000 
told,  according  to  N(ali«4i 
BoundScjin— th«  blggvit  salM 
WMk  (or  a  vldvo  rvleas*  sine* 
Garth  Brooks'  "Th»  Ultimate 
^lli"  CD/DVD  combo  raclwd 
173,000  during  Christmas  week 
pt  2007. 
\ 


Fresh  from  receiving  B 
iliaing  star  Award  at  our  anrtual 
Women  In  Music  event  (Dec.  2), 
Nkki  MInat  debuts  on  the  Blttboard 
Hot  100  with  "Roman  In  Moscow" 
X  64  <33.O00  sold).  Released 
e  same  day  as  the  Women  in 
c  festtvitles.  "Roman"  is  the 
It  ta»te  of  her  second  album, 
*  Frid»f:  ttomttn  MoacM,  out 


Michael  Suble  controls  a 
Vhopplng  nine  of  the  top  10  slots 
tlx  the  Jazz  Digital  Songs  chart 
[S*e  PAg*  133),  breaking  hit  own 
ttcord  for  the  most  concurrently 
pharting  titles  In  the  top  10.  He 
prevlousty  netted  eight  pladngs 

IWOWrfkr  -.no 


Buble  Holds  At  No.  1  As  Year  Draws  To  A  Close 


Michael  Bubl^'s  Christmas  album 
holds  at  No.  1  on  the  Billboard  200 
tor  a  second  week,  selling  293.000 
(up  29%).  according  to  Nielsen 
SoundScan.  Its  cumulative  sales 
crossed  the  1  million  mark  this 
week  (1.04  million), 
marking  the  seventh 
album  to  sell  1  million 
copies  in  2011. 

The  pop  singer  leads 
a  rather  quiet  chart, 
where  the  highest  debui 
comes  in  at  No.  23  — 
Trey  Songz'  Inevitable 
EPwith  27.000.  Onlyone 
other  new  album  bows  in 
the  top  SO:  Hot  Chella  Rm's  Whatevrr 
at  No.  48  with  18.000. 

Adele's  21  jumps  7-2  with  144,000 
(up  2%).  and  Justin  Bieber's  Under 
the  Mistielof  skips  6-3  with  133.000 
(down  11%).  Only  three  albums 
sold  in  excess  of  100.000  last  week, 
the  sales  frame  following  the  busy 
Thanksgiving  week. 

Comparatively,  a  year  ago  this 
week,  there  were  eight  albums  that 
moved  at  least  100.000,  while  seven 
sets  debuted  in  the  top  50  (two  in  the 
top  10). 

Next  week  should  bring  top  10 
arrivals  from  the  Black  Keys'  fJ 
Camino  and  Amy  Wlnehouse's  Li- 
oness: Hidden  Treasures,  as  well  as  de- 
buts from  Glee:  The  Music.  Volume  7. 
T-Pain's  Revolver  and  Robin  Thlcke's 
Love  After  War. 


Over  The 
Counter 


TIME  TO  WORRY?  While  a  number 
of  albums  are  heading  for  the  upper 
reaches  of  the  Billboard  200  next 
week,  none  are  blockbusters.  No  of- 
fense to  the  Black  Keys  and  Amy 
WInehouse,  but  tliere  simply  isn't 
an  album  left  on  20irs 
rt  lcii^*'  >thedule  that's 
pojjifd  tor  huge  sales. 

With  that  in  mind,  is 
ii  time  10  worry  about 
\vl-  -tlic!  we'll  lose  the 
.  id  we've  gained 
.  1    year  in  overall 
nlhutn  volume? 

Currently,  we're  up 
2%  compared  with  this 
point  a  year  ago — a  difTcrence  of  about 
5.5  million  in  sales.  A  week  ago,  we 
were  ahead  by  6.7  million.  With  four 
weeks  left  in  the  SoundScan  calendar 
year,  it's  conceivable  we  could  fall  be- 
hind 2010's  volume. 

The  industry  pulled  ahead  of  last 
year  with  the  sales  from  the  week  end- 
ing May  29  and  has  maintained  a  lead 
ever  since. 

YUP,'2riSSTILLHUGE:Thankgood- 
ncss  for  Adele.  With  4.8  million  copies 
sold  of  her  21  album,  it's  currently  the 
top-selling  set  of  the  year,  according  to 
Nielsen  SoundScan  (through  the  week 
ending  Dec.  4). 

It's  unlikelyany  title  will  comeclose 
to  thai  figure  in  the  final  four  weeks  of 
the  tracking  year.  Lady  Gaga's  Born 
This  Way  is  in  the  runner-up  slot  on 


the  ycar-to-datc  tally,  with  2  million. 
Only  Michael  Bubl6's  Christmas,  with 
1  million,  could  surge  in  the  next  few 
weeks,  but  it's  highly  unlikely  it  could 
make  up  the  nearly  4  million  gap  be- 
tween it  and  21. 

21  is  the  only  album,  so  far.  to 
have  sold  more  than  2  million  cop- 
ies in  2011 .  That  stands  in  stark  con- 
trast to  this  point  a  year  ago.  when 
four  sets  had  sailed  past  that  mark. 
Worse,  this  time  last  year  11  albums 
had  notched  1  million  in  sales, 
while  so  far  in  2011,  only  seven  have 
moved  that  many. 

So.  on  the  bright  side.  21  will 
likely  be  the  biggest-selling  album 
of  any  year  since  2004.  when  Norah 
Jones'  Come  Away  With  Me  shifted 
8  million.  Presently.  21  is  nipping  at 
Marlah  Carey's  stiletto  heels.  Carey's 
TItir  l-mancipation  ofMimi  sold  5  mil- 
lion in  2005 — a  number  21  is  sure  to 
surpass  by  year's  end. 

•FOLLIES'  FLIES:The  new  Broadway 
cast  recording  of "  Follies"  flies  in  at  No.  1 
on  the  Cast  Albums  chart,  selling  6.000. 
It's  only  the  second  new  cast  set  this  year 
to  move  more  than  5,000  in  a  week. 

"The  Book  of  Mormon"  is  the  only 
other  2011  release  to  see  a  larger  sales 
frame.  It  moved  13.000  in  its  debut 
week  at  No.  1  on  lune4 — and  only  from 
download  sales.  It  stepped  aside  for  two 
weeks,  letting  the  "Wicked'  album  re- 
turn to  No.  I .  but  returned  to  the  top 
on  June  25  in  a  post-Tony  Awards  haze. 


That  week,  it  sold  61.000.  thanks  in 
large  part  to  significant  discount  pric- 
ing and  promotion  from  the  Amazon 
MP3  store  (Over  the Coimter,  lune  25). 


As  for  "Follies,"  the  show  was  revived 
earlier  this  yearat  the  Kennedy  Center's 
Kisenhower  Theater  in  Washington, 
D.C.  (May  7-|une  19)  before  transferring 
to  Broadway's  MarquisTheatreon  Sept. 
12.Theoriginal  1971  production  earned 
seven  Tonys ,  but  lost  the  top  prize  ofbes t 
musical  to  "TwoGentlcmen  of  Verona." 
The  new  Broadway  revival  features  Ber- 
nadette  Peters  and  Elaine  Paige. 

AND  TO  ALL...:  This  is  the  last  printed 
issue  of  201 1 ,  but  never  fear,  our  charts — 
as  always — are  refreshed  every  Thurs- 
day on  Billboard.com  and  Billboanl.biz. 
Additionally,  tune  in  to  both  sites  every 
Wednesday  and  Tliursday  for  news  about 
the  top  oft  he  charts.  Happy  holidays  to  all, 
andwe'llseeyouinthenewyear.       •  •■ 
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A  Weekly  National  Music  Sales  Report 

Year-To-Date 
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CHART 
BEAT 

»eii  Young  Band's  cover  of 
"Wondarful  Chrli(m»lim«" 
marks  Paul  McCartney's  Hrstap- 
peararKe  as  a  songwriter  on  Hot 
Country  Songs  (No.  57)  since  Ru- 
cal  Flatts'  remake  of  the  Beatles' 
"Revolution"  reached  the  same 
rank  in  2007.  The  Beatles'  tongs 
have  a  fab  history  on  the  survey, 
where  Johnny  Rodriguez's  ver- 
sion of  "Something"  (No.  6. 1974), 
Sweethearts  of  the  Roctoo's  take 
on  "t  Feel  Fine"  (No.  9, 19B9)  and 
Rosanne  Cash's  cover  of  "I  Dont 
Want  to  Spoil  the  Party"  (No.  1. 
1989)  have  reached  the  top  10. 

>>Enrique  Igleslas  becomes  the 
first  male  in  the  SS^year  history 
of  Dance  Club  Songs  to  tally 
10  No-  Is.  He  reigns  again  with  "I 
Uke  How  It  Feels,"  featuring  Ptl- 
buliand  the  WAV.s(3*1). 


^^^^ 


Bond  Chart  Beat 
every  week  al 
blllboardcom/chartbtM. 
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ilMV //iSfltfi.iM  ■        '  .1..  i"'t  -i-IlD 

26 

19 

51 
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SOMEONE  LIKE  YOU 
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17 

17 
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SEXY  AND  1  KNOW  IT 

MICHAEL  JACKSON  ujj/m 
SNOOP  DOGG  Da&arsivitfiiiinTViumot 
AKON  (DNVin.-ui 

I MAC  LETHAL  unsibmeo 
BEYONCE  PAmwoDatiouiMIM 
THE  BLACK  EYED  PEAS 
DEMI  LOVATO 
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WE  FOUND  LOVE 
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FLY 
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PARTY  ROCK  ANTHEM 
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WHAT  YOU  WANT 


JUSTIN  TtMBERLAKE  jM.nA 

I  50  CENT  fiaOT.AniMUTHiWTUtSCOH 

JENNIFER  LOPEZ  istANDAM 

AUSTIN  MAHONE 
I  GREYSON  CHANCE  eh 
I  RADIOHEAD  ilticxer  tapf.isd 
I  GUNS  N'  ROSES  stmu 

AVENGED  SEVENFOLD 

ONE  DIRECTION  itca 
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Nov.  10.  TiM  tlm,  a  video  of  liiir  rtrvming  ovet  the  beal  of  Chris 
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REBECCA  &  FIONA 
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ARTIST 

LABilt  NUMBEflOiSIAieuTlMO  tABU  tPfllCEt 
CHRIS  WEBBY 

Hf'r:i-,r-y,\n  MOStC  WGItAl  EX«7MI 


AWOL  NATION 


THE  HEAD  AND  THE  HEART 
THE  HEAD  AND  THE  HEART 


IGROUPLOVE 

1 1  *Nv»3a*w*iuwTic  mm 


TINARIWEN 

,Mr.  ■  ^iF,,  AMI  t;i«.'EPlTAPH(15S' 

KEITH  &  KRISTYN  GETTY 

JIMMY  CUFF 

r.  :        ■  ■;  I  "'ivt  SOUWSHW 

ELEVATION  WORSHIP 

WDRSMIP 

VOLBEAT 


O 


MARK  O'CONNOR 


JULION  ALVAREZY  SU  NORTENO  BANDA 

CRISTY  LANE 


I  JONATHAN  COULTON 

I  ■  VEWTUBtsm» 

1  KICKING  DAISIES 


30 

21 


FITZ&  THE  TANTRUMS 

■'■.r,_LI'BlRL-  J^r  l^ar. 

ECLIPSE 

THE  LAURIE  til.HKNLH  HAND 
MANTIS  VIRI 


TTTLE 

Theie  Goes  The  NsightoortxMXl 


Mega  lit  hie  Symphony 


Jel  World  Order 


The  Head  And  The  Heart 
iTunes  Session  |EP) 
NeverTnjsi  A  Happy  Sortg 


Tassili  ♦  10:1 
Joy:  An  Irish  Christmas 
Sacred  Fire  lEP) 
ForThe  Honor 


BRIAN  REGAN 
DOOMTREE 


Bsyortd  Hell/Abovt  H«aven 


An  Appalachian  Christmas 


Marcfiaie  y  Olvidame 


17  Christmas  Classics 


KMping  S«cr«u  (EP) 


Piddn'  UpTha  Places 


The  Best  OIThe  Laurie  Berliner  Band 


JOSEPH  FONSECA 

■,:v  i-15A.  MUSIC  LAnwo 
PHANTOGRAM 


Vov  A  ComBtte  El  Coraion  (EP) 


SETH  MACFARLANE 


Music  Is  Better  Than  Words 


YOUTH  LAGOON 


DAVID  LYNCH 

PIASWIB3BI 


The  Year  Of  Hibernation 
Crary  Clown  Ti 


ARTIST 

LABtl.  &  MUUSEn'DISTKBUTIM  lAUL  (PMCE) 
BEVERLY  MCCLELLAN 


PUNCH  BROTHERS 
THE  JOY  FORMIDABLE 

DAVID  IAN 


SIDEWALK  PROPHETS 

■  -     ;  ■.    -r; .  :  ■  .-M  'JtK  BHOSJMB  

KINA  GRANNIS 
VILDHJARTA 

CEMURV  MEDIA MMIISII)  

GOTYE 

SAMPIFS  A  ^.ErflNPSiTAifiFAX OIGITW. EMWIVOBAl 
JOE  PUG 


THE  WAR  ON  DRUGS 

I'  f  Tl'i  CAtiADIAN  190*  lUW 


MAYS  A 


It's  Christmas  Time 


THE  ISAACS 

I  Ml  CMBHTill 
THE  CITY  HARMONIC 

■    v  r'.'-J  989l_ 
SHAILA  DURCAL 

THE  GREEN  ~^ 


titleU 

Fear  Nothing  .  M 


Committed 


Rocknroll  (EP) 


WWcome  Reality 


Antifogmatic 


The  Big  Roar 


Vintage  Christmaa 


All  By  Myself 


No  Kings 


These  Simple  Truths 


Maktng  Mirrors 


UveAtUiKolnHaR 


Motions  Of  Love 


Why  Can't  Wa 


I  Have  A  Dream  (It  Feels  Uke  Home) 


Ways  &  Means 


Nightlife  (EP) 


THE  SINGING  PASTORS  OF  PISCATAWAY 

.■■■-■i  ■■■^l'  '■■  ■■■■■  ■■-  ■   

OLOF  ARNALDS 

REDLIGHT  KING 

JEFFREY  BIEGEL 


All  About  J 


Olof  Sings  (EP) 


Something  ForThe  Pain 


KENORtCK  LAMAR 

■  .'-,VG  DiGiTAi.E)(i;sa) 


A  Steinwsy  Christmas  Album:  Piano  Music  ForThe  Season 
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TONIGHT  IS  THE  NIGHT 
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LEVELS 
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RACK  CITY 
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STORM  WARNING 
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SAIL 
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PROMISE 

HOMED  SANTOS  FEATUflINC  USHU  SONY  MUSIC  UU1N 


EL  VERDADERO  AMOR  PEROONA 
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AMEN 

FDfltS  ID€C  BFG  MACHINE 


(IMMIGRANT  SONG 
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LIGHTS 
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TROUBLE 
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I  FACE  TO  THE  FLOOR 


I  YOUNG  BLOOD 

I  THF  NAKED  MD  FAMOUS  S 0 MEWHAt  DAMAfiHVPWTfDOIVUHIWltSAl HEFWUC 
I  MIDNIGHT  CITY 


IMA  BOSS 

Un>  MILl  >t  aiuBINB  not  BOW  lAAmMHrtWMNEH  MUt 

PARTY  ON  HFTH  AVE. 

MACBIllllBHOSTflllM   

I  COUGH  SYRUP 


34     K  !!> 


I  IQUNC  THE  CIANT  HQADHQNNEIMWP  

CINEMA 

BtNNV  BfHASSI  FEATINUNC  SABT  GO  ULtBA 
ONLY  WANNA  GIVE  IT  TO  YOU 

EUE  VABim  FEATURING  X  COLE  (<':.!■ 


There  Goes  The 
Neighborhood 

Chris  Webby 


There  Goes  The 
Neighborhood 
Chris  Webby 


There  Goes  The 
Neighborhood 
Chris  Webby 


WEST  NORTH  CENTRAL  ■  EAST  NORTH  CENTRAL  ■  NORTH  EAST 


Megalithic  Symphony 
Awolnatfon 


SOUTH  CENTRAL 


Megalithic  Symphony 

Awolnation 


PACIFIC 


NI=W  ON  THE  CHARTS 


Fun.,  "We  Are  Young" 

The  trio's  first  Billboard  airplay  chart  hit  debuts  at  No.  34  on 
Alternative  and  is  likely  to  arrive  on  Hot  Digital  Songs  next  issue. 
Fox's  "Glee"  covered  the  track  during  its  Dec.  6  episode,  which  is 
sure  to  push  the  original  version  onto  multiple  charts. 
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Jet  World  Order 
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Tassili  *  10:1 
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TRES  BIEN!  JAY-Z,  WEST'S  'PARIS'  RISES 


Almost  four  months  after  their  album  Watch  the  Throne  bowed  at  No.  1  on 
the  Billboard  2(X),  the  superstar  set  by  |ay-Z  and  Kanye  West  yields  its  first 
Billboard  Hot  100  top  10.  as  "Ni**asin  Paris"  roars  15-8s»ith  Greatest  Gain- 
er/Digital honors.  Tlie  track  bounds  17-5  on  Hot  Digital  Songs  (1 1 3,000.  up 
68%,  according  to  Nielsen  SoundScan)  after  the  duo  performed  il  on  the  16th 
annual  "Victoria's  Secret  Fashion  Show,"  broadca.st  Nov.  29  on  CBS.  Willi  the 
advance.  |ay7  nets  Ills  ISlh  Hoi  UK)  top  10,  passing  Ul  Wayne  and  Uidacris  (17  each)  for  the  inost  top  10s 
among  rappers  in  the  chart's  history.  "Paris"  marks  West's  14th  Hot  100  top  10.  — Gflrj'  Trwst 
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TREY  SONGZ'  'INEVITABLE'  BOW 


n           ^V^HI  Before  Trey  Songz  debuls  his  fiflli  studio  album,  slated  for  release 

jfeb  next  year,  he  serves  up  an  appetizer  in  the  form  of  his  new  five* 

iS^^^   .  ^     W^i  ^hich  debuts  at  No.  4  on  Top  R&B/Hip-Hop 

*  Albums.  Selling  27.000  (according  to  Nielsen  SoundScan).  it 

.^1  marks  the  singer's  fifth  top  10,  following  /  Gotta  Make  It  (No.  6), 

-  Tr^y  Day  (No.  2).  Ready  (No.  3)  and  2010"s  Passion.  Pain  a£  Pleasure 

BBffif       ^^^fh  ^J-  ^^'^'^  '^^  ^'"8'^  '  (featuring 

Fabolous).  which  arrives  on  Hot  R&B/Hip-Hop  Songs  at  No.  85. 
Two  of  the  EP's  four  remaining  cuts  have  appeared  on  RiiB/Hip-Hop  Digital  Songs  (see 
Billboard.biz/charts) — "Top  of  the  World"  peaked  at  No.  45  (Nov.  19)  and  "Sex  Ain't  Better 
Than  Love"  bows  this  week  at  No.  39.  Songz'  last  set.  Passion,  is  his  second-best-selling  effort, 
with  827.000  sold.  The  album  spawned  four  top  10s  on  Hot  R&B/Hip-Hop  Songs,  including 
"Can't  Be  Friends,"  which  ruled  for  1 3  weeks.  — Katimxh  Stinfiago 
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A  MERRY  MARIAH  'CHRISTMAS' 


"^Qomes 


Allcr  mori-  than  a  ycar-aiid-a-hair away  from  the  Hot  R&B/Hip-Hop 
Songs  chart.  Mariah  Carey  makes  a  merry-  return  with  "When  Christmas 
Comes. "  earning  Hoi  Shot  Debut  honors  at  No.  79.  The  song — her  53rd 
lu  chart — was  recorded  for  her  2010  Merry  Christmas  II  You  alburn  and 
h  Lcntly  reworked  as  a  duel  wttli  )ohn  Legend.  Though  Carey  is 
,11  .!  :ur  "All  I  Want  for  Chri-stmas  Is  You."  her  now-classic  1994  yule- 
iidi-  tune,  the  new  "When  Christmas  Comes"  is  her  first  holiday  single 
to  chart  on  the  tally.  — Karinah  Santiago 
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TITE'S  TELEMUNDO  TRIBUTE 

I  ■ '  ^  tribute  aHnim  celebrating  salsa  legend  Tite  Curet  Aionso. 

jumps  32-13  with  Greatest  Gainer  honors  (I.OOO  sold,  according  to 
Nielsen  SoundScan.  up  52%)  after  Telemundo  aired  an  all-star  concert 
spetial  dcdicali*d  to  the  artist  on  Dec.  4  in  New  York  and  Miami. 

Meanwhiie.  two  albums  from  Indira  Monies  return  to  the  top  30  at 
Nos.  1 1  and  29  (up  309%  and  233%,  respectively)  after  they  were  sold 
at  Walmari  for  $5  each.  — Karinah  Santiago 
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MusePua^^rnAmena.TC  ASCAflH_13* 
ME  TOCA  CUfiRAH  <  ^'AIV  Z^KOf  Umr  PuUiOvq 

■    V  U',-      ,h  .;.v;>ii>«,i(m(iASCAJ'rt>iFnBlmiBV 
'    ■     ,  -VlUJ 
UMIIAMOHES    '  ■■U.L*mZatv>i»tx..ASXJifrkvu>o 

MiLliOHDOUAAWWiaul>!q»a±s.ur:  ASCAP.'N20 
■^ilir.iing  i>xT|>arv  i<e  ASCAP.'Oi<n'  VhkptI  And  Ajsoo 
ansr'AC  ASCA/>,lh«BUdrMndMtaclrc.BM/V«n«n)i 
W..ir  M.t.IVr*  J«l  Chinw  W  BMri,  Ml ,  CS  4? 

MRMM  <  Varg  Utref  PuDitfMq  tr .  aMliWamn- 


^^nwtanBf^«rJ^^noCOT  EIULVb-i s-ra MrfK. ASCrf,' 
arfi)u»e,  ASCAP'&mr^Coniol'HitUitonMjw, 
AaAP.-MiSK  fvmnr<  OC  ASCAP 'tWlAcr.i  Mj« 
ra  ASCAPj^inAilmiNjMiAra  GMUCil  (Nxxtruig 
Gro*.  BMUThou  Ar.  Ins  Hu«i|».  ftCAPL  AJ^-.-k  RUM  S* 
MSTlfTOE  SarrjATV  Scrgi  UC.  eMliTrm  GonarsEri 
eWlrWBwrWfse  S0CAN^iti»ra4  KjfrwHLC  SOZm,' 

Uriiwistl  Mum:  (j»ncr««r  HSCtf.'Bittia  rme  FJiLtf-.rij. 
ASCAPi  At*"H  HlLDM 
MOK  THAN  rOVU  mi  DOW  ir4«l>»  A'ltl « rAjse 
ASCA^'T^fi^dBBPfsruPuMitimaSMjOt  D»«» 
Muic  BM.T  Tv  MiiK  PuUitfuig  BMAtenu  PoUitr  Pub 


-'iiira  ASCAf>,(M  Aom      K .  ascapl  Hi.ie4 

IIOTWlATIOW(tMBUOwMxMMuscl>e  BMI/JMTinJi 
MuK  BMitMl  Fan  Muse  SfSAOfwImltSit 
Aflnar.  SISAOUtfw    StSAC  PuUi^DtsiIPM 
SESAC.Hvct<  BeaB  B»Ai<leOe>  IMe  LLC.  SMI.'Sonp 
CfKoUn  Muse  PLttc^Amcic).  lie  BM;>Vxr^Mai7 
tHjWiftngin:  3WHAMPiH.»ia 

iHCWrrfDiL'^i/jTitDL.:  mm^KkvmUMKtK 

WI'A'J"r<I.i-Ha*FH«Bj^:krp  BMliBcHw Bstji 
->,..,,,,„  J  uv-  9«,PuB,PMft  SXAN.'Wii  Als! 

MOVES  LIKE  JAGGEil  -.jitgeeMifiC  SMIU<i>i«(uIMi&c 
■  ■..  r.,H  I^M,  9Ul,Ww  &*  fciu  Ai 
.  -'.'"'..aBfiBalsSwt.WI'MKittre 
WI.5j>jiOKa-.T'A«f\**»hrgAmwio  |rc  BVH 

AMP.M.  Hiooa  rr 

ML  mow  IT  Alli&Uiiiet  Sengs  AS01P,'jn>MSii  Muse 
CowiRiian  pUCAPiOaiOnrrOamMuir  Bt<^,<S(n]i 

^JUnvenai  ix.EWl'ViBtAuKCiTO  ASCAP.'tonPai 
jfWMynrrfA-K  ASCAP.DiBIIJjmo,  S«V  ASd^  M 
^ofM^lio(ta^^ds^ASCAf^A^^p■K  mrois 

Hn-BKHTiConfmctcnEmcnan-wf  B'A.IMIBa:! 
Mxu  MiK  mc  BTA.'BiKniisBVs  Sko  ASCAt'  U<ws« 
Wae  C«p»«n  ASCAPjWowe  iAtsK  ASC;V,'Secc«J 
i^nj  StattfHJ,  ASCAP.Iiow  Mm  'Wftihra  U.C  Efcf.' 
WjmaTjrwlMPutMmgCarp  BMII  AhV- HI.  H»4 

ML  IMniN  iSM  BbttiWoS  Mu9C  K .  SMl'J  mpuo 
tAoe.  GMLWI  Forn  Uuc.  SESAC^co  Lm  H  Stil 
A  Rmw.  3ESACA<(pM><e  ami.  BMintU  MtfB  LLC. 
BM/Scr«i  01  fatM  M«x  fSMihm  ta«u  tc.  BMl/ 
Wjmcr 'Min  Pi£l  itfuq  [jni .  SWAM  WMl  lU. 

a^^  it/pH|  ttHit 
MV  HEAin  CANT  Till  VOU  NO  IKcM  Mum  nMing 
■  ■.-e^ooOtMopgartWudBM^ 
i:  W.li.AM'CSn 
MVHOMnOWN  7.^  l3rwttnef\«ltlingCo<D  6M; 
r^^UiiK-  ArA'r.nuvWMMUiac.ASCM>.{illltBlu9 
(oj  ASCAPjXctiat  Mm:  ^tfvng  Ametu  K  ASCAP. 
McmSewnUjsicPutnshngUC    A/<mti9i ^  Bami. 
BM/jTXIAiSK  BMn.AAV!CS» 


SlJf>alMjs«;ASCAPlirig 

MA,Mlt.Mlt.lH.NAr*jjcrMusc  StAILTn 
ir*ABBIMniPI(Mr,it>iitM«FMMM!iK  WV 

EMI  ewtviend  Mm  rx  .  m.tM  Vil  U^.  »< 
ASCApjQnei  Bm  Uise.  AS::ap,Hi  But  Muic  BM\'\I 
CaniVaciiaflnTiT9*tvBM.'So^pO(l>w^  m: 
BMi/Papi  Gmw  'Am.  EMLUnciweii  SW.  K  BMi> 
AVPHl  "ICCa  1 
ineODrUKEVOUir^.ASCM>,'WV<^iirMig  bmi 
L'X 

MFUEFAOLItAnkrtjIAju:  ^USit^  BM  IN  Eaew 

i«iMjv««  gWILTIb 
MOTMBKiKopfiSvvsim  ^T^^k  ty>n«i.  A^iCAP; 

EMApiIUan:.  nc  J^CAP.-Sbyn  Thm  Muii:  Ik  BM; 

ADiinv f lonplir  Mjix  BMIi  K  I<:0074 
HOrrwaiVOUiG  D«3'MU.sK.EMlWsT«<.T9n9t«w 

PiCtoTifq  LLtrp  6MIVnrie2  IftPLiHtiwQ  ASCAPiliOM 

Utw  FsibWirn  Amnca  ke .  ASCAPi  Ah#  H 100  ^ 


K  UCM<  Edma  Misui.  SB  3e  CVi  l:  H 
THE  ONIIWr  OOT IMAV  TLau  tA)nev  PiiNsnro 
A-STAPilUaiaitAa  STM^*«Knpiiw  Senas  llC 
ASCAP.Wwn  1"  Hiyi  Youil  a*     Brnn,  aSCAPi,  aw 
H1IX9 

ONLV  WANNA  BM  ITTO  VOU  lEIennyi  rAiSK  >\ib<ih 
<ncBMi'Sm.'Arv3v«sLi.C  EMt'Cnnv's  Iieei^Jiisfwq. 
aMVPiNSH  itaa  biierunnent.  ItC  (M/Sans  Cn  ;>imi- 
m  lre  BM^>nmltM\eUiCAKUisePicIitf»n  te 
ASCAf /C4M  Okn-  Mmjc  PutMMQ  ht.  ASCAPiSoiqs  Oi 
Met  ASCAPI  AfiP/H..  RBH  » 

OmgPlwGmivMvPdilvi'Vtv  BMl^Bachwn) 
Mtac  Ik:  .  BU 1^  AmiI  Mac  >v .  ASCAP.Cmv  Bm 
MiM  ASCAP/ni  RcttMit  CMlOB.  K .  ASCAP iWG  Gok) 
Songi  ASCAPAW  Buna  M  k  MuK.  he .  ASCA^/BMG 
PtMnun  Songt.  SNVfni  Fyonty  Une.  GM/TirivTMrcan. 
mc  BML'SmnaButSonge  WlrthnwmAMtfing 
Concany. BULWmvU S A . Inc.  ASCAPAjndwgdl 
Muse  hc.BWbi:jrrttol1Camrfy&::o  ITD  FKSiAMP; 

OUttlSanr/ATVTieePu 
Muse  BMt.Hl,CS3r.HiaDfi 


l.-OixlMiKC  iDnXrPDS.'UwwsfliAiK  MGB 

-. .. J-.  i.'-'M-  ■  ,n.tin jwr     ,  BMII  AAWiH, H100 13 
PARAmPEROetTE  ^Viia Musital  UCSMIILTa 
PARTV  •  W^MOtntK 

.     ■  ■.VdvAIii«M«(,aM!.S»»r/Arv 
-.r^:.  -  ft.:  FMiA.T<tA,M:  In:  ASCAP Os, PuMiTi- 
m  AjJJ■.U-vvllll^^u^<,ASCAP.V(^lDtn■tPl^»^w^ 
'Afion  *e  Bb  n»i«n .  ASCAP.tjfli  »a  Ficg  On  PuOiWift 
SMIifirtolviretU^.BWIi'SKI  Ret  Mule  Cop  BMI 

P»m  WCk  AMTMW I K«i  tA«s .  ASCAJ^  H 1 00  ■  / 
PEGATEMAS       ~  .''\«Muic  BM.TMi BtednMUd 
.■  ■.■j«MmcP«>iBt»i9.EMlflT33 
PERFEa  .'.    .  .IH  STMi&raiOI«oUlMjSK(Ur 

'i.-.j^.i.i.M  L'..  flUr1UMM;vcPumMigAnW» 
>\iMD>ni  BM.'Miism  BW,HL.HI0DS7 


MmMiscASCAP'TtonwMusc  ASCAP/ 
Omxi  Mdiete  Music  ASCAP/Kotall  Muic  PiblT^ 
w  .-J,  re  ,  ASCAP.ftoc  lUTisn  MuKL  ASCAPjlWn  The 
..L/J'.Sann)  SLv.  BMl^v  M Muie.  ASCAPI 

EL  POETA I  ITiMiM  Mm  Una  FUMing  BMIT  IS 
PRETTY  LK IKART  lite  tm  TTKte  Mute  ASCAP/Kuq 
).Wirv  ^Jiisrirn  nc  EMlWkiw  IvnfftaMtUMMig 

^«B,9M11  AMPHBHTO 
PMMWBC  im  tow  IA4M.  SISACACD  LW«  It  StJI  A  fb(k 
uo  SiSACiUstcf  JV  StSACPuttiffino  DeMnM  SESAC/ 
^tA^lTCaMlac      .  ASCAP.fU Ass  Od  ft>iM  ASCAP,' 
Lmnii?!  MalsiinNt^SMI^AtamM-TyneiUnePifilinng 
Cora  WALAUP.WL-tliXI?  LTV 

nma  up  mxs  iSrtMm  am  t<u  Ujs^.  f^m, 
■iif  Bvii  *wp M'[):iJ 


fT'TwwwiM 
eMI.?av  OjMifflara  ASCAPi  73  W 

BEAUTY  ISctVAIVMlcmMuic  ASCAr.l^UntoulMusir 
UC.  ASCAPSont/ATV  Cmo  Mint  POjl*'™.  ASCAP: 
SUMThteStfigi  ASCAPi^j^nesOxrietiLsM^. 

a5CaplAM><h.csi4  nmm 

REALUMtlnddfl  Muse  BMI,-Sovi Ot 'ji>«sj| 
tW/Jiam  l-wnjiiywl.  EMI/Pwjdss  krftv  Must  BfA,' 
jdAetul  Songs  Cl  fruC/nn  marami.S^h  AMP/ 
HLl&tM 

R8t  SOU  CUP  I  Sm.' ATV  Trm  Pjid  snug  Conpan*.  SUj' 
dmirrv  Tunn,  BMIQMG  P^n  r.ljnw'viT  I  want! 
inMKd  iMKVITMSfnul Bmti Muse  BM.OivuliiOnt 
Stpgs  BU'-EMiaKktwoalAjten:  BU/Sni«Si]nc 
Miiir  m.Y  AWP.M  311  H'IX135 
nSPM  ■ .-  ■  <  -.-r-n  Bf*Scrv,'AT'.'U(».»AjscPut(i!n- 
"I  ^!VuscPuWi*ttKiASCAP,'Scrv,' 
,:ii:f.ngUC  ASOJ^Gindir.  MlBC 

ROliJNG  IN  THE  DEEP  'Umauit  inji 01  iW^iam  Imm 
■.i(i  i-.-i  !!I.''  ;M  ItOTumcdWunHic  BtA.'tMl Mrfjir 
".(1  uirfli-:!  i^v:,,  awn. "10036 
ROMAN  M  MOSCOWVt  Iniacti  MIIDM 

CiAQ  MuK  Cot  .  ASCAP/ Jtfiwn- 


naUfxrcutKshog  ASCAp.OmnMusM.a'.'LSmsDI 
tAj«r F'W.wmirt  nt  BM'.^Mrw  Tr'ttnt >\il]Mif^ 

nUMOURHASIT   '  t..'.. 

nUMOOH  HAS  IT /SOMEONE  UIE  VOU 

"-'F-..'","!- I'lL'iujr  ^.il  i-f.1  W 'r.  .  ■■  t.  :^v( 
Aa>PlV(J(HllM^l^;^^£ll?.'*)fl^-e■l-i  .  AjC-V'',' 
OrVSiftsMusc  ASJU'.'Sl^  LMc  Muse  .^.-^CAPl  AM" 


1"  Wjst  f\iW*«j  Awa.  k- 


SATURDATNIGHT  <ii»i O'SoiGiAkM.'uc. ASCAP/ 

JlUil^  tu  jvrus  Muic  AS^'Wrtnt  V  Sm  G«A 

MuiK  eMWKIn  8ibf  Muse  BM>  AM>.  ^  49 
SAV  ITS  SO  iUmMc  EmmMnen.  ASLAPyaxA  01 
Cw>«iMjKASCAP/tMIA4r)UiSK.in-_  ASCAP/tamw 
<Actv<kUju:  ASCAP/KXatMuscFU:  JingAnwcj 
It:  A.W'fin:»«i.«rMi»:  ASCAPlfl^« 
SCrfMIOTNOABIjonwai  Svios : ' iWVv'i '"'v 

ruCirtl  Br/.DrrtaiiMuiKiW  niS,C'  -,!».i Soigi 
SEKVAKOinWWrT  '.-'  T-.i-.  '.'jiL  ■■■iW  Onifa 


SHAKE  IT  OUT  >.'  >..;'.<  l-i  MLUnmnsI' 
■:ir.i:  .'I-  ,ij  „'  ,,,  eJ.VtM^MufccPMUjfifg 

LU,W:''i.L'/lMmtPi«rf-|i^.|[J  WS' AMP.'W 
H'00  9? 

SHilimi'':U5».tei»v'N«Wirii  nc  EM  Wenm 
Tamtrane ^WHShng ijyp  BM/lfrtWi'^LLC  BMVEMI 
SiKtwDMMtsc  h: .  BUI.ftcihw  B^i  ^.Ctiffvg.  BMII 
AW,H.H10O3aBBH5 

SMTCIUEKlFmcr  hbr^u  aWl.'Oa'V  'tak'.Bhti' 
I  Cimc  PU9l(M9  ASOU>i  FQH  a? 

SI'niMEaCSABiOKai-Oscaic>m-'«'-.v~KiPja<r.r>] 
DnmrSMIIlTit 

»  BONE  IWHAI  MY  MNO  SA^-Si  iBlie  s  dMr«  \tusc 
ASCAP/Ummal  Mak  ComrVcn.  AS^APAi  KMaS<*. 
aSDU><(MA»>tMjeic  nc  ASCAP/Sfu Bug  Mac 
ASCAPjPM  Wall  M)Wi™,  ASCAP,?  I..- uwt  "UMiffwm 
ASCAPI  rAjiic  Zav  aSCAP%ViVI'.  >  itd  ASCAPi 

90  M  LOVE  'Sue  s  BolTf  TA  <jf .  ASCAP,''L.i'.rtnj»  Muse  CiX' 
Dcr-f..-.  iL^in.ix^  .'.Vi-         l_:  BM.'SonoiOl 

If  ■■■-.1      "  .-i:  EMi'tviaaiwofl 

M-  ■■■.^  .icr.lMuJC  ht, 

SOKBOOrS  CHELSEA  .  -.rii;  'j-o^i  ASCAPifM 
S-i.  F..-1/.1-,..  A''.  ,jnHt«viMusic(\<*i»i 

ir>i«.W  'BWTi#le"»A.-5K,  ASCAP  Doten  An »niu(Je< 
Mjii  aWI  9«  .a«J  EWls.  BMII  H  CS  il 
AEOItf  IME  TOU  I  l>TrtTM  Sorm  s  ■  i^i^Cvn 

-■■^^VriI[  ASCAP.'Sja-L^alAisc 
'  -I'  f  ,T  ?9 


SPARKS  aV  ^r,'IteePil)i4Pra>.iTom.aMI  .TAW 
&-.II  EMi«l,''ICC65 

tnTiG(iHrAnlGiOHXir'^[^«uh"j  ASCAP; 
OmidiltiAW  tAiBc  PiHiisMiQ  ASCAP  £finf.'Arv 
UC  ASCAP.'^tod  4  Yo      fAjs*.  ASCi^  ChiBDOfW  LM 
Pi£J>Aitt  Detia«e  ASCAP  Sorns    '^-'iwui  M .  BMl' 
emi«i  Bni  Uiiic.  BMl  i  WPn_  m  ' 

nWTOfiCIMBIlUnwwIMwcCorpAilK'i  ASCAP.' 
IWtra  Dale  Sotqs  ik  ASCAP/uncit  Suuwi  PAiuc.  nc 
ASCAPAP?  kAjvc  Gnw,  ASrAP^WK-wl  PtOTKIKiK.  LlC 
A5CW.AAi'P,tlLflflH3C 

SIBHOHEAiniLhwrulMuic-l^i^  BM,'TflCnia> 
TwcnnStCGndW^.  >K  ai.Tolflil':  C*tt»  Mute 
ASCW/aO^TrwMjsKL  ASCAP/tM:  iwi'  ii« 
ASCAP.Mam  Bal  Mute  BM<,'Wh«to  ::a  K>u  At.  BMl/ 
M«u  Oh  Oh.  EM|>l0(»>  tWIs  Scup  tM.'Wt  Dsal 
M.MC.  ASCAP;WA5  flifft  Siwii  ASC*-  (  A  ^t<rtm»n- 

STiiiGorr  ,■  r  !,  >.■ 


STORM' 


.  M-jsei  LLC, 


i-r,8Mi,HKp. 

'-,6  .i  t'.'  Li.:i.rM.i;  ASCAP.'Bu/ouSB, 
t>-iW.'WGf\r.-^ii^  i;»HP  EAU'Meii;  ■LOm'DulAiwc 

eMi'j^wtutsG-a«  Ehui  AMP.in.  :s  ia  hioos 
STMNGEaOUOSIKBuUmPiU^'^  ASCAP.^lnwDl 
D(^('^«l^«|ftASCAf'1'■B^C^l^lMoS(r9l  LLC  ASCAP'Wjm 
SwlMutcBM.'SwO'Ln'VM  'x  BMv'tUnn:* 
hkngcmv  II  ASCAPftums  Stuts  ASCAP/Sledwr 
Ja0ua  Hii  fU»tfing  Onvm.  BMi .  vn«Kr  XMf 
Jam  f^l(Mhra  OmnM .  BMimiur^ 
mc .  BMWttns  laivtone  IVjMtling  Curp .  BMl  AMlT' 
HUmOOO  R&»45 
SnNPIScngiO<l>ww  mc  BMvCunjitawntU' 
liperenx  PMMSwn.  BMl'Wt.Uowk^'i.  EMli'ArMe 
St!0*tPublirif<g.AaAP,'?4aNng!)ac:Kngttn:  ASCliPj 
torviilmcMiw  ASCAP.WmCftWiiKiFMitjJw^ ASCAP' 
LJtTMRal  Muse  CoipcraUr,  ASCAP;  HenXrvcils  Mlsc 
PUMitic  BM.  AW'tt  nB"t< 
sural  BASS  Haf^uSddM  Mne  ^'A.'TAm'^k 
Mutt.  Bf A'Stm  Of  L»-<w*  nc ,  iiJ.li'TJinai  Mtw 
f^ifiHtn.  tSCAPmOtn^a^iK'-at.  BM,741ZS<ngs 
HC.  EMli^Wrwx.  9M5B  OaMaffiimrt  Muic  PAWi- 


f^^fAP.  M^-H  ■^■Vj'r 


SWAGGEOUPIBEKIlim 


:  Jing  ASCAPl 


TUOO  ICiEMn  P  Mg»c  PijtWina  Bh^i  Wl  Bbctaood 
MiiK«ic  BMbtWlMiMPiiMhrormeSA.SAlBA' 
PrcdOASACMlLTIO 

TIRE CNKiMMorS Mean liC  SG^Ti'KiMiUiK 
lUitshi^Anwa  he  ASCAP.liw WiK« UC. BMI^ 
""M.T.:  -Jn^  9MI/Sofr»'Arv»**)(V  BMl.HL 

TAKE  0«fl  CONTROt  Ef.ir,  PidTj  P.tinjg«<H-1  'JKl  PflJ' 
.  -MI-TAiMMjitPut)i*v«.8LWfc 
-  -  .  /.SWP.Wateirwi  ASCflPi-SoPt' 

AT*  '.nr-.l."  ^Ijy.r-O^.Bieii'iofBS  BUM  H.  II« 

BUK  THAT  nU  ILW  :>tfrr^      t/ui>:  at.*l<Svv  O  Un- 
mtt)J.lr(:.8ULfMAj)t.|MAC  fx  ASCAPiOrw Bofi 
Muse  ASCW  UwMf  KAji.:  MiJ-e  Vyw.  ASCAP/S(W' 
4T\ii<-3ii_:  M.I  At/F-M 

TATTOOS  ON  TMB  TOWN  -  -  ■  ,!irnng 


n  ESTOY  ENCAMAWDO  CON  OTRA  -  :l- l.i -.  a 

TE  QUEHO  A  MOntl  -      .ring  BTi^  ixa 

■  BM'  'J  3 

THAMTDU  '<:  ll.i',.  '^j:<         l  5>A,tMI BI^xmxi3 

Vuic'ri;  BJ.V'trt^inio/iiir-  -•  "SW'Si^.'bTi 

^./KiLlC  AS:AP.'AI1raMun:ki.  BMI'VUnkSi; 

BM.'C  Cfiifwr  PuWmr^  9W.  Nen 

ngl«  AS::APa9»P'jtlBf*i9.-5CJV.'EMIA4)til?Aj«: 

THAT  COOID  BE  US  rub  TODMrn.  ASC4P.1,.  Jrl  Anl 
^  ■^li^^,r■llhl^  er/'iflSH  7B 

THATCIRL'      ■  ■■..-'Ajit.BF.*  l*W(Cdir.eMun 
.'.:..^-'  l.'.i..-;  3ct^  BV  :S  4a 

THAT  WAY  liojt]  ^ixk  Mute  BM'.^Q  Mum  Co>D- 
ASCAP.I4  Bw«  U  Al  One*  (Worn).  BU(<F<ni  M  GoU 
p\ai*ipa  BU/Jom  FcMw  Fi«.M<g  tame.  ASUPf 
^  OlTm'mal.  Inc  BM;i>w-<  Mvic  BM/5irvt 
01  lA:>ftHBUw»en  K  .BMlWamrTmiMw 
PuBli«<ng Cot. BMl^.ATV ' »     BMn  AMP 

H1.K100V  ReH7 

rjUITlC  KWOEST  EV(Ri  i>  w  c^tvoim).  LiC.  EMl«M& 
StptM Songs.  BMj<A<i»(tniU.ti:  ASCAPilMIBWs 
moo  Muic  i«:_  BMl,  Hu  mioo  S. 

TWSOUOCrr  VVBKWCj-;,  ASDV/MilinaiMefin_ 

MuucPuHiPvc 
EMi93:two3M 

BrA.lttennKi  Muse  BMi  AM>  ti.  CS 13 
A  THOUSAND  VEABSiMiuPsm  vkPuHi^ 

BMi'i;iE'Vi»ih™BM.'fMiBij:w«>HA*c»K  tm 
SumnrtBtse&irrottTnMusc  B'A  1590  Lujiuna  UC 


TOMGUE  TKD      r.l.s:  Ctrs .  ASCAP/Nks  SiWet  Abk* 

V  r-  ■.  ..V..'j:Vj5c  ASCAPlAWMIOOTB 
TDMGHT  IS  THE  NWHT  AfflA  Uisc  BUtcei  Doses 

:  .-li  W-fi-lXTH 
mfNDM  , f  Me  litre  Wtk  ASIAPjTM  ApxIUsc 
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MARKETPLACE 


REAL  ESTATE 


BUSINESS 
OPPORTUNITIES 


GET  YOUR  MUSIC 
CAREER  IN  GEAR! 
iToPilndustrviKBOSiCani 


'CIE9A(iI!:B[i]SI]3<? 

TiiiiniiinEiMiinirair 

k 


A /llfBn>9/HN?9f 

INDIEPOWEt( 

call  818-505-1831 
lllfO@INDIEP0WER.C0 


MUSIC 
MERCHANDISE 


BUY  DIRECT  AND  SAVE! 


■  .■:-mosU")ilon&i 

-'091890-6000. 
\       tisa- 0^47  or  write 
Scorpio  Music,  Inc. 
P  O  Box  A  Tfenlon,  N  J,  08691-0020 

em.Til  ^corpiormis  '- rtol  com 


C  AU  us  TODAY  AND  ASI 

ABOUT THE 
BILLBOARD  CLASSIFIEDS 
INTRODUCTORY  OFFER  FOR 

LNEWADVERTISERSI 
1-800-223-7S24or 
y.serrette9billboard.coi 


TAX  PREPARATIONS 


IRS  PROBLEMS  SOLVED 

NETWORK  OFEXPERTTAX  ATTORNEYS  AND  CPA's  WHO  HAVE  BEEN 
SOLVING  SERIOUSIRSTAX  CASES  LIKE  YOURS  FOROVER  20  YEARS. 
YOU'VE  TRIED  THE  REST,  NOW  COME  TO  THE  BEST!  LET  US  PUT  AN 
END  TO  YOUR  SUFFERING.  RELEASE  OF  BANK  ACCOUNT  AND  WAGE 
GARNISHMENTS,  REMOVAL  OF  FEDERAL  TAX  LIENS  FROM  CREDIT 
REPORTS,  PENALTY  ABATEMENTS,  OFFERS  IN  COMPROMISE, 
INSTALLMENT  PAYMENT  PLANS,  AUDIT  REPRESENTATION, 
APPEALS,  UNFILED  BACK  TAX  RETURNS,  BUSINESS  PAYROLL  TAX 
ISSUES.  CALL  TAX  PROBLEM  SOLVERS 
TODAY  AT  1-800-S5-SOLVE  (76583) 


BUSINESS  OPPORTUNITIES 


it's  Your  #1  LLC  Formation,  Universal  DIst.,  EMI  Marketing,  and  Major 
Media  Ad  company.  "Keep  up  with  Tlie  Entertainment  Industry's  brand- 
ing Leader  Billboard  Magazine  for  up  to  date  Info  on  (NLECO)s  up  coming 
conferences.  For  more  info  contact  info@newlevels.org, 
sliarayla37@gmall.org,  log  onto  gmtradio.com 
or  lconllfestylemonthly.com/www.street933.com 
8325330868  or  8SSNEWLVLS 


SONGS  FOR  SALE 


TIMES  ARE  TOUGH.  STRIKE  A  CHORD 
WITH  A  SONG  CALLED 
"BIG  BUCKS" 
It's  a  song  about  pulling  down  big  money. 
Download  it  for  99  cents  on  iTunes.  For  business  inquiries, 
call  Robert  Barrows  at  R.M.  Barrows  Advertising,  6S0-344-4405 


TALENT 


ONLY  WELL-KNOWN  MUSICI  ANS..SIN(;ER,S  AND  OTHER 
PERFORMERS  LIVING  IN  THE  NYC  AREA  WANTED  TO  PERFORM  AT 
VENUF.S  IN  THE  HAMPTON.S.OLD  AND  VOUNC 
PERFORMERS  ENCOURAGED.  ALL  GENRES  OF  MUSIC. 
PLEASE  EMAIL  HLGH  WYAIT  AT: 
H  AMPTONS  V  EN  V  ES®  AOL.COM 


WANTED  TO  BUY 


RECORD  COLLECTIONS 
We  BUY  any  record  collection.  Any  style  of  music.  We  pay 
HIGHER  prices  than  anyone  else.  Call  347-702-0789 
(Allan)  or  email  a_bastos@yahoo.com 


BILLBOARD  CLASSIFIEDS 
www.blllboard.com 
for  more  Info  call:  800-223-7S24 


VISION 
t.  HOLLYWOOD  HILLS 
J  10.800.000  • 


'EATUIIING  SPECTACULAR  VIEWS  OF  UKt  HOLLYWOOD.  THIS  MAGNIflCENT 
MODERN  FIVE  BEDROOM  LOS  ANGELES  HOME  WAS  DESIGNED  BY  lEFFREY  & 
ROCHFEIE  MILIS  OF  MILLS  STUDIO  AND  COMPLETED  IN  2«)7.  PUBLISHED 
AND  ARCHITECTURALLY  SIGNIFICANT  THE  RESIDENCE  IS  MADE  UP  OF  TWO 
UNIQUE  GLASS  AND  STEEL  BOXES  PERCHED  IN  AND  CANTILEVERED  FROM  A 
SERIES  OF  EXPOSED  POURED  CONCRETE  WALLS. 

WWW.ARR0WHEADDRIVEARCHiTECTURAL.COM 


David  findley 

Partners  Trust 

310.345.6911 


Drew  Fenton 

Hilton  &  Hyland 

310.858.5474 

Dm,=  0I3I7')1,J 


Spectacular  Hollywood  Hills  Architectural  Estate 


S.luutfcj  on  a  cul-de-sac  street  in  the  Hollywood  Hills,  this  sleek  and  sophisticated  architectural 
home  makes  a  bold  yet  refined  statement.  Gleaming  white  terrazzo  floors  and  disappearing 
walls  of  glass  open  onto  the  patio  and  pool  and  look  out  over  the  city  beyond.  Exceptional  views 
encompass  the  city  lights  and  landmarks  as  well  as  dramatic  canyon  views  of  lush  hillsides. 
Featuring  three  bedrooms,  a  chic  gourmet  kitchen,  indoor  and  outdoor  fireplaces  and  a  home 
theater  This  is  an  exceptional  contemporary  estate.  Offered  at  $5,695,000. 


PARTNERSTRUST 


■  EAL   EITATE   IIOKEIAGE   A  ACQU 


www.rutsteinholcomb.co 

MARK  RlJTSTEIN 
310.500.3923  I  mark*rutsteinholcomb.com 

DRE  No  01785276 


GREG  HOLCOMB 
310.500.3925  I  9re9a1rutsteinholcomb.com 


DRE  No  0IJ477a8 


Capital  Properties  &  Estates* 

TO  KIND  YOL  R 
COUNTRY  HOME., 

Mcndltiitn.  S]  -  Atvc  in\|nic<l  trixn  (he  tnoiiiciit 
»\  cntn  inii>  tlw  ulir-i-clcgum  cuMiim  cnlonLiI 
Willi  lis  vtjcumv          MiiiicjMr.  Kmiii  the  «uti 
nmiL  (.'Jtm-ilrjl -cdliitticd  fticjt  riHMi)  in  ihc  (jhu- 
Icnw  Kmirtnrt  kilrhcn  i>>  --«"ry  lihnir\*.  (  httil'mis. 
ihc  i  Aitn  III  IjiiiKir-ipinji  Icatutc  ^tutif  w^lU  ^ 
tK'r>rnni.tl  ^jnUm. .)  p<»l  &  )>miI  houH.  $}^JMMI 
l.incU  Pclcrl  xhM 

1  fi^i  hrmi  jnc. mil 

CALL  l-88g-962-77»2 

DIAL  4-DIGITCODE 

www.weichertcapital.com 

Kilm^.n.  Ni^                   ^              ^         ,i  m 

!rjlij{in);  J  luxuiiinii  mooter  hnlriMiiii  tuilc  with 
Mtliiij-  JFTJ  ^tu\  i:\punM\r  icftM-r,  Kiu-mi-ni't 
Hi-spji  ihcjirc  .in<l  H  inccclljr  rr*iilc.  RcIjs  in  liie- 
licjtn!  p.«j|  i  ciiicrt  ptml  luH)v\  hill  kitchen  * 
lutli.  ui  ilic  I>k1iIi-.I  tcn^1^  ciin  S8,9K,«W 
r^nn  Hrnderwtii  %M2S 

Kiims..nH„ldcnArirv..nm 
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5TATE 


get^aj^Tftym  it  am 


Family  'oom  features  caihedtal   Fire  pit  ov«tlookt  bodthoufs  H«« 
cetlingt  and  bk«  v>«m  and  wdierf^ll  to  Koi  pond  court  «n<]  likt 


NOTICES/ANNOUNCEMENTS 


Attend  a  four-year 
college  that  takes 
music  as  seriously 
as  you  do.  Whether 
your  Interest  is 
Music  Performanc 
Music  Business, 
Music  Education 
or  Audio  Recording 


Five  Towns  College  offers  the 
specialized  training  you  need. 
Contact  an  Admissions  Representative 
today  and  MAKE  MUSIC  YOUR  LIFE! 


FIVE  TOWNS  COLLEGE 

Dix  Hills,  NY  11746      Phone:  63 1  -656-2 1 1 


i  L.(JLLh(jh  mm.nc.eau 

Phone:  63 1  -656-2 1 1 0    email:  admissions^ftc.edu 


'  Copyrlgni  30t1  by  PmmOmA  OtoMI  MMM.  LLC  All  ngntl  >M*rvM  No  p«rt  ol  IWk  publKMion  may  be  r«[)to<hiCNl.  itored  m  any  relrieval  syiti)fT<  or  (r 
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tail  wM*  «n  0«c«mb«r  by  PromMtima  GtobX  Media.  LLC.  770  B>oatfw«y.  N«w  Vorii.  N  V.  IO0OI-959S.  Subscription  rata:  amuaJ  rata.  Cor«nantai  U.S.  S199.00  Conllnantal 
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INMEMORIAM 


JOE  ARROYO  (b,  1955) 
Salsa  star/composer 

Discovered  by  Fruko  y  Sus  Tesos  leader 
Julio  Ernesto  Estrada  and  known  for  his 
high  tenor  and  hit  songs  "La  Noche"  and 
"Rebelion,"  Joe  Arroyo  rose  to  promi- 
nence in  the  '70s  to  become  the  face  of 
Colombta's  faster,  more  aggressive  brand 
of  salsa.  His  band.  La  Verdad.  mixed  tra- 
ditional salsa  elements  v*fith  cumbia  and 
Candombe  rhythms  to  achieve  a  unique 
sound.  He  died  July  26  in  Barranquilla.  Co- 
lombia. He  was  55. 

NICK  ASHFORD  (b.  1941) 
Singer/songwriter 

Working  alongside  his  wife  and  longtime 
writing  partner  Valerie  Simpson,  legendary 
singer/songwriter  Nick  Ashford  penned 
some  of  the  most  indelible  songs  in  pop 
music  history  including  "Ain't  No  Moun- 
tain High  Enough,"  "I'm  Every  Woman," 
"You're  All  I  Need  to  Get  By"  and  "Reach 
Out  and  Touch  (Somebody's  Hand)."  Born 
in  Fairfield.  S.C„  and  raised  in  Willow  Run. 
Mich,,  Ashford  moved  to  New  York  m  the 
early  'SOs.  where  he  met  Simpson  at  Har- 
lem's Rock  Baptist  Church.  The  two  began 
writing  songs  together,  with  former  Ikette 
Joshie  "Jo"  Armstead.  for  Scepter/Wand. 
Their  success  there,  with  songs  like  Max- 
ine  Brown's  "One  Step  at  a  Time,"  Ronnie 
Milsap's  "Never  Had  It  So  Good  "  and  "Let's 
Go  Get  Stoned"  (which  Ray  Charles  took 
to  No.  1  on  the  R&B  charts  in  1966)  led  to 
a  deal  with  Motown.  Ashford  &  Simpson 
joined  Motown  as  staff  writers/produc- 
ers and  ran  off  a  string  of  hits  working 
with  Marvin  Gaye  and  Tammi  Terrell.  They 
produced  and  composed  nearly  all  of  the 
songs  for  three  of  Diana  Ross'  solo  albums, 
including  her  1970  debut,  and  in  1977.  the 
two  scored  their  own  hit,  'Send  It."  More 
hits  followed,  including  1984's  "Solid." 
Ashford  &  Simpson  were  inducted  into  the 
Songwriters  Hall  of  Fame  in  2002.  Ashford 
died  Aug.  22  in  New  York.  He  was  70. 

RON  BAIRDCb.  1950) 
Booking  agent 

After  getting  his  start  working  at  a  small 
rock  agency  in  Missoula.  Mont.,  Ron 
Baird  joined  the  Jim  Halsey  Co.  in  1975, 
where  he  booked  such  acts  as  Roy  Clark. 
Donna  Fargo.  Ronnie  Milsap,  Merle  Hag- 
gard and  the  Oak  Ridge  Boys.  In  1991. 
he  launched  Creative  Artists  Agency's 
Nashville  office,  which  started  as  a  one- 
man  operation  in  Baird  s  garage  and  is 
now  a  S5-person  team.  In  his  13  years 
with  CAA.  Baird  became  one  of  country 
music's  most  successful  booking  agents, 
handling  tours  for  acts  like  Clint  Black, 


Billy  Dean,  Jennifer  Hanson.  Alan  Jack- 
son, Toby  Keith  and  Olivia  Newton-John. 
Baird  retired  in  2004,  after  wrapping 
Shania  Twain's  2003-04  tour,  at  the  time 
the  highest-grossing  tour  by  a  female 
country  artist  ($90  million).  Baird  died 
Feb-  3  in  Nashville.  He  was  60. 

JOHN  BARRY  (b.l933) 

Composer 

Best-known  for  creating  the  music  for  the 
James  Bond  movies,  celebrated  British 
composer  John  Barry  won  five  Acad- 
emy Awards  for  his  work  on  such  films 
as  "Dances  With  Wolves."  "Out  of  Africa" 
and  "Born  Free. "  He  was  also  a  four-time 
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Grammy  Award  winner.  Barry  died  Jan.  30 
in  New  York.  He  was  77. 

CAPTAIN  BEEFHEART  (b.  1941) 
Experimental  rock  musician 

Born  Don  Van  Vliet  but  better-known  by 
his  stage  name.  Captain  Beefheart  built  a 
career  by  shunning  commercial  success 
with  his  complex  brand  of  experimental 
rock.  With  its  dissonant  take  on  blues  rock 
combined  with  surreal  lyrics.  Beefheart's 
1969  album  Trout  Mask  Replica  cemented 
his  place  in  rock  history,  helping  to  be- 
come 0  major  influence  on  future  genera- 
tions of  musicians.  In  1980  he  retired  from 
music  and  turned  full  time  to  art.  Captain 
Beefheart  died  Dec.  17,  2010.  in  Areata. 
Calif-  He  was  69, 

FACUNDO  CABRAL  (b.  1937) 
Argentine  folk  singer 

Rising  to  fame  during  the  tumultuous  '70s. 
Argentine  folk  singer  Facundo  Cabral  cre- 
ated deep  bonds  with  audiences  across 
Latin  America  as  part  of  a  generation  of 
musicians  who  mixed  political  protest  with 
literary  lyrics.  Cabral  picked  up  the  guitar 
as  a  teenager  and  became  internation- 
ally known  in  1970  with  his  song  "No  Soy 
de  Aqui  Ni  Alia"  ("I'm  Not  From  Here  or 
There "),  which  was  recorded  hundreds  of 
times  in  numerous  languages.  When  Argen- 


DON  DEVITO 


i 


tina  fell  under  military  rule  in  1976.  Cabral, 
identified  as  a  protest  singer,  fled  to  Mexico, 
where  he  continued  writing,  recording  and 
performing.  Cabral  was  shot  to  death  on 
July  9  in  Guatemala.  Mexico.  He  was  74. 

CLARENCE  CLEMONS  (b.  1942) 
Musician 

Clarence  Clemons  played  saxophone 
alongside  Bruce  Springsteen  as  a  mem- 
ber of  the  E  Street  Band  for  40  years. 
He  helped  define  the  group's  sound  on 
classics  like  "Born  to  Run  "  and  "Thunder 
Road."  while  he  most  recently  contributed 
to  Lady  Gaga's  songs  "The  Edge  of  Glory" 
and  "Hair."  Clemons  died  June  18  in  Palm 
Beach.  Fla.  He  was  69. 

JOHNCOSSETTE  (b  1957) 

Producer  of  Grammy  Awards  telecast 

Following  in  the  footsteps  of  his  father 
Pierre.  John  Cossette  served  as  producer  of 
the  Grammy  Awards  telecast  for  nearly  two 
decades.  He  produced  a  number  of  other 
awards  shows,  while  also  putting  on  myriad 
music  benefits  and  venturing  into  musi- 
cal theater  with  "Million  Dollar  Quartet"  in 
2009.  Cossette  died  April  26.  He  was  54. 

JIM  DICKSON  (b.  1931) 
Record  producer/manager 

After  meeting  and  recording  David  Crosby, 
producer  Jim  Dickson  helped  orchestrate 
the  formation  of  the  Byrds  and  would  go  on 
to  act  as  the  band's  manager/producer.  He 
played  a  crucial  role  in  setting  up  a  meeting 
with  Allen  Stanton,  which  led  to  the  group 
recording  its  hit  cover  of  Bob  Dylan's  "Mr. 
Tambourine  Man."  Dickson  died  April  19  in 
Costa  Mesa,  Calif.  He  was  80- 

DON  DeVITO(b.  1939) 

Grammy  Award-winning  producer, 

Columbia  Records  A&R 

A  legendary  A&R  man  and  Grammy 
Aword-winning  producer.  Don  DeVito 
was  known  for  his  extensive  knowledge 
of  music  and  the  music  industry  as  well  as 
his  diplomacy.  Born  m  Brooklyn.  DeVito 
got  his  start  as  a  guitarist  touring  with  Al 
Kooper  and  the  Royal  Teens.  In  1967.  he  en- 
tered the  CBS  Executive  Training  Program, 
and  soon  began  working  in  promotions 
and  artist  relations  for  CBS  Records.  A  40- 
year  career  with  CBS/Columbia  followed, 
where  DeVito  worked  with  such  acts  as 
Bob  Dylan,  Billy  Joel,  Bruce  Springsteen. 
James  Taylor,  Janis  Joplin  and  Simon  & 
Garfunkel,  eventually  becoming  national 
VP  of  A&R,  He  produced  the  chart-topping 
Dylan  albums  Blood  on  the  Tracks  and  De- 
sire and  was  nominated  for  five  Grammys. 
winning  in  1989  for  his  work  on  the  tribute 
album  ro/A-tvays— -4  Vision  Shared:  A  Tab- 
ute  to  Woody  Guthrie  S  Leadbelly.  He  re- 
tired from  Sony  Music  in  2007  DeVito  died 
Nov.  25  in  New  York.  He  was  72. 

FRANK  DiLEO(b.  1947) 

Former  manager  of  Michael  Jackson 

As  VP  of  national  promotions  at  Epic  Re- 
cords and  then  as  manager.  Frank  DiLeo 
helped  guide  Michael  Jackson  to  becom- 
ing the  King  of  Pop  After  beginning  his 
music  industry  career  in  1968  as  a  sales 
representative  and  promotions  executive 
with  CBS  Records.  DiLeo  joined  Epic  in 
1979,  where  he  played  a  key  role  in  the  ca- 
reers of  Cyndi  Lauper.      continued  on  >>T56 
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Culture  Club.  Ozzy  Osbourne  and  others, 
while  also  helping  make  Jackson's  Thriller 
one  of  the  best-selling  albums  of  all  time. 
Foliowing  Thriller's  success.  DiLeo  became 
Jackson's  manager,  a  position  he  held 
through  the  "SOs.  DiLeo  remained  active 
in  the  industry,  serving  as  co-president  of 
Savage  Records  (1991-93)  and  heading 
his  own  firm.  DiLeo  Entertainment  Group. 
DiLeo  died  Aug.  24  in  Boardman,  Ohio,  He 
was  63- 

DAVID  "HONEYBOY"  EDWARDS  (b.  1915) 

Dalta  blu«s  guitarist 

Guitarist  David  "Honeyboy"  Edwards 
began  his  career  at  age  14  when  he  left 
home  to  travel  with  bluesman  Big  Joe 
Williams.  He  played  with  Delta  greats  like 


Charley  Patton  and  Little  Walter  Jacobs. 
A  recipient  of  the  Recording  Academy's 
Lifetime  Achievement  Award.  Edwards  re- 
corded his  first  hit.  "Drop  Down  Mama,"  for 
Chess  Records  in  1953.  Edwards  died  Aug. 
29  in  Chicago.  He  was  96. 

CARL  GARDNER  (b.  1928) 
Lead  singer  of  the  Coasters 

As  frontman  of  the  Coasters,  which  he  co- 
founded  in  1955.  Carl  Gardner  can  be  heard 
on  a  handful  of  Leiber  &  Stoller  classics  like 
"Searchin',"  "Yakety  Yak,"  "Charlie  Brown," 
"Along  Came  Jones"  and  "Poison  Ivy."  A 
native  of  Tyler.  Texas.  Gardner  was  initially 
a  member  of  a  group  known  as  the  Robins 
before  forming  the  Coasters  with  Bobby 
Nunn.  Gardner  died  June  12  in  Fort  Pierce, 
Fla.  He  was  83, 


MICKEY  GOLDSEN  (b.  1912) 
Founder  of  Criterion  Music 

A  music  publishing  legend.  Mickey  Goldsen 
ran  Capitol  Records'  publishing  unit  in  the  late 
'40s.  before  purchasing  shares  to  tjecorrw 
sole  owner  arvd  ultimately  transformir>g  it  into 
Critenon  Music  in  1950.  He  served  as  Criteri- 
on's CEO  for  all  61  of  the  company's  years  and 
oversaw  the  publication  of  hits  like  Nancy 
Sinatra's  "These  Boots  Are  Made  for  Walkin'" 
and  Jackson  Browne's  "Doctor  My  Eyes." 
while  the  pop  hits  of  Frank  Sinatra  and  Tony 
Bennett  further  helped  build  Criterion.  Gold- 
sen  died  Oct.  19  in  Encino,  Calif.  He  was  99. 

NATHANIEL  "NATE  DOGG"  HALE  Cb.l969) 
Rapper/singer 

Best-known  for  his  work  with  Dr  Dre  and 
Snoop  Dogg.  Nathaniel  "Nate  Dogg"  D. 
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LIZ  ANDERSON  (b,  1930) 
Country  singer/songwriter;  co-founder, 
National  Songwriters  Assn.  International 
MILTON  BABBITT  (b  1916) 

Composer;  music  theorist;  electronic 
music  pioneer;  co-director,  Columbia- 
Princeton  Electronic  Music  Center 
MICHAEL  BASSIN  (b.  1955) 
Sales  executive,  Alternative  Distribution 
Alliance 

FREDERICK  BROWN  (b  1955) 
Entertainment  attorney,  Warner  Bros. 
Records.  MGM  Films 

DELOIS  BARRETT  CAMPBELL  (b.  1926) 

Gospel  singer,  Barrett  Sisters 

SIDNEY  COOPER  (b  1918) 

Big  band  and  studio  musician;  member 

of  the  Tonight  Show  Orchestra  during  the 

Johnny  Carson  era 

TOMMY  GRAIN  (b.  1951) 

Guitarist,  Charlie  Daniels  Band 

HAROLD  DAVISON  (b.  1922) 

Manager;  promoter;  impresario 

LEONARD  DILLON  (b.  1942) 

Reggae  artist;  founder  of  the  Ethiopians 
JESSY  DIXON  (b,  1938) 
Gospel  singer/songwriter 
RICH  FITZGERALD  (b.  1947) 

Veteran  manager  and  label  executive; 

former  head  of  promotion  at  RSO 

BOB  FLANIGAN  Cb  1926) 

Singer,  the  Four  Freshmen 

MANUEL  GALBAn  (b.l931) 

Grammy  Award-winning  Cuban  guitarist 

ANTONIO  AMBRIZ  GARZA  (b.  1937) 

Tejano  music  manager 

ESTHER  GORDY  (b.  1920) 

Barry  Gordy's  older  sister,  known  as 

"Mother  of  Motown";  founder  of  Motown 

Historical  Museum  In  Detroit 

MARSHALL  GRANT  (b,  1928) 

Bassist,  Johnny  Cash 

DOBIE  GRAY  (b.  1940) 

SInger/songwrlter  ("Drift  Away") 

ROB  GRILL  Cb.  1943) 

Singer,  the  Grass  Roots 

CHARLES  HAMM  (b.  1925) 

Author;  established  American  popular 

music  history  as  a  literary  genre 


TALHERZBERG(b.  1970) 

Record  producer;  production  partner  of 

Geffen  Records  chairman  Ron  Fair 

DON  HILL  (b,  1945) 

Owner,  New  York  club  Don  Hill's 

FERLIN  HUSKY  (b.  1925) 

Singer/songwriter,  inducted  Into  the 

Country  Hall  of  Fame  in  2010 

THOMAS  ILLIUS  (b.  1928) 

Longtime  agent,  William  Morris  Endeavor 

PHIL  KENNEMORE  (b.  1953) 

Bassist,  Y&T 

DAVY  KIRKWOODCb.  1947) 
Audio  engineer 

LLOYD  KNIBB  (b.  1931) 

Drummer,  original  nr>emberof  the 
Skatalites 

DENNIS  MAITLAND  (b.  1931) 

Sound  mixer  ("And  Justice  for  All,"  "The 

Prince  of  Tides") 

GENE  McDANIELS  (b  1935) 

Multi-genre  singer/songwriter  ("Hundred 

Pounds  of  Clay,"  "Tower  of  Strength") 

GARY  MOORE  (b,  1952) 

Guitarist,  Thin  Lizzy 

DARRYL  MORDEN  (b  1958) 

Music  journalist,  the  Hollywood  Reporter 

PAUL  MOTIANCb,  1931) 

Jazz  drummer/composer.  Bill  Evans  Trio 

MAXIMINO  "MAX"  MUNOZ  (b.  1938) 

Events  promoter  for  regional  Mexican 

music 

DWIGHT  "HEAVY  D"  MYERS  (b.  1967) 

Rapper/actor/producer,  best-known  for 

his  work  with  Heavy  D  &  the  Boyz;  former 

president  Uptown  Records 

ROGER  NICHOLS  {b.  1944) 

Seven-time  Grammy  Award-winning 

recording  engineer,  record  producer 

ZIM  NGQAWANA  Cb.l959) 

South  African  jazz  musician 

BARBARA  ORBISON  (b,  1951) 

Roy  Orblson's  widow,  maruger  of  Roy 

Orbison  estate 

DAN  PEEK(b.  1950) 

Co-founder  of  the  tund  America; 

Christian  artist 

JAY  PERLOFFCb,  1958) 

Veteran  industry  sales  executive 


GERRY  RAFFERTY  (b.  1947) 
Singer/songwriter  ("Baker  Street") 

GENE  SHEFRIN  (b,  1921) 

Publicist,  founder  of  Shefrin  Co. 
GERARD  SMITH  (b.l974) 
Bassist,  TV  on  the  Radio 
JERRY  RAGOVOY  (b  1930) 
Songwriter,  producer 
EDMUNDO  ROS  (b.  1910) 

Musician/singer,  bandleader  of  Edmundo 

Ros  &  His  Rumba  Band 

CORY  SMOOTCb.  1977) 

Guitarist,  Gwar 

MIKE  SPOERNDLE  (b  1952) 

Founder  of  New  Haven,  Conn.,  club 

Toad's  Place 

MIKE  STARR  (b.  1966) 

Bassist,  Alice  in  Chains 

POLY  STYRENECb-1957) 

Singer/songwriter,  X-Ray  Spex 

CARLOS  TABAKOF  (b.  1965) 

Veteran  music  marketing  executive; 

most  recently  executive  director  of  Feria 

Musica  Brasil 

MARV  TARPLINCb,1941) 

Guitarist/songwriter,  Motown 

FAYE  TREADWELL  (b.  1926) 

Manager,  the  Drifters 

JOHANAN  VIGODA  (b,  1928) 

Longtime  entertainment  attorney,  known 

for  representing  Stevie  Wonder 

EDGAR  VILLCHUR  (b.  1917) 

Hi-fi  innovator,  inventor  of  the  acoustic 

suspension  loudspeaker 

JOHN  WALKER  (b.  1943) 

Singer/songwriter,  guitarist,  founder  of 

the  Walker  Brothers 

MARGARET  WHITING  (b,  1924) 

Singer  ("Baby,  It's  Cold  Outside"),  TV  and 

nightclub  performer 

DOC  WILLIAMS  (b.  1914) 

Country  singer;  founder  of  Wheeling 

Records 

ROGER  WILLIAMS  (b.  1924) 

Only  pianist  to  top  the  Billboard  pop 

chart  ("Autumn  Leaves") 

JOHNNIE  WRIGHT  (b.  1914) 
Country  singer,  Johnnie  Wright  &  the 
Harmony  Girls 


Hale  got  his  start  performing  alongside 
Snoop  and  Warren  G  in  the  group  213. 
but  it  was  his  appearance  on  Dr  Ore's 
breakout  1994  album.  The  Chronic,  that 
cemented  his  legacy.  Through  the  years. 
Hale  appeared  on  such  hits  as  Warren  G's 
"Regulate."  Dr  Dre's  "The  Next  Episode," 
Ludacns"  "Area  Codes."  Eminem's  "Shake 
That"  and  50  Cent's  "21  Questions  "  He 
also  released  three  solo  albums.  Hale  died 
March  15  in  Long  Beach.  Calif,  He  was  41. 

STEVE  JOBS  (b.  1955) 

Co-f  ounder/chalrman/CEO  of  Apple 

As  co-founder  of  Apple.  Steve  Jobs  built  a 
mullibillton-dollar  empire  that  profoundly 
affected  the  music  and  entertainment 
businesses  and  was  a  driving  force  behind 
some  of  the  entertainment  industry's  big- 
gest deals.  He  had  a  controlling  stake  in 
LucasFilm  and  Pixar  Films,  and  was  the 
driver  behind  the  first  handheld  digital 
media  player  to  go  mainstream— the 
iPod— as  well  as  its  companion  market- 
place, (Tunes.  A  brilliant  strategist  with 
an  unerring  sense  of  what  consumers 
wanted,  as  well  as  an  avid  music  fan,  Jobs' 
involvement  in  the  music  industry  was  a 
labor  of  love:  In  2005  when  labels  wanted 
to  raise  prices  on  iTunes,  he  went  straight 
to  the  music-buying  public  to  reframe  the 
debate,  accusing  the  labels  of  "getting  a 
little  greedy."  Jobs  was  always  involved, 
persuading  the  Beatles  to  make  their  cata- 
log available  on  iTunes;  negotiating  the  U2 
iPod  with  Bono,  Jimmy  lovineand  Paul  Mc- 
Guinness  at  his  kitchen  table;  and  inviting 
acts  he  iiked  to  perform  at  Apple's  social 
media  events.  Jobs  died  Oct.  5  in  Palo  Alto. 
Calif.  He  was  S6. 

RAYMOND  JONES  (b.  1956) 

Muslcian/songwrlter/producer 

After  joining  the  band  Chic  when  he  was 
19,  Raymond  Jones  went  on  to  play  key- 
boards on  the  band's  hits  "Good  Times" 
and  "Le  Freak,"  appear  on  Sister  Sledge's 
"We  Are  Family"  and  Diana  Ross'  "Upside 
Down"  and  write  Jeffery  Osborne's  1983 
hit.  "Stay  With  Me  Tonight."  He  also  com- 
posed music  for  several  Spike  Lee  hims. 
including  "Do  the  Right  Thing."  and  served 
as  musical  director  for  "The  Keenan  Ivory 
Wayans  Show."  Jones  died  July  1  in  At- 
lanta. He  was  52. 

DON  KIRSHNER  (b  1934) 
Songwriter/manager/put>llsher/executlv0 

Nicknamed  "the  Man  With  the  Golden 
Ear"  and  "Starmaker  Supreme. '  Don 
Kirshner  got  his  start  writing  songs  with 
college  pal  Bobby  Darin.  In  the  late  '50s. 
he  co-founded  Aldon  Music  (with  partner 
Al  Nevins).  a  publishing  company  whose 
roster  of  hit  songwriters  featured  Gerry 
Goffin.  Carole  King.  Barry  Mann,  Cynthia 
Weil,  Neil  Sedaka,  Howard  Greenfield 
and  many  others  associated  with  the  Brill 
Building.  After  selling  Aldon  to  Columbia 
Pictures  in  1963.  he  transitioned  into  TV 
and  worked  as  a  music  supervisor  for 
"The  Monkees "  and  "The  Archies"  and 
starred  as  host  of  "Don  Kirshner's  Rock 
Concert."  He  also  started  several  labels 
during  his  career,  including  Kirshner  Re- 
cords, which  launched  the  band  Kansas 
in  the  '70s.  Kirshner  died  Jan.  17  in  Boca 
Raton,  Fla.  He  was  76. 
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JERRY  LEIBERCb.1933) 
Songwriter/producer 

Perhaps  rock'n'roll's  first  Shakespeare,  lyri- 
cist Jerry  Leiber  took  everyday  expressions 
and  turned  them  into  rock  poetry,  while 
songwriting  partner  Mike  Stotler  spun 
nnelodies  out  of  street  music.  Penning  such 
classics  as  "Hound  Dog."  "Jailhouse  Rock" 
and  "Stand  by  Me."  Leiber  &  Stoller  helped 
transform  the  blues  Into  rock'n'roll.  The 
two  began  their  own  label.  Spark  Records, 
after  not  receiving  payment  for  composing 
"Hound  Dog"  for  Big  Mama  Thornton,  but 
they  were  soon  lured  to  Atlantic  Records, 
where  they  wrote  for  the  Drifters  and  the 
Coasters.  During  this  time.  Leiber  &  Stoller 
also  wrote  for  Elvis  Presley,  who  recorded 
two  dozen  of  their  songs.  After  leaving  At- 
lantic, they  set  up  shop  at  the  Brill  Building, 
and  continued  writing  hits  like  Peggy  Lee's 
"Is  That  All  There  Is"  in  1969.  Leiber  died 
Aug,  22  in  Los  Angeles.  He  was  78. 

TEENA  MARIE  (b.  1956) 
RAB  singer/songwriter 

Known  for  her  pitch-perfect  vocal  delivery 
and  emotionally  rich  songwriting.  R&B 
singer  and  Rick  James  protege  Mary  Chris- 
tine Brockert,  who  performed  as  Teena 
Marie,  broke  racial  barriers  in  the  late  '70s 
and  early  "SOs  as  one  of  few  white  acts  to 
thrive  in  the  genre.  Known  as  "the  Ivory 
Queen  of  Soul."  her  1982  contract  dispute 
with  Motown  established  the  Brockert 
Initiative,  which  made  it  illegal  for  labels  to 
keep  artists  under  contract  without  releas- 
ing any  new  material  by  them.  She  con- 
tinued recording  up  until  her  death.  Teena 
Marie  died  Dec.  26.  2010.  in  Santa  Monica, 
Calif,  She  was  54. 

NORIOOHGA  (b.  1930) 
Former  president  of  Sony 

After  giving  up  a  career  as  an  opera 
singer  to  join  the  fledgling  Japanese  con- 
sumer electronics  maker  Sony  in  the  '50s. 
Norio  Ohga  eventually  rose  to  president, 
a  post  he  held  from  1982  to  1995.  In  that 
role,  Ohga  oversaw  Sony's  1989  acquisi- 
tion of  Columbia  Pictures  (now  Sony 
Pictures)  and  its  entry  into  the  videogame 
business  with  the  revolutionary  PlaySta- 
tion. Ohga  is  also  credited  with  spear- 
heading Sony's  development  of  the  CD 
and  its  push  into  music,  which  included 
the  purchase  of  CBS  Records.  A  graduate 


of  the  Tokyo  National  University  of  Fine 
Arts  and  h^usic  and  the  Berlin  University 
of  the  Arts.  Ohga  also  served  as  president 
of  the  Tokyo  Philharmonic  Orchestra.  He 
stepped  down  as  Sony's  president  in  1995, 
but  served  as  chairman  and  representa- 
tive director  until  2000.  and  as  senior 
adviser  until  the  time  of  his  death.  Ohga 
died  April  23  in  Tokyo.  He  was  81. 

PINETOP  PERKINS  (b.  1913) 
Blues  musician 

A  blues  pianist  with  an  aggressive  style 
and  a  distinctive  voice,  Pinetop  Perkins 
played  with  everyone  from  B.B.  King  to  Ike 
Turner  to  Sonny  Boy  Williams  but  didn't 
start  recording  under  his  own  name  until 
he  was  in  his  70s.  In  2010  he  became  the 
oldest  Grammy  Award  winner  when  he 
received  the  best  traditional  blues  album 
statuette  for  Joined  at  the  Hip:  Pinetop 
Perkins  &  Willie  "Big  Eyes" Smith.  Perkins 
was  believed  to  be  the  oldest  Delta  blues- 
man  still  playing  at  the  time  of  his  death. 
He  died  March  21  in  Austin.  He  was  97. 

STEVE  POPOVICH  (b.  1942) 

Former  head  of  Cleveland  International 

Records 

After  getting  his  start  working  at  Colum- 
bia Records'  Cleveland  warehouse  in  1962, 
Steve  Popovich  climbed  the  ranks  at  CBS 
Records  to  become  VP  of  promotions 
and  then  VP  of  A&R  at  Epic,  which  signed 
Boston.  Cheap  Trick  and  Ted  Nugent, 
among  others,  during  his  tenure.  In  1977. 
he  co-founded  Cleveland  International 
Records,  which  released  albums  by  Ron- 
nie Spector  and  Meat  Loaf's  Bat  out  of 
Hell.  Popovich  died  June  8  in  Murfrees- 
boro,  Tenn.  He  was  68, 

WILLIE  ROBERTSON 

Music  business  insurance  pioneer 

As  co-founder  of  Robertson  Taylor  Insurance 
Brokers  in  1977,  Willie  Robertson  is  credited 
(along  with  partners  Bob  Taylor  and  Ian 
France)  with  almost  single-handedly  creat- 
ing the  global  multimillion-dollar  entertainer 
insurance  industry.  Born  in  Dorking,  England, 
Robiertson  (through  RTIB)  helped  insure  art- 
ists for  equipment  loss  and  damage  as  well  as 
show  cancellations,  and  his  client  list— which 
included  Michael  Jackson,  the  Rolling  Stones, 
the  Who.  Pink  Floyd  and  Elton  John— was 
one  of  a  kind.  In  addition  to  RTIB.  Robertson 


also  co-founded  the  Nordoff  Robbins  Music 
Therapy  charity  in  1976.  and  remained  on  its 
fund-raising  committee  until  his  death.  Rob- 
ertson died  July  9  in  London.  He  was  67. 

SYLVIA  ROBINSON  (b.  1936) 
Singer/songwriter/producer,  co-founder 
of  Sugar  Hill  Records 

The  "Godmother  of  Hip-Hop."  Sylvia  Robin- 
son first  found  success  as  a  recording  artist 
in  the  '50s  as  half  of  the  duo  Mickey  &  Syl- 
via—scoring hits  tike  "Love  Is  Strange"— and 
later  in  the  "705  as  a  solo  artist  ("Pillow  Talk"). 
She  co-founded  Sugar  Hill  Records  with  her 
husband,  Joe.  and  with  the  Sugar  Hill  Gang, 
released  the  first  commercial  rap  record. 
"Rapper's  Delight,"  m  1979,  Sugar  Hill  became 
the  dominant  label  in  hip-hop's  early  years, 
cementing  Robinson's  legacy.  Robinson  died 
Sept.  29  in  Secaucus.  N.J.  She  was  75. 

PETERUGOLO  (b.1915) 
Arranger/composer 

At  one  time  chief  arranger  of  the  Stan 
Kenton  Orchestra  and,  later,  music  direc- 
tor of  Capitol  Records.  Pete  Rugolo  was 
a  Grammy-  and  Emmy  Award-winning 
arranger/composer  who  produced  Harry 
Belafonte's  early  pop  work,  signed  the  Miles 
Davis  Nonet  and  was  instrumental  in  secur- 
ing the  release  of  the  Davis  classic  Birth 
of  the  Cool.  Rugolo  also  recorded  his  own 
music  and  wrote  arrangements  for  artists 
like  Nat  "King"  Cole.  Dinah  Washington  and 
Mel  Torme.  as  well  as  TV  themes  including 
"The  Fugitive"  and  "The  Thin  Man."  He  died 
Oct.  18  in  Sherman  Oaks.  Calif.  He  was  95. 

GIL  SCOTT-HERON  (b.  1949) 
Musician/poet 

A  self-described  "bluesologist,"  Gil  Scott- 
Heron  fused  soul,  jazz,  percussion  and  politi- 
cally charged  poetry  into  a  potent  mix  that 
made  him  a  powerful  voice  of  black  protest 
culture  of  the  '70s  and  laid  the  foundation 
for  early  hip-hop.  Born  in  Chicago  in  1949 
and  perhaps  best-known  for  his  1970  song 
"The  Revolution  Will  Not  Be  Televised"  (from 
debut  album  Small  Talk  at  125th  and  Lenox). 
Scott-Heron  recorded  more  than  a  dozen  al- 
bums throughout  his  career,  including  2010's 
I'm  New  Here,  his  first  release  in  16  years. 
He  also  wrote  several  books,  including  "The 
Vulture,"  a  murder  mystery  published  in  1970 
when  he  was  19.  Scott-Heron  died  May  27  in 
New  York.  He  was  62. 


PHOEBE  SNOW  (b.  1950) 
Singer/songwriter 

Born  Phoebe  Laub.  bluesy  singer/song- 
writer Phoebe  Snow  skyrocketed  to  fame 
in  1974  thanks  to  her  chart-topping  hit 
"Poetry  Man."  from  her  self-titled  debut. 
Critically  acclaimed,  she  was  nominated 
for  a  Grammy  Award  for  best  new  artist  in 
1975.  but  soon  faded  from  the  spotlight  as 
she  shifted  focus  to  caring  for  her  disabled 
daughter,  only  occasionally  releasing  al- 
bums through  the  years.  Snow  died  April 
26  in  Edison,  N.J.  She  was  60. 

AMY  WlNEHOUSE(b.l983) 
Singer/songwriter 

Born  in  the  Southgate  section  of  London, 
singer/songwriter  Amy  Winehouse  rose 
to  fame  on  the  strength  of  her  fusion  of 
rock,  pop,  soul  and  jazz.  She  began  writ- 
ing music  in  her  early  teens  and  inked  a 
record  contract  with  Island/Universal  and 
a  publishing  deal  with  EMI  at  the  age  of  18. 
Winehouse  released  two  albums  during 
her  brief  career,  Frank  (2003)  and  Sac^t 
to  Black  (2006)-the  latter  selling  more 
than  2.3  million  units  (according  to  Nielsen 
SoundScan)  and  winning  five  Grammy 
Awards  in  2008,  including  song  of  the 
year  for  "Rehab,"  While  her  public  battle 
with  drugs  and  alcohol  captivated  the 
press  and  fans.  Winehouse.  working  with 
producers  Salaam  Remi  and  Mark  Ronson, 
crafted  a  distinctive  sound  and  helped 
usher  in  a  new  wave  of  British  singers  that 
included  Adele  and  Florence  Welch  of 
Florence  &  the  Machine,  Winehouse  died 
July  23  in  London.  She  was  27. 

RANDY  WOOD  (b.  1917) 
Founder  of  Dot  Records 

The  racial-barrier-breaking  producer 
and  founder  of  Dot  Records,  Randy 
Wood  launched  both  Fats  Domino's  and 
Pat  Boone's  recordings  of  "Ain't  That  a 
Shame"  to  the  top  of  the  charts  in  1955. 
The  label  also  produced  Boone's  record- 
ings of  songs  by  Little  Richard  and  Ivory 
Joe  Hunter,  exposing  black  R&B  to  a  white 
audience.  Wood  died  April  9  in  San  Diego. 
He  was  94. 

Written  by  Jeff  Benjamin.  Jon  Blistein.  RJ 
Cubarrubia.  t^aggie  Doherty.  Benjamin 
Meadows-lngram.  Chris  Payne  and  Maria 
Sherman. 
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I  HROUGHOUT  2011.  BILLBOARD'S 
muhiplatform  brand  demonstrated 
I  more  than  ever  the  power  and  influ- 
ence it  commands  in  the  marketplace. 
Whether  online,  in  print  or  through 
our  growing  rosier  of  live  events  and 
conferences.  Billboard  reinforced  its 
decades-long  reputation  as  the  most 
authoritative  voice  in  music. 

BILLBOARD.COM 

Purely  a  consumer  play,  Billboard.com  attracted  U.2  million 
unique  visitors  in  November.  surging45%  from  7.7  million  during 
the  same  period  last  year,  according  to  Google  Analytics.  Spur- 
ring these  sharp  gains  were  the  addition  of  mobile  platforms  and 
thedebul  of  new  features  like  fashion  blog  the  Hook  and  the  615 
country  music  blog.  And  there  was  the  continued  draw  of  bench- 
mark prc^ramming  on  the  site  like  R&B/hip-hop  blc^  the  [uicc, 
the  weekly  Mashup  Mondays  video  features,  the  Tastemakers 
live  performance  video  series  and  the  expert  analysis  of  Billboard 
airplay  and  salcscharts  by  associate  director  of  charts/radio  Gary 
Trust  and  associate  director  of  charts/retail  Keith  Caulfield.  And 
we  just  launched  the  weekly  live  online  music  news  show  "TMl: 
The  Music  Insider."  hosted  by  former  MTV  V|  Downtown  lulie 
Brown — check  it  out  every  Thursday  at  3  p.m.  ET/noon  PT. 

BILLBOARD.BIZ 

Billboard's  round-the-clock  source  for  the  latest  breaking  music 
business  news  experienced  steady  traffic  growth  in  201 1 .  wiih 
unique  visitors  up  47%  in  November  from  the  same  period 
last  year,  according  to  Google  Analytics.  Billboard. biz  readers 
were  the  first  to  read  of  Enrique  Iglesias"  decision  to  pull  out 
of  Britney  Spears'  North  American  lour.  Sylvia  Rhone's  de- 
parture from  Universal  Motown,  Epic  Records'  plans  to  hire 
Tricky  Stewart  as  its  head  of  A&R  and  Mattel's  plans  to  create 
a  one-of-a-kind  Nicki  Minaj  Barbie  doll  for  a  charity  auction. 
Exclusives  like  these,  as  well  as  expert  analysis  by  Billboard's 
experienced  roster  of  journalists,  keep  the  most  influential 
executives  in  and  around  the  nmsic  business  visiting  the  site 
throiighout  the  day. 
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BILLBOARD  MUSIC  AWARDS 
TO  TRUMP:  'YOU'RE  FIRED' 

Aftera  neariy  five-yearabsente.  the  Billboard  Music 
Awards  a'turned  May  22  with  a  vengeance,  featuring 
electrifying  performarKes  by  Beyonc^.  Rihanna,  Britney  Spears. 
Pitbull.  Nicki  Minaj.  Ke$ha,  Ne-Yo,  Neil  Diamond  and  other  stars 
at  the  MCM  Grand  Garden  Arena  in  Las  Vegas.  The  awards  show 
honored  the  industry's  hottest  recording  artists  based  on  their  chart 
performance,  touring  prowess  and  social  and  streaming  activit)'  as 
chronicled  in  Billboard  magazine  and  on  BilIboard.com. 

The  result  was  the  year's  most  entertaining  music  awards 
show  and  a  major  prime-time  ratings  hit,  with  the  live,  three- 
hour  ABC  telecast  drawing  an  average  audience  of  7.9  million 
viewers,  according  to  Nielsen,  and  drawing  more  viewers  than 
any  other  program  from  8  p.m.  to  9:30  p.m..  including  the  sea- 
son finale  of  Donald  Trump's  "Celebrity  Apprentice"  on  NBC. 

BILLBOARD  CONFERENCES 

Billboard  solidified  its  stand- 
ing as  a  producer  of  must- 
attend  conferences  on  the 
music  business,  All  of  the 
brand's  key  industry  gath- 
erings posted  attendance 
gains  this  year,  with  the  Bill- 
board Touring  Conference 
&  Awards  drawing  a  record 
turnout,  the  Billboard  Latin 
Music  Conference  &.  Awards 
attracting  its  largest  audience  since  2006  and  the  Billboard  Coun- 
try Music  Summit  (held  in  conjunction  with  the  Country  Music 
A.s.sn.)  topping  registrations  at  last  year's  inaugural  event. 

In  addition,  the  newly  launched  Billboard  FutureSound 
conference  in  San  Francisco  pulled  in  a  capacity  crowd  of  top 
decision-makers  from  labels,  music  publishers,  venture  capital 
firms,  digital  music  companies  and  startups.  "#FutureSound 
was  the  best  conference  1  have  been  at  in  ages,"  tweeted  Ion 
Vanhala,  senior  VP  ofdigital,  brand  integration  and  new  busi- 
ness for  Universal  Republic  and  Island  Def  jam  Music  Group. 

SUMMER  MUSIC  BLOWOUT 

On  Aug.  1 1.  Billboard  hosted  its  first  Summer  Music  Blowout  con- 
cert at  Pier  36  on  Manhattan's  Lower  East  Side  for  thousands  of 


Loeb  &  Loeb's  JOHN 
FRANKENHEIMER  (left)  and 
SV  Angel's  RON  CONWAY 


I n."ii) r. ruiii  d  It 5  status  as  an  t;s- 

scntlal  read  for  anyone  following 
the  music  business,  with  our  best 
Maximum  Exposure  Issue  yet  and 
covers  ranging  from  new  talent 
like  Mac  Miller  and  Odd  Future  to 
exposing  the  top  10  startups  of 
2011.  Far  left:  8illboard.com  home 
page  and  (left)  BEYONC^  at  the 
Billboard  Music  Awards. 


passionate  music  fans.  Rather  than  advertise  the  event  through 
the  usual  channels.  Billboard  embarked  on  a  targeted  promotional 
campaign  to  get  the  word  out  tu  fans,  tastemakers  and  industry-  in- 
fluenccrs.  Fans  signed  up  online  for  the  stiow  and  recciveda  mobile 
ticket.  The  day  prior  to  the  event,  text  messages  were  sent  to  those 
who  downloaded  the  ticket,  revealing  the  "secret"  location  ot  the 
concert .  which  featured  performances  by  Swizz  Beatz,  LM  FAO.  D) 
Homicide.  Estelleand  Billboard  Music  Awards  battle  of  the  bands 
contest  winner  Gentlemen  Hall. 

WOMEN  IN  MUSIC 

With  twiceas  many  nomina- 
tions as  last  year,  Billboard's 
annual  ranking  of  the  top 
30  female  executives  in  the 
music  business  was  ex- 
panded this  year  to  40  (actu- 
ally 41  due  toa  tie).  Atlantic 
Records  Groupchairman/ 
COO  julie  Greenwald  once 
again  topped  the  list,  To  honor  these  powerful  decision-makers. 
Billboard  hosted  its  annual  Women  in  Music  event  at  a  luncheon 
on  Dec.  2  at  Capitale  in  New  York,  with  a  press-packed  red  carpet 
attracted  by  the  presenceoftwospecialhonorees:  Billboard  Woman 
oftheYearTaylor  Swift  and  Billboard  Rising  Star  Nicki  Minaj. 

In  addition  to  the  day's  honorecs,  the  event  was  attended  by 
other  top  industry  power  brokers  like  Warner  Music  Group 
chairman/CEO  of  recorded  music  Lyor  Cohen  and  Sony/ATV 
Music  Publishing  chairman/CEO  Martin  Bandier,  as  well  as 
prominent  media  figures  like  NBC  News'  Hoda  Kotb.  "Good 
Morning  America"  host  Robin  Roberts  (who  conducted  an  on- 
stage interview  with  Minaj)  and  former  "CBS  Evening  News" 
anchor  Katie  Couric  (who  interviewed  Swift). 

MUCH,  MUCH  MORE 

Other  highlights  from  2011:  the  second  Billboard  Japan  Music 
Awards  ai  the  Tokyo  Midtown  complex  in  February:  the  debut 
of  the  Billboard  K-Pop  Hot  100  in  August:  the  renewal  and 
expansion  of  Billboard's  partnership  with  Tclemundo.  which 
included  the  launch  of  the  Billboard  Mexican  Music  Awards  in 
October;  the  debut  of  the  Billboard  Top  40  Update  newsletter 
in  November;  and  the  rollout  of  Billboard  chart  apps  for  the 
iPhone  in  February  and  Spotify  in  November.  •  •• 


SWIFT  and  MINAJ 
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THE  SWEET 
OF  SUCCESS 


T3 

Gadget  Awards  2011 

beotspio 


T3  MUSIC  GADGET  OF  THE  YEAR  2011 
"Having  established  Itself  as  a  new  audio  Institution,  Beats  by  Dr.  Dre  audio  technology  can  now 
be  found  in  everything  from  HP  Laptops  to  HTC  handsets  via  the  T3  Award  winning  Pro  Studio 
headphones.  Boasting  a  lightweight  but  strong  aluminum  chassis,  the  Beats  Pro  are  the  flagship 
model. ..offering  up  impeccable  sound  quality  transporting  digital  tracks  back  to  the  acoustic 
tones  the  artists  Intended.  Bass  Is  the  main  order  of  the  day.. .but  it  never  dominates  excessively, 
meaning  you  get  sonic  results  that  have  subtlety  as  well  as  oomph.  They're  as  iconic  today  as 
the  original  white  iPod  earbuds  were  in  the  nineties."  —  T3.COM 


jiiilJtel  facebook.com/beatsbydre 


O  beats,  by  dr.  dre 
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ADELE 
BARBRA  STREISAND 
BEYONCE 

BRUCE  SPRINGSTEEN 
FOSTER  THE  PEOPLE 
GLEE  CAST 

HARRYCONNICKM 
JCOLE 

MARYMARY 

NEIL  DIAMOND 

RAPHAEL  SAADIQ 

SUSANBOYLE 

TONYBENNETT 
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